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1. NEPEYEHHb KOMIIETEHIIUM U DTAIIbI X ®OPMUPOBAHMUSI B ITPOIIECCE
OBYUYEHMUA IO JUCHUIIVIMHE

Onenounsle MaTepuasbl (cpernctBa) cOpMUPOBaHBI HAa OCHOBAaHHH (enepaIbHOro
rOCy/IapCTBEHHOIO0 00pa30BaTeNbHOIO CTAaHJAapTa BBHICIIErO 00pa3oBaHUs — OakandaBpuaT IO
HanpasyieHu0 noaArotoBku 54.03.01 «/(uzaiiny», yTBEpKASHHOIO0 NPUKa3oM MUHUCTEPCTBA HAYKU U
BbicHIero oOpa3oBanus Poccuiickoir @®epepauun 13.08.2020 Nel015, (¢ wu3MeHEeHHsIMU U
normonHeHussMu ot 26.11.2020 r.) wu ydeOHoro maHa HampasieHus moarorosku 54.03.01
«uzaiin», npoduns «I'padrka KOMIBIOTEPHBIX UTP W aHUMaus» (mporpamma OakanaBpuata).

OI_IeHKa C(I)OpMI/IpOBaHHOCTI/I KOMHGTGHHI/Iﬁ Ha KaXXJ0M I3TaIIC O6y‘leHI/I$I MMPOUCXOOUT YCPE3 OLICHKY

IUTAHUPYEMBIX PE3YJIbTaTOB 00YUYEHMs 110 AUCLUUIUIMHE (3HAHUN, YMEHUHN, HABBIKOB).

PCSYJIBTEITLI OCBOCHMA

. [Inanupyemble Orarbl popMUPOBaHNS
00pa3oBaTebHOM
pe3ybTaThl 00y4eHHUS KOMIIETEHIIUH OreHOUHBIE Cpe/ICTBA
MPOrpaMMBbI(KOMITETEHII
) [0 TUCIAIUINHE (cemecTpbl, TEMBI)
3HaTh!: Cemectp 1
-CHUCTEMY U CTPYKTYPY | Paznen 1. Global
MHOCTPAHHOTO A3bIKa; | Marketing in a Design
- pasnuuHbIe acriekThl | Sphere
VK4 s3bika: hponetnyeckoit, | Tema 1.1.Globalization
Criocoben JIEKCUYECKUH, (IpakTHKyM)
OCYIIECTBIISAT rpaMMaTHYECKHH, B T.4. EﬂeMi 1.2. Global VCTHBIH 0Mpoc 1o
JIETIOBYIO CIPYKTYPY HIOCTPOCHHS | < ar elt'gg[()gng:HKyM) TIPOiiIeHHOMY
i ema 1.3.
KOMMYHHKAITUIO B ¢pas, npesuioKeHui, M g MaTepHaIry

YCTHOM U MMCBMEHHOU
dopmax Ha
roCy/1apCTBEHHOM
s13p1ke Poccuiickoi
denepauyu u
MHOCTPaHHOM (BIX)
s3bIKe(ax)

YK-4.2.

OcyuiecTBisieT
JIEJIOBYIO
KOMMYHHUKAITUIO B
YCTHOW U MMCbMEHHOM
dbopmax Ha
WHOCTPAHHOM (bIX)
s3bIKe (ax)

BLICKA3bIBaHMS,
LIEJIOCTHOTO TEKCTA.

- aJIeKBaTHbIE
SI3BIKOBBIE CPEJICTBA
JUTSL peasTi3aliim
OCHOBHBIX pequHx
GyHKIHIA;

- COBPCMCHHBIE
TEXHHUKHU U CIIOCOOBI
JEJIOBOM MUCHEMEHHOU
U yCTHOU
KOMMYHHKAITUH;

- KpUTepHH,
MPEIbABIISEMBIC K

0 OpPMIICHHUIO JIEITOBOI
KOPPECIIOH ICHITUH;

- OCHOBHBIC
TpeOOBaHUS K
CO3JaHUIO JICJIOBOM
MIPE3CHTAIIVH;

- KyJIbTYpY, CTHJIb

promotion(mpakTUKyM)
Tema

1.4.Global Advertising(m
PaKTHUKYM)

Tema 1.5.
Branding(npaktukym)
Tema 1.6. Global
advertising
campaigns(nmpakTHKYM)
Tema 1.7.
BusinessMedia(mpaxtuk

yMm)
Cemectp 2

Pazmen2.Businessorgani
zation ina Design sphere
Tema 2.1. Employment
(TIpaKTHKyM)

Tema 2.2. Trade
(mpakTUKyM)

Tema 2.3. Organization
(IpakTUKyM)

B 1 cemectpe no remam
11.12.,21.22.,23.24

Bo 2 cemectpe o

TEMam
3132.,33.41.,42.43.
9.1.5.2.,5.3.5.4.

B 3 cemectpe o Temam
6.1.,6.2.,6.3.6.4.6.5.,7.1
,8.1.8.2.,8.3.84.

B 4 cemectpe o Teme
9.1.,9.2.,9.3.94.95.9.6
,9.7.,9.8.




KHM3HH, HATMOHATbHBIN
MEHTAJIUTET HOCUTEIEN
SA3bIKa A8
MIPeOTBPALICHUS
HCIIOHMMAaHUs Ha
MEXIIMYHOCTHOM H
podecCHoHaTLHOM
YPOBHE.

YmMmeTh:

- IOHUMATb PEeYb
HOCHTEJISI/el sS3bIKa B
YCTHOM U MUCbMEHHON
¢bopmax;

- aJIeKBaTHO
BOCIPOU3BOUTH
HE00X0IUMBIN HaOOP
KOHCTPYKIHN H
TEPMHHOB B
MOHOJIOTHYECKON 1
JUAJIOTHYECKOU peun;

- IOHUMATh
ayTeHTUYHbIE
MMCHbMEHHBIE TEKCTHI,
WCIIOJNB3YS pa3HbIE
TE€XHUKH YTECHMS,;

- U3BJIEKATh
HEOOXOAUMYIO
nH(GOPMAITHIO U3
OpPUTMHAIBHOIO TEKCTA
Ha UTHOCTPAHHOM
SI3BIKE, aHATTM3UPOBATH,
0000111aTh, 1€J1aTh
BBIBO/IBI.

- BECTH JICIIOBYIO
KOPPECIOHEHIIHIO;

- IOHUMATb Ha CIIyX
pedb HOCUTENEH A3bIKA.

Baagern:

- HaOOPOM SI3BIKOBBIX
CPEICTB, HEOOXOIMMBIX
JUISL peann3anuu
YCIEIHON
KOMMYHUKAIIMU B
KOMaHJI€;

- HaBBIKAMHU PabOTHI
CO CIIPaBOYHOM
JUTEPATYPOU U
CJIOBapsMH;

- TeXHUKaMHU
apryMeHTalliH BeICHUS
JMCKYCCHU B YCTHOM U

Tema 2.4. Money
(TpakTUKyM)

Pasmen3.MarketingStrate
gies

Tema 3.1. Ethics
(mpakTHKyM)

Tema 3.2. Changein a
Design (mpakTtukym)
Tema 3.3. Marketing
Strategies (mpaxTHKyM)

Pa3nend. Leadership
Tema 4.1. Cultures
(TpakTUKyM)

Tema 4.2. Leadership
(TpakTUKyM)

Tewma 4.3. Competition
in in Design sphere

Cemectp3

Paznens. Business
vision

Tema 5.1. Innovations in
Design
sphere(mpakTukym)
Tema5.2. Business and
environment
(mpakTUKyM)

Tema 5.3. Franchising
(TpakTUKyM)

Tema 5.4. Business
communication
(TpakTUKyM)

Paznen6.Insights Into
Marketing

Temab.1. The nature of
Marketing (mpakTukym)
Tewma 6.2. Customer
service (TIPaKTHKYM)
Tema 6.3. TeamBuilding
(mpakTHKyM)

Tema 6.4. Risk in a
Design sphere
(mpakTUKyM)

Tema 6.5. Crisis in a
Design sphere
(mpakTUKyM)

Cemectp4
Paznen7.Marketing for
Global Companies




MMCbMEHHOM BHJE,
MOJIB3YSICh 3HAKOMBIM
JIEKCUYECKUMHU U
rpaMMaTHIECKUMU
CpE/ICTBaMHU SI3bIKa;

- TEXHOJIOTHEN
CO3/IaHUS JICTOBOM
MPE3CHTANU Ha
WHOCTPAHHOM SI3BIKE;
- HaBBIKAMH
(uKcHpOBaHUS
OCHOBHOU HeH U
BTOPOCTETICHHBIX
JleTaliel B YCTHOU U
MUCHMEHHOH
KOMMYHHKAIIH.

Tema 7.1. Globalization
and Global Marketing
(IpakTHKyM)

Tema7.2. Marketing for
Coca Cola Company
(TpakTUKyM)

Tema 7.3. Successin a
Design sphere
(TpakTUKyM)

Tema 7.4. Marketing for
General Motors
Company (TIpaKTHKyM)
Tewma 7.5. Failuresin a
Design sphere
(TpakTUKyM)

Tema7.6. Marketing for
Microsoft Company

(IpakTHKyM)

Tema 7.7. Marketing for
Virgin Group Company
(IpakTHKyM)

Tema 7.8. Future of
Design sphere
(IpakTHKYM)

2. OLEHOYHBIE MATEPHAJIbI (CPEACTBA) JJIs1 TEKYHIEI'O KOHTPOJIS U
OLEHKH 3HAHUM, YMEHUWM, HABBIKOB, OBECIIEYUBAIOIIUX
®OPMHUPOBAHUA KOMIIETEHIMH B MPOLIECCEOBYYEHUSA 11O JUCIUILIMHE

OHGHO‘-IHBIG MaTCpHralibl JJIsI TCKYLICTO KOHTPOJA IO AUCHUINIIMHE. B TCYHCHHE CEMCECTpa
OCYIIECTBIISIETCS MOYPOUYHBIM KOHTPOJIb YCTHBIX OTBETOB (JIMAJIOTOB U MOHOJIOTOB), ayAHMPOBaHMUSI,
YTEHUS W MHUCBbMEHHBIX paldoT (HampuMmep, MUCBMEHHBIX JOMAIIHUX 33JaHui), a Takke
caMocCTosiTeNIbHasE paboTa CTYAEHTOB - MOATOTOBJIEHHOE MOHOJOIMYECKOE BBICKA3bIBAaHHE B BHJIE
OTBETa Ha BOMPOC (CM. HMKE TIO CEMECTpaM).

Onenka BbICTaBISETCS 3a pabOTy Ha Ka)XJIOM 3aHSATUH, YUUTHIBAIOTCS BCE BHUJbI pEUYeBOM
ACATCIIbHOCTHN (aYJII/IpOBaHI/Ie, TOBOPCHHUE, YTCHUC, HI/ICBMO),a TAaKXXC YMCHHUEC aACKBATHO, 11O TEME,

OTBCTUTH Ha BOIIPOCHI K TCKYIIEMY KOHTPOJIIO, MPCACTABJICHHLIC HHUIKC. OI_ICHKa BBICTABJIACTCA

COOTBCTCTBCHHO KPUTCPUAM OLICHUBAHU.

Kpurtepun oueHKH ypoBHA C()OPMHUPOBAHHOCTH S3bIKOBBIX HABBIKOB M PeYEBbIX YMEHHH

Bun nesitesibHOCTH Ouenka Kpurtepuu onenku
1. AynupoBanue OT1in4HO 80-100 % mpaBUIILHBIX OTBETOB. AJleKBaTHasl ObICTpasi peakuusi
Xoporo 70-79 % npaBUIBHBIXOTBETOB
VYnosnersopurensHo | 50-69 % npaBHIBHBIXOTBETOB
HeynonerBoputensno | Menee 50% npaBuiibHBIXOTBETOB




2. T'oBopeHue

OTan4HO

KomMmyHukaTHBHas 3ajjaya YCHCIIHO pelieHa. Peyb cBoOOmHAs,
Oeras, MIPEITIOKEHUS CJIOXHBIE, TIOJIHBIE, CBSI3HBIE,
mocienoparenbHbie.  OO0beM  BbicKasbiBaHus: Monoior — 20-30
npeiokenui; auanor —15-20 B munyTy. Hcmonedyercs MIMpOKUiA
JMamna3oH S3BIKOBBIX CPEACTB W CIIOKHAsg CTPYKTypa MPeasIOKEeHUH.
Homyckaercs ot 1 1m0 3 rpaMMaTHuYeCKHUX, JIEKCHUYECKUX,
(hoHETHUECKUX OMHMOOK, HE MPETIATCTBYIONIINX KOMMYHHUKAIINH.

