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1. OBIIAA UH®OPMAIUA

Pabouast mporpamMma nucUUIUIMHBI «VIHOCTpaHHBIN S3BIK» COCTaBlieHA B COOTBETCTBHU C
TpeOoBaHUAMH  (eAepalIbHOTO TOCYAAPCTBEHHOrO0 00pa30BaTENbHOIO CTAaHAApPTa  BBICIIETO
oOpa3oBaHust — OakamaBpuaT 10 HampasieHuto mnoarotoBku 09.03.03  «[lpuxnannas
nH(pOpMaTHKa», YTBEPKIEHHOTO NpuKazoM MuHHcTepcTBa 00pa3oBaHus U Hayku Poccuiickoit
Oeneparmu 19.09.2017 Ne922, wu yueOHoro rturana HampaieHus noarotosku 09.03.03
«IIpuknagnas uHbopMaTuka», mpoduns (mporpamma OakanmaBpuara) «JluzaiiH U paszpaboTka
U(PPOBBIX MPOTPAMMHBIX TPOITYKTOBY.

TpynoeMKoCTs TUCHUILIMHEL: 16 3.e. / 576 akageMUYecKnx 4acoB, B TOM 4duciie 136 gacos
KOHTaKTHOM paboThl 1 404 4acoB caMOCTOSITEIPHONU PAOOTHI O0YJArOIIINXCS.

Pacnpenesienne 4acoB JUCHHUILJIMHBI [0 CeMeCTPaM U BUIaM 3aHATHH (110 y4eOHOMY IVIaHY):

KoJsinyecTBO YacoB
Buj yueOHoii padoThl lice%rgo];f Cemectpbt
y Y11 2 3 4 |5|6|7|8]9
IUIAHY
KonTakTHas padora 136 32 36 32 36
(Bcero):
B Tom uncne:
Jlexun
[TpakTHyeCcKue 3aHATUSA 108 28 28 24 28
KonTposns
CaMOCTOSITENIbHOM pabOThI 28 4 8 8 8
(KCP)
CamocrosiTejibHasi padoTa 404 112 108 76 108
(Bcero):
Buabl npoMexyTo4HOIMI 3auer ¢ SK3aAMeH
aTTecTAlMU (9K3aMEH, 36 3auer . | 3auer
. OILICHKOH 36

3auem, 3a4em c OYeHKOll)
OBIIAA Yackr: 576 144 | 144 | 108 | 180
TPYAOEMKOCTh

2. HOEJIA U 3AJAYU JUCTIAITJIMHBI

JlaHHas TUCHUIUIMHA 0 CBOEMY XapakTepy SBJISICTCS KOMMYHUKATUBHOM M HaIpaBjeHa Ha
dbopMupoBaHHE M PA3BUTHE PEUYEBBIX YMEHHH, (OPMHUPOBAHHE CIIOCOOHOCTH M TOTOBHOCTH
HCIOJIb30BaTh HHOCTPAHHBIN S3bIK KaK MHCTPYMEHT B CUTYalluu peaibHOH KOMMYHUKAIIUH.

JuciuninuHa ¥MeeT CBOEH 1enbio CPOPMHUPOBATH H/WIIM Pa3BUTH SI3BIKOBBIE M PEUEBHIC
HaBBIKM M YMEHHS B ayJUPOBAHHUH, YCTHOU peud (JUATOTHYeCKON U MOHOJOTMYECKOW), YTCHUU U

IIMUCBbME.



AKTyallbHOCTh JITaHHOM pabouell mporpaMMbl 00yCIIOBJIEHA CTPEMHUTEIbHBIM PAa3BUTHEM U
BIMSIHUEM LU(QPOBOM SKOHOMHUKHM Ha (OPMHPOBAHUE KIIOUYEBBIX KOMIIETCHIUH W TOATOTOBKY
BOCTPEOOBAHHBIX CIIELUAINCTOB B cepe MPUKIAIHON HHPOPMATUKH B COBPEMEHHOM MHpE.

B ycnoBusax uudposuszanuu BaxxHO (HopMUpOBaHHE, MOJIEPKAaHUE U Pa3BUTHE HABBIKOB B
chepe HMHOOPMAIIMOHHBIX W CKBO3HBIX TEXHOJOIMH s OakandaBpoB, 4YTO CHOCOOCTBYET
JOCTIDKEHHIO HEOOXOAMMOT0 YpPOBHSI KOHKYPEHTOCIIOCOOHOCTH BBIYCKHHUKOB Ha pBIHKE TpYy[a,
0osee 2(hhekTHBHOM aganTanyuy B HOBBIX YCIOBHUSX.

B pesynprare ocBoeHuss paboyeil mporpaMmbl JUCHMIUIMHBI OOYYaroIMecs OBJIAACIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMU, COPMHUPOBAHHBIMU TOJ] 3alpockl paboToaareneil U ¢ y4eToM
norpeOHOcTel  1M(POBOM  SKOHOMHUKH, HEOOXOOUMBIX B Oyaymied npodeccHoHalbHON
JIeSITeIbHOCTH BBIITYCKHHUKA B pamMKax HarpasieHus «[lpuknannas napopmaTikay.

ILesb AMCHMIVIMHBI - MOBBILIEHUE UCXOJHOIO YPOBHS BIIaJICHUS] MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpeAblayllell cTyneHu oOpa3oBaHusi, W (opMupoBaHue y oOydaromuxcs
HEOO0XOMMOTO W JOCTaTOYHOTO YPOBHS KOMMYHHUKATUBHOW KOMIIETEHIIMM Ui PELICHHUS
COLMAIbHO-KOMMYHUKATHBHBIX 33aJad B PAa3JIMYHBIX 00]acTsAX OBITOBOM, KYJIBTYPHOU W
Ipo¢eCCUOHAIBHOMN JESITEIbHOCTH NPH OOIIEHUH C 3apyOeXHBIMHU IIApTHEPAMU C MCIIOJIb30BaHUEM
U(POBBIX TEXHOJIOTUH, a TAKKe AJIS JalbHEHIIEro caMoo0pa3oBaHHmsl.

BocnuraTtejbHas Hedb JUCHUILUIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpaBICHHOCTh U
HalleJieHa Ha CO3JaHHE TOCPEICTBOM WHOCTPAHHOTO S3bIKA YCIOBHW JUIS Pa3BUTHsI TBOPUYECKUX
CTIIOCOOHOCTEW OO0ydYaroIuXcs, BKIIOYCHHE WX B Pa3IMYHbIE BUJABI COLMAIBHO 3HAYNMOU
JesITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOKHOCTh (DOPMUPOBAHMSI OPUTMHAIBHOCTH MBILUIECHUS,
a TaKk)Ke peasn3aluy JMYHOCTHO OPUEHTUPOBAHHOT'O MOAX0/1a B MPO(hecCHOHAIBHOU cdepe.

3agaym AUCUMNJIMHBI:

| dbopmupoBaTh y 00ydarOIMXCsl 3HAHUS, YMEHHS U HABBIKU B O0JIACTH YCTHOW W TIMCEMEHHOMN
NPAaKTUKA PAa3TOBOPHOM M MNpO(ecCHOHAIBbHO-IENOBOM peYd M UCIONb30BaHUE HX B
npo¢eCCUOHATILHOMN EATEIbHOCTH 110 HAIIPABICHHIO ITOATOTOBKU

. O3HAKOMHUTH OOYYAIOUIMXCS C OCOOCHHOCTSAMH JIEKCHYECKOW CHCTEMBI H3y4aeMOro
MHOCTPAHHOTO 53bIKa, (PYHKIIMOHAIBHOW W CTHIIMCTUYECKOH nuddepeHranueit s3pIKOBbIX
CpeAcTB, Hanmbosee NPOAYKTHBHBIMHM CJIOBOOOpPA30BATEIbHBIMU MOJENISAMU HM3Y4aeMOro
MHOCTPAHHOI'O SI3bIKA, B TOM YHUCJIE C UCIOIb30BAHNEM IU(POBHIX CEPBUCOB;

. COBEPILICHCTBOBATh HABBIKM pACIO3HABAHUS M IOHMMAaHUS TpaMMaTHYecKux (opMm u
KOHCTPYKIIMH B OMOpE HA pa3IUYHbIC PU3HAKA TPAMMATHYECKHX SIBIICHUM, a TAK)KE HABBIKU
yHoTpeOJieH!s] T'paMMaTHYeCKMX KOHCTPYKIMH B pa3M4YHBIX pPEUYEBBIX CHUTyalMsIX C
ucronb3oBaHueM I1HM@poBbix HHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



3.

pa3BUBaTh KOMMYHUKATHBHbBIE KOMIIETEHIIUN, HEOOXOUMOM JIJIsl TBOPUYECKOM JIeATETHHOCTH
B TIOBCETHEBHOM OOIICHHUH, B OOIECTBEHHO-MOJUTHICCKON M HAYYHO-TIPO(HEeCCHOHATBEHOM
chepax;

mpuoOIaTh 00YYaIOMUXCS K CaMOCTOSITEILHOM HMCCIIeIOBATEILCKOW paboTe HaJ S3BIKOM,
pa3BUBaTh y OOYYAIOIIMXCS AHAIUTUYECKUN TOIXOJ] K HM3Y4aeMbIM SI3BIKOBBIM SIBICHUSIM
HYTGM COIIOCTAaBJICHHS UX C COOTBGTCTByIOH_[I/IMI/I SIBJICHUSIMU pOI[HOI‘ O A3bIKA.

3agauyu BocnUTATEIbHOI PaboOThI:

pa3BHTHE Yy OOYYAIOIIUXCS MIOHUMAHUS CONMATBHON 3HAYMMOCTH MHOS3BIYHOW KYJIBTYPHI B
Oyaymiedi mpodecCHOHANBHON  JESATETbHOCTH HA HMHOCTPAHHOM  SI3bIKE, Kak IS
COBpeMeHHOFO OGH.[CCTBEI, TaK W OJIA JUYHOI'O HpO(beCCI/IOHaJIBHOFO CTaHOBJICHUA,

CO3/IaHME YCIIOBUH JUISI OCO3HAHUS OOYYAIOIIMMHUCS CBOETO MeCTa W POJU B OymyIien
podecCHOHATBHOM JIeATEIIBHOCTH;

dbopMHUpOBaHHE  BCECTOPOHHE  Pa3BUTOH  JIMYHOCTH  IOCPEACTBOM  IPHOOIICHUS
o0yYaromuxcs K HMHOS3BIYHOM KyJIbTYpe M BOBJICUCHHS B TBOPUYECKYIO JAEATEIBHOCTH C
HCIIOJIb30BaHUEM MHOCTPAHHOTO S3bIKA;

pa3BUTHE KYJIbTYPbl MEKIMYHOCTHOTO MPO(HECCHOHATLHOTO B3aUMOICHCTBUSL.

MECTO JUCHUIIJIMHBI B YYHEBHOM IIVIAHE

YueOnast nucruruimHa «HOCTpaHHBINA S3bIK» OTHOCHUTCS K AMCIUILIMHAM 00s3aTeNbHOM

yacTu Onoka Jucuurnmunel (Moaynun). M3ydeHue maHHOW AMCIUIUIMHBI 0a3upyeTcs Ha MaTepuale,

M3Y4EeHHOM B paMKaX IIKOJBHOTO Kypca. JIMCUUIUIMHBI, TpU H3YYEHUH KOTOPBIX OyayT

HCIIOJIb30BATLCA 3HAHUS, YMCHUA U HABBIKHU, HpI/IO6peTéHHBIe B PE3YJIbTATC U3YUCHUS NUCIHUIIIINHBI

«HOCTpaHHBIN A3BIK» - «I0ArOTOBKA IO aHTIIMICKOMY S3BIKY».

4.

INJIAHUPYEMBIE PE3VJIBTATbBI OBYYEHUS 110 JUCHUIIJINHE J1JIA
®OPMHUPOBAHMS KOMIIETEHIINI OBYYAIOIUXCS

Pe3ynbTaThl OCBOEGHHS 00pa3oBaTENbHONW NPOTrpaMMbl (KOMIIETEHIIMU OOYyYaroIIuxcs)
YCTAQHABJIMBAIOTCS B COOTBETCTBUU C (elepajbHBIM TOCYAAPCTBEHHBIM 00pa30BaTEIbHBIM
CTaHIapTOM IO  HANpaBJICHUIO TMOATOTOBKM M  NPO(PECCHOHANbHBIMU  CTaHJApPTaMU,
COOTBETCTBYIOIUMH MPOPECCUOHATBHON J1EATENbHOCTH BBIITYCKHUKOB, a TaKK€ Ha OCHOBE
aHanmu3a TpeOoBaHMN paboTojaresnel, NPEeAbABISIEMbIX K BBIIYCKHUKaM. [lmaHupyemsie
pe3yabTaThl 00yUeHHs M0 JUCUUIUIMHE (3HAHUS, YMEHUS, HABBIKM) 00CCIIEUYMBAIOT JOCTHKEHHUE
pe3yJbTaTOB OCBOEHUS 00pa3oBaTeNbHOM mporpamMmbl U (OPMUPYIOTCSI B COOTBETCTBUH C

KapTaMH KOMIIETEHIUH 00pa30BaTeNbHOM IPOrpaMMBI.

