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1. OBIIAA NUHO®OPMALIUA

Pabouas mporpamMma auctuIuiiHbl «HOCTpaHHBIM S3bIK» COCTaBlieHA B COOTBETCTBUU C
TpeboBaHusIMU  (eAepalbHOrO TOCYJApPCTBEHHOTO 00pa30BaTeIbHOrO CTaHAAapTa  BBICIIETO
oOpasoBanusi — OakamaBpuaT 10 HampasieHuto moarotoBku 09.03.03  «Ilpuxmagnas
nHpOpMATHKa», YTBEPKIESHHOTO NpHUKa3oM MuHHUCTepCTBa 00pa3oBaHus M Hayku Poccuiickoi
Oenepannn 19.09.2017 Ne 922, m yueOHoro 1iaHa HanpaBieHus mnoaroroBku 09.03.03
«IIpuxknagnas uHpopMarukay, mpodmib (mporpamma OakanmaBpuara) «JluzaiiH u paspaboTka
U (POBBIX MPOTPAMMHBIX ITPOTYKTOB.

TpynoemkocTs aucuuiuinHel: 16 3.e. / 576 akamemuyeckux 4acoB, B TOM 4ucie 396 yacoB

KOHTaKTHOH paboTsl U 144 yacoB caMOCTOSATENbHON PaOOTHI 00YUYAIOIIUXCS.

Pacnpenesienue yacoB JUCHUILIMHBI 110 CeMeCTPaM M BHAaM 3aHATHH (110 y4eOHOMY IJIaHY):

KoanuyecTBO Yyacon
Bua y4eOHoii padoThI Beero no Cemecrpt
yueoHomy | 2 3 4 5/6|7]8
IJIAHY
KonTakTHas padora (Bcero): 396 96 104 88 108
B tom uncne:
Jlexmun
[TpakTHveckue 3aHATHS 380 92 100 84 104
KoHTponb camocTosTenbHOM
pabotsl (KCP) 16 4 4 4 4
CamocrosiTeibHas padora 144 48 40 20 36
(Bcero):
Buabl npoMexyToYHOM 3auer ¢ SK3aMCH
aTTecTallMu (IK3aMeH, 3a4eT, 36 3auer . | 3auer
. OIICHKOM 36

3a4eT C OIeHKOI)
OBIIAA Yacer: 576 144 | 144 | 108 | 180
TPYA0EMKOCTH

2. TEJH 1 3AJAYN JUCTUTLINHEI

JlanHast TUCIUIUIMHA 110 CBOEMY XapakTepy SBJISEeTCS KOMMYHHUKaTUBHOW M HallpaBlieHa Ha
¢dbopMHpOoBaHHE W pa3BUTHE pPEUEBBIX YMEHMH, (OPMHpPOBAHHE CIIOCOOHOCTHM W TOTOBHOCTH
HCII0JIb30BaTh NHOCTPAHHBIN S3bIK KAK HHCTPYMEHT B CUTyallMl pEaJIbHONM KOMMYHUKAIIHH.

JucuumnimHa uMeeT cBoed 1enbio chopMHpOBaTH W/MIM Pa3BUTh S3BIKOBBIE M pEUYEBBIC
HaBBbIKM U YMEHUS B ayJAMPOBAHUH, YCTHOM peun (IUaJOrH4ecKOil U MOHOJIOTMYECKOH), YTEHUH U
IIUCbME Ul OCYILECTBICHHS YCIEIIHOM KOMMYHMKAllMM, B TOM 4ucie (B KOMaHae) Ha

HHOCTPAHHOM A3BIKC.




AXTyanbHOCTh JaHHOW paboueil mporpamMmbl 00yCIOBJIE€HA CTPEMHUTEIBHBIM Pa3BUTHEM U
BIMSIHUEM LU(POBOM SKOHOMHUKM Ha (OPMHUPOBAHUE KIFOUYEBHIX KOMIETEHUUH U IMOATOTOBKY
BOCTPEOOBAHHBIX CIIEHUAIMCTOB B chepe MPUKIATHON HHPOPMATHKU B COBPEMEHHOM MHUPE.

B ycnoBusx nudposuzanuy BaxxHO (HOPMHUPOBAHKE, MOICPKAHNE U PAa3BUTHE HABBIKOB B
chepe HMHOOPMALMOHHBIX M CKBO3HBIX TEXHOJOTMH Ui OakajaBpoB, YTO CHOCOOCTBYET
JTOCTIKEHUIO HEOOXOAMMOT0 YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHHKOB Ha PBIHKE TPYyZa,
6oree 3 HeKTUBHOI aganTayuy B HOBBIX YCIOBHSX.

B pesymnbrare ocBoeHus paboueil mporpaMMbl JUCHUILUIMHBI OOydYaroIIuecs OBIAICIOT
COBPEMEHHBIMU KOMIIETCHIUSAMH, CPOPMUPOBAHHBIME IOJ] 3alpOChl paboTojareneil U ¢ y4eToM
norpeOHOcTell  1HM(POBOI  SKOHOMHUKH, HEOOXOOUMBIX B Oyaymieid mnpodeccuoHaTbHOU
JeSITeIbHOCTH BBIIyCKHUKA B paMKax HarpasieHus «[Ipukmagnas napopmaTika.

Heap AMCHUNJIMHBI - TIOBBIIICHHE MCXOAHOTO YPOBHS BIAJICHUS HMHOCTPAHHBIM SI3BIKOM,
IOCTUTHYTOM Ha TMpPEIbIAYIIeH CTylmeHH o0pa3oBaHHsA, W (OpMHpPOBAaHHE Yy OOYyYarOUIHXCS
HEOOXOJMMOTO W JOCTaTOYHOTO YPOBHS KOMMYHHUKATHBHOW KOMIIETCHIIMHM JUIS PEUICHHUS
COIMAIbHO-KOMMYHUKATHBHBIX 33Jad B PAa3JIUYHBIX OONAcTAX OBITOBOH, KyJIbTypHOU U
npodecCHOHATIBHON IESITENBHOCTH TPH OOLICHUH C 3apyOEKHBIMU MTApTHEPAMHU C UCIIOJIb30BAHUEM
UH()OPMAIMOHHBIX U IU(POBBIX HHCTPYMEHTOB, a TAKXKE JUIS TAIBHEHIIIET0 cCaMOo00pa30BaHusI.

BocnurartejbHas Uedb JUCIUIUIMHBL UMEET KYJIbTYPHO-TBOPYECKYIO HAIPABICHHOCTh U
HalleJIeHa Ha CO3/aHWe TIOCPECTBOM HHOCTPAHHOTO S3bIKA YCIOBHU JUIS Pa3BUTHS TBOPUYECKUX
CIIOCOOHOCTEN 00ydaromuXcsi, BKJIIOUYEHHE HUX B pa3IW4Hble BHJbI COLMAIBHO 3HAYMMOMN
JesTeIbHOCTH, TAKUM 00pa3oM, JjaBasi BO3MOXHOCTh ()OPMUPOBAHHS OPUTHHAIIBHOCTH MBIIIICHHS,
a TaKk)Ke peau3aliy JMYHOCTHO OPUEHTHPOBAHHOI'O MOAX0/1a B MPo(hecCHOHaIbHON cdepe.

3agauu AUCHMILIMHBI:

J dbopmupoBaTh y 00ydaromMXcsi 3HAHUS, YMEHHS U HABBIKM B 00JIACTH YCTHOW M TTMCbMEHHOMN
NPaKTUKA PAa3TOBOPHOM M MPO(ecCHOHAIBHO-JEIOBOM pPEYM M HCIOJIh30BAHHWE HX B
npo¢eCCHOHATIBLHOM 1eATETLHOCTH 110 HAIIPABJICHUIO MOITOTOBKH;

J O3HAKOMUTH OOYYaIOMIUXCSI C OCOOEHHOCTSAMH JIEKCMYECKOW CHCTEMbI H3y4aeMOro
MHOCTPAHHOT'O 53bIKa, (PYHKIIMOHAIBHOW M CTUJIMCTHYECKON TuddepeHmanueil s3pK0BbIX
CpeAcTB, Haubojee NPOAYKTUBHBIMH CJIOBOOOPA30BATEIbHBIMH MOJEISIMU H3y4aeMOIo
WHOCTPAHHOTO SI3bIKa, B TOM YHCIIE C HCIIOJb30BAaHHEM ITU(PPOBBIX CEPBHCOB;

o COBEPILICHCTBOBATh HABBIKM pACIO3HABaHUS ¥ IMOHMMAaHUS TpaMMaTHYecKuX (opM u
KOHCTPYKIIMH B OMOPE Ha pa3IMYHbIC IPU3HAKHA TPAMMATHIECKUX SBJICHH, a TAK)KEe HaBBIKH
yIoTpeOIeHNsT TPaMMaTH4YeCKUX KOHCTPYKIMH B Pa3IMYHBIX PEUCBBIX CHUTYAIHIX C
UCIoNib30BaHueM 1UdpoBbix uHCTpyMeHToB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);



° pa3BUBaTh KOMMYHHKATHBHBIC KOMIIETCHITUH, HEOOXOIMMOMN JIJIsi TBOPUYECKOU JACATEIHHOCTH
B TIOBCEJTHEBHOM OOIICHWH, B OOIIECTBEHHO-TIOJIMTHYECKOW U HAYIHO-TIPOGECCHOHATHHOM
chepax;

° nproOIIaTh 00yJalOMIUXCS K CAMOCTOSTEILHOM HCCIIEIOBATENIbCKONH padoTe Hal SI3BIKOM,
pa3BI/IBaTL y 06yqa10m1/1xcs1 aHaJII/ITI/I‘IeCKI/Iﬁ moaxod K I/I3yqa€MBIM A3BIKOBBIM ABJICHUAM
HYTGM COITOCTABJICHUS UX C COOTBGTCTByIOH_[I/IMI/I SABJICHUAMUAU pOl[HOI‘ O SI3BbIKA.
3aiauyu BoCIMTATEIbHOM Pa0OTHI:

° pa3BUTHE Yy OOYYAIOMIMXCS TOHUMAHUS COITMAIBHONW 3HAYMMOCTH WHOS3BIYHOM KYJIBTYpPHI B
Oynymer npodecCHOHATbHON JeATEIPHOCTH HA WHOCTPAHHOM  sI3bIKE, Kak IS
COBPEMEHHOTO OOIIECTBa, TAK W JUISl JIMYHOTO MPO(ECCHOHATLHOTO CTAHOBJICHUS;

° CO3/IaHHME YCJIOBUU JUIsl OCO3HAHUs OOYYArOIIMMHUCS CBOETO MECTa W POJU B OymyImiei
po¢eCCHOHAIBHON JEATEIHHOCTH;

. dbopMUpPOBaHHE  BCECTOPOHHE  PA3BUTOH  JIMYHOCTH  TIOCPEACTBOM  TPHOOIICHUS
00y4JaromUXcsi K WHOSI3BIYHOM KYIbTYpe M BOBJICYCHHS B TBOPYECKYIO ACSITEIHHOCTH C
UCIIOJIb30BaHNEM MHOCTPAHHOTO SI3BIKA;

. pa3BUTHE KYJIbTYPbl MEXXJIMYHOCTHOTO MPO(ECCUOHATBLHOTO B3aUMOICUCTBHS.

3. MECTO JUCHHUIIVIMHBI B YYEBHOM IIJIAHE

VYyeOHas nucuuruinHa «MHOCTpaHHBIM S3bIK» OTHOCUTCS K TUCIHUIUIMHAM 00s3aTEIbHON
yactu Onoka Jlucuunnueel (Moaynu). M3ydeHue naHHOM AMCUMITIMHBI 0a3upyeTcs Ha MaTepuale,
U3y4EHHOM B paMKaX UIIKOJbHOIO Kypca. JIMCHMIUIMHBI, NpU HM3YyYEHHH KOTOpBIX OyayT
HCIOJIb30BATHCS 3HAHUS, YMEHHUS U HAaBBIKH, IPHOOPETEHHBIE B pe3yIbTaTe N3YUYEeHUS AUCLUIUINHBI

«HOCTpaHHBIN A3BIK» - «II0ATOTOBKA 11O AHTTIMHCKOMY S3BIKY».

4. TINTAHUPYEMBIE PE3YJIbTATHBI OBYUEHUS 1O AUCIHUIIJIUHE 51
®OPMUPOBAHUS KOMIETEHIIUN OBYUYAIOIINXCHA

PesynbTaThl OCBOEHHS 00pa30BaTENbHON MPOTrpaMMbl (KOMIETEHIIMH OOYYarOIIUXCs)
YCTaHaBJIMBAIOTCA B COOTBECTCTBUU C CbellepaJ'IBHI)IM TOCyJapCTBECHHBIM O6pa3OBaTeJ'II)HI)IM
CTaHAapTOM 10 HampaBJICHUIO IIOATOTOBKHN u HpO(beCCI/IOHaIILHBIMI/I CTaHAapTaMu,
COOTBETCTBYIOIIUMHU MPO(HECCHOHATLHOM 1eATEeTPHOCTH BBIMTYCKHUKOB, a TAKKE Ha OCHOBE aHaIHM3a
TpeboBaHUil paboTonareneld, NPEIbABISEMBIX K BBITyCKHHKaM. [lIaHupyemble pe3ynbTaThl
oOy4eHHsl TIO AWCIUIUIMHE (3HAHUWS, YMEHHUsS, HaBBIKH) OOCCIEUYMBAIOT JTIOCTHKEHUE PE3YJIHbTATOB
OCBOCHHS O00pa30BaTENbHOW TPOTpaMMbl W (OPMHUPYIOTCS B COOTBETCTBHM C KapTaMu

KOMIIETEHIMI 00pa30BaTeIbHOM MPOTPaMMBI.



