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1. OBIIAA NTH®OPMALUSA O JUCHUIITIMHE

Pabouast mporpamMma IuUCIUTUTHHBI «IHOCTpaHHBIN S3BIK» COCTaBIIEHAa B COOTBETCTBUU C
TpeboBaHUsIMU  (helepaIbHOTO TOCYJIapCTBEHHOTO 00pa30BaTEeIbHOTO CTaHJIapTa BBICIIETO
oOpazoBaHuss - OakamaBpwar Mo HampaBieHHto moarotoBku 38.03.02 «MeHemKMeHT,
YTBEP)KJEHHOTO TNpUKa3oM MHUHHUCTEpCTBA HAayKd U BbIcmiero oOpas3oBanus Poccuiickoit
Oeneparn ot 12.08.2020 Ne 970 (¢ HM3MEHEHHSIMH W JIOTIOJTHCHHSMH), M Y4eOHOTO IUTaHa
HampaBieHuss noarotoBku  38.03.02  «Menemxkment», npodunb «busHec-aHanuTHka B
yIpaBlIeHYECKOU AesITeNbHOCTUY (MIporpaMma OakajgaBpuara).

TpynoemMkocTs aucuumiauHel: 16 3.e. / 576 akajgeMu4eckux 4acoB, B TOM 4Hcie 26 4acoB

KOHTAKTHOU paboThl U 541 yaca caMOCTOSATENBHON pabOTHI 00YUYAIOIIIXCS.

Pacnpenesienne 4yacoB TUCUMIJIMHBI IO CECCUSIM U BUAAM 3aHATHH (110 y4eOHOMY IJIaHY):

Bun yueOHoii padoThI KoanuecTBo yacoB
Bcero no Kypcbl, ceccuu
yueOHOMY 1 kypc 2 Kypc¢ 3 kypc 4 xypc 5 kype
miaany | Yer. [3um. | Jlet. | Yer. |3um. | Jer. | Yer. | 3um. | JletT. | Yer. | 3um. | JleT. | YVer. | 3um.
KonTakTHas pa6ora 26 1 6 6 1 6 6
(Bcero)
B TOM YHCJI€:
JIEKIIUHA 2 1 1
MPAKTHYCCKHE 3aHITUSI 24 6 6 6 6
KOHTPOJIb
CaMOCTOSITEILHOM - - - - - -
pabotsl (KCP)
Camocrosearnas 541 137 | 138 101 | 165
padora
Buasl 3 k3
NMPOMeKYTOYHOM 9 3a | 3a0 3a 9
aTTecTallun
OBIIASA Yace1: 576 1 (143144 1 |107 ]| 180
TPYA0€MKOCTh 3au. e1.:
JMCHUTLTAHBI 16 8 8

2. IEJU U 3AJAYU JTUCHUATIIIMHBI

JlaHHas AUCLUIUIMHA 10 CBOEMY XapakKTepy SBJIACTCS KOMMYHMKAaTUBHON U HAIPaBJICHA Ha
(dbopMHUpOBaHHE W paA3BUTHE pPEUEBHIX YMEHHH, (OPMHUpPOBAHHE CIOCOOHOCTH W TOTOBHOCTH
MCIIOJIb30BaTh MHOCTPAHHBIN SI3bIK KAK HHCTPYMEHT B CUTyallMl PE€aJIbHON KOMMYHUKALIHH.

JlucuuIuinHa MMeeT CBOed 1Lebio chOpMUpPOBaTh W/WINM Pa3BUTh S3BIKOBBIE M PEUEBBIC
HaBbIKM U YMEHHUS B ayAUPOBAHUM, YCTHOW peun (AMaJOrM4ecKoil U MOHOJIOIMYECKOH), YTEHUH U

IMHUCBbMC.



AKTyanbHOCTh JaHHOH paboueil mporpammbl 00YCJIOBJI€HAa CTPEMHTEIbHBIM Pa3BUTHEM M
BIMSHUAEM LU(PPOBONM SKOHOMUKHM Ha (POPMHUPOBAHHE KIIFOUYEBBIX KOMIETCHUIUH U MOJITOTOBKY
BOCTPEOOBAHHBIX CIICITUATMCTOB B Cpepe MEHEDKMEHTa B COBPEMEHHOM MUpE.

B ycnoBusix nuppoBuzanun BaxxHO (GOPMHUPOBAHUE, MOAICPKAHUE M PAa3BUTHE HABBIKOB B
chepe HMHYOPMAITMOHHBIX W CKBO3HBIX TEXHOJOTMH s OakaiaBpoB, 4YTO CHOCOOCTBYET
JOCTIDKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHHKOB Ha PBIHKE TPYyAa,
6oree 2 (HeKTUBHOMN aanTalluy B HOBBIX YCIIOBHSIX.

B pesynprare ocBoeHus pabodeil MporpaMMbl TUCHUIUTMHBI OOYYarOIIUecs OBJIaJCIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMUA, COPMHUPOBAHHBIMU O] 3ampochkl padoToaaresneil U ¢ yuyeToM
norpebHoCTe HU(pPOBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymieid mnpodeccHoHaTbHON
JIeSITeIbHOCTH BBIITYCKHUKA B paMKax HarpaBiieHUs « MeHEIKMEHTY.

Legb THCHMNJMHBI - MOBBIIICHUE UCXOIHOTO YPOBHS BJIAJICHHS] HHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpeAblayliel cTyneHu oOpa3oBaHusi, W (opMupoBaHHE Yy OO0yYaroluxcs
HEOOXOIMMOIO0 U JIOCTaTOYHOTO YPOBHA KOMMYHUKAaTHBHOM KOMIIETCHIIMM JJISi PELICHUS
COLMAIbHO-KOMMYHUKATHBHBIX 33Jad B PAa3JIMYHBIX O0O0NAacTAX OBITOBOM, KYJIBTYpHOH U
poQeCCUOHATBLHOMN ACATEIBHOCTH MPH OOIIEHUH C 3apyOeKHBIMH MTAPTHEPAMH C HCIIOJIB30BAaHHEM
UH(POPMALMOHHBIX U HU(PPOBBIX HHCTPYMEHTOB, a TaKXe [yl JajbHEeHIIero caMmooopa3oBaHusl.

BocnurareabHas Hedb JUCHUILUIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpaBICHHOCTh U
HalleJIeHa Ha CO3/IaHUE TIOCPEJCTBOM WHOCTPAHHOTO SI3bIKA YCIOBHUH IUIsi Pa3sBUTHS TBOPYECKHX
CHOCOOHOCTEH OO0ydYaroIIuXcs, BKIIOYEHHE WX B pPAa3JIMYHbIC BUJABI COIHUAIBLHO 3HAYUMOU
NesITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOXKHOCTh (POPMUPOBAHUS OPUTHHAIBHOCTH MBIIIICHHS,
a TaKk)Ke peasin3aliuy JMYHOCTHO OPUEHTUPOBAHHOTO MOAX0/1a B MPO(hecCHOHAIBHON cdepe.

3agauu AUCHMILINHBI:

o dbopmMupoBaTh y OOyYarOmIMXCS 3HAHWSA, YMEHHS W HaBBIKM B O00JacTH YCTHOH U
MUCHbMEHHOM TMPAKTUKU Pa3rOBOPHOM U MPO(HECCHOHAIBHO-ICIOBON PEUU U UCIIOIh30BAHUE
UX B IPOPECCUOHATILHOM EATENIFHOCTH 110 HAIIPABICHHIO MTOITOTOBKH;

o O3HAKOMHUTH OOYYalOIIUXCA C OCOOCHHOCTSIMH JIEKCHYECKOH CHCTEMBI HM3y4aeMOTro
WHOCTPAHHOTO 53bIKa, (PYHKIIMOHAIBHOW M CTHIMCTUYECKON TU(PepeHIanneii s3pIKOBbIX
CpeACTB, HamOOJee NPOMYKTHBHBIMH CIIOBOOOPA30BATEIBHBIME MOJECIISIMU H3y4aeMOTr0
MHOCTPAHHOTI'O S3bIKa, B TOM YHMCIIE C UCIOJIb30BAHUEM IIU(PPOBHIX CEPBUCOB;

J COBEPILICHCTBOBATh HABBIKM PACIIO3HABAHUS M IMOHMMAHUS TpaMMaTHUeCKuX (opM u
KOHCTPYKIIMH B OMOPE Ha pa3IMYHbIC PU3HAKA TPAMMATHYECKUX SIBIICHH, a TAK)KE HABBIKU
yIOTPEOJICHHSI TPAMMATHYECKUX KOHCTPYKIIMA B pPa3IMYHBIX PEYEBBIX CHTYalUsAX C
ucrnoib3oBaHueM LU(ppoBbix HHCTpyMeHTOB (Grammarly, Beewriter, LanguageTool,

SentenceCheckup);



° Ppa3sBUBATb KOMMYHUKATUBHLIC KOMIICTCHIIUU, HGO6XOI{HMOI>1 pInb TBOp‘-IQCKOfI JACATCIIbHOCTHU
B TIOBCETHEBHOM OOIIICHHUH, B OOIIECTBEHHO-TIOJUTHICCKON M HAYIHO-TIPO(ECCHOHATHLHOM
chepax;

o npuoOuaTe 00yyaromuxcs K CaMOCTOATENbHOM HCClIe0BaTeNIbCKOM padoTe HaJll SI3bIKOM,
pa3BUBaTh y OOYyYarOIIMXCS AHATUTUYECKUN MOJXOA K M3Y4aeMbIM S3BIKOBBIM SIBJICHUSM
IMyTEM COMMOCTABJICHUA UX C COOTBCTCTBYIOIUMU ABJICHUAMU POAHOIO A3bIKA.
3agauyu BocnuTaTeIbHON padoThI:

o pa3BuTHE y 00yUaromMXcsl MOHUMaHUsI COLMANbHOM 3HAYMMOCTH MHOS3BIYHOM KYJIBTYpHI B
Oyaymeid mnpodeccHOHANbHOM  JEesATeTbHOCTM HAa HMHOCTPAHHOM  f3bIKE, Kak s
COBPEMEHHOT0 00IIECTBA, TaK U JUIsl TUYHOTO MPOPECCHOHATHLHOTO CTAHOBIICHHS;

o CO3/IaHHE€ YCIIOBUH JUIs OCO3HAHUS OOY4YalOIIMMHUCS CBOEro MecTa M poju B Oynymiei
poeCCUOHATILHOMN 1EATEIbHOCTH;

o ¢dbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOW  JIMYHOCTH  HOCPEICTBOM  MPHOOIIECHUS
o0y4aromuxcs K HMHOSI3BIYHON KyJIbTYpEe W BOBIICUCHHUS B TBOPUECKYIO JEATEIBHOCTBH C
HCIIOJIb30BAHUEM HHOCTPAHHOTO SI3bIKA;

b Pa3BUTHUC KYJIBTYPBI MCKIUYHOCTHOI'O HpO(beCCI/IOHaJ'II)HOFO BSaHMOI[efICTBPIH.

3. MECTO JUCHUIIJIMHbI B YYEBHOM IIVIAHE

quGHaz JOTUCLHUIIJIINHA ((I/IHOCTpaHHLIﬁ A3BIK)» OTHOCHUTCSA K 06$I3aTeJ'H)HI>IM AUCHUITIINHAM
obsi3atenpHOM wactu brnoka 1. — uctummuael (Momynu). W3ydeHue MaHHOW JUCITUTUTMHBI
0asupyeTcs Ha MaTepuaie, U3y4eHHOM B paMKax HIKOJIBHOTO Kypca. JIMCIUIIUHBL, IPU U3yYEeHUU
KOTOPBIX OYIyT HCIIOJIb30BAaThCSl 3HAHWS, YMEHHUS M HaBbIKH, NPHOOpPETEHHBIE B pe3yJbTare

W3YUYEHUS JUCUUIUIMHBI « MHOCTpaHHBIN S3bIK» - «[I0ArOTOBKA MO aHTITUHCKOMY SI3BIKY».

4. IINIAHUPYEMBIE PE3YJIBTATbBI OBYYEHUA 11O JUCHUMIIVIMHE JJIA
®OPMHUPOBAHUA KOMIIETEHIIUI OBYUYAIOIIIUXCA

Pe3ynbrarel ocBOeHHST 00pa3oBaTENbHONW MPOTPaMMBbl (KOMIIETEHIIMA OOYYarOIIUXCs)
ompeensoTca TpeOoBaHUAMH (pelepaTbHOr0 ToCcyAapCTBEHHOro (eaepanbHOro cTaHaapTa Io
HaMpaBJICHUIO TOJTOTOBKM W (OPMHUPYIOTCS B COOTBETCTBUM C MATPHUICH KOMICTCHIIHA
oOpasoBarenbHON Tporpammel. [lmanupyemsie pe3ynbTaThl 0OOy4YEHUS MO IUCHUIUIMHE (3HAHWUS,

YMEHHUs, HaBBIKA) OOECNEYMBAIOT JOCTIDKCHHE PE3yJIbTaTOB OCBOCHHUS 00pa3oBaTeIbHOM

MPOTPaMMBI.
HIndp n Ilnanupyemblie pe3yJbTAaThI
bp HNuauxkaropsl py pesy
Ha3BaHMe 00y4eHust
KOMIIETEeHIINU
KOMIIETEeHIIUH 0 JUCIHUIIJINHE




YK-4
Cniocoben
OCYIIECTBIISATH
JIETIOBYO
KOMMYHHUKaLH
10 B YCTHOU H
MMUCbMEHHOMN
(dopmax Ha
rocyJ1apCTBEH
HOM SI3BIKE
Poccwuiickoit
Oenepauuu U
MHOCTPAHHOM
(BIX)
si3bIKe(ax)

VYK-4.2. OcymectBisier
JIEIOBYI0 KOMMYHUKAIIUIO B
YCTHOW U MUCbMEHHOMN
dbopMax Ha UHOCTPAaHHOM
(bIX) s13bIKE (aX)

3HATH:
- CHCTEeMY U CTPYKTYPYy HHOCTPAHHOTO

A3BIKA;

- pasIM4HBIE ~ aCMeKThl  s3bIKa:
(hoHEeTHYECKUH, JICKCHYCCKUI,
rpaMMaTHYeCKul, B T.4. CTPYKTypY
noctpoeHus  ¢pa3,  IPEUIOKEHHH,

BBICKA3bIBaHU, LIEIOCTHOTO TEKCTA;

- aJIEKBaTHBIC S3BIKOBBIE CPEICTBA UL
peanusanyuu OCHOBHBIX peUeBBIX
byHKIH;

- COBPEMEHHBIE TEXHUKHM M CIIOCOOBI
JEJIOBOM  IIMCBMEHHOW U YCTHOM

KOMMYHUKAIHH;
- KpUTepuH,  HpeabsABIIEMbIE K
0(OpMIICHHUIO pi (53 (0):10)5%
KOPPECIOH ICHITUH;

- OCHOBHBIE TpeOOBaHHS K CO3/IaHHUIO
JIEJIOBOM IIPE3CHTALINY;

- KYJIbTYpY, CTHITb JKU3HH,
HAIlMOHAIBHBIA MEHTAJIUTET HOCHUTEIEH
sI3BIKA TS MPEIOTBPALIEHUS

HEMOHUMAHUS Ha MEXJIMYHOCTHOM H
npodeccrnoHalbHOM YPOBHE;

- WHOCTpPaHHBIH s3BIK B 0OBEME,
HE00XO0INMOM VTS MOTyYEHUS
uHpopMauu npo¢ecCOHAIBLHOTO
COJICpKaHUSI W3 WHTEPHET-UCTOYHHUKOB!
ObC ZNANIUM.COM, HDHUKOH,
OBC TAY, OBC IPRbooks.