Hudgp n
HA3BANME Nuaukaropsl IlanupyemMblie pe3yabTaTbl 00y4eHUs
KOMIIeTeHIIH MO AUCHUIIHHE
KOMIIeTEeHIIUH




YK—4
Crocoben
OCYLIECTBIISITh
JIETTIOBYIO
KOMMYHHKaIU
IO B YCTHOM U
MHUCHLMEHHOMN
¢dbopmax Ha
rocyJ1apCTBEH
HOM SI3BIKE
Poccuiickoit
denepaunu U
WHOCTPaHHOM
(BIX)
s3bIKe(ax)

VYK-4.2. OcymectBusier
JIEJIOBYI0O KOMMYHHKALIUIO B
YCTHOW U MUCbMEHHOMN
(dbopMax Ha HHOCTPAHHOM
(bIX) s13bIKE (aX)

3HaTh:
- CUCTEMY U CTPYKTYpy HHOCTPAHHOTO
SI3BIKA;
- pa3IUYHbIEC ACTIEKTHI SA3bIKa: (POHETUYECKUH,
JIEKCUYECKHM, FPaMMaTU4YECKHil, B T.4.
CTPYKTYpY MOCTpOEHUS Ppa3, MpeaoKeHuH,
BBICKa3bIBaHU, LIEJIOCTHOTIO TEKCTA;
- aJIeKBAaTHBIE SI3BIKOBBIE CPEICTBA JIJIS
peanu3a OCHOBHBIX PEUEBBIX (PYHKIIHII;
- COBPEMEHHBIC TEXHUKHU U CITOCOOBI IETTOBOM
MMCbMEHHOW U YyCTHON KOMMYHUKALIUN;
- KPUTEPHH, IIPEIbABIsEMbIE K 0()OPMIICHUIO
JIEJI0BOM KOPPECTIOHACHIINY;
- OCHOBHbIE TPEOOBAHUSI K CO3/ITaHUIO
JIETIOBOM IIPE3EHTALINY;
- KYJIBTYpY, CTWJIb U3HU, HALIUOHAJIbHBIN
MEHTAJIUTET HOCUTENIEH SA3bIKA JUIS
MIPEeIOTBPALLEHHUS HEIIOHUMAaHUS Ha
MEXJIMYHOCTHOM U NMPOo(hecCHOHATBHOM
YPOBHE;
- NTHOCTPAHHBIN SA3bIK B 00BEME,
HE00XO0IMMOM ISl TOJTy4eHUs HH(OpMaLUn
po¢heCCUOHATIBHOTO COAECPIKAHUS U3
WNuTtepuer-uctounnko IbC
ZNANIUM.COM, HOUKOH, 5bC TAY,
3BC IPRbooks.
Ymern:
- IOHUMATh peYb HOCUTEIIS/JIeH S3bIKa B
YCTHOHM M MUCbMEHHOH (opmax;
- aJIEKBaTHO BOCIIPOU3BOJIUTH HEOOXOAMMBIN
Ha0Op KOHCTPYKLUH U TEPMUHOB B
MOHOJIOTMYECKON U TNAJIOTUYECKON PEUH;
- IOHUMAaThb ayTCHTUYHBIEC IMCbMEHHBIE
TEKCThI, UCIOJIb3YS Pa3HbIE TEXHUKH YTCHMUS,;
- U3BJIEKaTh HEOOXOAUMYIO HH(OPMALIHIO U3
OpPUTMHAJILHOT'O TEKCTAa HA HHOCTPAHHOM
S3bIKE, AaHAJIM3UPOBATh, 0000ILATh, JeIaTh
BBIBO/IbI;
- BECTH JCJIOBYI0 KOPPECTIOHCHIINIO;
- IOHUMATh Ha CIIyX pedb HOCUTEIIEH S3bIKa;
- HCHOJIB30BaTh UHPOPMALIMOHHO-
KOMMYHHUKATHUBHBIE TEXHOJIOIMH IIPH IIOUCKE
HEeo0Xo 1Mol MH(pOPMaLIUKN ¢ IPUMEHEHUEM
Opay3epoB Google, Yandex B mporieccme
pelIeHnss KOMMYHUKaTUBHBIX 3a7a4d Ha
roCy/1apCTBEHHOM U MHOCTPAHHBIX S3BIKAX.

Baanern:

- Ha0OPOM SI3BIKOBBIX CPEACTB, HEOOXOIUMBIX
JUTSL peain3aliy yCIemHOH KOMMYHUKAIINK B
KOMaHJE;

- HaBBIKaMHU PabOTHI CO CIIPABOYHOU
JUTEPATYPOH U CIIOBAPSIMHU;

- TCXHUKaMH apFYMeHTaLII/II/I BCACHUA
JIMCKYCCUU B YCTHOM M ITIMCHBMEHHOM BHJIC,




MOJIB3YSICh 3HAKOMBIM JIEKCHUYECKUMH U
rpaMMaTHYE€CKUMU CPEACTBAMMU SI3BIKA;

- TEXHOJIOTUEN CO3/1aHUs JET0BOM
MPE3EHTAllM HA UHOCTPAHHOM SI3bIKE;

- HaBbIKaMHU (DMKCHPOBAHMSI OCHOBHOU UEH
Y BTOPOCTETICHHBIX JI€TAJICH B YCTHOU U
MMMCbMEHHOU KOMMYHMKALINY;

- THOCTPAHHBIM SI3BIKOM B 00BEME,
HE0OXOUMOM JTsI TOTy4eHUS UH()OpMALIUU
13 3apyO0eKHBIX NCTOYHHKOB.

VYK-4.3. OcymectBiser
JIETIOBYI0 KOMMYHHKAIIHIO B
UG poBoi cpezie, IpUMeHsIs

B TOM YHCJIE CPECTBA
BUJICOKOH(EPEHIICBS3H U

KOJJIEKTUBHOM CETEBOM

paboTsI

3HaTh:

- CTWJIb JIEJIOBOTO OOIIEHHS, OCHOBBI
MyOJIMYHOM peyu, TOATOTOBKHU MIPE3EHTAINN,
B T.u. ¢ momoiisio I[1I1: PowerPoint,
Google Slides; npaBuia odopmiaeHus
JIEJIOBOM NEPEMUCKH, B T.4. C IOMOUIBIO:
Grammarly, Beewriter.

YMers:

- HCII0JIb30BaTh NHOCTPAHHBIN S3bIK B
MEXJIMYHOCTHOM OOIIEHUH U
po¢eCCUOHANTBHON NEATETLHOCTH, B T.U. C
MIPUMEHEHHUEM TUIATGOPM JUIs IPOBEACHUS
BUJICOKOH(EpeHINII U OpraHu3aluu
coBMecTHOH paboTsl Google Meet, Microsoft
Teams, Zoom, Sagexc TenemocT.

Bnaners:

- HaBbIKaMHU paboTsl B Google-nokyMeHTax
U1 oOMeHa pogecCHOHATLHON
nH(popManvell Ha MHOCTPAHHOM SI3BIKE;
HaBBIKaAMU lepeBoJia MPO(HeCcCHOHATBHBIX
TEKCTOB, B T.4. C IIOMOIIBIO OHJIAIH-
cioBapeit: English English Dictionary,
Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u

1p.




5. CTPYKTYPA U OFBEM JUCHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yueOHoli padoTsl

IIpome:xy
KonTakTHasi padora CamocrosiTesibHasA padora TOYHAA ®op
MbI
Pa3zgen B yacax arrecranu
AeJI, TMoapasaen, Tema (B 4yacax) Texymero ®opmupyem
MOIYJIb sl B yacax KOHTpOIS ble KoMIle
IMpakTnuec B qacax ¢opmbI opranuzanmuu TEeHIHH
Jleknun KHe KCP CaMOCTOSITEJIbHOH PadoThI
3aHATHUS
Tema 1.1. Globalization [ToBTOpPEHME MPOIIEHHOTO NoT—_—
(MpakTUKyM) MaTepuaia, moAroToBKa OIIDOC
Kvavmypno-meopueckoe 4 16 WHIUBUIYATHHOTO BOKAOYIsipa HHCBMPCHI’{HG YK-4.2
gocnumanue: 0 MPOHCHHON Teme, paboTa J— YK-4.3
COYUANbHASA 3HAYUMOCTb CO CIIPAaBOYHOM JIUTEpPATypOil 1 S
UHOSI3bIYHOLL K)IbINYPbl CJIOBapeM
Tema 1.2. Brands .
IToBTOpEHUE MPONHIECHHOTO
(TpaKTUKyM)
MaTepuasa, oAroToBKa .
Kvavmypno-meopueckoe YcrHBI# ompoc, VK-4.2
Paznen 1. WHINBUAYATHHOTO BOKAOYIsipa -4.
gocnumanue: - 4 - 16 9 - MUCbMEHHBIC VK-43
Global 0 MPOUJICHHOW TeMe, paboTa -4.
Market MENCRYTOIMYPIOE CO CIIPAaBOYHOM JIUTEPATypPOU U S
npogheccuonanvHoe p patyp 3a/laHusd
g CJIOBapemM
g3aumooeticmaue
[ToBTOpEHME TPOIIEHHOTO -
Marepuania, MoAroToBKa
WHIUBHUyaTIbHOTO BOKaOyJIsipa Yernsiit onpoc, | yK-4.2
Tema 1.3. Advertising 16 110 TIPOMIEHHOM TeMe, paboTa [THCBMCHHBIC VK-4.3
- - o o JOMaIIHue
MPAKTUKYM 4 CO CTIPAaBOYHOM JIUTEPATypOHl 1
(MpakTHKYM) p paryp sananms

CJI0BapeM




Tema 2.1. Employment

(paKkTUKyM) IToBTOpEHKE MPOMIEHHOTO Yerusii onpoc, | VK-4.2
Kyvavmypuo-meopueckoe Marepuaa, moJaroToBKa ITHCEMEHHBIC VYK-4.3
socnumanue: 16 WHIMBUIYaIbHOTO BOKaOyJspa AOMAIIHHAC
o v HHUA
0CO3HaHUe c80e20 Mecma 4 0 MPOWIEHHON TeMe, paboTa s
u ponu 8 6yoyujeti CO CIIPaBOYHOM JIUTEPATYpPOU U
npogheccuonanbHol CJIOBapemM
desimenbHOCMU
Tema 2.2. Trade m N .
(HpaKTI/IKyM) OBTOPCHUEC ITPOUACHHOI'O VY CcTHBIU otpoc, VK-4.2
MaTepuaia, oAroToBKa MHCbMEHHbBIE VK-4.3
Kvivmypno-meopueckoe .
4 MHAMBUAYAIBHOTO BOKaOyJsipa JOMaIIHue
gocnumanue: 14 . o
10 NpOoiiIeHHOH Teme, paboTa 3aJaHus
Pasmen 2. |MedcKyibmypHoe M o
. npocpeccuonanvioe CO CIIPaBOYHOM JUTEpPATypOl 1
Busmgss p 0 clI0BapeM
organiza 83auMOOeucm6Me
tion IToBTOpEHUE MPOHIECHHOTO .
VYerHbIi onpoc, VK-4.2
MaTepuasa, MoAroToBKa :
o NIACbMEHHBIE VK-4.3
Tema 2.3. Organization 4 14 MHJMBUlyalbHOTO BOKaOyIsipa omamHHe .
(TpaKTUKyM) 0 MPONEHHON Teme, paboTa samaHus
CO CIIPAaBOYHOM JIUTEpaTypOil U
CJI0BapeM
[ToBTOpEHME POIIECHHOTO .
YcTHBIM onpoc, VK-4.2
MaTepuaia, oAroToBKa
IIMCbMCHHBIC YK_4 3
Tema 2.4. Money 4 14 WH/IMBU/yaIbHOTO BOKaOysipa [ .
(mpakTHUKyM) 10 TpOiiIeHHO# Teme, paboTa 3aaHms
CO CIIPaBOYHOM JUTEPATypOl 1
CJIOBapeM
[Toaroroska k
MIPOMEKYTOUHOM aTTeCTaIlH B
3auer - 6 p Y 1 - -
(dbopMe UHIUBHUTYTBHON
MIpe3eHTAINH
28 112 -
Hroro

144




CemecTtp nzyuenus: 2

Buabi yueOHoii padoThl

KonTakTHas padora (B Tpomesiy ) D
Pa3zen, - 4acax) CamocrosiTesibHast padoTa TOYHAs OpMbI opMupyeM
MOY.IE oapasieJs, TeMa aTTectanus B| TEKYyLIEro ble
Jexiu IIpakTn B ¢opMbI Opranuzanuu yacax KOHTPOJIA | KOMICTCHIIMH
Yyeckue KCP CaMOCTOSITeILHOM
u yacax
3aHATHSA padoThI
Tema 3.1. Ethics in IT [ToBTOpEHME MPOHAEHHOTO YcTHBIN VK-4.2
sphere (TpakTUKyM) MaTtepuasa, MoAroToBKa ompoc, VK-4.3
Kynomypno-meopueckoe WH/IMBUTYJIBHOTO MMUChMEHHBIC
gocnumanue: - 4 10 BOKaOyJIsipa mo JIOMAIlH1E
MENHCKYIbMYPHOEe NpoHACHHON Teme, paboTa 3a7aHus
npogeccuonanvroe CO CITPaBOYHOM
83aumooelicmeaue JUTEPATypOH U CIIOBapeM
B [ToBTOpEHME MPONAEHHOTO B
MaTepuaia, MoAroToBKa .
Paznen 3. Tema 3.2. Change in IT HHANBHAYIILHOTO yr(;;l;:i?egizl?’ VK-4.2
Strategy in IT |sphere (npaxrixym) 4 10 . BOKa6¥ Apa fo JIOMaIIHHE VK-4.3
sphere IPONJCHHON TEME, ]gu)a60Ta S — :
CO CITPaBOYHOM
JIUTEPATypPOU U CIIOBapeEM
Tema 3.3. Strategy in IT - -
sphere (mpakTukym) [ToBTOpEHME MPONAEHHOTO
Kvnemypuo-meopueckoe MaTepuaia, MoAroToBKa YerHsiif onpoc, YK-4.2
gocnumanue: 0CO3HaAHUe UHIMBHIYaJIBHOTO [HCHMEHHBIC VK-4.3
c60€20 Mecma u ponu 6 - 2 10 BOKaOyJIspa 1o AoMalIHue
b6yoyweti poieHHON Teme, paboTa 3a/aHus
npogheccuonanbHol CO CIPAaBOYHOMU
desmenvbHOCMU JUTEPATypOH U CIIOBApEM




Tema 4.1. Cultures

[ToBTOpEHME IPOIIEHHOTO
Marepuaa, moAroToBKa

MIPaKTUKYM i
(p yM) WH]IUBUYJIbHOTO YeTHeti onpoc, VYK-4.2
Kynomypno-meopueckoe NHChbMCHHbIC
10 BOKaOyJIspa 1o YK-4.3
gocnumanue: IpOliICHHOM Teme, paGoTa JIOMAIIHKIE
COYUATbHAA 3HAYUMOCb p ’ IZ 3ajaHus
. CO CIPaBOYHOI
UHOSI3bIYHOLL K)TIbIYPbl .
JUTEPATYPOH U CIIOBAPEM
Tema 4.2. Leadership [ToBTOpEHME MPONHAEHHOTO
(TpaKTUKyM) Marepualia, moJroToBKa v .
Kviemypno-meopueckoe WHUBUTyaJIbHOTO CTHBIH OTpoc, YK-4.2
MM CHbMCHHBIC
Paznen 4. gocnumanue: 10 BOKaOyJsipa mo YK-4.3
Leadership | yeorckyromyproe NpOHEHHOM TeMe, paboTa AOMALIHHE
Yliomyp poua > E 3aJaHHs
npogeccuonanvroe CO CTIPaBOYHOM
83aumooeticmaue JUTEPaATYpPOH U CIOBapeEM
[ToBTOpEHME POIIEHHOTO
Marepuaia, IIoAroToBKa VYerHbIi onpoc, K-4.2
.. WHAUBUAYATBHOTO NMUCHEMEHHBIE YK-4.
Tema 4.3. Competition VK-4.3
(PaKTHKYM) 10 BOKabyI1pa 110 JOMallIHIE :
p y MIPOMJICHHOH Teme, paboTa 3a/aHus
CO CIIPaBOYHOM
JIUTEPATypOu U CIOBapeM
[ToBTOpEHME MPONAEHHOTO
MaTepuaia, MoAroToBKa Y CTHBIH ompoc,
Paznen 5. . . WHJIUBUYaTbHOTO MUCHMEHHBIC YK-4.2
9 Tema 5.1. Innovations in FHBRIY
usiness -4
B 10 BOKaOyJsipa 1o JOMalIHue YK-4.3
. IT sphere (mpakTuxkym) . z
vision NpOHICHHON Teme, paboTa 3a/aHnA

