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1. NEPEYEHHh KOMIIETEHIIUI U 3TAIIBI X ®OPMUPOBAHUS B IIPOIIECCE
OBYYEHUA 110 JUCHUIIJIMHE

OneHouHble MaTepHUallbl

(cpenctBa) chopMupoBaHBI

HAa OCHOBaHHMH (eAepaTbHOrO

TroCyaapCTBCHHOI'O O6paSOBaTCJ'IBHOFO CTaHJapTa BbICHICTO 06p330BaHI/I${ — 6aKaJ'IaBpI/IaT 10

HanpasyieHUu0 ToaAroToBku 54.03.01 «/luzaitny», yTBEpkKAESHHOIO NPHUKa3oM MUHUCTEPCTBA HAYKU U

BbicHIero oOpa3oBanus Poccuiickoir @®epepauun 13.08.2020 Nel015, (¢ wu3MeHeHUsIMU U

nonojiHeHussMu ot 26.11.2020 r.)

u ydeOHOro miaHa HampasieHus nonrotroku 54.03.01

«duzaiin», npopuns «['padrka KOMIBIOTEPHBIX UTP W aHUMalus» (Mporpamma OakanaBpuata).

Onenka chopMUPOBAHHOCTH KOMIETEHLIUN HA KaXKIOM dTare 00y4eHHs MPOUCXOAUT Yepe3 OLEHKY

TUTAHUPYEMBIX PE3yJIbTaTOB OOYUCHHSI 110 JUCIUIUINHE (3HAHUN, YMEHUHN, HABBIKOB).

Pe3ynbrarel ocBOCHUS
N [Inanupyemsble Otanbl (GOPMUPOBAHUS
00pazoBaTeIbHON
Ppe3yIIbTaThl 00y4IEeHUs KOMIIETEHLIMN OrneHouHbIE CpeCcTBA
HPOrpaMMBbI(KOMIIETEHI
) IO TUCIIUTUTHHE (cemecTpbl, TEMBI)
3HATE: Cemectp 1
-CUCTEMY U CTPYKTYPY | Pasgen 1. Global
MHOCTPAHHOTO sA3bIKa; | Marketing in a Design
4 - pasnuuHbIe acriekThl | Sphere
VK- si3bika: honeTndeckoii, | Tema 1.1.Globalization
Cnocoben JIEKCHUYECKUIA, (IpaKTUKYM)
OCYILECTBIIATH rpaMMaTHYECKHH, B T.4. EﬂeMi 1.2. Global VCTHBIH ompoc 1o
JIEJI0BYIO CTPYKTYpY HOCTPOCHHUS T ar eltlgg[()ggiau;meM) IIPOUICHHOMY
> ema 1.3.
KOMMYHHKAITUIO B ¢pas, npesutoKeHui, g Marepuary

YCTHOW U MUCbMEHHOMN
¢dopmax Ha
rocyJapCTBEHHOM
s13b1ke Poccuiickon
®denepauuu U
WHOCTPaHHOM (BIX)
SI3bIKe(ax)

YK-4.2.

OcymecTBisiet
JIEJIOBYIO
KOMMYHHKAITUIO B
YCTHOW U MUCbMEHHOMN
¢dopmax Ha
MHOCTPaHHOM (BIX)
A3BIKE (aX)

BBICKa3LIBAHHS,
LIEJIOCTHOI'O TEKCTA.

- aZieKBaTHEIE
SI3BIKOBBIC CPEJICTBA
JUTSL pean3aluu
OCHOBHBIX peLICBBIX

(b yHKIHIA;

- COBPEMEHHbIE
TEXHUKHU U CITOCOOBI
JIEeIIOBOM IMHCbMEHHOM
U YCTHOU
KOMMYHUKAIUU;

- KpUTEPHH,
NpeabIBIsIEMbIE K
0(OPMIICHHUIO TETTOBOM
KOPPECTOH/ICHIINY;

- OCHOBHEIE
TpeOoBaHUs K
CO3JIaHHUIO JICJTOBOH
MpEe3CHTAlINH;

- KYJbTYPY, CTHIIb

promotion(mpakTHKyM)
Tema

1.4.Global Advertising(m
PaKTUKYM)

Tema 1.5.
Branding(mpaktukym)
Tema 1.6. Global
advertising
campaigns(rpakTHKyM)
Tema 1.7.
BusinessMedia(mpaxtuk

y™m)
Cemectp 2

Pasnen2.Businessorgani
zation ina Design sphere
Tema 2.1. Employment
(TpaxTUKyM)

Tewma 2.2. Trade
(mpakTUKyM)

Tewma 2.3. Organization
(mpakTUKyM)

B 1 cemectpe 1o Temam
11.,12.21.,22.23.24

Bo 2 cemectpe o

TEMaM
3132.,33.41.,42.43.
5.1.5.2.,53.54.

B 3 cemecTpe no Temam
6.1.6.2.,6.3.6.4.6.5.,7.1
,8.1.8.2.,8.3.84.

B 4 cemectpe 1o Teme
9.1.,9.2.,9.3.94.95.9.6
,9.7.9.8.




KHM3HH, HATUOHATbHBIN
MEHTAJIMTET HOCUTEIIEH
SI3bIKa JJI
NPeJ0TBPALICHUS
HCIIOHMMAaHUA Ha
MEKJINIHOCTHOM U
mpodeccCHoHaTLHOM
YpOBHE.

YmMmeTh:

- IOHUMATb PeYb
HOCHTEJISI/JeH s3bIKa B
YCTHOM U MMUCHhbMEHHOU
bopmax;

- aJIeKBaTHO
BOCIPOM3BOIUTH
HE00X0IUMBIN HaOOP
KOHCTPYKIUH U
TEPMHHOB B
MOHOJIOTHYECKOH U
JUAJIOTHYECKON peun;

- IOHUMATh
ayTeHTHYHBIE
MUCHbMEHHBIE TEKCTHI,
WCIIOJNIB3YS pa3HbIe
TEXHUKHU YTEHUS;

- U3BJIEKATh
HEO0XO0TUMYIO
nHGOPMAITUIO U3
OpPUTHMHAIBHOIO TEKCTA
Ha MTHOCTPAHHOM
SI3BIKE, aHATM3UPOBATH,
0000111aTh, J1€J1aTh
BBIBO/IBI.

- BECTH JICJIOBYIO
KOPPECIOHAEHIIMIO;

- IOHUMATb Ha CIIyX
pedb HOCUTENEH sS3bIKa.

Baagern:

- HaOOPOM SI3BIKOBBIX
CPEICTB, HEOOXOIMMBIX
VISl pean3anuu
YCIIEITHOU
KOMMYHHKallMX B
KOMaHJIe;

- HaBbIKaMU pabOoThI
CO CIIPaBOYHOM
JUTEpPaTypou U
CIIOBapsIMH;

- TeXHUKaMHU
apryMeHTalll1 BeIeHUS
JMCKYCCHU B YCTHOM U

Tema 2.4. Money
(TIpaKTHUKYM)

Pasmen3.MarketingStrate
gies

Tema 3.1. Ethics
(mpakTHKyM)

Tema 3.2. Changein a
Design (mpaktukym)
Tema 3.3. Marketing
Strategies (mpakTUKyM)

Pa3nend. Leadership
Tema 4.1. Cultures
(TpaxTUKyM)

Tema 4.2. Leadership
(mpakTHKyM)

Tewma 4.3. Competition
in in Design sphere

Cemectp3

PaznensS. Business
vision

Tema 5.1. Innovations in
Design
sphere(mpakTukym)
Tema5.2. Business and
environment
(IpaKTHKyM)

Tewma 5.3. Franchising
(TpakTUKyM)

Tema 5.4. Business
communication
(TpakTUKyM)

Pasnen6.Insights Into
Marketing

Temab.1. The nature of
Marketing (mpaxktukym)
Tewma 6.2. Customer
service (TIPaKTHKYM)
Tema 6.3. TeamBuilding
(mpakTHKyM)

Tewma 6.4. Risk in a
Design sphere
(mpakTUKyM)

Tema 6.5. Crisis in a
Design sphere
(mpakTUKyM)

Cemectp4
Pasnen7.Marketing for
Global Companies




MMMCEMEHHOM BHJIE,
MOJTB3YSICh 3HAKOMBIM
JIEKCUYECKUMH U
FpaMMaTI/I‘{eCKI/IMI/I
CpE/ICTBaMHU SI3bIKa;

- TEXHOJIOTHEH
CO3JIaHUS JeIOBOH
MpEe3EHTAlNKU Ha
WHOCTPAHHOM S3bIKE;
- HaBBIKAMH
(buKkcHpoBaHUS
OCHOBHOM HEH U
BTOPOCTETICHHBIX
JleTalie B YCTHOW H
MUCHMEHHOHN
KOMMYHI/IKaIII/II/I.

Tema 7.1. Globalization
and Global Marketing
(mpaKTHKYM)

Tema7.2. Marketing for
Coca Cola Company
(TpaxTUKyM)

Tema 7.3. Successin a
Design sphere
(TpaxTUKyM)

Tewma 7.4. Marketing for
General Motors
Company (pakTuKym)
Tewma 7.5. Failuresin a
Design sphere
(TpaxTUKyM)

Tema7.6. Marketing for
Microsoft Company

(IpaKTHKyM)

Tewma 7.7. Marketing for
Virgin Group Company
(IpaKTHKyM)

Tema 7.8. Future of
Design sphere
(IpaKTHKyM)

2. OLIEHOYHBIE MATEPHUAJIbI (CPEACTBA) JISA TEKYIIEIO KOHTPOJISA U
OLEHKHN 3HAHW, YMEHUM, HABBIKOB, OBECIIEYUBAIOIIUX
®OPMUPOBAHUS KOMIETEHIIMI B MPOLIECCEOBYYEHMUS IO IUCIUIJIUHE

OHGHO‘-IHBIG MaTCpualibl JJIsI TCKYHICTO KOHTPOJIA MO JUCHUINIMHE: B TCYHCHHE CEMCECTpa
OCYIIECTBIISIETCS MOYPOYHBIM KOHTPOJIb YCTHBIX OTBETOB (JMAJIOTOB U MOHOJIOTOB), ay/IUPOBAHUA,
YTeHUs ¥ THUChMEHHBIX paboT (HampuMmep, MNHUCHMEHHBIX JIOMAIlHUX 3aJaHuil), a TaKKe
camocTosITeNlbHasE padoTa CTYIEHTOB - MOJATOTOBJIEHHOE MOHOJOTHYECKOE BHICKA3bIBAaHWE B BHJIE
OTBETA Ha BOMPOC (CM. HIKE 110 CEMECTPAM).

Onenka BbICTaBIseTCS 3a pabOTy Ha Ka)JIOM 3aHSATUH, YUUTHIBAIOTCS BCE BHJIbI pEUEBOM
NCATCIIbHOCTHU (a}’I[I/IpOBaHI/Ie, rOBOpCHHUEC, YTCHUC, HI/ICI)MO),a TAaKXXC YMCHHUC aJICKBATHO, IO TCMC,

OTBCTUTH Ha BOIIPOCHI K TCKYHIECMY KOHTPOJIIO, MPCACTABJICHHBIC HUKC. OI_IeHKa BBICTaBJIACTCA

COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHMU.

Kpurtepun oueHKH YpOBHA C()OPMUPOBAHHOCTH S3BIKOBBIX HABBIKOB M PE€YEBbIX YMEHH I

Bun nesitesibHOCTH Ounenka Kpurepnu onenku
1. AynupoBanue OTIM4HO 80-100 % mpaBUIIbHBIX OTBETOB. AJIEKBaTHAasl ObICTpasi peaKlus
Xoporio 70-79 % npaBUIBHBIXOTBETOB
YrnosnersopurenbHo | 50-69 % npaBUIBHBIXOTBETOB
HeynosnersopurensHo | Menee 50% npaBHIIBHBIXOTBETOB




2. T'oBopeHue

OTan4YHO

KomMyHukaTuBHas 3ajaya ycrnemHo pemeHa. Peus cBoOonHas,
Oermnas, MPEATI0KEHHS CJIOKHBIE, TIOJIHBIE, CBSI3HBIC,
nocnenosarenpaple.  O0ObeM  BBICKaspiBaHMsA: MoHosor — 20-30
npeIoxkeHuit; auanor —15-20 B munHyTy. Hcmombiyercs MMpOKMiA
JMana30H SI3bIKOBBIX CPEICTB M CIIOXKHAS CTPYKTypa INPEUIOKCHHUH.
Homyckaercs ot 1 1m0 3 rpaMMaTH4YecKUX, JIEKCHUYECKUX,
(hOHETHUECKHUX OIINOOK, HE MPENATCTBYIONIMX KOMMYHHUKAIIHH.

