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1. OBLIAA UH®OPMALIUA

Pabouas nmporpamma aucuumianHbl «MIHOCTpaHHBIA A3BIK» COCTaBIE€HA B COOTBETCTBUHU C
TpeOoBaHUSAMH  (eAepaIbHOTO TOCYAAPCTBEHHOTO 00pa3oBaTEeIbHOIO CTaHAApTa  BBICIIETO
oOpa3oBanuss — OakamaBpuaT 10 HampasieHuto moArotoBku 09.03.03  «Ilpuxmagnas
nHpOpMaTUKa», YTBEP)KIEHHOTO INpuka3oM MuHuctepcTtBa oOpa3zoBaHus M Hayku Poccuiickoit
Oeneparmu 19.09.2017 Ne 922, m yueOGHoro maHa HampabieHus moarotopku 09.03.03
«IIpuknagnas uHpopmaTuka», npodwib (mporpamma OakanaBpuara) «JluzailH u pas3paboTka
UQPPOBBIX MTPOrPAMMHBIX POTYKTOBY.

TpynoeMKOCTs AUCIUIUIHHBL: 16 3.e. / 576 akageMHUYeCKUX 4acoB, B TOM uuciie 388 JacoB

KOHTaKTHOM paboThI M 152 yaca caMOCTOSITEIBHON PabOThI 00yYarOIIHXCS.

Pacnpenesienne 4acoB JUCHUIJIMHBI 10 ceMeCTPaM U BUIAM 3aHATHII (110 y4eOHOMY ILIaHY):

KoauuecTBO 4acoB
C
Bupa yueOHoii padoThI Beero no eMECTPE!
yueouomy | 2 3 4 56|78
IUIAHY
KonTakTHas padorta (Bcero): 388 92 104 84 108
B tom uncne:
Jlexun
[IpakTrueckue 3aHATHs 372 88 100 80 104
KonTponb camocTosTenbHOM
pabotsl (KCP) 16 4 4 4 4
CamocrositenbHas padoTa 152 5> 40 24 36
(Bcero):
Buael npoMe:xyTOYHOM Jauer ¢ JK3aMCH
arrecranuu (3K3aMeH, 3a4eT, 36 3auer . | Sauer
N OIICHKOM 36

3a4eT ¢ OLEHKOI)
ObLIAS Yacer: 576 144 144 108 180
TPYA0E€MKOCTh

2. IEJHA U 3AJAYUN JTUCHUTTJIMHBI

JlaHHas QUCLMILIMHA 110 CBOEMY XapaKTepy SIBISAETCS KOMMYHUKAaTUBHOM M HalpaBicHA Ha
dopMHpOBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMUPOBAHHE CIOCOOHOCTH M TOTOBHOCTH
MCIIOJIb30BaTh MHOCTPAHHBIH SI3bIK KAK HHCTPYMEHT B CUTYallMH PEAIbHOM KOMMYHHUKAIUU.

JlucuuiuinHa UMeeT CBOEH Leibio C(OPMHUPOBATH /WM Pa3BUTHh SI3BIKOBHIE W pPEUEBHIC
HaBBIKM U YMEHMsI B ay/IUPOBAaHUM, YCTHOU pedH (AMATOrMYecKOd M MOHOJIOIMYECKOM), YTEHUHU U
OUCbME Il OCYLIECTBJICHHMsI YCHEUIHOM KOMMYHMKAallMM, B TOM 4Hcle (B KOMaHzae) Ha

HHOCTPAHHOM SA3bIKC.




AKTyanbHOCTh JJaHHOM paOoueil mporpamMmbl OOYCIIOBJI€HA CTPEMUTENIBHBIM Pa3BUTHEM U
BIMSHUEM LU(PPOBONW SKOHOMUKHM Ha (POpPMHpOBAHHE KIIOUEBHIX KOMIETEHIUH M MOATOTOBKY
BOCTPEOOBAHHBIX CHEUAINCTOB B cpepe NpUKIaJHOW HH(POPMATUKN B COBPEMEHHOM MHUpE.

B ycnoBusix uudpoBuszanum BaxxHo GpopMHpoBaHUE, MOAAEP)KaHUE U Pa3BUTHE HABBIKOB B
chepe HMHOOPMAIIMOHHBIX U CKBO3HBIX TEXHOJOIMH /s OakalaBpoB, YTO CIOCOOCTBYET
JOCTIDKEHUIO HEO0OXOJMMOT0 YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHHKOB Ha PBIHKE TpYIa,
Oosee r¢(exKTUBHOMN afanTaluy B HOBBIX YCIOBHSIX.

B pesynbrate ocBoeHuss pabouell MporpaMMbl JUCIHHUIUIMHBI OOyYarolluecs OBJIAJCIOT
COBPEMEHHBIMU KOMIIETEHIIMSMHU, COPMUPOBAHHBIMHU IOJ 3arpochkl paboTojnaTenell U ¢ y4eTom
notrpedHocTe  HU(POBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymed mnpodeccruoHaTbHON
NIesITeIbHOCTH BHIITYCKHHUKA B paMKax HarpasieHus «[Ipuknagnas napopmaTikay.

Lleab AUCHMILUIMHBI - TOBBIIIEHWE MCXOAHOTO YPOBHS BIJIAJICHUS MHOCTPAHHBIM S3BIKOM,
JOCTUTHYTOM Ha TNpeAblayliell cTyneHu oOpa3oBaHus, M (GopMHpOBaHHE Yy OOydaromMXCs
HEOOXOJMMOTO U JIOCTaTOYHOTO YPOBHA KOMMYHUKATHBHONH KOMIIETCHLIMH JJISI PpEIICHUS
COLMAIbHO-KOMMYHHUKATHBHBIX 3a7]ad B Pa3UYHBIX OOJNACTSX OBITOBOWM, KYyJIBTYpHOH W
npohecCHOHANILHOM 1eATEIbHOCTH MPH OOIICHUH C 3apyOeKHBIMU MapTHEPAMH C UCIIOJIb30BaHUEM
MH(QOPMALMOHHBIX U HU(PPOBBIX UHCTPYMEHTOB, a TaK)Ke JUIsl JaJibHEeHIero caMooopa3oBaHusl.

BocnurareabHas Hedb JAUCIUILUIMHBI UMEET KYJIbTYpHO-TBOPYECKYIO HANpPaBIEHHOCTh U
HalleJIeHa Ha CO3JIaHUE TOCPEACTBOM HHOCTPAHHOTO SI3bIKa YCIOBUH /ISl Pa3BUTHUS TBOPYECKHUX
CrocoOHOCTE  00ydYaromuXcsi, BKIIOYEHHE UX B pa3IUYHble BUIBl COLHUAIBHO 3HAUYUMOI
NeSITeIbHOCTH, TAKUM 00pa3oM, JjaBast BO3MOXHOCTb ()OPMHPOBAHUS OPUTMHAIBHOCTH MBIIICHUS,
a TaKk)Ke peasn3aliiy JMYHOCTHO OPUEHTUPOBAHHOTO MOAX0/1a B MPO(hecCHOHAIBLHOU cdepe.

3agaum IMCUMIJIMHBI:

. dbopMupoBaTh y O0OyYarOIMXCs 3HAHUS, YMEHUS ¥ HaBBIKM B 0O0JacTH YCTHOH W
MMACbMEHHOM TTPAKTHUKH Pa3rOBOPHON U MPO(ECCHOHATEHO-IEIOBOIM PEYH U MCTOJIb30BaHUE
UX B Ipo(ecCHOHaNbHOM AesTeTbHOCTH M0 HAIPABJICHUIO IOJTOTOBKH;

o O03HAKOMHUTH OOy4YaloImUXCsl € OCOOEGHHOCTAMM JIEKCHUECKOHM CHCTEMBl HU3y4aeMOro
WHOCTPAHHOTO 53bIKa, (DYHKIIMOHAILHOW U CTHJIMCTHYECKOW MU QepeHmanueil s3pIK0BbIX
CpelCcTB, HauboJsiee NPOAYKTUBHBIMH CIOBOOOPA30BAaTEIbHBIMU MOJEISMU H3y4aeMOro
HMHOCTPAHHOTO f3bIKA, B TOM YHCIIE C UCTIOIb30BaHUEM LU(POBBIX CEPBUCOB;

J COBEPILICHCTBOBATh HABBIKM pACIIO3HABAHHMS W TOHUMAHHA TpaMMAaTHYeCKHX (QOpM u
KOHCTPYKLIUH B ONIOpE Ha pa3iIMyHble MPU3HAKU IPAMMATHUECKUX SBJICHUH, a TAK)Ke HABBIKU
yIOTpeONeHUs TPaMMAaTHYECKUX KOHCTPYKLUMH B pa3IUYHBIX PEUEBBIX CHUTYaIHsIX C
ucnosib3oBaHueM 1udposbix MHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



o pa3BHBAaTh KOMMYHUKATUBHBIC KOMIICTCHIIMH, HEOOXOIUMOH JIJIsi TBOPUECKOM JEATSIBHOCTH
B MIOBCE/THEBHOM OOIICHUH, B OOIECTBEHHO-TIOJUTUIECKON M HAy4YHO-TIPO(eCcCHOHATBHON
chepax;

o npuoOIIaTh O0YYAIONIMXCS K CAMOCTOSTENBHOM MCCIIeIOBAaTENLCKONH paboTe Haja S3BIKOM,
pa3BHBaTh Y OOYYAIONIMXCS AHAJUTUYCCKUH MOIXOJ K M3YYaeMbIM SI3BIKOBBIM SIBICHUSM
MyTEM COIMOCTABJICHHUS MX C COOTBETCTBYIOIIMMHU SIBICHUSMH POJIHOTO SI3BIKA.
3agauyu BocnuTaTeIbHOM padoThI:

o pa3BUTHE y 00YYAIOMIMXCS TTOHMMAHKS COIMAIbHOW 3HAYMMOCTH MHOSI3BIYHON KYJIBTYPHI B
Oynymieli mnpodeccHoHaNbHONW ACSITENPHOCTH HA WHOCTPAHHOM  SI3BIKE, Kak  JUIs
COBPEMEHHOTO O0IIECTBa, TAK U JIJIs IMIHOTO MPO(ECCHOHATBHOTO CTAHOBIICHUS;

o CO3[JaHUE YCIIOBHH JIJIsl OCO3HAHMSI OOYYAIONIMMUCS CBOCTO MECTa M poyid B Oynymien
podeCcCHOHATIBHOM JeATEIbHOCTH;

o dbopMupOBaHHE  BCECTOPOHHE  Pa3BUTOM  JIMYHOCTH  TOCPEACTBOM  HPUOOIICHHUS
o0ydJaromuxcs K WHOS3BIYHOW KyJIbTYpe M BOBICUCHHS B TBOPYECKYIO NESTENBHOCTH C
UCIIOJIb30BAHUEM UHOCTPAHHOTO SI3BIKA;

° Pa3BUTHUC KYJIBTYPbI MCKIIMYHOCTHOTO HpO(bCCCI/IOHaJ'IBHOFO B3aHMMOJCHCTBUS.

3. MECTO JUCHUIIJIMHBI B YHEBHOM IIJIAHE

VYyeOnast nucruruinHa «VIHOCTpaHHBINA SI3BIK» OTHOCHUTCS K JUCHUIUITMHAM 0053aTelbHOU
yacTtu O1oka ucuurnmunel (Mmoaynu). M3yueHue NaHHOW NMUCHMIUIMHBI 0a3UpyeTCsl Ha MaTepHale,
W3Y4EHHOM B paMKax IIKOJBHOTO Kypca. JIMCUIUIIWHBI, TPH W3YYEHUH KOTOPBIX OyAyT
UCIIONIb30BAThHCS 3HAHUSA, YMEHHS M HaBBIKH, TPUOOPETEHHBIE B PE3yNIbTAaTe U3YUYEHUS TUCIUTLINHBI

«HOCTpaHHBIN A3BIK» - «]1I0ATOTOBKA IO AHTJIMICKOMY S3BIKY».

4. IIJNIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUA 11O JUCHUIIJIMHE JIJIA
®OPMHUPOBAHMS KOMIIETEHIIUIA OBYYAIOIUXCS

PesynbraThl OCBOEHHMsSI 00pa3oBaTENbHON MpOrpamMmbl (KOMIIETECHIIMH OOYYaIOLIHXCS)
YCTaHABJIMBAIOTCS B COOTBETCTBHM C (hefepaibHbIM TOCYNapCTBEHHBIM 00pa30BaTENbHBIM
CTaHJapTOM [0  HAmNpaBJICHUIO  MOJIrOTOBKM W  Npo(ecCHOHANbHBIMM  CTaHJapTaMH,
COOTBETCTBYIOIUMH NMPO(HECCHOHAIBHON JEeSITeIbHOCTH BBIITYyCKHUKOB, A TAK)KE€ HA OCHOBE aHAIN3a
TpeboBaHUi paboTonarenei, NpPeIbABISEMBIX K BBITyCKHMKaM. IlnaHupyemble pe3ysbTaThl
o0yuYeHHs M0 MUCHUIUIMHE (3HAHWS, YMEHHs, HaBBIKH) O0OECIEYMBAIOT JOCTIKEHHE Pe3yJIbTaTOB
OCBOEHHUsI 00pa3oBaTeNbHOM MporpaMMmbl M (QOPMHUPYIOTCS B COOTBETCTBHM C KapTaMu

KOMIETEHIINI 00pa30BaTeIbHOM MPOTrpamMMBbl.



