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1. OBIIAA NTH®OPMALUA O JUCIUIIJINHE

Pabouass mporpamma muctuiuimHbl «VHOCTpaHHBIA S3BIK» COCTaBJICHA HAa OCHOBAHHH
benepatbHOTO TOCYAapCTBEHHOTO O0pPa30BAaTEIBLHOTO CTAaHAApTa BBICIIETO OOpa30BaHUS IO
HampaBiaeHuto  moarotoBku 54.03.01  [Iuzaiin (ypoBeHb  OakanaBpuaTa),  YTBEPIKICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHMS Poccuiickoit denepanuu
ot 13.08.2020 r. Ne1015 u yuyeOHoro miana HamnpasieHus noarotoBku 54.03.01 duzaiin, npoduib
(mporpamma GakanaBpuara) «I'paduka KOMIBIOTEPHBIX UTP U AHUMALIHSY.

TpynoemkocTs nucuuruinHbl: 16 3.e. / 576 akageMu4ecKkux 4acoB, B ToMm 4ducie 392 yaca
KOHTaKTHOU paboThl 1 148 4acoB caMOCTOSATENBHON pabOThl 00YUYaAIOIINXCS.

Pacnpenesnenne 4acoB THCHMIUIMHBI MO0 ceMecTPaM M BHJaM 3aHATHil (M0 yueOHOMY

TJIaHY)
Kosn4yecTBO 4acoB
Bup yuyeOHoii padoTbl Beero no Cemecrpet
yaeomomy | 2 3 4 506|718
IUIAHY
KonrakTHasi pa6ora (Bcero): 392 96 104 84 108
B Tom umncne:
Jlexnun
[IpakTHYecKkue 3aHsATHS 376 92 100 80 104
KoHTpoJIb caMOCTOSTENBHON
pabotsl (KCP) 16 4 4 4 4
CamocrosiTesibHasi padoTa 148 48 40 o4 36
(Bcero):
Buabsl npoMexxyToOYHOM 3auer c K3AMCH
aTrrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OLICHKOH 36

3a4eT ¢ OLEHKOI)
OBLIASA Yacer: 576 144 | 144 | 108 180
TPYA0EMKOCTh

2. TEJH U 3AJAYM JUCTHUTLINHEI

JlaHHasi QUCLMILIMHA 110 CBOEMY XapaKTepy SBISAETCS KOMMYHUKATUBHOM M HalpaBieHa Ha
dopMHpoBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUPOBAHUE CIOCOOHOCTH U TOTOBHOCTH
HCIIOJIb30BaTh HHOCTPAHHBIN SI3bIK KaK HHCTPYMEHT B CUTYal[H peallbHON KOMMYHUKAIIUH.

JlucuumiuHa UMeeT cBoeH 11eNibi0 chOpMHUPOBATh U PAa3BUTH SI3BIKOBBIE U PEUEBbIE HABBIKU
Y YMEHHUS B ayJUPOBAaHUH, YCTHOW peuM (JUaJOTMYECKOM M MOHOJIOTUYECKOW), YTEHUU U NUChME
JUISL OCYILIECTBIICHHS! YCIIEITHON KOMMYHHKAIIUHU, B TOM 4YHcie (B KOMaHIe) Ha HHOCTPAHHOM SI3bIKE.

AKTyallbHOCTh JIaHHOM paboueil mporpaMmbl 00yCJIOBJI€HAa CTPEMHUTEIbHBIM Pa3sBUTHEM U
BIMSIHUEM LU(GPOBOM SKOHOMUKHM Ha (POPMHUPOBAHHE KIHOYEBBIX KOMIETEHUUH U MOArOTOBKY

BOCTPEOOBAHHBIX CIICITUAMCTOB B chepe Tu3aiiHa B COBPEMEHHOM MHDE.




B ycnoBusix nmdpoBuzamui BaxHO GOPMHUpPOBAHKE, MTOAIEPKAHUE M PAa3BUTHE HABBIKOB B
chepe UHDOPMAMOHHBIX ¥ CKBO3HBIX TEXHOJOTHMH JJisi OakallaBpoB, YTO CIOCOOCTBYET
JOCTHXKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTHM BBITYCKHMKOB Ha DPBIHKE TpPYAa,
6osee 2 (HEKTUBHON aganTallii B HOBBIX YCIIOBHSIX.

B pesynprare ocBoeHUs pabodell MpOrpaMMbl JUCHUIUITMHBI OOYYarOIIUecs OBJIAICIOT
COBPEMEHHBIMU KOMIIETEHIISIMUA, COPMHUPOBAHHBIMHU IO 3alpochl paboToaaTeNiell U ¢ y4eToM
norpedHOCTe  1U(POBOM  SKOHOMHUKM, HEOOXOAMMBIX B Oyaymed mnpodeccuoHaTbHON
JeSITeIIbHOCTH BBIITYCKHUKA B paMKax HarpaBlieHUs «J{u3aitny.

Lesb THCHMNJMHBI - MOBBIIICHUE UCXOIHOTO YPOBHS BJIAJCHHS HHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpPEIbIAYIIeH CTylnmeHH o0pa3oBaHus, W (QOPMHUPOBAHHE Yy OOYyJaromuXcs
HEOOXOIMMOTO U JIOCTaTOYHOTO YPOBHSA KOMMYHUKATHBHOM KOMIIETCHIIMH ISl PEHICHUS
COLIMAIbHO-KOMMYHUKATHUBHBIX ~ 3aJlad B Pa3IMYHbIX 00JacTsAX OBITOBOM, KYJIBTYPHOH U
poeCCUOHATILHOM ICATEIILHOCTH P OOIIECHUH C 3apyOCKHBIMH ITAPTHEPAMH, C UCIIOJIb30BAaHHUEM
UH(POPMALMOHHBIX W HU(PPOBBIX HHCTPYMEHTOB, a TAKXKe JUIA JaJbHEHIero caMooOpa3oBaHusl.

BocnurarejabHas Hedb JUCHUIUIMHBI UMEET KYJIbTYPHO-TBOPYECKYIO HAIPABICHHOCTh U
HAIleJICHA Ha CO3/IaHUE TOCPEICTBOM HHOCTPAHHOTO SI3bIKA YCIOBUH JJISl Pa3BUTHUS TBOPYCCKHX
crocoOHOCTeH OO0ydJaromuxcs, BKIIOYEHHE HUX B pa3IUYHble BHJBl COLHMAIBHO 3HAYMMOMH
NeSITeTHHOCTH, TAKUM 00pa3oM, JaBasi BO3MOXXHOCTh (DOPMHUPOBAHHSI OPUTHHAIEHOCTH MBIIUICHHS,
a TaKk)Ke peasn3auyl JMIHOCTHO OPUEHTHPOBAHHOTO TTOAX0/1a B MPO(eCCHOHALHOU cdepe.

3agaum JUCHMIIMHBI:

. ¢dopmupoBaTh y oOOyyarolIMXCs 3HAaHUS, yYMEHUS M HaBbIKM B 00JacTH YCTHOH H
MUCHbMEHHOW MPAKTHUKU Pa3rOBOPHOI U MpopeCcCHOHATBLHO-EI0BOM PeYd U UCIOIb30BAHUE
UX B Ipo(eCCHOHATIBLHOM JIeSTENTbHOCTH 110 HAIIPABICHUIO MTOJITOTOBKH;

o O3HAKOMHUTH OOYYAIOIIUXCA C OCOOCHHOCTSMH JIEKCUYECKOW CHCTEMBI H3y4aeMOro
WHOCTPAHHOTO 5I13bIKa, (PYHKIIMOHAIEHOW M CTHIIMCTHYECKON MU epeHImanneil s3pIKOBbIX
CpeAcTB, HamOoJee MPOMYKTUBHBIMH CIOBOOOPA30BATEIBHBIMH MOJEISIMU H3y4aeMOTO
WHOCTPAaHHOTO $3bIKa, B TOM YHCIIE C UCIIOIh30BAHNEM U (PPOBHIX CEPBUCOB;

o COBEPILLICHCTBOBATh HABBIKM PACIIO3HABAHUS M MOHUMAaHHUS TIpaMMaTH4YeckKuxX ¢GopM H
KOHCTPYKLMH B ONOpE Ha pa3INyHble MPU3HAKKA T'PAMMAaTHUECKUX SIBJICHUH, a TAK)KE HaBBIKU
yIOTpeONeHUsT TPaMMaTHUECKUX KOHCTPYKIMHA B pa3IMYHBIX PEUEBBIX CHUTYyalMsX, C
UCIoNIb30BaHueM 1UdpoBbix uHcTpymeHnToB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

o pa3BUBaTh KOMMYHHUKATUBHBIE KOMIIETEHIINH, HEOOXOIUMOM Il TBOPUECKOH eATENbHOCTH

B TIOBCEAHEBHOM OOIICHHMH, B OOIIECTBEHHO-TIOJIUTUUECKOW M HAyYHO-TIPO(PECCHOHATBHON

chepax;



. MpUOOIIAaTh 00YYAIOMUXCS K CaMOCTOSITEIPHOM MCCIE0BATEIIbCKON padoTe Haja SI3BIKOM,
pa3BHBaTh y OOYYAIOIIMXCS AHAIUTHYCCKHH MOJIXOJ K HU3Y4aeMbIM SI3BIKOBBIM SIBJICHUSIM
ITyTEeM COTIOCTABJICHHSI HX C COOTBETCTBYIOIIMMH SIBIICHUSIMU POJHOTO SI3BIKA.
3agaumn BoCUTATENbHOW PadoThI:

° pa3BHUTHE Yy 00YYAIOIIUXCS MOHUMAHHUS COIUAIBHON 3HAYMMOCTH WHOS3BIYHOM KYJIbTYPHI B
Oynymedi mnpodecCHOHANbHOW JEATCIIbHOCTH Ha WHOCTPAHHOM  s3BIKE, KAk IS
COBPEMEHHOT0 O0INECTBA, TAK M JUISI IUYHOTO MPOPECCHOHATBHOIO CTAHOBIICHUS;

° CO3/IaHHME YCIIOBUH JUIS OCO3HAHUS OOYYAIOIIMMHCS CBOSTO MECTa M POJM B Oyaymiei
podeccHoHaATbHOM JIeATEIIBHOCTH;

. (GbopMHUpOBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  IOCPEACTBOM  IPHOOIICHHUS
00yYaroIuXxcss K HMHOSI3BIYHON KyJBTYpPE M BOBJICYCHHUS B TBOPYECKYIO JIEATEILHOCTH C
HCIOJIb30BaHUEM MHOCTPAHHOTO SI3BIKA;

. pa3BHUTHE KYJIBTYPhl MEKIUIHOCTHOTO MTPO(HECCHOHATLHOTO B3aUMO/ICHCTBHSI.

3. MECTO JMCUMIIJIMHBI B YYHEBHOM IIJIAHE

VYyeOnass nucuurmuimHa «WHOCTpaHHBIA S3BIK» OTHOCUTCS K Onoky 1. JlMcuMIiamHbI
(Momynu). bazoBas uacte. M3ydeHne naHHOM TUCIHUIUIMHBI Oa3upyeTcsl Ha MaTepuaie, H3y4eHHOM
B paMKaxX MIKOJIBHOTO Kypca. [[MCUUIIIUHBI, NMPU W3YYEHUU KOTOPBIX OYAYT HCIOIH30BATHCA
3HAHUS, YMEHUS U HaBBIKH, IPUOOPETEHHBIE B PE3ysIbTaTe M3yUeHUs AUCHUIUTUHBI « MHOCTpaHHBIH

sI3BIK» - «lloaroroBka mo aHFHHﬁCKOMy SA3BIKY».

4. INNIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUS 11O JUCIUIIJIMHE JAJIsA
®OPMHPOBAHUA KOMIETEHIMI OBYUYAIOIIIAXCA

PesynpTatel OCBOeHHsSI 00pa3oBaTENbHON MpOrpaMMbl (KOMIETEHIIMH O0YyYaromIuXxcsi)
ompeensoTces TpeOoBaHUAMHE (elepalbHOTO TOCYAapCTBEHHOTO (eaepalbHOTO CTaHgapTa Io
HaIpaBJICHUIO TOATOTOBKM U (HOPMHUPYIOTCS B COOTBETCTBUM C MAaTPHUIEH KOMITCTCHIIMMA
obOpasoBarenbHON Tporpammbl. [lmanupyemsie pe3ynbTaThl OOy4YeHUS MO TUCHUIUIAHE (3HAHWUS,

YMEHHUs, HaBbIKA) OO0ECHeYnBaIOT JOCTIKEHHE pPE3yJbTaTOB OCBOCHHUS 00pa3oBaTEIbHOM

IPOTPaMMBI.
Hudp n I 6
W HAMKATOPBI JIaHUpYeMbIe pe3yJIbTaThl 00y4eHUsl
Ha3BaHHe
KOMIIeTeHI[UH 0 THCOHUILTHHE
KOMIIETEHIIUH
3HaTB:
YK-4 VK-4.2.
- CHCTEMY U CTPYKTYPY HHOCTPAHHOTO S3bIKa;
Crniocoben OcymiecTBisieT - pa3MYHbIE ACHIEKTHI SI3bIKa: (DOHETHUYECKHIA,
OCYLIECTBIIATh JIEJIOBYHO JIEKCUYECKU I, TPAMMATHUYECKUH, B T.4. CTPYKTYPY




JIETIOBYIO
KOMMYHHUKAITHIO B
YCTHOU U
MMMCHbMEHHOM
dopmax Ha
roCyJIapCTBEHHOM
SI3BIKE
Poccuiickoit
®enepauuu U
WHOCTPAHHOM
(b1x) s13bIKE(aX)

KOMMYHHKAIIUIO B

YCTHOU U MUCbMEHHOM

dopmax Ha

WHOCTPAHHOM (bIX)

sI3bIKE (ax)

noctpoeHus (pasz, IpeI0KESHHA, BEICKA3bIBAHUS,
L[EJIOCTHOTO TEKCTa;

- aJICKBaTHBIC SI3bIKOBBIE CPEJICTBA JIsI
peaM3aiuy OCHOBHBIX PeueBbIX (YyHKIIUT;

- COBPEMEHHBIE TEXHUKHU U CIIOCOOBI JICIIOBON
MUCHbMEHHOU U YCTHOM KOMMYHHKAIIUU;

- KpUTEPHH, TIPEIBABISEMBbIC K O(OPMIICHHUIO
JIEJI0BOM KOPPECTIOHACHIINY;

- OCHOBHBIE TPeOOBaHMA K CO3/IaHUIO JIETOBOM
MIpe3CHTAIINH;

- KYJIbTYPY, CTUJIb )KM3HU, HAITMOHAIbHBIN
MEHTAJIUTET HOCUTENEH A3bIKA JUIS
MPEeAOTBPALICHUSI HETIOHUMAHUS Ha
MEXJIMYHOCTHOM U MPO(HECCHOHATTLHOM YPOBHE;
- MHOCTPAHHBIH S3BIK B 00beMe, HEOOXOMMOM
JUTSI IOJTy4eHus uH(popManuu
po(heCcCHOHATIBHOTO COAECPKAHUSI U3 UHTEPHET-
ncrounukos: ObC ZNANIUM.COM, HSHUKOH,
OBC TAY, OBC IPRbooks.

Ymern:

- IOHUMATh pe4b HOCUTEIISA/TeHl sI3bIKa B YCTHOM U
MUCHMEHHOMW (hopmax;

- aJIeKBaTHO BOCIIPOU3BOIUTH HEOOXOAUMBIT
Ha0Op KOHCTPYKIIUNA U TEPMUHOB B
MOHOJIOTMYECKOU U TMaJOTHYECKON peun;

- IOHUMATh ayTEeHTUYHBIE MUChbMEHHBIE TEKCTHI,
MCIIOJIb3YS Pa3HbIE TEXHUKU YTCHHUS;

- U3BJIEKaTh HEOOXOIUMYI0 HH(POPMAIIUIO U3
OPUTMHAILHOTO TEKCTA HA MHOCTPAHHOM SI3bIKE,
aHAJIM3UPOBaATh, 0000IIATh, JAEJIaTh BBIBOIBL;

- BECTH JIEJIOBYIO KOPPECIIOHACHIINIO;

- IOHUMATh Ha CIIyX PeUb HOCUTEJIEH SA3bIKa,

- UCTIOJIb30BaTh NH(POPMAIMOHHO-
KOMMYHUKATUBHBIE TEXHOJIOTUHU MIPU MOUCKE
Heo0X0uMoN HH(OPMALIUY C TPUMEHEHUEM

OpaysepoB Google, Yandex B mpoiiecce pemieHus
KOMMYHUKATHUBHBIX 33/1a4 HA TOCYAapCTBEHHOM H
WHOCTPAHHOM SI3bIKaX.

Baanersn:

- HaOOPOM SI3BIKOBBIX CPENICTB, HEOOXOIMMBIX
JUTSL peaTi3alii yCIEeITHONH KOMMYHUKAITNH B
KOMaH/IE;

- HaBBIKaMU PabOThI CO CITPABOYHOMN JTUTEPATYPOM
U CJIIOBapsMH;

- TEXHUKaMU apTyMEHTAIlUN BEJICHUS TUCKYCCUU
B YCTHOM UM MMMCbMEHHOM BUJIE, MOJIb3YAChH
3HAKOMBIM JIEKCHYECKUMHU U TPAMMATHUYECKUMHU
Cpe/ICTBaMHU SI3bIKa;

- TEXHOJIOTUEN CO3/IaHMs JEI0BOM MPE3eHTaAuU
Ha UHOCTPAHHOM SI3BIKE;

- HaBbIKaMU (PMKCUPOBAHMSI OCHOBHOU UAEH U
BTOPOCTEIICHHBIX JETAJICH B YCTHOU U




NUCbMEHHOW KOMMYHHKAIINH;

- THOCTPAaHHBIM SI3BIKOM B 00BeMe, HE00XO0IMMOM
JUTS IOJTyYeHUs MHPOPMAaLu U3 3apyO0eKHBIX
HCTOYHHKOB.

YK-4.3.
OcyuiecTBisieT
JIEJIOBYIO
KOMMYHHKAIUIO B
nudpoBoii cpere,
MIPUMEHSISI B TOM YHCTIe
CpeacTBa
BUJICOKOH(EPEHIICBAZH
U KOJUIEKTUBHOM
CETEBOM pabOTHI

3HaTh!

- CTHJIb JIEJIOBOTO OOIICHHUS, OCHOBBI ITyOJIHMYHON
peuH, TOATOTOBKH MPE3CHTAINH, B T.4U. C
nomorpeio [1IT: PowerPoint, Google Slides;
npaBuiia 0pOPMIICHUS JETIOBOM MEPETHUCKH, B T.4.
¢ momouipto: Grammarly, Beewriter.

YMeTh.

- HCTIOJIb30BaTh MHOCTPAHHBIH S3bIK B
MEXJIMYHOCTHOM OOIIEHUU U TPOPECCHOHATIBHON
JIeATEILHOCTH, B T.4. C IPUMEHEHUEM TLIaTHOPM
JUTS IPOBE/ICHUS BUICOKOH(EPEHINH 1
OpraHu3aiuu coBMecTHoi paboTsel Google Meet,
Microsoft Teams, Zoom, Sugexc TeaemocT.

Baanersn:

- HaBBIKAMH PabOTHI B GOOg|e-I[0KyMeHTaX I
oOMeHa mpodeccrnoHabHON uHpoOpManueln Ha
HHOCTpPAaHHOM SA3BIKC, HaBbIKaMU epeBoaa
TEKCTOB, B T.4. C MOMOIIBIK OHJIAHH-CIIOBAPEH:
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OFBEM JUCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yueOHo# padoThl

K . ITpomesxy ®opma
OHTAKTHasd paoorTa TEeK r
Paznen P CamocrosiTesibHasi padoTa TOHAsA CKYIEro Dopmupy
Mot .m: Ioapasaen, Tema (B vacax) aTTecTa KOHTPOJIst emMble
¥ nus B KOMIIeTeHI[HH
1 IpakTu B @ gacax
eK | | cxme | KCP OpPMBbI OpPraHH3aANNHA
107071 yacax |caMoCTOSITeJIbHOH padoThl
3aHATHS
Tema 1.1. Globalization HosTopenue npoiennoro YcTHBII ompoc,
(mpakTUKyM) Marcphaja, HoAroToska IIACbMEHHBIE VK42
Rynomypro-meopueckoe - 14 - 6 BoKaéI HJ?;I B:I EZ?L(I){I;I) FSHHOfI - AOMatHHe -
gocnumaHue: YIAp Pow 3a/IaHMs YK-4.3.
— Teme, paboTa co
COYUATbHASL 3HAYUMOCHID 9 .
. CIIPABOYHOM JIMTEPATYPOr U
UHOA3BLIYHOL KYIbMYPbl
CJI0BapeM
Paznen 1. [ToBTOpEHME MTPONIEHHOTO 5
N Tema 1.2. Global Marketin Mateprala, oAToToBka Yot onpoc, yK-4.2
Marketing |1¢ L g ) 14 ) 6 HHMBHIYATEHOTO 3 MHCEMEHHBIE VK-4.3
in a Design |(IpakTHKyMm) o o OMaIlTHUE "
9 BOKaOYJIsIpa 1Mo MPOMIeHHON A
sphere Teme, pabora co 3aJaHusI
[ToBTOpEHME TPONAEHHOTO
Marepuaia, moJroToBKa
. YK-4.2
Tema 1.3. Design promotion 6 MHMBHAAJIBHOTO YerHslit onpoc,
(npaKxTHKyM) - 14 - BOKaOyIsipa 1o NponIeHHOM - MHMCEMEHEHEIE VK-4.3.
Teme, paboTa co JOMAIITHHE
CIIPaBOYHOU JIUTEPATYPOU U 3a71aHAS

clIoBapem




Tema 1.4. Global Advertising
(mpakTUKyM)

14

IToBTOpEHNE IPONIEHHOTO
MaTepuaia, MoAroToBKa
WHJIMBUIyaIbHOTO
BOKaOyJIsipa 1Mo IponIeHHOM
Teme, paboTa co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeEM

Tema 1.5. Branding (mpaktukym)

Kynomypro-meopueckoe
gocnumanue:
MENCKYIbIMYPHOE
npogeccuonanvroe
g3aumooelicmaue

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaIBHOTO
BOKaOyJIsipa 1o IpOUIeHHOM
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeM

Tema 1.6. Global advertising
campaigns (mpakTHKyM)

14

IToBTOpEHME TTPOKIEHHOTO
MaTepuaa, MOArOTOBKA
VHAUBUYaJIBHOTO
BOKaOyJIsipa 1o NpoiAeHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U

CIOAODANAON

Tema 1.7. Business Media
(MpakTUKYM)

IToBTOpEHME IPONIEHHOTO
Marepuaia, oJAroToBKa
VHAWBHUYaJIBHOTO
BOKaOyJIsipa 1o NpoiAeHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JIOMAlIlHHE
3alaHus

YcTHBIN onpoc,
IIUCbMEHHBIE
JIOMAIlHHE
3a/laHus

YcTHbIi onpoc,
MMHUCbMEHHBIE
JOMaIIHNE
3a/1aHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3a1aHus

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




IloxaroroBska k

MIPOMEKYTOYHOM
3aver - 6 aTTecTanuu B popme
WH]IUBUY IbHOM
MpEe3eHTalUN
92 48 -
Hroro

