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1. OBIIAA NTH®OPMALUSA O JUCHUIITIMHE

Pabouass mporpamma mucturuimHbl «VHOCTpaHHBIA S3BIK» COCTABJICHA HAa OCHOBAHHH
(dbenepabHOTO TOCYAAPCTBEHHOTO 00pA30BAaTELHOTO CTaHAApTa BBICIIETO OOpa30BaHUS —
OakanaBpuaT 1Mo HarmpasieHHto noarotoBku 42.03.01 «PeknamMa u CBs3M C OOIIECTBEHHOCTHIOY,
YTBEp)KJIEHHBIM MNpuka3oM MuHHcTepcTBa 0OpazoBaHMs M Hayku Poccuiickoit ®denepanuu ot
08.06.2017 Ne 512 wu yueOHoro miaHa HampasieHus moAroToBku 42.03.01 «Pekinama u cBsi3u ¢
00IIeCTBEHHOCThIO», Tpoduiab «Pekgama U CBSI3U € OOIIECTBEHHOCTbIO B KOMMEPYECKHUX U
HEKOMMEPYECKHUX OPTraHU3ALMIX).

TpynoeMKkocTs AUCHUILIMHBL 16 3.e. / 576 akageMHdyecKHX 4acoB, B TOM uucie 388 dacos
KOHTAKTHOU paboThl U 152 gaca caMOCTOSATENBHON pabOTHI 00YUYAIOIIIXCS.

Pacnpenesienne 4acoB AUCHHUILUIMHBI MO ceMecTPaM M BHMIAaM 3aHATHH (0 y4eOHOMY

IJIaHY)
KosauuyecTBO 4acoB
Bun yueOHoii padoThl Beero o Cemectper
yaeomomy | 2 3 4 5(6|7]8
IUIAHYy
KonTakTHasi padora (Bcero): 388 92 104 84 108
B ToMm umcrne:
Jlexiun
[IpakTryeckue 3aHITHS 372 88 100 80 104
KonTpose camocTosiTenbHON
pabotel (KCP) 16 4 4 4 4
CamocrosiTesibHas padora 152 59 40 24 36
(Bcero):
Buabl npoMexyTOYHOM 3auer SK3aMEH
arrecTanuu (IK3aMeH, 3a4eT, 36 3auer . | 3auer
N OLICHKOU 36

3a4eT ¢ OLEHKOI)
OBHIAS Yachr: 576 144 144 108 180
TPY10eMKOCTh

2. HOEJIA U 3AJAYU JUCHUTIJINHBI

JlaHHasi TUCIMILIMHA 110 CBOEMY XapaKTepy SIBJICTCS KOMMYHUKATHBHON M HAlpaBlicHA Ha
(dbopMUpOBaHHE U pPa3BUTHUE PEUYEBBIX yMEHHH, (HOPMHpPOBAHHE CIIOCOOHOCTH W TOTOBHOCTH
00yYJarmUXCsl HMCIOJB30BaTh HMHOCTPAHHBIN S3BIK KAaK HWHCTPYMEHT B CHUTYallud pealbHOU
KOMMYHHKAIHH.

JlMCcIMIUIMHA UMEET CBOCH I1eJbi0 chOPMUPOBATH U Pa3BUTh S3BIKOBBIC M PEUCBBIC HABBIKU
Y yMEHHs B ayJIMPOBAHUHU, YCTHOU pedM (IUATOTHYECKON U MOHOJIOTHUYECKON), YTCHUH U MHUCHME

AJid OCYHICCTBIICHUA YCHCHIHOI>'I KOMMYHUKAIIUA, B TOM YUCJIC (B KOMaHIIe) Ha MHOCTPAHHOM A3BbIKEC.




AKTyanbHOCTh JaHHOH paboueil mporpammbl 00YCJIOBJI€HAa CTPEMHTEIbHBIM Pa3BUTHEM M
BIMSHUAEM LU(PPOBONM SKOHOMUKHM Ha (POPMHUPOBAHHE KIIFOUYEBBIX KOMIETCHUIUH U MOJITOTOBKY
BOCTPEOOBAHHBIX CIEIUATUCTOB B Cepe PEeKIaMbl U CBS3H C OOIIECTBEHHOCTHIO B COBPEMEHHOM
MUDpE.

B ycnoBusax nudposuzanuu BaxkHo (HopMupoBaHHE, MOAJIEpP)KaHHE U pa3BUTHE HABBIKOB B
chepe WHDOPMAINMOHHBIX H CKBO3HBIX TEXHOJOTHUH it OakallaBpoB, YTO CIIOCOOCTBYET
JOCTHKEHUIO HEOOXOJMMOTO YPOBHSI KOHKYPEHTOCHOCOOHOCTH BBIITYCKHHUKOB Ha DPBIHKE TpPYyAa,
6osee 2 (HeKTUBHON aanTalliy B HOBBIX YCIIOBHSX.

B pesynprare ocBoeHus pabodeil mporpammbl JUCHUIUIMHBI OOy4Yaroliuecs OBJIaJCIOT
COBPEMEHHBIMU KOMIIETEHIIHSIMHU, CPOPMHUPOBAHHBIMHU TIOZ 3ampochl paboToaaTesieil U ¢ y4yeToM
noTpeOdHOCTe  IU(PPOBOMl  SKOHOMHUKHM, HEOOXOIMMBIX B Oyaymied mnpodeccruoHanbHON
NeSITeIbHOCTH BBIITYCKHUKA B paMKax HampaBiieHus: «Pexiiama u cBsizu ¢ 00IIECTBEHHOCTHIO.

Henp AMCOMIVIMHBI - MOBBIIIEHUE NCXOJHOTO YPOBHSI BJIAaJE€HUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpeAplAyliel cTyneHu oOpa3oBaHusi, W (opMupoBaHHE Yy OOYyYarOIUXCs
HEOOXOJUMOr0 M JIOCTATOYHOI'O YpPOBHS KOMMYHHMKAaTHUBHOW KOMIIETEHIMM JJIsi pELICHUs
COLIMAJIbHO-KOMMYHHUKATUBHBIX 3aJad B Pa3JIMYHBIX O00JacTAX OBITOBOW, KyJIbTYPHOH U
npogecCHOHATIBLHON AEATENbHOCTH MPH OOIEHUH C 3apyOeKHBIMH MapTHEPAMU C MCIIOJIb30BaHUEM
UH(POPMALMOHHBIX U HU(PPOBBIX HHCTPYMEHTOB, a TAaKXKe JUIi JaJbHEHIero caMmooopa3oBaHusl.

BocnurareabHasi Heab AUCHMIUIMHBI UMEET KYJIbTYPHO-TBOPYECKYIO HANPaBIEHHOCTb U
HalleJIeHa Ha CO3J]aHHe TOCPEICTBOM HWHOCTPAHHOIO SI3bIKa YCIOBHUM AJIi Pa3BUTHSA TBOPUYECKHX
crocoOHOCTeM OO0ydwaroImuxcs, BKIIOYEHHE WX B pPa3jIMYHble BUJAbI COLHUAIBHO 3HAUYUMOMN
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOXKHOCTh (DOPMUPOBAHUS OPUTHHATIBHOCTH MBIIIIICHHS,
a TaKk)Ke peasn3aluy JMYHOCTHO OPUEHTHPOBAHHOTO TTOAX0/1a B MPO(eCCHOHAIBHON cdepe.

3agauyu AUCHMILINHBI:

o dbopMupoBaTh y OOYyYarOIIMXCs 3HAaHUS, YMEHHS U HaBBIKM B OOJNACTH YCTHOW U
MUCHMEHHOW MPAKTHUKU Pa3TOBOPHOM U MPO(EeCCHOHATBFHO-AEI0BOI Peyr U UCTIOIb30BAHUE
UX B IPOPECCUOHATILHOMN EATENLHOCTH 110 HAIIPABICHHUIO ITOITOTOBKH;

o O3HAKOMHUTHh OOY4YalOIIHUXCSI € OCOOCHHOCTSIMH JIEKCUYECKOW CHCTEMbl H3y4aeMoro
WHOCTPAHHOTO fA3bIKa, (PYHKIMOHAIBHON M CTUIHCTUYECKON nuddepeHmanmei a3pIK0OBbIX
CpeAcTB, Haubojee NPOMYKTHBHBIMH CJIOBOOOPA30BATEIBHBIME MOJCISAMU HM3Y4aeMOro
WHOCTPAHHOTO S3bIKa, B TOM YHCJIE C UCIIOJIb30BAaHHEM IIU(PPOBBIX CEPBHUCOB;

o COBEpUICHCTBOBATh HABBIKM PACIO3HABAHMUS U TOHUMaHHS TIpamMmaTHyeckux ¢GopM u
KOHCTPYKIIUK B OTIOPE Ha Pa3MyHbIe MPU3HAKK I'PAMMATHYECKHX SBJICHHM, a TAKKe HaBBIKU

yHOTpeONeHUsT TPaMMATHUECKUX KOHCTPYKIHMH B Ppa3IMYHBIX PEUYEBBIX CUTYalUsX, C



ucrnoib3oBaHueM I1H@poBbix HHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

J pa3BHBAaTh KOMMYHUKATHBHBIC KOMIICTECHIIMN, HEOOXOIUMO# I TBOPUECKOM e TeTbHOCTH
B TOBCEIHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJUTHYECKON U HAyYHO-TIPOPECCHOHATBHOMN
chepax;

o npuoduiaTe 00y4yaromuxcss K CaMOCTOATENBHOW HCCIIEAOBATENILCKOM paboTe Hall S3BIKOM,
pa3BHBATh Y OOYYAIONIMXCS AHATMTHYCCKUH MOIXOM K M3Yy4aeMbIM SI3BIKOBBIM SIBICHUSM
MyTEM COTIOCTABJICHUS KX C COOTBETCTBYIOIIUMHU SIBICHUSIMH POIHOTO SI3BIKA.
3agaum BoCIUTATEIbHOMH PadOThI:

| pa3BUTHE y O0YYArONIMXCsl MOHUMAHUS COLUATBHON 3HAYMMOCTH MHOS3BIYHOM KYJIbTYpPhI B
Oynymer mpodecCHOHaTbHON JEATENPHOCTH HAa WHOCTPAHHOM  sI3bIKE, Kak IS
COBPEMEHHOT0 O0IIECTBA, TaK U JUIsl TUYHOTO MPOPECCUOHATHLHOTO CTAHOBIICHHS,

. CO3JIaHHE YCJIOBHM JUIsi OCO3HaHUS OOYy4aroIIMMHUCS CBOErO MeCTa W pojiu B Oynmymieit
npodeccroHaABHOM e TeTbHOCTH;

J dbopMHpOBaHHE  BCECTOPOHHE  pA3BUTOW  JIMYHOCTH  TOCPEICTBOM  TPHOOIICHUS
00yYaromuxcss K HMHOSI3BIYHON KYyJIbTYpPEe W BOBIICYCHHUS B TBOPUYECKYIO JEATEIHHOCThH C
WCIIO0JIb30BAHUEM MHOCTPAHHOTO SI3bIKA;

o pa3BHUTHE KYJIBTYPbl MEKIUIHOCTHOTO MPO(HECCHOHATLHOTO B3aUMOICHCTBUSI.

3. MECTO JUCHUIIJINHBI B YYHEBHOM IIJIAHE

VYuebnas auctumuimHa «HOCTpaHHBIA SI3BIK» OTHOCHUTCS K oOs3aTenbHOM 4dactu biokal.
JucuumnuHel (MOIyNIN).

W3ydyenne naHHOW JUCHMIUIMHBI Oa3upyercs Ha MaTepuane, W3YYCeHHOM B paMKax
IIKOJIBHOTO Kypca. JIUuCIUTUINHBL, TPU U3YYEHUH KOTOPBIX OyAyT MCIOIB30BATHCS 3HAHUS, YMEHUS
U HaBBIKA, TPHOOPETEHHBIE B pe3yJbTaTe H3YYCHHUS AUCHUIUIMHBI «VHOCTpaHHBIN S3BIK» -

«IToaroroska mo aHFHHﬁCKOMy A3BIKY».

4. ININIAHUPYEMBIE PE3YJIbTATBI OBYUHEHUA 11O JINCHUIIJIMHE JJI51
®OPMHUPOBAHMS KOMIETEHIIUA OBYYAIOIINXCHA

PesynbpTarel ocBOeHHsI 00pa3oBaTENbHON MpOrpaMMbl (KOMIETEHIIMH O0y4YarolIuXcs)
YCTAHABJIMBAIOTCS B COOTBETCTBUU C (hefepalibHbIM TOCYNApCTBEHHBIM 00pa30BaTebHBIM
CTaHJApPTOM TI0  HANpaBJICHUIO  TOATOTOBKM ¥  NPO(ECCHOHAIBHBIMH  CTaHAAPTAMHU,
COOTBETCTBYIOIIUMHU MPO(ecCHOHAIbHOM 1eATEeIbHOCTH BBIITYCKHUKOB, 8 TAKXKE HAa OCHOBE aHAIN3a

Tpe6OBaHHﬁ pa60Toz[aTeneI7I, MNpEABABIACMBIX K BbIITYCKHUKAM. HJ'IaHI/IpyeMBIe PE3yJIbTaThbl



OCBOEHUS1 00pa30BaTENIbHOMN POrpamMMBl.