Hiudgp n

HA3BANME HNuaukaTopsl Ilnanupyemblie pe3yabTaTbl 00y4eHUs
KOMIIeTeHI[UH MO AUCHUIIHHE
KOMIIeTEeHIIUHN
3HaTh:
- CUCTEMY U CTPYKTYpPY UHOCTPAHHOTO
A3bIKA;
- pa3NUYHBIC ACTIEKTHI SI3bIKA: (POHETUYECKUH,
JICKCUYECKUH, TPAMMAaTUYECKUH, B T.4.
CTPYKTYpY MOCTpOeHHS Ppa3, MpeaIoKeHHUH,
BBICKA3bIBaHUS, LIEIOCTHOTO TEKCTA,
- aJIEKBaTHBIE SI3bIKOBBIE CPEJICTBA JIJIS
peanu3any OCHOBHBIX PeUeBbIX (DyHKLUI;
- COBPEMCHHBIE TEXHUKHU U CIOCOOBI JIeTI0BOM
MUCbMEHHOW M YCTHOW KOMMYHHKALIHH;
- KpUTEPHH, TIPEIbIBISIEMbIC K O(OPMICHHIO
JIETIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TPEOOBAHUS K CO3JJaHUIO
JIEJIOBOM MIPE3CHTAIUY;
- KYJIBTYPY, CTHIIb KU3HU, HAIIMOHAIbHBIH
MEHTAJIUTET HOCUTENEH SA3bIKA JUIS
MpeAOTBPALICHUS] HETIOHUMAHUS Ha
VEK_4 MEXJIMYHOCTHOM U IIPO(HeCcCHOHATTEHOM
OBHE;
Criocoben yp ; .
- UHOCTPaHHBIH fA3bIK B 00bEME,
OCYIIECTBIISITh
TOBVIO HE0OXOIUMOM JTSI TTOJTy4YEeHUs WH(OpMAaLIUN
A M poheccHoHaNbHOTO COAePKAHUS U3
KOMMYHHKAIH .
IO B YCTHOH U VK-4.2. OcymecTsiisier MHTCPHET-HCTOUHUKOB: SbC
AT oo .KOM?\]/I o s | ZNANIUM.COM, HOUKOH, 95C TAY,
MUCHbMEHHON
ACTIOBYTO KOMMYRURAIHIO B | 5pC [PRbooks.
dbopmax Ha YCTHOM ¥ TUCHbMEHHOM
Ymern:
roCyAapCTBEH (dbopMax Ha UHOCTPAHHOM .
- IOHUMATh PEYb HOCHUTEIIS/TIeH S3bIKA B
HOM SI3BIKE (bIX) sA3BIKE (aX) . .
N YCTHOW U MHUCbMEHHOH (opMax;
Poccuiickoit N
- aJICKBaTHO BOCIIPOU3BOIUTH HEOOXOAUMBII
denepaunu U 9
Ha0Op KOHCTPYKIIMHA U TEPMUHOB B
WHOCTPaHHOM 9 . .
(51%) MOHOJIOTMYECKOU U IMaJOTHYECKON peuu;
- IOHUMATh ayTeHTUYHbIE TUCHMEHHbIE
s3bIKe(ax)

TEKCThI, UCIIOJNIB3YS Pa3HbIC TEXHUKH YTCHHUS,
- U3BJIEKATh HEOOXOIUMYIO HH(OpMAITHIO U3
OPUTHHAIILHOTO TEKCTa HA MHOCTPAHHOM
SI3BIKE, AHATM3UPOBATh, 0000IIATH, JIeIaTh
BBIBOJIBI;

- BECTHU JICJIOBYIO KOPPECTIOHACHIINIO;

- IOHUMATh Ha CIIyX pe4b HOCUTEINEH SA3bIKa;

- UCTIOJIB30BaTh HH(POPMAIIOHHO-
KOMMYHHKATHUBHbIE TEXHOJIOTHHU MTPU TTOUCKE
HE00X0IMMOW UHPOPMALIUU C TPUMEHECHHEM
OpaysepoB Google, Yandex B mporiecce
pelIeHrss KOMMYHHKATHBHBIX 33134 Ha
roCy/1apCTBEHHOM U MHOCTPAHHOM SI3bIKaX.
Baaaers:

- Ha0OPOM SI3BIKOBBIX CPEACTB, HEOOXOIUMBIX
JUTS pealii3alii yCIenTHOW KOMMYHHKAINH B
KOMaH/Ie;

- HaBBIKaMU PabOTHI CO CIIPABOYHON
JINTEPATYPOIl U CIOBAPSIMU;




- TEXHUKAMU apryMEHTALUH BEACHUS
JIMCKYCCUHU B YCTHOM M MUCbMEHHOM BHJIE,
M0JIB3YSICh 3HAKOMBIM JIEKCUYECKUMHU U
rpaMMaTHYE€CKUMU CPEACTBAMM SI3bIKA;

- TEXHOJIOTUEN CO3/IaHUs JEJI0BOM
MpPE3EHTAlMN HA UHOCTPAHHOM S3bIKE;

- HaBbIKaMU (DUKCUPOBAHUS OCHOBHOU UIEH
1 BTOPOCTEIIEHHBIX JI€TajJed B YCTHOU U
MMUCbMEHHOW KOMMYHHKALINH;

- HHOCTPAHHBIM SI3BIKOM B 00bEME,
HEO0OXOUMOM TSI TTOTy4YeHUs WH(OpMAaLIUN
13 3apyO0eKHBIX UCTOYHUKOB.

VYK-4.3. Ocyuiectisier
JICIIOBYF0 KOMMYHHUKAIIHIO B
uudpoBoH cpefie, MPUMEHSS

B TOM YHCJIC CPEJICTBA
BUJICOKOH(EPEHIICBS3U U

KOJIJICKTUBHOM CETEBOMU

paboThI

3HaTh:

- CTHJIb JIEJIOBOTO OOIICHHUSI, OCHOBBI
MyOJIUYHON pedr, MOATOTOBKH MPE3CHTAIIHIA,
B T.4. ¢ nomouisto [1I1: PowerPoint, Google

Slides; mpaBuna oopmiieHUs TeTOBON
MIEPENUCKH, B T.4. ¢ ToMoInbo: Grammarly,
Beewriter.

Ymern:

- UCTIOJIB30BaTh MHOCTPAHHBIH S3BIK B
MEXIIMYHOCTHOM OOIICHUH U
pohecCHOHATEHOM JIEATEIIBHOCTH, B T.4. C
MPUMEHEHHEM TUIAT(POPM JUIS IPOBEICHUS
BUICOKOH(EPEHIINI 1 OpraHu3aluU
coBMecTHOH paboTsl Google Meet, Microsoft
Teams, Zoom, Sagexc Teaemoct.

Baagersn:

- HaBbIKaMu paboTel B Google-mokyMeHTax
JU1sl oOMeHa podeCCHOHAIBHON
nHpOpManreil Ha THOCTPAHHOM SI3BIKE;
HaBBIKAMU TIEPEBOJIa TEKCTOB, B T.4. C
MOMOIIIBIO OHJIaH-croBapei: English
English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OFBEM JJUCHUIIJINHBI

Cemectp u3yvenus: 1

Buabl yueOHoli padoTsI

IIpome:xy
KounrakTHas padora CamocrosiTesbHas padora TOYHAast ®op
MBI
Pa3nen B yacax arrecTamu
aci, Moxpasnen, Tema (B 1acax) Texymero Dopmupyem
MOYJIb sl B yacax ble KoMIle
KOHTPOJIA
IMpakTnuec ¢opmbl opranuzanuu TEeHIHH
B Yacax .
Jleknun KHe KCP CaMOCTOSITeJIbHOM padoThI
3aHATHSA
Tema 1.1. Globalization . -
[ToBTOpEHME MPOIAEHHOTO .
(TpaKTUKyM) YcTHbIi VK-4.2
MaTepuaia, oAroToBKa onpoc .
WH/IMBUYaIbHOTO BOKaOysipa ’ -
Kynemypno-meopueckoe - 14 - 8 AMBIAY N YIAp NIACbMEHHBIE YK-4.3
10 TIPOiiIeHHOH Teme, paboTa
gocnumanue: . . JIOMaIIHUE
CO CIIPaBOYHOM JINTEPATYPOH U
COYUANbHAS 3HAYUMOCTb 3aJlaHus
- CJIOBapeM
UHOA3ZBIYHOL KYIbIMYPbl
Tema 1.2. Brands o VYeTHBIi ompoc,
[ToBTOpEHME MPOHAEHHOTO
(TpakTUKyM) MATepHATA, TOATOTOBKA [MACHMEHHEIE VK42
Pasnen 1. | Kynemypro-meopueckoe HHHHBHIE) aHBH’OFO BoKaGYIADa JTOMAITHHE :
Global gocnumanue: - 14 - 8 o - YIUAp 3a/laHuA YK-4.3.
Market 10 IpoiiieHHOH Teme, paboTa
MEJHCKYIbMYpHOe . .
CO CIIPaBOYHOM JUTEpaTypoOH 1
npogheccuonanvroe
g clloBapeM
g3aumooelicmeue
IToBTOpEHME MPONAEHHOTO VYernslif onpoc,
maTepuala, IoAroToBKa MACbMCHHBIC VYK-4.2
Tema 1.3. Advertising 14 6 MHAUBUAYATbHOTO BOKaOyJIsipa AoMamIHue VK-43
(mpakTHKYM) 0 NpoiiieHHO# Teme, paboTa 3afaHust o
CO CIPaBOYHOM JINTEPATypOr U
CJIOBapeM
Paznen 2.  |Tema 2.1. Employment - - 6 IToBTOpEHNE NPONIECHHOTO - YK-4.2




(IpakTUKyM)

VYeTHBIM onpoc,

Kynomypno-meopueckoe maTepuajia, IoaAroToBKa MMCbMCHHBIC
gocnumaHue: 14 MHAUBUAYAIbHOIO BOKaOyJIsipa AoMalIHue VK43
0CO3HaHUE C80€20 Mecma 110 TIPOIIEHHO# TeMe, paboTa sajaHmi =
u poau 6 byoyueti CO CTIPAaBOYHOM JIUTEPATypOH U
npogheccuoHanbHoll clloBapeM
oesmenbHOCmu
IToBTOpEHME NPONUIEHHOTO
MaTepuaa, oAroToBKa YCTHBIA OIIPOC, | YK-4.2
Tema 2.2. Trade MHIUBUIYaIbHOTO BOKaOyJIsapa TTHCEMCHHBIC
6 i T JIOMAlIHKE YK-4.3.
(TpaKTHKyM) 12 10 POHIEHHOM Teme, paboTta
o o 3aJaHus
CO CIPAaBOYHOM JINTEPATYPOH U A
: clIoBapemM
Business D
ization | Tema 2.3. Organization .
organization £ [ToBTOpEHHE NPOIIEHHOTO YV CTHEI OMDOC
(IpakTHKyM) poc,
MaTepuaia, oAroToBKa [HCbMEHHBIC YK-4.2
Kynemypro-meopueckoe UH/IMBUYalbHOTO BOKaOysipa
OMAaIIHUue
gocnumanue: 12 6 o . YIUp A YK-4.3.
0 TIPOiiIeHHOH Teme, paboTa 3aJaHusI
MEJHCKYIbIMYPHOe M .
CO CIIPAaBOYHOM JINTEPATYPOH U
npogeccuonanvroe
- clIoBapemM
g3aumooeticmaue
IToBTOpEHME MPONAEHHOTO .
VYerHBI onpoc,
Marepuaa, IIoAroTOBKa YK-4.2
T 2.4. Mone MHANBUAYAIbHOTO BOKaOyJIsipa HHICLMEHHBIC
ema 2.5 y 8 6 A 23;}’ 9 YJAP JOMaIllHIE VK-4.3.
(mpaKTHKYM) 0 IpoiiieHHO# TeMe, paboTa saaHus
CO CIPaBOYHOU JINTEPATYPOH H
clIoBapeM
IToaroroBka x
IIPOMEKYTOYHOM aTTECTAllUU B
3auer - 6 b Y 1 - -
(dbopme HHAMBUTY aATTBHON
Mpe3eHTaIH
88 52 -
Hroro

144




Cemectp usyuenus: 2

Buabl yueOHol padoTsl

Mpomex
KonTakTHas padorta (B p y D opMBI DopMUDYeM
Paznen aacax) CamocrositeibHas padora TOYHASA Y pMHDpY
9
MOIYJIb IMoapa3znen, Tema arrecranusi | TEKylIero ble
Texin IIpakTn B ¢hopmbI opranuzanuu yacax KOHTPOJIA |KOMIETCHIINH
Yyeckue KCP CaMOCTOSITEILHOMI
u yacax
3aHATHSA padoThI
Tema 3.1. Ethics in IT ) [ToBTOpEHME MPOIIEHHOTO ) YceTHbii
sphere (mpakTUKyM) MaTtepuaa, MoAroToBKa orpoc, VK42
Kynemypno-meopueckoe VH]JIUBUYaTBHOTO MACbMEHHBIE o
socnumanue: - 10 4 BOKaOyJIsipa 1mo JIOMaITHUE VK-4.3.
MeNHCKYIbMYpPHOEe MpoiiJIeHHON TeMe, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmeue JUTEPATYpPOH U CIIOBapeEM
[ToBTOpEHME MPOUIEHHOTO
MaTepuana, MoAroToBKa v . YK-4.2
CTHBIU OIIPOC,
. WHAMBHUIYyaIbHOTO
Pasnen 3. |Tema 3.2. Change in IT . JUBHILY NHCHbMECHHBIC YK-4.3.
. 10 4 BOKaOyJIspa 1o
Strategy in  |sphere (mpakTuKyMm) Mol IeHHON TeMe. aboTa JOMaIlHIe
IT sphere PO P 3aaHus
CO CIIPaBOYHOM
JIUTEPATypOMl U CIOBapeM
Tewma 3.3. Strategy in IT - -
sphere (mpakTHKyM) [loBTOpEHME MPOIIEHHOTO
Kynomypro-meopueckoe MaTepHaiia, moAroToBka VcTHBIi ompoc, YK-4.2
gocnumaHue. 0Co3HaHue UHIMBUTYaJIbHOTO [HCbMEHHBIC VK43
C80€20 Mecma u posu 6 - 10 4 BOKaOyJIsIpa 1mo JIOMAILHUE e
6yoywei MpoiiJIeHHOM TeMme, paboTa 3a7aHus
npogheccuoHanbHol CO CNpaBOYHOU
oesmenvbHoCmu JIHTepaTypOﬁ H CJIOBApEM
Paznen4. |Tema4.1. Cultures - 10 ) 4  |IloBTOpeHHEe NPOHAEHHOTO } VYerHsIi ompoc,




(mpakTUKyM)
Kynomypno-meopueckoe
gochumanue:
COYUANbHASA 3HAYUMOCTb
UHOA3BLIYHOU KYIbIYPbl

Marepuana, oAroToBKa
WHAMBUYaJIbHOTO
BOKaOyJisipa 1o
npoiiieHHo# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYpPOU U CIOBAPEM

Tema 4.2. Leadership

IToBTOpEHME MPONAECHHOTO

(IpakTUKyM) Marepuana, oAroToBKa
Kynomypno-meopueckoe WHJUBU]TyaJIbHOTO
gochnumanue: 10 BOKaOyJsipa 1mo
Leadership MEACKYIbMYPHOE npoiiieHHo# Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEPaTypoil U CIOBapeM
[ToBTOpEHME MPONRAEHHOTO
MaTepuaia, oAroToBKa
. WHMBHUIYyaJIbHOTO
Tewma 4.3. Competition FUHBHILY
10 BOKaOyJIsipa 1mo
(mpakTUKyM) . >
poieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEpPaTypOH U CIOBapeM
[ToBTOpEHME IPONIEHHOTO
MaTepuaia, oAroToBKa
L WHIUBHUIYaIbHOTO
Tema 5.1. Innovations in AHBIILY
10 BOKaOyJIsipa 1mo
IT sphere (mpakTuKym) . :
poieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOH U CIOBapeM
Paznen 5. - Patyp P
. Tema 5.2. Business and
Business . .
vision environment (MPaKTUKyM) [loBTOpPEHME NPONIEHHOTO
Kynomypno-msopueckoe MaTepuaa, MoAroToBKa
gocnumanue. 0Co3Hanue WHJUBUTyaJIbHOTO
c80€20 Mecma u poau 8 10 BOKaOyJsipa 1mo

0yoyweti
npogeccuoHanbHou
oesmelbHOCmu

npoiiieHHo# Teme, paboTta
CO CITPaBOYHOM
JIUTEPATYpPOH U CIIOBAPEM

MMMCHEMEHHBIE
JIOMAaIITHNIE
3aJJaHMS

YerHbIi onpoc,
MMMCHbMEHHEBIE
JIOMalTHe
3aJaHus

YcTHBIM ompoc,
[MUCbMEHHBIE
JIOMAIlIHHE
3a1aHUs

YeTHBIH omnpoc,
[IACbMEHHBIE
JIOMaITHYE
3alaHus

VcTHBIN
orpoc,
MMUCHEMEHHBIE
JIOMAaIIHUE
3aJaHU

VK-4.2
YK-4.3.