Hudp n

HA3BAHE HNuaukaropsl Ilianupyemblie pe3yabTaTbl 00y4eHUs
KOMIIETeHIIHU U N0 AUCHUIIHHE
KOMIIETEeHIIUH
3HaTh:
- CUCTEMY U CTPYKTYpPY MHOCTPAHHOTO
SI3BIKA;
- pa3NUYHBIE ACTICKTHI SA3bIKa: (DOHETHUECKUN,
JIEKCUYECKU I, TPAMMAaTUYECKUH, B T.4.
CTPYKTYpY MOCTpOEHUS Ppa3, MpeaoKeHuil,
BBICKA3bIBAHUS, [IEJIOCTHOT'O TEKCTA;
- aJICKBAaTHBIC SI3BIKOBBIC CPEICTBA JIJIS
pean3ay OCHOBHBIX PEUEBBIX (DYHKIIUN;
- COBPEMEHHBIE TEXHUKHU U CIIOCOOBI J1eJ0BOM
IMACbMEHHOW U YCTHOM KOMMYHUKALIHH;
- KpUTEPHH, IIPEIbABIsIEMbIE K 0(OPMIICHHUIO
JIETIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TPEOOBAHUS K CO3/IAHUIO
JIETIOBOM MTPE3EHTALINH;
- KYJIbTYpY, CTUJIb KU3HHU, HAIIMOHAIBHBIN
MEHTAJIUTET HOCUTENEH S3bIKa NSt
peIOTBpAICHHs] HETIOHUMAHUsI Ha
VK_4 MEXJIMYHOCTHOM U TIPOo(peccuoHaTbHOM
OBHE;
Crniocoben P ’ .
- HHOCTPAHHBIH S3bIK B 00bEME,
OCYIIECTBIISATh
COBVIO HEOOXOUMOM JIs MOTy4eHUs WH(opMauu
A Y poQeCCHOHATBLHOTO COACPIKAHUS U3
KOMMYHHKAIH .
IO B YCTHOHU U VK-4.2. OcyuiecTBiisier MHTEPHET-MCTOUHNKOB: SbC
HHCI})’MeHHoﬁ €JI0B 10 .I(OM{/I HUKAIIHIO B ZNANIUM.COM, HOMKOH, 95C TAY,
AITIOBYIO KOMMYHWKAMHIO B | npc [pRpooks.
dbopmax Ha YCTHOM ¥ MUCHbMEHHOMN )
Ymern:
roCy/1apCTBEeH (hopMax Ha HHOCTPAHHOM .
- IOHUMAaTh pedb HOCUTEIIS/TEH sI3bIKa B
HOM SI3BIKE (b1X) s13bIKE (aX) . o
N YCTHOM M MUChbMEHHOU opMax;
Poccwuiickoit .
- aJIEKBaTHO BOCIIPOU3BOJIUTH HEOOXOAMMBIN
denepanuu u .
Ha0Op KOHCTPYKIUNA U TEPMUHOB B
WHOCTPAaHHOM 9 . .
(b1X) MOHOJIOTHYECKOU U TMAJIOTUYECKOM peun;
- IOHUMATh AYTEHTUYHBIC MUCHbMEHHBIC
si3bIKe(ax)

TEKCThI, UCTIIONIb3Ys Pa3Hble TEXHUKH YTCHHUS;
- U3BJIEKaTh HEOOXOIMMYIO0 HH(POPMAIIUIO U3
OPUTHHAIILHOTO TEKCTa HA HHOCTPAHHOM
SI3BIKE, aHATM3UPOBATh, 0000IIATh, AeTaTh
BBIBOJIBI;

- BECTH JICJIOBYIO KOPPECTIOHICHIIHIO;

- IOHUMATh HA CIIYX pedb HOCUTENEH S3bIKa;

- UCTIOJTb30BaTh MH(POPMAITMOHHO-
KOMMYHHUKATHBHBIC TEXHOJIOTHH ITPH TTOUCKE
HeoOxouMoM nH(pOpMaK ¢ TPUMEHEHHUEM
opaysepoB Google, Yandex B mporecce
pelIeHrnss KOMMYHUKATUBHBIX 3a7a4 Ha
roCy/1apCTBEHHOM U MHOCTPAHHOM SI3bIKaX.
Biaagers.

- Ha0OPOM SI3BIKOBBIX CPEACTB, HEOOXOIUMBIX
JUTSL pealii3aliy yCIeITHOM KOMMYHHUKAIUU B
KOMaH/Ie;

- HaBBIKaMU PabOTHI CO CIIPABOYHON
JUTEPATYPOU U CIOBapsIMU;




- TEXHUKaMU apryMEHTallll BEICHUS
JMCKYCCHUU B YCTHOM M MUCHbMEHHOM BUJIE,
M0JIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTHYECKUMHU CPEACTBAMU SI3BIKA;

- TEXHOJIOTHEN CO3IaHUs IEI0BOM
MPE3CHTALIMY HA UHOCTPAHHOM SI3bIKE;

- HaBbIKaMU (DUKCHPOBAHUS OCHOBHOU UIEH
U BTOPOCTEIICHHBIX JIETAJIEH B YCTHOU U
NMCbMEHHOW KOMMYHHUKAIUU;

- HHOCTPaHHBIM SI3BIKOM B 00BEME,
HEOOXOMMOM JIS MOJIy4eHUs HH(popMauu
13 3apyO0eKHBIX HCTOYHHUKOB.

VYK-4.3. OcymiectBisieT
JIETIOBYIO KOMMYHUKAIIUIO B
uudpoBoii cpee, mpuMeHss

B TOM YHCJI€ CPEACTBA
BUJICOKOH(EPEHIICBSZU U

KOJUJIEKTUBHOM CETEBOM

paboThl

3HaTh!

- CTUJIb JI€JIOBOTO OOIIEHHUS, OCHOBBI
yOJIMYHON peyH, MOATOTOBKH Mpe3eHTAIUH,
B T.4u. ¢ nomouisio [1IT: PowerPoint, Google

Slides; mpaBuia ohopmiieHUS TeTOBOM
MEPENUCKH, B T.4. ¢ moMomplo: Grammarly,
Beewriter.

Ymers:

- UCTIOJIH30BAaTh MHOCTPAHHBIH SI3BIK B
MEXITMYHOCTHOM OOIIEHUH U
po(heCCUOHATTLHOM NeSTSILHOCTH, B T.4. C
IpUMEHEHHEM TU1aT(GOopM ISt IPOBEICHUS
BUJICOKOH(EPEHIINN 1 OpraHU3aluu
coBMecTHOH paboTsl Google Meet, Microsoft
Teams, Zoom, Angexc Tememoct.

Biaaners.

- HaBbIKaMH paboThl B GOOgle-mokymeHTax
U1 oOMeHa podecCOHATBHON
nHpopManrei Ha THOCTPAHHOM SI3BIKE;
HaBBIKAMU MEPEBO/Ia TEKCTOB, B T.4U. C
MOMOIIBIO OHJIalH-ci1oBapeit: English

English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OBBbEM JUCIIUAIIJIMHBbI

Cemectp uzyuenus: 1

Buabi yueOHol padoThl

IIpome:xy
KonrakTHast pabora CamocrosiTesibHas padora TOYHast ®op
MBI
Pazpeu, B yacax aTTecTalM @opmupyem
IMoapa3znen, Tema ( ) TeKyLIero pMupy
MOJYJIb sl B yacax ble KoMIle
KOHTPOJIA
IIpakTnyec ¢opmbl opranuzaumnu TeHIUHU
B Yacax .
Jlexknuu KHe KCP CaMOCTOSITeJIbHOM PadoThI
3aHATHA
Tema 1.1. Globalization . -
[ToBTOpEHME MPOHAEHHOTO .
(mpakTUKyM) YcrHbii
Marepuaa, MoJIroToBKa VK-4.2
orpoc, -
VH/IMBUAYaJIbHOTO BOKaOyspa
Kynomypno-meopueckoe - 14 - 6 . . UCbMEHHBIE VK-4.3
110 NPOHIeHHO! TeMe, paboTa e
gocnumanue: . . JIOMAIllHUE
CO CIPAaBOYHOM JIUTEPATYPOU U
COYUATILHAS 3HAUUMOCTID 3aJaHHS
- CIIOBapemM
UHOA3BIYHOL KYIbMYPbl
Tema 1.2. Brands . VYcTHBIi ompoc,
IToBTOpEHME NPONHAEHHOTO
(mpakTUKyM) MATepHAA, TOTOTOBKA IMCbMEHHBIC VK-4.2
Pasnen 1. | Kynemypro-meopueckoe HHHKBHIE) aan’oro BoKABVISIDA AOMalIHIEe '
Global gocnumanue: - 14 - 6 o - YIAp 3aaHus VK-4.3.
Market 1o MpoiiieHHoH TeMe, paboTa
MEJNHCKYIbMYpHOe . .
CO CTIPAaBOYHOU JINTEPATYPOU U
npogeccuonanvroe
- CclIOBapeM
g3aumooelicmeue
IToBTOpEHME MPONAEHHOTO VYernslii onpoc,
Mmarepuana, moJroToBKa IUCBMEHHBIC VK-4.2
Tema 1.3. Advertising 14 6 WHJIMBHUIyaJIbHOTO BOKaOyJIsipa AoMalHue VK-4.3
(mpakTHKyM) 0 MpoiiieHHOH! TeMe, paboTa 3aflaHms h
CO CIIPaBOYHOM JIUTEPATYpPOH U
ClIOBapeM




Tema 2.1. Employment

(TIpaKTUKYM) [ToBTOpEHME NPONHAEHHOTO YcTHbIi ompoc,
Kynemypro-meopueckoe Marepuaa, MoAroToBKa THCbMCHHBIC VK-4.2
sochumanue: 14 5 VHIUBHMIYaJ5HOTO BOKaOyIspa AOMAIHHIC VK-4.3
v v HUA 9.
0CO3HAaHUe C80e20 Mecma 10 MpoiiieHHOH TeMe, paboTa aa
u ponu 6 byoywell CO CIIPaBOYHOM JIUTEPATypPOM 1
npogheccuoHanbHoll CJIOBapeM
oesmenvbHoCmuU
IToBTOpEHME MPONHAEHHOTO
Marepuaa, moAroToBKa YerHblit onpoc, | yK-4.2
Tema 2.2. Trade VHIMBU Ly aJIbHOTO BOKaOyIspa TTHCEMCHHBIC
14 6 S ICHHOR HoMarmye VK-4.3.
(mpakTUKYM) 10 TIPOMJICHHOM Teme, paboTa sana
o o JaHus
CO CIIPaBOYHOM JIUTEPATYPOU U
Pazgen 2. p patyp
) cII0BapeM
Business
ization | Tema 2.3. Organization .
organization & IToBTOpEHME NPOHAEHHOTO VY CTHEIHN OIIPOC
(npaxTiicyM) Marepuaia, HIOAroTOBKa o VK-4.2
Kymomypro-meopueckoe I/IHI[I/IBI/IIE) am)H’oro BOKaOyJsipa ovaute. |
OMalIHHuEC
socnumanue: 12 6 oy < YIAp A YK-4.3.
10 MPoiIeHHO! TeMe, paboTa 3a/IaHus
MeAHCKYTbmYpHOe . o
CO CITPaBOYHOM JIUTEPATYPOU U
npogeccuonanvrHoe
p CIIOBapeM
g3aumooeticmeaue
[ToBTOpEHME MPONAECHHOTO "
YcTHBIH ompoc,
Marepualia, oAroToBKa YK-4.2
Tema 2.4. Mone WHIUBUAYAJIHLHOTO BOKaOyIIsIpa HHCHMEHHBIC
- Y 10 6 AYaIbHO yIUip JoMalHue VK-4.3.
(mpaKTHKyM) 1o MpoiiieHHoH TeMe, paboTa 3aaHus
CO CITPaBOYHOM JIUTEPATypPOH U
clIoBapeM
IToaroroBka k
MIPOMEXYTOYHOM aTTeCTaIluu B
3auer - 6 p Y 1 - -
dhopme HHANBUIY ATHHON
TIpe3eHTAINH
92 48 -
Hroro

144




Cemectp uzyuenus: 2

Buabl yuedHoii padoThI

Mpomex
KonrakTHas padora (B p y DODMEI DopMUDVEM
CamocrosiTesibHas padora TOYHAS p pMHpPY
Paznen yacax)
9
MOZTyaTS IHoapasnen, Trema arrecramusi B| TeKyLIero ble
Jlexun IpakTu B (¢opmMbI opranuzannu yacax KOHTPOJIA | KOMIICTCHIMHU
YyecKue KCP CaMOCTOSATEIbHOM
" yacax
3aHATHS padoThI
Tema 3.1. Ethics in IT ) [ToBTOpEHME MPOIiIECHHOTO ) YcrHbIl
sphere (pakTUKyM) Marepuana, moAroToBKa ompoc, VK42
Kynemyprno-meopueckoe WHIUBU]TyJIbHOTO MMUCbMEHHBIC o
socnumanue: - 10 4 BOKaOyJIsIpa 1mo JIOMAIITHUE VK-4.3.
MeNHCKYIbMYpHOe MpoIeHHON TeMe, paboTa 3a7aHus
npogeccuonanvrHoe CO CIIPaBOYHOM
g3aumooeticmeaue JIUTEPATYpOM U CIIOBApEM
IToBTOpEHME IPONIEHHOTO
Marepuaa, HoJroToBKa v . VK-4.2
THBIN OII
. WHUBU]TyaJIbHOTO ¢ onpoc, VK-4.3
Pasznen 3. Tewma 3.2. Change in IT _ 10 4 BOKABY b 110 MUCbMEHHBIE -4.0.
Strategy in  |sphere (mpakTukym) - eHHOg Teli/[e 26oTa JOMaIlHHe
IT sphere poni P 3aaHus
CO CIPAaBOYHOM
JUTEPaTypOi U CIIOBapeEM
Tema 3.3. Strategy in IT - -
sphere (mpaktukym) [ToBTOpEHUE MPOHAEHHOTO
L E————— Marepuana, moAroToBKa VYcTHBIi orpoc, VK-4.2
s8OoCnUmManue: 0CO3HaHue WHAMBUYyaJIbHOTO [TUCbMCHHBIC VK-4.3
C80€20 Mecma u poiu 6 - 10 4 BOKaOyIIsIpa o AOMalIHH1e -
6yoywyer MpoIEHHON TeMe, paboTa 3a/1aHUs
npogeccuonanvbHou CO CNIpaBOIHOHN
oesmenbHoCmu HHTepaTypOfI " CJIOBapeM




Tema 4.1. Cultures

IToBTOpEHUE IPONIEHHOTO
MaTepuaia, oAroToBKa

(IpaKTUKYM)
WHIUBUAYaTHHOTO
Kynomypno-meopueckoe
10 BOKaOyJIsIpa 1mo
gocnumaHue: . z
U npoiieHHo# Teme, pabora
COYUATIbHASL 3HAYUMOCTID L
. CO CIIPaBOYHOU
UHOS3LIYHOU KYIbMYPbl .
JUTEPATYPOH U CIIOBapeM
Tema 4.2. Leadership [ToBTOpenue npoiaeHHOTO
(IpaKTHKyM) Marepuaa, moJroToBKa
Kynomypno-meopueckoe WHIMBUTYIBHOTO
Paznen 4-_ socnumanue: 10 BOKaOyJIspa 1mo
Leadership | yeorcxynomyproe NpOiiIcHHON TeMe, paboTa
npogeccuonarvbroe CO CIIPaBOYHOU
83aumooeticmsue JIUTEPATYPOM U CIOBapeEM
[ToBTOpEHNE PONIEHHOTO
Marepuaa, moJroToBKa
o WHIMBUTYIBHOTO
Tema 4.3. Competition AMBIALY
10 BOKaOyJIspa 1o
(mpakTUKyM) . z
MpOIEHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATypOU U CIOBapeEM
[ToBTOpEHME PONIEHHOTO
MaTepuaia, MoAroToBKa
. WHIUBUIYaTHHOTO
Tema 5.1. Innovations In JUHBHILY
10 BOKaOyJIspa 1o
IT sphere (mpaktukym) . Z
MPOMIEHHON TeMe, paboTa
CO CIIPaBOYHOM
Pasnen 5. JIUTEPATYPOU U CIOBaApeEM
Business Tema 5.2. Business and - .
vision environment (IPaKTUKYM) OBTOPEHHUC MPOUACHHOTO
KytbmypHO-meopueckoe Marepuaa, moJroToBKa
gocnumaHnue: 0CO3HaHue HHIUBIAYaIBHOTO
10 BOKaOyJsipa 1mo

