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1. NEPEYEHb KOMIIETEHIIUHI U 3TATIBI X ®OPMUPOBAHUSA B ITIPOIIECCE
OBYYEHUA 11O JUCHUIIJINHE

OneHouHble MaTepuanbl (CpeacTBa) CPOPMHUPOBAHBI B COOTBETCTBHH C TPEOOBaHUSIMU

(bez[epaﬂbHoro rocyaapCTBEHHOI'O O6paSOBaT€J'II)HOFO CTaHJapTa BBICHIETO O6paSOBaHI/IH 1o

HanpapjieHuo noarotopku 54.03.01

«{u3aiiny

(ypoBeHb OakamaBpuara), YTBEpPXKICHHOTO

npukazoM MunucrepcTsa oopazoBanus U Hayku Poccuiickoit @enepanuu ot 11.08.2016 Ne 1004 u

yueOHoro 1uraHa HampasieHus noarotoBku 54.03.01 «uzaitn», npoduias «IIpoMbIIIIeHHBI |

peIMEeTHBIA qu3aiiHy (mporpamma OakanaBpuara). OneHka copMUPOBAHHOCTH KOMITETEHIIMI Ha

KaXXa10M OJTalic O6y‘IeHI/IH MPOUCXOAUT YCpPC3 OLCHKY INNIaHUPYEMbIX PE3YyJIbTATOB O6y‘leHI/I5{ I10

JTUCUUIIIMHE (3HAHUM, YMEHUM, HABBIKOB).

PCSYJIBTEITLI OCBOCHMA

. [Inanupyemble Orarbl popMUPOBaHNS
00pa3oBaTebHOM
pe3ybTaThl 00y4eHHUS KOMITETCHIIUH OrneHOYHBIE CpeICTBA
MIPOrpaMMBbI(KOMITCTEHIT
) [0 TUCIAIUINHE (cemecTpbl, TEMBI)
3nathb: Cemectp 5
-pa3NUYHbIE TEXHUKU )
U CTPaTeruy YTeHHs U Pa;z[en L. 'I_'echr;lqu_esk
YCTHOTO MEPEBOIa; and strategies of quick
YK-4 IeKCHKO- reading (texts on Design,
. Marketing and PR);
Criocoben rpaMMaTH4YeCcKuit Case Study
JEJOBYIO 00ILIEro M JIENOBOrO Tema 1.1.Reading for

KOMMYHHUKAITUIO B
YCTHOM ¥ MUCbMEHHOU
dopmax Ha
rocyJapCTBEHHOM
a3bike Poccuiickoit
denepauuu u
MHOCTPaHHOM (BIX)
A3bIKe (ax)

YK-4.2.

OcyuiecTBisieT
JIEJIOBYIO
KOMMYHHUKAITUIO B
YCTHOW U MMCBMEHHOMN
dbopmax Ha
WHOCTPAHHOM (bIX)
s3bIKe (ax)

aHTIINHCKOTO S3bIKa Ha
0a3e ayTeHTHYHOTO
TEKCTa;

-KyJIbTYpY, CTUIIb
J)KU3HH U
HaIlMOHAJILHBIHN
MEHTAJIUTET CTPaH
M3y4aeMoTO SI3bIKa;
- 0COOGHHOCTH
TOJIEPAHTHOTO
B3aMMOJICHCTBHUS U
KOMMYHHKAITUHU C
MpeACTaBUTENIMU
Ou3HEeC COOOIIECTB.

YmMmeTh:

-HCII0JIb30BaTh
TCXHUKHU U CTPATCTHUU
YTCHUA U YCTHOT'O
nepeBoJia Ha OCHOBC
JICKCHUKO-

gist and for detailed
information; Scanning
and Skimming

Tema 1.2. Cases’
analysis

Cemectp 6

Pasnen 2.Rendering
(texts on Design,
Marketing and PR)

Tewma 2.1. Techniques
and strategies of
Rendering

Tema 2.2. Techniques
and strategies of
Interpreting and
Translating

Y CTHBIN OIIPOC 110
IIPOUICHHOMY
Marepuaiy

B 5 cemectpe o Temam
11.1.2.