VK-4.2
YK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




[ToBTOpEHME IPOIIEHHOTO

MaTepuana, MoAroToBKa YerHbii
I/IHIZJI/IBI/I;[ aJIbHOTO orpoc, YK-4.2
Tema 5.3. Franchising Y [IMCbMEHHBIE VK-4.3
10 4 BOKaOyJIspa 1o =43,
(TIpaKTUKyM) . 2 JIOMAIITHHAE
pONeHHON Teme, paboTa
o 3aJlaHus
CO CIIPaBOYHOMU
JIUTEPATypPOM U CIIOBapeEM
Tema 5.4. Business ToBTODCHHE MPOIICHHOTO YcTHbIN
communication MaTepHana ng COTOBKA orpoc,
(TpakTUKyM) P » TIOXL IIACbMCHHBIE YK-4.2
WHAUBHUIYaIbHOTO
Kynomypno-mseopueckoe JMBHIILY JIOMalIHue VK-43
10 2 BOKaOyJIsipa 1mo -4.9.
gocnumanue: DOFICHHOM TeMe, paGoTa 3aaHus,
MEHCKYTbMYpHOe p co o aBqu’ogl BBITIOJTHEHHE
npogeccuonanvroe renar 21711/1 CTOBADEM KOHTPOJIbHBIX
83aumooeticmaue patyp P 3a1aHUI
ITonroroBka k
MIPOMEKYTOUHON
aTTecTauuu B hopme
. VHJIUBUYaIIbHON
3ayer ¢ OLEHKOM - 2 JUMBUILY - -
MpEe3eHTAalIUH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 33JIaHUI
100 40 -

Hroro

144




Cemectp nzydenus: 3

Buabl yueOHoii padboThl

dopmupye
KonTakTHas pabdora IIpomesxy DopMbI pMupy
Pa3znea, CamocrosiTesibHast padora Mble
- Hoapasznea, Tema (B yacax) TOYHAS TeKyllero KOMIICTEH
Jlexun | IlpakTnyeckn| KCP B (¢opmbl opranuszanuu | aTTeCTalld |  KOHTPOJIA -
" e 3aHATHS yacax CaMOCTOSITEJILHOI sl B yacax
[ToBTOpEHME MPONAEHHOTO -
Marepuala, HOAroTOBKa YcerHbli
VHJIUBUYaTbHOTO onpoc YK-4.2
Tema 6.1. The nature of JMBIILY poc,
- 6 - 2 BOKaOyJIsIpa 1o IIUCBMEHHBIE
management (IPaKTUKYM) . : YK-4.3.
MpOMICHHON TeMe, paboTa JIOMAIITHHAE
CO CHPaBOYHOMI 3a/1aHUs
JINTEPATYPOIl M CIIOBapeEM
Tema 6.2. Management [ToBTOpEHME MPOIiIEHHOTO -
Styles (mpakTuKym) MaTepuaia, MoAroToBKa YeTHbiit onpoc,
Kynemypno-meopueckoe WH/IIBH/yaIbHOTO [UCHMEHHBIE VK-4.2
socnumanue: - 6 - 2 BOKaOyJIs1pa 110 AOMAIITHAC YK-4.3.
MEeNHCKYIbMYpPHOe MpoIeHHON TeMe, paboTa 3a7aHus
p 6 npogeccuonanvroe CO CIIPaBOYHOM
asael o. g3aumooeticmsue JIATEPATYpPOMl U CIIOBapeEM
Insights Into I =
o1 OBTOPEHHE MPONUIEHHOTO -
Management |Tema 6.3. Team Building MaTepHaHa le)ﬂrf)[TOBKa )
(IIpaKTHKyM) p 5 YcrHBIi onpoc,
WHJIUBUYaTbHOTO MHUChMEHHbIE YK-4.2
Kynomypno-meopueckoe
- 6 - 2 BOKaOyJIsIpa 1o JOMAIHIEe VK-43
socnumatue: . 2 -4.5.
npoieHHON Teme, paboTa 3a/laHus
COYUANbHAS 3HAYUMOCTb o
. CO CTPaBOYHOM
UHOA3LIYHOU KYIbIYPbl .
JUTEPATypPOH U CI0BapeM
[ToBTOpEHME TPOHIEHHOTO -
Marcpuajia, moAroToBka VY CeTHBIU ompoc,
C o WHIUBUIYAJIEHOTO MHUCHMEHHBIE VK-4.2
Tema 6.4. Risk in IT sphere AMBIILY
- 6 - 2 BOKaOyJIsIpa 1o JIOMaIHIe VK-4.3
(IpakTUKyM) . 2 4.5,
poieHHON Teme, paboTa 3a/laHus

CO CITPaBOYHOM
JUTEPaTypOil U CIIOBapeM




Tema 6.5. Crisis
management (IPaKTUKYM)

IToBTOpEHME MPONAEHHOTO
MaTepuaia, oAroToBKa
WHAMBHU1YaIbHOTO
BOKaOyJIspa 1o
poieHHON Teme, paboTa
CO CIIPaBOYHOU
JIUTEPATYypPOl U CIIOBapeEM

Tema 7.1. Communication
(MpakTUKyM)
Kynomyprno-meopueckoe
gocnumanue:

COUUATILHASL BHAYUMOCTb
UHOSL3bIYHOLL KYIbIY Dbl

IToBTOpPEHME MPOMIEHHOTO
Marepuana, moAroToBKa
WHAUBUIYaIbHOTO
BOKaOyJIsApa 1o
PO ICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOl U CIIOBapeM

Tema 7.2. E-commerce

IToBTOpEHME PONIECHHOTO
Marepuana, oAroToBKa
WHAWBHUYaJIBHOTO
BOKaOyJsipa mo

(mpakTUKyM) . ’
Pazpnen 7. npoiiieHHo# Teme, paboTa
Communicati CO CTIPaBOYHOM
on in JUTEPaTypoil U clioBapemM
Business - N
Tema 7.3. Customer service IToBTOpEHME MPONAEHHOTO
(MpaKTHKyM) MmaTepuana, moJAroToBKa
Kynomypno-meopueckoe WH/IMBUAYJIEHOTO
socnumanue: BOKaOyJIsIpa o
MEeNHCKYIbMYPHOe MPOICHHON TeMe, paboTa
npogheccuonanvroe CO CIPaBOYHOM
83aumooeticmaue JIUTEPATYpOM U CIIOBApEM
[ToBTOpEHME MPOIAEHHOTO
.. MaTepuaa, moJAroToBKa
Tema 7.4. Writing report praa,
WH/IUBUYAJILHOTO
(mpakTUKyM)
BOKaOyJIsIpa 1o
PO ICHHOH TeMe, paboTa
Paznen 8. Tema 8.1. Globalization and [ToBTOpEHUE NMPOHAEHHOTO

YcTHBIN ompoc,
[MUCHbMEHHBIE
JIOMaIllHue
3aaHUs

YcTHBIN ompoc,
MMUCbMEHHBIE
JOMaIITHHAE
3a1aHUs

YceTHBIH ompoc,
NN CHbMCHHBIC
JOMalllHue
3aJlaHUs

YcTHBIN ompoc,
[TUCHbMEHHBIE
JIOMaIllHue
3aaHUs

YerHBIH onpoc,
MIMCbMEHHBIE
JOMaIlHHAE
3a1aHUs

YcTHBI onpoc,

VK-4.2
VK-4.3.

VK-4.2
VK-4.3.

YK-4.2
VYK-4.3.

VK-4.2
VYK-4.3.

YK-4.2
YK-4.3.




Global
Companies

Global Marketing
(mpakTUKyM)
Kynemypno-meopueckoe
socnumanue:
COYUANbHASL 3HAYUMOCTD
UHOSI36IYHOUL KYIbIYPbl

Marepuana, oAroToBKa
WHAWBUYaJIBHOTO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM

Tema 8.2. Coca Cola
Company (mpakTuKyM)

IToBTOpEHUE MPONAECHHOTO
MaTepuaia, IoAroTOBKa
WHAWBUYaJIBHOTO
BOKaOyJIsipa mo
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPaTypOM U CIIOBAPEM

Tema 8.3. Success in IT
sphere (mpakTuKym)
Kynomyprno-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogheccuonanbHoe
g3aumooeticmasue

IToBTOpEHME MPONAEHHOTO
MaTepuaia, oAroToBKa
WHAMBHUyaJIbHOTO
BOKaOyJIspa 1o
pOHeHHON Teme, paboTa
CO CIIPaBOYHOU
JIUTEPATYpPOMl U CIIOBapeEM

Tema 8.4. General Motors
Company (mpakTUKyM)

[ToBTOpEHME MPOHIEHHOTO
MaTepuaia, MoAroToBKa
VHAMBUYyaJIbHOTO
BOKaOyJIsipa mo
IIpONEHHON TeMe, paboTa
CO CITPaBOYHOM
JIUTEPATYpPOMl U CIIOBapeEM

MHUCHbMEHHBIE
JIOMAaIITHHE
3aJaHHs

YeTHBIH ompoc,
NN CHbMCHHBIC
JOMalllHue
3aJlaHUs

YcTHBI onpoc,
[MMCHbMEHHBIE
JIOMaIIHHe
3aJlaHUs

YcTHBIN onpoc,
IIMCbMCHHBIC
JIOMaIlHue
3aJlaHus

YK-4.2
YK-4.3.

VK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.

Tewma 8.5. Failures
(mpakTUKyM)

[ToBTOpEHNE MPONIECHHOTO
Marepuana, MoAroToBKa
WHAWBUYaJIIBHOTO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTta
CO CITPaBOYHOM
JIUTEPaTypOM U CIIOBApeEM

YcTHBIN
ompoc,
MMMCbMEHHBIE
JIOMAIIHUE
3aJIaHus

VK-4.2
YK-4.3.




IToBTOpEHME MPOIIEHHOTO
Marepuana, moJAroToBKa

YcTHBIN ompoc,

Tema 8.6. Microsoft HHMBHAYaIIbHOTO [IMCHMCHHBIC 337][1((_-: 32
4 1 BOKaOyIspa 1o JOMaIlHAe e
Company (IpakTHKyM) . >
MO ICHHOH TeMe, paboTa 3a/laHus
CO CITPaBOYHOM
JIUTEPATYypOMl U CIIOBapeM
[ToBTOpEHME PONAECHHOTO
MaTepuaia, MoAroToBKa Y CTHBIH OIIpoc, YK-4.2
. MHIUBU]TyaJIbHOTO [ICHMCHHBIC YK-4.3.
Tema 8.7. Virgin Group
Company (npaKTiiym) 4 1 } BOKa6¥H${pa o JOMAIITHUE
IIPONEHHON TeMe, paboTa 3a/laHusA
CO CIIPaBOYHOM
JIATEPATYPOM U CIIOBapeEM
Tewma 8.8. Future of
Business in IT sphere [ToBTOpEHME MPONIEHHOTO
(TpakTUKYM) MarepHaa, MoAroToBKa Vermsii ompoc, | YK-4.2
Kyrnomyprno-meopueckoe UHIUBUIYaIbHOTO MIHCbMEHHbIE VK-4.3.
gocnumanue: 0CO3HaHue 4 1 BOKaOyJIsipa 1mo JIOMAIITHUE
c80€20 Mecma u ponu 6 IpOiiIeHHOM TeMe, paboTa 3a/1aHust
oyoyweti CO CIPaBOYHOM
npogheccuonanbHou JTUTEPaATypOil U CIIOBapeM
dessmenvHOCMU
IToaroroBska k
IIPOMEKYTOUHOU
3auer - 1 aTTecTaruu B hopme - -
VHIUBUyaJTbHON
Ipe3eHTAINN
80 24 -
Hroro

108




Cemectp nzyuenust: 4

Buabl yueoHoii padoThbl Ipomesxy
TOYHAasI
Dopmu
KonraktHas pa6ora arrecTan | @opmsl PMHPY
CamocrosiTeibHast padora He B emMble
Paznen, MmoayJib MMoapaszaen, Tema (B yacax) TEKYyLIero
gacax KOMIIETEH
KOHTPOJIst —
Jlek (IIpakTHYeckHn KCP ¢opmbI Oprauusanuu
11070 e 3aHATUSA B Hacax CaMOCTOSITEJIbLHOM
Tema 9.1. Computers — friend [ToBTOpEHME MPOIIEHHOTO -
or foe? (mpakTuKyMm) Marepuaa, MmoJaroToBKa YcTHbIi YK-4.2
Kynemypno-meopueckoe WHJIUBULYJIIBHOTO onpoc, YK-4.3.
socnumanue: - 10 - 4 BOKaOyJsipa mo MMUCbMEHHBIE
MENHCKYIbMYPHOE poHIeHHON Teme, paboTa JIOMAIIHUE
npogeccuonanvroe CO CITPaBOYHOM 3a/laHus
83aumooelicmaue JUTEPATYPOH U CIIOBAPEM
IToBTOpEHME MPOHAEHHOTO - YcTHbli
. MarepHaa, moJAroToBKa ompoc, YK-4.2
Tema 9.2. Computer (video ’
games (HpaKTHII:yM) ( ) - 10 - 4 WHAUBUAYAIBHOTO [HCBMCHHBIC | VK43,
BOKaOyJIspa 1o AOMAIITHHE
IporIeHHON Teme, paboTa 3a/aHuA
Paznen 9. [ToBTOpEHME POIIECHHOTO - YV CTHBI
English in Marepuaia, oAroToBKa orpoc, VK-4.2
Communications | Tema 9.3. Computer 10 4 VMHJVBHTyaJIbHOTO mucemennbie | Y K-4.3.
Systems architecture (mpakTHKyM) BOKaOyJIsApa 1o JOMaIlHIe
MpoIeHHON TeMe, paboTa 3a/IaHusI
CO CIIPaBOYHOM
- YcTHbIi
ompoc -
Tema 9.4. System computer poc, YK-4.2
- 10 - 4 - IIMCBMEHHBIE | VK -4.3
software (mpakTukym) -
JOMAIIIHUEC
3aJaHuA
- VYcTHbIi
) ompoc, YK-4.2
Tema 9.5. Operating systems ) 10 ) 4 ) IUCBMEHHBIE | VK-4.3.
(IpaKTHKyM) JIOMaIlIHHe

3aJaHusA




IToBTOpEHME MPONIEHHOTO

YcTHBIN
Marepuaia, oAroToBKa orpoc, YK-4.2
Tema 9.6. Multimedia 10 WHUBUTyJIBHOTO muceMmernbe | Y K-4.3.
(TpaKTHKyM) BOKaOyJIspa 1o JOMaIlHKIEe
IpoiiieHHOM TeMe, paboTa 3aaHus
CO CIIPaBOYHOU
Tema 9.7. Computers and work [ToBTOpPEHME MPONIEHHOTO 5
(IpakTUKYM) MaTepHana, MoAroToBKa YcrHbIi VYK-4.2
Kynemypno-meopueckoe MHIMBUTyabHOTO ompoc, VK-4.3.
8OCnUMAaHue. 0CoO3Hanue 10 BOKa6yJ1;1pa o [HCLMCHHDIC
OMaAaIIIHNEC
c80e20 Mecma u poau 8 MpOHICHHON Teme, paboTa HSaILaHI/I}I
Oyoyweti npogheccuoHarbHOU CO CITPaBOYHOI
desmenvHOCMU JUTEPATYPOU U CIIOBApPEM
IToBTOpEHME PONIECHHOTO .
Matepuaa, moAroToBKa ¥ CTHEIA
ompoc,
. WHANBUAYATHHOTO
Tema 9.8. Teleworking AHMBILY mucemennple | Y K-4.2
10 BOKaOyJIsipa 1o
(mpakTUKyM) . : 6 JOMAITHUE YK-4.3.
NpoliZIeHHOH TeMe, paboTa S—
CO CTIPaBOYHOM
JIUTEpaTypoil U clIoBapeM
IToBTOpEHME NPOWIEHHOTO 5
Marepuaa, MoAroTOBKa SZ)CHTPIE’CM VK-4.2
UHAUBUAYATHHOTO ’ -
Tema 9.9. Networks AHBHILY MTUCHMEHHBIE YK-4.3.
8 BOKaOyJsipa mo
(mpakTUKyM) . : 6 JOMAITHUE
NpoliZIeHHOH TeMe, paboTa S—
CO CTIPaBOYHOM
JIUTEpaTypoil U clIoBapeM
YcTHbIM
Tema 9.10. The Internet ] ompoc, YK-4.2
(mpakTUKyM) [HCBMCHHBIC | VK4 3.