CO CIIPaBOYHOM
JIUTEPATYpPOH U clioBapeM




Tema 5.2. Business and

environment IToBTOpEHME MPONAECHHOTO
(HpaKTI/IKYM) Marcpurajia, moAroToBka VY CTHBIN orpoc, VK-4.2
Kyrbmyprno-meopueckoe WHAUBUAYAIBHOTO MHCEMEHHEBIE VYK-4.3
g8ocCnumMaHue: OCO3HaHue 2 10 BOKaOyJIApa Mo JOMaIITHUE
ceoeco mecma u poju 6 HpOﬁﬂeHHOI‘/JI TEME, pa6OTa 3aZlaHUus
6yoyweu CO CIIPaBOYHOM
NnpogeccuoHanbHol JUTEPATYpPOH U CIIOBApEM
desmenvHOCMU
[ToBTOpEHME IPONIEHHOTO VYcTHBIN ompoc, VYK-4.2
Tema 5.3. Franchising 5 10 MaTtepuaa, moAroToBKa MCHMCHHBIC YVK-4.3
(mpakTUKyM) VHAUBUyaJIbHOTO AOMaIH1e
BOKaOyJIsIpa 1o SaiaHii
Tema 5.4. Business . 7
S [ToBTOpEHNUE MTPONUACHHOTO Yerniii onpoc,
communication MUCbMEHHBIE
Marepuana, MoAroToBKa VK-4.2
(mpakTUKyM) JIOMaIllHK1e
WHIUBU]TyaJIbHOTO VK-4.3
Kynomypno-meopueckoe 3a/1aHus,
4 10 BOKaOyJIsipa 1mo
gocnumanue: . 2 5 BBITIOJTHEHHE
MPONIEHHOM TeMe, paboTa
MENCKYIbMmYpPHOe PO i E KOHTPOJIbHBIX
CO CIPaBOYHOMI 3a At
npogeccuonanvroe o
. JIUTEPATypOM U CIIOBapeEM
83aumooelicmeaue
[TonroroBka k
IIPOMEKYTOUHOU
aTTectauuu B popme
. VHJIUBULYaIbHON
3ayer c OLeHKOM - 8 AMBIILY - -
MPE3EHTALNH,
BBITIOJIHEHHE
KOHTPOJIbHBIX 33/IaHUI
28 108 -

Hroro

144




CemecTtp nzyuenus: 3

Bujabl yueOHoM padoThl

®opmupye
KonTakTHasi padora IIpome:xy DopMbI pMupy
CamocrositesibHast padora MbIe
Paznen, MmoayJb IMoapa3znen, Tema (B yacax) TOYHAA TeKyllero KOMIICTEH
Jlekun (IIpakTuyeckn| KCP B (¢opmbl opranuszanuu | aTTeCTalld |  KOHTPOJIA -
U e 3aHATHS yacax CaMOCTOSITeIbHOM sl B yacax
[ToBTOpEHME MPOHAEHHOTO -
Marepuasa, oAroToBKa YcTHBII YK-4.2
Tema 6.1. The nature of WHIUBUTyaIbHOTO orpoc, YK-4.3
management - 2 - 6 BOKaOyJsipa 1mo MUCbMEHHbIE
(mpakTUKyM) pONeHHON Teme, paboTa JIOMAITHUE
CO CIPaBOYHOMI 3a/laHus
JINTEPATYpPOH U CIIOBapeM
Tema 6.2. Management [ToBTOpEHME TPOIIEHHOTO -
Styles (mpakTuKym) Marepuaia, moJroToBKa Y cTHBII ompoc, VK-4.2
Kynemypno-meopueckoe WHJUBU]TyaJIbHOTO [HCbMEHHBIC YK-4.3
socnumanue: - 2 - 6 BOKaOyJIsipa 1mo JOMAIHUEC
MedHCKYIbMYPHOE npoieHHON Teme, paboTa 3ajanus
npogheccuonanvrHoe CO CIPaBOYHOM
Paznien 6. e3aumooelicmeue JUTEPaTypoil U cIOBapeM
Insights Into I -
1 OBTOpEHHE MPONUIEHHOTO -
Management Tema 6.3. Team Building p POHA
Marepuaa, moAroToBKa YcTHBII onpoc, YK-4.2
(TpaKTUKyM) K-4
VHIUBHYaJbHOTO [HCbMEHHBIC YK-4.3
Kynemyprno-meopueckoe
- 2 - 6 BOKaOyJIsIpa o JIOMAIlIHIe
socnumauue: . >
PO ICHHOH TeMe, paboTa 3a/1aHus
COYUANbHASA 3HAYUMOCTb o
. CO CIPaBOYHOMI
UHOSI3BIYHOLL K)TIbIYPbl .
JUTEPATypOH U CI0BapeM
[ToBTOpEHME POHAECHHOTO -
Marepuaia, moJroToBKa Y CTHBII o1poc, VK-4.2
. UHUBH Y aJIEHOIO HUCHMEHHEIE YK-4.3
Tema 6.4. Risk in IT AMBIAY
sphere (mpaxTiKyM) - 2 - 6 BOKaOyJIsApa 1o JIOMaIlHHE
p P y npoieHHON Teme, paboTa 3a/1aHus

CO CITPaBOYHOM
JIUTEPATYpOH U CIIOBAPEM




[ToBTOpEHME TPOIAEHHOTO

Mmare€pualia, moAroToBKa VY CTHBIN onpoc, VK-4.2
Tema 6.5. Crisis WH]JIUBUYaTbHOTO MACHMEHHBIE VK-4.3
management BOKaOyIsIpa 1o JAOMAITHUE
(TIpaKTUKyM) poieHHON Teme, paboTa 3a/1aHusl
CO CIIPaBOYHOM
JUTEPATypOH U cIoBapemM
Tema 7.1. [ToBTOpEHME TPOIIEHHOTO
Communication Marepuaa, moAroToBKa Y CTHBIH ompoc,
(TpaKTUKyM) WHJUBH]TyaJIbHOTO MMCHMEHHBIC VK-4.2
Kynemypno-meopueckoe BOKaOyJIsipa 1mo JAOMAIHUE YVK-4.3
gocnumanue: poieHHON Teme, paboTa 3ajanus
COYUANLHASA 3HAYUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOLL K)IbIYPbl JUTEPaTypOH U CIOBapeM
YK-4
[ToBTOpEHME TPOIIEHHOTO VK-4.3
MmaTepuana, moaroToBka YerHbIi ompoc,
Tema 7.2. E-commerce WHAUBHUIYaIbHOTO [HCbMEHHBIC
(npaxTHKyMm) § BOKa6¥H$Ipa o JOMaIlH1e
npoieHHON Teme, paboTa 3a/laHus
Paznen 7. CO CIIPaBOYHOM
Communication JUTEPATYPOH U CIIOBApEM
in Business
Tema 7.3. Customer [ToBTOpEHME MPONIEHHOTO
service (IpakTUKyM) Marepuasa, MoAroToBKa Y CTHBIH ompoc,
Kynemypno-meopueckoe WH/IMBUIYIBHOTO [HUCbMEHHBIE YK-4.2
gocnumanue: BOKaOyJIsipa 1o JIOMaIIHHE YK-4.3
MeACKYIbMYpHOe NpOHICHHON Teme, paboTa 3ananus
npogeccuonanvroe CO CIIPaBOYHOM
83aumodelicmaue JTUTEPATypPOH U CIIOBApEM
IToBTOpEHME MPONIECHHOTO YerHsiit onpoc,
. Marepuaia, moJroToBKa [IHChMCHHBIC YK-4.2
Tema 7.4. Writing report WHIUBU]TyaJIbHOTO JIOMAILIHUE VYK-4.3
(mpaxTHKyM) BOKaGyJIs1pa 1o sajaHus

npoiiieHHo# Teme, paboTta




Pasznen 8. Global
Companies

Tema 8.1. Globalization

[ToBTOpEHME MPOHAEHHOTO

and Global Marketing Marepuania, oAroToBKa YcTHBII onpoc,
(mpakTUKyM) WH/VBH]TyaJIbHOTO HHCbMCHHBIC YK-4.2
Kynomypno-meopueckoe BOKaOyJIspa 1o JAOMAIHUE YK-4.3
gocnumanue: PO JICHHON TeMe, paboTa 3ananus
COYUANbHAS 3HAYUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOUL KYTIbINYpbl JUTEPATypOH U CIOBapemM
[ToBTOpEHME MPONAECHHOTO
Marcpuajia, moAroToBKka VY CTHBIN orpoc, VK-4.2
Tenta 8.2. Coca Cola WHMBUIYaIBHOTO [HCbMEHHBIC VK43
Company (IpakTUKyM) . BOKa6¥Mpa 1o poNae
npoiiieHHo# Teme, paboTa 3a/1aHus
CO CITPaBOYHOM
JTUTEPATypPOH U CIOBapeM
Tema 8.3. Success in IT IToBTOpEHME MPONIECHHOTO
sphere (mpakTUKyM) MaTepuaia, moJAroToBKa YcTHBII ompoc,
Kyiemypro-meopueckoe WHIUBHYTbHOTO MHChMEHHBIC VK-4.2
gocnumanue: BOKaOyJsipa mo JIOMAIIHKE VK-4.3
MENCKYTbMYpHOe poieHHON Teme, paboTa 3ajanus
npogheccuonanvHoe CO CIIPaBOYHOM
s3aumooeticmsue JIUTEPATYpOIl U CIIOBApEM
[ToBTOpEHME TPOIIEHHOTO
Mmare€pualia, moaAroToBKa VY CTHBIN onpoc,
Tema 8.4. General UHIUBUAYaIbHOTO MHChMEHHBIE VK-4.2
Motors Company BOKaOyIIsipa mo JIOMaIIHKE VK-4.3
(TIpaKTUKyM) npoieHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEPATypOH U CI0BapeM
[ToBTOpEHME MPOIIEHHOTO VYcrHblid
Marepuasa, oAroToBKa orpoc, YK-4.2
Tema 8.5. Failures WHAUBUIYaJIbHOTO muchmennpie | K43
BOKaOyJIspa 1o JIOMAIlIHUE
(mpakTUKyM) . 5
poieHHON Teme, paboTa 3a/laHus

CO CIIPaBOYHOU
JIUTEPATypOil U CIIOBapeM




[ToBTOpEHME TPOIIEHHOTO
Marepuana, moAroToBKa

YerHbIi onpoc,

. WHIUBUTy aJIbHOTO MIACHMCHHBIE YK-4.2
Tema 8.6. Microsoft VK-4.3
Company (IpakTUKyM) ! 4 . BOKa6¥Mp a 1o S
PO JICHHOH TeMe, paboTa 3a1aHus
CO CITPaBOYHOM
JIUTEPATYypOU U CIIOBapeM
[ToBTOpEHME MPOHAECHHOTO
MaTepuaia, MoAroToBKa VYerHsIi ompoc, VKA
.. WHIUBUYaJILHOTO MHUCHMEHHBIC :
Tema 8.7. Virgin Group 1 4 6 OMALLIHIE VK-43
Company (mpakTuKyM) |, BOXALyILIpa 1o 8
IPONJEHHON TeMe, paboTa 3aaHus
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME MPOHICHHOTO
(HpaKTHK}’M) Marepualia, moAroToBKa YcTHBI onpoc, VK-4.2
Kynemypno-meopueckoe WHIUBUTyaJIbHOTO [HCbMEHHBIC VK-4.3
socnumaHnue. 0Co3Hanue 1 2 BQKaGyﬂ;Ipa 1o JIOMAIIIHUE
cB0e20 mecma u poau 8 HpOﬁHCHHOﬁ TEME, pa60Ta 3a1aHUA
b6yoyweti CO CIPaBOYHOM
npogheccuonanvHol JUTEPATypOH U CIOBapeM
OdesimenvbHOCMU
IloaroroBka x
MIPOMEKYTOYHON
3auer - 2 aTTecTanuu B popme - -
WHAUBUAYATbHON
MIPE3CHTALUN
24 76 -
Hroro

108




Cemectp usyuenus: 4

Buabl yueoHoii padboTnl Ipome:xy
TOYHAasI
KonraktHas pa6ora arrecTan | @opmsl Popmnpy
Paznen, moayan Ilonpasnen, Tema (B yacax) Camoctostentuas pagora nii B TeKyIIero eMBIE
yacax KOHTPOISI KOMIIEeTEH
1011
Jlek |IIpakTHyeckn KCP | B yacax popmbI opraHusaliu
11970 € 3AHATHUS CaMOCTOATCIBbHOU
Tema 9.1. Computers — [ToBTOpEeHME MpOHIEHHOTO -
friend or foe? (mpakTuKym) Marepuasa, moJaroToBKa YcrHbrit YK-4.2
Kynomypno-meopueckoe WHIUBUTyJIBHOTO ompoc, YK-4.3
gocnumanue: - 4 - 12 BOKaOyJIsipa mo NMHUCbMEHHbBIE
MEeNHCKYIbMYPHOEe poiIeHHON Teme, paboTa JIOMAIlHHE
npogeccuonanvroe CO CIIPaBOYHOM 3a/laHus
83aumooelcmaue JUTEPATYpPOl U ClloBapeM
[ToBTOpEHME MPOHAEHHOTO - VYcrHbit
. Marepuaa, moAroToBKa o1Ipoc, VK-4.2
gaerlisgébg%mﬂi ;i:)r (video) | 2 - 10 HHWBUIYaTBHOTO [HCBMEHHBIC | YK -4.3
BOKaOyJIspa 1o AOMAIITHHAC
TIPO¥iIeHHOH TeMe, paboTa Sa/aHuA
Paznen 9. English lloBTOpEHNE IPOHICHHOTO - VerHbIi
in Communications Marepuaa, oAroToBKa ompoc, VK-4.2
Systems Tema 9.3. Computer i 5 ) 3 UHMBUJY aJIbHOTO nucbmennble | YK-4.3
architecture (mpakTuKyMm) BOKaOyJIsipa 1mo JIOMAIITHKE
MPOMICHHON TeMe, paboTa 3a/IaHusI
CO CIIPaBOYHOM
- VcTHBIT
Tema 9.4. System computer orpoc, YK-4.2
software (IpakTUKyMm) i 2 i 8 ) [MCBMEHHBIE | - YK-4.3
JOMaIIHUE
3aJaHuA
- YcTHbIi
Tema 9.5. Operating ornpoc, YK-4.2
systems (upasTaKy) - 2 - 8 - IUCBMEHHBIE | VK-4.3
JOMallIHHAE