€80€20 Mecma U ponu 8
byoywetl
npogeccuonanvbHou
oessmenvbHoCmu

npoiineHHoi Teme, pabora
CO CIIPaBOYHOM
JIUTEPaTypOu U CIIOBApEM

YcTHBIN ompoc,
MIACEMEHHBIE
JIOMaIlTHUE
3aaHus

YcTHBIM ompoc,
INMHUCHbMCHHBIC
JIOMaITHUE
3aJaHus

YcTHBIM ompoc,
MACEMEHHBIE
JIOMaIlTHUE
3alaHuUs

YcTHBI ompoc,
INMHUCHbMCHHBIC
JIOMaIlTHUE
3aJlaHuUs

YcrHbIit
ompoc,
MMUCbMEHHBIE
JIOMAaIlIHHUE
3aJaHUS

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




[ToBTOpEHNE IPONIEHHOTO

MaTepuaa, MoAroToBKa Y CTHbI
I/IH];,)Z[I/IBI/II’[ aILHOTO orpoc, YK-42
Tema 5.3. Franchising Y IIUCbMEHHBIE VK-4.3
10 4 BOKaOyJIsIpa 1mo -9.
(TIpaKTUKYM) . 2 JIOMAaIITHUE
npoiieHHo# Teme, pabora
- 3a/laHus
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIOBApPEM
Tema 5.4. Business ToBTOPEHHE MPOIICHHOrO YcTHBIN
communication MaTepHana le) rOTOBKA OHPOs,
(mpakTUKyM) P » TIOXL MIMCbMEHHBIE YK-4.2
UHAMBHUIYaIBHOTO
Kynomypno-meopueckoe JMBHILY JIOMaITHUE VK-4.3
10 2 BOKaOyJIsipa 1mo 9.
GOCIUTIANNE. NpoHIeHHON TeMe, paboTa Sanari,
MEHCKYIbIMYPHOE p co cll aBqu’og BBITIOJTHEHHE
npogeccuonanvbroe [ EﬁHCHOBa o KOHTPOJIBHBIX
gzaumooeticmaue patyp P 3a1aHUI
[TonroroBka k
IIPOMEKYTOUHOU
aTrecrtauuu B hopme
. VHJIUBUYaTIbHON
3a4er ¢ oneHkoi - 2 JHBIALY - -
MIpEe3EHTAIIHH,
BBHITIOJTHEHHE
KOHTPOJIbHBIX 3aIaHUI
100 40 -

Hroro
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Cemectp uzyuenus: 3

Bujbl yueOHol padoThl

®opmupye
KonTakTHasi padora IIpomesky DopMbI pMHpY
Pa3neu, CamocrosiTesibHasi padoTa MBIe
IMoapa3znen, Tema (B yacax) TOYHAA TeKyIllero
MOAYJIb KOMIIeTeH
Jlekunm |IIpaktnyeckn| KCP B (¢opmbI opranmszanuu | ATTECTalld |  KOHTPOJIsI -
" € 3aHATHA yacax CaMOCTOSITEIbLHOI s1 B yacax
IToBTOpEHHUE IPONIEHHOTO -
MaTrepualia, moJAroToBKa YCTHBIN
WHIUBUTyJIbHOTO onpoc YK-4.2
Tema 6.1. The nature of JMBIALY poc,
- 6 - 2 BOKaOyJIsIpa 1mo MIMCbMCHHBIC
management (IPaKTUKYM) . Z YK-4.3.
POWICHHON Teme, paboTa JIOMAIlHHAE
CO CIIPaBOYHOI 3a1aHUS
JIUTEPATYPOU U CIOBApPEM
Tema 6.2. Management [ToBTOpEHUE NPOIIIEHHOTO -
Styles (mpakTUKyM) Marepuasna, MoAroToBKa YCTHBIH 01poc,
Kynemypno-meopueckoe UHJAUBUIYAIbHOI'O MMUCHEMEHHBIE YK-4.2
socnumanue: - 6 - 2 BOKaOyJIsIpa 1o AoMalllHue VK-4.3.
MedAHCKYIbMYpPHOe MpoIeHHON TeMe, paboTa 3ananus
p 6 npogeccuonanvroe CO CIIPaBOYHOM
asnel o. 83aumooeticmsue JIUTEPATypPOU U CIOBapeEM
Insights Into I "
g OBTOpPEHHUE MPOIIEHHOTO -
Management |Tema 6.3. Team Building MaTepHana nlf))lrf)[TOBKa N
(Hp AKTHKYM) P s CTHBIN ompoc,
WH/MBU]TyaJIbHOTO [IACHMEHHBIE VK-4.2
Kynomypno-meopueckoe
- 6 - 1 BOKaOyJIsipa 1o JOMaIlHHe VK-4.3
socnumanue: . 2 -4.3.
poiIeHHON Teme, paboTa 3a/1aHus
COYUATbHASA 3HAYUMOCTIb .
. CO CIPaBOYHOM
UHOA3LIYHOU KYIbMYPbl .
JUTEPATYpOIl U CIIOBapeEM
IToBTOpEHNE IPONIEHHOTO -
Marepuala, HoAroTOBKa YcTHBIH ompoc,
- WHIUBUIYaJIbHOTO HChMEHHBIE VK-4.2
Tema 6.4. Risk in IT sphere AHBIILY
- 6 - 1 BOKaOyJIsIpa 1o JOMaIlHHe VK-43
(pakTUKYM) . Z -4.0.
poiIeHHON Teme, paboTa 3a/1aHus

CO CIIPaBOYHOM
JUTEPaTypOu U CII0BApEM




Tema 6.5. Crisis
management (MPpakKTUKyM)

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaIbHOTO
BOKaOyJIspa 1o
MpOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTypoOH U cI0BapeM

Pazgen 7.
Communicati
onin
Business

Tema 7.1. Communication
(TIpaKTUKyM)
Kynomypro-meopueckoe
gocnumanue:

COYUATIbHASL BHAYUMOCTb
UHOS3LIYHOU KYIbIY Dbl

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
WHAMBHUIYaIbHOTO
BOKaOyJIsIpa 1o
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JTUTEPaTypOH U CI0BapeM

Tema 7.2. E-commerce
(mpakTUKyM)

IToBTOpEHME TTPOKIEHHOTO
Marepuana, oAroToBKa
VHAWBHUYaJIBHOTO
BOKaOyJIsipa 1o
npoiineHHo# Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypOH U CIIOBApEM

Tema 7.3. Customer service
(mpakTUKyM)
Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
g3aumooeticmeue

IToBTOpEHME IPONIEHHOTO
Marepuana, oAroToBKa
VHAWBUYaJIBHOTO
BOKaOyJsipa 1o
npoiineHHoi Teme, pabota
CO CIIPaBOYHOM
JIUTEPATypOH U CIIOBApEM

Tewma 7.4. Writing report
(pakTUKYM)

IToBTOpEHHUE IPONIEHHOTO
MaTepuaia, MoAroToBKa
MHJUBUAYaIbHOIO
BOKaOyJsipa 1mo
npoiineHHo# Teme, pabota

YcTHBIM ompoc,
MHUCbMEHHBIC
JIOMAaITHIe
3aJIaHus

YcTHBIN ompoc,
IIMCbMCHHBIC
JIOMAaITHIE
3aJIaHuUs

YeTHBIH onpoc,
MUCHbMEHHBIE
JIOMalIH1E
3alaHus

YceTHbIH ompoc,
MUCbMEHHBIE
JIOMaIHue
3aJlaHus

VYceTHbIH ompoc,
IIMCbMECHHBIC
JIOMAITHUE
3aJlaHus

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Pasgen 8.
Global
Companies

Tema 8.1. Globalization and

IToBTOpEHHUE IPONIEHHOTO

Global Marketing Marepuala, moJAroToBKa Vernsii onpoc, | YK-4.2
(mpakTUKyM) WHJIUBUYaTbHOTO MHCHhMCHHBIC YK-4.3.
Kynemypno-meopueckoe BOKaOyJIsipa 1o JOMAIITHHE
gochumanue: poWIeHHON Teme, paboTa 3ananus
COYUATIbHAS 3HAYUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOU KYTIbINYpbl JUTEPATYpPOH U CIOBAPEM
[ToBTOpEHME TPOIAECHHOTO
Mmare€puala, IoAroToBKa VY CTHBIN orpoc, VK-4.2
Tema 8.2. Coca Cola WH/UBU]TyaJIbHOTO NHCHMEHHBIC VK43,
Company (IpakTUKyM) . BOKa6¥Mpa o S
MPOMICHHON TeMe, paboTa 3a/laHud
CO CIIPaBOYHOM
JUTEPaTypOil U CIIOBapeM
Tema 8.3. Success in IT [ToBTOpEHME TPONAEHHOTO
sphere (paxTukym) Marepualia, MoJAroToBKa YcTHEIIH ompoc,
Kynomypro-meopueckoe MHMBUTy aJIbHOTO [MCHMEHHBIE YK-4.2
gocnumanue: BOKaOyJIspa 1o JOMalIlIHUe VK-4.3.
MEACKYIbMYPHOE npoiineHHo# Teme, paboTa 3ajanus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEPaATYpOil U CIIOBapeEM
IToBTOpEHME IPONIEHHOTO
MaTepuana, moaroToBka YcrHbIi onpoc,
Tenta 8.4. General Motors VHIMBUIYJIbHOTO [UCHLMEHHBIE YK-4.2
Company (IIpakTHKyM) _ Bokabyxipa 1o o YK-43.
npoiineHHo# Teme, pabota 3a/1aHus
CO CIIPaBOYHOM
JUTEPaTypOil U ClIOBapeM
[ToBTOpEHME TPONAEHHOTO YcrHbIit
MaTepuaia, MoAroToBKa orpoc,
. WHJIMBU1yaIbHOTO MUCbMEHHbIE YK-4.2
Tema 8.5. Failures YK-4.3.
BOKaOyJsipa 1o JIOMalIHie
(pakTUKYM) . :
npoiineHHoi Teme, pabota 3a1aHUS

CO CIIPaBOYHOM
JUTEPaTypOu U CII0BApEM




[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa

YcTHBIM ompoc,

. UHAMBHUIYaIbHOTO [HCbMEHHBIE YK-4.2
Tema 8.6. Microsoft YK-4.3.
Company (mpakTUKyM) 4 ! . BOKa6¥Mp a 1o S
MpOMICHHON TeMe, paboTa 3alaHud
CO CIIPaBOYHOM
JUTEPaTypoOH U cI0BapeM
IToBTOpEHHUE IPONIEHHOTO
MaTepuaia, MoAroToBKa YCTHBIH 01poc, SIIII{{':':?
o WHIMBUIYTBHOTO MHCbMEHHBIC e
Tewma 8.7. Virgin Group
Company (mpakTUKyM) 4 ! . BOKa6YHﬂpa 1o poMane
npoiiieHHol Teme, paboTa 3a/aHust
CO CIIPaBOYHOM
JIUTEPATYPOM U CIOBapeEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME MPOIiIECHHOTO
(IpaKkTUKyM) MarepHaa, MoAroTOBKa Yernsiii onpoe, | YK-4.2
Kynomypno-meopueckoe UHJMBHIYaJI5HOTO [HCHMCHHBIE VK-4.3.
gocnumanue. 0CoO3Hanue 4 1 BOKaOyJIsipa 1o JIOMAaIIHUE
c80e20 mecma u poju 8 HpOfI}IeHHOfI TEeMe, paﬁOTa 3aJaHusA
0yoyweti CO CIIPaBOYHOM
npogheccuonanvrol JUTEPATYpOM U CIIOBApEM
oesmenvHOCMU
[Toxroroska k
IIPOMEKYTOYHON
3aver - 1 aTTecTaluu B popme - -
VHIUBUyaIbHON
pe3eHTAINH
84 20 -
Hroro
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Cemectp nszyuenus: 4

Buabl yuedHoii paGoThI Mpomesy
TOYHAas @
opMH
KonTakTHas padora aTrecranl | @opmbl pMHpYy
CamocrosiTe1bHast padoTa s B emMble
Pa3nes1, MoayJib IHoapasnen, Tema (B yacax) TeKylIero
gyacax KOMIIeTeH
KOHTPOJIS -
Jlek |IIpakTH4eckn KCP ¢opmbI opranusanuu
wiH| e 3amsTHs B Hacax CaMOCTOSITeIbHOI
Tema 9.1. Computers — friend [ToBTOpEHME MPOIiIECHHOTO -
or foe? (mpakTuKym) Marepuana, MoAroToBKa VYerHbiit YK-4.2
Kynomypno-meopueckoe VH/IMBUAYJIEHOTO orpoc, YK-4.3.
socnumanue: - 10 - 4 BOKaOyJIsipa 1mo MMACbMCHHBIC
MedAHCKYIbMYpPHOe MPOMICHHON Teme, paboTa JOMalIHUE
npogeccuonanvroe CO CITPaBOYHOM 3a/laHus
g3aumooeticmsue JUTEPATypOH U CIOBAPEM
[ToBTOpEHME TPONAEHHOTO - VcrHblii
. Marepuaa, MoJAroToBKa ompoc, YK-4.2
Tema 9.2. Computer (video ’
games (npaKTnin) ( ) } 10 - 4 UHIUBUYaJIEHOTO TIMCBMEHHBIC | YK-4.3,
BOKaOyJIsipa 1o AOMAIIHHE
npoiIeHHON Teme, paboTa Sa/IaHuA
Paznen 9. [ToBTOpEHHE MPONIEHHOTO - YV CTHBI
English n Marepuana, moAroToBKa ompoc, YK-4.2
Communications VK-4.3
S Tema 9.3. Computer 10 4 WHJMBUAYAIBHOIO MHICbMEHHBIC 3.
ystems architecture (mpakTuKym) BOKaOyJsipa 1o AOMaIHAC
NpoHIeHHON Teme, paboTa 3a/1aHusA
CO CIIPaBOYHOM
- YcrHbli
Tema 9.4. System computer onpoc, YK-4.2
- 10 - 4 - NUCBMEHHBIE | VK-4.3
software (mIpakTUKyM) 3.
JAOMAIIHUEC
3a1aHusA
- YcrHblit
. 11 -
Tema 9.5. Operating systems onpoc, YK-4.2
- 10 - 4 - [HCBMEHHBIE | VK-4.3
(MpakTUKyM) -
JOMAIITHHE
3a7aHusd