JOMaAIlIHue




Tema 10.1. The Future of IT

IToBTOpEHME NPONIECHHOTO

VYcTHbIN

ormpoc,
(IpaKTHKyM) MaTepuasna, IoArOTOBKa THCHMEHHBIE | VK-4.)
Kynomypno-meopueckoe WH/IUBUYAJIbHOTO
Pasnen 10. The V. yp p AUBULY JloMaIliHue VK-4.3.
Future of IT gocnumanue: 0CO3HaHue - 8 - 2 BOKaOyJIsipa 1o 3a/1aHus,
€60€20 Mecma u ponu 6 NpoiiieHHOH Teme, paboTa BBINIOJIHCHUE
6yoyweti npogheccuonanvroti CO CTIPaBOYHOM KOHTPOJIBHBIX
desmenvbHOCmU JIUTEPATYPOU U CII0BAPEM saaHun
IToaroroBka k
MPOMEKYTOYHOMN
arrecranuu B Gpopme 36
IK3amMeH - - - - . hop ) )
IpyNIOBOM Npe3eHTaluH,
BBITIOJIHEHHE
KOHTPOJIbHBIX 3a/1aHui
Hroro - 104 4 36 - 36
180
- | 372 | 16 | 152 - 36
Bcero




6. COAEP)KAHUE JUCHUIIJIMHBI

Pazgen 1. Global Market

Tema 1.1. Globalization

OOyuaromuecs wu3y4aroT Temy [nmoOanm3arus. CrnocoObl W METOJIBI, NPHUBOIAIIME K
I'mobanm3amuu. M3ywaroT Jekcuky mo teme. [lomoxuTenbHbIE M OTpHUIIATENbHBIE MOCIEACTBUS
nporiecca rimobdanu3anuu. M3ydaroT TepMUHOIOTHIO TIPOBEACHUS Tele()OHHBIX TEPEroBOPOB, B TOM

YHClie C UCTIOJIb30BaHUEM LU(POBBIX CEPBUCOB.

Kynomypno-meopueckoe 6ocnumanue: nOHUMAHUE COYUATbHOU 3HAYUMOCMU UHOA3BIYHOLL
KYIbMypbl NPOUCXOOUM Y 0OYUAIOWUXCA NOCPEOCMBOM AHAIU3A U OdlbHeUue20 00CYyHCOeHUs HA
UHOCMPAHHOM A3bIKe meMbl 2100anu3ayul, ee 3aKOH08, d MAaKdice O0CODeHHOCmU 6e0eHUs.
MENCOYHAPOOHBIX NEPe2o8OPO8.

Tema 1.2. Brands

OOyuatomirecs 3HAKOMSATCS ¢ TeMOI Ha pumepe MupoBsix Mapok: IBM, Coca-Cola, Disney.
OOcyxmaroT mpo0IeMbl, CBSI3aHHBIC C TTMPATCTBOM U IyTH UX pelieHus. V3ydeHue TepMHHOIOTHH,
HEOoOXOIMMOH ISl IIPOBECHUSI JIETIOBBIX IEPErOBOPOB M COOPAHMIA MEXKIYHAPOIHOTO YPOBHSL.

Kynomypuo-meopueckoe —gocnumanue: NOHUMAHUE OCOOEHHOCHEU  MENCKYIbMYPHO20
npogeccuoHanbHo20 83aUMOOCiCMEU NPOUCXOOUM )Y 00VUAIOUWUXCSE NOCPEOCTE8OM KOMMYHUKAYUU
HA UHOCMPAHHOM A3bIKE C Yelblo 00CYHCOeHUs NpoOaeM, C8A3AHHBIX C UMEHAMU pA0a 2100ANbHbIX
KOMRAHUuul, U nymeu ux peuleus.

Tema 1.3. Advertising

OOyuaronyecs: 3HaKOMATCSL C PA3IMYHBIMU BUAAMM PEKJIAMbl, METOJAMHU PEKIAMUPOBAHUSL.
VYuyarcs, Kak NMpaBUWJIbHO MPOBOAUTH PEKJIaMHYI0 KammaHuio. M3ydaror ¢pasbl, HeoOXoauMble is

MMOCTPOCHUA YCHGMHOﬁ MpE3CHTAllUN. I/IHI[I/IBI/I,Z[yaJ'IBHaH MMpe3CHTalus 110 TEMEC.

Pa3nea 2. Business Organization

Tema 2.1. Employment

OOyuaronrecs M3y4aroT HaumOosee BaKHble (DakTOpbl, HEOOXOAMMBbIE M MHOJYYEHHUs
pabotbl. M3yyatoT cnocoObl YCIEIIHOrO MpPOXOXKICHHUS M NpoBeaeHus cobecenoBaHus. M3ydwaror
TEPMHUHOJIOTHIO, HEOOXOIUMYIO JUIsl MPOBEJIEHUSI COBELIaHWM BHYTpU KOMMIAaHMMU. Buasl pestome.
OOyuaromuecst y4aTcsi COCTaBIISITh pe3IOMe.

Kynomypno-meopueckoe 6ocnumanue: oco3naumue c8oeco mecma u poau 6 Oyoyuerl
nPoheccUOHANbHOU  OeAMeNbHOCMU  OCYUWeCmEIAemcss nymeM aHAIu3a o0cobOeHHoCmel NoucKa
pabomul, edeHusi nepeco8opos8 Ha UHOCMPAHHOM 53blKe, NPOBEOCHUs. COBEUJAHULL.

Tema 2.2. Trade

OOyuatonyecss 3HAKOMSTCS C Ppa3IMYHBIMU BUIAMH TOProBid. F3ydaroT 0COOEHHOCTH
BHEIIHEH M BHYTPEHHEH TOProBiau. 3HAKOMATCA C MpaBUIaMH OQOPMIICHHUS aKKpeIUTHBA.

COBCpI_HeHCTByIOT HAaBbIKHW BCACHUA NEPECroOBOPOB, U3YUANOT PA3JIMYHBIC NPUEMBI I JOCTUKCHUA



HanOonee 3(]deKkTuBHOrO pesynpTara, B TOM 4YHcIe C nomombio Zoom, Google-1oKyMeHTOB,
Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX ONOIHNOTEK.

Tema 2.3. Organization

OOyuaromyiecss 3HaKOMSTCSA C BUJAMH KOMIIAHWK. V3ydyaroT mpueMmsbl, CIIOCOOCTBYIOIINE
CO3JIaHHIO OJaronpusATHON pabouel cpenbl. 3HAKOMATCS C MPAaBUIAMU U CTPYKTypamH OOILIEHHS B
cdepe OuzHeca.

Kynemypno-meopueckoe socnumanue:  opmuposanue  NOHUMAHUS — 0COOEHHOCmel
MENCKYIbMYPHO20 NPODECCUOHATLHO20 83AUMOOCUCMBUS  NPOUCXOOUM HOCPEOCMBOM aHANU3A
PA3IUYHBIX MUNO8 KOMNAHULL, O0CODeHHOCmell GbICMPAUBAHUS NPABUTL U CHMPYKMYPbl 0e108020
obuenus 8 npogeccuoHanvbHol cgepe.

Tema 2.4. Money

3HAKOMCTBO C (1)I/IH8.HCOBBIMI/I OTHOIICHUAMHU B OKOHOMHUKEC N UX Fpa(i)I/I‘ICCKI/IM OTPaAXXCHUCM.

O6y‘leHI/Ie COCTAaBJICHUIO U HAIIUCAHWUIO OTYCTOB.

Pasnean 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HAKOMCTBO C ATHKOW B cdepe OuzHeca WU MHPOPMALMOHHBIX TEXHOJOTUH M Pa3IUYHBIMU
HopMamu dTHKeTa. OOCy)IeHHe MmpobieM Koppymiuu U 00pb0bl ¢ Hell. OOywaromnuecs: H3ydaroT
TEPMHUHOJIOTUIO 110 HaHHOI;’I TEME, I HAXOXICHUS BbIX0Oda U3 CIIOKHBIX 9dKOHOMHUNYCCKUX CI/ITyaHHfI.

Kynomypno-meopueckoe gocnumatue: MEJCKYIbMYPHOE npogeccuonanbroe
83aumooeticmaue npoucxooum 6 CO3HAHUU odyuarowuxcsi 01a200aps anaiusy u OdalbHeuuemy
00CYIHCOCHUIO MAKUX NOHAMULL, KAK 3MUKA, KOPPYNYUs, dKOHOMUUECKAs. CUmyayusi U cnocoowl ee
VIAYYUEHUS.

Tema 3.2. Change in IT sphere

OOyuaromiyecs y4arcsi BbIpaXkaTb CBOM MBICIIU 110 TeMe u3MeHeHus. O0CyK1at0T, HACKOIbKO
9acTO M3MECHEHHS KacaroTcs cdepbl MHOOPMAIMOHHBIX TeXHONOTHA. Kak B MOBCEIHEBHOW JKHU3HH,
Tak U B cpepe Ou3zHeca U B cucTeMe MH(POPMALIMOHHBIX TEXHOJOTUHN. Ydarcs mpaBuiiaM HalmMCaHUS
oT4eToB. COBEpIICHCTBYIOT HaBbIKM IHPOBEIEHUS COBELIAHUM IO TeMaM, KacaroIIUMCs
WH(GOPMAIIMOHHBIX TEXHOIOTHH.

Tema 3.3. Strategy in I'T sphere

OO6yuaronuecs 3HakoMSTCS ¢ TepMHUHOM «CTparerus» B ueiaoM. M3ydaroT BUIbl cTpaTeruii u
TaKTHK, HEOOXOIMMBIX JJIsl JOCTHKEHUS, TOCTABIIEHHOM 11eu. V3ydaroT pa3nuuusi Mexay TEPMUHOM
CTpaTerust W TaKTUKA; MPOCLUUPYIOT CBOM 3HaHHMS Ha cdepy HHGPOPMALMOHHBIX TEXHOJIOTHUH.
PasBuTre ymeHui 1 HaBBIKOB NIPUHATHS PELICHU.

Kynemypno-meopueckoe _gocnumanue: O0CO3HaAHUe C€680€20 Mmecma u poau 6 Oyoyweu
npogheccuoHanbHoU 0esmenrbHOCMu QOpMUpPyemcs y 00y4arowmuxca yepes NOHUMAaHue U paziuyeHue
NOHAMUL, NPOEYUPOBAHUIO CB0€20 NOHUMAHUA 6 OMHOUWeHUU NpPOpeccuoHanvHou cgepoi
0esAmenbHOCMU, 0CO3HAHUIO CIOHCHOCTNU NPOYECCa NPUHAMUSL PeuleHUll.




Pa3nen 4. Leadership

Tema 4.1. Cultures

3HAaKOMCTBO C KyJIbTypaMH pa3HbIX CTPaH, MOBEJACHUEM JIIOIeH, UX TPAIULMSMU U OOBIYasMU.
OreHKa 1 aHaIM3 UX BIMSHUS Ha BeJeHHE OM3Heca. 3HAKOMCTBO ¢ OCOOCHHOCTSIMU BeJleHHs Ou3Heca
C BOCTOYHBIMHU JI€JIOBBIMH MapTHepaMu. PazpaboTka cOOCTBEHHBIX CTpaTeruil B JaHHOH cdepe.

Kynomypno-meopueckoe eocnumanue: coyuanrbHas 3HAYUMOCHb UHOSAZBIYHOU K)IbHYpbl
Gdopmupyemcs 8 coznanuu obyuarowe2ocs 01a200aps aHAIu3y U OalbHeuuemy o00CyHCOeHUIO
0cobeHHOCmell KYIbmYp PA3HbIX CMPAH, UX PA3IUduil U NONbIMKe CAMOCMOSMENbHO pa3pabomanms
€8010 cmpamezuio 8e0eHUsl bu3Heca 8 UHOAZLIYHOM NPOCMPAHCIEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHUPOBBIMH JIMJIEPAMU B TOJUTHKE U 3KOHOMHKe. OOCyXKJeHUE KauecTB
JHepa, pacluiupeHue JieKCukd rmo Teme. OOydwaromuecss MOJy4yaroT NpPEACTaBICHHE O HaBBIKAX
yOpaBieHUs! KPYITHBIMH, MUPOBBIMU KOMITAHUSIMH.

Kyiemypro-meopueckoe socnumanue: Gopmuposanue HNOHUMAHUSA O MENHCKYAbIMYPHOM
nPogeccUoOHaNbHOM 83aUMOOCUCMEUU  Ocyujecmensiemcss 01a2o00aps anHanusy HA UHOCMPAHHOM
A3bIKE YCNEeWHOCMU MUPOBHIX TUOEPO8 U 2TI0OATLHBIX KOMNAHUIL.

Tema 4.3. Competition

O6yqa10mnecs1 3HAKOMSATCA C 3KOHOMHYECKUM TCPMHUHOM «KOHKYPCHLOUA» H €€ BHUIAAMHU.
I/I3yqa}0T BJIMAHUEC KOHKYPCHIHUHW HaA COCTOSHUC PA3JIMYHBIX PBIHKOB. PaCCManI/IBaI-OT OCHOBHBIC
CTpaTerun JOCTHIXKCHUA KOHKprHTOCHOCOGHOCTI/I. O6yqaroumec;1 pa3pa6aTLIBa}0T CBOHU
COOCTBEHHBIE CTPATCTUYCCKHUE I[GfICTBPISI AJI1 TpCOJO0JICHUA HpeHSITCTBI/Iﬁ B pCIICHUHN ITOCTABJICHHBIX

3a1ad.

Pa3nea S. Business vision

Tema S.1. Innovations in IT sphere

OOyuaronyecss 3HAKOMATCS C Ppa3IW4YHbIMU H300peTeHusMu. OOcCyknaoT HeoObIUHbIE
M300peTeHus], UCTONb3Ysl JIEKCUKY MO JaHHOW Teme. PaccMaTpuBaroT mpeuMyllecTBa MHHOBAIU B
chepe pblHKa HHGOPMAIMOHHBIX TEXHOJOTHH. M3ydaloT MeToAbl YCHEUIHOro MpeACTaBICHUs
uHpopmanuu B ¢opme mpeszeHTanuid, B Tom uncie ¢ nomomsio III1: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuaromiyecs U3y4aroT MOHATHE OKPY’KaIOIIas cpesla BO B3aUMOCBSI3U C BeJICHHEM OH3Heca.
BnusiHue pa3nnyHbIX KOMIIAHWNA HA COCTOSIHME OKPY’KaloLIeH Cpelbl. 3HAKOMSTCA C pa3IMYHbIMU
KOMIIaHUSIMU, KOTOpPbIE BHOCAT BKJIaJ B COXpaHEHHE OKPY KaIOLIeH cpebl.

