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1. OBIIAA UH®OPMAIUA

Pabouast mporpamMma nucUUIUIMHBI «VIHOCTpaHHBIN S3BIK» COCTaBlieHA B COOTBETCTBHU C
TpeOoBaHUAMH  (eAepalIbHOTO TOCYAAPCTBEHHOrO0 00pa30BaTENbHOIO CTAaHAApPTa  BBICIIETO
oOpa3oBaHust — OakamaBpuaT 10 HampasieHuto mnoarotoBku 09.03.03  «[lpuxnannas
nHPOPMATHKa», YTBEPKIECHHOTO TNPUKa30oM MUHHUCTEPCTBA HAYKH M BBICIIETO OOpa3oBaHMUs
Poccuiickoit @eaepammu ot 19.09.2017 No 922 (¢ u3MEHEHUSIMH U JOTOJHEHHUSAMH), U Y4eOHOTO
raHa HampasieHus noArotoBku 09.03.03 «IIpuknagHas mHpopmaTuka», npopuis «JlnuzaiiH u
pa3paboTka UPPOBBIX MPOrPAMMHBIX IPOIYKTOBY» (IIporpamMma OakanaBpuara).

TpyaoeMKOCTh TUCIUIUTMHBL: 16 3.e. / 576 akageMHYECKHX 9acoB, B TOM 4ucie 26 4acoB
KOHTaKTHOM paboThl 1 541 "aca caMOCTOSTENHHOM pabOThl 00YJArOITUXCSI.

Pacnpenesienne 4acoB JUCHHUIJIMHBI [0 CECCUAM M BHAAM 3aHATHH (110 y4eOHOMY IJIAHY):

Bun yueOHoii padoThI KoanyecTBo yacoB
Bcero no Kypcbl, ceccuu
yuyeOHOMY 1 Kypc 2 Kypc¢ 3 kype 4 xypc 5 kypc
mjaany | Yer. |3wnwm. | Jler. | Yer. | 3um. | Jler. | Yer. | 3um. | Jlet. | Yer. | 3nm. | JleT. | Yer. | 3um.
KonTakTHas pa6Gora 2 1 6 6 1 6 6
(Bcero)
B TOM 4HcJe:
JICKLIUK 2 1 1
[IPaKTUYECKHE 3aHITHSI 24 6 6 6 6
KOHTPOJIb
CaMOCTOSITENIbHON - - - - - -
pabotsl (KCP)
Camocrosireatuas 541 137 | 138 101 | 165
padoTa
Buambl
NMPOMEKYTOYHOM 9 3a |3a0 3a 9;(3
arrecTaluu
OBIIIAA Yace1: 576 1 | 143 |144| 1 | 107|180
TPYAOEMKOCTh 3au. en.:
JUCIHUTTHHBI 16 8 8

2. TEJH U 3AJAYM JUCTUTIIVHBI

JlaHHas QUCLUIIIMHA [0 CBOEMY XapakTepy sBIJISIETCS KOMMYHUKATHUBHOW M HaIlpaBjcHA HA
¢dbopMHpOBaHHE W pa3BUTHE pPEUEBHIX YMEHHH, (OpMHUpPOBaHHE CHOCOOHOCTH M TOTOBHOCTHU
HCIIOJIB30BAaTh NHOCTPAHHBIN A3BIK KAK MHCTPYMEHT B CUTYallUN PEAIbHOW KOMMYHHKAIUN.

JycuumirHa “MeeT CBOEH IeNbl0 c(pOpMUPOBATH W/WIIM Pa3BUTh SI3bIKOBBIE U pEUEBbIE
HaBBIKM U YMEHUS B ayAMPOBAaHUH, YCTHOM peun (IUaIOTMYeCKOil 1 MOHOJIOTUYECKOM), YTEHUH U
IIACBME.

AKTyalbHOCTh JaHHON paboueil mporpammbl 00yCIIOBJI€HA CTPEMHUTEIbHBIM Pa3BUTHEM U
BIMSIHUEM LU(QPOBOM SKOHOMHUKM Ha (POPMHUPOBAHUE KIIOYEBBIX KOMIIETEHLUH U IOATOTOBKY

BOCTpe6OBaHHHX CIICIUaJInuCTOB B C(bepe HpHKﬂaHHOﬁ HH(bOpMaTHKI/I B COBPECMCHHOM MUPC.



B ycnoBusax uudposuzanuu BaxxHo GopMupoBaHHe, MOJIEpKaHUE U Pa3BUTHE HABBIKOB B
chepe UHDOPMANMOHHBIX ¥ CKBO3HBIX TEXHOJNOTUH s OakajdaBpoOB, YTO CIIOCOOCTBYET
JOCTIDKEHUIO HEOOXOAMMOTO YpPOBHSI KOHKYPEHTOCIIOCOOHOCTH BBHIITYCKHHUKOB Ha PBIHKE TPy[a,
6osee 2¢(HEKTUBHOMN afanTalliy B HOBBIX YCIIOBHSIX.

B pesynprare ocBoeHus paboyeil mporpaMMmbl JUCHMIUIMHBI OOYyYaroIlMecs OBJaACIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMU, COPMHUPOBAHHBIMU TIOJ] 3alpOChl paboToaareneid U ¢ y4eToM
norpeOHOCTEH  1mHU(POBO  SKOHOMHKH, HEOOXOMUMBIX B Oyaymied npodeccCHOHaTbHOU
JesITeNIbHOCTH BBINTYCKHHKA B paMKax HanpasieHus «[Ipuknannas undpopmatukay.

Heab AMCUMNJMHBI - MOBBIIICHUE UCXOJHOTO YPOBHS BJaJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpeAblayliel cTyneHu oOpa3oBaHusi, W (opMupoBaHHEe Yy OO0ydaromuxcs
HEOOXOJMMOTO W JOCTaTOYHOTO YPOBHS KOMMYHHUKATHBHOW KOMIIETECHIIMM JUISi PEUICHHUS
COLIMAJIbHO-KOMMYHHMKATUBHBIX 3aJ]ad B Pa3JIMYHBIX 00JacTaX OBITOBOW, KyJIbTYpHOH U
npodeccroHaNbHOM ASSITENFHOCTH MPU OOILIEHUH C 3apyOeKHBIMU MAPTHEPAMU C HCIIOIb30BAHHEM
U(POBBIX TEXHOJIOTUH, a TAKOKE JJIS NAIbHEHIIIEro caMoo0pa3oBaHHUsL.

BocnuraTejbHas Hedb JUCIHUILUIMHBI UMEET KyJIbTYpHO-TBOPYECKYIO HANpPaBICHHOCTh U
HalleJIeHa Ha CO3JIJaHUE MOCPEACTBOM HMHOCTPAHHOTO SI3bIKA YCJIOBUN JUISl Pa3BUTHS TBOPUYECKUX
CHOCOOHOCTE 00ydJaromuxcsi, BKIIOYEHHE WX B pa3IUYHbIE BHIbI COLMAIBLHO 3HAYMMOU
JeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOKHOCTh (DOPMUPOBAHHS OPUTHHAILHOCTH MBILUICHUS,
a TaKk)Ke peasn3aly JMYHOCTHO OPUEHTUPOBAHHOTO TTOAX0/1a B MPO(hecCHOHAIBHOU cdepe.

3agaum JMCHUILIMHBI:

o dbopMUpOBaTh y 00YYAIOIINXCS 3HAHUS, YMEHHUS U HABBIKK B 00JIACTH YCTHOM U MUCHMEHHOU
NPAaKTUKA Pa3TOBOPHOM M MNpOo(ecCHOHAIBbHO-IENOBONM peYd W UCMOJIb30BaHUE HX B
npoeCCHOHATLHOMN IEATENILHOCTH 110 HAIIPABICHHUIO ITOATOTOBKH

o O3HAKOMHUTH OOYYAIONIMXCS C OCOOCHHOCTSMH JIEKCHYECKOW CHCTEMBI H3y4aeMOro
WHOCTPAHHOTO fA3bIKa, (PYHKIIMOHAIBHON U CTUIMCTUYECKON nuddepeHuanieil s;3pIkoBbIX
CpeAcTB, Hanbojee NPOAYKTHUBHBIMH CJIOBOOOPA30BATEIbHBIMH MOJCISAMU H3y4aeMOro
MHOCTPAHHOTO SI3bIKA, B TOM YHKCIIE C UCIOIb30BaHNEM U(POBBIX CEPBUCOB;

J COBEPIICHCTBOBATh HABBIKM pACIIO3HABAaHUS M IMOHMMAaHUS TpaMMaTHYecKuX (opMm u
KOHCTPYKLUH B OTIOpE Ha pa3lIUyHbIe MPU3HAKK IPAMMaTUYECKHUX SBJICHUI, a TAKKE HaBBIKH
yIoTpeOIeHUss TPaMMATHUYECKUX KOHCTPYKLUMH B pPAa3JIMUHBIX PEYEBBIX CHUTYyalUsAX C
ucnonb3oBaHueM I1HQpoBbix uHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

o pa3BUBaTh KOMMYHUKATHBHbBIE KOMIETEHIIUN, HEOOXOIUMOM JIJIs1 TBOPUYECKOM J1eATEIbHOCTH

B IIOBCCOAHCBHOM 06IJ_ICHI/II/I, B O6H.ICCTBCHHO-HOHHTH‘ICCKOI>1 n Hay‘lHO-HpO(I)CCCI/IOHaHLHOI\/’I

chepax;



J nproOaTk 00yJyaroIuXcs K CaMOCTOSTEIBHON MCCIE0BATEILCKOM paboTe Haj S3BIKOM,
pa3BuBaTh y OOYYarOMIMXCS AHATUTHYCCKUN TMOJXOJ] K M3Y4aeMbIM SI3BIKOBBIM SIBICHHUSIM
MyTEM COIOCTABJICHHUS X C COOTBETCTBYIOIIUMH SIBICHUSIMHU POJIHOTO SI3bIKA.
3amauyu BocMTATEJILHOM Pa0OTHI:

. pa3BuTHE y 00YYaIOMIMXCSI MOHUMAaHUS COIIMAIbHON 3HAYMMOCTH WHOSI3BIYHOM KYJIBTYpHI B
Oyaymieii mpodeccHoHanbHOW JCSITENbHOCTH Ha WHOCTPAHHOM  sI3BIKE, KAk s
COBPEMEHHOT0 O0IIIeCTBa, TAK H IS IMYHOTO MPO(ECCHOHATBHOTO CTAHOBJICHHUS;

. CO3/IaHUE YCIIOBHH JJIsl OCO3HAHMs OOYYalOUIMMHUCS CBOETO MecTa M POJHM B Oymylueit
podeCcCHOHATBHOM AeSTEIbHOCTH;

. (dbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOW  JIMYHOCTH  MOCPEICTBOM  MPUOOIICHUS
00y4aroImuxcss K HHOS3BIYHON KYyJbTYpPE M BOBJICUCHHS B TBOPYECKYIO JCATEIBHOCTH C
UCIIOJIb30BAHUEM UHOCTPAHHOT'O SI3bIKA;

hd Pa3BUTHUC KYJIBTYPbI MCKIIMYHOCTHOT'O HpO(bCCCI/IOHaJ'IBHOFO B3aHMOHeﬁCTBHH.

3. MECTO JUCHUIIVIMHBI B YHEBHOM IIJIAHE

VYyebnas nucuurimHa «MHOCTpaHHBIM S3BIK» OTHOCHUTCS K JUCHUIUIMHAM 00s3aTeIbHOU
yactu O0ka Jucturmunel (Mmoxynu). M3ydeHue maHHOW AMCIUIUIMHBI 0a3upyeTcs Ha MaTepuale,
W3Y4YEeHHOM B paMKaX IIKOJBHOTO Kypca. JIMCHUIUIMHBI, TpU H3YYEHUH KOTOPBIX OyIyT
WCIIOJIb30BaThCS 3HAHMSI, YMEHUS U HAaBBIKU, IPHOOPETEHHBIC B PE3YyIbTaTe U3yUCHUS TUCITUTLIAHBI

«IHOCTpaHHBIN A3bIK» - «][0ArOTOBKA MO aHTJIMICKOMY SI3BIKY».

4. TINTAHUPYEMBIE PE3YJIbTATHBI OBYUEHUSA 11O AUCHUIIJIMHE AJIsA

®OPMHUPOBAHUA KOMIIETEHIIUI OBYUYAIOIIIUXCA

PesynbraTel OCBOEGHHSI 00pa3oBaTENbHONW MPOTPaMMBbl (KOMIIETEHIIMHA OOYyYaroIIUXCs)
YCTaHABJIMBAIOTCSI B COOTBETCTBUU C (enepanbHbIM TOCYJapCTBEHHBIM 00pa30BaTelbHBIM
CTaHIApTOM IO  HAMpPaBJICHUIO TMOATOTOBKM M  MPO(PECCHOHANBHBIMU  CTaHIAPTaMU,
COOTBETCTBYIOIUMH MPOPECCUOHATBLHON JESTENbHOCTH BBITYCKHHUKOB, a TaK)K€ Ha OCHOBE
aHanmu3a TpeOoBaHMU paboTojaresnel, NPEAbABISIEMbIX K BBIMYCKHUKaM. [lmaHupyemsbie
pe3yabTaThl 00yUYEHHUS M0 AUCIUIUIMHE (3HAHUS, YMEHHsI, HABBIKM) 00ECIEYMBAIOT TOCTHKCHUE
pE3yNbTaTOB OCBOEHUS 00pa3oBaTeNbHOM mporpamMmbl U (OPMUPYIOTCSI B COOTBETCTBHH C

KapTaMn KOMIIETCHIIUH 06pa30BaTeJ'ILHOﬁ nporpaMmsl.

Hudp n
HA3BANIe NuauxaTopsl I[lnannpyemMble pe3y/abTaThbl 00y4eHUsI
KOMIIeTEeHIIUH Mo JUCHUIIHHE
KOMIIeTEeHIIUMN
YK-4 VYK-4.2. OcyuecTBasier 3HaTh:

Crniocoben JIEJIOBYI0 KOMMYHHUKAIIMIO B | - CHCTEMY U CTPYKTYpPY UHOCTPAHHOTO
OCYILECTBIISATh YCTHOM U MUCbMEHHOU SA3bIKA;

JIEJIOBYIO (dopMax Ha UHOCTPAHHOM | - Pa3JINYHBIE ACIIEKTHI A3bIKA: (POHETUUECKUI,
KOMMYHHUKAaIHI (b1X) s3BIKE (aX) JIEKCUYECKUI, TpaMMaTUYECKHI, B T.4.