3aJaHnA




IToBTOpEHNE MPONEHHOTO Y CTHBIH
Marepuaa, oAroToBKa ompoc, VK42
Tema 9.6. Multimedia 10 WHWBUIYTBHOTO nucemennsle | YK-4.3
(mpakTUKyM) BOKaOyJIspa 1o JIOMaIIH1e
NpoieHHON Teme, paboTa 3a/[aHUsA
CO CIIPaBOYHOU
Tema 9.7. Computers and n .
OBTOpPEHHE MPOIIEHHOTO
work (IpakTUKyM) p POHA VCeTHBI VYK-4.2
MaTepuaia, moAroToBKa
Kyvivmypno-meopueckoe orIpoc, YK-4.3
VH/IMBUIYAIBHOTO
socnumanue: 0CO3HaHue [HUCbMEHHBIE
10 BOKaOyJIsipa 1o
c80€20 Mecma u ponu 8 . 2 5 JOMaIlHHe
Gyoyuyeis NpofifeHHoi Teme, pabora sanaHus
. CO CIIPaBOYHOM
npogeccuonanvrol -
JUTEPATypOH U ClIoBapeM
desimenbHOCMU patyp P
IToBTOpEHUE MPONUIECHHOTO v .
CTHBIN
MaTepuasa, MoAroToBKa
I/IHF,)[LI/IBI/II’I aJbHOTO orpoc, YK-4.2
Tema 9.8. Teleworking Y nucemennsle | YK-4.3
8 BOKaOyJIsipa mo
(mpakTUKyM) . 2 5 JIOMaIlTHHE
npofineHHoi Teme, pabora sasaHus
CO CIIPaBOYHOM
JIUTEPaTypOH U CIIOBapeEM
IToBTOpEHME MPOIIEHHOTO v .
CTHBIN
MaTepHasna, moJAroToBKa ompoe VK-4.2
WHIUBUIYaJIbHOTO ’
Tema 9.9. Networks AHBHILY nucemennple | YK-4.3
8 BOKaOyJIsIpa 1o
(TpakTUKyM) . 2 5 JOMaIIHHe
NpofifeH o Teme, paboTa sa/IaHIs
CO CIPaBOYHOMU
JIUTEPATYPOMl U CIIOBapeM
YcTHbIM
ormpoc, YK-4.2
Tema 9.10. The Internet 10 i IHCBMEHHBIE | V(-4 3
(mpakTUKyM) JOMAaIlH1E

3alaHns




Tema 10.1. The Future of IT ToBTODCHHE MPOIICHHOTO - YCeTHbIH
(npaxTiKyMm) MaTepHana I'II?),Z[FOTOBKa onpos. YK-4.2
Kvnomypno-meopueckoe HHI; HBHI’[ ATEHOLO [IHCEMCHHBIC | YK-4.3
Pasznen 10. The gocnumanue. 0Co3Hanue Y AOMAIIHHE
- 4 - 12 BOKaOyJIsipa 1o 3a/1aHus,
Future of IT c80€e20 mecma u poau 8 N >
Gvove poieHHON Teme, paboTa BBIIIOJIHEHUE
Yoy . CO CIIPaBOYHOM KOHTPOJIBHBIX
npogeccuonanvbHoll N I —
JIUTEPaTypOH U CIIOBapeEM A
oesamenbHoCmu
[ToAroToBKa K 36
MIPOMEXKYTOUHOU
arrectanuu B hopMe
9K3aMeH - - - - il Gbop - -
IpYNIOBOM Mpe3eHTallnH,
BBIIIOJIHEHNE
KOHTPOJIBHBIX 3aJJaHUI
Wroro - 28 8 108 - 36
180
- | 108 | 28 | 404 - 36
Bcero




6. COAEP)KAHUE JUCIUIIJIMHBI

Paznen 1. Global Market

Tema 1.1. Globalization

OOyuvaromuecs u3y4aroT Temy [moOanm3arus. CrnocoObl W METOIbI, HPHBOAIIME K
I'mobanuzanuu. M3yuator nekcuky mno Teme. [lonoXuTenbHbIe W OTpPUIATENbHBIC IOCIEICTBUS
nporiecca riodanuzanud. M3y4arT TepMUHOIOTHIO TIPOBEACHUS T€IC(POHHBIX IEPETOBOPOB.

Kyviemypno-meopueckoe socnumanue: nOHUMAHUE COYUANLHOU 3HAYUMOCIU UHOAZBIYHOL
KVYIbMYypbl NPOUCX00UM Y 00yYAIoWUxXcs NOCPeOCmEOM AHAIU3A U OANbHeUue20 00CyIHCOeHUs: Ha
UHOCMPAHHOM ~SI3bIKe MeMbl 2100anu3ayul, ee 3aKOH08, a maKdxice OCOOEHHOCMU 6e0eHUs.
MeACOYHAPOOHBIX NePe2o8opos.

Tema 1.2. Brands

OO6yuaromumecst 3HAaKOMSTCS ¢ TeMO#M Ha mpuMmepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxmaT nmpoOIemMbl, CBS3aHHBIE C MUPATCTBOM U MyTH UX peuieHus. M3yueHue TepMUHOIOTHH,
HE0OXOIMMOM JIJIsl POBECHUS JCTIOBBIX IEPErOBOPOB U COOPAHUI MEKIyHAPOJHOTO YPOBHSI.

Kynomypno-meopueckoe eocnumanue: nonumanue 0cobesHoCmen_MeiCKyIbmypHo20
npogheccuonanbHo20 83aUMO0eiCMEUs NPOUCXOOUM ) 00YUAIOWUXCA NOCPEOCNBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SA3bIKE C Yeblo 00CYHCOeHUS NPODNIEeM, CEAZAHHBIX C UMEHAMU PAOA 2100OANbHBIX
KOMNAHUU, U nymeu ux peuleHusl.

Tema 1.3. Advertising

OOyuJatoniuecs: 3HAKOMSATCSI ¢ Pa3IMYHBIMU BUAAMU PEKIAMBI, METOJIAaMHU PEKJIAMUPOBAHHS.
VYyarcs, Kak MpaBUIBLHO MPOBOAMTH PEKIaMHYI0 KammaHuioo. M3ydaroT ¢pas3bl, HEOOXOAUMBIE A
NOCTPOCHHUS YCIICIIHOM Mpe3eHTanuu. MHanBuayanbHas npe3eHTanus mo TeMe.

Pasnen 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs u3ydaloT Haubosiee BakHbIE (DAKTOPBI, HEOOXOMUMBIE I TMOIXYYCHHS
paboTel. M3ydaroT crnocoObl YCIENIHOTO MPOXOXKACHUS M IMpoBeneHus cobecemoBaHus. M3yuaior
TEPMUHOJIOTHIO, HEOOXOIUMYIO JIJIsi MPOBEACHUSI COBEINAHWI BHYTPH KOMIIAHWU. Buisl pesiome.
OOyuJatomiyiecst yuaTcsi COCTaBIISITh PE3IOME.

KVﬂmeDHO-meODIteCKOG socnumaHue. OCO3HAHUe ceoeco mecma u poiu 6 6)/0)111/;61/7
npogeccuoHanvbHoll  O0essmenrbHOCMU  OCYWEeCmEIemcs nymem aHaiu3a o0cobeHHocmell NOUCKd
pa60mbl, 660€Huﬂ nepecoeopoe Ha UHOCMpPAaAHHOM A3bIKE, 7’lp06€a€Hl/l}l CO6‘€M461HML7.

Tema 2.2. Trade

OOyyaronyecs 3HAKOMATCA C Pa3IMYHBIMU BUAAMH TOProBid. V3ydaioT 0COOEHHOCTH
BHCIIHE W BHYTPCHHEH TOProBIH. 3HAKOMSTCSA C MpaBWiIaMd O(OPMIICHHUS aKKPEIUTHBA.
COBEpIICHCTBYIOT HAaBBIKA BEJICHUS MEPETOBOPOB, M3YYAIOT PA3IMUHBIC MPUEMBI JUIS JOCTHKCHHS
HaubOonee 3pQexkTuBHOrO pe3ynabTara, B TOM 4YHCIEe ¢ Momomslo Zoom, (Google-ToKyMeHTOB,

Yandex- TOKYMEHTOB, 3JIEKTPOHHBIX OUOIHOTEK.



Tema 2.3. Organization
OOyyaronuecs 3HAKOMSTCS C BHUJAMU KoMmmaHuwid. M3y4aroT mpuemsl, CrnocoOCTBYIOLINE
CO3/IaHUI0 ONArompusITHON pabodeil cpenpl. 3HAKOMSTCS C MPaBWIAMHU M CTPYKTypaMu OOIIEHUS B

cdepe OuzHeca.

Kyviemypno-meopueckoe _socnumanue: — ¢opmuposanue  NOHUMAHUA ~ OCOOEHHOCmell
MEJNCKYILIMYPHO2O NPOGhECCUOHATBHO20 B3AUMOOCUCMBUS.  NPOUCXOOUM  NOCPEOCBOM  AHAIU3A
PAa3IUYHbIX MUNOE KOMNAHUL, 0CODeHHOCmell GblCMpPausanus Npaguil U CMpPYKMypsl 0en08020
obuenus 6 npogeccuonanvroll cgepe.

Tema 2.4. Money

3HAKOMCTBO C (bI/IHaHCOBBIMI/I OTHOIICHHUAMH B DKOHOMHUKE U HX Fpa(i)I/ILICCKI/IM OTpa’)KCHUCM.

O6yquI/Ie COCTAaBJICHUIO U HAIIUCAHUIO OTYCTOB.

Pa3pnen 3. Strategy in I'T sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C ITHKOH B cdepe OM3Heca W MH(YOPMALMOHHBIX TEXHOJIOTHH W Pa3lIuYHBIMU
HopMamu 3THKeTa. OOCyxaeHue mnpobiieM Koppynuuu U 0opsObl ¢ Hell. OOyyaromuecs: U3y4aroT
TEPMHHOJIOTHIO TI0 JIaHHOM TeMe, JUTS HaXOXICHHS BBIXO/1a M3 CII0KHBIX SKOHOMUYECKUX CHTYAI[HI.

Kynemypno-meopueckoe gocnumanue: MENCKYIbMYPHOE npogeccuonanvroe
g3aumooelicmeue NPOUCXOOUm 6 CO3HAHUU 00yuarwuxca 01a2o00aps aHaiuzy u OdalbHetiuemy
00CydHCOeHUI0 MAKUX NOHAMUL, KAK 9MUKA, KOPPYAYUs, IKOHOMUYECKAsl CUmMyayus u cnocoowl ee
VAVYUUEHUSL.

Tema 3.2. Change in IT sphere

OOyuatoniyecs y4arcsi BbIpakaTb CBOM MBICIH 1O TeMe u3MeHeHus. O0CyXK1aloT, HACKOIbKO
4acTO M3MEHEHHUs Kacalorcsi chepbl HHPOPMAIMOHHBIX TeXHONOTui. Kak B moBceHEBHON >KU3HHU,
Tak M B cepe OM3HECa U B cUCTEME MH()OPMAITMOHHBIX TEXHOJIOTHH. YUaTcs paBUjIaM HAIHMCaHUS
orueToB. COBEpIICHCTBYIOT HAaBBIKM IIPOBEIEHUSA COBEUIAHMM 110 TEeMaM, KacaroUIMMCs
UH(QOPMALMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in I'T sphere

OOyuaromuecs 3HaKOMSATCS ¢ TepMUHOM «CTpaTerus» B 1eJ0oM. M3yuyaroT BUIbI CTpaTeruii u
TaKTHK, HEOOXOIUMBIX JJIsl JOCTUKEHHUSI, TOCTaBIEHHOM Lieiu. V3ydaroT pa3nudusi MeX1y TEPMUHOM
CTpaTerusi W TaKTHUKA; MNPOCLUPYIOT CBOM 3HaHUS Ha cdepy HHPOPMALMOHHBIX TEXHOJIOTHIL.
PasButHe yMeHUI U HaBBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe gocnumanue: oco3namue ceoeco mecma u poau 6 Oyoyujerl
npogeccuonanvbHoll deamenbHoCmu Qopmupyemcs y o0y4aromuxcs yepe3 NOHUMAaHue U pasiuyeHue
NOHAMULU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUAL 6 OMHOUIeHUU NpopeccUOHATbHOU  cghepbl
0esamenbHOCMU, OCO3HAHUIO CJLOXCHOCIU NPOYECca NPUHAMUS PeuleHU.




Pasnen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJIbTYPaMH Pa3HbIX CTpaH, OBEJICHUEM JIIOJCH, X TPAIULUIMHU U OObIYAsIMHU.
OrneHka 1 aHAJIM3 WX BIUSHUA Ha BeieHUE On3Heca. 3HAKOMCTBO ¢ 0COOEHHOCTSIMH BeJICHHsI Ou3Heca
C BOCTOYHBIMHU JI€JIOBBIMU MapTHEpaMu. Pa3zpaboTka cOOCTBEHHBIX CTpaTeruii B JaHHOM cdepe.

Kynomypno-meopueckoe 6ocnumanue: coyuanbHas 3HAYUMOCMb UHOA3LIYHOU K)JIbMYpbl
Gopmupyemcsa 6 cosHanuu odyuarowecocs 61a200aps aHamuzy U OdaibHetuemy 00CyHCOeHUIO
ocobenHocmell KyIbmyp pPAa3HblX CMPAH, UX pasiudull U NOnsvlmKe camocmosmenbHo pa3padomams

€6010 cmpamezuto edeHusi OU3Hecd 8 UHOA3LIYHOM NPOCMPAHCIEe.
Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMHU JIMJACpAMU B IOJUTHUKEC N IDKOHOMHKE. O6cy)KI[eHI/Ie KaucCTB
Juacpa, paCliupCHUC JICKCUKHU II0 TCMC. O6y‘{aIOH_[I/ICC$I MOoJIy4aroT TMPEACTABIICHHUC O HaBbIKaX

YIPaBJICHUS KPYITHbIMH, MUPOBBIMU KOMITAHHUSIMHU.

Kyrnomypno-meopueckoe e6ocnumanue: ¢hopmuposanue NOHUMAHUA O MEICKYIbIYPHOM
npogheccUoHanbHOM 83aUMOOEUCMBUU  OCYWecmenaemcs 61a200aps auaiu3y Ha UHOCMPAHHOM
A3bIKE YCHeUWHOCIU MUPOBBIX TUOEPO8 U 2NI0OATIbHBIX KOMNAHULL.

Tema 4.3. Competition

OOyuJatomnyecss 3HAKOMSTCS C DKOHOMHYECKHMM TEPMUHOM «KOHKYPEHIUS» U €€ BHIaMH.
W3y4aroT BIUSHUE KOHKYPEHIIMM HA COCTOSIHHE DPAa3JIMYHBIX PBIHKOB. PaccMaTpuBaiOT OCHOBHBIE
CTpaTeru JOCTHXKEHUS KOHKypeHTocmocoOHocThu. OOyuaromuecss  pa3palOaThIBalOT — CBOM
COOCTBEHHBIEC CTpaTErMYeCKUe ACUCTBUS ISl IPEOJOJICHUS MPETATCTBUI B PEIICHUH MOCTaBICHHBIX
3azad.