Xopo1o

CBs3Has pedb CpemHEro TemIra, 00beM BBICKA3bIBaHMS: MOHOJIOT - 14-
19 npemioxennit; auanor — 10-14. KomMmyHukaTHBHas 3a7a4a B [IEJIOM
peleHa ¢ HEKOTOPBIMH OTOBOpKaMH. JlMama3oH S3BIKOBBIX CPEICTB
HaXOJHUTCSI B OCHOBHOM B COOTBETCTBHM C IPOTpaMMOM Kypca.
Homyckaetrcss oTr 4 10 6 TrpaMMaTHYeCKUX, JIEKCUUYECKUX,
(OHETHYECKHUX OIIUOOK, HE NPEMITCTBYIONIMX KOMMYHHUKAIIHH.

yIlOBJ'IeTBOpI/ITej'H;HO

MeuieHHBIH TeMI pedd, OOJbIIOe KOJMYECTBO TMay3, IpocTas
CTpYKTypa npeioxenuil. O0beM BbIcKaszbiBaHus: MoHosor — 10-13
MIpeUIOKeHMI; nuasor — 7-9 mpemroxxeHuid. Jlomyckaercst oT 4 1o 8
JIEKCHYECKUX, TPAMMATHYECKHUX, (POHETHUSCKHMX M KOMMYHHUKATHBHO-
3HAYMMBIX OIINOOK.

HeynosneTrBopurensHO

KomMyHuKaTHBHAS 3a/1a4a HE pelIeHa, TEMI Pe4YH O4YeHb MEUICHHBIH.
Hcnonp3ytoTcst 0oOpbIBOYHBIC, HECBSA3HBIC NpEUIOXKEHUs. Boxalymsp
NpUMHTUBHBIA.  OOBEMBBICKA3bIBAaHMS:  MOHOJOI  —  MEHee
10mpeUI0’KeHHH; IUAJIOr - MeHee 6 MpeaoKeHUH.

3. Urenune

OTan4HO

ITomnoe u Ttounoe (90%-100%) mnoHMMaHuEe COJEp)KaHUS TEKCTa,
yMEHHE TIepeiiaTh  COJEp)KaHUE  CKATo M pPa3BepHYTO €
UCTIONIb30BaHUEM aKTUBHOW Jiekcuku. Jlomyckaetcst or 1 mo 3
HerpyObIX paMMaTH4YeCKUX M JIGKCHYECKHX OIIHOOK.

Xopowo

ITonnmanue coaepkanusi Tekcra B 1enoMm (70%-89%), ymenue
nepenarb CoJIepKaHHWe C)KaTo M Pa3BEpHYTO C HCIOJIb30BAHHEM
aKTUBHON Jekcuku. [omyckaercsor 4 m0 6 TrpaMMaTHYECKUX,
JICKCUYECKUX U (POHETHICCKIXOITHOOK.

Y,I[OBJ'IGTBOpI/ITCJ'ILHO

Henomroe wu Hetounoe (50%-69%) moHMMaHHWe comep KaHUSL
MPEUTOKEHHOTO  TeKCTa, 3aTpyAHEHUS TpU Iepefade ero Ha
WHOCTPAaHHOM SI3BIKE, HE MCIIOJIb30BAaHNE HOBBIX JICKCHICCKUX CAMHUIL.
Honyckaercs or 6 npo 10 rpamMMaTHYECKHX, JEKCHUYECKUX U
(hoHETHUECKUX OMMOOK, YaCTh U3 KOTOPBIX ABISIETCS TPYOBIMHU.

HeynosnerBopurensHO

[NonHOE HeMOHMMaHKE COAEPKaHUS WM HETOYHOE MOHMMAaHue (MeHee
50%) TpeArIoXEHHOTO TEKCTa, HEyMeHHWe IepenaTh €ero Ha
MHOCTpaHHOM s3bIke. bonee 10 rpammaTHdyeckux, JIEKCHUECKHUX H
(hOHETHUECKMXOMINOOK.

4. [Tucesmo
(opunmanbHan
JieJIoBast
KOPpPeCcOH/IeHIIs)

OTan4HO

Pabota comepHUT YETKYyH W IMPO3PavyHyl0 CTPYKTYPY: BbIJIEIICHHBIE
BBEJCHUE, OCHOBHYIO 4acTb M 3akmoyeHue. Hcmonesyercs
pa3HOOOpa3HBIl aKTUBHBIH BOKAaOYJSp, JIEKCHYECKHE EIMHUIIBI,
CBA3BIBAIOILIUE CMBICIIOBBIE YAaCTH, UMEETCSI YETKOE IPEICTABIECHUE O
TEXHUKE TIHCbMa W CIOCO0aX pacKpbITHA TeMbl.  XOpOIIO
MIPOCMAaTpUBaeTCs CMBICH  HamucaHHoro. OpraHuzamms — paOOTHI
COOTBETCTBYeT 3aJaHUIO M  oOeclieuyMBaeT YWTATENI0  YETKOe
noHnMaHue Tembl. Jlomyckatorcss 1-3 HerpyOble TpaMMaTHYecKue,
Jekcnyeckue U opdorpaduyeckne OMMOKH, HE HapyIIalonIne
MIOHUMAaHME.

Xoporo

Pabora nmeer 4yeTkyro CTpykTypy. BokaOymsip anexBareH, He Bcerna
MIPOCMATPHUBACTCSI YMEHHE CBS3BIBATh IEPEXOJ] OT OJHOM MBICTH K
npyroii. Coxepxkanue pabOThI BBICTPOEHO JIOTUYECKH, HO TEMBI
OTIpeJIeIEHHBIX YacTeH MOJHOCTHIO HE pPacKphITHL. JlomyckaeTrcs ot 4
10 6 TpaMMAaTHYECKUX, JIEKCHUECKUX U opdorpaduyuecknx ommudoK, He
HapyIIAIOMINAX TOHMaHHE.

Y 10BIETBOPUTEIILHO

JleMoHCTpHpyeTcst cnaboe pacKpbeITHE TEMbI, paboTa OpraHW30BaHA
CIIMIIKOM TIPOCTO, CMBICI MECTaMH HesiceH. VICTonb3yeTcsl CIMIIKOM
npocrod  BokaOynsip. HacumrbiBaetcs 7-10  rpamMmaTHyecKuXx,
JIEKCHYeCKUX ¥ opdorpaduuecknx omuOOK, HE HapyIIAIOIINX
MIOHUMAaHME.




HeynosnerBopurensHo | PaGora He CTpyKTypupoBaHa M HE OpPraHW30BaHA JIOJDKHBIM 00pa3oMm.
CMmbICT MecTaMH HE SiCeH. BokaOynmsipnpHMHTHBEH, HCIIOJB3YIOTCS
OTAENBHBIC HW30JIMPOBAHHBIC CJIOBA, HE CBS3aHHBIC OOPBIBOYHBIC
npemroxkeHus. Jomymeno6onee 10 rpaMMaTHIecKux, JTEKCHIECKUX H
op¢orpadhuIecKuXOmnuOO0K.

Crnmcok BONPOCOB /sl MOATOTOBKH K TeKylIeMy KOHTPOJIIO B 1 cemecTpe:

@®opMyIUpOBKa BOIPOCOB K TEKYLIEMY KOHTPOIIO B 1 ceMecTpe IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPIKAHUIO 3aBJIICHHBIX TCM.

1
2
3.
4

5.

Paznexn 1. GlobalMarketing in a Design sphere

WhatisMarketing?

WhatarecharacteristicsofMarketing?

Whatisbranding?

Why do we need brands?

What steps should a company take to create a new brand?

6. Whatiscounterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.
11.
12.
13.
14.
15.
16.
17.

What are the advantages of being the local Co?
What are the disadvantages of being the local Co?
What are the ways to globalization?

What is urgent: globalization or localization?
Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

Cnmcok BONPOCOB /1Jis1 MOATOTOBKH K TeKYIIeMY KOHTPOJIIO BO 2 ceMecTpe:

®opMyIupOBKa BOIPOCOB K TEKYIIEMY KOHTPOJIK BO 2 CEMECTpE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHUIO U COACPKAHUIO 3asABJICHHBIX TEM.

1.

Paznen 2. Businessorganization in a Design sphere

What are the advantages of being small Co?

2. What are the disadvantages of being small Co, if any?




Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

© © N o U b~ w

What are the most efficient methods of advertising?

10.  What are the least efficient methods of advertising?

11.  What makes a good advertising?

12.  What are vivid examples of successful advertising? Why?

13.  What are vivid examples of unsuccessful advertising? Why?

Paznexn 3. Marketing Strategies
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequencesof unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N g s~ wDh e

What strategies can be used inside a company to make it smaller? Nameandcharacterize 6

ofthem.

8. What strategies can be used inside a company to make it bigger or more efficient?
Nameandcharacterize 6 ofthem.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

Pa3nean 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?



Cnucok BONPOCOB [JIsl MOATOTOBKH K TeKYyIIeMy KOHTPOJIIO B 3 cemecTpe:
@opMyTUpOBKa BONPOCOB K TEKYIIEMY KOHTPOIIO B 3 CEeMeCTpe IMOJHOCThIO

COOTBECTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Pa3gen 5. Businessvision

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

© © N o g~ w D P

What should a leader of a company avoid introducing the change to the organization?
10. Innovations: goodorevil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

Pa3nea 6. InsightsIntoMarketing

1. When, in your opinion, does a business problem become a crisis?

2 How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?

4 Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

© © N o O

To your mind, what is the best management style for Russian companies and foreign ones?
10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?



Cnucok BONPOCOB 151 MOATOTOBKH K TeKyIleMy KOHTPOJIIO B 4 ceMecTpe:
@opMyIUpOBKa BOIPOCOB K TEKYHIEMY KOHTPOIK B 4 CEMECTpe IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asBJICHHBIX TEM.

Pa3znen 7. Marketing for Global Companies

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Proveyourpointofview.
What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?

© 0o N o g b~ w D

Which qualities of a person would be useless for a team work?

w

O EHOYHBIE MATEPHUAJIBI (CPEACTBA) JJISA IMPOBEJIEHU S
IMPOMEXYTOYHOM ATTECTAIIMHA ITO TUCIUATIJINHE

JIist OLICHKH Pe3yJIbTaTOB OOYYEHUS M0 AMCHUILUINHE y4eOHBIM IJIAHOM B TIEPBOM CEMECTpe
NPEeIYyCMOTPEH 3ayeT, MPOBOAUMBIA B (QoOpMe UHAMBUIYaIbHOM MNpe3eHTallud IO TeMe:
“CompanyHistory”.

Jj1g OLIeHKH pe3yabTaToB 00y4EHHUS [0 IUCHUIUIMHE YYeOHBIM IIJIaHOM BO BTOPOM CEMECTpE
IPElyCMOTPEH 3aueT C OLEHKOH, MPOBOAUMBIN B (hopMe MHAMBUAYAIbHON MPE3EHTALUU TI0 TEME:
“ProductPresentation”.

Jlnist OLIEHKH pe3ysnbTaToOB O0YUYEHHUs MO TUCHMITIIMHE YUeOHBIM IJIAHOM B TPETHEM CEMECTpe
IpEeyCMOTPEH 3a4eT, MpPOBOJMMBIM B (opMe HHAMBUIYaTbHON Mpe3eHTallMU IO TeMe:
“BankPresentation (Finance)”.

JIisi OLEHKH pe3yabTaToB OOY4YEeHHs MO JMCUUIUIMHE YYeOHBIM IIJJAHOM B YETBEPTOM
ceMecTpe NpeAyCMOTPEH JK3aMeH, MpoBOJUMBIA B  Qopme: 1) HEMOArOTOBIEHHOTO
MOHOJIOTHYECKOTO BBICKA3bIBAHUS 110 OJHOM W3 TPENIOKEHHBIX TeM IPOJODKUTEIBHOCTRIO 1-2
MUHYTHI (BCE€ TEMbI COOTBETCTBYIOT BOIIPOCAM JUJIsl MOATOTOBKH K TEKYILIEMY KOHTPOJIIO CTYIEHTOB
B 1-4 cemectpax); 2) orBera Ha Bompochl (3-5) mapTHepa WM TpenojaBarens Iocie
NPEJCTAaBICHHOTO MOHOJIOra; 3) TPYyNmoBOil JenoBod mpe3eHTanuu mo Teme ‘“Multinational

Company” (3-5 denoBex).