10 B YCTHOM U
MMHUCbMEHHOMN
dbopmax Ha
roCy1apCTBEH
HOM SI3bIKE
Poccutickoit
®denepanuu u
WHOCTPAaHHOM
(BIX)
A3bIKe(ax)

CTPYKTYpPY HOCTpO€HUs Gpa3, NpeasIoKeHHH,
BBICKa3bIBaHUS, LIEIOCTHOTO TEKCTA,

- aJICKBATHBIE A3BIKOBBIE CPEACTBA [T
peayin3alyi OCHOBHBIX PeUeBbIX (DYHKLHUIH;

- COBpPEMEHHbIE TEXHUKHU U CIIOCOOBI JIeII0BOM
IIICbMEHHOW U YCTHOW KOMMYHMKALINH;

- KpUTEPHH, IPEIbABIsEMbIE K 0()OPMIICHHUIO
JIETTOBOM KOPPECTIOHICHIINY;

- OCHOBHBIE TPEOOBaHMS K CO3/1aHUIO
JIETTIOBOM MPE3EHTALNH;

- KYJIbTYPY, CTUJIb )KM3HU, HAIMOHAJIbHBIN
MEHTAJIUTET HOCUTENEH SA3bIKA JUIS
IIPEIOTBPALICHNS HEIOHUMaHMsI Ha
MEXJIMYHOCTHOM U IPO(HECCHOHATIEHOM
YPOBHE;

- IHOCTPAHHBIN 53bIK B 00bEME,
HE00XO0IMMOM JJIs TOJTy4eHUs! MHopMaIiu
MPOQECCUOHAIBHOTO COACP>KaHUS U3
WNuTepHer-uctounnkos ObC
ZNANIUM.COM, HOUMKOH, 3BC TAY,
3BC IPRbooks.

Ymersn:

- IOHUMATh peub HOCUTES/Ie! A3bIKa B
YCTHOM M MUCbMEHHOH (popMax;

- aJICKBaTHO BOCIPOM3BOIUTH HEOOXOAUMBIN
HAa0Op KOHCTPYKLMH U TEPMUHOB B
MOHOJIOTHYECKON U TUajIorH4ecKoi peyu;

- IOHUMATh AyTEHTUYHbIE MMCbMEHHBIE
TEKCThI, UCTIONIb3YS Pa3Hble TEXHUKH YTCHUS;
- U3BJIEKaTh HEOOXOIUMYI0 MH(POPMALIUIO U3
OpPUTHHAIILHOTO TEKCTa HA MHOCTPAHHOM
SI3bIKE, aHATM3UPOBATh, 0000IIATh, AeaTh
BBIBO/IBI;

- BECTHU JIEJIOBYIO KOPPECTIOHICHIINIO;

- IOHUMATh Ha CIIyX pe4b HOCUTEINEH S3bIKa;
- HCII0JIb30BaTh NH(OPMALIMOHHO-
KOMMYHHKATHUBHbIE TEXHOJIOTHH MTPH ITOUCKE
Heo0X0uMol nH(pOpMaLUU C IPUMEHEHUEM
OpaysepoB Google, Yandex B nmporeccme
peleHns KOMMYHUKAaTUBHBIX 33/1a4 Ha
roCy/IapCTBEHHOM U MHOCTPAHHBIX S3bIKAX.

Baagern:

- HaOOPOM SI3BIKOBBIX CPEJICTB, HEOOXOIUMBIX
JUISL pealii3aliy yCIeHOH KOMMYHUKAINH B
KOMaH/IC;

- HaBBIKaMHU pabOThI CO CITPAaBOYHOM
JIUTEPATypOM U CIIOBAPSIMU;

- TEXHUKAMU apryMEHTAllUK BEJECHUS
JIMCKYCCUM B YCTHOM U TUCBMEHHOM BHJIE,
MOJIB3YSICh 3HAKOMBIM JICKCHYECKUMHU U
rpaMMaTHYECKUMU CPEACTBAMU SI3bIKA;

- TEXHOJIOTHEN CO3IaHUs IEI0BO
MPE3EHTALIMY HA UHOCTPAHHOM SI3bIKE;

- HaBBIKaMU (DPMKCHPOBAHUS OCHOBHOM MJICH




U BTOPOCTEIIEHHBIX JI€TajJeH B YCTHOU U
IIMCbMEHHOW KOMMYHHKAIUU;

- HHOCTPAHHBIM SI3bIKOM B 00BEME,
HEOOXO0JUMOM JUIs MTOJTy4eHUs HH(OpMaLun
U3 3apyOEKHBIX HCTOYHHUKOB.

VYK-4.3. Ocymectiser
JIeNIOBYI0 KOMMYHHKAIIHUIO B
undpoBoit cpene, IpUMeHss

B TOM YHCJIE€ CPEACTBA
BUJICOKOH(EPEHIICBA3ZH U

KOJIJIEKTMBHOH ceTeBOn

paboTsl

3HaTh:

- CTHJIb JIEJIOBOTO OOIICHMSI, OCHOBBI
nyOIMYHON peyun, MOATOTOBKY MPE3EHTALNH,
B T.4. ¢ nomouieio IIIT: PowerPoint,
Google Slides; npaBuna opopmieHUs
JIEIIOBOM TIEPETHCKH, B T.9. C TIOMOIIBIO:
Grammarly, Beewriter.

YMmers:

- UCTIOJIb30BATh UHOCTPAHHBIH SI3BIK B
MEXIIMYHOCTHOM OOIICHUH U
npo¢ecCHOHATIBLHOM J1eSTeIbHOCTH, B T.U. C
NpUMEHEHHEM TUIATPOPM IS IPOBEICHUS
BUICOKOH(EPEHLINI 1 OpraHn3aluu
coBMmecTHOM paboTel Google Meet, Microsoft
Teams, Zoom, SIngexc TemeMocT.

Bmaners:

- HaBbIKaMHU paboThl B Google-nokyMeHTax
J1st oOMeHa npogeCcCHOHATBHOM
uHpOpMaLreil Ha UHOCTPAHHOM SI3BIKE;
HaBBIKAMH TIEpEBOJIa MPO(HECCHOHATBHBIX
TEKCTOB, B T.Y. C TIOMOII[bIO OHJIAlH-
cinosapeil: English English Dictionary,
Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u

Ap.




5. CTPYKTYPA U OFBEM JUCHUIIJIMHBI

3umusnsa ceccus 1

Buabi yueOHol padoThI

IIpomexy
KonrakTHas pa6ora CamocrosiTesbHasg padora ToYHasi ®op
MbI
Pa3gen B yacax aTrTecTanu
Aci, Hoxapaszaes, Tema (B 1acax) rexymero Dopmupyem
MOIYJ1b sl B yacax KOHTpOIS ple KoMIle
IIpakTHuec B qacax (opMmbI opranuzauuu TEeHIHH
Jlexknuu KHe KCP CaMOCTOSITEJIbHOMH PadoThI
3aHATHS
Brenenue B quCIUIUIMHY -
L ' [ToBTOpEHME POIAEHHOTO .
Tema 1.1. Globalization p POHAL VYcrHbli
MaTepuaia, MoAroToBKa
(mpakTUKyM) omnpoc,
WH/IMBUIYaILHOTO BOKaOyspa YK-4.2
Kynomypno-meopueckoe 1 1 - 18 . . IACbMEHHBIE
10 MPOKACHHOM Teme, paboTa VK-4.3
gocnumanue: . . JIOMAIITHHAE
CO CIIPABOYHOM JIUTEpATypOl U
COYUanNbHAs 3HAUUMOCHb 3a/laHus
. CJI0BapeM
UHOSI3bIYHOU KYbMYPbl
Tewma 1.2. Brands .
IToBTOpEHUE IPONAEHHOTO
(TIpaKTUKyM)
MaTepuaia, MoAroToBKa .
Kvaemypno-meopueckoe Yt omnpoc, VK-4.2
Paszmen 1. WHANBUIYAIBHOTO BOKAOYIsIpa -4.
gocnumanue: - 1 - 18 . . MTUChbMEHHbBIE VK-4.3
Global IO MPOMJICHHOW TeMe, paboTa -4.
Market MENCKyRomyproe CO CIIPAaBOYHOM JIUTEPATYPOU U S
npogheccuonanbroe p patyp 3ajlanns
N cJI0BapeM
g3aumooeticmeue
[ToBTOpEHME TPONAECHHOTO -
Martepuana, moAroToBKa
UHIUBHyaTbHOTO BOKa0yJIsIpa Yernsiit onpoc, | yK-4.2
Tema 1.3. Advertising 18 10 TIPOMIEHHOI TeMe, paGoTa TTHCHMCHHEIC VK-4.3
- - o o JIOMaIlHue
MPaKTUKYM 1 CO CIPABOYHOM JIUTEPATypOH U
(MpakThKyM) p patyp sananus

CJI0BapeM




Tema 2.1. Employment

(paKTUKyM) [ToBTOpEHKE NPOMIEHHOTO Yeruslit onpoc, | VK-4.2
Kvraemypno-meopueckoe Marepuasa, moJroToBKa [TACHbMCHHBIC YK-4.3
socnumanue: 18 VH/IMBUIYaJIbHOTO BOKAOYIIspa AOMAIITHHAC
o v HUA
0CO3HAHUe C80e20 Mecmda 1 IO MPOJIeHHO! Teme, paboTa 3aa
u ponu 8 6yoyujeti CO CIIPAaBOYHOM JIUTEPATYpOH 1
npogheccuoHanbHOl CJI0BapeM
desimenbHoCmu
Tema 2.2. Trade [ToBTOpEHME NPONHAEHHOTO i
(paKTHKYM) P P YcrHblit ompoc, VK-4.2
Marepuaia, oAroToBKa [HCbMEHHBIC VK-4.3
Kyvremypno-meopueckoe .
1 WHAMBUIYaIbHOTO BOKaOyJIsipa JOMaIHHe
gocnumanue: 18 . 9
0 MpoiiIeHHON Teme, paboTa 3a[aHus
Pazmen 2. |MedcKyibmypHoe M .
: npoeccuonabnoe CO CIIPaBOYHOM JIUTEpATypoOil U
Busmgss p 0 clioBapeM
organiza 63auM00€ucm61/le
tion [ToBTOpEHME POIIEHHOTO .
YerHbIi onpoc, VK-4.2
MaTtepuaia, MoAroToBKa :
o IIMCbMEHHBIE VK-4.3
Tema 2.3. Organization 0.5 18 MHJMBUya]bHOIO BOKaOyIsipa oMAHHe .
(TIpaKTUKyM) ’ 110 NPOH/IEHHO TeMme, pa6o:ra 3aaHm
CO CIIPaBOYHOM JTUTEPATYPOH U
cJI0BapeM
[ToBTOpEHME TPOIACHHOTO .
YcTHBIM onpoc, VK-4.2
Marepuaia, oAroToBKa
ITMCbMCHHBIC yK_4 3
Tema 2.4. Money 0.5 18 WH/IMBUYaJIbHOTO BOKaOyIspa [N .
(mpakTUKyM) ’ 110 POHICHHON TeME, pa6ouTa 3a1aHAs
CO CIIPaBOYHOM JIUTEpATypoOil 1
CJIOBapeM
[Tonroroska k
MIPOMEXYTOYHOM aTTecTally B
3aver - 11 P y i - -
(hopMe WHIUBHUTYTBHOMN
Mpe3eHTaluu
6 137 -
Hroro

143




Jlernss ceccus 1

Buabi yueOHoli padoTnl

Konrakthas pa6ora (B Hpomescy
Pasnen qaca)?) CamocTosiTeqbHasi padoTta TOYHAS DopmbI PDopmupyem
9
MOJYIIE Hoapasaea, tema arrecramusi | TEKYLIero ble
IIpakTu (popMbI Opranuzanum yacax KOHTPOJIA | KOMIECTCHIIMH
Jlexkun B .
yeckue KCP CaAaMOCTOATEIbHOM
u yacax
3aHATHS padoThI
Tema 3.1. Ethics in IT [ToBTOpEHME MPOHIEHHOTO YcTHBIN VK-4.2
sphere (IpakTUKyM) Marepuasa, IoJaroToBKa ompoc, VK-4.3
Kynemypno-meopueckoe WHIUBUIYATHHOTO MUChMEHHBIC
gocnumanue: - 1 15 BOKaOyspa 1mo JIOMaIlIHHAE
MeAHCKYIbMYpPHOe MIPOMICHHON Teme, paboTa 3aJaHUs
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmeaue JUTEpPaTYpON U CIIOBApEM
} IToBTOpEHME NPOHIEHHOTO B
MaTtepuana, moAroToBKa v .
THBIN OIT
Pasnen 3 . WHIUBUIYTBHOTO ¢ onpoc,
: Tema 3.2. Change in IT - 1 15 6 MChMEHHBIC VK-4.2
Strategy in IT |, BOKaOyJIiIpa 1o
sphere (mpakTUKyMm) . 2 JOMAIITHAC VK-4.3
sphere MIPOMICHHON Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOil U CIOBapEM
Tema 3.3. Strategy in IT - -
sphere (IpakTUKyM) [ToBTOpEHME TPONAECHHOTO
Kyvnomypno-meopueckoe Marepuaa, oJAroToBKa Yernsiit onpoc, YK-4.2
gocnumanuye: 0Co3Hanue VHIMBULy aJIbHOTO TTHCHMEHHBIE YK-4.3
c60€20 mecma u ponu 6 - 0,5 15 BOKaOyJIsipa 1o AOMalIHNe
byoyweti poiIeHHOH Teme, paboTa 3a/taHus
npogeccuoHanvbHoll CO CITPaBOYHOM
oesmenvHoOCMuU JUTEPATYpPOH U CIIOBAPEM




Tema 4.1. Cultures

IToBTOpEHME MPONHIEHHOTO
Marepuasa, IoAroToBKa

MIPAKTUKYM i
(p yM) WHIUBUYaTbHOTO YeTHEIi onpoc, YK-4.2
Kynomypno-meopueckoe [HCHMCHHBIC
0,5 15 BOKaOyJIsipa 1o YK-4.3
gocnumanue. POl ICHHOMN TeMe, paGoTa JIOMAIlIHUE
COYUAbHAA 3HAYUMOCD P ’ B 3aqaHus
.y CO CIIPaBOYHOM
UHOSAI3BIYHOLL KV TbMYPbl .
JUTEPATYPOH U CIIOBApPEM
Tema 4.2. Leadership [ToBTOpEHME NPONHIEHHOTO
(TIpaKTUKyM) Marepuana, NoJAroToBKa v .
Kvaemypno-meopueckoe WHJUBU]TyaJIbHOTO CTHBIH OTpOc, YK-4.2
IINCHbMCHHBIC
Pazzen 4. gocnumanue: 0,5 15 BOKaOyIsipa 1mo YK-4.3
Leadership | yearckymomyproe HpoieHHO Teme, paboTa AOMALIHHe
YAbmyp ponna P 3aaHus
npogeccuonanvroe CO CIIPABOYHOM
83aumooeticmaue JUTEPATYPOU U CIIOBApEM
[ToBTOpEHME MPOIAECHHOTO
Marepualia, moAroToBKa VYerHbIi onpoc, K42
.. WHIUBUIYAJIBHOTO MUCHEMEHHBIE YK-4.
Tema 4.3. Competition VK-4.3
(paKTHKYM) 0,5 15 BOKaOyJIsIpa 1o JOMAITTHHE :
p y MPOMICHHON TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEPATypOil U CIOBapeEM
IToBTOpEHME MPONHIEHHOTO
MaTtepuana, MoAroToBKa VeTHBIH ompoc,
Paznen S. . . WHIUBUYATBHOTO MUCHMEHHBIC YK-4.2
0 Tema 5.1. Innovations in JHBAILY
Business 0,5 10 BOKaOyJsipa 1o JOMaIIHNE YK-4.3
. IT sphere (mpakTuxkym) . z
vision MpoWIeHHON Teme, paboTa 3a/aHusA