Pa3pnen S. Business vision

Tema 5.1. Innovations in IT sphere

OOyuatonyecss 3HAKOMATCS C Pa3IUYHBIMH H300pereHusIMH. OOCYKIal0T HEOObIUYHBIC
n300peTeHus], UCIIONB3Ys JIGKCUKY IO JTAaHHOH Teme. PaccMaTpuBarOT mpenMyIiecTBa MHHOBAIMNA B
chepe pbiHKAa HHGOPMALMOHHBIX TEXHOJOrHi. M3yuyaroT MeTo/bl YCIEHIHOTO IpeICTaBICHUS
uHbopMaimu B Gopme mpeseHTanuii , B ToM uucie ¢ nomompto [IIT: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuJatoniyecst U3y4aroT MOHATHE OKPY’KAIOMIask cpesia BO B3aUMOCBSI3H C BEJICHHEM OM3Heca.
BrusiHue pa3nuyHbBIX KOMIAHUM Ha COCTOSIHUE OKpPYKAromIel cpenibl. 3HAKOMSTCS C pa3lIndHBIMU
KOMITAaHUSIMH, KOTOPBIE BHOCST BKJIAJ] B COXpPaHEHHE OKPY>KAIOLIEH Cpe/Ibl.

Kynomypuo-meopueckoe gocnumanue: oco3namue ceoeco mecma u poau 6 Oyoyujerl
npogheccuoHanbHOU 0essmeIbHOCMU NPOUCXOOUM NOCPEOCEOM AHAIU3A USMEHEHULl 8 OusHec-cepe
noo 8030euUcmeuem UsMeHeHUll, NPOUCX00AWUX 8 OKpYIHcaroueli cpeoe.

Tema 5.3. Franchising




OOyyaromuecss 3HAKOMSITCS ¢ TEPMHHOM «(PpaHIIM3UHT: BblJauya KOMIAHUEH ITUIEH3UU Ha
MPOM3BOJICTBO WJIM MPOJaXy ToBapa moa ee Mapkod (dhpaHmussl)y. M3ydaroT HE0OXOIUMYIO
TEPMUHOJIOTHIO Ha TPUMEpax pPa3UdHBIX MEXIYHAPOAHBIX KOoMIaHuid. Haxomst mpumepsl Ha
Poccuiickom pbIHKeE.

Tema 5.4. Business communication

OOyyaromnuecss 3HAKOMSTCS C TEPMHHOJIOTHEH WM TOHSATHEM OHW3HEC ITHKETA, NI BEICHHUS
JIETIOBBIX TIEPETOBOPOB. YIyUIIAlOT CBOM HABBIKHM OOIICHUS B JCJIOBOM CpeJie.

Kynomypno-meopueckoe eocnumanue: ¢hopmuposanue HOHUMAHUA O MEICKYIbIYPHOM
npogheccuoHanbHOM 63auUMOOCUCMEUU NPOUCXOOUM HA NpUMEpPe COBEPUEHCME06ANUS HABLIKO
KOMMYHUKAYUU HA UHOCMPAHHOM A3bIKE C YeNbl0 YCNeuH020 8e0eHUsl 0el08bIX Nepeco8opos.

Pasnea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuJatoniuiecss 3HAKOMSTCS C TOHATHEM MEHEDKMEHTa, ero 3HadeHueMm. OOyuarornmecs
3HAKOMSTCS C TEPMHUHOJIOTHEH, HEOOXOAWMON Ui ONUCAaHUS 4YepT TMOJOXKHUTEIBHOTO U
OTPUIATENILHOTO YIIPABJICHIIA.

Tema 6.2. Management Styles

UTo MOKHO M Yero Helb3s AejaTh MeHeKepaM. Tpu CTHIIS yIpaBJICHHUS.

WHTEepBBIO C JKCIEPTOM IO CTWISAMU yrpaeieHus. KadectBo ynpasienus. Kak oneHHTBH
00paTHYIO CBSA3b OT COTPYJHHUKOB, YTOOBI yIYUYIIUTh CTUIH yIIPABICHUS.

Kyrnomypno-meopueckoe eocnumanue: nocpedcmeom auaiuza Ha UHOCMPAHHOM SA3bIKE
PA3IUYHBIX  8UO08 UHMEPBbIO, CMUNell YAPAGIeHUs, Kayecmea npoucxooum ¢opmuposanue
NOHUMAHUS_MEJCKYIbIMYPHO20 NPOGhHECCUOHANLHO20 83AUMOOCUCNBUSL.

Tema 6.3. Team Building

OOyyaromuecss M3y4aroT CHOCOOBI pa0OTHl B KOMaHIe, OOCYKTAIOT HJAEHU, KaK CO3/aTh
YCIICHIHYIO KOMaHAy. M3y4aroT JeKCHKY IO TeMe.

Kynomypuo-meopueckoe eocnumanue: ghopmuposanue coyuanrbHOU 3HAUUMOCMU UHOAZbIYHOU
KYIbMYypbl NPOUCX0OUM HA npumepe uoetli hopmupo8anus KOMaHo, onpeoeienus poell 8 KOMAaHOe,
VCREWHOCU U Pe3yIbMaAmMUSHOCIU KOMAHObL U KAACO020 ee UJleHd.

Tema 6.4. Risk in IT sphere

OObyuaromuecs o0CyXKIal0T BUbI IOBCEHEBHOTO PUCKa U pUCKa B Ou3Hece. Puck, KOTopbliit
MOYKET OBITh IOJIyYEH B XOJI€ TPOIIecca III00aTH3aIny.

Tema 6.5. Crisis management

OOyuatomyecss 00CYXJalOT BOMPOCHI MO TeME KPU3UC B YIPABICHUU. 3HAKOMSATCS C
Pa3IMYHBIMU CUTYAIMSIMH, BBI3BIBAIOIIMMHU KpHU3UC. M3yyaroT myTH pemieHusl BbIXOJa U3 KpH3HCA.
Nzydator mpruemsl 3anpamuBaHust HHOOPMAIH B CIIOKHBIX SKOHOMHUYECKUX CHTYallusX W TPAMOTHO
OTBEYAaTh Ha MTOCTABJICHHBIE BOIIPOCHI.

Pasnen 7. Communication in Business

Tema 7.1. Communication


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OOyuaromiyecs U3y4yaroT KauecTBa XOPOIIEro codeceqHnKa, (GakTopbl BaXkKHbIe B OOILEHUH U
¢dopmbl 00mmeHus (BUIBI THCbBMEHHOTO M YCTHOTO OOIIeHHs). V3yueHne U TPEHUHT HOBOW JIEKCUKH
no Tteme. COBEpUICHCTBYIOT CBOM KOMMYHHUKATHBHbIE HaBbIKM. M3ydaioT Buasl mnpoOiem, c
KOTOPBIMHM OHHM MOTYT CTOJIKHYTbCSI B IIpOLECCe OOILEHHS.

KV]ZbI’I’lVDHO-mGOD‘l@CKO@ socnumaHue. CoyuaibHasx 3HAYUMOCTb MHO}BblllHOIJ Kyn1bm)ypbol
Gdopmupyemces y obyuarowuxcs nocpeodCmeom u3yuyeHus U008 npoodiem, ¢ KOmopulMu OHU MO2Ym
CMOJIKHYmMbCA 6 npoyecce UHOA3bIYHO20 I’lpO¢€CCUOHaJZbHOZO O61M€Hu}l.

Tema 7.2. E-commerce

OOyuaromuecs: M3y4dalrOT BHJIBI PUCKA, KOTOPBIE MOTYT OBITh IIOJYY€HBI B PE3yJbTaTe
TOProBJIM B WHTEpHETEe. BuIbl MPOAYKTOB M yCIyr, MpEAOCTaBIIAEMbIX B HHTepHeTe. M3yuwaror
TEPMUHBI TIO TEMe TOProwis. M3ydaloT MeTOoAbl MOCTPOCHUS APPEKTHBHON NpE3eHTALUU s
ycnemHoﬁ nponamn CBOECTO HpOIIYKTa CBOMM INIOTCHIHAJIbHBIM HOKyrIaTeJ'IfIM.

Tema 7.3. Customer service

OOyuyaronuecs H3y4yalOT HOBBIE HIeHM B cdepe oOOCTy X HBaHUS KIUEHTOB. M3ydaroT
JOCTOMHCTBA U HECAOCTATKHU pa3HLIX BHUI0OB 06H_[€HI/IH C KJIIMCHTaMHU. O6yqa101unec;1 yanc;I ImcaTb
nuchbMo-%ano0y. COBEpIICHCTBYIOT HaBBIKU ayIMPOBAHHUS 10 TAHHOU TeMe.

Kynomypno-meopueckoe _6ocnumanue:  ocosnauue — YCHEWHOCMU — MENCKYIbMYPHO20
npogeccUoHAIbHO20 83AUMOOCUCMBUS NPOUCXOOUM Yepe3 YCMHbILL 0OMeH HA UHOCMPAHHOM A3blKe
uoesMU U MbulCIAMU HO NOBOOY Cmulel NpoghecCUOHAIbHO20 U ObIMO0B02O 00WeHUs O peuleHUs
npoobaem KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuwaronuecs HM3ydaroT CTPYKTYpPY HAMHMCaHUs OTYETa, HEOOXOIUMYI0 TEPMHHOJOTHIO.
3au11/1Ta WHIAWBUAYAJIbHBIX OTUCTOB.

Pazpnen 8. Global Companies

Tema 8.1. Globalization and Global Marketing

Obyuaromuecs usydaor Temy «lmobanmuzanus». CrnocoObl W METOABI, MPUBOAAIIUE K
FnoGanmauI/m. I/I3yan0T JICKCUKY II0 TCMC. IlonoxurensHble U OTpULATCIIBHBIC ITOCICACTBUSA
npoiiecca riodanu3anui. MeToabl BXOKICHUS B MUPOBON PBHIHOK.

Kynomypno-meopueckoe éocnumanue: ¢hopmuposanue noHUMAHUA_COYUATLHOU 3HAYUMOCIU
UHOA3ZLIYHOU KYIbMYPbl NPOUCXOOUM 8 Npoyecce aHaiu3a u o0CyrHcoeHus nociedcmsuil npoyecca
anobanuzayuu, 0cobeHHocmen MexCOYHApPOOH020 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuatonecss 3HAKOMSTCS C HWCTOpPHUEH CO3/laHUS KOMIIAHMH, C €€ OCHOBATEISIMH.
OO0cyXIaroT MPEeNMYIIECTBA U HEJOCTATKH dTOW KOMITaHUH.

Tema 8.3. Success in IT sphere

Wzydator Jekcuky 1o Teme «Ycmex», ocobeHHo kacarenbHo IT. 3nakomsarcs ¢
TEPMUHOJIOTHEN HAa MpPUMEpE YCHENIHBIX KOMMaHuW U Jtoaei. CoBepIICHCTBYIOT HaBBIKA BEJCHUS
neperoBopoB. M3yuaroT kayecTBa, KOTOPbIMHU 00JIaJJaeT yCHEIIHbII yenoBek, paboTatonuii B chepe

UH(GOPMAIIMOHHBIX TEXHOJIOTHA.



Kynomypno-meopueckoe _6ocnumanue: nomumanue o0COOEHHOCMEU  MENHCKYIbIMYPHO2O
NPoGeccUOHANbHO20 B3AUMOOCUCMBUS NPOUCXOOUM HA Npumepe aHAIU3Aa YCHeWHOCMU 6e0eHUs.
nepecoeopos Ha UHOCMPAHRHOM A3blKe, YCneuwHocmu 4ejl06eKd, KaK TUYHOCmu U KaxK ousnec e()l/lHuubl.

Tema 8.4. General Motors Company

W3ydaroT UCTOpHUI0O KOMIAHMM, 3aHUMAaeMOE€ MECTO Ha MHUpPOBOM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy yCIexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.5. Failures

OOyuaromuecs u3ydaroT TNpPUYMHBI Kpaxa KommaHuil. Ilytu BpIXoma M3  CIOXKHBIX
9KOHOMHUECKUX cuTyauii. O030p ppIHKOB, KOTOPbIE 00AHKPOTUIIHCH.

Tema 8.6. Microsoft Company

OOyuatomyecss U3y4aloT UCTOPUIO KOMITAHWH, 3aHMMAaeMO€ MECTO Ha MUPOBOM DPBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PbIHKE U (OpMYIly ycIexa, MecTo, 3aHumMaemMoe Ha PoccuiickoM pbIHe.

Tema 8.7. Virgin Group Company

OOyuaromyecs M3y4aroT MCTOPUIO KOMIAHWM, 3aHHMMaeMO€ MECTO Ha MHUPOBOM apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy ycIexa, MecTo, 3aHiMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.8. Future of the Business in IT sphere

OOyuaronyecss U3y4aroT NPUUUHBI, IO KOTOPHIM KOMIIAHUK CTAHOBATCS IN1o0anbHbIMU. [TyTn
ux pacupeHus. IIbITatoTcst CpOrHO3UpOBaTh SKOHOMHUYECKOE COCTOSHHE CTpaHbl B OyAyIleM, a
TaKXKe U3MeHEeHHe cepbl HHPOPMAIMOHHBIX TEXHOJIOTHH.

Kynomypno-meopueckoe 6ocnumanue: nymem o00cyxcoenus Ha UHOCMPAHHOM SA3bIKe
B03MOCHbIX HANPABTIEHUL PA3GUMUSL SKOHOMUKU CIMPAHbL U OU3Heca, Y 00yuaouuxcs popmupyemcsi
OCO3HaHUe C80e20 MeCma U poiu 8 Oyoyuell npoghecCuoHaIbHOU 0esimelbHOCHIU.

Pasnen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
OOyyJaronuecss pa3MBIILISIOT HaJ BOMPOCOM OC30MACHOCTH WIIM BPaKICOHOCTH BIIHSTHUS
KOMITBIOTEPHBIX TEXHOJIOTHI Ha YeIOBeKa, OU3HEC.

Kyvivmypno-meopueckoe socnumanue. Ha  npumepe 06cy.?fC0€Huﬂ no3umueHo2co u

He2amueHo20 GIUAHUS PA3BUBAIOWUXCS KOMNBIOMEPHLIX MEXHON02UL HA Yel08eKd, Y 00y4alouuxcsl
Gopmupyemcs noHUMaHue 0coOeHHOCmel MeXCKYIbMYPHO20 NPOPeCcCUOHATLHO20 83AUMOOeUCMEUS

Tema 9.2. Computer (video) games

OOyyaromuecs 0OCYKIArOT BUABl U TUIIBI KOMIBIOTEPHBIX WIP, X BIUSHUE HA Pa3BUTHE
YeNI0BEeKa, a TAK)KE BO3MOXKHBIE BAPUAHTHI X MCIIOJIb30BAHMUS.