NPOXOXJACHUS TPAKTUKH (3HAHUS, YMEHHs, HABBIKM) OOECIICUMBAIOT JOCTH)KCHHUE PE3yIbTaTOB

Wugp u Nuauxatopsl IInanupyeMble pe3yJbTaThl 00yUeHHs
HazBaHne 0 JUCHUILINHE
KOMITeTeHIHH KOMIETEeHIIUH
3HaTh:
- TOPUHLHUIBI TOCTPOCHUS YCTHOTO U
MMUCEMEHHOTO BBICKa3bIBAHUS Ha
roCy/1IapCTBEHHOM U MHOCTPAHHOM SI3bIKaX;
TpeOOBaHMS K  JEJIOBOW  YCTHOH U
MMCbMEHHOW KOMMYHHKAIUH;
- WHOCTpPaHHBIA  S3bIK B o0beme,
HEOOXOAMMOM IS TTOTyUYeHUsT HHpOpMaIuu
npoeCCUOHABHOTO  COJIEpXKaHHs U3
WHTEPHET-UCTOYHUKOB: 29bC
YK—+4 ZNANIUM.COM, HDUKOH, D5bC TAY,
Crnocoben 3BC IPRbooks.
OCYILECTBIISATh
€JIOBYIO Ymersn:
A Y VK-4.2 Ocymectsisier
KOMMYHHKAITUIO B ETIOBYIO - TMpUHUMATh HA TMPAKTUKE YCTHYIO U
YCTHOU U y MUCHEMEHHYIO JIEJIOBYI0 KOMMYHHKAIHIO;
. KOMMYHHKAITUIO B
MUCHMEHHON . . - UCIIOJIb30BATh UH(POPMALIMOHHO-
YCTHOM ¥ MUCbMEHHOMN
dopmax Ha (bopvax Ha KOMMYHHKATHUBHBIE  TEXHOJOTMH  IpHU
roCy/1apCTBEHHOM P MOUCKEe HeoOXonumon HMHPOpMaLUU ¢
WHOCTPAHHOM (BIX)
SI3BIKE A3bIKE (aX) npuMeHenueMm OpaysepoB Google, Yandex
Poccuiickoit B IIpollecCe pELIeHUs KOMMYHHUKATUBHBIX
Odenepanyu 1 3aga4 Ha rocy/1apCTBEHHOM u
UHOCTPaHHOM(BIX) MHOCTPAHHOM $I3bIKAX.
A3bIKe(ax)

Baanern:

- METOJUKOHW COCTaBJIEHUS CYXJIEHHUS B
MCXKINYHOCTHOM ACJIIOBOM 06H.[CHI/II/I Ha
rOCYJapCTBEHHOM M MHOCTPAaHHOM S3bIKaX,
C TNPUMCHCHHUCM aIACKBATHBIX A3BIKOBBIX
¢dbopM u CpescTB;

- HHOCTpAHHBIM SA3BIKOM B O6’B€Me,
HEO0OXOAMMOM JIJIsl TTOJTydeHUsT HHOpMaIuu
U3 3apyOEKHBIX HCTOYHHUKOB.




YK-4.3.
OcymiecTBisieT
JIEJIOBYIO
KOMMYHHKAITUIO B
udpoBoii cpere,
MPUMEHSISI B TOM YHCTIE
cpencTBa
BUJICOKOH(EPEHIICBSI3U
Y KOJUIEKTUBHOM
ceTeBoil paboThI

3HaTh:
-CTWIb  JEJIOBOrO  OOLIEHHs,  OCHOBBI
nyONIUYHON pedH, MOATOTOBKU MPE3eHTAIHH,
B T.4. ¢ nomotisto [1I1: PowerPoint, Google

Slides; mpaBunma odopmieHus  AETOBOM
NEPEenucKy, B T.4. ¢ nomouibio: Grammarly,
Beewriter.

Ymers:
- UCIIOJIb30BaTh ~ MHOCTPAHHBIM  SI3bIK B
MEXIMYHOCTHOM 00IIeHUH u

IpoeCCUOHATILHON JIeATENIBHOCTH, B T.U. C
NpUMEHEHHEM IIaTGopM s MpOBEACHUS
BUJICOKOH(EepeHIINI u OpraHu3auu
coBMecTHOH paboTel Google Meet, Microsoft
Teams, Zoom, Sunexc TemeMocT.

Baapers:
-HaBbIKaMu paboTel B Google-gokymMeHTax
JUTSt obmeHa npo¢ecCHoHATBHON
uHpopMalMeli  Ha  MHOCTPAHHOM S3BIKE;
HaBBIKAMH TIEpeBOJIa TEKCTOB, B T.4. C
MIOMOUIBIO OHJIANH-CIIOBapEH: English
English Dictionary, Multitran, Longman

Contemporary Dictionary, Longman Business
Dictionary u zip.




5. CTPYKTYPA U OFBEM JIMCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yueOHol padoThI

IMpome:xy ®opma
Pazneun, - KOHT?:TIEESMOH CamocrosiTe1bHas padora ToHast lf)l;}:;)l(f;z DopmupyeMbl
MOAYyJIb oJapasaes, TeMa aTTrecra e
nusi B KOMIIeTeHI[UH
Jlek l:g:::}:r KCP B DopMbI OpraHH3auHy Jacax
100 yacax |caMoCTOSITeJIbHOW padoThl
3aHSTHSA
Tema 1.1. Globalization TlosTopenne nporieHHoro 5
(IpaKTHKYM) MaTepHana, moJroToBKa YcTHBI ompoc, VA2
Kby DHO-MEODUECKOe ] 4 ) . HHIMBHAYIBHOTO ) MUChbMEHHBIC 4.2
goCnumanie: BOKaOyJIsipa 1Mo MpoiIeHHOM JIOMAITHUE VK-4.3.
COYUATHAS ZHAYUMOCTIL TeMe,vpa60Ta o 3a/laHnA
UHOAZBIUHOL KyTbMmypbl CHPAaBOYHOM JINTEPATYPOH U
CIIORANEN
Tema 1.2. Global Marketing [ToBTOpCHUE MPONICHHOTO YeTHBIN onpoc,
(IpaKTHKyM) MaTrepuana, moAroToBKa MMUCBEMEHHBIE
Pasnen 1. Kynomypno-meopueckoe 8 MHIMBHIBHOTO JIOMAIIIHHE VK-4.2.
Global |6Qcnumanue: - 14 - BOKaOyJIsipa 1o NpoiIeHHON - 3a7aHus VK-43.
Marketing MEHCKYIbIMYPHOE TeMe,upaGOTa co }
npogheccuonaivbroe CIPAaBOYHOU JINTEPATYPOH H
g3aumooeticmaue CJIOBapeM YcTHbIl ompoc,
MTUCHbMEHHBIC
[ToBTOpEHME MPOIAECHHOTO JOMAaIIHUE
MaTepHana, moJroToBKa 3aaHus
Tema 1.3. Product promotion 14 6 HHHHBHHyaHBH? ro . YK-4.2.
(UpaKTHEYM) - - BOKaOyJIsipa 1Mo MpoiIeHHOM - VK43,
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U Y cTHBIIT ompoc,
CIIOBADEM MUCHbMCHHBIC




Tema 1.4. Global Advertising
(TIpaKTUKYM)

14

IToBTOpEHME MPONHIEHHOTO
MaTtepuaia, oAroToBKa
VHJVBHTyJIbHOTO
BOKaOyJIsipa 1o MpoiIeHHOM
TeMme, pabora co
CIIPABOYHOU JIUTEPATYPOU U
CJIOBapeEM

Tema 1.5. Branding (mpakTukym)

12

IToBTOpEHME NPONHIEHHOTO
Marepuania, oAroToBKa
WHJUBU]TyJIbHOTO
BOKaOyJIsipa 1Mo mponIeHHOM
Teme, padbora co
CIIPABOYHOM JIUTEPATYPOMl 1
CJIOBapeM

YK-4.2
YK-4.3.

Tema 1.6. Global advertising
campaigns (IPaKTUKyM)

12

IToBTOpEHME NPONIECHHOTO
MaTepuasa, oArOTOBKA
UHIUBUAYAIBHOIO
BOKaOyJIsipa 1o NpoilIeHHOM
Teme, paborta co
CIIPaBOYHOMU JIUTEPATYPOU U

LIIADANONT

YK-4.2
VK-4.3.

Tema 1.7. Business Media
(mpakTHKyM)

[ToBTOpEHUE MPOIICHHOTO
MaTepHaa, moJroToBKa
WHIUBHLy aJIbHOTO
BOKaOyJIsIpa 1o MnpoiAeHHON
Teme, paboTa co
CIIPaBOYHOMU JIUTEPATYPOU U
CIIOBapeM

YK-4.2
VYK-4.3.

YK-4.2
VYK-4.3.




IToaroroBka x

. IIPOMEKYTOUHOU
®dopma NpoOMeEKyTOYHON aTTeCTalluu
- - - 6 aTTecTaluu B popme - -
3auer v
VHAMBU1yaJIbHON
IIPE3CHTALNN
- 88 4 52 -
Hroro

144

Cemectp nsyuenus: 2

Buabi yueoHoii padoThl

KonTakTHas padora (B Tpomesicy D D
Pasned, - uacax) CamocrosiTesbHasi padora TOYHAaA OPMBI opMHupyeM
MOy oapasaeJs, TeMa aTrecranu | TEKyLIEro ble
MpakTu g B yacax | KOHTPOJS |KOMIETEHLIHH
Jlekum geckne | KCP B dhopmbi OpraHu3aIuHu
" yacax |CaMOCTOSITeJbHOH padoThI
3aHATHA
Tema 2.1. Employment IToBTOpEHME MPONHIEHHOTO - YcTHbI
Paznen 2. (mpaKTHKYM) MaTtepuaia, oAroToBKa orpoc,
Business Kynemypno-meopueckoe MHJVBHTyJIbHOTO IIMCbMEHHBIE YK-4.2
Organization |eocnumanue. - 10 - 4  |BokaOyssApa 1o npoiaeHHON JOMAIlHKE VK-4.3
in terms of  |ocosnanue ceoeco mecma u poau Teme, pabora co 3aJaHus e
Marketing |6 6y0ywetui npogheccuonanvrot CIIPaBOYHOU JIUTEPATYPOU U

oessmebHoOCmu

clIOBapeM




IToBTOpEHME MPONHIEHHOTO
MaTtepuaia, oAroToBKa
VMHJUBHTyaJIbHOTO

Tewma 2.2. Trade (mpakTukym) 10 BOKaOyJIsIpa 1Mo mponIeHHON
Teme, padora co
CIIPABOYHOM JIUTEPATYPOMl U
CJIOBapeM
Tema 2.3. Organization [ToBTOpEHME NPONHIEHHOTO
(IpakTUKyM) Marepuaia, oAroToBKa
Kyvremypno-meopueckoe UHAUBUAYATHHOTO
gocnumanue. 10 BOKaOyJIsIpa 1o npoiAeHHON
MEHCKYIbMYPHOe Teme, pabora co
npogeccuonanvroe CIIPaBOYHOU JIUTEPATYPOU U
83aumooeticmsue cioBapeM
[ToBTOpEHME MPOIAECHHOTO
Marepuasa, oJroTroBka
WHUBUTyTBHOTO
Tema 2.4. Money (IpakTHKyM) 10 BOKaOyJIsipa 1o MpoiiIeHHOM
Teme, pabora co
CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeM
. [ToBTOpEHME POIIEHHOTO
Tema 3.1. Ethics (mpakTukym) p PO
MaTtepuana, MoAroToBKa
Kynemyprno-meopueckoe
Pa3nen 3. WHIUBUYaJIbHOTO
) gocnumatue: N .
Marketing 10 BOKaOyJIsipa 1Mo MpouIeHHON
. MeACKYTbmYpHOe
Strategies Teme, padbora co
npogeccuonanvroe 9 .
g CIIPaBOYHOM JIUTEPATypOr U
g3aumooeticmaue

CIIOBapeM

YeTHBIN ompoc,
MACHbMEHHBIE
JOMaIIHHAE
3a1aHUs

VYcTHI onpoc,
[IUCbMEHHbBIE
JIOMAIITHHAE
3aJlaHus

YeTHBIH ompoc,
MUCHbMEHHBIE
JOMaIIIHHAE
3a1aHUs

YcTHBIN ompoc,
MUCHbMEHHBIE
JIOMaIllHue
3a1aHUs

VK-4.2
YK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




[ToBTOpEHME MPOIAECHHOTO
MaTepuaia, oAroToBKa
WHAUBUAYATBHOTO

Tema 3.2. Change (mpakTUKyM) 10 BOKaOyJIsIpa 1o npoiaeHHON
TeMe, paboTa co
CIIPaBOYHOMU JIUTEPATYPOU U
CJIOBapeM
Tema 3.3. Marketing Strategies [ToBTOpEHME MPOHIECHHOTO
(mpakTUKyM) Marepuaia, oAroToBKa
Kynomypno-meopueckoe WHIAUBUAYATbHOTO
gocnumaHnue. 0CO3HaAHUue c80e2o 10 BOKaOyJIsIpa 1o npoiaeHHOM
Mecma u ponu 6 byoyuel Teme, paboTa co
npogeccuonanbHoll CIIPaBOYHOMU JIUTEPATYPOU U
oesamenvbHOCMU CJIOBapeM
IToBTOpEHME MPONHIEHHOTO
Tewma 4.1. Cultures (mpakTukKym) Marepuasa, MoJaroToBKa
Kynomypno-meopueckoe WH/IMBUYTBHOTO
gocnumanue: 10 BOKaOyJIsipa 1Mo mponIeHHOMN
COYUANbHAS 3HAUUMOCHb TeMe, pabora co
UHOSA3BIYHOU KYTbIMYPbl CIIPABOYHOM JIUTEPATYPOU U
Pasnen 4. clloBapem
Leadership |Tema 4.2. Leadership [ToBTOpEHME POHIECHHOTO
(mpakTHKyM) MaTepuaia, oAroToBKa
Kyvnemypuno-meopueckoe UHAUBUAYATbHOTO
gocnumanue. 10 BOKaOyJIspa 1o nponaeHHOM
MEHCKYTIbMYpHOe Teme, pabora co
npogeccuonanvroe CIIPaBOYHOU JIUTEPATYPOU U
83aumooeticmaue CJIOBapeM

YcrHbIM onpoc,
IIMCBbMCHHBIC
JIOMaIllHKe
3a/laHus

YcTHsI onpoc,
[IUCbMEHHbBIE
JIOMAIITHHE
3aJIaHus

YeTHBI ompoc,
IIMCHbMCHHBIC
JOMAIITHHAE
3alaHUs

VYcerHBIi ompoc,
IITMCBbMCHHBIC
JIOMaIIIHHE
3aJaHus

VK-4.2
VK-4.3.