Xopo1o

CBs3HAs pedb CpemHero TeMIa, 00beM BBICKAa3bIBaHMS: MOHOJIOT - 14-
19 npemnoxennit; auanor — 10-14. KoMMyHHKaTHBHAS 3a/1a4a B [[EJIOM
pelieHa ¢ HEKOTOPBIMH OrOBOpKaMH. JlMama3oH S3BIKOBBIX CPEICTB
HAaXOAUTCST B OCHOBHOM B COOTBETCTBHM C IIPOIpaMMOil Kypca.
Homyckaercss ot 4 10 6 TpaMMaTHYecKHX, JIEKCHYECCKHX,
(OHETHYECKHX OMIMOOK, HE IMPENATCTBYIOIMX KOMMYHHUKAIUH.

Y 10BIETBOPUTENIBHO

MenneHHBId TeMII pedd, OOJBIIOe KOJMYECTBO TIay3, IPOCTas
CTpyKTypa npeioxenuil. O6beM BbICKaszbiBaHus: MoHosor — 10-13
MpeAnoXXeHul; quanor — 7-9 mnpeanoxxenuit. Jlomyckaercs ot 4 g0 8
JICKCUYECKHUX, TPaMMAaTHYCCKUX, (bOHeTI/I‘-IeCKI/IX U KOMMYHUKATHUBHO-
3HAYUMBIX OIMINOOK.

HeynosnerBopuresbHo

KoMmMyHuKaTHBHAs 3a7aua He pelieHa, TeMIT Peurd OYeHb MEJJICHHBIH.
Hcnonp3yroTesi 0OphIBOYHBIC, HECBSI3HBIC MPEAIOXKCHUs. Bokalyisp
TIPUMUTHBHEIH. OOBEMBBICKA3LIBAHMS: MOHOJIOT - MeHee
10npeIoKeHr; IUajor - MeHee 6 MPeUI0KESHUMN.

3. Urenue

OTan4YHO

[omaoe m Tounoe (90%-100%) moHMMaHWE COIEpKAHUS TEKCTa,
YMEHHE TepemaTh  CONCpXKAaHWE CXKaTo H  Pa3BepHYTO  C
HCIIOJIb30BAaHUEM AaKTUBHOW Jsekcuku. Jlomyckaercss or 1 nmo 3
HErpyOBIX IPAMMATHICCKUX 1 JICKCHUSCKUX ONTHOOK.

Xopo1io

INonnmanue coxpepkanust Tekcta B nHenoM (70%-89%), ymeHue
nepefaTh COAEpXKAHUE CKaTo W Pa3BEPHYTO C HCIIOIb30BAaHHEM
aKkTUBHOW Jekcuku. [lomyckaercsor 4 1m0 6 TpaMMaTHYECKHX,
JIEKCHYECKUX M (DOHETHUECKUXOLITHOOK.

VY 10BIIETBOPUTEIIBHO

Henomaoe wu Hetounoe (50%-69%) mnoHMMaHHMe cOAEp)KaHUSL
NPEJUIOKEHHOTO  TEeKCTa, 3aTpyIHEHWs TMpH [epenade ero Ha
HWHOCTPAHHOM S3bIKE, HE UCIIOJIB30BAHNUE HOBBIX JICKCUYCCKUX C€IUHUII.
Homyckaercss or 6 nmo 10 rpamMMaTHYeCKHX, JIEKCHYECKUX H
(OHETHYECKHX OIIMOOK, 4aCTh M3 KOTOPBIX SIBJISETCS IPYObIMHU.

HeynosnerBopuresbHo

[NonHOE HEMOHMMaHUE COAEPIKAHUS WM HETOYHOE MMOHUMaHue (MeHee
50%) TpearoKEHHOTO TEKCTa, HEyMEHHe IiepefaTh €ero Ha
HHOCTpaHHOM si3bike. bonee 10 rpaMMaTHYecKHX, JISKCHYECKHX H
(hOHETHUECKUXOIIHOOK.

4. IInce™mo
(opunmanbHas
JaejaoBast
KOPPeCNOH/IeHIIHs1)

OTan4HO

PaboTta comepKUT YeTKyI0 U TPO3pavyHYH CTPYKTYPY: BBIICICHHEIC
BBEJCHHE, OCHOBHYIO 4YacTh M 3aKimodeHue. lcmombsyercs
pa3HOOOpa3HbIil  aKTUBHBIH BOKAOYJSIp, JIGKCHUYCCKUE CIMHUIIEI,
CBSI3BIBAIOIIE CMBICJIOBBIE YaCTH, UMEETCSl YeTKOe TPEJCTABICHUE O
TEXHHKE TIMChbMa H  CIOCO0axX  PacKpBITUS  TeMbl.  XOpOIIO
MpOCMAaTpUBaeTCs CMBICT  HamucaHHoro. Opranm3anus  paboThI
COOTBETCTBYET 3aJaHHI0O W O00eCHeYMBaeT YUTATENI0 YETKOE
noHuManue Tembl. JlomyckatoTcss 1-3 HerpyOble rpamMMaTHYecKue,
nekcudeckue W opdorpaduueckue OMMUOKH, HE HapyIIAIONIIe
MTOHUMAaHWE.

Xoporo

Pabora nmeer yeTkyro cTpykTypy. BokaOymsip amexBaTeH, He Bcerna
IIPOCMATPHUBAETCSI YMEHHE CBSI3bIBATh MEPEXOJ] OT OAHOM MBICIH K
apyroii. Copnepkanue paOOTBI BBICTPOCHO JIOTMYECKH, HO TEMBI
OIpEJIEJICHHBIX YacTeil MOJHOCTBIO HE PacKpbITHL. Jlomyckaercs ot 4
J0 6 TpaMMAaTHYECKHX, JEKCHYECKHX M opdorpaduuecknx omuodoK, He
HapyUIAIOMMX NOHUMaHHE.

YHOBHCTBOpI/ITGHLHO

HdemoHcTpupyeTcst ciiaboe pacKphiTHE TeMbl, paboTa OpraHu3OBaHA
CIIUIIIKOM TIPOCTO, CMBIC]I MECTaMH HesiceH. VCIosb3yercs: CIMIIKOM
mpocToii  BokaOymsip.  HacuureiBaercss  7-10  rpaMmarHyeckux,
JIEKCHYeCKnX MW opdorpaduvecknx OIMMOOK, HE HapYIIAOIINUX
[IOHHUMaHHE.




HeynosnerBopurenbHo | Pabota He CTPyKTypUpOBaHA M HE OPraHU30BaHA JOJDKHBIM 00pa3oMm.
CMBICTT MeCTaMH He sCeH. BokaOyIspnpUMHUTHBEH, HCIOJb3YHOTCS
OT/ENbHBIE HW30JMPOBAHHBIE CJIOBAa, HE CBS3aHHBIE OOPHIBOUHBIE
npeanoxenus. Jlomymeno6osee 10 rpaMMaTHUECKuX, JTEKCUYECKUX U
opdorpadhuIecKUXOMUOOK.

Cnmcok BONPOCOB /sl MOAT0OTOBKY K TeKyllleMy KOHTPOJIIO B 1 cemecTpe:

@opMyJIupOBKa BOMNPOCOB K TEKYLIEMY KOHTPOJIIO B | cemMecTpe MOIHOCThIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUIO 3asIBJICHHBIX TEM.

1
2
3.
4

5.

Paznen 1. GlobalMarketing in a Design sphere

WhatisMarketing?

WhatarecharacteristicsofMarketing?

Whatisbranding?

Why do we need brands?

What steps should a company take to create a new brand?

6. Whatiscounterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.
11.
12.
13.
14.
15.
16.
17.

What are the advantages of being the local Co?
What are the disadvantages of being the local Co?
What are the ways to globalization?

What is urgent: globalization or localization?
Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

Cnmcok BONPOCOB /sl MOATOTOBKH K TeKylIeMy KOHTPOJIIO BO 2 ceMecTpe:

®opMyJIIpOBKAa BONPOCOB K TEKYLIEMYy KOHTPOJI BO 2 CEMECTpPE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUIO 3asIBJICHHBIX TCM.

1.

Pa3nen 2. Businessorganization in a Design sphere

What are the advantages of being small Co?

2. What are the disadvantages of being small Co, if any?




Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

© © N o 0o bk~ w

What are the most efficient methods of advertising?

10.  What are the least efficient methods of advertising?

11.  What makes a good advertising?

12.  What are vivid examples of successful advertising? Why?

13.  What are vivid examples of unsuccessful advertising? Why?

Paznen 3. Marketing Strategies
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequencesof unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N o g bk~ wDd e

What strategies can be used inside a company to make it smaller? Nameandcharacterize 6

ofthem.

8. What strategies can be used inside a company to make it bigger or more efficient?
Nameandcharacterize 6 ofthem.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

Pasnen 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?



CnucoK BONPOCOB [JIsl MOATOTOBKH K TeKYIIeMYy KOHTPOJIIO B 3 cemecTpe:
@opMyIMpOBKa BONPOCOB K TEKYLIEMy KOHTPOJIIO B 3 CEMECTpe IOJHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Pa3znen 5. Businessvision

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

© ®© N o g B~ w D

What should a leader of a company avoid introducing the change to the organization?
10. Innovations: goodorevil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

Pa3znen 6. InsightsIntoMarketing

1. When, in your opinion, does a business problem become a crisis?

2 How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?

4 Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

© © N o O

To your mind, what is the best management style for Russian companies and foreign ones?
10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?



Cnucok BONPOCOB /il MOATOTOBKH K TeKyIlleMy KOHTPOJIIO B 4 ceMecTpe:
@opMyJIUpOBKa BONPOCOB K TEKYLIEMY KOHTPOJIO B 4 ceMecTpe IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUIO 3asIBJICHHBIX TEM.

Paznen 7. Marketing for Global Companies

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Proveyourpointofview.
What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?

© 0o N o g b~ w D P

Which qualities of a person would be useless for a team work?

w

OLEHOYHBIE MATEPHUAJIBI (CPEACTBA) JJIsA MMPOBEJIEHUSA
IMPOMEXYTOYHOM ATTECTAIIMHA IO TUCITATIJINHE

JIist OLIEHKH Pe3yJIbTaTOB OOYYEHHs M0 AUCHUILUINHE YIYEeOHBIM TNIAHOM B TIEPBOM CEMECTpe
OPEeIyCMOTPEH 3aueT, MPOBOAMMBIA B (QoOpMe HWHAMBUIYaIbHOH NpPE3eHTAllUd IO TeMeE:
“CompanyHistory”.

JIiist OLIeHKHU pe3yJIbTaTOB O0YUYEHHS IO TUCIMIIMHE Y4eOHBIM IUTAHOM BO BTOPOM CEMECTpE
IPEIYCMOTPEH 3a4eT C OIEHKOW, MPOBOAMMEIA B ()OpMe WHAMBHIYyaTbHON MPE3CHTALUH 110 TEME:
“ProductPresentation”.

JUnist OLIeHKH pe3yJIbTaTOB O0YUYEHHUs MO TUCIUIUIMHE YUEOHBIM IJIAHOM B TPETHEM CEMECTpE
NPEIYyCMOTPEH 3adeT, MPOBOAWMBIA B (QOpME WHIMBHIYaTbHOW MPE3CHTAIlMH 110 TeMe:
“BankPresentation (Finance)”.

JIisi OLEHKH pe3ysbTaToB OOYyYeHHs MO AUCHUIUIMHE YYeOHBIM IIJJAHOM B YETBEPTOM
ceMecTpe NpedyCMOTPEH DJK3aMeH, MpoBOJUMBIA B  Qopme: 1) HEMOATrOTOBIEHHOTO
MOHOJIOTHYECKOTO BBICKA3bIBAHUS 110 OJHON W3 TPEMIOKEHHBIX TeM IPOJOKUTEIBHOCTRIO -2
MUHYTHI (BCE€ TEMbI COOTBETCTBYIOT BOIIPOCaM JIJIsi MOATOTOBKH K TEKYIIEMY KOHTPOJIO CTYACHTOB
B 1-4 cemectpax); 2) orBeta Ha Bompochl (3-5) mapTHepa WM MNpPEnojaBareis Iocie
MPEJICTABJICHHOTO MOHOJOra; 3) TPYyNMOBOM JAenoBOW mpe3eHTanuu mo Teme “Multinational

Company” (3-5 denoBex).