Kynomypno-meopueckoe 6ocnumanue: oco3nanue c8oeco mecma u poau 6 Oyoyuerl
npogheccuoHaIbHOU 0eamenbHOCU RPOUCX0OUM NOCPeOCE8OM AHANU3A USMEHeHUlLl 8 OusHec-cepe
noo 8030elcmeuem UzMeHeHUll, NPOUCXO0AWUX 8 OKpYIIcarouell cpeoe.




Tema 5.3. Franchising

OOyuaromiecss 3HaAKOMSTCS C TEPMHHOM «(PAHIIM3HUHT: Bbladya KOMITAHHEW JIMIEH3UU Ha
MPOM3BOACTBO WM TPOJAXy ToBapa moa ee Mapkod (Pppanmmussl)». M3ydaror HEOOX0auMyto
TEPMUHOJIOTHIO Ha MpPUMEpax pa3IMyHbIX MEXIyHapoIHbIX KoMmmnaHui. Haxonsar npumepsl Ha
PoccuiickoM phIHKE.

Tema 5.4. Business communication

OOyuJatonriecss 3HAKOMSTCSI ¢ TEPMHUHOJIOTHEH W TOHATHEM OW3HEC ITHUKETa, JJIsl BEICHUS
JIEJIOBBIX MIEPErOBOPOB. YIIyUIIat0T CBOM HaBBIKU OOIIIEHUS B J1€JI0BOU Cpejie.

KVJZbH’IVDHO-WZBODLIQCKOe eocnumanue. qbopMupoeaHue NORUMAHUA O MENCKYTIbM)YPHOM
nqubeCCMOHaJleOM 83aumooelcmeun npoucxodum Ha npumepe Co6epULeHCmMeEe06ARUA HABLIKOB
KOMMYHUKayuu Ha UHOCMpPAHHKOM A3blKe C YEJIbI0 YCNEeUuLHo2o 6e0eHUsl 0e/l0BbIX nepecoeopos.

Pa3zgea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuatomnriecss 3HAKOMSTCS C TOHATHEM MEHEDKMEHTa, ero 3HaueHueM. OOydaromuecs
3HAKOMATCA C TepMHHOHOFHeﬁ, HGO6XOJII/IMOI7[ IJI1 OIMMUMCAaHUA YCPT IMOJOXUTCIIBHOTO H
OTPHLIATEJILHOTO yIpaBJIECHIIA.

Tema 6.2. Management Styles

YT0 MOKHO M YEro HENb3s AeaTh MeHeKepaMm. Tpu CTHIIS ypaBiIeHUs.

WHTEpBBIO C JKCIEPTOM MO CTWISAMH ympasieHus. KaudecTtBo ympasineHus. Kak oneHuTsh
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI YIYUIINTh CTUIIN YIIPABICHUS.

KVJZbWIVDHO-WIBODLIQC'KOe eocnumdaHue. I’lOCp@()CWl@OM aHaiuza HaA UHOCMPAHHOM A3blKe
PA3IUUHbLIX  8UO06 UHMEPEbIO, CMUNel YApasleHus, Kaiecmeda npoucxooum @opmuposanue
NOHRUMAHUA MEINCKYIIbNTYPHOCO l’lp0¢€CCHOHCUZbH020 83aUMO0elCmEUs.

Tema 6.3. Team Building

OOyJarommecs: M3y4aroT CIOCOObI pabOThl B KOMaHE, OOCYXKIAOT HJECH, KaK CO3/aTh
yCHEeUIHyo KoMaHay. M3ydaroT IEKCUKY 0 TeME.

Kynomypno-meopueckoe eocnumanue: ghopmuposanue coyuanbHoOu 3HaUUMOCMU UHOAZbIYHOU
KYIbMYpbl RPOUCXO0Um HA npumepe uoet hopmuposanusi KOMano, onpeoeienus poieil 8 KOMaHoe,
VCHeWHOCMU U Pe3yTbMAMUSHOCIU KOMAHObL U KAHCO020 ee UeHd.

Tema 6.4. Risk in IT sphere

OO6yuaromuecs: 00CyKIal0T BUIBI IOBCEIHEBHOTO PHCKa U pucka B OusHece. PUCK, KOTOpbIit
MOYKET OBITh IOJIy4EH B XO/JI€ TpoIiecca rI1o0atn3aluu.

Tema 6.5. Crisis management

OOyuatonriecss 0OCYXIalOT BOMPOCHI MO TEME KPHU3UC B YIPABICHUH. 3HAKOMSTCS C
Pa3IMYHBIMH CUTYAallMsSMHU, BBI3BIBAIOIIUMHU Kpu3HcC. M3ydaloT myTu pelneHusl BHIXOAA U3 KpH3uca.
HSyanOT MMPUCMBI 3allpallinBaAHUSA HHq)OpMaHHH B CJIOKHBIX SKOHOMHUYCCKHUX CUTyallUdX U I'PaMOTHO

OTBCYATH HAa MMOCTABJICHHBIC BOIIPOCHI.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

Pa3zpen 7. Communication in Business

Tema 7.1. Communication

OOyuaronpecss U3y4aroT Ka4ecTBa XOPOIIEro codeceHnKa, (haKTOphl BaXKHBIE B OOIICHUU U
¢dbopMbl 001IeHUs (BUABI MUCHbMEHHOTO U YCTHOrO 0o0mieHus). M3yueHne u TpeHUHT HOBOM JIEKCHKHU
o TeMe. COBEpIIEHCTBYIOT CBOM KOMMYHHUKATUBHBIE HABBIKH.

KVJZbWIVDHO-WIBODHQCKoe socnumanrue. coyuanbHasl 3HAYUMOCNb MHO}ZSbl’{HOﬁ Kyn1bm)ypbol
Gdopmupyemcs y obyuarouuxcsa nocpeocmeom u3yyeHus U008 npooaem, ¢ KOMopviMu OHU MOy
CMOJIKHYmMbCA 6 npoyecce UHOA3bIYHO2O npod)eccuommbHozo O6ZM€HM}Z.

Tema 7.2. E-commerce

OOyuJarommecs: M3yd4arOT BHJBI PHUCKA, KOTOPBIE MOTYT OBITh IIOJY4YEHBI B PE3yJbTaTe
TOPrOBJIM B HWHTEpHETEe. BUIBI MPOAYKTOB M YyCIyr, NPeAoCTaBlsieMbIX B HHTepHeTe. M3ywaror
TEPMHUHBI TI0O TeMe TOproeis. M3ydaror mMerombl mocTpoeHus: 3((EeKTHBHONW TPE3CHTANHUU IS
ycnemHoﬁ nponanm CBOECTO nponyKTa CBOUM INTOTCHIINAJIbHBIM HOKyrIaTeJ'ISIM.

Tema 7.3. Customer service

OOyuyaromuecss HW3y4alOT HOBBIE HIeU B cdepe OOCTyKHBaHUS KIUEHTOB. M3ydaroT
JOCTOMHCTBA U HECOAOCTATKHU paSHBIX BHUIOB 06H_[€HI/I$I C KIIMCHTAMMH. O6y‘{aIOH_II/IeC$I y‘-IaTCSI II1nCcaThb
nuchbMo-%anody. CoBEpIIEHCTBYIOT HaBBIKU ay/IMPOBAHUS 10 TAHHOU TEME.

Kynomypno-meopueckoe  socnumanue:  0CO3HAHUE  YCHEWHOCHU  MENCKYIbIMYPHO2O
nPoheccuoHaIbHO20 83AUMOOCUCMEUS NPOUCX00UM Yepe3 YCIMHbLUL 0OMeH HA UHOCMPAHHOM SI3bIKe
uoesmMU U MuICIAMU NO NOBOOY Cmulel NPohecCUOHAIbHO20 U ObIMO0B02O 00WeHUs. Ol peueHuUs
npoobrem KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuaromuecss M3y4aroT CTPYKTYpPY HAMHMCaHUs OTYeTa, HEOOXOIUMYI) TEPMHHOJIOTHIO.

3aH_II/ITa HHIAWBUAYAJIbHBIX OTUCTOB.

Pa3znea 8. Global Companies

Tema 8.1. Globalization and Global Marketing

OO6yuaromuecs: u3ydaror Temy «[nmobanmuzanus». CrnocoObl M METOABI, MPUBOIAIINE K
['mobammzamuu. M3ywaror nexkcuky mo Teme. [lomokuTenbHbIE W OTpPHUIATENBHBIC IOCIEACTBUS

mponecca rﬂo6ann3au1/m. MCTOI[BI BXOXICHUA B MHpOBOﬁ PBIHOK.

Kynomypno-meopueckoe 6ocnumanue: gpopmuposanue noHUMaHUs_COYUATLHOU 3HAYUMOCTU
UHOA3BIYHOU KYIbMYPbl NPOUCXOOUM 8 Npoyecce AHanu3a U 0OCYHCOeHUs Nocie0Cmeull npoyecca
enobanuzayuu, 0cobenHocmeri MexcoOyHapoOH020 PbIHKA.

Tema 8.2. Coca Cola Company

O6yqa}01unec>1 3HAKOMATCA C I/ICTOpHeﬁ CO3JaHus KOMIIaHHMH, C €€ OCHOBATCIIsIMU.

OO6cyxnarT MpenMyIIecTBa U HEAOCTATKU 3TON KOMITAHUU.



Tema 8.3. Success in IT sphere

M3ygaror nekcuky mo Teme «Ycmex», ocobeHHo kacarenbHo IT. 3Hakomsrcs ¢
TEPMUHOJIOTHEN Ha TIpUMEpPE YCIENIHBIX KOMIaHWUW U Jonei. COBEPIICHCTBYIOT HABBIKW BEICHUS
neperopopoB. M3y4aroT kauecTBa, KOTOPhIMU 00JIa/1aeT yCIeUIHbI YenoBeK, padoTarouuii B cdepe
WH(GOPMAIIMOHHBIX TEXHOIOTHH.

Kynomypro-meopueckoe socnumarnue: NOHUMAHUE ocobennocmeil MEINCKY/IbMYPHO2O0

npoheccuoHanbHo20 83auMO0euCmeus NPOUCXooum HaA NpuMepe AaHalu3a YCHeUHOCMU 6e0eHUs
nepecoeopoe Ha UHOCNPAHHOM A3blKe, YCneurHocmu 4ejloeeka, KaxK judHocmu u Kax busnec €auHul4bl.

Tema 8.4. General Motors Company

Wzydator ucTOpHI0O KOMIAHWMM, 3aHUMAaeMOE€ MECTO Ha MHpPOBOH  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE U (OpMYITy ycIiexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM pbIHKE.

Tema 8.5. Failures

OOyuaronecss H3y4aloT MPUYUHBI Kpaxa KommaHui. IlyTm BbeIXOoga M3 CIOXKHBIX
HKOHOMHYECKUX cUTyarid. O030p PHIHKOB, KOTOPbIEe 00aHKPOTHIIUCH.

Tema 8.6. Microsoft Company

OOyuaromiyecs M3ydaroT UCTOPUIO KOMIIAHUH, 3aHHMMAaeMO€ MECTO Ha MHPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OpMyIly ycrexa, MecTo, 3aHuMaemMoe Ha Poccuiickom pbiHe.

Tema 8.7. Virgin Group Company

OOyuJatomnriecss W3y4arOT HCTOPUIO KOMIIAHWM, 3aHUMAaeMOE€ MECTO Ha MHUpPOBOW apeHe, ee
KOHKYPEHTOCIIOCOOHOCTb Ha PhIHKE U (JOpMyIly ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom pbIHKe.

Tema 8.8. Future of the Business in IT sphere

OOyuaronuecst U3y4aroT MPUINHBI, T0 KOTOPHIM KOMITAHUW CTAHOBSITCS TI00anbHBIMH. [TyTH
ux pacmmpeHus. [IpITaloTCsI CIIPOrHO3UPOBATh SKOHOMHYECKOE COCTOSIHHE CTpaHbl B OyayIlieMm, a
TaKXe U3MeHeHHe cepbl HHPOPMALIMOHHBIX TEXHOJIOTHH.

Kynomypno-meopueckoe eocnumanue: nymem 00Cyscoenus HA UHOCMPAHHOM A3bIKE
B03MOMNCHBIX HANPAGLEHUL PA36UMUA IKOHOMUKY CIPAHbL U OU3Heca, y o0yuarowuxcsa popmupyemcs
0CO3HAHUe c80e20 Mecma u poau 6 Oyoyujel npogheccuoHanrbHOU 0eamenbHOCU.

Pa3znean 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?

OOyuaronuecss pa3MBIIUISIOT HaJ BOMPOCOM OE30MACHOCTH WIIM BPaKIeOHOCTH BIUSHUS
KOMIIBIOTEPHBIX TEXHOJIOTHIl Ha YelloBeKa, OU3HecC.

Kynomyprno-meopueckoe eocnumanue: _na npumepe  00CYICOEHUs  NO3UMUBHOZO U
He2amueHo20 GIUAHUSL PA3BUBAIOWUXCA KOMNBIOMEPHLIX MEXHOL02UU HA YeloseKd, Y 00y uaruuxcs
dopmupyemcs nonumanue ocobeHHOCmerl MeNCKYIbMYPHO20 NPOPECCUOHATLHO20 83AUMOOEUCMBUSL.

Tema 9.2. Computer (video) games

O6yanOHIHeCﬂ O6CY)KI(aIOT BUbl U TUIIBI KOMIIBIOTCPHBIX UIP, UX BJIUAHHUC Ha PA3BUTHC

YCJIOBCKA, 4 TAKIKC BO3MOKHBIC BAPpUAHTBI UX HCIIOJIb30BAHMA.



Tema 9.3. Computer architecture

OOyuaronuecss M3y4aroT AHTJIMICKUE SKBUBAJICHTHI MO 0003HAaYeHHOU Teme. OOCYyX)mTaroT
IUTFOCHI 1 MUHYCBI Pa3JIMYHBIX BUOB KOMIIBIOTEPHON apXUTEKTYPHI.

Tema 9.4. System computer software

OO0yuaronuecst U3y4aroT BUABI IPOTPAMMHOTO 00eCTiedeH sI, COOTBETCTBYIOIIYIO JIEKCUKY.

Tema 9.5. Operating systems

OOyJarommecs: pacCMaTPUBAIOT PA3TMYHbBIE BUIBI ONIEPAIMOHHBIX CUCTEM, CPABHUBAIOT HX.

Tema 9.6. Multimedia

OOyuaronuecss U3y4arT JIGKCHKY MO TeMe «MYJIbTHMEIUNHBIC YCTPOHCTBA», OOCYKOAOT,
HACKOJIBKO CUJIBHBIMU 6BIJII/I N3MCHCHHSA B 9TOM CEKTOPC.

Tema 9.7. Computers and work

OOCyX/1al0T JOCTOMHCTBA U HEAOCTATKU MCIIONb30BAHMS KOMITBIOTEPHBIX TEXHOJOTHUH Ha
pa0ore.

Kynomypno-meopueckoe 6ocnumanue: oco3naunue ceoe2o mecma U poau 6 Oyoyujerl
npogheccuoHanbHOU 0essmenbHOCMU NPOUCX0OUNM 80 8peMsl 0OCYIHCOeHUSL 0OVUAIOWUMUCS HIOAHCO8
UCNONb308AHUSL COBPEMEHHBIX KOMNBIOMEPHLIX MEXHOL02UU HA UHOCMPAHHOM S3bIKE.