VK-4.2
VK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.




) [ToBTOpEHME POIIEHHOTO ) .
YeTHBIN ompoc,
MaTtepuaia, oAroToBKa
ATBHOTO IIMCbMCHHBIC YK 4 2
e WHVBY -4.
Tema 4.3. Competition in 10 2 BOKaO J'IHH a ggn OMIeHHOMN AOMATIHHE
Marketing (mpakTHuKyMm) yIip - poHA 3a1aHus, VK-4.3.
TCME, paboTa co BBIIIOJTHCHHE
CIIPABOYHOM JIUTEPATYPOU U KOHTPOIBHBIX
ClIOBapeM 3alaHuN
[Toxroroska k
IIPOMEKYTOUHON
. aTTectauuu B opme
dopma npoMeKyTOYHOU aTTecTaluy 3ader ¢ .
N - - - 2 WHJVBHTyaIbHOU - -
OLIEHKOM
MPE3CHTAINH, BBITIOJTHEHHE
KOHTPOJIbHBIX 3aIaHUI
Wroro - 100 4 40 -
144
Cemectp nzyuenus: 3
Bujabl yueOHoii paGoThI
KonrakTHas padora IIpomexyT
Pazen, P CamocTrosiTe1bHasi paboTa P y @opmbl | PopMHpYeMBI
Ioapa3aen, Tema (B 4acax) 04 TeKylIero e
Moy b IpakTn Hasg KOHTPOJISA | KOMNEeTeHIHH
Jlekuu B (opMBI Opranu3anuu P I
yeckne | KCP . arrecTaum
" yacax |CamMOCTOSITeIbHOH PadoThI
3aHATHSA 1 (B 4acax)
[ToBTOpEHME POIIEHHOTO - YcrHblii
Paznen 5. Marepuasa, oAroToBKa onpoc,
Business . . WHIUBUYaJIbHOTO MMACbMEHHBIE YK-4.2
vision for Tewma 3.1. Innovations in 8 4 |BokaOyspa 1Mo mponIeHHOM OMaAIITHHE
1T IMarketing (mpaxTuxym) YAp poni A YK-4.3.
Marketing TeMe, pabora co 3a/1aHus
sphere CIIPABOYHOM JIUTEPATYPOU U
cJoBapeM




Tema 5.2. Business and
environment (IIPaKTUKYM)
Kynvmypno-meopueckoe
gocnumanue. 0CO3HAHUe C80e20

[ToBTOpEHME MPOIACHHOTO
MaTepuaia, oAroToBKa
WMHAUBUAYATbHOTO

. 10 BOKaOyJIsipa 1o MpoiIeHHOM
Mecma u ponu 8 6yoywell
g Teme, pabora co
npogeccuonanvrol . .
CIIPaBOYHOU JIUTEPATYPOH U
OoesimenbHOCmU
CJIOBapeM
[ToBTOpEHME MPOIIECHHOTO
Tema 5.3. Franchising 10 MaTcpHana, MOAroToBKa
(IIpaKTHKyM) HHAMBUAYAIBHOTO
BOKaOyJIsIpa 1o nponaeHHOM
marsn wmoalRama on
Tema 5.4. Business [ToBTOpEHME MPOIAEHHOTO
communication (ITpaKTUKYM ) Marepuasa, IoJroToBKa
Kynomypno-meopueckoe WHNBUIYTHHOTO
socnumanue: 10 BOKaOyJIsipa 1Mo mpouIeHHOM
MEHCKYTbMYpHOe Teme, pabora co
npogheccuonanvHoe CIIPABOYHOM JIUTEPATYPOU U
83aumooeticmaue cJoBapeM
[ToBTOpEHME MPOIAECHHOTO
MaTepHana, moJroToBKa
Paznen 6. WHANBUAYATBHOTO
3 Tema 6.1. The nature of AMBHAY . .
Insights Into . 10 BOKaOyJIsIpa 1o npoiaeHHON
. marketing (mpakTukym)
Marketing Teme, pabora co

CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeM

VcrHbIi
ornpoc,
MMUCbMEHHbBIE
JIOMAaIIHUE
3aJJaHUs

VcrHBIH
ompoc,
MHCHEMEHHBIE
JIOMAaIIHUE

NnATTATYTIO

YcTHbIM
ompoc,
MMMCbMEHHBIE
JIOMAIIHUE
3aJIaHus

VcTHbIin
ompoc,
MMUCbMEHHbBIE
JIOMAaIIHUE
3aJJaHUs

YK-4.2
VK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.




Tema 6.2. Customer service

IToBTOpEHME NPONHIEHHOTO

YCTHBIN
(mpakTUKyM) Marepuasna, oAroToBKa OIIDOC
Kynemypno-meopueckoe VHJVBHTyJIbHOTO poc, YK-4.2
N . MUCbMEHHbIE
socnumanue: 8 2 |BokaOyispa mo nponaeHHON
JIOMalIHue VK-4.3.
MEICKYIbMYpHOe Teme, pabora co saxanms
npogheccuonanvHoe CIIPaBOYHOU JIMTEPATYPOUN U
g3aumooeticmsue CJI0OBapeM
1 [ToBTOpEHME TTPOHICHHOT N
Tema 6.3. Team Building OBTOPCHHE HPOMJICHHOTO VYcrHbIR
MaTepu MOATOTOBK
(mpakTUKyM) arcphana, HOAroToBka onpoc,
WHIUBULYAIBHOTO VK-4.2
Kynemyprno-meopueckoe 3 ) 5 N . MMCbMEHHBIE
BOKaOyJIsipa 1Mo MpouIeHHON
socnumanue: yIp 5 POHA JOMAIIIHHE VK-4.3.
Teme, pabora
COYUATIbHAS 3HAYUMOCHIb CMe, pabota co 3aJlaHus
- CIIPaBOYHOMU JIUTEPATYPOU U
UHOA3LIYHOU KYIbMYPbl
CIOBADEM
[ToBTOpEHME MPOIIEHHOTO YcrHbliit
Lo . YK-4.2
Tema 6.4. Risk in Marketmg 8 ) Marepualia, IIoAroToBKa orpoc,
(MpaKTUKyM) VHIUBU Ty aJIEHOTO MUCHMEHHBIC VK-4.3.
ROKAOVIIINA IO TNOUTIEHHON TOMATITHUE
IToBTOpEHME MPONIEHHOTO YcerHbII VK42
Tema 6.5. Crisis Marketing g ) MaTepuaia, IoAroTOBKa orpoc, :
(TpaKTUKyM) WHUBU]TyaJIbHOTO MUCbMEHHbIE VK-4.3.
BOKaOyJIsipa 1Mo mpouIeHHON JIOMaIIHHAE
[ToaroroBka k
MIPOMEKYTOUHOMU
dopma NpoMEKyTOUHOM aTTecTaluu 3ayeT - 2 aTTecTanuu B popme - -
VHIMBUIY AIbHON
MIPE3CHTALINN
80 24 -

HToro

108




Cemectp uzyuenus: 4

Buabl yueOHo# padoThI

K . ITpomexy ®opma
OHTAKTHas padoTa TeKyIero
Pazien P CamocrosiTesibHas padoTa ToYHAs yi DopmMupyemel
o T Toapasaen, Tema (B 1acax) aTTecTa KOHTPOJIsA e
¥ T uusd B KOMIIETeHIIUH
aKTH
Jlexuu qle)cmle KCP B @DopMbI OPpraHu3anuu Jacax
" - yacax |[CaMOCTOSAITeIbLHON padoThI
Tema 7.1. Globalization and IloBToperne npoiiaeHHOro 5
Global Marketing (mpakTtuxym) MaTtepuana, moAroToBKa YcTHbIH ompoc,
KV ibmypHO-MEonyeckoe VH/IUBUYaTIbHOTO MUCbMEHHBIC YK-4.2
GoCnumanie:- - 14 - BOKaOyJIsipa 1o MpoiAeHHON - JIOMaIlTHue VK-4.3
COYUANbHAS 3HAYUMOCHb TeMe,upaGOTa co SafaHnd
UHOSZOTUHOT KYTIMYPbI CIIPaBOYHOM JIUTEPATYpOr U
CITIORANEN
IToBTOpEHME MPONUIEHHOTO YcTHBI ompoc,
Paznen 7. Tema 7.2. Marketine for Coca MaTepraia, ToAroTOBKa MUCbMECHHBIC YK-4.2
Marketing - & - 14 - UHAUBUAYAIBHOIO - JIOMaITHUE
Cola Company (IpakTUKyM) . . YVK-4.3.
for Global BOKaOyJIsipa 1o NpoiiIeHHOI 3aJIaHus
Companies Teme, pabora co
Tema 7.3. Success in Marketing [ToBTOpEHME MPOIICHHOTO .
(mpaKkTHKyM) MaTepHana, moJroToBKa YcTHBIi onpoc,
Kyvnemypuo-meopueckoe WHINBHYaJEHOTO ITNCBMCHHBIC YK-4.2
gocnumarue: - 14 - BOKaOyJIsIpa 1o MPONIEHHON - AOMAIIHHUE VK43
MEAHCKYTbMYpPHOe Teme, pabora co 3a/1aHus 3.
npogeccuonanvHoe CIIPaBOYHOU JIUTEPATYPOU U
83aumooeticmaue CJIOBapeM




Tema 7.4. Marketing for General
Motors Company (ITpaKTUKYM)

14

IToBTOpEHME MPONHIEHHOTO
MaTtepuaia, oAroToBKa
VHJVBHTyJIbHOTO
BOKaOyJIsipa 1o MpoiIeHHOM
TeMme, pabora co
CIIPABOYHOU JIUTEPATYPOU U
CJIOBapeEM

Tema 7.5. Failures (mpakTukym)

12

IToBTOpEHME NPONHIEHHOTO
Marepuania, oAroToBKa
WHJUBU]TyJIbHOTO
BOKaOyJIsipa 1Mo mponIeHHOM
Teme, padbora co
CIIPABOYHOM JIUTEPATYPOMl 1
CJIOBapeM

Tewma 7.6. Marketing for
Microsoft Company (mpakTHKyM)

12

IToBTOpEHME NPONIECHHOTO
MaTepuasa, oArOTOBKA
UHIUBUAYAIBHOIO
BOKaOyJIsipa 1o NpoilIeHHOM
Teme, paborta co
CIIPaBOYHOMU JIUTEPATYPOU U

LIIADANONT

Tema 7.7. Marketing for Virgin
Group Company (IIpakTHKyM)

12

[ToBTOpEHUE MPOIICHHOTO
MaTepHaa, moJroToBKa
WHIUBHLy aJIbHOTO
BOKaOyJIsIpa 1o MnpoiAeHHON
Teme, paboTa co
CIIPaBOYHOMU JIUTEPATYPOU U
CIIOBapeM

YcTHbli orpoc,
MMHCbMEHHBIE
JIOMallIHH1e
3a1aHUSA

YceTHBIM ompoc,
MIACEMEHHBIE
JIOMaIlIHHe
3a1aHUs

YcTHBIM onpoc,
MIICBMEHHBIE
JIOMaIllHHE
3a1aHUs

YcTHBIM ompoc,
IIMCbMCHHBIC
JIOMAIlHKUE
3aaHus

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
VYK-4.3.