B 6 cemectpe o TemMam
21.2.2.

[TrcemeHHBIE PabOTHI




rpaMMaTHYeCKOTrO
MaTepualia B paMKax
00IIero U JEIOBOTO
AHTJIHICKOTO SI3BIKA;

- IPUMEHSATH TCXHUKH
CKOpPOCTHOTO YTCHUS
npoecCuOHATBHO-
OPUECHTUPOBAHHBIX
TEKCTOB;

- IPUMEHSTh TEXHUKH
00001eHus
AHTJIOSI3BIYHOM
npodeccnoHaTBEHOM
nH(popMauu,
-HCIIOJIh30BATh
TEXHUKH TIepeiadn
AHTJIOSI3bIYHOM
npodeccnoHaTBEHOM
nHpopMaIuu.

Biaagern:

- HaBBIKAMU
«OBICTpPOTO» U
«IIOMCKOBOTO» YTEHUS
npo¢eccuoHabHO-
OpPUEHTUPOBAHHBIX
AyTEHTUYHBIX TEKCTOB
Ha aHTIIMHACKOM SI3BIKE;
-HaBBIKAMH YCTHOTO U
IMMCbMEHHOTO
nepeBojia B paMKax
0OIIIEr0 U JIEJI0BOI0
AHTJINICKOTO SI3BIKA;

- HaBBIKAMU
000CHOBaAHHUS
MIPUHSATOTO PEIICHUS U
aHaJIM3a ero
TOCJIEICTBUM.

2. OLHEHOYHBIE MATEPHAJIBI (CPEACTBA) JJIs1 TEKYHWEI'O KOHTPOJIA U
OLHEHKHA 3HAHUM, YMEHUN, HABBIKOB, OBECIIEYUNBAIOLIUX
®OPMHUPOBAHUSI KOMIETEHIIUM B TPOIIECCEOBYYEHMUS IO IUCIUTIJINHE

OueHouHble MaTepUabl IS TEKYIIEro KOHTPOJS MO AMCIUIUIMHE: B TEYEHHE CeMecTpa
OCYILECTBIISIETCS MOYPOYHBIM KOHTPOJIb YCTHBIX OTBETOB (JIMAJIOTOB U MOHOJIOTOB), ayJAUpPOBAHMUS,
YTeHHs] U NMHUCbMEHHBIX paboT, a Tak)Ke camMoCTOsITeNbHas padoTa CTYyAEHTOB - MOJATOTOBIIEHHOE
MOHOJIOTHYECKOE BBICKa3bIBaHHE B BHJIE€ OTBETa Ha BOIpOC (CM. HIKE MO cemecTtpaM). OneHka

BBICTABJIACTCA 3a pa60Ty Ha KaXIOM 3aHATHUH, YUUTBIBAIOTCA BCC BH/IbL pequoﬁ JACATCIIBHOCTHU



(ayaupoBaHHe, TOBOpEHUE, YTeHHE, MUCbMO). OIleHKa BBICTABIISIETCS COOTBETCTBEHHO KPUTEPHSIM

OLICHUBAaHMA.