Ymersn:
- IOHUMATh peyb HOCHUTENsI/MIel S3bIKa B
YCTHOU U MHUCbMEHHOM opMax;
- aJIeKBaTHO BOCIIPOM3BO/IUTH
HEOOXOIUMBIH Ha0Op KOHCTPYKUUH U
TEPMHUHOB B  MOHOJIOTHUECKOM U
JMAJIOTUYECKOHN pPEeun;

- MIOHUMATh AyTEHTHYHbIC TUCHMEHHBIE
TEKCTBI, HWCIOJB3ysSd pa3HbIe TEXHHUKH
YTEHUS;

- U3BJIEKATD HE00X0IUMYIO
MHGOPMALIMIO U3 OPUTHHAIBHOTO TEKCTa
Ha MHOCTPAHHOM SI3bIKE, aHAJTN3UPOBATH,
000011aTh, JIeJ1aTh BHIBOJBL,

- BECTH JIEJIOBYIO KOPPECTIOHACHIINIO;

- IOHUMAaTh Ha CIyX peub HOCHUTENeH
S3BIKA;

-UCIIOJIb30BAaTh UH(POPMALIMOHHO-
KOMMYHHUKATHBHBIE TEXHOJOTHU IIPH
[IOUCKE HEOOXOOUMOM HH(pOpMAIMU C
npuMeHeHueM  OpaysepoB  Google,




Yandex B mpomecce  pemieHUs

KOMMYHUKAaTHBHBIX 3amaqy Ha
rOCyJJapCTBEHHOM ¥ HHOCTPaHHOM
S3BIKAX.

Baagern:

- HabopoM  S3BIKOBBIX  CpEICTB,
HEOOXOMMBIX TSt peanu3anuu

YCIIEIIHOW KOMMYHHUKAllUA B KOMAH/E;

- HaBbIKAMH pPabOTHI CO CIPABOYHOM
JIUTEPaTypOU U CIOBAPSIMU;

- TEXHUKAMHU apryMEeHTaluu BeJCHUs
JIUCKYCCUM B YCTHOM MW MHCbMEHHOM
BUJIE, MOJIb3YSCh 3HaKOMBIM
JICKCMYECKUMH H  IPaMMaTH4YECKUMU
CpPEACTBAMM SI3bIKA;

- TEXHOJIOTHMEH CO3JaHMs [CI0BOI
MPE3EHTAlMN HA UHOCTPAHHOM SI3bIKE;

- HaBBIKAMHU (DUKCHPOBAHUS OCHOBHOM
WJIEM W BTOPOCTENECHHBIX JeTaleil B
YCTHOM U MUCbMEHHOW KOMMYHHUKALINH;
- UWHOCTPAaHHBIM SI3BIKOM B o00OBEME,

HE00X0IUMOM JUISL MOJTyYeHHS
uH(popManuu n3 3apyOexHBIX
HCTOYHHUKOB.
3HaTh!
VK-4.3. - CTWIb JE€JIOBOrO OOIIEHHUS, OCHOBEI
OcyuecTBisieT JIEJIOBYIO nyOUYHOR peuu, IIOATOTOBKH

KOMMYHHKAIMIO B IIU(PPOBOIt
cpene, TMPUMEHSSI B TOM

qyucie CpeacTBa
BUJICOKOH(EpEHIICBSA3H u
KOJIJIEKTUBHOM CETeBOM
paboThI

npe3eHTauuii, B T.4. ¢ nomoupto [II1:
PowerPoint, Google Slides; mnpaBuia
o(hopMIICHHS JIeTIOBOM TEPENNCKH, B T.U.
¢ nomopio: Grmmarly, Beewriter.

YMeTh:
- UCTIOJIb30BaTh MHOCTPAHHBIA SI3BIK B
MEXIIMYHOCTHOM 00LIEeHUHN u

MpoeCCUOHAIIBHON ACSATENHHOCTH, B T.4.
C  mnpuMmMeHeHweMm  1uatrhopm Ui
MPOBEJIEHUS]  BUJCOKOH(DepeHIil  u
OpraHH3aIiH COBMECTHON  paboThI
Google Meet, Microsoft Teams, Zoom,
Snanexc Teaemoct.

Baaners:
- HaBbIKamMu paboTel B Google-moxymeHTax
TUISL oOMeHa npogeccuoHaIbHON

nHpopManueli Ha  MHOCTPAHHOM S3BIKE;
HaBbIKAMU TMepeBOJla TEKCTOB, B T.U. C
ITOMOILIBIO OHJIAH-CIIOBapE: English
English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business




Dictionary u ap.




5. CTPYKTYPA U OFBEM JIMCHUIIJINHBI

3umHsaA ceccus 1

Buabl yueOHol padoTsl

IIpome:xy
KonrakTHas padora CamocrosiTeibHas padoTa TO'Hasl Dopmbi
Pasnea, Toapasaen, Tema (B yacax) arrecTanu TeKyumero dopmupyem
MOYJIb s B yacax KOHTpOIS ble KomIie
IIpakTHyec B yacax (opMbI opranuzanuu TEHIHH
Jlekuuu KHe KCP CaMoOCTOSITeIbHON PadoThl
3aHATHS
Bsenenue B - VK-4.2.
JUCIMIUIMHY. IToBTOpEHME MPONIEHHOTO N o—_— VK-4.3.
Tema 1.1. Globalization MaTepuaia, oAroToBKa
(IpaKTUKyM) WHIMBUIYaJIbHOTO BOKAOyIpa orpoc,
Kynemypno- ! ! i 18 10 IpoiiieHHo# Teme, paboTa TTHCHMCHBIC
M ’ . JIOMAITHUE
meop4ecKoe CO CIIpaBOYHOM JIUTECPATYpPOH 1 saaHust
eocnumaHue. CI0BapeM
Pasnen 1. coyuanbHas
- Y cTHBIN ompoc,
1(\}/[1;)3;1,[ Tema 1.2. Brands HI/ICLMGHHEIC 33;:;23
(TIpaKTUKyM) [ToBTOpEHME MPOIIECHHOTO JIOMaIITHHE e
Kynomypno- 1 MaTepuaia, oAroToBKa 3aJ1aHUA
meopueckoe i i 18 UHAMBUYalbHOTO BOKaOyJsipa
gochumanue: 10 TIpoiiieHHO# Teme, paboTa
MeNHCKYIbMYPHOEe CO CIIPAaBOYHOM JIUTEPATYPOU 1
npogeccuonanvHoe CJIOBapeM
83aumooeticmsue




VYeTHBI ompoc,

[ToBTOpEHME NPONHIEHHOTO MMHCbMEHHBIE YK-4.2.
MarepHaia, MoJAroTOBKa JIOMarlHue YK-4.3.
Tema 1.3. Advertising 1 13 WHIMBHUIYaJIILHOTO BOKaOysIpa 3aaHus
(TIpaKTHKYM) 0 TIpOoiiIeHHOH Teme, paboTa
CO CIIPAaBOYHOM JIUTEPATyPOU U
clIoBapeM
Tema 2.1. Employment YCTHBIH OMPOC, | /e 4 5
(HpaKTI/IKyM) } IMUCbMEHHBIC VK-4.3.
Kviemypro- [ToBTOpEHME MPOHIECHHOTO AOMAIITHHAC
meopueckoe 1 Marepuaa, MoJAroToBKa SafiaHmi
gocnumanue: 13 MHAMBUAYAIbHOTO BOKaOyJsipa
0Co3HaHue c80e2o 0 TpoiiieHHO# Teme, paboTa
Mecma u ponu 8 CO CITPAaBOYHOM JIUTEPATYPOU 1
oyoyweti CJIOBapeM
npogeccuonanvHol
oesamenbHOCmu
[ToBTOpEHHE NPOIIEHHOTO YCTHBIH OMPOC, | y/p- 4 5
Pazyen 2. MaTepHaa, IoAroTOBKa TTHCEMCHHBIC VK-4.3.
Business Tema 2.2. Trade 1 18 UHIMBULYAIBHOTO BOKaOyJIspa AOMAIITHHC
organization |(TpaKkTHKyM) 10 IIpOiiIeHHO# TeMe, paboTa 3anaHus
CO CIIPaBOYHOM JINTEPATYpOH U
CJIOBapeM
Tema 2.3. Organization Yermiit onpoc, YK-4.2.
o IIMCbMCHHBIC
(TIpaKTUKyM) 0.5 [ToBTOpEHME MPOHIECHHOTO JlOMALLHUE YK-4.3.
Kyvrvmypno- ’ Marepuaa, moJAroToBKa 3aaHAS
meopueckoe 13 WHIMBHUIYaJILHOTO BOKaOysIpa
gocnumanue: 0 TIPOiiIeHHOH Teme, paboTa
MENCKYIbMYPHOE CO CIPaBOYHOM JIUTEPATypOi U
npogheccuonanvroe clIoBapeM

g3aumooelicmeaue




Tema 2.4. Money
(IpakTUKyM)

0,5

18

[ToBTOpEHME TPOIIECHHOTO
MaTepuasa, MoAroToBKa
WHJIMBHUIyaJIbHOTO BOKa0yJIsipa
0 NpoiiieHHO# Teme, paboTa
CO CIIPaBOYHOM JINTEPATypO U
clloBapeM

VYeTHBI ompoc,
[IACbMEHHBIE
JIOMaIIHNe
3aaHus

YK-4.2.
YK-4.3.

dopmMa TpOMEKYTOUHOM aTTeCTALNU
3auer

11

[ToaroroBka k
MIPOMEKYTOYHOM aTTECTALUH B
dhopme HHAUBUAYATHEHOMN
MPE3EeHTALNN

Hrtoro

137

143




Jlernsas ceccus 1

Buabl yueOHol padoThI

KonrakTHas pa6ora (B Tpomesy
Paznen qaca)?) CamocrosiTesibHas padora TOYHASA DopmbI Dopmupyem
9
MOJYaB IMoxgpasmen, Tema arrecTamusi | TEKYLIEero ble
IIpakTH (popmbI opranuzanuu yacax KOHTPOJIA | KOMICTCHIHH
Jlekum B .
YyecKue KCP CaMOCTOSITEIbHOM
U yacax

3aHATHSA padoThl
Tewma 3.1. Ethics - [ToBTOpEHME MPOHICHHOTO - YcrHbIi VK-4.2
(IpakTUKyM) Marepuaa, oAroToBKa orpoc, VK-4.3.
Kynemypno-meopueckoe MHAUBUAYaIbHOTO MUChbMEHHbBIE
gocnumanue. - 1 15 BOKaOyJIsIpa 1o JIOMalIHue
MedACKYIbMYPHOEe PO ICHHON TeMe, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmsue JIUTEPATYPOIl U CIIOBapeEM

Paznen 3. 3;]1;4423
Strategy [ToBTOpEHUE MPONIECHHOTO B
MaTepuasa, oAroToBKa v .
WHJUBUyJIbHOTO CTHDI OTIpOC,
Tema 3.2. Change . MMCHMEHHBIE
1 15 BOKaOyJIsipa mo
(IpakTUKyM) . z 6 JOMAIIHUE
IIPOIICHHON TeMe, paboTa -

CO CITPaBOYHOM
JINTEPATYPOM U CIOBApPEM




Tema 3.3. Strategy
(npaktuxkym)_Kvaemypnro-

[ToBTOpEHME MPOHIEHHOTO
MaTepuaia, oAroToBKa
WHJMBUTyJIBHOT'O

meopyecKkoe 60CnUmanue. 0,5 15 BOKaOyJIsipa 1o
0Cco3HaHUe c80e20 Mecma IIpONEHHON TeMe, paboTa
u ponu 6 6yoyweii CO CIIPaBOYHOM
JIUTEPATYypPOMl U CIIOBapeEM
[ToBTOpEHME IPOIIEHHOTO
Tema 4.1. Cultures p POHA
MaTepuaia, MoAroToBKa
(IpakTUKyM)
WHANBUIYATHHOTO
Kvaemypno-meopueckoe
0,5 15 BOKaOyJIsipa 1o
gocnumanue. . :
npoiieHHo# Teme, pabota
COYUANbHAS 3HAYUMOCTb <
. CO CIIPaBOYHOM
UHOSAI3bIYHOU KYIbIMYpbl .
JTUTEPATypPOH U CIOBApEM
Tema 4.2. Leadership [ToBTOpEHUE NPONHIEHHOTO
(TIpaKTUKYM) Marepuasa, MmoJaroToBKa
Kynomypno-meopueckoe WHAWBUIYATBHOTO
Pasnen 4. |gocnumanue: 0,5 15 BOKaOyJIsipa mo
Leadership MeAHCKYIbMYPHOEe npoiIeHHON Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmeaue JUTEPATYpPOU U CII0BAPEM
[ToBTOpEHME MPOHAEHHOTO
MaTepuaia, oAroToBKa
. WHAUBUAYAIbHOTO
Tema 4.3. Competition AHBIILY
0,5 15 BOKaOyJIsIpa 1o
(TpakTUKyM) . >
poieHHON Teme, paboTa
CO CITPaBOYHOM
JTUTEPATypOH U CI0BapeM
Pasnen 5 IToBTOpEHUE MPONHIECHHOTO
) ’ Tema 5.1. Innovations MaTepraia, HOATrOTOBKA
Business 0,5 10
vision (mpakTHKyM) WHAWBUIYATHHOTO

BOKaOyJIsipa 1o

YeTHBI ompoc,
M CHbMCHHBIC
JIOMaIIHHAE
3a/laHus

YcTHsIi onpoc,
[IUCbMEHHbBIE
JIOMAIITHHE
3aJlaHus

YcTHBIN ompoc,
MIACHMEHHBIE
JIOMalllH1e
3aaHUs

YcTHI onpoc,
[IUCbMEHHbBIE
JIOMAIITHHE
3aJlaHus

YcTHsI onpoc,
[IUCbMEHHBIE
JIOMAIITHHAE
3aJIaHus

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
VK-4.3.