Tema 7.8. Future of Marketing
(mpakTUKyM)

IToBTOpEHME MPONHIECHHOTO
MaTepuaia, IoArOTOBKa

YcTHbli orpoc,

Kviemypro-meopueckoe 4 WHIUBULYAIBHOTO [TACEMCHHBIC VK-4.2
gocnumanue: 0CO3HaAHue c80e20 12 2 BOKaOyJIsipa 1Mo mMpouIeHHON AOMAIIHHIC VK-4.3
Mecma u ponu 6 6yoyujen Teme, pabora co 3ajiaHud, o
npogeccuonanvrot CIIPABOYHOM JIUTEPATYPOMl U BBIITOTHCHNC
oesamenbHoOCmu CJIOBapeEM KOHTPOJIBHEIX
RATTAHUU
[ToaroroBka k
MIPOMEKYTOYHOMN
dopMa NpOMEKYTOYHON aTTECTALUU aTTecTanuu B popme 36 -
JK3amMeH IPYNIOBOM MPE3CHTAIUH,
BBITIOJIHEHHE KOHTPOJIBHBIX
3aJaHui
104 4 36 - 36
Hroro
180
372 16 152 - 36
Bcero

576




6. COAEPKAHME JUCHUIIJINHBI

Pasnea 1. Global Marketing

Tema 1.1. Globalization

Obyuaromuecs wusy4atroT Temy [moOanmzamus. CrnocoObl W METOIbI, HPUBOJIAIIME K
I'mobanuzanuu. M3yuator nekcuky mo Teme. [lonokuTenbHble W OTPHUIATENBHBIC IOCIEICTBHUS
nporecca riobanu3annu, ocoOeHHO B cdepe auzaifHa. M3ydaroT TEpMUHOJOTHIO TPOBEICHHUS
Tene(OHHBIX MTEPETOBOPOB.

Kynomypno-meopueckoe 6ocnumanue: noHumauue coyuaibHOU 3HAYUMOCMU UHOA3BIYHOLL
KYIbMYpPbl NPOUCXO0UM Y 00YYAIOWUXCsi NOCPeOCHBOM AHAIU3A U OANbHeUue20 00CylHcOeHUs Ha
UHOCMPAHHOM S3bIKe MeMbl 2100anu3ayuu, ee 3aKOHO8, a MAKHce O0CODEHHOCMU BeOeHUs.
MeHCOYHAPOOHBIX NEPe2o8OPO8.

Tema 1.2. Global Marketing

O6yqalomnec;1 N3YyYarOT 3aKOHBI MCXKAYHAPOAHOI'O MAapKECTHHIA, 3aKOHOMCPHOCTHU PA3BUTHUA

MapKETHHTOBOM CUCTEMBI, B TOM YHCIIE C HCIIOIb30BAaHHEM IU(DPOBBIX CEPBUCOB.

Kynomypno-meopueckoe gocnumanue: nonumanue 0COOEHHOCMEU  MEICKYIbIMYPHO20
npogheccuonanbHo20 83aumMo0elcmaus nPoUCXooum y o0yuaruuxcsa noCPeoCmeoM KOMMYHUKAYUU
HA UHOCMPAHHOM A3bIKE C Yelblo 00CYAHCOeHUs npodaemM, C6A3AHHbIX C UMEHAMU pAOa 2N00ANbHbIX
KOMNAHUtl, U nymeu ux peueHus.

Tema 1.3. Product Promotion

OOyuaronuecs 3HaKOMSITCSI C METOJIaMU U CPEACTBAMHU MPOJBHKEHUSI Pa3HOT0 pojia Au3aiiHa
JUISL Pa3IIUYHBIX LIETIEBBIX ayIUTOPHUMA, a TAKXKe PHIHKOB Pa3IMYHBIX CTPaH.

Tema 1.4. Global Advertising

OOyuatonyecs: 3HAKOMSATCS ¢ Pa3IMYHBIMU BUAAMHU PEKIAMBI, METOJIAMH PEKIAMHPOBAHUSI.
VYuyarcs, kak NpaBUIbLHO MPOBOAMTH PEKIAMHYIO KammaHuio. V3ydaroT ¢pasbl, HEOOXOAUMBIE IS
HOCTPOECHHUS YCIIEIIHOM Mpe3eHTanuu. MHanBuayanbsHas npe3eHTanus o TeMe.

Tema 1.5. Branding

OOyuaronuecst 3HAKOMSTCSI ¢ TeMOU Ha mpuMmepe MupoBbIX Mapok: IBM, Coca-Cola, Disney.
O6cyxnaioT npoOaemMbl, CBS3aHHbIE C MUPATCTBOM U MYTH UX peuieHus. M3yueHue TepMUHOIOTHH,
HEOOXOUMOM I TPOBEICHUS IETIOBBIX MIEPETOBOPOB U COOpaHUl MEXTyHAPOIHOTO YPOBHSI.

Tema 1.6. Global Advertising Campaigns

OOyuatonyecs: 3HAKOMSTCS C Pa3IMYHBIMU BUIaMHU PEKJIaMHBIX KamMnanuid. PaccMaTpuBaioT
IpPUMEpPHI YCIEIIHBIX U HEYAAUHbIX PEKJIaMHBIX KAMITAHUN IO BCEMY MUpY.

Tema 1.7. Business Media

OOyuaronyecss 3HAKOMSTCS C Ppa3IMYHBIMU BUIAMU CPEJICTB MaccOBOW HH(MOpMAIHH.

AHaJII/ISI/IpyIOT " OIIPCACIIAOT CAMBIC YCIICIIHLIC U HCYJAYHBIC.



Pasnen 2. Business Organization in terms of Marketing

Tema 2.1. Employment

OOyuyaromuecs u3ydaloT Haubosiee BakHbIE (DAKTOPBI, HEOOXOAMMBIE Uil TMOJIY4YEHHS
pabothl. M3yyaroT cnocoObl yCHEIIHOrO MPOXOXKICHHUS M MpoBeAeHus cobecenoBaHus. M3yuaror
TEPMUHOJIOTHIO, HEOOXOIUMYIO JJIsi MPOBEACHUS COBEILAHUM BHYTpPH KOMIIaHUHU. Buipl pesiome.

OO0yuaromuecs y4aTcsi COCTaBIISITh pe3IOMeE.

Kviemypro-meopueckoe socnumanue: ocosnanue ceoeco mecma u poau 6 0Oyoywell
npOd)eCCMOHa]ZbHOIZ deﬂmeﬂbHocmu ocywecmendiemcs nymem  aHaiusa 0006€HHOCI’I’Z€12 noucka
pabomul, 8edenusi nepeco8opo8 Ha UHOCMPAHHOM S3blKe, NPOBEOCHUs. COBEUAHULL.

Tema 2.2. Trade

OOyuatomecss 3HAKOMATCS C PA3IMYHBIMH BHAAMU TOProBiu. M3yudaioT ocoOeHHOCTH
BHEIIHEH ¥ BHYTPEHHEH TOProBiW. 3HAKOMSATCA C TMpaBHiIaMH OQOPMIICHUS aKKpPEIUTHBA.
CoBepIICHCTBYIOT HAaBBIKA BEICHUS MEPErOBOPOB, W3YYalOT PA3IMYHbIC MPUEMBI AL JOCTHIKECHUS
HauOonee 3¢ddexkTuBHOrO pesynpTara, B TOM 4YHcie ¢ nomombio Zoom, Google-10KyMeHTOB,
Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OUOTHOTEK.

Tema 2.3. Organization

OOyyaromyiecss 3HaKOMSTCS C BUJAMH KOMIIAHMK. V3yuyaroT mpuéMmsbl, CriocoOCTBYIOIINE
CO3JIaHUI0 OJAronpusATHON paboueil cpeapl. 3HAKOMSTCS C MpaBHJIAMH M CTPYKTypaMu OOLICHHUS B
cdepe OuzHeca.

Kyviemypno-meopueckoe socnumanue: — ¢opmuposanue  NOHUMAHUA — OCOOEHHOCmell
MENCKYILIMYPHO2O NPOGhECCUOHATBHO20 83AUMOOCUCMBUST NPOUCXOOUM  NOCPEOCTNBOM —AHAIU3A
PAa3IUYHbIX MUNOE KOMNAHULU, O0CODEeHHOCmell GbICMpausanusi npaguil U CMpPYKMypbl 0e1068020
obuenus 6 npogeccuonanvroll cepe.

Tema 2.4. Money

3HAKOMCTBO C (PMHAHCOBBIMHM OTHOUICHUSIMH B SKOHOMHKE U UX I'paUuecKUM OTpakeHHEM.
OOyueHne COCTaBJICHUIO U HATTMCAHUIO OTYETOB.

Pa3zpnen 3. Marketing Strategies

Tema 3.1. Ethics

3HAKOMCTBO C ITHKOW B cdepe Ou3Heca W pa3IMUHbBIMH HOpMaMu 3THKeTa. OOcyxacHue
npobiieM Koppymnuuu u 60psObI ¢ Heil. OOydaromuecs U3ydaloT TEPMUHOJOTHIO TIO JIaHHOHN Teme,
I HAXOXACHUA BbIX0O4a U3 CJI0KHBIX 9dKOHOMHNYCCKUX CI/ITyaL[I/II\/'I.

Kynomypno-meopueckoe gocnumanue: MENHCKYIbIMYPHOE npogeccuonanvbroe
83aumooeticmaue Npoucxooum 6 CO3HAHUU oOyuarwuxcs 01a200aps anaiusy u OdlbHeuuemy
00CYHCOCHUIO MAKUX NOHAMUL, KAK IMUKA, KOPPYNYUs, IKOHOMUUECKAs CUMyayusi u cnocoowl ee

VIAYHUULCHUA.
Tema 3.2. Change

OOyuaromuecs ydarcs BbIpakaThb CBOM MBICIU O Teme u3MeHeHHs. Kak B moBcenHeBHOM
KU3HHU, TaK U B cepe On3Heca. Yuarcs npaBuiaMm HanucaHus oT4y€ToB. COBEPIICHCTBYIOT HaBBIKU

IIPOBE/ICHNS COBEILIAHUMN.



Tema 3.3. Marketing Strategies

OO6yuarommecst 3HaKOMSTCs ¢ TepMHUHOM «CTpaTerus» B 1esoM. M3y4daroT BUIBI CTpAaTeTu U
TaKTHK, HEOOXOIUMBIX JAJISl JOCTHXKEHHUS, TOCTaBIIEHHOMN 11eu. V3yJaroT pa3nuuusi MeXay TEPMUHOM
CTpaTerus W TaKTUKa. Pa3BUTHME yMEHM W HaBBIKOB MpUHATUA pemieHuil. PaccmartpuBaior

PA3INIHBIC BUABI MAPKECTUHI'OBBIX CTpaTeFI/If/'I.

Kyvnomypno-meopueckoe eocnumanue: ocosnaumue ceoeco mecma u poau 6 Oyoyuel
npogeccuoHanvbHoll desmerbHOCmu Gopmupyemcs y 00y4aroumuxcs vepe3 NOHUMAaHue U pasiudeHue
NOHAMUL, NPOEYUPOBAHUIO CB0€20 NOHUMAHUAL 6 OMHOUWeHUU NPOpeccuoHanvHou cgepol
()e;zmejleocmu, OCO3HAHUIO CNOJAHCHOCMU npoyecca NPUHRAMUSL pemeﬂud.

Pasnen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMH pa3HbIX CTpaH, IOBEJACHUEM JIIOJICH, HX TPAJAWIUAMU U
oObpryasmu. OlLieHKa M aHalIN3 MX BIMSHHUSA Ha BeAcHHe Ou3Heca. 3HaKOMCTBO C OCOOEHHOCTSAMU
BeJieHUs] Ou3Heca ¢ BOCTOYHBIMU JICJIOBBIMM MapTHepaMu. Pa3zpaboTka COOCTBEHHBIX CTpaTeruii B

JaHHOM cdepe.

Kynsmypno-meopueckoe 6ocnumanue: coyuanbHas 3HAYUMOCMb UHOAZBIYHOU K)IbMYpbl
Gdopmupyemcs 6 coznaHuu obyuarowe2ocs 01azo0aps aaiuzy u OdlvbHeuulemy 00CYHCOeHUIo
ocobeHHOoCmell KyIbmyp PA3HbIX CMPAH, UX pasiuduil U NONbImKe CaAMOCMOSMENbHO pa3pabomamy
€801 cmpamezuio 8edeHus: Ou3Heca 8 UHOAZLIYHOM NPOCMPAHCIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMH JIHJIEPAMH B TOJHUTUKE U IKOHOMHUKE. OOCyX IeHHE KayecTB
aujepa, pacliMpeHue JeKCHMKd 1o Teme. CTyAeHTBl TOoJIy4aroT TPEACTABICHHE O HaBbIKaX
yIpaBiIeHUs! KPYITHBIMH, MUPOBBIMU KOMITAHUSIMH.

KV]ZleVDHO-mGOU‘I@CKOe eocnumdanue. gbopMupoeaHue NOHUMAHUA O MENHCKYTIbM)YPHOM
NpPo@eccUOHANbHOM 83AUMOOEUCMEUU  OCYUeCmensaemcs 61a200aps anaiu3y Had UHOCMPAHHOM
A3bIKE YyCneuHoCcmu Mupoesblx Jzudepoe U 2100AIbHBIX KOMRAHUIL.

Tema 4.3. Competition in Marketing

OOyuaronyiecss 3HAKOMSTCS C SKOHOMHUYECKMM TEPMHUHOM «KOHKYPEHLUS» M €€ BHIaMU.
W3yyaror BIusSHHE KOHKYPEHIIMM Ha COCTOSHHE DPAa3IM4YHBIX PBHIHKOB. PaccMaTpuBarOT OCHOBHBIC
CTpaTeTuM  JIOCTWXKEHHS  KOHKypeHTocnocoOHocTH. OOywaromuecss  pa3pabaThiBalOT  CBOM
COOCTBEHHBIEC CTPATErMYECKUE ACUCTBUS ISl IPEOAOJICHUS MPETATCTBUHA B PEIICHUH TTOCTABICHHBIX

3a1ad.