Kpurtepun oneHkn ypoBHsi ¢(pOPMHUPOBAHHOCTH SI3bIKOBBIX HABBIKOB U peYeBbIX YMEHUH

Buja nesiteJibHOCTH

Onenka

Kpurepun onenku

1. AynupoBanue

OTANYHO

80-100 % mpaBUIIBHBIX OTBETOB. AJleKBaTHasl ObICTpasi peakuus

Xopoio

70-79 % npaBUIBHBIXOTBETOB

yIlOBJ'IeTBOpI/ITej'H;HO

50-69 % npaBUIILHBIXOTBETOB

HeyoBneTBOpUTENBHO

Menee 50% npaBHIbHBIXOTBETOB

2. T'oBopenue

OTaN4YHO

KomMmyHuKaTHBHas 3ajaya YCICIIHO pelieHa. Peyb cBOOOmHAs,
Oerias, MPE/IOKCHUS CJIOKHEIE, MOJIHEIE, CBSI3HEIE,
nocienosarenbapie.  O0beM  BhICKaspiBaHus: MoHomor — 20-30
npeioxkeHuit; aumanor —15-20 B muHyTy. Mcmonbsyercs mIMpoKuii
JMana3oH SA3BIKOBBIX CPEACTB U CJIOKHAsg CTPYKTypa IPEAJIOKEHUH.
Homyckaercs ot 1 1o 3 rpaMMaTH4ecKdX, JIEKCHYECCKHX,
(hoHeTHUYECKUX OMHMOOK, HE MPETSITCTBYIONUX KOMMYHHKAITUH.

Xopo1o

CBs3Has pedb CpemHero TeMia, 00beM BBICKA3bIBAHMS: MOHOJOT - 14-
19 npemnoxennit; auanor — 10-14. KoMMyHHKaTHBHAS 3a/1a4a B [[EJIOM
pelleHa ¢ HEKOTOPBIMH OTOBOpKaMH. JIMama3oH S3BIKOBBIX CPEICTB
HaXOAWUTCI B OCHOBHOM B COOTBETCTBHH C IPOTpaMMOi Kypca.
Homyckaercss oT 4 1m0 6 TpaMMaTHYeCKHUX, JIGKCHUECKUX,
(hOHETHUCCKUX OIIHOOK, HE MPEMSTCTBYIONMX KOMMYHHUKAIIUH.

VY I0BIIETBOPUTEIBHO

MeuieHHBIH TeMI pedd, OOJbLIOE KOJNMYECTBO TMay3, IpocTas
CTPYKTypa npeiokeHuil. O0beM BBICKa3bIBAHHSA: MOHOJIOT — 10-
13 mpemnoxenwuii; guasor — 7-9 mnpenioxeHuit. Jlomyckaetcst oT 4 110
8 JICKCUYCCKUX, TPAMMATHYCCKUX, q)OHeTI/I‘IeCKI/IX 1 KOMMYHUKAaTUBHO-
3HAYUMBIX OHIMOOK.

HeynosnerBoputesbHO

KoMmMyHuKaTHBHAs 3a7ada He pelieHa, TEMIT Peur OYeHb MEJJICHHBIH.
Hcnonp3yroTcss 0OpBIBOYHEIC, HECBSI3HBIC MpEAoXeHHs. Bokalyisip
TIPUMUTHBHEIH. OOBEMBBICKA3LIBAHU: MOHOJIOT - MeHee
10npeioxkeHuil; 1uanor - MeHee 6 npeIoKEeHHH.

3. Urenune

OTan4HO

[omaoe m Tounoe (90%-100%) moHMMaHWE COJECpKAHUS TEKCTa,
YMEHHE  TepelaTtb  COICpKaHWE  CXKAaTo0 W Pa3BepHYTO  C
HCIOJIb30BAaHUEM AaKTUBHOW Jsekcuku. Jlomyckaercss or 1 nmo 3
HETpyOBIX TPaMMAaTHYECKUX U JICKCHIECKUX OITHOOK.

Xopo1io

[onnmanme comepxkanus Tekcta B 1enoMm (70%-89%), ymeHue
nepenarb CoIepKaHWe C)KaTo M Pa3BEepPHYTO C UCIOIb30BAHHEM
akTUBHOU Jekcuku. J[lomyckaercsor 4 10 6 TrpaMMaTHYECKUX,
JIEKCUYECKUX M (POHETHIESCKUXOIIHOOK.