OLIEHKA 3HAHUI OBYUYAIOIXCS HA 3AUETE (1 cemectp)

VYK-4.2. — obyuarommiicsi criocoOeH OCYLIECTBIATH ACIOBYI0 KOMMYHUKAIUIO B YCTHOH U
MMCbMEHHOU (popMax Ha MHOCTPaHHOM (BIX) s3BIKE (aX):
o o0yJaromuiicss 3Hae€T CHUCTEMY U CTPYKTYPY HMHOCTPAHHOTO $I3bIKA; Pa3IMYHBbIC ACHEKTHI
s3bIKa: (DOHETHUYECKOM, JIGKCMYECKHW, TPaMMAaTHYECKUH, B T.4. CTPYKTYpy MOCTpoeHHs (pa3s,
NPEUIOKEHUH, BBICKA3bIBaHUSA, LEJIOCTHOTO TEKCTa; aJeKBAaTHBIC S3BIKOBBIC CPEICTBA JUIS
peanu3alii OCHOBHBIX pEUeBBIX (YHKIMIA; COBpPEMEHHBIE TEXHHKH M CHOCOOBI JIEIOBOM
NUCHbMEHHOW M YCTHOM KOMMYHHKAIIMW; KPUTEPUH, TPEABABISIEMbIE K OPOPMIICHHIO JEJIOBOM
KOPPECIIOH/ICHIIMH; OCHOBHBIC TPEOOBaHMS K CO3JAaHHIO JICJIOBOM NPE3CHTAIMU; KYJIbTYpPY, CTHIIb
KU3HHU, HAIIMOHAJIBHBIA MEHTAJIUTET HOCUTEJNCH S3bIKa Ui NPEAOTBPALICHUS HETIOHMMAaHUS Ha

MEXJIMYHOCTHOM U ITPO(ECCUOHATILHOM YPOBHE.

OneHka JOCTHXKEHHMA  OOydaroLIMMcs — 3aIUVIAHUPOBAHHOTO  pe3ynbTaTa  OOy4YeHHUs
OCYILECTBIISICTCSL 1O pe3y/lbTaTaM MpEACTaBICHUS WHAWBUIYAIBHOM IpEe3eHTalud II0 TeMe:
“CompanyHistory”, mo ToMy, HaCKOJIbKOYCIELIHO 00YyUYaIOIMNICA CMOT PEJICTaBUTh HHPOPMALIUIO
[0 3asBJICHHOM TEMe Ha aHIVIMWCKOM si3blke. Bce JM acmekTsl OCBETWJI, J1ajl JIM OTBETHI Ha BCE
BOIIPOCHl M3 TPEJCTABIEHHOTO HUXE CIIMCKA, KacaTeJbHO TOW KOMIIAHUHM, KOTOPYIO OH
Ipe/cTaBisieT. YIOTpeOU JId OH TePMHUHBI U (pa3bl, KOTOPblE OTHOCITCA K JaHHOW Teme, T.€.

HCIIOJIB30BAJI JIM TCPMHUHOJIOTUIO JCJIOBOTO A3bIKA.

Cnucox BOIIPOCOB JI MOATOTOBKHU K 3a4Y€TYy:
1. What do you know about Ford’s history?
Why are Dr. Martens (DMs) so popular?
Name three Bic products.
What have you learnt about this company’s history?
What are the advantages of disposable products?
What are the two key events in the company history of Zurich Financial Services group?
Why is introduction an important part of a presentation?

Bic’s success in a throw-away world
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What is Marketing and its characteristics?
. Whatisbranding?

N
= O

. Why do we need brands?

[EN
N

. What steps should a company take to create a new brand?

[EEN
w

. Whatiscounterfeiting?



14. How can companies protect their brands from piracy?

15. What are the advantages and the disadvantages of being the global Co?
16. What are the advantages and the disadvantages of being the local Co?
17. What are the ways to globalization?

18. What is urgent: globalization or localization?

19. Which are the ways to globalization?
20. What are the advantages and the disadvantages of being small Co?

21. Make an overview of advertising media and methods?

22. How to choose the best way to advertise a product?

23. Advertising is not a waste of money, is it?

24. Advantages of outdoor advertising over the commercials.

25. What is the difference between corporate and product advertising?

26. What methods of advertising are more effective in each case?

27. What are the most efficient and the least efficient methods of advertising?
28. What makes a good advertising?

29. What are vivid examples of successful and unsuccessful advertising?

30. What makes a successful presentation?

OLIEHKA YMEHHI 1 HABBIKOB OBYYAIOIUXCS HA 3AUETE (1 cemectp)

YK-4.2. — obyuaromuiics criocoOeH OCYIIECTBIAThH JIETOBYI0 KOMMYHUKAIIUIO B YCTHOW U
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
° oOyJaromuiicss yMmMeeT MOHMMATh peYb HOCHUTENs/Je si3blka B YCTHOM M MHUCHMEHHOM
dopMax; ameKBaTHO BOCIPOMU3BOAUTH HEOOXOMMMBIM HAOOp KOHCTPYKIHH ¥ TEPMUHOB B
MOHOJ'IOFI/ILIGCKOI\/'I )51 I[PIEU'IOFI/I‘ICCKOﬁ pqu/I; IIOHUMATh aYTeHTI/I'-IHI)IG IIMCBMCHHBIC TCEKCTHI,
I/ICHOJII)3y51 paSHI)IC TCXHUKHN YTCHUA, U3BJICKATH H€O6XOJII/IMYIO I/IHq)OpMaIII/IIO nu3 OpI/II‘I/IHaJ'IBHOFO
TEeKCTa Ha WHOCTPAHHOM SI3bIKE, aHAIM3UPOBATh, 0000IATh, JENaTh BBIBOJBI, BECTH JCIOBYIO
KOPPECIIOHACHIUIO, TIOHUMATDh Ha CIYX pCYb HOCHUTEIIEN A3BIKA.
° OOyuarommiicss BiajmeeT OOydJaromIuiics BiageeT HAa0OpOM  SI3BIKOBBIX  CPEJICTB,
H€O6XOI[I/IMI>IX IS peanmaunn ycnemHoﬁ KOMMYHI/IKaIII/II/I B KOMAaHAC, HaBbIKaMHU pa6OTI:.I (6]0)
cr[paBquoﬁ HI/ITepaTypOﬁ nu CJIOBapHMI/I; TCXHHUKAMHU apFYMeHTaIII/II/I BCACHUSA JII/ICKyCCI/II/I B yCTHOM nu
IMMCbMCHHOM BHJC, II0JIB3YACb 3HAKOMBIM JICKCMYCCKUMU U T'PpaMMATHYCCKUMHU CPCACTBAMU SA3bIKA,
TEXHOJIOTHEW CO3/aHMs JIeIOBOM IMpEe3eHTAllM HAa MHOCTPAHHOM S3bIKE; HaBBIKAMH (DPUKCHPOBAHHS

OCHOBHOM nAaCu U BTOPOCTCIICHHBIX ,Z[eTaHeﬁ B YCTHOﬁ U THCHMEHHOU KOMMYHUKalNU.



OneHka JOCTMKEHHS — OOydaroluMCsl  3aIUIAaHUPOBAHHOTO  pe3yjibTara  oOyueHus
OCYILIECTBIISIETCA MO pe3yJibTaTaM MPEACTABICHUS WHIWBUAYAIbHOM MPE3CHTAUU 10 TEME:
“CompanyHistory”, mo ToMy, HACKOJbKOYCICIIHO pEIICHa KOMMYHHKATHBHas 3agada. Pedb
cBoOoaHast, Oernasi, MPeIIOKEHHUS CIOKHbIe, MOJIHbIE, CBA3HBIC, IocienoBareabHbie. O0beM
BbICKa3biBaHUs: MoHojor — 20-30 mpemioxenuii, auamor —15-20 B MunyTy. Mcnonb3yercs Jn
IIMPOKHUI JMAIa30H SA3bIKOBBIX CPEICTB M CIIOXKHAs CTPYKTypa MpeajioKeHuil. JlomynieHHbie
rpaMMaTHYeCcKue, JEKCUYecKre, (DOHETHUECKHE OIMMOKM HE MPEMSTCTBYIOT KOMMYHHKAIUU. TO

€CThb, COOTBCTCTBYCT JIKM OTBET o6yqa}omerocx KPpUTCPUAM OLUCHHUBAaHUSA T'OBOPCHUA.

Tunosble 3alaHusd 1JIsl IOATOTOBKHU MPE3CHTAIlUU K 3a9€TY

Choose 5 international companies, you’d like to know information about.
Find information about these global companies.

What unites them?

What is different in their activities?

What is their key of success?

What do you know about their success?

What way did they become global?

What company attracts you most? Why?
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Make the plan of your presentation.

[EEN
©

Choose appropriate language for the presentation.

OLIEHKA 3HAHU OBYYAIOIIUXCS HA 3AUYETE C OLIEHKOM (2 cemectp)

VK-4.2. — obyuaronuiics crmocoO6eH OCYyLIeCTBIATh JAEIOBYI0 KOMMYHHUKAIUIO B YCTHOH U
NUCbMEHHON (hopMax Ha HHOCTPAHHOM (BIX) sI3bIKE (ax):
o oOyyaromuiicss 3HaeT CUCTEMY M CTPYKTYPY MHOCTPAHHOTO $3bIKa; pa3iIM4YHbIE ACHEKTHI
A3bIKa: (POHETHUUECKOM, JIEKCHUYECKUH, TpaMMaTHYeCKUH, B T.4. CTPYKTypy MOCTpoeHHs (pa3s,
NpeJUIOKEHNH, BbICKA3bIBaHMs, IEJIOCTHOIO TEKCTa; aJeKBAaTHBIE S3BIKOBbIE CpPEICTBA IS
peain3allud OCHOBHBIX pEYEBBIX (PYHKUMN; COBpEMEHHBbIE TEXHUKH U CIIOCOOBI J€JIOBOM
NUCHbMEHHOW M YCTHOM KOMMYHMKAIIMM; KPUTEpUH, MPEABbABIsEMble K OQOPMICHHIO JAEJIO0BOM
KOPPECIIOH/ICHIIMH; OCHOBHBIE TPEOOBaHMS K CO3JJaHUIO JEJIOBOM Npe3eHTaluU; KyIbTypy, CTHIIb
KU3HU, HALMOHAJIBHBI MEHTAJIUTET HOCUTENEW S3bIKa JJI MPEeJOTBPAILEHUS HETIOHUMaHHUS Ha
MEXIJIMYHOCTHOM U MTPO(ECCUOHATIEHOM YPOBHE.

OneHka JOCTHXKEHHS  OOydYaloLIMMCA  3aIUIAHUPOBAHHOTO  pe3ynbTaTa  OOy4YeHHs

OCYHICCTBJIACTCA II0 pe3yjibTaTaM IMPEACTaBIICHUA HHHHBHHyaHLHOﬁ npe3cHTauuu I10 TEMC:



“ProductPresentation”, mo TOMy, HACKOJIBKO YCIEIIHO OOYYalOmUNCS CMOT TPEICTABUTH

uH(pOpMAIIMIO TIO 3asBICHHONW TeMe Ha aHTJIMKACKOM s3bIke. Bce M acmeKkThl OCBETWI, Jall JU

OTBCTBI HAa BCC BOIPOCHI U3 NMPCACTABJICHHOTO HMIKE CIIMCKA, KaCATCIbHO TOM KOMITaHUH, KOTOPYIO

OH Tpe/CTaBIseT. YIOTPEOUI M OH TEPMUHBI U (Ppa3bl, KOTOPHIE OTHOCATCS K JAHHOW TeMe, T.C.

HCII0JIB30BaJI JIM TEPMHUHOJIOTUIO JEJIOBOI'O SA3BIKA.

TunoBble 3aaHus JJis1 IOATOTOBKH NpPE3CHTAlUU K 3a9€TYy

1.

2
3
4.
5

A w0 np e
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10.
11.
12.
13.

14.

Global company vs local company
Pros and cons of any global business
Successful business activities.
Company History.

Company’s story of success.