Pa3pnen 5. Business vision for Marketing sphere

Tema 5.1. Innovations in Marketing

OOyuaromuecs: 3HaAKOMSTCS C Pa3IMUYHBIMU HM300pPETCHUSIMU, MPEUMYIIECTBEHHO B cdepe
mu3aiiHa.  OOCyXJIaloT HEOOBbIYHBbIE W300pETEHMs, WCIONb3YysA JIEKCMKY [0 JaHHOM TeMe.

PaccmarpuBaroT mnpeuMylnecTBa WHHOBAIMi B cdepe pblHKA. M3yyaloT MeToabl YCIEIIHOTro



npenctaBieHus nHpopmanuu B ¢opMe mpe3eHTtanuid, B ToM uyucie ¢ nomombio [I1: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuJaroniyecs: U3y4aroT MOHATHE OKPYIKAIOIIask cpelia BO B3aUMOCBSI3H C BEJICHHEM OHM3Heca.
BrusiHue pa3nuyHBIX KOMIAHWA Ha COCTOSHUE OKpY)KAIoOIIeW cpelbl. 3HAKOMSTCS C Pa3TUYHBIMU

KOMITAaHUSIMU, KOTOPBIE BHOCST BKJIAJ] B COXpAaHEHUE OKPY KAIOIIECH CPEeIbI.

Kyviemypno-meopueckoe 6ocnumanue: ocosHaunue ceoe20 mecma u poau 8 0yoyujell
npogheccuoHanbHol 0eamenbHOCmU NPOUCX00UM HOCPEOCTNEOM AHANU3A USMEHEeHUU 8 OusHec-cepe
noo 8030euicmeuem UsMeHeHUll, NPOUCX00AWUX 8 OKpYIcarouell cpeoe.

Tema 5.3. Franchising

OOyyaronuecss 3HAKOMSITCS ¢ TEPMHHOM «(PpaHIIM3UHT: BbIada KOMIAHWEH JTUICH3UU Ha
MPOU3BOACTBO WM TPOJaxy ToBapa moa e Mapkod (dpanmmsbl)y. M3ydaroT HE0OX0aumytro
TEPMHUHOJIOTHIO Ha TMpUMepax pa3iHuHbIX MEXAyHapOAHbIX KoMMmaHui. Haxomst mpumepsl Ha
Poccuiickom pbeIHKE.

Tema 5.4. Business communication

OOyuarommecsi 3HaKOMSTCS ¢ TEPMHUHOJIOTHEH W TIOHATHEM OW3HEC ITHKETA, ISl BEICHUS
JIEJIOBBIX IEPErOBOPOB. YIIyUIlIal0T CBOM HABBIKU OOIIEHUS B JI€JIOBOM Cpefe.

Kyvavmypno-meopueckoe socnumanue: qbopMupoeaHue NOHUMAHUA O MENCKYTbM)YPHOM
I’lpO(Z)eC'CMOHClJZbHOM 83aumooetcmeun npoucxodum HA npumepe COo6epuleHcmeo6aHusl HABbIKOEG
KOMMYHUKAYUU HA UHOCMPAHHOM A3bIKE C YEJIbI0 YCNEeUHOo20 6e0eHUs 0en08bIX nepecoeopos.

Pa3zgea 6. Insights Into Marketing

Tema 6.1. The nature of marketing

OOyuJaromecss 3HAKOMSTCS C TMOHATHEM MEHEIKMEHTa, ero 3HadeHueMm. OOyuaromuecs
3HAKOMSTCA C TGpMHHOJ’IOFHGﬁ, HGO6XOI[I/IMOI>1 AJid  OIMMCAaHUA YCPT IMOJOXUTCIIBHOTO U
OTPULIATENILHOTO YIIpaBJICHIIA.

Tema 6.2. Customer Service

OOyuaromyecss paccMaTpUBAIOT CUCTEMY OOCIY)KMBaHHs TOKyHareiaed. AHaJIU3UPYIOT
Pa3HHULy MEXIy TEPMUHAMH «IIOKYHaTeby, «IOTPEOUTEIbY, «KIHEHT». V3yualoT pa3HuUlly cucTeM
obOcmy>kuBaHuUs MOKymnarteseil B Poccuu u 3arpanuiiei.

Kynomypno-meopueckoe __socnumanue: __0CO3HAHUE __YCNEUIHOCHU ___MENCKYIbMYPHO2O
npopeccuoHanbHo20 83auUMOOeCMEUss NPOUCXOOUM Yepe3 YCMHbIL 00MeH HA UHOCHMPAHHOM SI3bIKe
uoesamMu U MuICIAMU NO NOB0OY cmuiell NpogheccUOHAIbH020 U ObIM0B8020 00WeHUs OISl peuleHus
npooOIeM KOMMYHUKAYUU.

Tema 6.3. Team Building

OOyyaromuecss M3y4aroT CHOCOOBI pa0OThl B KOMaHIE, OOCYKIAlOT HJAEU, KaK CO31aTh

yCIEHIHYI0 KOMaHy. M3y4aroT JeKCUKy 10 TeEMe.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Kynomypno-meopueckoe éocnumanue: ghopmuposanue coyuanbHol 3HA4UMOCMu UHOA3bIYHOU
KVIbMypbl RPOUCXO0UmM HA npumepe uoe hopmMuposanusi KOMAHo, onpeoeseHus poiel 8 KOMaHoe,
VCReWHOCMU U Pe3yIbmMamueHOCMU KOMAHObL U KAAHCO020 ee UJleHd.

Tema 6.4. Risk in Marketing

OOyuaronrecs 00CYKAat0T BHU/bl NMOBCEJHEBHOTO PUCKAa M pUCKa B OM3HECE, a UMEHHO B
MapKeTUHroBol cdepe. PUCK, KOTOPBII MOXKET OBITH MOJIy4€H B XOfe Ipoliecca riodaaus3aiui, a
TaK)Ke MpoIecca JOKAIN3ALNH.

Tema 6.5. Crisis Marketing

OOyuatomiuecs 00CyXJIal0T BOIPOCHI IO TEME KPU3UC B CUCTEME MAapKETHHIa. 3HAKOMATCS ¢
Pa3IMYHBIMU CUTYALMSIMU, BBI3BIBAIOIIMMH KpHU3UC. M3yuyaroT myTu pelieHus BbIXOJa U3 KpH3Hca.
W3zydator mpuemsl 3anpamuBaiis HHOOPMAIHH B CJIOKHBIX SKOHOMHUYECKUX CUTYallUsAX U TPAMOTHO
OTBEYATh Ha IMOCTABJICHHBIC BOTIPOCHI.

Paszgean 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

OOyuatonecss u3ydaror temy «lnmobammzanus». CrnocoObl M METOABI, NPUBOMALIME K
I'moGammzanuu. W3ydator nekcuky mo Tteme. [lomoKuTenbHble W OTPHUIATENbHBIC TOCIEICTBHS
npoiiecca riodanu3anuyi. MeTo bl BXOXKIEHUS] B MUPOBOM PBIHOK.

Kynomypno-meopueckoe gocnumanue: ¢popmuposanue noHUMAanus COYUAIbHOU 3HAYUMOCIU
UHOA3BIYHOU KYIbMYPbL NPOUCXOOUM 8 npoyecce aHaau3a u o0CcyicoeHus nociedcmsuti npoyecca
2nobanuzayuu, 0cobeHHocmell MeicOyHapoOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

OOyuaronyecss 3HAKOMATCS C HUCTOpPHUEH CO3/1aHUSl KOMIIAHHM, C €€ OCHOBATEJSIMH.
OO6cyxIaroT MPerMyIIECTBAa U HEJOCTATKU 3TOW KOMITAHUH; €€ MApKETUHTOBYIO MOJIUTHKY.

Tema 7.3. Success in Marketing

N3yyaroT nekcuky no teme «Ycrnex». 3HaKOMSTCSI ¢ TEPMUHOJIOTHEH Ha MpUMEpE yCIEIIHbIX
KoMnaHuid W mrofed. COBEpIICHCTBYIOT HABBIKM BEICHHUS NEperoBopoB. M3ydaroT kadecTsa,
KOTOPBIMH 00J1aJJaeT yCIIEIIHbIM YeTOBEK.

Kyviemypno-meopueckoe  e6ocnumanue: nonumanue ocobennocmell MEINCKY/IbNYPHO2O0

npogheccuonanbHo20 83auMO0euCmeUs NPOUCXoOUm HA NpuMepe aHau3d YCHNeuwHoCmu GeO0eHUs.
nepe2o8opos Ha UHOCMPAHHOM A3blKe, YCHEWHOCMU YeN08eKd, KaK TUYHOCMU U KAK Ou3Hec eOUuHUybl.

Tema 7.4. Marketing for General Motors Company

WN3y4aroT UCTOpUI0 KOMIIAHWMHM, 3aHMMaeMOE€ MECTO Ha MHMpPOBOM  apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PHIHKE U (OPMYJTy ycliexa, MecTo, 3aHIMaeMoe Ha PoccHiiCKOM pBIHKE;
€€ MapKETHHIOBYIO IOJIUTHUKY.

Tema 7.5. Failures

OOyuaronyecss H3y4aloT MPUYUHBI Kpaxa KommaHuid. IlyTm BeIXOoga M3 CIOXKHBIX

HSKOHOMHYECKUX cuTyaruii. O630p pHIHKOB, KOTOPBIE 00AHKPOTUIIHCE.



Tema 7.6. Marketing for Microsoft Company

M3ydaroT MCTOpUIO KOMIAHMM, 3aHMMaeMoOe MECTO Ha MHpPOBOM  pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PBhIHKE U (OpMYJTy ycliexa, MecTo, 3aHMMaeMoe Ha PoccHiiCKOM pBIHKE;
€€ MapKETUHIOBYIO IOJIUTUKY.

Tema 7.7. Marketing for Virgin Group Company

M3ydaroT UCTOpHUI0O KOMIIAHMM, 3aHUMAaeMOE€ MeCTO Ha MHpPOBOM  apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PBhIHKE U (OpMYJIy ycliexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKE;
€€ MapKETUHIOBYIO IOJIUTUKY.

Tema 7.8. Future of Marketing

OOyyaromuecs U3y4aroT MPUIHHBI, TT0 KOTOPHIM KOMITAHUH CTAHOBSTCS II00ANbHBIMH. [TyTH
ux pacmmpeHus. [IpITaloTCss CIPOrHO3UPOBATh SKOHOMHYECKOE U MAPKETHHIOBOE COCTOSIHUE CTPAHBI
B Oymymiem.

Kyvismypno-meopueckoe eocnumanue: nymem 00Cyjicoenus HA UHOCMPAHHOM S3bIKe
B03MOIICHBIX HANPABIEHUL PA3BUMUSL SKOHOMUKU CIMPAnbl U OU3Heca, y 00yuaowuxcs ¢opmupyemcsi
0CO3HAaHUe C80e20 MeCma U poau 8 Oyoywetl npogheccUuoOHaIbHOU OesimelbHOCMU.

7. CAMOCTOATEJBHASA PABOTA OBYYAIOIIUXCHA

B pamkax naHHOW y4eOHOW IUCIUIUIMHBI OOYYarOIIMECs BBIMOJHSIIOT CAMOCTOSITEIBLHYIO
paboTy B BHJE TOBTOPEHHS MPOWJICHHOTO MaTepHaja 10 BCEM M3yYaeMbIM TEeMaM CEMHU Pa3JIelioB,
YCTHO M MUCHMEHHO (MHUCHbMEHHBbIE JOMalIiHhe padoThl) OTBEYAIOT HA BOMPOCHI Ui MOJATOTOBKU K
TEKyIIeMy KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTpe, a TakKe FOTOBATCS K MHIWBUIYaTbHBIM MU
TPYNIOBBIM TIPE3CHTALUSAM JJII TPOXOXIACHUS MPOMEKYTOUHOM aTTecTal IO JUCIUIUIMHE C
UCTIOJTb30BaHUEM ITU(PPOBBIX TEXHOJIOTHH, B ToM yucie ¢ nmomoirsio [1I1: PowerPoint, Google Slides,
slidesgo.co. IlomMuMo 3TOrO, OOYYAIOIIMICS OCYIIECTBISAET TMOATOTOBKY WHIWBHIYyaJTbHOTO
BOKaOyJsipa MO MpOiIeHHOW Teme; padoTy cO CIPaBOYHON JIUTEPATypol U cloBapeM; padoTy Haj
OMOKaMU C MCIOJIb30BaHUEM LU(POBBIX HMHCTpYMEHTOB. (Multitran.ru, DJIeKTpOHHBIN CIOBaph
#ABBYY Lingvo 11 cnoBaps 6 si3p1koB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.; ZNANIUM.COM: snekrpoHHO-OnOnmmoreunas cucrema. HOUKOH:

APXUB HAYYHBIX XYPHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'HU

Ha xaxx1oMm 3aHATHM KaXIOU TEMbI BCEX Pa3leaoB HApsALy C TPAAULUOHHBIMU IIPUMEHSECTCS
TEXHOJIOTHUS IPOOJIEMHOTO 00yUeHHsI, @ UMEHHO Ka)/10€ 3aHATHE MPOBOAUTCSA B (hOpME MPAKTUKyMa

C HUCIIOJIb30BAHUEM III/I(i)pOBI)IX HHCTPYMCHTOB U CKBO3HBIX TEXHOJIOTHI IJI pCICHUA MMOCTaBJIICHHOM



3aaun: MHTEJUIEKTyaJdbHbIX KapT FreeMind.com, mporpaMMHBIX MPOJYKTOB M OOJIAYHBIX CEPBUCOB

PowerPoint, Google Slides, slidesgo.co.