Y 10BIETBOPUTEIILHO

Hemommoe wu  HetouHoe (50%-69%) mOHMMaHue coOIepKaHUS
MPEeAJIOKEHHOTO TEKCTa, 3aTPyIHEHWS TMpH TIepenade ero Ha
WHOCTPAHHOM SI3bIKE, HE MCIIOIb30BAHNE HOBBIX JIEKCUUECKHUX C€IIMHUIIL.
Homnyckaercss or 6 npo 10 rpamMmMaTHUeCKUX, JEKCUYECKUX U
(hoHEeTHYECKUX OMIMOOK, YaCTh U3 KOTOPBIX SIBIISICTCS TPYOBIMHU.

HeynosnerBopurensHO

[TomHOE HEMOHUMAaHWE CONEPKAHUS WM HETOYHOE ITOHUMaHKE (MEHEe
50%) nOpemIoKEHHOIO TEeKCTa, HEyMeHHe INepeJaTb ero Ha
HHOCTpaHHOM si3bike. bonee 10 rpaMMaTH4ecKux, JEKCHYECKHX H
(hOHETHUECKUXOIIHOOK.

4. ITucemo
(odunmanbHas
JenoBast
KOPPECIIOHICHITHS )

OTAN4YHO

PaboTta comepKUT YEeTKYI0 U TMPO3PAYHYH CTPYKTYPY: BBIICICHHEIC
BBEJCHHE, OCHOBHYI0 4YacTh M 3aKiroueHue. Lcmonesyercs
pa3HOOOpa3Hblli  aKTHBHBIA  BOKAOYJISIp, JIEKCHYECKHE CAMHHIIBI,
CBSI3BIBAIOII[HE CMBICIIOBBIE YaCTH, UMEETCSI Y€TKOE IMPEICTaBICHHE O
TEXHHUKE THChbMa M  CHOCO0AaX  PACKPBITHS TeMbl. XOpOLIO
MPOCMATPUBAETCs  CMbICH  HamucaHHoro. OpraHuzaius paboOThI
COOTBETCTBYET 3aJaHuI0 M  O0ecCleuyruBaeT YUTATENI0  YETKOe
noHuManue Tembl. JlomyckatoTcss 1-3 HerpyOble rpamMMaTHYecKue,
JNeKcuueckue U opdorpaduyueckue OMMOKK, HE HapYIIAOIINe
MTOHUMAHHE.




Xoporo

Pabora nmeer yeTkyro cTpykTypy. BokaOymsip azexkBaTeH, He Bcerja
MIPOCMATPHUBAETCSl YMEHHE CBSI3bIBATh IEPEX0] OT OAHOM MBICIH K
apyroii. Copnepkanue paOOTBI BBICTPOCHO JIOTMYECKH, HO TEMBI
OTIpeJIeJIEHHBIX YacTeil MOJHOCThIO HE pacKpbIThL. [lomyckaeTrcs ot 4
J0 6 TpaMMaTHYECKUX, JEKCUYECKHX U opdorpaduueckux omuodoK, He
HapyUIAIOMIMX HOHHUMaHHE.

yIlOBJ'IeTBOpI/ITeJ'ILHO

JlemoHcTpupyeTcsi cnaboe pacKpbITHE TeMbl, paboTa OpraHW3OBaHa
CIIMIIIKOM TIPOCTO, CMBICI MECTaMH HesceH. Vcmomp3yercsi CIMIIKOM
mpoctoii  BokaOymsp. HacumteBaercs 7-10 rpaMMaTHYECKHX,
JIEKCUYECKnX W opdorpadpuuecknx OImMUOOK, HE HaPYIIAIOMINX
MIOHHMAaHHE.