144




Cemectp uzyuenus: 2

Buabl yueOHoii padboThl

KonrakTHas pa6ora (B Tpomescy
Pazien P CamocrosiTeibHas padoTa TOYHASA Dopmel ®opmupyem
Mouym: Ioapasaen, Tema 4acax) arTecramusi B| TEKyIero ble
IIpakTun ¢opmMbI opranuzanmnu qacax KOHTPOJIH | KOMIIETCHIINH
Jlexkuu B .
YyecKue KCP CaMOCTOSATEJIbHOM
U yacax
3aHATHS padoThbI
Tema 2.1. Employment . } .
[ToBTOpEHME MPOIIEHHOTO YcTHbIN
(npakTiKym) MaTepuaia, oAroToBKa orpoc
Kyrnomypro-meopueckoe p ’ poc, YK-4.2
- WHIUBUAYATBHOTO MUChbMEHHbBIC
gocnumanue: VK-4.3
- 10 4 BOKaOyJIsipa 1o JOMaIIHue "
0CO3HAaHUe C80e20 Mecmd U . z
. npoieHHON Teme, paboTa 3a/laHus
ponu 6 6yoywetl .
. CO CIIPaBOYHOM
npogeccuonanvbHol .
JUTEpPaTYpON U CIOBapEM
oesmenbHoCmu
Paszen 2. IToBTOpEHME NPOHAEHHOTO -
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npogeccuonanvroe CO CIPaBOYHOMI
83aumooeticmsue JUTEPATypOil U CIOBapEM




Tewma 2.4. Money

10

[ToBTOpEHME POIAECHHOTO
MaTtepuaia, oAroToBKa
MHIUBUAYATBHOTO
BOKaOysipa 1o

(npaxTuicym) MIPOMJICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
Tema 3.1. Ethics [ToBTOpEHME MPOIIECHHOTO
(mpakTUKyM) MaTepHuaa, MoAroTOBKA
Kynomypno-meopueckoe WHUBUTyJIbHOTO
socnumanue: 10 BOKaOysIpa 1o
MeAHCKYIbMYpPHOEe PO JICHHOM TeMe, paboTa
npogeccuonanvroe CO CIPaBOYHOMI
83aumooeticmsue JUTEPATYPOM U CIOBAPEM
[ToBTOpEHME NPONHIEHHOTO
MaTepuaia, oAroToBKa
Pasnen 3. |Tema 3.2. Change in a 10 HHIABHAYTIHHOTO
. . BOKaOysipa 1o
Marketing |Design sphere (mpaxTukym) . J
. npoiiieHHoM Teme, paboTa
Strategies CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
Tema 3.3. Marketing .
Strategies (mpakTrKyMm) IToBTOpEHME NPONHAEHHOTO
Ky bmypHO-mEopueckoe MaTepuaa, MoAroToBKa
gocnumanue: 0CO3HaAHUe MHBHIYaIbHOTO
c680e20 Mecma u poiu 8 10 . BOK36¥Mpa 1o
Gyoyuers MIPOMICHHON TeMe, Iza60Ta
npogheccuonanvHoll €O CHpaBOTHOH
DesMenHOCTIL JUTEpaTypOH U CIOBapeM
Tema 4.1. Cultures [ToBTOpEHME MPOHAEHHOTO
Paznen 4. |(mpakTukym) 10 Marepuasia, oJroToBka
Leadership | KyvabmypHno-msopueckoe WHINBUIYaTbHOTO
gocnumanue: BOKaOyJsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3aaHus

YeTHBIH ompoc,
MUCHbMEHHBIE
JIOMalIH1E
3alaHus

YeTHBI# onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3aJIaHUs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

VYceTHbIH ompoc,
IIMCbMCHHBIC
JIOMAITHuE
3aJlaHus

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

VYK-4.2
YK-4.3.

YK-4.2
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gocnumanue: 10 4 BOKaOyIspa 1mo JIOMAIIHNE YK-4.3.
MeAHCKYIbMYpPHOEe MIpOWIcHHOU TeMe, paboTa 3ananus
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IToBTOpEHME NPONHAEHHOTO .
MaTepuaa, MoAroTOBKA YCTHBIi onpoc,
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Tema 4.3. Competition in 10 2 HHHHBgHyam’HOFO JIOMAIIHKE
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IpoMJeHHON Teme, paboTa BBINOIHEHHE
CO CIPaBOYHOM KOHTPOJIBHBIX
JINTEPATyPOH U CI0BAPEM 3alaHui
[ToaroroBka k
IIPOMEKYTOUHON
aTTecTanuu B popme
3a4eT ¢ OLEHKOM - 2 MHIHBUIYalIbHOR - -
MIPE3CHTAIINH,
BBITIOJIHEHHE
KOHTPOJIbHBIX 3aIaHUI
100 40 -

Hroro
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Tema 5.4. Business
communication

[ToBTOpPEHME TPOIACHHOTO
MaTepuaia, oAroToBKa

(IpaKTUKyM)
WHUBU]TyJIbHOTO
Kynomypno-meopueckoe
10 BOKaOyIspa 1mo
socnumaHue: . z
SN npoiieHHo# Teme, pabota
MeACKYIbmypHOoe o
CO CIIPaBOYHOM
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Tema 6.4. Risk in a Design
sphere (mpakTukym)

[ToBTOpPEHME TPOIACHHOTO
MaTepuaia, oAroToBKa
WHIUBUIYTHHOTO
BOKaOyIspa 1mo
npoiieHHo# Teme, pabota
CO CIIPaBOYHOM
JUTEPATypPOi U CIOBAPEM

Tema 6.5. Crisis in a Design
sphere (mpakThKym)

IToBTOpEHME MPONAEHHOTO
Marepuana, moAroToBKa
MHUBUAYATbHOIO
BOKaOyIsIpa 1mo
IIPONJICHHON Teme, paboTa
CO CIIPaBOYHOU
JUTEPATypPOil U CIOBApPEM

YerHbI onpoc,
INMCHbMCHHBIC
JOMaIIHUE
3a1aHus

VYcrHblii onpoc,
MMCbMEHHBIC
JIOMaITHUE
3a/1aHus
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YK-4.3.

YK-4.2
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Buabl yuedHoii padoThI

K . ITpomexy ®opma
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3aHATHS
Tema 7.1. Globalization and IlopToperue npoiineHHOro 5
Global Marketing (npaxTukym) MaTepuaa, MoAroToBKa YcTHBIN onpoc, YK-4.2
Ko myDHO-mBoDecKkoe UHAMBHUIYaIbHOTO MUCbMEHHBIC )
HILALD b - 14 - 4 |Bokabysspa 110 PO ICHHOI - JOMaIIHAE yK-43.
gocnumanue: 5
COYUANbHASL 3HAYUMOCb Teme, pabota co 3afaHud
UHOSZBIYHO KYTbMYDb CIPaBOYHOU JIUTEPATYPOH H
CTTORANEM
[ToBTOpEHME TPONUAEHHOTO YceTHbli onpoc,
Pasnen 7. . MaTepuala, oAroToBKa IMMCHMCHHBIC VK-4.2
et Tema 7.2. Marketing for Coca P A
Marketing - 14 - 4 VHIUBUYaJIbHOTO - JIOMalllH1Ee
Cola Company (npaktukym) N . VYK-4.3.
for Global BOKaOyJIsipa 1o MmpoiIeHHOM 3a1aHuUs
Companies Teme, pabora co
[ToBTOpEHME PONIEHHOTO .
MaTepuaa, MoAroToBKa YcrHeIi onpoc, YK-4.2
MMUCbMEHHBIC
i i WHIUBUAYaTHBHOTO -
Tema 7.3. Success in a Design 4 AMBHAYATBHE . JOMAITHUe YK-4.3.
h - 14 - BOKaOyJIsipa 1o MpoiieHHON -
sphere (mpakTHKyM) 3a1aHAS

Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM




Tema 7.4. Marketing for General
Motors Company (mpakTukym)

14

IToBTOpEHNE IPONIEHHOTO
MaTepuaia, MoAroToBKa
WHJIMBUIyaIbHOTO
BOKaOyJIsipa 1Mo IponIeHHOM
Teme, paboTa co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeEM

Tema 7.5. Failures in a Design
sphere (mpakThKym)

12

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaIBHOTO
BOKaOyJIsipa 1o IpOUIeHHOM
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

IToBTOpEHME TTPOKIEHHOTO
MaTepuaa, MOArOTOBKA
VHAUBUYaJIBHOTO
BOKaOyJIsipa 1o NpoiAeHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U

CIOAODANAON

Tema 7.7. Marketing for Virgin
Group Company (mpakTukym)

12

IToBTOpEHME IPONIEHHOTO
Marepuaia, oJAroToBKa
VHAWBHUYaJIBHOTO
BOKaOyJIsipa 1o NpoiAeHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeEM

YcrHblit onpoc,
MUCbMEHHbBIE
JOMaIIHKe
3a/laHus

YcTHBIN onpoc,
IIMUCbMEHHBIE
JIOMAIlHHE
3a/laHus

YcTHBIN onpoc,
IIMUCbMEHHBIE
JIOMAIlHHE
3a1aHus

YcTHBIN ompoc,
IIMCBbMCHHBIC
JOMAILHHAE
3a/laHus

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 7.8. Future of Design sphere

[ToBTOpEHME TPOIAECHHOTO

YcrHblit onpoc,

576

(mpakTHKyM) MatcpHaia, HoAroToska MUCbMEHHBIC VK-4.2
WHIUBUAYaTHHOTO .
Ryabmypno-meopuecioe 12 2 BOKaOyJIspa 110 MPOHIeHHON AOMALLIHHE
gocnumaHue: 4 Z‘CMI; N 6OIT)a ci[) 3a/1aHus, VK-4.3.
CoOYUaIbHAs 3HAYUMOCMb on aBquo’ﬁanTe ATVDO I BBIMIOJIHEHHUE
UHOSA3LIYHOU KYIbIMYPbl p croBa eﬁ M KOHTPOJIbHBIX
p 3aJaHuH
IToaroroBka x
MPOMEKYTOYHOM
arrecTamu B hopMe -
9K3aMeH - - - . (bop 36 -
IPYIIIOBOM MPE3EHTAIUH,
BBITIOJTHCHHE KOHTPOJIBHBIX
3aaHUuN
104 4 36 - 36
HTroro
180
376 16 148 - 36
Bcero




6. COJEPXAHUE JUCIUIIJINHbI

Pasnen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuaromyecs: u3ydaror TeMmy [noGanmmsanms. CrocoObl W METONBI, NPHBOISIIME K
['mobanu3anuu. M3yyaror jiekcuky no Teme. [1oJ0XUTenbHble W OTPHLATENBHBIC IOCICICTBUS
nporecca riobanuzanuu, ocodeHHo B chepe amzaiiHa. M3ydaroT TEPMUHOJOTHIO MPOBEACHUS
TeJ’Ie(bOHHBIX IEpEroBOPOB B TOM YHUCJIC C UCIIOJIb30BAHUCM I_II/I(prBBIX CCPBUCOB..

Kynomypno-meopueckoe socnumarnue: noHuMaHue COYUANbHOU 3HAYUMOCIU UHOS3LIYHOL
KYIbmMypbl NPOUCXOOUM ) 00YYAIOUUXCA NOCPEOCBOM AHANU3A U OAIbHEUUe20 00CYHCOeHUs Ha
UHOCMPAHHOM 53bIKe MeMbl 2N00aIU3ayuY, ee 3aKOH08, d MAaKdIce OCODEHHOCMU Be0eHUs.
MeHCOYHAPOOHBIX NEPEe208OPO8.

Tema 1.2. Global Marketing

OOyuaroniyecs: U3y4aroT 3aKOHbI MEXIyHapOJHOI0 MAPKETHHTa; 3aKOHOMEPHOCTH Pa3BUTHS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaronyecss 3HaKOMATCS € METOJAaMM M CpPEACTBaMHU IPOJIBMKEHHUS PA3HOIO poja
JU3aiiHa U1 Pa3JIMYHBIX LIEJIEBbIX ay IMTOPUH, a TAK)KE PHIHKOB Pa3JINYHBIX CTPaH.

Tema 1.4. Global Advertising

OOyyaromuecs 3HaKOMATCS C Pa3IMUHBIMU BUJAMH PEKJIaMbl, METOJIaMU PEKJIaMUPOBaHUS.
VYuyarcs, Kak NpaBWIbHO MPOBOJMTH PEKJIIAMHYIO KaMmIaHuio. M3y4aroT ¢pa3sl, He0OX01uMbIE A
IIOCTPOEHHUS yCIEIHON npe3eHTanuu. HauBuayanbHas Ipe3eHTanus 1o TeMe.

