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1. OBIIAA NTH®OPMALUSA O JUCHUIITIMHE

Pabouass mporpamma mucturuimHbl «VHOCTpaHHBIA S3BIK» COCTABJICHA HAa OCHOBAHHH
(dbenepabHOTO TOCYAAPCTBEHHOTO 00pa30BAaTEIBHOTO CTaHAApTa BBICIIETO OOpa30BaHUS TIO
HampaBieHuto noArotoBku 38.03.02 «MeHemKMeHT» (YypOBEHb OakajgaBpuaTa), YTBEPKICHHOTO
npuka3zoM MuHHcTepcTBa oOpa3zoBaHus M Hayku Poccuiickoit ®@enepanuu 12.08.2020 Ne970 u
yueOHOro IuiaHa HampasieHus noAarotoBku 38.03.02 «MenemxkMeHT», mpodmib (mporpamMma
OaxanaBpuata) «bru3Hec-aHANUTHKA B YIPAaBIEHYECKON S TEIbHOCTIY.

TpynoeMKoCTh TUCHUILIMHEL: 16 3.e. / 576 akageMHUYeCKUX 4acoB, B ToM 4yucie 392 yaca
KOHTaKTHOU paboThl U 148 4acoB caMOCTOSTENBHOM pabOThI 00YYArOIIUXCSI.

Pacnpene.nelme YacoB JUCHMIIJIMHBI II0 CeMeCTpaM U BUAaM 3aHATHIl (l'lO y‘leﬁHOMy

IVIAHY)
KoJsunyecTBO 4acoB
Buna yueoHo# padoThI Bceeﬁroono Cemectpel
YACOHOMY | 4 2 3 4 50678
IUIAHY

KonrakTHasi padora (Bcero): 392 96 104 84 108
B ToMm umnce:
Jlexumu
[IpakTHyecKue 3aHATHS 376 92 100 80 104
Kontpoinb camocrosiTenbHOM
pabotsl (KCP) 16 4 4 4 4
CamocrosiTesbHast padora 148 48 40 24 36
(Bcero):
Buab1 npoMexyTOUHOI 3auer ¢ SK3aMeH
arrecranuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer

N OLICHKOM 36
3a4eT ¢ OLEHKOi)
OBIIASA Yacer: 576 144 144 108 180
TPYAOCMEOCTE g 0 16 |4 4 3 5
JAMCHMIIMHBI:

2. MEJH U 3AJAYM JUCTUTLINHBI

JlaHHasi TUCIMILIMHA 110 CBOEMY XapaKTepy SIBJICTCS KOMMYHUKATHBHON M HAlpaBlicHA Ha
(¢bopMUpOBaHHE U pPa3BUTHUE PEUYEBBIX yMEHHH, (HOPMHpPOBAHHE CIIOCOOHOCTH W TOTOBHOCTH
UCTIOJIb30BaTh MHOCTPAHHBIN SI3bIK KaK MHCTPYMEHT B CHTYAIlH PEATbHONH KOMMYHUKAIIHH.

JlucuuIuiiHa UMEeT CBOCH Iebio cHOPMUPOBATh W/WIM Pa3BUTh SI3BIKOBBIC M PEUYCBBIC
HaBBIKM U YMEHUS B ayJIMPOBAaHUM, YCTHOW PEUM (IUAJOTUUYECKON U MOHOJIOTUYECKOH ), YTCHUH U
MHMChME.

AKTYaJIbHOCTh JIAaHHOUW pabodeil mporpamMMbl OOYCIIOBJIICHA CTPEMHUTEIBHBIM PAa3BUTHEM H
BIUSHUEM IU(POBON SKOHOMHKH Ha (OPMHUPOBAHHE KITFOUYECBBIX KOMIICTCHIIMA W ITOATOTOBKY

BOCTpe6OBaHHI>IX CIICINaJIuCTOB B C(bepe MCHCIP)KMCHTA B COBpEMCHHOM MHPC.




B ycnoBusax nudpoBuzanuu BaxkHO (HOpMUpOBaHHE, MOAJIEP)KAaHHE U PA3BUTHE HABHIKOB B
chepe HHOOPMAITMOHHBIX W CKBO3HBIX TEXHOJOTHHA st OakaixaBpoB, 4YTO CIOCOOCTBYET
JOCTHKEHUIO HEOOXOJMMOTO YPOBHSI KOHKYPEHTOCHOCOOHOCTH BBIITYCKHHUKOB Ha DPBIHKE TpPYyAa,
6osee 2 (HeKTUBHON aanTalluy B HOBBIX YCIIOBHSX.

B pesynprare ocBoeHuss pabodyeil mporpammbl JUCHUIUIMHBI OOy4Yaroliuecs OBJIaJCIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMU, COPMHUPOBAHHBIMU TIOZ 3ampochl paboTomaTeseil U ¢ y4eToM
norpedHocTell  1UGPOBOM HSKOHOMUKH, HEOOXOAMMBIX B Oyaymeidl mnpodeccuoHaabHOU
NeSITeIbHOCTH BBIMTYCKHHUKA B paMKax HarpaBiieHUs] « MeHeIKMEeHT».

Leqb AUCHMIIMHBI - MOBBIIICHUE UCXOIHOTO YPOBHS BJaJI€HHsI MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TNpeAplAyliel cryneHu oOpa3oBaHusi, W (opMuUpOBaHHE Yy OOYyYaroIUXCs
HEOOXOJUMOr0 M JIOCTATOYHOTO YpPOBHS KOMMYHHMKAaTHBHOW KOMIIETEHIMH JJIsi pELICHUs
COLMAIIbHO-KOMMYHUKATHBHBIX 33Jad B pPAa3JIM4YHbIX 0O0NacTAX OBITOBOM, KyJIbTYpHOH U
npogeCcCHOHATIBLHOMN AEATENbHOCTH MPH OOIEHUH C 3apyOeKHBIMH MapTHEPAMU C UCIIOJIb30BaHUEM
UH(POPMALMOHHBIX U HU(PPOBBIX HHCTPYMEHTOB, a TAaKXKe Ul JalbHEHIero caMmoo0pa3oBaHusl.

BocnuraresbHasi Heab AUCUUILIMHBI UMEET KYJIbTYPHO-TBOPYECKYIO HAIPABIEHHOCTb U
HalleJIeHa Ha CO3/I1aHU€ IOCPEJCTBOM HHOCTPAHHOIO $3bIKA YCIOBHUH Ui Pa3BUTHUS TBOPUYECKHX
crocoOHOCTe OO0ydYaromuxcs, BKIIOYEHHE WX B pPa3jIMYHble BUJAbl COLHUAIBHO 3HAUYUMOMN
JeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOXKHOCTh (DOPMUPOBAHUS OPUTHHATIBHOCTH MBIIIICHHS,
a TaKKe peayin3aliy JMYHOCTHO OPUEHTHPOBAHHOIO M0/1X0/1a B podecCHOHaIbHOU cdepe.

3agauM JUCHMIIMHBI:

J ¢dopmupoBaTh y oOOyyarolIMXCs 3HAaHUS, yYMEHUS M HaBbIKM B OO0JIACTM YCTHOW U

MUCHbMEHHOW MPAKTHUKU PA3TOBOPHOM U MPO(eCcCHOHATBLHO-AEI0BOIM PeYr U UCTIOIb30BAHUE

UX B IPOPECCHOHATBLHOMN eATENLHOCTH 110 HAIIPABICHHUIO MTOTOTOBKH;
| O3HAKOMHUTh OOydYaroIuxcsd C OCOOEHHOCTSIMM JIEKCHYECKOH CHCTEMBl H3y4aeMoro

MHOCTPAHHOTO 53bIKa, (PYHKIIMOHAJIBHOW M CTHIMCTUYECKON TuddepeHuranueil s3pK0BbIX

CpeAcTB, HanOojee NPOMYKTHBHBIMH CIOBOOOPA30BATEIBHBIMH MOJEISAMU HM3Y4aeMOTro

WHOCTPAHHOTO S3bIKa, B TOM YHCJIE C CIIOJIb30BAaHHEM ITU(PPOBBIX CEPBHCOB;
| COBEPILEHCTBOBAaTh HABBIKM PpACIO3HABAaHUS M IIOHMMAHUS TIpaMMaTHYecKux (opM u

KOHCTPYKLMH B ONOpE Ha pa3IUyHble NPU3HAKA I'PAaMMATHYECKUX SIBJICHUM, a TaK)Ke HaBbIKU

yIOTpeONeHUsT TPAMMATHUECKUX KOHCTPYKIMH B Ppa3IMYHBIX PEUYEBBIX CUTYalUsX, C

ucrnoibp3oBaHueM nuppoBbix HHCTpyMeHTOB (Grammarly, Beewriter, LanguageTool,

SentenceCheckup);
| pa3BUBaTh KOMMYHHMKATUBHBIE KOMIIETEHIMH, HEOOXOAUMOMN Ul TBOPUECKOH A€ATEIIbHOCTH

B IOBCEIHEBHOM OOIICHUHU, B OOIIECTBEHHO-TIOJUTUYECKONH U HAayYHO-IPOQPEeCcCHOHATBHON

chepax;



o MproOIIaTh 00YyYAIOIIUXCS K CAMOCTOSITENILHOM MCCIEIOBATENbCKOW paboTe HaJ S3BIKOM,
pa3BUBaTh y OOYYaIOIIUXCS AHATMTUYECKUM TOJXO0Jl K M3YYaeMbIM SI3BIKOBBIM SIBJICHUSIM
ITyTEM COTIOCTABIICHUS KX C COOTBETCTBYIOIIMMHU SIBIICHUSIMH POJTHOTO SI3BIKA.
3ajauyu BOCIMTATEbHOM PadoOThI:

. pa3BUTHE Yy 0OYYAIOIIUXCS MOHUMAHUS COIUATBHON 3HAYMMOCTH MHOSI3BIYHON KYIBTYpHI B
Oynymiedi mpodecCHOHANbHONW —JCSITELHOCTH Ha WHOCTPAHHOM  sI3BbIKE, Kak JUIs
COBPEMEHHOTO OOIIECTBA, TaK U JJIS JUIHOTO MPO(heCCHOHATFHOTO CTAaHOBJICHHS;

o CO3JIaHUE YCJIOBHH JUISI OCO3HAHHUS OOYYaIOIIMMHKCS CBOEr0 MeCTa W PO B Oyaymiei
npodeccroHaNbHOM eSATeTbHOCTH;

. (dbopMHUpOBaHHE  BCECTOPOHHE  PA3BUTOH  JIMYHOCTH  TIOCPEACTBOM  TPHOOIICHUS
o0ydJaronmxcsi K MWHOS3BIYHON KYJIbType W BOBJICUCHHMSI B TBOPYECKYIO NEATEIHLHOCTH C
HCIIOIh30BaHUEM MHOCTPAHHOTO SI3bIKA;

. pa3BUTHE KYJIbTYPbl MEKIUYHOCTHOTO MPO(HECCHOHATLHOTO B3aUMOICHCTBUSI.

3. MECTO JUCHUIIJIMHBI B YYUEBHOM IIJIAHE
VYyebnas aucruiuinHa «MHOCTpaHHBIN SI3BIK» OTHOCHTCS K 00S3aTENbHBIM JUCIUTIIMHAM

obsi3atenpHOM 4Yactu brnoka 1. — uctummuael (Momynu). M3ydeHue MaHHOW JUCITUTUTMHBI

0asupyeTcs Ha MaTepuaie, U3y4eHHOM B paMKax HIKOJBHOTO Kypca. JIUCIUIITNHBL, IPU U3yYEeHUU

KOTOPBIX OYIYT WCIIOJIb30BAaThCS 3HAHWS, YMEHUS W HABBIKM, NPUOOPETEHHBIE B PE3yJIbTATE

W3YUYCHUS JUCUUTUIMHBI « MTHOCTpaHHBIN S3bIK» - «[10AroTOBKA MO aHTITUHCKOMY SI3BIKYY.

4. IINIAHUPYEMBIE PE3YJIBTATbBI OBYYEHUSA 110 JAUCHUIIVIMHE [JIsA
®OPMHUPOBAHUA KOMIIETEHIIUI OBYUYAIOIIIUXCA

PesynbTarel ocBoeHus oOpa3oBaTeNbHOM MNporpamMMmbl (KOMIETEHLUUH OOy4YaroluXxcsl)
ompenenstoTcsl TpeboBaHUsAMU (DenepasbHOr0 TOCYIapCTBEHHOTO (enepaapbHOro CTaHaapTa Io
HANPaBIEHUIO TIOATOTOBKM H (OPMHUPYIOTCSI B COOTBETCTBUU C MaTpUlled KOMIETEHUUH
oOpa3oBaTenbHON TporpaMMel. [lmaHupyeMble pe3ynbTaThl OOY4YEHHs MO NUCHMIUIMHE (3HAHUS,

YMEHHUsS, HaBbIKA) OOECMEYMBAIOT JOCTIKEHHE pPE3yJbTaTOB OCBOCHHUS 00pa3oBaTEIbHOM

IPOrpaMMBl.
Hiudgp n
HA3BANME Nuaukaropsbl Ili1anupyemble pe3yibTaThl 00yUeHUus
KOMIIeTEeHIIUN 1O AUCHUIIHHE
KOMIIeTEeHIIUH
YK—+4 VK- 4.2. 3HaTh:

Crniocoben Ocy1iecTBIsSIET AETOBYIO - CUCTEMY U CTPYKTYpPY MHOCTPAHHOTO $3bIKa;
OCYUIECTBJISITh | KOMMYHHUKAIAIO B - pa3NHWYHBIE ACIMEKTHl S3bIKA: (POHETUUECKHIA,
JIEJIOBYIO YCTHOW M TNHMCBMEHHOMN JICKCUYECKUM,  IpaMMaTHYeCKU, B  T.4.
KOMMYHUKaIu | ¢opmax Ha CTPYKTYpPY mTOCTpoeHHs ¢pa3, TPeIOKCHHM,
0 B YCTHOW U | MHOCTPAHHOM (p1X) BBICKa3bIBaHHUS, LIEJIOCTHOT'O TEKCTA.
MMCbMEHHOU s3bIKE (ax) - aJICKBATHBIC  S3BIKOBBIC  CPEACTBA  JJISI




dopmax  Ha
rocyaapcTBeH
HOM  SI3BIKE
Poccuiickoii
®enepaunu U
MHOCTPaHHOM
(BIX)
sA3bIKe(ax)

peanu3ali OCHOBHBIX PEUEBBIX (DYHKIIHIA;

- COBpPEMEHHBbIE TEXHMKHM M CIOCOOBI J1€J0BOU
IIACbMEHHOU U YCTHOM KOMMYHUKALIHH;

- KpPUTEpHH, INpEeIbsBIAEMble K OPOPMICHHIO
JIETIOBOM KOPPECIIOHICHIINY;

- OCHOBHBIE TPEOOBaHMs K CO3/IaHUIO JIE€JIOBOU
IIpE3EHTALNH;

- KYJIbTYpY, CTWIb >XM3HH, HAalMOHAJIbHBIN
MEHTAJIUTET HOCHUTENEN A3bIKA I
IIPEIOTBPALLECHUS HEIIOHMMaHUs Ha
MEXJINYHOCTHOM u npoeccCuOHATEHOM
YPOBHE.