CO CIIPaBOYHOM
JIUTEPATypOH U clioBapeM




Tema 5.2. Business and

environment IToBTOpEHME MPONHIECHHOTO
(HpaKTI/IKYM) Marcpuraia, moAroToBka VY CeTHBIN oIpoc, VK-4.2
Kviemypro-meopueckoe WHIUBUAYAJIBHOTO MHMCHEMEHHBIE VK-4.3
gocnumanue: 0CO3HaHue 0,5 10 BOKaOyJIsIpa 1o JIOMaIITHUE
ceoeco mecma u poau 6 HpOﬁHeHHOﬁ TEME, pa60Ta 3aJaHusd
byodywet CO CIIPaBOYHOM
npogeccuoHanbHol JUTEPATYPOU U CII0BAPEM
oesmenvbHoCmu
[ToBTOpEHME IPOIIEHHOTO YcrHBIM onpoc, VK-4.2
Tewma 5.3. Franchising Marepuaa, moJroToBka TICHMCHHbIC YK-4.3
0’5 10 OMAaIIHUEC
(mpakTUKyM) HMHJUBHIyaJIbHOTO A
BOKaOyJIsIpa o 3ajaHms
Tema 5.4. Business . i
L [ToBTOpCHNUE MPONIECHHOTO Yernbiit onpoc,
communication MMCHEMEHHBIE
Marepuania, oAroToBKa VK-4.2
(mpakTUKyM) JIOMAILIHHE
WHJUBUTyJIbHOTO VK-4.3
Kynomypno-meopueckoe 3a/1aHus,
0,5 10 BOKaOyspa 1mo
BOCNUMAHUEe. o > 6 BBITIOJTHCHUEC
T MPOMJEHHON TeMe, paboTa
MEIHCKYIbMYPHOE PoHA > 13 KOHTPOJIbHBIX
CO CIIPaBOYHOM 3aTaHi
npogeccuonanvroe .
. JUTEPATypOi U CIOBapEM
g3aumooelicmaue
[ToaroroBka k
IIPOMEKYTOUHOU
aTTecrauuu B opme
. VH]IUBULY AIBHON
3a4eT ¢ OLEHKOI - 8 JMBUILY - -
MpE3EHTAaIINH,
BBITIOJIHEHHUE
KOHTPOJIbHBIX 3aIaHUI
6 138 -

HToro
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3uMHAA ceccus 2

Buabl yueOHoH padoThl

dopmupye
KonTakTHas padora IIpome:xy DopMbI pPMupY
CamocrosiTesibHas padora Mble
Paznen, moayJnb Hoapa3znen, Tema (B yacax) TOYHAA TeKyIIero KOMIIETEH
Jlexkun | IIpakTuyeckn| KCP B (opMbI oOpranuszanuu | aTTeCTalld |  KOHTPOJIA -
u e 3aHATHS yacax CAMOCTOSITeILHOM sl B yacax
[ToBTOpEHME MPOHAEHHOTO -
Bsenenue B Marepuasa, oAroToBKa YcerHbii YK-4.2
JUCLIUIUIUHY . WHIUBUIYaTbHOTO o1poc, YK-4.3
Tema 6.1. The nature of 1 0,5 - 6 BOKaOyJIsipa 1o IIMCbMEHHBIE
management MpoiIeHHOU Teme, paboTa JIOMAaIIHUE
(mpakTUKyM) CO CIIPAaBOYHOM 3a/1aHust
JUTEPATYPOU U CI0BAPEM
Tewma 6.2. Management [ToBTOpEHME MPOIAECHHOTO -
Styles (mpakTukym) Marepuana, NoJAroToBKa YcTHEII onpoc, YK-4.2
Kyvaemypno-meopueckoe VHIUBU1yaJIbHOTO MHCbMEHHBIC YK-4.3
gocnumanue: - 0,5 - 6 BOKaOyJsipa 1o JOMaIHue
MeACKYIbMYPHOEe MIPOMICHHOH Teme, paboTa 3amaHus
npogeccuonanvroe CO CIIPaBOYHOM
Pasnien 6. é3aumooeticmeue JIUTEPATypOil U cI0BapeM
Insights Into - -
oy OBTOPEHHE MPOUEHHOTO -
Management Tema 6.3. Team Building p POHA
marte€pualia, moaAroToBKa VY CTHBIU onpoc, YK-4.2
(IpaKTUKYM) K-4
UHIMBUIYaJTEHOTO MHCHMECHHBIE YK-4.3
Kvaemypno-meopueckoe
- 0,5 - 6 BOKaOyJIsipa 1o JOMaIlHHIe
socnumatue: . >
MPOICHHON TeMe, paboTa 3a/1aHus
CoOYUAaNbHAS 3HAYUMOCTb o
. CO CIIPaBOYHOM
UHOSA3BIYHOLL KV IbMYPbl .
JUTEpaTypOi U CIOBapeM
IToBTOpEHME PONHIEHHOTO -
Marepuaia, MoAroToBKa Yerusii onpoe, | YK-4.2
. UHIUBHUYaJLHOTO UCEMEHHbIE VK-4.3
Tema 6.4. Risk in IT AHBIY
sphere (mpaKTiKyM) - 0,5 - 6 BOKaOyJIspa 1o AOMalIHue
P P Y npoiiieHHol Teme, paboTa 3a1aHust

CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM




[ToBTOpEHME MPOIAECHHOTO

martepualia, moaAroToBKa VY CTHBIU onpoc, VK-4.2
Tema 6.5. Crisis WHJVBUTyaJIbHOTO MHCHMEHHBIE VK-4.3
management 0,5 BOKaOyJIsIpa 1o JOMaNIH1e
(TIpaKTUKyM) MIPOMICHHOH Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEpPaTypOH U CIOBapeM
Tema 7.1. [ToBTOpEHME POIAECHHOTO
Communication Marepuasa, moJroToBka Y CcTHBI omnpoc,
(TIpaKTUKyM) WHJVBHTyaJIbHOTO [HCHMCHHBIE YK-4.2
Kynomypno-meopueckoe 0,5 BOKaOyJIsipa 1o AoMalIHue YK-4.3
gocnumanue: MPOMICHHON TeMe, paboTa 3a7laHust
COYUANbHAS 3HAYUMOCTb CO CIPAaBOYHOI
UHOSI3bIYHOU KV TbMYpPbl JUTEpaTypOH U CIOBapeM
YK-4
[ToBTOpEHME MPOIACHHOTO VK-4.3
marc€pualia, moaAroToBKa YcTHBIN onpoc,
Tema 7.2. E-commerce WHIUBUAYATBHOTO MHCbMEHHBIE
(npaKTHKyM) 0,5 } BOKa621J151pa o AOMaIlHIe
MIPOHICHHOH Teme, paboTa 3ajanus
Paznen 7. CO CIIPaBOYHOM
Communication JIUTEPaTypoOii M CIOBAPEM
in Business
Tema 7.3. Customer [ToBTOpPEHUE PO IEHHOTO
service (MPaKkTHUKyM) Marepuasa, oJroToBKa Y CTHBIH ompoc,
Kynemypno-meopueckoe WHJUMBUTyaJIbHOTO MHUCbMEHHBIE YK-4.2
gocnumanue: 0,5 BOKaOyJIsipa 1o JOMaIHue YK-4.3
MeAHCKYIbMYpHOe MIpOWICHHOU Teme, paboTa 3ajaHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmeaue JUTEPATYpPOH U CIIOBapeEM
IToBTOpEHME MPONUIEHHOTO YerHslii onpoc,
. Marepuana, NoJAroToBKa HCbMEHHEIS VK-4.2
Tema 7.4. Writing report 0,5 MH/IMBU/TYalIbHOTO JIOMaIIHHE VK-4.3
(npaxTiiym) BOKaOyJsipa 1o 3a/1aHus

npoiiieHHo! Teme, paboTa




Pasnen 8. Global
Companies

Tema 8.1. Globalization

[ToBTOpEHME MPOHIEHHOTO

and Global Marketing Marepuasa, oJroToBKa YcTHBII ompoc,
(mpakTUKyM) VMH/JVBHTyJIbHOTO HHCbMCHHBIC YK-4.2
Kynomypno-meopueckoe 0,5 BOKaOyJIsipa 1o AOMalIHue YK-4.3
gocnumanue: MPOMICHHON TeMe, paboTa 3a/laHust
COYUANbHAS 3HAYUMOCTb CO CIPaBOYHOU
UHOSI3bIYHOU KYIbIYpbl JUTEpPaTypOH U CIOBapeM
IToBTOpEHME PONIEHHOTO
Marcpuaia, moAroToBkKa VY CeTHBIN oIIpoc, VK-4.2
Tenta 8.2. Coca Cola WHINBUAYATHHOTO [HCbMEHHBIE VK43
Company (npaxTiKym) 0,5 § BOKa6¥J'Iflpa 1o AOMalIH1e
MpolIeHHOU Teme, paboTa 3aJjaHus
CO CIIPaBOYHOM
JUTEPATYPOH U CIOBApEM
Tema 8.3. Success in IT [ToBTOpPEHME NMPONIEHHOTO
sphere (TpakTUKyM) Marepuana, NoAroToBKa YcTHEII onpoc,
Kynemypro-meopueckoe WHIUBHUY aJIBHOTO MHCHMEHHBIC YK-4.2
gocnumanue: 0,5 BOKaOyIsipa mo JIOMAIIHKE VK-4.3
MEXHCKYTbMYpHOe npoieHHoN Teme, paboTa 3a/aHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATYPOU U CIOBAPEM
[ToBTOpEHME POIACHHOTO
martc€pualia, moaAroToBKa VY CTHBIU onpoc,
Tema 8.4. General HHIMBUIYAJIbHOTO MHChMEHHbIC YK-4.2
Motors Company - BOKaOyIsipa mo JIOMAIIHKE VK-4.3
(TIpaKTUKYM) MIPOICHHOH Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEPaATypOil U CIOBapeM
[ToBTOpEHME NPOHAEHHOTO VYcrHbIi
Marepuaa, oAroToBKa 011poc, YK-4.2
Tema 8.5. Failures WHAUBUAYATbHOTO MUCbMEHHbBIE YK-4.3
- BOKaOyJIsipa 1o JIOMAILIHUE
(mpakTUKyM) . ¢
MpoiIeHHOU Teme, paboTa 3a/laHus

CO CIIPaBOYHOM
JIUTEPATypOu U CIOBapeM




[ToBTOpEHME MPOIACHHOTO
Marepualia, moAroroBka VY CTHBIN onpoc, VK-4.2
. WHIUBUAYATBHOTO MHCbMEHHBIC )
Tema 8.6. Microsoft YK-4.3
Company (IpakTUKyM) > . BOKa6¥ Tpa fo R
MIPOMICHHOH Teme, paboTa 3a71aHus
CO CIIPaBOYHOM
JUTEPATypOil ¥ CIOBapeEM
IToBTOpEHME PONHIEHHOTO
MaTtepuana, MoAroToBKa VerHbIi ompoc, VKA
.. WHIUBHUAYaJIbHOIO MUCHMEHHBIC :
Tema 8.7. Virgin Group 5 5 OMALLIHIC VK-4.3
Company (IpaKTUKyM) , BOKabyIvipa 1o 8
npoiiieHHo! Teme, paboTa 3aJaHus
CO CIIPaBOYHOM
JIUTEPATypOi U CIOBApPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME POHIEHHOTO
(HpaKTHKyM) MaTepualia, HoAroTOBKa YcTHBIH ompoc, YK-4.2
Kyvavmyprno-meopueckoe UHINBHYaJbHOTO MUCHMCHHBIC VK-4.3
gocnumaHue. 0Co3HaHue 5 BOKaOyJIsIpa 1o JIOMAIITHHE
c80e20 mecma u poiu 8 HpOfII[GHHOfI TEME, paﬁOTa 3aJlaHuA
oyoyweii CO CIPABOYHOM
npogeccuoHanbHoll JUTEPaTypOH U CIOBapeM
desimenbHOCMU
[ToaroroBka k
MIPOMEKYTOYHOMN
3aver 2 aTTecTtauuu B opme - -
VHIUBULYAIIbHON
MIPE3CHTALINH
101 -
Hroro
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JleTHsas ceccus 2

Buabr yueOHo# padoThl Ipomexy
TOYHAasI
KonTakTHas padora arrecran | @opmbl ®opmupy
Paznen, moxyan Hoapasaes, Tema (B yacax) Camocrodtentuas pagora uii B TeKylero MBI
yacax KOHTpOIS KOMIIETEeH
1007
Jlek | IIpakTHyeckun KCP | & yacax ¢opmbI opraHu3anuu
10707 e 3aHSITUA CaAaMOCTOATEC/IBHOU
Tema 9.1. Computers — [ToBTOpEHME MPOHAEHHOTO -
friend or foe? (mpakTukym) MaTtepuaa, MoAroToBKa YcTHbIH YK-4.2
Kynemypno-meopueckoe WHJMBUTyaJIbHOTO ompoc, VK-4.3
gocnumanue: - 1 - 16 BOKaOyJsipa 1mo MMUCHbMEHHbIE
MeACKYIbMYpHOe npoieHHON Teme, paboTa JIOMaIlHAE
npogheccuonanbHoe CO CTIPaBOYHOU 3aJaHHS
83aumooelicmaue JUTEPATYPOH U CIIOBapeEM
[ToBTOpEHME NPOHAEHHOTO - VYerHblit
. Marepualia, moAroToBKa o1poc, VYK-4.2
gaerﬁzsgébgsgiiﬁ)r (video) | - _ 0,5 - 16 WHIUBUTy AIBHOTO TIACBMEHHBIC | YK -4 3
BOKaOyJIs1pa 1o AOMAIITHHE
TIPO¥iIeHHO# TeMe, paboTa a/aHuA
Pasznen 9. English IoBTOpEHNE IIPOIICHHOTO - VeTHbIH
in Communications MaTepuana, MoAroToBKa ompoc, VK-4.2
Systems Tema 9.3. Computer ) 0.5 i 16 WHIUBUAYTHHOTO nucemennsie | YK-4.3
architecture (mpakTUKyM) ’ BOKaOyJIsipa 1o JOMaIIHIE
MPOJICHHOMN TeMme, paboTa 3a/1aHus
CO CIIPaBOYHOM
- VcTHBIN
Tema 9.4. System computer onpoc, YK-4.2
software (IpakTHKyM) - 0,5 - 16 - IICEMEHHBIE | YK-4.3
JOMAaIIHUEC
3alaHUs
- YerHblit
Tema 9.5. Operating onpoc, YK-4.2
systems (TpaKTHKyM) - 0,5 - 16 - IUCBMEHHBIE | YK-4.3
JOMallHue