Tema 1.5. Branding

OOyuaromyiecsi 3HaKOMSTCS ¢ TeMoW Ha mpuMepe MupoBbix mapok: IBM, Coca-Cola,
Disney. OOcyxnarT mpoOlieMbl, CBS3aHHbIE C MUPATCTBOM M HyTH HMX pelieHus. M3ydeHue
TEPMUHOJIOTHM, HEOOXOIMMOW Ui TpPOBEAEHUS JENOBBIX IEPEeroBOpoB M  coOpaHuid
MEXTyHapOJAHOIO YPOBHSI.

Kynomypno-meopueckoe gocnumanue: noHumanue 0COOEHHOCMEN MENCKYIbIMYPHOLO
npogheccuonanbHo20 83auMo0eucmeus NPOUCXOOUM Y 00VUaArOuWUXcs NOCPeOCm8oM KOMMYHUKAYUU
Ha UHOCMPAHHOM 5A3bIKE C Yelbl0 00CYHCOeHUs NPOOIeM, CE8A3AHHBIX C UMEHAMU PAOa 2100ATbHbIX
KOMNAHUU, U Nymeu ux peuleHus.

Tema 1.6. Global Advertising Campaigns

O6y‘{aIOH_[I/ICCSI SHAKOMSTCA C PA3JIMYHBIMU BHAaMHU PCKIIAMHBIX KaMITaHWM. PaCCManI/IBaIOT
IIPUMEPBI YCIEIIHBIX U HEYJaYHBIX PEKIAMHBIX KaMIIaHUU 10 BCEMY MUDY.

Tema 1.7. Business Media

OOyuaromuecss 3HAKOMSATCS C Pa3IMYHBIMH BHJIAMH CPEACTB MacCOBOM WH(OpMaIuu.

AHaIU3UPYIOT U ONPEAETSAIOT CaMbl€ YCIICIIHbIE U HEYauHBbIE.



Paznen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaronuecss M3y4aloT HauOojee BaKHbIE (PAKTOPBI, HEOOXOIUMBIC Ui TIOIYyYEHUS
pabothl. M3ydaroT crmocoObl YCHENHOrO MPOXOXKACHUST M MPOBEACHUsT cobecenoBanus. M3ydaror
TEPMHUHOJIOTHIO, HEOOXOIUMYIO Ul TIPOBEIICHHS COBEIIAHWN BHYTPH KOMITaHWU. BHIbl pesrome.
OO0yuaromuecs y4aTcsi COCTaBJISITh PE3IOME.

Kynomyprno-meopueckoe gocnumanue: OCO3HAHUE CB0e20 Mecma U poiu 6 6)/0)/%{4611
I’lp0¢€CCu0HClﬂbH01:i oesamenbHOCmu ocywecmeudaemcsa nymem aHaiu3a ocobennocmen noucka

pa60mbl, 6e()euuﬂ nepeeoeopoe HAa MHOCI’I’lpaHHOM A3bIKeE, npoeedenuﬂ CO@@M/;GHML?.
Tema 2.2. Trade

OOyuaromnuecss 3HAKOMSTCS C Pa3IMYHBIME BHIAMH TOPTOBIU. M3y4aroT 0coOeHHOCTH
BHEIIHEH W BHYTPEHHEH TOPTrOBIHM. 3HAKOMATCS C MpaBWiIaMH O(OPMIICHUS aKKPEIUTHBA.
CoBepILIEHCTBYIOT HABBIKM BEJICHHUS MEPETOBOPOB, N3YYAIOT PAa3UYHbIC MPUEMBI ISl TOCTHXKEHUS
HanOonee 3(p(eKTUBHOrO pe3yiabTaTta, B TOM YHCIE C MOMoIns Zoom, Google-mokyMeHTOB,
Yandex- 10KyMEHTOB, 3JICKTPOHHBIX OUOIHOTEK.

Tema 2.3. Organization

OOyuaromuecs 3HAKOMSTCS ¢ BUJIaMU KommnaHuil. M3y4aroT mpuémsbl, CIOCOOCTBYIOIINE
CO3JIaHUI0 OnaronpuaTHON pabouel cpesbl. 3HAKOMSTCA C MpaBUJIAMH U CTPYKTypamH OOIIEHUs B
cthepe O6uzHeca.

Kynemypno-meopueckoe __6ocnumanue: — opmuposanue  NOHUMAHUA — OCOOEHHOCMel
MEJNCKYIBMYPHO2O NPOPDECCUOHANTLHOZO B3AUMOOCUCBUS NPOUCXOOUM NOCPEOCMBOM  AHANU3A
PAa3IUYHBIX MUN08 KOMNAHUL, O0COOEHHOCmeU 6biCMPAUBAHUs NPAUl U CMPYKMYpbl 0108020
obuenus 8 npogeccuonalvbHoll cgepe.

Tema 2.4. Money

3HAKOMCTBO C (I)I/IHaHCOBBIMI/I OTHOHIICHUSAMU B DKOHOMHUKE N UX l“pa(bI/I‘IeCKI/IM OTPAKCHUCM.
O6yquI/Ie COCTAaBJICHHUIO U HAITUCAHHUIO OTUCTOB.

Paznen 3. Marketing Strategies

Tema 3.1. Ethics

3HAaKOMCTBO C 3THKOU B cepe OM3Heca M pa3nWYHBIMH HOpMamM 3THKeTa. OOcyxkaeHue
npobaeM Koppynuuu U 60pb0bl ¢ Heil. OOydaromrecs U3y4aroT TEPMHUHOJIOTHIO TI0 JAHHOW TeMe,
I HAXOXIACHUA BbIXO4a U3 CIIOKHBIX DKOHOMHUYCCKUX CI/ITyaHI/II\/II.

Kynemypro-meopueckoe socnumanue: MECKYIbIMYPHOE npogheccuonanrvHoe
83aumooeticmaue NpouUcxooum 6 CO3HaHUu ooydarouwuxcs 01a200aps aHaIu3zy U OaibHeuulemy
00CYIACOCHUIO MAKUX NOHAMUL, KAK MUKA, KOPPYNYUsl, IKOHOMUUECKAs. CUMYayusi U Cnocoobl ee
VAVHULeHUS.

Tema 3.2. Change in a Design sphere

OOyuaromuecs: yuaTcsi BIpakaTb CBOM MBICIIU IO TeMe M3MeHeHus. Kak B moBceHEeBHOU
KHU3HH, TaK U B cepe On3Heca. Yuarcs npaBuiaM HanmucaHus oTué€ToB. COBEpIICHCTBYIOT HABBIKU

IIPOBEICHUS COBEILIAHMIA.



Tema 3.3. Marketing Strategies

OOyuaromuecs: 3HAaKOMATCS ¢ TepMHUHOM «CTpaTerus» B 1eiaoM. VM3ydaioT BHIIBI CTpaTETHiA
N TaKTHK, HCO6XO,Z[I/IMI>IX 11 JOCTHIXKCHMUA, MIOCTaBJIECHHOM eJIu. I/I3yanOT pasmiug MCKIY
TEPMHUHOM CTPATECrusd MW TaKTHKa. PazButne YMCHI/Iﬁ W HABBIKOB IIPUHATHUA pemeHI/Iﬁ.
PaCCManI/IBaIOT PA3JIMIHBIC BUABI MAPKCTUHI'OBBIX CTpaTeFI/If/'I.

Kynomypno-meopueckoe 6ocnumanue: ocosHanue ceoeco mecma u poau & 0yoyweu
npogeccuonanvbHoll oesmenbHoCmu Gopmupyemcs y 00yuaowuxca 4epes NOHUMAaHue u pasiuyeHue
NOHAMUU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUS 6 OMHOWEeHUU NPOGeccUOHATbHOU  chepbl
O0essmenbHOCIU, OCO3HAHUIO CJLOXCHOCIU NPOYECca NPUHAMUS PeueHUl.

Pazgen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KYJbTypaMH pa3HbIX CTpaH, MOBEACHUEM JIOJIEH, WX TPAJAULMSIMU U
oObpryasmu. OIEHKA M aHAJIM3 UX BIMSHHSA Ha BeleHUE OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSMU
BeJIeHHs OW3HEeca ¢ BOCTOYHBIMH JIEJIOBBIMU MapTHepaMu. Pa3paboTka cOOCTBEHHBIX CTpaTErvil B
JlaHHOM cdepe.

Kynemypno-meopueckoe socnumanue. coyuanbHas 3HAYUMOCIb UHOAZBIYHOU KYJIbMYpbl
dopmupyemcsa 8 cosHanuu odyuaroujecocs 01a200aps aHanu3y u OdlbHeuuemy 00CYHICOeHU
ocobenHocmell KyIbmyp pasublx CMpaH, ux pasiuyull U nONvimKe camoCmosamensbHo paspabomams
C80I0 cmpamezuro 8e0eHust OU3HeCa 8 UHOA3LIYHOM NPOCMPAHCIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMHU JIMJACpaMU B TIOJUTHUKC H SKOHOMHKE. O6cy>1<z[eHMe Ka4deCTB
JIMACpa, paCcHIMpCHUC JICKCUKHU II0 TCMCE. CTy,Z[eHTBI MOJIYHaroT TMPEACTABIICHUEC O HAaBBbIKAX

YHOpaBJICHUA KPYIIHBIMUA, MUPOBBIMHU KOMITAHUSIMU.

KWZleVDHO-WlGOD'JQCKoe eocnumdaHue. qbopMupoeaHue NORUMAHUA O MEINCKY/IbNTYPHOM
npogeccuoHanbHoM 83aUMOOeUCMBUU OCYyuleCmaisemcs 01a200aps AHAIU3Y HA UHOCMPAHHOM
A3blKeE ycneuHocmu Mupoesoblx ﬂu()epoe U 2100ANbHBbIX KOMRAHUL.

Tema 4.3. Competition in a Design sphere

OOyuaromyecss 3HaKOMATCS ¢ SKOHOMHYECKUM TEPMHUHOM «KOHKYPEHIHSD» U €€ BHJAMH.
W3yuaroT BIMsHNE KOHKYPEHIIMM Ha COCTOSIHWE Pa3IMYHBIX PHIHKOB. PaccMaTpwBarOT OCHOBHBIE
CTpaTeruu JIOCTH)KEHHUS KOHKypeHTocnocoOHocTH. OOyuaromuecss pa3pabaThlBalOT  CBOU
COOCTBEHHBIE CTpaTerMyeckue JEHUCTBHS IS MPEeOoAOJICHUS MPENATCTBUM B pelIeHUH
MOCTaBJIEHHBIX 3a/1a4.

Pa3pneu 5. Business vision

Tema 5.1. Innovations in a Design sphere

OOyuaromyecs: 3HaKOMSTCS C pa3IMYHBIMU U300pETeHUSIMH, IPEUMYILIECTBEHHO B cepe
nu3aitna. O0CyK1al0T HeOOBIYHbIE N300PETEHNS, UCIIOJB3YSI JIEKCHKY 110 JAHHOM TeMe.

PaccmarpuBaroT mpenMyIecTBa HHHOBAIM B cepe pblHKa. M3ydaloT METOIbI YCIIEUTHOTO



npeacTaBieHus nHGopmaruu B opMme nmpe3eHTarui, B ToMm uncie ¢ momoiisio I1I1: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuJaroniuecss W3y4yarOT TOHATHE OKpY)KaloIas cpela BO B3aMMOCBS3U C BEICHUEM
Ou3Heca. BiusiHME pa3MYHBIX KOMIIAHMKW HA COCTOSIHUE OKpYJKaIoUIeH cpelbl. 3HAKOMSTCS C
Pa3IMYHBIMU KOMIIAHUSIMH, KOTOPBIE BHOCAT BKJIAJl B COXPAaHEHHUE OKPYXKAIOLIEH CPEIbI.

Kynomypno-meopueckoe ocnumanue: ocosHanue ceoe2o mecma u poau 8 0Oyoywel
npoghecCcUoOHANbHOU 0essMeNbHOCMU NPOUCXOOUM NOCPEOCBOM AHANU3A UBMEHeHUll 8 OusHec-
cghepe noo o30elicmsuem usMeHeHull, RPOUCXO0AWUX 8 OKPYIHcatowell cpeoe.