- MHOCTPaHHBIN S3bIK B 00BbEMe, HEOOXO0AUMOM
JUIS IIOJTy4EHUS uHpopMaLuu
po(heCCUOHATIBHOTO COJIEPKAHUS U3 UHTEPHET-
HCTOYHHKOB: 9BbC ZNANIUM.COM,
HBUKOH, 9bC TAY, 35C IPRbooks.

Ymern:
- IOHUMAaTh peub HOCHUTEISA/TeH S3bIKa B YCTHOM
U MMCbMEHHOH (popmax;
- aJIeKBaTHO BOCIIPOU3BOJUTH HEOOXOIUMBIH
HAaboOp  KOHCTPYKUMH W  TEPMHHOB B
MOHOJIOTMYECKOU U TNAJIOTUYECKON PeUn;

- TIOHMMaTb ayTEHTUYHbIE IHCHMEHHBIE
TEKCTbI, UCIIOJIb3YS Pa3Hble TEXHUKH YTCHUS;

- M3BJIEKaTh HEOOXOAMMYIO HH(POPMALUIO U3
OPUTHHAJILHOTO TEKCTa HA HHOCTPAHHOM SI3BIKE,
aHaJM3UpPOBaTh, 0000IIATH, 1EJ1aTh BHIBOJIBI.

- BECTH JICJIOBYIO KOPPECTIOHACHIINIO;

- IOHUMATb Ha CIIyX pe4b HOCUTEJEH S3bIKA.
-UCIOJIb30BaTh nH(}OpMaAITMOHHO-
KOMMYHHMKATHUBHBIE TEXHOJOTMU IIPU IIOHUCKE
HeoOxoauMoil HMH(OpPMAMK C NPUMEHEHUEM
Opay3epoB Google, Yandex B mporecce
pelleHds  KOMMYHUKAaTUBHBIX  3aJad  Ha
roCy/1apCTBEHHOM U MHOCTPAHHOM SI3bIKaX.

Baanern:
- HaboOpoM S3BIKOBBIX CpPEJICTB, HEOOXOJAMMBIX
JUIS peanu3aluy yCICIIHOW KOMMYHHUKAllUU B
KOMaH/IE;
- HaBbIKaMd  paboThl  CO  CIIPaBOYHOM
JIUTEPATypOH U CIIOBAPSIMHU;
- TEXHUKaMH apryMeHTaluu BEJICHUSA
JUCKYCCHH B YCTHOM H IIHCBMEHHOM BHJE,
MOJIB3YSICb  3HAKOMBIM  JIEKCHYECKUMHU U
IrPaMMaTH4YECKUMHU CPEACTBAMU SI3bIKA;
- TEXHOJIOTHEH CO3JaHus JEJIOBOM NPE3CHTALUU
Ha NHOCTPAHHOM SI3BIKE;
- HaBBIKAMH (PUKCHUPOBAHUS OCHOBHOW HUAEHU U
BTOPOCTENECHHBIX  JIETAJIE B  YCTHOM W




MUCHbMEHHOW KOMMYHUKAIIH;

- WHOCTPAaHHBIM  SI3BIKOM B o0BeMme,
HE0O0XOIMMOM JUIsl IOTY4YeHUsT MHQOpMAIH U3
3apyOexxHbIXx HcTouHHMKOB: Web of Science,
Core Collection u ap.

VYK-4.3. OcymectBisier
JIEIOBYIO
KOMMYHHUKAITUIO B
1 poBoii cpere,
MIPUMEHSIS B TOM YHUCJIE
CpeacTBa
BHJICOKOH(DEPEHIICBA3H U
KOJJIEKTUBHOM CETECBOM
paboThI

3HATH:
- CTHJIb JIEJIOBOTO OOIIECHHMSI, OCHOBBI ITyOJINYHOM
peur, TOATOTOBKM TMpE3eHTAlMid, B T.4. C

nomompbio [IIT: PowerPoint, Google Slides;
npaBuia OQOPMIICHHUS [IEIOBOM TIEPENUCKH, B
T.4. ¢ momompio: Grammarly, Beewriter.

YMeTh:
- UCIIOJIb30BaTh I/IHOCTpaHHBIﬁ A3BIK B
MEXINYHOCTHOM oO01eHnu u

npoeCCHOHATBHON JEeSTETbHOCTH, B T.4. C
OpUMEHEeHHeM IuatGopM UIsl  MPOBEACHHUSA
BUCOKOH(EPEHLINH U OPTaHU3AI[H COBMECTHOM
pabotel Google Meet, Microsoft Teams, Zoom,
Sunexc Tenemocr.

Baaners:
-HaBBIKaMH paboTel B (Google-gokymeHTax ist
oOmeHa mpodeccuoHanbHOH HHpOpManueil Ha
MHOCTPAHHOM SI3bIKE;  HaBbIKAMHU  IE€peBoOjia
TEKCTOB, B T.4. C IOMOILIBIK OHJIAH-CIOBapEi:
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business

Dictionary u p.




5. CTPYKTYPA U OFBEM JIMCHUIIJINHBI

CemecTtp uzyuenus: 1

Buabl yueOHol padoTsl

IIpome:xy
KonrakTHas padora CamocrosiTeibHas padoTa TO'Hasl Dopmbi
Paznen B 4yacax aTTrecTanu
aci, IMoapa3zaen, Tema ( cax) TeKyIIero ®opmupye
MoOay1b S B Hacax KOHTPOJIS Mbl€ KOMIIE
IIpakTHyec B yacax (opMbI opranuzanuu TEHIHH
Jlekuuu KHe KCP CaMoOCTOSITeIbHON PadoThl
3aHATHS
Tema 1.1. Globalization [ToBTOpEHME MPOHIECHHOTO i V orHbii
(mpakTUKyM) Marepuaa, IoAroToBKa onpoc
Kynomypno-meopueckoe UH/IMBUYalbHOTO BOKaOyJsipa ’
- 14 - 6 JUBHY . YIAp MMHCbMEHHbBIE YK-4.2.
gocnumanue: 10 TIpoiiieHHOH Teme, paboTa VK-4.3
N ’ N JIOMAIlIHuE e
COYUANbHAA 3HAYUMOCMb CO CIIPaBOYHOMU JIUTEPATYpPOU U I
UHOA3bIYHOU KYTbIYPbl CJIOBapeM
Tema 1.2. Brands y - YeTHbIi onpoc,
IToBTOpEHME MPONIEHHOTO MHCbMEHHBIC
(mpakTUKyM)
MaTepuaia, oAroToBKa JIOMAIIH1e
P 1 |Kvaemypro-meopueckoe
aszacn 1. 14 MHIUBUAYAIbHOIO BOKaOyJsipa 3aZlaHus VK-4.2
Global gocnumanue: - - 6 9 . .
oba 10 NpoiAEHHOH TeMe, paboTa VK-4.3
Mark. MEJCKYbMYpHOe M . 2
arket CO CIIPaBOYHOM JIUTEpATypOl 1
npogeccuonanvroe
. CJIOBapeM
g3aumooelicmeue
- VYerTHBI ompoc,
IToBTOpEHME IPOMIEHHOTO HMHCbMEHHBIE
MaTepuaia, oAroToBKa AOMalIH1e
Tema 1.3. Advertising i 14 i 6 UHIUBHUIYalIbHOI'O BOKaOyJIsIpa 3allaHns VK-4.2.
(mpakTHKyM) 0 IPONAEHHOI Teme, paboTa VK-4.3.

CO CIIPAaBOYHOM JIUTEPATyPOU U
CJI0BapeM




Paznen 2.
Business
organizatio
n

Tema 2.1. Employment

VYeTHBI ompoc,

(TpaKTUKyM) [ToBTOpEHME MPOHIECHHOTO HCbMEHHbIC
Kynomypno-meopueckoe Marepuasa, MoJAroToBKa AOManIHue
: 3aIaHust
gocnumanue: 14 WHIMBUAYAIbHOTO BOKaOyJsipa A VK-4.2.
0Cco3HaHue ceoe2o0 mecma 10 TpoiiieHHO# Teme, paboTa VK-4.3.
u poau 6 6yoyweti CO CTIPaBOYHOM JIUTEPATypOi 1
npogheccuoHanbHol clIoBapeM
desimenvbHOCMU
[ToBTOpEHME MPOMIEHHOTO YeTHbli onpoc,
Marepuaia, moJAroToBKa [THCEMCHHBIC
Tema 2.2. Trade 14 MH/IMBH/TyaIbHOTO BOKaOyJIspa AOMAIITHHE VK-4.2
o o 3aaHuA o
(mpakTUKyM) 10 TpoiiieHHO# Teme, paboTa VK-4.3.
CO CIIPaBOYHOM JUTEpaTypoil
clIoBapeM
. VYeTHBI ompoc,
Tema 2.3. Organization . P
[ToBTOpEHME MPOIIEHHOTO [HCbMEHHBIE
(mpakTUKyM)
MaTepHasa, MoAroToBKa JoMalIHue
Kynomypno-meopueckoe 14 HHAMBHIYATBHOrO BOKAGyApa sa7aHIs
socnumanue: Uy N YIUP YK-4.2.
IO MPOMIEHHOW TeMe, paboTa VK-4.3
MEJCKYTbMYpHOe M . =
CO CIIPaBOYHOM JUTEpPATypOil U
npogeccuonanvroe
- cJIOBapeM
83aumooelicmeaue
[ToBTOpEHME MPOIIEHHOTO YeTHbIi onpoc,
IIMCbMCHHBIC
MaTepuasa, MoAroToBKa
T 24 M 8 6 JOMAIIHUEC
ema 2.4. Money HHMBAYaNbHOTO Bokabynsapa S— VK-4.2.
(mpakTHKyM) 0 IPOHAEHHOI Teme, paboTa VK-4.3.

CO CIPaBOYHOM JIUTEPATypOi U
CJIOBapeM




IToaroroBka x

dopma MPOMEKYTOUHOM aTTECTALUHI MIPOMEKYTOUYHOM aTTECTALUH B
3auer dhopme HHAUBUAYATHLHOMN
MPE3CHTALNU

Hrtoro
144




Cemectp uzyueHus: 2

Buabl yueOHol padoThI

KonrakTHas pa6ora (B Tpomesy
P CamocrosiTesibHas padora TOYHASA DopmbI Dopmupyem
Paznen, moayas| Iloapasaes, Tema yacax) arrecTamusi B| TEKYIIero ble
IIpakTH (popmbI opranuzanuu yacax KOHTPOJIA | KOMICTCHIHH
Jleknu B .
YyecKue KCP CaMOCTOSITEIbHOM
U yacax
3aHATHSA padoThl
Tewma 3.1. Ethics - . - .
[ToBTOpEHME IPOIIEHHOTO YcrHblid
(npaxTHKym) MaTepuasa, MoAroToBKa orpoc
Kyvivmypno- p ’ poc,
EODUCCKOE WHAWBUIYATBHOTO MUCbMEHHbIE
meop4ecKoe -
- 10 4 BOKaOyJIsipa mo JIOMAIITHHAE YK-4.2.
gocnumanue: . > VK-4.3
npoieHHON Teme, paboTa 3a/laHus -
MENCKYIbMYPHOE <
CO CIIPaBOYHOM
npogheccuonanvbHoe .
g JIUTEPaTypoil U clloBapeM
83aumooeticmaue
Pazgen 3. : :
Strategy .
[ToBTOpEHME MPONHAEHHOTO
Marepuaa, moJaroToBKa v .
WHAUBUIYATBHOTO CTHBIH OTpOc,
Tema 3.2. Change B} [HCbMEHHBIC VK-4.2
10 4 BOKaOyJIsipa mo o
(IpaKTHKyM) y v 6 IOMalIHAe VK-4.3.
MpoiiIeHHOH TeMe, paboTa -

CO CITPaBOYHOM
JINTEPATypPOM U CIIOBApPEM




Tema 3.3. Strategy

[ToBTOpEHUE MPONHIEHHOTO

ggiﬁmﬁ) Marepuana, oAroToBKa
*V—Yp—meo deckoe MHAUBUAYaIbHOTO
_Leocnumaﬁue: 10 BOKaOyJIsipa mo
S IIPONJEHHON TeMe, paboTa
OCO3HaHUe c80e20 co cnpaso=Hol
ecmd u pon 6 JIATEPATYPOM U CIIOBApPEM
byoyweti
Tema 4.1. Cultures
(TIpakTUKyM) [ToBTOpEHME TPOIIEHHOTO
Kyvnemypno- Marepuana, oAroToBKa
meopueckoe MHAUBUYaIbHOIO
gocnumanue: 10 BOKaOyJIsipa 1o
coyuanvHas IIPONJEHHON TeMe, paboTa
SHAYUMOCHb CO CIIPaBOYHOM
UHOA3bIYHOU JUTEPATypOU U ClI0BapeM

533?1@1 fl KYlbmypol

eadership .