[Ipy w3ydyeHMM JAaHHOM JIUCLUIIIIMHBI

TCXHOJIOI'UH:

HCIIOJIB3YIOTCA

cienyromuye o0Opa3oBaTelbHbBIE

Tema 3auarusa

Bun o6pasoBaresbHOM

®opMa npoBeIeHUs 3aHATUA

TEXHOJIOTHH
Paznen 1. Global Marketing Hnmepaxmusnas enosas / poresas uepa
Tema 1.1. Globalization MexHON02Us.
Kynomypno-meopueckoe
gocnumanue:
COYUATbHASL SHAYUMOCHID
UHOSI3bIYHOU KYIbIYPbl
Tema 1.2. Global Marketing Hnmepaxmusnasn Case Study (pazoop
Kynomypno-meopueckoe MexXHOI02Us. KOHKDEMHbIX CUmMyayuiL)

socnumanue:
MENCKYIbIMYPHOE
npogeccuonanbHoe
g3aumooelcmeue

Tema 1.3. Product Promotion

Tpa()uuuonuaﬂ MeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 1.4. Global Advertising Humepaxkmusnas Henosas / ponesas uepa
MexXHON02Us. Case Study (pazoop

KOHKDEMmHbIX CUMYayutl)

Tema 1.5. Branding Humepaxmuenas enosas / ponesas uepa
MexXHON02Us. Case Study (pazbop

KOHKPEMHbIX CUmyayuii)

Tema 1.6. Global Advertising
Campaigns

Tpaduuuoyuaﬂ MeXHOJI02UA

HpakmuquKoe 3arAamue

Tema 1.7. Business Media

Tpaouyuonnas mexHoao2us

HPGKWIMHECKOQ 3ariamue

Pa3nea 2. Business Organization
in terms of Marketing

Tema 2.1. Employment
Kynomypno-meopueckoe
gocnumatue:

0CO3HAHUe C80e20 Mecma U poau
6 Oyoywetl npogheccuoHarbHoU
desimenbHOCMU

Hnmepaxmusnas
MexXHON02Us.

enosas / ponesas uepa

Tema 2.2. Trade

Tp(l()uL[MOHHClﬂ MEXHOJI02UA

HpakmuquKoe 3arAamue

Tema 2.3. Organization Hnmepaxmuenas Case Study (paz6bop

Kynemypno-meopueckoe MexHOI02Us. KOHKDEMHbIX CUMYayutl)

gocnumanue:

MEJHCKYIbIMYPHOe

npogheccuonaivbHoe

g3aumooeticmsue

Tema 2.4. Money Hnmepaxmueras Case Study (pazbop
MexXHONI02Us. KOHKDEMHbIX CUMYayutl)




Pa3nen 3. Marketing Strategies
Tema 3.1. Ethics
Kviemypro-meopueckoe
gocnumanue:
MEJHCKYIbIMYPHOE
npogeccuonanvroe
gzaumooelicmeue

HUnmepaxmusnasn
MexHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMyayuii)

Tema 3.2. Change

Tpa()uuuorma}z MEeXHOJI02UA

HpakmuquKoe 3arAamue

Tema 3.3. Marketing Strategies
Kyremypno-meopueckoe

gocnumanue. OCO3HAHUE 8020
Mecma u poau 6 Oyoyweu
npogeccuonanbHoll
desmenbHOCMU

Tpaduuuoyuaﬂ MEXHOJI02UA

HpakmuquKoe 3anAamue

Pa3nea 4. Leadership

Tema 4.1. Cultures
Kynomypno-meopueckoe
socnumanue:

coyuanvHas SHAYUMOCMb
UHOS3bIUHOU KY/IbIYPbl

Hnmepaxmusnas
MexXHON02Us.

Henosas / ponesas ucpa
Case Study (pazbop
KOHKDEMHbIX CUMYyayuii)

Tema 4.2. Leadership
Kviemypro-meopueckoe
gocnumanue:
MEJCKYIbIMYPHOE
npogheccuonanvroe
gzaumooeticmeue

Hnmepaxmusnas
MexHON02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayutl)

Tema 4.3. Competition in
Marketing

Hnmepaxmusnas
MexHON02Us.

Henosas / ponesas uepa
Case Study (pazbop
KOHKDEMHbIX CUMyayuil)

Pa3znen 5. Business vision for
Marketing sphere

Tema 5.1. Innovations in
Marketing

Tpa()uquHHaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3anAamue

Tema 5.2. Business and
environment

Kvaemyvpuno-meopueckoe

BOCHUMAHUE. OCO3HAHUE CB0e20
Mecma u poau 8 Oyoywel
npogheccuonanbHou
desimenbHOCMU

Tpa()uquHHa}z MEeEXHOJI02UA

Hpaxmuuecxoe 3arsamue

Tema 5.3. Franchising

Tpaduuuormag MexXHoJI02UA

Hparcmuuecxoe 3anAamue

Tema 5.4. Business
communication
Kvavmyprno-meopueckoe
gocnumanue:
MEJCKYIbIMYPHOE
npogeccuonanvroe
gzaumooericmeue

Hnmepaxmusnasn
MexHON02Us.

Case Study (pazoop
KOHKPEMHbIX CUMYayuil)




Pazgean 6. Insights Into Marketing
Tema 6.1. The nature of
marketing

Tpaduuuounaﬂ MEeXHOJI02UA

HpaKMMIlECKOB 3ansAamue

Tema 6.2. Customer service
Kyavmypno-meopueckoe
socnumanue:
MENCKYTbIMYPHOE
npogeccuonanvbHoe
g3aumooelcmeue

HUnmepaxmusnas
MexHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUmMyayuiL)

Tema 6.3. Team Building
Kyavmypro-meopueckoe
socnumanue:

coyuanvHas SHAYUMOCMb
UHOS3bIYHOU KYJIbINY Dbl

Tpa()uquHHaﬂ MEXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 6.4. Risk in Marketing

Humepaxmuenas
MexHOoN02Us.

Case Study (pazbop
KOHKDEeMHbIX CUmyayuii)

Tema 6.5. Crisis Marketing

Tpaduuuormaﬂ MexXHoJI02UA

HpaxmuquKoe 3anAamue

Pa3znen 7. Marketing for Global

Companies

Tema 7.1. Globalization and
Global Marketing
Kynemyprno-mseopueckoe
gocnumanue.

coyuanvHas SHAYUMOCMb

UHOSA3LIYHOU KYJIbMYPbl

Tpaouyuonnas mexnonozus

Hpaxmulteacoe 3aHAmue

Tema 7.2. Marketing for Coca
Cola Company

Tpaouyuonnas mexnonozus

HpaxmuquKoe 3ansamue

Tema 7.3. Success in Marketing

Hnmepaxmusnas
TMexXHON02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayull)

Tema 7.4. Marketing for General
Motors Company

Tpa()uL;MOHHClﬂ MEXHOJI02UA

HpakmulteCKoe 3arAmue

Tema 7.5. Failures

Tpa()uquHHaﬂ MEXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 7.6. Marketing for
Microsoft Company

TPGOMD;MOHHCZ}Z MmMeXHOoJI02UA

Hpaxmuuecxoe 3anAamue

Tema 7.7. Marketing for Virgin
Group Company

Tpaduuuormag MexXHOoJI02UA

HpakmuueCKoe 3anAamue

Tema 7.8. Future of Marketing
Kvaivmypuo-meopueckoe

gocnumanue. OCO3HAHUE 8020
Mecma u poau 6 Oyoyweu
npogeccuoHaIbHol

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayutl)

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U TIPOMEKYTOYHASI ATTECTAIIUS

MO JUCHUILJIMHE




9.1. ®opMBbI KOHTPOJISI 0 JUCHUIJIMHE

Texkymmii KOHTPOJIb.

B mporecce n3ydenus: yaeOHOM JTUCIUTUIMHBI 00YYaIONMIMecs y9acTBYIOT B YCTHBIX OMPOCaXx,
BBINIOJIHSIOT TUCBMEHHBIE JOMAIHAE U KOHTPOJIbHBIE 3aJaHus. Pe3ynbTaThl BBINOIHEHUS JaHHBIX
BUJIOB pa0OT SIBISIOTCS OCHOBAHMEM JIsl BBICTABICHHS OLIEHOK TEKYIIETO KOHTPOJS MO Yy4eOHOM
TUCIUIUIMHE. BBIMONHEHWE BCeX 3aJaHull SBISETCS O00S3aTeNbHBIM I BCEX OOYYaIOMIMXCS.
OOyuaromuecsi, He BBITIOJIHUBINKE B IOJTHOM OOBEME BCE 3aJaHus, HE MOMyCKAIOTCS K claade
9K3aMEHOB, 3a4ETOB U 3aYE€TOB C OLIEHKOW MO JaHHOW yueOHOW AUCUIUILIHNHE.

IIpoMe:xxyTOUHas1 aTTECTAIUSA.

Jlis KOHTpOJS YCBOGHHUS OOYYAOIIMMUCS JaHHOW JUCIHIUIAHBI YYCOHBIM ILIAHOM
nperycMOTpeH 3ader B 1 u 3 cemecTpax OOy4deHHMs W 3a4eT C OLEHKOM BO 2 ceMecTpe,
IPOBOAMMEIE B (OpME MHAMBHIYAIbHBIX MPE3EHTAIMIl 0 M3yYEeHHBIM TeMaM, U dK3aMeH B 4
ceMecTpe, MPOBOAMMBIA B (hOopMe HEMOATOTOBICHHOIO MOHOJIOTMYECKOTO BBICKA3bIBAHUS I10
OJIHOM W3 TPEJUIOKEHHBIX TE€M, OTBETOB Ha BOMNPOCHI MapTHEpa WIM MpernojaBaTeis Mocie
MPEJCTABICHHOTO MOHOJIOTA, TPYIIIOBOM JI€TIOBOM IMpe3eHTauuu. [Ipu BhICTaBIE€HUN UTOTOBBIX
OTMETOK YYMTBHIBAETCS AKTUBHOCTh OOYy4YalOLIErocs B paMKaxX KyJbTypHO-TBOPUYECKOTO
HaTpPaBIIEHUS! BOCIIUTATEIHHON PaOOTHI.

9.2. OueHoYyHbIe MaTepHAJIbl (OLIEHOYHBbIE CPEACTBA) AJsl TEKYNIero KOHTPOJIA

YCneBaeMoOCT 1 l'lpOMC)KyTO‘-[HOﬁ arrecTanum nmo JIMCUMIIVIMHE

Texkymuii KOHTPOJIb.

OrneHouHbIe MaTepHUaIbl Ul TEKYLIEro KOHTPOJIS 10 AUCLUIUIMHE: B TEYEHUE CEMECTpa
OCYLIECTBIISIETCS IOYPOUYHBIM KOHTPOJb YCTHBIX OTBETOB (JMAJOrOB U MOHOJIOTOB),
ayJIMpOBAaHMUs, YTCHUS W MHUCbMEHHBIX (AyAUTOPHBIX W AOMAIIHUX) paboT (3amanuii). OneHka
BBICTABJISIETCS 3a pabOTy Ha Ka)kKJJOM 3aHATHH, YUYUTHIBAIOTCS BCE BUIBI PEUEBOM 1€ATEIILHOCTH
(ayaupoBaHue, TOBOpEHHE, YTEHHE, TMChMO), @ TAaKXKe YMEHHUE aJeKBaTHO, IO TeME, OTBETUTh
Ha BOIPOCHI B paMKax YCTHOT'O OIIPOCAa, BOIPOCHI KOTOPOIO IpenacTaBieHbl Huxke. OleHKa
BBICTABJIIETCS. COOTBETCTBEHHO KPUTEPUSAM OLICHUBAHMSL.

Cnucok BONpPOCOB /il NOATOTOBKH K TeKylleMy KOHTPOJII0 B 1 cemecTpe:

®opMyupoBKa BOMNPOCOB K TEKyIIEMY KOHTPOJIO B 1 ceMmecTpe MOJHOCTBIO
COOTBETCTBYET HAUMEHOBAHMIO U COAECPIKAHUIO 3asIBJICHHBIX TEM.

Pa3nea 1. Global Marketing
1. What is Marketing?
2. What are characteristics of Marketing?
3. What is branding?



Why do we need brands?

What steps should a company take to create a new brand?