Tema 5.3. Franchising

OOyyarommuecs 3HaKOMSTCSI C TEPMUHOM «(paHIIM3UHT: BblJjaya KOMIIAHUEH JIMLIEH3UU Ha
MIPOU3BOJICTBO WJIM TIPOAAXy ToBapa moj e€ Mapkoi (dhpaHmmssl)y. M3ydaroT HEOOXOIUMYIO
TEPMHUHOJIOTUIO Ha IIPpUMEpaxX pPas3IMYHbIX MCKIAYHAPOAHBIX KOMITaHUH. HaXOL[SIT INpUMEPLI Ha
Poccuiickom pbIHKeE.

Tema 5.4. Business communication

OOyuaromuecst 3HaKOMSITCS C TEPMUHOJIOTHUEH M TOHSATHEM OM3HEC PTHUKETa, JUIsl BEICHUS
JACJIOBBIX IICPCTOBOPOB. Vnqua}oT CBOH HABBIKHU OGH.ICHI/I}I B ,HCHOBOﬁ cpeac.

KVJZbI’I’ZVDHO-mGODHeCKOQ eocnumanue. qbopMupoeaHue NOHUMAHUA O MEINCKYTIbNTYPHOM
npOQbQCCMOHaJZbHOM 83auUMo0etcmeu npoucxodum HA npumepe COoBEPULEHCMBO6AHUSL HABLIKOB
KOMMYHUKayuu Ha UHOCMpPAHHOM A3blKe C YEJIbI0 YCNEeUHo2o 8e0eHUsl 0el0BbIX nepecoeopos.

Pa3znen 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

O6y‘laI-OH_II/IeC$I 3HAKOMATCA C INOHATHEM MCHCI)KMCHTA, €ro 3HAYCHHCM. O6yqafonmec;1
3HAKOMATCA C TepMI/IHOJ'IOFI/Ief/'I, H€06XO}1HMOI>1 IJid OMMUCAaHUA YCPT IMOJIOKHUTCIBHOI'O U
OTpULATCIIBHOTO YIIPAaBJICHIIA.

Tema 6.2. Customer Service

OOyuaromyecss paccMaTpUBAIOT CHCTEMY OOCIIY)KMBaHUS TOKymHarened. AHaIU3UPYIOT
Pa3HHITY MEXy TEPMUHAMHU «ITOKYTATENbY, «IIOTPEOUTEINbY, «KIUEHT». M3ydaroT pa3HUIly CUCTEM
oOciy»xuBaHus nokymnareneld B Poccun u 3arpanuien.

Kynemyprno-meopueckoe _socnumanue:  0cosHanue  YCHEUHOCHU _MeNCKYIbIYPHO2O0
NPOPECCUOHANTLHO20 83AUMOOCICMBUS NPOUCXOOUM Yepe3 YCMHbIIL 0OMeH HA UHOCTPAHHOM S3blKe
uoesmMu U MolCIAMU N0 N0BOOY cmuiell NPoghecCUOHAIbHO20 U ObIMOB020 0OUeHUs OJisl peuleHUs
npobIeM KOMMYHUKAYULU.

Tema 6.3. Team Building

OOyuaromuecs HM3y4yaloT CIOCOOBI paboOThl B KOMaHAe, OOCYXIAlT HJIIEeH, KaK CO3/1aTh
YCIICNTHYI0 KOMaHy. M3y4aroT JeKCHKY IO TeMe.

Kynomypno-meopueckoe  eocnumanue:  gopmuposanue  coyuanvHor — 3HAYUMOCU
UHOA3BLIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uodeu GOpMupo8aHusi KOMAaHo, onpeoeneHus:
po7eti 8 KomaHnoe, YCnewHoCmu U pe3y1bmamueHoCmMy KOMAHObL U KAXHCO020 ee UleHd.



http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Tema 6.4. Risk in Marketing

O6yqa}oumec;1 06cy>1<z[a}0T BHUAbI ITOBCCAHCBHOI'O pUCKa U PHCKaA B 6H3Hece, da UMCHHO B
MapKeTUHTOBOH cdepe. Puck, KOTOpbIit MOKET OBITH MOY4YEH B XOJ€ Mpollecca IIodann3ainuu, a
TAKKEC Mpoueccca JIOKaJIn3alnuu.

Tema 6.5. Crisis in a Design sphere

O6yqa}oumec;1 O6cy>K,ZlaI-OT BOIIPOCHI IO TEME KPHU3UC B CUCTEMC MapKETHUHTIA. 3HAKOMSATCS C
Pa3IMYHbIMU CUTYyalUsIMH, BbI3bIBAIOIIIMMU KPHU3HUC. I/I3yqa}0T IIYTH PEIICHHA BbIXOJAa M3 KpHU3HUCA.
I/I?,yanOT IMPUEMBbI 3allpalliuBaHWA I/IH(l)OpMaIII/II/I B CJIOXHBIX J5KOHOMHWYCCKUX CHUTyalusaxX H

T'paMOTHO OTBCYATh HA ITOCTABJICHHBIC BOIIPOCHI.

Pasgen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

OOyuarommecss u3y4aroT Ttemy «[mobamm3amusy. CrocoObl W METOIBI, TMPUBOISIINAC K
['mobanu3anuu. M3yuaror jekcuky no teme. llonmokuTenbHble M OTpHUIATEIbHBIC IMOCIEIACTBHS
npoliecca riodanuzanuu. MeTosl BXOKICHHS] B MUPOBOW PHIHOK.

Kynomypno-meopueckoe  socnumanue:  ¢opmuposanue  NOHUMAHUA___COYUATbHOU
SBHAYUMOCIU  UHOS3LIYHOU  KYIbMYPbl  HPOUCXOOUM 6 Npoyecce auamuza u  00CyHcOoeHus
nociedcmasuil npoyecca 2100aiu3ayuu, 0CoOeHHOCmen MeXCOYHApOOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

O6yqa}omnec;1 3HAKOMATCA C HCTOpHeﬁ CO31aHusd KOMIIaHHMH, C €€ OCHOBAaTCIIIMU.
OO0cCyx/1a10T MPEeUMYIIECTBA U HEJJOCTATKU ATOW KOMIIAHUH; €€ MAPKETUHTOBYIO MOJUTHKY.

Tema 7.3. Success in a Design sphere

I/I3y‘{aIOT JICKCUKY II0 TCEMC «Ycnex». 3HaKOMITCA C TepMHHOHOFHeﬁ Ha TIIpuUMEepe
YCIICHIHBIX KOMIIAaHUU H JIIOI[Cf/i. COBepH_IeHCTByIOT HaBBIKK BCICHUSA IICPCTOBOPOB. HBy‘laIOT
KayecTBa, KOTOPbIMH 00J1aJ]aeT yCIEIIHbIH YeIOBeK.

Tema 7.4. Marketing for General Motors Company

I/I3yan0T HCTOPUIO KOMIIaHHUH, 3aHUMAacMoO€C MECTO Ha MHpOBOfI apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBhIHKE M (OpMyIy yclexa, MecTo, 3aHumaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHTOBYIO ITOJIUTHKY.

Tema 7.5. Failures in a Design sphere

O6y‘{aIOH_[I/ICCSI HN3Yy4arOT MNPUYUHBI Kpaxa KOMIIaHHH. HyTI/I BbIXOJa U3 CJOKHBIX
HKOHOMHYECKUX cUTyarid. O030p PHIHKOB, KOTOPbIe 00aHKPOTHIIUCH.

Tema 7.6. Marketing for Microsoft Company



N3yyatoT uUCTOpPUI0O KOMIAHWW, 3aHMMAaEeMO€ MECTO Ha MHPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pBhIHKE M (QOpMYIy yclexa, MecTo, 3aHumaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHTOBYIO ITOJIUTHKY.

Tema 7.7. Marketing for Virgin Group Company

I/I3yanOT HUCTOPHUIO KOMIIaHHUH, 3aHUMaeMoO€ MECTO Ha MHpOBOfI apcCHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBhIHKE M (QOpMYIy yclexa, MecTo, 3aHuMmaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHTOBYIO ITOJIUTHKY.

Tema 7.8. Future of Design sphere

O6yqa}omnec>1 HU3y4arOT IIPUYMHBI, 110 KOTOPBIM KOMIIAHHUH CTAHOBATCA rJ100aJIbHBIMH.
IIytn nx pacumpenus. IIpTaroTes cCiporHo3upoBaTh SKOHOMUYECKOE U MAPKETUHIOBOE COCTOSIHUE
CTpaHbl B OyaylIeM.

KV]ZbI’I’ZVDHO-WZGOD'{€CKO€ HanpaeJjiernue B80CNUMAMENbHOL Da60n’ZblZ 4epe3 NMOHUMAHUC CYyTU

W3MEHEHHH B C(bepe ,Z[H3aﬁHa, 00MeEH HACSAMU U MBICIIIMHA HAa HHOCTPAHHOM A3bIKE, Y 06yqa101u14xc;1

POMCXOTUT OCO3HAHNE CBOETO MECTA M POJIM B UX OyIyIei mpodhecCHOHaTbHON AEATEIbHOCTH.

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOIIUXCSA

B pamkax naHHOW yueOHOW AMCHUIIMHBI OOYYAIOIIUECS BBIMOJHAIOT CaMOCTOSTEIbHYIO
paboTy B BHJE MOBTOPEHUS MPONHACHHOTO MaTepHaja Mo BCEM M3Y4aeMbIM TEMaM CEMHU Pa3JIelioB,
YCTHO W MUCHbMEHHO (TIMCbMEHHBIE IOMAITHUE Pa0OThI) OTBEYAIOT HAa BOMPOCHI JJIS TIOATOTOBKU K
TEKyIIEMY KOHTPOJIIO B COOTBETCTBYIOILIEM CEMECTpPE, a TAK)Ke FOTOBATCS K MHIUBHIyaJIbHBIM WIN
TPYNIOBBIM MPE3EHTAUAM ISl MPOXOKICHUS MPOMEKYTOUYHOM aTTECTallMU MO AUCIUILTHHE C
UCIIOJIb30BaHUEM LHUQPPOBBIX TeXHOJOrui, B ToM umcie c¢ nomouiesio IIIl: PowerPoint, Google
Slides, slidesgo.co.. ITomumo 3TOr0, 0OYYAOIIUICS OCYIIECTBIISIET MOATOTOBKY WHAWBHIYaTbHOTO
BOKaOyJIsipa 1o NpoiiieHHON TeMe; paboTy CO CIpaBOYHOMN JIMTEpaTypol M cilioBapeM; paboTy Hax
OMOKaMU € MCMOJIb30BaHUEM LU(POBBIX MHCTpYMEHTOB. (Multitran.ru, DneKkTpoHHBIN ClOBaph
#ABBYY Lingvo 11 cioBaps 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.;ZNANIUM.COM: snekrponHo-0nbnmnoreuHas cucrema. HDOUKOH:

apXHB HAyYHBIX KypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

Ha xa)xaoM 3aHSTHH KaXI0i TeMbI BCEX pa3JIelioB HAPSAY C TPAIUIIMOHHBIMU TPUMEHSETCS
TEXHOJOTHS TPOOJIEMHOT0 OOyYeHHs, a HMEHHO KaXJ0€ 3aHATHE NPOBOAUTCA B ¢dopMme
MPaKTUKyMa C HMCIOJb30BaHHEM IU(GPOBBIX MHCTPYMEHTOB Ui PELICHUS MOCTaBJICHHOMN 3a1ayu:

uHTe/UIeKTyanbHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.