Cnncok BONPOCOB /sl MOATOTOBKH K 324€Ty ¢ OI[€eHKOM:

In what part of the product / consumer spectrum is the company located?

Where is its "center of gravity" located?

What are the main costs of the company?

What types of its activities are most valuable to consumers and most distinguish it from
competitors?

What is your competitive advantage?

What do you consider the company's critical resources?

What are your main criteria for success?

Do they relate to products or consumers?

Are they based on the volume of products or on the quality of interaction with customers
(say, share in their costs)?

Do they relate to products or consumers?

What would your company look like if it acted at the consumer level?

How would it be different today?

How different would her activities be, the distribution of resources and efforts, success
criteria and corporate strategy?

Is there a big gap between what your company looks like today and its customer-focused
ideal? Will the transition to an “ideal” model require significant effort?

Whatchangeswillberequiredforthis?



15.Would it help you to win the battle with competitors by focusing on the needs of the
consumer?

16. How will competitors react to your transformations and how much time will they need?

17. How to prevent competitors from getting around?

18. Give 10 examples of unethical business activities and dwell on them.

19. Speak on 10 ethical business activities.

20. What is the difference between a leader and a manager?

21. Explain negative consequencesof unethical business activities the company can face.

22. What is corruption? What types of corruption can be in business?

23. What are the results of corruption for a country? Name and characterize 3 of them.

24. What strategies can be used inside a company to make it smaller? Nameandcharacterize 6
ofthem.

25. What strategies can be used inside a company to make it bigger or more efficient?
Nameandcharacterize 6 ofthem.

26. Give 3 arguments for and 3 against a merger.

27. How can mergers affect the future development of the company?

28. What are positive facets and difficulties of a small business?

29. What are pros and cons of a global business?

OLIEHKA YMEHUM 1 HABBIKOB OBYUAIOIUXCS HA 3AUYETE C OLIEHKOI

(2 cemectp)

VYK-4.2. — obyuarommiicsi CiocoO€H OCYIIECTBIATH JACIOBYI0 KOMMYHHUKAIIMIO B YCTHOH U

NUCbMEHHON (hopMax Ha HHOCTPAHHOM (BIX) sI3bIKE (ax):
. oOyyaromuiicss yMmMeeT MOHMMATh pedb HOCHUTENs/Je s3blka B YCTHOM M MHUChMEHHOM
dopmax; aaeKBaTHO BOCIPOU3BOAUTH HEOOXOIUMBIH HAOOp KOHCTPYKUMH U TEPMHUHOB B
MOHOJIOTHYECKOM M JUAJOTMYECKOM pEuYd; IIOHMMAaTb AayTEHTHYHbIE IMCBbMEHHBIE TEKCTBHI,
UCIIOJIb3YSl pa3Hble TEXHUKH YTEHUsSI; U3BJIEKaThb HEOOXOAUMYIO MH(POPMAIUIO M3 OPUTMHAIBHOIO
TEKCTa Ha WHOCTPAHHOM SI3bIKE, aHAIU3UPOBaTh, 0000IATh, JENaTh BBIBOJBI;, BECTH JEIIOBYIO
KOPPECTIOH/ICHIINIO; TOHUMATh Ha CIIyX peub HOCUTENEH SA3bIKa.

OneHka JOCTHXKEHHMA  OOydYarolMMCA — 3aIUIAHUPOBAaHHOTO  pe3ynbTaTa  OOydeHUs
OCYIIECTBIISIETCS MO  pE3yiabTaTaM CaMOCTOSITENIBHOIO  BBICTPAUBAHUS  MOHOJIOTMUECKOTO
BBICKA3bIBAaHUSI C MPUMEHEHHEM COOTBETCTBYIOIIETO BOKaOynspa, TpaMOTHO MOCTPOESHHOTO
00001IeHNsT W/WIK BbIBOJAa MO KOHKPETHOW TeMe IMpH YCTHOM MpPEIbsSBICHUN JI€I0BOI

Ipe3eHTaIlHH.



o 06yanOIHHfICﬂ BJIaACCT Ha60pOM SA3BIKOBBIX CpPCICTB, H606XOI[I/IMBIX 1 peain3aliu
YCTICTTHOW KOMMYHHUKAIIMK B KOMaH/Ie; HaBBIKaMH PabOThI CO CIIPaBOYHOM JINTEPATYPOH U CIIOBAPSMU;
TEXHUKAMH apryMCHTAallUU BCACHHA OUCKYCCUHU B YCTHOM U IIMCbBMCHHOM BHUIC, MOJB3YysCbh 3HAKOMBIM
JEKCUYCCKHUMHU U TPpaMMAaTUICCKUMU CPCACTBAMU A3bIKA, TEXHOJOTHEH CO34aHus I[CHOBOP'I MMpEe3CHTallun
Ha HMHOCTpPAHHOM A3BLIKC; HaBbIKaMH (1)I/IKCI/IpOBaHI/I$I OCHOBHOH UIEN U BTOPOCTCIICHHBIX I[CTEL]'IGFI B
YCTHOM U MHUCbMEHHOW KOMMYHUKAIUH.

OHGHKa JOCTUIXCHUA O6yLIaIOH_II/IMC$I 3aIJIAaHUPOBAHHOI'O pe3yiibTaTta O6y‘IeHI/I}I
OCYILIECTBIISICTCA 110 pe3ysibTaTaM YCIICIIHOTO BBICTYIUICHUS C IPE3CHTALMER, TPAMOTHON PEYbIO U
aJICKBaTHOW apryMEHTAaLUEH.

TunoBble 3aJaHUs JJIS IOATOTOBKH K 3a4eTy
1. Choose any ten products, you’d like to know information about.
Find information about these goods.
What unites them?
What is different about them?
What is their key of success?
What do you know about their success?
Make the plan of your presentation.
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Choose appropriate language for the presentation.

OLIEHKA 3HAHUI OBYUYAIOILIMXCSI HA 3AUETE (3 cemectp)

VYK-4.2. — obyuaromuiics criocoO6eH OCyLIECTBIATh JAEIOBYI0 KOMMYHHUKAIUIO B YCTHOH U
NUCbMEHHON (hopMax Ha HHOCTPAHHOM (BIX) sI3bIKE (ax):
o o0yyaromuiicss 3HaeT CUCTEMY M CTPYKTYPY HMHOCTPAHHOTO $3bIKA; pPa3IMYHbIE ACHEKThI
A3bIKa: (POHETUUECKOM, JIEKCHYECKMH, TpaMMaTHYeCKUd, B T.4. CTPYKTYpY NOCTpoeHus ¢pas,
NpEJJIOKEHUH, BbICKa3bIBaHMs, LEJIOCTHOIO TEKCTa; aJeKBAaTHBIE S3BIKOBbIE CpPEICTBA IS
peanu3ali OCHOBHBIX pEYEBBIX (PYHKIMI; COBPEMEHHBIE TEXHUKH U CIIOCOOBI J€JIOBOM
NUCHbMEHHOW M YCTHOW KOMMYHMKAIIUM; KPUTEPHH, NpPEAbABIsAEMble K O(QOPMIICHHIO J1EIOBOU
KOPPECIIOH/ICHIIMH; OCHOBHBbIE TPEOOBaHMS K CO3JaHUIO JIEJIOBOM Npe3eHTaluu; KyIbTypy, CTHIIb
KU3HU, HALMOHAJIBHBIM MEHTAJIUTET HOCUTENIeH s3bIKa JAJs MPEJOTBpAIICHHsS HENOHWMaHHUs Ha

MEXIJIMYHOCTHOM U MTPO(ECCUOHATIEHOM YPOBHE.

OrneHka JTOCTHXKEHUsT O0y4arolMMCsl 3alUIAaHUPOBAHHOTO pe3yjbTaTa OOy4YeHMs OCYIIECTBISIETCS
o pe3yibTaTaM IpeACTaBICHUS WHIMBUAYaJIbHOW Mpe3eHTanuu no Tteme: ‘“BankPresentation
(Finance)”, mo ToMmy, HacKOJbKOYCIEIIHO pellleHa KOMMYHUKaTHBHas 3adada. Peub cBoOOHAas,

Oermasi, TIPEJIOKEHUSI CIIOKHBIC, TIOJIHBIE, CBS3HBIC, mocienoBaTebHbie. OOBEM BBICKA3bIBAHUS:



moHouor — 20-30 mpennoxkenwnii; quanor —15-20 B MunryTy. VIcrionb3yeTcst T MUPOKUHN THaria3oH
A3BIKOBBIX CPEACTB U CJIOKHAs CTPYKTypa IMPEIIOKEHHH. JlomylleHHble  IpaMMaTHYECKHE,
JeKcuyeckue, (POHETUUECKHEe OMIMOKM HE MPEMATCTBYIOT KOMMYHHUKAUU. TO €CTh, COOTBETCTBYET

JIM OTBET 06}7‘13}01]_[61"005{ KpUTCPpUAM OLICHUBAHUS T'OBOPCHUA.

HpI/IMepHLIﬁ CIIMCOK BOIIPOCOB IJIA IOATOTOBKH K 3a4Y€Ty

1. How behavioral economics can be used to study investor behavior in capital markets,
including securities markets?

2. How is it that in these markets every several or a dozen or so years, there is a high re-
evaluation of the valuation of financial instruments, assets, including company shares?

3. What is the issue of the effect of the sheep's rush, which to some extent is often inspired by
the appropriately constructed, liberalized offer of products and services of financial institutions?

4. How does it fit into the issue of the cyclical nature of economic processes, ie the volatility
of economic growth of entire national economies in the long-term perspective?

5. In addition, the issue of the various state intervention instruments applied by national
governments is also important, some of which also act on consumer behavior of small investors and
shareholders.

6. Considering anti-crisis, counter-cyclical, interventionist monetary policies based on low
interest rates and central banks buying programs for assets lost from commercial banks, it is
reasonable to study the potentially high level of state intervention in the financial markets.

7. In connection with the liberalization of the functioning of capital markets and increasingly
emerging financial crises since the 1970s, the scale of active interventionist monetary policy of
central banking is growing, but also in relation to capital markets.

8. What about securities markets?

Q. Therefore, deregulated and indirectly subjected to potential anticyclical state intervention,
capital markets, including securities markets, are increasingly losing balance, falling into extreme
market re-evaluation and undervaluation of valuations of securities, and consequently
growing systemic investment, credit, etc. risks and increasingly emerging financial crises.

10. In view of the above, | would like to ask you: Behavioral economics and interventionist

monetary policy and the cyclically changing situation in the securities markets?

OLIEHKA YMEHUI 1 HABBIKOB OBYYAIOIIUXCS HA 3AUETE (3 cemectp)

VYK-4.2. — oOyuarommiicsi CtocoO€H OCYIIECTBIATH JACIOBYI0 KOMMYHHUKAIIMIO B YCTHOW U

NUCbMEHHOU (hOpMax Ha HHOCTPAHHOM (BIX) SI3bIKE (aX):



. oOyyaromuiicss ymMeeT MOHMMAaTh peub HOCUTENs/JIeH s3blka B YCTHOW M MHCbMEHHOMN
dbopmax; aJeKBaTHO BOCIPOW3BOJWTh HEOOXOAMMBIM HAOOpP KOHCTPYKIIMA W TEPMHUHOB B
MOHOJIOTHYECKOU U IIPI&JIOFPI‘-ICCKOﬁ peur; IMOHUMATL AYTCHTHUYHLIC [MHMCbMCHHBIC TCKCTHI,
HCIIOJIB3Ys PAa3HBIC TCXHUKU YTCHUS; U3BJICKATH HCO6XOIII/IMyIO I/IH(I)OpMaI_[I/IIO N3 OpUTMHAJIBHOI'O
TEKCTa Ha HWHOCTPAHHOM s3BIKC, aHaJIU3UPOBATh, 0606IHaTB, ACJIaTb BBIBOJbI; BECTH OCIOBYIO
KOPPECTOHCHIINIO; IOHUMAaTh Ha CITyX PE€Yb HOCUTENEH SA3bIKA.

