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1. OBIIAA NUHO®OPMALIUA

Pabouas mporpamMma auctuIuiiHbl «HOCTpaHHBIM S3bIK» COCTaBlieHA B COOTBETCTBUU C
TpeboBaHusIMU  (eAepalbHOrO TOCYJApPCTBEHHOTO 00pa30BaTeIbHOrO CTaHAAapTa  BBICIIETO
oOpasoBanusi — OakamaBpuaT 10 HampasieHuto moarotoBku 09.03.03  «Ilpuxmagnas
nHpOpMATHKa», YTBEPKIESHHOTO NpHUKa3oM MuHHUCTepCTBa 00pa3oBaHus M Hayku Poccuiickoi
Oenepannn 19.09.2017 Ne 922, m yueOHoro 1iaHa HanpaBieHus mnoaroroBku 09.03.03
«IIpuknagnas uHpopMarukay, mpodmib (mporpamma OakanmaBpuara) «JluzaiiH u paspaboTka
U (POBBIX MPOTPAMMHBIX ITPOTYKTOB.

TpynoemkocTs aucuuiuineel: 16 3.e. / 576 akanmemuyeckux 4aco, B ToM yucie 136 yacoB
KOHTaKTHOH paboTsl u 404 yacoB caMOCTOSATENHHON PaOOTHI 00YUYAIOIIUXCS.

Pacnpenesienne 4acoB JUCHHUILJIMHBI [0 CeMeCTPaM U BUAaM 3aHATHI (110 y4eOHOMY ILIaHY):

KoauuecTBO 4acoB
Bup yueoHoii pa6otnl lice%r::or;qo Cemecrpet
y Y1 2 3 4 5067|809
IJIAHY
KonrakTHas paGora 136 30 36 32 36
(Bcero):
B ToMm 4gucie:
Jlexnunu
[IpakTuueckue 3aHsATHs 108 28 28 24 28
KoHnTpomns camocTosTenpHON
pabotsl (KCP) 28 4 8 8 8
CamocrositeibHas padora 404 112 108 76 108
(Bcero):
Buabl npoMexyTouHO 3auer c SK3aMeH
aTTecTAllMHU (IK3AMEH, 36 3auyer . | 3aueTr
. OLIEHKOM 36
3auem, 3a1em ¢ OYeHKOll)
OBbLIAA Yacer: 576 144 144 108 180
TPYA0EMKOCTh

2. TEJH 1 3AJAYN JUCTUTLINHEI

JlaHHas AUCIUIUIMHA 110 CBOEMY XapakTepy SIBJIAETCS KOMMYHMKAaTUBHOW U HalpaBlIeHA Ha
¢dbopMHpOBaHHE W pa3BUTHE pPEUEBBIX YMEHMH, (OPMHpPOBAHHE CIIOCOOHOCTHM U TOTOBHOCTH
MCIOJIb30BaTh HHOCTPAHHBIHN S3bIK KaK HHCTPYMEHT B CUTYal[H peallbHONH KOMMYHUKAIINH.

JucuumnimHa uMeeT cBoed 1enbio chopMHpOBaTH W/MIM Pa3BUTh S3BIKOBBIE M pEUYEBBIC
HABBIKM U YMEHHUS B ayJMPOBAHHH, YCTHOW PEeUH (IMATOTHYECKONH U MOHOJIOTHUYECKO), YTCHUH U
IIUChME.

AKTyalbHOCTh JaHHOHN pabodyeil mporpamMMmbl OOYCIIOBJI€HA CTPEMUTEIbHBIM PAa3BUTHEM U
BIIUSIHUEM LU(POBON SKOHOMHUKM Ha (DOPMUPOBAHHE KIIOUYEBBIX KOMIETEHIIMH U TMOATOTOBKY

BOCTPeOOBAHHBIX CIIEHUAINCTOB B cepe NMPUKIaTHON HHPOPMATUKNA B COBPEMEHHOM MHUPE.




B ycnoBusx nudpoBuzanmu BaxxHO (HOpMUPOBAHHE, MOJIEPKAHHE U PAa3BUTHE HABHIKOB B
chepe WHGOOPMANMOHHBIX M CKBO3HBIX TEXHOJNOTHMH JJisi OakalaBpoB, YTO CIHOCOOCTBYET
JTOCTIKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHHKOB Ha PBIHKE TpYyZAa,
6osee 3¢(HEeKTUBHON afanTalliy B HOBBIX YCIIOBHSX.

B pesynprare ocBoeHUs pabodell MpOrpamMMmbl JUCIHHIUITMHBI OOYYarolmuecs OBJIaICIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMUA, COPMHUPOBAHHBIMHU IO 3alpoChl paboToaaTeNiell U ¢ y4eToM
norpeOHOcTell  1HM(POBOI  SKOHOMHUKH, HEOOXOOUMBIX B  Oyaymieid mpodeccuoHaTbHOU
JIeSITeIbHOCTH BBIITYCKHUKA B paMKax HarpasiieHus «lIpuknannas uHGopMaTrkay.

LeJ» TUCHMNJIMHBI - MOBBIIICHUE UCXOJHOTO YPOBHS BIIAJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpeIblAyIIel cTyrneHu oOpa3oBaHusi, W (opMupoBaHue y 0OOydaromuxcs
HEOOXOJMMOTO W JOCTaTOYHOTO YPOBHS KOMMYHHUKATHBHOW KOMIIETCHIIMHM JUI PEUICHHUS
COIMAIbHO-KOMMYHUKATHBHBIX 33Jad B PA3JIMYHBIX OOJACTIX OBITOBOHM, KyJIbTypHOU U
poheCCUOHATILHON JeSITEIBbHOCTH MPH OOIIECHUH C 3apyOeKHBIMH MTApTHEPAMH C MCIIOJIb30BaHUEM
U(POBBIX TEXHOJIOTUH, a TAKKE IS TATbHEHIIIEr0 caMo00pa3oBaHMsL.

BocnuraTtejbHas Hedb JUCHUIUIMHBL UMEET KYJIbTYPHO-TBOPYECKYIO HAIPABICHHOCTh U
HalleJIeHa Ha CO3/aHUE TIOCPEJCTBOM WHOCTPAHHOTO SI3bIKA YCIOBHU JUIS Pa3BUTHS TBOPYECKUX
CIOCOOHOCTEH OOYYaroIIuXCs, BKIIOYCHHE WX B Pa3JIMYHbIC BHUJBI COLHUAIBHO 3HAYUMOU
JesITeTbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOXHOCTh ()OPMUPOBAHHS OPUTHHAIBHOCTH MBIIIICHHS,
a TaKk)Ke peaTu3aIiy JMIHOCTHO OPUEHTHPOBAHHOTO TTOAX0/1a B MPO(decCHoHaIBHON cdepe.

3agauu AUCHMILIMHBI:

J (dopmupoBaTh y 00yUaroMUXcs 3HAHUS, YMEHHS U HABBIKU B 00JIACTH YCTHOM U MMCbMEHHOMN
NPaKTUKA PAa3TOBOPHOM M MNpOo(ecCHOHAIBbHO-JENIOBOM pPEeYM M HCHOJIb30BAHUE HX B
npodecCHOHATBHOM 1eATETbHOCTH 110 HAIIPABJICHUIO MOJITOTOBKH

J O3HAKOMHUTHh OOYYAIONIMXCS C OCOOCHHOCTSMH JIEKCHYECKOH CHCTEMBI HM3y4aeMOro
MHOCTPAHHOT'O 53bIKa, (DYHKIIMOHAIBHOW M CTUJIMCTUYECKON TuddepeHmanueil s3pK0BbIX
CpeAcTB, HamOoJee NPOMYKTUBHBIMH CIOBOOOPA30BATEIBHBIMH MOJICISIMUA HW3y4aeMOTo
WHOCTPAHHOTO SI3BIKA, B TOM YHUCIIE C UCTIOIH30BaHNEM IU(DPOBBIX CEPBUCOB;

J COBEpPILEHCTBOBAaTh HABBIKM PpACIO3HABAaHUS M TOHMMAaHUS TpaMMaTHYecKux (opM u
KOHCTPYKIIMH B ONOpE Ha pa3IMYHbIC IPU3HAKHA TPAMMATHYECKUX SBJICHHA, a TAK)KE HaBBIKH
yHOTpeOJIieHUs] TPaMMAaTUYECKUX KOHCTPYKIMM B pa3IM4YHBIX pPEUYEBBIX CHUTYalMsIX C
Ucrosp30BaHueM 1UQpoBbix uHCTpyMmeHToB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

o pa3BUBaTh KOMMYHHUKATHBHBIC KOMIICTEHIIMH, HEOOXOAUMOM TSI TBOPYECKOHN JEATEIBHOCTH

B TIOBCEJTHEBHOM OOIIICHHNH, B OOIIECTBEHHO-TIOJIMTHYECKOW U HAYIHO-TIPOGECCHOHATHHOM

chepax;



) npuoOImaTh 00YYaIOMUXCS K CaMOCTOSITEIFHOM HMCCIIeIOBATEIHCKONH paboTe HaJ S3BIKOM,
pa3BUBaTh y OOYYaIOIIMUXCS AHATMTUYECKHH TMOJIXO0J K HM3yYaeMbIM SI3BIKOBBIM SIBICHUSM
MyTEM COIOCTABJIEHUS UX C COOTBETCTBYIOIIUMH SIBJICHUSMHU POJTHOTO S3bIKA.
3agaumn BoCIUTATEIbHOU PadoThI:

° pa3BUTHE Yy OOYYAIOIIUXCS MIOHUMAHUS COIUATBHON 3HAYMMOCTH MHOSI3BIYHON KYJIBTYpHI B
Oynymedt TpodeCCHOHATBHOW JEATEIIBHOCTH HAa HMHOCTPAHHOM  SI3BIKE, Kak  JUIs
COBPEMEHHOTO OOIIECTBa, TAK W JUISl JIMYHOTO MPO(ECCHOHATBLHOTO CTAHOBJICHUS;

° CO3JIaHUE YCJIOBHH JUIsi OCO3HAHUS OOYYaIOIIMMHKCS CBOEr0 MecTa W poyi B Oymymiei
po¢eCCHOHAIBHON JEATEIHHOCTH;

° dbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  IOCPEACTBOM  MPHOOIICHUS
00y4JaromUXcsi K WHOSI3BIYHOM KYyIbTYpe U BOBJICYCHHS B TBOPYECKYIO ACSITEIBHOCTH C
HCITOJIb30BAaHUEM MHOCTPAHHOTO S3bIKa;

. pa3BUTHE KYJIbTYPbl MEXXJIMYHOCTHOTO MPO(HECCUOHATBLHOTO B3aUMOICUCTBHS.

3. MECTO JUCHMUIIVIMHBI B YYEBHOM IIJIAHE

VYueOnass mucturuinHa «MHOCTpaHHBIA S3BIK» OTHOCHUTCS K JTUCIUIUIMHAM OO0sI3aTeIIbHON
gactu Onoka Jlucuuminael (Moaynu). M3ydeHue MaHHOW AMCIMILIMHBI 0a3UPYyeTCs Ha MaTepuaie,
W3Y4eHHOM B paMKaX MIKOJBHOTO Kypca. JIMCHUIUIMHBI, TpU H3YyYEHUH KOTOPBIX OyIyT
WCIOJIb30BaThCS 3HAHMSI, YMEHUS U HABBIKK, TPUOOPETEHHBIC B PE3yIbTaTe U3YUCHHS AUCIIUITITMHBI

«IHOCTpaHHBIN A3bIK» - «II0ATOTOBKA MO AHTJIMHCKOMY S3BIKY».

4. TINIAHUPYEMBIE PE3YJIbTATBI OBYUEHUS 11O AUCHUIIJIMHE JJI51

®OPMHUPOBAHUA KOMIIETEHIUI OBYUYAIOIIIUXCHA

PesynbpTaTel ocBoeHusi 00pa3oBaTeNbHON MporpamMmbl (KOMIETEHIIMH OOYYaroIIHUXCs)
YCTaHABIIMBAIOTCSI B COOTBETCTBUU C (eaepaabHbIM TOCYJapCTBEHHBIM 00pa30BaTEIbHBIM
CTaHJAapTOM TIO0 HAaNpaBJIEHUIO TOATOTOBKM U  NPO(PECCHOHANBHBIMU  CTaHJApTaMH,
COOTBETCTBYIOIUMH MPOPECCUOHATBLHON JIeSTENbHOCTH BBITYCKHHUKOB, a TakXe Ha OCHOBE
aHain3a TpeOoBaHUM paborojareneil, NpPeIbABISEMBIX K BbINyCKHUKaM. [lnanupyemblie
pe3yabpTaThl 00yUYEHHUS M0 NUCIHUIUIMHE (3HAHMS, YMEHHUS, HaBBIKH) 00CCTICUMBAIOT JOCTHKECHUE
pe3yJabTaTOB OCBOCHHUS 0Opa30BaTeNbHOW MHpPOrpaMMbl U (OPMHUPYIOTCS B COOTBETCTBUHU C

KapTaMn KOMIIETCHIUH O6pa3OBaTCHBHOﬁ IporpaMMal.

Hudp n
HA3BAHME NuaukaTopsl IlnanupyemMsble pe3yabTaTbl 00y4eHHU s
KOMIIeTEHIIUH 10 TUCHUILIHHE
KOMIIETEeHIIUH
YK-4 VYK-4.2. OcymiectBiser 3HaTh:

Cnocoben JIEJIOBYIO KOMMYHUKAIIMIO B | - CHCTEMY U CTPYKTYPY HHOCTPaAHHOTO
OCYLLIECTBJIIATh YCTHOW U MUCbMEHHOMN SI3BIKA;

JIEIIOBYIO (hopMax Ha MHOCTPAHHOM | - pa3JIMYHbIE aCMEKTHI SI3bIKA: (POHETUUYECKUH,
KOMMYHUKaIHU (bIx) s13bIKE (aX) JIEKCUYECKUM, TPAMMATUYECKUH, B T.4.




10 B YCTHOU U
MMUCbMEHHOU
dbopmax Ha
rocyapCcTBeH
HOM SI3bIKE
Poccuiickoit
Oenepanyu U
MHOCTPAHHOM

(BIX)

si3bIKe(ax)

CTPYKTYpy MOCTpOEHUS Ppa3, MpeaaoKeHuil,
BBICKA3bIBaHU, [IEIOCTHOTO TEKCTA;

- aJICKBAaTHBIC SI3BIKOBBIE CPEJCTBA JIJIS
peanu3aii OCHOBHBIX PEUEBBIX (DYHKITHIA;

- COBPEMEHHbIE TEXHUKU U CIIOCOOBI 1€TT0BOM
INACbMEHHOW U YCTHOM KOMMYHMKALIHH;

- KpUTEPHH, IIPEIbSABIsEMbIE K 0(OPMIICHUIO
JIETIOBOM KOPPECIIOHICHIINY;

- OCHOBHBIE TPEOOBAHUS K CO3/IAHUIO
JIETIOBOM ITPE3EHTALINH;

- KYJIBTYpY, CTUJIb KU3HHU, HALIUOHAIBHBII
MEHTAJIUTET HOCUTENEH SA3bIKA JUIs
pEeIOTBpaleHHs] HETOHUMaHUsSI Ha
MEXJIMYHOCTHOM U MPO(PeCcCHOHAITBHOM
YpOBHE;

- MHOCTPAHHBIN A3bIK B 00bEME,
HEOOXOUMOM JIs MOTy4eHUs HH(opManuu
po(heCCHOHATTLHOTO COACPKAHMSI U3
Nurepuer-uctounukoB IbC
ZNANIUM.COM, HOUKOH, 3BC TAY,
5BC IPRbooks.