IloBTOpEHUE NPONAEHHOTO V CTHEI
Marepuasa, MoJAroToBKa ompoc, VK-4.2
Tema 9.6. Multimedia 10 WHIUBULYAIBHOTO mucemennsle | YK-4.3.
(mpakTUKyM) BOKaOyJIsipa 1mo JOMAITHNe
pOoWIeHHON Teme, paboTa 3a/aHus
CO CIIPaBOYHOM
Tema 9.7. Computers and work [ToBTOpeHue npoiaeHHOTO .
(mpakTUKyM) MaTepuana, MoAroTOBKa Yerupti YK-4.2
Kyrnomypno-meopueckoe WHIMBU1Ya]bHOTO OIIpOC, YK-4.3.
IIMCbMCHHBIC
gochumanue: 0Co3HaHue 10 BOKaOyJIsApa 1o
. 2 5 JIOMAaITHIE
ceoeco /ercma u poau 6 3 IIPOUJCHHOU TEME, Ba oTa 3a7aHAS
0yoywetl npogheccuoHarbHoU CO CIIPaBOYHOM
oesamenvbHOCmuU JUTEPATypOH U CIIOBapeM
IToBTOpEHME TTPOKIEHHOTO .
VYcrHbIi
Marepuaia, MoJAroToBKa
ompoc,
. WHAMBHUIYaIbHOTO
Tema 9.8. Teleworking AMBIILY nucbmennsle | YK-4.2
10 BOKaOyJIsipa 1mo
(mpakTUKyM) . : 5 JIOMaIlIHHAE VK-4.3.
NpofifeHHoii Teme, pabora sayaHus
CO CTIPaBOYHOMU
JTUTEPATypOH U CIOBapeM
[ToBTOpEHME PONIEHHOTO .
MaTepuaia, MoAroToBKa Y CTHBIH VK-4.2
ompoc,
WHIUBUIYaTHHOTO -
Tema 9.9. Networks AUBUIY mesmennpe | VK43
8 BOKaOyJIspa 1o
(MpakTUKyM) . 2 6 JOMaIlHue
MpOiIeHHOT Teme, paboTa .-
CO CIPaBOYHOU
JIUTEPATypPOU U CIOBapeEM
YcrHbli
Tema 9.10. The Internet 8 ompoc, YK-4.2
(MpakTUKyM) [IMCBMCHHBIC | YK -4.3,

JOMalIHHE




Tema 10.1. The Future of IT

IToBTOpEHHNE IPONIEHHOTO

YcrHbIN

o1poc,
(IpaKTUKyM) Marepuana, MoJAroToBKa IHCHMEHHBIE | YVK-4.2
K - K UHIUBU BHOT
Pas,z[en 10. The VALMYPHO-MBOPUECKOE I AYyaJIbHOT'O JIOMAalllHUE VK-4.3.
Euture of IT gocnumanue: 0Cco3Hanue - 8 - 2 BOKaOyJIsIpa 1mo 3a/aumsl,
c80€20 Mecma u poiu 8 pOoWIeHHON Teme, paboTa BBITIOJTHCHHE
0yoywetl npogheccuoHarbHoU CO CIPAaBOYHOM KOHTPOJIbHBIX
desimenvbHOCMU JUTEPaTypoil U ClIoBapeM 3alaHun
IloaroroBka x
MPOMEKYTOYHOM
aTTectanuu B hopme 36
9K3aMeH - - - - . (bop - -
TPYIIIIOBOM IIPE3eHTaIIUH,
BBIIIOJIHEHUE
KOHTPOJIbHBIX 3aJJaHUM
Hroro - 104 4 36 - 36
180
- | 380 | 16 | 144 - 36
Bcero




6. COAEP)KAHUE JUCHUITJIMHBI

Pazgen 1. Global Market

Tema 1.1. Globalization

OOyuvaromuecss wu3y4aroT Temy [oOanm3arus. CrnocoObl W METOIBI, HPHUBOJIIME K
['mobanu3amuu. M3y4aroT JeKCHKy Mo Teme. IlookuTeabHbIE W OTPHIATEIbHBIC IOCICIACTBHS
nporecca rinobanu3anuu. M3ydaroT TepMUHOIOTHIO TPOBEACHUS TeNe(OHHBIX MEPETOBOPOB, B TOM

YHCIIE C MCIIOJIb30BAaHUEM IIU(PPOBBIX CEPBUCOB.

Kynomypno-meopueckoe socnumanue: noHumauue COYUATbHOU 3HAYUMOCMU UHOSA3BIYHOU
KYIbmMypbl NPOUCXOOUM Y 00YUAIOWUXCS NOCPEOCMBOM AHAIU3A U OANbHelue20 00CYHCOeHUs Ha
UHOCMPAHHOM  53bIKe MeMbl 2100anu3ayuu, ee 3aKOH08, a MAaKHce OCOOEHHOCMU 6e)eHus
MeHCOYHAPOOHBIX NEPe208OPO8.

Tema 1.2. Brands

OOyuaroryecs: 3HaKOMSTCSI C TEMOH Ha mpuMepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO0cyxIaroT Mpo0JIeMbl, CBSI3aHHBIC C TUPATCTBOM M IyTH MX pelicHUs. V3yueHne TepMUHOJIOTUH,
HEOOXOJMMOM TS IIPOBEICHUS [ICTIOBBIX IIEPErOBOPOB M COOPAHUI MK TYHAPOAHOTO YPOBHSI.

KV]lbI’I’ZVDHO-n’ZGODH€CKO€ eocnumanue. NOHUMAHUE ocobennocmell MEINCKYTIbMYPHOCO
NPoGeccuoHanbHo20 63auUMOOeliCMBUs NPOUCXO0UM Y 00YHAIOWUXCS NOCPEOCBOM KOMMYHUKAYUU
HA UHOCMPAHHOM A3blKe C Yelblo 066‘y9f€0€H1/l}1 I’lp06.7leM, C6A3AHHbIX C UMEHAMU p}lda 2n006anbHbIX
KOMNAHUL, U Nymet ux peuieHus.

Tema 1.3. Advertising

OOyyaromuecs 3HaKOMATCS C PAa3JIMYHBIMUA BUAAMM PEKJIaMbl, METOJAMHU PEKIaMHUPOBAHUSI.
Vuyarcs, Kak NpaBUIbHO MPOBOAMTH PEKIaMHYIO0 KammaHuio. M3ydaroT (pasbl, HEOOXOAUMBIE IS

MMOCTPOCHUA yCHCH.IHOﬁ IMPE3CHTAaINH. I/IH,Z[I/IBI/II[yaJ'H)HaH IMpE3CHTalUs 110 TEMC.

Pa3znen 2. Business Organization

Tema 2.1. Employment

OOyuaronyecss M3y4aroT HaumOosee BaKHbIe (DaKTOpbl, HEOOXOAMMBIE ISl TOJIY4YEeHHUs
paboThl. M3yyaroT cnocoObl YCHEIHOro MpPOXOKICHHUS M MpoBeAeHus cobecenoBaHus. M3ywaroT
TEPMHUHOJIOTHIO, HEOOXOIUMYIO ISl MPOBEIEHUsI COBEUIaHWI BHYTpH KOMMIaHuH. Buael pestome.
OOyuatomiuecs yyaTcsi COCTaBISITh PE3IOME.

Kynemypro-meopueckoe socnumanue: ocoswanue ceoeco mecma u poau 6 Oyoyweu
npogeccuoHanvbHol  0esmenrbHOCmU  OCYWeCmeIsaemcs nymem auaiuza o0cobeHHocmeli NOUcKd
pabomul, 8edenusi nepeco8opos Ha UHOCMPAHHOM 53blKe, NPOBEOEHUsI COBCUAHULL.

Tema 2.2. Trade

OOyyaromuecs 3HAKOMSTCS C pPa3IMYHBIMU BUIaMH TOproBid. M3ydaior ocoGeHHOCTH
BHEIIHE W BHYTpEHHEH TOpProBiu. 3HAKOMSTCS C MpaBWiaMd O(OPMIIEHUS aKKpeIuTHBA.

COBepH_IeHCTBy'IOT HaBBIKW BEACHUA NICPECTrOBOPOB, U3YYANOT PA3JIMYHBIC IMPUEMbBI JIS1 JOCTUKCHUA



Hanbomee 3(QeKTHBHOr0 pe3ynbTaTa, B TOM YHCIE C MmomoImipio Zoom, Google-mokyMeHTOB,
Yandex- 10KyMEHTOB, 3JICKTPOHHBIX OUOIHOTEK.

Tema 2.3. Organization

OOyuaromuecs 3HAKOMSTCS C BHUJAMU KOMMaHWid. M3y4aioT mnpuemsl, CrnocoOCTBYIOILINE
CO3aHMIO OJIaronpusATHON pabodeil cpenpl. 3HAKOMSTCS C MpaBUIAMHU M CTPYKTypaMu OOILEHUS B

cdepe OuzHeca.

Kynomypno-meopueckoe  ocnumanue:  ¢opmupoeanue  noHuMaHus — 0cobeHHocmell
MEJICKYIbMYPHO20 NPOPECCUOHANbHO2O  83AUMOOCUCBUSL  NPOUCXOOUM  NOCPEOCMBOM  AHAIU3A
PA3IUUHBIX MUNO8 KOMNAHULL, OCODEHHOCmell BblICMPAUBAHUs NPABUN U CHPYKMYPbl 0e108020
0bweHus 6 npogheccuonanbHol cepe.

Tema 2.4. Money

3HAKOMCTBO C (bHHaHCOBBIMI/I OTHOIICHUAMHU B DKOHOMHUKEC U HX l"pa(bI/ILIeCKI/IM OTPaAXKCHUEM.

O6yquHe COCTaBJICHHUIO U HAIITMCAHHUIO OTUYCTOB.

Paznen 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C 3TUKOW B cdepe OmzHeca U MHGOPMAITMOHHBIX TEXHOJOTHH M Pa3IUYHBIMU
HOpMamu JtHKeTa. OOCy)IeHue MmpoOaeM Koppynuuu U O00pbObl ¢ Hel. OOywaromuecss H3ydaroT
TCPMHHOJIOTUIO 110 I[&HHOﬁ TEME, IJI1 HAXOXIACHUA BbIX0Ja U3 CIIOKHBIX DKOHOMHUYCCKUX CHTyaHHﬁ.

Kynomypro-meopueckoe socnumatue: MEIHCKYIbIMYPHOE npogeccuonanvbroe
83auUMoOelicmseue npoucxooum 6 CO3ZHAHUU 00yyarwuxcsa 61a200aps aHaiusy u OalbHetemy
00CYIHCOCHUIO MAKUX NOHAMUL, KAK 9MUKA, KOPPYAYUsl, IKOHOMUYECKAs CUMYayusi u Cnocoowl ee
VAYUUEHUSL.

Tema 3.2. Change in IT sphere

OOyuaromiyecs: ydarcsi BbIpakaTh CBOM MBICIIHU 10 TeMe u3MeHeHus. O0CyXatoT, HACKOJIbKO
4acTo U3MEHEHMs KacaloTcs cepbl HHPOPMAMOHHBIX TexHoJoruil. Kak B mMoBceIHEBHON KHU3HH,
Tak U B cepe OM3HECA U B cUcTeMEe MH(POPMAIIMOHHBIX TEXHOJIOTUN. YUaTcs NMpaBuiaM HalMCaHUs
orueToB. COBEpPIIEHCTBYIOT HAaBBIKM IIPOBEJEHUS COBEIIAHMW IO TEMaM, KacarollUMcs
UH(POPMALIMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OO6yuatromuecst 3HaKOMSTCs ¢ TepMUHOM «CTpaTerus» B 1iesoM. M3ydaroT BUIBI CTpaTeTuil u
TaKTHUK, HEOOXOIMMBIX JJIs1 JOCTUKEHHUSI, TOCTABIEHHOM 11emu. M3yyaroT pa3nudus MeXIy TEPMUHOM
CTpaTerusi W TAaKTHUKA; MNPOCLUPYIOT CBOM 3HaHUS Ha chepy HHPOPMAIMOHHBIX TEXHOJOTHH.
Pa3Butre yMeHUI U HaBBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe eocnumanue: ocosmanue ceoe2o mecma u poau 6 Oyoyweu
npogheccuonanbHol 0esmenrbHOCmu QopMuUpyemcs y 00y4arowmuxca yepe3 NOHUMAaHue U paziuyeHue
NOHAMUL, NPOeYUPOBAHUIO C80€20 NOHUMAHUSL 8 OMHOUWIeHUU NpopeccuoHanvHol cgepol
0esAmenbHOCMU, OCO3HAHUIO COACHOCTNU NPOYECCa NPUHAMUSL PeuleHUll.




Paznen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KYJIbTyPaMH Pa3HbIX CTPaH, IOBEACHUEM JIIOCH, UX TPAIUIUIMU H OObIYAsMH.
OreHKa ¥ aHaJIN3 UX BIUSHUS Ha BeIeHHE On3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMU BEACHMS OU3HECa
C BOCTOYHBIMH JICIOBBIMU MMapTHEpaMu. Pa3paboTka COOCTBEHHBIX CTpAaTEruii B TaHHOM cdepe.

Kynemypro-meopueckoe socnumanue: coyuanvHas 3Ha4uMOCMb UHOAZIYHOU KYIbMYpbl
Gopmupyemcs 6 coznanuu obyuarowe2ocs 6aazodaps awaiusy u OaibHeuuemy 00CYICOeHUIO
0CcobOeHHOCmEl KYIbMYpP PA3HbIX CMPAH, UX Pa3iuduil U HONbIMKe CaMOCMOSMeNbHo papabomams
C80I0 cmpamezuro 6e0eHust OU3HeCa 8 UHOA3LIYHOM NPOCMPAHCMEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHPOBBIMU JIMJIEPAMH B TMOJUTUKE U IKOHOMHUKE. OOCyXkIeHue KayecTB
Jaujepa, paclIMpeHue JIEKCUKH 1o Teme. OOywarouiyecsl IMOJIydaroT MPEJCTABIEHUE O HaBBIKAX
yIpaBJI€HUS! KPYITHBIMH, MUPOBBIMU KOMIIAHUSIMH.

KWZbI’I’ZVDHO-meODH€CKO€ eocnumarnue. qbopMupogaHue NOHUMAHUA O MENCKYJIbMYPHOM
npoGhecCUOHAIbHOM  83AUMOOCUCMBULU  OCYUWeCmEIsiemcs 01a200apsi aHAIu3y HA UHOCMPAHHOM
A3bIKE YCneuHocmu Mupoeblx ﬂudepog U 2100aAbHBIX KOMNAHULL.

Tema 4.3. Competition

OOyyaromuecss 3HaKOMSTCS C SKOHOMHYECKMM TEPMHUHOM «KOHKYPEHLUS» U €€ BHUJaMHU.
N3y4aroT BiIMsAHME KOHKYPEHLIMM Ha COCTOSHME Pa3iIUYHBIX PBIHKOB. PaccMaTpuBarOT OCHOBHBIE
CTpaTeTUM  JIOCTWXXEHMs  KOHKypeHTocnocoOHocTH. OOyuatomuecss  pa3pabaThlBalOT  CBOM
COOCTBEHHBIE CTpaTErHYeCKue IEHCTBUS ISl IPEOJOJICHUS MPENSTCTBUM B PEIIEHUH TTOCTABICHHBIX

3aaad.