OLIEHKA 3HAHUI OBYUYAIOIXCS HA 3AUETE (1 cemectp)

VYK-4.2. — oby4arommiicsi crmioco0eH OCYLIeCTBIATH ACIOBYI0 KOMMYHUKAIMIO B YCTHOU U
MMCbMEHHOU (popMax Ha MHOCTPaHHOM (BIX) s3BIKE (ax):
o 00yJaromuicsl 3HaeT CHCTEMY M CTPYKTYPY HHOCTPAHHOTO $I3bIKA; Pa3jIMYHBIC ACHEKTHI
s3bIKa: (DOHETHUYECKOM, JIEKCUYCCKHI, TPAMMAaTHYECKUH, B T.4. CTPYKTYpy IIOCTpOCHUs (pa3,
NPEUIOKEHUH, BBICKA3bIBAHUA, LEJIOCTHOTO TEKCTa; aJIeKBaTHBIC SI3BIKOBBIC CPEICTBA IS
peanu3alil OCHOBHBIX pEuYeBBIX (YHKIHMA; COBPEMEHHBIE TEXHHUKA M CIIOCOOBI JEIOBOH
NUCHbMEHHOW M YCTHOH KOMMYHHKAIIMH, KPUTEPUH, TPEABSIBISCMBIC K OQOPMIICHHIO ICIOBOM
KOPPECIIOHICHIIMH; OCHOBHBIC TPEOOBaHMS K CO3JIAaHHIO JCJIOBOM IMPE3CHTAIMH; KYJIbTYPY, CTHIIb
KU3HH, HAIMOHAJIBHBIA MEHTAJIUTET HOCHUTENEeH S3bIKa Ul MPEAOTBPALICHUS HETOHMMAHUS Ha

MEXITMYHOCTHOM U MPO(eCCHOHAIEHOM YPOBHE.

OneHka JOCTHXKEHHMS  OOydYaloIMMCsS — 3alUIAHUPOBAHHOTO  pe3yibTaTa  OOyueHHs
OCYILECTBIISICTCSI MO pe3yjbTaTaM INpPEACTABICHUS WHAMBUIYaJbHON INpE3eHTallUd IO TeMe:
“CompanyHistory”, mo ToMy, HaCKOJIbKOYCIEIIHO 00yUYaIOLIMiCs CMOT IPeACTaBUTh HH(POPMAIUIO
10 3asBJICHHOM TeMe Ha aHIVIMWCKOM si3blke. Bce M acmekTsl OCBETWJI, Jaj JIM OTBETHl Ha BCE
BONPOCHl M3 TIPEJCTABIEHHOTO HWXKE CIHCKA, KacaTeIbHO TOH KOMIIAaHWHU, KOTOPYIO OH
npecTaBisieT. YHOTpeOUs I OH TePMUHBI U (pa3bl, KOTOPbIE OTHOCATCA K JIaHHOM TeMe, T.e.

HCIIOJIB30BAJI JIM TCPMHUHOJIOTUIO JCJIOBOTO A3bIKA.

Cnucox BOIIPOCOB JI MOATOTOBKHU K 3a4Y€TYy:
1. What do you know about Ford’s history?
Why are Dr. Martens (DMs) so popular?

Name three Bic products.

What have you learnt about this company’s history?

2
3
4
5. What are the advantages of disposable products?
6. What are the two key events in the company history of Zurich Financial Services group?
7. Why is introduction an important part of a presentation?

8. Bic’s success in a throw-away world

9. What is Marketing and its characteristics?

10. Whatisbranding?

11. Why do we need brands?

12. What steps should a company take to create a new brand?

13. Whatiscounterfeiting?



14. How can companies protect their brands from piracy?

15. What are the advantages and the disadvantages of being the global Co?
16. What are the advantages and the disadvantages of being the local Co?
17. What are the ways to globalization?

18. What is urgent: globalization or localization?

19. Which are the ways to globalization?
20. What are the advantages and the disadvantages of being small Co?

21. Make an overview of advertising media and methods?

22. How to choose the best way to advertise a product?

23. Advertising is not a waste of money, is it?

24. Advantages of outdoor advertising over the commercials.

25. What is the difference between corporate and product advertising?

26. What methods of advertising are more effective in each case?

27. What are the most efficient and the least efficient methods of advertising?
28. What makes a good advertising?

29. What are vivid examples of successful and unsuccessful advertising?

30. What makes a successful presentation?

OLIEHKA YMEHHI 1 HABBIKOB OBYUAIOIXCS HA 3AUETE (1 cemectp)

YK-4.2. — obyyaromuiics criocoOeH OCyIIEeCTBIAThH JIETOBYI0O KOMMYHHUKAIIMIO B YCTHOW U
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
. oOydJaronuiicss yMeeT TOHUMAaTh pedb HOCHUTENS/JIeH s3bIKa B YCTHOHW W THCHMEHHOU
dbopMax; aJeKBATHO BOCIPOM3BOAUTH HEOOXOAUWMBIN HAOOpP KOHCTPYKIUH W TEPMHHOB B
MOHOJIOTHYECKOH ¥ JUAJIOTMYECKOM peud; TOHMMATh AayTEHTHUYHBIC IHChMEHHBIC TEKCTHI,
UCIIOJNIB3YSl Pa3HbIE TEXHUKHW YTCHHS, U3BJIEKATh HEOOXOAMMYIO MH(POPMAIUIO M3 OPUTHHAIEHOTO
TEeKCTa Ha WHOCTPAHHOM SI3bIKE, aHAIM3UPOBATh, 0000INATh, NENaTh BBIBOJBI, BECTH JCIIOBYIO
KOPPECIIOH/ICHINIO; TOHMMATh Ha CIIyX peub HOCUTEICH SI3bIKA.
o OOyuaromuiicss BiageeT oOOydwaromuiicss BiajeeT HA0OpPOM  S3BIKOBBIX  CPEICTB,
HCO6XOI[I/IMI)IX g peajin3alu YCHCHIHOﬁ KOMMYHHUKAIIMM B KOMaHJAC, HaBbIKaMH pa6OTBI CcO
CIIPaBOYHOM JINTEPATypOd M CIIOBAapSAMH; TEXHUKAMH apryMEHTAIUU BEJICHHS IHCKYCCHUH B YCTHOM U
OMCHMEHHOM BHJIE, TMOJIB3YSCh 3HAKOMBIM JICKCHYSCKUMH U IPAMMATHYECKUMH CPEICTBAMU SI3bIKA;
TEXHOJIOTHEW CO3IaHUs IEJOBOW TPE3CHTAlMM Ha HWHOCTPAHHOM S3bIKE; HABBIKAMH (DUKCHPOBAHHS

OCHOBHOM nacu U BTOPOCTCIICHHBIX ,[[eTaJ'Ieﬁ B yCTHOI71 U THCHMEHHOU KOMMYHUKaIH.



OneHka JOCTIKEHHS  OOydarolUMCSl  3aIUIAaHUPOBAHHOTO  pe3yibTara  OOyueHus
OCYILECTBIISIETCA 1O pe3ysibTaTaM IMpEeACTaBICHUS HHAMBUAYAJTBLHON MPE3CHTALMH [0 TEME:
“CompanyHistory”, mo ToMy, HAaCKOJbKOYCIICIIHO pellicHa KOMMYHUKaTHBHas 3ajgada. Peub
cBoOoaHast, Oeriasi, MPeIIOXKEHHUS CIOKHbIe, MOJIHbIE, CBA3HBIC, IocienoBareabHbie. OObeM
BbICKa3biBaHUs: MoHojior — 20-30 mpemioxenuii, auamor —15-20 B MunyTy. Mcnonb3yercs
WIMPOKHUI JMAIa30H SA3BIKOBBIX CPEICTB M CIIOXKHAs CTPYKTypa MpeaioKeHun. JlomymeHHbie
rpaMMaTHYeCcKue, JICKCUYecKue, (DOHETHUECKHE OIMMOKM HE MPEMSTCTBYIOT KOMMYHHUKAIUu. To

€CTb, COOTBCTCTBYCT JIU OTBET 06}7‘13}01]_[61"005{ KpUTECPUAM OLCHUBAHUS T'OBOPCHUA.

Tunosnle 3alaHus 1JIsl IOATOTOBKHU MPE3CHTAUU K 3a9€TYy

Choose 5 international companies, you’d like to know information about.
Find information about these global companies.

What unites them?

What is different in their activities?

What is their key of success?

What do you know about their success?

What way did they become global?

What company attracts you most? Why?

© ©0 N o g b~ w D

Make the plan of your presentation.

[EEN
©

Choose appropriate language for the presentation.

OLIEHKA 3HAHUI OBYYAIOIUXCS HA 3AUYETE C OLIEHKOM (2 cemectp)

YK-4.2. — obyvaromuiics criocoO0eH OCYIIECTBIAThH JIETOBYI0O KOMMYHHUKAIIMIO B YCTHOW U
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
o O00yYJarOIINICSA 3HAET CHCTEMY W CTPYKTYPy HMHOCTPAHHOTO SI3bIKA; PA3IUYHBIC ACIEKTHI
A3bIKa: (POHETUYECKOW, JIEKCHYECKHU, TpaMMaTHYeCKHi, B T.4. CTPYKTypy MocTpoeHus ¢pas,
MPEJUIOKEHUH, BBICKA3bIBaHHS, IEJIOCTHOTO TEKCTAa; aJCKBAaTHBIC S3BIKOBBIC CpPEJICTBA JUIS
pealM3alii  OCHOBHBIX pEYEBBIX (DYHKIHMHA;, COBPEMEHHBIC TEXHHUKH U CIIOCOOBI JICIIOBOM
MUCbMEHHOW M YCTHOM KOMMYHHKAIIUH; KPUTEPUHU, MPEABSABISEMbIE K O(OPMICHHUIO EI0BOM
KOPPECTOH/ICHITNHN; OCHOBHBIE TPeOOBAaHUS K CO3JaHUIO JIEJIOBOM MPE3EHTAINH; KYJIbTYPY, CTUIh
KM3HH, HAIMOHAJBHBI MEHTAJIMTET HOCHTENCW s3bIKa I MPEAOTBPALICHUS HEIIOHMMAaHUS Ha
MEXITMYHOCTHOM U MPO(eCcCHOHAIEHOM YPOBHE.

OneHka JOCTMKEHHsS  OOydalolmuMCsl  3alUIAHUPOBAHHOTO  pe3yjbTara  oOydeHus

OCYILECTBISICTCA II0 pe3yibTaTaM MpEeACTABICHUS WHIAMBUAYAIBLHON IPE3CHTALMU 110 TEME:



“ProductPresentation”, mo TOMy, HAaCKOJBKO YCIEIIHO OOYYalomuics CMOT TPEICTaBUThH

UHPOPMALIMIO TI0 3asBJICHHOH TeMe Ha aHIJIMHCKOM s3bIKe. Bce 1M acmekThl OCBETHII, Jall JIu

OTBCTBI HAa BCC BOIIPOCHI U3 NPCACTABJICHHOTO HMIKE CIIMCKA, KaCaATCIIbHO TOM KOMITaHWH, KOTOPYIO

OH NpPEACTABIISCT. YHOTpe6I/IJ'I JIX OH TEPMHHBI U (bpaSBI, KOTOPBIC OTHOCATCA K I[aHHOﬁ TEME, T.C.

HCII0JIB30BaJ JIM TEPMHUHOJIOTHMIO JEJIOBOIO A3BIKA.

TunoBble 3aaHus JJis1 IOATOTOBKH NPE3CHTAlUH K 3a9€Ty

1.

2
3
4.
5

A w0 np e
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10.
11.
12.
13.

14.

Global company vs local company
Pros and cons of any global business
Successful business activities.
Company History.

Company’s story of success.