Ymersn:

- IOHUMAaTh pedyb HOCUTEIISA/TIEH sI3bIKa B
YCTHOW W MUCbMEHHOH (opmax;

- aJICKBaTHO BOCIIPOU3BOJIUTH HEOOXOAMMBIN
Ha0Op KOHCTPYKLMI U TEPMUHOB B
MOHOJIOTMYECKOHN U TNAJOrMYECKON peuH;

- IOHUMAaTh ayTeHTUYHbIE TUCbMEHHbBIE
TEKCTBI, UCIOJIb3Ysl Pa3HbIE TEXHUKH UYTCHMUS;
- U3BJIEKaTh HEOOXOIMMYIO0 HH(POPMALIUIO U3
OPUTMHAJILHOI'O TEKCTa HA HHOCTPAHHOM
sI3bIKE, aHATM3UPOBATh, 00001IATh, JAe/IaTh
BBIBO/IBI;

- BECTH JIEJIOBYIO KOPPECTIOHICHIINIO;

- IOHUMATh Ha CIIyX pe4b HOCUTEIEH S3bIKA;
- HCII0JIb30BaTh HH(OPMALIMOHHO-
KOMMYHHUKATHBHbIE TEXHOJIOTHH MTPU MOUCKE
Heo0xouMoM HH(pOpMaLMK ¢ TPUMEHEHUEM
opay3epos Google, Yandex B mporeccme
pelIeHrs KOMMYHUKAaTUBHBIX 33/1a4 Ha
roCy/1apCTBEHHOM M MHOCTPAHHBIX S3BIKAX.

Baagern:

- Ha0OPOM SI3BIKOBBIX CPEACTB, HEOOXOIUMBIX
JUISL peanu3aluy yCIeIHOM KOMMYHUKAIUU B
KOMaHJIe;

- HaBBIKaMU PabOTHI CO CIIPABOYHON
JUTEPATypOU U CIOBapsIMU;

- TEXHUKaMU apryMEHTAlNU BEICHUS
JIMCKYCCUU B YCTHOM M TUCbMEHHOM BHJIE,
MOJIb3YSICh 3HAKOMBIM JIEKCUYECKUMH U
rpaMMaTHYE€CKUMU CPEACTBAMMU SI3BIKA;

- TEXHOJIOTHUeH co3/1aHus JeI0BOM
MPE3EHTAIMN HA UHOCTPAHHOM SI3bIKE;

- HaBbIKaMHU (DUKCHPOBAHMSI OCHOBHOU UJCH




U BTOPOCTETIEHHBIX JIETAJIE B YCTHOU U
NHUCHbMEHHOU KOMMYHUKAIIUH,

- UIHOCTPaHHBIM S3BIKOM B 00BEME,
HEOO0XOAUMOM ISl IOTY4YEHUsI HHPOpMALUU
U3 3apyO0exKHBIX HCTOUHUKOB.

YK-4.3. OcymecTBiser
JIEJIOBYI0 KOMMYHHUKALIUIO B
nudpoBoH cpelie, MPUMEHSS

B TOM YHCJIE€ CPEJICTBA
BHJICOKOH(EPEHIICBS3H U

KOJIJIEKTUBHOM CETEBOM

padoThl

3HaTh:

- CTUJIb J1€JI0BOTO OOIICHHSI, OCHOBBI
nyOJIMYHOM peun, MOATOTOBKU MPe3eHTALUH,
B T.4. ¢ nomoisio I1IT: PowerPoint,
Google Slides; nmpaBuna ohopmiteHus
JIeTIOBOM MEPENHCKH, B T.4. C IIOMOUIBIO:
Grammarly, Beewriter.

YMers:

- HCIIOJIb30BAaTh NHOCTPAHHBIN S3BIK B
MEKITMIHOCTHOM OOIIEHUU H
pohecCUOHATBHON NeSTeNbHOCTH, B T.U. C
PUMEHEHUEM TUTaT()OPM TSI TPOBEICHUS
BUJICOKOH(EepEeHINil U OpraHu3aun
coBMecTHOH paboTsl Google Meet, Microsoft
Teams, Zoom, Sngexc TeaemocT.

Buaners:

- HaBbIKaMu paboThl B Google-mokymMeHTax
JUTst oOOMeHa MPoPeCCUOHAIBHON
uH(popMaliell Ha UHOCTPAHHOM SI3BIKE;
HaBBIKAMU TIEPEBOJIa TPO(HECCHOHATLHBIX
TEKCTOB, B T.4. C TOMOIIIbIO OHJIAIH-
cnoBapeii: English English Dictionary,
Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u

Ap.




5. CTPYKTYPA U OBBbEM JUCIIUAIIJIMHBbI

Cemectp uzyuenus: 1

Buabi yueOHol padoThl

IIpome:xy
KonTakTHasi padora CamocrosiTesibHas padora TOYHasA ®op
MbI
Paznen B yacax aTTrecTanmu
A, Honpa:men, TEMaA ( ¢ ) TeKyuIero (I)OpanyeM
MOJYJIb sl B yacax KOHTpOIS ble KoMIle
IIpakTnyec - ¢opmbl opranuzaumnu TeHIUHU
Jlexknuu KHe KCP CaMOCTOSITeJIbHOM PadoThI
3aHATHSA
Tema 1.1. Globalization [ToBTOpEHME MPOHACHHOTO Ve THAI
(MpakTUKYM) MaTepuaia, MoAroToBKa oIIDOC
Kynemyprno-meopueckoe 4 16 MHAMBHUIyaJIbHOTO BOKaOyJsipa _— MpeH},ILIe YK-4.2
socnumanue: 10 TIPOMJICHHOM Teme, paboTa JE— VK-4.3
COYUAaNbHAS 3HAYUMOCTb CO CTIPAaBOYHOM JINTEPATYPOU U S
UHOSI3BIYHOLL K)TIbIMYPbl CclIOBapemM
Tema 1.2. Brands .
IToBTOpEHME MPONHIEHHOTO
(MpakTUKYM)
K lomyDHo-meopueckoe Mmarepuaa, moJroToBka v .
- CTHBIN OIIPOC
Pasnen 1. MHUBHIYaJIbHOTO BOKAOYIApa PO, | YK-4.2
socnumatue: - 4 - 16 . - [ICHMCHHBIE VK-4.3
Global 0 TIPOWACHHOM Teme, paboTa -4
Market MENCKYToNLYprioe CO CITPaBOYHOM JIUTEPATYPOU U S
npogeccuonanvroe y 3a1aHHsA
- CJIOBapeM
83aumooeticmaue
[ToBTOpEHME TPOIAEHHOTO -
Mmarepuaa, moJroToBKa
WHIMBUIyaJIBHOTO BOKaOyJIsipa Yerupit onpoce, | YK-4.2
Tema 1.3. Advertising 16 110 TIPOMIEHHO} TeMe, paboTa [TUCLMCHHBIC VK-4.3
- - o o JIOMAaIITHHAE
MPAaKTHKYM 4 CO CTIIPAaBOYHOM JINTEPATYPOU U
(MpakTHKyM) p patyp S—

CJIOBapeM




Tema 2.1. Employment

(IpaKTUKyM) [ToBTOpEHME NPOHAEHHOTO YcTHbIi ompoc, YK-4.2
Kynemypro-meopueckoe Marepuaa, MoAroToBKa THCHMCHHBIC YK-4.3
socnumanue: 16 VHIUBHIYaJ5HOTO BOKaOyIsapa AOMAIITHHE
o v HUA
0CO3HaHUe c80e20 Mecma 4 0 MPOHIEHHOU TeMe, paboTa aa
u poau 6 6yoyweti CO CIIPaBOYHOM JTUTEPATypPOM 1
npogheccuonanvHol cJoBapeM
desmenvHoCmMU
Tema 2.2. Trade [ToBTOpPEHME IPONIEHHOTO i
(IpaKTHKYM) p p YcTHBIH ompoc, VK-4.2
Marepuaa, MmoAroToBKa MHCbMEHHBIC VK-4.3
Kynemypno-meopueckoe -
4 UHAMBHUIYAIBHOTO BOKaOysIpa JOMAIIHHE
gocnumanue: 14 . o
10 TIPOMJICHHOM Teme, paboTa 3a/laHus
Pasnen 2. |MedACKYIbmypHOE . .
3 npocpeccuonanvioe CO CITPaBOYHOM JUTEPATYpOl U
Busm_ess p 0 croBapeM
organiza 83aumooeticmsue
tion o
IToBTOpEHME NPONHAEHHOTO .
YcTHbIM onpoc, VK-4.2
MaTepuaia, MoAroToBKa
o [MCbMEHHBIE VK-4.3
Tema 2.3. Organization 4 14 WHJIMBUIyaJIbHOTO BOKaOyJIsipa [ — :
(MpakTUKYM) 10 MPOoiIeHHO! TeMe, paboTa 3aIaHus
CO CIIPAaBOYHOM JTUTEPATYpPOil 1
CIIOBapeM
IToBTOpEHME MPONAEHHOTO .
YceTHBIi ompoc, VK-4.2
Marepuaa, MoJAroToBKa
Tema 2.4. Mon WHAMBHUIYyaJIbHOTO BOKaOysIpa THICLMEHHIC YK-4.3
ema 2.4. Money 4 14 JAUBHLY Oro BoKabyJip PN —
(mpakTUKyM) 0 MpOHIeHHO! Teme, paboTa 33 IaHHT
CO CIIPaBOYHOM JUTEPATYpPOU U
cJIoBapeM
IToaroroBka k
MIPOMEXYTOYHOM aTTeCTaIluu B
3auer - 6 p y 1 - a
dhopme HHANBUIY ATHHON
TIpe3eHTAINH
28 112 -
Hroro

144




Cemectp uzyuenus: 2

Buabl yuedHoii padoThI

KonrakTHas padora (B Tpomesiy ) D
Pasen, - aacax) CamocrosiTesibHas padora TOYHAs OpMBI opMHupyeM
MOY.Ih oapasjeJsi, TeMa aTTecTanusi B| TEKYLIEro ble
IIpakTn (¢opMBbI Opranuzanuu yacax KOHTPOJIA | KOMICTCHIHH
Jlexuu B .
YyecKue KCP CaMOCTOSATEIbHOM
| yacax
3aHATHSA padoThI
Tema 3.1. Ethics in IT [ToBTOpEHME MPONIEHHOTO YcTHBIN VK-4.2
sphere (mpakTHKyM) Marepuaa, moJroToBKa orpoc, VK-4.3
Kynemypno-meopueckoe VH/IMBUIYJIEHOTO MMUCbMEHHBIC
socnumanue: - 4 10 BOKaOyJIspa 1mo JIOMAITHUE
MedAHCKYIbMYPHOe MpOICHHON TeMe, paboTa 3a7aHus
npogheccuonaibHoe CO CIIPaBOYHOU
g3aumooeticmaue JUTEPaATypOM U CIIOBApEM
) [ToBTOpEeHue MPOHAEHHOTO )
MaTepuaia, MoAroToBKa Y eTHaii omboc
Pasnien 3 : Tema 3.2. Change in IT . HHMBHAYaTILHOTO HI/ICLMGHHEIﬁ ’ VK-4.2
Strategy in IT sphere (mpakTHKyM) 4 10 . BOKa6YHHpa 1o AoMallHHe YK-4.3
sphere MPONJICHHON TeMe, Iza60Ta S — '
CO CIPaBOYHOMU
JIUTEPATypPOU U CIOBapeEM
Tema 3.3. Strategy in IT - -
sphere (mpakTukym) [ToBTOpPEHUE MPOIIEHHOTO
Kynomypno-meopueckoe Mmarepuana, moJroToBKa YeTHbIif onpoc, YK-4.2
goCnUmMaHue. 0CO3HaAHUe UHJMBHIYaJIBHOTO IHCBMEHHBIC VK-4.3
c60€e20 mecma u ponu 6 - 2 10 BOKaOyJIsApa 1o AoMalIHue
oyoyweii poiIeHHOH Teme, paboTa 3a/1aHus
npogheccuonanvHol CO CIPaBOYHOU
oesmenbHOCmu JUTEPATypOH U CIIOBapeM




Tema 4.1. Cultures

[ToBTOpEHNE IPONIEHHOTO
MaTepuaia, oAroToBKa

MIPAKTUKYM i
g{)f) bm)/m}tlo laeopqecme HHAMBHAYATIHHOTO ey YR-4.2
7T - IIMCBbMCHHBIC
10 BOKaOyJIsipa 1mo YK-4.3
gocnumatue: HpOliIeHHOM TeMe, paGoTa JOMAIIHHEe
COYUANbHAS 3HAYUMOCTb P P 3a/laHus
. CO CIIPaBOYHOM
UHOSI3bIYHOLL KYIbINYpbl o
JUTEPATYpPOH U CIOBAPEM
Tewma 4.2. Leadership [ToBTOpEHME IPOHIEHHOTO
(mpakTUKyM) Marepuana, oAroToBKa v .
Kynemypuo-meopueckoe UHAMBHUIYaIBHOTO CTHBIH OTPOC, YK-4.2
IIMCbMCHHBIC
Pazzien 4. socnumanue: 10 BOKaOyJIsIpa 1o YK-4.3
Leadershi . z JIOMaIlHUE
P |mexckyromyproe npoieHHON Teme, paboTa S —
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmsue JUTEPaTypOil U CIIOBapeM
IToBTOpEHME TTPOHIEHHOTO
Mmarepuala, mIoAroToBKa VY CTHBIN OIpoc, VK-4.2
. UHAMBHUIYaIBHOTO IHCHMEHHbBIC e
Tema 4.3. Competition VK-4.3
(IPaKTHKYM) 10 BOKaOyJIsIpa 1mo JIOMAIIHUE :
P Y npoiineHHo# Teme, pabota 3a7laHus
CO CIIPaBOYHOM
JUTEPATYpPOU U CI0BAPEM
[ToBTOpEHME PONIEHHOTO
marepuaa, moJroToBka VcTHbIi ompoc,
Paznen 5. . WHIUBUIYaTHHOTO IIHCEMEHHBIE YK-4.2
o Tewma 5.1. Innovations In JUHBHILY
Business 10 BOKaOyJIspa 1o AOMAIIHHE YK-4.3
- IT sphere (mpakTukym) . 2
vision poiIeHHOH Teme, paboTa 3a/taHus

CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBapEM




Tema 5.2. Business and
environment

[ToBTOpEHME TPOIAECHHOTO

(IpaKkTHKYM) Marepuana, IIoAr0TOBKa Y CTHBII ompoc, YK-4.2
Kynemyprno-meopueckoe WHJIWBUIYaIIBHOTO MMMCEMEHHBIE YK-4.3
gocnumanue. 0Co3HaHue 2 10 BOKaOyJIpa 1o JIOMAIITHKIE
ceoeco mecma u poau 6 HpOﬁI[eHHOﬁ TEeME, pa60Ta 3alaHus
byoyweu CO CIIPaBOYHOM
npoeccuonanbHol JUTEPaTypOil U CIIOBapeM
oesmenvHoCmu
[ToBTOpEHME IPOKIEHHOTO VeTHBIR ompoc, YK-4.2
Tema 5.3. Franchising 2 10 Marepuaa, MoAroToBKa ITMCHMCHHBIC YK-4.3
(mpakTUKyM) UHUBUIyaJIbHOTO AOMAlIHAE
BOKaOyJIspa 1o 3a/laHi
Tema 5.4. Business . i
" [ToBTOpEHME MPOIiIECHHOTO Yernsiii onpoc,
communication HChMEHHBIE
MaTepuaia, MoAroToBKa VK-4.2
(mpakTUKyM) JOMaIllHHE
WHIMBUTYIBHOTO VK-4.3
Kynemypno-meopueckoe 3a/IaHusl,
4 10 BOKaOyJIspa 1o
gocnumaHue: . Z 6 BBITIOJTHEHHE
= pOoNJIeHHON Teme, paboTa
MEHCKYIbMYPHOE p }j:o o aBOqH’Og KOHTPOJIbHBIX
npogheccuonanvroe pa 3aflaHnn
g JUTEPaTypou U clI0BapemM
83aumooeticmaue
IloaroroBka x
IIPOMEKYTOUHOU
aTTecraiuuu B opme
. VHJIUBUYaTIbHON
3a4er ¢ oneHkoi - 8 JHBIALY - -
MIPE3CHTAIINH,
BBITIOJIHEHHE
KOHTPOJIbHBIX 3aIaHUI
28 108 -

Hroro

144




Cemectp uzyuenus: 3

Bujbl yueOHol padoThl

®opmupye
KonTakTHasi padora IIpomesky DopMbI pMHpY
CamocrosiTeibHast padoTa Mble
Pa3znen, moayJn Hoapa3znen, Tema (B yacax) TOYHAA TeKyIllero KOMIIETEH
Jlekunm |IIpaktnyeckn| KCP B (¢opmbI opranmszanuu | ATTECTalld |  KOHTPOJIsI -
u e 3aHATHS yacax CaMOCTOSITeIbHOM sl B yacax
[ToBTOpEHHNE IPONIEHHOTO -
Marepuaia, moJroToBKa VcTHBIN YK-4.2
Tema 6.1. The nature of VH/IMBUAYJIEHOTO or1poc, YK-4.3
management - 2 - 6 BOKaOyJIsIpa 1mo MIMCbMCHHBIC
(mpakTUKyM) npoiiieHHoN Teme, paboTa JIOMAIlHHE
CO CITPaBOYHOM 3a/laHus
JIUTEPATYPOU U CIOBApPEM
Tewma 6.2. Management [ToBTOpEHME IPOKIEHHOTO }
Styles (mpakTukym) Marepuaia, MoJAroToBKa YcTHEIIH ompoc, YK-4.2
Kynemypno-meopueckoe VHAWBUYaJIBHOTO MHCbMEHHBIC YK-4.3
gocnumatue: - 2 - 6 BOKaOyIIsIpa 1o JOMaIIHHEe
MEAHCKYIbMYPHOE npoiineHHo# Teme, paboTa 3ajaHuA
npogeccuonanvroe CO CIIPaBOYHOM
Pazpen 6. 63aumooeticmeue JIUTEPATYPOM U CIOBAPEM
Insights Into o "
. OBTOpPEHUE MPONHIEHHOTO -
Management  |Tema 6.3. Team Building p POHI
Marepuaa, MmoJAroToBKa VCTHEBIH ompoc, VK-4.2
(MpakTUKYM) VK-4.3
WHAMBHUIYaIBHOTO [UCHMEHHBIE -4.
Kynomypno-meopueckoe
- 2 - 6 BOKaOyJIspa 1o JOMalIlIHUe
gocnumanue: . :
npoiineHHo#i Teme, pabota 3a/laHus
COYUANbHAS 3HAYUMOCTb -
. CO CITPaBOYHOM
UHOA3BIYHOU KYIbIMYPbl .
JUTEPATypOil U clloBapemM
[ToBTOpEHME MPONIEHHOTO -
Marepuaa, MoAroToBKa Y CTHBIIT ompoc, VK-4.2
‘L UHIUBUIYaJIbHOTO IUCEMEHHBIE VK-4.3
Tema 6.4. Risk in IT AMBIALY
sphere (npaxTuKyMm) - 2 - 6 BOKaOyJIspa 1o JOMAIITHUE
y MpoIeHHON TeMe, paboTa 3a/IaHus

CO CIIPaBOYHOM
JIUTEPATYypPOU U CIOBapeEM




[ToBTOpEHME TPOIACHHOTO

Marepualia, IoAroToBKa YCTHBI o1Ipoc, | YK-4.2
Tewma 6.5. Crisis WHIUBUAYATBHOTO MUCbMEHHBIE VK-4.3
management BOKaOyJIsIpa 1o JOMaIlIHUe
(MIpaKTUKyM) MPOMICHHOW TeMe, paboTa 3a/1aHus

CO CIIPaBOYHOM
JUTEPaTypOH U CI0BapeM
Tema 7.1. [ToBTOpEHME TPOIACHHOTO
Communication MaTepHaa, MOAr0TOBKa Y cTHBIIT ompoc,
(IpaKTUKyM) WHJIMBU1yaJIbHOTO NHCHMEHHBIC YK-4.2
Kyremypno-meopueckoe BOKaOyJIsipa 1mo JlOMalIHue YK-4.3
socnumanue: MPOMICHHON TeMe, paboTa 3anaHus
COYUAaNbHAS 3HAYUMOCTb CO CIIPAaBOYHOM
UHOS3bIYHOU KYbIMYPbl JIUTEPATYPOUl U CIIOBapeM
YK-4
[ToBTOpEHUE MPOIIIEHHOTO VK-4.3
MaTepuana, ImoaroroBka YcrHbIi onpoc,
Tema 7.2. E-commerce WHIUBUAYaTBHOTO MHCHMEHHBIC
(IPaKTHKYM) } BOKa6¥n${pa o JOMAIITHUE
npoiineHHoi Teme, pabota 3a/laHns
Paznen 7. CO CIIPaBOYHOM
Communication JIUTEPATypPOU U CIOBApPEM
in Business
Tema 7.3. Customer [ToBTOpEHUE MPOIIEHHOTO
service (MPaKTUKYM) Marepuana, moAroToBKa YcTHBII onpoc,
Kynemypno-meopueckoe WHIUBUYaTbHOTO [MICbMEHHBIE YK-4.2
gocnumanue: BOKaOyJIsipa 1o JOMaIlH1e YK-4.3
MedAHCKYIbMYPHOe MpOMIeHHON TeMe, paboTa 3ananus
npogheccuonanvroe CO CIIPAaBOYHOMI
83aumooeticmsue JIUTEPATYpPOU U CIOBapeEM
[ToBTOpEHME MPONIEHHOTO Y CTHEIH ompoc,
. MaTepHaia, IIoArOTOBKAa IACHMEHHBIE YK-4.2
Tema 7.4. Writing report I/IHI:,))II/IBI/I}’IyaJ'IBHOFO JIOMAIITHKE VK-4.3
(MpaKTHKyM) BOKabyIIspa 110 3a7aHus

MpOMICHHON TeMe, paboTa




Pasnen 8. Global
Companies

Tema 8.1. Globalization
and Global Marketing

IToBTOpEHHUE IPONIEHHOTO
MaTepuaia, oAroToBKa

YeTHBIH ompoc,

(mpakTUKyM) HHJIMBU1yaJIbHOTO NHCbMCHHBIC YK-4.2
Kynemyprno-meopueckoe BOKaOyJsipa 1o JOMAaIIHHE YK-4.3
gocnumanue: npoiiieHHol Teme, paboTa 3a/aHus
COYUATbHAS 3HAYUMOCTb CO CIIPaBOYHOMU
UHOA3BLIYHOU KYIbMYPbl JUTEPATYpPOH U CIOBAPEM
[ToBTOpEHME TPOIACHHOTO
mMarcpurajia, moAroToBKa VY CTHBIN orpoc, VK-4.2
Tenta 8.2. Coca Cola VH/IMBUAYAJILHOTO [HCHMCHHBIC VK-4.3
Company (IpakTUKyM) . BOKa6¥Hﬂpa o pomanme
npoiieHHoi Teme, pabota 3aJaHus
CO CIIPaBOYHOM
JUTEPATypoOi U clloBapeM
Tema 8.3. Success in IT [ToBTOpEHME MPOIiIECHHOTO
sphere (mpakTuKyMm) marepuaa, moJroToBKa YCTHBIH 01poc,
Kynomypro-meopueckoe MHIUBHYaJIbHOTO NHChMEHHBIE VK-4.2
gocnumanue: BOKaOyIIsipa 1o JIOMAIHAE VK-4.3
MedAHCKYIbMYPHOe MIPOMICHHOHN TeMe, paboTa 3ananus
npogheccuonanvroe CO CIIPaBOYHOMU
g3aumooeticmaue JIUTEPATYpPOM U CIIOBAPEM
[ToBTOpEHME PONIEHHOTO
Mmarepuaa, moJroToBka YCTHBIH 01poc,
Tema 8.4. General WHIMBUTYaTBHOTO TIMCEMEHHBIE VK-4.2
Motors Company BOKaOyIIsipa 1o JIOMAIHAE VK-4.3
(TpaKTUKyM) MpoIeHHON TeMe, paboTa 3a/IaHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeEM
[ToBTOpEHME MPONIEHHOTO YcerHbII
Mmarepuana, moJroToBKa orpoc, YK-4.2
Tema 8.5. Failures WH/IUBHUYaTbHOTO mucemenmpie | K43
BOKaOyJIspa 1o JIOMAIlIHUE
(MpakTUKyM) . Z
MpoIeHHON TeMe, paboTa 3aTaHUS

CO CIIPaBOYHOM
JUTEPaTypOu U CII0BApEM




IToBTOpEHHUE IPONIEHHOTO
MaTepuaia, oAroToBKa

YeTHBIH ompoc,

. WHJIMBUIyAIbHOTO MHCbMEHHBIE YK-4.2
Tema 8.6. Microsoft VK-4.3
Company (IpakTUKyM) 1 4 . BOKa6¥Mpa 1o S
poWIeHHON Teme, paboTa 3a/aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApEM
IToBTOpEHHUE IPONIEHHOTO
Marepuasa, MoAroToBKa YcrHblit onpoc, VK-4.2
.. WHIUBUTyJIbHOTO HCbMEHHBIE :
Tema 8.7. Virgin Group VK-4.3
Company (mpakTUKyM) 1 4 . BOKa6YHﬂpa 1o poMane
npoiiieHHol Teme, paboTa 3a/aHust
CO CIIPaBOYHOM
JIUTEPATYPOM U CIOBapeEM
Tema 8.8. Future of
Business in IT sphere IToBTOpEHHE MPOIIEHHOTO
(HpaKTHKyM) Mmare€puala, moAroToBKa YcTHBIN oI1poc, VK-4.2
Kyiemypro-meopueckoe VIHIMBH Iy aIbHOTO IIHCHMEHHbIE VK-4.3
8OCnUMAaHUe. OCO3HAHUE 1 2 BOKaOyJsipa 1mo JOMAaIIHUE
ceoeco mecma u pojiu 6 HpOI\/’II[eHHOI\/’I TEME, pa60Ta 3aJlaHrA
Oyoywetl CO CIIPaBOYHOI
npogeccuonanvrol JUTEPaTypOi U CIIOBapeM
oessmenbHOCmuU
IloaroroBka x
IIPOMEKYTOUHOU
3aver - 2 aTTecranuu B oopme - -
VHIUBUyabHON
MIPE3CHTAINN
24 76 -
Hroro
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Cemectp nszyuenus: 4

Bujabl yueoHoii paGoThI ITpome:xy
TOYHAas o
opmMHu
KonTakTHas padora aTrecranl | @opmbl pMHpY
CamocrosiTenbHas padora usi B eMble
Pasneu, moayJb IHoapasnen, Trema (B yacax) TeKylIero
KOMIIeTeH
qacax KOHTPOJISt .
Jlek | IIpakTyeckun KCP ¢opmbI opranusanuu 1
11070 e 3aAHATHUSN B qacax CaMOCTOSITEJILHOM
Tema 9.1. Computers — [ToBTOpEHME MPOHIEHHOTO -
friend or foe? (mpakTuKyMm) Marepuana, MoAroToBKa VYerHbiit YK-4.2
Kynomypno-meopueckoe VH/IMBUAYJIEHOTO orpoc, YK-4.3
socnumanue: - 4 - 12 BOKaOyJIsipa 1mo MMACbMCHHBIC
MedAHCKYIbMYPHOe MPOMICHHON Teme, paboTa JOMalIHUE
npogeccuonanvroe CO CITPaBOYHOM 3a/laHus
g3aumooeticmsue JUTEPATypOH U CIOBAPEM
[ToBTOpEHME TPONAEHHOTO - VcrHblii
. MaTepuaa, oAroToBKa onpoc, YK-4.2
Tema 9.2. Computer (video ’
games (HpaKTI/Iin) ( ). 2 - 10 WHAMBHUIYaIBHOTO [IMCBMCHHBIC | YK -4.3
BOKaOyJIsipa 1o AOMAIIHHE
npoiIeHHON Teme, paboTa Sa/IaHuA
Pazaen 9. English lloBTOpEHNE IIPOHICHHOTO - VCTHBIH
in Communications Marepuana, moAroToBKa ompoc, VK-4.2
Systems Tema 9.3. Computer 2 8 WHIUBUyaTbHOTO nucsmennble | YK-4.3
architecture (mpakTHKyM) BOKaOyJIspa 1o JOMAIITHUE
NpoHIeHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
- VcTHBIN
Tema 9.4. System computer onpoc, YK-4.2
- 2 - 8 - IHCBMEHHBIE | VK-4.3
software (mpakTukym) :
JAOMAIIHUEC
3aJIaHNS
- YcrHblit
Tema 9.5. Operating onpoc, YK-4.2
- 2 - 8 - IHCBMEHHBIE | VK-4.3
systems (IIpaKTHKyM) .
JOMAIITHHE