Pa3nen 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyyaromuecs 3HAKOMSTCS C pa3IMYHbIMU H300peTeHusIMH. OOCYyXIatoT HEOObIYHbIE
U300peTeHus], UCIOJb3Ysl JIEKCUKY IO JaHHOH TeMe. PaccMaTpuBaroT MpeuMyIecTBa MHHOBALUK B
chepe pblHKAa HMHOOPMAIMOHHBIX TEXHOJIOTWMH. M3ydaloT METOABl YCHEIIHOTO MpeACTaBICHUS
uHdopMmarmu B Gopme mpeseHTarmii, B Tom uncie ¢ nomouipio [1I1: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuaronyecs: U3y4aroT MOHATHE OKPY’KaIOIIas cpesia BO B3aUMOCBS3U C BeJICHMEM OM3Heca.
BinsiHue pa3nuuHBIX KOMIIAHMM Ha COCTOSIHUE OKPY’KAIOWIEH Cpelbl. 3HAKOMSTCS C Pa3IMYHBIMU
KOMIIaHUSIMU, KOTOpPbIE BHOCAT BKJIAJ B COXpaHEHHE OKPY KaIOLIEH cpebl.

Kynomypno-meopueckoe 6ocnumanue: ocosnaunue ceoeco mecma u poau 6 Oyoyujerl
npogeccuonanvbHoll 0esmenrbHOCmU NPOUCX00Um NOCPeOCmEoM AHAIU3A U3MeHeHUl 8 OuzHec-cepe
noo 8030eucmeuem UsMeHeHUll, NPOUCX00AWUX 8 OKpYIcatowell cpeoe.




Tema 5.3. Franchising

OOyuaromyecs 3HaKOMSTCS C TEPMHUHOM «(PAHIIM3UHT. BblJauya KOMIIAHUEH JMIIEH3UU Ha
MPOM3BOJICTBO WIIM MPOJAXy ToBapa moa ee Mapkod (dpaHmmssl)y. M3ydaroT HE0OXOIUMYIO
TEPMHUHOJIOTMIO Ha IPUMEpPaAxXx pa3jddHbIX MEXAYHAPOIHBIX KOMITaHHH. HaXO,Z[SIT IIpUMEPHBI Ha
Poccuiickom pbIHKE.

Tema 5.4. Business communication

OOyyaromuecss 3HAKOMSTCS C TCPMUHOJIOTHEH WM TOHSATHEM OW3HEC ITHKETA, JUIS BEICHHUS
ACJIOBBIX IIEPETOBOPOB. Ynqua}oT CBOHU HABBbIKHN O6H_[CHI/I$I B ,Z[CJ'IOBOI71 cpeace.

Kynomypno-meopueckoe socnumanue: qbopMupoeaHue NORUMAHUA O MENCKYTbMYPHOM
I’lqub€CCI/l0HCUZbHOM 83aumooelcmeauu npoucxodum Ha npumepe CO6epPpUIeHCMBO6AHUS HABbLIKOB
KOMMYHUKayuu Ha UHOCMpPAHHOM A3blKe C YEJIbIo YCneuHozo 6eoensi 0eno8blx nepecoeopos.

Pazgen 6. Insights Into Management

Tema 6.1. The nature of management

OOyyaromuecs 3HAKOMSTCS C IOHATHEM MEHEIKMEHTa, ero 3HaueHueMm. OOyuaromiuecs
3HAKOMATCA C TepMI/IHOJIOFPIefI, HGO6XO[[I/IM01>1 AJid  OlMUMCaHUA YCPT IMOJOXUTCIBHOIO U
OTpULATCIIbHOTO YIIPpAaBJICHIIA.

Tema 6.2. Management Styles

UT0 MOKHO M YEro HENb3s AENaTh MEHEIKepaM. TpH CTHIIS yIpaBIEHUS.

HHTEepBBIO € DKCIIEPTOM IO CTWIAMM ylpasieHus. KadectBo ympasienus. Kak OLEeHHTH
06paTHy10 CBs3b OT COTPYAHHKOB, 4TOOBI YIYy4YIIUThb CTUJIA YIIPABJICHUA.

KVJZbI’I’ZVDHO-mGODHeCKOQ eocnumarue. nocpedcmsww aHaiuza Ha UHOCMPAHHOM A3blKe
PA3IUUHBIX  8UO08 UHMEPBLIO, CMUEU VNPAGIeHUs, KAYyecmed MNpoucxooum Gopmuposanue
NOHUMAHRUA MEINCKYTIbNTYPHO2O l’lpO¢€CCMOHa]ZbH020 83aUMOOeUCBUS.

Tema 6.3. Team Building

O6yqa}omHeC${ HU3YyYaroT CITOCOOBI pa6OTBI B KOMaAHJE, O6CY)KIL8.I-OT nacu, Kak CO34aTb
YCIICHIHYKO KOMaHAy. I/I3yqa}0T JICKCHUKY 110 TEMC.

Kynemypno-meopueckoe eocnumanue: ¢popmuposanue coyuansHou 3Ha4UMOCMU UHOAZbIYHOU
KYIbMYpbl NPOUCXOOUM HA npumepe uoeti GopmMuposanus KOMaHo, onpeoenenus poieti 8 KOManoe,
YCnewHoCmu u pe3yibmamueHoCmu KOMaHObl U Kaic0020 ee UeHd.

Tema 6.4. Risk in IT sphere

Obyuaromuecs: 00CyXIal0T BU/bI IOBCETHEBHOIO PUCKA U pUCKa B Ou3Hece. Puck, KoTopsii
MOXKET 6bITb IMOJIYYCH B XOJC MMpouecca rn06any13au141/1.

Tema 6.5. Crisis management

OOyuaromuecs 00CYXIalOT BOIMPOCHI MO TEME KpPU3HC B YIPABICHUU. 3HAKOMSATCS C
Pa3IMYHbIMU CUTYALIUSAMHU, BBI3SBIBAIOIIUMU KPHU3UC. I/I3yanOT IMyTH PCHICHUA BbIXOJAa U3 KpHU3HUCA.
I/I3yqa}0T MMPUCMBI 3allpalliInBaHUsA I/IH(I)OpMaI_II/II/I B CJIOKHBIX SKOHOMHUYCCKUX CUTyallUAX U I'PaMOTHO

OTBCYATH HA IMOCTABJICHHLIC BOIIPOCHI.


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Paznea 7. Communication in Business

Tema 7.1. Communication

OOyyJaromuecs U3y4aroT Ka4ecTBa XOPOIIero codecenHrKa, (hakTopbl BaXKHBIC B OOIICHUH U
¢dopmbl 001mIeHUs (BUIBI MHCHBMEHHOTO M YCTHOTO OOIeHHs). V3ydeHne U TPeHUHT HOBOM JIGKCUKU
o Teme. COBEpIICHCTBYIOT CBOM KOMMYHHKATHBHBIC HABBIKH.

Kynomypno-meopueckoe ocnumanue: coyuaibHas 3HAYUMOCMb UHOS3LIYHOU K)JIbMYpbl
Gdopmupyemces y 00yuarouuxcsa nocpeoCcmeom U3yueHus uo08 npoodiem, ¢ KOMopblMu OHU MOZYMm
CMOJIKHYMbCSL 8 NPOYECce UHOAZLIYHO20 NPOPECCUOHATILHO20 0OUEHUSL.

Tema 7.2. E-commerce

O6yqa}0mnec;1 HU3y4aroT BHUIAbI PUCKA, KOTOPBIC MOTIYT 6BITI> IMMOJIY4YCHbI B pPE3YJIbTATC
TOPTroOBJIM B HHTCPHCTC. BI/I,Z[BI INPpOAYKTOB MU YCIYyI, HNPCAOCTABIIACMBIX B HHTCPHCTC. I/I3yqa10T
TEPMHHBI TI0O TE€ME TOProBisA. M3y4aroT MeToapl MOCTpOCHHS 3(PPEKTUBHOW IMpPE3CHTAIUU IS
YCHGHIHOﬁ HpOI[a)KI/I CBOCTO HpOIIYKTa CBOUM INOTCHIIMAJIbHBIM HOKYHaTeJIFIM.

Tema 7.3. Customer service

OOyuvaromuecs H3y4yalOT HOBBIE HIeU B cdepe oOCIyXuBaHHS KIHMEHTOB. M3ydaroT
JOCTOMHCTBA U HCAOCTATKHN paSHI)IX BHUI0OB O6HI€HI/I$I C KJIMCHTAMMU. O6yqafoumec;1 yancsI II1CaThb
nUChbMO-Ka00y. COBEpIICHCTBYIOT HaBBIKH ayIMPOBAHHUSI 10 JAHHOH TeMe.

Kyiemypno-meopueckoe  socnumanue:  0co3HaHue  VCHEWHOCHU _ MeNCKYIbIMYPHO2O
NPoGeccuoHanbHO20 83aUMO0eUCMBUs. NPOUCXOOUM Yepe3 YCMHbII 00MeH HA UHOCMPAHHOM A3bIKe
uoesamMu U MulCIAMU NO NOB00Y cmuiell NpogheccUOHaIbH020 U ObIMO0B8020 00WeHUs Ol peuleHs.
npob.aemM KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuaromuecs HM3y4aloT CTPYKTYpy HAMHMCaHUs OTYeTa, HEOOXOIUMYH) TEPMHHOJOTHIO.

BaHII/ITa HHIUWBHUIYAJIbHBIX OTUCTOB.

Pa3znen 8. Global Companies

Tema 8.1. Globalization and Global Marketing

Ob6yuaromuecss u3ydaroT Temy «lmobammzanus». CrmocoObl M METOIbI, MPHUBOISIINE K
['mobammzarnuu. M3ywator nexkcuky mo Teme. [lonoKuTenbHbIE M OTPHUIIATEIBHBIC TMOCIEACTBUS
npolecca riodanuzanuu. MeTopl BXOXKIASHHUS] B MUPOBOU PHIHOK.

Kynemypno-meopueckoe éocnumanue: opmuposanue nOHUMAHUSA_COYUATLHOU 3HAYUMOCTIU
UHOSI36IMHOU KYIbMYPbL NPOUCXOOUM 8 NPOYecce AHAIU3A U 0OCYHCOeHUs: NOCIeOCmBUll npoyecca
2nobanuzayuu, 0COOeHHOCmel MeNCOYHAPOOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

O6yt1aromnecn 3HAKOMATCA C HCTOpH@fI COo3a4aHusg KOMIIaHHMH, C €€ OCHOBAaTCIsIMU.

OO0CyX)1af0T MPEUMYIIECTBA U HEJOCTATKH dTOW KOMIIAHUH.



Tema 8.3. Success in IT sphere

Wzydator Jnekcuky mo Teme «Ycmex», ocobeHHo kacarenbHo IT. 3nakomsrcs ¢
TEPMHUHOJIOTHEN Ha NMpUMEpPE YCHEUIHbIX KoMIaHuM U yrosed. COBEpIICHCTBYIOT HABBIKM BEICHUS
neperoBopos. M3yuaroT kauecTBa, KOTOPBIMU 00J1a1aeT yCIEIIHbIN YeloBeK, padoTaromuil B chepe
MH(POPMALMOHHBIX TEXHOJIOTUH.

Kynomyprno-meopueckoe socnumanue: HOHUMAHUE ocobennocmell MEINCKYIbNTYPHO2O

NpPogeccuoHanbHo2o 83auUMOOeiCMEUs NPOUCXOOUM HA Npumepe aHAIu3a YCNeWHOCMU 6e0eHUs.
nepe208opos8 Ha UHOCMPAHHOM 5A3blKe, YCHeWHOCMU Yel08eKd, KaK TUYHOCMU U KAK Ou3Hec eOUuHUYbl.

Tema 8.4. General Motors Company

W3y4yaroT UCTOpUIO KOMIIAHWHM, 3aHMMAaeMOE€ MECTO Ha MHpPOBOM  apeHe, ee
KOHKYPEHTOCTIOCOOHOCTh Ha PhIHKE U (OPMYITy ycIexa, MecTo, 3aHiuMaeMoe Ha Poccuiickom phIHKe.

Tema 8.5. Failures

OOyuaronyecs H3y4aroT MPUYMHBl Kpaxa KommaHud. IlyTm BbeIXoga M3  CIOXKHBIX
HKOHOMUYECKUX cuTyauidi. O0630p pbIHKOB, KOTOPbIE 00aHKPOTUIIKCH.

Tema 8.6. Microsoft Company

OOyuaronyecss U3y4aroT UCTOPUIO KOMIIAHWH, 3aHMMaeMO€ MECTO Ha MUPOBOM DPBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTb Ha phIHKE U (OpMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phiHe.

Tema 8.7. Virgin Group Company

OOyyaromuecs M3y4arOT UCTOPUI0 KOMIIAHWHM, 3aHMMAaeMOE€ MECTO Ha MHUPOBOHM apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OpMYITy ycIexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.8. Future of the Business in IT sphere

O6yan-OHII/I€C$I HN3YYaroT MPUYUHBI, 10 KOTOPbIM KOMIIAHWUH CTAHOBATCA rJ100aJIbHBIMH. HYTI/I
ux pacimupeHus. [IbITaloTcs CIpOrHO3MPOBATh SKOHOMHUYECKOE COCTOSIHME CTpaHbl B OyIyllem, a
TaKXe U3MeHeHHe chepbl HH(POPMAIIMOHHBIX TEXHOJIOTHH.

Kynomypno-meopueckoe ocnumanue: nymem o00CyxHCOeHUs HA UHOCMPAHHOM  s3blKe
B03MOJNCHLIX HANPABIEHULL PA3BUMUS IKOHOMUKU CIMPAHbL U OU3Heca, y 00y4arowmuxcs gpopmupyemcs
0CO3HAaHUe c80e20 Mecma U ponu 8 Oyoywell npogeccUoOHAIbHOU OesIMelbHOCHIU.

Paznen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?

06}"-18.}0]]_[1/1605{ Pa3MBIIIAKOT HAZ BOIIPOCOM 0€30IMaCHOCTH WJIH Bpa)K,Z[e6HOCTI/I BIIUSAHUA
KOMIIBIOTEPHBIX TEXHOJIOTUI Ha YesloBeKa, OU3HEC.

KVJmeVDHO-MGODH@CKOé eocnumaHnue. HA npumepe 050)/‘9!6‘061-!”}2 no3umueHoO2co u
He2anmueHoco 6IUARUA pA36USANOUWUXCA KOMNbIONEPHBLLX mexHon02ull Ha yejnoeeka, y 06y11a10u4uxc;1
Gopmupyemcs nonumanue 0cobeHHOCmel MeNCKYIbMYPHO20 NPOPECCUOHATILHO20 83AUMOOCUCMBUSL.

Tema 9.2. Computer (video) games

O6yt1aronmeca 06CY)K)121}OT BUJbI U THUIIBI KOMIIBIOTCPHBIX UIP, UX BJIUAHUC HA PA3BUTUC

YCJIOBCKA, a4 TAKKEC BO3MOKHBIC BAPUAHTHBI UX UCITIOJIBb30BAHMA.