IIPONEHHON TeMe, paboTa
CO CIIPaBOYHOM
JINTEPATYpPOH U clioBapeM

Tema 5.2. Business and

) i YK-4.2.
environment (IIPaKTUKYM) IloBTopenne MpoiiaeHHOro VK-4.3
Kynemypro-meopueckoe Marepuraia, MOAroToBKa YcrHeIi ompoc, o
COCTUMANLe: OCOZHANLE 0 " I/IHI[I/IBIgIIyaJH)HOFO MTHCbMEHHBIE

OMAaIlIHUEC
c80€e20 Mecma u pou 8 > 5 BOKA zlnﬁpa o . HzaﬂaHm
6)/'()_)/1/(/{61/7 MPOUJACHHOU TEMC, Ea oTa
npogheccuoHanbHoll CO CHpaBoTHON
DesmenbHOCIIL JUTEPaTypOil U ClIOBapeM
[ToBTOpEHME TPOIIEHHOTO VcrHbiii ompoc, VK49
Tema 5.3. Franchising 0.5 10 Marepuaa, moJroToBKa NHCbMCEHHbIE VK- 4 3
(IpakTUKyM) ’ VH]IUBHTyaTbHOTO ZIOMAIIHNE o
BOKaOyIspa 1o 3ajaHns
Tema 5.4. Business . =
communication [ToBTOpEHME MPOIICHHOTO Yeruiii onpoc, YK-4.2.
MaTepuaa, oAroToBKa HHCHMCHHBIC VYK-4.3.
(mpakTUKyM) JOMAIIIHUE
WHUBUTyJIBHOTO
Kynemypro-meopueckoe 3aj1aHus,
0,5 10 BOKaOyJIsipa mo
ocHumanue. MpoieHHON Teme, padoTa prImonHete
MEMHCKYAbmMYPHOe p ’ 13 KOHTPOJIBHBIX
CO CTIPaBOYHOM 3a7aHi
npogheccuonanvHoe .
. JTUTEPaTypOil U ClIoBapeM
83aumooeticmsue
IToaroroBska k
MIPOMEKYTOYHOU
aTTecTanuu B hopme
dopma MPOMEKYTOUHOM ATTECTALUH 3 VHIUBUyaTbHON
3a4eT ¢ OLEHKOM Mpe3eHTalINH,
BBITIOJTHEHHE
KOHTPOJIBHBIX 3aJaHUI
6 138 -

Hrtoro

144




3uMHAA ceccus 2

Buabl yueoHo# padoThl

dopmupye
KonrTakTHas pabdora IIpomesky DopMbI pMHpY
CamocrosiTesibHas padoTa Mble
Pasznen, moayJiib IMoapa3znen, Tema (B yacax) TOYHAaA TeKyWero | @ o oren
Jleknnm |[Ipaktnueckn| KCP B (¢opmbl opranmzanumu | ATTECTAlM |  KOHTPOJIsI —
" € 3aHATHA gacax CaAaMOCTOSITEJIbHOM f B Hacax
[ToBTOpEHUE PONHIEHHOTO - VK-4.2
BBenenue B Marepuaa, moJroToBKa VY cTHBIN VK- 4 3
JIHMCIHILIHHY. WHIUBHy aJIbHOTO orpoc, o
Tema 6.1. The nature of 1 1 - 10 BOKaOyJIsipa mo MMMCbMEHHBIC
management npoiiieHHo# Teme, paboTa JIOMAaIIIHHAE
(mpakTUKyM) CO CHPaBOYHOMI 3a/1aHUS
JINTEPATYpOH U clioBapeM
Tema 6.2. Management IToBTOpEHME MPONIECHHOTO - VK-4.2.
Styles (mpakTuKyMm) Marepuasa, MoJaroToBKa Y CTHBII onpoc, VK-4.3.
Paznen 6. Kynomypno-meopueckoe HHIWBUIYAIIBHOT'O MHCbMCHHBIC
Insights Into gocnumanue: - 1 - 10 BOKaOyJIsipa mo JIOMaIIHAE
Management MEJHCKYIbMYPHOE poieHHON Teme, paboTa 3aaHus
npogeccuonanvroe CO CIPaBOYHOM
83aumooelicmeaue JIUTEpaTypoil U clloBapeM
o [ToBTOpEHHE MPONIEHHOIO -
Tema 6.3. Team Building MaTep A nlz)z[rgTOBKa —_ VK-4.2.
(IPaKTHKYM) praja, CTHBIH ONIPOC, | YK-4 3,
WHJUBUTyJIbBHOTO HHCbMEHHbIC
Kyvnemypno-meopueckoe
- 0,5 - 10 BOKaOyJsipa mo JIOMAIIIHAE
gocnumanue: . z
npoieHHON Teme, paboTa 3a/1aHus

COYUANBHAS 3HAYUMOCTb
UHOA3LIYHOU KYIbMYPbl

CO CIIPaBOYHOM
JINTEPATYPOM U CIOBAPEM




Tema 6.4. Risk

IToBTOpEHME PONIEHHOTO
MaTepuaia, IoAroToBKa
WHBUTyJIBHOTO

0,5 10 BOKaOyJIsipa mo
(mpakTUKyM) o z
npoiineHHo# Teme, pabota
CO CIIPaBOYHOM
JIUTEPATYpPOH U CIIOBAPEM
IToBTOpEHME MPOIIEHHOTO
MaTepuana, moAroToBKa
Tema 6.5. Crisis WHUBUTy JIBHOTO
management 0,5 10 BOKaOyJIsipa 1mo
(mpakTUKyM) poiIeHHON Teme, paboTa
CO CIIPaBOYHOM
JINTEPATYPOIl U CIOBapEM
[ToBTOpEHME POIIEHHOTO
MaTepuana, MoAroToBKa
Tema 7.1. Motivation in WHIUBUTy AIBHOTO
Paznen 7.
Mofivation Management 0,5 10 } BOKa6¥JISIpa o
(TIpaKTUKyM) MpOMICHHON TeMe, paboTa
CO CITPaBOYHOU
JTUTEPaTypOH U cI0BapemM
Tema 8.1. [ToBTOpPEHME NMPONIEHHOTO
Communication in Marepuaa, MoJAroToBKa
Pazpnen 8. Business (ImpakTukym) WHJUBUTyaJIBHOTO
Communication |KyrsmypHno-meopueckoe 0,5 10 BOKaOyJIsipa mo

in Business

gocnumanue:
COYUANBHAS 3HAYUMOCTb
UHOA3LIYHOU KYIbMYPbl

npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPaTypoOH U CIIOBapeEM

YeTHBI onpoc,
IIUCBMEHHBIE
JOMalIHHE
3a/laHus

YcTHBIM ompoc,
IIUCbMCHHBIC
JIOMaIllHue
3a/laHus

VceTHbIN
ompoc,
MMHUCbMEHHbBIE
JIOMAaIIHUE
3aJJaHUs

YerHbI onpoc,
IIUCBMEHHBIE
JOMalIHHE
3a/laHus

YK-4.2.
YK-4.3.

YK-4.2.
VK-4.3.

YK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.




IToBTOpEHME MPONIEHHOTO YK-4.2.
MaTte€pualia, moAroToBKa YcTHBIM ompoc, VK-4.3.
Tema 8.2. E-commerce WHIUBUYy IbHOTO [IUCbMEHHBIE
(TpakTUKyM) 0,5 10 BOKaOyJIsipa 1mo JIOMaIIHHE
MpOICHHON TeMe, paboTa 3a/l1aHUs
CO CIIPaBOYHOM
JINTEPATYPOIl U CIOBapeEM
Tema 8.3. Customer [ToBTOpEHNE IPONHICHHOTO YK-4.2.
service (IIPakTUKyM) Marepuania, MoJAroToBKa Vernprit onpoc, | YK-4.3.
Kynomypno-meopueckoe MHUBUTyJIbBHOTO [HCHMCHHbIC
socnumanue: 0,5 10 BOKaOyJIs1pa 1o JOMaIlH1Ee
MeAHCKYIbMYPHOE npoieHHON Teme, paboTa 3a1aHusA
npogeccuonanvroe CO CIIPaBOYHOM
83aumodelicmeaue JIUTEpaTypoil U clloBapeM
[ToBTOpEHME POIIEHHOTO Yernslit onpoc, | yK-4.9.
Tema 8.4. Writing report MatepHaia, ToroToska TTHCBMCHHBIC YK-4.3.
0,5 10 HHIWBUYAJILHOI'O JOMAaIIHUE
(npaxTuicym) BOKaOyJIsipa mo 3a/1aHusI
IIpONJIEHHON TeMe, paboTa
ITonroroBka k
. MIPOMEKYTOYHOU
dopma MpoOMEKyTOYHON aTTecTaluu
3aver - 1 aTTECTaIluH B cbopg/le - -
WHIUBUAYTHHON
MIPE3CHTALINH
6 101 -

Hrtoro

107




JleTHss ceccus 2

Buapl yueonoi padorsl Mpomesy
TOYHAA
Dopmu
KonTakTHas padora arrecranl | dopmsl pMHpY
CamocTrosiTesibHasi padoTa s B eMble
Paspnen, moayanb IHoapa3snen, rema (B yacax) TEKYIIEro
yacax KOMIIeTeH
KOHTPOJIA —
Jlek |IIpakTHyecku KCP ¢bopme! opranuzanuu
wnu | e 3aHsATHS B qacax CaMOCTOSITeJIbLHOI
Tema 9.1 Globalization and IToBTOpEHME NPONUIEHHOTO - VK-4.2
Global Management Marepuaa, moroToBKa YcTHBIN VK- 4 3
(mpakTHKYM) WH/IUBUYaIbHOTO orpoc, o
Kynomypno-meopueckoe - 1 - 25 BOKaOyJsipa 1o IIMCbMEHHBIE
gocnumanue: MpoiIeHHON Teme, paboTa JIOMAIlIHue
COYUATbHAS 3HAYUMOCTD CO CIIPaBOYHOM 3a/laHus
UHOA3ZLIYHOU KYIbIMYPbl JUTEPATYPON U CIOBAPEM
IToBTOpEHME MPONHIECHHOTO - . VK-4.2
YcTHbIi L.
MaTepuaia, oAroToBKa K-4.3
UH/IMBU/TyaTIbHOTO onpoc, yK43.
Tema 9.2. Coca Cola MHUCbMEHHBIE
Paznen 9. Global Company (npaxtiky) - 1 - 20 BOKabyJ1pa 1o [
Companies i i
p IIPOMJICHHOMN TEME, Iza60Ta sz
CO CIIPaBOYHOM
JUTEPATYPOH U CIOBAPEM
Tema 9.3. Success [ToBTOpEHME NPOHIEHHOTO - v . VK-4.2.
(paKkTHKyM) MaTepuana, oAroTOBKa CTHBIA VK-4.3.
onpoc
Kynomypno-meopueckoe VH/IUBUYaIbHOTO poc,
ITMCbMCHHBIC
gocnumanue: - 1 - 20 BOKaOyJsipa 1o
o > 6 JOMAIIHUEC
MENHCKYIbMYpPHOe npofifeHHoii Teme, pabora sz
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmeue JUTEPATYPON U CIOBAPEM




IToBTOpEHME NPONIECHHOTO

. YK-4.2.
MaTepuana, oAroTOBKa pLa VK-4.3
orpoc, 9.
WHAUBUAYATHHOTO
Tema 9.4. General Motors AHBHILY MHUChMEHHBIE
1 20 BOKaOyJIsipa 1mo
Company (IpakTUKyM) . 2 5 JOMAIITHUE
npofifeHHoii Teme, pabora S —
CO CIIPaBOYHOM
JUTEPaATYpOi U CIIOBapEM
IToBTOpEHME MPONIEHHOTO . VK-4.2
Matepuaia, moAroToBKa Y CTHEI VK-4.3
orpoc, e
. WHIUBUIYTHHOTO
Tema 9.5. Failures FUHBHILY MMCHMEHHBIE
0,5 20 BOKaOyJIsipa 1o
(TIpaKTUKyM) . 2 5 JOMAIITHUE
MpoiijIeHHOl Teme, paboTa -
CO CIIPaBOYHOM
JUTEPATYyPOU U CIOBapEM
IToBTOpEHME MPONIEHHOTO V CTHBIH VK-4.2.
MaTepuala, MoAroTOBKa ompoc, VK-43.
Tema 9.6. Microsoft 0.5 20 WHIWBHAAYaJIbHOIO [MUCHEMEHHBIE
Company (IpakTUKyM) ’ BOKaOyJsipa 1o JOMAIITHUE
HpoieHHO! Teme, paboTa 3aJaHus
CO CITPaBOYHOM
[ToBTOpEHME PO IEHHOTO 5 YK-4.2.
Marepuaia, MoAroTOBKa Yernbiit VK-4.3.
orpoc,
o WHINBUIYTHBHOTO
Tema 9.7. Virgin Group FUHBHILY HChMCHHBIC
0,5 20 BOKaOyIsipa 1no
Company (IpaKTUKyM) . 2 5 JIOMAIITHUE
npoiiieHHoOH Teme, paboTa S—

