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1. OBILIAA UH®OPMALIUA

Pabouas nporpamma aucHUIIUHBI «HOCTpaHHBIA SI3BIK» COCTaBJICHA HAa OCHOBAHUU
(benepabHOTO TOCYIAPCTBEHHOTO 00pPa30BaTENBHOTO CTaHAApTa BBICHIETO O0Opa3oOBaHUS IO
HamnpaBiieHnto moarotoBku 38.03.01 «Oxonomuka» (ypoBeHb OakajiaBpuara), YTBEPXKICHHOTO
npuka3oM MUHHUCTEpCTBa HaykKu M Bhicuiero obpazoBanusi Poccuiickoit ®enepamnu 12.08.2020
Ne 954 wu yueOHOro IUIaHA HANpaBIEHUS MOATOTOBKH «IJKOHOMHKa», Mpoduib (Iporpamma

OakanmaBpuata) « OKOHOMHKA U (PMHAHCHI OPTaHU3ALIUI».

TpynoeMKoCTh TUCHUILINHEL: 16 3.e. / 576 akameMuyeckux 4acoB, B TOM uucie 136 gacos

KOHTakTHOU paboTsl u 404 yaca caMoCTOATEIHLHON PaOOTHI O0YUAIOIUXCS.

Pacnpenesienne 4acoB JUCHUIJIMHBI 110 CeMECTPAM U BHAaM 3aHATHH (110 y4eOHOMY IUIaHY):

KosanuectBo yacos
Buj yue6Hoii padoThl Ei%rf?ol;f Cemecrper
y Y11 2 3 4 |5]6|7|8]|9
IJIAHY
KonrtakTHas padora 136 32 36 32 36
(Bcero):
B toM uucne:
Jlexknuu - - - - -
[IpakTuueckue 3aHATHS 108 28 28 24 28
KoHTpoisb camocTosTenbHOM
pabotsl (KCP) 28 4 8 8 8
CamocrosiTesibHast paboTa 404 112 108 76 108
(Bcero):
Buael npoMexyToUHOM Jauer ¢ SK3aMeH
aTTecTanuu (3K3aMeH, 36 3ayer . | 3auer
. OLICHKOH 36
3a4eT, 3a4€eT ¢ OLeHKOM)
OBIIIAS Yackr: 576 144 | 144 | 108 | 180
TPY/10€MKOCTh

2. TEJA U 3AJAYM JUCHUATIINHBI

JlaHHas AUCLUIUIMHA 10 CBOEMY XapaKTepy sBJISIETCS KOMMYHMKAaTUBHOW M HalpaBjIcHA HA
dbopMHUpOBaHHE W paA3BUTHE pPEUEBHIX YMEHUH, (OPMUPOBaHHE CHOCOOHOCTH WM TOTOBHOCTH
HCIIOJIb30BAaTh HHOCTPAHHBIN S3bIK KaK HHCTPYMEHT B CUTYalluu peajJbHOW KOMMYHHKALUH.

JlucuuiuinHa MMeeT CBOed 1Leibio c(hOpMUPOBATh W/WIM pPa3BUTh S3BIKOBbIE M PEUYEBBIC
HaBbIKM Y YMEHHUS B ayJAUPOBAaHUM, YCTHOW peun (AMaJOrM4ecKod U MOHOJIOIMYECKOH), YUTEHUH U

IIHUCBMC.




AKTyallbHOCTh JTaHHOW pabodeil mporpaMMbl OOYCIIOBJIEHA CTPEMHUTENIBHBIM Pa3BUTHEM H
BIMSIHUEM LU(POBOM SKOHOMHKH Ha (OPMHPOBAHWE KIIOYEBBIX KOMIIETCHIIMH W TIOATOTOBKY
BOCTPEOOBAHHBIX CIIEIIUAINCTOB B Chepe IKOHOMUKH B COBPEMEHHOM MUpE.

B ycnoBusix mudpoBuzanuu BaxkHo (popMUpOBaHHE, OICPKAHUE U PA3BUTHE HABBHIKOB B
chepe HHDOPMAIMOHHBIX ¥ CKBO3HBIX TEXHOJOTUH Mg OakamdaBpoOB, YTO CIIOCOOCTBYET
JOCTIDKEHUIO HEOOXOAMMOTO YpPOBHSI KOHKYPEHTOCTIOCOOHOCTH BBIITYCKHHUKOB Ha PBIHKE TPY/Ia,
0osee 3 GeKTUBHON aganTauy B HOBBIX YCIIOBHUSX.

B pesynprare ocBoeHust paboyeil MpOrpaMMbl TUCIHMILIMHBI OOYYaroIIUECs OBJIAJICIOT
COBPEMCHHBIMU KOMIICTECHIIMSIMHA, C)OPMHPOBAHHBIMHU TIOJ] 3apPOChl paboToAaTeNeld U C y4eTOM
norpeOHocTel  1HM(POBOM  SKOHOMHUKH, HEOOXOOUMBIX B Oyaymied  npodeccHoHalIbHON
JeSITETbHOCTH BBIITYCKHUKA B paMKaX HarpaBJIeHUS! « DKOHOMHUKA».