Cnncok BONPOCOB /sl MOATOTOBKH K 324eTy ¢ OI[€eHKOM:

In what part of the product / consumer spectrum is the company located?

Where is its "center of gravity" located?

What are the main costs of the company?

What types of its activities are most valuable to consumers and most distinguish it from
competitors?

What is your competitive advantage?

What do you consider the company's critical resources?

What are your main criteria for success?

Do they relate to products or consumers?

Are they based on the volume of products or on the quality of interaction with customers
(say, share in their costs)?

Do they relate to products or consumers?

What would your company look like if it acted at the consumer level?

How would it be different today?

How different would her activities be, the distribution of resources and efforts, success
criteria and corporate strategy?

Is there a big gap between what your company looks like today and its customer-focused
ideal? Will the transition to an “ideal” model require significant effort?

Whatchangeswillberequiredforthis?



15.Would it help you to win the battle with competitors by focusing on the needs of the
consumer?

16. How will competitors react to your transformations and how much time will they need?

17. How to prevent competitors from getting around?

18. Give 10 examples of unethical business activities and dwell on them.

19. Speak on 10 ethical business activities.

20. What is the difference between a leader and a manager?

21. Explain negative consequencesof unethical business activities the company can face.

22. What is corruption? What types of corruption can be in business?

23. What are the results of corruption for a country? Name and characterize 3 of them.

24. What strategies can be used inside a company to make it smaller? Nameandcharacterize 6
ofthem.

25. What strategies can be used inside a company to make it bigger or more efficient?
Nameandcharacterize 6 ofthem.

26. Give 3 arguments for and 3 against a merger.

27. How can mergers affect the future development of the company?

28. What are positive facets and difficulties of a small business?

29. What are pros and cons of a global business?

OLIEHKA YMEHHM 1 HABBIKOB OBYUAIOIUXCS HA 3AUYETE C OLIEHKOI

(2 cemectp)

VYK-4.2. — oOydaronmiicsi CiocoO€H OCYIIECTBIATH JEIOBYI0 KOMMYHUKAIIMIO B YCTHOU M

MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
o oOyyaromuicss ymMeeT MOHMMAaTh peYb HOCUTENs/Nel 53blka B YCTHOM M IHCbMEHHOU
dopmax; aaeKBaTHO BOCIPOU3BOAUTH HEOOXOMUMBIH HAOOp KOHCTPYKIMH W TEpPMHUHOB B
MOHOJIOTUYECKON UM JUaJOTHYECKOW peuM; TMOHUMATh AayTeHTUYHbIE NHCbMEHHBIE TEKCTHI,
UCTIONB3Ysl pa3Hble TEXHWKH YTEHHS; U3BJICKaTh HEOOXOMUMYIO MH(OpMAIUIO U3 OPHUTHHAIHLHOTO
TEKCTa Ha WHOCTPAHHOM sI3bIKE, aHAIM3UPOBaTh, 00O0OIIATH, JETaTh BBIBOJBI, BECTH JEIOBYIO
KOPPECHOH/ICHIIHIO; IOHUMATh Ha CIyX peyub HOCHTEJCH S3bIKa.

OneHka JOCTIDKEHHS — OOydarolUMCSl — 3aIUIaHHPOBAHHOTO  pe3yibTara  OOydeHHUs
OCYILECTBIISICTCSI MO  pe3yJibTaTaM CaMOCTOSTEIBHOTO  BBICTPAWBAHUS  MOHOJIOTMYECKOTO
BBICKA3bIBaHUSI C MPUMEHEHHEM COOTBETCTBYIOIIETO BOKaOyssipa, TPaMOTHO IMOCTPOSHHOTO
00001IeHNsT W/WIK BbIBOJA MO KOHKPETHOW TeMe IMpPH YCTHOM IMpPEIbsSBICHUU JI€I0BOM

MIPE3CHTAIIUH.



o 06y‘13IOH.IHﬁC51 BJIaACCT Ha60pOM SA3BIKOBBIX CpPCICTB, HCO6XOI[I/IMBIX I peain3aluu
YCTEIHOW KOMMYHHKAIIMY B KOMaHJIC; HaBBIKAMHU PabOThI CO CIIPABOYHOM JIMTEPATYPON U CIOBAPSIMH;
TEXHUKAMH apryMEeHTalluu BCACHHA AUCKYCCUHU B YCTHOM M IIMCBMCHHOM BHUIC, IMOJIB3YsCh 3HAKOMBIM
JEKCUYCCKUMHU U I'paMMAaTUICCKUMU CPCACTBAMU S3bIKA, TEXHOJIOTHEH CO3JaHus ILGJIOBOI71 MMpEe3CHTalA
Ha MHOCTpPAHHOM A3BIKC; HaBbIKaAMH (bHKCHpOBaHI/ISI OCHOBHOM UIEN U BTOPOCTCIICHHBIX neTaneﬁ B
YCTHOM M MUCbMEHHOW KOMMYHHKALUH.

OHGHKa JOCTUXXCHUA O6y‘IaIOH_[I/IMC${ 3aINIAaHUPOBAHHOI'O pe3yiibTaTra 06y‘{CHI/I$I
OCYILECTBIISIECTCA 110 pe3ybTaTaM YCIICIIHOIO BBICTYILICHUS C PE3CHTAlMed, TPaMOTHON PEUYbIO U
aJICKBaTHOW apryMEHTAaILHEH.

Tunosble 3aJaHUs I OATOTOBKH K 3a4eTy
1. Choose any ten products, you’d like to know information about.
Find information about these goods.
What unites them?
What is different about them?
What is their key of success?
What do you know about their success?
Make the plan of your presentation.

O N o g B~ WD

Choose appropriate language for the presentation.

OLIEHKA 3HAHUI OBYUYAIOILIUXCSI HA 3AUETE (3 cemectp)

YK-4.2. — obyyaromuiics criocoOeH OCyIIEeCTBIAThH JIEIOBYI0O KOMMYHHUKAIIMIO B YCTHOW U
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
o O00yJarOIIUICSA 3HAET CHCTEMY W CTPYKTYpPy WHOCTPAHHOTO SI3BbIKA; Pa3IMYHBIC ACTICKTHI
S3bIKAa: (POHETUYECKOW, JIEKCMUECKHUM, TpaMMaTHYEeCKHil, B T.4. CTPYKTYpy IOCTpoeHHsS ¢pa3,
MPEJUIOKEHUH, BBICKA3bIBaHMS, IEJIOCTHOTO TEKCTAa; aJCKBAaTHBIC S3BIKOBBIC CpPEJCTBA JUIS
pealM3aliid  OCHOBHBIX pEYEBBIX (DYHKIHHA;, COBpEMEHHBIC TEXHUKH U CIIOCOOBI JCIIOBOM
MUCbMEHHOW U YCTHOW KOMMYHHKAIIMH;, KPUTEPUHU, MPEAbSBISIEMble K O(OPMIICHHUIO JEIOBOM
KOPPECTIOH/ICHITNH; OCHOBHBIE TPeOOBaHUS K CO3JaHUIO JIEJIOBOM MPE3EHTAINH; KYJIbTYPY, CTUIh
KU3HU, HANMOHAIGHBIA MEHTAJIMTET HOCUTENICH S3bIKa JUIS TPEIOTBPAIICHHUS HEMOHHMMAHHS Ha

MEXJIMYHOCTHOM U MPO(ecCHOHATEHOM YPOBHE.

OrneHka MOCTIKEHHUST O0ydYaroIMMCs 3aITAHUPOBAHHOTO pe3yJibTaTa OOy4YeHHUs OCYIIECTBISETCS
M0 pe3yibTaTaM IMPEACTaBICHUS WHAMBUAYAIbHON mpe3eHTanmu mo teme: “‘BankPresentation
(Finance)”, mo ToMy, HacKOJBKOYCIICITHO peIieHa KOMMYHHMKATHBHas 3anada. Peub cBOOOmHAS,

661".]'[351, MNPEATOXKEHUA CIIOXKHBIC, IMOJHBIC, CBA3HBIC, ITOCIICAOBATCIbHBIC. OO0OBeM BBICKA3LIBAHUA:



moHoJor — 20-30 mpennoxkenwnii; quanor —15-20 B MunayTy. Mcrionb3yeTcst U MUPOKUHN THaIa30H
A3BIKOBBIX CPEICTB U CIOKHAsl CTPYKTypa NpPEIIOKEeHMH. JlonmylleHHble  I'paMMaTU4eCKue,
JeKcuueckue, (POHETUUYECKHEe OMIMOKM HE MPEMATCTBYIOT KOMMYHHKAUU. TO €CTh, COOTBETCTBYET

JIM OTBET o6yqa}omerocx KpUTCPpUAM OLCHUBAHUSA T'OBOPCHUA.

HpI/IMepHLIﬁ CIIMCOK BOIIPOCOB JIA IOATOTOBKH K 3a4Y€Ty

1. How behavioral economics can be used to study investor behavior in capital markets,
including securities markets?

2. How is it that in these markets every several or a dozen or so years, there is a high re-
evaluation of the valuation of financial instruments, assets, including company shares?

3. What is the issue of the effect of the sheep's rush, which to some extent is often inspired by
the appropriately constructed, liberalized offer of products and services of financial institutions?

4. How does it fit into the issue of the cyclical nature of economic processes, ie the volatility
of economic growth of entire national economies in the long-term perspective?

5. In addition, the issue of the various state intervention instruments applied by national
governments is also important, some of which also act on consumer behavior of small investors and
shareholders.

6. Considering anti-crisis, counter-cyclical, interventionist monetary policies based on low
interest rates and central banks buying programs for assets lost from commercial banks, it is
reasonable to study the potentially high level of state intervention in the financial markets.

7. In connection with the liberalization of the functioning of capital markets and increasingly
emerging financial crises since the 1970s, the scale of active interventionist monetary policy of
central banking is growing, but also in relation to capital markets.

8. What about securities markets?

9. Therefore, deregulated and indirectly subjected to potential anticyclical state intervention,
capital markets, including securities markets, are increasingly losing balance, falling into extreme
market re-evaluation and undervaluation of valuations of securities, and consequently
growing systemic investment, credit, etc. risks and increasingly emerging financial crises.

10. In view of the above, | would like to ask you: Behavioral economics and interventionist

monetary policy and the cyclically changing situation in the securities markets?

OLIEHKA YMEHUI 1 HABBIKOB OBYUYAIOIIUXCS HA 3AUETE (3 cemectp)

VK-4.2. — obyuaromuiics crmocoOeH OCYIIECTBIATh ACIIOBYI0O KOMMYHHUKAITUIO B YCTHOH H

MMCbMEHHOU (popMax Ha MHOCTPaHHOM (BIX) s3BIKE (ax):



. oOyyaronuiics yMeeT TOHUMAaTh pedb HOCHUTENS/JIeH s3bIKa B YCTHOH W THCbMEHHOM
dbopmax; aJeKBaTHO BOCHPOU3BOJWTh HEOOXOAMMBIM HAOOpP KOHCTPYKIMA W TEPMHUHOB B
MOHOJIOTHYECKOU U IIHaJIOFPI‘ICCKOfI peur; IMOHUMATb AYTCHTHUYHBLIC T[MMCbMCHHBIC TCKCTHI,
HCIIOJIB3YA PA3HbIC TCXHHUKU YTCHUA, U3BJICKATH HCOGXOI[I/IMYIO I/IH(I)OpMaI_II/IIO U3 OpUTMHAJIBHOT'O
TEKCTa Ha HWHOCTPAHHOM s3BIKC, aHaJIM3UPOBATh, O606HlaTB, ACJIaTb BBIBOJBI; BECTH OCIOBYIO
KOPPECTIOHICHIINIO; IOHUMATh Ha CITyX peYb HOCHUTEIIEH SI3bIKa.

. oOydJaromuiicss BIajeeT Ha0OPOM SI3BIKOBBIX CPEACTB, HEOOXOMUMBIX JUIS peatu3aluu
YCHEIHOM KOMMYHUKAIIUK B KOMaH/Ie; HaBbIKaMU pabOThl CO CIPABOYHOM JIUTEPATYpPON U CIOBAPSIMH;
TCXHUKAMH apryMCEHTAallUU BCACHHA OUCKYCCUHU B YCTHOM M IIMCBMCHHOM BUJEC, IMOJIb3YsICb 3HAKOMbBIM
JICKCUYCCKHUMHU U I'PaMMATHUYCCKHUMU CPCACTBAMU A3bIKA, TEXHOJIOTHEH CO34aHuA HQHOBOﬁ Npe3CHTAllUA
Ha HMHOCTPAHHOM A3bIKC; HaBbIKaMH (I)I/IKCI/IpOBaHI/Iﬂ OCHOBHOH NJACU U BTOPOCTCIICHHBIX neTaneﬁ B
YCTHOﬁ M IIMCbMEHHOM KOMMYHHKAIIHUH.