;Fnerl)v:;fﬁi.ylg/;adershlp [ToBTOpEHME MPONIEHHOTO
Kot mvpio- MaTepuaia, oAroToBKa
Mngo decKon WUHAWBUAYaIbHOTIO
MGOPrECROE ) 10 BOKaOyJIsipa mo
GOCHUMAIIE. npoiineHHo# Teme, pabora
MEACRYTbIMYPIOE CO CITPaBOYHOM
npogheccuonanvbrHoe

gzaumooericmeaue

JUTEPATYpPOU U CII0BAPEM

YeTHBIH ompoc,
NIACHMEHHBIE
JOMAIIHHAE
3alaHUs

YeTHBIH omnpoc,
IIHCbMEHHBIE
JOMaIITHHAE
3a1aHus

VYcTHsI onpoc,
[TUCbMEHHbBIE
JIOMAIITHHE
3aJlaHus

YK-4.2.
YK-4.3.

YK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.




[ToBTOpEHME TPOMIEHHOTO
MaTepuaia, oAroToBKa

Tema 4.3.
Competition WH/IUBUIYaJIbHOTO
(npaKTHKyM) 10 § BOKaGXJI}Ipa o
npoiieHHoM Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypoOil U clioBapeM
[ToBTOpEHME IPOIIEHHOTO
MaTepuaia, oAroToBKa
Tema 5.1. Innovations HHAMBAYATHHOTO
10 BOKaOyJIsipa 1o
(TpakTUKyM) . 2
npoiieHHo# Teme, pabota
CO CIIPaBOYHOM
JUTEPATYPOil U clloBapeM
Tema 5.2. Business
and environment
(mpakTUKyM) [ToBTOpEHME MPONUIEHHOTO
Paznen 5. Kynemypno- MaTepuaia, oAroToBKa
Business vision |meopueckoe VHJIUBULYAJIBHOTO
socnumanue: 10 BOKaOyJIsIpa 1o
0CO3HAHUEe C80e20 poieHHON Teme, paboTa
mecma u ponu 8 CO CIIPaBOYHOM
byoywetl JUTEPATYpPOM U CIIOBapEM
npogheccuonanbHoll
desmenbHocmu
[ToBTOpEHME MPOHIEHHOTO
Tema 5.3. Franchising 10 MaTepuasa, oAroToBKa

(TIpaKTUKyM)

WH/IMBUIYAITBHOTO
BOKaOyJIspa 1o

VYcTHsIi onpoc,
[IUCbMEHHbBIE
JIOMaIITHHE
3aJlaHus

YcTHBIN ompoc,
MACHMEHHBIE
JIOMalllHue
3a1aHuUs

YcrHbIi ompoc,
MMMCHEMEHHBIE
JIOMaIITHHE
3aJaHus

YeTHBIH ompoc,
IIMCHbMCHHBIC
JIOMalllHHE
3aJlaHuUs

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
VK-4.3.

VK-4.2.
VK-4.3.




Tema 5.4. Business .
communication [ToBTOpEHME MPOIICHHOTO Yeruiii onpoc,
(paKTHKYM) MaTepuaia, MoAr0TOBKa IMCEMCHHBIC
Kynomypno- UH/IUBUIYaJIbHOTO FOMALLIHIE
meopueckoe 10 2 § BOKa6¥H$Ipa o stigiigz;le 33;54423
gocnumanue: npoiiieHHOH TeMme, Ea60Ta KOHTPOBHBIX i
MEJHCKYIbIMYpHOe CO CIPaBOYHOMU 3aaHuMit
npogheccuonanvroe JUTEPATypOil U clloBapeM
83aumooeticmsue
[Togroroska k
MPOMEKYTOUHOMN
aTTecTanuu B popme
dopma NpoMeKyTOUHON aTTecTaluu i ) WH/IMBUTYaJIbHOM i i
3a4er ¢ oneHKoi IIPE3CHTALNH,
BBINIOJIHEHHE
KOHTPOJIbHBIX 3aIaHUI
100 40 -

HToro

144




Cemectp uszyuenus: 3

Buabl yueoHo# padoThl

KonrTakTHas pabdora IIpomesky DopMbI ®opmupye
CamocrosiTesibHas padoTa Mble
Pasznen, moayJiib IMoapa3znen, Tema (B yacax) TOYHASA TeKylero KOMIIETeH
Jlekum | IlpakTHuec KCP B ¢dopmbl opranuzanuu | aTTECTAllM |  KOHTPOJIS —
" KHe 3aHATHSA gyacax CaAMOCTOSITEJIbHOM f B yacax
[ToBTOpEHUE PONHIEHHOTO -
Marepuaa, moJroToBKa VYcrHblit

Tema 6.1. The nature of WHIWBUIYTHHOTO orpoc,

management - 8 - 4 BOKaOyJIsipa mo nuchMennpie | Y K42,

(mpakTUKyM) npoiiieHHo# Teme, paboTa JIOMaIlHKE YK-4.3.

CO CIIPaBOYHOM 3a7aHus
JINTEPATYpOH U clioBapeM

Tema 6.2. Management IToBTOpPEHME POMIEHHOTO -

Styles (mpakTuKyMm) Marepuasa, MoJaroToBKa Y CTHBII onpoc,
Paznen 6. Kynomypno-meopueckoe HHIWBUIYAIIBHOT'O MHCbMCHHBIC
Insights Into seocnumanue: - 10 - 4 BOKaOyJIspa 1o JIOMAILHKE VK-4.2.
Management MeAHCKYIbMYPHOE poieHHON Teme, paboTa 3a1aHusA YK-4.3.

npogheccuonanvbroe CO CIIpaBOYHOM

83aumooeticmaue JIUTEpaTypoil U clloBapeM

Tema 6.3. Team Building HosTopenne npotnentoro ) .

(HpaKTI/IKyM) mMarcpuaia, moAroroBKa VYV CTHBIT orpoc,

WHJUBUTyJIbBHOTO HChbMEHHbIC
Kynemypno-meopueckoe i 10 i ) 5oKa6 OMALLHC VK-4.2.
) yIIsipa 1o i
Sochumanie. npoieHHON Teme, paboTa 3aJaHus YK-4.3.

COYUANBHAS 3HAYUMOCTb
UHOA3LIYHOU KYIbMYPbl

CO CIIPaBOYHOM
JINTEPATYPOM U CIOBAPEM




Tema 6.4. Risk

IToBTOpEHME PONIEHHOTO
MaTepuaia, IoAroToBKa
WHBUTyJIBHOTO

10 BOKaOyJIsipa mo
(mpakTUKyM) o z
npoiineHHo# Teme, pabota
CO CIIPaBOYHOM
JIUTEPATYpPOH U CIIOBAPEM
IToBTOpEHME MPOIIEHHOTO
MaTepuana, moAroToBKa
Tema 6.5. Crisis WHUBUTy JIBHOTO
management 10 BOKaOyJIsipa 1mo
(mpakTUKyM) poiIeHHON Teme, paboTa
CO CIIPaBOYHOM
JINTEPATYPOIl U CIOBapEM
[ToBTOpEHME POIIEHHOTO
MaTepuana, MoAroToBKa
Pasnen 7. Tema 7.1. Motivation in WHIUBUTy AIBHOTO
N Management 8 BOKaOyJIsIpa 1mo
Motivation N z
(TIpaKTUKyM) MpOMICHHON TeMe, paboTa
CO CITPaBOYHOU
JTUTEPaTypOH U cI0BapemM
Tema 8.1. [ToBTOpPEHME NMPONIEHHOTO
Communication in Marepuaa, MoJAroToBKa
Pazpnen 8. Business (ImpakTukym) WHJUBUTyaJIBHOTO
Communication |KyrsmypHno-meopueckoe 8 BOKaOyJIsipa mo

in Business

gocnumanue:
COYUANBHAS 3HAYUMOCTb
UHOA3LIYHOU KYIbMYPbl

npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPaTypoOH U CIIOBapeEM

YeTHBI onpoc,
IIUCBMEHHBIE
JOMalIHHE
3a/laHus

YcTHBIM ompoc,
IIUCbMCHHBIC
JIOMaIllHue
3a/laHus

VceTHbIN
ompoc,
MMHUCbMEHHbBIE
JIOMAaIIHUE
3aJJaHUs

YerHbI onpoc,
IIUCBMEHHBIE
JOMalIHHE
3a/laHus

YK-4.2.
YK-4.3.

YK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
VYK-4.3.




Tema 8.2. E-commerce
(mpakTUKyM)

[ToBTOpEHUE PONHIEHHOTO
MaTepuaia, MoAroToBKa
MHAUBUAYAIBHOIO
BOKaOyJIsipa mo
npoiiieHHo# Teme, paboTta
CO CIIPaBOYHOM
JINTEPATYPOM U CIOBAPEM

YerHbIi onpoc,
MIUCBMEHHBIE
JIOMaIIHHE
3a/laHus

VK-4.2.
VYK-4.3.




Tema 8.3. Customer IToBTOpEHME TPOIIECHHOTO
service (IpakKTUKyM) Marepuaa, oAroToBKa YCTHBI ompoc,
Kynemypno-meopueckoe WHJUBHTyJIBHOTO [IHCHMCHHbIE
gocnumanue. 4 2 BOKaOyJIsipa 1mo JOMAIITHUE YK-4.2.
MeNHCKYIbMYpHOe MpoICHHON TeMe, paboTa 3ananus YK-4.3.
npogheccuonanvroe CO CIPaBOYHOMI
83aumooeticmaue JIUTEPaTypOM U CIIOBApEM
IToBTOpPEHME POMIEHHOTO YcTHBII ompoc,
. Marepuaa, moJAroToBKa MHUCbMEHHbIC
Tema 8.4. Writing report P ’ VK-4.2
( ) 4 1 WHJIUBULYAIIBHOTO IOMAIIIHAE L
MPaKTUKYM -
P Y BOKaOyJIsipa 1o 3a/1aHus YK-4.3.
npoiineHHo# Teme, pabota
[Togroroska k
N IPOMEKYTOUHON
dopma MPOMEKYTOTHOM aTTECTAUN
- 1 aTTectanuu B opme - -
3auver M
VHJVBUlyaIbHOU
MIPE3CHTALUU
80 24 -

Hroro

108




Cemectp nzyuenus: 4

Buabl yueOHoii padoThI Ipome:xy
TOYHAasI
Dopmu
KonTakTHas padora arrecranl | dopmsl pMHpY
CamocTrosiTesibHasi padoTa s B eMble
Paspnen, moayanb IHoapa3snen, rema (B yacax) TEKYIIEro
KOMIIETEH
Jacax KOHTPOJIA i
Jlek |IIpakTHyecku KCP ¢bopme! opranuzanuu H
wnu | e 3aHsATHS B facax CaMOCTOSITeJIbHOI
Tema 9.1 Globalization and [ToBTOpEeHME NPONHIEHHOTO -
Global Management MaTepuaia, MoAroToBKa YcTHbII
(mpaKTHKYM) UHAUBUAYAIBHOTIO orpoc,
Kynomypno-meopueckoe - 14 - 4 BOKaOyJsipa 1o nucomennsle | K-4-2.
gocnumarue. npoiineHHo#i Teme, paboTa JOMAaIIHHE YK-4.3.
COYUANBHASA 3HAYUMOCMb CO CIIPaBOYHOM 3a/laHus
UHOA3LIYHOU KYbIMYPbl JUTEPATYpPOU U CIIOBAPEM
[ToBTOpEHME POIAECHHOTO - .
MaTepuaa, IoAroTOBKa YeTHblii
ormpoc,
T 92 Coca Col 4 WHJIUBUYaJIbHOTO
Pa3)]eﬂ 9 Global CeMa L. ( oca CLola ) _ 14 _ BOKa6yJI$Ipa o IIMCBbMCHHBIC VK-4.2.
: ompany (IIpaKTUKyM . 2 JOMaIlHAe 3
Companies pany {ip y MpOWIEHHON TeMe, paboTa 3a YK-4.3.
3 JAaHUs
CO CIIPaBOYHOMU
JIUTEPATypOH 1 ClIOBapeM
Tema 9.3. Success IToBTOpEHME NPOHIEHHOTO ) .
(IpaKkTHKYM) MaTepuana, oAroTOBKa YoTHEIH
orpoc
Kynomypno-meopueckoe MHAUBUAYATbHOTO poc,
4 ITMCbMCHHBIC VK-4.2
gocnumanue: - 14 - BOKaOyJIsipa 1o .
o z 6 JAOoMalIHue VK-4.3.
MEJHCKYIbMYpHOe NpofifeH ol Teme, pabora sa/IaHus
npogheccuonanvroe CO CIIPaBOYHOMU
g3aumooeticmaue JUTEPATYPOU U CIOBAPEM




IToBTOpEHME MPOHIEHHOTO

MaTepuaa, IoAroTOBKa YeTHbli
ornpoc,
WH/IUBUYTBHOTO
Tema 9.4. General Motors 14 BJ(I)Ka6HJ}';}I 2 110 IHCBMEHHBIC | VK_4.2.
Company (IpakTUKyM) . P 6 JIOMAIIHAC | yK._4 3,
MpoiijIeHHOT Teme, paboTa sajaHust
CO CIPaBOYHOM
JUTEPATypOM U CIOBapEM
IToBTOpEHME MPONIECHHOTO .
MaTepuaa, oAroToBKa pa
orpoc,
. WH/IMBUYaIbHOTO
Tewma 9.5. Failures AHBHIY IUCEMEHHBIE | YK-4.0
12 BOKaOysipa 1mo L
(paKTUKyM) . v 6 AOMAMIHKC | yK._4 3,
npofifeHHoii Teme, pabora sazaHus
CO CIIPaBOYHOM
JUTEPATYpPO U CIOBAPEM
[ToBTOpEHHUE NMPONIEHHOTO VY CTHEIH
Marcpuraia, moAroToBKa ompoc,
Tema 9.6. Microsoft 12 HUHIWBUYAJILHOT'O MUCbMEHHbBIC | YK-4.2.
Company (TIpakTHKYM) BOKaOyIIsipa 110 AOMAIIHNC VK-4.3.
npoiineHHo# Teme, paboTa 3aaHus
CO CITPaBOYHOM
IToBTOpEHME MPONIECHHOTO .
MaTepuana, oAroToBKa Yernblit
ompoc,
o VH/IUBUYaIbHOTO
Tema 9.7. Virgin Group AHBAILY MUCBMEHHBIE | YK-4.2
12 BOKaOyJIsipa 1mo L
Company (IpaKTHKyM) . iy 6 AOMAIHAC | Y43,
npoiineHHo#i Teme, pabota szt