4

5

6. What is counterfeiting?
7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10. What are the advantages of being the local Co?
11. What are the disadvantages of being the local Co?
12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?
CrHcok BONPOCOB /1151 MOATOTOBKH K TEKYIIEMY KOHTPOJIIO BO 2 ceMecTpe:
@®opmynHpoBKa BOMPOCOB K TEKYIIEMY KOHTPOJI BO 2 CEMECTpPE ITOJHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Pa3znen 2. Business organization in terms of Marketing

—

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

_.
e

What are the least efficient methods of advertising?

—_
—_

What makes a good advertising?

._
D

What are vivid examples of successful advertising? Why?

—_
[98)

What are vivid examples of unsuccessful advertising? Why?
Pa3nen 3. Marketing Strategies

1. Give 10 examples of unethical business activities and dwell on them.



Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

S A R e

What strategies can be used inside a company to make it smaller? Name and characterize 6 of

them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

Pa3znea 4. Leadership

1. Which is worse in your opinion: to offer or to accept a bribe?

2. Make a portrait of honest business person.

3. Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5. What are examples of well-known business strategies?

6. Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnucok BONPOCOB /1Jisl IOATOTOBKH K TeKYyIIeMy KOHTPOJIIO B 3 cemecTpe:
®opMyIMpoBKa BOMPOCOB K TEKyIIEMY KOHTPOIIO B 3 ceMecTpe TOIHOCTHIO

COOTBETCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Pa3nea 5. Business vision for Marketing sphere
1. What are 3 advantages of stating one’s strategy in mission statement?
What are 3 disadvantages of stating one’s strategy in mission statement?
What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.
What are 5 opinions of Jack Welch to change?
What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

® =N kW

Give key elements that a leader of a company must consider introducing the change.



9. What should a leader of a company avoid introducing the change to the organization?
10. Innovations: good or evil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

Pa3nea 6. Insights Into Marketing
1. When, in your opinion, does a business problem become a crisis?
2 How can a company understand that it has faced a crisis?
3. Highlight the key steps the company should take to predict or handle a crisis?
4 Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?
5 How can communication in business be described?
6 What are the key qualities for a successful manager today?
7. How can unsuccessful manager be characterized?
8 If you’re a manager, how would you describe your management style?
9 To your mind, what is the best management style for Russian companies and foreign ones?
10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Cnmcox BONpPOCOB 1Jisi NOATOTOBKH K TEKyIIeMYy KOHTPOJIIO B 4 cemecTpe:
@opMyJIUpOBKa BOMNPOCOB K TEKYIIEMY KOHTPOJIIO B 4 CEMECTPE IIOJHOCTHIO

COOTBETCTBYECT HAMMCHOBAHUIO U COACPIKAHUIO 3asIBJICHHBIX TCM.

Pasnen 7. Marketing for Global Companies

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of view.
What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?
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Which qualities of a person would be useless for a team work?



IIpoMe:kyTOUYHAasi aTTECTALMS N0 TUCHMILJIMHE.

Jlnis OLEHKH pe3ybTaToB OOydYeHHs] MO AMCIUIUIMHE y4YeOHBIM IUIAHOM B TIEPBOM
CEMECTpe MpeayCMOTPEH 3a4eT, MPOBOJUMBIA B (opMe HHAMBUAYAIbHON MpPE3EHTALMU I10
teme: “Company History”.

Jlisi OLleHKH pe3ysibTaTOB OOy4eHHUS MO JUCLUUIUIMHE Y4eOHBIM IUIAaHOM BO BTOPOM
CeMeCTpe TMpeayCMOTpeH 3adeT C OLEHKOW, MPOBOAMMBIA B (GopMe HHIUBUAYATbHON
npe3eHTanuu mno reme: “Product Presentation”.

Jlis OUeHKH pe3yJbTaToB OOYYEHHs MO AMCUUIUIMHE Y4eOHBIM IJIAHOM B TPEThEM
ceMecTpe IMpelyCMOTPEH 3aueT, NMPOBOAMMBIAN B (opMe HMHAMBHUIYaJIbHON Mpe3eHTAalUu MO
teme: “Bank Presentation (Finance)”.

JIst OIICHKM pe3yJbTaTOB OOYYEHHUsS MO TUCHUILIMHE YYCOHBIM IIAHOM B YETBEPTOM
CEMECTpe NPeyCMOTPEH IK3aMEeH, IPOBOAUMBII B opme
1) HEMOATrOTOBJIEHHOIO MOHOJIOI'MYECKOTO BBICKA3bIBAHUS MO OAHON M3 MPEUIOKEHHBIX TEM
IPOAOKUTEIBHOCTHIO 1-2 MUHYTHI;

2) oTBeTa Ha BONpPOCHI (3-5) mapTHepa WK MpenoiaBaTeis Mociie MpeICTaBIeHHOI0 MOHOJIOra;
3) rpymnmoBo# AenoBoi npe3eHTanuu mo teme “Multinational Company” (3-5 denoBek).

ITopsimok npoBeZieHNs TEKYILEro KOHTPOJIS YCIIEBaEMOCTH U IPOMEKYTOUHON aTTeCTalluy 1O

aucuuIuiiHe Juis uHBanuaoB u mn ¢ OB3 mpenycmotpen [lonmokeHreM o TeKylleM KOHTPOJE

YCIIEBAEMOCTH U TTPOMEKYTOUHOM aTTECTAI[UU O0YJaArOIIIXCS.

10. PECYPCHAS COCTABJIAIOLIASA
Jlnst mpoBeNeHUsT 3aHATHH CEMHHAPCKOro THma (TMPaKTUYECKUX 3aHATHH) 10 JaHHOMN

TUCIUIUINHE UCTONB3YIOTCS ayAUTOpUU ¢ Y4eOHOI Mebenbio U Menua-o0opy1oBaHHEM (TIPOEKTOP,
9KpaH, HOYTOYK).

JUis ~ caMOCTOSITENIBHOM ~ pabOoThl  OOYYArOIIMXCS  WCIONB3YyeTCs  MOMEIICHUE IS
CaMOCTOSITEIBHOW ~ pabOThl  OOyYaroNIMXCsl, OCHAIIEHHOE KOMIIBIOTEpAaMH C HEOOXOIUMBIM
NPOTPaMMHBIM OOCCIICYCHHEM M JOCTYNOM B WHTEpHET W 3JIEKTPOHHYK WH(POPMAIMOHHO-
o0pa3oBaTenbHYI0 Cpelly By3a.

JUis  TmpoBeACHHUS KOHTPOJII CAMOCTOSITCIBHOW pabOThl 1O JAHHOW  JUCIMILTAHE
UCIIOJIB3YIOTCSA ayJAUTOPHUU C Meaua-o0opyaoBaHueM (TIPOEKTOp, JKpaH, HOYTOyK) W y4eOHOU
MeOEebIO.

Jlis mpoBeneHUs TEKYIIero KOHTPOJIA YCHEBAEMOCTH U MPOMEKYTOYHOW aTTECTAIMU I10
JAHHOM JUCHUIUIMHE HCIONB3YIOTCS ayJIUTOPHUH ¢ y4eOHOW MeOenpio U Meaua-o00py/I0BaHHUEM

(mpoekTop, 3KpaH, HOyTOYK).



IlepedyeHb JMIEH3NOHHOTO TPOrPAMMHOIO O0ecTeYeHus!

1‘1\21 HaumenoBanue Tun pecypca
1 Microsoft Office HnuemI/IOHHQe coryaienne Migrosoft - Qpen
Value Subscription mst pemennii Education
Solutions NeV 8265046
. . Cyb6nuuenszuonnsiii foropop AO «CodtJlaiin
2 Microsoft Windows Tpetig» Ne /131 ot 10.07.2020. Cpok nericTBust
JIOTOBOpa — OECCPOUHBIi
OnexTpoHHBIN cinoBaps #ABBY'Y 000 "ABU Codtaep" TII OOO" Ilporpam-e
3 Lingvo 11 crnoBaps 6 s1361k0B Volume texHosorun" Ne§8 ot 31.10.2005 (rmocrostHHO-
License Concurent (21-50) #ABBYY neiictByromas aunensus). Cpok nencTBus
Lingvo 11 cnoBapb 6 s136IKOB JIULICH3HUH - 0€CCPOYHBII
CIIC Koncynbrantllntoc - cnpaBouno- | JIJI OOO "Koncynbsrant" gor. Ne 251 ot
4 [IpaBOBasi CUCTEMAa OTEYECTBEHHOI'O 01.01.2024 ¢ JIC Ne 5, 6. Cpoxk neiicTBus
MIPOM3BOJICTBA JIOTOBOpa - OECCPOUHBIN
AnTtusnpyc Kacniepckoro 10 mist
Windows Workstations (Kaspersky CyO6munen3uonnsbiit foropop AO «CodrJlaitn
5 Endpoint Security ans Ouzneca — Tpetig» NeTr00094721701 04.12.2025
Crannmaptasiii Russian Edition. 250-499 | cpok nevictBus 10.02.2026 - 11.02.2028.
Node 2 year Educational Renewal Tun nuIeH3uu - TporpueTapHast
License)
IlepeyeHb ¢cBOOOIHO pacpPOCTPAHSIEMOr0 MPOrPAMMHOI0 0OOecneYeHus
Ne HaumeHoBaHue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update
# K-Lite Mega Codec Pack
# Adobe Flash Player xx Plugin
1 Mynemumeoua [10 # FreeMind
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 IIpocmompuux (viewer) # Foxit Reader - Russian
# SeaMonkey
3 bpaysep # Google Chrome

B coorBerctBHu ¢ Ilonoskennem o CO3aHNU CIICUAJIbHBIX YCJIOBI/Iﬁ JJIs1 UHBAJIMA0OB U JIUIL C
OB3 wuH(pOpMaIMOHHO-TEXHOJOTHYECKass 0a3a 00pa30BaTeIBLHOrO IIpollecca IMpeaycMaTpUBaeT
UCIIOJIb30BAHUE MATEPUAIbHO-TEXHUYECKUX CPEICTB C YYETOM PA3IMYHBIX HO30JIOTHUI WHBAJIHMIOB H

i ¢ OB3.



11. JUTEPATYPA

11.1. OcHoBHasi JiuTepaTypa

Ne
n/n

bubanorpadguyeckoe onucanue

Tun

KoaunuyecTBO
B
OHMOJIMOTEKe

Cotton, D. Market Leader: Pre-Intermediate Business English|
Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. -
Slovakia: Pearson, 2012. - 176 p.

y4eOHUK

114

Cotton, D. Market Leader: Intermediate Business English :
Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. -
[Chinal: Pearson, [2013]. - 176 p.

Y4EOHHK

76

Market Leader : Elementary Business English : Course Book
D. Cotton [u ap.]. - New ed. - Slovakia : Pearson Education,
2011. - 160 c.

y4eOHUK

22

https://znanium.ru/catalog/document?1d=422429

ManbKkoBCKasi, 3. B. AHMIMICKUH S3BIK B CUTYaIUsAX
MMOBCETHEBHOTO JIETIOBOTO 001IeHus : y4eb. mocobue / 3. B.
ManbkoBckas. - Mocksa : Undpa-M, 2023. - 223 c. - ISBN
078-5-16-105422-2 (online). - 3BC 3nannym. - URL:

ydueOHoe mocodune

OBbC

ArromenkoBa, O. H. AHrIuiickuii 361K )18 CIICI[UAIINCTOB
o pexiiame u npoasmwxkeHuto. English for Advertising and
Promotion : yueOnuk / O. H. Antomenkosa. - Mocksa :
udpa-M, 2026. - 402 c. - ISBN 978-5-16-113775-8
(online). - Tekcr : anexTponHsbIi. - URL:

https://znanium.ru/catalog/document?1d=466397

1.

2.

4.

y4eOHUK

ObC

11.2 lonosHUTeILHASA JIUTEPATYypa

Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed. -

Slovakia : Pearson, 2010, 2013. - 96 p.

Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd

ed. - Slovakia : Pearson, 2012. - 96 p.

Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed. -

Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.

AmntomenkoBa, O. H. Aurnmiickuii si3pik. Mapkerunr (English for Marketing) : yue6nuk / O. H.
AmntomienkoBa. - Mocksa : Mudpa-M, 2025. - 372 c. - ISBN 978-5-16-113442-9 (online). -
OBC 3nanuym. - URL: https://znanium.ru/catalog/document?id=465060

Hynuauk, JI. B. Pemenue nemoBbIX mpoOiieM Ha aHTJIMMCKOM S3bIKe (KOMMYHHKATHUBHBIN

acnekT) : yue0. mocobue / JI. B. lyanuk, T. C. Ilytunosckas. - Mocksa : Undpa-M, 2022. -

127 ¢. - ISBN 978-5-16-106403-0 (online). - Tekct

https://znanium.ru/catalog/document?pid=1856726

Ilepuoauyeckue u3IaHus:

anektpoHnbiidi. - URL:



https://znanium.ru/catalog/document?id=422429
https://znanium.ru/catalog/document?id=466397
https://znanium.ru/catalog/document?id=465060
https://znanium.ru/catalog/document?pid=1856726

1.  AxrtyanbHble Tpo0IeMbl (PUIOIOTHH U METOJIMKHU MPENOJaBaHNs HMHOCTPAHHBIX S3bIKOB :

HayuHbIi xKypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HHocTpaHHBIE SI3bIKU B BBICIIEH IIKOJIEC: HAYYHBIN KypHAI. —

URL: https://www.elibrary.ru/contents.asp?titleid=32488; https://fljournal.rsu.edu.ru/

3. COBpCMCHHLIC HUCCIICA0OBAaHUA B o0actu npenoaaBaHrsl HHOCTPAHHBIX S3BIKOB B HCA3BIKOBOM

By3e: HayuHbI )xypHai1. — URL: https://www.elibrary.ru/contents.asp?titleid=53404
4.  Teopus n npakTUKa MHOCTPAHHOTO S3bIKA B BBICIIEH IIKOJIE: HAYYHBIN )KypHaI. —
URL: https://www.elibrary.ru/contents.asp?titleid=32864
5. Teopus s3bIKa U MEXKKYJIbTYpPHAs KOMMYHHUKALHSL: HAYYHBIH U TPOGECCUOHATBHBIN JKypHAIL. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHHbIe Npo¢eccuoHATBbHbIE 0a3bl JAHHBIX, HH(POPMAIIMOHHbIE CIIPABOYHbIE
CHCTEMBbI, 3JIEKTPOHHbIE OHOJINOTEeYHbIE CUCTEMbI:
1.  Znanium: snekTpoHHO-OnOMMoTeunas cucrema. — URL: http://znanium.ru.

eLIBRARY.RU: nayunas snexrponnas 6ubnanorexa. — URL: https://elibrary.ru/.