3aJaHUA




[ToBTOpEHME MPOHAEHHOTO VY CTHEI
Marepuaa, MoAroToBKa orpoc, VK-4.2
Tema 9.6. Multimedia 0.5 16 WHIUBUIYTHHOTO mucemennbie | YK-4.3
(mpakTUKyM) ’ BOKaOyJIsIpa 1o JOMalIHHe
PO JICHHOM Teme, paboTa 3a/1aHUs
CO CIIPaBOYHOM
Tema 9.7. Computers and . .
OBTOPCHHE MPOUICHHOTO
work (IpakTuKyMm) p poua YV CTHBII YK-4.2
MaTepuaia, MoAroToBKa
Kynemyprno-meopueckoe orpoc, VK-4.3
WH/IMBUTyJIBHOTO
socnumanue: 0CO3HaHue MHUCHMEHHBIE
0,5 16 BOKaOyJsIpa 1mo
c80€20 Mecma u ponu 8 . 2 5 JIOMaIIHKE
Gyoyueis NpofifeHHo Teme, paboTa -
. CO CIPaBOYHOMU
npogeccuonanvrol -
JTUTEPATYPOH U CIIOBAPEM
OdesimenvbHOCMU
IToBTOpEHME MPONAECHHOTO .
MaTepuaa, MoAroToBKa Yeruptii
HHIUBUAYAIBHOIO onpoc, yK-4.2
Tema 9.8. Teleworking Y nmucemennse | YK-4.3
0,5 16 BOKaOyJsipa 1mo
(mpakTUKyM) . 2 5 JOMAIIHHE
NpofifeHHOM Teme, paboTa S —
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM
[ToBTOpEHME MPOIIEHHOTO .
MaTepuaa, MoAroToBKa Y cTHEIH
WHIUBHIYaJIbHOTO onpoc, yK-42
Tema 9.9. Networks Y nucsmennple | Y K-4.3
0,5 16 BOKaOyJIspa 1o
(MpakTUKyM) . 2 5 JOMaIIHue
MpoiifeHHOH Teme, paboTa saaHust
CO CITPaBOYHOM
JIUTEPATypOu U CIOBapeM
VYcrHblit
onpoc, YK-4.2
Tema 9.10. The Internet 0.5 16 i IUChMeHHbE | V-4 3
, .
(MpakTUKyM) JIOMAIITHHE

3aIaHus




Tema 10.1. The Future of IT TOBTOPCHHE MPOIICHHOTO YCTHbIH
(IpaxTHKYM) MaTepHana HI())I[FOTOBKa orpos, YK-4.2
Kvnemypno-meopueckoe HHI;HBHI’l ATEHOLO TIMCEMCHHBIC | YK -4 3
Pasznen 10. The gocnumanue. 0co3nanue Y AOMAIIHHC
- 0,5 5 BOKaOyJsipa 1o 3a/IaHus,
Future of IT c80€20 Mecma u poau 8 . z
GvOvILes: npoieHHON Teme, paboTa BBIIOJIHEHHE
Yoy . CO CIIPaBOYHOMI KOHTPOJIbHBIX
npogeccuonanvbholl N e —
JIUTEPATYPOU U CIIOBAPEM A
oesamenbHoCmu
ITonroroBka k
MIPOMEXKYTOUHOM
arrecranuu B opMe
9K3aMeH - - - H (op - -
IpYNIOBOM Mpe3eHTaluH,
BBIIIOJIHEHHE
KOHTPOJIbHBIX 3aJJaHUI
- 6 165 -
Htoro
180
2 | 24 541 -
Bcero
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6. COAEP)KAHUE JUCIUIIJIMHBI

Paznen 1. Global Market

Tema 1.1. Globalization

OOyuvaromuecs u3y4aroT Temy [moOanm3arus. CrnocoObl W METOIbI, HPHBOAIIME K
I'mobanuzanuu. M3yuator nekcuky mno Teme. [lonoXuTenbHbIe W OTpPUIATENbHBIC IOCIEICTBUS
nporiecca riodanuzanud. M3y4arT TepMUHOIOTHIO TIPOBEACHUS T€IC(POHHBIX IEPETOBOPOB.

Kyviemypno-meopueckoe socnumanue: nOHUMAHUE COYUANLHOU 3HAYUMOCIU UHOAZBIYHOL
KVYIbMYypbl NPOUCX00UM Y 00yYAIoWUxXcs NOCPeOCmEOM AHAIU3A U OANbHeUue20 00CyIHCOeHUs: Ha
UHOCMPAHHOM ~SI3bIKe MeMbl 2100anu3ayul, ee 3aKOH08, a maKdxice OCOOEHHOCMU 6e0eHUs.
MeACOYHAPOOHBIX NePe2o8opos.

Tema 1.2. Brands

OO6yuaromumecst 3HAaKOMSTCS ¢ TeMO#M Ha mpuMmepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxmaT nmpoOIemMbl, CBS3aHHBIE C MUPATCTBOM U MyTH UX peuieHus. M3yueHue TepMUHOIOTHH,
HE0OXOIMMOM JIJIsl POBECHUS JCTIOBBIX IEPErOBOPOB U COOPAHUI MEKIyHAPOJHOTO YPOBHSI.

Kynomypno-meopueckoe eocnumanue: nonumanue 0cobesHoCmen_MeiCKyIbmypHo20
npogheccuonanbHo20 83aUMO0eiCMEUs NPOUCXOOUM ) 00YUAIOWUXCA NOCPEOCNBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SA3bIKE C Yeblo 00CYHCOeHUS NPODNIEeM, CEAZAHHBIX C UMEHAMU PAOA 2100OANbHBIX
KOMNAHUU, U nymeu ux peuleHusl.

Tema 1.3. Advertising

OOyuJatoniuecs: 3HAKOMSATCSI ¢ Pa3IMYHBIMU BUAAMU PEKIAMBI, METOJIAaMHU PEKJIAMUPOBAHHS.
VYyarcs, Kak MpaBUIBLHO MPOBOAMTH PEKIaMHYI0 KammaHuioo. M3ydaroT ¢pas3bl, HEOOXOAUMBIE A
NOCTPOCHHUS YCIICIIHOM Mpe3eHTanuu. MHanBuayanbHas npe3eHTanus mo TeMe.

Pasnen 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs u3ydaloT Haubosiee BakHbIE (DAKTOPBI, HEOOXOMUMBIE I TMOIXYYCHHS
paboTel. M3ydaroT crnocoObl YCIENIHOTO MPOXOXKACHUS M IMpoBeneHus cobecemoBaHus. M3yuaior
TEPMUHOJIOTHIO, HEOOXOIUMYIO JIJIsi MPOBEACHUSI COBEINAHWI BHYTPH KOMIIAHWU. Buisl pesiome.
OOyuJatomiyiecst yuaTcsi COCTaBIISITh PE3IOME.

KVﬂmeDHO-meODIteCKOG socnumaHue. OCO3HAHUe ceoeco mecma u poiu 6 6)/0)111/;61/7
npogeccuoHanvbHoll  O0essmenrbHOCMU  OCYWEeCmEIemcs nymem aHaiu3a o0cobeHHocmell NOUCKd
pa60mbl, 660€Huﬂ nepecoeopoe Ha UHOCMpPAaAHHOM A3bIKE, 7’lp06€a€Hl/l}l CO6‘€M461HML7.

Tema 2.2. Trade

OOyyaronyecs 3HAKOMATCA C Pa3IMYHBIMU BUAAMH TOProBid. V3ydaioT 0COOEHHOCTH
BHCIIHE W BHYTPCHHEH TOProBIH. 3HAKOMSTCSA C MpaBWiIaMd O(OPMIICHHUS aKKPEIUTHBA.
COBEpIICHCTBYIOT HAaBBIKA BEJICHUS MEPETOBOPOB, M3YYAIOT PA3IMUHBIC MPUEMBI JUIS JOCTHKCHHS
HaubOonee 3pQexkTuBHOrO pe3ynabTara, B TOM 4YHCIEe ¢ Momomslo Zoom, (Google-ToKyMeHTOB,

Yandex- TOKYMEHTOB, 3JIEKTPOHHBIX OUOIHOTEK.



Tema 2.3. Organization
OOyyaronuecs 3HAKOMSTCS C BHUJAMU KoMmmaHuwid. M3y4aroT mpuemsl, CrnocoOCTBYIOLINE
CO3/IaHUI0 ONArompusITHON pabodeil cpenpl. 3HAKOMSTCS C MPaBWIAMHU M CTPYKTypaMu OOIIEHUS B

cdepe OuzHeca.

Kyviemypno-meopueckoe _socnumanue: — ¢opmuposanue  NOHUMAHUA ~ OCOOEHHOCmell
MEJNCKYILIMYPHO2O NPOGhECCUOHATBHO20 B3AUMOOCUCMBUS.  NPOUCXOOUM  NOCPEOCBOM  AHAIU3A
PAa3IUYHbIX MUNOE KOMNAHUL, 0CODeHHOCmell GblCMpPausanus Npaguil U CMpPYKMypsl 0en08020
obuenus 6 npogeccuonanvroll cgepe.

Tema 2.4. Money

3HAKOMCTBO C (bI/IHaHCOBBIMI/I OTHOIICHHUAMH B DKOHOMHUKE U HX Fpa(i)I/ILICCKI/IM OTpa’)KCHUCM.

O6yquI/Ie COCTAaBJICHUIO U HAIIUCAHUIO OTYCTOB.

Pa3pnen 3. Strategy in I'T sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C ITHKOH B cdepe OM3Heca W MH(YOPMALMOHHBIX TEXHOJIOTHH W Pa3lIuYHBIMU
HopMamu 3THKeTa. OOCyxaeHue mnpobiieM Koppynuuu U 0opsObl ¢ Hell. OOyyaromuecs: U3y4aroT
TEPMHHOJIOTHIO TI0 JIaHHOM TeMe, JUTS HaXOXICHHS BBIXO/1a M3 CII0KHBIX SKOHOMUYECKUX CHTYAI[HI.

Kynemypno-meopueckoe gocnumanue: MENCKYIbMYPHOE npogeccuonanvroe
g3aumooelicmeue NPOUCXOOUm 6 CO3HAHUU 00yuarwuxca 01a2o00aps aHaiuzy u OdalbHetiuemy
00CydHCOeHUI0 MAKUX NOHAMUL, KAK 9MUKA, KOPPYAYUs, IKOHOMUYECKAsl CUmMyayus u cnocoowl ee
VAVYUUEHUSL.

Tema 3.2. Change in IT sphere

OOyuatoniyecs y4arcsi BbIpakaTb CBOM MBICIH 1O TeMe u3MeHeHus. O0CyXK1aloT, HACKOIbKO
4acTO M3MEHEHHUs Kacalorcsi chepbl HHPOPMAIMOHHBIX TeXHONOTui. Kak B moBceHEBHON >KU3HHU,
Tak M B cepe OM3HECa U B cUCTEME MH()OPMAITMOHHBIX TEXHOJIOTHH. YUaTcs paBUjIaM HAIHMCaHUS
orueToB. COBEpIICHCTBYIOT HAaBBIKM IIPOBEIEHUSA COBEUIAHMM 110 TEeMaM, KacaroUIMMCs
UH(QOPMALMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in I'T sphere

OOyuaromuecs 3HaKOMSATCS ¢ TepMUHOM «CTpaTerus» B 1eJ0oM. M3yuyaroT BUIbI CTpaTeruii u
TaKTHK, HEOOXOIUMBIX JJIsl JOCTUKEHHUSI, TOCTaBIEHHOM Lieiu. V3ydaroT pa3nudusi MeX1y TEPMUHOM
CTpaTerusi W TaKTHUKA; MNPOCLUPYIOT CBOM 3HaHUS Ha cdepy HHPOPMALMOHHBIX TEXHOJIOTHIL.
PasButHe yMeHUI U HaBBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe gocnumanue: oco3namue ceoeco mecma u poau 6 Oyoyujerl
npogeccuonanvbHoll deamenbHoCmu Qopmupyemcs y o0y4aromuxcs yepe3 NOHUMAaHue U pasiuyeHue
NOHAMULU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUAL 6 OMHOUIeHUU NpopeccUOHATbHOU  cghepbl
0esamenbHOCMU, OCO3HAHUIO CJLOXCHOCIU NPOYECca NPUHAMUS PeuleHU.




Pasnen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJIbTYPaMH Pa3HbIX CTpaH, OBEJICHUEM JIIOJCH, X TPAIULUIMHU U OObIYAsIMHU.
OrneHka 1 aHAJIM3 WX BIUSHUA Ha BeieHUE On3Heca. 3HAKOMCTBO ¢ 0COOEHHOCTSIMH BeJICHHsI Ou3Heca
C BOCTOYHBIMHU JI€JIOBBIMU MapTHEpaMu. Pa3zpaboTka cOOCTBEHHBIX CTpaTeruii B JaHHOM cdepe.

Kynomypno-meopueckoe 6ocnumanue: coyuanbHas 3HAYUMOCMb UHOA3LIYHOU K)JIbMYpbl
Gopmupyemcsa 6 cosHanuu odyuarowecocs 61a200aps aHamuzy U OdaibHetuemy 00CyHCOeHUIO
ocobenHocmell KyIbmyp pPAa3HblX CMPAH, UX pasiudull U NOnsvlmKe camocmosmenbHo pa3padomams

€6010 cmpamezuto edeHusi OU3Hecd 8 UHOA3LIYHOM NPOCMPAHCIEe.
Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMHU JIMJACpAMU B IOJUTHUKEC N IDKOHOMHKE. O6cy)KI[eHI/Ie KaucCTB
Juacpa, paCliupCHUC JICKCUKHU II0 TCMC. O6y‘{aIOH_[I/ICC$I MOoJIy4aroT TMPEACTABIICHHUC O HaBbIKaX

YIPaBJICHUS KPYITHbIMH, MUPOBBIMU KOMITAHHUSIMHU.

Kyrnomypno-meopueckoe e6ocnumanue: ¢hopmuposanue NOHUMAHUA O MEICKYIbIYPHOM
npogheccUoHanbHOM 83aUMOOEUCMBUU  OCYWecmenaemcs 61a200aps auaiu3y Ha UHOCMPAHHOM
A3bIKE YCHeUWHOCIU MUPOBBIX TUOEPO8 U 2NI0OATIbHBIX KOMNAHULL.

Tema 4.3. Competition

OOyuJatomnyecss 3HAKOMSTCS C DKOHOMHYECKHMM TEPMUHOM «KOHKYPEHIUS» U €€ BHIaMH.
W3y4aroT BIUSHUE KOHKYPEHIIMM HA COCTOSIHHE DPAa3JIMYHBIX PBIHKOB. PaccMaTpuBaiOT OCHOBHBIE
CTpaTeru JOCTHXKEHUS KOHKypeHTocmocoOHocThu. OOyuaromuecss  pa3palOaThIBalOT — CBOM
COOCTBEHHBIEC CTpaTErMYeCKUe ACUCTBUS ISl IPEOJOJICHUS MPETATCTBUI B PEIICHUH MOCTaBICHHBIX
3azad.

Pa3pnen S. Business vision

Tema 5.1. Innovations in IT sphere

OOyuatonyecss 3HAKOMATCS C Pa3IUYHBIMH H300pereHusIMH. OOCYKIal0T HEOObIUYHBIC
n300peTeHus], UCIIONB3Ys JIGKCUKY IO JTAaHHOH Teme. PaccMaTpuBarOT mpenMyIiecTBa MHHOBAIMNA B
chepe pbiHKAa HHGOPMALMOHHBIX TEXHOJOrHi. M3yuyaroT MeTo/bl YCIEHIHOTO IpeICTaBICHUS
uHbopMaimu B Gopme mpeseHTanuii , B ToM uucie ¢ nomompto [IIT: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuJatoniyecst U3y4aroT MOHATHE OKPY’KAIOMIask cpesia BO B3aUMOCBSI3H C BEJICHHEM OM3Heca.
BrusiHue pa3nuyHbBIX KOMIAHUM Ha COCTOSIHUE OKpPYKAromIel cpenibl. 3HAKOMSTCS C pa3lIndHBIMU
KOMITAaHUSIMH, KOTOPBIE BHOCST BKJIAJ] B COXpPaHEHHE OKPY>KAIOLIEH Cpe/Ibl.