CO CITPaBOYHOM
JIUTEPATyPOM U CIOBApPEM




. - VcTHbIN
Tema 9.8. Future of the [ToBTOpEHME MPOIIEHHOTO ompoc
b b
Business (mmpakTtukym) Marepuaa, oAroToBKa MHChMEHHbIE
Kviemypro-meopueckoe 4 WHUBUTyaJIbHOTO powawne |
gocnumanue. 0CO3HaHue - 12 2 BOKaOyJIsipa 1mo 3aaHus, L.
c80€e20 mMecma u poiu 6 npoiineHHo# Teme, pabota pmonnenne | Y K-4.3.
Oyoywjet CO CTIPaBOYHOM KOHTPOIBHBIX
npogeccuoHanbHouU JIUTEPATyPOM U CIOBApPEM 3ajjaHnun
36
JK3amMeH - - - - - - -
HToro = 104 4 36 - 36
180
- | 376 | 16 | 148 : 36
Bceero




6. COAEP)KAHUE JUCIUIIJIMHBI

Paznen 1. Global Market

Tema 1.1. Globalization

OOyuarommecs u3ydaroT Temy [nmoOamu3amms. CrocoObl W METOJbI, HMPHBOJIAIINE K
I'mobanuzanuu. M3ydaror nekcuky mo teme. [lonokutenbHble W OTPUIIATENBHBIE TOCIEACTBUS
nporiecca riodanuzanud. M3y4aroT TepMIUHOIOTHIO TIPOBEACHUS T€IS(POHHBIX IEPETOBOPOB.

Kyviemypno-meopueckoe socnumanue: noHumanue COYUATbHOU 3HAYUMOCU UHOA3LIYHOU
KVAbMYpPbl NPOUCXOOUM Y 00YUAIOWUXCS NOCPeOCMEOM AHAU3A U OdNbHelue20 00CyHCOeHUs Ha
UHOCMPAHHOM A3bIKe MeMbl 2100anu3ayuu, ee 3aKOHO08, a MaKdxice OCOOeHHOCMU BedeHUs
MENHCOYHAPOOHBIX NePe208OPOs.

Tema 1.2. Brands

OOyuarommecsi 3HAaKOMATCS C TeMoW Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OOcyXaaroT mpoOIeMbl, CBA3aHHBIE C MHUPATCTBOM W NYTH UX pemieHusa. M3ydenue
TEPMHHOJIOTHH, HEOOXOAMMON Ui TPOBEACHHUS JICTIOBBIX TIEPErOBOPOB M COOpaHMii
MEXIYHAPOJAHOTO YPOBHS, B TOM UHCJIE C UCTIOIB30BaHUEM ITU(POBBIX CEPBUCOB.

Kviemypro-meopueckoe eocnumanue: nonumanue o0coOeHHOCMEU MeNHCKYIbIYPHO2O
npogecCcuoHaIbHO20 83AUMOOEUCMBUL NPOUCXOOUM ) 0OVHAIOUUXCS NOCPEOCTBOM KOMMYHUKAYUU
HA UHOCMPAHHOM S3bIKE C Yeablo 00CYHCOeHUs NPODOTIeM, C8A3AHHBIX C UMEHAMU PAOa 2100ANbHbIX
KOMNAHUtl, U nymeu ux peueHus.

Tema 1.3. Advertising

OOyuaromiyecs 3HAKOMATCS ¢ Pa3IMYHBIMU BUJAMH PEKJIaMbl, METOJJAMU PEKJIaMUPOBAHUSI.
VYuyarcs, Kak IpaBWIbHO MPOBOAMTH PEKIIAMHYIO KaMIaHuio. M3y4aroT ¢pa3el, HeoOXoauMBbIE IS
MOCTPOCHHUS YCIICIIHOM Mpe3eHTanun. MHanBruayanbpHas mpe3eHTanus o TeMe.

Pa3zgea 2. Business Organization

Tema 2.1. Employment

OOyuaronecss M3y4aroT HauOojee BakHbIE (AKTOPHI, HEOOXOMUMBIE Ui TIOIyYEHUS
pabotel. M3y4aroT crocoObl YCIENHOTO MPOXOXKACHHS M MpoBeIeHus codecenoBanus. M3ydaror
TEPMHHOJIOTHIO, HEOOXOAUMYIO JJIsi IPOBEJCHHS COBEUIaHWM BHYTpU KoMIaHUM. Bunbl pesiome.
OOyuaroniuecs y4arcsi COCTaBISITh pe3tOMeE.

Kyismypno-meopueckoe gocnumanue: o0co3Hanue ceoe20 mecma u poau 6 Oyoyuerl
npoghecCUoOHaNbHOU  0essMeNbHOCMU  OCYUeCMEIIemcs Nnymem aHaiu3ad 0coOeHHoCcmel NOUCKd
pabomwi, 8edenus nepe2o8opo8 Ha UHOCMPAHHOM 5A3bIKe, NPOBEOeHUsl COBEUJAHULL.

Tema 2.2. Trade

OOyyaromuecs 3HAKOMSTCS C PA3NIUYHBIMU BUJAaMH TOproBiu. M3ydaroT ocoOeHHOCTH
BHEIIHEHI W BHYTPEHHEW TOPIOBIM. 3HAKOMATCS C TMpaBHiaMH O(GOPMIICHHUS aKKpPEIUTHBA.
COBCpIHeHCTBYIOT HaBbBIKHW BCACHUA IEPETrOBOPOB, U3YHAIOT PaA3JIMYHBIC HpI/IéMI)I JJIs1 JOCTHUKCHUSA
HanbOosee 3¢p(HEeKTUBHOTO pe3yJsibTara, B TOM YHCIE C Momombio Zoom, (Google-710KyMeHTOB,

Yandex- TOKYMEHTOB, 3JIEKTPOHHBIX OUOIHOTEK.



Tema 2.3. Organization

OOyyaromuecs 3HaKOMSTCS C BHJaMU KomnaHuil. M3ywaroT npuémsbl, criocOOCTBYOIINE
CO3/1aHUI0 OaronpusiTHOW pabouelt cpebl. 3HAKOMSATCS C MPaBUJIAMU U CTPYKTypamH OOIIEeHUs B
chepe OuzHeca.

Kynomypno-meopueckoe _eocnumanue:  ¢opmuposanue  nOHUMAHUi — 0COOEHHOCMEl
MEJHCKYIbIMYPHO20 NPOPDECCUOHANBHO20 B3AUMOOCUCMBUS NPOUCXO0UM  NOCPEOCMBOM AHANU3A
PA3IUYHbIX MUNO8 KOMHAHUL, OCOOEHHOCMeU 6blCMPAu8aHusi Npasul u CMpPYKmMypvl 0el08020
00weHus 8 npogheccuoHanbHoU chepe.

Tema 2.4. Money

3HAKOMCTBO C (PMHAHCOBBIMH OTHOIICHUSIMH B 3KOHOMHUKE U MX TpapUUECKUM OTPAKCHHUEM.
OO0y4eHne COCTaBICHUIO U HATMCAHUIO OTYETOB.

Pa3zgea 3. Strategy

Tema 3.1. Ethics

3HAKOMCTBO C 3THKOW B cepe OM3Heca M pa3IMyHBIMH HOpMaMmH 3THKeTa. OOcykaeHue
po0semM Koppymniuu U 60pb0bI ¢ Heil. OOyyaronuecs U3ydaroT TEPMUHOJIOTHIO 110 JaHHOW TeMe,

JJI1 HAaXOXACHUS BbIX0/J4a U3 CIIOKHBIX SKOHOMHNYCCKHUX CHTyaHHfI.

Kyvnsmypno-meopueckoe socnumatue: MENCKYIbMYPHOE npogheccuonanbHoe
83auUMoOelicmsaue npoucxooum 6 CO3HAHUU oOyuarwuxcs 01a200aps auaiu3y u OdalbHelulemy
00CYIHCOCHUIO MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUS, IKOHOMUYECKAs CUMYayusl U Cnocoobl ee
VIYYULeHUSL.

Tema 3.2. Change

OOyuaromuecs y4arcsi BRIpaXXaTh CBOM MBICHIH 1O TeMe U3MeHeHus. Kak B MoBCeTHEBHOMN
JKU3HH, TaK U B cepe Om3Heca. Yuarcs npaBuiaM Hanucanus oT4€ToB. COBEPIICHCTBYIOT HaBBIKU
MPOBEJICHUS COBEILIAHMIA.

Tema 3.3. Strategy

OOyuaromuecst 3HaKOMATCSL ¢ TepMHUHOM «CTpaTerus» B 1eJoM. M3ydaroT BUABI cTpaTeruit
U TAaKTUK, HEOOXOIUMBIX JUIsl JTOCTH)KEHHS, TOCTaBICHHOW Ienu. M3ydaroT pa3nuuus Mexmay
TEPMHHOM CTpaTEerus U TakTuKa. Pa3BUTHE yMEHMI U HABBIKOB MPUHATHUS PELICHHIHA.

KVJZleVDHO-mGODU@CKO@ socnumdrue. OCO3HAHUe ceoeco mecma u poiau 6 6)/0)11/1/;612
npopeccuonanbHoll 0essmenbHOCmu opMUpyemcs y 00yuaomuxcs uepe3 NOHUMAaHue u paziuieHue
nomzmuﬁ, npoeyuposeaHuro ce0e20 NOHUMAHUA 6 OMHOWEHUU npO@@CCUOHCIﬂbHOIZ C@@pbl
oesimenbHOCMU, OCOZHAHUIO CIOHNCHOCMU NPOYECCa NPUHAMUSL PeueHULL.

Pa3znen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KYJbTypamMH pa3HbIX CTpaH, MOBEJACHUEM JIIOJIEHd, WX TPAJAULMIMU U
oObruasgsmu. OlLlEHKAa M aHaJu3 WX BIMSHHMS Ha BeleHHe Ou3Heca. 3HaKOMCTBO C OCOOEHHOCTSIMU
BEJICHHUS OM3HEca C BOCTOYHBIMH JCJIIOBBIMH MapTHepaMu. Pa3paboTka COOCTBEHHBIX CTPATEIHil B

TaHHOU cdepe.



Kynomypno-meopueckoe eocnumanue. coyuanvHas 3HAUUMOCMb UHOA3LIYHOU KYIbMYpbl
Gdopmupyemcs 6 cosHanuu oobyuarowe2ocs 0O1a200aps aHaIu3y U OalbHeuwemy 00CyHCOeHUro
ocobeHHocmell KyIbmyp pa3HulX CMPaH, ux pasiuyull U nonvimke camocmoamenbHo paspabomams
€801 cmpamezuio 8e0eHus: OU3Heca 8 UHOAZLIYHOM NPOCMPAHCIIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHUPOBBIMU JIUJEpPAMH B TOJUTHUKE W 3KOHOMHKE. OOCYyXJI€HHE KayecTB
Tuzepa, pacliMpeHue JeKCUKU 1o Teme. OOydarommecs: TMOJydaroT MPEICTaBICHHE O HaBBIKAX

YIIpaBJICHUA KPYIIHBIMU, MUPOBBIMH KOMITIAHUSIMU.

Kynomypno-meopueckoe gocnumanue: Gopmuposanue HOHUMAHUA O MENHCKYIbIMYPHOM
NPOGheccuOHANbHOM B3AUMOOCUCBUU OCYWeCmEIaemcs 01a200aps aHAIU3Y HA UHOCMPAHHOM
A3bIKE YCnEeuHoCmu Mupoe6sblx Jzudepoe u 2ﬂ06aﬂbelX KOMNAaHuu.

Tema 4.3. Competition

OOyuJatoniuecss 3HAKOMSTCS ¢ SKOHOMHUYECKUM TEPMHUHOM «KOHKYPCHIUS» U €€ BUIaMHU.
W3y4aroT BIMsHUE KOHKYPEHIIMM Ha COCTOSHHE PA3JIMYHBIX PHIHKOB. PaccMaTpuBalOT OCHOBHBIE
CTpaTeTUM  JIOCTMXKEHHUS KOHKypeHTocrocoOHoctu. OOyuarommecsi pa3pabaThIBalOT — CBOU
COOCTBEHHBIE CTpaTerMyecKkue JEWCTBUS JJIs IPEOJOJICHHs TPENATCTBUH B  pEIICHUU
MIOCTABJICHHBIX 3a]1a4.

Pasnea 5. Business vision

Tema 5.1. Innovations

OOyyaromyecss 3HAKOMATCA C pa3IU4YHbBIMU M300peTeHussMU. OOCyXIaloT HEOoObIYHBIE
n300peTeHNs, UCTIONB3Ys JICKCUKY TI0 TaHHOH TeMe. PaccMaTpuBaloOT MperMyIecTBa MHHOBAIMHA B
cdepe pbiHKa. M3ydaroT METO/Ibl YCHEIIHOTO MpeICTaBlIeHusl nHpopMaluuu B popMe Ipe3eHTalnH,
B ToM ymciie ¢ momotbto [1I1: PowerPoint, Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuJatonuiecss M3y4yarOoT TOHATHE OKpY)KaloIas cpeJa BO B3aMMOCBSI3U C BEIACHUEM
OuzHeca. BiusiHME pa3IMYHBIX KOMIIAHMKA HA COCTOSIHUE OKPY)KAIOLICH Cpeibl. 3HAKOMATCS C
PA3IMIHBIMU KOMITAHUSAMM, KOTOPBIC BHOCAT BKJIaJl B COXpPAHCHUC OKPY)KaIOH_[eI‘/JI CpCabl.