OI_IGHKa JOCTHUKCHU O6y‘IaIOI_I_II/IMC$I 3aINIaHUPOBAHHOI'O pe3yiibTaTta O6y‘leHI/I$I
OCYHICCTBJIACTCA 110 pE3yJibTaTaM YCIICHIHOTO BBICTYIJICHUSA C HpGSGHTaHHeﬁ, FpaMOTHOﬁ p€YbIo U
aJICKBaTHOW apryMEHTAaLUEH.

Tunosble 3alaHus 1JIsl IOATOTOBKHU MPE3CHTAUU K 3a9€TYy
1. Find and analyse articles dedicated to the topic Finance.
2. What financial instruments exist?
3. What is a bank?
4. How are banks different?
5. Is bank an efficient or not?
6. Make the plan of your presentation.
7

Choose appropriate language for the presentation.

OLIEHKA 3HAHUI OBYYAIOIUXCS HA DK3AMEHE (4 cemectp)
[ ]

VYK-4.2. — oOydarommiicsi CriocoO€H OCYIIECTBIATH JCTOBYI0 KOMMYHHKAIIMIO B YCTHOU M
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
o o0yyaromuicss 3HaeT CUCTEMY M CTPYKTYPY HMHOCTPAHHOTO $I3bIKA; pa3IMYHbIE ACHEKTHI
A3bIKa: (POHETHUECKOM, JIEKCHUYECKHH, TpaMMaTHYeCKUd, B T.4. CTPYKTYpy HocTpoeHus ¢pas,
NPEUIOKEHUH, BBICKA3bIBAHUSA, LEJIOCTHOTO TEKCTa; aJeKBAaTHBIC S3BIKOBBIC CPEACTBA IS
peaiM3allud OCHOBHBIX pEYEBBIX (YHKIMNA; COBpEMEHHBbIE TEXHUKH U CIOCOOBI JENOBOM
MUCbMEHHOW U YCTHOW KOMMYHHKAIMHM; KpPUTEpUH, MPEAbsBiIsIeMble K O(OPMIICHHUIO IeIOBOM

KOPPECIIOH/ICHIIMH; OCHOBHBIE TPEOOBaHMS K CO3JaHUIO JEJIOBOM NpPE3eHTAlUU; KYJIbTYpPY, CTHIIb



KU3HU, HaHHOHaJIbHBIfI MCHTAJIUTET HOCHUTEIICH S3BIKA I OIpeaOoTBpallCHUA HCIIOHMMAHHA Ha

MEXIMYHOCTHOM U MPO(eCcCHOHAIIEHOM YPOBHE.

Onenka nocTHKEHUS O0ydarolMMCS 3allJIaHUPOBAHHOIO pe3yjbTaTa OOYUYEHHS OCYIIECTBISETCS
I10 pE3yJibTaTaM BBICTYIUICHUA HCIIOATOTOBJICHHOI'O MOHOJIOI'MYCCKOI'0 BbICKAa3bIBAHUS 10 O,Z[HOI>'I n3
MIPEIIOKEHHBIX TEM IPOJIOJDKUTEILHOCTRI0 1-2 MUHYTHI U OTBETOB Ha BONPOCH (3-5) mapTHepa
HJIN MpenoaaBaTesd IOCC NpCACTABICHHOI'O MOHOJIOTa.
Tunosble 3alaHus JIsl IOATOTOBKH K 3K3aMEHY
e History of Design.
e General knowledge about Design sphere.
e News in Design sphere.
e Design sphere Development.
e Privacylssues.
Cnmcok BONpPoOCoB sl NOATOTOBKH K 3K3aMeHYy
1 What is Marketing mix? How does it affect marketing campaigns?
2 What are ways of Advertising: strategies, methods?
3 Dwell on personal skills required in marketing. Which of them do you possess?
4. What is the future of Marketing in Russia?
5 What is the future of global Marketing?
6 Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which

of them appeals to you more? Give your reasons.

7. What are main peculiarities of Globalization in Management?
8. What are main peculiarities of Globalization in Marketing?
9. What are pros and cons of the process of Globalization?

10.  What are main laws of Globalization?

11.  What are for and anti- Globalization movements?

12.  Dwell on the usefulness of the process of globalization for government, companies and
common people

13.  How is the process of Globalization connected with companies’ development?

14.  Give a characteristic of a global trade.

15.  Speak on dependence in terms of Globalization.

16.  How does Globalization affect cultures?

17.  Dwell on the Coca-Cola Company; its SWOT-analysis.

18.  What is Success in terms of Management?

19. Dwell on the General Motors Company; its SWOT-analysis.

20.  What kind of failures can a company face? How to avoid them?



21.
22.
23.
24.
25.
26.
27.
28.

29.

30.
31.
32.

33.

34.
35.
36.
37.
38.
39.
40.

Dwell on the Microsoft Company; its SWOT-analysis.

Dwell on the Virgin Group Company; its SWOT-analysis.

Dwell on any international Company; its SWOT -analysis.

Dwell on any local Company; its SWOT-analysis.

Dwell on domestic producers versus multinational corporations.

Dwell on the main objectives of performance appraisal.

«Use appraisals to manage performance!» — Is that correct?

Do you think that the company's code of ethics should be expressed in the mission statement
and be publicly known? Why? Why not?

Dwell on the basic responsibilities of a manager. Spell out functions of top and middle
management.

What promotional activities do you know?

Job satisfaction. For whom is it acceptable, from your point of view?

Theories of motivation: Herzberg's theory and Maslow's theory. Which of the two appeals to
you? Why?

Incentive schemes or cash: dwell on the advantages and disadvantages of both ways of
motivating the staff.

Information is the most basic and valuable commodity of the 21st century. Is it?

Which ways of building customer loyalty do you know?

What makes you be loyal to a certain company or product?

Dwell on existing types of company’s structures.

What is ‘old-style quality’ and ‘new-style quality’? Which idea do you support?

What are the essentials of a successful presentation?

Dwell on the production philosophies you know. What do you think is better: traditional

quality control or TQM?

OLIEHKA YMEHMI 1 HABBIKOB OBYUAIOIUXCS HA DK3AMEHE (4 cemectp)

VYK-4.2. — obyuaronuiics crmocoO6eH OCYLIeCTBIAThH JAEIOBYI0 KOMMYHHUKAIIMIO B YCTHOU U

NUCbMEHHOU (hOpMax Ha HHOCTPAHHOM (BIX) SI3bIKE (aX):

oOyJaronuiicss yMeeT TOHUMAaTh pedb HOCHUTENS/JICH s3bIka B YCTHOHW W THCbMEHHOM

dbopmax; aJeKBaTHO BOCHPOU3BOJAWTh HEOOXOAMMBIM HAOOpP KOHCTPYKIIMA W TEPMHUHOB B

MOHOJIOTHYECKOH U ,HHﬂJ'IOFPI‘ICCKOﬁ pe€un; IOHHUMAThb AYTCHTHUYHBIC TIIHMCbMCHHBIC TCKCTEI,

HCIIOJIb3YA PA3HBIC TCXHUKU YTCHUA, U3BJICKATH HGOGXOI[I/IMYIO I/IHq)OpMaI_II/IIO U3 OpUTMHAJIBHOT'O



TEKCTa Ha WHOCTPAHHOM SI3bIKE, aHAIM3UPOBaTh, 0000IATh, Je€NaTh BBIBOJBI, BECTH JEIIOBYIO
KOPPECTIOHJEHLHIO; IOHUMATh Ha CIIYX peYb HOCUTEJIEH SA3bIKA.
. oOydaromuiicss BiajeeT HaOOPOM SI3BIKOBBIX CPEACTB, HEOOXOMUMBIX JUIS pealn3aliiu
YCIIENTHON KOMMYHHKAIlMU B KOMaH/E; HaBBIKAMH PaOOTHI CO CIIPABOYHON JIUTEPATYPOIl U CIOBapsMHU;
TEXHUKAMH apryMEHTALMU BEACHHUS AUCKYCCHUU B YCTHOM M NMHCbMEHHOM BHJE, MOJIb3YSICh 3HAKOMBIM
JIEKCUYECKUMU U IPaMMaTHYECKUMU CPEACTBAMMU S13bIKA; TEXHOJIOTUEN CO3JaHUs J€JI0BOW MPE3EHTALNU
Ha WHOCTPAHHOM S3bIKE€; HaBBIKAMU (PUKCHPOBAHMS OCHOBHOW HJEM U BTOPOCTETICHHBIX JAeTaneil B
YCTHOM M MUCbMEHHOM KOMMYHHKALUH.

Onenka JOCTIDKEHHS — OOydalomMMCSl  3alUIaHUPOBAHHOTO  pe3ylibTaTa  OOy4YeHHs
OCYILECTBJISICTCS IO YMEHHIO MTOJTHOIIEHHO MOATOTOBUTH U BBICTYIIHTH C IPYIIOBON MpPE3CHTALIUEN

Ha HHOCTPAHHOM A3BIKEC 110 HpCIIJIO)KCHHOfI HHUIKC TCMC U IIJIaHY.

Tema u nu1an puHaIBLHON rpynnoBoi npesenranuu “Multinational Company”
1) CompanyOverview.
2) Company’sHistory.
3) CustomerCare.
4) Product.
5) Finance.

Tunosble 3aJaHusA IS MOATOTOBKH MPE3EHTAIMU K IK3aMeHY

1. Find information about team work and team presentation.
2 How does team presentation differ from individual one?
3 Find Examples of prosperous companies in IT sphere.

4. What global companies in IT can you name?

5 What is news in IT sphere?

Kputepun oneHuBaHusl Mpe3eHTAlMi, MpeACTaBIE€HHbIE HIKE, ABIAIOTCA TPEOOBAHUAMU K HX
coznanuio. O0yJaommmMcs He0OX0IMMO YUUTHIBaTh, YTO Mpe3eHTalMs (KaKk MHIUBUAyaJIbHAs, TaK
U TpyNNoBas) OLEHUBAECTCS MO CIEAYIOUIMM IIYHKTaM: COJEpP’KaHUE; CTPYKTypa; HAIJISIIHOCTD,

MaHEpa MMOBCACHU A, KOHTAKT C aYJIHTOpHeﬁ; A3BIKOBasA rpaMOTHOCTE PCYH.

OBPA3EIL] DK3AMEHAILIMOHHOI'O BUJIETA CEMECTP 4

DK3aMEeHAITMOHHBIA OUJIET COCTOUT U3 | TEOPETUIECKOTO BOIpoca U | MpaKTUYECKOTO 3aJaHus.



Card 1.

1. For 1-2 minutes speak on the topic “What promotional activities do you know?”

2. Answer 3-5 questions of your partner.

4. METOOIMYECKME  MATEPHUAJIBI,  OINPEJEJISIIOIUME  MNPOLELYPHI
OLIEHUBAHMS 3HAHWIA, YMEHMII, HABBLIKOB, XAPAKTEPU3YIOINX
STAIBI ®OPMUAPOBAHUS KOMIETEHIW

ITPOLIEJTYPA ITPOBEJIEHUS ITPOMEXYTOUYHOM ATTECTAIIUH
IIpomexyTouyHas aTTecTanMs MO JUCHHUILINHE
Jlnst OLIEHKW pe3ynbTaToOB OOyYEHMs] MO IUCHMIUIMHE YYEOHBIM ILJIAHOM B IEPBOM
CeMecTpe MpelyCMOTPEH 3adeT, MPOBOAUMBIA B (OpMe HHIMBHUIYAIbHOM IMpPE3EHTALMH I10
teme: “CompanyHistory”. OOyuaroniemycst HYKHO BBICTYHUTb C Hpe3eHTalMued 1o
0003HaYeHHOHN TEME U IUIaHy, YYUTHIBAsE KPUTEPUH OLIEHUBAHUS MTPE3ECHTALUN.