. oOydJaronuiics BiajzeeT HAOOPOM SI3BIKOBBIX CPEJCTB, HEOOXOAMMBIX IS peaau3aluu
YCHENHOW KOMMYHUKALIMK B KOMaH/E; HaBbIKaMH pabOThl CO CIIPaBOYHOM JINTEPATYPOIl U CIIOBAPSMU;
TEXHUKaMU apryMEeHTallu BEACHHUA NUCKYCCHU B YCTHOM M INMCbMCHHOM BUIC, IMOJIB3YSACHh 3HAKOMbBIM
JICKCUYCCKUMHU U I'paMMaTUYCCKUMHU CPCACTBAMU A3bIKA, TEXHOJIOTHEH CO3aHusA I[CJ'IOBOIZ IIpE3CHTAH
Ha MHOCTPAHHOM A3BbIKC; HaBbIKaMH (I)I/IKCI/IpOBaHI/ISI OCHOBHOH HNJACU U BTOPOCTCIICHHBIX neTaneﬁ B
YCTHOﬁ ¥ ITMCHbMEHHOM KOMMYHHKaIlUU.

OLIGHKa JOCTHUKCHU S O6y‘IaIOH_II/IMC}I 3aIllJIAaHUPOBAHHOI'O pe3yibTara O6y‘ICHI/I}I
OCYHICCTBJIACTCA IO pE3yJIbTaTaM YCIICIIHOI'O BBICTYIIJICHHUA C HpGSGHTaHHCﬁ, FpaMOTHOﬁ PCUbIO U
aJICKBaTHOW apryMEHTALHEH.

Tunosble 3alaHus 1JIsl IOATOTOBKH MPE3CHTAUU K 3a9€TY
1. Find and analyse articles dedicated to the topic Finance.
2. What financial instruments exist?
3. What is a bank?
4. How are banks different?
5. Is bank an efficient or not?
6. Make the plan of your presentation.
7

Choose appropriate language for the presentation.

OLIEHKA 3HAHUI OBYYAIOIUXCS HA DK3AMEHE (4 cemectp)
[

VYK-4.2. — oOyuarommiicsi CtocoO€H OCYIIECTBIATH JACIOBYI0 KOMMYHUKAIIMIO B YCTHOH U
NUCbMEHHOU (hopMax Ha HHOCTPAHHOM (BIX) sI3bIKE (ax):
o 00yJaromuicsl 3HaeT CHCTEMY M CTPYKTYPY WHOCTPAHHOTO $I3BIKA; PA3IMYHBIE ACTIEKTHI
A3bIKa: (POHETHUUECKOM, JIEKCHUYECKUH, TpaMMaTHYeCKuid, B T.4. CTPYKTypy MNOCTpoeHHs (pa3s,
NPEUIOKEHUH, BBICKA3bIBAHUSA, LEJIOCTHOTO TEKCTa; aJeKBaTHBIE S3BIKOBBIE CPEICTBA IS
peanu3alii  OCHOBHBIX pEUeBBIX (YHKIWIA; COBPEMEHHBIE TEXHUKH W CIIOCOOBI JIEIOBOU
MUCHPMEHHOW M YCTHOW KOMMYHHKAIIMW; KPUTEPUH, NPEABIBISEMbIE K OQOPMIICHHIO IETOBOMH

KOppCCIIOHACHIINN; OCHOBHBIC Tpe6OBaHI/IH K CO3JaHHIO JEJIOBOMH Npe3CHTAlU,; KYJIbTYPY, CTHUIIb



KHU3HU, HaHHOHaJIbHBIfI MCHTAJIUTET HOCHUTEJICH S3BIKA IJi1 OpEeaoTBpaliCHUA HEIIOHMMAHHA Ha

MEXITMYHOCTHOM U NMPO(HEeCCHOHATIEHOM YPOBHE.

Onenka OCTHKEHUs O0y4aromMMCs 3alUIAaHUPOBAHHOTO PE3yJbTaTa OOYYEHHUs OCYILECTBIISCTCS
I10 pE3yjibTaTaM BBICTYIIJICHUA HCIIOATOTOBJICHHOI'O MOHOJIOT'MYCCKOI'0 BhICKa3bIBAHUSA I10 OI[HOfI nu3
MPEIOKEHHBIX TEM TPOJIOJDKUTEILHOCTRIO 1-2 MUHYTHI M OTBETOB Ha BONPOCHI (3-5) mapTHepa
HJIN IpenoaaBaTeId IOCIC NPCACTABIICHHOIO MOHOJIOTa.
Tunosble 3alaHus 1JIsl IOATOTOBKH K 3K3aMEHY
e History of Design.
e General knowledge about Design sphere.
e News in Design sphere.
e Design sphere Development.
e Privacylssues.
Cnmcok BONPoOCOB /1Sl NOATOTOBKH K 3K3aMeHy
1 What is Marketing mix? How does it affect marketing campaigns?
2 What are ways of Advertising: strategies, methods?
3 Dwell on personal skills required in marketing. Which of them do you possess?
4. What is the future of Marketing in Russia?
5 What is the future of global Marketing?
6 Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which

of them appeals to you more? Give your reasons.

7. What are main peculiarities of Globalization in Management?
8. What are main peculiarities of Globalization in Marketing?
9. What are pros and cons of the process of Globalization?

10.  What are main laws of Globalization?

11.  What are for and anti- Globalization movements?

12.  Dwell on the usefulness of the process of globalization for government, companies and
common people

13. How is the process of Globalization connected with companies’ development?

14.  Give a characteristic of a global trade.

15.  Speak on dependence in terms of Globalization.

16.  How does Globalization affect cultures?

17.  Dwell on the Coca-Cola Company; its SWOT-analysis.

18.  What is Success in terms of Management?

19. Dwell on the General Motors Company; its SWOT-analysis.

20.  What kind of failures can a company face? How to avoid them?



21.
22.
23.
24.
25.
26.
27.
28.

29.

30.
31.
32.

33.

34.
35.
36.
37.
38.
39.
40.

Dwell on the Microsoft Company; its SWOT-analysis.

Dwell on the Virgin Group Company; its SWOT-analysis.

Dwell on any international Company; its SWOT-analysis.

Dwell on any local Company; its SWOT-analysis.

Dwell on domestic producers versus multinational corporations.

Dwell on the main objectives of performance appraisal.

«Use appraisals to manage performance!» — IS that correct?

Do you think that the company's code of ethics should be expressed in the mission statement
and be publicly known? Why? Why not?

Dwell on the basic responsibilities of a manager. Spell out functions of top and middle
management.

What promotional activities do you know?

Job satisfaction. For whom is it acceptable, from your point of view?

Theories of motivation: Herzberg's theory and Maslow's theory. Which of the two appeals to
you? Why?

Incentive schemes or cash: dwell on the advantages and disadvantages of both ways of
motivating the staff.

Information is the most basic and valuable commodity of the 21st century. Is it?

Which ways of building customer loyalty do you know?

What makes you be loyal to a certain company or product?

Dwell on existing types of company’s structures.

What is ‘old-style quality’ and ‘new-style quality’? Which idea do you support?

What are the essentials of a successful presentation?

Dwell on the production philosophies you know. What do you think is better: traditional

quality control or TQM?

OLIEHKA YMEHMI1 1 HABBIKOB OBYUAIOIIUXCS HA SK3AMEHE (4 cemectp)

VYK-4.2. — obyuaronuiicss crmocoO6eH OCyLIeCTBIATh JACIOBYI0 KOMMYHHUKAIUMIO B YCTHOH U

NUCbMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3bIKE (aX):

06yanOIHHﬁCﬂ YMECT IMOHUMATL PCYb HOCHTEIIS/Iell s3bIKa B YCTHOﬁ U IHCbMEHHOM

dopMax; aJeKBaTHO BOCIPOMU3BOAUTH HEOOXOIMMBIM HAOOp KOHCTPYKIHMM M TEPMHUHOB B

MOHOJIOTHYECKOH | nnaﬂornqecxoﬁ peur; IMOHUMAThb AYTCHTHUYHBIC [MHMCbMCHHBIC TCKCTEI,

HCIOJIB3Ys PAa3HBIC TCXHUKU YTCHUS; U3BJICKATH HCOGXOI[I/IMy}O I/IH(I)OpMaI_[I/IIO N3 OpUT'MHAJIBHOT'O



TEKCTa Ha MHOCTPAHHOM SI3bIKE, aHAIU3UPOBATh, 0000IATh, JENaTh BBIBOJBI, BECTH JEIIOBYIO
KOPPECTHIOHJEHIINIO; IOHUMATh Ha CIYX p€Yb HOCUTEJIEH A3BIKA.
. oOyJaromuiicss BiajeeT HAa0OPOM SI3BIKOBBIX CPEACTB, HEOOXOMUMBIX JUIS peaTu3aliu
YCIICIIHOM KOMMYHHMKALIMU B KOMaH/Ie; HABBIKAMH Pa0OTHl CO CIPABOYHON JIUTEPATYpON M CIIOBAPSIMH;
TEXHUKAMH apryMEHTALMU BEACHUS AUCKYCCUM B YCTHOM WU NMHCbMEHHOM BHJE, MOJb3YSICh 3HAKOMBIM
JIEKCUYECKMMU U TPaMMaTHYECKUMU CPEACTBAMHU S13bIKA; TEXHOJIOTUEN CO3JaHusl AEJI0BOM Mpe3eHTaluu
Ha WHOCTPAHHOM S3bIKE€; HaBBIKAMU (PUKCHPOBaHMS OCHOBHOW HJIEM M BTOPOCTETICHHBIX JAeTaineil B
YCTHOM U MHUCbMEHHOW KOMMYHUKAIUH.

OneHka JOCTIDKEHHS — OOydyarolUMCSl — 3aIUIAHUPOBAHHOTO  pe3yibTara  oOyudeHus
OCYILECTBJISECTCS 0 YMEHUIO MTOJTHOIIEHHO MOATOTOBUTH U BBICTYIHUTH C TPYNIIOBOM NPE3CHTAUEH

Ha HHOCTPAHHOM S3BIKEC 110 HpCIIJIO)KGHHOfI HHUIKC TCMC U IJIaHY.

Tema u nu1an puHaTBLHON rpynnoBoi npesentanuu “Multinational Company”
1) CompanyOverview.
2) Company’sHistory.
3) CustomerCare.
4) Product.
5) Finance.

TunoBble 3a1aHus ISl OATOTOBKH NpPE3CHTAMM K IK3AMEHY

1. Find information about team work and team presentation.
2 How does team presentation differ from individual one?
3 Find Examples of prosperous companies in IT sphere.

4. What global companies in IT can you name?

5 What is news in IT sphere?

Kputepun oneHuBaHus INpe3eHTAlMi, MpPEACTaBIEHHBbIE HUKE, SABISAIOTCA TPEOOBAHUAMU K HX
co3zanuto. O0yJaronmmMcs He00X0IMMO YUUTHIBaTh, YTO MpPe3eHTalMs (KaKk MHIUBHUyaJdbHAs, TaK
U TPYNIOBAasi) OLIEHUBAETCSA IO CIEAYIOIIMM IYHKTaM: COJEpXaHHE; CTPYKTYpa; HarJsaHOCTb,

MaHEpa MMOBCACHHU A, KOHTAKT C aYJIHTOpHeﬁ; SA3BIKOBAA I'paMOTHOCTh PCYH.

OBPA3EL] 5K3AMEHAIIMOHHOI'O BUJIETA CEMECTP 4

DK3aMEeHAIIMOHHBINA OMJIET COCTOUT U3 | TEOPETHYECKOTo BOMpoca M 1 MPaKTUUECKOTro 3aaHusl.



Card 1.

1. For 1-2 minutes speak on the topic “What promeotional activities do you know?”

2. Answer 3-5 questions of your partner.

4. METOAUYECKHUE MATEPHAJIBI, OIIPEAEJIAIOLIUE ITPOLEAYPbI
OIIEHUBAHUA 3HAHHMH, YMEHWH, HABBIKOB, XAPAKTEPU3YIOIINX
3TAIIBI ®OPMHUPOBAHUS KOMIETEHIINIA

ITPOLIEJTYPA ITPOBEJIEHUS ITPOMEXYTOUYHOM ATTECTAILIUN
IIpomexyTouHas aTrecTanms N0 AUCHHUILINHE
Jlnisi OLUEHKH pe3ylbTaToB OOY4YeHHs MO IUCHUIUIMHE YYeOHBIM IUIAHOM B TIEPBOM
ceMecTpe NMpelycMOTPEeH 3adeT, MPOBOJUMBIA B (popMe MHAMBHIYalIbHOH NpEe3eHTalUU IO
teme: “CompanyHistory”. OOyuaronmieMmycst HYXHO BBICTYOUTb C Hpe3eHTaluell 1o
0003HaYeHHOHN TEME U IUIaHy, YUUThIBAsI KPUTEPUU OLIEHUBAHUS IPE3EHTALUH.