CO CIIPaBOYHOM
JUTEPATypPOM U CIOBapeEM




YcTHBIN

Tema 9.8. Future of the [oBTOpEHHNE MPOHAEHHOTO ompoc, YK-4.2.
Business (mpakTukyMm) Marepuaia, oAroTOBKa micemenmsie | Y K43
Kynomypuo-meopueckoe MHAUBUAYATBHOTO JOMalIHue
gocnumanue: 0CO3HaHue - 0,5 20 BOKaOyJsipa 1o 3aj1aHus,
c60€20 Mecma u posiu 6 HNpPOHJEHHOM TeMe, paboTa BBINOJIHEHHE
0yoyweti CO CIIPaBOYHOM KOHTPOJILHBIX
npogheccuonanbHol JIUTEPATYpPOM U CI0BAPEM 3a/1aHnH
[ToaroroBka k
IIPOMEKYTOUHOU
dopma MPOMEKYTOUHOM aTTECTALUHI aTTecTanuu B hopme
JK3aMeH i i ) IPYIIIOBOM IIPE3EHTALUH, i i
BBITIOJTHEHHE
KOHTPOJIbHBIX 3a1aHUI
- 6 165 -
Hroro 180
2 | 24 541 -
Bcero

576




6. COAEP)KAHUE JUCIUIIJIMHBI

Paznen 1. Global Market

Tema 1.1. Globalization

OOyuarommecs u3ydaroT Temy [nmoOamu3amms. CrocoObl W METOJbI, HMPHBOJIAIINE K
I'mobanuzanuu. M3ydaror nekcuky mo teme. [lonokutenbHble W OTPUIIATENBHBIE TOCIEACTBUS
nporiecca riodanuzanud. M3y4aroT TepMIUHOIOTHIO TIPOBEACHUS T€IS(POHHBIX IEPETOBOPOB.

Kyviemypno-meopueckoe socnumanue: noHumanue COYUATbHOU 3HAYUMOCU UHOA3LIYHOU
KVAbMYpPbl NPOUCXOOUM Y 00YUAIOWUXCS NOCPeOCMEOM AHAU3A U OdNbHelue20 00CyHCOeHUs Ha
UHOCMPAHHOM A3bIKe MeMbl 2100anu3ayuu, ee 3aKOHO08, a MaKdxice OCOOeHHOCMU BedeHUs
MENHCOYHAPOOHBIX NePe208OPOs.

Tema 1.2. Brands

OOyuarommecsi 3HAaKOMATCS C TeMoW Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OOcyXaaroT mpoOIeMbl, CBA3aHHBIE C MHUPATCTBOM W NYTH UX pemieHusa. M3ydenue
TEPMHHOJIOTHH, HEOOXOAMMON Ui TPOBEACHHUS JICTIOBBIX TIEPErOBOPOB M COOpaHMii
MEXIYHAPOJAHOTO YPOBHS, B TOM UHCJIE C UCTIOIB30BaHUEM ITU(POBBIX CEPBUCOB.

Kviemypro-meopueckoe eocnumanue: nonumanue o0coOeHHOCMEU MeNHCKYIbIYPHO2O
npogecCcuoHaIbHO20 83AUMOOEUCMBUL NPOUCXOOUM ) 0OVHAIOUUXCS NOCPEOCTBOM KOMMYHUKAYUU
HA UHOCMPAHHOM S3bIKE C Yeablo 00CYHCOeHUs NPODOTIeM, C8A3AHHBIX C UMEHAMU PAOa 2100ANbHbIX
KOMNAHUtl, U nymeu ux peueHus.

Tema 1.3. Advertising

OOyuaromiyecs 3HAKOMATCS ¢ Pa3IMYHBIMU BUJAMH PEKJIaMbl, METOJJAMU PEKJIaMUPOBAHUSI.
VYuyarcs, Kak IpaBWIbHO MPOBOAMTH PEKIIAMHYIO KaMIaHuio. M3y4aroT ¢pa3el, HeoOXoauMBbIE IS
MOCTPOCHHUS YCIICIIHOM Mpe3eHTanun. MHanBruayanbpHas mpe3eHTanus o TeMe.

Pa3zgea 2. Business Organization

Tema 2.1. Employment

OOyuaronecss M3y4aroT HauOojee BakHbIE (AKTOPHI, HEOOXOMUMBIE Ui TIOIyYEHUS
pabotel. M3y4aroT crocoObl YCIENHOTO MPOXOXKACHHS M MpoBeIeHus codecenoBanus. M3ydaror
TEPMHHOJIOTHIO, HEOOXOAUMYIO JJIsi IPOBEJCHHS COBEUIaHWM BHYTpU KoMIaHUM. Bunbl pesiome.
OOyuaroniuecs y4arcsi COCTaBISITh pe3tOMeE.

Kyiemyprno-meopueckoe socnumanue: ocosHanue ceoeco mecma u poiu 6 6y0ymeﬁ
I’lpO¢€CCMOHCUZbH012 oessmenbHOCmu ocywecmeniaenmcst nymem anaiusa ocobenHoCcmell noucka

pabomwi, 8edenus nepe2o8opo8 Ha UHOCMPAHHOM 5A3bIKe, NPOBEOeHUsl COBEUJAHULL.
Tema 2.2. Trade

Tema 2.2. Trade

OOyuaromecss 3HAKOMSTCS C Pa3lIMYHBIMH BHJAMHM TOProBid. M3y4aioT 0coOEHHOCTH
BHEIIHEHI W BHYTPEHHEW TOPTrOBIH. 3HAKOMATCS C TMpaBWiIaMH O(GOPMIICHHS aKKPEIUTHBA.

CoBepILIEHCTBYIOT HABBIKM BEJICHUSI IEPETOBOPOB, U3YYAIOT Pa3IUYHbIE MPUEMBI JUIsl TOCTHKEHUS



HanOonee >PQPEeKTUBHOTO pe3yibTaTa, B TOM 4YHCIE ¢ Momolupio Zoom, Google-10KyMeHTOB,
Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OUOTHOTEK.

Tema 2.3. Organization

OOyuaromyiecss 3HAKOMSTCS C BUAAMH KOMITaHHHA. M3ydaroT mpuémsl, cnocoOCTBYOIIHE
CO3JIaHHIO OJaronpusTHON pabouel cpeabl. 3HAKOMSATCS € MpaBUJIAMH U CTPYKTypaMH OOLICHHUS B

cdepe OuzHeca.

Kyviemypno-meopueckoe 6ocnumanue: — gopmuposanue  nNOHUMAHUA — OCOOEHHOCMel
MEJNHCKYTIbIMYPHO20 NPOPDECCUOHANLHO20 83AUMOOCUCMBUS NPOUCXOOUM NOCPEOCMBOM aHANU3A
PA3IUYHBIX MUNO08 KOMNAHUL, OCOOEHHOCMeEl 6bICMPAUSAHUs. NPAGUL U CMPYKMYpbl 0el08020
0bweHus 8 npogheccuoHanbHoll cghepe.

Tema 2.4. Money

3HaKOMCTBO C ()HAHCOBBIMH OTHOIICHUSIMH B SKOHOMHUKE U MX TPaPUUECKUM OTPAKCHHUEM.
OOyueHne COCTaBJICHUIO U HATTMCAHUIO OTYETOB.

Pazpnen 3. Strategy

Tema 3.1. Ethics

3HAaKOMCTBO C ITHKOH B cepe Om3Heca M pa3iMdHBIMH HOpMamu dTHKeTa. OOCyXIeHue
npobsieM Koppynuuu U 00prObI ¢ Heil. O0yuaronyecs: U3y4aroT TEPMUHOJIOTHIO 110 JaHHON TeMe,
JJIs1 HAXOXACHUA BbIX0OAa U3 CJI0KHBIX OdKOHOMHNYCCKUX CHTyaHI/IfI.

Kyvnomypno-meopueckoe socnumanue: MENCKYIbMYpHOe npogeccuonanvroe
83aumooeticmsue Npoucxooum 6 CO3HAHUU 00yuarwuxcs 01a200aps amaiuszy u OalbHeluulemy
00CcydHCcOenUuI0 maKux NOHAMUL, KaK dMUKd, KOppynyus, KOHOMUUECKAs CUMyayusi U cnocoowl ee

VIAYHUULCHUA.
Tema 3.2. Change

OOyuaromuecs y4arcsi BbIpakaTb CBOM MBICIIU 1O TeMe u3MeHeHus. Kak B moBceaHEeBHOMN
JKU3HU, TaK U B chepe Ou3Heca. Yduarcs npaBuiaM HamucaHus oT4ETOB. COBEPIIEHCTBYIOT HaBBIKH
IIPOBE/ICHMS COBEILIAHMN.

Tema 3.3. Strategy

OO6yuarommecst 3HaKOMATCS ¢ TepMHUHOM «CTpaTterus» B 1eaom. M3ydaroT BUABI CTpaTeruit
U TaKTHK, HEOOXOIWMBIX MMl JOCTIIKEHHUS, TMOCTaBICHHOW menu. M3y4aroT pasmudusi Mexay
TEPMUHOM CTPATETUs U TAKTUKA. Pa3BUTHE YMEHUI 1 HABBIKOB IPUHSITHUS PEILICHUMN.

Kyviemypno-meopueckoe 6ocnumanue: ocosnanue cgoeco mecma u poau 6 Oyoywei
npogeccuonanvbHol oesmenbHoCmu Gopmupyemcs y 00y4aowuxcs uepe3 NOHUMaHue U paziuieHue
NOHAMUL, NPOEYUPOBAHUIO C80€20 NOHUMAHUSL 6 OMHOWEHUU NPOPecCUOHANbHOU Ccghepbl
0eﬂmeﬂbHocmu, OCO3HAHUIO CNOHCHOCMU npoyecca NnPpuHAmu pemeHuzZ.

Pasnen 4. Leadership

Tema 4.1. Cultures
3HaKOMCTBO C KyJbTypaMd pa3HBIX CTpaH, IOBEIECHUEM JIIOJeH, UX TpaaulUsIMU U

0OBIYasMU. OI_ICHKa 1 aHaJIu3 X BJIMAHHA Ha BCACHUC OusHeca. 3HAKOMCTBO C OCOOCHHOCTSIMHU



Be/ICHUs1 OM3HEca ¢ BOCTOYHBIMU JICJIOBBIMU NapTHepamu. Pa3paboTka COOCTBEHHBIX CTpaTeruil B
TaHHOU cdepe.

Kynomypno-meopueckoe socnumarnue: coyuanvHas 3HAYUMOCHb UHOA3LIYHOU KYIbMYPbl
Gopmupyemcs 8 cosHanuu odyuaroujecocs 01a200aps aHAIU3y U OdlbHeuuemy 00CYHcOeHU
0CObOEeHHOCmEN KYIbMYpP PA3HbIX CMPAH, UX Pa3Iudull U RONbIMKe CAMOCMOSIMENbHO paspadbomanms
€800 cmpamezuro 6e0eHUsi OU3HeCd 8 UHOSA3LIYHOM NPOCMPAHCIEeE.

Tema 4.2. Leadership

3HAaKOMCTBO C MMPOBBIMM JIMIEPAMU B MHOJUTUKE U HKOHOMHKE. OOCyXIeHHE KauecTB
AuJiepa, paclupeHue JeKCHkH o Teme. OOyuaromuecss MOJy4YaroT NMPEACTaBICHHE O HaBbIKax
YIIPaBJICHUS KPYITHbIMH, MUPOBBIMU KOMITAHUSIMHU.

Kyvrnomypno-meopueckoe eocnumanue: Gopmuposanue NOHUMAHUA O MENUCKYIbIMYPHOM
npogheccuoHanbHoM 83aUMOOCCMEUU OCywecmsisiemcs 01a200aps aHAIU3y HA UHOCMPAHHOM
A3bIKE YCHeUWHOCIU MUPOGBIX TUOEPO8 U 2NI0OATIbHBIX KOMNAHULL.

Tema 4.3. Competition

OOyyaromuecss 3HAKOMSTCS C YKOHOMHUYECKUM TEPMHHOM «KOHKYPEHIUS» H €€ BHUJIAMHU.
N3ygaroT BIMsSHHE KOHKYPCHIIMM Ha COCTOSIHHE PAa3IMYHBIX PHIHKOB. PaccMaTpuBaiOT OCHOBHBIC
CTpaTeTuM  JIOCTHMXKGHUS KOHKypeHTocrocoOHoctu. OOyuarommecsi  pa3pabaThiBalOT  CBOU
COOCTBEHHBIE CTpaTerMyecKue JEWCTBUS NS TMPEOJNOJICHUs TPEMATCTBUH B  PEIICHUU
MOCTaBIICHHBIX 3a/1a4.

Pa3pnen 5. Business vision

Tema 5.1. Innovations

OOyyaromuecss 3HAKOMATCA C pa3TUYHBIMU H300peTeHusMu. OOCyXIaloT HEoObIYHBIC
U300peTeHMs, UCTIONB3YS JIEKCUKY TI0 TaHHOW Teme. PaccMaTpuBarOT mpenMyIecTBa MHHOBAIIUN B
cdepe ppiHKa. M3ydaroT METOABI YCIEIIHOTO MpeacTaBieHus nHGopManuu B popMe mpe3eHTAIHIA,

B ToM unciie ¢ momompto [1I1: PowerPoint, Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaromuecs: W3y4aroT TOHSTHE OKpYyXKalolas Cpela BO B3aUMOCBSA3U C BEIACHUEM
OuzHeca. BiusiHue pa3nMUHBIX KOMITAHMM Ha COCTOSTHHUE OKpYKAloUeH cpeabl. 3HAKOMSTCS C
pa3IMYHBIMH KOMITAHUSMU, KOTOPBIE BHOCST BKJIaJl B COXpPaHEHUE OKPYKAIOIIEH CPEIbI.