3aaHUs




[ToBTOpEHUE IPONIEHHOTO V CTHELH
Marepuasa, MoJAroToBKa ompoc, VK-4.2
Tema 9.6. Multimedia 10 WHJIMBUIyAIbHOTO mucemennsle | YK-4.3
(mpakTUKyM) BOKaOyJsipa 1o JOMaIlTHIe
pOoWIeHHON Teme, paboTa 3a/aHus
CO CIIPaBOYHOM
Tema 9.7. Computers and I .
OBTOPEHHE MPOUICHHOTO
work (IpakTUKyM) p POHA YV CTHBII YK-4.2
MaTepuaia, MoAroToBKa
Kynvmypro-meopueckoe ompoc, YK-4.3
WHIMBHUIYIBHOTO
soCnuUmaHue: 0CO3HaHue MHUCbMEHHBIE
10 BOKaOyJIsIpa 1mo
c80e20 Mecma u ponu 8 . 2 5 JIOMAIITHUE
Eyoyweit NpofifeH oM Teme, paboTa sa7aHus
. CO CITPaBOYHOM
npogeccuonanvrol -
JTUTEPATypPOH U CIIOBAPEM
OoesimenvbHOCMU
[ToBTOpEHNE IPONIEHHOTO .
MaTepuaia, MoAroToBKa Y eTHEIH
I/IHILI/IBI/II’I AJIBHOTO onpoc, yR-4.2
Tema 9.8. Teleworking Y nucemennsle | YK-4.3
8 BOKaOyJIspa 1o
(mpakTUKyM) . 2 5 JIOMaIlIHHAE
MpoiiieHHO Teme, paboTa sayaHus
CO CITPaBOYHOM
JIUTEPATypPOM U CIOBapeEM
[ToBTOpEHME TPONAEHHOTO v .
CTHBIN
MaTepuaia, moJAroToBKa
I/IHI:;[I/IBI/II’[ aJLHOTO onpoc, yK-4.2
Tema 9.9. Networks Y nuceMennbie | YK-4.3
8 BOKaOyJIspa 1mo
(IpakTUKyM) . 2 5 JIOMAIITHUE
npofifeHHoii Teme, pabora sa/1aHus
CO CITPABOYHOM
JTUTEPATypPOH U CIOBAPEM
YcrHbli
ompoc, YK-4.2
Tema 9.10. The Internet 10 i IHCBMEHHBIE | VK-4.3
(IpaKTHKYM) JIOMAIITHUe

3aaHUs




Tema 10.1. The Future of IT TloBTODEIHE IDORICHEOrO - VcTHBII
(NpaKTHKyM) MaTepHana HI()) FiTOBKa orpo yR-4.2
Kynemypro-meopueckoe p » HOZL HMUCbMEHHBIC | YK -4.3
: WHIUBUAYaTHHOTO JIOMAIIIHUE
Pasznen 10. The 8OCNUMAHUE: OCO3HAHUE
- - 4 - 12 BOKaOyJIsIpa 1mo 3aaHus,
Future of IT c80€20 Mecma u poiu 8 . z
Gyoywer pOoWIeHHON Teme, paboTa BBITTOJTHEHHE
Y . CO CIIPaBOYHOM KOHTPOJIbHBIX
npogeccuonanvroll N aAHMi
JUTEPaTypoil U ClIoBapeM A
oesamenbHoCmu
[MoaroTroBka K 36
MPOMEKYTOYHOM
aTTecTanyu B hopMe
9K3aMeH - - - - El (op - -
TPYIIIIOBOM IIPE3eHTaIIUH,
BBIIIOJIHEHHE
KOHTPOJIbHBIX 3aJJaHUM
Wroro - 28 8 108 - 36
180
- | 108 | 28 | 404 - 36
Bcero




6. COAEP)KAHUE JUCHUITJIMHBI

Paznen 1. Global Market

Tema 1.1. Globalization

OO6yuaromuecss u3ydaroT TeMy [nobGammzarmus. CrnocoObl M METOIbI, MPUBOJANINE K
I'mobammzarnuu. M3ywaror nekcuky mo Teme. [lojokuTenbHble M OTPHUIIATEIbHBIC TMOCICACTBUS
nporiecca riodanuzanud. M3y4aroT TepMIUHOIOTHIO IPOBEACHMSI TeJIC(POHHBIX IEPETOBOPOB.

Kynomypno-meopueckoe eocnumanue: nonumanue coyuanrbHOU 3HAYUMOCMU UHOAZBIYHOU
KVIbMYpbl NPOUCXOOUM Y 0OVUAIOWUXCA NOCPEOCMBOM AHAIU3A U OdlbHelue20 00CylcOeHUs Ha
UHOCMPAHHOM A3bIKE MeMbl 2100anu3ayuu, ee 3aKOHO8, a MAaKice OCODeHHOCU Bede sl
MeAHCOYHAPOOHBIX NEPe208OPO8.

Tema 1.2. Brands

OOyuaroryecs: 3HaKOMATCS ¢ TEMOM Ha mpuMepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxnaT npoOaemMbl, CBS3aHHBIE C MUPATCTBOM U MYTH UX peuieHus. M3yueHue TepMUHOIOTHH,
HEO0OXOAMMOM JIJIsl TPOBEICHHUS IETIOBBIX MIEPETOBOPOB M COOpPaHUI MEXITYHAPOIHOTO YPOBHS.

Kynemypro-meopueckoe socnumanue. noHumanue 0coOeHHOCmel _MeHCKy1bmypPHO20
npogheccuoHanbHO20 83aUMOOCUCMBUSL NPOUCX0OUM Y 00YYAIOUWUXC NOCDEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM S3bIKe C Yelbl0 00CYHCOeHUsL NPOOAEM, CEA3AHHBIX C UMEHAMU P0a 2100aNbHbIX
KOMNAHUU, U nymeu ux peuleHus.

Tema 1.3. Advertising

OOyyaromuecs 3HaKOMATCS C PAa3IMYHBIMU BUAAMH PEKJIAMbI, METOJAMHU PEKIaMHPOBAHUSI.
Yuarcs, Kak MpaBUJIbHO MPOBOAUTH PEKIaMHYIO KammaHuio. M3ydaror ¢pasbl, HeoOX0auMBbIE IS
MMOCTPOCHUA YCHGMHOﬁ Ipe3CHTAlN. I/IH)II/IBI/II[yaJ'IBHafl npe3cHTalus 1o TCME.

Pa3znen 2. Business Organization

Tema 2.1. Employment

OOyuaronyecss M3y4aroT HaumOosee BaKHbIe (DaKTOpbl, HEOOXOAMMBIE ISl TOJIY4YEeHHUs
pabotel. M3y4aroT cnocoObl yCHENIHOTO MPOXOXKACHUS M MpOBeleHUs cobecemoBanus. M3yuarot
TEPMHHOJIOTUIO, HCO6XO]II/IMyIO AJid IpOBCACHUA COBeHIaHI/Iﬁ BHYTPH KOMIIQHUH. BI/I)II)I PpE3roME.
OOyuatoliyecs yyaTcst COCTaBISTh PE3IOME.

KVﬂbmvaO'mGODH€CKO€ socnumanue. OCO3HAHUe ceoeco mecma U pojiu 6 6ydyw;e12
npoghecCUOHANbHOU  0eAMeNbHOCMU  OCYUeCMBISIeMCcs nymemM aHaIu3a 0coOeHHOCmel HNOUCKA
pabomwi, 8edeHUs Nepe208opo8 HA UHOCMPAHHOM 5A3bIKe, NPOBeOeHUsl COBEUJAHUIL.

Tema 2.2. Trade

OOyyaromuecs 3HAKOMSTCS C pPa3IMYHBIMU BUIAaMH TOproBid. M3ydaior ocoOGeHHOCTH
BHEITHEH W BHYTPEHHEH TOpProBiIW. 3HAKOMSTCS C TMpaBWiIaMd OGOPMIIECHUS aKKpEeIUTHBA.
CoBepIIIEHCTBYIOT HABBIKH BEJEHUS MEPETOBOPOB, M3YUYAIOT PA3IMYHBIC MPUEMBI JUIS TOCTHXKEHUS
HauOosiee 3(PdeKTUBHOTO pe3ynbTaTa, B TOM YHCIe ¢ moMompio Zoom, (Google-m10KyMeHTOB,

Yandex- 10KyMEHTOB, 3JIEKTPOHHBIX OUOIHOTEK.



Tema 2.3. Organization
OOyuaronyecss 3HAKOMSTCA C BHJAMHM KoMIaHud. M3y4aroT mpuemsl, CHOCOOCTBYIOLIME
CO3JIaHUI0 OJaronpusATHON paboueil cpeibl. 3HAKOMATCS € MpaBWJIAMHM M CTPYKTypaMu OOLIEHUs B

cdepe OuzHeca.

Kynomypno-meopueckoe  ocnumanue:  ¢opmupoeanue  noHuMaHus — 0cobeHHocmell
MEJICKYIbMYPHO20 NPOPECCUOHATbHO2O  83AUMOOCUCIBUSL NPOUCXOOUM  NOCPEOCMBOM  AHAIU3A
PA3IUUHBIX MUNO8 KOMNAHULL, OCODEHHOCmell BblICMPAUBAHUs NPABUN U CHPYKMYPbl 0e108020
0bweHus 6 npogheccuonanbHol chepe.

Tema 2.4. Money

3HAKOMCTBO C (bHHaHCOBBIMI/I OTHOIICHUAMHU B DKOHOMHUKEC U HX l"pa(bI/ILIeCKI/IM OTPaAXKCHUEM.

O6yquHe COCTaBJICHHUIO U HAIITMCAHHUIO OTUYCTOB.

Paznen 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C 3TUKOW B cdepe OmzHeca U MHGOPMAITMOHHBIX TEXHOJOTHH M Pa3IUYHBIMU
HOpMamu JtHKeTa. OOCy)IeHue MmpoOaeM Koppynuuu U O00pbObl ¢ Hel. OOywaromuecss H3ydaroT
TCPMHHOJIOTUIO 110 I[&HHOﬁ TEME, IJI1 HAXOXIACHUA BbIX0Ja U3 CIIOKHBIX DKOHOMHUYCCKUX CHTyaHHﬁ.

Kynomypro-meopueckoe socnumatue: MEIHCKYIbIMYPHOE npogeccuonanvbroe
83auUMoOelicmseue npoucxooum 6 CO3ZHAHUU 00yyarwuxcsa 61a200aps aHaiusy u OalbHetemy
00CYIHCOCHUIO MAKUX NOHAMUL, KAK 9MUKA, KOPPYAYUsl, IKOHOMUYECKAs CUMYayusi u Cnocoowl ee
VAYUUEHUSL.

Tema 3.2. Change in IT sphere

OOyuaromiyecs: ydarcsi BbIpakaTh CBOM MBICIIHU 10 TeMe u3MeHeHus. O0CyXatoT, HACKOJIbKO
4acTo U3MEHEHMs KacaloTcs cepbl HHPOPMAMOHHBIX TexHoJoruil. Kak B mMoBceIHEBHON KHU3HH,
Tak U B cepe OM3HECA U B cUcTeMEe MH(POPMAIIMOHHBIX TEXHOJIOTUN. YUaTcs NMpaBuiaM HalMCaHUs
orueToB. COBEpPIIEHCTBYIOT HAaBBIKM IIPOBEJEHUS COBEIIAHMW IO TEMaM, KacarollUMcs
UH(POPMALIMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OO6yuatromuecst 3HaKOMSTCs ¢ TepMUHOM «CTpaTerus» B 1iesoM. M3ydaroT BUIBI CTpaTeTuil u
TaKTHUK, HEOOXOIMMBIX JJIs1 JOCTUKEHHUSI, TOCTABIEHHOM 11emu. M3yyaroT pa3nudus MeXIy TEPMUHOM
CTpaTerusi W TAaKTHUKA; MNPOCLUPYIOT CBOM 3HaHUS Ha chepy HHPOPMAIMOHHBIX TEXHOJOTHH.
Pa3Butre yMeHUI U HaBBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe eocnumanue: ocosmanue ceoe2o mecma u poau 6 Oyoyweu
npogheccuonanbHol 0esmenrbHOCmu QopMuUpyemcs y 00y4arowmuxca yepe3 NOHUMAaHue U paziuyeHue
NOHAMUL, NPOeYUPOBAHUIO C80€20 NOHUMAHUSL 8 OMHOUWIeHUU NpopeccuoHanvHol cgepol
0esAmenbHOCMU, OCO3HAHUIO COACHOCTNU NPOYECCa NPUHAMUSL PeuleHUll.




Paznen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KYJIbTyPaMH Pa3HbIX CTPaH, IOBEACHUEM JIIOCH, UX TPAIUIUIMU H OObIYAsMH.
OreHKa ¥ aHaJIN3 UX BIUSHUS Ha BeIeHHE On3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMU BEACHMS OU3HECa
C BOCTOYHBIMH JICIOBBIMU MMapTHEpaMu. Pa3paboTka COOCTBEHHBIX CTpAaTEruii B TaHHOM cdepe.

Kynemypro-meopueckoe socnumanue: coyuanvHas 3Ha4uMOCMb UHOAZIYHOU KYIbMYpbl
Gopmupyemcs 6 coznanuu obyuarowe2ocs 6aazodaps awaiusy u OaibHeuuemy 00CYICOeHUIO
0CcobOeHHOCmEl KYIbMYpP PA3HbIX CMPAH, UX Pa3iuduil U HONbIMKe CaMOCMOSMeNbHo papabomams
C80I0 cmpamezuro 6e0eHust OU3HeCa 8 UHOA3LIYHOM NPOCMPAHCMEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHPOBBIMU JIMJIEPAMH B TMOJUTUKE U IKOHOMHUKE. OOCyXkIeHue KayecTB
Jaujepa, paclIMpeHue JIEKCUKH 1o Teme. OOywarouiyecsl IMOJIydaroT MPEJCTABIEHUE O HaBBIKAX
yIpaBJI€HUS! KPYITHBIMH, MUPOBBIMU KOMIIAHUSIMH.

KWZbI’I’ZVDHO-meODH€CKO€ eocnumarnue. qbopMupogaHue NOHUMAHUA O MENCKYJIbMYPHOM
npogheccUoOHAIbHOM  83AUMOOCUCMBUL  OCYULeCmEIsiemcss 011a200apsi aHaiu3y HaA UHOCMPAHHOM
A3bIKE yCneuHocmu Mupoesblx ﬂudepog U 2100aAbHBIX KOMNAHULL.

Tema 4.3. Competition

OOyyaromuecss 3HaKOMSTCS C SKOHOMHYECKMM TEPMHUHOM «KOHKYPEHLUS» U €€ BHUJaMHU.
W3y4aroT BiIMSHUE KOHKYPEHIIMM Ha COCTOSHHME Pa3JIMYHBIX PBIHKOB. PaccMaTpuBarOT OCHOBHBIE
CTpaTeTUM  JIOCTWXXEHMs  KOHKypeHTocnocoOHocTH. OOyuatomuecss  pa3pabaThlBalOT  CBOM
COOCTBEHHBIE CTpaTErHYeCKue IEHCTBUS ISl IPEOJOJICHUS MPENSTCTBUM B PEIIEHUH TTOCTABICHHBIX
3az1a4.