Tema 9.3. Computer architecture

OOyuaromumecs: U3y4arOoT aHTJIMMCKUE DKBUBAJICHTHI MO 0003Ha4YeHHOW TeMe. OOCyXIarT
TUTFOCHI ¥ MHUHYCHI Pa3JIMYHbBIX BUJOB KOMITBIOTEPHOUN apXUTEKTYPHI.

Tema 9.4. System computer software

OOyuJaronirecs U3y4aroT BHJIBI TPOTPAMMHOTO 00€CIIeUeHHs], COOTBETCTBYIOIIYIO JIEKCUKY.

Tema 9.5. Operating systems



O6yqa10m1/1ec;1 paccMaTpUuBarOT PA3JIMYHBIC BUJBI OIICPATUOHHBIX CUCTEM, CDABHUBAIOT UX.

Tema 9.6. Multimedia

OOyuJatoniuecss U3y4arT JIEKCUKY O TeME «MYJIbTUMEIUWHBIC YCTPOWCTBA», OOCYKIAIOT,
HACKOJIBKO CHJIbHBIMU ObUTH U3MEHEHHUS B ’TOM CEKTOpE.

Tema 9.7. Computers and work

OOCyX/Taf0T JOCTOMHCTBA M HEJIOCTATKH HCIIOJIH30BAHUS KOMITBIOTCPHBIX TEXHOJIOTHH Ha
pabore.

Kyvnsmypno-meopueckoe ocnumanue: ocosumauue ceoeco mecma u poau 8 Oyoywell
npogheccuoHanbHOU 0essmelbHOCMU NPOUCX00UM 80 8PEeMsL 00CYHCOeHUsL 00YUAIOUUMUCS HIOAHCO8
UCNONB308AHUSL COBPEMEHHBIX KOMNBIOMEPHBIX MEXHON02UL HA UHOCMPAHHOM SI3bIKe.

Tema 9.8. Teleworking

Beenenue B Temy ymanmeHHON pabGoTel. OOydaromniuecss 0OCYXIAlOT CMBICT M 3HAYCHUE
HOSIBJICHUS JAHHOTO HANpaBJeHUs B cepe MHHOPMAIIMOHHBIX TEXHOJIOTHIA.

Tema 9.9. Networks

OOyuaromuecs 00CYX Jal0T 3HAUMMOCTh IOSIBIIEHUS Pa3jIMYHOTO POAa «CETei»; pazHHUIly
ME>/1y HUMH; OTHOIIEHHE PAa3HBIX MMOKOJIEHUH K 3TOMY.

Tema 9.10. The Internet

OOyuartonecss yriayOJslOTCS B HU3yueHHE TEPMUHOJOTHH cdepbl HHGPOPMALMOHHBIX
TEXHOJIOTHI; 00CYKIAIOT MOJIOKUTEIBHBIE H OTPHUIIATEIbHBIEC aCTIEKTHI MIHTEpHETA.

Pa3nes 10. The Future of IT

Tema 10.1. The Future of IT

OOyuatomuecss 00CyXKIal0T T€ U3MEHEHHs, KOTopble mpereprena cdepa WHPOPMALMOHHBIX
texHosoruii. OOyd4aromuecs: TNPOTHO3HPYIOT BO3MOXKHBIE W3MEHEHHS W pa3BUTHE Cchepbl
MH()OPMAMOHHBIX TEXHOJIOTHII B CIICAYIOIIEM BEKe.

Kyiemypro-meopueckoe nanpaenenue socnumamenbhoii pabomol: 4gcpe3 MMOHHUMAHUC CYTU

W3MEHEHUN B cdepe MHPOPMAIMOHHBIX TEXHOJIOTHH, OOMEH MACSIMHU M MBICISIMH Ha MHOCTPAHHOM
SI3BIKE, y OOYYAIOIIMXCS TPOHMCXOIUT OCO3HAHUE CB80e20 Mecma U poau 8 ux Oyoywel

npogheccuoHanbHoU OesimelbHOCmuU

7. CAMOCTOATEJIBHAS PABOTA OBYYAIOIIINXCA

B pamkax naHHON yuyeOHOM NUCHUIUIMHBI 00yYarolyecs BBIIOIHSIIOT CAMOCTOSTEIbHYIO paboTy
B BUJIE TOBTOPEHHUS MPONJEHHOTO MaTepuaia o BCEM M3y4aeMbIM TeMaM JECATH pa3JIeioB, YCTHO U
MCbMEHHO (MHMChbMEHHBIE AOMAaIHUE PadOThl) OTBEYAIOT HA BOIPOCH! JUIsl HOATOTOBKU K TEKYILEMY
KOHTPOJIIO B COOTBETCTBYIOLIEM CEMECTPE, @ TAKKE FOTOBATCS K MHIMBUAYaJIbHBIM HUIIU IPYNIIOBBIM
IIPE3EHTALUAM Ul IIPOXOKIECHUS IPOMEKYTOUYHOM arrecTaluy 1no aucumiuivee. [lomumo 3rtoro,

00y4aromuicss OCYIIECTBISIET MOJATOTOBKY HMHIMBUAYAJIbHOIO BOKaOyssipa MO MPOMIEHHON TeMme;



paboTy cO CHpaBOYHON JUTEpaTypoll M cioBapeMm; paboTy Haa OmHOKaMH C HCHOJIb30BaHHUEM

ppoBBIX MHCTpyMeHTOB. (Multitran.ru, DnexTponnsiii cinoBaps #ABBYY Lingvo 11 croBaps 6

s3pik0B - Volume, Longman Contemporary Dictionary, Longman Business Dictionary u ap.;

ZNANIUM.COM: snextporHo-0ubmoteyHas cuctema. HOMKOH: apxuB Hay4HBIX )KypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHN

Ha xaxaoM 3aHATHM KaXI0W TEeMbl BCEX pa3leioB HapsAy C TPaJULHUOHHBIMU IIPUMEHSETCSA

TEXHOJIOTHs TPOOJIEMHOT0 00YUYEeHHMsI, @ UMEHHO KaXKI0€ 3aHSATHE MPOBOAUTCS B (popMe MpaKkTUKyMa

C HUCIIOJIB30BAHUEM HI/I(prBBIX HHCTPYMCHTOB U CKBO3HBIX TEXHOJIOTHI AJI pEIICHUSA ITIOCTaBJICHHOM

3ala4i: UHTCIIUICKTYAJIbHBIX KapT FreeMind.com, IIPpOrpaMMHBIX IIPOAYKTOB U 00JIaYHBIX CCPBUCOB

PowerPoint, Google Slides, slidesgo.co.

Tema 3ausaTus

Bun o6pasoBaresbHOIM

®dopMa npoBeieHUs 3aAHATHS

TEXHOJIOTHH
Pasnea 1. Global Marketing Hnmepaxmusnas enosas / ponesas uepa
Tema 1.1. Globalization MexXHON02Us
Kynemypno-meopueckoe
gocnumanue:
COYUATLHASL 3HAYUMOCTIb
UHOA3ZBIYHOU KYIbMYPbl
Tema 1.2. Brands Humepaxmusnas Case Study (pazdoop
Kynomypno-meopueckoe MEXHONI02Us. KOHKDEMHbIX CUMYayutl)
gocnumanue:
MEJNHCKYTIbIMYPHOE
npogheccuonanvroe
83aumooeticmsue
Tema 1.3. Advertising Humepaxkmusnas Henosas / ponesas uepa
MexHOoI02Us. Case Study (pazoop

KOHKPEMHbIX CUMYayuil)

Pasnea 2. Business Organization
Tema 2.1. Employment

Tpaouyuonnas mexnonocus

HpakmuquKoe 3arAamue

Tema 2.2. Trade

Tpadub;uOHHaﬂ MexXHOoJI0cUuA

Hpaxmuttecxoe 3arnamue

Tema 2.3. Organization

Tpa()ub;ummaﬂ mexHoJiocuA

Hpakmuqecme 3aramue

Tema 2.4. Money

Tpadub;uonﬂaﬂ mexXHoJ102uA

Hpakmuqecme 3aramue

Pasnea 3. Strategy in IT sphere
Tema 3.1. Ethics in IT sphere
Kynemyprno-meopueckoe
socnumanue:

MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooelicmesue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEMHbIX CUMYayuil)

Tema 3.2. Change in IT sphere

Tpadu@;uOHHa;z MmexXHOoJI02uA

HpakmulteCKoe 3aramue




Tema 3.3. Strategy in IT sphere
Kynemypno-meopueckoe
gocnumanue: 0CO3HaAHUe C80e20
Mecma u ponu 8 byoyuetl

Tpa()ML}MOHHCl}Z MexXHOoJI02uA

Hpakmuqecxoe 3ansamue

npogheccuoHanbHoll

desimenvbHOCMU

Pa3nen 4. Leadership Humepaxmusnas Henosas / poneeas uepa

Tema 4.1. Cultures MexHOoI02Us. Case Study (pazoop

Kynomypuo-meopueckoe KOHKDEMHbIX CUMYayutl)

socnumanue:

COYUATLHAS 3HAYUMOCTb

UHOSAZLIYHOUL KVIbMYPbl

Tema 4.2. Leadership Humepaxmusnas Case Study (pazoop

Kynomypuo-meopueckoe MEXHOI02Us. KOHKDEMHbIX CUMYayutl)

gocnumanue:

MENHCKYTIbIMYPHOE

npogheccuonanvroe

83aumooeticmsue

Tema 4.3. Competition Humepaxmusnas Henosas / ponesas uepa
MexHOoI02Us. Case Study (pazoop

KOHKPEMHbIX CUMYyayuil)

Pa3zngea 5. Business vision
Tema 5.1. Innovations in IT
sphere

TpaduuuonHaﬂ mexHoJocus

HpaxmuquKoe 3anAamue

Tema 5.2. Business and
environment
Kyiemyprno-msopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u poau 8 6yoyueu
npogeccuoHanbHou
oesameslbHOCmU

TpaaML!MOHHClﬂ mexHoJao0cus

HpakmuquKoe 3aHAamue

Tema 5.3. Franchising

Tpaduuuonﬁaﬂ mexHoJiocus

Hpaxmuttec:coe 3anamue

Tema 5.4. Business
communication
Kyvivmypno-meopueckoe
eocnumanue.
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooelicmesue

HUnmepaxmusnas
MexXHON02Us

Case Study (pazbop
KOHKDEMMHbIX CUMYayull)

Pa3nea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaouyuonnas mexnonocus

HpaKmuquKoe 3arsamue

Tema 6.2. Management Styles
Kvivmypro-meopueckoe
sgocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
s3aumooelicmsue

Tpadub;uonﬂaﬂ mexHoJi0cuA

Hpakmuqecme 3aramue




Tema 6.3. Team Building
Kyvivmypno-meopueckoe
socnumanue:
COUUANLHASL 3HAYUMOCTb
UHOSZLIYHOL KYIbIYPbl

Tpa()MI/}MOHHCl}Z MexXHOoJI02uA

Hpakmuqecxoe 3ansamue

Tema 6.4. Risk in IT sphere

HUnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMmHbIX CUMYayuil)

Tema 6.5. Crisis management

Tpa()I/lI/ﬁ/lOHHa}Z MmexXHoJI0cuA

HpaKmuIlQCKOQ 3aramue

Pasgen 7. Communication in
Business

Tema 7.1. Communication
Kynomyprno-meopueckoe
gocnumanue.

COYUANbHAS 3HAYUMOCMb
UHOSI3BIYHOL KYIbMYDbl

TpaduuuouHaﬂ MEXHOJI02UA

HpaxmuquKoe 3anAamue

Tema 7.2. E-commerce

Tpadub;uonnaﬂ MeXHOoJI02UA

Hpaxmuttecxoe 3anamue

Tema 7.3. Customer service
Kyiomyprno-meopueckoe
socnumanue.
MEeNHCKYIbMYPHOEe
npogeccuonanvroe
gzaumooelicmesue

Tpaalxtl/ﬂ/tOHHaﬂ MEXHOJI02UA

HpaxmuquKoe 3aHAamue

Tema 7.4. Writing report

Tpaouyuonnas mexronocus

HpakmuueCKoe 3arsamue

Pasnen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kyiemypno-msopueckoe
socnumanue:

COYUATIbHASL BHAYUMOCTb
UHOS3LIYHOU KYTIbIYPbl

Tpadub;uonﬂaﬂ mexXHoJ102uA

Hpakmuqecme 3aramue

Tema 8.2. Coca Cola Company

TpaduquHHa;z MeXHOoI02UA

HpaKmMIlQCKOe 3arsamue

Tema 8.3. Success in IT sphere
Kyrnomypro-meopueckoe
gocnumanue.
MENCKYIbMYPHOE
npogheccuonanvroe
83aumooelicmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUMYayuil)

Tema 8.4. General Motors
Company

Tpaouyuonnas mexnonocus

HpakmuquKoe 3aramue

Tema 8.5. Failures

Tpd@ub;uOHHdﬂ MexXHOoJIocUA

Hpaxmutteczcoe 3arnamue

Tema 8.6. Microsoft Company

Tpa()ul/ﬂ/lOHHa}Z MeXHOJI02UA

Hpaxmuttecxoe 3aramue

Tema 8.7. Virgin Group
Company

Tpaaubﬂ/lOHHGﬂ mexHoJi0cuA

Hpakmuttecme 3aramue




Tema 8.8. Future of Business in Humepaxkmusnas Case Study (pazoop
IT sphere MexHOoN02Us KOHKPEMHbIX CUMyayutl)
Kynomypno-meopueckoe
gocnumanue: 0CO3HaAHUe C80e20
Mecma u poau 8 6yoyueul
npogheccuoHanbHol
oesamenbHoOCmu

Pasnen 9. English in Tpaouyuonrnas mexnonocus Ilpakmuueckoe 3ansamue
Communications Systems

Tema 9.1. Computers - friend or
foe?

Kynemypno-meopueckoe
gocnumanue:

MENHCKYIbIMYPHOE
npogheccuonanvroe
83aumooeticmsue

Tema 9.2. Computer (video) Tpaouyuonnas mexnono2us Ilpakmuueckoe 3anamue
games

Tema 9.3. Computer architecture Tpaouyuonrnas mexnonocus Ilpakxmuueckoe 3ansmue

Tema 9.4. System computer Tpaouyuonnas mexnonocus Ipaxkmuueckoe 3ansmue
software

Tema 9.5. Operating systems Tpaouyuonnas mexnonocus Ilpakmuueckoe 3anamue

Tema 9.6. Multimedia Tpaouyuonnas mexnonocus Ilpakmuueckoe 3anamue

Tema 9.7. Computers and work Tpaouyuonnas mexnonocus Ilpakmuueckoe 3anamue
Kynomypno-meopueckoe
socnumanue: 0CO3HaAHUe C80e20
Mecma u ponu 8 6yoyuel

npogeccuonanvHol

oesamenbHoOCmu

Tema 9.8. Teleworking Tpaouyuonnas mexnonocus Ilpakmuueckoe 3anamue
Tema 9.9. Networks Tpaouyuonrnas mexnonocus Ilpakxmuueckoe 3ansmue
Tema 9.10. The Internet Tpaouyuonnas mexnono2us Ilpakmuueckoe 3anamue
Pa3nen 10. The Future of IT Tpaouyuonnas mexnonocus Ilpaxmuueckoe 3ansimue

Tema 10.1. The Future of IT
Kyiomyprno-meopueckoe
gocnumanue. 0CO3HAHUe c60e20
Mecma u ponu 8 byoyuell
npogheccuonanbHoll
oesimeslbHOCHuU

9. TEKY NI KOHTPOJIb YCIIEBAEMOCTH Yl MPOMEKYTOYHAS ATTECTALIAS
MO JUCHMILINHE



9.1. ®opmMbI KOHTPOJISI 110 AUCHHILIMHE

Tekymmii KOHTPOJIb.