Kynomypuo-meopueckoe ocnumanue: ocosHanue ceoe2o mecma u poau 8 0yoywell
NPOheccuOHaNbHOU OessmenbHOCIU NPOUCXO0UM NOCPeOCHmEOM AHAIU3A UBMEHEeHUll 8 OusHec-
cghepe noo eozoeticmseuem UsMeHeHuUll, NPOUCXOOAUWUX 8 OKPYIHCaloujell cpeoe.

Tema 5.3. Franchising

OOyyaromuecs 3HAKOMSTCSI C TEPMUHOM «(QPaHIIU3HWHT: Bbladya KOMIAHUEH JIMIEH3UN Ha
MPOU3BOJCTBO WJIM TIPOJAXy ToBapa mox e€ Mapkoil (¢dpaHmusbl)». M3ydaroT HEOOX0IUMYIO
TEPMHHOJIOTHIO Ha MpHUMEpax pa3iInyHbIX MEXIyHApOJIHBIX KoMmaHui. Haxomsat mpumepsl Ha
Poccuiickom peiHKe.

Tema 5.4. Business communication

OOyuaromuecs: 3HaKOMSTCS ¢ TEPMUHOJIOTUEH M MOHSATHEM OM3HEC ITHKETA, JIJIsl BEACHUS

JIEJIOBBIX NIEPErOBOPOB. YIIydIlIal0T CBOM HABBIKU OOILEHUS B JI€JIOBOM Cpefe.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Kyiemypno-meopueckoe socnumanue: qbopmupoeaHue NORUMAHUA O MEINCKY/IbNTYPHOM
I’lpO¢€CCu0HCUle0M g3aumooencmeun npoucxodum Ha npumepe CcoeepuleHcmeo6dHuUsl HABbIKO6
KOMMYHUKAYUU HaA UHOCMPAHRHOM A3blKe C Y€JIbl0 YCNEULIHO20 6eO0eHUsl 0el0BbIX nepecoeopos.

Pasnean 6. Insights Into Management

Tema 6.1. The nature of management

OOyuatoniriecss 3HAKOMSTCS C TOHITHEM MEHEIKMEHTa, ero 3HadeHueM. OOydyarommecs
3HAKOMSTCA C TepMI/IHOHOFHeﬁ, HGO6XOJII/IMOI\/'I IJid OMUCaHUA YCPT MOJOXKUTCIBHOTO H
OTPHLIATENILHOTO yIpaBJIECHIIA.

Tema 6.2. Management Styles

YUTO MOKHO M YEro HENb3s AeIaTh MEHEIKepaM. TpH CTHIIS yIIpaBIEHUS.

HNHTepBbIO ¢ 3KCNEPTOM MO CTWIAMM ynpasiieHHs. KauecTBo ynpasnenus. Kak oneHuTsb
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI YJIYUIIUTh CTUIH yIIPABIECHUS.

KV]meVDHO-n’ZGODll€CKO€ esocnumaHue. nocpedcmeom anaiusza Ha UHOCMPAHHOM A3blKe
PAa3IuYHbIX  8UO006 UHMEPBLIO, CMujell YNpaeieHus, Kaiecmeda npoucxooum @opmuposanue
NOHRUMAHUA_MEINCKY/IbIMYPHO20 npO¢€CCUOHGJZbHOZO 83aUMO0elCmEUsl.

Tema 6.3. Team Building

OOyuaromuecs: U3y4aroT CrocoObl pabOThl B KOMaHJE, OOCYXKIAIOT HJCH, KaK CO31aTh
yCHEUIHY10 KoMaHay. M3yuaroT JIEKCUKY 1O TeME.

Kynomypno-meopueckoe _eocnumanue: __gopmuposanue  coyuanvHol — 3HAYUMOCMU
UHOSAZLIYHOU KYIbMYPbl NPOUCX00UM HA Npumepe uoeu GopMuposanus KOMAHO, OnpeoeneHus.
poaell 8 KoMaHnoe, YCnewHoCmu U pe3yibmamueHOCmu KOMAHObl U KaHCO020 ee YleHd.

Tema 6.4. Risk

OO6yuaromuecs 00Cy/1at0T BHU/IbI IOBCEHEBHOTO PUCKA U pUcKa B Ou3Hece. PUCK, KOTOpBIi
MO>KET OBITh MOJTYYEH B X0JIe TIPOIECcca rI00aIN3aIlHH.

Tema 6.5. Crisis management

OOyuaromuecss OOCYXKIAIOT BOMPOCHI IO TeME KPH3UC B YIPABICHUU. 3HAKOMATCSA C
Pa3IMYHBIMH CUTYAIMsIMH, BBI3BIBAIOIIMMHU KpU3HC. M3y4yaroT MyTH perieHus: BhIXOAa U3 KPHU3HCA.
N3ygaroT mpuembl 3anpamuBaHus HHQOPMAIMH B CIOXKHBIX JKOHOMHUYECKUX CHTYaIUsIX H

T'paMOTHO OTBCYATh HA IMOCTABJICHHBIC BOIIPOCHI.

Pazgen 7. Motivation

Tema 7.1. Motivation in Management

OOyuaromuecs 0OCYKJalOT HEOOXOJMMOCTb MOTHUBALIMM PYKOBOJCTBA M IIEpCcOHala
OpraHu3alliy; Ba)XHOCTb, 3HAYMMOCTh IIpollecca  MOTHBALMM; 3aKOHbl  BBICTpaUBAHUSA

MOTHUBAIIMOHHBIX HCIIOYCK, MCTOAbI «U30aBJIEHUS» OT «BBII'OPECBIINX» pa6OTHI/IKOB.



Pa3gen 8. Communication in Business

Tema 8.1. Communication in Business

OO6yuaromuecst U3y4arT KauecTBa XOpOoIIero codeceIHuka, PakTopsl BAKHBIE B OOIIICHUHU U
dbopmbl 001TIeHUS (BHIBI TUCBMEHHOTO W YCTHOTO OO0IIeHMs ). I3ydeHue u TpeHUHT HOBOW JIGKCUKH
no Teme. COBEpIICHCTBYIOT CBOM KOMMYHUKATHBHBIE HaBBIKU. V3yuaioT Buabl mpoOiem, ¢

KOTOPBIMH OHHU MOT'YT CTOJIKHYTBHCA B IPOLECCC 06H_[€HI/I$I.

Kvivmypno-meopueckoe socnumanue: coyuanvHas 3HAYUMOCMb UHOA3BIYHOU K)YIbMYPbL
Gopmupyemcesa y 0d0yuarowuxcsa noCpeoCmeom u3yueHus U008 npoobiem, ¢ KOmopbiMu OHU MO2YM
CMOJIKHYMbCSL 8 NPOYECCe UHOAZIUHO20 NPOPeCCUOHATbHO2O 00U eHUSL.

Tema 8.2. E-commerce

OOyuatomyecss M3y4aroT BUIBI PUCKA, KOTOPHIE MOTYT OBITh MOJYYEHBI B pPE3yJbTaTe
TOPTOBJIIM B WHTEpHETE. BUIBI MPOJYKTOB W YCIYyT, MPEIOCTaBIIEMBIX B HMHTEpHETe. M3ydaror
TEPMHHBI 110 TeMe TOpromisi. M3ywaroT meronsl mocTpoeHus 3()(EKTHBHOW Npe3eHTaluu ULl
YCIIELIHOM MPOJa’ku CBOET0 MPOJYKTa CBOUM MOTEHIIUATBHBIM MTOKYIIATEIsM.

Tema 8.3. Customer service

OOyuyaromuecs H3y4darOT HOBble HuAeU B cdepe OoOCITyKUBaHUS KIMEHTOB. M3yuaror
JIOCTOMHCTBA M HEJOCTAaTKH PA3HBIX BHUIOB OOmIeHUS ¢ KiueHTamMu. CTyAEHTHI ydaTcs IHCaTh
n1cbMO-kasi00y. COBEpILICHCTBYIOT HAaBBIKH ayIMPOBAHMSI [0 JAaHHOM Teme.

Kynemypno-meopueckoe socnumanue: 0co3nHanue YCHEWHOCHU  Me}CKYIbMYPHO20
npogheccuonanbHo20 83auMoOeiucmeus nPoUCcXooum yepes YCmHulii 0OMeH Ha UHOCMPAHHOM S3blKe
uoesAMU U MbICIAMU NO NOBOOY CMUNel NPOPecCUOHANbHO20 U ObIMO06020 00WeHUs Ol peuleHus
npoobrem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyyaromuecs HM3y4yarOT CTPYKTYpY HaIlMCaHUS OT4YeTa, HEOOXOAMMYIO TEPMHUHOJIOTHIO.
3amuTa UHIUBUYaTbHBIX OTYETOB.

Pa3zpnen 9. Global Companies

Tema 9.1. Globalization and Global Management

OO6yuaromuecs: u3ydaroT Temy «[mobanuzarus». CrnocoObl M METOJbI, MPUBOISIINE K
['moGanuzamuu. M3yuaror jexcuky no teme. IlomoxkuTenbHble W OTpHUIATENbHBIE IOCIEICTBUS
nporecca rodanuzanud. MeTtoapl BXOXKACHUS B MUPOBOM phIHOK. OOydaromuecs aHaIU3UPYIOT
pa3HUIly MEXy II00ATbHBIM U JTOKAIBHBEIM MeHepKkMeHTOM. Jlenator SWOT-ananus, ananuzupys

npeumMyneCTBa U HEJOCTATKU oboux BUI0B.

Kynomypno-meopueckoe _socnumanue: _¢opmuposanue  NOHUMAHUS____COYUANLHOU
3HAYUMOCMU  UHOA3LIYHOU KYJAbMYPbl NPOUCXOOUM 6 Hnpoyecce aHauu3a u 00CYHCOeHUs.
nociedcmsuil npoyecca enooanu3ayuu, 0coobenHocmel MexCcOyHApoOOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyyaromuecs 3HAKOMATCA C MCTOPUEH CO3/1aHUSl KOMIIAHMM, C €€ OCHOBATEJISIMHU.

OOCyX1al0T MPEUMYIIIECTBA U HEAOCTATKH 3TOW KOMITAHHUH.



Tema 9.3. Success
Nzyuaror nexkcuky mo Teme «Ycmex». 3HAKOMSTCS € TEPMHUHOJOTHEW Ha NpuMepe
yCHENIHbIX KOMIIAaHMW K mrojed. COBEpHIEHCTBYIOT HAaBBIKM BEACHHUS NEPEroBopoB. HM3ywaroT
Ka4yecTBa, KOTOPBIMU 00JIa1aeT YCIEIIHbIN YeI0BeK.

Kyvivmypno-meopueckoe socnumanue: nonumanue ocobennocmel MEINCKY/IbMYPHO20

NpogeccuoHanbHo20 63auUMOOeCMEUs NPOUCXOOUM HA NpuMepe aHAIU3A YCHNeUlHOCmu Ge0eHus
nepe2o8opos Ha UHOCMPAHHOM A3blKe, YCHNeWHOCMU 4Yel08eKd, KAK JUYHOCMU U KaKk OusHec
eOUHUYbIL.

Tema 9.4. General Motors Company

N3ydaroT HMCTOPUI0 KOMIIAHMHM, 33aHMMAacMOE€ MECTO Ha MHUpPOBOM  apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMyly ycmexa, MecTo, 3aHMMaemMoe Ha Poccuiickom
PBIHKE.

Tema 9.5. Failures

OOyuartonecss HM3y4arOT NPUYMHBI Kpaxa KommaHui. IlyTu BbIXoma W3  CIIOKHBIX
SKOHOMMYECKUX cuTyanuil. O630p pbIHKOB, KOTOpPbIe 00aHKPOTUIIUCH.

Tema 9.6. Microsoft Company

WN3y4yaroT MCTOpPHIO KOMIIAHMM, 3aHMMaeMOE€ MECTO Ha MHPOBOM  pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PBIHKE M (OpPMYIy ycrexa, MecTo, 3aHumaemoe Ha Poccuiickom
PBIHKE.

Tema 9.7. Virgin Group Company

WN3y4aroT HCTOpUIO KOMIIAHMM, 3aHUMAacMO€ MECTO Ha MHpPOBOM  apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (OpMYIy ycrexa, MecTo, 3aHumMaemoe Ha Poccuiickom
PBIHKE.

Tema 9.8. Future of the Business

OOyuaromyecs M3y4aroT MPUYUHBI, MO KOTOPHIM KOMIIAHWU CTaHOBATCS TJI00AJIbHBIMU.
Ilytu ux pacmupenus. IIpITaroTcsi CnporHo3upoBaTh SKOHOMHMUYECKOE COCTOSIHME CTpaHbl B
OyTyIiem.

Kynomypno-meopueckoe eocnumanue: nymem o00CyxcoeHus HA UHOCMPAHHOM SA3bIKe
B03MOJICHLIX ~ HANPAGIEHUU  PA3GUMUS  IKOHOMUKU CMpaubl U OusHeca, y 00y4arOWuUxcs
Gopmupyemcs ocosHanue ceoe2o mecma u poau 6 6yoyuetl npogpheccuoHaIbHOU 0essmeabHOCmU.