Kynomypuo-meopueckoe gocnumanue: oco3namue ceoeco mecma u poau 6 Oyoyujerl
npogheccuoHanbHOU 0essmeIbHOCMU NPOUCXOOUM NOCPEOCEOM AHAIU3A USMEHEHULl 8 OusHec-cepe
noo 8030euUcmeuem UsMeHeHUll, NPOUCX00AWUX 8 OKpYIHcaroueli cpeoe.

Tema 5.3. Franchising




OOyyaromuecss 3HAKOMSITCS ¢ TEPMHHOM «(PpaHIIM3UHT: BblJauya KOMIAHUEH ITUIEH3UU Ha
MPOM3BOJICTBO WJIM MPOJaXy ToBapa moa ee Mapkod (dhpaHmussl)y. M3ydaroT HE0OXOIUMYIO
TEPMUHOJIOTHIO Ha TPUMEpax pPa3UdHBIX MEXIYHAPOAHBIX KOoMIaHuid. Haxomst mpumepsl Ha
Poccuiickom pbIHKeE.

Tema 5.4. Business communication

OOyyaromnuecss 3HAKOMSTCS C TEPMHHOJIOTHEH WM TOHSATHEM OHW3HEC ITHKETA, NI BEICHHUS
JIETIOBBIX TIEPETOBOPOB. YIyUIIAlOT CBOM HABBIKHM OOIICHUS B JCJIOBOM CpeJie.

Kynomypno-meopueckoe eocnumanue: ¢hopmuposanue HOHUMAHUA O MEICKYIbIYPHOM
npogheccuoHanbHOM 63auUMOOCUCMEUU NPOUCXOOUM HA NpUMEpPe COBEPUEHCME06ANUS HABLIKO
KOMMYHUKAYUU HA UHOCMPAHHOM A3bIKE C YeNbl0 YCNeuH020 8e0eHUsl 0el08bIX Nepeco8opos.

Pasnea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuJatoniuiecss 3HAKOMSTCS C TOHATHEM MEHEDKMEHTa, ero 3HadeHueMm. OOyuarornmecs
3HAKOMSTCS C TEPMHUHOJIOTHEH, HEOOXOAWMON Ui ONUCAaHUS 4YepT TMOJOXKHUTEIBHOTO U
OTPUIATENILHOTO YIIPABJICHIIA.

Tema 6.2. Management Styles

UTo MOKHO M Yero Helb3s AejaTh MeHeKepaM. Tpu CTHIIS yIpaBJICHHUS.

WHTEepBBIO C JKCIEPTOM IO CTWISAMU yrpaeieHus. KadectBo ynpasienus. Kak oneHHTBH
00paTHYIO CBSA3b OT COTPYJHHUKOB, YTOOBI yIYUYIIUTh CTUIH yIIPABICHUS.

Kyrnomypno-meopueckoe eocnumanue: nocpedcmeom auaiuza Ha UHOCMPAHHOM SA3bIKE
PA3IUYHBIX  8UO08 UHMEPBbIO, CMUNell YAPAGIeHUs, Kayecmea npoucxooum ¢opmuposanue
NOHUMAHUS_MEJCKYIbIMYPHO20 NPOGhHECCUOHANLHO20 83AUMOOCUCNBUSL.

Tema 6.3. Team Building

OOyyaromuecss M3y4aroT CHOCOOBI pa0OTHl B KOMaHIe, OOCYKTAIOT HJAEHU, KaK CO3/aTh
YCIICHIHYIO KOMaHAy. M3y4aroT JeKCHKY IO TeMe.

Kynomypuo-meopueckoe eocnumanue: ghopmuposanue coyuanrbHOU 3HAUUMOCMU UHOAZbIYHOU
KYIbMYypbl NPOUCX0OUM HA npumepe uoetli hopmupo8anus KOMaHo, onpeoeienus poell 8 KOMAaHOe,
VCREWHOCU U Pe3yIbMaAmMUSHOCIU KOMAHObL U KAACO020 ee UJleHd.

Tema 6.4. Risk in IT sphere

OObyuaromuecs o0CyXKIal0T BUbI IOBCEHEBHOTO PUCKa U pUCKa B Ou3Hece. Puck, KOTopbliit
MOYKET OBITh IOJIyYEH B XOJI€ TPOIIecca III00aTH3aIny.

Tema 6.5. Crisis management

OOyuatomyecss 00CYXJalOT BOMPOCHI MO TeME KPU3UC B YIPABICHUU. 3HAKOMSATCS C
Pa3IMYHBIMU CUTYAIMSIMH, BBI3BIBAIOIIMMHU KpHU3UC. M3yyaroT myTH pemieHusl BbIXOJa U3 KpH3HCA.
Nzydator mpruemsl 3anpamuBaHust HHOOPMAIH B CIIOKHBIX SKOHOMHUYECKUX CHTYallusX W TPAMOTHO
OTBEYAaTh Ha MTOCTABJICHHBIE BOIIPOCHI.

Pasnen 7. Communication in Business

Tema 7.1. Communication


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OOyuaromiyecs U3y4yaroT KauecTBa XOPOIIEro codeceqHnKa, (GakTopbl BaXkKHbIe B OOILEHUH U
¢dopmbl 00mmeHus (BUIBI THCbBMEHHOTO M YCTHOTO OOIIeHHs). V3yueHne U TPEHUHT HOBOW JIEKCUKH
no Tteme. COBEpUICHCTBYIOT CBOM KOMMYHHUKATHBHbIE HaBbIKM. M3ydaioT Buasl mnpoOiem, c
KOTOPBIMHM OHHM MOTYT CTOJIKHYTbCSI B IIpOLECCe OOILEHHS.

KV]ZbI’I’lVDHO-mGOD‘l@CKO@ socnumaHue. CoyuaibHasx 3HAYUMOCTb MHO}BblllHOIJ Kyn1bm)ypbol
Gdopmupyemces y obyuarowuxcs nocpeodCmeom u3yuyeHus U008 npoodiem, ¢ KOmopulMu OHU MO2Ym
CMOJIKHYmMbCA 6 npoyecce UHOA3bIYHO20 I’lpO¢€CCUOHaJZbHOZO O61M€Hu}l.

Tema 7.2. E-commerce

OOyuaromuecs: M3y4dalrOT BHJIBI PUCKA, KOTOPBIE MOTYT OBITh IIOJYY€HBI B PE3yJbTaTe
TOProBJIM B WHTEpHETEe. BuIbl MPOAYKTOB M yCIyr, MpEAOCTaBIIAEMbIX B HHTepHeTe. M3yuwaror
TEPMUHBI TIO TEMe TOProwis. M3ydaloT MeTOoAbl MOCTPOCHUS APPEKTHBHON NpE3eHTALUU s
ycnemHoﬁ nponamn CBOECTO HpOIIYKTa CBOMM INIOTCHIHAJIbHBIM HOKyrIaTeJ'IfIM.

Tema 7.3. Customer service

OOyuyaronuecs H3y4yalOT HOBBIE HIeHM B cdepe oOOCTy X HBaHUS KIUEHTOB. M3ydaroT
JOCTOMHCTBA U HECAOCTATKHU pa3HLIX BHUI0OB 06H_[€HI/IH C KJIIMCHTaMHU. O6yqa101unec;1 yanc;I ImcaTb
nuchbMo-%ano0y. COBEpIICHCTBYIOT HaBBIKU ayIMPOBAHHUS 10 TAHHOU TeMe.

Kynomypno-meopueckoe _6ocnumanue:  ocosnauue — YCHEWHOCMU — MENCKYIbMYPHO20
npogeccUoHAIbHO20 83AUMOOCUCMBUS NPOUCXOOUM Yepe3 YCMHbILL 0OMeH HA UHOCMPAHHOM A3blKe
uoesMU U MbulCIAMU HO NOBOOY Cmulel NpoghecCUOHAIbHO20 U ObIMO0B02O 00WeHUs O peuleHUs
npoobaem KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuwaronuecs HM3ydaroT CTPYKTYpPY HAMHMCaHUs OTYETa, HEOOXOIUMYI0 TEPMHHOJOTHIO.
3au11/1Ta WHIAWBUAYAJIbHBIX OTUCTOB.

Pazpnen 8. Global Companies

Tema 8.1. Globalization and Global Marketing

Obyuaromuecs usydaor Temy «lmobanmuzanus». CrnocoObl W METOABI, MPUBOAAIIUE K
FnoGanmauI/m. I/I3yan0T JICKCUKY II0 TCMC. IlonoxurensHble U OTpULATCIIBHBIC ITOCICACTBUSA
npoiiecca riodanu3anui. MeToabl BXOKICHUS B MUPOBON PBHIHOK.

Kynomypno-meopueckoe éocnumanue: ¢hopmuposanue noHUMAHUA_COYUATLHOU 3HAYUMOCIU
UHOA3ZLIYHOU KYIbMYPbl NPOUCXOOUM 8 Npoyecce aHaiu3a u o0CyrHcoeHus nociedcmsuil npoyecca
anobanuzayuu, 0cobeHHocmen MexCOYHApPOOH020 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuatonecss 3HAKOMSTCS C HWCTOpPHUEH CO3/laHUS KOMIIAHMH, C €€ OCHOBATEISIMH.
OO0cyXIaroT MPEeNMYIIECTBA U HEJOCTATKH dTOW KOMITaHUH.

Tema 8.3. Success in IT sphere

Wzydator Jekcuky 1o Teme «Ycmex», ocobeHHo kacarenbHo IT. 3nakomsarcs ¢
TEPMUHOJIOTHEN HAa MpPUMEpE YCHENIHBIX KOMMaHuW U Jtoaei. CoBepIICHCTBYIOT HaBBIKA BEJCHUS
neperoBopoB. M3yuaroT kayecTBa, KOTOPbIMHU 00JIaJJaeT yCHEIIHbII yenoBek, paboTatonuii B chepe

UH(GOPMAIIMOHHBIX TEXHOJIOTHA.



Kynomypno-meopueckoe _6ocnumanue: nomumanue o0COOEHHOCMEU  MENHCKYIbIMYPHO2O
NPoGeccUOHANbHO20 B3AUMOOCUCMBUS NPOUCXOOUM HA Npumepe aHAIU3Aa YCHeWHOCMU 6e0eHUs.
nepecoeopos Ha UHOCMPAHRHOM A3blKe, YCneuwHocmu 4ejl06eKd, KaK TUYHOCmu U KaxK ousnec e()l/lHuubl.

Tema 8.4. General Motors Company

W3ydaroT UCTOpHUI0O KOMIAHMM, 3aHUMAaeMOE€ MECTO Ha MHUpPOBOM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy yCIexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.5. Failures

OOyuaromuecs u3ydaroT TNpPUYMHBI Kpaxa KommaHuil. Ilytu BpIXoma M3  CIOXKHBIX
9KOHOMHUECKUX cuTyauii. O030p ppIHKOB, KOTOPbIE 00AHKPOTUIIHCH.

Tema 8.6. Microsoft Company

OOyuatomyecss U3y4aloT UCTOPUIO KOMITAHWH, 3aHMMAaeMO€ MECTO Ha MUPOBOM DPBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PbIHKE U (OpMYIly ycIexa, MecTo, 3aHumMaemMoe Ha PoccuiickoM pbIHe.

Tema 8.7. Virgin Group Company

OOyuaromyecs M3y4aroT MCTOPUIO KOMIAHWM, 3aHHMMaeMO€ MECTO Ha MHUPOBOM apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy ycIexa, MecTo, 3aHiMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.8. Future of the Business in IT sphere

OOyuaronyecss U3y4aroT NPUUUHBI, IO KOTOPHIM KOMIIAHUK CTAHOBATCS IN1o0anbHbIMU. [TyTn
ux pacupeHus. IIbITatoTcst CpOrHO3UpOBaTh SKOHOMHUYECKOE COCTOSHHE CTpaHbl B OyAyIleM, a
TaKXKe U3MeHEeHHe cepbl HHPOPMAIMOHHBIX TEXHOJIOTHH.

Kynomypno-meopueckoe 6ocnumanue: nymem o00cyxcoenus Ha UHOCMPAHHOM SA3bIKe
B03MOCHbIX HANPABTIEHUL PA3GUMUSL SKOHOMUKU CIMPAHbL U OU3Heca, Y 00yuaouuxcs popmupyemcsi
OCO3HaHUe C80e20 MeCma U poiu 8 Oyoyuell npoghecCuoHaIbHOU 0esimelbHOCHIU.

Pasnen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
OOyyJaronuecss pa3MBIILISIOT HaJ BOMPOCOM OC30MACHOCTH WIIM BPaKICOHOCTH BIIHSTHUS
KOMITBIOTEPHBIX TEXHOJIOTHI Ha YeIOBeKa, OU3HEC.

Kyvivmypno-meopueckoe socnumanue. Ha  npumepe 06cy.?fC0€Huﬂ no3umueHo2co u

He2amueHo20 GIUAHUS PA3BUBAIOWUXCS KOMNBIOMEPHLIX MEXHON02UL HA Yel08eKd, Y 00y4alouuxcsl
Gopmupyemcs noHUMaHue 0coOeHHOCmel MeXCKYIbMYPHO20 NPOPeCcCUOHATLHO20 83AUMOOeUCMEUS

Tema 9.2. Computer (video) games

OOyyaromuecs 0OCYKIArOT BUABl U TUIIBI KOMIBIOTEPHBIX WIP, X BIUSHUE HA Pa3BUTHE
YeNI0BEeKa, a TAK)KE BO3MOXKHBIE BAPUAHTHI X MCIIOJIb30BAHMUS.

Tema 9.3. Computer architecture

OOyuaromumecs: U3y4arOoT aHTJIMMCKUE DKBUBAJICHTHI MO 0003Ha4YeHHOW TeMe. OOCyXIarT
TUTFOCHI ¥ MHUHYCHI Pa3JIMYHbBIX BUJOB KOMITBIOTEPHOUN apXUTEKTYPHI.

Tema 9.4. System computer software

OOyuJaronirecs U3y4aroT BHJIBI TPOTPAMMHOTO 00€CIIeUeHHs], COOTBETCTBYIOIIYIO JIEKCUKY.

Tema 9.5. Operating systems



O6yqa10m1/1ec;1 paccMaTpUuBarOT PA3JIMYHBIC BUJBI OIICPATUOHHBIX CUCTEM, CDABHUBAIOT UX.

Tema 9.6. Multimedia

OOyuJatoniuecss U3y4arT JIEKCUKY O TeME «MYJIbTUMEIUWHBIC YCTPOWCTBA», OOCYKIAIOT,
HACKOJIBKO CHJIbHBIMU ObUTH U3MEHEHHUS B ’TOM CEKTOpE.