HeynosnerBoputenbHo

PaboTa HE cTpyKTypHpOBaHA W HE OPraHM30BaHA JOJDKHBIM 00pa3oM.
CMbICT MeCcTaMH He sCeH. BokaOynsipnpUMHTHBEH, HCIONb3YHOTCS
OTJAENbHBIE HW30JMPOBAaHHBIC CJIOBA, HE CBS3aHHBIE OOPHIBOYHBIC
npepioxkenus. JomymeHooonee 10 rpaMMaTHYECKUX, JICKCHYCCKUX H
opdorpadhuuecKUXOIMUOOK.

© © N o g &

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.

Chnucokx BOITPOCOB /IUIA MOATOTOBKHU K 3a4Y€Ty B 5 ceMmecrTpe:

What strategies of quick reading do you know?

What are main characteristics of quick reading strategies?

Why is it important for a PR-manager or a Mass Media specialist to possess strategies of

quick reading?

What types of quick reading strategies are there?

What professional spheres are quick reading strategies commonly used in?

How is reading for detailed information characterized?

What is reading for gist?
What is significant for scanning?

What is important for skimming?

What is the difference between reading for detailed information, reading for gist, scanning,

skimming?

What are advertising media and methods?

What are the rules of successful advertising?

Can you say that advertising is art? Why / why not?

What makes a good TV advertisement?

What no accepted advertising practices can you name?

Does advertising tell us a lot about the culture of a particular society?

What kinds of advertising campaigns can you name?

What is a publicity stunt? How does it work?

How can a person train strategies of quick reading?

What are situations when a person needs strategies of quick reading?

How can a person brisk up reading techniques with English texts of big volume?

How does intensive reading influence analytics of a person?




23.
24.
25.
26.
217.
28.
29.
30.
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20.
21.
22.
23.

24.

Does intensive reading influence critical thinking? How?

How to make text analysis correctly?

How to anticipate consequences while making analysis?

What are global market predictions?

Speak about strategic position and dynamics.

What is diversification? What are its opportunities and threats?

Dwell on the evolution of modern Mass Media and PR sphere.

What are incentives of a modern PR-manager or Mass Media specialist?
Cnmcok BONPOCOB /1Jis1 MOATOTOBKH K 3a4eTy B 6 cemecrtpe:

What is rendering?

What are strategies of successful rendering?

Why is this technology needed for a PR-manager or Mass Media specialist?

What are main rules of rendering?

What are common mistakes when doing rendering?

What professional spheres is rendering used in?

Rendering, interpreting and translating. What is the difference?

Give several definitions to the term “rendering”.

Rendering is significant for making research, isn’t it?

What are rendering techniques in economics?

What are rendering techniques in management?

What are rendering techniques in design?

What are rendering techniques in PR?

What are rendering techniques in IT?

What are rendering techniques in marketing?

What are the origins of competitive advantage: innovation, evolution, and environment?

How can the sphere of marketing communications be characterized?

What are viral campaigns?

Is the knowledge of the advertising code of practice vital to those wishing to work in the

advertising industry?

What are USPs? Why are they important?

What are the laws of product promotion?

Why is celebrity endorsement so popular nowadays?

How has the development of international markets affected you as a consumer; your

country?

How do you think international markets will develop in the future?



25.  What is free trade? What are its rules?

26.  What is the difference between open and protected markets?
27.  To what extend do you have free trade in your country?

28.  How is negotiation important for any PR-manager? Why?
29.  What is significant when doing business internationally?

30.  What business advice can be given to any PR-manager?

3. OLIEHOYHBIE MATEPHAJIBI  (CPEACTBA) JUISS  IPOBEJEHMS
MPOMEKYTOUYHOM ATTECTALIUU MO TUCLUATIJINHE

HroroBasi omeHka BBICTaBISIETCS NpPU YCIOBUHU, 4TO OOydaromuics 0€3 MOATrOTOBKU
OTBeYaeT Ha 3 M0ObIX BOIPOCA IK3aMEHATOpa U3 MPEICTABIEHHOIO BBIIIE CITUCKA.