7. CAMOCTOSATEJIBHAS PABOTA OBYUYAIOIIIUXCSA

B pamkax nanHONM ydeOHOW JUCUMILIMHBI OOy4YaroIIMecs BBIMOIHSIIOT CAMOCTOATEIbHYIO
paboTy B BUE MOBTOPEHUS MPOMIEHHOTO MaTepuasa 1Mo BCeM M3y4aeMbIM TeMaM CEMHU pa3JeyioB,
YCTHO ¥ MHCHbMEHHO (MMCHbMEHHBIE JOMAIIHUE PabOThl) OTBEYAIOT HA BOIMPOCHI JJIsi TIOJTOTOBKU K

TCKYLIEMY KOHTPOJIIO B COOTBECTCTBYIOIIEM CEMECTPEC, a TAKIKC I'OTOBATCA K HHAWMBUAYAJIbHBIM WA



TpYHOIIOBBIM MPE3CHTAUAM JIA ITPOXOKACHUA HpOMe)KyTO‘{HOI\/'I arrecraguu 1o AJUCHUIIIINHE C
UCTIOJIb30BaHUEM IU(PPOBBIX TEXHOJOTHH, B ToM uymcie ¢ momoulpio [II1: PowerPoint, Google
Slides, slidesgo.co. [TomuMo 3TOTO, OOYYAFOIIHIICS OCYIIECTBIISET MOATOTOBKY WHIMBHUIYATEHOTO
BOKaOyJsipa Mo MpoHIeHHON TeMe; padoTy cO CIpPaBOYHOMN JUTEPATypoil U cioBapeM; paboTy HaJ
OIIMOKaMHU C WCIOJb30BaHWEM HU(POBBIX MHCTPYMEHTOB. (Multitran.ru, DNeKTpOHHBIN CIOBaph
#ABBYY Lingvo 11 cnoBaps 6 s3eikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.; ZNANIUM.COM: snextporHo-OmbmuoTeyHas cuctema. HOMKOH:

apXUB HAYYHBIX JKYPHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'N

Ha kxa)x1oM 3aHATHN Ka)XKI0M TEMBI BCEX Pa3JIeioB HapsAy ¢ TPAJULIUOHHBIMYA IPUMEHSIETCS
TEXHOJIOTUSI TPOOJIEMHOT0 OOYYEeHHs, a HWMEHHO KaXJI0€ 3aHATHE TPOBOJAUTCA B Qopme
MPAKTHUKyMa C MCIIOJIb30BaHHEM ITU(GPOBBIX HHCTPYMEHTOB M CKBO3HBIX TEXHOJOTHH ISl peIIeHUs
MOCTaBJICHHOW 3a/layy: HWHTEJUICKTyalbHBIX KapT FreeMind.com, mporpaMMHBIX TpPOAYKTOB U
obnaunbix cepBucoB PowerPoint, Google Slides, slidesgo.co.

[Ipn w3ydYeHMM MAAaHHOW AWCIUIUIMHBI MCIOJB3YIOTCS CIEAYIONIME 00pa3oBaTe/IbHBIC

TEXHOJIOTHH:
Tema 3ansaTHs Buj odpa3oBaTenbHoii ®opMa npoBeieHHs 3AHATHS

TEXHOJIOTHH

Pa3nen 1. Global Marketing Humepaxkmusnas enosas / poresas uepa

Tema 1.1. Globalization MexXHON02US.

Kvaemypno-meopueckoe

gocnumatue:

CoOYUAaNbHAS 3HAYUMOCHb

UHOSI3BIYHOUL K)IbIYPbl

Tema 1.2. Brands Humepaxmusnas Case Study (paszbop

Kynemypuo-meopueckoe MexHON02Us. KOHKPEMmHbIX CUMYyayutl)

gocnumanue.

MEHCKYIbMYPHOe

npogeccuonanvroe

83aumooelicmsue

Tema 1.3. Advertising Humepaxmusnas enosas / ponesas uepa
MexXHON02Us. Case Study (pazoop

KOHKPEmHbIX CUmMyayuii)

Pa3nex 2. Business Organization Hnmepaxmusnas Jlenosas / ponesas uepa

Tema 2.1. Employment MexHOoN02Us

Kynomypno-meopueckoe

gocnumauue.

0CO3HaHUe c80e20 Mecma u poiu

8 Oyoywell npogheccuoHanbHoU

desmenbHOCMU

Tema 2.2. Trade Tpaouyuonnas mexnonozus llpakmuueckoe 3ansmue

Tema 2.3. Organization Hnmepaxmusnas Case Study (pazbop




Kynomypno-meopueckoe MexXHONI02Us. KOHKDEMHbIX CUMYayull)

gocnumanue:

MEJHCKYIbIMYPHOe

npogheccuonanbroe

g3aumooeticmsue

Tema 2.4. Money Hnmepaxmuenas Case Study (pazbop
MexXHOI02Us. KOHKDEMHbIX CUMYayutl)

Pa3nea 3. Strategy Hnmepaxmuenas Case Study (pazbop

Tema 3.1. Ethics mexHoI02Us KOHKPEMHbIX CUMYayuil)

Kyavmypno-meopueckoe
socnumanue:
MEHCKYNbMYPHOE
npogeccuonanvbHoe
g3aumooelcmeue

Tema 3.2. Change

Tpa()uuuoyuaﬂ MeXHOJI02UA

Hpaxmuttecxoe 3arnsamue

Tema 3.3. Strategy
Kvaemypno-meopueckoe
gocnumaHue. 0CO3HaAHUue ceoe2o
Mecma u ponu 6 byoyuel

Tpa()uquHHa}z MeEXHOJI02UA

Hpaxmuuecxoe 3arAamue

npogheccuoHaIbHO

desamenvbHoCmuU

Pa3nen 4. Leadership Hnmepaxmusnasn enosas / poresas uepa

Tema 4.1. Cultures MexHOoN02Us. Case Study (pazbop

Kynomypno-meopueckoe KOHKDEMHbIX CUMYayutl)

socnumatue:

COYUATbHAS 3HAYUMOCTb

UHOS3LIYHOUL KVIbMYPbl

Tema 4.2. Leadership Humepaxkmusnas Case Study (paszbop

Kynomypno-meopueckoe MexXHON02Us. KOHKPEMHbIX CUMYayutl)

gocnumanue:

MEJCKYIbIMYPHOE

npogheccuonanvroe

83aumooelicmsue

Tema 4.3. Competition Humepaxmusnas enosas / ponesas uepa
MexXHON02Us. Case Study (pazoop

KOHKPEmMHbIX CUMYayuil)

Pasneu 5. Business vision
Tema 5.1. Innovations

Tpaouyuonnas mexnonozus

HpaxmuquKoe 3ansamue

Tema 5.2. Business and
environment
Kynemypno-meopueckoe
gocnumanue: 0CO3HAHUE CE0e20
Mecma u ponu 8 6yoywetl
npogheccuonanvHou
oesimelbHOCmU

Tpaduuuomiaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 5.3. Franchising

Tpa()uL;MOHHClﬂ MEXHOJI02UA

HpakmulteCKoe 3arAamue

Tema 5.4. Business
communication
Kyavmypno-meopueckoe
socnumanue.

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6bop
KOHKPEMHbIX CUMYayuil)




MEHCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeaue

Pa3nex 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Tema 6.2. Management Styles
Kynemypro-meopueckoe
gocnumanue:
MEHCKYIbMYPHOEe
npogeccuonanvroe
g3aumooeltcmasue

Tpa()uuuorma}z MEXHOJI02UA

HpakmuquKoe 3arAamue

Tema 6.3. Team Building
Kyivmypro-meopueckoe
gocnumanue:
COYUANbHASL 3HAYUMOCTb
UHOSI3bIUHOU KYJIbMYPbl

Tpaouyuonnas mexnono2us

HpakmuueCKoe 3arAamue

Tema 6.4. Risk

Hnmepaxmusnasn
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUMyayuiL)

Tema 6.5. Crisis management

Tpaduuuormaﬂ MexXHOoJI02UA

HpaxmuquKoe 3anAamue

Pa3znea 7. Motivation
Tema 7.1. Motivation
Management

in

Tpaduuuoyuaﬂ MEeXHOJI02UA

HpakmuquKoe 3anAamue

Pa3nea 8. Communication in
Business

Tema 8.1. Communication in
Business
Kynomyprno-meopueckoe
socnumanue:

COYUANbHASL 3HAYUMOCTb
UHOS3bIUHOU KY/IbIYPbl

TpaduquHHa;z MEeXHOJI02UA

HpakmuquKoe 3anAamue

Tema 8.2. E-commerce

TpaduquHHaﬂ MEXHOJI02UA

Hpakmultecxoe 3arAamue

Tema 8.3. Customer service
Kyavmypro-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanvHoe
g3aumooelcmeaue

Tpaduuuonnaﬂ MeXHOJI02UA

HpaKWII/tIlECKOQ 3ansAamue

Tema 8.4. Writing report

Tpa()uuummaﬂ MEeEXHOJI02UA

Hpaxmuuecxoe 3ansAamue

Pa3nen 9. Global Companies
Tema 9.1.
Global Management

Kynvmypro-meopueckoe

Globalization and

Tpaduuuomtaﬂ MexXHoJI02UA

HpaKmMIlGCKOE 3anAamue




gocnumanue.

coyuanvHas 3HAUUMOCTD

UHOSA3BIYHOU KYIbIYpbl

Tema 9.2. Coca Cola Company Tpaouyuonnas mexnonozus Ilpakmuueckoe 3auamue

Tema 9.3. Success Hnmepaxmuenas Case Study (pazbop
MexXHON02Us. KOHKPEmHbIX CUMYyayutl)

Tema 9.4. General Motors Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue

Company

Tema 9.5. Failures Tpaouyuonnas mexronozus Ilpakxmuueckoe 3ansamue

Tema 9.6. Microsoft Company Tpaouyuonnas mexnono2us Ilpakxmuueckoe 3ansamue

Tema 9.7. Virgin Group Tpaouyuonnas mexnonozus lIpakxmuueckoe 3ansmue

Company

Tema 9.8. Future of the Business Humepaxmusnasn Case Study (pazoop

Kvaiemypno-meopueckoe MexHOoN02Us. KOHKPEMHbIX CUMYyayutl)

gocnumanue: OCO3HAHUE C80e20

Mecma u  poau 8 Oyoyweu

npogeccuoHanbHOl

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U TIPOMEXYTOYHASI ATTECTALIUSI
o JAMCHUITJIMHE

9.1. ®opmMbI KOHTPOJISI 110 AUCHMILJIMHE

Tekymmii KOHTPOJIb.

B npouiecce nzydenus yueOHOM TUCHUIUIMHBI 00yYaroniecs y4acTBYIOT B YCTHBIX OIpOcax,
BBITIOJIHSIOT TMCbMEHHBIE JJOMAIIIHUE U KOHTPOJIbHBIE 3a7aHusl. Pe3ynbTaThl BBIMOJHEHUS JAHHBIX
BUJIOB palboT SIBJIAIOTCS OCHOBAHHEM JIJIsl BBICTABJICHHUS OILICHOK TEKYIIEro KOHTPOJS MO y4eOHOH
TUCHUIUIAHE. BBIOTHEHWE BceX 3aJaHdMi SBISIETCS O00SM3aTENBbHBIM IS BCEX OOYYaroIIMXCH.
OOyuaroniyecs, He BBINOJHUBIIME B MOJHOM OOBeME BCe 3aJaHUs, HE JOMYyCKAaIOTCS K caade
9K3aMEHOB, 3a4ETOB U 3a4ETOB C OLICHKOW MO JaHHOW yueOHOW AMCIUILIHHE.

IIpomMe:xxyTOUHas1 aTTECTAIUSA.

Jlnisi KOHTPOJsl YCBOCHHUS OOYYarOMIMMHUCS JaHHOW AMCUUIUIMHBI yYeOHBIM IIAHOM
npeaycMOTpeH 3adeT B 1 m 3 cemecTpax oOy4YeHHS W 3a4eT C OIEHKOHW BO 2 CeMecTpe,
POBOAMMEIE B (hopMe MHANBUAYAIbHBIX MPE3CHTAIMA MO0 3YYEHHBIM TeMaM, U SK3aMeH B 4
ceMecTpe, MPOBOAUMBINA B (hopMe HETMOATOTOBIEHHOI'O MOHOJOIMYECKOI'O BBICKA3bIBAHUS I10
OJIHOM M3 MpEeNIOKEHHBIX TEM, OTBETOB Ha BONPOCHI MAapTHEpa WIM NPEnoJaBaTes MOcCie
IIPEJICTABIEHHOIO MOHOJIOTa, TPYIIIOBOM 1€7I0BOM npe3eHTauuu. [Ipu BbICTaBI€HUN UTOTOBBIX

OTMCTOK YYHUTBHIBACTCA AKTUBHOCTDH 06yqa}omerocx B pPaMKaX KYJbTYPHO-TBOPYECKOI'O




HarpaBJICHUS] BOCITUTATEIBHOM padoThI.

9.2. OueHO4YHbIEe MATEPUAJIBI (OLIEHOYHBbIE CPEACTBA) /Il TEKYIEro KOHTPOJIA

YCneBaeMoOCT M HpOMe)KyTO‘{HOﬁ arrecranumm nmo JIMCUMIIVIMHE

Texkymuii KOHTPOJIb.

OueHouHbple MaTepuanbl A TEKYIIEro KOHTPOJIA IO JUCHMIUIMHE: B TEUEHHE
CEMECTpa OCYIIECTBIISAETCS IOYPOUHBIN KOHTPOJIb YCTHBIX OTBETOB (JMAJIOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHHS U MMCbMEHHBIX (ayIUTOPHBIX U JOMAIIHUX) padoT (3amanuil). OneHka
BBICTABJISIETCS 3a pabOTy Ha KaXIOM 3aHITHUH, YUYUTHIBAIOTCS BCE BHIBl PEUEBOU
NesITeIbHOCTH (ayAMpOBaHUe, TOBOPEHUE, YTEHUE, IIHCbMO), a TAK)KE YMEHHE aJIeKBaTHO, I10
TE€ME, OTBETUTh HA BONPOCHl B paMKaxX YCTHOT'O OIPOCA, BOIIPOCHI KOTOPOIO IMPEICTaBICHBI

HHMXKC. OHGHK& BBICTABJIACTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHM.