[1nan mpe3eHTaUm:
1) Six key dates and key events in the company’s history.

2) Curent position of the company in the market.

Jlnst olleHKH Pe3yNbTaToB OOYYEHHS IO JUCIMIUIMHE yYE€OHBIM IIJIAHOM BO BTOPOM
CeMecTpe MpeAyCMOTPEH 3adeT C OLEHKOH, MPOBOAUMBIA B (¢opMe HHIUBUIYyaTbHOU
npeseHTaimu 1o Teme: “‘ProductPresentation”. OOydaromemycsi HYKHO BBICTYIHUTb C
npe3eHTanMed 1o OO0O3HAaYeHHOM TemMe W IUIaHy, YYMThIBas KPUTEPUH OLICHUBAHUS
IIPE3CHTALAMN.

IIman MPpE3CHTAllUU:
1) Name
2) Appearance
3) User-friendliness
4) Specialfeatures
5) USPs
6) Benefits
7) Customerprofile

JIst OIleHKW pe3yibTaTOB OOYUEHHMs MO JUCIHUIUIMHE YYeOHBIM TUTAHOM B TPEThEM
ceMecTpe INMpelycMOTPEH 3adeT, MPOBOJUMBIA B (popMe MHAMBHIYalTbHOH NpE3eHTAlUU IO
teme: “BankPresentation (Finance)”. OOyuatomemycst Hy>KHO BBICTYIUTh C MPE3eHTAIMeN 10

0003HaYeHHOHN TeME U IUIaHy, YUUThIBAsI KPUTEPUU OLIEHUBAHUS IPE3CHTALINH.




I1nan npe3eHTanuu:
1) Name
2) Location
3) Branches
4) Benefits
5) Staffqualification
6) Service

HJ’I?I OLICHKHU PE3YJIbTAaTOB O6y‘IeHI/IH IO JUCLHMIIIIMHE y‘le6HI)IM IIJIaHOM B YC€TBEPTOM

ceMecTpe MPeyCMOTPEH PK3aMEH, TPOBOAUMEBIN B opme

1) HemoAroToBIEHHOIO

MOHOJIOTHYCCKOTI'O

MMPEATOKEHHBIX TEM HNPOAOJIKUTEIIBHOCTBIO 1-2 MUHYTHI;

BBICKA3bIBaHUA 10

OJHOU U3

2) orBera Ha BOIpoOcH (3-5) mapTHepa WM MpenojaBaTeis Mocie MPeaCTaBICHHOTO

MOHOJIOT'a;

3) rpynmnoBoii nenoBoi npezeHTanuy 1o Teme “Multinational Company” (3-5 genoBexk).

OO0yuarolieMycst Hy>)KHO BBICTYIHTD C Ipe3eHTaluel 1o 06003HaueHHO! TeMe U IJIaHy, YYUThIBas

KpUTCPpUH OLUCHUBAHUA HPGSGHTaHHﬁ.

[Tnan ¢pyHATBEHON IPE3EHTAIIUN

1) CompanyOverview

2) Company’sHistory

3) CustomerCare
4) Product

5) Finance

KpnTepml OLICHUBAHUSA IIPE3CHTALIUMHA

YcrHas MMpe3CHTalusd, Kak MHAUBUYyaJIbHAA, TAK U I'PYIIIOBaA, OUCHUBACTCS 11O CICAYIOMIUM
IMYHKTaM: COACPIKAHUC, CTPYKTYpA, HATIIAAHOCTH, MaHCpa TOBCACHUA, KOHTAKT C ay,HHTopHefI;

A3BIKOBasA rpaMOTHOCTB PEYH.

Ouen | ConmepixaHue CtpykTypa HarasaHocTs I'pamotHOCTL | MaHepa
Ka pe4u
5 Crynent Crynent npencrasisier | Harnsgasre Crynent
JIEMOHCTPHUPYET nHGOpMAIHUIO B mocoous JIOITYCKaeT CryneHt
riyOOKHe 3HaHMS | JIOTMYECKOM MOPSAAKE, | YMECTHBI U MHUHUMAJIb TOBOPHT B
Y IOHUMaHHe WCTIOJIB3YSI CJIOBA- a¢dhexTrBHO noe (1-3) ONTHMaJIbHO
Marepualia, JacT | CBI3KHU, IPECHOJHOCHUT HUCIIOJIb30BAHbI. | KOJIMYECTBO M TeEMIIE
YETKHUE, SICHBIE COZepKaHUEe CaMbIM JlomKHBI OBITH rpaMMaTH4Y€ECK (6eruio),
OOBSICHEHHS. 3¢ (HeKTHBHBIM WCIIONB30BaHbl | WX, (hoHe- MOCTOSIHHO
obpaszom. [Ipesenrtanus | cnaiapl B THYECKUX NOJJLep>KUBaA
HAMEET YETKYIO PowerPoint. B OImMO0K, €T eT KOHTAKT C
MPO3payvyHyIO craiigax HeT JIETKO TOHATh. | ayAUTOPHUEH,




CTPYKTYpY: OmMOOK. BapbUpyeT
- BCTYIUICHUE MHTOHALMIO.
OCHOBHAs 4acTh
- 3aKJITF0UCHHE
- KpaTKHii - 0030p/
BOJIBI
-OTBETHl Ha BOIIPOCHI.
Berynnenue u
3aKJIIOYEHUE YMECTHBI,
3¢ PeKTUBHEI,
OXBaThIBAIOT
coJep:KaHue
MIpE3eHTALNH.
CryneHt Crynent npencrasnsier | Harnsgnsie Cryaent CryzneHt B
JEMOHCTPHUPYET WH(POPMAITHIO B mocoous TIOITYCKaeT OCHOBHOM
Xopollee 3HaHHEe | JOTHYECKOM MOpAIKe. | YMECTHBI U B HeOombIoe (OT | TOBOPUT B
Martepuaia u Berymenue u JIOCTAaTOYHOM 3 mo5) ONTUMAJIBHO
MIOHUMAaHNe 3aKJIFOYEHUE YMECTHBI, | 00beMe, HO He KOJINYECTBO M TeMIIe
TEMBI, B OXBaTHIBAIOT BCETIa omuOoK, 4TOo (6ermno), B
O0BSICHEHHSIX colepikaHue a¢dhexkTuBHO COBEPIIICHHO OOJBITMHCTBE
MIPUCYTCTBYET Mpe3eHTaluu, HO WCIIOJIb30BaHbl. | HE CIIy4aeB
JIUILHSS HEI0CTATOYHO JomnymieHs MPEISITCTBYET | MOJACPIKUBAE
nHpopmanus. MIPYBJIEKATEbHBL. rpaMMaTU4ecKy | HOHUMAaHHUIO. T KOHTAKT C
eu ayIUTOpUEN
oporpadudeck 1 BapbHUpyeT
He OIIUOKU B 3- WHTOHAIHIO.
4 crnaiigax.
CryneHt CryzneHT crapaercs Harnsnnere Cryaent Cryaent
JEMOHCTPUPYET MPEJICTAaBUTh nocoOus JIOTTYCKaeT TOBOPHT
MUHMMYM 3HaHUH | HHPOPMALHUIO B YMECTHBI, cpeanee(5 -7) | CIHUIIKOM
1 TIOHUMaHHUS, JIOTHYECKOM TOPSAAKE, | OJHAKO MX KOJINYECTBO ObICTPO
OTpaHUYMBAETCAd | B HEKOTOPBIX MECTAX KOJIMYECTBO omuboK, HO /MeIeHHO,
KpaTKUMHU, OTCYTCTBYET CBSI3KA. HEIOCTATOYHO, | 3TO HE penko
HEerTyOOKUMU Berynnenne u OHH MPENATCTBYET | MOJAep)KUBae
00BSICHEHHUSIMU. 3aKJIIOYEHUE YMECTHBI, | MCIIOJIB30BaHbl | IOHUMAHHIO. T KOHTaKT C
OJIHaKO He HeahexkTuBHO. ayJIuTOpUeH
OXBaTBIBAIOT Oummoky B U HE
coJepKaHue crlaiaax. BapbUpyeT
MIpe3eHTaLnH. WHTOHAIHIO.
CryneHT BnageeT | AyauTopus C TPYIAOM Harmsimaocts He | CTymeHT Crynesnt
MaTepHajoM Ha MOHUMAET COOTBETCTBYET | JOMYCKAaeT TOBOPUT
3JIEeMEHTapHOM MPE3EHTALINIO U3-32 MaTepuany. 6osbioe(8-10) | craumikom
YpOBHE. OTCYTCTBHS YETKOU KOJIMYECTBO OBICTPO
CTPYKTYPBI. omKOoK, 4TO /MeAIeHHO,
OTCYTCTBYIOT MIPETISITCTBYET | He
BCTYIUICHHE U [TOHUMAaHHIO, NoJIepKUBae
3aKIIIOYEHHE. Hapymraet T KOHTaKT C
IIpe3enranus He KOMMYHUKAIM | ayauTopuein
CTPYKTypUpOBaHa. 10. U HE




BapbUpyeT
UHTOHALUIO.

1 CryneHt He
BIIaJieeT
MaTepHaIoM.

AyIUTOpUH TPYAHO
MOHSATH NPE3EHTALHIO
13-3a OTCYTCTBUS

CTPYKTYPBHI.

He
HCIIOJIb30BaHbI
HHUKaKHe
HATJISIHEBIE
mocoOwsi, JocKa.

KPUTEPUM OLIEHMBAHU S COOPMHUPOBAHHOCTH KOMIIETEHIIWM

IInanupyemsle
pe3yIBTaThI
o0yueHus
(mokazarenu
JOCTHKECHHUS
3aJaHHOTO YPOBHS
OCBOEHUS
KOMIIETeHLIUH)

Kputepuu olieHMBaHus pe3ynbTaTOB 00YUCHHUS

VK-4.2. — oOyuaromuiicss cnoco0eH OCYIIECTBIIATh JEIOBYI0O KOMMYHUKALUIO B YCTHOH U

MMCbMEHHOU (popMax Ha MHOCTPAHHOM (BbIX) A3BIKE (aX):

3HaThb:

-CUCTEMY U
CTPYKTYpY
HMHOCTPaHHOTO
SI3BIKA;

- pa3nu4YHbBIE
aCIEKTHI S3bIKA:
(hOHETUYECKHIA,
JICKCUYECKUH,
rpaMMaTHYeCKHI;

- aJICKBaTHBIE
SI3BIKOBBIE CPEICTBA
JUTSL peaTu3aIiui
OCHOBHBIX PEYEBBIX
G yHKIIHIA;

- COBpEMEHHbIS
TEXHUKHU U CIIOCOOBI
JICIIOBOM
MMACHEMEHHOHN 1
YCTHOU
KOMMYHUKAIIHH;

- KpUTEPUH,
MpEeAbSBISIEMBIE K
odopmIIeHUIO
JICIIOBOM
KOPPECTIOHICHIUY;
- OCHOBHBIC
TpeOOBaHMS K
CO3JIaHUIO JICJIOBOM
MIPE3CHTALIUY;
- KYJbTYpY,
KU3HU,
HAIMOHAJILHBINA
MCHTAJIUTET

CTUJIb

He 3naer

@parMeHTapHbI
€ 3HaHU O:
-CUCTEME U
CTPYKTYpe
WHOCTPaHHOTO
SI3BIKA;

- Pa3IUYHBIX
acreKTax
SI3bIKA:
(hoHeTHIECKOM,
JIEKCUYECKOM,
rpaMMaTHYECK
oM;

- aJICKBaTHBIX
SI3BIKOBBIX
cpeacTBax Juist
peanuzauuu
OCHOBHBIX
peyeBbIX
(hyHKIIMIT;

- COBPEMEHHBIX
TE€XHHUKAX U
crocobax
JIEJIOBOM
MUCHbMEHHOU U
YCTHOU
KOMMYHUKAIUI
- KPUTEPUSIX,
NPEAbIBISEMBI
X K

0 OpMIICHUIO
JIEJIOBOM
KOPpPECIOHJEH

SI3BIKA;

OOmue, HO HE
CTPYKTYpHUpOBa
HHBIE 3HAHUA O:
-CHCTEME H
CTPYKTypE
HHOCTPaHHOTO

- pa3IMYHBIX
acIeKTax
SI3BIKA:
(hOHETUYECKOM,
JIEKCUYIECKOM,
rpaMMaTHYECK
OM;