IInan npe3eHTanuu:
1) Six key dates and key events in the company’s history.

2) Curent position of the company in the market.

JIist olleHKH Pe3yibTaToB OOYYEHHS MO JAMCIHUIUIMHE yYeOHBIM IIJIAHOM BO BTOPOM
ceMecTpe MpEeIyCMOTPEH 3a4eT C OLEHKOH, NpPOBOJUMBIA B (GopMe HHIMBUIYAIbHOU
npeseHTaimu 1o Teme: “‘ProductPresentation”. OOywaromemycsi HYKHO BBICTYIUTh C
npe3eHTalued 1o OO0O3HAaYeHHOM TemMe W IUIaHy, YYMThIBash KpPUTEPUHM OIICHHWBAaHUS
MpEe3EHTalHM.

IInan npe3eHTannu:
1) Name
2) Appearance
3) User-friendliness
4) Specialfeatures
5) USPs
6) Benefits
7) Customerprofile

JInst OLEHKH pPe3yNbTaTOB OOyYEHHS 1O JUCHUIUIMHE YYEOHBIM IUIAHOM B TPETHEM
ceMecTpe IMperyCMOTPEH 3a4eT, MPOBOAUMBIA B (popMe HMHIAMBHIYaIbHON MpPE3CHTAIMU I10
teme: “BankPresentation (Finance)”. O0yuaromemMycs HY>KHO BBICTYNIUTh C IPE3CHTAMEH 110

0003HaYeHHOHN TeME U IUIaHy, YYUTHIBAsI KPUTEPUU OLIEHUBAHUS IPE3EHTALIUH.




[Inan npe3eHTanuu:

1)
2)
3)
4)
5)
6)

Name

Location
Branches
Benefits
Staffqualification
Service

HJ’I?I OLICHKHU PE€3YyJIbTaTOB O6y‘ICHI/I$I 10 JUCLHIIIIMHE yLIe6HBIM IIJIaHOM B YC€TBCPTOM

ceMecTpe IPeyCMOTPEH YK3aMEH, TPOBOANMEBIN B opme

1) HenoAroToBIEHHOIO

MOHOJIOTHYCCKOTI'O

MNpCIIOKCHHBIX TCM IIPOAOJIKHUTCIIbHOCTBIO 1-2 MUWHYTHI,

BBICKA3bIBaHUA 10

oIHON U3

2) orBera Ha BoIpockl (3-5) mapTHepa WM MpenojaBaTes Mociie MPeICTaBICHHOTO

MOHOJIOT'a;

3) rpynmnoBoii nenoBoii npesenTanuy 1o Teme “MultinationalCompany” (3-5 genoBexk).

OO0yuarolieMycst Hy>KHO BBICTYIIUTb € Ipe3eHTalueil 1o 0603HaueHHON TeMe U MJIaHy, YYUThIBas

KpUTCPpUHU OLICHUBAHUS HPCSGHTaHHﬁ.

[Tnan ¢puHATHHON NpE3eHTALNH:

1) CompanyOverview

2) Company’sHistory

3)
4)
5)

CustomerCare
Product

Finance

KpnTepml OLICHUBAHUSA IIPE3CHTAIIMHA

YcrHas MMpEe3CHTalud, KaKk HHAUBHUAYaJIbHAA, TaK U I'PYNIIOBad, OOCHUBACTCA 11O CICAYIOIHM

IMYHKTaM: COACPIKAHUC, CTPYKTYpPaA; HAITIAAHOCTb, MaHCPa NOBCACHUA, KOHTAKT C ay,ZlHTDpHeﬁ;

SA3BIKOBasA rpaMOTHOCTH PCYH.

Ouen | Copep:xxanue CrpykTrypa Harasigaocts I'pamoTHOCTHL | Manepa
Ka peuu
5 CryneHt Crynent npeacrasnser | Harnsaanele CryneHt
JEMOHCTPUPYET WH(POPMAITUIO B mocoous JIOITyCKAET CryneHT
riyOOKHe 3HAHHS | JIOTHYECKOM IOPSAKE, | YMECTHBI U MUHUMAIb FOBOPHUT B
Y IOHUMaHHe WCIIOJIB3Ys CIIOBa- 3¢ PeKTUBHO Hoe (1-3) ONTHMAJIbHO
Mmarepuaiia, 1a€T | CBI3KH, IPEIIOJHOCUT HUCIIOJb30BAaHbL. | KOJIWYECTBO M TeMIe
YETKHE, SICHBIC COJepKaHUE CAMBIM JlomkHBI OBITH rpammaruueck | (6eruo),
0OBSICHCHHSI. 3¢ PEeKTUBHBIM WCTIONBb30BaHbl | WX, (hoHe- NIOCTOAHHO
obpazom. [Ipesenrarus | cinaiiapl B TUYECKUX noAJepXxXuBa
UMEET YETKYIO PowerPoint. B omnOoK, ero eT KOHTaKT C
IIPO3PaAYHYIO ciaiiiax HeT JIETKO IOHATh. | ayJUTOpHUEH,




CTPYKTYpY: OLIMOOK. BapbUpyeT
- BCTYIUICHUE MHTOHALUIO.
OCHOBHAs 4acCTh
- 3aKJIIOYEHHE
- KpaTKuii - 0030p/
BOJIBI
-OTBETHl Ha BOMPOCHI.
Berynnenue u
3aKJIIOUEHUE YMECTHBI,
3¢ PEKTUBHBL,
OXBaTHIBAIOT
coliepikaHue
IIpe3eHTalNH.
CryaeHnt Crynent npencrasisier | Harnsansie CryaeHt CryneHT B
JEMOHCTPUPYET UHGOPMAITUIO B oCcooOus JIOTTyCKaeT OCHOBHOM
XOpollee 3HaHUE | JOTMYECKOM MOPSAKE. | YMECTHBI U B HeboubIIoe (0T | TOBOPUT B
Marepuaia u Bcerynnenue u JIOCTaTOYHOM 3 o5) ONTUMAJIBHO
MMOHMMaHue 3aKIIIOYEeHNE YMECTHBI, | 00beMe, HO He KOJIMYECTBO M TeMmIie
TEMEIL, B OXBAaTBIBAIOT BCeraa OIINOOK, YTO (6ermo), B
OOBSICHEHHAX coliepikaHue 3¢pPEeKTHBHO COBEpUIECHHO OOJBIIMHCTBE
MPUCYTCTBYET IPEe3eHTalNH, HO UCTIOJIb30BaHbl. | HE ClIy4aeB
JTUTLTHSIS HEIOCTATOYHO JomnyieHs NPEMATCTBYET | MOJAep)KUBae
nHpOpMaLHSI. MPUBJIEKATEIbHBI. rpaMMAaTHYECKH | TIOHHUMAaHHIO. T KOHTaKT C
eu ayIuTopUent
opdorpadudeck U BapbUpyeT
ue omunoKu B 3- MHTOHALUIO.
4 cnaiimax.
Crynent CryneHt crapaercs Harnsanusie Crynent Crynent
JNEeMOHCTPUPYET NPEICTAaBUTD nocoOust JOIyCKaeT TOBOPUT
MUHHMYM 3HaHUW | HHPOPMAIUIO B YMECTHBI, cpennee(5 -7) | caMIIKOM
Y TIOHHUMaHWsl, JIOTHYECKOM TIOPSIZIKE, | OJJHAKO MX KOJIMYECTBO OBICTpO
OTPaHUYMBACTCS | B HEKOTOPBIX MeCTax KOJINYECTBO omK0oK, HO /MeAIeHHO,
KpaTKHMH, OTCYTCTBYET CBSI3Ka. HEJOCTaTOYHO, | 3TO He peaxo
HETITYyOOKUMHU Berymenue n OHH MPEISITCTBYET | MOJACPIKUBAE
O00BSICHEHUSIMH. 3aKJIIOUYEHNE YMECTHBI, | UCIIOIB30BAHbI | TOHUMAHHIO. T KOHTaKT C
OJTHaKO He HeaddekTuBHO. ayIuTOpHue
OXBaTHIBAIOT Oy B U HE
cozepxKaHue craiaax. BapbUpyeT
Mpe3eHTAalNH. MHTOHALUIO.
Crynent Bnageer | Ayautopus ¢ Tpyaom | HarmsinHocts HE | CTyneHT CryneHt
MaTepuaioM Ha MMOHUMAET COOTBETCTBYET | JOIyCKaeT TOBOPHT
3JIEMEHTapHOM MIPE3EHTALINIO U3-3a MaTepuaity. 6onbinoe(8-10) | caumikom
YpOBHE. OTCYTCTBHSI YETKOH KOJHYECTBO OBICTpO
CTPYKTYPBHI. O1IKOOK, YTO /MeUIeHHO,
OTCYTCTBYIOT MPEeIsTCTBYEeT | HE
BCTYIUIEHHE U [IOHUMAaHHIO, HoJIepKUBae
3aKJIIOUEHHE. HapymaeT T KOHTaKT ¢
IIpesenTanus He KOMMYHHUKalll | ayIuTOpHEH
CTPYKTYpHpPOBaHa. 10. U HE




BappUpyeT
WHTOHAIIHIO.

1 CryneHTt He
BJIAJIEET
MaTepHaJIOM.

AynuTtopuu TpyaHO
MOHATH MIPE3EHTALIUIO
13-3a OTCYTCTBUS

CTPYKTYPBHIL.

He
HCITOJIB30BaHbI
HUKaKHe
HaTJISITHBIE
Moco0us, JOCKA.

KPUTEPUM OLIEHUBAHU S COOPMHUPOBAHHOCTH KOMIIETEHILIMIA

IInanupyemslie
pE3yNIBTaThI
o0yueHus
(nmokazatenu
JOCTHKECHHUS
3aJaHHOTO YPOBHS
OCBOCHMS
KOMIIETEHIIUH)

Kputepuu olieHuBaHusI pe3ynbTaTOB 00yUYeHUs

VK-4.2. — oOyuatomuiicss cnoco0eH OCYILECTBIIATh JIEJIOBYI0 KOMMYHMKALIUIO B YCTHOU U

NUCbMEHHON (hOpMax Ha HHOCTPAHHOM (BIX) SI3bIKE (aX):

3HaTh: He 3naer | ®@parmenrapusl | O6mue, Ho He | Chopmuposan | ChopmupoBan
-CUCTEMY U € 3HaHU O: CTPYKTYypUpOBa | Hble, HO HE [0 | HbIE
CTPYKTYpy -CHCTEME U HHBIE 3HAHUS O: | KOHIIA CHUCTEMATH3HPO
WHOCTPAHHOTO CTPYKType -CHUCTEME U CHUCTEMAaTH3HPO | BaHHBIE

SA3BIKa; WHOCTPAHHOTO | CTPYKType BaHHBbIC 3HAHUS | MIPOYHBIE

- pa3nu4HbIC SI3BIKQ; WHOCTPaHHOTO | O: 3HAHUA O:
ACIEKTHI S3bIKA: - pa3IM4YHBIX A3BIKA; -CHCTEME U -CHCTEME U
(oHeTHYECKHT, acreKTax - pa3IMYHBIX CTPYKType CTPYKType
JIEKCUYECKUH, SI3bIKA: acrmeKTax WHOCTPAHHOTO | WHOCTPaHHOTO
rpaMMaTHYECKHIA; (oHETHUECKOM, | SI3BIKA: SI3BIKQ; SI3BIKQ;

- aJIeKBaTHBIE JIEKCUYECKOM, | (DOHETHUECKOM, | - pa3IHYHBIX - pa3IMYHBIX
SI3BIKOBBIE CPEJICTBA rpaMMaTHYeCK | JIEKCUYECKOM, | acleKTax acrmeKTax

JUTSL peanu3aniun OM; rpaMMaTHYECK | A3BIKA: SI3BIKA:
OCHOBHBIX pPEYEBBIX - aJICKBaTHBIX oM; (oHeTHueCKOM, | POHETHIECKOM,
byHKINH; A3BIKOBBIX - aJIeKBaTHBIX JIEKCUYECKOM, | JIEKCHYECKOM,

- COBPEMEHHBIE CPEICTBax AJs | A3BIKOBBIX rpaMMaTH4ecK | rpaMMaTHYeCK
TEXHUKHU U CLIOCOOBI peanu3anun CpelcTBax I | OM; oM;