Tema 9.7. Computers and work

OOCyX/Taf0T JOCTOMHCTBA M HEJIOCTATKH HCIIOJIH30BAHUS KOMITBIOTCPHBIX TEXHOJIOTHH Ha
pabore.

Kyvnsmypno-meopueckoe ocnumanue: ocosumauue ceoeco mecma u poau 8 Oyoywell
npogheccuoHanbHOU 0essmelbHOCMU NPOUCX00UM 80 8PEeMsL 00CYHCOeHUsL 00YUAIOUUMUCS HIOAHCO8
UCNONB308AHUSL COBPEMEHHBIX KOMNBIOMEPHBIX MEXHON02UL HA UHOCMPAHHOM SI3bIKe.

Tema 9.8. Teleworking

Beenenue B Temy ymanmeHHON pabGoTel. OOydaromniuecss 0OCYXIAlOT CMBICT M 3HAYCHUE
HOSIBJICHUS JAHHOTO HANpaBJeHUs B cepe MHHOPMAIIMOHHBIX TEXHOJIOTHIA.

Tema 9.9. Networks

OOyuaromuecs 00CYX Jal0T 3HAUMMOCTh IOSIBIIEHUS Pa3jIMYHOTO POAa «CETei»; pazHHUIly
ME>/1y HUMH; OTHOIIEHHE PAa3HBIX MMOKOJIEHUH K 3TOMY.

Tema 9.10. The Internet

OOyuartonecss yriayOJslOTCS B HU3yueHHE TEPMUHOJOTHH cdepbl HHGPOPMALMOHHBIX
TEXHOJIOTHI; 00CYKIAIOT MOJIOKUTEIBHBIE H OTPHUIIATEIbHBIEC aCTIEKTHI MIHTEpHETA.

Pa3nes 10. The Future of IT

Tema 10.1. The Future of IT

OOyuatomuecss 00CyXKIal0T T€ U3MEHEHHs, KOTopble mpereprena cdepa WHPOPMALMOHHBIX
texHosoruii. OOyd4aromuecs: TNPOTHO3HPYIOT BO3MOXKHBIE W3MEHEHHS W pa3BUTHE Cchepbl
MH()OPMAMOHHBIX TEXHOJIOTHII B CIICAYIOIIEM BEKe.

Kyiemypro-meopueckoe nanpaenenue socnumamenbhoii pabomol: 4gcpe3 MMOHHUMAHUC CYTU

W3MEHEHUN B cdepe MHPOPMAIMOHHBIX TEXHOJIOTHH, OOMEH MACSIMHU M MBICISIMH Ha MHOCTPAHHOM
SI3BIKE, y OOYYAIOIIMXCS TPOHMCXOIUT OCO3HAHUE CB80e20 Mecma U poau 8 ux Oyoywel

npogheccuoHanbHoU OesimelbHOCmuU

7. CAMOCTOATEJIBHAS PABOTA OBYYAIOIIINXCA

B pamkax naHHON yuyeOHOM NUCHUIUIMHBI 00yYarolyecs BBIIOIHSIIOT CAMOCTOSTEIbHYIO paboTy
B BUJIE TOBTOPEHHUS MPONJEHHOTO MaTepuaia o BCEM M3y4aeMbIM TeMaM JECATH pa3JIeioB, YCTHO U
MCbMEHHO (MHMChbMEHHBIE AOMAaIHUE PadOThl) OTBEYAIOT HA BOIPOCH! JUIsl HOATOTOBKU K TEKYILEMY
KOHTPOJIIO B COOTBETCTBYIOLIEM CEMECTPE, @ TAKKE FOTOBATCS K MHIMBUAYaJIbHBIM HUIIU IPYNIIOBBIM
IIPE3EHTALUAM Ul IIPOXOKIECHUS IPOMEKYTOUYHOM arrecTaluy 1no aucumiuivee. [lomumo 3rtoro,

00y4aromuicss OCYIIECTBISIET MOJATOTOBKY HMHIMBUAYAJIbHOIO BOKaOyssipa MO MPOMIEHHON TeMme;



paboTy co CrnpaBOYHOM JMTEpAaTypoll M cloBapeM; pabOTy HaJ OLIMOKAMU C MCIOJIb30BaHHEM
ppoBBIX MHCTpyMeHTOB. (Multitran.ru, DnexTponnsiii cinoBaps #ABBYY Lingvo 11 croBaps 6
s3pik0B - Volume, Longman Contemporary Dictionary, Longman Business Dictionary u ap.;

ZNANIUM.COM: snextporHo-0ubmoteyHas cuctema. HOMKOH: apxuB Hay4HBIX )KypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHN

Ha kaxxnoM 3aHATHM KaXkJ10Ml TeMbl BCEX pa3leloB HapsAy € TPaJULUOHHBIMU IPHUMEHSETCS
TEXHOJIOTHs TPOOJIEMHOT0 00YUYEeHHMsI, @ UMEHHO KaXKI0€ 3aHSATHE MPOBOAUTCS B (popMe MpaKkTUKyMa
C UCIOJIb30BaHUEM LIU(DPOBBIX HHCTPYMEHTOB U CKBO3HBIX T€XHOJIOTUI /JIs1 PELICHUs TOCTABICHHOM
3aJaun: MHTEJUIEKTyaldbHbIX KapT FreeMind.com, mporpaMMHBIX MPOIYKTOB U OOJIAYHBIX CEPBUCOB

PowerPoint, Google Slides, slidesgo.co.

Tema 3ansaTHA Buj odpasoBaTenbHOM dopma npoBeIeHUs 3aHATUS
TEXHOJIOTHH
Pasnea 1. Global Marketing Hnmepaxmusnas Jlenosas / ponesas uepa
Tema 1.1. Globalization MexXHON02Us.
Kvavmypno-meopueckoe
gocnumanue.

COYUANbHASA 3HAUUMOCTb
UHOA3BIYHOU KYIbIYpbl

Tema 1.2. Brands Hnmepaxmusnasn Case Study (pazoop

Kynomypno-meopueckoe MexXHONI02Us. KOHKPEMHbIX CUMYayutl)

gocnumanue:

MEJHCKYIbIMYPHOe

npogeccuonanvroe

83aumooeticmsue

Tema 1.3. Advertising Hnmepaxmusnasn Henosas / ponesas uepa
MexXHON02US. Case Study (pazbop

KOHKPEMHbIX cumyayiil)
Pa3ngen 2. Business Organization | Tpaduyuonnas mexuonocus Ilpaxmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue
Tema 2.3. Organization Tpaouyuonnas mexuonocus llpakxmuueckoe 3ansmue
Tema 2.4. Money Tpaouyuonnas mexnonozus llpakxmuueckoe 3ansamue
Pasnea 3. Strategy in IT sphere Hnmepaxmuenas Case Study (pazbop
Tema 3.1. Ethics in IT sphere MexXHON02Us. KOHKPEmMHbIX CUMYayuil)
Kvavmypno-meopueckoe

gocnumanue.

MEHCKYIbMYpPHOe

npogeccuonanvroe

83aumooeticmaue

Tema 3.2. Change in IT sphere Tpaouyuonnas mexnono2ust Ilpakmuueckoe 3anamue




Tema 3.3. Strategy in IT sphere
Kvaemypno-meopueckoe
gocnumanue. 0CO3HaAHUue c80e20
Mecma u ponu 8 byoyuel

Tpaduuuomiaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

npogeccuoHanvbHoll

desmenvHoCmu

Pa3nen 4. Leadership Hnumepaxmusnasn Henosas / ponesas uepa

Tema 4.1. Cultures MexXHON02US. Case Study (pazbop

Kynomypno-meopueckoe KOHKDEMHbIX CUMYayutl)

gocnumanue:

COYUANbHAS 3HAYUMOCTb

UHOSA3LIYHOU KVIbMY Dbl

Tema 4.2. Leadership Hnmepaxmusnasn Case Study (pazoop

Kynomypno-meopueckoe MexXHONI02Us. KOHKPEMHbIX CUMYayutl)

gocnumanue:

MEJHCKYIbIMYPHOe

npogeccuonanvroe

83aumooeticmaue

Tema 4.3. Competition Hnumepaxmusnasn Henosas / ponesas uepa
MexXHONL02US. Case Study (pazbop

KOHKPEMHbIX cumyayuil)

Pa3zned 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpaduuuormag MexXHoJI02UA

Hparcmuuecxoe 3anAamue

Tema 5.2. Business and
environment
Kynemyprno-mseopueckoe
gocnumanue: 0CO3HAHUe C60e20
Mecma u ponu 8 6yoywetl
npogeccuonanvbrol
oesmelbHOCmu

Tpaduuuormaﬂ MexXHOoJI02UA

HpaxmuquKoe 3anAamue

Tema 5.3. Franchising

Tpaduuuoynaﬂ MmMexXHOoJI02UuA

HpakmuquKoe 3anamue

Tema 5.4. Business
communication
Kynomypno-meopueckoe
socnumanue.
MEHCKYNbMYPHOe
npogeccuonanvHoe
g3aumooelcmaue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEMHbIX CUMYayuil)

Pa3nea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaouyuonnas mexnonozus

Hpaxmuuecxoe 3ansAamue

Tema 6.2. Management Styles
Kynemypro-meopueckoe
socnumanue:
MEACKYIbMYPHOe
npogeccuonanvhoe
s3aumooeticmsue

Tpa()uL;MOHHClﬂ MEXHOJI02UA

HpakmulteCKoe 3arAmue




Tema 6.3. Team Building
Kyivmypro-meopueckoe
socnumanue:
COYUANbHASL 3HAYUMOCTb
UHOS3bIUHOU KY/IbIYPbl

Tpaduuuomiaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEmMHbIX CUMYayuil)

Tema 6.5. Crisis management

TpaauLﬂ/lOHHCZ}l MeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Pa3znea 7. Communication in
Business

Tema 7.1. Communication
Kyivmypro-meopueckoe
gocnumanue.

COYUANbHASL 3HAYUMOCTb
UHOSI3bIYHOLL KYIbIYPbl

Tpaduuuo;tmaﬂ MexXHOoJI02UA

Hpa;cmuttecxoe 3anAamue

Tema 7.2. E-commerce

TpCl()Z/lI/;Z/lOHHCl}l MeXHOJI02UA

Hpaxmuttecxoe 3aramue

Tema 7.3. Customer service
Kyrvmypro-meopueckoe
socnumanue.
MeAHCKYIbMYPHOe
npogeccuonanvroe
g3aumooelcmasue

Tpaouyuonnas mexnonozus

Hpaxmuqeacoe 3aHAmue

Tema 7.4. Writing report

Tpaouyuonnas mexronozus

HpaxmuquKoe 3ansAamue

Pasnea 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kyaemypno-mseopueckoe
gocnumanue:

COYUATILHASL BHAYUMOCMb
UHOSA3ZLIYHOLL KYJIbIYPbl

TpaduquHHaﬂ MEXHOJI02UA

Hpakmultecxoe 3arAmue

Tema 8.2. Coca Cola Company

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 8.3. Success in IT sphere
Kyvivmypro-meopueckoe
gocnumanue.
MEMHCKYNIbMYPHOe
npogheccuonanvHoe
g3aumooelticmsue

Hnmepaxmusnasn
MexXHON02Us.

Case Study (pazbop
KOHKPEmHbIX CUMYayuil)

Tema 8.4. General Motors
Company

Tpaouyuonnas mexnonozus

HpaKmulteCKoe 3aramue

Tema 8.5. Failures

Tpaduuuoyuaﬂ MEXHOJI02UA

Hpaxmuttecxoe 3arnAamue

Tema 8.6. Microsoft Company

Tpaduuuoynaﬂ MeXHOJI02UA

HpakmuquKoe 3anAamue

Tema 8.7. Virgin Group
Company

Tpaduuuoyuaﬂ MEeXHOJI02UA

HpakmuquKoe 3anAamue




Tema 8.8. Future of Business in Hnmepaxmusnasn Case Study (pazoop
IT sphere MexXHOI02UsL KOHKPEMHbIX CUMYayuil)
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE C80E20
Mecma u ponu 8 6yoywetl
npogheccuonanbHou
oesamenbHoOCmu

Pa3nen 9. English in Tpaouyuonnas mexnonozus Ilpakmuuecxoe 3anamue
Communications Systems

Tema 9.1. Computers - friend or
foe?

Kvaemypno-meopueckoe
gocnumanue:

MEJHCKYIbIMYPHOe
npogeccuonanvroe
83aumooeticmsue

Tema 9.2. Computer (video) Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue
games

Tema 9.3. Computer architecture Tpaouyuonnas mexronozus Ilpakmuueckoe 3auamue

Tema 9.4. System computer Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue
software

Tema 9.5. Operating systems Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue

Tema 9.6. Multimedia Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue

Tema 9.7. Computers and work Tpaouyuonnas mexuonocus Ilpakmuuecxoe 3anamue
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE C80E20
Mecma u ponu 8 6yoywetl

npogeccuonanvrol

oesamenbHOCmu

Tema 9.8. Teleworking Tpaouyuonnas mexnonozus IIpakmuuecxoe 3anamue
Tema 9.9. Networks Tpaouyuonnas mexronozus llpakxmuueckoe 3ansmue
Tema 9.10. The Internet Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue
Pa3nen 10. The Future of IT Tpaouyuonnas mexnonozus Ilpaxmuueckoe 3anamue

Tema 10.1. The Future of IT
Kyvivmypro-meopueckoe
gocnumanue. 0CO3HAHUE C60e20
Mecma u ponu 8 6yoywetl
npogheccuoHanbHoul
oesimenibHOCmuU

9. TEKY NI KOHTPOJIb YCIIEBAEMOCTH Yl MPOMEKYTOYHAS ATTECTALIAS
MO JUCHMILINHE




9.1. ®opmMbI KOHTPOJISI 110 AUCHHILIMHE

Tekymmii KOHTPOJIb.

B mpouecce u3yuenus yueOHON TUCHUILUIMHBI 00yYaroluecs y4acTBYIOT B YCTHBIX OIpocax,
BBITOJIHAIOT MMCbMEHHBIE OMAIlHUE M KOHTPOJBbHBIE 3aJaHus. Pe3ynpTaTsl BBINOIHEHHS JaHHBIX
BUJIOB PAa0OT SBJISIOTCS OCHOBAaHMEM Ui BBICTABJICHHUS OLIEHOK TEKYIIEro KOHTPOJSA MO y4yeOHOM
IUCUUIUIMHE. BBINONHEHHE BCeX 3alaHuil sBISETCS O00S3aTeNbHBIM IS BCEX OOYYarOLIUXCS.
OOyuaroniyecs, He BBIIOJHUBIIME B INOJHOM OOBEME BCE 3a/laHus, HE JOIMYCKAIOTCA K crade
9K3aMEHOB, 3a4E€TOB U 3a4E€TOB C OLICHKOM 110 JaHHOH y4eOHO! AUCIUIIINHE.

IIpomexyTouHas aTrecTanus.