Kynomypno-meopueckoe 6ocnumanue: ocosHanue ceoe2o mecma u poau 8 0yoywell
npoghecCcuoHaNbHOU O0essmMeNbHOCMU NPOUCXOOUM NOCPEOCMBOM AHAAU3A UBMEHEeHUll 8 OusHec-
cghepe noo o30elicmauem usMeHeHull, RPOUCXO0AWUX 8 OKPYIHcatowell cpeoe.

Tema 5.3. Franchising

OOyyaromyecs: 3HaKOMSTCA ¢ TEPMUHOM «(PAHIIN3UHT: BblJadya KOMIIAHUEH JMICH3UH Ha
MIPOU3BOJICTBO HWJIM MpPOAAXy ToBapa moja e€¢ mapkoil ((ppanmusel)». M3ydaroT HE0OXOIUMYIO
TEPMUHOJIOTHIO HA TMPHMEpaxX pPa3IMYHbIX MEXKIYHApOAHBIX KoMmMmaHuid. Haxomst mpumepsl Ha

Poccuiickom pbiHKe.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Tema 5.4. Business communication
OO0yuaromuecsi 3HaKOMSTCS ¢ TEPMUHOJIOTUEH M MOHSATHEM OM3HEC ITHKETA, NI BEACHUS
JICJIOBBIX TIEPETOBOPOB. YIIyUIalOT CBOM HABBIKH OOIIEHUS B JICJIOBOM CpeJie.

Kyvavmypno-meopueckoe eocnumanue: qbopMupoeaHue NOHUMAHUA O MEINCK)YTIbNTYPHOM
npOd)@CCMOHClJZbHOM 83aumMooelcmeun npoucxodum Ha npumepe Co6epulteHcme06daHUsl HABbIKOB6
KOMMYHUKAYUU Ha UHOCMPAHHOM A3blKE C YEJIbl0 YCNneuHozo 6e0eHUs 0eN08blIX nepecoeopos.

Pa3nen 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromiyecss 3HaKOMSTCS C TOHATHEM MEHEIKMEHTa, ero 3HadeHueM. OOywaromumecs
3HAaKOMSTCS C TEPMHUHOJIOTHEH, HEOOXOMUMOW Ui ONHCAHUS 4YepT MOJOXKHUTEIHHOTO U
OTPULIATENILHOTO YIIpaBJICHIIA.

Tema 6.2. Management Styles

UYUTO MOYKHO U 4Ero HEJb3s AENaTh MEHeIKepaM. Tpy CTUIIS yIIPaBIICHUS.

HHTepBbIO ¢ 3KCHEPTOM MO CTWIAMM ynpasiieHHs. KauecTBo ynpasinenus. Kak oneHuTs
00paTHYIO CBA3b OT COTPYJHUKOB, YTOOBI YIyUIIUTh CTUJIN YIIPABICHHUS.

Kyrnomypno-meopueckoe 6ocnumanue: nocpedocmeom amanusa Ha UHOCMPAHHOM SA3bIKe
PAa3IuUUHbIX  8UO006 UHMEPBLIO, CMujell YNpagleHus, Kaiecmeda Npoucxooum @opmuposanue
NOHUMAHUSA_MENHCKYILIMYPHO2O NPODECCUOHATLHO20 83AUMOOCUCNBUSL.

Tema 6.3. Team Building

OOyuaromuecs: U3y4aroT CrocoObl pabOThl B KOMaHJE, OOCYXKITAIOT HJEH, KaK CO37aTh
YCIIENTHYI0 KOMaHy. M3y4aroT JeKCHKY IO TeMe.

KV]ZleVDHO-mGOU‘l@CKOe esocnumanue. ¢OpMUpO6ClHZ/l€ COL]MLI]ZbHOZZ HaYumocmu
UHOSI3BIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoei GopmMuposanusi KOMAaHo, onpeoeieHus
pOﬂed 6 KOMGH()@, ycnewHocmu u pe3yjlibmamueHocmu KOMaHdbl u KanCdOZO ee Y4jeHda.

Tema 6.4. Risk

OO6yuaromuecs 00Cy/1at0T BUJIbI TIOBCEAHEBHOIO PUCKa U pUcKa B Ou3Hece. PUCK, KOTOPBIi
MO>KET OBITh MOJYYEH B X0JIe TIPOIecca rIo0aln3alti.

Tema 6.5. Crisis management

OOyuatomuecss 00CYKIAalOT BONPOCH 10 TEME KpPU3WUC B YINPABICHUH. 3HAKOMSATCS C
Pa3IUYHBIMU CUTYAIUsIMH, BBI3BIBAIOUIMMH Kpu3HC. M3ydaroT myTH pernieHus BbIXOJa U3 KpHU3Hca.
W3yyaror mpuembl 3ampaiivBaHus HHQOpPMAIMM B CIOXKHBIX JIKOHOMHUYECKUX CHUTYyaIUsIX H

T'paMOTHO OTBCYATh HA NMMOCTABJICHHBIC BOIIPOCHI.

Pa3pen 7. Motivation

Tema 7.1. Motivation in Management



OOyuatomuecss 00CYXIalOT HEOOXOJUMOCTh MOTHBAIMM PYKOBOJACTBA U MEpCOHAja
OpraHM3aliy; Ba)XHOCTh, 3HAYUMOCTb I[Ipollecca MOTHBALMU; 3aKOHbI  BBICTPAUBaHUS

MOTHBAIIMOHHBIX IEITIOYCK, METOAbI «130aBJICHUS OT «BBITOPEBUIUX» pa6OTHI/IKOB.

Pasznen 8. Communication in Business

Tema 8.1. Communication in Business

OOyuaronuecs U3y4aroT KauyecTBa XOPOIIEero codeceTHuKa, (PaKTOPhl BAYKHBIC B OOIICHUN U
¢dbopMBbI 00ITIEHHS (BUABI TUCBMEHHOTO M YCTHOTO OOIIeHws ). MI3yueHue u TpeHUHT HOBOM JIEKCUKHU
10 TEMC. COBepI_HCHCTBYIOT CBOH KOMMYHI/IKaTI/IBHBIG HABBIKH. HSyanOT BUIbI HpO6HeM, C
KOTOPBIMU OHH MOTYT CTOJIKHYTHCS B ITPOLIECCE OOIIECHUS.

Kvivmypno-meopueckoe socnumanue: coyuanvHas 3HAYUMOCMb UHOA3LIYHOU K)JIbMYPbL
Gopmupyemces y 06yuarowuxcs nocpeocmeom u3yyeHus U008 npoodiem, ¢ KOmopviMu OHU MO2YM
CMOJIKHYMbCSL 8 NPOYECce UHOAZIUHO20 NPOPeCCUOHATbHO2O 0OUeHUsL.

Tema 8.2. E-commerce

OOyyaromuecss M3y4arOT BHJbl PUCKA, KOTOPbIE MOTYT OBbITh IOJY4YEHbl B pe3yjbTare
TOPTOBJIIM B HMHTEPHETE. BUIBI MPOJYKTOB W YCIYT, MPEJOCTaBIIEMBbIX B WMHTEpHeTe. M3ydaror
TEPMHHBI O TeMe TOproeis. M3ydaroT meTonsl mocTpoeHus 3(h(EeKTHBHONW Mpe3eHTAluu s
YCHGMHOﬁ npoaaxxu CBOCTO MPOAYKTa CBOUM IMOTCHIIMAJIbHBIM IMOKYTIIATCIIAM.

Tema 8.3. Customer service

OOyuaromuecs: M3y4yaloT HOBBIE HACHM B cdepe O0OCIyXUBaHHUS KIWEHTOB. M3ydaroT
JOCTOMHCTBA M HEJOCTAaTKU DPa3HBIX BUAOB oOHIeHHs ¢ kineHTamMu. CTyIeHTBl y4yaTcsl MHCaTh

nUCbMO-kasi00y. COBEpIICHCTBYIOT HAaBBIKH ayIMPOBAHHUSI [0 JAHHOM TeMe.

Kynomypno-meopueckoe eocnumanue: 0co3HaHue _YCHEWHOCIU  MeXCK)IbIMYPHO20
nPoGheccuoHanbHO20 83aUMOOCUCMBUSL NPOUCXOOUM Yepe3 YCMHbLIL 0OMeH HA UHOCMPAHHOM s13blKe
uoesMu U MoICIAMU NO NOBOOY cMuiell NPopecCUuoHaIbHO20 U ObIM0B8020 0OWeHUSA OISl peuleHUs
npoobem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyyaromuecs H3y4yalOT CTPYKTYpY HaIlMCaHUS OT4YeTa, HEOOXOAMMYIO TEPMHUHOJIOTHIO.
3amuTa UHIUBUYaTbHBIX OTYETOB.

Pa3zpnen 9. Global Companies

Tema 9.1. Globalization and Global Management

Obyuaromuecs uzydaroT Ttemy «[moOanuzamus». CrnocoObl U METOAbl, MPUBOASIINE K
I'mobanuzanuu. M3ydaror nexcuky mo teme. [lonokutenbHble W OTPULIATENBHBIE MOCIEACTBUS
nporecca riaodanu3anui. MeTobl BXOXKIECHUS B MUPOBOH phIHOK. OOyyaromuecs: aHaIu3upYIOT
pPa3HUILY MEXAY TJI0O0ATbHBIM M JIOKAIbHBIM MeHeKMeHTOM. [enator SWOT-ananus, ananuzupys

MMpENMyIeCTBa U HEJOCTATKHU 00oux BUI0B.



Kyviemypno-meopueckoe _eocnumanue: ¢gpopmuposanue  nOHUMAHUA___COYUATLHOU
SHAYUMOCMU  UHOA3LIYHOU KYIbMYpbl NPOUCXOOUM 6 Nnpoyecce aHamu3a u 00CYHICOeHUs.
nocireocmeuii npoyecca enooanu3ayuu, 0coOeHHoCmel MelcoyHapoOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyyaromrecss 3HAKOMSATCS C HMCTOpUEH CO3JIaHUS KOMIIAHMH, C €€ OCHOBATCIISIMH.
OO0CyX1al0T MPEUMYIIECTBA U HEJJOCTATKU ATONH KOMIIaHHH.
Tema 9.3. Success
N3ygaroT JekcuKy 1o Teme «Ycmex». 3HAKOMATCS C TEPMHUHOJOTHEH Ha Mpumepe
YCHEIIHbIX KOMNaHui W yroaei. COBEpIICHCTBYIOT HAaBBIKM BEJCHHUS IeperoBopoB. I3ydaror
KayecTBa, KOTOPBIMH 00JIaJ]aeT YCIEIIHbIN YeIOBeK.

Kyiemyprno-meopueckoe socnumanue: nonumanue ocobenHocmel MEINCKYIbMYPHO2O

npogheccuonanvbHo20 83auMoO0eucmeus: nPoUCXooum Ha npumepe aHaIu3a yCneuHocmu 6e0eHus
nepe2o8opos HA UHOCMPAHHOM A3blKe, YCHNeWHOCMU 4Yel08eKd, KAaK JUYHOCMU U KaK OusHec
eOUHUYDL.

Tema 9.4. General Motors Company

N3y4yaroT HCTOPUIO KOMIIAHMH, 33aHMMAaeMOE€ MECTO Ha MHpPOBOM apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PpBIHKE M (OpMyly yclexa, MecTo, 3aHumaeMmoe Ha Poccuiickom
PBIHKE.

Tema 9.5. Failures

OOyyaromuecs U3y4alOT NPUYMHBI Kpaxa Kommanuil. IlyTm BbIXoIa M3 CIOXKHBIX
SKOHOMHUECKUX cuTyaruii. O030p ppIHKOB, KOTOPbIE 00AHKPOTUIIHCE.

Tema 9.6. Microsoft Company

N3y4yaroT MCTOpPHIO KOMIIAHMM, 3aHMMAaeMOE€ MECTO Ha MHPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMysy ycrexa, MecTo, 3aHMMaemMoe Ha Poccuiickom
PBIHKE.

Tema 9.7. Virgin Group Company

W3y4yaroT HCTOpUI0O KOMIAHMM, 3aHUMAaeMO€ MECTO Ha MHpPOBOM apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMyIsy ycrexa, MecTo, 3aHMMaemMoe Ha Poccuiickom
PBIHKE.

Tema 9.8. Future of the Business

OOyuaromyecss U3y4aroT MPUYUHBI, MO KOTOPHIM KOMIIAHUU CTaHOBSATCS TJI00AJIbHBIMU.
[Iytu ux pacmupenus. [IpITaroTcst CnporHo3upoBaTh SKOHOMHUYECKOE COCTOSIHME CTpaHbl B
OyTymiem.

Kynomypno-meopueckoe eocnumanue: nymem o00CyscOeHUss HA UHOCMPAHHOM SA3bIKe
B03MOJICHbIX ~ HANPAGIEHUU  PA3BUMUS  IKOHOMUKU CMpausl U OusHeca, y 00y4arOWUxcs
Gopmupyemcs ocosnanue ceoe2o mecma u ponu 8 6yoywetl npogheccuoHaIbHOU 0esimelbHOCHIU.