[Ipn w3ydeHMn AaHHOW AWCIUIUIMHBI WCIOJB3YIOTCS CIEAyroIue o00pa3oBaTelbHbIC

TCXHOJIOTHH:

Tema 3ansaTus

Bun odpa3zoBaresbHOI

®opMa npoBeieHUsI 3AHSATHS

TEXHOJIOTHH
Paznen 1. Global Marketing in a Humepaxmusnast Henosas | ponesas uepa
Design sphere MEXHON02US.
Tema 1.1. Globalization
Kynemypno-meopueckoe
socnumanue:
COYUANbHASL BHAUUMOCHID
UHOS36IMHOU KYIbIYPbl
Tema 1.2. Global Marketing Humepaxmusnas Case Study (pazbop
MEXHON02USL KOHKPEMHbIX CUMyayutl)

Tema 1.3. Design Promotion

TpaduquOHHaﬂ MexXHo102UA

Hpaxmuuecxoe 3anamue

Tema 1.4. Global Advertising Humepaxmusnast Henosas | ponesas uepa
MexHONI02Us. Case Study (paz6op

KOHKDEmHbIX cumyayuii)

Tema 1.5. Branding Humepaxmuenast Ienosas | ponesas uepa
Kynomypro-meopueckoe MexXHON02Us. Case Study (pazbop

gocnumanue:
MENCKYTbIMYPHOE
npogeccuonanvroe
g3aumooelcmaue

KOHKDEMHbIX CUmMyayuii)

Tema 1.6. Global Advertising
Campaigns

Tpaduuuomtaﬂ MmMexXHoI02UA

HpaKmuquKoe 3aHAamue

Tema 1.7. Business Media

Tpaduuuomtaﬂ MexXHOI02UA

HpaKmuquKoe 3aHAaAmue

Pa3znen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynomypno-meopueckoe
socnumanue:

0CO3HAHUE C80e20 MeCma U poaiu
6 byoywel npogheccuoHanbHou
oesamenbHOCmu

HUnmepaxmusnasn
MexXHON02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

Tpa()ub;uomtaﬂ mexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 2.3. Organization Hnmepaxmuenas Case Study (paszbop

Kyrnemypno-meopueckoe MEeXHON02US. KOHKDEMHbIX CUMYyayutl)

socnumanue:

MENCKYTbMYPHOE

npogheccuonarvHoe

83aumodelicmaue

Tema 2.4. Money Humepaxkmusnas Case Study (pazbop
MEeXHON02US. KOHKDEMHbIX CUMYayutl)

Paznen 3. Marketing Strategies Humepaxmusnast Case Study (paz6op

Tema 3.1. Ethics MexHOI02Us. KOHKPEmMHbIX CUmyayuii)

Kynomypno-meopueckoe
socnumanue.




MEACKYIbIMYPHOE
npogeccuonanvroe
gzaumooeticmeue

Tema 3.2. Change in a Design
sphere

Tpaouyuonnas mexnonoeus

Hpakmuqecme 3arAamue

Tema 3.3. Marketing Strategies
Kynemypno-meopueckoe
BOCHUmMAHue. 0CO3HAHUE C80e20
Mecma u ponu 8 byoyuel

TpaauquHHaﬂ MeXHO102UA

Hpaxmuuecxoe 3ansamue

nPogeccuoHanrbHol

desmenvHOCMU

Paznen 4. Leadership HUnmepaxmusnas Henosas / ponesas uepa

Tema 4.1. Cultures MexXHON02Us. Case Study (paz6op

Kyiemypro-meopueckoe KOHKDEMHbIX CUMyayutl)

socnumanue:

COYUANbHASL BHAYUMOCHID

UHOS3bIMHOU KYIbIYPbl

Tema 4.2. Leadership Humepaxmusnast Case Study (pazbop
MEXHON02USL KOHKDEMHbIX CUMyayutl)

Tema 4.3. Competition in a Humepaxmusnast Henosas / poresas uepa

Design sphere MexHON02Us. Case Study (paz6op

KOHKDEmHbIX cumyayuii)

Pasnmea 5. Business vision
Tema 5.1. Innovations in a
Design sphere

Tpaduuuonﬂaﬂ mexHo10cuA

HpaKmuquKoe 3aHAamue

Tema 5.2. Business and
environment
KVJZleVDHO-I’I’lGOD‘leCKOQ
esocnumaHue. OCO3HAHUue ceoeco
Mecma u ponu 8 byoyueu
npogeccuonanvrol

oesmenbHocmu

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3anamue

Tema 5.3. Franchising

Tpaduuuomtaﬂ mMexXHo02UA

HpaKmuquKoe 3aHAamue

Tema 5.4. Business
communication
KVJmeVUHO-m@ODQ@CKO@
socnumanue.
MEJCKYNbMYPHOe
npogheccuonanvHoe
gzaumooeticmeue

Hnmepaxmusnas
MexHON02Us.

Case Study (paz6op
KOHKPEMHbIX cumyayuii)

Pa3nen 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

Tpa()ub;uomtaﬂ mMexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 6.2. Customer service
KVﬂmeDHO-m@ODQeCKOQ
socnumanue.
MEJACKYAbMYpPHOEe

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKPEmMHbIX CUmyayuii)




npogeccuonanvroe
g3aumooencmeue

Tema 6.3. Team Building
KVJmeVDHO-MGOD‘leCKOQ
eocnumaHue.
COYUAIbHAS 3HAYUMOCMb
UHOS3bIYHOU KYTbIMYDbl

Tpaouyuonnas mexnonoeus

Hpakmuqecme 3arAamue

Tema 6.4. Risk in a Design
sphere

HUnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuil)

Tema 6.5. Crisis in a Design
sphere

TpaduquOHHaﬂ MexXHOoJ102UA

Hpaxmuuecxoe 3ansamue

Pasznen 7. Marketing for Global
Companies

Tema 7.1. Globalization and
Global Marketing
KVJZbWZVDHO-I’I’ZSODll€CKO€
eocnumaHue.

coyuajlbHas SHAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

Tpaduuuomtaﬂ mexHo0cuA

HpaKmuquKoe 3aHAamue

Tema 7.2. Marketing for Coca
Cola Company

Tpaduuuomtaﬂ mexHo0cuA

HpaKmuquKoe 3aHAamue

Tema 7.3. Success in Design
sphere

HUnmepaxmusnasn
MexXHON02Us.

Case Study (paz6op
KOHKDEmHbIX cumyayuii)

Tema 7.4. Marketing for General
Motors Company

Tpaaul/ﬂlOHHClﬂ mMexXHo02UA

HpaKmuquKoe 3aHAamue

Tema 7.5. Failures in a Design
sphere

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 7.6. Marketing for
Microsoft Company

Tpaaul/ﬂlOHHClﬂ MmMexXHoI02UA

HpaKmuquKoe 3aHAamue

Tema 7.7. Marketing for Virgin
Group Company

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 7.8. Future of Design

sphere

KVﬂmeDHO-M60DQ€CKO€
eocnumaHue.

coyualbHad SHAYUMOCHb

UHOSI3bIYHOLL KYTIbIYpbl

Hnmepaxmusrnas
MexHON02Us.

Case Study (paz6op
KOHKPEMHbIX CUMYayuil)

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHU U TPOMEKYTOYHASI ATTECTAIIUS

MO TUCLUATIJINHE

9.1. ®opmMbI KOHTPOJIA 10 AUCHHUILIMHE

Texkymuii KOHTPOJIb.




B mponecce nzyuenust yueOHON AUCHUILIMHBI 00YYarOIUECs yYaCTBYIOT B YCTHBIX OIIPOCaXx,
BBITOJHAKOT MUCBbMCHHBIC TOMAIIHUC W KOHTPOJIBHBIC 3aJaHUs. PCSYJIBTaTBI BBIINIOJIHCHUA JaHHBIX
BUI0B pa60T ABJISIFOTCA OCHOBAHUEM JJISI BBICTABJICHHA OLICHOK TCKYIICTO KOHTPOJIA IIO y‘-IGGHOfI
JUCLUIUIMHE. BblnonHeHHMe Bcex 3afaHuil sABJISETCS 00s3aTeNbHBIM S BCEX OO0YYaroLIUXCs.
OOyuaromiuecs, He BBIIOJIHMBIIME B IIOJIHOM OOBbEME BCe 3aJaHMs, HE JIOMYCKAKTCsI K clade
HK3aMEHOB, 3a4€TOB U 3a4E€TOB C OLIEHKOM 10 TaHHON y4eOHO! AUCIUILTHHE.

IIpoMe:xxyTOYHas aTTeCTALUA.

Jl1si KOHTPOJsl YCBOEHHUs OOYyYaroIMMUCS JAHHOM AMCUUIUIMHBI y4EOHBIM IUIAHOM
npeaycMoTpeH 3adeT B 1 um 3 cemecTpax 0oOydeHHs M 3a4eT C OLEHKOM BO 2 ceMecTpe,
IMPpOBOAMMEIC B (1)OpM€ WHIAWBHUYAJIbHBIX HpGSGHTaHI/Iﬁ 110 U3YyYCHHBIM TCMaM, U 3K3aMCH B 4
ceMecTpe, MPOBOAUMBIA B (DOpPME HETOATOTOBIICHHOTO MOHOJIOTHYECKOTO BBICKA3BIBAHHSI IO
OJIHOM M3 IPENJIOKEHHBIX TEM, OTBETOB Ha BOIPOCHI NAapTHEpa WIHM NPENONABaTENs I0CIE
IIPEJICTaBICHHOIO MOHOJIOra, IPYIIIOBOM J€JI0BOM Npe3eHTanuu. 1Ipy BEICTaBIEHUN UTOTOBBIX
OTMCTOK YYHMTBLIBACTCA AKTUBHOCTDH 06yqa}0mer00ﬂ B PpaMKax KYJIbTYPHO-TBOPYECKOI'O

HaIpaBJIEHUS! BOCIIUTATENbHON pabOTHI.

9.2. OueHouHble MaTepuajbl (OLlEHOYHBIE CPEICTBA) /IS TEKYIEero KOHTPO.JIA

ycneBaeMoCTH U l'[pOMe)KyTO"IHOﬁ aTTeCTAllMi IO JUCHUIIJIHHE

Texkymuii KOHTPOJIb.

OrneHOYHBIE MaTepHalbl ISl TEKYIIEr0 KOHTPOJISI IO AUCIUIUIMHE: B TEYCHHE
CEMEeCTpa OCYIIECTBISETCS IOYPOUHBIN KOHTPOJIb YCTHBIX OTBETOB (JMAIOTOB U MOHOJIOTOB),
ayJIMpOBaHUS, YTCHHSI M MUCbMEHHBIX (ayJAUTOPHBIX U TOMAIIHUX) paboT (3aaanuii). OreHka
BBICTABJISIETCA 3a paboOTy Ha KaXJIOM 3aHSITHH, YYHUTHIBAIOTCS BCE BHUIBI PEUYCBOM
JeATeTLHOCTH (ayAMpOBaHKE, TOBOPEHHUE, YTEHUE, MMHChMO), a TAK)KE YMEHHUE aJIeKBATHO, 1O
TeMe, OTBETUTh Ha BOMPOCHI B PaMKaX YCTHOTO OMPOCAa, BOMPOCHI KOTOPOTO MPEACTABICHbI

HUWXKC. OI_[CHKa BBICTABJIAICTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHMHA.

Cnucok BONPoOCcoB Jisi NOATOTOBKH K TeKylleMy KOHTpoJi1o B 1 cemecTpe:
@opMyIupOBKa BOMNPOCOB K TEKYLIEMY KOHTPOJIIO B | ceMecTpe MOIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3a4BJICHHBIX TCM.

Paznen 1. Global Marketing in a Design sphere
1. What is Marketing?
2. What are characteristics of Marketing?



What is branding?

Why do we need brands?

What steps should a company take to create a new brand?
What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?
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What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?
12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Cnmcox BONPOCOB 1Jisi MOATOTOBKH K TEKyIIeMy KOHTPOJIIO BO 2 ceMecTpe:
@®opMyJIIpOBKAa BOIPOCOB K TEKYIIEMY KOHTPOIK BO 2 CEMECTpPE MOJHOCTBIO

COOTBETCTBYECT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Pa3znen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

10.  What are the least efficient methods of advertising?

11.  What makes a good advertising?

12.  What are vivid examples of successful advertising? Why?
13.  What are vivid examples of unsuccessful advertising? Why?
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10.