Tema 9.3. Computer architecture

OOyyaromuecss W3y4aroT aHTIMICKUE JKBUBAJCHTHI MO 0003HadeHHOW Teme. OOCYyKIaroT
IUTIOCHI U MUHYCBI Pa3JIMYHbIX BUJOB KOMIIBIOTEPHON apXUTEKTYPHI.

Tema 9.4. System computer software

OO0yuaromuecst U3y4aroT BUIbI IPOTPAMMHOTO 00€CTICUCHUSI, COOTBETCTBYIOIIYIO JICKCHKY.

Tema 9.5. Operating systems

OOyyaromumecs pacCMaTPUBAIOT PA3IMYHBIC BUJIBI OTICPAIIMOHHBIX CUCTEM, CPABHUBAIOT UX.

Tema 9.6. Multimedia

OO0yuaromuecsi U3ydarT JEKCUKY IO TeME «MYJbTHUMEIUWHBIE YCTPOMCTBa», OOCYKIAIOT,
HACKOJILKO CHJIbHBIMHU ObLIN U3MEHEHUS B 3TOM CCKTOpC.

Tema 9.7. Computers and work

O6CY)KI[8.I—OT AOCTOMHCTBA W HCIAOCTATKH HCIIOJIb30BaHHA KOMIIBIOTCPHBIX T €XHOJIOTMH Ha
pabore.

Kynomypno-meopueckoe 6ocnumanue: ocosnaumue ceoeco mecma u poau 6 Oyoyujerl
npoghecCcUOHANbHOU 0esiMeNbHOCMU NPOUCX00UNM 80 8DeMsL 0OCYIHCOEHUS 00YYAIOUWUMUCS HIOAHCO8
UCNONB308AHUS COBPEMEHHBIX KOMUBIOMEPHBIX MEXHON02UL HA UHOCMPAHHOM A3bIKe.

Tema 9.8. Teleworking

Beenenne B TeMy ypaaneHHOM pabotel. OOyuaromuecs OOCYXJalOT CMBICI M 3HAYCHHE
NOSIBIICHHSI JAHHOTO HaNpaBJIeHUs B cepe HHHOPMAITHOHHBIX TEXHOJIOTHA.

Tema 9.9. Networks

OOyuaromuecss 00CYKAal0T 3HAYMMOCTb TOSIBICHUS PA3IMYHOTO poOJa «CeTeily; pa3HUILy
MEXy HUIMH; OTHOILIEHHE PA3HBIX MOKOJICHUH K 3TOMY.

Tema 9.10. The Internet

OOyuyaromuecs yriyonsitoTcs B U3Y4YEHHE TEPMHHOJOTHMH cdepbl HH(OPMALMOHHBIX
TEXHOJIOTUH; 00CYKIat0T MOJOKUTEIbHBIE U OTPHULIATENIbHBIE acTIeKThl IHTepHeTa.

Pa3nen 10. The Future of IT

Tema 10.1. The Future of IT

OObyuaromuecs oOCYXJalOT T€ M3MEHEHHUs, KOTOpble Ipereprnena chepa MHOOPMALMOHHBIX
texHonmoruil. OOywaromuecss NPOTHO3UPYIOT BO3MOXKHBIE HW3MEHEHHS U pa3BUTHE CQepsl

I/IH(I)OpMaI_II/IOHHBIX TEXHOJIOTHUI B CJICOYIOIIEM BCKE.

Kynemypno-meopueckoe nanpasnenue gocnumamenvHou padomul: 4epe3 MOHUMAaHUE CYTH
U3MEHEeHUH! B cepe MH(POPMALMOHHBIX TEXHOJIOTUH, OOMEH HUIESIMU U MBICISIMU Ha WHOCTPAHHOM
A3bIKE, Yy OOY4YarolMXCs IPOUCXOJUT OCO3HAaHME CBOEr0 MecTa W polIM B HX Oynaymien

pohecCHOHANBEHOM e TeNNbHOCTH

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOIIIUXCHA

B pamkax maHHO#N y4eOHOM TUCIUIUIMHBI 00y4YaroIIecs: BBIIOJHAIOT CAMOCTOSTENbHYIO paboTy



B BUJIC TIOBTOPCHHUS MTPOHICHHOTO MaTepraa 1Mo BCEM N3y4aeMbIM TEMaM JIECSTH Pa3JesioB, YCTHO U
MUCHhMEHHO (MMMCHbMEHHBIE JOMAITHUE PabOThl) OTBEYAIOT HA BOMPOCHI JIJISl MOATOTOBKHU K TEKYIIEMY
KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TaKKe TOTOBSITCS K WHIMBHUIYAIbHBIM WM TPYIIIOBBEIM
NPE3CHTAIHMSM JIJISl IPOXOXKICHUS IPOMEKYTOYHOM aTTECTAIUK M0 TUCIUIUIMHE C UCTIOIh30BaHUEM
nudpoBbIX TexHoNOrui, B ToM yucie ¢ nomomisto IIIT: PowerPoint, Google Slides, slidesgo.co..
[TomumoO 3TOTO, OOYYAIOMIMIACS OCYIIECTBISIET IMOATOTOBKY WHIWBHIYaLHOTO BOKaOyIsipa IO
NPOUJCHHONW TeMe; paboTy CO CIPAaBOYHON JUTEpaTypoil M cioBapeMm; paboTy Hal ommOKamu C
HCITOJIb30BaHUEM IU(PPOBBIX HHCTPpYMEHTOB. (Multitran.ru, DnekTponnsiii cinoBapb #ABBYY Lingvo
11 croBaps 6 s3pik0B Volume, Longman Contemporary Dictionary, Longman Business Dictionary u

1p.;ZNANIUM.COM: snextponHo-Onbimoreunas cucrema. HOMKOH: apxuB Hay4HBIX )ypHaJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT A

Ha xaxgoM 3aHATHH KaXIOH TEMBI BCEX Pa3/elioB HAPSAY C TPAJAUIMOHHBIMH IPUMEHSIETCS
TEXHOJIOTHS MPOOIEMHOr0 00ydYeHHs, a KMEHHO KaXkI0€ 3aHsATHE IPOBOAUTCS B (JOpPME MPAKTHKyMa
C HCIOJIb30BaHWEM  IU(PPOBBIX HMHCTPYMEHTOB JUI  PEIICHHS  IIOCTABJIEHHON  3aJadu:
UHTEIIeKTyanbHbIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

HpI/I HU3YYUYCHUU JaHHOM  JTUCIIUIIJIMHBI HCIOJIB3YKOTCA  CICAYIOIIHC O6pa3OBaTCJ'ILHI>Ie

TEXHOJIOTHH:
Tema 3ausaTus Bun o6pa3oBartenbHoi ®opMa npoBeieHUs 3AHATHS
TEXHOJIOTUH

Paznen 1. Global Marketing Humepaxmusnast Henosas / poresas uepa

Tema 1.1. Globalization MexXHON02Us.

Kynomypno-meopueckoe

gocnumaHue:

COYUANbHAS 3HAYUMOCMb

UHOSI3bIYHOUL KYTTbMYpbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazbop

Kynomypno-meopueckoe MexXHON02Us. KOHKPEMHbIX CUmyayuii)

gocnumaHue:

MedCKYbmypHOoe

npogeccuonanvroe

83aumooeticmaue

Tema 1.3. Advertising Hnmepaxmusnas enosas / ponesas uepa

MexXHON02Us. Case Study (pasdoop

KOHKDEMHbIX cCUumyayuii)

Paznen 2. Business Organization | Tpaduyuonnas mexnonocus Ipaxmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexuonocus Ilpaxmuueckoe 3ansimue

Tema 2.3. Organization Tpaouyuonnas mexuonocus Ilpaxmuueckoe 3ansimue




Tema 2.4. Money

Tpa()I/tI/ﬂ/lOHHaﬂ MeXHOoJI02UA

Hpakmuuecme 3ansamue

Paznen 3. Strategy in IT sphere
Tema 3.1. Ethics in IT sphere
KVJmeVDHO-MGODl{eCKOQ
eocnumaHue.

MENHCKYIbMYPHOE
npogheccuonanvHoe
gzaumodeticmaue

HUnmepaxmusnas
MexXHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMyayutl)

Tema 3.2. Change in IT sphere

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3aramue

Tema 3.3. Strategy in IT sphere
Kynomypno-meopueckoe
8OCHUMAHUe. 0CO3HAHUE C80e20
Mecma u ponu 8 6yoywetl

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3aramue

npogheccuonanbHoll

desmenvHoCmu

Paznen 4. Leadership Humepaxmuesnast enosas / poresas uepa

Tema 4.1. Cultures MexHOI02Us. Case Study (pazbop

Kynomypno-meopueckoe KOHKPEMHbIX CUmyayuti)

socnumanue:

COYUATbHASL 3HAYUMOCHID

UHOA3BIYHOU KYIbMYPbl

Tema 4.2. Leadership Humepaxmuesnast Case Study (pasoop

Kynemypno-meopueckoe MEexXHOI02Us. KOHKPEmHbIX CUMYyayuti)

socnumatue:

MEJHCKYIbMYPHOe

npogheccuonaibHoe

83aumooeticmaue

Tema 4.3. Competition Humepaxkmuenas enosas / ponesas uepa
MexHOI02Us. Case Study (pazoop

KOHKDEmHbLX cumyayuii)

Pasnen 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 5.2. Business and
environment
Kynomypno-meopueckoe
OCHUMAHUE: OCOZHAHUE C80E20
Mecma u ponu 8 byoyueu
npogeccuonanvHol
oessmenbHOCmU

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3anamue

Tema 5.3. Franchising

Tpac)uuuomtaﬂ MEeXHON102UA

HpakmuquKoe 3ansamue

Tema 5.4. Business
communication
KVJZleVDHO-I’I’lGODHéCKOé
eocnumanrue.
MEIHCKYAbMYPHOEe
npOd)€CCMOHaJZbH0€
gzaumooeticmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEmHbIX CUumyayuii)




Paznex 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpac)uuuomtaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3ansamue

Tema 6.2. Management Styles
Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
s3aumooelicmasue

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Tema 6.3. Team Building
KVJmeVDHO-MGOD‘leCKOQ
eocnumaHue.
COYUAIbHAS 3HAYUMOCMb
UHOS3bIYHOU KYNbIMYPbl

Tpaouyuonnasa mexnonoeus

Hpakmuqecme 3arAamue

Tema 6.4. Risk in IT sphere

Unmepaxmusnasn
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUmyayuti)

Tema 6.5. Crisis management

Tpaduuuonﬂaﬂ mexHo0cuA

HpaKmuquKoe 3aHAamue

Paszgen 7. Communication in
Business

Tema 7.1. Communication
KWZbWZVDHO-I’I’ZGODll€CKO€
esocnumanue.

COUUAIbHAA SHAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

TpaduquOHHaﬂ MexXHOo102UA

Hpaxmuuecxoe 3anamue

Tema 7.2. E-commerce

Tpaduuuomtaﬂ MexXHoI02UA

HpaKmuquKoe 3aHAamue

Tema 7.3. Customer service
KVﬂmeDHO-m@ODQQCKOQ
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

Tpaduuuomtaﬂ MexXHoI02UA

HpaKmuquKoe 3aHAamue

Tema 7.4. Writing report

Tpaduuuomtaﬂ MmMexXHoI02UA

HpaKmuquKoe 3aHAamue

Paznen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
KVJmeVUHO-MGODQQCKoe
eocnumaHue.

COYUAIbHAA 3HAYUMOCMb
UHOS3bIYHOU KYTbINYPbl

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 8.2. Coca Cola Company

Tpac)uuuomtaﬂ MEeXHON102UA

HpakmuquKoe 3ansamue

Tema 8.3. Success in IT sphere
KVJmeVDHO-I’I’I@ODQQCKae
eocnumaHue.
MENCKYIbmYpHOoe
npogheccuonanvHoe

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEmHbIX CUumyayuii)




gzaumooeticmeue

Tema 8.4. General Motors
Company

Tpaduuuozmaﬂ mexXHoJ0cuA

Hpakmuqecme 3arAamue

Tema 8.5. Failures

TpaduquOHHaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3ansamue

Tema 8.6. Microsoft Company

TpaduquOHHaﬂ MexXHOoJI02UA

Hpaxmuuecxoe 3ansamue

Tema 8.7. Virgin Group
Company

TpaduquOHHaﬂ MeXHOoJ102UA

Hpaxmuuecxoe 3ansamue

Tema 8.8. Future of Business in
IT sphere
Kynemypno-meopueckoe
BoCHUmMAaHue. 0CO3HAHUe C80e20
Mecma u ponu 8 byoyuel
npogheccuoHanbHoll
desimenvbHOCmU

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEmMHbIX CUmyayuii)

Pa3znen 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

KVJZbI’I’lVDHO-WlGODlleCKOQ
eocnumdadnrue.

MEJNHCKYIbMYPHOE
npogheccuonanvHoe
gzaumodeticmaue

TpaduquOHHaﬂ MexXHOo102UA

Hpaxmuuecxoe 3anamue

Tema 9.2. Computer (video)
games

Tpaduuuonﬂaﬂ mexHo10cuA

HpaKmuquKoe 3aHAamue

Tema 9.3. Computer architecture

Tpaduuuomtaﬂ MexXHOoI02UA

HpaKmuquKoe 3aHAamue

Tema 9.4. System computer
software

Tpaduuuomtaﬂ MexXHoI02UA

HpaKmuquKoe 3aHAamue

Tema 9.5. Operating systems

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 9.6. Multimedia

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 9.7. Computers and work
Kyrnemypno-meopueckoe
gocnumanue: 0COHAHUe C80e20
Mecma u ponu 8 6yoywetl
nPoGeccuonanrbHol
dessmenvHOCmU

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 9.8. Teleworking

Tpa()ub;uomtaﬂ mexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 9.9. Networks

Tpa()ub;uomtaﬂ mexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 9.10. The Internet

Tpa()uquomtaﬂ mexXHoJ02UA

Hpaxmuqecme 3aramue

Pasnen 10. The Future of IT

Tpa()uquomtaﬂ MeXHOJ102UA

Hpaxmuqecme 3aHAmue




Tema 10.1. The Future of IT
Kynemyprno-meopueckoe
socCnumanue: OCO3HAHUE CBOe20
Mecma u  poau 6  Oyoywel
npogeccuonanvHoll
oesimenlbHOCmU

9. TEKYIIIM KOHTPOJIb YCHEBAEMOCTH Y IPOMEKXYTOYHASI ATTECTAIIA
O JNCIUIIJIMHE

9.1. ®opMbI KOHTPOJISI 10 TUCIHUTIIAHE

Texkymuii KOHTPOJIb.