YK-4.2. — o0yyaromuiicsi 0CylecTBIsIEeT AeJOBYI0 KOMMYHHUKAIMIO B YCTHOM U MMCbMEHHOMN
(dopMax Ha UHOCTPaHHOM (BbIX) S3bIKE (axX)

HpI/IHI_II/IHBI BBICTaBJICHUS UTOTOBOM OLICHKU MO JAUCLIUIIINHE

Final grade = (GPA (Grades for all classes))*0,7 + (Oral Exam)* 0,30

0,7 (70%)- ko3¢ ¢punueHT OT 00LIEH CYyMMBI OIIEHOK 32 MPAKTHYeCKHE 3aHATUS H
NHCbMEHHbIe Pa0d0ThI

0,3 (30%) — ko3¢ pULMEHT OLIeHKH 32 (PUHAJIBHBIN YCTHBIN 3K3aMeH: OTBeT Ha 3

JIO0BIX BOIIPOCa 3K3aMeE€HaATOpPAa U3 CIIUCKA BOIIPOCOB.

4. METOANYECKHUE MATEPHAIJIBI, ONPEAEJIAIOLINE NPOLHEAYPHI
OIIEHUBAHMS 3HAHHI, YMEHUI, HABBIKOB, XAPAKTEPU3YIOIINUX DTAIIbI
®OPMHPOBAHUSA KOMIIETEHIIAN
KPUTEPUM OLIEHUBAHU S COOPMHUPOBAHHOCTH KOMITIETEHIIWM
e 3HaHMe OOyYarOUMMUCS MPUHIUIIOB NMOCTPOEHUSI YCTHOIO M NMHCbMEHHOIO BBICKA3bIBaHUS Ha
MHOCTPAHHOM SI3bIKe; TPeOOBAHUS K JAETIOBOM YCTHOM M MMCbMEHHON KOMMYHUKAIIUH.
e yMeHHE OOydYaloIIUXCsl TMPUMEHSATh Ha TMPAKTUKE YCTHYIO M IHUCBMEHHYIO JEJIOBYIO
KOMMYHHUKAIUIO.
e BiajJeHHe OOYYaIOUUMUCS METOJIUKOW COCTAaBJICHUS CYXACHHUS B MEXJIMUYHOCTHOM JEJIOBOM

OGH.IGHI/II/I Ha UHOCTPAHHOM A3bIKC, C MPUMCHCHUCM aJICKBATHBIX SA3BIKOBBIX (1)0pM " CPCACTB.

KPUTEPHUU OLUEHKHU PE3VYJIbTATOB OBYUYEHUS 110 JUCLHUAIIIMHE

0J151 IK3aMeHA



JIOIyCKOM K 9K3aMEHY SBISECTCS

e [ioceleHue 3auaTuil He MeHee 60%;

® OTCYTCTBHUE 33JJOJDKCHHOCTEH 10 y4eOHOMY MaTepHuaiy.

[Ipu BbICTaBIEHUU UTOTOBOM OIEHKH 3a AUCIMIUIMHY HEOOXOJUMO YUUTHIBATH PE3yJIbTATh
TEKYILEro KOHTPOJIs (WJIK: PEe3yJIbTaThl TEKYIIETO KOHTPOJIS SBIISIOTCS JIOMYCKOM K K3aMEHY...) U
KPUTEPHUU OIICHUBAHUS C(HOPMUPOBAHHOCTH KOMIICTCHITHI:

— OLIGHKa «OTJHWYHO» BBICTABISICTCS OOYydYaroOIIeMycCs, €CJIM KOMMYHHUKATHUBHAs 3ajadya
ycrmemHo pemieHa. Pedb cBoOomHas, Oernasi, MTPEIJIOKEHUS CIIOXHBIC, IOJHBIC, CBS3HBIC,
nocienoBarenbHble. O0beM BbickasbiBanus: MoHosor — 20-30 npemnmoxkenwii; quanor —15-20 B
MuHyTy. Mcrnonp3yercss IIMPOKUMN Juama3oH S3bIKOBBIX CPEACTB M CIOXKHAs CTPYKTypa
npemioxenuil. lomyckaercs ot 1 10 3 rpaMmMaTHUECKUX, IEKCUYECKUX, (DOHETHUECKUX OLIMOOK, HE
MPENSATCTBYIOMIUX KOMMYHUKAITIH.