- aIEKBATHEIX
SI3BIKOBBIX
CpencTBax AJs
peauzanuu
OCHOBHBIX
peveBbIX
(GYHKIHIA;

- COBPEMEHHBIX
TEXHUKAX U
crocobax
JICIIOBOM
IMMCHbMEHHON U
YCTHOM
KOMMYHUKAIIUN
- KpUTEPUSIX,
MPEIbABISCMBI
X K

o opMIICHUIO
JICIIOBOI

CdopmupoBan
HBIE, HO HE JIO
KOHIIa
CHCTEMaTH3UPO
BaHHbIC 3HAHUS
0:

-CUCTEME U
CTPYKTYpe
WHOCTPaHHOTO
SI3BIKA,;

- Pa3IUYHBIX
acreKTax
SI3BIKA!
(hoHeTHyeCKOM,
JIEKCHYECKOM,
rpaMMaTH4eCcK
oM;

- QJICKBaTHBIX
SI3BIKOBBIX
cpeAcTBax st
peanuzanuu
OCHOBHBIX
peUeBBIX
(hyHKIHIA;

- COBpEMEHHBIX
TEXHUKaX U
criocobax
JIE€J10BOM
MUCHbMEHHOU U
YCTHOM
KOMMYHHKAIIUU
- KPUTEPHSIX,
PEIbABISIEMBI

Cdopmuposan
HBIC
CHCTeMaTH3HPO
BaHHEIC
MPOYHBIC
3HAHUA O:
-CHCTEME U
CTpYKType
WHOCTPaHHOTO
S3bIKA;

- Pa3MUYHBIX
acrekTax
S3bIKA:
(hoHETHIECKOM,
JIEKCHUYECKOM,
rpaMMaTHIecK
oM;

- QJICKBaTHBIX
SI3BIKOBBIX
Cpe/cTBax st
peanu3amnun
OCHOBHBIX
peueBbIX
(yHKITHIA;

- COBpEMEHHBIX
TEXHUKAX U
crocofax
JIETIOBOU
MUCHbMEHHOU U
YCTHOM
KOMMYHHKAIINU
- KPUTEPHSX,
PEIbABISIEMBI




[Mnaaupyemsbie Kputepuu onieHuBaHUs pe3yabTaToB 00yUeHUs
pe3ynbTaThl
o0OyueHus
(mokazarenu
JOCTHKEHHS 1 2 3 4 5
3aIaHHOTO YPOBHS
OCBOCHUS
KOMIIETEHLIUH)
HOCHTEJEH S3BIKA LIUH; KOPpPEeCHOHIEeH | X K X K
TUTS - OCHOBHBIX IINH; 0 OpMIICHUIO 0(hOpPMITCHHUTO
MPeIOTBPAIICHUS TpeOOBaHMSIX K | - OCHOBHBIX JICJIOBOM JIeIOBOM
HETIOHUMaHU Ha CO3/IaHUIO TpeOOBaHMAX K | KOPPECTIOHJIEH | KOPPECIOH IEH
MEXINYHOCTHOM | pi (S (0):10) 71 CO3IaHHIO LIWH; 1IUH;
po(heCcCUOHATBPHOM MPE3CHTAIINY; JIeIIOBOM - OCHOBHBIX - OCHOBHBIX
YpOBHE. - KyJIbTYpE, | Ipe3eHTaluu; | TpeOOBaHMAX K | TPeOOBAHHSIX K
CTHIIE KU3HH, | - KyJbType, | CO3/IaHUIO0 CO3aHHIO
HAllMOHAJILPHOM | CTHJIC KWU3HH, | JACIOBOM JICJI0BOM
MEHTAJIUTETE HAI[MOHAJIBHOM | MIPE3CHTALINY; MPE3CHTAIINY;
HOCHTEJIeH MEHTAIINTETE - KyJNbType, | - KYJIbTYpE,
SI3BIKA JUTSL | HOCHTEJeH CTHIIC JKW3HH, | CTHIIE IKH3HH,
MPEIOTBPAIICH | SI3bIKA JUIS | HAIMOHAIBHOM | HAI[MOHATBHOM
us MPEIOTBPAIICH | MEHTAIIUTETE MEHTAIIUTETE
HETIOHUMAHUA | Ui HOCHUTENEH HOCHUTENEH
Ha HETIOHUMAaHUs | s3bIKa JUTSL | SI3BIKA JUIS
MEXJIMYHOCTHO | Ha MIPEIOTBPAIICH | MPEIOTBPAICH
M ¥ | MeXXIIUIHOCTHO | U ust
npodeccuoHan | M U | HCTIOHUMAaHMs | HETIOHUMAaHHS
BHOM YpPOBHE. npodeccHoHan | Ha Ha
BHOM YpPOBHE. MEXJIHYHOCTHO | MEXJIMYHOCTHO
M u|m "
npodeccuoHan | npodeccuoHan
BHOM YpPOBHE. HHOM YpPOBHE.
YMeTn: He ymeer YacTuaHo B neiaoMm | He ngo konmna | Ycnemso
- IOHUMATh PeYb OCBOCHHbBIC OCBOCHHBIC, HO | chopMUpOBaHH | C(hOPMUPOBAHH
HOCHTEJIsI/JIEH SI3bIKa YMEHHS T10: HE ble, HE BCEriaa | bie,
B YCTHOW U - IOHNMAaHUIO MOJIKPEIUIIeMbI | OCO3HAHHO CaMOCTOSITENTHH
MUCHbMEHHON peun € 3HAaHWAMH W | BHINIOJHSAEMBIE | O U OCO3HAHHO
dopmax; HOCHUTEJISI/Ie | CaMOCTOSTENIbH | YMEHHS I10: BBITIOJTHSIEMBIC
- aJICKBaTHO SI3bIKA B YCTHOHM | OCTBIO - IOHUMAaHUK | YMEHHA TIO:
BOCTIPOH3BOIUTH Y TUCHbMEHHOH | BBITTOITHEHUS peun - IOHAUMAaHUIO
HEe0OX0oaMMBIH HAOOP dhopmax; YMEHHUS T10: HOCUTENSI/TIeH | peuu
KOHCTPYKITUH U - aJICKBATHOMY | - IOHUMAHHIO sSI3bIKA B YCTHOM | HOCHUTEJIs/ e
TEPMHHOB B BOCIIPOM3BECH | peuH Y MUCHbMEHHOH | A3BIKA B YCTHOM
MOHOJIOTHYECKON 1 13120) Hocutenst/nelt | hopmax; Y TMCHbMEHHOM
JUAJIOTMYECKON peyuu HEOOXOUMOI0 | sI3bIKa B YCTHOH | - aJieckBaTHOMY | (popmax;
COTJIACHO JIEIIOBOMY Habopa Y INCBMEHHOHW | BOCIIPOUM3BE/CH | - aJIEKBATHOMY
ITHUKETY; KOHCTPYKIIUH 1 | opmax; 151%0) BOCIIPOU3BEICH
- IOHUMATh TEPMHUHOB B - aJICKBaTHOMY | HEOOXOAHMMOTO | WO
ayTCHTUYHBIC MOHOJIOTHYECK | BOCIIPOM3BEICH | Habopa HE00X0MMOI0
MUCHbMEHHBIE TEKCTHI, oM 1 U0 KOHCTPYKIIMH 1 | Habopa
HCIIOJIb3YsI pa3HbIe JUAJIOTMYECKOH | HEOOXOIMMOTO | TEPMHHOB B KOHCTPYKIIUH U
TEXHHUKH YTCHHMSI,; peuu cortacHo | Habopa MOHOJIOTHYECK | TEPMHUHOB B
- U3BIIEKATh JIEIIOBOMY KOHCTPYKIIUH U | OH U MOHOJIOTHYECK
HEO0XOTUMYIO ATHKETY; TEPMHHOB B JUAJIOTUYECKON | Oif 1
UHGOPMAIUIO U3 - IOHMMAaHUIO MOHOJIOTMUYECK | PEUH COIVIACHO | JHAIOTUYECKOH
OpPUTHHAILHOTO AyTEHTHUYHBIX oif 1 JIEIIOBOMY pe4H COTIIACHO
TEKCTa Ha MMMCHhMEHHBIX JIMAIIOTHYECKOW | ITHUKETY; JIETIOBOMY




[Inanupyemsie Kputepuu onieHuBaHus pe3ynbTaTOB 00YUCHUS
pe3yibTaThl
o0OyueHus
(mokazarenu
JIOCTIIKCHHS 1 2 3 4 )
3aJaHHOT'O YPOBHS
OCBOCHUS
KOMIIETEHLIUH)
MHOCTPaHHOM $I3bIKE, TEKCTOB C PEUH COINIaCHO | - HOHUMAHUIO | ITHUKETY;
aHaAJIN3UPOBATH, HCIOJNb30BaHUE | AETIOBOMY ayTEeHTUYHBIX - IOHUMAaHHIO
00001maTh, AenaTh M pa3HbIX ITHKETY; MUCbMEHHBIX AyTEeHTUYHBIX
BBIBOJIBI; TEXHUK YTCHHMS; | - IOHUMAHUIO | TEKCTOB C MUCbMEHHBIX
- BECTH JEJIOBYIO - U3BJICUYCHHUIO | AYTCHTHYHBIX | UCIIOJIB30BAaHHUE | TEKCTOB C
KOPPECMOHICHLINIO; HEOOXOIUMON | TMCbMEHHBIX M pa3HbIX UCTIONb30BaHHE
- MOHMMAaTh Ha CIyX nHpOpPMaLUH TEKCTOB C TEXHUK YTEHHUS; | M Pa3HBIX
peub HOCHUTENeH u3 UCIIOJIb30BaHME | - U3BJIICUCHUIO | TEXHHK YTCHUS;
S3BIKA. OPUTHMHATILHOTO | M Pa3HBIX HEOOXOUMOH | - U3BJIICYCHUIO
TeKcTa Ha TEXHUK YTeHHS; | HHpopMamu HEO0XO0TUMOi
HHOCTPAaHHOM | - U3BJICUCHHUIO | U3 nHpOpPMaLUH
SI3BIKE, HEOOXOIUMOHN | OPUTMHAIBHOTO | U3
aHam3y, HHpOpMaIUH TEKCTa Ha OpUTHHAIILHOTO
00001IeHHTO, u3 WHOCTPAaHHOM | TEKCTa Ha
COCTaBJICHHIO OpPUTHMHAJIBHOTO | SI3BIKE, WHOCTPAaHHOM
BBIBOJIOB; TEKCTa Ha aHam3y, S3BIKE,
- BEJICHUIO WHOCTPaHHOM 0000111eHHIO, aHaJIn3Yy,
JIEJIOBOM SI3BIKE, COCTaBJICHHIO 000011IeHHIO,
KOPPECIIOHJICH | aHaJu3Yy, BBIBOJIOB; COCTaBJICHHIO
LM, 00001IEeHHIO, - BEJICHUIO BBIBOJIOB;
- IIOHUMaHHHU | COCTABJICHUIO JIeJI0BOI - BEZICHUIO
Ha CIyX pEYH | BHIBOJOB,; KOPPECIIOHJECH | EIOBOH
HOCHUTENEH - BEJICHUIO 1, KOPPECIIOH/ICH
SI3BIKA. JIeJIOBOI - TOHUMAaHUM | LIUH;
KOPPECIIOHACH | Ha CIyX pEYH | - TOHUMAaHUHU
LAY, HOCUTEJIEH Ha CIyX peddu
- TIOHAMAHMH | SI3bIKA. HOCHUTEJIEH
Ha CIyX pedu S3BIKA.
HOCHUTEIEH
A3BIKA.
Bnanets: He ®parmenrapHo | B nesnom | ChopmupoBan | YcmneunHo
- Ha0OpOM SI3BIKOBBIX | BJIAZEET chopMHUpOBaHH | cpOPMHUPOBAHH | HBIE, HO | copMUpOBaHH
CPEICTB, bI€ HABBIKU 110: | BIE, HO | HEYCTOMUYUBBIE | BIE,
HEOOXOIUMBIX JIISI - BJIaJICHHIO BBHIMIOJIHSIEMBIE | U HE BCErJa | yCTOWYMBEIE,
peanuzanuu HabopoM Ha IrpaMOTHO TEXHOJIOTHYECK
YCIICHIHOM SI3BIKOBBIX SJIEMEHTAPHOM | BBIIOJHSAEMBIE | U IrpaMOTHO
KOMMYHHKAIIUH B CpEJCTB, YpOBHE HaBBIKH | HABBIKU I10: BBITIOJTHSIEMEIC
KOMaHJIE; HEOOXOIUMBIX | TO: - BJIaJICHUIO HaBBIKU TI0:
- HaBBIKaMH pabOTHI ULt - BJIaJICHUIO HabopoM - BJIaJICHHIO
€O CIPaBOYHOU peanu3annuu HabopoM SI3BIKOBBIX HabopoM
JUTEPATypOr YCIICITHOM SI3BIKOBBIX CpEJICTB, SI3BIKOBBIX
CIIOBapsMU; KOMMYHHKAIIUU | CPEACTB, HEOOXOIUMBIX | CPEACTB,
- TEXHUKaMHU B KOMaHJIE; HEOOXOJUMBIX | JUIS HEOOXOTUMBIX
apryMeHTaIuu - pabore co JUTSL peanu3anuu JUTSL
BEICHUS TUCKYCCHU CTIPaBOYHOI peanuszanuu YCIICIIHOM peanuzannn
B YCTHOM U JUTEPATypor U | yCIEIIHON KOMMYHHKAILIUU | YCIIELIHOM
MUCHMEHHOM BHJIE, CIIOBapsIMH; KOMMYHHKAIIMU | B KOMaH/IE; KOMMYHHKAIIUU
MOJIB3YACh - BJIaJICHHIO B KOMaH/IE; - paborte co B KOMaH/E;
3HaKOMbBIM TEXHUKAMH - pabote co CIPaBOYHOI - pabote co