7. CAMOCTOSATEJBHASA PABOTA OBYYAIOHIUXCS

B pamkax maHHOW y4eOHOW TUCHMIUITMHBI OOYYArOIIMECs BBHIMOJHSAIOT CaMOCTOSTEIbHYIO
paboTy B BHJE MOBTOPEHUS MPONHACHHOTO MaTepHala Mo BCeM M3y4aeMbIM TeMaM CEMH Pa3[IelioB,
YCTHO ¥ MUCbMEHHO (MMCbMEHHBIE JOMAlllHhEe PaboThl) OTBEYAIOT Ha BOIMPOCHI JJISl TIOJTOTOBKHU K
TEKyIIEMY KOHTPOJIIO B COOTBETCTBYIOILIEM CEMECTpPE, a TAK)KE FOTOBATCA K WHAMBUIYaIbHBIM WIN
TPYNIIOBBIM TPE3EHTAIMAM JJISi TPOXOXKACHUS MPOMEXYTOUYHOW aTTeCTallMyd MO AMCUUILUINHE C
WCIIOJIb30BaHNEM IIM(PPOBBIX TEXHOJIOTWH, B TOM uucie ¢ nomomibio [III: PowerPoint, Google
Slides, slidesgo.co. ITomumo 3TOT0, O0YUYAOIIMICS OCYIIECTBISET MOATOTOBKY MHIWBHIYaIbHOTO
BOKaOyJsipa Mo MpoiiieHHON TeMe; paboTy CO CIpPaBOYHOMN JIMTEpaTYpoOi M ciloBapeM; paboTy Hal
omMOKaMU C UCTOJIb30BaHUEM HHU(POBBIX WHCTpYMeHTOB. (Multitran.ru, DneKTpoHHBIN CIOBaph
#ABBYY Lingvo 11 cnoBaps 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.; ZNANIUM.COM: snektpoHHO-OMOmMoTeyHas cuctema. HOMKOH:

apX¥B HAayUYHBIX KypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOTUHA

Ha xax1oM 3aHATHHU KaXI0i TEMbI BCEX Pa3ieioB HAPSY C TPATUIIMOHHBIMH IPUMCHSCTCS
TEXHOJOTHSl TPOOJIEMHOTO OOyYeHHs, a HMEHHO KaXJ0€ 3aHATHE NPOBOAMUTCA B (Hopme
MPAKTHKyMa C MCIIOJIb30BAaHHEM ITU(POBBIX HHCTPYMEHTOB M CKBO3HBIX TEXHOJIOTHH ISl PEIICHUS
NIOCTABJICHHOW 3aJlaud: HMHTEJUICKTYalbHBIX KapT FreeMind.com, mporpaMMHBIX TpPOAYKTOB W
obnaunbix ceprucoB PowerPoint, Google Slides, slidesgo.co.

[Ipy wW3y4YeHUW [AaHHOW JUCUMIUIMHBI MCIONB3YIOTCS CIeNyloIue o0pa3oBaTelbHbIC

TEXHOJIOTHH:
Tema 3ansaTus Buna oopa3zoBaresibHOM ®opMa npoBeieHHs 3AHATHS

TEXHOJIOTHH

Pa3nea 1. Global Marketing Hnmepaxmusnas enosas / ponesas uepa

Tema 1.1. Globalization MexHONI02Us.

Kynomypno-meopueckoe

gocnumanue:

COYUATbHASL 3HAYUMOCTb

UHOA3ZLIYHOU KYIbMYPbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazbop

Kynemypuo-meopueckoe MexXHON02Us. KOHKPEMHbIX CUMYayutl)

socnumatue:

MEJHCKYIbIMYPHOe

npogheccuonaibHoe

83aumooeticmsue

Tema 1.3. Advertising Humepaxmuenas enosas / ponesas uepa
MexXHONI02Us. Case Study (pazbop

KOHKDEMHbIX CUMYayutl)

Pasnean 2. Business Organization Hnmepaxmusnas lenosas / ponesas uepa

Tema 2.1. Employment MexHON02Us.

Kynemypno-meopueckoe




gocnumanue:
OCO3HAHUE C80e20 MeCma U poiu
8 Oyoywetl npogheccuoOHaIbHOU
desmenvHoCmu

Tema 2.2. Trade

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 2.3. Organization Humepaxmusnas Case Study (paszbop

Kynemypuo-meopueckoe MEeXHONI02Us. KOHKPEMHbIX CUMYayutl)

gocnumanue:

MEJHCKYIbIMYPHOE

npogheccuonanvroe

83aumooeticmsue

Tema 2.4. Money Humepaxmusnas Case Study (pazbop
MEeXHON02Us] KOHKDEMHbIX CUMYayutl)

Pasnean 3. Strategy Hnmepaxmusnas Case Study (pazbop

Tema 3.1. Ethics MexXHON02Us. KOHKPEMHbIX CUMYayuii)

Kynomyprno-meopueckoe
socnumanue.
MedAHCKYIbMYPHOEe
npogeccuonanvHoe
g3aumooelcmaue

Tema 3.2. Change

Tpaduuuomiaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 3.3. Strategy
Kynemyprno-meopueckoe
gocnumanue. 0OCO3HAHUE CB0e20
Mecma u ponu 8 byoyueu

Tpaouyuonnas mexnonozus

Hpaxmuuecxoe 3ansAamue

npogeccuoHanvbHoll

desmenvHoCmu

Pa3nen 4. Leadership HUnmepaxmusnasn Henosas / ponesas uepa

Tema 4.1. Cultures MexXHON02US. Case Study (pazbop

Kynomypno-meopueckoe KOHKDEMHbIX CUMYayutl)

gocnumanue:

COYUANbHAS 3HAYUMOCTb

UHOSA3BIYHOU KVIbMYPbl

Tema 4.2. Leadership Hnmepaxmusnasn Case Study (pazoop

Kynomypno-meopueckoe MexXHONI02Us. KOHKPEMHbIX CUMYayutl)

gocnumanue:

MEJHCKYIbIMYPHOE

npogeccuonanvroe

83aumooeticmsue

Tema 4.3. Competition Hnmepaxmusnasn Henosas / ponesas uepa
MexXHON02US. Case Study (pazbop

KOHKPEMHbIX Cumyayil)

Pa3znea 5. Business vision
Tema 5.1. Innovations

Tpaouyuonnas mexnonozus

HpaKmulteCKoe 3aramue

Tema 5.2. Business and
environment
Kynemypno-mseopueckoe
gocnumanue: 0CO3HAHUe C60e20
Mecma u ponu 8 6yoywetl
npogheccuonanrbHoll

Tpaduuuormag MexXHoJI02UA

HpaKmMIlQCKOe 3anAamue




oesmelbHOCImU

Tema 5.3. Franchising

Tp(l()uL[MOHHClﬂ MEXHOJI02UA

Hpaxmuuecxoe 3arAamue

Tema 5.4. Business
communication
Kyavmypro-meopueckoe
socnumanue:
MeHCKYNbMYPHOe
npogeccuonanvbHoe
g3aumooelcmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)

Pa3nex 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaduuuoyuaﬂ MEeXHOJI02UA

Hpakmuqeacoe 3arAamue

Tema 6.2. Management Styles
Kyivmypro-meopueckoe
gocnumanue.
MEMHCKYNbMYPHOe
npogeccuonanvroe
g3aumooeltcmaue

Tpaduuuormaﬂ MexXHoJI02UA

HpaxmuquKoe 3anAamue

Tema 6.3. Team Building
Kyvivmypro-meopueckoe
socnumanue.
COYUATbHASL BHAYUMOCb
UHOS3bIUHOU KYIbIYPbl

Tpaouyuonnas mexnonozus

Hpaxmuqeacoe 3aHAmue

Tema 6.4. Risk

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayutl)

Tema 6.5. Crisis management

Tpaduuuomiaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Pasznea 7. Motivation
Tema 7.1. Motivation in
Management

Tpa()uquHHa}z MEXHOJI02UA

HpakmuquKoe 3aHnAamue

Pa3znea 8. Communication in
Business

Tema 8.1. Communication in
Business
Kyavmypro-meopueckoe
gocnumanue:

COUUANIbHAS 3HAYUMOCTb
UHOSI3IYHOL KYIbIYPbl

Tpa()uuuormaﬂ MEXHOJI02UA

HpakmuueCKoe 3arAamue

Tema 8.2. E-commerce

Tpaduuuormag MexXHOoJI02UA

HpaKmulteCKoe 3anAamue

Tema 8.3. Customer service
Kyvavmyprno-meopueckoe
socnumanue:
MEJACKYIbMYPHOe
npogeccuonanvbHoe
gzaumooeticmeue

TpCl()MUZ/lOHHCl}l MeXHOoJI02UA

Hpaxmuttecxoe 3arAamue




Tema 8.4. Writing report Tpaouyuonnas mexnono2us Ilpakmuueckoe 3anamue

Paznen 9. Global Companies Tpaouyuonnas mexnonozus Ilpaxmuueckoe 3anamue

Tema 9.1. Globalization and

Global Management

Kyvavmypno-meopueckoe

gocnumanue.

coyuanbHas 3HAUUMOCTD

UHOSI3bIYHOLL KV TbMYpPbl

Tema 9.2. Coca Cola Company Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue

Tema 9.3. Success Hnmepaxmusnas Case Study (pazbop
MexXHON02Us. KOHKDEMHbIX CUMYyayuil)

Tema 9.4. General Motors Tpaouyuonnas mexnonozus Ilpakxmuueckoe 3ansamue

Company

Tema 9.5. Failures Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3ansmue

Tema 9.6. Microsoft Company Tpaouyuonnas mexnonozus llpakmuueckoe 3ansamue

Tema 9.7. Virgin Group Tpaouyuonnas mexnonozus Ilpaxmuueckoe 3anamue

Company

Tema 9.8. Future of the Business Hnmepaxkmuenas Case Study (pazbop

Kyvavmypno-meopueckoe MexXHON02Us. KOHKDEMHbIX CUMYyayutl)

gocnumanue: OCO3HAHUE CB80e20

Mecma u poau 8 Oyoyweu

npogeccuonanvro

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHA U TIPOMEKYTOYHASI ATTECTAIIUS
o AMCIUITIJIMHE

9.1. ®opMbI KOHTPOJISI IO AUCIHUTIJINHE

Texkymuii KOHTPOJIb.

B nmpouiecce nzydenust yaeOHOM TUCIUTUITMHEI 00YYaIONIHecs] Y4acTBYIOT B YCTHBIX OIPOCaXx,
BBITIOJIHAIOT MMCbMCHHBIC TOMAIIHUC W KOHTPOJIBHBIC 3aJaHU. P€3YJ'II>TaTBI BBITTOJIHEHUA JaHHBIX
BUJIOB paloT SIBJIAIOTCS OCHOBAHMEM JUUIsl BBICTABJIEHUS OLICHOK TEKYILIEro KOHTPOJS MO y4eOHOH
TUCUUIUIMHE. BblnonHeHue BcexX 3afaHuil SBISETCS O0s3aTeNbHBIM IS BCEX OOYyYaroIuXcs.
OOyuatomiyiecs, He BBIIOJIHMBIINE B IMOJHOM OOBEME BCe 3aJaHus, HE JOIyCKAIOTCA K claue
9K3aMEHOB, 3aYETOB U 3aYE€TOB C OLIEHKOW N0 JaHHOW yueOHON AMCLUUILIIMHE.

IIpomeskyTOUHAs aTTecTALMS.

JUisi KOHTpOJsl YCBOGHUS OOYyYarOIIMMUCS JAaHHOW JMCUUIUIMHBI Y4EOHBIM IJIAHOM

IPEIyCMOTPEH 3a4eT B 3UMHIOIO cecCHI0 1 M 2 M 3a4eT Cc OLEHKOH B JIETHIOK ceccuio 1,




NpOBOAMMEIE B (hOpME MHAMBHIyalIbHBIX MPE3CHTAlMN MO M3yYeHHBIM TeMaM, U JK3aMEH B
JETHIOI0 CECCHI0 2, TPOBOAUMBIA B (QOpME HEMOATOTOBICHHOTO MOHOJIOTHYECKOTO
BBICKA3bIBAHUS 110 OJIHOM W3 MPEJIOKEHHBIX TEM, OTBETOB Ha BOIPOCHI IMapTHEpa WIH
IpenoaaBaTess Mocjie MpeACcTaBIeHHOr0 MOHOJIOra, TPYIIOBOM AenoBoi mpeseHtanuu. [Ipu
BBICTABIICHUM WTOTOBBIX OTMETOK YYHTHIBAETCS AKTHBHOCTH OOYYalOIIErocss B paMKax

KYJIETYpHO-TBOPUYECKOTO HATIPABJICHUS BOCIIUTATEIHHON pabOTHI.

9.2. OueHoYHbIEe MaTepPHAJIbI (OLEHOYHbIE CPEACTBA) LISl TEKYILEer0 KOHTPOJIA

yYCnneBaeMoOCTH " HpOMe)KYTO‘lHOﬁ arrecTanum 1nmo JIMCUMIIJIMHE

Texkymuii KOHTPOJIb.

OrneHOYHBIE MaTepUaNb IJIs1 TEKYIIEro KOHTPOJIS MO TUCIUIUIMHE: B TEUYCHUE CECCHH
OCYIIECTBIIIETCSI TIOYPOYHBIH KOHTPOJb YCTHBIX OTBETOB (IMAJIOTOB M MOHOJIOTOB),
ayJMPOBAaHMUs, YTCHUS ¥ MMUCbMEHHBIX (AyJUTOPHBIX U JIOMAIIHKUX) pa0oT (3amanuii). OreHka
BBICTAaBIISICTCS. 3a pPa0OTy Ha KaXKJOM 3aHSATHUH, YYHUTBHIBAIOTCS BCE BUJABI pPEUEBOU
JeSITeIbHOCTH (ayAMpOBaHUe, TOBOPEHUE, YTEHUE, IICHMO), a TAK)KE YMEHHE aJIeKBAaTHO, I10
TEMe, OTBETUTh Ha BOMPOCH B PaMKax YCTHOTO OINPOCA, BOIPOCHI KOTOPOTO MPEICTABICHBI
HIke. OleHKa BBICTABIISICTCSI COOTBETCTBEHHO KPUTEPHSIM OIICHUBAHHUSL.

Cnucoxk BONPOCOB 1Jisl IOATOTOBKH K TeKylIeMy KOHTPOJII0 B 3MMHIOIO cecculo 1:

DopMyIHpPOBKa BOMPOCOB K TEKYIIEMY KOHTPOJIO B 3UMHIOIO CECCHIO 1 TOJIHOCTBIO
COOTBETCTBYET HAMMEHOBAHHUIO U COJICPIKAHUIO 3asBICHHBIX TEM.

Paspnea 1. Global Market
l. What is Marketing?
2 What are characteristics of Marketing?
3. What is branding?
4 Why do we need brands?
5. What steps should a company take to create a new brand?
6. What is counterfeiting?
7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?
9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?
11.  What are the disadvantages of being the local Co?
12.  What are the ways to globalization?
13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?