Pa3nen 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyyaromuecs 3HAKOMSTCS C pa3IMYHBIMU H300peTeHusIMH. OOCYyXIatoT HEOObIYHbIE
M300peTeHus], UCIOb3Yys JEKCUKY IO JaHHOM Teme. PaccMaTpuBaroT mpeuMyliecTBa MHHOBALIUN B
chepe pblHKAa HMHOOPMAIMOHHBIX TEXHOJIOTHMH. M3ydaloT METOABl YCHEIIHOTO MpeACTaBICHHS
uHpopmauuu B hopme npeseHTanmii , B Tom yucie ¢ nomomsio [IIT: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuaromuecs U3y4yaroT MOHATHE OKpY>Karolllas cpeia BO B3aUMOCBSI3U C BeJleHHeM Ou3Heca.
BinsiHue pa3nuuHBIX KOMIIAHMM Ha COCTOSIHUE OKPY’KAIOWIEH Cpelbl. 3HAKOMSTCS C Pa3iIMYHBIMU
KOMIIaHUSIMH, KOTOPBIE BHOCAT BKJIAJ B COXpPAaHEHHE OKPYIKAIOLIEH Cpeabl.

Kynomypno-meopueckoe 6ocnumanue: ocosnaumue ceoeco mecma u poau 6 Oyoyujell
npogeccuonanvbHoll 0esmenrbHOCmU NPOUCX00Um NOCPeOCMBOM AHAIU3A U3MeHeHUl 8 OuzHec-cepe
noo 8030eucmeuem UsMeHeHUll, NPOUCX00AWUX 8 OKpYIcatoweli cpeoe.

Tema 5.3. Franchising




OO6yuaromuecst 3HaKOMSITCS C TEPMHUHOM «(PpaHIIW3UHT. BbIJadya KOMITAHWEH JIMIICH3UU Ha
NPOM3BOJICTBO WJIM TPOJaXy ToBapa MNoJ ee Mapkoil ((ppanmmusel)». M3ydaoT HE0O0X0AUMYIO
TEPMUHOJIOTHIO HA IPUMEpax pa3IMYHbIX MEXAYHApOAHBIX KoMmaHui. Haxomsar npumeps! Ha
Poccuiickom pbIHKE.

Tema 5.4. Business communication

OOyyaromuecss 3HAKOMSTCS C TCPMHUHOJIOTHECH WM TOHSATHEM OW3HEC ITHKETA, JUIS BEICHHUS
JIEJIOBBIX TIEPETOBOPOB. YIIyUINIal0OT CBOM HABBIKH OOIIEHUS B JICTOBOU Cpe/Ie.

KVJZbI’I’lVDHO-Wl@OD'{eCKOB eocnumaHue. qbopmupoeaHue NORUMAHUAL O MEINCKYTbNYPHOM
I’lpoqb€CCI/t0HaJZbHOM 83aUMO0elcCmeun npoucxodum Ha npumepe CO6epPUIEHCMBOBAHUSA HABbLIKOB
KOMMYHUKayuu Ha UHOCMpPAHHOM A3blKe C YEJbI0 YCNeuHozo 8eoeHUst 0eN06bIX nepecoeopos.

Pa3znen 6. Insights Into Management

Tema 6.1. The nature of management

O6yqa}0mnec51 3HAKOMATCA C IIOHATHCM MCHCI)KMCHTA, €ro 3HA4YCHUCM. O6y‘{aI-OH_[I/ICC}I
3HAKOMATCA C TepMHHOHOFHeﬁ, H606X0,[[I/IMOI7I JIA OolluCaHus 4YCPT IMOJOXHUTCIBHOIO H
OTPHULATEIBHOIO yIIPAaBJICHLIA.

Tema 6.2. Management Styles

YT0 MOKHO U YE€ro HEIb3s JACJIaTb MCHCKCPaAM. TpI/I CTWJIA YIIPpABJICHUS.

HHTCpBBI—O C JKCIEpTOM IO CTHIISIMU YIIPABJIICHUA. KauecTtBO YHpaBJICHU. Kak OLICHUTH
00paTHYIO CBSA3b OT COTPYJHHKOB, YTOOBI YIIyUIIUTh CTUIIH YIIPABICHUSI.

KWZleVDHO-WlG‘OD‘iQCKOé eocnumanue. l’lOCp@@CWl@OM aHaiuza Ha UHOCMPAHHOM A3blKe
PA3IUYHBIX  BUO08 UHMEPBbIO, CMuiell YNpasieHus, Kaiecmsd npoucxooum @opmuposarue
NOHUMAHUSL_MEHCKYTbMYPHO20 NPODECCUOHAIbHO20 83AUMOOEUCMBUSL.

Tema 6.3. Team Building

OOyuaromuecss M3y4arOT CIOCOObI paOOThl B KOMaHJE, OOCYXIAOT HACH, KaK CO3/aTh
YCIICNTHYI0 KOMaHy. M3y4aroT JeKCHKY IO TeMe.

Kynomypro-meopueckoe éocnumanue: popmuposarue coyuanbHolU 3Ha4UMOCMU UHOSA3bIYHOU
KYIbmMypbl NPOUCXO0UM HA npumepe uoeu Gopmuposanusi KOMaHo, onpeoeieHus pojei 8 KOMaHoe,
VCREUHOCMU U Pe3YTbMAMUSHOCIU KOMAHObL U KAHCAO20 ee UIeHd.

Tema 6.4. Risk in IT sphere

OO6yuatromuecs: 00CY>KIal0T BUJIBI IOBCETHEBHOTO PUCKA U pHCKa B Ou3Hece. PUCK, KOTOphIi
MO3KET OBITh MOJTYUYEH B XOJI€ MIPOIecca rIo0aIn3aiuH.

Tema 6.5. Crisis management

OOyuaromuecs 00CYKIalOT BOIMPOCH MO TeME KPU3UC B YIPABICHUU. 3HAKOMSTCS C
Pa3IMYHBIMEM CUTYAIUSIMHU, BBI3BIBAIONIUMHU KpH3HC. M3ydaroT myTH pelieHus BBIXOAa U3 KpHU3Hca.
W3y9aroT preMsbl 3arpamBaiis HHOOPMAIUN B CIIOKHBIX SKOHOMHUYECKHAX CUTYAIUAX U TPAMOTHO
OTBEUaTh Ha MOCTABJICHHBIE BOIIPOCHI.

Paznen 7. Communication in Business

Tema 7.1. Communication


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OOyuaromuecss U3y4arT KadyecTBa XOpoIIero codeceqHrka, (pakTopbl BaXKHBIE B OOIICHUH H
¢dopmbl 00IIeHUs (BUIBI TUCBMEHHOIO M YCTHOTO 0OIIeHHs). V3ydeHne U TPeHUHT HOBOM JIEKCUKU
II0 TEME. COBCpIHeHCTBYIOT CBOM KOMMYHUKATUBHBIC HABLIKU. I/IBy‘IaIOT BHUJIbI Hp06H€M, C
KOTOPBIMH OHH MOTYT CTOJIKHYThCSI B ITpoIiecce OOIICHUSI.

Kynomypno-meopueckoe ocnumanue: coyuaibHas 3HA4UMOCMb UHOS3LIYHOU K)JIbMYpbl
Gdopmupyemces y 00yuarouuxcs nocpeoCcmeom U3yueHus: ud08 npoodiem, ¢ KOMopblMu OHU MOZYMm
CMOJIKHYMbCSL 8 NPOYECCe UHOAZLIYHO20 NPOPECCUOHATILHO20 0OUEHUSL.

Tema 7.2. E-commerce

OOyuaromuecss M3y4dalrOT BHJBI PUCKA, KOTOPBIE MOTYT OBITh IIOJIY4YEHBI B PE3yJbTATE
TOPTOBJIM B HHTEpHETE. BUIbI MPOAYKTOB W YCIyr, NMPEAOCTaBIsA€MbIX B HHTepHeTe. M3yuaror
TEPMHHBI IO TEeMe TOProBis. M3y4aroT MeToapl MOCTpocHHs 3(PQPEKTUBHOW MpE3eHTAUU ISt
YCHGHIHOﬁ HpOI[a)KI/I CBOCTO HpOIIYKTa CBOHUM INOTCHIIMAJIbHBIM HOKYHaTeJIFIM.

Tema 7.3. Customer service

OOyuvaromuecs H3y4yalOT HOBBIE HJeHd B cdepe o0OCIyXKHBaHHS KIHUEHTOB. M3ydaroT
JOCTOMHCTBA U HCAOCTATKHN paSHI)IX BHUI0OB O6HI€HI/I$I C KJIMCHTAMMU. O6yqafoumec;1 yancsI II1CaThb
nUChbMO-kai00y. COBEpIICHCTBYIOT HaBBIKH ayIMPOBAHHSI 10 JAHHOH TeMe.

Kynomypno-meopueckoe  socnumanue:  0CO3HAHUE — YCHEUWHOCMU — MEMNCKYIbMYPHO2O
nPoheccuoHanbHO20 83aUMOOelCMEUs. NPOUCXOOUM Yepe3 YCMHbIUL 00MeH HA UHOCMPAHHOM A3bIKe
uoesMuU U MulCIAMU NO NOBOOY cmuiell NPoPecCUOHATbHO20 U ObIMO0BO20 0OWeHUs Ol PeuleHus.
npoobiem KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuaronyecss M3y4aroT CTPYKTYpy HAIlMCaHUS OTYEeTa, HEOOXOAMMYIO TEPMHHOJIOTHUIO.
BaHII/IT a4 UHANBUAYAJIbHBIX OTYCTOB.

Paznen 8. Global Companies

Tema 8.1. Globalization and Global Marketing

O6yqa}omnec;{ HU3Yy4ar0T TEMY «I n06a,111/13au1/1;1». Croco0sl " MCTOJbI, IIPUBOIAAINHNEC K
['mobammzanuu. M3ywator nekcuky mo Tteme. [lonokuTenbHble M OTpPHUIIATEIbHBIE MOCIEACTBUS
npouecca rinodanuzanuu. MeTosl BXOXKISHHUS] B MUPOBOW PBIHOK.

Kynemypro-meopueckoe eocnumanue: ¢opmuposanue nOHUMAHUSL_COYUATLHOU 3HAYUMOCTU
UHOSI36IMHOU KYIbMYPbL NPOUCXOOUM 8 NPOYecce AHAIU3A U 0OCYHCOeHUs: NOCIedCmEUll npoyecca
2nobanuzayuu, 0COOeHHOCmel MeNCOYHAPOOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

OOyyaromuecs 3HAKOMATCS C MCTOPHEM CO3laHMS KOMIAHHHM, C €€ OCHOBATEeIsIMHU.
OOCyX1al0T MPEUMYIIIECTBA U HEJJOCTATKU ITOW KOMITAHHH.

Tema 8.3. Success in IT sphere

N3ygaroT nekcuky mo Teme «Ycmex», ocobeHHo kacarensHo IT. 3HakomsTcs ¢
TEPMHHOJIOTUEN HAa MPUMEpPE YCHENIHbIX KOMIaHui U JroAeil. COBEpIICHCTBYIOT HABBIKA BEJICHUS
neperoBopoB. M3ydaroT kauecTBa, KOTOPHIMU 00JIa/IaeT yCTEIIHBIA YeIOBEK, padoTaronuii B chepe

UH(POPMALIMOHHBIX TEXHOJIOTUH.



KWZbI’I’lVDHO-WlGODU@CKOé eocnumanue. NOHUMAHUE ocobennocmerl MEINCKY/IbIMYPHO20
npogbeccuOHanbHoeo 83aUMO0elCNEUs I’lpOI/lCXO()I/lm Ha npumepe aHaausza ycnewHocmu geoenus
nepecoeopoe Ha UHOCMPAHHOM A3blKe, YCnewHocmu 4ejlo6eKkd, KaK Ju4YHoCcmu U Kaxk busHec eauﬂuubz.

Tema 8.4. General Motors Company

W3y4yaroT UCTOpPUIO KOMIIAaHWHM, 3aHMMaeMOe€ MECTO Ha MHPOBOHM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PbIHKE U (hOpMYIIy ycIiexa, MEcTo, 3aHuMaeMoe Ha PoccuiickoM phIHKE.

Tema 8.5. Failures

OOyuaronuecss HW3y4aloT MPUYUHBI Kpaxa KommaHuid. IlyTm BBIXOJa W3 CIIOXKHBIX
SKOHOMMYECKUX cuTyaluii. O630p phIHKOB, KOTOpPbIe 00AaHKPOTUITUCH.

Tema 8.6. Microsoft Company

OOyuaromnyecss U3y4aloT UCTOPUIO KOMIIAHWHU, 3aHMMaeMO€ MECTO Ha MHUPOBOM DBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phiHe.

Tema 8.7. Virgin Group Company

OOyyaromuecs M3y4arOT UCTOPHIO KOMIIAHWHW, 3aHMMaeMOe€ MECTO Ha MHUPOBOH apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy ycIexa, MecTo, 3aHiuMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.8. Future of the Business in IT sphere

OO6yyaromuecs U3y4aroT MPUYHHBI, T0 KOTOPHIM KOMITAHUU CTAHOBSITCS I100anbHbIMU. [1yTH
ux pacmupeHus. [IpITaloTcs CIpOrHO3UPOBATh SKOHOMHUYECKOE COCTOSIHHE CTpaHbl B OyIylleMm, a
TaKXe U3MeHEeHHe chepbl HPOPMAITMOHHBIX TEXHOJIOTHHA.

KWZleVDHO-mG‘ODHQCKO€ eocnumanue. nymem 06cy9fcdeHuﬂ HA UHOCMPAHHOM A3blKe
B03MOJNCHLIX HANPABIEHUL PA3BUMUS YKOHOMUKU CIMPAHbL U OU3Hecd, y 00y4arowuxcs popmupyemcs
OCO3HaHUe C80e20 MeCma U pou 8 Oyoyujei npoghecCuoHaIbHOU 0esiImenlbHOCHU.

Pa3znen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
OOyuaromuecs: pa3MBIIUIAIOT HaJ BOMPOCOM OE€30MaCHOCTH WM BPaXIA€OHOCTH BIWSHUS
KOMITBIOTCPHBIX TEXHOJOTHH Ha YCJIOBCKaA, ousHec.

KVﬂbmvaO'mGODHQCKOQ eocnumarnue. Ha  npumepe 06cy9fC()€HM}Z nosumueHoco U

HEe2amueHo20 GIUAHUS PA3ZBUBATOWUXCS KOMNLIOMEPHBIX MEXHON02U HA 4el08eKd, ¥ 00y4arouuxcsl
Gopmupyemcs noHUMaHUue 0CoOeHHOCMel MENCKYTbIMYPHO20 NPODECCUOHANTbHO20 83AUMOOeiCMBUs

Tema 9.2. Computer (video) games

OOyuaromuecss 0OCYXIAlOT BUIBl U TUIBI KOMIBIOTEPHBIX WIP, MX BIUSHUE HA Pa3BUTHE
YeJI0BEKa, a TAKKE BO3MOKHBIE BAPUAHTHI UX UCIOIb30BAHMUS.