B nporiecce n3ydeHus y4eOHON NUCHUILTMHBI OOydYalONIMecs y4acTBYIOT B YCTHBIX OIPOCAX,
BBIIIOJIHSIFOT UCBMEHHBIE JIOMAIllHUE W KOHTPOJIbHBIE 3aJaHus. Pe3ynbTaThl BBINOJIHEHUS JAaHHBIX
BUJIOB palOT SBISAIOTCS OCHOBAHHMEM JUIsl BBICTABICHHS OLICHOK TEKYIIETO KOHTPOJS MO y4eOHOI
TUCHUTUTMHE. BBINOIHEHNWE BceX 3aJaHMii SBISIETCS O0s3aTENbHBIM JUISI BCEX OOYYarOMIMXCS.
OOyuaroniyecs, HE BBIIOJHUBIIME B IOJHOM OOBEME BCE 3aJlaHus, HE JONYCKAITCA K clade
9K3aMEHOB, 3a4E€TOB U 3a4CTOB C OIEHKOH 110 JaHHOW Y4eOHOH JUCIUTUIHHE.

IIpome:xxyTouHasi aTTecTanus.

Jlis KOHTpOJS ycBOEHUS OOy4YaloIMMHUCSA MaHHOW IJUCIMILTUHBI Y4Y€OHBIM TLJIAHOM
nperycMoTpeH 3ader B 1 u 3 cemecTpax oOy4yeHHMs M 3a4eT C OLIEHKOHM BO 2 CeMecTpe,
POBOAMMBIE B (pOpME MHAMBHUAYAIbHBIX MPE3CHTAUN [0 U3YUYEHHBIM T€MaM, U 3K3aMeH B 4
ceMecTpe, MPOBOAUMBIA B ()OpME HEMOATOTOBICHHOI'O MOHOJIOTMYECKOTO BBICKA3bIBAaHHS IO
OJIHOM M3 MNpEIJIOKEHHBIX TEM, OTBETOB Ha BOIPOCHI NApTHEpa MM IPENOoJaBaTeNs I0CIe
MPEJCTABICHHOTO MOHOJIOTA, TPYNIIOBOM JIETOBOM Mpe3eHTauuu. [Ipu BhICTaBIE€HUN UTOTOBBIX
OTMETOK YYMTHIBA€TCS AKTUBHOCTh OOY4YaloOIIErocs B paMKax KyJbTYpPHO-TBOPYECKOTO

HaIlrpaBJICHUA BOCIIMTaTEIbHOM pa6OTLI.

9.2. OueHouyHble MaTepUAJIbI (OLIEHOYHBIE CPEACTBA) JAJIs TEKYIEro KOHTPOJIA

yYCcneBaeMoCTu U IIpOMe)K)’TO‘lHOﬁ aTTeCTallum 10 JTMCHMIIJIMHE

Texkymuii KOHTPOJIb.

OneHouHble MaTepUabl 1 TEKYIIEr0 KOHTPOJIA MO JUCLUILIMHE: B TEYEHUE CEMECTpa
OCYLIECTBIISIETCS. IMOYPOUHBIM KOHTPOJIb YCTHBIX OTBETOB (AMAJOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U MUCbMEHHBIX (ayUTOPHBIX M JOMAIIHUX) paboT (3aganuii). OreHka

BBICTABJIACTCA 3a pa60Ty Ha KQXIOM 3aHATHUH, YUUTBIBAIOTCSA BCC BHU/IbL pequoﬁ ACATCIIBHOCTH



(ayaupoBaHHe, TOBOPEHUE, YTEHUE, TUCHMO), a TAK)KE YMEHHUE aJeKBaTHO, IO TEME, OTBETUTH
Ha BOIIPOCHl B pPaMKax YCTHOTO ONpOCa, BOIPOCHI KOTOPOTO MpeicTaBieHbl Hike. OueHka
BBICTABJIIETCSI COOTBETCTBEHHO KPUTEPHUSAM OLCHUBAHUSI.
Cnucok BONPOCOB /1Jisl MOATOTOBKH K TeKylleMy KOHTPoJII0 B 1 cemecTpe:
@opMyIUpOBKa BOMPOCOB K TEKYIIEMYy KOHTpOIIO B 1 cemecTpe MOIHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3a4BJICHHBIX TCM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?

20.  Make an overview of advertising media and methods?

21.  How to choose the best way to advertise a product?

22.  They say, «Advertising is not a waste of money»? Do you agree?
23.  Advantages of outdoor advertising over the commercials.

24.  What is the difference between corporate and product advertising?
25.  What methods of advertising are more effective in each case?
26.  What are the most efficient methods of advertising?

27.  What are the least efficient methods of advertising?

28.  What makes a good advertising?

29.  What are vivid examples of successful advertising? Why?
30.  What are vivid examples of unsuccessful advertising? Why?



Cnucok BONPOCOB VISl NOATOTOBKH K TEKYIIeMY KOHTPOJIIO BO 2 cemMecTpe:
@opMyIupOBKa BONPOCOB K TEKYIIEMY KOHTPOIK BO 2 CEMECTPE IOJHOCTHIO
COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N o a A w D Pe

What strategies can be used inside a company to make it smaller? Name and characterize 6 of

them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

11.  Which is worse in your opinion: to offer or to accept a bribe?

12. Make a portrait of honest business person.

13.  Make a portrait of dishonest business person.

14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a
company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28. How does business affect environment?



29.
30.

What are positive facets and difficulties of a small business?
What are pros and cons of a global business?
Cnncok BONPOCOB /1Jis1 MOATOTOBKHU K TeKylIeMy KOHTPOJIIO B 3 cemecTpe:

@opMyIUpOBKa BOMPOCOB K TEKYIIEMYy KOHTPOJIO B 3 ceMecTpe IOJIHOCThIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUIO 3asBJICHHBIX TEM.

1.

2
3.
4

© ©o N o O

11.
12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.
23.

24,

25.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of

this style.



26.  Comment on the following management style: delegating. Summarise the main features of
this style.

27.  How does customer service in our country different from customer service abroad?

28.  What types of business correspondence do you know? What are their main features?

29.  How does report writing differ from other types of business correspondence?

30. What is the future of business in Russia?

Cnucok BONPOCOB /1Jisl MOATOTOBKH K TEKylleMy KOHTPOJIIO B 4 cemecTpe:
@opMyIUpOBKa BOMPOCOB K TEKYIIEMYy KOHTPOIIO B 4 ceMecTpe IOJIHOCThIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

1. Computer addiction: myth or truth?

2. Are computers friends or foes for people, companies?

3. Computer games: professional fraud. Do you agree?

4. Dwell on any computer genius.

5. How is computer architecture characterized?

6. What is a purpose of main parts of computer architecture?

7. What is computer software?

8. What computer software is the best? Why? What are criteria?
9. What is operating system? How many of them do you know?
10.  What operating system should a person choose: for work, for games, for movie watching?
11.  What is Multimedia in the sphere of Information Technologies?
12.  How strong were changes in this direction?

13.  Computers and work: how are they connected?

14.  What is the difference between teleworking and networks?

15.  What are major characteristics of teleworking?

16.  How changeable are networks?

17.  What applications do you know? What for are they used?

18.  The Internet: good or evil?

19.  How has the Internet affected our lives?

20.  What are threats and opportunities of the Internet?

21.  How do you see the Future of IT?

22.  What is the Future of IT in Russia?

23.  What is the reaction of IT sphere to changes?

24.  How significant or harmful are changes to the sphere?

25.  What are jobs in computing? Which one would you prefer?

26.  What spheres of our life are information technologies connected with?



27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.
31.  Computer technologies in foreign languages learning.
32.  Whatis news in IT sphere?

33.  Dwell on any successful computer geek.

34.  What failures did the IT sphere suffer from?

35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpomexyTouHas aTTecTAUMS MO TUCHUILINHE.

Jlis OLIEHKW pe3yJNbTaTOB OOYYEHHS IO JUCHUIUIMHE Y4YeOHBIM IUIAHOM B MEPBOM
ceMecTpe MpeayCMOTPEH 3adeT, NMPOBOAMMBIA B (OpME WHAMBHIYAJIHHON MpPE3CHTAUU O
teme: “Company History”.

Jlisi OLleHKH pe3yJbTaToB OOy4eHHUs MO JUCHUIUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
ceMecTpe TMpelyCMOTPeH 3ayeT C OLEHKOHW, MpOBOAUMBIA B (¢GopMe HHIMBUAYAIbHON
npeseHTanuu o teme: “Product Presentation”.

Jlist olleHKH pPe3ysbTaToB OOYYEHHS MO JAUCIMIUIMHE YYeOHBIM IIJIAHOM B TPEThEM
ceMecTpe MpeayCMOTPEeH 3adeT, NMPOBOAMMBIM B (GopMe WHAMBHUIYaIbHON Mpe3eHTAllUu MO
teme: “Bank Presentation (Finance)”.

JI1st OlIeHKH pe3yJbTAaTOB OOYYEHUsS MO TUCHUIUIMHE Y4YEOHBIM IJIAHOM B UYETBEPTOM
ceMecTpe IpeayCMOTPEH IK3aMeH, TPOBOIUMBIN B popme

1) HEMOATOTOBIEHHOI'O MOHOJIOTMUYECKOTO BBICKA3bIBAHUS MO OJHOM U3 MPEATIOKEHHBIX
TEM MPOAOKUTENBHOCTHIO 1-2 MUHYTHI;

2) otBera Ha BOmpochl (3-5) mapTHepa WM NpenojaBaTess MOCie MPEACTaBICHHOTO
MOHOJIOTa;

3) rpynmnoBoii nenoBoi npe3eHTanuu no treme “Multinational Company” (3-5 yenoBek).

10. PECYPCHAS COCTABJIAIOLIASA

Jlis mpoBeAEHUs 3aHATUH CEMHHAPCKOro Tuma (MPaKTHYECKUX 3aHATHH) MO JaHHOU

JTUCIUTIIINHE UCTIONB3YIOTCS ayIUTOPUH C YIeOHOW MeOenblo U Menua-o0opyaoBaHueM (TIPOEKTOp,

9KpaH, HOYTOYK).



Jnst  caMocTOSATENbHOH  pabOThl  OOyYalOMIMXCSl  WCTOJNB3YETCS  MOMEUICHHE  JUIs
CaMOCTOSITENILHOM ~ paboThl  OOYyYarOMIMXCSl, OCHAIIEHHOE KOMIBIOTEpAaMU C  HEOOXOJMMBIM
OpOTPaMMHBIM OOECTiedeHHeM H JOCTYynoM B WHTEpHET W 3JEKTPOHHYIO HH(POPMAIMOHHO-
00pa3oBaTeNbHYIO Cpe3y By3a.

Jlisi  mpoBeleHUST KOHTPOJS  CaMOCTOSITENIbHOW — pabOThl 1O  JAaHHOW  JUCIHILIMHE
UCTIONB3YIOTCSL ayIUTOPHH C Meaua-oO0opyaoBaHHEM (IIPOEKTOp, JKpaH, HOYTOYK) U ydeOHOM
MeOebo.

Jls mpoBeeHUsT TEKYIIero KOHTPOJIS YCIIEBAEMOCTH M IMPOMEXKYTOYHOH aTTecTalud II0
JAHHOM JUCHMIUIMHE HWCIOJB3YIOTCS ayIUTOPHH C y4eOHOH MeOellblo W Meana-o0opyIoBaHuEM

(mpoexTop, 3KpaH, HOYTOYK).

Hepeqeﬂb JIMICH3UOHHOT0 MMPOrpaMmMHOro odecneyeHns

Ne
w/n HaunmeHnoBanue Tun pecypca
1 Microsoft Office HHueHSHOHH(_)e COIAIICHHE Mi(il’osoft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046
: : CyO6muuensnonnsiii foroBop AO «CodrJlaitn
2 Microsoft Windows
Tpeita» Ne /131 ot 10.07.2020. Cpok aeicTBus
JIOroBOpa - OecCpOUHBIi
DnekTpoHHbIN coBaps #ABBY'Y 00O "ABHM Codteep" TIT OOO" [Iporpam-e
3 Lingvo 11 cioBaps 6 si361k0B Volume texHoxorun" Ne88 ot 31.10.2005 (mocrostHHO-
License Concurent (21-50) #ABBYY JercTBytoIas JuieH3us). Cpok neicTBus
Lingvo 11 cioBapb 6 s13bIKOB JIMIIEH3UH - OECCPOUHBIH
JI1 OO0 "Koncynpsrantllntoc TonbsaTT"
Koncynbrantllntoc cnpaBouHO-
norosop Ne251 ot 01.01.2024 (exxerogHo
4 MIPaBOBasi CUCTEMa OTEYECTBEHHOTO . .
npoaneBaeMblif). Cpok AeHCTBUS JTULICH3HUH -
MIPOU3BOJICTBA 6 .
€CCPOYHBII
CJIJ] AO «Cod¢rJlaiin Tpeitn» noroBop
5 AnTtusupyc Kacniepckoro NeTr000840657 ot 04.12.2023, nuuen3ust Ne
OTEYECTBEHHOI'O IIPOM3BOICTBA 17E0-231207-081245-920-2920. Cpok
nerctBus noroopa a0 11.02.2026

Ilepedyens cBOGOIHO PACIPOCTPAHIEMOT0 MPOrPAMMHOI0 00ecTieYeHus :

1. LibreOffice - maker o(QUCHBIX MpoOrpamMM, paclpoCTPaHSEMbIX Ha OCCIUIATHONH OCHOBE M
MMEIOIIUX OTKPBITHIN UCXOIHBIA KO

2. Foxit Reader — Russian — OecmaTHoe MNPHKIAJAHOE MPOrPAMMHOE OOECHEUCHHE IS
IPOCMOTpa JIEKTPOHHBIX TOKYMEHTOB B crannapte PDF

3. Windows Media Player - cranmapTHbIi TpOWUTpHIBATEIb 3BYKOBBIX M BUACO(DANIOB s
OTepannoOHHBIX crcTeM cemeiictBa Windows

4. SentenceCheckup - mporpamma Juis NPOBEPKH JIEKCHKH, TPaMMAaTHKH W IPaBOINMCAHUS,
pacnpocTtpaHseMas Ha OecrIaTHOW OCHOBE.

5. LanguageTool - mporpamma jjisi TpOBEpKH TMpaBONKMCAHHS (AHTIIHHCKUAN, HEMEIKHU,

ucnaHckuit u 0osiee 20 Apyrux A3bIKOB), paclpocTpaHseMas Ha OecIJIaTHONH OCHOBE.