[Inanupyemsie

Kputepuu onieHuBaHus pe3ynbTaTOB 00YUCHUS

pe3yJIbTaThl
o0OyueHus
(mokazarenu
JOCTIDKEHIS 2 3 4 5
331aHHOTO YPOBHSA
OCBOCHHSI
KOMIIETEHLIUH)
JIEKCUYECKUMU U apryMeHTaluuu | CIPaBOYHOI JUTEPATYPON U | CIIPABOYHOI
rpaMMaTUYECKUMU BeACHUA JIUTEPATYPOU U | CIOBAPSAMHY; JIUTEPaATypoOu U
CpEICTBaMU SI3bIKA; JIUCKYCCUU B CJIOBapsIMU; - BJIAJICHUIO CIIOBapSIMHU;
- TEXHOJIOTHEHN YCTHOM H - BJIQJICHUIO TEXHUKaAMHU - BJIaICHUIO
CO3J1aHUS JEJIOBOM NMUCHbMEHHOM TEXHUKaMU apryMeHTaluu | TEXHUKaMU
MPE3CHTAIlMU Ha BHJIE, apryMeHTallud | BEJICHUS apryMeHTaIuu
HMHOCTPAHHOM SI3BIKE; MOJIB3YSICh BEJICHUSA JIUCKYCCUU B BEJICHUSA
- HaBbIKaMU 3HAKOMBIM JIUCKYCCHH B YCTHOM U JIUCKYCCHH B
(ukcupoBaHUs JIEKCUYECKUMHU | YCTHOM H MUCEMEHHOM YCTHOM H
OCHOBHOM UJIEH U u MUCEMEHHOM BUJIE, MUCEMEHHOM
BTOPOCTEIICHHBIX rpaMMaTHYeCK | BHIE, MOJIb3YSCh BUJIE,
JleTaneil B yCTHOU U UMU MOJIBb3YSICh 3HAKOMBIM MOJIb3YSICh
MUCEMEHHOU cpencTBamMu 3HAKOMBIM JEKCUYECKUMH | 3HAKOMBIM
KOMMYHUKALIHH. SI3BIKA; JIGKCUYECKUMHU | U JIEKCUYECKUMU
- IPUMEHEHUIO | U rpaMMaTH4ecK | U
TEXHOJIOTHIA rpaMMaTHYECK | UMHU rpaMMaTHIeCK
CO37aHus MU cpeacTBaMu MU
JIeTTIOBOM cpeacTBaMu SI3BIKA; cpeacTBaMu
MpEe3eHTalUN SI3BIKA; - MPUMEHCHUIO | SI3BIKA;
Ha - MPUMEHEHUIO | TEXHOJIOTHI - IPUMEHEHUIO
HMHOCTPAHHOM TEXHOJOTUMN CO3JIaHUS TEXHOJOTHUI
SI3BIKE; CO3/IaHUs JIeTTIOBOM CO3/1aHus
- JIeJIOBOM Mpe3eHTalUN JIeJIOBOM
(bMKCcUpOBaHUIO | MIpEe3eHTAINN Ha MpEe3eHTalUU
OCHOBHOU HJIel | Ha HWHOCTPAHHOM Ha
u WHOCTPaHHOM SI3BIKE; WHOCTPaHHOM
BTOPOCTEIIEHH | SI3BIKE; - SI3BIKE;
BIX JIETAJIEH B - (hukcupoBaHuio | -
YCTHOU U (hPMKCUPOBAaHUIO | OCHOBHOMW uien | (PMKCHUPOBAHUIO
NHUCbMEHHOU OCHOBHOH UJieH | U OCHOBHOH ujeu
KOMMYHUKALIUU | U BTOPOCTENIEHH | U
BTOPOCTEIICHH | BIX AETaJici B BTOPOCTEIECHH
BIX JeTajieii B YCTHOM 1 BIX JieTajieii B
YCTHOU U IIUCbMEHHOMN YCTHOM H
MUCHbMEHHOU KOMMYHUKAIIUU | TUCbMEHHOMN
KOMMYHUKAITH KOMMYHUKAITAH

KPUTEPUM OLIEHKU PE3VJIbTATOB OBYUEHUA 110 AUCLITAIVIMHE

Kpurtepun oneHuBanus pe3yibTaToB 00y4eHUs 10 AN CHMILIMHE U1 3249€TOB

B xogme HpOMeH(YTOHHOﬁ arrecTauu 1nepeBOod PE3YyJIbTAaTOB pa6OTBI 06yqa101111/1xc;1

(pe3yapTaTOB TEKYIIET0 KOHTPOJISA) B CUCTEMY OIEHKH 3HAHHMI OCYIIECTBISETCS C OPUECHTAIEH Ha

KPUTEPUH OLIEHUBAHUS C(HOPMUPOBAHHOCTH KOMIIETEHIIUH CIIEAYIOLIUM 00pa3oM:

— OIICHKAa «3a4TE€HO» BBICTABIIAETCS OO0ydYaroleMycsi, KOTOpeld mocetus He MeHee 60%

SaHHTHﬁ, AKTUBHO pa60TaJ1 Ha 3aHATUSIX M HE HMEeT 3aJ0JLKEHHOCTEH I10 y‘-ICGHOMy Marepuainy,




YTO CBUJETENICTBYET 00 OCBOEHUHM TEOPETHUYECKOTO MaTepuana TUCHUIUIMHBI U (pOPMUPOBAHUU
3aIIaHUPOBAHHBIX KOMIICTCHIINN;

— OIICHKAa «HE 3a4TE€HO» BBICTABIISIETCS oOOydaromemycsi, KOTopblii mocerus menee 60%
3aHATUN, HMEET 3a/JI0JDKEHHOCTH MO Y4eOHOMY Marepually, 4TO TOATBEPKAACT YACTUUYHOE
OCBOEHHUE TEOPETHUYECKOr0 MarepHalia, Hec(OPMUPOBAHHOCTh HEOOXOIUMBIX YMEHUN, HABBIKOB U
KOMIIETECHIIUH.

Kputepuu oneHuBaHus pe3yjbTaTOB 00y4eHHUs 10 JUCHUILIMHE IS 3a49€Ta ¢ OLeHKOi

B xome mpoMexyTouHOIl arrecTaui IEpeBOJ Pe3yJIbTaToB pPabOThl O0ydYaIOLIUXCS
(pe3y/bTaToB TEKYIIEr0 KOHTPOJIA) B CUCTEMY OLICHKU 3HAHUN OCYILECTBIISIETCS C OpUEHTAIed Ha
KPUTEPUU OIICHUBAHUS C(HOPMHUPOBAHHOCTH KOMIIETCHIIUN CIIETYIOIIUM 00pa3oMm:

— OIIEHKAa «OTJIMYHOY» BBICTABJISICTCS OOydYaroIIeMycsi, KOTOpbIi mocetwsi He MeHee 60%
3aHATUN, aKTUBHO paboTal Ha 3aHATUAX U HE MMEET 33J0JDKEHHOCTEH Mo ydyeOHOMY Marepuany,
crocobeH 0e3 MOATOTOBKH IPaMOTHO OTBETHUTH Ha JIFOOOM BOIPOC MO MPOHAEHHBIM TeMaM, 4YTO
CBUJICTEILCTBYET O IMOJTHOM OCBOCHHH TEOPETHUYECKOTO MaTepraia JUCIUILIUHBI U (OPMUPOBAHUU
3aIIaHUPOBAHHBIX KOMIIETCHIIUN (MOYKHO B35Th (Ppa3bl U3 KAPThI KOMIICTCHIIHIA);

— OLIGHKAa «XOpPOIIO» BBICTABISETCS OOywarouiemycs, KOTopwlid mocetun He menee 60%
3aHATUN, aKTUBHO pa0dOTal Ha 3aHATUAX, HE MMEET 3a/I0JDKEHHOCTEH Mo y4yeOHOMY Marepualy,
crocoOeH 0e3 MOATOTOBKU OTBETUTH Ha JIFOOOW BOMPOC MO MPOWIEHHBIM TEMaM ¢ MUHUMAIbHBIM
KOJIMYECTBOM OIIHOOK.

— OIIEHKa «YIOBJIETBOPUTEILHO» BBICTABISETCS OOYyYarolIeMycs, KOTOPBIH IOCETHII He
MeHee 60% 3aHATHI, HE UMEET 3aJJ0HKEHHOCTEH 1o ydeOHOMY MaTepualy, CoCOOeH ¢ OITnOKaMu
OTBETHUTH Ha JIFOOOI BOMPOC MO MPOUICHHBIM TEMaM.

— OIIEHKAa «HEYIOBJICTBOPUTEIIBHO» BBICTABIIACTCS OOYyUYaIOMEMYCs, KOTOPBIA IMOCETHII
meHee 60% 3aHATHI, UMeeT 33J0PKEHHOCTH 10 y4eOHOMY MaTepuany.

Kputepuu oneHuBanus pe3yibTaToB 00y4eHHUsI 10 AUCHHUILIMHE IS IK3aMeHa

JIOyCKOM K DK3aMeEHY ABJISIEeTCI

e [locemenue 3augaTuii He MeHee 60%;

® OTCYTCTBHE 3aJI0JUKEHHOCTEH 10 yueOHOMY MaTepuay.

HpI/IHIII/Il'IbI BBICTABJICHHS UTOTOBOM OLIEHKH 110 INCIHUILINHE

Final grade = (GPA (Grades for all classes))*0,7 + (Oral Exam)* 0,15 + (Final
Presentation)* 0,15

0,7 (70%)— ko3(ppunmeHT OT 00IIEH CyMMBbI OLEHOK 32 MPAKTHYECKHE 3aHATHS U
NHUCbMEHHbIE PpadoThI

0,3 (30%) — ko3 ppuuHeHT OLeHKH 32 PUHAIBHBII YCTHBIN IK3aMeH+TIPe3eHTAIINI0




[Ipu BbICTaBIEHUH UTOTOBOM OLIEHKH 3a JUCIHMILTUHY HEOOXOJUMO YUUTHIBATh PE3YJIbTaTh
TEKYLIEr0 KOHTPOJSI M KPUTEPUU OLEHUBAHHUS C(HOPMHUPOBAHHOCTH  KOMIIETEHIIUH,

MNpCaACTaBJICHHLIC B Ta6JII/II_[€ KPpUTCPpHUH OLICHHUBAHUA C(l)OpMPIpOBaHHOCTI/I KOMHGTGHHHﬁ.



5. JIUCT COI''TACOBAHUAA

Pazpaboran:

H.A. Kopneesa, K.I1.H., IOLEHT

3aB. kadeapoil HHOCTPAHHBIX S3BIKOB

H.A. Kopneesa, K.11.H., IOLIEHT

3aBenyIONIHI BBITyCKAIOMICH Kadeapoit
E.B. BumneBckasi, K.11.H., JOLICHT
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