15.  Which is the fastest way to globalization?
16.  Which is the longest way to glocalization?
17.  Which is the fastest way to glocalization?
Pa3pnen 2. Business organization
1. What are the advantages of being small Co?
What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?
They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.
What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

A e A

What are the most efficient methods of advertising?

[a—
e

What are the least efficient methods of advertising?

—_
—_

What makes a good advertising?

._
o

What are vivid examples of successful advertising? Why?

—_—
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What are vivid examples of unsuccessful advertising? Why?
Cnmcok BONPOCOB /ISl MOATOTOBKH K TEKYIEMY KOHTPOJIIO B JIETHIOK ceccuio 1:
dopmyHpOBKa BOIIPOCOB K TEKYIIEMY KOHTPOJIIO B JIETHIOKO CECCHIO | MOIHOCTBIO
COOTBETCTBYET HAMMEHOBAHUIO U COJICPIKAHUIO 3asIBICHHBIX TEM.
Paspnen 3. Strategy
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N R -

What strategies can be used inside a company to make it smaller? Name and characterize 6

of them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

Pasnen 4. Leadership

1. Which is worse in your opinion: to offer or to accept a bribe?



Make a portrait of honest business person.
Make a portrait of dishonest business person.
What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

S

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?
Pa3nea 5. Business vision

1. What are 3 advantages of stating one’s strategy in mission statement?

2. What are 3 disadvantages of stating one’s strategy in mission statement?

3. What is the difference between mission and strategy? What is more significant for a
company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

4

5

6.  What are opinions of 5 business leaders to change?

7 What are main tips of successful business communication?

8.  Give key elements that a leader of a company must consider introducing the change.

9 What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

11. How does business affect environment?

12.  What are positive facets and difficulties of a small business?

13.  What are pros and cons of a global business?
Cnucok BONPOCOB /IJIsl MOATOTOBKH K TE€KYIIeMYy KOHTPOJII0 B 3MMHIOIO CECCHIO 2:
dopMyIMpOBKa BOMPOCOB K TEKYIIEMY KOHTPOIO B 3UMHIOI CECCHIO 2 MOJHOCTHIO

COOTBETCTBYET HAMMEHOBAHUIO U COJICPIKAHUIO 3asIBIICHHBIX TEM.

Pa3nea 6. Insights Into Management

1.  When, in your opinion, does a business problem become a crisis?

2.  How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?

4. s it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

5. How can communication in business be described?

6. What are the key qualities for a successful manager today?

7. How can unsuccessful manager be characterized?



8. Ifyou’re a manager, how would you describe your management style?

9. To your mind, what is the best management style for Russian companies and foreign ones?
10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Pa3gen 7. Motivation

1. Who is responsible for mistakes in companies?

2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

4. What are advantages of working in a team?

5. What are disadvantages of working in a team?

6. A team always needs a leader. Do you agree? Why/ why not?

7. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

8. Which qualities of a person would be useful for a team work?

9. Which qualities of a person would be useless for a team work?

Pa3zgen 8. Communication in Business

1. What risks do businesses face?

2. What are the key steps to effective risk management?

3. Comment on the following management style: directing. Summarise the main features of
this style.

4. Comment on the following management style: discussing. Summarise the main features of
this style.

5. Comment on the following management style: delegating. Summarise the main features of
this style.

6. Comment on the following management style: delegating. Summarise the main features of
this style.

7. How does customer service in our country different from customer service abroad?

8. What types of business correspondence do you know? What are their main features?

9. How does report writing differ from other types of business correspondence?

10. What is the future of business in Russia?
CnHCOK BONPOCOB /IJIsi MOATOTOBKH K T€KYII[eMYy KOHTPOJIIO B JIETHIOI CECCHIO 2:
dopMyIHPOBKA BOIIPOCOB K TEKYIIEMY KOHTPOJIIO B JIETHIOKO CECCHIO 2 MOJHOCTHIO
COOTBCTCTByeT HAUMCHOBAHUIO U CO,Z[ep)KaHI/IIO 3aAsABJICHHBIX TCM.

Paznen 9. Global Companies



1. What is the future of global business?

2. Dwell on personal skills required in management. Which of them do you possess?
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Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which
of them appeals to you more? Give your reasons.

What are main peculiarities of Globalization in Management?

What are main peculiarities of Globalization in Marketing?

What are pros and cons of the process of Globalization?

What are main laws of Globalization?

What are for and anti- Globalization movements?

o 2 N N s

Dwell on the usefulness of the process of globalization for government, companies and
common people

10.  What is the difference between Global and Local Management?

11.  How is the process of Globalization connected with companies’ development?
12.  Give a characteristic of a global trade.

13. Speak on dependence in terms of Globalization.

14.  How does Globalization affect cultures?

15.  Dwell on the Coca-Cola Company; its SWOT-analysis.

16.  What is Success in terms of Management?

17.  Dwell on the General Motors Company; its SWOT-analysis.

18.  What kind of failures can a company face? How to avoid them?

19.  Dwell on the Microsoft Company; its SWOT-analysis.

20.  Dwell on the Virgin Group Company; its SWOT-analysis.

IMpomexyToOUHAS ATTECTANMSA MO JUCHUILIMHE.

Jlnisi OIIEHKH pe3yNbTaToB OOydYeHHs 10 MUCIHHIUIMHE YYeOHBIM TUIAHOM B 3UMHIOIO
ceccrto 1 MpemycMOTpEeH 3adeT, MPOBOAMMBIA B (pOpMe WHAWBUAYAIBHOW MPE3CHTAIUH T10
teme: “Company History”.

JIJiss OLIGHKH pPe3yJbTaTOB OOYYECHHS MO JMCIUILIMHE y4eOHBIM IUIAHOM B JICTHIOIO
ceccuto 1 mpemycMOTpeH 3adeT C OILCHKOW, MPOBOAUMBIM B (opMe HWHIWBHIYATHHOU
npe3eHTanuu o teme: “Product Presentation”.

JInisi OLIGHKH pe3yJbTaToB OOyuYeHHS 1O TUCIMIUIMHE YYCOHBIM IUIAHOM B 3UMHIOIO
CeCCHI0 2 MPEAyCMOTPEH 3a4eT, MPOBOJUMBIA B (OpMEe WHIAMBHIYyAILHON MPE3CHTALUU 10
teme: “Bank Presentation (Finance)”.

Jlisi OICHKHM PEe3yJIbTaTOB OOYYCHHS 10 TUCIMIUIMHE YYEOHBIM IJIAHOM B JICTHIOIO
CeccHIo 2 MpeayCMOTPEH YK3aMeH, IPOBOIUMBIN B hopme

1) HCIIOATOTOBJICHHOT'O MOHOJIOTHYCCKOI'O BBICKAa3bIBaHUSA I10 OHHOﬁ n3 MPCATIOKCHHBIX TEM



IPOAOKUTEIBHOCTBIO 1-2 MUHYTHI;
2) orBera Ha Bompochl (3-5) mapTHepa WM IpenojaBaTesis IOCIE MPEICTaBICHHOTO
MOHOJIOTa;

3) rpymnmoBo# AenoBoi npe3eHTanuu mo teme “Multinational Company” (3-5 denoBek).

[Topsimok mpoBeAeHUsT TEKYIIETO KOHTPOJISI YCIEBAEMOCTH M MPOMEKYTOYHOM aTTECTAIlUU
1o JTUCHUIUTAHE JuTsi mHBanua0B 1 jull ¢ OB3 npexycmotpen [lonoxkeHneM o TeKyIieM KOHTPOJIE

yCIICBAEMOCTHU U HpOMC)I(yTO‘-IHOﬁ aTrTeCTaluun 06yanOH_II/IXC$I.

10. PECYPCHAS COCTABJISIIOIIIASA

Jlnst mpoBeNeHHs 3aHATHI CEMHHAPCKOTO TuHa (TPAKTUYECKUX 3aHATHH) IO JTaHHOH
JTUCIUIUTMHE UCTIONB3YIOTCA ayJUTOPHH ¢ yueOHOM Mebenbio U Meana-o00pyaoBaHueM (IIPOeKTop,
9KpaH, HOYTOYK).

JUIs  caMOCTOSITENIBHOM  pabOThl  OOYYAIOIIMXCS  HCIIOJIB3YeTCS  TIOMEHICHHWE IS
CaMOCTOSITENIbHOW  pa0OThl  OOYYAIONIUXCs, OCHAIICHHOE KOMIIBIOTEpaMH C HEOOXOIUMBIM
IpPOrpaMMHBIM OOecTieYeHueM H JOCcTynoM B HWHTEpHET U AJIEKTPOHHYIO HH(OPMAIMOHHO-
00pa3oBaTeNbHYIO Cpey By3a.

JUis  TpoBeACHHUS KOHTPOJISI CaMOCTOSITENIbHOW PabOTBl MO JaHHOW JUCIUTUIHHE
WCIIOJIB3YIOTCS ayJAUTOPUU C MeaAna-o00pyJa0BaHHEM (IMPOEKTOpP, SKpaH, HOYTOYK) M Yy4eOHOMU
MeOeIblo.

JlJis poBeCHUS TEKYIIEro KOHTPOJS YCIEBAGMOCTH U MPOMEKYTOYHOW aTTECTAIMH IO
JTAHHOW JTUCIUTUIMHE WCIIONB3YIOTCS ayJIUTOPUU ¢ y4eOHOW MeOenpio M Meana-o00pyaoBaHueM

(IpoekTop, 3KpaH, HOyTOYK).

IlepeyeHsb JMIIEH3MOHHOTO POrPAMMHOI0 00ecneYeHHs

Ne

w/n HaumenoBanue Tun pecypca
| Microsoft Office .HI/II.ICHBI/IOHH(?C coryaienne Mic:'rosoft - Qpen
Value Subscription qs pemenuii Education
Solutions NeV8265046

Cy6munen3uonnsiii noropop AO «CodrJlaitn
Tpeitn» Ne /131 ot 10.07.2020. Cpoxk neiicTBus
JIOTOBOpA — 0€CCPOUHBII

2 Microsoft Windows

OnexTpoHHbIN cinoBaps #ABBY'Y 000 "ABHU Co¢raep" TIT OOO" Ilporpam-e

3 Lingvo 11 cnoBaps 6 s361k0B Volume texHosoruu" Ne88 ot 31.10.2005 (moctostHHO-
License Concurent (21-50) #ABBYY JencTBytomas auieH3us). Cpok 1elcTBus
Lingvo 11 cnoBapsb 6 SI3BIKOB JIULICH3UH - 0€CCPOYHBII
CIIC Koncynsrantllntoc - cnpaBouno- | JIJI OOO "Kouncynbsrant" gor. Ne 251 ot

4 MpaBoBasi CUCTEMA OTECYECTBEHHOTO 01.01.2024 ¢ AC Ne 5, 6. Cpok neicTBus
MIPOU3BOJICTBA JIOTOBOpa - OECCPOUHBIH

5 AntuBupyc Kacnepckoro 10 nms CyO6munen3uonnsbiii joropop AO «CodrJlaitn




Windows Workstations (Kaspersky Tpetim» NeTr0009472170t 04.12.2025
Endpoint Security qist OusHeca — cpok aevictBus 10.02.2026 - 11.02.2028.
Crannaptasiii Russian Edition. 250-499 | Tum nuieH3un - mporpreTapHas

Node 2 year Educational Renewal
License)

Ilepevens cBOOOTHO pacIpPoOCTPAHSIEMOT0 MPOrPAMMHOIO 00ecTeYeHHUsI

Ne

HanmeHnoBanue
n/n

# Windows Media Player

# IrfanView

# Java(TM) 6 Update

# K-Lite Mega Codec Pack
# Adobe Flash Player xx Plugin
1 Mynemumeoua 110 # FreeMind

# Quizlet

# SentenceCheckup

# Language Tool

# Beewriter

# Grammarly

2 Ilpocmompuwux (viewer) # Foxit Reader - Russian

# SeaMonkey
# Google Chrome

3 bpayszep

B coorBerctBuM ¢ Ilonoxkenunem o CO3JaHuH CIICUAaJIbHBIX yCJ'IOBI/Iﬁ JJ11 UHBAJIMJA0OB U JIUI]
¢ OB3 uHpOpMaMOHHO-TEXHOJOTHYECKass 0a3a 00pa3oBaTENbHOIO Tpollecca MPeayCMaTpUBAET
UCIIOJIb30BaHUE MATEPUATBHO-TEXHUICCKUX CPEACTB C YYETOM Pa3IUYHBIX HO30JIOTUH WHBAIUIOB

u auir ¢ OB3.




11. JUTEPATYPA

11.1. OcHoBHas JiuTepaTypa

KoanuecTB
0B
OMoOJINOTEK
e

bubauorpapuyeckoe onucanue Tun

Cotton, D. Market Leader: Pre-Intermediate Business English
Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - Y4eOHUK 114
Slovakia: Pearson, 2012. - 176 p.

Cotton, D. Market Leader: Intermediate Business English :
Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - y4eOHHK 76
[China]: Pearson, [2013]. - 176 p.

Market Leader : Elementary Business English : Course Book /
D. Cotton [u ap.]. - New ed. - Slovakia : Pearson Education, y4IeOHUK 22
2011.-160 c.

ManbkoBckast, 3. B. AHIMIMIICKUH S3BIK B CUTYaIIHSIX
MIOBCETHEBHOTO JIeI0BOTr0 00I11eHus : yueo. mocodue / 3. B.
ManbkoBckas. - Mocksa : Ungpa-M, 2023. - 223 c. - ISBN
978-5-16-105422-2 (online). - ObC 3nanuym. - URL:

https://znanium.ru/catalog/document?id=422429

y4ueOHOe

9BC
rnocooue

InsxoBa, B. A. AHTTIHIACKUN SI3BIK JJI1 DKOHOMHMCTOB :
yueonuk / B. A. [llnsaxoga, O. H. I'epacuna, 0. A. I'epacuna.
- Mockasa : Jlammkos u K, 2023. - 295 c. - ISBN 978-5-394- y4eOHHK 2bC
05141-8. - Tekct : anexkTpoHHbIi. - URL:
https://znanium.ru/catalog/document?id=431549

11.2 lonosHuTebHAS JJUTEPATYypPa

Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed.
- Slovakia : Pearson, 2010, 2013. - 96 p.

Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd
ed. - Slovakia : Pearson, 2012. - 96 p.

Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed.
- Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.
Menpunuyk, M. B. Business Fundamentals (OcnHoBbl Ousneca) : yueOHuk / M. B.
Mensanuyk, O. H. AHromenkoBa. - MockBa : Hudpa-M, 2024. - 215 c. - (Beicmiee
obOpazoBanue). - ISBN 978-5-16-111630-2 (online). - Tekct : snextponHsii. - URL:

https://znanium.ru/catalog/document?id=439283

Iepuoanueckue U3TaHUA:
AKTyanbHble Tpo0JeMbl (PUIOIOTUU U METOAUKH MPENOJIaBaHUsI HHOCTPAHHBIX SI3BIKOB :

Hay4HbIi xypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918



https://znanium.ru/catalog/document?id=422429
https://znanium.ru/catalog/document?id=431549
https://znanium.ru/catalog/document?id=439283
https://www.elibrary.ru/contents.asp?titleid=48918

2. VHoctpaHHBIE A3bIKU B BBICIIEH HIKOJIE: HAYUHBIN KypHAII. —

URL.: https://www.elibrary.ru/contents.asp?titleid=32488; https://fljournal.rsu.edu.ru/
3. CoBpeMeHHBIE UCCIIE0BAHNS B 00JIACTH TIPETIOIaBaHMsI HHOCTPAHHBIX S3BIKOB B HES3BIKOBOM

By3e: HayuHbIi xkypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4, TeOpI/IH U MPAKTUKAa HHOCTPAHHOT'O A3bIKa B BBICIIIEH IIKOJIE: Hay‘-IHBIﬁ KypHaJ. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus si3bIKa U MEKKYJIbTYpPHAsi KOMMYHHUKAIUS: HAYYHBIH U IPO(ECCUOHATBLHBIN KYypHAJL.

— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemenHbIe NIpodeccCHOHATbHBIE 0a3bl JAHHBIX, HHPOPMAIHOHHbIE

CIIPaBOYHBIC CUCTEMBI, 3JICKTPOHHLIE OHMOJIMOTEYHbIE CHCTEMBI:

1.  Znanium: snekTpoHHO-OMONMHoTeuHas cucrema. — URL: http://znanium.ru.

2. eLIBRARY.RU: nayunas snexkrponnas 6uodnaunorexa. — URL: https://elibrary.ru/.

3.  Hudposas oubmmoreka [PRsmart. — URL: https://www.iprbookshop.ru/.

4.  KoncynbTaHT IUIIOC: cripaBouHO-1IpaBoBas cucreMa. — URL: T:\consultantplus\cons.exe.
5. YBJ MBUC. — URL : https://eivis.ru/basic/details.

6.  DnexkrponHas 6ubianoreka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.

12. METOANYECKUE YKA3ZAHUA JJIS1 OBYYAROIUXCSA IO OCBOEHHUIO
JAACHUITINHBI

OcBoeHne 00y4JarOmUMCs TUCHUIUTHHBI MPEANOIaraeT MocelleHrne NPakKTUIECKUX 3aHITHIA,
BBITIOJTHCHUE TPAKTHUECKUX 3aJ[aHUH, BHIMIOTHCHHUE 3aJaHMi JJIsi CaMOCTOSATENbHONU padoTel. [Ipu
MOATOTOBKE K MPAKTHUYECKOMY 3aHATHIO 00ydaromeMycsi HeoOXOAMMO TMOBTOPUTH MPONACHHBIN
MaTepHuas 1o U3y4aeMou Teme, ¢ MeJbI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, a TaKKe MPEIOCTABUTh
BBIMIOJTHEHHBIE TMHCHMEHHBIE [OMallHuE 3afaHus. B pamkax JaHHOW Y4yeOHOW JHUCHUIUTHHBI
BBIJICTISIETCS] 0c00ast POJIb M 3HAYEHUE CAaMOCTOSITENILHOM JAEITeTbHOCTH 00YJaroIerocs B Mpoiecce
oBJIafieHUs A3bIKOM. Ha Beex atamax oOydeHus: oOpaimaeTcss BHUMaHUE Ha 00YUICHHE 00YJIarOIIHXCs
METOJMKE CaMOOOpa30BaHUs, KOTOpas IIO3BOJIIET MM OBJAJCTh MPUEMaMH HW3BJICUCHUS
uHbOpMallMu U3 TEKCTOB, 3HAKOMHUT CO CHocoOaMu ee Tmepefadyd Kak B yCTHOM, Tak U B
MMCbMEHHOM BHJE, a TaKke B (opMe AENOBOr0 MHUCHhMAa, YCTHBIX TOKJIAIO0B, COOOIICHHWHA H
MPE3CHTAINN C UCTIOIh30BaHUEM U(PPOBBIX HHCTPYMEHTOB JIJISl PEIICHUS TTOCTAaBICHHOH 3aa4u.

OcBoeHre TUCIMIUIMHBI MPENOoJaracT BBITTOJIHCHHE MTPAKTUYECKHUX 3aaHui (ITPaKTUKH) BO
BpeMsi KOHTAaKTHOW palOThl C IMpernojaBaTeieM JUOO B Yachl CaMOCTOSTEIbHOW paboThl. Bce
MPAaKTUYECKUE 3aJIaHUs JUCLMIUIMHBI MPEAOCTABIIAIOTCS MPENOAABaTESIMU BO BpeMs 3aHATUM U

pa3MemaroTcs B JOKAJIbHOH CeTH AKaIeMHHM M SJIEKTPOHHOW MH(OPMALIMOHHO-00pa30BaTEIbHOM
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cpene. BhIMOTHEHHBIE MPAaKTHYECKHE PabOThI CIAIOTCS HA MPOBEPKY MPEMOAaBaTENI0 OIHUM W3
CJIEYIOIIMX CIOCOOOB: IPEJOCTaBICHUE BBIIOJHEHHOIO JOMAIIHEr0 3aJaHusl JIMYHO B PYyKHU
MpenojaBaTelito, OTIpaBKa MpernojaBaTeNio Ha MOYTOBbIM Aumuk. [Ipu ornpaBke mpenopaBaTesnto
BBIMIOJTHEHHON Pa0OoTHI MO MoYTe 00ydaroImeMycs clieyeT 00eCednTh JUYHYI0 UISHTH(PUKAIHUIO.
Kak mpaBumo, B Teme min TeKcTe MUchMa ykasbiBaeTcsi Kype, @O obydaromierocs, TUCHUIUINHA,
TeMa, 10 KOTOPOI BBITIOHEHA paboThl. OTAENbHbIE MPAKTHUECKUE PaOOTHI MOTYT OBITH IPOBEPEHBI
MpernojaBaTesieM HEMOCPEACTBEHHO B ayJUTOPHH.

Jlng  3akpervieHusT MPHOOPETEHHBIX 3HAHWM, YMEHMH W HaBBIKOB, IS Pa3BUTUA
CHOCOOHOCTEH K €aMOOOYYEHHIO B JAUCIUIUIMHE NPEAyCMOTPEHAa CaMOCTOATEeNbHas paboTa.
CamocrosiTennpbHass paboTa MOXKET BBIMOJHATHCS OOYyYarOIIMMCS JoMa WJIM B ayJIUTOPHIX
AkaneMuu, cCHeUUaldbHO OTBEAEHHBIX JUISI CaMOCTOSITENbHOM paboThl W OCHAIIEHHBIX
HEOOXOAMMBIM TEXHUYECKHM M MPOTpaMMHBIM obOecrieuenremM, noctynoM k SMOC u DBC. s
YCIIEUIHOTO BBIMOJIHEHUS] CaMOCTOSTENIbHOW paboThl 00ydaromieMycst pPeKOMEHJIYeTCsl 3apaHee
O3HAKOMUTBCS C MIEPEYHEM 3aaHUil U rpaduKoM ee BhIMoJHEHHS. [loAroToBKa K MpPaKTUYECKUM
3aHSTUSM C MOCIEAYIOUM YYaCTHEM B YCTHOM OIPOCE MPEAINOIAraeT: CHCTEMaTHYECKOE U3YUEHHE
AyTeHTUYHOTO MaTepuaja M3 Y4YEOHMKOB M HCTOYHUKOB JOIMOJIHUTEIBHON JIMUTEPATyphl;
MOJITOTOBKY HWHAMBHIYaJIbHOTO BOKaOyJsipa MO MPOHIACHHOHW Teme; paboTy €O CHpaBOYHOMN
JUTEpaTypoil W cioBapeM; paboTy Haja ommOKkamu. B pamkax naHHOM y4eOHON AMCIUTUIMHBI
oOydaronuecss BBIMOJIHSIIOT CAaMOCTOSITENbHYI0 pabdoTy B BHUAE IOBTOPEHUS MPOHJAEHHOTO
MaTepuaia MO BCEM H3y4yaeMbIM TeMaM JECSTH pa3JesioB, YCTHO M NMHUCbMEHHO (IMMChbMEHHbIE
JOMaITHUEe paboThl) OTBEYAIOT Ha BOIPOCH [N TOJATOTOBKA K TEKYIIEMY KOHTPOJIO B
COOTBETCTBYIOIIEM CEMECTpPE, a TakKKe TOTOBSATCA K WHIUMBUIYAIbHBIM WJIH TPYNIOBBIM
NPE3EHTALMAM ISl IPOXOKICHHS POMEKYTOUYHON aTTeCTAallUU 1O JUCIUIINHE.

JIist  BBIMIOJTHEHUSI TPAKTUYECKWX 3aJaHWi  CaMOCTOSITEIbHOW paboThl 10  JTaHHOM
TUCHUIUIMHE B JIOMAIIHUX YCIOBUSAX (3a mpenenamMu AkageMuu) oOydaromeMycsi HeoOX0IuM
NePCOHANBHBIN KOMIBIOTEp (IUIAaHIIET) M mporpammubiii maker Microsoft Office ne Himke 10
Bepcun. CamocTosTenbHas padoTa COMPOBOXKAAECTCA METOINYECKUMH YKa3aHUSIMU, pa3MELIEHHBIMU
B JIOKQIBHOW ceTH AKaJeMHUHU U DIIEKTPOHHON WH(GOPMAIMOHHO-00pa30BaTEIbHON Cpejie.
Metonuyeckue ykazaHus —coaepkar (OpMyIHpPOBKY 3aJaHHs, MPUMEPHYI0 TEXHOJIOTHIO
BBHITIOJTHEHMsI, (opMar cradyum BBINOJHEHHOW paboTel. [IpemogaBaTens BO BpeMsi ayIUTOPHBIX
3aHATUH 3apaHee 00CyXIaeT ¢ 00yJaroIMMUCS 3a/laHue CaMOCTOSITEIbHON paboTHl U TOPSIOK €
caauu. KoHCynbTalMyu 1O BBHIMOJIHEHHUIO CAMOCTOSITENIBHBIX pPAa0OT, 00CYyXKJEeHHE OTMETOK U
JOTYIICHHBIX OIIUOOK, 3aIllUTa OTIEIbHBIX BHIOB CAMOCTOSTENBHBIX PabOT OCYIIECTBISETCS BO
Bpems KCP Ha kadenpe ympaBieHHs U CBsA3€ ¢ OOIIECTBEHHOCTHIO WM B ayJUTOPHH IO

pacriucanuio. KoHCynbTaly mpernojaBatessi M0 BHIIOJHEHUIO CaMOCTOSITEIbBHOW pa0OThl MOTYT



OCYHIECTBIISATECS TOCPEACTBOM acHUHXpOHHOTO (mouta, DMOC) W CHHXPOHHOTO (zZOoom, CETH)
KOMMYHHUKAI[MOHHOT'O B3aUMOJIECUCTBUS 110 MPEIBAPUTEIBLHON JOTOBOPEHHOCTH C IIPENOIABATEIIEM.
BoinonHsieMble  caMocTOATEIbHBIE PAOOTHI SABJISIOTCS DJIEMEHTAMU TEKYIIEro KOHTPOJISl H
OIICHUBAIOTCS IpenojaBareneM. [lomydeHHble OTMETKM YUYWTBHIBAIOTCS NPHU BBICTABICHUM 3a4eTa,
3a4era ¢ OLCHKOM, JK3aMeHa.

@®opMoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYIIAET 3a4eT, 3aUeT C OLEHKOM, 3K3aMeH. 3ayeT,
MPOBOAMMBIA B (popMe HHAMBUAYAIbHON MPE3EHTAIMH IO W3YYEHHON TeMe, BBICTaBJISIETCS B
NEPBOM M TpPeTheM ceMecTpax oO0ydeHus. [ OIeHKH pe3ylbTaTOB OOyuYeHHUs MO TUCIHUILINHE
y4eOHBbIM IUIAHOM BO BTOPOM CEMECTpe MPEeAyCMOTpPEH 3aueT C OLICHKOH, NPOBOJUMBII B (Gopme
VUHAMBUIYyAJIbHON TIpE3€HTalMU 10 M3yyeHHOW TeMe. B uyerBeprom cemecTtpe oOyueHuUs
IPEeIyCMOTPEH OJK3aMEH, NPOBOAMMBIE B (OpME HEMOArOTOBIEHHOIO MOHOJIOIMYECKOTO
BBICKA3bIBaHUS MO OJHON W3 MPEMAJIOKEHHBIX TEM NPOJIOJIKUTEIBHOCTBIO 1-2 MUHYTBI; OTBETa Ha
Bompockl (3-5) mapTHepa MM TpenojaBaress IOCie IMPeICTaBIEHHOIO MOHOJIOra; IpYyNIIOBON
JIETIOBOM TPE3EHTAlUKN MO M3y4eHHOM TeMe. KpuTepuu BbICTaBiIEHHUs 3ayera, 3a4eTa C OLIEHKOW,

OK3aMCHa O3BYYHBAIOTCA MPEIIOAABATCIIEM HaA IEPBLIX 3aHATUAX 11O AUCIHUILINHEC.
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