Tema 9.3. Computer architecture

OOyuaromuecss M3y4arOT aHTJIMMUCKHWE SKBUBAJICHTHI MO 0003HaueHHOW Teme. OOCyXIaroT
TUTIOCHI 1 MUHYCBI Pa3JIMYHbIX BUIOB KOMIBIOTEPHON apXUTEKTYPHI.

Tema 9.4. System computer software

OO6yuaromuecst U3y4aroT BUIbI MPOTPAMMHOTO 00€CTICUEeHUSI, COOTBETCTBYIOIIYIO JIEKCHKY.

Tema 9.5. Operating systems



OOyuaromuecs paccMaTpUBAIOT PA3IMYHBIE BUJIBI OTIEPAIIMOHHBIX CUCTEM, CPABHUBAIOT UX.

Tema 9.6. Multimedia

OOyuJaronuecss U3y4arT JIEKCUKY IO TeME «MYJIbTUMEIUHHBIC YCTPOWCTBA», OOCYKHAIOT,
HACKOJIbKO CHUIbHBIMU OB U3MEHEHUS B 3TOM CEKTOPE.

Tema 9.7. Computers and work

OOcyX/1aloT JOCTOMHCTBA W HEAOCTATKU WCIIONH30BAHUS KOMITBIOTEPHBIX TEXHOJIOTUH Ha
pabore.

KWZbI’I’lVDHO-WlGOD"leCKOB socnumarue. OCO3HAHUe ceoeco mecma u pojiu 6 6yayu;eﬁ
npogeccuonanbHoll 0essmerbHOCmuU NPOUCX00UM 80 8peMsl 00CYHCOeHUs 0OYUAIOWUMUCS HIOAHCO8
UCNOTIb306AHUAL COBPEMEHHBIX KOMNbIOMEPHbLLX mexHoi02Ull Ha UHOCMPAHHOM A3blKE.

Tema 9.8. Teleworking

Beenenne B TeMy ypaaneHHOM pabotel. OOyuaromquecs OOCYXJalOT CMBICI M 3HAYCHHE
HOSIBJICHUS JAHHOTO HAIIPaBJICHUs B chepe NHPOPMAIIMOHHBIX TEXHOJIOTHA.

Tema 9.9. Networks

OOyuaromuecs 00CYyX Jal0T 3HAUMMOCTh IOSIBIIEHUS PAa3IMYHOIO POJa «CEeTeil»; pazHHUIly
MEK/1y HUMH; OTHOLIEHHE Pa3HBIX MTOKOJICHHUH K 3TOMY.

Tema 9.10. The Internet

OOyuaromuecss yriayONslOTCS B HW3yYeHHE TEPMUHONOTHH cdepsl HHPOPMALMOHHBIX
TEXHOJIOTHH; 00CYKIAI0T MOJIOKUTEIBHBIE U OTPHUIIATEIbHBIEC aCTIeKThI IHTepHEeTA.

Pa3nen 10. The Future of IT

Tema 10.1. The Future of IT

OOyuaromuecs oOCYXJAlOT T€ M3MEHEHHUs, KOTOpble Ipereprnena chepa MHOOPMALMOHHBIX
texHosmoruii. OOydwaromuecs: TPOTHO3HPYIOT BO3MOXKHBIE W3MEHEHHS W pa3BUTHE CQeEpH
UH(POPMALIMOHHBIX TEXHOJIOTUH B CIEIYIOIIEM BEKeE.

KVﬂbmvaO'mGODHQCKOQ Hanpaejiernue B80CNUMAMENbHOL DG6OH’ZblZ 4cpe3 MOHHUMAHUC CYTU

U3MEHEHUH B cepe MH(POPMALMOHHBIX TEXHOJIOTUH, OOMEH HUIESIMU U MBICISIMU Ha MHOCTPAHHOM
A3bIKe, y OOy4alolUXCsl MPOUCXOTUT OCO3HAHUE C80e20 Mecma U poau 6 ux Oyoyuet

npogeccuonanvbHoll OesmenbHoCmu

7. CAMOCTOSTEJBHAS PABOTA OBYUYAIOHIUXCS

B pamkax paHHOM y4eOHOM TUCIHUIUIMHBI 00y4YaroIIecs: BHIIOJHAIOT CAMOCTOSTENbHYIO paboTy
B BUJIE TOBTOPEHHUSI IPOMJEHHOTO MaTepuaia o BCEM U3y4aeMbIM TEMaM JECSITH Pa3JeloB, YCTHO U
NUCbMEHHO (MMChMEHHBIE JOMAalIHUe PadOThl) OTBEYAIOT HA BOIPOCHI ISl MOJTOTOBKH K TEKYIIEMY
KOHTPOJIIO B COOTBETCTBYIOILIEM CEMECTPE, @ TAKXKE FOTOBATCS K MHIAMBUAYAJIbHBIM WIN TPYIIIOBBIM
MPE3CHTAIUAM JIA HPOXOXKIACHUSA HpOMe)KYTOqHOfI aTTecTalluu 110 JUCHUIIIINHE. ITomumo 9TOro,

00ydJaromuics OCYIIECTBISET TMOATOTOBKY WHIWBHUIYATHHOTO BOKAOyJspa MO MPONIACHHOW TeMme;



paboTy €O CIpaBOYHOM JUTEPATYpOW W CIIOBapeM; paldOTy Haja OIMMOKaMU C HCIOIh30BaHUEM
U pPOBBIX MUHCTpyMeHTOB. (Multitran.ru, DnexTponnslii cnoBaps #ABBYY Lingvo 11 cnoBapp 6
s361k0B - Volume, Longman Contemporary Dictionary, Longman Business Dictionary u ap.;

ZNANIUM.COM: snextporHo-0nbmmoreynas cuctema. HOMKOH: apxuB Hay4HBIX )KypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT MU

Ha xaknoM 3aHATUM KaXIOW TEMBI BCEX pPa3/eoB Hapsdy C TPAJAWLUOHHBIMU HMPUMEHSETCS
TEXHOJIOTHUS MTPOOJIEMHOT0 00yUeHUs], @ UMEHHO Ka)X/10€ 3aHSATHE MPOBOJUTCA B (hopMe MPAKTUKyMa
C MCIIOJIb30BaHNEM I (PPOBBIX HHCTPYMEHTOB M CKBO3HBIX TEXHOJIOTHI ISl PEIICHHSI IIOCTABICHHOM
3a7a4M: MHTEJUICKTyalbHbIX KapT FreeMind.com, mporpaMMHBIX IIPOJYKTOB M OOJaYHBIX CEPBHCOB

PowerPoint, Google Slides, slidesgo.co.

Tema 3aHATHSA Bun o6pa3oBartenbHoi ®opMa npoBeieHNs 3AaHATHS
TEXHOJOTHUH
Paznea 1. Global Marketing Humepaxmusnas enosas / poresas uepa
Tema 1.1. Globalization MexHOI02Us.
Kyavmyprno-meopueckoe
8ocCnumaHue.

COYUANbHASL 3HAYUMOCTb
UHOSI3bIYHOUL KYIbINYPbl

Tema 1.2. Brands HUnmepaxmusnas Case Study (pazbop

Kynomypno-meopueckoe MEeXHOI02Us. KOHKPEMHbIX CUmyayuti)

socnumanue:

MEJCKYIbMYPHOE

npogheccuonanivroe

83aumooeticmaue

Tema 1.3. Advertising HUnmepaxmusnas enosas / ponesas uepa
TMexXHON02Us. Case Study (pasdoop

KOHKDEemHbIX cumyayuti)
Pa3nen 2. Business Organization | Tpaouyuonnas mexnonozus Ilpaxmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3anamue
Tema 2.3. Organization Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3anamue
Tema 2.4. Money Tpaouyuonnas mexnonozus Ilpaxmuueckoe 3ansmue
Paznen 3. Strategy in IT sphere Humepaxmusnasn Case Study (pasdoop
Tema 3.1. Ethics in IT sphere MexXHON02Us. KOHKPEMHbIX CUMyayuii)
Kynomypno-meopueckoe

socnumatue:

MEJHCKYIbMYPHOe

npogheccuonanivHoe

83aumodelicmaue

Tema 3.2. Change in IT sphere Tpaouyuonnas mexnonocus Ilpakxmuueckoe 3anamue




Tema 3.3. Strategy in IT sphere
Kynemypno-meopueckoe
BOCHUmMAHue. 0CO3HAHUE C80e20
Mecma u ponu 8 byoyuel

Tpac)uuuomtaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3ansamue

npogheccuonanvHol

desmenvHoCmuU

Paznen 4. Leadership Humepaxmusnast Henoeas / ponesas uepa

Tema 4.1. Cultures MexXHOI02Us. Case Study (pazoop

Kynomypno-meopueckoe KOHKPEmHbIX CUMYyayuti)

socnumatue:

COYUATbHAS 3HAYUMOCTD

UHOS3LIYHOU KYIbIYPbl

Tema 4.2. Leadership Humepaxmusnas Case Study (pasdoop

Kynemypno-meopueckoe MEeXHOI02Us. KOHKPEMHbIX CUmyayuti)

socnumanue:

MEJICKYIbMYPHOE

npogheccuonanvroe

83aumooeticmsue

Tema 4.3. Competition HUnmepaxmusnasn Henosas / poresas uepa
MexHOoI02Us. Case Study (pazbop

KOHKDEmHbIX cumyayuii)

Pasnmea 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpaduuuonﬂaﬂ mexHoI0cuUA

HpaKmuquKoe 3aHAamue

Tema 5.2. Business and
environment
Kynomypro-meopueckoe
B0CHUMAHUE. OCOZHAHUE C80E20
Mecma u ponu 8 6yoywet
npogpeccuonanvroll
oesmenbHOCmU

Tpaduuuonﬂaﬂ mexHoI0cuA

HpaKmuquKoe 3aHAamue

Tema 5.3. Franchising

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 5.4. Business
communication
KVJZleVDHO-I’I’lGODVéCKOQ
esocnumanue.
MEJNCKYNbMYPHOE
npogeccuonanvroe
zaumooeticmeue

HUnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEmHbIX CUmyayuii)

Paznex 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpac)uuuomtaﬂ MEeXHON102UA

HpakmuquKoe 3ansamue

Tema 6.2. Management Styles
Kynomypno-meopueckoe
socnumanue:
MENCKYTIbIMYPHOE
npogeccuonanvroe
g3aumodoelcmeue

Tpac)uuuomtaﬂ MeXHO102UA

HpakmuquKoe 3ansamue




Tema 6.3. Team Building
lebmypno-meopqemoe
eocnumaHnue.
CoOYyuUalbHAsl 3HAYUMOCMb
UHOSA3LIYHOU KYIbMYPbl

Tpac)uuuomtaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3ansamue

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEmHbIX CUmyayuii)

Tema 6.5. Crisis management

TpaduquOHHaﬂ MexXHOoJ102UA

Hpaxmuuecxoe 3ansamue

Pasznen 7. Communication in
Business

Tema 7.1. Communication
KVJlmeDHO-MGODl{eCKOQ
socnumanue.

COYUAIbHAS 3HAYUMOCMb
UHOS3bIYHOU KYTbIMYPbl

Tpaouyuonnasa mexnonoeus

Hpakmuqecme 3arAamue

Tema 7.2. E-commerce

TpaduquOHHaﬂ MexXHOo102UA

Hpaxmuuecxoe 3anamue

Tema 7.3. Customer service
Kynomypno-meopueckoe
eocnumanue.
MEANCKYTbIMYPHOE
npogheccuonanvHoe
zaumooericmeue

Tpaduuuonﬂaﬂ mexHo10cuA

HpaKmuquKoe 3aHAamue

Tema 7.4. Writing report

Tpaduuuonﬂaﬂ mexHo0cuUA

HpaKmuquKoe 3aHAamue

Pa3znen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
szt;mypno-meopuecxoe
eocnumdadnrue.

COYUaIbHAs 3HAYUMOCMb
UHOS3bIYHOU KYTbINYPbl

Tpaduuuomtaﬂ MmMexXHoI02UA

HpaKmuquKoe 3aHAamue

Tema 8.2. Coca Cola Company

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3anamue

Tema 8.3. Success in IT sphere
Kynemyprno-meopueckoe
esocnumdanrue.
MENCKYTbIMYPHOE
npogeccuonanvroe
g3aumodoelicmeaue

Hnmepaxmusnasn
MexHOoN02Us.

Case Study (pasdoop
KOHKPEMHbIX CUMYyayuil)

Tema 8.4. General Motors
Company

Tpac)uuuomtaﬂ MEeXHON102UA

HpakmuquKoe 3ansamue

Tema 8.5. Failures

Tpa()ub;uomtaﬂ mMexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 8.6. Microsoft Company

Tpa()ub;uomtaﬂ mexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 8.7. Virgin Group
Company

Tpa()uquomtaﬂ mexXHoJ0cuA

Hpaxmuqecme 3aramue




Tema 8.8. Future of Business in
IT sphere
Kynomypno-meopueckoe
B0CHUMAHUE. OCOZHAHUE C80E20
Mecma u ponu 8 byoyuel
npogeccuonanvHol
oessmenbHOCmU

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEmMHbIX CUmyayuii)

Pa3znen 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

KVJmeVDHO-MGOD‘{eCKOQ
eocnumaHue.

MENHCKYIbMYPHOE
npogheccuonanvHoe
gzaumodoeticmaue

TpaduquOHHaﬂ MexXHOoJ102UA

Hpaxmuuecxoe 3ansamue

Tema 9.2. Computer (video)
games

Tpaduuuonﬂaﬂ mexHo10cuA

HpaKmuquKoe 3aHAamue

Tema 9.3. Computer architecture

TpaduquOHHaﬂ MexXHOo102UA

Hpaxmuuecxoe 3anamue

Tema 9.4. System computer
software

TpaduquOHHaﬂ MexXHOo102UA

Hpaxmuuecxoe 3anamue

Tema 9.5. Operating systems

Tpaduuuonﬂaﬂ mexHoI0cuUA

HpaKmuquKoe 3aHAamue

Tema 9.6. Multimedia

Tpaduuuonﬂaﬂ mexHo10cuA

HpaKmuquKoe 3aHAamue

Tema 9.7. Computers and work
Kynomypno-meopueckoe
BOCHUmMAaHue. 0CO3HAHUE C80e20
Mecma u ponu 8 6yoywetl
npogheccuonanbHoll
desmenvHOCMU

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 9.8. Teleworking

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 9.9. Networks

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 9.10. The Internet

Tpac)uuuomtaﬂ MEeXHO102UA

HpakmuquKoe 3ansamue

Pa3nen 10. The Future of IT
Tema 10.1. The Future of IT
Kynomypro-meopueckoe
BOCRUMAHUE. OCOZHAHUE CE0€20
Mecma u ponu 8 6yoywet
npogheccuonanvHoll
oesimenibHOCmU

Tpac)uuuomtaﬂ MEeXHON102UA

HpakmuquKoe 3ansamue




9. TEKYIIIUI KOHTPOJIb YCIIEBAEMOCTHA Y IPOMEKYTOUYHASI ATTECTAIIUS
IO AMCIUITVIMHE

9.1. ®opmMbI KOHTPOJIA 1O AUCHHUILIMHE

Texkymuii KOHTPOJIb.