JUisi KOHTPOJsSI YCBOGHHUS OOYYAarOIIMMHCS JaHHON NUCIMIUIMHBI Y4eOHBIM IUIAHOM
IPEeyCMOTPEH 3a4eT B 3MMHIOIO ceccuio 1 M 2 M 3a4eT C OLEHKOH B JIETHIOIO ceccuio 1,
pOBOJUMBIE B (hOpME MHIMBUAYAIBHBIX NPE3EHTAllMH MO M3YYEHHBIM TeMaM, M SK3aMEH B
JETHIOI0 CECCHI0 2, TPOBOAMMBIE B (opMe HEmOArOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAaHUS 110 OJHOW M3 MPEMJIOKEHHBIX TEM, OTBETOB Ha BONPOCHl MAapTHEpa WIN
MPENOAaBaTENs MOCIe MPEACTAaBICHHOTO MOHOJIOTa, TPYMIOBOM JeI0BOM mpe3eHTtanuu. [Ipu
BBICTABJICHUM HWTOTOBBIX OTMETOK YUYUTBIBAETCS AaKTHMBHOCTh OOYYarollerocss B paMKax

KYJIbTYpHO-TBOPUYECKOT'O HAIPABJICHUsI BOCIIUTATEIbHON paboThI.

9.2. OuneHo4yHble MaTepuaJbl (OLEHOYHBIE CPEACTBA) AJI TEKYILIero KOHTPOJIA

yYCnneBaeMoCT l'lpOMC)KyTO‘-IHOﬁ arrecTanMm nmo J1MCUMIIVIMHE

Texkymuii KOHTPOJIb.

OrneHOYHBIE MaTepHalbl IJs TEKYIIEro KOHTPOJS MO TUCIUIUIMHE: B TEYCHHE CECCUU
OCYILIECTBIISICTCSI TIOYPOUYHBIH KOHTPOJb YCTHBIX OTBETOB (AMAJOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U NUCbMEHHBIX (ayJUTOPHBIX U JOMAIIHUX) paboT (3amaHuil). OueHka
BBICTABIIETCS 32 pabOTy Ha KaXKIOM 3aHATHUHU, YUYUTHIBAIOTCS BCE BU/BI PEUEBOU JIEATEIBHOCTH
(aymupoBaHue, TOBOPEHHE, YTEHUE, MMCHMO), a TAK)KEe YMEHHUE aJIeKBaTHO, [0 TeME, OTBETHUTD
Ha BOIIPOCHI B paMKaxX YCTHOT'O OIPOCA, BOMPOCHI KOTOPOTO MpeAcTaBieHbl Hike. OlueHka
BBICTABJISIETCS] COOTBETCTBEHHO KPUTEPHUSIM OLICHUBAHUSI.

Cnucok BONPOCOB /Jisl MOATOTOBKH K TeKYyIIeMy KOHTPOJII0 B 3MMHIOI0 cecculo 1:

®opMyIHpPOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJIO B 3UMHIOIO CECCHIO | TMOJHOCTHIO
COOTBETCTBYET HAMMEHOBAHUIO U COJICPIKAHUIO 3asIBICHHBIX TEM.

1. What is Marketing?

2. What are characteristics of Marketing?
3. What is branding?

4. Why do we need brands?



5.

What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnncok BONPOCOB /ISl MOATOTOBKH K TEKYILIEMY KOHTPOJIIO B JIETHIOK ceccHio 1:

@DopMyJIMPOBKA BOMPOCOB K TEKYIIEMY KOHTPOJIIO B JIETHIOIO CECCHUIO | IMOJIHOCTBIO

COOTBETCTBYET HAMMCHOBAHUIO U COACPIKAHUIO 3asBJICHHBIX TCM.

1.

S

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.



7. What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

11.  Which is worse in your opinion: to offer or to accept a bribe?

12.  Make a portrait of honest business person.

13. Make a portrait of dishonest business person.

14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a
company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28.  How does business affect environment?

29.  What are positive facets and difficulties of a small business?

30.  What are pros and cons of a global business?
CnucoK BONPOCOB /IUIsl NOATOTOBKH K TeKYI[eMY KOHTPOJIIO B 3MMHIOIO CECCHIO 2:
@opMyIHpOBKa BOMPOCOB K TEKYIIEMY KOHTPOJIIO B 3UMHIOI0 CECCHIO 2 IMOJHOCTBHIO

COOTBETCTBYET HAMMEHOBAHHUIO U COJICPIKAHUIO 3asBICHHBIX TEM.

1. When, in your opinion, does a business problem become a crisis?

2. How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?



15.
16.
17.
18.
19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?



Cnmcok BONpPOCOB /Il MOATOTOBKH K TeKYILIeMY KOHTPOJIIO B JIETHIOI CECCHIO 2:

@DopMyJIMPOBKA BOMPOCOB K TEKYIIEMY KOHTPOJIIO B JIETHIOIO CECCHUIO 2 IMOJHOCTBIO

COOTBETCTBYECT HAMMCHOBAHUIO U COACPIKAHUIO 3asIBJICHHBIX TCM.

1.
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Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are networks?

What applications do you know? What for are they used?

The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

How do you see the Future of IT?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?

What are jobs in computing? Which one would you prefer?
What spheres of our life are information technologies connected with?
Computer technology is the fastest-growing industry in the world. Prove it.
Computer technologies in different kinds of life.

Computer technologies in education.

Computer technologies: advantages and disadvantages.
Computer technologies in foreign languages learning.

What is news in IT sphere?

Dwell on any successful computer geek.



34.  What failures did the IT sphere suffer from?

35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpomexyTouHas aTTecTalus MO TUCHUILINHE.

Jlnisi OLIEHKH pEe3y/lbTaTOB OOYyYEHHUsS MO AUCHUIUIMHE Y4YeOHBIM IUIAHOM B 3UMHIOIO
ceccuto | TpeaycMOTpeH 3adeT, NMPOBOAWMBIA B (OpME WHAWBUAYAIBHOW MpPE3CHTAIMH 10
teme: “Company History”.

Jl7is OlLleHKH pe3ynbTaToB OOYyYEeHHs] MO AUCHUIUIMHE Y4YeOHBIM IUTAHOM B JIETHIOIO
ceccuto | TpeayCMOTpEH 3adeT C OLEHKOW, NPOBOAMMBIA B (QopMe HHIUBUAYATbHOU
npeseHTanuu o teme: “Product Presentation”.

JUis OueHKH pe3ylbTaTOB OOy4YeHHUS MO IUCUUIUIMHE y4eOHBIM IJIAHOM B 3UMHIOIO
CECCHI0 2 TPEeIyCMOTPEH 3aueT, MPOBOJUMBIA B (hopMe WHAMBHAYAIbHON MPE3CHTAIlUU IO
teme: “Bank Presentation (Finance)”.

Jlnisi OLIEHKH pe3yiabTaTOB OOYYEHHS 10 AMCUUIUIMHE Y4eOHBIM IUTAHOM B JIETHIOIO
CECCHI0 2 TIPEyCMOTPEH 3K3aMEH, MPOBOIUMBIN B (hopme

1) HEMOATOTOBIEHHOTO MOHOJIOTUYECKOTO BBICKA3bIBAHUS MO OJHOM M3 MPEIJI0KEHHBIX
TEM MPOJIOJKUTENBHOCTBIO 1-2 MUHYTHI;

2) oTrBeTa Ha BOMpochl (3-5) mapTHepa WM NPENoJaBaTelis MOCe MPEICTaBICHHOTO
MOHOJIOTa;

3) rpynmoBoii neiaoBoi npe3eHtanuu no teme ‘“Multinational Company™ (3-5 yenoBek).
10. PECYPCHAS COCTABJIAIOLIASA

JIns mpoBedeHUS 3aHATUH CEMUHAPCKOrO THIA (TMPAKTUYECKUX 3aHATHH) MO JaHHOU
JMCLUIUIMHE UCTIONB3YIOTCS ayJUTOPUU € yueOHOH MeOenbio U Meana-o00py10BaHuEM (TIPOEKTOp,
9KpaH, HOYTOYK).

Jdnst  caMOCTOSITeTbHOH ~ pabOThl  OOyYalOMIMXCSl  WCTOJNB3YeTCsl  MOMEIICHWE IS
CaMOCTOATENIFHONH ~ pabOTHl  O0yYaroNmIMXCs, OCHAIIEHHOE KOMITBIOTEpaMH C  HEOOXOIUMBIM
OpOrpaMMHBIM OOEClIeYeHHeM M JOCTYnoM B MHTEpHET U 3JEKTPOHHYIO HH(pOpPMAIMOHHO-

00pa3oBaTeNbHYIO Cpe3y By3a.



Jis  mpoBeAeHHS KOHTPOJI CAMOCTOSITENIbHOM palboThl MO JaHHOW  TUCIUILIMHE
UCTIONB3YIOTCSL AYJUTOPHH C Meaua-o0opynoBaHueM (TIPOEKTOp, 3KpaH, HOYTOYK) W y4eOHOI
MeOeIbIo.

JIJis MpoOBeNEHUs TEKYIIEro KOHTPOJIS YCIEBAEMOCTH M IMPOMEKYTOYHOW AaTTECTAIMH I10
JAaHHOW TUCIUIUIMHE HCIONB3YIOTCA ayIUTOPHH C Y4eOHON Mebenbio M Meana-o0opyaoBaHUEM

(mpoexTop, 3KkpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00ecIeYeHus

Ne
u/n HaumenoBanue Tun pecypca
1 Microsoft Office HI/ILIGHBI/IOHH(?C coramiexue Migrosoft - Qpen
Value Subscription qs pemenuii Education
Solutions NeV8265046

Cyb6nuuen3zuonnsiii forosop AO «CodtJlaiin
Tpeitn» Ne /131 ot 10.07.2020. Cpoxk neiicTBus
JIOTOBOpa — OECCPOUHBIN

2 Microsoft Windows

OnexTpoHHBIN cnoBapsr #ABBY'Y 00O "ABU Co¢taep" TIT OOO" Iporpam-e
Lingvo 11 cnoBaps 6 s3p1k0B Volume texHoioruu" Ne@8 ot 31.10.2005 (mocrostHHO-

3 License Concurent (21-50) #ABBYY neictByromas aunensus). Cpok nercTBus
Lingvo 11 cnoBapb 6 sI36IKOB JIUTIEH3UH - O€CCPOUHBII
CIIC Koncynbrantllntoc - cipaBouno- | JIZ[ OOO "Koncynbrant" gor. Ne 251 ot
4 MpaBoOBasi CUCTEMA OTEYECTBEHHOTO 01.01.2024 ¢ AC Ne 5, 6. Cpok nercTBus
MIPOU3BOJICTBA JIOTOBOpa - OECCPOUHBIiA
AntuBupyc Kacniepckoro 10 nms
Windows Workstations (Kaspersky Cyo6nuuensunonnsiii jorosop AO «CodrJlaitn
5 Endpoint Security ans 6uzneca — Tpeitmy NeTr00094721701 04.12.2025
Crannaptasiii Russian Edition. 250-499 | cpok neiictBus 10.02.2026 - 11.02.2028.
Node 2 year Educational Renewal Tun nuIeH3un - IporpueTapHas
License)
Ilepeuens ¢B00OIHO PACIPOCTPAHSIEMOI0 MPOrPAMMHOI0 00ecrevYeHust
Ne HaumenoBanue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update
# K-Lite Mega Codec Pack
# Adobe Flash Player xx Plugin
1 Mynomumeoua I10 # FreeMind
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ilpocmompuux (viewer) # Foxit Reader - Russian
# SeaMonkey
3 bpaysep # Google Chrome




B cootBerctBuM ¢ IlonoxeHuem o CO3JaHUHU CIICHUAJIBHBIX yCJIOBI/Iﬁ JJI4 MUHBAJIMJOB MU JIMII C

OB3 wuHpOpMaIMOHHO-TEXHOJOTHYECKass 0a3a 00pa30BaTeNBLHOTO Tpolecca MPeayCMaTpUBAET

HCIIOJIb30BAHUC MATCPUAIIbHO-TCXHUYCCKUX CPCIACTB C YUYCTOM pPA3JIMYHBIX HO30JI0THH HHBAJINJA0B U

jur ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHAas JIUTEpPaTypa

KoaunuecTBO

Ne

bubanorpaguyeckoe onucanue Tun B
n/n
OuOJIMOTEKE
| Cotton, D. Market Leader: Pre-Intermediate Business English|

" |Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - Y4EOHHK 114
Slovakia: Pearson, 2012. - 176 p.

) Cotton, D. Market Leader: Intermediate Business English :

" |Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - y4eOHUK 76
[Chinal: Pearson, [2013]. - 176 p.

3 Market Leader : Elementary Business English : Course Book

" [ D. Cotton [u ap.]. - New ed. - Slovakia : Pearson Education, y4eOHUK 22
2011. - 160 c.

ManbkoBcKasi, 3. B. AHMIMICKUIN A3BIK B CUTYyaIUsAX

4 MMOBCETHEBHOTO JIEJIOBOTO O0IIeHHS : yueb. mocooue / 3. B.

" |ManbkoBckas. - Mocksa : Uadpa-M, 2023. - 223 ¢. - ISBN | yuebHOe nmocobue 3BC
078-5-16-105422-2 (online). - 3BC 3nannym. - URL:
https://znanium.ru/catalog/document?id=422429
dummman, JI. M. Professional English : yue6. moco6ue / JI.

5. M. @umman. - Mocksa : Uadpa-M, 2022. - 120 c. - ISBN 4ebioe Hocobue SEC
078-5-16-106828-1 (online). - 3BC 3nannym. - URL: y
https://znanium.ru/catalog/document?id=399260
11.2 lonosHuTeabHAS JJUTEPATypa

1. Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed. -
Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.

2. Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed. -
Slovakia : Pearson, 2010, 2013. - 96 p.

3. Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd
ed. - Slovakia : Pearson, 2012. - 96 p.

4. Nexammiu, FO. I'. Hudpossie Texnomoruu. (Digital Technologies) : yuebroe mocobue / 1O. I'.
Hexamunu, S. I'. HacuneBuu. - PocroB-na-Jlony : PUHX, 2024. - 82 c. - ISBN 978-5-7972-
3290-2. - OBC 3nanuym. - URL: https://znanium.ru/catalog/document?id=465773

5. 3aomomkas, O. A. English for it : yae6HO€ mocobue / O. A. 3abnornkas, 3. A. CunenpHuK, A. A.

Omnpsiiixo ; noa. pen. I'. A. KpacHouiekoBoii. - Poctos-Ha-Jlony ; Taranpor : OOV, 2023. -



https://znanium.ru/catalog/document?id=422429
https://znanium.ru/catalog/document?id=399260
https://znanium.ru/catalog/document?id=465773

A

Eal

185 c. - ISBN 978-5-9275-4588-9. - 9BbC 3HaHUYM. - URL:
https://znanium.ru/catalog/document?id=453091

Canbnas, JI. K. English for Information Security : yue6nuk / JI. K. Canpnas ; mox pen. I'. A.
KpacnomekoBoii. - PoctoB-Ha-Jlony : U3a. ODY, 2019. - 154 c¢. - ISBN 978-5-9275-3344-2. -
OBC 3nannym. - URL: https://znanium.ru/catalog/document?id=357449

Tropuna, C. FO. The World of Computers and IT : yue6Hoe mocobue / C. ¥O. Tropuna, E. b.
CraposepoBa. - MockBa : Un¢pa-Unxenepus, 2024. - 79 c. - ISBN 978-5-9729-1729-7. -

Tekcr : anextponnsiid. - URL: https://znanium.ru/catalog/document?id=451728

Ilepuoauyeckue u3xaHus:
AKTyanpHbIe IPOOJIEMBI (PUITOIIOTUN M METOMKH MPETIOIaBaHUsI HHOCTPAHHBIX SI3bIKOB !