— OIICHKA «XOPOIIO» BBICTABISETCS OOYYaIOIIEMYyCs, €CIUCBSI3HAsA pedYb CPEIHET0 TEeMIIa,
0o0beM BbICKa3bIBaHMs: MOHONOT - 14-19 mpennoxenuii; nuanor — 10-14. KommyHuKaTuBHas
3a/1aya B I1I€JIOM pellieHa ¢ HEKOTOPbIMU OrOBOpPKAaMH. J(Mama3oH S3bIKOBBIX CPEJICTB HAXOIAUTCS B
OCHOBHOM B COOTBETCTBHHM C MporpaMMoi kypca. [Jomyckaercss oT 4 1m0 6 TpaMMaTHYECKUX,
JIEKCUYECKHUX, (DOHETUUYECKHUX OMMOOK, HE TPETSATCTBYIONIUX KOMMYHHUKAIIUH.

— OLIEHKA «YJOBJIETBOPUTEIHHO» BBICTABIISETCS 00YUAIOIIEMYCsl, €CITH UMEET MECTO
MeJICHHBIM TeMT pedH, OOJBIII0e KOJTHMUECTBO May3, MPoCTasi CTPYKTypa npeanoxkenuit. O0bem
BBICKa3bIBaHUS: MOHOJIOT — 10-13 nmpennoxxenuit; quanor — 7-9 npeanoxkenuid. Jlomyckaercs
oT 4 110 8 JIEGKCUYECKUX, TPAaMMaTHYECKHX, (DOHETUIECKUX U KOMMYHUKATHBHO-3HAYUMBIX OIIHOOK;

— OLIEHKA «HEYJIOBJIETBOPUTEIHHOY BBHICTABISIETCS 00YYarOIeMycsl, €ClIi KOMMYHUKaTUBHAs
3a/ladya HE pelIeHa, TEMI pPedYd O4YeHb MeIICHHBIN. Vcmonb3ytoTcs OOpBIBOYHBIE, HECBS3HBIC
nperioxkenus. BokaOynsp npumutuBHbIA. OO0beM BbICKa3bIBaHMs: MOHOJOr — MeHee 10

MPEJI0KEHUI; TUAJTIOT - MEHEE 6 TTPEIJIOKEHHIA.

0115 3auema (6e3 npoeedenusi KOHMPOJIbHO20 MEPONPUAMUSL)

B xome mpoMeXyTOYHOH aTTecTaliil TEpeBOJA pe3yJbTaTOB pPadOTHl O0yYarOIIUXCS
(pe3ynbTaToOB TEKYIIEro KOHTPOJIS) B CHCTEMY OLICHKH 3HAHUH OCYIIECTBISETCS C OpHEHTANEH Ha
KPUTEPHH OLICHUBAHMSI C(POPMUPOBAHHOCTH KOMIIETECHIIMH CIIETYIONM 00pa3oM:

— OIICHKAa «3a4TE€HO» BBICTABIIAETCS OOydYaroumeMycsi, KOTOpeld moceTus He MeHee 60%

3aHATUN, aKTUBHO paboTal Ha 3aHATHUAX U HE UMEeT 3aJ0/DKEHHOCTEH Mo ydyeOHOMYy Marepuany,



YTO CBUJETENIbCTBYET 00 OCBOEGHUHU TEOPETHMYECKOro MaTepuajia JAUCHUIUIMHBI U (HOPMHUPOBAHUU
3aIIaHUPOBAHHBIX KOMIICTCHIIHIA;