B nporecce u3ydenus ydeOHON NUCHUILIMHBI 0OydarolMecs y4acTBYIOT B YCTHBIX OIPOCAX,
BBITNOJHAIOT IUCbMEHHBIE JIOMAIIHUE M KOHTPOJIbHBIE 3a/laHus. Pe3ynbTaThl BBINOIHEHUS JTaHHBIX
BUJIOB padOT SABJISAIOTCS OCHOBAHMEM JUIsl BBICTABJICHHS OLIEHOK TEKYILIEro KOHTPOJSA IO y4eOHOM
JUCLUIUIMHE. BbINonHEHHe Bcex 3aJaHMi sBJSIETCA 00s3aTENbHBIM JUISI BceX OOYyYaroIIMXCs.
OOyuaromiyecs, He BBIIOJHMBIIME B IOJIHOM OOBbEME BCE 3aJaHUs, HE JIONYCKAKTCS K clade
HK3aMEHOB, 324€TOB U 3a4E€TOB C OLIEHKOM 10 TaHHON y4eOHO! AUCIUILTHHE.

IIpomexyTounas aTrecTaums.

JUis KOHTPOJsL YCBOEHHUS OOYYaroIMMHCS JaHHON IUCHMIIMHBI Y4€OHBIM IIAHOM
npeaycMoTpeH 3aueT B 1 u 3 ceMmecTpax OOyd4eHHs M 3aueT C OLIEHKOM Bo 2 cemectpe,
pOBOIUMBIE B (hOpMe MHAMBUAYAIbHBIX MPE3CHTAIMHA 110 M3yYEHHBIM TeMaM, W 3K3aMeH B 4
ceMecTpe, MPOBOAUMBIA B ()OPME HEMOATOTOBICHHOTO MOHOJIOTUYECKOTO BBICKA3BIBAHHS IO
OJIHOM M3 MNpEIJIOKEHHBIX TEM, OTBETOB Ha BOIPOCHl NApTHEpA MJIM INPENOJABaTeNs I0CIe
IIPEJICTAaBICHHOIO0 MOHOJIOra, IPYIIIOBON J€JI0OBOM Npe3eHTauuu. [Ipy BbICTaBIE€HUH UTOTOBBIX
OTMETOK YYMTHIBAETCS AKTUBHOCTh OOY4YalOIIErocs B paMKax KyJbTYpPHO-TBOPYECKOTO

HaIpaBJIEHUS! BOCIIUTATENBHON pabOTHI.

9.2. OueHouHble MaTepUAaJbl (OLIEHOYHBIE CPEACTBA) AJs TEKYIero KOHTPOJIA

ycneBaeMoCTH U l'[pOMe)KyTO"IHOﬁ aTTeCTAllMi IO JUCHUIIJIMHE

Texkymuii KOHTPOJIb.

OHGHO‘-IHBIG MaTCpHraJIbl JJId TCKYIIETrO KOHTPOJIA IO JUCHUIIIIMHE: B TCHCHUC CEMECTpPA
OCYHICCTBJIACTCA noypquHﬁ KOHTPOJIb YCTHBIX OTBCTOB (I[I/IaJ'IOFOB u MOHOJ’IOFOB),
ayJIMpOBaHUs, YTEHUS U MUCHbMEHHBIX (ayJUTOPHBIX M JOMAIIHUX) paboT (3amanwmii). OreHka
BBICTABJISICTCSA 3a pa60Ty Ha KQ&XIOM 3aHATUH, YUUTBIBAIOTCSA BCC BHU/IbI pequoﬁ JCATCIIbHOCTHU
(aymupoBaHHE, TOBOPEHUE, YTCHHE, ITMCHMO), a TAK)K€ YMEHHUE aJICKBATHO, 10 TeME, OTBETUTH
Ha BOIIPOCBHI B paMKaX YCTHOI'O OIIpOCa, BOIIPOCHI KOTOPOro NpCACTABJICHBI HUXKC. OI_IeHKa
BBICTABJISICTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHU.

Crnmcok BONPOCOB /1Jisl MOATOTOBKHU K TeKylleMy KOHTpoJIio B 1 cemecTtpe:

@opMyIMpOBKa BOINPOCOB K TEKyLIEMY KOHTPOJIO B 1 cemecTpe NOJHOCTBIO
COOTBETCTBYET HAMMCHOBAHHWIO N COACPIKAHUTIO 3adBJICHHBIX TCM.

1. What is Marketing?

2. What are characteristics of Marketing?
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11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
217.
28.
29.
30.

What is branding?

Why do we need brands?

What steps should a company take to create a new brand?

What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

What are the disadvantages of being the global Co?

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnmcok BONPOCOB /Jis1 MOATOTOBKHU K TeKylleMy KOHTPOJIIO BO 2 ceMecTpe:

@opMyIUpOBKa BONPOCOB K TEKYIIEMY KOHTPOIK BO 2 CEMECTPE IOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPIKAHUTIO 3asIBJICHHBIX TEM.

1.

2
3
4.
5

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?



6. What are the results of corruption for a country? Name and characterize 3 of them.

7. What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.
8. What strategies can be used inside a company to make it bigger or more efficient? Name and

characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

11.  Which is worse in your opinion: to offer or to accept a bribe?

12.  Make a portrait of honest business person.

13.  Make a portrait of dishonest business person.

14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a
company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28.  How does business affect environment?

29.  What are positive facets and difficulties of a small business?

30.  What are pros and cons of a global business?

Cnucoxk BONpocoB Jisl NOATOTOBKH K TeKYlleMYy KOHTPOJIIO B 3 cemecTpe:

@opMyIMpOBKa BOINPOCOB K TEKyLIIEMY KOHTPOJIIO B 3 CEMECTPE IOJHOCTBIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

1. When, in your opinion, does a business problem become a crisis?

2. How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?
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11.
12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?



Cnucok BONPOCOB /ISl NOATOTOBKH K TeKYIleMYy KOHTPOJIIO B 4 ceMecTpe:
@®opMyIMpOBKa BONPOCOB K TEKYIIEMY KOHTPOJIIO B 4 CEMECTpe IMOJHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

1. Computer addiction: myth or truth?

2. Are computers friends or foes for people, companies?

3. Computer games: professional fraud. Do you agree?

4. Dwell on any computer genius.

5. How is computer architecture characterized?

6. What is a purpose of main parts of computer architecture?

7. What is computer software?

8. What computer software is the best? Why? What are criteria?
9. What is operating system? How many of them do you know?
10.  What operating system should a person choose: for work, for games, for movie watching?
11.  What is Multimedia in the sphere of Information Technologies?
12.  How strong were changes in this direction?

13.  Computers and work: how are they connected?

14.  What is the difference between teleworking and networks?

15.  What are major characteristics of teleworking?

16.  How changeable are networks?

17.  What applications do you know? What for are they used?

18.  The Internet: good or evil?

19.  How has the Internet affected our lives?

20.  What are threats and opportunities of the Internet?

21.  How do you see the Future of IT?

22.  What is the Future of IT in Russia?

23.  What is the reaction of IT sphere to changes?

24.  How significant or harmful are changes to the sphere?

25.  What are jobs in computing? Which one would you prefer?

26.  What spheres of our life are information technologies connected with?
27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.

31.  Computer technologies in foreign languages learning.

32.  Whatis news in IT sphere?

33.  Dwell on any successful computer geek.



34.  What failures did the IT sphere suffer from?

35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpoMeskyTouHasi aTTecTALMSA N0 AUCHHILINHE.

JInst OLEHKH pe3yJbTaToB OOy4YEHUs MO JUCHUUIUIMHE Y4eOHBIM IUIAHOM B TEPBOM
ceMecTpe MpeayCMOTPEH 3adeT, NMPOBOAMMBIA B (OpME WHAMBHIYaJIHHON MpPE3EHTAUU O
teme: “Company History”.

JUis OLlEHKH pe3yjbTaTOB OOy4eHHUs O JUCLUIUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
CeMecTpe TMpenyCMOTPEH 3ayeT C OLEHKOW, MPOBOAUMBIA B (GopMe HHIMBUAYAITbHON
npe3enTanmu 1o teme: “Product Presentation”.

JUis OLIEHKM pe3yJbTaToB OOyuYeHHs O JIUCHUIUIMHE YYEOHBIM IUIAHOM B TPEThbEM
ceMecTpe MpeayCMOTpPEeH 3adeT, NMPOBOAMMBIM B (GopMe HHAMBHUIYaIbHOH MpE3eHTAlUU MO
teme: “Bank Presentation (Finance)”.

JIist OLICHKH pe3yJbTAaTOB OOYYEHUs IO JUCHUIUIMHE Y4EOHBIM IJIAHOM B UYETBEPTOM
ceMecTpe NPeayCMOTPEH IK3aMeH, TPOBOIUMBIN B (popme

1) HEMOArOTOBIEHHOI'O MOHOJOIMUYECKOTO BBICKA3bIBAHUS MO OJHOM U3 MPEATIOKEHHBIX
TEM MPOJOJIKUTENBHOCTBIO 1-2 MUHYTHI;

2) orBera Ha Bompochl (3-5) mapTHepa WM NpenojaBareisl Mocie IMPeaICcTaBIeHHOIO
MOHOJIOT'a;

3) rpynmnoBoii nenoBoit mpezeHTanuu no Teme “Multinational Company” (3-5 denosex).

10. PECYPCHAS COCTABJIAIOIIASA

JUia mpoBeAeHMs] 3aHATUA CEMMHAPCKOTO TuMa (MPaKTUYECKUX 3aHATHI) 1O JaHHOMN
JUCLUTUIMHE UCTOJNb3YIOTCS ayJJUTOpUU ¢ yueOHOM Mebenbio U Meana-o0opy1oBaHuEM (TIPOEKTOpP,
9KpaH, HOYTOYK).

Jns  camocToATeNnbHOH  pabOThl  OOy4alOIIMXCS  UCMOJNB3YETCS  MOMELICHHE Ul
CaMOCTOSITENIbHOM  paboThl  00yYaroIIMXCS, OCHAIIEHHOE KOMIbIOTEpaMU C HEOOXOJAUMBIM
IpPOrpaMMHBIM oOOecliedeHHeM U J0CTynoM B VHTepHET U 3NEeKTpOHHYIO HH(OPMalOHHO-
00pa3oBaTeNbHYIO Cpe3y By3a.

Jiss  mpoBeleHUS KOHTPOJSL CaMOCTOSTENbHOW padoThl MO JaHHOW  JTUCHMIUIMHE
UCIIOJIB3YIOTCS ayAUTOPHH C Meaua-o0opyJoBaHUEM (IIPOEKTOp, 3KpaH, HOYTOYK) U y4eOHOi

MeOeIbIo.



Jlis mpoBeneHus TEKYLIero KOHTPOJIS YCHEBAEMOCTH U IMPOMEKYTOUHOM aTTECTallUU I10

JAHHOM NUCHUIUIMHE HCHOJB3YIOTCA ayIUTOpPHHM C yueOHOH Mebenpio W Meana-o0opyoBaHHUEM

(poexTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00ecIeYeHust

13?1 HaumenoBanue Tumn pecypca
1 Microsoft Office .HI/ILIGHSI/IOHH(.)G COTIAIICHHE Mi(u:rOSOft - Qpen
Value Subscription ms pemrenuit Education
Solutions NeV8265046
. . Cy6munen3uonnsiii jorosop AO «CodrJlaitn
2 Microsoft Windows Tpetig» Ne /131 ot 10.07.2020. Cpok neiicTBus
JIOTOBOpA - OeCCPOUHBIiA
OnexTpoHHBbIN cnoBaps #ABBY'Y OO0 "ABU Codtrep" TIT OOO" ITporpam-e
3 Lingvo 11 cnoBaps 6 s361k0B Volume texHojorun" Ne88 ot 31.10.2005 (mocrosiHHO-
License Concurent (21-50) #ABBYY neiicTBytoras Juien3us). Cpok neicTBus
Lingvo 11 cioBapp 6 sS3b6IKOB JIUIICH3UH - 0€CCPOYHBII
JI1 OO0 "Koncynwsrautllntoc TonbsTT"
Koncynprantllntoc crnpaBoudHO-
4 MIpaBOBasi CUCTEMA OTEYECTBEHHOT'O AIOTOBOP NngIU o7 01'01'29 24 (exeronwo
HpOU3BOJICTEA HpOIIJIeBaeleLH/I). Cpox neicTBUs JIULICH3UH -
OeCCpOYHBIN
CJIA AO «CodtJlaiin Tpeiia» noroop
5 AntuBupyc Kacnepckoro NeTr000840657 ot 04.12.2023, nuuen3us Ne
OTEYECTBEHHOI'O IIPOM3BOICTBA 17E0-231207-081245-920-2920. Cpok
nenctBus norosopa 1o 11.02.2026
IlepeyeHb cBOOOHO PACTIPOCTPAHSIEMOT0 NPOrPAMMHOI0 00eCIeYeHU:
Ilepeyenb ¢cBOOOAHO PACTIPOCTPAHSIEMOIr0 NPOrPAMMHOI0 O0ecneYeHus
N HaumenoBaHue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynovmumeoua 110 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ipocmompwux (viewer) # Foxit Reader - Russian
3 Bpaysep # SeaMonkey
# Google Chrome




B cootBerctBuM ¢ IlonoxkeHnemM o co3gaHuM CHELUAIBHBIX YCIOBHH AJIS1 MHBAIUAOB U JIUI] C
OB3 uHpOpMaMOHHO-TEXHOJOrHYecKass 0a3a 00pa30BaTeNbHOrO IpoIecca IpeaycMaTpuBaeT
UCTIONIb30BaHUE MaTepUAIbHO-TEXHUYECKUX CPEICTB C YYETOM PA3IMYHBIX HO30JIOTHIl MHBAJIHMIOB M
i ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas quTepaTypa

Ne KoauuecTBO B
bubanorpaguyeckoe onucanue Tun
OoudImoTeKe

Cotton, D. Market Leader: Intermediate Business English
1 [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd

y4eOHHK 76

ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

2 | [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yueGHHK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommu1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 | [Texer]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd Y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
OummMman, JI. M. Professional English : yue6. mocobue / JI. M. 6

4 | Oummvan. - Mocksa : Uadpa-M, 2022. - 120 c. - 3BC YHCOHOE SBC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL.: nocobue

https://znanium.com/catalog/document?id=399260

ManbkoBckast, 3. B. AHMIMICKUH S3bIK B CUTYaLMSIX
MOBCETHEBHOTO JIEJIOBOTO OOIIeHUs : yueOHoe mocooue / 3.B. | yueOHoe
5 | ManbKoBckasi. - Mockea : Hnodpa-M, 2023. - 223. - 3BC 9bC
Znanium. - Tekcr : anekrpoHHsIi. - URL: nocobue
https://znanium.com/catalog/document?id=422429

11.2 lonotHuTE/ILHAS IUTEPATYPA

Ne

u/n bubanorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

o | Business Advantage. Intermediate [Texcr]: Student's Book / A. Koester [u ap ]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, . A. IHocTpaHHBIH A3bIK (aHTTIMHCKUN) B TpodecCHOHaIbHON

5 | AesaTenbHOCTH : ydeOHoe nocobue / M. A. Vkpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL.:
https://znanium.com/catalog/document?id=364544

HroxanoBa, H. M. AHramiickuii 36K : yaeOHOe mocodue. - 2-e u3., mepepad. u JIot. -
6 | Mocxksa: Nudpa-M, 2022. - 319 c. - Tekcr : anekTpoHHBIH. - DBC Znanium. - URL:
https://znanium.com/catalog/document?id=400270



https://znanium.com/catalog/document?id=399260
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=400270

MansbkoBckas, 3. B. JlenoBoii aHTIHICKHA S3BIK: YCKOPEHHBIH Kypc : y4e0. mocodue / 3.
7| B. ManbkoBckast. - MockBa : Hudpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL.: https://znanium.com/catalog/document?id=399977

Hepuozm'{ecmle N31aHUA.