HayuHbIi xKypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

NHocTpaHHbIe SI3bIKU B BBICILICH IIKOJIC: HAYYHBIN KypHAI. —

URL: https://www.elibrary.ru/contents.asp?titleid=32488; https://fljournal.rsu.edu.ru/

COBpeMeHHBIG HUCCIICAOBAaHUA B o0actu npenoaaBaHrsl MHOCTPAHHBIX SA3BIKOB B HCA3BIKOBOM

By3e: HayuHbli )xypHail. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

Teopus 1 MpakTUKa THOCTPAHHOTO S3bIKAa B BBICHIEH IIKOJIE: HAYYHBIN KypHAI. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

Teopus s3bIKa U MEXKYJIBTYpHAsi KOMMYHHUKALIUS: HAYYHBIH U IPO(eCcCHOHATBHBIN KypHAI. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHHbIe TPOdecCHOHANbHBIC 0a3bl JAHHBIX, HHGOPMAaIlHOHHbIE CIIPABOYHbIE
CHCTEMBI, 3JIEKTPOHHbIE OUOJIMOTEeYHbIE CHCTEMBI:

Znanium: 3J1eKTpoHHO-OnOMoTeyHast cuctema. — URL: http://znanium.ru.

eLIBRARY.RU: nayunas anexktponnas ouommoreka. — URL: https://elibrary.ru/.

[{udpposas 6udamoreka IPRsmart. — URL: https://www.iprbookshop.ru/.

KoncynpranT mitoc: cripaBouno-npasoBasi cucrema. — URL: T:\consultantplus\cons.exe.
YBJI UBUC. — URL : https://eivis.ru/basic/details.
OnekrponHas 6ubianoreka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.

11.3 CoBpemennblie npogeccnoHanbHbIe 0a3bl JAHHBIX, HHPOPMAILHOHHBIE CIIPABOYHbIEC

CHCTEMBI, 3JIEKTPOHHbIE OUOINOTEYHbIE CHCTEMBbI:
Znanium: 3J1eKTpoHHO-0nOMoTeyHast cuctema. — URL: http://znanium.ru.

eLIBRARY.RU: nayunas snexkrponnas oudmuorexa. — URL: https:/elibrary.ru/.

[Mudposas 6ubmmorexka IPRsmart. — URL: https://www.iprbookshop.ru/.

KoHcynpTanT mitoc: cnpaBouHo-npaBoBas cuctema. — URL: http://www.consultant.ru/ ;



https://znanium.ru/catalog/document?id=453091
https://znanium.ru/catalog/document?id=357449
https://znanium.ru/catalog/document?id=451728
https://www.elibrary.ru/contents.asp?titleid=48918
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
http://znanium.ru
https://elibrary.ru/
https://www.iprbookshop.ru/
https://eivis.ru/basic/details
http://83.234.207.58/MarcWeb2/Default.asp
http://znanium.ru
https://elibrary.ru/
https://www.iprbookshop.ru/
http://www.consultant.ru/

T:\consultantplus\cons.exe.
5. YBJ UBHUC. — URL : https://eivis.ru/basic/details.
6.  DnexrponHas 6ubamorexka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.

12. METOAUYECKHUE YKA3ZAHMUA JJI1 OBYYAIOIIUXCA 110 OCBOEHHUIO
JANCHUITVINHBI

OcBoenne 00yyaroMMMCsl JTUCLUILIMHBI MPEANoaraeT MOCEUICHUEe MPaKTHUECKUX 3aHATHH,
BBINIOJIHEHUE MPAKTUYECKUX 3aJaHMi, BBIIIOJHEHUE 3aJaHUil A1 caMOCTOATENbHON padoThl. [Ipu
IOJATrOTOBKE K IMPAaKTHYECKOMY 3aHATUIO O00ydaromemycss HeOOXOOMMO IOBTOPUTH IMPOWICHHBIN
MaTepHal 1o U3y4aeMoi Teme, ¢ LeNbi0 ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaKXKe MPe0CTaBUTh
BBINIOJIHEHHBIE MUCbMEHHBIE JIOMAllHME 3aJaHus. B pamkax naHHOW y4eOHOH JUCLUIUIMHBI
BbIJIETISIETCSl 0c00ast poJib U 3HAYEHUE CAMOCTOSATEIbHON JESATEIIbHOCTH 00YYarolerocs: B Ipouecce
oBiaJieHNs s3bIkoM. Ha Bcex aranmax oOydeHus oOpaiiaeTcsi BHUMaHHE Ha 00ydeHHe o0ydaromuxcst
METOAMKE caM0o0Opa30oBaHUs, KOTOPAas MO3BOJISIET UM OBJIAJETh IPUEMaMHU U3BJIeUEHUs HH(DOpMaIUK
U3 TEKCTOB, 3HAKOMUT CO CIIOCO0aMH €€ Mepeiaun Kak B YCTHOM, TaK U B IUCbMEHHOM BHJIE, a TAKXKe
B (opMe JENOBOTrO NMUChMa, YCTHBIX OKIJIAJOB, COOOINEHHH W TMpe3eHTalui ¢ HCIOJIb30BaHHEM
UM(POBBIX UHCTPYMEHTOB ISl pELIeHMsI TOCTABJICHHOM 3a/1a4u.

OcBoeHHne AUCIUILIMHBI NPEonaraeT BbIIOJIHEHNE NPAaKTUYECKUX 3aaHui (IPAaKTUKU) BO
BpeMs KOHTAKTHOM paboThl C MpenogaBareneM JHOO B Yachl CaMOCTOSTEIbHOM paboThl. Bce
IPAKTUYECKHUE 3aaHus AMCLMILIMHBI IIPEIOCTABIIAIOTCS IPENOJABATENSIMU BO BpPEMS 3aHATUH M
pa3MenalTcsl B JIOKAIbHOM ceTH AKaJeMUU M AJIEKTPOHHOM HH(POPMAIMOHHO-00pa3oBaTeIbHON
cpene. BeimonHeHHble NpakTHUecKue paboOThl CHAIOTCS HAa MPOBEPKY IPENOAABATENIO OJHUM U3
CJIEAYIOUIMX CIIOCOOOB: MPEAOCTABICHHE BBHINOJHEHHOIO JIOMALIHErO 3aJaHds JIMYHO B PYKH
IPENoAaBaTeslo, OTIpPaBKa MPENOoJaBaTeN0 Ha MOYTOBbIM sAummK. [Ipu oTnpaBke npenogaBaTelNio
BBIMIOJIHEHHON paboThl MO MOYTe O0yyarouiemycs cielyeT OOecledYUTh JUYHYIO0 UACHTHU(UKAIMIO.
Kak npaBumiio, B TeMe MM TeKcTe NmuchbMa ykasbiBaeTcs Kypc, @O oOyuaromierocs, JUCHUILIMHA,
TeMa, 110 KOTOPOil BhINONIHEHA paboThl. OTAeIbHbIE PAKTHUECKUE pabOThl MOTYT OBITh MPOBEPEHBI
IIPENoAaBaTeseM HEMOCPEICTBEHHO B ayAUTOPHUH.

Jiis 3aKpernyieHus: IpruoOpEeTEeHHBIX 3HAHUI, YMEHUI 1 HaBBIKOB, /Ul pa3BUTHS CIIOCOOHOCTEN
K caMOOOyuYeHHIO B JUCLMIUIMHE MpPEeIyCMOTpEHa caMmocTosATeNbHas pabora. CaMmocTosiTenbHast
paboTa MOXKET BBIMOJIHATHCS OOYyYarOIIMMCS JIOMa WIM B ayJUTOPUAX AKaJeMUH, CIELUAIbHO
OTBEJICHHBIX JUII CaMOCTOSTENbHOM pabOThl M OCHALICHHBIX HEOOXOAWMBIM TEXHUYECKHM H
nporpamMmmMHbeIM oOecrieuenueM, goctynmoMm k OWOC u OBC. [lnga ycnemHoro BBITOJHEHUS
CaMOCTOSITENIbHOW paboThl 00y4YaroLIeMyCsl PEKOMEHAYETCS 3apaHee O3HAKOMUTBCS C IEepeyHeM
3aJaHui U TpauKoM ee BBINOJIHEHUs. [IoAroToBKa K MPAaKTUYECKUM 3aHATHAM C MOCIETyHOIUM

Y4acTUEM B YCTHOM OIIPOCC MPCAIOJaract: CUCTEMATUYICCKOC U3YUYCHHUEC ayTCHTUYHOTO MaTcpHualia


https://eivis.ru/basic/details
http://83.234.207.58/MarcWeb2/Default.asp

U3 Y4eOHMKOB M MCTOYHHKOB JIOTIOJHUTENILHOW JHUTEpaTypbl; MOATOTOBKY WHAWBUIYAIBHOTO
BOKaOyJsipa O MPOIEHHOW Teme; paboTy cO CIPaBOYHOW JIMTEPATYpOd M ClIOBapeM; padoTy Hai
ommnOkaMu. B pamkax maHHO# y4eOHOM TUCIMITIHHBI 00YYarOIINECs BBITOIHSIIOT CAMOCTOSATEIEHYTO
paboTy B BUJI€ OBTOPEHUS MPOHICHHOIO MaTepHalia Mo BCEM M3y4aeMbIM T€MaM JIECATH Pa3JeioB,
YCTHO ¥ MUCBMEHHO (MHUChMEHHbIE JAOMAIlHUE PabOThl) OTBEYAIOT HA BOMPOCHI Ul MOATOTOBKU K
TEKYyIEMY KOHTPOJIO B COOTBETCTBYIOILIEM CEMECTpPE, a TaKKe TOTOBATCS K WHAMBHUIYaTbHBIM MU
TPYTITOBBIM TPE3EHTAIMSM ISl TIPOXOXKIACHUS IIPOMEKYTOYHON aTTECTAINH 110 TUCIUILIIHE.

J1J1s BBITIOJTHEHUS TPAKTUUECKHUX 33aJJaHUI CaMOCTOSITENIbHOM paboThl MO JaHHOW TUCIUILINHE
B JIOMAIlHUX YCIOBHSX (3a mpeaenamMu AkagemMuu) oOydaroleMycs HEOoO0XOAUM MNEepCOHAIbHBIHM
KOMIbIOTep (TUIaHmeT) ® mporpammubiii  maker Microsoft Office ne wHmwke 10 Bepcum.
CamocrosiTennbHass padoTa COMPOBOXKAACTCS METOIUYECKHMHU YKa3aHUSMH, pa3MEIICHHBIMH B
JOKaJIbHOW ceTh AkaneMuu U DSJIEKTPOHHOW  HMH(OPMaMOHHO-00pa30BaTEIBLHOM  Cpeje.
Metoauueckue ykazaHus —cojepxar (OpMYJIHMPOBKY 3aJaHus, MNPUMEPHYIO TEXHOJOTHIO
BBINOJIHEHMSI, (hOpMAT CIauu BHIIOJHEHHOM paboThl. [IpernonaBaTens BO BpeMs ay IMTOPHBIX 3aHATHHA
3apaHee 0OCyX JaeT ¢ OOydYaroIIMMHCS 3aJaHUE CaMOCTOSITEIHLHOM PabOThl M TOPSIOK €€ CHadH.
KoHcynpTanuy 1no BBIMOJIHEHUIO CAMOCTOSITEIBHBIX paboT, 00CYXJIE€HHE OTMETOK M JOMYIIECHHBIX
OIMOOK, 3alIUTa OTIENbHBIX BHUIOB CaMOCTOSTENBHBIX pPA0OT ocyllecTBiIseTcs Ha Kademnpe
NPUKIaJIHOW MH()OPMATHKU WIM B ayJUTOPUHU IO pacnucaHuio. KoHCyapTamu mpernojaBaTens Io
BBITTOJIHEHUIO CAMOCTOSITETIBHONH pPabOThI MOTYT OCYIIECTBIIATHCS TIOCPEICTBOM ACHHXPOHHOTO
(moura, OUOC) u CHHXPOHHOTO (ZOOM, CETH) KOMMYHHUKAIMOHHOTO B3aWMMOJEHCTBHS TIO
MpeIBapUTENbHON TOTOBOPEHHOCTH C TMpernojaBareieM. BhIMonHsAeMble CaMOCTOSATENbHBIE PaOOThI
SBIISIIOTCSL  AJIEMEHTAMHU TEKYIIEro KOHTPOJS M OILIGHMBAIOTCS NpernojaBaTeneM. llomydeHHbIe
OTMETKH YUYHUTHIBAIOTCS NIPY BBICTABJICHUH 3a4€Ta, 3a4eTa C OI[CHKOH, SK3aMEeHa.

DopMOil MPOMEKYTOUYHOTO KOHTPOJISA BBICTYMAET 3a4€T, 3a4€T C OLCHKOW, PK3aMEH. 3ayer,
NPOBOAMMBIN B (OpME HUHAMBUAYAIbHON MpE3eHTAlMU IO H3YYCHHOW TeMe, BBICTABIAETCS B
3UMHIOI0 ceccuto | u 2. [y OLIeHKH pe3ysIbTaTOB OOyYeHHs MO TUCIMIUIMHE Y4€OHBIM IUIAHOM B
JETHIOI0 CECCHI0 | TpemayCcMOTpeH 3a4yeT C OLEHKOW, MPOBOIUMBIA B (popMe WHAMBHIYaTbHOMN
IPEe3eHTAlMK 10 M3YYEHHOH TeMe. B JieTHIO ceccuio 2 mperyCMOTPEeH SK3aMEH, IPOBOAUMBIIN B
dbopMe HEMmOArOTOBIEHHOIO MOHOJIOTMYECKOTO BBICKA3bIBAHUSA MO OJHOM U3 MPEIOKEHHBIX TeM
IPOJIOJDKUTEIBHOCTBIO 1-2 MUHYTBI; OTBETa Ha BONpOCH! (3-5) mapTHepa WM IpenojaBaress mocie
IIPEICTABIICHHOIO MOHOJIOrA; TPYIIIOBOM JE€JI0BOM IpE3eHTAlMU MO M3ydyeHHOU Teme. Kpurepun
BBICTABIICHUSI 3ayeTa, 3a4eTa C OIEHKOW, SK3aMeHa O3BYUYHMBAIOTCS IMpernojaBaTelieM Ha MEepBBIX

3aHATUAX 110 JUCHHUIIIIMHC.



13. JIUCT COI'JTACOBAHUA

CocraBui:
3aBenyrouuii kageapoil HHOCTPaHHBIX S3bIKOB W
H.A. Kopneesa, K.1.H., JOLIEHT —

(mmoamuce)

3aBenyIoUIHii BbITycKaroliei kadeapoit
H.B. Crpekanosa, J1.11.H., TOIEHT

(nmoxnuce)
JHupexrop BUK (7
O.B. banakuna :

(Toxnuce)

Havansauk OOVII
A.®. OunHk [

(moxnuce)