— OIIGHKA «HE 3a4TCHO» BBICTABISAETCS OOYyYaromeMycs, KOTOphIid moceTms MeHee 60%
3aHATUN,UMEET 3aJ0PKEHHOCTH 10 yueOHOMY MaTepuaity, 4YTO MOJATBEPKIaeT YaCTUYHOE OCBOCHUE
TEOPETUYECKOr0 Marepuaiia, HeCPOPMUPOBAHHOCTh HEOOXOAMMBIX YMEHUH, HaBBIKOB U
KOMIIETEHIIUH.

0714 3ayema c oyeHKoll (be3 evideneHus KOHMPOIbHO20 MEPONPUAMUSL)

B xozme mpoMexyToO4HOIl arTrecTaliud NEpeBOJ pe3ybTaToB paboThl 00yYaIOIIUXCS
(pe3ynbTaToB TEKYIIET0 KOHTPOJIS) B CUCTEMY OLIEHKU 3HAHHUI OCYIIECTBISETCS C OpHEHTAllUel Ha
KPUTEPUHU OIICHUBAHUS C(HOPMHUPOBAHHOCTH KOMITETCHITUH CIICTYIOIIMM 00pa3oMm:

— OIICHKA «OTJIUYHO» BBICTABIIACTCS OOydarolmeMmycs, KOTOpbIA moceTws He MmeHee 60%
3aHATUN, aKTUBHO paboTal Ha 3aHATUAX U HE UMEET 3aJ0JDKEHHOCTEH Mo yueOHOMYy Marepuany,
crocobeH 0e3 MOATOTOBKH TPaMOTHO OTBETHUTHh Ha JI0OOM BOIPOC MO MPOMIEHHBIM T€MaM, YTO
CBHUJICTEILCTBYET O IMOJTHOM OCBOCHHH TCOPETHUYECKOTO MaTepuasa JUCIHUILIUHBI B (POPMUPOBAHUN
3aIIaHUPOBAHHBIX KOMIICTCHIIHIA;

— OILIGHKAa «XOpOIIO» BBICTABISETCS OOydaromemMycs, KOTOphIi moceTusn He MeHee 60%
3aHATHI, aKTUBHO paboTal Ha 3aHIATHUSIX, HE UMEET 33J0JDKEHHOCTEH Mo y4eOHOMY MaTepuany,
crocoOeH 0e3 MOATOTOBKU OTBETUTH HA JIFOOOW BOMPOC MO MPOWIEHHBIM TeMaM ¢ MUHUMAIbHBIM
KOJIMYECTBOM OIIHNOOK.

— OIIEHKa «YJOBIETBOPUTEIBHO» BBICTABIAETCS OOydaromeMycs, KOTOPBIA TOCETHT He
MeHee 60% 3aHATHI, HE UMEET 3aJ0JHDKEHHOCTEH 1o yueOHOMY MaTepuaiy, CIOCOOEH C OIMOKaMu
OTBETUTH Ha JIFOOOM BOMPOC MO MPOUICHHBIM TEMaM.

— OIIEHKAa «HEYJOBJIECTBOPUTEIBHO» BBICTABISICTCS OOYYaIOMIEMyCsl, KOTOPBIH ITOCETHII

meHee 60% 3aHATHH, UMEET 3aJI0JKEHHOCTH 10 y4eOHOMY MaTepuaiy.



S. JIMCT COI'VTACOBAHUA

CocraBui:

3aBeayroniuii Kadeapoit HHOCTpaHHBIX SI3BIKOB
H.A. Kopneesa, K.I1.H., IOLEHT

3aBeayronuil BeIycKaromien kadeapon
E.B. BuiineBckas, K.I1.H., JOIICHT

Hupextop BUK
O.B. banakuna

Havaneauk OOVII
A.D. dunk
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