Paznen 3. Marketing Strategies
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?
What are the results of corruption for a country? Name and characterize 3 of them.
What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.
What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pa3neu 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnucok BONPOCOB Jisi NOATOTOBKH K TeKyIllleMy KOHTPOJIIO B 3 cemMecTpe:

@®opMyJIIpOBKAa BONPOCOB K TEKYLIEMYy KOHTPOJIIO B 3 CEMECTpe IOJHOCTBIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Pa3zneu 5. Business vision

1.

2
3
4.
5

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?
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What are opinions of 5 business leaders to change?
What are main tips of successful business communication?
Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

1

1. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

A wnp e
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Pa3nea 6. Insights Into Marketing
When, in your opinion, does a business problem become a crisis?
How can a company understand that it has faced a crisis?
Highlight the key steps the company should take to predict or handle a crisis?
Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?
How can communication in business be described?
What are the key qualities for a successful manager today?
How can unsuccessful manager be characterized?
If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?

10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

CnHcok BONPOCOB A1l MOATOTOBKH K TEKYIleMy KOHTPOJIIO B 4 cemecTpe:

@opMyIupOBKa BOMNPOCOB K TEKYLIEMY KOHTPOJIIO B 4 CEMECTpe MOIHOCTBIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPIKAHUTIO 3asIBJICHHBIX TEM.

1.
2.
3.

Paznen 7. Marketing for Global Companies

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?



7. Tension between team members makes a team more effective. Do you agree? Why/ why not?
8. Which qualities of a person would be useful for a team work?
9. Which qualities of a person would be useless for a team work?

IIpomexyTouHas aTTecTauMs MO TUCHUILINHE.

Jlis OlleHKM pPe3yJbTaTOB OOYyYEHHs [0 JAUCUUIUIMHE Y4YeOHBIM IUJIAHOM B IEPBOM
ceMecTpe MPEeAyCMOTPEH 3aueT, MPOBOJAUMEIN B (opME WHIAMBUAYATHHON MPE3EHTAIMH IO
teme: “Company History”.

Jlyis oueHKH pe3yJbTaToB OOY4YEHHs MO AMCLUUIUIMHE Y4YeOHBIM IJIJAHOM BO BTOPOM
ceMecTpe MPEeIyCMOTPEH 3a4eT C OLEHKOH, MNPOBOAUMBIA B (opMe HHAWBUIYAIbHON
npe3enTanmu 1o teme: “Product Presentation”.

JIist OlleHKW pe3yJbTaTOB OOyYEHMs MO0 AUCIUIUIMHE YYEOHBIM IUIAHOM B TPEThEM
ceMecTpe MPEeAyCMOTPEH 3aueT, MPOBOAUMBIN B (opMe WMHIAMBUAYAIbHON MPE3EHTAIMH IO
teme: “Bank Presentation (Finance)”.

JIJis OLleHKH pe3yIbTaTOB OOYUYEHHS IO JUCIHILINHE yYCOHBIM IUIAHOM B YETBEPTOM
ceMecTpe IpeayCMOTPEH IK3aMeH, TPOBOIUMBIN B popme

1) HENmoJAroTOBJIEHHOTO  MOHOJIOTHUYECKOTO  BBICKA3bIBaHUS IO  OJHOW U3
NPEUIOKEHHBIX TEM MPOAOIKUTEIbHOCTBIO 1-2 MUHYTHI;

2) otBera Ha Bompockl (3-5) mapTHepa WM MpenojaBareis Mocie NpeaCTaBICHHOTO
MOHOJIOTa;

3) rpynmoBoil aenoBoil mpeseHTanmMu mo Teme ‘‘Multinational Company” (3-5

YEIIOBEK).

10. PECYPCHAS COCTABJIAIOIIASA

Jlns mpoBeleHMs 3aHATHH CEeMHUHApCKOro Tuma (MPakTUYECKUX 3aHATHM) MO JaHHOH
JUCLUIUIMHE UCTIOJB3YIOTCS ayAUTOPUH C yueOHOU MeOenbio 1 Meaua-o00py1oBaHHEM (IIPOEKTOp,
9KpaH, HOYTOYK).

Jnst  caMoCTOATeNbHOM  paboThl  OOYyYalOIIMXCS  UCIIONB3YEeTCS  TMOMENICHHE UL
CaMOCTOSITENIbHOW  paboThl  OOYYalOLIMXCS, OCHAIIEHHOE KOMIIBIOTEPAMH C HEOOXOJUMBIM
OpOrpaMMHBIM OOECTeYeHHEM U JIOCTyNOM B VHTEpHET M 3IIEKTPOHHYIO HH(POPMALUOHHO-
00pa3oBaTeNFHYIO Cpely By3a.

Jlnst  TpOBeACHWsT KOHTPOJS CAaMOCTOSTENBHOW paboThl MO JaHHOW  JHCIUIUIMHE
UCTIOJB3YIOTCS ayJIUTOPUH C Meaua-o0opyroBaHHEM (IIPOEKTOp, IKpaH, HOYTOYK) M ydeOHOMU

M€EOEIBIO.



Jlia mpoBeAeHHsT TEKYIIEro KOHTPOJS YCHEBAaeMOCTH U MPOMEKYTOYHOW aTTecTaluu Io

JAHHOW JNUCIUIUTMHE WCIIONB3YIOTCS ayJIUTOPUU C Y4eOHOW MeOenbio M Meaua-o00pyI0BaHHEM

(poexTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00eceYeHust

13“121 HaunmenoBanmue Tun pecypca
1 Microsoft Office .HI/II.IGHSI/IOHH(_)C COIIAIICHHE MiErOSOft - _Open
Value Subscription ms pemennii Education
Solutions NeV8265046
. . CyO6muuen3uonnsiii foroBop AO «CodrJlaiin
2 Microsoft Windows Tpeita» Ne /131 ot 10.07.2020. Cpok aecTBus
JIOT0BOpa — OECCPOUHBIM
OnexTpoHHBbIN cinoBaps #ABBY'Y OO0 "ABU Codtaep" TIT OOO" ITporpam-e
3 Lingvo 11 cnoBaps 6 s361k0B Volume texHojorun" Ne88 ot 31.10.2005 (mocrosiHHO-
License Concurent (21-50) #ABBYY neiicTBytoras JuieH3us). Cpok neicTBus
Lingvo 11 cioBapp 6 S3b6IKOB JIUIICH3UH - 0€CCPOYHBII
CIIC Koncynsrantllntoc - cipaBouno- | JIJI OOO "Kouncynbsrant" gor. Ne 251 ot
4 [IpaBOBasi CUCTEMA OTEYECTBEHHOTO 01.01.2024 c AC Ne 5, 6. Cpok neiicTBus
IPOU3BOJICTBA JIOTOBOpa - 6€CCPOUHBIN
AntuBupyc Kacnepckoro 10 nis
Windows Workstations (Kaspersky Cyo6munensuonnsiii qoroBop AO «CodrJlaiin
5 Endpoint Security asst 6usHeca — Tpeita» NeTr00094721701 04.12.2025
Crangaptasiii Russian Edition. 250-499 | cpok neiicteus 10.02.2026 - 11.02.2028.
Node 2 year Educational Renewal Tun nuieH3ny - mporpueTapHas
License)
Ilepeyens cBO0OAHO paCIPOCTPAHIEMOI0 NPOrPAMMHOI0 O0ecrieYeHH s
N HaumeHoBaHue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update
# K-Lite Mega Codec Pack
# Adobe Flash Player xx Plugin
1 Mynomumeoua I10 # FreeMind
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ipocmompwux (viewer) # Foxit Reader - Russian
3 Bpaysep # SeaMonkey

# Google Chrome

B cootBercTBuu C [lonoxeHueM o CO3JaHuH CIICHHUAJIbHBIX YCJIOBI/Iﬁ JJII UHBAJIMAO0B U JIMIL C

OB3 wundopmanmoHHO-TeXHONIOTHYECKast 0a3a 00pa30BaTeIBLHOTO TpOIEcca MPEeayCMaTpPUBACT




HCIIOJIB30BAHUEC MATCPUATIBHO-TCXHUYCCKUX CPEACTB C YUCTOM pPa3JINYHBIX HO30JIOTHH HHBAJINJO0B U

jmrg ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JauTEpPaTypa

KoanuecTB
Ne 0B
bubaunorpaguyeckoe onucanue Tun
n/n OMOJIMOTEK
e

Cotton, D. Market Leader: Pre-Intermediate Business English
1. | Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - yueOHUK 114
Slovakia: Pearson, 2012. - 176 p.

Cotton, D. Market Leader: Intermediate Business English :
2. | Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - yUeOHHK 76
[China]: Pearson, [2013]. - 176 p.

Market Leader : Elementary Business English : Course Book /

3. | D. Cotton [u gp.]. - New ed. - Slovakia : Pearson Education, yueOHUK 22
2011. - 160 c.
ManbkoBckasi, 3. B. AHMIMICKUH S3BIK B CUTYaIHsIX
MOBCEIHEBHOTO IENIOBOr0 001IeHus : yueb. mocodue / 3. B. 6

4. | ManbkoBckas. - Mocksa : Uadpa-M, 2023. - 223 c. - ISBN zgzogﬁz 3BC

978-5-16-105422-2 (online). - ObC 3nanuym. - URL:
https://znanium.ru/catalog/document?id=422429

11.2 TonoJHUTEJbHAS JIUTEPATYpPa

1. Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed.
- Slovakia : Pearson, 2010, 2013. - 96 p.

2. Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd
ed. - Slovakia : Pearson, 2012. - 96 p.

3. Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed.
- Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.

4. VYxpaunenu, U. A. IHocTpaHHBIN SI3bIK (aHTTUICKHI) B MPO(ecCHOHAIBHON NEATEIbHOCTH :
yaebHoe ocobue / M. A. Ykpaunen. - Mocksa : PI'VIL, 2019. - 40 c. - ISBN 978-5-93916-
769-7. - OBC 3uanunym. - URL: https://znanium.ru/catalog/document?id=364544

5. Kazakosa, E. B. Aurnuiickuii B uHIycTpuu Mojbl : yueb. nmocodue / E. B. Kazakona, C. I
Hpyxkosa, H. K. FOpacoBa. - Mocksa : Uadpa-M, 2026. - 223 c. - ISBN 978-5-16-114405-3
(online). - 3bC 3nanuym. - URL: https://znanium.ru/catalog/document?id=471601

Iepuoauyeckue N3IaHUuA:
1.  AxryanpHble MpoOieMbl GUIONOTHH U METOJUKU MPETOAaBaHHsI HHOCTPAHHBIX SI3bIKOB :

Hay4uHbIH )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918



https://znanium.ru/catalog/document?id=422429
https://znanium.ru/catalog/document?id=364544
https://znanium.ru/catalog/document?id=471601
https://www.elibrary.ru/contents.asp?titleid=48918

2.  HHocTpaHHBIE SI3bIKM B BBICIIEH IIKOJIC: HAYYHBIN KypHAIL. —

URL: https://www.elibrary.ru/contents.asp?titleid=32488; https://fljournal.rsu.edu.ru/

3. COBpeMeHHBIG HUCCICIOBaHUA B obactu npenoaaBaHrs HHOCTPAHHLBIX A3BIKOB B HCA3BIKOBOM

By3¢: HayuHbIi )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4.  Teopus U MpakTHKa HHOCTPAHHOTO SI3bIKA B BBICIICH LIKOJIE: HAYYHBIH XKypHAIL. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopwus s3bIKa U MEXKKYJIBTYpPHASE KOMMYHHUKAIHS: HAYYHBIH U TPO(GECCHOHATBHBIN JKypHAJL.

— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHHbIe podeccHOHANbHbIE 0a3bl JAHHBIX, HHGOPMAIIUOHHbIE
CIIPaBOYHbIE CHCTEMBI, YJIEKTPOHHBIE OMOJINOTEYHBIE CUCTEMBbI:

Znanium: 3JIeKTpOHHO-OMOIMoTeuHas cucrema. — URL: http://znanium.ru.

eLIBRARY.RU: nayunas snexrponnas 6ubmmoreka. — URL: https://elibrary.ru/.

Ludposas budauoreka IPRsmart. — URL: https://www.iprbookshop.ru/.