JIeITOBOI OCHOBHBIX peanmzanuu - aJIeKBaTHBIX - aJIeKBaTHBIX
MUCBMEHHOH U peveBbIX OCHOBHBIX A3BIKOBBIX SI3BIKOBBIX
YCTHOH ¢$yHKUUMH; peUeBbIX CpEICTBax AN | CpelCTBax AJis
KOMMYHHKAIIAH; - COBPEMCHHBIX | (YHKIIHIA; peanuzanuu peanuzanuu

- KpUTEpHH, TEeXHHUKaX U - COBPEMEHHBIX | OCHOBHBIX OCHOBHBIX
MPEIbSABISIEMbIE K crocobax TEXHHUKaX U peYeBbIX peUeBbIX
odopmIIeHUIO JIEJI0OBOM crocobax ¢$byHKUUH; ¢byHKUM;
JIETI0BOU [IHCbMEHHOM U | J€NOBOM - COBPEMEHHBIX | - COBPEMEHHBIX
KOPPECTIOHICHIINH; YCTHOH MUCBMEHHON M | TEXHHUKAX U TEXHHUKaX U

- OCHOBHBIE KOMMYHHMKAIVH | YCTHOU crocobax cnocofax
TpeOOBaHMS K ; KOMMYHUKAIUU | J€JIOBOU JIeJIOBOM
CO3JIaHUIO JIETIOBOM - KpUTEPHSX, ; MUCbMEHHOW U | TUCbMEHHOU 1
MIPE3EHTALINN; NPENBABIAEMBl | - KpUTEPUSX, YCTHOH YCTHOM

- KyJnbTypy, CTHIb X K IPEIbABISIEMBl | KOMMYHHKAIMA | KOMMYHHKAIH
KU3HH, 0 OpMIICHUIO X K ; ;
HaI[MOHAIBHBII JIEJI0OBOM 0 OpPMIICHUIO - KPUTEPHSIX, - KpUTEPHSIX,
MEHTAJIUTET KOPPECHOHJEH | JIeJI0BOM NIPENBABISIEMBl | IPEABSBISIEMBI




[Mnaaupyemeie Kputepuu olieHUBaHUS pe3yJIbTaTOB 00YYCHUS
pe3yIIbTaThI
o0yueHus
(mokazarenu
JOCTHKEHHS 1 2 3 4 5
3aIaHHOTO YPOBHS
OCBOCHUS
KOMIIETEHLIUH)
HOCHTEJEH S3BIKA LIUH; KOPpPEeCHOHIEeH | X K X K
TUTS - OCHOBHBIX IINW; 0 OpPMIICHUIO 0(hOpMITCHHUTO
MPeIOTBPAIICHUS TpeOOBaHMSIX K | - OCHOBHBIX JICJIOBOM JIeII0BOM
HETIOHUMAaHU Ha CO3/IaHUIO TpeOOBaHMAX K | KOPPECTIOHJIEH | KOPPECIIOH IEH
MEXINYHOCTHOM | pi (S (0):10) 7 CO3IaHHIO LIWH; 1IUH;
po(heCCUOHATBHOM MPE3CHTAIINY; JIeIIOBOM - OCHOBHBIX - OCHOBHBIX
YpOBHE. - KyJIbType, | Mpe3eHTaIluH; TpeOOBaHMIX K | TPeOOBAHUIX K
CTHIIE KHU3HH, | - KYyJbTYpE, | CO3IaHUIO CO3aHHIO
HAllMOHAJILPHOM | CTHJIC KWU3HH, | JCIOBOM JICII0BOM
MEHTAJIUTETE HAI[MOHAJIBHOM | MIPE3CHTALINY; MPE3CHTAIINY;
HOCHTEJIeH MEHTAIINTETE - KyJnbType, | - KYyJBTYpE,
SI3BIKA JUTSL | HOCHTENeH CTHIIC JKW3HH, | CTHIIE  KH3HH,
MPEIOTBPAIICH | SI3bIKA JUIS | HAITMOHAIBHOM | HAI[MOHAIBHOM
us MPEIOTBPAIICH | MEHTAIIUTETE MEHTAIINTETE
HEMIOHUMAaHusl | uf HOCHUTENEH HOCHUTENEH
Ha HETIOHUMAaHUs | sI3bIKa JUTSL | SI3BIKA JUIS
MEXJIMYHOCTHO | Ha MPEIOTBPAIICH | MPEIOTBPAICH
M Y | MEeXXIIUYHOCTHO | U ust
npodeccuoHan | M U | HETIOHUMAHMS | HETIOHUMAaHHS
BHOM YpOBHE. npodeccuoHan | Ha Ha
HBHOM YpPOBHE. MEXJIMYHOCTHO | MEXJIIMYHOCTHO
M u|m "
npodeccuoHan | npodeccruoHan
BHOM YPOBHE. bHOM YPOBHE.
YMeTn: He ymeer YacTuaHo B neiaoMm | He ngo konmna | YcnemHo
- IOHUMATh PeYb OCBOCHHbBIC OCBOCHHBIC, HO | chopMUpOBaHH | C(hOPMUPOBAHH
HOCHTEJIsI/JIEH SI3bIKa yMEHHS T10: HE ble, HE BCeEraa | bie,
B YCTHOM 1 - IOHNMAaHUIO MOJIKPETUIIEMbI | OCO3HAHHO CaMOCTOSITENTbH
MUCHhMEHHON peun € 3HAaHWAMH W | BBINIOJHSAEMBIE | O U OCO3HAHHO
bopmax; HOCHTEJIS/Iel | CaMOCTOSATENIbH | YMEHHS TI0: BBITIOJTHSEMbIC
- aJIeKBaTHO SI3bIKA B YCTHOHM | OCTBIO - MOHUMAaHUID | YMEHHS TIO:
BOCTIPOHM3BOIUTH Y TUCHbMEHHOH | BBIMTOIHEHUS peun - IOHUMAaHUIO
HE0OX0oaMMBIN HAOOP dhopmax; YMEHHUS 110: HOCHTEJIs/ el peuu
KOHCTPYKIUH U - aJICKBATHOMY | - IOHUMAHHIO sSI3bIKa B YCTHOM | HOCHTEIs1/ ek
TEPMHHOB B BOCHPOM3BE/CH | peuH Y TUCHbMEHHOHN | SI3bIKa B YCTHOM
MOHOJIOTHYECKON 1 15120) Hocutemsi/ielt | hopMmax; Y TMCBbMEHHOM
JTUAJIOTMYECKON peyuu HEOOXOUMOI0 | sI3bIKa B YCTHOH | - aJeKBaTHOMY | (popmax;
COTJIACHO JIEIIOBOMY Habopa Y IMCBMEHHOHW | BOCTIIPOM3BE/CH | - aJIEKBATHOMY
ITHUKETY; KOHCTPYKIIUH 1 | opmax; U0 BOCIIPOU3BEICH
- IOHUMATh TEPMHHOB B - aJICKBaTHOMY | HEOOXOAHMMOTO | MO
ayTeHTUYHBIC MOHOJIOTHYECK | BOCIIPOM3BEIEH | Habopa HE00X0MMOT0
MUCHbMEHHBIE TEKCTHI, oM 1 U0 KOHCTPYKIIUH 1 | Habopa
WCTIOJIB3YSl pa3HbIe JIMATIOTHYECKON | HEOOXOMMOTO | TEPMHUHOB B KOHCTPYKITUH 1
TEXHHUKH YTCHHUS, peuu coriacHo | Habopa MOHOJIOTHYECK | TEPMHUHOB B
- U3BIICKATh JICIIOBOMY KOHCTPYKITUM U | Of U MOHOJIOTHYECK
HEO0XOJUMYIO ATHUKETY; TEPMHUHOB B JUAJIOTHYECKON | O 1
UHPOPMAITUIO U3 - IOHNMAaHHUIO MOHOJIOTHYECK | PeUH COTJIACHO | JUAIOTUYECKON
OPUTHHAIILHOTO AyTEHTHUYHBIX ot 1 JICIIOBOMY pe4H COTIIACHO
TEKCTa Ha MMUChMEHHBIX JIMAJIOTHYCCKON | ITHUKETY; JIETIOBOMY




[Mnaaupyemeie Kputepuu onieHuBaHusI pe3ynbTaTOB O0yUIEeHUs
pe3yIIbTaThI
o0yueHus
(mokazarenu
JOCTHKEHHS 1 2 3 4 5
3aIaHHOTO YPOBHS
OCBOCHUS
KOMIIETEHLIUH)
WHOCTPAHHOM SI3BIKE, TEKCTOB C pedHr COTIIACHO | - TOHUMAHHUIO | OTHUKETY;
aHAIM3UPOBATb, WCTIONIE30BaHUE | JIETIOBOMY ayTEeHTHUYHBIX - IOHAUMAaHUIO
00001maTh, AenaTh M pa3HbIX 3THKETY; MMUCHhMEHHBIX ayTEHTHUYHBIX
BBIBO/IBI; TEeXHHK YTCHHS, | - IOHHMAHUIO | TEKCTOB C MMUCHMEHHBIX
- BECTH JIEJIOBYIO - I3BJICYCHUIO | ayTEHTUYHBIX | ACIIOJIB30BAaHUE | TEKCTOB C
KOPPECIIOHICHIINIO; HEOOXOIUMON | TMCbMEHHBIX M pa3HbBIX WCTIONIb30BaHHE
- MOHMMAaTh Ha CIyX nHpOpPMAaLTUH TEKCTOB C TEXHHK YTCHHMS;, | M Pa3HBIX
pedb HOCHTENEH u3 WCTIONb30BaHNE | - M3BJICUCHUIO | TEXHHUK YTCHHS,
S3BIKA. OPUTHMHATILHOTO | M Pa3HBIX HEOOXOUMOHN | - U3BJICYCHUIO
TeKcTa Ha TEXHUK YTeHHS; | HHpopMamu HEO0XOTUMOi
WHOCTPAHHOM - I3BIICYCHHIO | U3 nH(pOpMaITUU
SI3BIKE, HEOOXOJUMOH | OPUTHHAIBHOTO | W3
aHam3y, HHPOpPMAIIH TEKCTa Ha OpUTHHAIILHOTO
00001IeHHTO, u3 WHOCTPAaHHOM | TEKCTa Ha
COCTaBJICHHIO OpPWTHHAIBFHOTO | SI3BIKE, WHOCTPaHHOM
BBIBOJIOB; TEKCTa Ha aHam3y, S3BIKE,
- BEJICHUIO WHOCTPaHHOM 0000111eHHUIO, aHaJIn3y,
JIEJIOBOMA SI3BIKE, COCTaBJICHHIO 00001IeHNTO,
KOPPECIIOH/ICH | aHaJu3Yy, BBIBOJIOB; COCTaBJICHHIO
105078 00001IEHHIO, - BEJICHUIO BBIBOJIOB;
- TIOHUMaHWH | COCTABIICHHUIO JIEIOBOA - BEJICHUIO
Ha CIyX pEYH | BHIBOJIOB; KOPPECIIOHIEH | JIEIOBOM
HOCHUTENEH - BEJICHUIO 1, KOPPECIIOH/ICH
SI3BIKA. JIeIOBOM - TOHUMAaHWU | IUH;
KOPpPECIIOHJIEH | HAa CIyX peYH | - TOHWMaHHUH
LIUY; HOCUTEJIEN Ha CIyX peddu
- TOHHMMAaHUHU | A3bIKA. HOCHUTEJIEH
Ha CIIyX pedd SI3BIKA.
HOCHUTEIEH
SI3BIKA.
Bnanets: He O®parmentapHo | B nenom | ChopmupoBan | YcreniHo
- Ha0OpOM SI3BIKOBBIX | BJIAZEET chopMupoBaHH | cpOPMUPOBAHH | HBIE, HO | cOpMHPOBaHH
CpE/ICTB, bI€ HABBIKHU 110: | BIE, HO | HEYCTOHUYMBBIE | BIE,
HEOOXOIUMBIX JIISI - BJIaJICHHIO BBHIMIOJIHSIEMBIE | ©  HE BCETJa | yCTOWYMBEIE,
peaMzanuu HabopoM Ha IrpaMOTHO TEXHOJIOTHYECK
YCIICIIHOM SI3BIKOBBIX AJIEMEHTAapPHOM | BHITIOJHSIEMBIE | U TpPaMOTHO
KOMMYHHKAIIMH B CPEJICTB, YPOBHE HABBIKH | HABBIKU I10: BBITIOJTHSIEMBIC
KOMaHJIE; HEOOXOIUMBIX | TO: - BJIaJICHUIO HaBBIKH TI0:
- HaBbIKaMH paboTHI JUIS - BIIQJICHUIO HabopoM - BJIaJICHHIO
CO CITPaBOYHOMN peanuzanuu HabopoM A3BIKOBBIX HabopoM
JUTEPaTypo U YCIIENIHOM SI3BIKOBBIX CPEJICTB, SI3BIKOBBIX
CIIOBapsMH, KOMMYHHKAIIUU | CPEACTB, HEOOXOIUMBIX | CPEACTB,
- TEXHUKaMH B KOMaH/IE; HEOOXOUMBIX | JUIS HEOOXOTUMBIX
apryMeHTaIun - pabote co JUTST peanuzanuu JUTST
BECHUS TUCKYCCHH CTIPaBOYHOI peanuzanun YCIICIIHOM peanuzanun
B YCTHOM H JIUTEPATYPON U | YCIIEIIHOH KOMMYHHKAIIVH | YCIICITHOM
MUCHMEHHOM BUJIE, CIIOBapsIMU; KOMMYHHKAIINX | B KOMaH/IE; KOMMYHHKAITIH
MOJIB3YSCh - BJIaJICHUIO B KOMaH/IE; - pabore co B KOMaHJE;
3HAKOMBIM TEXHUKAMH - pabote co CIPaBOYHOI - paborte co