B mpouecce u3yuenus yueOHON TUCHUILUIMHBI 00yYaroluecs y4acTBYIOT B YCTHBIX OIpocax,
BBITOJIHAIOT MMCbMEHHBIE OMAIlHUE M KOHTPOJBbHBIE 3aJaHus. Pe3ynpTaTsl BBINOIHEHHS JaHHBIX
BUJIOB PAa0OT SBJISIOTCS OCHOBAaHMEM Ui BBICTABJICHHUS OLIEHOK TEKYIIEro KOHTPOJSA MO y4yeOHOM
IUCUUIUIMHE. BBINONHEHHE BCeX 3alaHuil sBISETCS O00S3aTeNbHBIM IS BCEX OOYYarOLIUXCS.
OOyuaroniyecs, He BBIIOJHUBIIME B INOJHOM OOBEME BCE 3a/laHus, HE JOIMYCKAIOTCA K crade
9K3aMEHOB, 3a4E€TOB U 3a4E€TOB C OLICHKOM 110 JaHHOH y4eOHO! AUCIUIIINHE.

IIpomexyTouHas aTrecTanus.

JUisi KOHTPOJsSI YCBOGHHUS OOYYAarOIIMMHCS JaHHON NUCIMIUIMHBI Y4eOHBIM IUIAHOM
npexycMoTpeH 3ader B 1 um 3 cemecTpax oOy4yeHHs M 3aueT C OLEHKOH BO 2 ceMecTpe,
NpOBOJUMBIE B (hOpME MHIMBUAYAIBHBIX NPE3EHTAlMN M0 M3YYEHHbIM T€MaM, M 3K3aMeH B 4
ceMecTpe, MPOBOJUMBIA B (JOpME HEMOArOTOBICHHOTO MOHOJIOTHYECKOTO BBICKA3bIBAaHUS IO
OJIHOM M3 TNpPEAJIOKEHHBIX TEM, OTBETOB HA BONPOCHI NapTHEpAa WM IPENOJaBaTess IOCIe
MPEJCTABICHHOTO MOHOJIOTa, TPYNIIOBOM JE€J0BOM Mpe3eHTauuu. [Ipu BBICTaBIE€HUN UTOTOBBIX
OTMETOK YYMTBIBAETCS AKTHUBHOCTb OOYYaroOIIErocss B pPaMKax KyJbTYpPHO-TBOPUYECKOIO

HallpaBJICHUA BOCIIUTATEIIHLHOM pa6OTBI.

9.2. OuneHo4yHble MaTepuaJbl (OLEHOYHBIE CPEACTBA) AJI TEKYILIero KOHTPOJIA

yYCnneBaeMoCT l'lpOMC)KyTO‘-IHOﬁ arrecTanMm nmo J1MCUMIIVIMHE

Texkymuii KOHTPOJIb.

OrneHoUHbIE MaTepHUaIbl Ul TEKYIEro KOHTPOJIS O AUCLUIUIMHE: B TEYEHHE CEMECTpa
OCYILIECTBIISICTCSI TIOYPOUYHBIH KOHTPOJb YCTHBIX OTBETOB (AMAJOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U NUCbMEHHBIX (ayJUTOPHBIX U JOMAIIHUX) paboT (3amaHuil). OueHka
BBICTaBJISIETCS 3@ paOOTy Ha Ka)kKJJOM 3aHATHH, YUUTHIBAIOTCS BCE BUBI PEYEBOH 1E€ATEILHOCTH
(ayaupoBaHue, TOBOpEHHE, YTEHHE, ITMCbMO), @ TAaKXKe YMEHHUE aJeKBaTHO, IO TEME, OTBETUTh
Ha BOIIPOCHI B paMKaxX YCTHOT'O OIPOCA, BOMPOCHI KOTOPOTO MpeAcTaBieHbl Hike. OlueHka
BBICTABJISIETCS] COOTBETCTBEHHO KPUTEPHUSIM OLICHUBAHUSI.

Cnucok BONPOCOB [1Jisl MOATOTOBKH K TeKyIIeMy KOHTPOJII0 B 1 cemecTpe:

®opMyupoBKa BOMNPOCOB K TEKyIIEMY KOHTPOJIO B 1 ceMecTpe IOJHOCThIO
COOTBETCTBYET HAMMEHOBAHUIO U COJICPIKAHUIO 3asIBICHHBIX TEM.

1. What is Marketing?

2 What are characteristics of Marketing?
3. What is branding?

4 Why do we need brands?



N

What steps should a company take to create a new brand?

. What is counterfeiting?

. What are the advantages of being the global Co?

6
7. How can companies protect their brands from piracy?
8
9

. What are the disadvantages of being the global Co?

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnucok BONPOCOB /IJIsl NOATOTOBKH K TeKYlIeMY KOHTPOJIIO BO 2 ceMecTpe:

@DopMyJIMpPOBKAa BOINPOCOB K TEKYIIEMY KOHTPOIIO BO 2 CEMECTpE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHUIO U COACPIKAHUIO 3asBJICHHBIX TCM.

1.

S

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.



7. What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

11.  Which is worse in your opinion: to offer or to accept a bribe?

12.  Make a portrait of honest business person.

13. Make a portrait of dishonest business person.

14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a
company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28.  How does business affect environment?

29.  What are positive facets and difficulties of a small business?

30.  What are pros and cons of a global business?

Cnucok BONPOCOB /ISl IOATOTOBKH K TeKYylIeMy KOHTPOJII0 B 3 cemecTpe:

@opMyNIHpOBKa BONPOCOB K TEKYIIEMY KOHTPOJIO B 3 CEMeCTpe IMOJHOCTHIO

COOTBETCTBYET HAMMEHOBAHHUIO U COJICPIKAHUIO 3asBICHHBIX TEM.

1. When, in your opinion, does a business problem become a crisis?

2. How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?



15.
16.
17.
18.
19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?



Cnucok BONpPOCoB 115 NOATOTOBKH K TEKYIleMy KOHTPOJIIO B 4 cemecTpe:

@opMyIHpPOBKAa BONPOCOB K TEKyIIEMY KOHTPOJIO B 4 CEMECTpe MOJHOCTBIO

COOTBETCTBYECT HAMMCHOBAHUIO U COACPIKAHUIO 3asIBJICHHBIX TCM.

1.
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Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are networks?

What applications do you know? What for are they used?

The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

How do you see the Future of IT?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?

What are jobs in computing? Which one would you prefer?
What spheres of our life are information technologies connected with?
Computer technology is the fastest-growing industry in the world. Prove it.
Computer technologies in different kinds of life.

Computer technologies in education.

Computer technologies: advantages and disadvantages.
Computer technologies in foreign languages learning.

What is news in IT sphere?

Dwell on any successful computer geek.



34.  What failures did the IT sphere suffer from?

35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpomexyTouHas aTTecTalus MO TUCHUILINHE.

Jisi OLEHKH pe3yJbTaToB OOydYeHHs] MO AMCUUIUIMHE y4YEOHBIM IUIAHOM B TIEPBOM
CEMECTpe MpelyCMOTPEH 3a4eT, NMPOBOJUMBIA B (opMe WHIAMBUAYAIbHON MpE3eHTAlUH IO
teme: “Company History”.

Jlis OleHKH pe3ylNbTaToB OOyuYeHHUs MO AUCHUIUIMHE Y4YeOHBIM IUIaHOM BO BTOPOM
CeMeCTpe TMpeayCMOTpEH 3adeT C OLEHKOW, MPOBOAMMBIA B ¢GopMe HHIUBUAYATbHON
npeseHTanuu o teme: “Product Presentation”.

JUis OUEHKH pe3yJibTaToB OOY4YEHHS MO AMCLUUIUIMHE y4eOHBIM IJIAHOM B TPEThEM
CEeMecCTpe MpeayCMOTPEeH 3a4eT, MPOBOJUMBIA B (GopMe WHIAMBUAYATbHOW MpE3EHTAIMH IO
teme: “Bank Presentation (Finance)”.

JIst OLICHKH pe3yJbTaTOB OOYYEHHUs MO TUCHUIUIMHE YYEOHBIM IUIAHOM B YETBEPTOM
CEMECTpe NPeyCMOTPEH IK3aMEH, IPOBOAUMBII B popme

1) HEMOATOTOBIEHHOTO MOHOJIOTUYECKOTO BBICKA3bIBAHUS MO OJHOM M3 MPEIJI0KEHHBIX
TEM MPOJIOJKUTENBHOCTBIO 1-2 MUHYTHI;

2) oTrBeTa Ha BOMpochl (3-5) mapTHepa WM NPENoJaBaTelis MOCe MPEICTaBICHHOTO
MOHOJIOTa;

3) rpynmoBoii neiaoBoi npe3eHtanuu no teme ‘“Multinational Company™ (3-5 yenoBek).

10. PECYPCHAS COCTABJIAIOLIASA

JUia npoBeleHMs] 3aHATUH CEMHHAPCKOIO TuIa (MPaKTUYECKUX 3aHATUH) M0 JaHHOU
JTUCIUTIIIMHE UCTIONB3YIOTCS ayIUTOPUH ¢ Y4eOHOW MeOenbio U Menua-o00py1oBaHueM (TPOEKTOP,
9KpaH, HOYTOYK).

Hns  caMocTosATEeNbHOH  paboThl  OOy4alOMIMXCSl  UCHOJb3YeTCsl  MOMEIICHHEe  JUIs
CaMOCTOSITENIBHOM  paboThl  00y4YaroIIMXCsl, OCHAIIEHHOE KOMIIBIOTEpAaMHU C HEO0OXOJMMBIM
MPOrpaMMHBIM OOecrieyeHueM M JocTynoM B HHTepHeT u 3NeKTpOHHYIO HH(OPMAaIMOHHO-
o0pa3oBaTeNnbHYI0 Cpe3y By3a.

Jis  mpoBeAeHHS KOHTPOJI CAMOCTOSITENbHOM pa0oThl MO JaHHOW  TUCITUILIMHE
UCTIONB3YIOTCSl ayIUTOPHH C Menua-o0opynoBaHHEeM (IIPOEKTOp, JKpaH, HOYTOyK) M y4eOHOM

MeOEeIbIo.



I[J'ISI MNPOBCACHUA TCKYLICTO KOHTPOJIA YCIICBACMOCTU H HpOMG)I(yTO‘lHOfI arTeCcTaliuu I10

TAHHOW TUCITUIUIMHE HCIONB3YIOTCS ayAWTOPHH C YYeOHOH MeOenbio W Meana-o0opyIoBaHUEM

(poekTop, 3KpaH, HOyTOYK).

IlepedyeHb JMIEH3NOHHOTO IPOrPAMMHOIO 00ecTeYeHust

Ne

w/n HaumenoBanue Tun pecypca
1 Microsoft Office JIHueH3H0Hqu coramexue Migrosoft - Qpen
Value Subscription qist pemenuii Education
Solutions NeV8265046
. . Cy6munen3uonnsiii foroop AO «CodrJlaitn
2 Microsoft Windows Tpetim» Ne /131 ot 10.07.2020. Cpok neiicTBus
JIOTOBOpA - OeCCPOUHBIi
OnexTpoHHbIN ciaoBaps #ABBYY 00O "ABU Cograep" TIT OOQO" Ilporpam-e
3 Lingvo 11 cnoBaps 6 s361k0B Volume texHosoruu" Ne88 ot 31.10.2005 (mocTossHHO-
License Concurent (21-50) #ABBYY neiicrByromas auuensust). Cpok neicTBus
Lingvo 11 cnoBapsb 6 SI36IKOB JINIICH3UH - 0€CCPOYHBII
JII OO0 "Koncynwsrantllntoc TonbsTT"
Koncynprantllntoc cnpaBodHo-
4 MIPABOBasi CHCTEMa OTCYCCTBCHHOTO FIOTOBOP N9251v o 01'01'29 24 (exeronwo
nposeBaeMbiit). Cpok AEHCTBUS JTUIICH3UA -
MIPOM3BOJICTBA .
OCCCPOYHBIN
CJI1 AO «CodrJlaita Tpetia» noroBop
5 Antusnpyc Kacnepckoro NeTr000840657 ot 04.12.2023, nuuen3ust Ne
OTEYECTBEHHOTO ITPOU3BOJICTBA 17E0-231207-081245-920-2920. Cpok
JercTBus orosopa jio 11.02.2026
IlepeyeHb cBOOOHO PACIPOCTPAHAEMOI0 IPOTPAMMHOIO 00eCIeYeH s :
Ilepeuens ¢B00OIHO PACIPOCTPAHSIEMOI0 IPOrPAMMHOI0 00ecrevYeHust
Ne HaumenoBanue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynomumeoua 110 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 IIpocmompuux (viewer) # Foxit Reader - Russian
3 Bpaysep # SeaMonkey

# Google Chrome




B cootBerctBUM ¢ [lonoskeHHEM O CO3[aHUM CHCIUAIBHBIX YCIOBHUI Ui HHBAIUIOB M JIMIL C
OB3 wuHpOpMAMOHHO-TEXHOJNIOTHYECKass 0a3a 00pa3oBaTeIbHOrO IMpollecca MpeTyCcMaTpPUBACT
HCIIOJIb30BAHNE MATEPHATBHO-TEXHHYECKUX CPEJICTB C YUETOM PA3IMUYHBIX HO30JOTHH MHBAIUIOB U
mur ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas quTepaTypa

No KoauuecTBO B
Bbubauorpadguueckoe onncanue Tun
OondIHoTEKE

Cotton, D. Market Leader: Intermediate Business English
[Tekct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd

1 Y4eOHHK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

7 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yae6HIK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 [Texcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd Y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
Oumman, JI. M. Professional English : yue6. mocobue / JI. M. 6

4 | ®umman. - Mocksa : Undipa-M, 2022. - 120 c. - 9BC yHeOHOE NEC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocooue

https://znanium.com/catalog/document?id=399260
ManbkoBcKasi, 3. B. AHMIHMIICKUN A3BIK B CUTYyaIUsAX
MOBCETHEBHOTO JICJIOBOTO 00MIeHUS : yueOHoe mocodue / 3.B. | ydueOHOe
5 | MaubkoBckasi. - MOCKBa : Wndpa-M, 2023. - 223. - OBC 9bC
! . nocodue
Znanium. - Tekcr : anekTponHslii. - URL:
https://znanium.com/catalog/document?1d=422429

11.2 JonosiHUuTEIbHAS JJUTEPATYpPa

Ne
n/n
1 Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.

Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

bubanorpaguyeckoe onucanue

D) Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [ Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYxpaunren, U. A. MHOCTpaHHBIH SI3BIK (QaHTITHICKAN) B TPO(ECCHOHATEHON

5 | mearenbHOCTH : yueOHOe nocobue / U. A. Vkpannen. - Mocksa : PI'VII, 2019. - 40 c. -
OBbC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

iokanoBa, H. M. Aarnuiickuii s3bIk : yueOHOe nocoOue. - 2-e u3fl., nepepad. u Jo1. -
6 | Mocksa: Wndpa-M, 2022. - 319 c. - Tekcr : anekrponHbld. - O3bC Znanium. - URL:
https://znanium.com/catalog/document?id=400270



https://znanium.com/catalog/document?id=399260
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=400270

MamnsbkoBckast, 3. B. [lenoBoiil aHrIMHACKHIA S3bIK: YCKOPEHHBIHN Kypc : y4e0. mocodue / 3.
7 | B. ManbkoBcKas. - MOCKBa : Nudpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL: https://znanium.com/catalog/document?id=399977

Ilepuoanyeckre M3TAHNS:

1. AxTyanbHble MPOOJIeMbl (QUIOIOTHH M METOIUKH IPENOJaBaHUsI WHOCTPAHHBIX S3BIKOB :
Hay4HbIi xKypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HWnHoctpaHHbIE SI3BIKH B BBICIIIEH IIKOJIE: Hay4HBIN JKypHaJI. -
URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. CoBpeMeHHbIE UCCIICIOBAHUS B 00IaCTH MPEOJaBaHUsl HHOCTPAHHBIX S3bIKOB B HESI3BIKOBOM
By3e: HayuHbIl )xypHair — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopuss W TpaKTHKa HWHOCTPAHHOTO sI3bIKA B BBICIICH IIKOJE: HAYYHBIH JKypHalL. —
URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopwust A3bIKa U MEKKYJITYPHAsT KOMMYHHKAIIUS: HAYIHBIA ¥ PO(ECCHOHATBHBIN JKypHAIL.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHHBIe Ipo(eccHOHAIbHBIC 0a3bl JAHHBIX, HH(POPMALIHOHHBIE

CIIPaBOYHBIC CUCTEMBI, 3JICKTPOHHLIEC 0HOJIMOTEYHbIE CHCTEMbI

1.  basa manneix East View Information Services. — URL: https://dlib.eastview.com.

2. eLIBRARY.RU: nayunas snekrponHas o6uommoreka. — URL: https://elibrary.ru.

3. ZNANIUM.COM: snexkTpoHH0-0nOanoTeuHas cuctema. — URL: http://znanium.com.

4.  HDUKOH: apxuB HayuHbIX xypHaIOB . — URL: http://neicon.ru.

5. OBC TAY: nsnexktponHas Oubnanoreka [DnekTpoHHbI pecypc]. — Pexum npoctymna

http://83.234.207.58/MarcWeb2/Detault.asp

12. METOANYECKUE YKA3AHUSA JJIA OBYYAIOIIUXCSA 110 OCBOEHUIO
JAUCHUIIJTINHBI

OcBoenne 00yyaromMMCsl JAUCLUILIMHBI NIPEAINOJaraeT MOCEUIeHUEe MPaKTHUECKUX 3aHATHH,
BBINOJIHEHHE MPAKTUYECKUX 3aJaHHi, BBIMOJHEHHE 3a/JaHUil s caMmocTosTenbHON pabotel. [lpu
HOJTOTOBKE K TMPAKTHUYECKOMY 3aHATUIO O00ydYaromemycss HEOOXOIMMO IOBTOPUTH MPOWUICHHBIN
MaTepuai 1o U3y4yaeMoi TeMme, ¢ 1eNblo ObITh TOTOBBIM K YCTHOMY OIPOCY, @ TaK)XK€E MPEI0CTaBUTh
BBINOJIHEHHBIE MHUCbMEHHBIE JIOMAallHME 3ajaHus. B pamkax naHHONH y4eOHOH JUCLUIUIMHBI
BBIJIENII€TCSL 0c00asi poJib U 3HAUEHHE CaMOCTOSITEIbHOMN eATeIbHOCTH 00yYaroIerocsi B mpouecce
oBNaieHus sA3bIkoM. Ha Bcex atamax oOyueHus oOparaercss BHUMaHHe Ha oOyueHHe 00yJaromuxcs
METOMKE caMO0Opa30BaHUsI, KOTOPAs MMO3BOJISIET MM OBJIAJICTh MPHEMaMH U3BJICUEHHUS HH()OPMAIIH
U3 TEKCTOB, 3HAKOMUT CO CIIOCO0aMH €€ Mepeiaui Kak B yCTHOM, TaK U B IMCbMEHHOM BHJIE, & TAKXKe
B (opMe JETOBOro NMUChbMa, YCTHBIX TOKJIAJ0B, COOOIIEHMM M Mpe3eHTaluui ¢ HCIOJIb30BaHUEM
U(PPOBBIX HHCTPYMEHTOB JJIsl PELICHHUS TIOCTABICHHOMN 3a/1a4H.

OcBoeHME NUCUUIUIMHBI MIPEAIOoJiaracT BBINOJIHEHNE NMPAKTUYECKUX 3aAaHUN (IIPaKTUKH) BO


https://znanium.com/catalog/document?id=399977
https://www.elibrary.ru/contents.asp?titleid=48918
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://dlib.eastview.com
https://elibrary.ru
http://neicon.ru
http://83.234.207.58/MarcWeb2/Default.asp

BpeMs KOHTAKTHOM paboThl C MpenoaaBareneM JHOO B Yachl CaMOCTOSTEIbHOM paboThl. Bce
IPAKTUYECKHUE 3aJaHus AUCLMILIMHBI IPEIOCTABIIAIOTCS IPENOJABATENSIMU BO BpPEMS 3aHATUH U
pa3MenalTcsl B JIOKAIbHOM ceTH AKaJeMUU M AJIEKTPOHHONM HH(POPMAIMOHHO-00pa30BaTeIbHON
cpene. BeimonHeHHble NMpakTHuecKue paboOThl CHAIOTCS HAa MPOBEPKY IPENOAABATENIO OJHUM U3
CJIEAYIOUIMX CIIOCOOOB: TMPEAOCTABICHHE BBHINOJHEHHOIO JIOMAILIHErO 3aJaHds JIMYHO B PYKH
IPENnoAaBaTeslo, OTIPaBKa MPENOoJaBaTeN0 Ha MOYTOBbIM sAummK. [Ipu oTnpaBke npenogaBaTelio
BBIMIOJIHEHHON paboThl MO MOYTEe O0y4aromiemycs cielyeT OOecledUTh JUYHYIO0 UACHTHU(]UKAIMIO.
Kak npaBumiio, B TeMe MM TeKcTe nmuchbMa ykasbiBaeTcs Kypc, @O oOyuaromierocs, JUCHUILIMHA,
TeMa, 0 KOTOPOil BhINOIHEHA paboThl. OTAEIbHBIE MPAKTHUECKUE pabOThl MOTYT OBITh MPOBEPEHbI
IIPENoAaBaTesIeM HEMOCPEICTBEHHO B ayAUTOPHUH.

Jyis 3aKpernyieHus: IpruoOpEeTEHHBIX 3HAHUIM, YMEHHUI U HaBBIKOB, /Ul pa3BUTHS CIIOCOOHOCTEN
K caMOOOyuYeHHMI0 B JUCLMIUIMHE MpPEeIyCMOTpEHa caMocTosATeNbHas pabora. CaMmocTosiTenbHast
paboTa MOXKET BBIMOJHATHCS OOYyYarOIIMMCS JIOMa WIM B ayJUTOpUAX AKaJeMUH, CIELUAIbHO
OTBEJICHHBIX JUII CaMOCTOSTENbHOM pabOThl M OCHALICHHBIX HEOOXOJAWMBIM TEXHUYECKHM H
nporpamMmMHbeIM oOecrieuenueM, goctynomM k OWOC u OBC. [lng ycnemHoro BBITOJHEHUS
CaMOCTOSITENIbHOW paboThl 00y4YarOLIEMyCsl PEKOMEHAYETCsS 3apaHee O3HAKOMUTBCS C IEepeyHeM
3aJaHui U TpauKoM ee BBINOJIHEHUs. [IoAroToBKa K MPAaKTUYECKUM 3aHATHSAM C MOCIETyIOIUM
y4acTHEM B YCTHOM OIIPOCE IPEAIoJIaraeT: CUCTEMATUYECKOE M3YYEHHE ayTEHTHUYHOIO MaTepuaia
U3 YYeOHMKOB M WCTOYHHKOB JIOTIOJHUTEILHOW JUTEPATyphbl; TOATOTOBKY WHAWBUIYATBHOTO
BOKaOyJIsipa 10 MPOMICHHON TeMe; paboTy CO CIPaBOYHOM JUTEPATypOHd M ClOBapeM; paboTy Han
omnOkaMu. B pamkax naHHO# yuyeOHON TUCHMITIMHBI 00YYaroIUecs BBITOIHSIIOT CAMOCTOSATENIBHYIO
paboTy B BU/E MOBTOPEHHUS MPOUJCHHOTO MaTepHaia Mo BCEM M3y4aeMbIM TEMaM JECATH Pa3JieioB,
YCTHO M IMUCHbMEHHO (MMHMCHbMEHHBIE JOMalIHUE paOOThl) OTBEYAIOT HA BOIPOCHI Ui MOJATOTOBKU K
TEKyIIEMy KOHTPOJIIO B COOTBETCTBYIOLIEM CEMECTPE, a TAK)KE FOTOBATCSA K MHAWBHIYAIbHBIM WU
IPYIIIOBBIM IPE3EHTALUAM I IPOXOKACHUS IPOMEKYTOUHOM aTTECTAlUU 110 AUCLIUILIINHE.

JUist BBITIOJIHEHHSI IPAKTHUECKUX 3aJIJaHH CaMOCTOATENbHOM paboThl O JAaHHOM IUCIUILIMHE
B JOMAIlHUX YCIOBHSX (32 mpeaenamMu AKagemMun) oOydaromemycs HEOOXOAWM MepCOHATbHBIHN
KoMIbIOTep (MIaHmer) W nporpammublii maker Microsoft Office ne Hmwxke 10 Bepcum.
CamocrositenbHas paboTa CONPOBOXKAAETCS METOJMYECKUMHU YKa3aHUSAMH, pa3MEIIEHHbIMU B
JOKaJbHOM ceTH AKaJeMMH U DIIEKTPOHHOH HMH(POPMALMOHHO-00pa30BaTENbHON  cpere.
Metoauyeckne ykazaHus —cojepar (OpPMYJIHPOBKY 3aJaHus, TNPUMEPHYIO TEXHOJIOTHIO
BBINOJIHEHUS, popMaT caur BhIMOJIHEHHON paboThl. [IpenoaBarens BO BpeMs ay JTUTOPHBIX 3aHATHI
3apaHee 00CyXIaeT ¢ OOy4aroLMMHCS 3a/laHUe€ CaMOCTOSATENbHOW paboThl M MOPSAOK €€ Cclaauu.
KoHcynbTanuu 1no BBIIOIHEHUIO CaMOCTOSTENBHBIX paboT, 00CYKIEHHE OTMETOK M JIOMYIIEHHBIX
OMOOK, 3aIUTa OTIACIBHBIX BHUJOB CAaMOCTOSATENBLHBIX paboT ocymecTsisercss Bo Bpemsi KCP Ha

kadenpe npUKIAAHOW WHGOPMATHKA WJIM B ayauTOpud 10 pacnucaHuio. KoHCymbranuu



IpenojaBaTess M0 BBHIIOJHEHUIO CaMOCTOSATENbHOW PabOThl MOTYT OCYLIECTBISTHCS MOCPEICTBOM
acuHxpoHHoro (noura, YMMOC) u CHHXPOHHOTO (ZOOM, CETH) KOMMYHHUKAIIMOHHOTO B3aUMOJEHCTBHSI
[0 TPEABAPUTEIBHON JOTOBOPEHHOCTH C NPENOJABATENEM. BBINOIHIEMBIE CaMOCTOSTEIbHBIC
paboThI ABISIOTCA IEMEHTAMU TEKYILEro KOHTPOJIsSl U OLEHUBAIOTCS MpernoaaBaTeneM. [lonydyeHHble
OTMETKHU YYUTHIBAKOTCS IIPU BBICTABJIICHUM 3a4€Ta, 3a4€Ta C OLCHKOM, IK3aMEHa.

@®opmoii IPOMEXKYTOUHOTO KOHTPOJIS BBICTYNAET 3a4eT, 3a4ET C OLIEHKOM, dK3aMeH. 3auer,
IPOBOAMMBIN B (hopMe MHIMBUYAJIbHOM NMPE3EHTAUHU 110 U3YUYEHHOU TeMe, BBICTABIISETCS B IEPBOM
U TpeThbeM ceMecTpax oOydeHus. sl OLEHKH pe3ysibTaToB OOydeHHUs IO JUCLHUIUIMHE y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpe TPEAyCMOTPEH 3aueT C OLEHKOW, NpOBOAUMBIM B ¢opme
VUHAMBUyaJIbHON IpEe3eHTaluu 10 U3y4eHHOHM TeMme. B uyerBeprom cemectpe o00ydeHUs
OPEeIyCMOTPEH 9K3aMeH, MpPOBOAMMBIH B (GoOpMe HEMOJArOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAHUS 110 OJHOW M3 NPEMJIOKEHHBIX TEM IPOJOJDKUTEIBHOCTBIO 1-2 MUHYTBI;, OTBETa Ha
Bompockl (3-5) mapTHepa WIM HpenojaBaTeis MOcCie MPEJCTaBICHHOTO MOHOJIOra; TPYHIIOBOM
JIEJIOBOM IPE3eHTAllMd 1O M3ydyeHHOW Teme. Kpurepuu BBICTaBJIEHHs 3a4eTa, 3a4€Ta C OLIEHKOH,

OK3aMCHa O3BY4YHBAIOTCA npenoaaBaTejcM Ha IMEPBBIX 3aHATUAX 110 JUCHUIIIINHE.



13. JIUCT COI'JTACOBAHUA

CocraBui:
3aBenyrouuii kageapoil HHOCTPaHHBIX S3bIKOB W
H.A. Kopneesa, K.1.H., JOLIEHT —

(mmoamuce)

3aBenyIoUIHii BbITycKaroliei kadeapoit
H.B. Crpekanosa, J1.11.H., TOIEHT

(nmoxnuce)
JHupexrop BUK (7
O.B. banakuna :

(Toxnuce)

Havansauk OOVII
A.®. OunHk [

(moxnuce)