Tema 9.8. Teleworking

Benenne B Temy ypaneHHOM pabotTel. OOyuwaromruecs 0OCYKAAalOT CMBICI U 3HAYCHHE
MOSIBIICHHS JAHHOTO HANpaBJIeHUs B cepe HHPOPMAITMOHHBIX TEXHOJIOTHI.

Tema 9.9. Networks

OOyuatomecs 00CYKIAIOT 3HAYMMOCTb TOSIBIEHUS PA3IMYHOIO poJia «CeTel»; paszHUILy
MEXy HUIMH; OTHOILIEHHE PAa3HbIX MOKOJIEHUH K 3TOMY.

Tema 9.10. The Internet

OOyuatonuecst yrIyoONsiloTcs B H3Y4Y€HHE TEePMHUHOJOTUMU cdepbl HH(DOPMALMOHHBIX
TEXHOJIOTUi1; 00CYKIAat0T MOJIOKUTEIbHbIE U OTPHULIATENIbHBIE acTieKThl VIHTepHeTa.

Pa3nesa 10. The Future of IT

Tema 10.1. The Future of IT

OO6yuatonuecst 00CyXJ1al0T T€ U3MEHEHHUs, KOTOpble mpeTepriena chepa MHOOPMALMOHHBIX
texHosoruil. OOywaromuecss NPOTHO3UPYIOT BO3MOXKHBIE HW3MEHEHHs U DPa3BUTHE CQepsl
MH(POPMALIMOHHBIX TEXHOJIOTUH B CIIEAYIOIIEM BEKe.

Kynomypro-meopueckoe Hanpasierue B80CNUMAMENbHOU Da601’)1bl: 4cpe3 MOHMMAHUC CYTU

U3MEHeHuH B cepe MH(POPMALMOHHBIX TEXHOJOTUH, OOMEH HIESIMH M MBICISIMU Ha MHOCTPAaHHOM
A3bIKE, Yy OOy4YaroluXcs IPOUCXOIUT OCO3HAHME CBOEro MecTa W pojau B HUX Oyaymiei

npohecCHOHANBEHOM NesTEIbHOCTH

7. CAMOCTOSATEJIBHAS PABOTA OBYYAIOIIIUXCSA

B pamkax ganHO#N y4eOHOUM AUCHMILTUHBI 00yUYaIOIIUECs BBITOIHSAIOT CAMOCTOSTENbHYIO paboTy



B BUJI€ MIOBTOPEHHUS MTPOMAEHHOI0 MaTepualia o BCEM M3ydaeMbIM TeMaM JECSITH pa3/ieioB, yCTHO U
MUCHMEHHO (MMChMEHHBIE JOMAIIHUE PadOThI) OTBEYAIOT HA BOMPOCH! IS TOATOTOBKU K TEKYIIEMY
KOHTPOJIIO B COOTBETCTBYIOIIIEM CEMECTpE, & TAaKXKe TOTOBATCS K MHIUBUAYAIbHBIM HIIH TPYIIIOBBIM
NPE3CHTAIMSM ISl IPOXO0XKICHUS MPOMEKYTOYHOH aTTeCTaIlK M0 JUCIUIUIMHE C UCTIOJIb30BaHUEM
UQPOBBIX TEXHOJIOTUH, B ToM uucie ¢ nomouipto III1: PowerPoint, Google Slides, slidesgo.co..
[ToMuMo 53TOr0, OOYYArONIUIICS OCYIIECTBISET MOATOTOBKY WHAMBHIYaJIbHOTO BOKaOyispa MO
MPOMJICHHON TeMme; paboTy €O CIpPaBOYHOW JHUTEPATypod M CJIOBapeM; paboTy HaJ OMIMOKaMH C
HCITOJIh30BaHuEeM U(PPOBBIX HHCTPpYyMEHTOB. (Multitran.ru, DnekTponHslii ciioBaps #ABBYY Lingvo
11 croBaps 6 s361k0B Volume, Longman Contemporary Dictionary, Longman Business Dictionary u

1p.;ZNANIUM.COM: snekTpoHHO-OnbmnoTeunas cucrema. HOMKOH: apxuB Hay4HBIX JKypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT'MHA

Ha xax7oM 3aHATHM Ka)XXJI0M TeMbl BCEX pa3/esioB Hapsdy C TPAJULMOHHBIMHU IMPUMEHSEeTCS
TEXHOJIOTHUS TPOOIEMHOTO 00yUeHHsI, @ IMEHHO KaXKJ10€ 3aHITHE MPOBOAUTCS B (OpPME MPAKTHKyMa
C WCIOJIb30BAaHWEM IUPPOBBIX HMHCTPYMEHTOB [UIS  PEIICHHWsS IIOCTABJICHHOW  3aJlayu:
WHTEUIeKTyanbHbIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

HpI/I HN3YUCHUU JaHHOW  IUCIHUILIMHBI HUCTIOJIB3YIOTCA  CIICAYIOIIHNC 06pa3OBaTeJIBHLIe

TEXHOJIOTHH:
Tema 3ansiTust Buna oopa3oBartesibHOM dopMa npoBeeHUsI 3aHATUSA
TEXHOJIOTUH

Pasnen 1. Global Marketing Hnmepaxmusnas lenosas / ponesas uepa

Tema 1.1. Globalization MEeXHONI02UsL

Kynomypno-meopueckoe

socnumanue:

COYUANLHASA 3HAYUMOCTb

UHOSI3bIYHOLL K)TIbIMYpbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazoop

Kynomypno-meopueckoe MexXHOoN02Us. KOHKDEMmHbIX CUMYyayutl)

gocnumatue:

MENHCKYIbMYPHOe

npogheccuonanvHoe

83aumooeticmsue

Tema 1.3. Advertising Humepaxkmusnas Henosas / ponesas uepa

MexHo102Usl Case Study (pazbop

KOHKDEMHbIX CUMYayuil)

Pazgen 2. Business Organization | Tpaduyuonnas mexnonocus IIpaxmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexnonocus Ilpaxmuueckoe 3ansimue

Tema 2.3. Organization Tpaouyuonnas mexnonocust Ilpakxmuueckoe 3ansmue




Tema 2.4. Money

Tpa()uquHHa;z MexXHOoJI02uA

Hpaxmuttecxoe 3ansamue

Pa3nen 3. Strategy in IT sphere
Tema 3.1. Ethics in IT sphere
Kynomypno-meopueckoe
socnumanue:

MENHCKYIbIMYPHOE
npogheccuonanbHoe
83aumooeticmaue

Hnmepaxmusnasn
MexXHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayuiL)

Tema 3.2. Change in IT sphere

Tpaouyuonnas mexronocus

Hpakmuttecme 3aramue

Tema 3.3. Strategy in IT sphere
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE C80E20
Mecma u poau 8 6yoyue

Tpadub;uonﬂaﬂ MEeXHOo102UA

Hpakmuttecme 3aramue

npogheccuoHanbHol

oesamenbHOCmu

Pasnen 4. Leadership Hnmepaxmusnas lenosas / ponesas uepa

Tema 4.1. Cultures MexXHON02Us. Case Study (pazoop

Kynomypno-meopueckoe KOHKDEMHbIX CUMYayutl)

socnumanue:

COYUATLHASL 3HAYUMOCTID

UHOA3ZLIYHOU KYIbMYPbl

Tema 4.2. Leadership Humepaxmuenas Case Study (pazoop

Kynomypno-meopueckoe MEeXHONI02Us. KOHKPEMHbIX CUMYayutl)

socnumanue:

MENHCKYIbIMYPHOE

npogheccuonanbHoe

83aumooeticmsue

Tema 4.3. Competition Humepaxmuenas Henosas / ponesas uepa
MexHOoI02Us. Case Study (pazoop

KOHKPEMHbIX CUmyayutl)

Pa3znea 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpa()ub;ummaﬂ MeXHOJI02UA

Hpazcmuuecxoe 3aramue

Tema 5.2. Business and
environment
Kynomyprno-meopueckoe
B0CHNUMAHUE: OCOZHAHUE CBOE20
Mecma u ponu 8 byoyuell
npogeccuonanvHol
oessmeslbHOCmu

Tpaduuuouﬂaﬂ MexXHo102UA

Hpaxmuuecxoe 3aramue

Tema 5.3. Franchising

Tpa()uI/}MOHHCL‘Z MeXHOoJI02UA

Hpakmuqecme 3anamue

Tema 5.4. Business
communication
Kynomyprno-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
s3aumooelicmasue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayuiL)

Pa3nex 6. Insights Into

Tpaduuuozmaﬂ MEXHOJI02UA

HpaKmuquKoe 3aHAamue




Management
Tema 6.1. The nature of
management

Tema 6.2. Management Styles
Kynomyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumodoelicmeaue

Tpac)uquHHa;z MmexXHOoJI0cuA

Hpakmuuecme 3ansamue

Tema 6.3. Team Building
Kynemypno-meopueckoe
socnumanue:
COYUANbHASL 3HAYUMOCTD
UHOSI3bIYHOU KYIbIYpbl

Tpaduuuonnaﬂ MexXHOoJI02uA

Hpakmuqecme 3anamue

Tema 6.4. Risk in IT sphere

Humepaxmuenas
MexHo102Us

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis management

TpaduquHHaﬂ MeXHOoJI02UA

Hpaxmuttecxoe 3anamue

Pa3nea 7. Communication in
Business

Tema 7.1. Communication
Kynomyprno-meopueckoe
socnumanue:

COUUATILHASL 3HAYUMOCTb
UHOS3LIYHOU KYIbIMYpPbl

TpaaMuMOHHCl}Z mexHoJlocus

HpaKmull€CKO€ 3anamue

Tema 7.2. E-commerce

Tpadub;uonﬂa}z MexXHoJ102UA

Hpakmuttecme 3aramue

Tema 7.3. Customer service
Kynomyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumodoelicmeaue

Tpac)uquHHa;z MmexXHOoJI02uA

Hpakmuuecme 3ansamue

Tema 7.4. Writing report

Tpaduuuonnaﬂ MexXHOoJI02uA

Hpakmuqecme 3ansamue

Pasnea 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kynomyprno-meopueckoe
gocnumanue:

COUUATILHASL 3HAYUMOCTb
UHOSI36IYHOU K)YTIbIYPbl

Tpaduuuouﬁaﬂ MEXHOJI02UA

Hpaxmul{ea{oe 3anAamue

Tema 8.2. Coca Cola Company

TpaduquHHaﬂ MeXHOoJI02UA

Hpaxmuttecxoe 3anamue

Tema 8.3. Success in IT sphere
Kynomypno-meopueckoe
socnumatue:
MENCKYIbMYPHOE
npogeccuonanvroe
s3aumooeticmsue

Humepaxmusnas
MexHON02Us

Case Study (pazbop
KOHKDEMHbIX CUMYyayuiL)




Tema 8.4. General Motors
Company

Tpa()uquHHa;z MexXHOoJI02uA

HpaKmull€CKOe 3ansamue

Tema 8.5. Failures

Tpaduuuonuaﬂ MeXHoJ102UA

Hpaxmuqecme 3aramue

Tema 8.6. Microsoft Company

Tpadub;uonﬂaﬂ mMexXHoJ102UA

Hpakmuqecme 3arAamue

Tema 8.7. Virgin Group
Company

Tpaduuuouﬁaﬂ MEXHOJI02UA

Hpaxmul{ea{oe 3aHAamue

Tema 8.8. Future of Business in
IT sphere
Kynomyprno-meopueckoe
8OCNUMAHUE: 0COZHAHUE C80€20
Mecma u ponu 8 byoyueu
npogheccuoHanbHol
oessmeslbHOCmu

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayutl)

Pa3nen 9. English in
Communications Systems

Tema 9.1. Computers - friend or
foe?

Kynomypno-meopueckoe
socnumanue:

MENCKYIbMYPHOE
npogheccuonanvbHoe
83aumooeticmsue

TpaaMZ/}MOHHCl}Z mexHoJlocus

HpaKmull€CKO€ 3anamue

Tema 9.2. Computer (video)
games

Tpadub;uonﬂa}z mMexXHoJl02UA

Hpaxmuuecme 3ar”amue

Tema 9.3. Computer architecture

Tpac)uquHHa;z mexHoJlIocuA

Hpakmuuecme 3anamue

Tema 9.4. System computer
software

Tpaduuuonnaﬂ MexXHOoJI02uA

Hpakmuqecme 3ansamue

Tema 9.5. Operating systems

Tpaduuuouﬁaﬂ MEXHOJI02UA

Hpaxmul{ea{oe 3aHAamue

Tema 9.6. Multimedia

TpadumeHaﬂ MEXHOJI02UA

HpaKmuquKoe 3anAamue

Tema 9.7. Computers and work
Kynomypno-meopueckoe
socnumanue. 0CO3HaHUue c80e20
Mecma u poau 8 byoyuell
npogheccuonanbHou
desimenbHOCMU

TpaaMZ/}MOHHCl}Z mexHoJlocus

HpaKmull€CKO€ 3anamue

Tema 9.8. Teleworking

Tpa()uquHHa;z MexXHOoJI02uA

HpaKmull€CKOe 3ansamue

Tema 9.9. Networks

Tpac)uquHHa;z mMexXHOoJI02uA

Hpakmuuecme 3anamue

Tema 9.10. The Internet

Tpadub;uonﬂaﬂ mMexXHo102UuA

Hpakmuqecme 3araAmue

Pa3zngeua 10. The Future of IT
Tema 10.1. The Future of IT

Tpaduuuouﬁaﬂ MEXHOJI02UA

Hpaxmul{ea{oe 3aHAamue




Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE CB0e20
Mecma u poau 8 Oyoywel
npogheccuoHanbHou
dessmenbHOCmU

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U IPOMEXXYTOYHAS ATTECTAILIUS
O AMCIUITIJIMHE

9.1. ®opMbI KOHTPOJISI O TUCHUIJIMHE

Texyuuii KOHTPOJIb.

B nponecce n3ydyenus yueOHON TUCIMITIMHBI 00yUaloIMecss y4acTBYIOT B YCTHBIX OIpoOcax,
BBIIIOJIHSIOT IIMCBMEHHBIE JOMAIHUE U KOHTPOJIBHBIE 3aJaHus. Pe3ynpTaThl BBIIOIHEHUS AAHHBIX
BUJIOB palOT SBIISAIOTCS OCHOBAHMEM JUIsl BBICTABJICHHS OLIEHOK TEKYIIEro KOHTPOJS MO y4eOHOM
JTUCIUIUIMHE. BrpIMonHeHne Bcex 3alaHui SBISETCS 00SM3aTENbHBIM JJIsi BCEX O0O0ydYarommxcs.
OOyuaromyecsi, He BBINOJHUBIINE B TOJHOM OObEeMEe BCE 3a/aHus, HE JOMYyCKAalTCi K claue
HK3aMEHOB, 3a4E€TOB U 3a4E€TOB C OLIEHKOH M0 JAHHON Y4EOHOH INUCHUIUIMHE.

IIpome:kyTouyHast aTTecTamus.