[Tnanupyemolie Kputepuu olieHUBaHUS pe3yJIbTaTOB 00YYCHUS
pe3yabTaThl
o0yueHus
(mokazarenu
JOCTHKEHHS 2 3 4 5
331aHHOTO YPOBHSA
OCBOCHHSI
KOMIIETCHLIUHN)
JIEKCUYECKUMU U apryMeHTaluuu | CIPaBOYHOMI JUTEPATYPOUA U | CIIPABOYHOI
rpaMMaTH4eCKUMU BEJICHUS JIUTEPATYPOU U | CIOBAPSAMHY; JIUTEPATYpOu U
CpEICTBaMU SI3bIKA; JIUCKYCCUU B CIIOBapSIMU; - BJIAJICHUIO CIIOBapSIMU;
- TEXHOJIOTHEN YCTHOM H - BJIAJICHUIO TEXHUKAMHU - BJIAJICHUIO
CO3JaHUs AEJI0OBOI NACbMEHHOM TEXHUKAMU apryMEHTaluu | TEXHUKaMU
MpEe3eHTAaIlMU Ha BUJIE, apryMEHTallud | BEJICHUS apryMeHTaIuu
MHOCTPAaHHOM SI3BIKE; MOJIB3YSICh BEJICHUS JIUCKYCCUU B BEJICHUSA
- HaBBIKAMU 3HAKOMBIM JIUCKYCCHH B YCTHOM H JIUCKYCCHH B
(ukcupoBaHUs JIEKCUYECKUMHU | YCTHOM U MUCEMEHHOM YCTHOM H
OCHOBHOM UJIEH U u MHCEMEHHOM BUJIE, MMHCEMEHHOM
BTOPOCTEIIECHHBIX rpaMMaTHYeCK | BHIE, MOJb3YSICh BHJIE,
JleTaneil B yCTHON 1 AMHU MOJIb3YSICh 3HAKOMBIM MOJb3YSICh
MUCEMEHHOU cpeacTBaMu 3HAKOMBIM JEKCUYECKUMH | 3HAKOMBIM
KOMMYHUKAIIH. SI3BIKA; JIEKCUYECKUMHU | U JIEKCUYECKUMU
- IPUMEHEHUIO | U rpaMMaTH4ecK | U
TEXHOJIOTHIA rpaMMaTHYeCK | UMHU rpaMMaTHIeCK
CO37aHus MU cpeacTBaMu MU
JI€J0BOM cpeacTBaMu SI3BIKA; cpeacTBaMu
Mpe3eHTaluN SI3BIKA; - MPUMEHCHUIO | SI3BIKA;
Ha - MPUMEHEHUIO | TEXHOJIOTHI - MPUMEHEHUIO
HMHOCTPAaHHOM TEXHOJIOTUI CO3JaHus TEXHOJIOTHI
SI3BIKE; CO3JaHus bi (N (0):10) CO3J1aHus
- JIeJIOBOM Mpe3eHTalUN JIeJIOBOM
(bMKCcUpOBaHWUIO | MIpe3eHTAINN Ha MpE3eHTalUU
OCHOBHOM UJEHU | Ha HWHOCTPAHHOM Ha
u WHOCTPaHHOM SI3BIKE; WHOCTPaHHOM
BTOPOCTEIIEHH | SI3BIKE; - SI3BIKE;
BIX JIeTaye B - (hukcupoBaHuio | -
YCTHOU U (PMKCUPOBAaHUIO | OCHOBHOMU uien | (PMKCUPOBAHUIO
NHUCHbMEHHOU OCHOBHOH HJeHu | U OCHOBHOH HeHu
KOMMYHUKAIUH | U BTOPOCTENIEHH | U
BTOPOCTEIICHH | BIX JeTaJliei B BTOPOCTEIECHH
BIX JeTajieil B YCTHOU U BIX JeTajieil B
YCTHOH U IMUCbMEHHOU YCTHOMH U
MUCbMEHHOU KOMMYHUKAIIUU | TUCbMEHHOMN
KOMMYHUKAITIHI KOMMYHUKAITIH

KPUTEPUU OLIEHKU PE3YJIbTATOB ObYUEHU S 11O JUCHUITIIMHE
Kpurtepuu oneHnBaHus pe3yJbTaToB 00y4eHHUs! 10 JUCHHUILIMHE /ISl 324€TOB
B xoze mnpoMeXyTOYHOH arTecTalMi MEpeBOA pPe3yJbTaTOB paboOThl 00ydaromuxcs
(pe3ynbTaToOB TEKYIIEro KOHTPOJIS) B CHCTEMY OLEHKH 3HAaHHH OCYIIECTBISIETCS C OpPHEHTALMel Ha
KPHUTEPUH OLIEHUBAHUS C(HOPMHUPOBAHHOCTH KOMIIETCHIIUI CIIEAYIOMUM 00pa3oMm:
— OIICHKAa «3a4TE€HO» BBICTABIIAETCS OOydaroleMycsi, KOTOpbI mocetun He MeHee 60%

3aHATUH, aKTUBHO paloTal Ha 3aHATHUAX U HE UMEET 3aJl0JDKEHHOCTEH Mo yueOHOMY marepualiy,



YTO CBUJETENIbCTBYET 00 OCBOEHUHM TEOPETHUECKOro MaTepuaia JUCHUIUIMHBI U (GOPMUPOBAHUU
3aIIaHUPOBAHHBIX KOMIICTCHIINI;

— OIICHKAa «HE 3aYTE€HO» BBICTABIISIETCS OOydaromeMycsi, KOTopblii mocetms menee 60%
3aHATUN, KMEET 3aJI0JDKEHHOCTH MO Y4eOHOMY Marepualy, 4YTO MOATBEPKAAET YaCTUUHOE
OCBOEHHE TEOPETHYECKOro Marepuala, HeC(OPMUPOBAHHOCTh HEOOXOAMMBIX YMEHUMN, HABBIKOB U
KOMIIETCHIIUH.

Kputepuu oneHuBaHus pe3yibTaTOB 00y4eHUsI MO AUCHHUILIMHE VI 324€Ta ¢ OI[eHKOI

B xome mnpoMexyToO4HON aTTecTallud MEpeBOJ] pe3ybTaToB paboThl 00yYaIOIIUXCS
(pe3ynbTaToB TEKYIIEr0 KOHTPOJIS) B CUCTEMY OLICHKH 3HAHMI OCYIIECTBIISETCS C OpUEHTAIlMeH Ha
KPUTEPHH OLICHUBAHUS C(HOPMUPOBAHHOCTH KOMITETEHIIMNA CIEAYIOMMM 00pa3oM:

— OIICHKA «OTJIMYHO» BBICTABIIACTCS OOydarolmemycs, KOTOpbId moceTws1 He MmeHee 60%
3aHATUN, aKTUBHO paboTal Ha 3aHATUAX U HE MMEeT 3aJ0JDKEHHOCTEH Mo yuyeOHOMY maTepuany,
crocobeH 0e3 MOATOTOBKH IPaMOTHO OTBETUTH Ha Jt00O0I BOMPOC MO MPOMIEHHBIM TeMaM, 4TO
CBUJICTEILCTBYET O IMOJTHOM OCBOCHHH TEOPETUUYECKOTO MaTepraia JUCIUTUTMHBI U (OPMHUPOBAHUT
3aIIaHUPOBAHHBIX KOMIETCHIIHNA (MOYKHO B3STh (pa3bl U3 KAPTHI KOMIICTCHIIHIA);

— OILIGHKAa «XOpOIIO» BBICTABISETCS OOydarolemMycs, KOTOphIi moceTwsn He MeHee 60%
3aHITHI, aKTUBHO paboTal Ha 3aHATHUSIX, HE UMEET 33J0JDKEHHOCTEH Mo ydyeOHOMYy MaTepuanty,
crocoOeH 0e3 MOATOTOBKU OTBETUTH HA JIFOOOW BOMPOC MO MPOWIEHHBIM TeMaM ¢ MUHUMAIbHBIM
KOJIMYECTBOM OIIHNOOK.

— OIIEHKa «YJOBIETBOPUTEIILHO» BBICTABISETCS OOyUarouieMycs, KOTOPBIA TMOCETHJ He
MeHee 60% 3aHATHI, HE UMEET 3aJJ0JHKEHHOCTEH 10 y4eOHOMY MaTepuay, CoCOOEH ¢ OTMOKaMu
OTBETUTH Ha JIF0OOH BOMPOC MO MPOHIEHHBIM TEMaM.

— OIICHKA «HEYIIOBJIETBOPUTEIHHO» BBICTABISIETCS OOYYaOMEeMycCsi, KOTOPBIH ITOCETHI
meHee 60% 3aHATUH, UMeeT 3aJJOJKEHHOCTH 110 y4eOHOMY MaTepHaiy.

Kputepuu oneHuBanus pe3yibTaToB 00y4eHUsI 10 AUCHUILIMHE U1 IK3aMeHa

JIOIYCKOM K 3K3aM€EHY SIBISETCSI

e [locemenue 3ansatuii He MmeHee 60%;

® OTCYTCTBHUE 33JJ0JDKEHHOCTEH 10 yueOHOMY MaTepuaiy.

HpI/IHIII/Il'IbI BBICTABJICHHS UTOTOBOM OLIEHKH 110 JUCHUILINHE

Final grade = (GPA (Grades for all classes))*0,7 + (Oral Exam)* 0,15 + (Final
Presentation)* 0,15

0,7 (70%)— ko3(ppunueHT OT 00IIEH CyMMBI OLIEHOK 32 MPAKTHYECKHE 3aHATHS U
NUCbMEHHbIe padoThI

0,3 (30%) — ko3 puMEHT OleHKH 32 (PUHAIBHBINA YCTHBIN K3aMeHTIPe3eHTAIUI0




[Ipu BbICTaBIEHUH UTOTOBOM OLIEHKH 3a JUCIHMIUIUHY HEOOXOIUMO YUUTHIBATh PE3yJIbTATHI
TEKyIIETr0 KOHTPOJS M KPUTEPUH OLECHUBAHHS CPOPMHUPOBAHHOCTH  KOMIIETEHIIMH,

MNpEaACTaBJICHHLIC B Ta6JII/II_Ie KpUTCpUHU OICHHUBAHUA C(bOpMI/IpOBaHHOCTI/I KOMHCTGHL{Hﬁ.



5. JIUCT COI''TACOBAHUAA

Pazpaboran:

H.A. Kopneesa, K.I1.H., IOLEHT

3aB. kadenpoit HHOCTPAHHBIX SA3BIKOB

H.A. Kopneesa, K.11.H., IOLIEHT

3aBenyronIuii BITycKaromei kageapoit
E.B. Buminesckas, K.11.H., JOLICHT
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