[udposas 6ubmmoreka IPRsmart. — URL: https://www.iprbookshop.ru/.

KoncynbranT mioc: cnpaBouHo-mpaBoBas cucrema. — URL: T:\consultantplus\cons.exe.
YBJI UBUC. — URL : https://eivis.ru/basic/details.

OnektponHas 6udmmoreka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.
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12. METOANYECKUE YKA3ZAHUA U1 OBYYAIOIIUXCSA IO OCBOEHHUIO
JUCHUITJINHBI

OcBocHrE 00yYAOIIUMCS JAUCIHILTMHBI TPEIoaraeT MOCeHICHHE MPAKTUICCKUX 3aHSATHH,
BBITIOJITHCHHE TIPAKTUYCCKUX 3a/JaHHM, BBITIOJHEHUE 3aJaHUN ISl CaMOCTOSITeNIbHOW paboThl. [Ipu
MOJITOTOBKE K MPAKTHUYECKOMY 3aHATHIO OOydYaromeMycsi HeOOXOAWMO TOBTOPUTH MPOMIEHHBIH
MaTepHal 1o U3y4aeMou Teme, C LEeNbi0 OBITh TOTOBBIM K YCTHOMY OIPOCY, a TaKXkKe MPeI0CTaBUTh
BHITIOJIHCHHBIE TUCHMEHHBIE JIOMAaIllHWE 3ajaHusd. B pamkax paHHOM y4eOHOW JMCIUIUIMHBI
BBIICIISIETCSI 0cO0ast poJjib U 3HAYCHUE CAMOCTOSTEIIBHON JEATEILHOCTH O0YYaroIIerocs B Mpolecce
oBIafieHNs s3bIkoM. Ha Bcex stamax oOydeHus oOpaiaeTcsi BHUMaHUe Ha 00y4eHHe 00ydaroluxcs
METOOAUKE caM006pa3013aH1/151, KOTOpaSI IIO3BOJISIET UM OBJIAACTH HpI/ICMaMI/I HN3BJICUCHUS I/IH(l)OpMaI_[I/II/I
U3 TEKCTOB, 3HAKOMHUT CO CIIOCOOAMHU €€ Mepejaun Kak B YCTHOM, TaK U B TUCbMEHHOM BHJIE, A TAKXKe
B (hopme AenoBOro muMchbMa, YCTHBIX JOKJIAJOB, COOOIICHUN M TPE3EHTAIMH C HCIOJIb30BAaHUEM
U(GPOBBIX UHCTPYMEHTOB JJIsl pEIICHUS [TOCTABJICHHOM 3a/1a4u.

OcBoeHME NUCLUUIUIMHBI IIPEAIOJIaracT BBIIIOJIHEHNE NIPAKTUYECKUX 3aJaHUN (IIPAKTUKU) BO

BpeMs KOHTAKTHOH paboThl C TMperogaBaresneM JHUOO B Yachl CaMOCTOSITEIbHON paboTel. Bce


https://www.elibrary.ru/contents.asp?titleid=48918
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
http://znanium.ru
https://elibrary.ru/
https://www.iprbookshop.ru/
https://eivis.ru/basic/details
http://83.234.207.58/MarcWeb2/Default.asp

NpaKTUYECKHE 3aJaHusl JUCUUIUIMHBI MPEJOCTABIISIIOTCA IMPENoAaBaTeIsIMU BO BpeMsl 3aHSATUU U
pa3MeInaTcs B JIOKATBHON ceTH AKaZeMHUH M DJIEKTPOHHOH HH(pOpPMAIMOHHO-00pa30BaTeIbHOM
cpene. BrimonHeHHbIe NpakTUYecKUe padOThl CHAIOTCS Ha MPOBEPKY MpPErnojaBaTeslio OJAHUM U3
CIEYIOIIUX CMOCOO0OB: MPEIOCTABIEHUE BBIMOJIHEHHOTO JIOMAIIHETO 3aJaHusl JIMYHO B PYKH
MpPerno/iaBaTelito, OTHpPaBKa MPENoJaBaTeN0 Ha MOuYTOBbIM simuk. [Ipu oTmpaBke mnpenogaBaTento
BBITIOJIHEHHON paboTHI MO ModYTe O0YyYaromeMycsi clieayeT 00eCeuuTh JHYHYI0 HACHTHU(PHUKAIHIO.
Kak mpaBwiio, B TeMe Win TeKCTe muchMa ykaswpiBaeTcsi Kype, DO obyuaromerocs, AUCIUIUIMHA,
TeMa, 10 KOTOPOH BBIMOIHEHA paboThl. OTHeIbHbIE TpaKTHYECKUE PAa0OTHl MOTYT OBITH MPOBEPEHBI
IIPENOAABATENIEM HEMIOCPEICTBEHHO B ayIUTOPHUH.

Jnist 3aKperieHust TPHOOPETEHHBIX 3HAHUN, YMEHHUH U HAaBBIKOB, JIJIsl PA3BUTHS CIIOCOOHOCTEH
K CaMOOOy4YeHHIO B JUCLUHUIUIMHE TMPEAyCMOTpEHa caMocTosTeNbHas paborta. CamocrosiTenpHas
paboTa MOXKET BBINONHATHCS OOyUYaIOIIUMCS JIOMa WIM B ayAUTOPUSX AKaJAEMUHU, CIEHUATBHO
OTBEJICHHBIX JUIsI CaMOCTOSITENIbHOM pPaOOThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHMYECKUM H
nporpaMMHbiM obecriedeHrem, goctynoM k OUOC u OBC. Jlns yCHENIHOTO BBIMOJTHCHHS
CaMOCTOSITENIbHOM paboThl oOyuaroleMycss PEeKOMEHIYETCS 3apaHee O3HAKOMHUTHCS C MEepEeYHEM
3a1aHuil U rpaduKkoM ee BhINONHEHUs. [1oAroToBka K MPaKTUYECKUM 3aHATUSAM C MOCIEAYIOLUIUM
y4acTHEM B YCTHOM OIPOCE IMPEAIOJIaracT: CUCTEMATUUECKOE M3YYEHHE ayTEHTHYHOI'O Marepuasa
U3 Y4eOHHKOB M HWCTOYHUKOB JIOTIOJHHUTEIBHOW JIUTEPATYpPHI; IMOATOTOBKY WHJIMUBUIYaIHLHOTO
BOKaOyJIsipa 10 MPOMJIEHHON TeMe; paboTy CO CIpPaBOYHOM JIMTEPATypod M CIOBapeM; padoTy Hal
omunoOKkamu. B pamkax qaHHON y4eOHOM NUCHUIUIMHBI 00yYarOIIMecs: BHIOIHSAIOT CAaMOCTOATEIbHYIO
paboTy B BHJIe OBTOPEHUS MPOIIGHHOTO MaTepHala 1o BCeM M3ydaeMbIM TeMaM JECSTH pPa3zelioB,
YCTHO ¥ MUCBMEHHO (MHMCHMEHHBIE JAOMAIIHUE PabOThI) OTBEYAIOT HA BOMPOCHI Ul MOATOTOBKU K
TEKyIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TaKKe FOTOBATCS K MHIWBUIYAJIbHBIM WU
TPYNIOBBIM MPE3EHTALUAM I TPOXOXKIACHUSI IPOMEKYTOUHON aTTeCTAlluy MO AUCLIUILIIHHE.

J171s BBITIONTHEHUS TPAKTUYECKUX 33aJaHUI CaMOCTOSITENIbHOW pabOoThI MO JaHHOW JUCIUILTHHE
B JOMAIlIHUX YCJIOBUAX (3a mpenenamu AxajaemMun) OOydaromeMycss HEOOXOINM TepCOHATbHBIH
KOMIbIOTep (TUTaHIIET) ® TporpamMmHbiil  maker Microsoft Office ne Hmwke 10 Bepcum.
CamocTosaTenbHass paboTa COMPOBOXKAACTCI METOAUYECKUMHU YKa3aHUSMHU, pPa3MEIIEHHbIMU B
JOKAIbHOM ceTH AKageMuum U JJIEKTPOHHOW  HMH(OPMAIMOHHO-00pa30BaTENbHON  cpele.
Metoauueckie ykazaHus —cojepxar (OpPMYJIMPOBKY 3aJaHus, MNPUMEPHYIO TEXHOJIOTHIO
BBITOJIHEHMSI, (hOpMAT CIjauu BHIIOTHEHHOM padoThl. [IpernonaBaTens BO BpeMst ay TMTOPHBIX 3aHATHIA
3apaHee 0OCyXJaeT ¢ OO0ydJaroIMMHCS 3aJaHUE CaMOCTOSTEIHHOW PabOThI M MOPSIOK €€ CHAYH.
KoHncynbranuu no BBINOJHEHUIO CaMOCTOSITENbHBIX PaboT, 00CyXkIeHHE OTMETOK U JOMYIIEHHBIX
OLIMOOK, 3alUTa OTACIbHBIX BUIOB CAMOCTOSTENBHBIX padoT ocymecTBisiercss Bo Bpemsi KCP na

kadenpe ynpaBleHHS U CBsi3ell € OOIIECTBEHHOCTHIO WJIM B AyJUTOPHHM II0 PACHHCAHUIO.



Koncynbramuu mpernojiaBaTess MO BBIITIOJHEHUIO CAaMOCTOSATEIBHOW PabOThl MOTYT OCYIIECTBISATHCS
nocpeAcTBOM acUHXpoHHOro (moura, DMOC) U CHMHXPOHHOTO (ZOOm, CETH) KOMMYHUKAIIMOHHOTO
B3aMMOJIEMCTBHSI MO IMpeIBAPUTENILHON JOTOBOPEHHOCTU C THpenojaaBarenieM. BolnmonHseMble
CaMOCTOSITENIbHbIE  pabOThl  SABJISIOTCS DIEMEHTAMH TEKYIIET0 KOHTPOJs U OILIEHHUBAIOTCS
npenoaasareneM. [loayyeHHbIe OTMETKH YUUTHIBAIOTCS IIPYU BHICTABICHUN 3a4€Ta, 3a4€Ta C OLIEHKOMH,
JK3aMeHa.

®opmoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYMAET 3a4eT, 3a4eT C OLIEHKOH, dK3aMeH. 3auer,
POBOAMMBIN B (hOopMe MHIMBUYaTbHON MPE3EHTAIMH 110 U3YYEHHON TeMe, BBICTABISIETCS B IEPBOM
U TpeTheM ceMecTpax oOydeHus. sl OLEHKH pe3ylbTaToB OOyYEHHUS MO JUCHUIUIMHE y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpE TPEAyCMOTPEH 3aueT C OLEHKOW, NpOBOAMMEIA B ¢opme
UHAMBHUYaJIbHON TMpe3eHTaluu IO U3y4YeHHON Teme. B dyerBeprom cemecTpe 00ydeHUs
IPEeIyCMOTPEH JK3aMeH, MpPOBOAMMBIA B ¢GopMe HEMOArOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAaHUS IO OJAHOM M3 MPENJIOKEHHBIX TEM IMPOJOJIKUTEIBHOCThIO 1-2 MUHYTBI, OTBETa Ha
Bompochl (3-5) mapTHepa wiM mMpenojaBaTess IOCIE NPEICTaBICHHOIO0 MOHOJOra; TPYNIOBOU
JIETTIOBOM TIPE3CHTalMUd IO M3y4YeHHOM TeMe. Kputepuu BBICTaBICHHS 3a4ye€Ta, 3a4eTa C OLICHKOM,

OK3aMCHa O3BYYHBAIOTCA IMPEIIOAaBaTCIIEM Ha IIEPBLIX 3aHATUAX 110 AUCIHUILINHE.



13. IUCT COI'JIACOBAHUA

CocraBui:

3aBeyronuii kadeapoil HHOCTPAHHBIX SI3BIKOB
H.A. Kopneesa, K.I1.H., IOLEHT

3aBeayronuil BeIMycKaromen kageapoun
1O.P. lllnskuHa, K.3.H., JOLCHT

Hupexrop BUK
0O.B. banakuna

Havanpaux OOVII
A.®. dunk
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