1. AKTyaJ'ILHBIe HpO6J’IeMBI (bl/IJ'IOJ'IOl"I/II/I n MCTOOUKHU IIPCIOAaBaAHUA HHOCTPAHHBIX S3BIKOB !
HayuHbIi xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HNuoctpanHbie SI3BIKU B BbICIICH IIKOJIE: HayYHBIN JKypHaJIL. —
URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMeHHHe HCCIICOOBAaHUA B o0OJactu nperoaaBaHrsl HHOCTPAHHBIX A3BIKOB B HCA3BIKOBOM
By3e: HayuHbId )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus u mpakTUKa HMHOCTPAHHOTO S3bIKa B BBICHICH IIKOJE: HAay4YHbId >KypHAI. —
URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus s3pIKa ¥ MEKKYJbTypHAs: KOMMYHUKAIMS: HAYYHBIH B MPOoGeCCHOHATBHBIN KypHAJL.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHnHbIe podeccHOHANbHBbIC 0a3bl JAHHBIX, HHGOPMaIlHOHHbIE

CIIPaBOYHBIC CUCTEMBI, 3JICKTPOHHLIC 0HO0JIMOTEYHbIE CHCTEMbI

basa nannsix East View Information Services. — URL.: https://dlib.eastview.com.

eLIBRARY.RU: nHayunast snexrponnas oubnmuorexa. — URL: https://elibrary.ru.

1.
2
3. ZNANIUM.COM: snekrponno-6udaroreunas cuctema. — URL: http://znanium.com.
4 HBUKOH: apxuB Hayunbix xypHaio . — URL: http://neicon.ru.

5

OBC TAY: onektponHas Oubnuorexa [DJeKTpoHHBINH pecypc]. — Pexum mpoctyma
http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKHE YKA3AHUA JJISA OBYUYAIOLIUXCS ITO OCBOEHHUIO
JUCHUIIJIMHBI

OcBoenne 00yyaromMMCs JTUCLHUIUIMHBI MPeANoaraeT MOCelleHue MPaKTUYECKUX 3aHATHH,
BBINOJIHEHUE MPAKTHUECKUX 3aJaHHi, BBINOJIHEHHE 3aJaHUi Ul caMocTosTenbHOM paboTel. Ilpu
MOJArOTOBKE K MPAKTHUUYECKOMY 3aHATHIO 00ydYaromeMycsi HEOOXOJWMO IOBTOPUThH MPOIIEHHBIH
MaTepuai 1o U3y4yaeMoi TeMe, C LENbI0 ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaK)Ke MPEeI0CTaBUTh
BBINIOJIHEHHBIE TUCHMEHHBIE JIOMAallHWE 3ajaHus. B pamkax paHHOW y4eOHOM IUCLMIUIMHBI
BBIJIEJIIETCST 0c00asi pojib U 3HAUEHHE CaMOCTOATENbHOMN JIeATeNbHOCTH 00YyYarolerocst B mpoiecce
oBiajieHus si3pIkoM. Ha Bcex stanmax oOydeHus oOpaiaeTcsi BHUMaHHE Ha 00ydeHHe 00ydaromuxcs
METOJIMKE caMOOOpa30BaHMsl, KOTOPas MO3BOJISIET UM OBJIIAJETh pUEeMaMH U3BJI€UeHUs UH(POpMAaLNK
U3 TEKCTOB, 3HAKOMHUT CO CIIOCO0AMH ee Mepelaur Kak B YCTHOM, TaK M B IMCbMEHHOM BHJIE, a TaKXKe
B (opMe JeN0oBOro NMHUChMa, YCTHBIX JOKJIAJOB, COOOIIEHUH W Mpe3eHTalud C HCMOJIb30BaHUEM
M (POBBIX UHCTPYMEHTOB ISl pELICHUsI TOCTABJICHHOM 3a/1a4u.

OcBoeHME NUCHUIUIMHBI MpeJoiaraeT BBIOJHEHNE MMPAKTUUYECKUX 3aJaHui (IIPAKTHKHU) BO


https://znanium.com/catalog/document?id=399977
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
https://dlib.eastview.com/
https://elibrary.ru/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

BpeMsi KOHTAaKTHOM pabOThl C TpermojaBareiieM JU0O0 B Yachl CaMOCTOATENIbHON paboThl. Bcee
IIPAKTUYECKHUE 3alaHusl AMCLMILIMHBI MPENOCTABIIAIOTCS MPENOJaBaTEsIMM BO BpEMS 3aHATUH M
pasMemaTcs B JIOKAIBHOW ceTH AKaJeMUU U 3JICKTPOHHOH WH(POPMaIMOHHO-00pa3oBaTEIbHON
cpene. BeinosHeHHbIE NpakTHUecKUue padOThl CHAIOTCS Ha MPOBEPKY MPENOJAaBaTeN0 OJHUM U3
CJIEAYIOUIMX CIIOCOOOB: MPEAOCTABICHHE BBHINOJIHEHHOIO JOMAIIHEro 3aJaHus JMYHO B PYKH
IIpenojaBaTesto, OTIPaBKa IMPENOoJAaBaTEN0 Ha MOYTOBBIM AmUK. IIpyu oTnpaBke NpenogaBaTelio
BBINOJIHEHHOM paboTHl MO MoYTe O0ydYaromeMycsi cleayeT 00eceuuTh JHYHYI0 HIACHTU(DHUKAIHIO.
Kak npaBuiio, B TeMe MM TeKcTe nmucbMa ykasbiBaercsa Kypc, PO olyuaromierocsi, AUCHUILINHA,
TeMa, 110 KOTOPOH BbINONHEHA paboThl. OTAEIbHbIE TPAKTHUECKUE PabOThl MOTYT ObITH IPOBEPEHBI
IpernojaBaTesieM HEOCPEICTBEHHO B ayAUTOPUH.

Jlist 3aKperieHust MPHOOPETEHHBIX 3HAHUN, YMEHHI U HAaBBIKOB, JIJISl PA3BUTHS CIIOCOOHOCTEH
K caMOOOyuYeHHI0 B JUCLMIUIMHE IpeIycCMOTpPeHa caMocTosATeNbHas paborta. CaMmocTosiTenbHast
paboTa MOKET BBINOJIHATHCS OOYYarOIIMMCS JOMa WIM B ayJUTOPUAX AKaJEeMUH, CIELUAIbHO
OTBEJICHHBIX [UII CaMOCTOSITEJIbHOH pPAa0OThI M OCHAIICHHBIX HEOOXOAMMBIM TEXHHYECKHUM H
nporpaMmMHbeIM oOecrieuenueM, goctynom k OUMOC u OBC. [lng ycnemHoro BBIMOTHEHUS
CaMOCTOSITENIbHOW paboThl O0y4YaroLIeMycsl PEKOMEHAYEeTCs 3apaHee O3HAKOMUTBHCS C IEepeyHeM
3ajjaHui U rpadukom ee BbimosHeHUs. [1oAroToBKa K MPaKTUUYECKUM 3aHATUAM C MOCIEAYIOLUIMM
y4acTUEM B YCTHOM OIIPOCE IPENIoJiaraeT: CUCTEMATUYECKOE U3yYEHHE ayTEeHTHYHOI'0 Marepuala
U3 Y4YeOHMKOB M WCTOYHHKOB JIOTIOJHUTENILHOW JIUTEPATypbl; MOJATOTOBKY WHAWBHIYaTbHOTO
BOKaOyJisipa MO MPOHAECHHONW TeMe; padoTy CO CIIPaBOYHOI JHUTEpaTypol U ciaoBapeM; paboTy Haj
omnOkaMu. B pamkax naHHOHN yuyeOHOW TUCHMIUIMHBI 00YYaroIUecs BBIIOIHIIOT CAMOCTOSTEIbHYIO
paboTy B BUJI€ OBTOPEHUSI IPONHAEHHOIO MaTepralia 10 BCEM M3y4aeMbIM T€MaM JIECSTH pa3/elioB,
YCTHO M NMUCHbMEHHO (MHChbMEHHBIE JAOMAIIHME padOThl) OTBEUAIOT Ha BONPOCHI JJIsi MOATOTOBKHU K
TEKYIIEMY KOHTPOJIO B COOTBETCTBYIOIIEM CEMECTPE, a TaKKE FOTOBATCSA K MHAWBHUIYAJIbHBIM WU
IPYIIIOBBIM IIPE3EHTALNAM I IPOXOKICHMSI IPOMEKYTOYHON aTTECTALMU 110 JUCLIUILINHE.

JUJ1 BBITIOJIHEHUS TPAKTUUECKUX 3aJJaHUI CaMOCTOSITENIbHOM paboThI MO JaHHOW JUCLUILTUHE
B JIOMAllHUX YCJIOBUSAX (3a mpenenamu AxajemMuu) oOydaroleMycsi HEOOXOIUM MepCOHATbHBIN
KoMIbloTep (TUIaHIIeT) M mnporpamMMmHbiii maker Microsoft Office ne Hmwke 10 Bepcum.
CamocrosTenbHas paboTa CONPOBOXAAETCS METOJUYECKUMHU YKa3aHUSMH, DPa3MELICHHBIMH B
JOKaJbHOM ceTh AKaJeMud U DIEKTPOHHOM HMH(POPMALMOHHO-00pa3oBaTeNbHON  cpere.
Metoauueckue ykazaHus —coAepkKar  (OPMYJIMPOBKY 3aJaHHs, MPUMEPHYI TEXHOJIOTHIO
BBINIOJIHEHMS, popMar caun BhINMOJIHEHHON paboThl. [IpenoaBarens BO BpeMs ay JUTOPHBIX 3aHATHI
3apaHee 00CyXIaeT ¢ OOyYaloUMMHCA 3a/laHUe CaMOCTOSITeNbHOW paboThl M MOPSIOK €€ CAayu.
KoHcynbTanuy mo BBHIMOJIHEHUIO CAMOCTOSITENBHBIX padoT, 00CYyXk/IeHHE OTMETOK M JOIMYIIEHHBIX
OIMOOK, 3alluTa OTAENbHBIX BUAOB CaMOCTOSITENbHBIX paboT ocyuiectsisercs Bo BpeMs KCP na

kKadenape mnpuKIaAHOW WHHOPMATHKKA WJIA B ayAUTOpUU MO pacnucanuio. KoHCymbTaruu



IpernoaaBaTesisi MO BHIIOJHEHUIO CaMOCTOSITENIbHOM paboThl MOTYT OCYIIECTBIATHCS MOCPEICTBOM
acuHxpoHHoro (rmoura, YM1OC) u cHHXpPOHHOTO (ZOOm, CETH) KOMMYHHUKALIMOHHOTO B3aUMOICHCTBUS
II0 MPEIBAPUTEIBHON [JOTOBOPEHHOCTH C IIPENOJaBareiieM. BBIIIONHAEMBIE CaMOCTOSTEIbHBIC
paboThI ABIAIOTCS dJIEMEHTAMH TEKYIIEro KOHTPOJIS M OLIEHUBaloTCA npenoaaBateneM. [lonydeHnnble
OTMETKH YUYUTBIBAKOTCS ITPU BBICTABIICHUH 3a4€Ta, 3a4€Ta C OLEHKOMW, IK3aMEHa.

@®opMoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYNAET 3a4eT, 3a4eT C OLICHKOMW, 3K3aMeH. 3ayeT,
IPOBOIUMBIN B (hOpME MHIUBUAYATLHON MPE3CHTAIIMU 110 U3yYSHHOI TeMe, BBICTABIISIETCS B IEPBOM
U TpeTbeM ceMmecTpax oOydeHus. [ OLIEHKH pe3yJbTaToB OOYYEHHS MO NUCHUIUIMHE YYeOHBIM
IUTAHOM BO BTOPOM CEMECTpe MPEeAyCMOTPEH 3a4eT C OLIEHKOW, NpPOBOJUMBIM B (opme
WHIMBUYAIbHOM TpE3eHTAllMM 10 U3yuYeHHOH Teme. B derBeprom cemectpe oOyueHUs
OPEIYyCMOTPEH JK3aMeH, TPOBOJUMBIE B (GopMe HEMOATOTOBICHHOTO  MOHOJOTHYECKOTO
BBICKA3bIBaHUS 1O OJHOW U3 MPEMJIOKEHHBIX TEM MPOIOJIKUTEIBHOCThIO 1-2 MUHYTBHI; OTBETa Ha
Bonpockl (3-5) mapTHepa WM TpenojAaBarelis MOocie MPEICTaBICHHOIO MOHOJOra; TIPyHIOBOMN
JIETTIOBOM TPE3CHTalUMU IO W3y4eHHOM TeMe. Kpurepuu BBICTaBICHHS 3a4e€Ta, 3a4eTa C OLIEHKOM,

OK3aMCHa O3BYYUBAKOTCA ImpernoagaBaTciicM Ha ICPBLIX 3aHATUAX Io JUCHUIIIINHEC.



13. IUCT COI'TACOBAHMUA

CocTaBui:
3aBenyromnuii kadeapoil HHOCTPAHHBIX S3BIKOB W
H.A. Kopneesa, K.11.H., OLIEHT —
I4
(moanuck)
[7f7, 5
Htved
3aBeayromuil BeITyCKaroei kadeapoit
H.b. Ctpekanona, A.1.H., 10LEHT
(TIoamucK)
Jupextop BUK “
O.B. banakuna ’
(moxnuck)

Havameauk OOVII
A.D. dunk

(roamucs)