Jlis KOHTpOJs ycBOeHHUs OOydYaloIMMUCS MaHHOW AMCUMILIMHBI y4eOHBIM IJIAHOM
npeaycMoTpeH 3aueT B 1 u 3 ceMecTpax OOy4eHHS U 3a4eT C OLEHKOW BO 2 cemecTpe,
POBOJUMBIE B (hOpME MHIMBUAYAIBHBIX MPE3CHTAIMK MO0 M3YYEHHBIM TeMaM, U 3K3aMeH B 4
ceMecTpe, MPOBOAMMBIN B (opMe HENOATOTOBIEHHOIO MOHOJOTMYECKOTO BBICKA3bIBAHUS I10
OJIHOM W3 MPEUIOKEHHBIX TE€M, OTBETOB Ha BOMNPOCHI MApTHEpPA WIM IPENOAABATENs IMOCIE
IIPEACTABICHHOIO MOHOJIOra, TPYIIIOBOM eJI0BOW Npe3eHTanuu. [Ipu BbICTaBICHUU UTOTOBBIX
OTMETOK YYHTBIBAETCSI AaKTHBHOCTh OOYYaIOLIErocs B paMKax KyJbTYPHO-TBOPYECKOTO

HaIpPaBJIEHUS! BOCIIUTATEIbHON PaOOTHI.

9.2. OueHoYHbIE MATEePHAJIbI (OLIEHOUYHbIE CPEICTBA) /ISl TEKYILIEero KOHTPOJIS

YCneBaeMoCT U HpOMe)l(yTO‘lHOﬁ aTTeCTallMi Mo JUCHUIIJINHE

Texkylmuii KOHTPOJIb.

OreHOYHBIC MaTEepPUANIBI JUIsl TEKYIIETO KOHTPOJIS TI0 TUCHIUIUIMHE: B TEYCHUE CEMECTpa
OCYIIECTBIICTCS TOYPOUHBIH KOHTPOJIb YCTHBIX OTBETOB (JMAJIOTOB W MOHOJIOTOB),
ayJMpOBaHUsl, YTEHUSI U MUCbMEHHBIX (ayJUTOPHBIX U JOMAIIHUX) paboT (3amanwuii). OreHka

BBICTABJIACTCA 3a pa60Ty Ha KaXJI0M 3aHATHUHN, YIYUTBIBAOTCA BCC BUJIbI pequoﬁ ACATCIIbHOCTH



(aynupoBaHHe, TOBOPEHUE, YTEHUE, IIMCbMO), a TAK)KE YMEHUE aJIeKBAaTHO, [0 TeMe, OTBETUTh
Ha BOIIPOCHI B paMKax YCTHOT'O OINpPOCAa, BOIPOCHI KOTOPOTO MpeacTaBieHbl Huxke. OneHka
BBICTABJISIETCS] COOTBETCTBEHHO KPUTEPHUSM OIICHUBAHUSI.
Cnucok BONPOCOB Jisl IOATOTOBKH K TeKylleMy KOHTPOJII0 B 1 cemecTpe:
®opMyIMpoBKa BOMPOCOB K TEKyIIEMY KOHTpPOJI0 B | ceMecTpe NOJIHOCTHIO

COOTBCTCTBYCT HAUMCHOBAHHWIO U COACPKAHUIO 3asIBJICHHBIX TEM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.  What are the advantages of being the local Co?

11. What are the disadvantages of being the local Co?

12. What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16. Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?

20.  Make an overview of advertising media and methods?

21. How to choose the best way to advertise a product?

22. They say, «Advertising is not a waste of money»? Do you agree?
23. Advantages of outdoor advertising over the commercials.

24, What is the difference between corporate and product advertising?
25.  What methods of advertising are more effective in each case?
26. What are the most efficient methods of advertising?

27.  What are the least efficient methods of advertising?

28.  What makes a good advertising?

29. What are vivid examples of successful advertising? Why?
30.  What are vivid examples of unsuccessful advertising? Why?



Cnmcok BONpPoCoB /sl MOATOTOBKH K TeKYILIeMy KOHTPOJIIO BO 2 ceMecTpe:

@®opMyJIUpOBKAa BOINPOCOB K TEKYLIEMY KOHTPOJIIO BO 2 CEMECTpPE IOIHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHHIO U COACPKAHUIO 3asIBJICHHBIX TEM.

NS kR

10.
11.
12.
13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them._

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?



Cnucok BONPOCOB 1151 MOATOTOBKH K TEKYIleMYy KOHTPOJIIO B 3 cemMecTpe:
@opMyJIUpOBKAa BOIPOCOB K TEKYLIEMY KOHTPOIIO B 3 CEMECTpe IIOJIHOCTBIO

COOTBECTCTBYCT HAMMCHOBAHHIO U COACPKAHUIO 3asIBJICHHBIX TEM.

1. When, in your opinion, does a business problem become a crisis?

2 How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?

4 Is it possible for a company to defend its reputation after a crisis and regain confidence in

its product?

5. How can communication in business be described?

6. What are the key qualities for a successful manager today?

7. How can unsuccessful manager be characterized?

8. If you’re a manager, how would you describe your management style?

9. To your mind, what is the best management style for Russian companies and foreign
ones?

10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

12. Who is responsible for mistakes in companies?

13. What are the key steps for companies in crises?

14. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

15. What are advantages of working in a team?

16. What are disadvantages of working in a team?

17. A team always needs a leader. Do you agree? Why/ why not?

18. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

19. Which qualities of a person would be useful for a team work?

20. Which qualities of a person would be useless for a team work?

21. What risks do businesses face?

22. What are the key steps to effective risk management?

23. Comment on the following management style: directing. Summarise the main features of
this style.

24, Comment on the following management style: discussing. Summarise the main features of
this style.

25. Comment on the following management style: delegating. Summarise the main features of

this style.



26.

27.
28.
29.
30.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnucok BONPOCOB /IJIsl MOATOTOBKH K TeKYyIIeMy KOHTPOJIIO B 4 ceMecTpe:

@opMyIUpOBKAa BONPOCOB K TEKYIIEMY KOHTPOJIIO B 4 CEMECTPE IOJHOCTBHIO

COOTBCTCTBYCT HAMMCHOBAHHIO U COACPKAHUIO 3asIBJICHHBIX TEM.

1.

A A o B
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Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are networks?

What applications do you know? What for are they used?
The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

How do you see the Future of IT?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?

What are jobs in computing? Which one would you prefer?

What spheres of our life are information technologies connected with?



27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.
31.  Computer technologies in foreign languages learning.
32.  Whatis news in IT sphere?

33.  Dwell on any successful computer geek.

34.  What failures did the IT sphere suffer from?

35. What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpomexyTouHas aTTecTAUMA MO JUCHHUILINHE.

Jlis OLIEHKW pe3yNbTaTOB OOYYEeHHs MO IUCIUILUIMHE Y4YeOHBIM IJIAaHOM B TIEPBOM
CeMecTpe MpPEeoyCMOTPEH 3ayeT, MPOBOAMMBIA B (hopMe HHIMBUAYAILHOW IMPE3CHTAIH 10
teme: “Company History”.

Jnis oneHkd pe3ynbTaToB OOyuYeHHUs MO JUCHUUIUIMHE Y4YeOHBIM IJIAHOM BO BTOPOM
CeMeCTpe TMpelyCMOTPEH 3adeT C OIEHKOW, NPOBOJUMBIA B (QopMe MHIUBHIYaTbHON
npe3enTanmu no Teme: “Product Presentation”.

Jlnst omeHKHM pPE3yJbTaTOB OOYYEHHS IO IUCHUUILIMHE Y4YEOHBIM IUTAHOM B TPEThEM
ceMecTpe MpeIyCMOTPEH 3adeT, MPOBOAMMBIN B (popMe HHIMBUIYaTbHOW MpE3EHTAIUU IO
teme: “Bank Presentation (Finance)”.

Jlnist olleHKH pe3ysibTaTOB OOYyYEHHUS MO AMCUUIUIMHE YYeOHBIM IUIAHOM B YETBEPTOM
ceMecTpe NpeayCMOTPEH IK3aMEeH, IPOBOIUMBII B popme

1) HEMOATrOTOBIEHHOTO MOHOJIOTHYECKOTO BBICKA3bIBAHUS TI0 OJIHOM U3 MPEANIOKEHHBIX
TEM MPOJOJLKUTENBHOCTBIO 1-2 MUHYTHI;

2) orBeta Ha BOmMpOCHI (3-5) mapTHepa WU TMpenoAaBaTeNs IMOCJe MPEACTABICHHOTO
MOHOJIOra;

3) rpynmoBoii nenoBoi mpe3eHTaruu no reme “‘Multinational Company” (3-5 yenoBek).

10. PECYPCHAS COCTABJIAIOLIASA

Jlia nmpoBeneHUs 3aHATUA CEMMHAPCKOTO TuMa (MPaKTUYECKUX 3aHATHI) 1O JaHHON

JTUCIUTIIINHE UCTIONB3YIOTCS ayIUTOPHH C y4eOHON MeOenpio U Meaua-o00pyaoBaHueM (IIPOEKTOP,

dKpaH, HOYTOYK).



Jns  camocrosTenbHOH  paOoThl  OOy4aroOMIMXCsl — UCHONb3YeTCsl  MOMEIIeHHe  JUis
CaMOCTOSITENILHOH ~ paboThl  OOYyYaIOUIMXCS, OCHAIIEHHOE KOMIIBIOTEPAMU C HEOOXOIUMBIM
IIPOrpaMMHBIM OOecliedeHHeM W JOCTYNnoM B UHTepHET U 3JIEKTPOHHYI HH(POPMAIMOHHO-
00pa30oBaTeNbHYIO Cpe3y By3a.

Jns  mpoBeleHUST KOHTPOJS CaMOCTOSITENbHOW paboThl MO JaHHOW  TUCHMIUIMHE
UCTIONB3YIOTCSl ayIUTOPHH C Menua-o0opyaoBaHHEeM (IIPOEKTOp, JKpaH, HOYTOyK) M y4eOHOM
MeOeblo.

Jlnis mpoBefeHusl TEKYLIEro KOHTPOJIS YCIIEBA€MOCTH M IMPOMEXYTOYHOH aTTecTalud o
JAHHOM NUCIMIUIMHE HCHOJB3YIOTCA ayIUTOpUM ¢ yueOHOH Mebenbio W Meana-o0opyloBaHUEM

(mpoekTop, 3KpaH, HOYTOYK).

[lepeueHp NULIEH3MOHHOTO MPOTPAMMHOI0 00eCIeYeHUS

Ne
w/n HaumenoBanue Tun pecypca
1 Microsoft Office HHueH3HOHHQe coraienye Migrosoft - Qpen
Value Subscription ans pemenuii Education
Solutions NeV8265046

CyO6muuen3uonnsiii foroBop AO «CodrJlaiin
Tpeitm» Ne /131 ot 10.07.2020. Cpok neicTBust
JIOTOBOpa — OECCPOUYHBIM

2 Microsoft Windows

OnekTpoHHbIN cioBaps #ABBY'Y 00O "ABU Codteep" TIT OOO" IIporpam-e
3 Lingvo 11 crnoBaps 6 s361k0B Volume texHoiorun" Ne@8 ot 31.10.2005 (mocrosiHHO-
License Concurent (21-50) #ABBYY JericTByrommas autieH3us ). Cpok 1elcTBUs
Lingvo 11 crioBapsb 6 sS3bIKOB JIMIIEH3UU - OECCPOUHBIH
CIIC KoncynbsrantlIntoc - cnpasouno- | JII[ OOO "Koncynsrant" gor. Ne 251 ot
4 MpaBoOBasi CUCTEMa OTEYECTBEHHOTO 01.01.2024 ¢ IC Ne 5, 6. Cpok aeiicTBus
POM3BOJICTBA JIOrOoBOpa - 6eCCpPOUHBIH
AntuBupyc Kacnepckoro 10 nua
Windows  Workstations  (Kaspersky | Cyomuuensuonssiii gorosop AO «CodtJlaiin
5 Endpoint  Security st Ouzneca — | Tpeitn» NeTr0009472170t 04.12.2025

Crannaptaeiii Russian Edition. 250-499 | cpox neiictust 10.02.2026 - 11.02.2028.
Node 2 year Educational Renewal | Tun nunensuu - nponpueTtapHas
License)

Ilepeyensb cBOOOIHO PACTIPOCTPAHSEMOT0 MPOTPAMMHOIO o0ecTieYeH s :
1. LibreOffice - makeT o(QHCHBIX MNporpaMM, paclpOCTPaHSIEMBbIX Ha OECIIaTHOM OCHOBE H
UMEIOIINX OTKPBITBHIA UCXOIHBIN KOJT
2. Foxit Reader — Russian — GecruraTHOe PHUKIIATHOE IPOrpaMMHOE 00ecrieueHne Ik IPOCMOTpa
3JIEKTPOHHBIX JJOKYMEHTOB B crannapre PDF
3. Windows Media Player - craHmapTHBIH NpOWTPHIBATENh 3BYKOBBIX M BHUACO(AIOB s

OTIepAIIMOHHBIX CUCTeM ceMelicTBa Windows

B cootBerctBum ¢ Ilomoxxennem o CO31aHUH CIICHUaJIbHBIX YCJ'IOBI/Iﬁ JJI1 UHBAJIMJJOB U JIMII C

OB3 wuH(pOpMalIMOHHO-TEXHONIOTHYECKass 0a3za 00pa3oBaTENbHOrO Tpolecca MpeaycMaTpUBACT



HCIIOJIB30BAHUC MATCPUATIBHO-TCXHUYCCKUX CPCACTB C YUCTOM PA3JINYHBIX HO30JIOTUHl WHBAJIMAOB U

jmrg ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas IUTEpaTypa

KoauvecTBo

Ne

bubuanorpaguyeckoe onucanme Tun B
n/n
OnbIMOTEKE

1 Cotton, D. Market Leader: Pre-Intermediate Business English

" [Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - y4eOHUK 114
Slovakia: Pearson, 2012. - 176 p.

5 Cotton, D. Market Leader: Intermediate Business English :

" |Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - Y4eOHHK 76
[China]: Pearson, [2013]. - 176 p.

3 Market Leader : Elementary Business English : Course

" [Book / D. Cotton [u ap.]. - New ed. - Slovakia : Pearson Y4eOHUK 22
Education, 2011. - 160 c.

ManbkoBckas, 3. B. AHTTTUHCKUIT SI3BIK B CUTYaIUAX

4 OBCEIHEBHOTO JIeJI0BOTO o0mIeHus : yuel. mocobue / 3. B.

" [ManbkoBckast. - Mocksa : Uadpa-M, 2023. - 223 ¢. - ISBN | yueOHoe mocobue 3BC
078-5-16-105422-2 (online). - ObC 3nannym. - URL:
https://znanium.ru/catalog/document?id=422429
Dumman, JI. M. Professional English : yue6. mocobue / JI.

5. M. ®umman. - Mocksa : Uudpa-M, 2022. - 120 c. - ISBN 4e6HOE HocOBHe SEC
078-5-16-106828-1 (online). - DBC 3nanuym. - URL: M
https://znanium.ru/catalog/document?1d=399260
11.2 lonoiHuTEIbHAS JIUTEPATYPA

1. Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed. -
Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.

2. Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed. -
Slovakia : Pearson, 2010, 2013. - 96 p.

3. Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd
ed. - Slovakia : Pearson, 2012. - 96 p.

4. Jlexamuny, 1O. I'. Ludpossie Texnonoruu. (Digital Technologies) : yuebnoe nocobue / 0. T
Hexamunu, S. I'. HacuneBuu. - Pocros-nHa-/lony : PUHX, 2024. - 82 c. - ISBN 978-5-7972-
3290-2. - ObC 3nanuym. - URL: https://znanium.ru/catalog/document?id=465773

5. 3abmomnkas, O. A. English for it : yue6HOe mocobue / O. A. 3abnoukas, 3. A. CunenbHuk, A. A.