B cootBercTBuu ¢ IlonoxxkenueM o CO3JaHHUH CIICHHHAJIbHBIX YCHOBI/Iﬁ JJI1 UHBAJIMJOB W JIUIT C
OB3 wunHpopMannoHHO-TeXHOIOTHYECKass 0aza 00pa3oBaTENBHOrO MpOIEcca IPEeayCMaTPHBACT
UCIIOJIb30BaHNE MATEPUAIBHO-TEXHUYECKHX CPEJICTB C YUETOM Pa3JIMUHBIX HO30JIOTWH MHBAIUIOB U

i ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JuTEpPaTypa

Ne Koaun4yecTBO B
bubaunorpaguyeckoe onucanue Tun
n/n OMOJIMOTEKe

Cotton, D. Market Leader: Intermediate Business English
1 | [Texer]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd

) y4eOHUK 76

ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

2 | [Texer]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yueGHHK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 | [Texet]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd | Y4€OHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
®wumman, JI. M. Professional English : y4e6. mocobue / JI. M. 6

4 | ®umman. - Mocksa : Madpa-M, 2022. - 120 c. - ObC YHCOHOE 3BC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocobue

https://znanium.com/catalog/document?id=399260

ManbkoBckasi, 3. B. AHMIMICKUH S3BIK B CUTYaIHMSIX
MOBCETHEBHOTO JIENIOBOT0 001IeHus : yueOHoe mocodue / 3.B. | yuebHoe
S | ManbkoBckast. - Mocksa : Hudpa-M, 2023. - 223. - 3BC 9bC
i N ] rnmocobue
Znanium. - Tekcr : snexkTpoHHbIH. - URL:
https://znanium.com/catalog/document?id=422429

11.2 lonoaHuTeIbHASA JIUTEPATYpa

Bbub6anorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcrt]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

2 Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u np.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Texct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, U. A. UHOCTpaHHBIH SI3bIK (aHMTUHCKUI) B TPOdECCHOHATBLHOM

5 | AedarenbHOCTH : yueOHoe mocobue / U. A. Ykpannen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544



https://znanium.com/catalog/document?id=399260
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=364544

HrokanoBa, H. M. AHrmiickuii si3eIK : yaeOHOE mocoOue. - 2-e u3l., nepepad. u Jofl. -
6 | Mocksa: HNudpa-M, 2022. - 319 c. - Teker : anexrporHsid. - IBC Znanium. - URL:
https://znanium.com/catalog/document?id=400270

ManbkoBckasi, 3. B. JlenoBoi aHTIMICKUH S3bIK: YCKOPEHHBIN Kypc : y4ed. mocodue / 3.
7| B. ManbkoBcKast. - MOCKBa : Hudpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL.: https://znanium.com/catalog/document?id=399977

Ilepuoanyeckue U31aHUS:

1. AxrtyanbHble MPOOJIEMBbl (UIOJOTHH U METOAWKH NPENOoJaBaHUs WHOCTPAHHBIX SI3BIKOB :
Hay4HbIi xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. Huoctpanusle SA3BIKU B BbICLIEH LIKOJIE: Hay4HbIN KypHal. -
URL.: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMeHHLIG HUCCIICAOBAHUA B oOJractu npenoaaBaHrusl MHOCTPAHHBIX SA3BIKOB B HECA3BIKOBOM
By3e¢: HayuHbIi sxypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus W NPAKTUKA HHOCTPAHHOIO $3bIKAa B BBICIIEM IIKOJE: HAYYHBIM JKypHal. —
URL.: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus s3bIKa U MEKKYJIbTYpHasi KOMMYHUKaLUs: HAYYHbIH U MPOPECCUOHANIBbHBIN JKypHAJL.
— URL.: https://www:.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHnHbIe podeccHOHANbHBbIC 0a3bl JAHHBIX, HHGOPMaIlMOHHbIE

CIIPpaBOYHbIC CUCTEMBI, 3JICKTPOHHBLIC 0n0JIMOTEeUYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTpoHHO-OnbmroTeunas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hay4nbIx xypHaioB. — URL: http://neicon.ru.

3. OBC TAY: sanexTpoHHas 6ubnroreka [IIeKTpoHHBIN pecypc]. — Pexxum noctymna :
http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKHUE YKA3AHUA JJISA OBYUYAIOLIUXCS ITO OCBOEHHUIO
JUCHHUIIJIMHBI

OcBoenne 00yyaromMMCs JUCLHUIUIMHBI MPeANojaraeT MOCeIleHne MPaKTUYECKUX 3aHATHH,
BBINOJIHEHUE NPAKTHUECKUX 3aJaHHi, BBINOJHEHHE 3aJaHUM Ul caMocTosTenbHOM paboTsl. Ilpu
MOJArOTOBKE K MPAKTHUYECKOMY 3aHATHIO 00ydYaromeMycsi HEOOXOJWMO IOBTOPUThH MPOIIEHHBIH
MaTepuai 1o U3y4yaeMoi TeMe, C IENbI0 ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaK)Ke MPEeI0CTaBUTh
BBINOJIHEHHBIE TUCHMEHHBIE JIOMAallHME 3ajaHus. B pamkax paHHOW y4eOHOM IUCLMIUIMHBI
BBIJIEJIIETCST 0c00asi pojib U 3HAUEHHE CaMOCTOATENbHOMN JIeATeNbHOCTH 00YyYarolerocst B mpoiecce
oBiajeHus si3pIkoM. Ha Bcex stanmax oOydeHus oOpaiaeTcsi BHUMaHHE Ha 00ydeHHE 00ydaromuxcs
METOJIMKE caMOOOpa30BaHMsl, KOTOpas MO3BOJISET UM OBJIIAJAETh pUeMaMH U3BJI€UeHUs UH(DOpMAaLU
U3 TEKCTOB, 3HAKOMHUT CO CIIOCO0AMH ee Mepejaur Kak B YCTHOM, TaK M B IMCbMEHHOM BHJIE, a TaKXKe
B (opMe JeN0BOro NMHUChMa, YCTHBIX JOKJIAJO0B, COOOIIEHUH W Mpe3eHTAalud C HCIOJIb30BaHUEM
1M (POBBIX UHCTPYMEHTOB ISl pEIICHUS TOCTABJIEHHOM 3a/1a4H.

OcBoeHME NUCHUIUIMHBI MpeJoiaraeT BBIMOJHEHNE MMPAKTUUYECKUX 3aJaHui (IIPAKTHKHU) BO


https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=399977
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

BpeMsi KOHTAaKTHOM pabOThl C TpermojaBareiieM JU0O0 B Yachl CaMOCTOATENIbHON paboThl. Bcee
IIPAKTUYECKHUE 3alaHusl AMCLMILIMHBI MPENOCTABIIAIOTCS MPENOJaBaTEsIMM BO BpEMS 3aHATUH M
pasMemaTcs B JIOKAIBHOW ceTH AKaJeMUU U 3JICKTPOHHOH WH(POPMaIMOHHO-00pa3oBaTEIbHON
cpene. BeinosHeHHbIE NpakTHUecKUue padOThl CHAIOTCS Ha MPOBEPKY MPENOJAaBaTeN0 OJHUM U3
CJIEAYIOUIMX CIIOCOOOB: MPEAOCTABICHHE BBHINOJIHEHHOIO JOMAIIHEro 3aJaHus JMYHO B PYKH
IIpenojaBaTesto, OTIPaBKa IMPENOoJAaBaTEN0 Ha MOYTOBBIM AmUK. IIpyu oTnpaBke NpenogaBaTelio
BBINOJIHEHHOM paboTHl MO MoYTe O0ydYaromeMycsi cleayeT 00eceuuTh JHYHYI0 HIACHTU(DHUKAIHIO.
Kak npaBuiio, B TeMe MM TeKcTe nmucbMa ykasbiBaercsa Kypc, PO olyuaromierocsi, AUCHUILINHA,
TeMa, 110 KOTOPOH BbINONHEHA paboThl. OTAEIbHbIE TPAKTHUECKUE PabOThl MOTYT ObITH IPOBEPEHBI
IpernojaBaTesieM HEOCPEICTBEHHO B ayAUTOPUH.

Jlist 3aKperieHust MPHOOPETEHHBIX 3HAHUN, YMEHHI U HAaBBIKOB, JIJISl PA3BUTHS CIIOCOOHOCTEH
K caMOOOyuYeHHI0 B JUCLMIUIMHE IpeIycCMOTpPeHa caMocTosATeNbHas paborta. CaMmocTosiTenbHast
paboTa MOKET BBINOJIHATHCS OOYYarOIIMMCS JOMa WIM B ayJUTOPUAX AKaJEeMUH, CIELUAIbHO
OTBEJICHHBIX [UII CaMOCTOSITEJIbHOH pPAa0OThI M OCHAIICHHBIX HEOOXOAMMBIM TEXHHYECKHUM H
nporpaMmMHbeIM oOecrieuenueM, goctynom k OUMOC u OBC. [lng ycnemHoro BBIMOTHEHUS
CaMOCTOSITENIbHOW paboThl O0y4YaroLIeMycsl PEKOMEHAYEeTCs 3apaHee O3HAKOMUTBHCS C IEepeyHeM
3ajjaHui U rpadukom ee BbimosHeHUs. [1oAroToBKa K MPaKTUUYECKUM 3aHATUAM C MOCIEAYIOLUIMM
y4acTUEM B YCTHOM OIIPOCE IPENIoJiaraeT: CUCTEMATUYECKOE U3yYEHHE ayTEeHTHYHOI'0 Marepuala
U3 Y4YeOHMKOB M WCTOYHHKOB JIOTIOJHUTENILHOW JIUTEPATypbl; MOJATOTOBKY WHAWBHIYaTbHOTO
BOKaOyJisipa MO MPOHAECHHONW TeMe; padoTy CO CIIPaBOYHOI JHUTEpaTypol U ciaoBapeM; paboTy Haj
omnOkaMu. B pamkax naHHOHN yuyeOHOW TUCHMIUIMHBI 00YYaroIUecs BBIIOIHIIOT CAMOCTOSTEIbHYIO
paboTy B BUJI€ OBTOPEHUSI IPONHAEHHOIO MaTepralia 10 BCEM M3y4aeMbIM T€MaM JIECSTH pa3/elioB,
YCTHO M NMUCHbMEHHO (MHChbMEHHBIE JAOMAIIHME padOThl) OTBEUAIOT Ha BONPOCHI JJIsi MOATOTOBKHU K
TEKYIIEMY KOHTPOJIO B COOTBETCTBYIOIIEM CEMECTPE, a TaKKE FOTOBATCSA K MHAWBHUIYAJIbHBIM WU
IPYIIIOBBIM IIPE3EHTALNAM I IPOXOKICHMSI IPOMEKYTOYHON aTTECTALMU 110 JUCLIUILINHE.

JUJ1 BBITIOJIHEHUS TPAKTUUECKUX 3aJJaHUI CaMOCTOSITENIbHOM paboThI MO JaHHOW JUCLUILTUHE
B JIOMAllHUX YCJIOBUSAX (3a mpenenamu AxajemMuu) oOydaroleMycsi HEOOXOIUM MepCOHATbHBIN
KoMIbloTep (TUIaHIIeT) M mnporpamMMmHbiii maker Microsoft Office ne Hmwke 10 Bepcum.
CamocrosTenbHas paboTa CONPOBOXAAETCS METOJUYECKUMHU YKa3aHUSMH, DPa3MELICHHBIMH B
JOKaJbHOM ceTh AKaJeMud U DIEKTPOHHOM HMH(POPMALMOHHO-00pa3oBaTeNbHON  cpere.
Metoauueckue ykazaHus —coAepkKar  (OPMYJIMPOBKY 3aJaHHs, MPUMEPHYI TEXHOJIOTHIO
BBINIOJIHEHMS, popMar caun BhINMOJIHEHHON paboThl. [IpenoaBarens BO BpeMs ay JUTOPHBIX 3aHATHI
3apaHee 00CyXIaeT ¢ OOyYaloUMMHCA 3a/laHUe CaMOCTOSITeNbHOW paboThl M MOPSIOK €€ CAayu.
KoHcynbTanuy mo BBHIMOJIHEHUIO CAMOCTOSITENBHBIX padoT, 00CYyXk/IeHHE OTMETOK M JOIMYIIEHHBIX
OIMOOK, 3alluTa OTAENbHBIX BUAOB CaMOCTOSITENbHBIX paboT ocyuiectsisercs Bo BpeMs KCP na

kKadenape mnpuKIaAHOW WHHOPMATHKKA WJIA B ayAUTOpUU MO pacnucanuio. KoHCymbTaruu



IpernoaaBaTesisi MO BHIIOJHEHUIO CaMOCTOSITENIbHOM paboThl MOTYT OCYIIECTBIATHCS MOCPEICTBOM
acuHxpoHHoro (rmoura, YM1OC) u cHHXpPOHHOTO (ZOOm, CETH) KOMMYHHUKALIMOHHOTO B3aUMOICHCTBUS
II0 MPEIBAPUTEIBHON [JOTOBOPEHHOCTH C IIPENOJaBareiieM. BBIIIONHAEMBIE CaMOCTOSTEIbHBIC
paboThI ABIAIOTCS dJIEMEHTAMH TEKYIIEro KOHTPOJIS M OLIEHUBaloTCA npenoaaBateneM. [lonydeHnnble
OTMETKH YUYUTBIBAKOTCS ITPU BBICTABIICHUH 3a4€Ta, 3a4€Ta C OLEHKOMW, IK3aMEHa.

@®opMoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYNAET 3a4eT, 3a4eT C OLICHKOMW, 3K3aMeH. 3ayeT,
IPOBOIUMBIN B (hOpME MHIUBUAYATLHON MPE3CHTAIIMU 110 U3yYSHHOI TeMe, BBICTABIISIETCS B IEPBOM
U TpeTbeM ceMmecTpax oOydeHus. [ OLIEHKH pe3yJbTaToB OOYYEHHS MO NUCHUIUIMHE YYeOHBIM
IUTAHOM BO BTOPOM CEMECTpe MPEeAyCMOTPEH 3a4eT C OLIEHKOW, NpPOBOJUMBIM B (opme
WHIMBUYAIbHOM TpE3eHTAllMM 10 U3yuYeHHOH Teme. B derBeprom cemectpe oOyueHUs
OPEIYyCMOTPEH JK3aMeH, TPOBOJUMBIE B (GopMe HEMOATOTOBICHHOTO  MOHOJOTHYECKOTO
BBICKA3bIBaHUS 1O OJHOW U3 MPEMJIOKEHHBIX TEM MPOIOJIKUTEIBHOCThIO 1-2 MUHYTBHI; OTBETa Ha
Bonpockl (3-5) mapTHepa WM TpenojAaBarelis MOocie MPEICTaBICHHOIO MOHOJOra; TIPyHIOBOMN
JIETTIOBOM TPE3CHTalUMU IO W3y4eHHOM TeMe. Kpurepuu BBICTaBICHHS 3a4e€Ta, 3a4eTa C OLIEHKOM,

OK3aMCHa O3BYYUBAKOTCA ImpernoagaBaTciicM Ha ICPBLIX 3aHATUAX Io JUCHUIIIINHEC.



13. IUCT COI'TACOBAHMUA

CocTaBui:
3aBenyromnuii kadeapoil HHOCTPAHHBIX S3BIKOB W
H.A. Kopneesa, K.11.H., OLIEHT —
I4
(moanuck)
[7f7, 5
Htved
3aBeayromuil BeITyCKaroei kadeapoit
H.b. Ctpekanona, A.1.H., 10LEHT
(TIoamucK)
Jupextop BUK “
O.B. banakuna ’
(moxnuck)

Havameauk OOVII
A.D. dunk

(roamucs)