Cnucok BONPOCOB /ISl IOATOTOBKH K TeKyIllleMy KOHTPOJII0 B 1 cemecTpe:
@opMyIHpOBKa BOIPOCOB K TEKYIIEMY KOHTPOJIO B 1 cemecTpe NOIHOCTHIO

COOTBETCTBYET HAMMEHOBAHHUIO U COJICPIKAHUIO 3asBICHHBIX TEM.

Pa3pea 1. Global Market

1. What is Marketing?

2 What are characteristics of Marketing?

3. What is branding?

4 Why do we need brands?

5. What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15. Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?



Paspnen 2. Business organization
1. What are the advantages of being small Co?
What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?
They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.
What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

° ®» N n kWD

What are the most efficient methods of advertising?

_
e

What are the least efficient methods of advertising?

—_
—_

What makes a good advertising?

_.
e

What are vivid examples of successful advertising? Why?

—
[98)

What are vivid examples of unsuccessful advertising? Why?

Cnmcox BONpPOCOB /ISl OATOTOBKH K TEKYIIEMY KOHTPOJIIO BO 2 ceMecTpe:
®opMyIMpoBKa BOIMPOCOB K TEKYIIEMy KOHTPOJIO BO 2 CEMECTpPE IMOIHOCTHIO

COOTBETCTBYET HANMEHOBAHUIO U CO/ICPYKAHUIO 3asIBICHHBIX TEM.
Paspnen 3. Strategy

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N R -

What strategies can be used inside a company to make it smaller? Name and characterize 6

of them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

Pa3nea 4. Leadership



1. Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

A

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance
7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Pa3nea 5. Business vision
1. What are 3 advantages of stating one’s strategy in mission statement?
2. What are 3 disadvantages of stating one’s strategy in mission statement?
3. What is the difference between mission and strategy? What is more significant for a
company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

4

5

6.  What are opinions of 5 business leaders to change?

7 What are main tips of successful business communication?

8 Give key elements that a leader of a company must consider introducing the change.
9. What should a leader of a company avoid introducing the change to the organization?
10. Innovations: good or evil?

11. How does business affect environment?

12.  What are positive facets and difficulties of a small business?

13.  What are pros and cons of a global business?

Cnucok BONPOCOB /ISl MOATOTOBKH K TeKYIeMY KOHTPOJIIO B 3 ceMecTpe:
®opmynHupoBKa BOMPOCOB K TEKYIIEMY KOHTPOIIO B 3 CEMECTpe IOJHOCTHIO
COOTBETCTBYET HAMMEHOBAHUIO U CO/ICPIKAHUIO 3asIBICHHBIX TEM.
Pa3nea 6. Insights Into Management
1.  When, in your opinion, does a business problem become a crisis?
2.  How can a company understand that it has faced a crisis?
3. Highlight the key steps the company should take to predict or handle a crisis?
4. Is it possible for a company to defend its reputation after a crisis and regain confidence in its

product?



How can communication in business be described?
What are the key qualities for a successful manager today?
How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

S

To your mind, what is the best management style for Russian companies and foreign ones?
10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Pa3gen 7. Motivation

1. Who is responsible for mistakes in companies?

2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

4. What are advantages of working in a team?

5. What are disadvantages of working in a team?

6. A team always needs a leader. Do you agree? Why/ why not?

7. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

8. Which qualities of a person would be useful for a team work?

9. Which qualities of a person would be useless for a team work?

Pa3gea 8. Communication in Business

1. What risks do businesses face?

2. What are the key steps to effective risk management?

3. Comment on the following management style: directing. Summarise the main features of
this style.

4. Comment on the following management style: discussing. Summarise the main features of
this style.

5. Comment on the following management style: delegating. Summarise the main features of
this style.

6. Comment on the following management style: delegating. Summarise the main features of
this style.

7. How does customer service in our country different from customer service abroad?

8. What types of business correspondence do you know? What are their main features?

9. How does report writing differ from other types of business correspondence?



10. What is the future of business in Russia?

Cnucok BONPOCOB /1Jisl MOATOTOBKHU K TeKYIIleMY KOHTPOJIIO B 4 cemecTpe:
@opMyITHUpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJI0 B 4 ceMecTpe MOJIHOCTHIO
COOTBETCTBYET HAMMEHOBAHUIO U COJICPKAHUIO 3asIBJICHHBIX TEM.

Paznen 9. Global Companies

1. What is the future of global business?
2. Dwell on personal skills required in management. Which of them do you possess?
3. Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which

of them appeals to you more? Give your reasons.

What are main peculiarities of Globalization in Management?
What are main peculiarities of Globalization in Marketing?
What are pros and cons of the process of Globalization?
What are main laws of Globalization?

What are for and anti- Globalization movements?
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Dwell on the usefulness of the process of globalization for government, companies and
common people

10.  What is the difference between Global and Local Management?

11.  How is the process of Globalization connected with companies’ development?
12.  Give a characteristic of a global trade.

13.  Speak on dependence in terms of Globalization.

14.  How does Globalization affect cultures?

15.  Dwell on the Coca-Cola Company; its SWOT-analysis.

16.  What is Success in terms of Management?

17.  Dwell on the General Motors Company; its SWOT-analysis.

18.  What kind of failures can a company face? How to avoid them?

19.  Dwell on the Microsoft Company; its SWOT-analysis.

20.  Dwell on the Virgin Group Company; its SWOT-analysis.

IIpome:xxyTouHasi aTTecTAUSA 110 JUCHHUILIMHE.

JIist OLIEHKW pe3ynbTaTOB OOYYEHHs] MO JUCHUMIUIMHE YYEOHBIM IJIAHOM B IEPBOM
CEMECTpe MPEeAyCMOTPEH 3ayeT, IPOBOAUMBIN B (opMe HMHIMBUAYATbHON MPE3EHTALMHU IO
teme: “Company History”.

JUis OLIGHKHM pe3yJIbTaTOB OOyYeHHUsS MO JUCHUIUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM

CeMecTpe TPEAyCMOTPEH 3aueT C OIEHKOW, MPOBOAMMBIA B (opMe HHIAMBHIYaTHHON



npeseHTanuu no Teme: “Product Presentation”.

JIist OLIEHKHM pe3yJbTaTOB OOYYEHHMs MO AUCIUIUIMHE YYEOHBIM IIJIAHOM B TPEThEM
ceMecTpe MpemryCcMOTpPEH 3adeT, MPOBOIUMBIA B (OpMe HHIMBHIYaTHHON MPE3CHTAIMH II0
teme: “Bank Presentation (Finance)”.

Jl7is OLleHKH pe3yJbTaTOB OOYUYEHHS MO AWCHUILTHHE y4eOHBIM IUIAHOM B YETBEPTOM
ceMecTpe MpeayCMOTPEH IK3aMeH, TPOBOIUMBIN B (popme

1) HemoAroTOBIEHHOTO  MOHOJOTHYECKOTO  BBICKAa3bIBaHUS 10  OAHOH W3
IPEIOKEHHBIX TeM MPOAOHKUTEIHLHOCTHIO 1-2 MUHYTHI,

2) orBeTa Ha BOIpPOCH (3-5) mapTHepa WU MPEnojaBaTeisl Mociie MPeACTaBICHHOTO
MOHOJIOTa;

3) rpynmoBoil nenoBoil mpeseHTanuu no Teme ‘“‘Multinational Company” (3-5
YEIIOBEK).

HOpHI[OK IMPOBCACHUA TEKYIICTO KOHTPOJA YCII€EBACMOCTHU U HpOMCX(YTOqHOﬁ arrecrauuu
IO JUCHMIIIMHE OJI1 MHBAJIWJIO0B W JIMII C OB3 npeaAyCMOTPCH Ilonoxenuem o TCKYIIEM KOHTPOJIC

YCTIIEBAEMOCTH M MPOMEKYTOYHOU aTTeCTaluU 00yJatOmInuXCsl.

10. PECYPCHAS COCTABJIAIOIIAS

Jnis mpoBeaeHUS 3aHATHH CEeMHUHApCKOro Tuma (MPaKTUYEeCKUX 3aHATUH) M0 JTaHHOM
JTUCIUIUTMHE HUCTIONB3YIOTCS ayJUTOPHH ¢ yaeOHOU Mebenbio 1 Meana-o00pyaoBaHueM (IIPOeKTop,
JKpaH, HOYTOYK).

Jlnst camocTOATEeNbHOM  pabOThl  OOYYAIOIIMXCS  WCIIOJIB3YETCS  MOMEIICHHWE IS
CaMOCTOSITENIbHOM  paboThl  00ydYaOIIMXCs, OCHAIIEHHOE KOMMBIOTEpAMH C HEOOXOAMMBIM
OpOrpaMMHBIM OOECTeYeHHeM M JOCTYynoM B VHTEpHET W DIEKTPOHHYI HH()OPMAIMOHHO-
00pa3oBaTenbHYIO Cpey By3a.

Jnst  mpoBeneHUsT KOHTPOJS CaMOCTOATENbHOHW paboThl 1O JAaHHOW JUCIMIUIAHE
UCIIONB3YIOTCS ayJUTOPUH € MeAna-o0opyAoBaHHEeM (TMPOEKTOp, SKpaH, HOYTOYK) U y4deOHOMH
MeOeIbIo.

I[J'I?I HpOBCI{GHI/Iﬂ TeKyHIeFO KOHTpOJ’ISI YCHCBaCMOCTI/I nu HpOMe)I(YTO‘{HOﬁ arrecraguu 110
JAHHOM TUCIUIIMHE HCTOJB3YIOTCS ayAUTOPUU C ydeOHOM MeOenpio U Menua-oo0opyI0BaHHEM

(mpoexTop, 3KkpaH, HOYTOYK).

IlepedyeHb JMIEH3HOHHOTO IPOrPAMMHOIO O0ecneYeHust

HaumeHnoBaHnue Tun pecypca

1 Microsoft Office Jlunensnonnoe cornamenue Microsoft - Open

Value Subscription mst pemennii Education
2 Microsoft Windows Solutions NeV 8265046




Cy6nuuensunonssiii jorosop AO «CodrJlaitn
Tpeitm» Ne /131 ot 10.07.2020. Cpok meicTBust
JIOrOBOpa — 0€CCPOUHBII

DneKTpoHHBIN cinoBaps #ABBY'Y
Lingvo 11 cnoBaps 6 s361k0B Volume

00O "ABU Codteep" TIT OOO" Ilporpam-e
texHosiorun" Ne88 ot 31.10.2005 (nmoctosiHHO-

3 License Concurent (21-50) #ABBYY nercTBytomas auteH3us ). Cpok 1elcTBus
Lingvo 11 cioBapsb 6 s13bIKOB JIUIEH3UH - O€CCPOYHBII
CIIC Koncynwsrantllntoc - cipaBouno- | JIJI OOO "Kouncynprant" gor. Ne 251 ot
4 MpaBoOBas CUCTEMa OTEYECTBEHHOTO 01.01.2024 ¢ IC Ne 5, 6. Cpok neiicTBust
MIPOM3BOJICTBA JIoTOBOpa - OeCCPOUHBIi
AnTtusupyc Kacnepckoro 10 mist
Windows Workstations (Kaspersky Cyb6nuuenszuonnsiii foropop AO «CodtJlaiin
5 Endpoint Security ans Ouzneca — Tpeiin» NeTr00094721701 04.12.2025
Crannmaptaeiii Russian Edition. 250-499 | cpok nmetictBus 10.02.2026 - 11.02.2028.
Node 2 year Educational Renewal Tun nuneH3uu - nponpueTapHas
License)
IlepeyeHb cBOOOIHO PACIPOCTPAHAEMOI0 IPOIPAMMHOIO o0ecnevYeHust
Ne HanmeHnoBanme
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update
# K-Lite Mega Codec Pack
# Adobe Flash Player xx Plugin
1 Mynemumeoua [10 # FreeMind
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ilpocmompugux (viewer) # Foxit Reader - Russian
3 Bpaysep # SeaMonkey

# Google Chrome

B cootBerctBHu ¢ [lonokeHneM O CO30aHUM CIELUATBLHBIX YCJ'IOBI/Iﬁ JJI1 HHBAJIMAO0OB M JIUIT

¢ OB3 uH(popMannoHHO-TEXHOJIIOTHYECKast 0a3a 00pa30BaTENBHOrO Mpolecca IMpeayCMaTpUBACT

HCITIOJIB30BAHUC MATCPHAIIBHO-TCXHUYCCKHUX CPCACTB C YUCTOM PA3JIMYHBIX HO30JIOTHit HWHBAJINI0B

u aui ¢ OB3.




11. JUTEPATYPA

11.1. OcHoBHas JiuTepaTypa

KoanuecTB
0B
OMoOJINOTEK
e

bubauorpapuyeckoe onucanue Tun

Cotton, D. Market Leader: Pre-Intermediate Business English
Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - Y4eOHUK 114
Slovakia: Pearson, 2012. - 176 p.

Cotton, D. Market Leader: Intermediate Business English :
Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - y4eOHHK 76
[China]: Pearson, [2013]. - 176 p.

Market Leader : Elementary Business English : Course Book /
D. Cotton [u ap.]. - New ed. - Slovakia : Pearson Education, y4IeOHUK 22
2011.-160 c.

ManbkoBckast, 3. B. AHIMIMIICKUH S3BIK B CUTYaIIHSIX
MIOBCETHEBHOTO JIeI0BOTr0 00I11eHus : yueo. mocodue / 3. B.
ManbkoBckas. - Mocksa : Ungpa-M, 2023. - 223 c. - ISBN
978-5-16-105422-2 (online). - ObC 3nanuym. - URL:

https://znanium.ru/catalog/document?id=422429

y4ueOHOe

9BC
rnocooue

InsxoBa, B. A. AHTTIHIACKUN SI3BIK JJI1 DKOHOMHMCTOB :
yueonuk / B. A. [llnsaxoga, O. H. I'epacuna, 0. A. I'epacuna.
- Mockasa : Jlammkos u K, 2023. - 295 c. - ISBN 978-5-394- y4eOHHK 2bC
05141-8. - Tekct : anexkTpoHHbIi. - URL:
https://znanium.ru/catalog/document?id=431549

11.2 lonosHuTebHAS JJUTEPATYypPa

Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed.
- Slovakia : Pearson, 2010, 2013. - 96 p.

Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd
ed. - Slovakia : Pearson, 2012. - 96 p.

Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed.
- Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.
Menpunuyk, M. B. Business Fundamentals (OcnHoBbl Ousneca) : yueOHuk / M. B.
Mensanuyk, O. H. AHromenkoBa. - MockBa : Hudpa-M, 2024. - 215 c. - (Beicmiee
obOpazoBanue). - ISBN 978-5-16-111630-2 (online). - Tekct : snextponHsii. - URL:

https://znanium.ru/catalog/document?id=439283

Iepuoanueckue U3TaHUA:
AKTyanbHble Tpo0JeMbl (PUIOIOTUU U METOAUKH MPENOJIaBaHUsI HHOCTPAHHBIX SI3BIKOB :

Hay4HbIi xypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918



https://znanium.ru/catalog/document?id=422429
https://znanium.ru/catalog/document?id=431549
https://znanium.ru/catalog/document?id=439283
https://www.elibrary.ru/contents.asp?titleid=48918

S

MHocTpaHHBIE SA3BIKU B BBICIIEH IIKOJIC: HAYYHBIN KypHAIL. —

URL.: https://www.elibrary.ru/contents.asp?titleid=32488; https://fljournal.rsu.edu.ru/

COBpeMeHHI)Ie HUCCIICAOBAHUSA B obnactu npenoagaBaHsl HHOCTPAHHBIX SAA3BIKOB B HCA3BIKOBOM

By3e: HayuHbIi xkypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

Teopm{ U MPAKTUKAa HHOCTPAHHOT'O A3bIKa B BBICIIIEH IIKOJIE: Hay‘-IHBIﬁ KypHaJ. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

Teopus si3pIKa U MEKKYJIbTYpHAsi KOMMYHHUKALMS: HAYYHBIH U IPO(ECCUOHATIBHBIN KYypHAJL.

— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemenHbIe NIpodeccCHOHATbHBIE 0a3bl JAHHBIX, HHPOPMAIHOHHbIE
CIIPaBOYHbIE CHCTEMBI, YJIEKTPOHHbIE OHMOJIMOTEYHbIE CHCTEMbI:
Znanium: 3JIeKTPOHHO-O0nOMMoTeuHas cucrema. — URL: http://znanium.ru.

eLIBRARY.RU: nayunas snexkrponnas oubnuorexa. — URL: https:/elibrary.ru/.

Hudposas oudbmuorexa IPRsmart. — URL: https://www.iprbookshop.ru/.

KoncynpranT mimtoc: cnpaBoyHo-npaBoBas cuctema. — URL: T:\consultantplus\cons.exe.

YBJI UBUC. — URL : https://eivis.ru/basic/details.
OnextponHas oubnuorexka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.



https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
http://znanium.ru
https://elibrary.ru/
https://www.iprbookshop.ru/
https://eivis.ru/basic/details
http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3AHUSA JJ OBYYAIOIIUXCA 110 OCBOEHUIO
JANCHUITINHBI

OcBoenne 00ydarmuMCs TUCUUIUIMHBI MPEANoIaraeT MnoceleHrne NpakTUYECKUX 3aHITHH,
BBINOJIHEHHE NMPAKTUYECKUX 3a/JaHUH, BBIIIOJHEHHUE 3aJlaHUM sl caMOCTOsATeNIbHOW paboTsl. lpu
HOJTrOTOBKE K MPAKTUYECKOMY 3aHATHIO OOydaromeMycs HeoO0XOIMMO HOBTOPUTH MPOMAEHHBIN
MaTepHall o U3y4aeMoi TeMe, C IeTbI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, @ TaKXKe MPETOCTaBUTh
BBIMIOJIHEHHbIE MHCbMEHHBIE JOMalllHuEe 3adaHus. B pamkax ngaHHOW y4yeOHOW AMCHUILIMHBI
BBIJIEJIAETCSL 0c00asi pojib M 3HAUEHUE CAMOCTOSITENIbHON JeSITeIbHOCTH 00Yy4aoLerocs B mporecce
oBnaieHus sA3pIkoM. Ha Beex atamax oOy4eHus oOpaiaeTcss BHUMaHUE Ha 00ydyeHue 00yqaromuxcs
METOAMKE CcaMooOpa3oBaHMs, KOTOpas TMO3BOJSET KM OBJAACTh NpPHUEMaMH H3BIICYCHUS
uHbOpMallMl U3 TEKCTOB, 3HAKOMHUT CO CHocob0aMu ee Tmepefadyd Kak B YCTHOM, Tak U B
NMCbMEHHOM BHZE, a Takke B (opMe JIeJ0BOro MHCbMA, YCTHBIX JOKJIAJOB, COOOLICHWH U
NPEe3eHTAlMH C UCIIOIB30BaHUEM LIU(PPOBBIX HHCTPYMEHTOB JJIsl PEIICHUS TIOCTABICHHOM 3a/1a4H.

OcBoeHME TUCLUIUIMHBI [IPEAINOIIAracT BhIIIOIHEHUE IPAKTUYECKUX 3aJJaHUM (IIPAKTUKH) BO
BpeMsl KOHTaKTHOM paboThl ¢ MpemnojaBaTesneM JIMOO B 4achl CaMOCTOATEIbHOW paboThl. Bcee
IIPAKTUYECKHUE 3alaHusl JUCLUIUIMHBI NPENOCTaBIIAIOTCSA IPENoAaBaTe/IIMA BO BpEMs 3aHATUU U
pasMelarTcs B JIOKAIbHOM ceTH AKaJeMHUU M 3JIEKTPOHHON MH(OpMaIMOHHO-00pa30BaTeIbHON
cpene. BrimonHeHHBIE TpakTHYecKHe pabOThl CHAIOTCS Ha MPOBEPKY IPENOJaBaTeNi0 OJHUM M3
CJIEYIOIIUX CIOCOOOB: MPEJOCTaBICHUE BBIIOJHEHHOIO JOMAIIHEr0 3aJaHusl JIMYHO B PYyKHU
IIPENOAABATENI0, OTIIPABKA IPENOJABATEI0 Ha MOYTOBBIM ANMK. [Ipy oTmpaBke mpenonaBaTeto
BBINOJIHEHHON paboThl MO MOYTe 00ydYaroleMycsl clieyeT 00ecneunTh JINYHYI0 HISHTH()UKALHNIO.
Kak mpaBuiio, B TeMe WM TeKCTe MUCbMa ykas3biBaeTcs Kype, PO obyuaromierocs, AUCHUILIIHA,
TeMa, 10 KOTOPOW BHITIONHEHA paboThl. OT/AEIbHbBIE MPAKTHUECKUE paOOTHI MOTYT OBITH IPOBEPEHBI
IIPENOAABATENIEM HEMIOCPEICTBEHHO B ay IUTOPHH.

JIns  3aKkperuieHus MpUOOPETeHHBIX 3HAaHUM, YMEHMM U HaBBIKOB, U1 Ppa3BUTHUS
CHOCOOHOCTEH K €aMOOOYYEHHIO B JAUCHUIUIMHE NPEAyCMOTPEHAa CaMOCTOATENbHas paboTa.
CamocrosiTennbHass paboTa MOXKET BBHIMOJHATHCS OOYYArOIIMMCS JoMa WIM B ayJIUTOPHIX
AxkanemMuu, CHENMaIbHO OTBEJIEHHBIX JUISI CaMOCTOSATENBHOW paboThl M OCHAILIEHHBIX
HEOOXOJUMBIM TEXHUYECKUM U MpOorpamMMHbIM obecnedeHueM, aoctynom k OUOC u OBC. [ns
YCIICHIHOTO BBIMOJIHEHUS] CaMOCTOSTENIbHOW paboThl 00ydaromeMycsi pPeKOMEHIyeTCsl 3apaHee
03HAaKOMUTHCS C MEpPEUYHEM 3aJaHuil U rpadukoM ee BbIIoJHEHUs. [1oAroToBKa K MpakTUYECKUM
3aHATHAM C MOCIEAYIOIUM YYaCTHEM B YCTHOM OIIPOCE MPEATIONATaeT: CHCTEMaTHYECKOE U3YUCHHE
ayTeHTHMYHOIO0 MaTepuaia U3 Y4YeOHUKOB U HMCTOYHUKOB JIOTIOJIHUTEIbHON JIUTEpaTyphl;
MOJrOTOBKY HMHAMBUAYAJIBHOTO BOKaOyssipa IO NpoiiieHHOH Teme; padoTy cO CHpaBOYHOU

JUTEpaTypoil W clioBapeM; paboTy Haj omuOKaMu. B pamkax JaHHON y4eOHOW IUCIIMILTUHBI



oOyyaromuecs: BBIIOJIHIIOT CAaMOCTOATENbHYI0 paboTy B BHJE IOBTOPEHUS NPOHIEHHOTO
MaTepuaia MO BCEM H3y4aeMbIM TeMaM JAECSITH pa3/esioB, YCTHO M NUCbMEHHO (IMCbMEHHbIE
JIOMalllHUEe paboThl) OTBEYAIOT Ha BOIPOCH [ TOJITOTOBKM K TEKYLIEMY KOHTPOJIO B
COOTBETCTBYIOIIEM CEMECTpPE, a TaKKe TOTOBATCA K WHAMBUIYAIbHbIM WIA TIPYNIOBBIM
MPE3EHTALUSAM 7151 TPOXO0KICHUS POMEKYTOYHOM aTTECTALUU 110 AUCIUIUIMHE.

JIist  BBIMOJTHEHUSI TPAKTUYECKHX 3aJlaHUi  CaMOCTOSITEIbHOM paboThl MO  JIaHHOM
JUCIHUIUIMHE B JIOMAIIHUX YCJIOBUSAX (3a mpenenamMu AkaaeMuu) oOydarolieMycsi HeoOXOauM
MEPCOHANIbHBIN KoMmbloTep (TUIaHIIeT) W mporpamMMmHbid maker Microsoft Office He Hmxke 10
Bepcun. CamocTodTenbHas paboTa COMPOBOKAAECTCA METOIMISCKUMU YKa3aHUSIMU, Pa3MEIICHHBIMU
B JIOKATBbHOW CETH AKaJAeMHH U DJICKTPOHHOW HWH(MOPMAIMOHHO-00pa30BaTEILHON Ccpejie.
Metonuueckue ykasaHus —coaepkar (OpMYIMpPOBKY 3aJaHMs, MPUMEPHYIO TEXHOJOTHUIO
BBIMIOJIHEHMsI, (opMmar crauyu BBIIOJHEHHOW paboTel. [IpenomaBaTens BO Bpemsi ayIUTOPHBIX
3aHATHUH 3apaHee 00CyXJaeT ¢ 00y4arolMMUCS 3a/laHue CaMOCTOSITEIbHON paboThl U MOPSIOK ee
cnaun. KoHCynbTanmuu IO BBIIOJHEHUIO CaMOCTOSTENIBHBIX paboT, 0O0CYXIeHHE OTMETOK U
JIOTIYIIEHHBIX OIIMOOK, 3aIllUTa OTIEIbHBIX BHJIOB CAMOCTOSITENIbHBIX PabOT OCYIIECTBISIETCS BO
Bpemss KCP Ha kadenpe ympaBieHus U CBA3eil ¢ OOILIECTBEHHOCTHIO WM B ayJUTOPHH I10
pacnrcanno. KoHcynbTanuu mpernoaaBarenss MO BBITOIHEHUIO CaMOCTOSITEIbHONH PabOThl MOTYT
OCYILECTBISATBCS MOCPEACTBOM acuHXpoHHOTo (mouta, DMOC) u CHHXpOHHOTO (ZOOm, CETH)
KOMMYHHKAIIMOHHOTO B3aMMOJICHCTBHS 110 MPEIBAPUTEIBbHON JOTOBOPEHHOCTH C MPENOJaBaTEIIEM.
BoinonusieMble  caMoCTOATENbHBIE PAOOTHI  SABJISIOTCS DJIEMEHTAMHU TEKYIIEro KOHTPOJIS H
OLICHUBAIOTCS IpenojaBareneM. [lomydeHHble OTMETKM YUYWTBHIBAIOTCS MPHU BBICTABICHUH 3a4eTa,
3a4era ¢ OLCHKOM, JK3aMeHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYIAET 3a4eT, 3aUeT C OLEHKOM, 3K3aMeH. 3ayer,
IpOBOAMMBIN B (hopMe HMHAMBHIYaTbHOM Mpe3eHTallMd O M3YyYEeHHOH TeMme, BBICTAaBIAETCS B
MEPBOM M TpPETheM ceMecTpax oOydeHus. [ OIEeHKH pe3ylbTaTOB OOydYeHHUs MO TUCIUILINHE
y4eOHBIM IUIAHOM BO BTOPOM CEMECTpe MPEAyCMOTpPEH 3aueT C OIEHKOH, NPOBOJUMEIN B (Gopme
WHAMBUIYaJIbHON TIpe3€HTaluMu 10 M3yuyeHHOW Teme. B uyerBeprom cemectpe oOyueHuUs
IPEeIyCMOTPEH OHK3aMEH, NPOBOAMMBI B (OpMe HEMOATOTOBIEHHOIO MOHOJIOTMYECKOTO
BBICKA3bIBaHUS MO OJHOM W3 MPEAJIOKEHHBIX TEM MPOJOJIKUTEIBHOCTHIO 1-2 MUHYTHI; OTBETa HA
Bompockl (3-5) mapTHepa WM TpenojaBaress IOCie IMPEICTaBICHHOIO MOHOJIOra; IPYNIIOBON
JIETIOBOM TPE3EHTAUUM MO M3y4eHHOM TeMme. Kpurepuu BbICTaBiIEHHUs 3ayera, 3a4eTa C OLEHKOM,

OK3aMCHa O3BYYHBAIOTCA IMPENIOAAaBATCIIEM Ha IEPBLIX 3aHATUAX 110 AUCHUILINHEC.
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