Omnpsiko ; noa. pea. I'. A. KpacHomekoBoil. - PoctoB-na-/lony ; Taranpor : O®Y, 2023. -
185 c. - ISBN 978-5-9275-4588-9. - 9BC 3HaHUYM.

https://znanium.ru/catalog/document?id=453091

- URL:



https://znanium.ru/catalog/document?id=453091
https://znanium.ru/catalog/document?id=465773
https://znanium.ru/catalog/document?id=399260
https://znanium.ru/catalog/document?id=422429

A A o e

Canbhas, JI. K. English for Information Security : yueOnuk / JI. K. Canbnas ; mox pen. I'. A.
KpachoiekoBoil. - Pocro-Ha-/{ony : U3n. FOOVY, 2019. - 154 c. - ISBN 978-5-9275-3344-2. -
OBbC 3nanuywm. - URL: https://znanium.ru/catalog/document?id=357449

Tropuna, C. 10. The World of Computers and IT : yue6noe mocodue / C. 1O. Tropuna, E. b.
CrapoBepoBa. - MockBa : Un¢pa-Umxenepus, 2024. - 79 c. - ISBN 978-5-9729-1729-7. -

Texcr : anextponnsiid. - URL: https://znanium.ru/catalog/document?id=451728

Hepuoauqecm{e H3JaHUA:
AKTyaJ'IBHBIe HpO6J'IeMBI (bI/IJ'IOJ'IOFI/II/I 1 MCTOIUKU IMPCIIoAaBaHHA NHOCTPAHHBIX SI3bIKOB :

Hay4HbIi )xypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

HNHocTpaHHbIe SI3bIKU B BBICILICH IIKOJIE: HAYYHBIN KypHaJ. —

URL: https://www.elibrary.ru/contents.asp?titleid=32488; https://fljournal.rsu.edu.ru/

COBpeMeHHBIe HCCIICOOBAHU B obnacTu npernoaaBaHrs NHOCTPAHHBIX SI3bIKOB B HCA3BIKOBOM

By3e: HayuHbIii xKypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

Teopus 1 MpakTHKa HHOCTPAHHOTI'O SA3bIKA B BBICIIECH IIKOJIE: HAYYHBIN XKypHaI. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

Teopus si3pIKa U MEKKYJIbTYPHAss KOMMYHHUKAIUS: HAYYHBINA U MpodeCcCHOHATBHBIN )KypHAI. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHHbIe NIpodeccHOHATbHBIE 0a3bl JAHHBIX, HHPOPMAIIHOHHBbIE CIIPABOYHbIE
CHCTEMBbI, 3JIEKTPOHHbIE OMOJIMOTEeYHbIE CHCTEMBbI:

Znanium: 3J1eKTpOHHO-O0uOmoTeynas cucrema. — URL: http://znanium.ru.

eLIBRARY.RU: nayunas snexkrponnas 6udmanorexa. — URL: https://elibrary.ru/.

Mudposas 6ubnuorexa IPRsmart. — URL: https://www.iprbookshop.ru/.

KoHncynbTanT mumroc: cnpaBouno-nipaBoBasi cuctema. — URL: T:\consultantplus\cons.exe.
YBJI UBUC. — URL : https://eivis.ru/basic/details.
OnexrponHas oubmmorexka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.

12. METOJMYECKHUE YKA3AHUSA JUISA OBYYAIOLIAXCS IO OCBOEHUIO
TACIHATITAHBI

OcBoecHue O6y‘laIOH_II/IMC$I JAUCHUIIIIMHBI NPCAIIONIaracT IMOCCHICHUEC MMPAKTUYCCKUX 3aH5[TPII>i,

BBITIOJIHEHUE TPAKTUYECKUX 3a/laHHUM, BBHIMOJHEHUE 3aJaHHUI IS caMOCTOATENbHON paboTel. [Ipu

MOJITOTOBKE K MPAKTHYECKOMY 3aHATHIO OOydYaromeMycsi HeOOXOIMMO IOBTOPUThH MPOMIEHHBIN

MaTepuai 1o U3ydyaeMoi TeMe, ¢ IeNbl0 ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaKKe MPEeOCTaBUTh

BBIIIOJIHCHHBIE MHCHbMEHHBLIEC JOMAalllHHE 3aJaHus. B paMKax JTaHHOM y‘le6H0ﬁ JAUCIHUITIIMHBI

BBIACIACTCA ocobast POJib 1 3HAYCHUC CaMOCTOSTCIbHON NEATCILHOCTH 06yan0mer0cs1 B IIponecce


http://83.234.207.58/MarcWeb2/Default.asp
https://eivis.ru/basic/details
https://www.iprbookshop.ru/
https://elibrary.ru/
http://znanium.ru/
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=48918
https://znanium.ru/catalog/document?id=451728
https://znanium.ru/catalog/document?id=357449

oBnaieHus s3plkoM. Ha Beex atamax oOyuyeHus oOpalaercsi BHUMaHHe Ha 00y4YeHHe 00ydaromuxcs
METOAMKE caM00Opa30BaHusl, KOTOPasi MO3BOJISAET UM OBIIAAETh IPUEMaMH U3BJICYCHUST HHPOPMALIUU
U3 TEKCTOB, 3HAKOMUT CO CIIOCOOaMH ee Tepejaul Kak B YCTHOM, TaK U B IMCbMEHHOM BHJIE, a TAKXKe
B (opMe AENOBOro MUChMA, YCTHBIX JOKJIAI0B, COOOIICHWN U TMPE3eHTAlui ¢ HCMHOJIh30BAaHUEM
U(PPOBBIX UHCTPYMEHTOB JUIsl PELICHHUs TIOCTABICHHOH 3a/1a4H.

OcBoeHME NUCLUUIUIMHBI NIPEIIoaracT BBIIIOJHEHUE MPAKTUUYECKHUX 3aJaHui (IPAaKTHKU) BO
BpeMsl KOHTakTHOW paboThl ¢ MpenojaBaTeseM JHOO0 B 4Yachl CaMOCTOSITeNbHOM paboTel. Bce
MPaKTUYECKHE 3aJaHusl JUCUUIUIMHBI MPEJOCTAaBISAIOTCS IMPENnoAaBaTeIsIMU BO BpeMs 3aHATUU U
pasMelaTcs B JIOKAIbHOW ceTh AKaJeMUM U 3JIEKTPOHHOM HMH(POPMALMOHHO-00pa30BaTENbHOM
cpene. BeimonHeHHbIE MpakTHYeCKHE paOOThI CHAIOTCS Ha IMPOBEPKY NpPEnojaBaTelio OAHUM U3
CIIEYIOIIKUX CIOCOOOB: TMPEJOCTABICHUE BBIOJHEHHOTO JOMAIIHEro 3aJaHusl JUYHO B PYyKHU
MIPENo/IaBaTelo, OTHPAaBKa MPENOJaBATEN0 HAa MOYTOBBIM AmUMK. [Ipum oTmpaBke npenopaBaTento
BBITOJIHEHHON paboThl MO MouTe O0ydaromeMycsi cleayeT 00ecleuuTh JIUYHYI0 HACHTHU(PHUKAIHIO.
Kak mpaBuiio, B TeMe WM TEKCTe MUChMa ykasbiBaeTcs Kypc, PO oOygarorierocsi, TUCIUTUIHHA,
Te€Ma, 10 KOTOPOH BBIMOIHEHA paboThl. OTHeNbHbIE MPAKTUYECKUE PabOThl MOTYT OBITh MPOBEPEHBI
MIPENO/IaBaTesIeM HETIOCPEACTBEHHO B Ay IUTOPUH.

Jnist 3aKkpernsieHus MpuoOpPETeHHbIX 3HAHUH, YMEHHUI U HaBBIKOB, JUIS Pa3BUTHS CIIOCOOHOCTEH
K camMooOyueHHI0 B IUCIMIUIMHE NPEAyCMOTpEeHa caMmocTosiTenbHas pabora. CamocrosTenbHas
paboTa MOMKET BBIMOJHATHCA OOYYalOUIMMCS JOMa WM B ayJIUTOpUSAX AKaJeMHUH, CHEIHaTIbHO
OTBEJIEHHBIX [UIsI CaMOCTOSITENIbHOM pPa0OThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHUYECKUM H
nporpaMMHbeIM obecrieueHrem, goctynoM kK OWOC wu OBC. [l ycHemHoro BBINOJIHEHUS
CaMOCTOSITENTFHONH paboThl 00ydaromeMycst PeKOMEHIYeTCsl 3apaHee O3HAKOMHTBCS C ITepeuHeM
3aJaHuil U rpa@uKoM ee BblMoJHEHUs. [1oaroToBKka K MPakTUUYECKUM 3aHATHSIM C IMOCIETYIOIINM
y4acTHEM B YCTHOM ONPOCE MPEIIOIaraeT: CUCTEMAaTHYECKOE M3yUYEeHHE ayTEeHTHMYHOI'O MaTepualia
U3 y4eOHMKOB M MCTOYHHKOB JIOTIOJIHUTENBHOW JIUTEPaTyphbl; MOArOTOBKY HWHAWBUAYAIBHOTO
BOKaOyJsipa IO MPOMIEHHOW Teme; padoTy CO CIPaBOYHOU JIMTEPATypoil U cioBapeM; paboTy Hal
omunbOkamu. B pamkax naHHON y4eOHOM NUCHUIUIMHBI 00yYaroIIMecs: BHIIOIHSIIOT CaMOCTOSTEIbHYIO
paboTy B BHJIe MOBTOPEHUS MPOIIEHHOTr0 MaTepuasa Mo BCeM M3y4yaeMbIM TeMaM JECITU Pa3liesoB,
YCTHO ¥ NMUCBMEHHO (MMCHMEHHbIE JOMAaIIHUE PabOThl) OTBEYAIOT Ha BOMPOCHI JJIS MOJATOTOBKH K
TEKYIIEMY KOHTPOJIIO B COOTBETCTBYIOILIEM CEMECTpPE, & TAKXKE T'OTOBSTCS K MHAMBUAYAJIbHBIM WIH
IPYNIOBBIM MPE3EHTALUAM JJIs IPOXOKACHUS TPOMEXKYTOUHOM aTTeCTalluH 110 AUCLIUILIINHE.

J171s BBITIOJTHEHUS TPAKTUYECKHX 3aJJaHU CaMOCTOSTENbHON paboThl MO JaHHOW TUCIUILINHE
B JIOMAIIHUX YCIOBHSX (3a mpenenamMu AKaZeMuu) oOydarolemycss HEOOXOIUM MepCOHAIbHBIN
KOMIbIOTep (TUTaHIIeT) © mporpamMmHbiii  maker Microsoft Office ne wHmwke 10 Bepcum.
CamocrosiTenbHass paboTa COMPOBOXKAAECTCS METOJUYECKUMHU YKa3aHUSIMHU, pa3MELICHHbIMU B

JOKAJIbHOM  ceTM AKageMuu U  JJIEKTPOHHOW  HMH(OPMAIMOHHO-00pa30BaTENbHON  cpelie.



Mertoanyeckue yka3aHuA ~coepkarT (OPMYJIMPOBKY  3aJaHusi, MPUMEPHYI0 TEXHOJIOTHUIO
BBITIOJIHEHUSI, (hopMaT cjauu BHIOTHEHHOM paboThl. [IpernonaBaTens BO BpeMst ay TMTOPHBIX 3aHATHHA
3apaHee OOCYyXIaeT C OOyJarolMMHCS 3aJlaHhe CaMOCTOSATEIbHONW pabdOThl M TOPSJIOK €€ CIAadyH.
KoHncynpTanuu mo BBIMOIHEHUIO CAMOCTOATEIBHBIX padoOT, 0OCYKIEHHE OTMETOK M JOMYIICHHBIX
OLIMOOK, 3alUTa OTAEIbHBIX BUIOB CAMOCTOSTENBHBIX padoT ocymiectBiserca Bo Bpems KCP Ha
kadeape mnpukIanHOW WHGOPMATHKM WIM B ayAUTOPUHM 1O pacnucaHuio. KoHcynmpTanmuu
MPENoIaBaTeNsl 10 BBITOJHEHUIO CAMOCTOSTEIEHOW PadOThI MOTYT OCYIIECTBIISITHCS ITOCPEICTBOM
acuHXpoHHOro (1moura, SMOC) u CHHXPOHHOTO (ZOOm, CETH) KOMMYHHUKAITHOHHOTO B3aUMOIEHCTBUS
[0 TPEABAPUTEIBHON JOrOBOPEHHOCTH C TMpernojaBaTesieM. BBIMONHAEMbIE CaMOCTOSITEIbHbIE
paloTHI SBJIAIOTCS DIIEMEHTAMHU TEKYIIET0 KOHTPOJIA U OLIEHUBAIOTCS TpenojasareneM. [lomyueHnble
OTMETKH YUYHUTHIBAIOTCS TIPY BBICTABJIICHUH 3a4eTa, 3a4eTa C OIICHKOH, SK3aMeHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYMAET 3a4eT, 3a4eT C OLICHKOW, dK3aMeH. 3ayer,
IPOBOIUMBIN B (hopMe MHIUBHUYyaTbHON MPE3EHTAIMU [0 U3yYSHHOI TeMe, BBICTABIISIETCS B TIEPBOM
U TpeTheM ceMecTpax oOydeHus. J[s OLEHKM pe3ylbTaTOB OOYyYEHHUS MO MUCHUIUIMHE y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpe TIPEAyCMOTPEH 3adeT C OILEHKOW, TPOBOAMMEIM B Qopme
WHAMBUAYAIbHON TpEe3eHTAllMd 10 HW3Y4YeHHOH Teme. B yeTBeproM cemecTpe OO0y4deHHs
NPEeIyCMOTPEH 3K3aMEH, TPOBOAMMBIM B  (oOpMe HEMOATOTOBIEHHOIO MOHOJOTMYECKOTO
BBICKa3bIBaHUS 10 OJHOW M3 MPEJIOKEHHBIX TeM MPOJOJDKHTEIBHOCTIO 1-2 MUHYTBHI; OTBETa Ha
Bompochl (3-5) mapTHepa WM TpernojaBaTels IOCHE TMPEACTABICHHOTO MOHOJIOTA; TPYMIOBOU
JIENIOBOM Mpe3eHTaluu Mo u3yuyeHHoW Teme. Kputepuu BBICTaBIEHHS 3a4eTa, 3a4eTa C OLICHKOH,

OK3aMCHa O3BYYUBAKOTCA npenoagaBaTeiicM Ha MEPBLIX 3aHATUAX 10 JAUCIUITIIINHEC.



13. IMCT COI'JTACOBAHUA

CocTaBwi:

3aBeayromnuii Kadenapoit HHOCTpaHHBIX S3BIKOB W
H.A. Kopneesa, K.I1.H., IOLEHT “

(moamucs)

3aBeayronuil BeIMMycKaromei kageapoi

H.b. Crpexanosa, [1.11.H., TOUEHT

(moamucs)

Hupexrop BUK i/
O.B. banakuna

(TIO/IIHCE)

Havaneauk OOVII
A.D. Ounk

(moamuce)
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	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	В соответствии с Положением о создании специальных условий для инвалидов и лиц с ОВЗ информационно-технологическая база образовательного процесса предусматривает использование материально-технических средств с учетом различных нозологий инвалидов и лиц с ОВЗ.
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций с использованием цифровых инструментов для решения поставленной задачи.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре прикладной информатики или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
	13. ЛИСТ СОГЛАСОВАНИЯ