KoncynbTaHT 1uitoc: cripaBouHo-mpaBoBast cucrema. — URL: T:\consultantplus\cons.exe.
YBJI UBUC. — URL : https://eivis.ru/basic/details.
Onexrponnas oudanoreka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.
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12. METOAUYECKHE YKA3AHUSA AJIS1 OBYYAKOIIUXCSA 1O OCBOEHHUIO
JUCHHUIIJINHBI

OcBoeHHE 00yYarOMUMCs TUCITUTUTHHBI MPEAIOIAracT MOCCIEHNUE MPAKTUISCKUX 3aHIATHH,
BBIMIOJIHEHHE MPAKTUUECKUX 3aJIlaHUl, BBINOJIHEHHUE 3aJaHUN JJIs caMoCToATeIbHOW padoThl. [lpu
MOJATOTOBKE K MPAKTHUYECKOMY 3aHITHIO OOydYaromiemycss HeOOXOAMMO TMOBTOPHUTH MPOWUICHHBIN
MaTepuai 1o U3y4aeMoil TeMe, C IeNbI0 ObITh TOTOBBIM K YCTHOMY OMPOCY, a TAK)Ke MPEAOCTaBUTh
BBIIIOJTHEHHBIC IIHCBMCHHBIC JOOMAIIHUEC 3aJaHU-A. B paMKax }IaHHOI\/’I y‘-Ie6HOI\/'I JUCHUIIIINHBI
BBIJIEIISIETCS] 0c00ast poJib M 3HAYEHUE CAMOCTOSTEIIFHON JESITETHHOCTH 00YyJaloIIerocs B MpoIiecce
oBIaJieHUs A3bIKOM. Ha Bcex aTamax oOyueHus: oOpamaeTcsi BHUMaHHE Ha 00y4YeHHe 00yJaroImuxcs
METOJIMKE CaMOOOpa30BaHMs, KOTOpas TO3BOJSET UM OBJIAAETh NPHEMaMU W3BJICUCHUS
uH(pOpMallMl U3 TEKCTOB, 3HAKOMHUT CO crHocobaMu ee mepedadyd Kak B YCTHOM, Tak U B
MMCBMEHHOM BHJE, a Takke B (opmMe IelnoBOro MHUChMa, YCTHBIX JOKJIAJ0B, COOOIIEHWN W
MPe3eHTAIN C UCTIONB30BaHUEM IU(PPOBLIX HHCTPYMEHTOB JJIsl PEIICHUS TIOCTABJICHHON 3aauH.

OcBoeHME TMCHUIUIMHBI IPEAINOIATacT BBIIOJIHEHUE IPAKTUYECKUX 3aJaHUM (PAKTUKH) BO
BpeMsi KOHTAaKTHOW palbOThI C MpenojaBaTesieM JHOO B 4Yachl CaMOCTOSITENbHOW paboThl. Bce

MPAKTUYCCKUE 3adaHUA AWCHHUILUIMHBI IMPEAOCTABIAIOTCA IIPENoaaBaTCIsIMU BO BpPEMs 3aHATHH U


https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
http://znanium.ru/
https://elibrary.ru/
https://www.iprbookshop.ru/
https://eivis.ru/basic/details
http://83.234.207.58/MarcWeb2/Default.asp

pa3MeIarTCs B JIOKAIBHOW CeTH AKaJIeMHH M SJEKTPOHHOW MH(POPMAIMOHHO-00pa30BaTeIbHON
cpene. BrimonHeHHbIe MpakTHYeckue paboThl CHAIOTCS HA MPOBEPKY IPENOJaBaTeN0 OJHUM M3
CJICAYIOUINX CIIOCOOOB: MPEIOCTABICHUE BBIOJHEHHOTO JIOMAIIHETO 3aJaHHus JUYHO B PYKH
IpernoaaBaTesnio, OTIpaBKa MPEernoAaBaTel0 Ha MOYTOBBIM sAumK. [Ipu oTmpaBke mpernogaBareito
BBIMIOJTHEHHON pabOoThI MO MoYTe 00ydaromeMycs clieyeT 00ecreUuTh JUYHYI0 WACHTH(PUKAIUIO.
Kak mpaBuio, B TeMe WIH TEKCTE MUChbMa yKasbiBaeTcst Kypc, @O oOyuaromerocs, TUCIUILINHA,
TeMa, [0 KOTOPOH BBITIOJIHEHA Pa0OThl. OTAEIbHBIC MPAKTHUYECKUE PAOOTHI MOTYT OBITH IPOBEPEHBI
IpernojaBaTesieM HeOCPEICTBEHHO B ayAUTOPUH.

Jis  3akperuieHusT MPUOOPETEHHBIX 3HAHWM, YMEHHUHW M HaBBIKOB, Ui Pa3BUTHUS
CIIOCOOHOCTEN K C€aMOOOYYEeHHIO B JUCHMIUIMHE IPEIyCMOTpPEHAa CaMoOCTOsITeNbHas padora.
CamocTrosTenbHass paboTa MOMKET BBIIOJHATHCS OOydYaroIIMMCA JoMa WIM B ayAUTOPHSIX
AkazneMuu, cCHeUuaibHO OTBEACHHBIX [UIsI CaMOCTOSITENIBHOM paboOThl W OCHAIICHHBIX
HEOOXOJUMBIM TEXHUYECKUM U MporpammHbIM obecnedenueM, noctynom k OMOC u OBC. [ns
YCIICIIHOTO BBITIOJIHEHHUSI CaMOCTOSITENIFHONW paboThl 00ydaromeMycst PEeKOMEHIyeTCsl 3apaHee
03HAKOMUTHCS C MEpPEYHEM 3aJaHui U rpadukoM ee BbIMoiaHEHMs. [loaroToBka K MpakTUYECKUM
3aHATUSAM C TIOCTIEAYIOUIUM Y4acTUEM B YCTHOM OIPOCE MPEIoJiaraeT: CHCTEMaTHUeCKOe N3yueHHe
ayTeHTHMYHOI'0 MaTepuaia U3 Y4YeOHMKOB M HCTOYHUKOB JIOTIOJIHUTENIBHOW JIUTEPaTypBhl;
NOJArOTOBKY HWHAMBHUAYAJIbHOTO BOKaOyJsipa MO MNpONHJAEHHONW Teme; padoTy €O CIpaBOYHOMN
JTUTEPATYypol M cioBapeM; paboTy Haja omuOkamu. B pamkax maHHOW y4eOHOW JUCIUTIIIMHBI
oOyyaroImuecs: BBIIOJIHIAIOT CaMOCTOATENbHYI0 paboTy B BHJE IOBTOPEHHS MPOMIEHHOro
MaTepHuaja Mo BCeM H3Yy4aeMbIM TeMaM JEeCSITH pa3/eioB, YCTHO W NHCbMEHHO (MHCbMEHHbIE
JIOMaIlllHUE paboThl) OTBEYAIOT HA BOIPOCH JJs MOJITOTOBKM K TEKyLIEMY KOHTPOIIO B
COOTBETCTBYIOIIEM CEMECTpE, a TaKXe TOTOBATCS K WHAMBUAYAIbHBIM WJIH TIPYHIOBBIM
IIPE3EHTALMAM JUIsl IPOXOKAEHUS IPOMEKYTOUHON aTTECTALUU 110 JUCLIUIUINHE.

JIns  BBINOJHEHHUs TPAKTHUECKUX 33JaHUM  CaMOCTOSATENbHOM paboThl MO JTaHHOH
JTUCIUIUIMHE B JIOMAIllHUX YCJIOBUSAX (3a mpenenaMu AxajgemMuu) oOydaromeMycss HeoOXoIuM
NEPCOHAIBbHBIN KOMIbIOTEp (IJIaHIIET) M IporpamMMmHblii maker Microsoft Office ne Hmxke 10
Bepcuu. CamocTosiTenbHast paboTa COMPOBOXKIAECTCS METOANYECKHUMHU YKa3aHUSIMU, pa3MeIIeHHbIMU
B JIOKAJILHOW ceTH AKaJeMHM U 3JIEKTPOHHOW HH()OPMAIIMOHHO-00pa30BaTENIbHON Cpeje.
Metoauueckue yKazaHus —cojaepkar (OPMYJIHMPOBKY 3a/aHus, HPUMEPHYIO TEXHOJIOTHIO
BBIMIOJIHEHUs, (QopMmaT claud BBIMOJHEHHON paboTel. [lpenonaBarens BO BpeMs ayaUTOPHBIX
3aHATUH 3apaHee 00CyXJaeT ¢ 00y4aroIMMUCS 3a/laHue CaMOCTOATENbHOM paboThl M MOPSIOK ee
cnaun. KoHCynbTanuy IO BBIIOJHEHUIO CaMOCTOSITENIBHBIX paboT, OOCYKIEHHE OTMETOK U
JOTIYIICHHBIX OIIMOOK, 3aIllUTa OTIEIbHBIX BHJIOB CAMOCTOSITENBHBIX Pa0OT OCYIIECTBISETCS BO

Bpems KCP na xadenpe nmuzaitHa wim B ayauTOpud 10 pacnucaHuro. KoHcynbranuu



IpernoaaBaTessi M0 BBIOJHEHUIO CaMOCTOSITENIbHOM paboThl MOTYT OCYIIECTBISATHCS MOCPEICTBOM
acuHxpoHHoro (mouta, OWOC) wu cuHXpoHHOro (zoom, CE€TH) KOMMYHHMKAI[MOHHOIO
B3aMMOJICMCTBUS 10 IIPEIBAPUTENBHON JOTOBOPEHHOCTH C IpenojaBareieM. BblnoigHseMble
caMoCTOsITeNIbHbIE pabOThl SABJISIOTCA DJIEMEHTAMH TEKYIIEro KOHTPOJS U OICHUBAIOTCS
npenojasaresnieM. [lomydyeHHblE OTMETKM YUYMTBIBAKOTCA IIPU BBICTABICHUM 3a4yeTa, 3adyeTra C
OIICHKOM, DK3aMcHa.

DopMoii TPOMEKYTOUHOI'O KOHTPOJISI BHICTYIIAET 3a4eT, 3a4€T C OLEHKOM, 3K3aMeH. 3ayeT,
IPOBOAMMBINA B (hOopMe HHAMBHUIYATbHOM MpPEe3eHTAlMM 1O HU3YYEHHOH TeMe, BBICTABIAETCA B
NEPBOM M TpPEeTheM ceMecTpax oOyueHus. s OIeHKU pe3ysbTaToB OOyYeHHs MO IUCHUILINHE
y4eOHBIM TUIAHOM BO BTOPOM CEMECTPE MPEAyCMOTpPEH 3aueT C OLEHKOH, MPOBOAMMEIN B (opme
WHIMBUIYAIbHOW TpE3CHTAllMM 10 W3Y4YeHHOW Teme. B dyerBepromM cemecTtpe o0OydeHUs
MPEeIyCMOTPEH JK3aMeH, MPOBOAMMBIA B (opMe HEMOATrOTOBICHHOIO MOHOJOTHYECKOIrO
BBICKA3bIBaHUS 110 OJHOM U3 MPEIJIOKEHHBIX TEM MNPOAOIKUTEIBHOCTBIO |-2 MUHYTBI; OTBETa Ha
Bompochkl (3-5) mapTHepa WM TpenojaBaTelisi MOCNe MPEICTABICHHOIO MOHOJIOTra; TPYHIOBOM
JIETTIOBOM MpE3EHTAlMH MO M3y4eHHOM TeMe. Kpurepruu BBICTaBICHHS 3a4eTa, 3a4eTa ¢ OLUECHKOM,

OK3aMCHA O3BYUYHBAIOTCA MPCIIOAABATCIIEM Ha IIEPBLIX 3aHATUAX 10 AUCHTUILIINHE.



13. IUCT COI'TACOBAHMUA
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3aBenyromnuii kadeapoil HHOCTPaHHBIX S3BIKOB
H.A. Kopneesa, K.11.H., JOIIEHT

3aBeayronuil BelycKaromien kadeapon
E.B. BuiineBckas, K.I1.H., JOIICHT

Hupextop BUK
O.B. banakuna

Havaneauk OOVII
A.D. dunk
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