Leqp THCHMNJIMHBI - TOBBIIICHUE UCXOMHOTO YPOBHS BJIaJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpEIbIAYIIeH CTylmeHH o0pa3oBaHus, W (GOPMHpPOBaHUE Yy OOYyYarOIIUXCS
HEOOXOAMMOTO0 U JOCTaTOYHOTO YpPOBHS KOMMYHHMKATUBHOW KOMIIETEHIIMHM [UIS PELICHHS
COLMAIbHO-KOMMYHUKATHBHBIX 3aJad B PAa3JIMYHBIX OONACTAX OBITOBOHM, KyJIBTypHOH U
poheCCHOHATLHON JACATEIBHOCTH TIPU OOIIEHUH ¢ 3apyOeKHBIMU TApTHEPAMH, C UCIIOJIb30BaHHEM
WH(POPMAIIMOHHBIX W «CKBO3HBIX» TEXHOJOTMH W IHUQPPOBBIX HMHCTPYMECHTOB, a TaKXe JUIs
JanpHeHIero caMooopa3oBaHusl.

BocnuraTtejabHas Hedb JAUCHUIUIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpPaBICHHOCTh U
HalleJieHa Ha CO3JaHue TIOCPEICTBOM WHOCTPAHHOTO SI3bIKA YCIOBHU JUIS Pa3BUTHsI TBOPUYECKUX
CIOCOOHOCTEH OO0y4YaroIuXcs, BKIIOYCHHE WX B Pa3jIMYHbIC BUJBI COLMAIBHO 3HAYUMOMU
JesITeIbHOCTH, TAKUM 00pa3oM, J1aBasi BO3MOKHOCTh (DOPMUPOBAHHS OPUTHHAIEHOCTH MBILIUICHUS,
a TaKk)Ke peasin3aluy JMYHOCTHO OPUEHTHPOBAHHOTO TIOAX0/1a B MpodeccuoHanbHOM chepe.

3agaum JUCHMNJIMHBI:

o (dbopmMHpoBaTh y 00yUYaIONIMXCsl 3HAHUS, YMEHHSI U HABBIKU B 00JIACTH YCTHOW U MUChMEHHOMN
NPAaKTUKA Pa3TOBOPHOM M TMPO(ecCHOHANBHO-JCIOBOM peYH W UCIOIb30BaHUE HX B
npoeCCHOHATLHON JCSITEIBHOCTH [0 HAMPABJICHUIO MOJITOTOBKH C HCIOJIb30BAaHHEM
UG POBBIX TEXHOJIOTUH;

J O3HAKOMHUTH OOYYalOIUXCSA C OCOOEGHHOCTSIMH JIGKCHYECKOM CHCTEMBbI H3y4yaeMoro
WHOCTPAHHOTO 5I3bIKa, (PYHKIIMOHAIBHOW U CTHIMCTUYECKON nuddepeHmanmueil s3pIK0BbIX
CpeAcTB, HamOojee NPOAYKTUBHBIMU CJIOBOOOPA30BATEIBHBIMU MOJCISIMH H3y4aeMOTo
WHOCTPAHHOTO SI3bIKA, B TOM YHCIIE C UCIIOJIB30BAHUEM I (PPOBHIX CEPBUCOB;

o COBEPILICHCTBOBATh HABBIKM pACIO3HABAHUS M IMOHUMAaHHUS TpaMMaTHUeCKuX (opM U
KOHCTPYKIIUH B OMOPE HA PA3JIUYHbIC IPU3HAKH TPAMMATUYCCKHX SIBIICHUH, a TAK)KE HABBIKU

yHOTpeOJIeHUs] TpPaMMaTUYeCKHX KOHCTPYKIMH B pa3IMYHBIX pPEUYEBBIX CHUTYaAHsIX C



UCIIONIb30BaHUuEeM LUQpoBbIXx uHcTpymeHToB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);

° pa3BUBaTh KOMMYHHUKATHBHBIC KOMIIETECHITUH, HEOOXOAMMOM /I TBOPUECKOM JEATEITHHOCTH
B TIOBCEHEBHOM OOIICHUH, B OOIIECTBEHHO-TIOJIUTUYECKOW M HAyYHO-TIPOPECCHOHATHHON
chepax;

° nproOIIaTh 00yYalOIIUXCS K CAMOCTOSITENIFHOM HCCIIeI0BATENbCKOW paboTe HaJ SI3BIKOM,
pa3BUBaTh y OOYYAIOIIUXCS AHAIUTUYECKUN MOAXOJ K HM3y4aeMbIM SI3BIKOBBIM SIBICHHUSIM
HYTCM COITIOCTABJICHUS UX C COOTBGTCTBYIOH_II/IMI/I SABJICHUAMHU pOIlHOI‘O SA3BbIKA.
3agaum BocIUTATEIbHOMH PadOThI:

L] pa3BI/ITI/Ie y 06yqafom1/1xc;[ IIOHUMAaHUs COIII/IaHBHOﬁ 3HAYNUMOCTH HHO?[?;I;I‘IHOﬁ Ky.HI)TypBI B
Oynymieli mpodecCHOHATBHONW  JCATCILHOCTH HAa WHOCTPAHHOM  sI3BIKE, KAk iAo
COBPEMEHHOTO OOIIECTBA, TAK U JJISA JUIHOTO MPOoheCCHOHATFHOTO CTAaHOBJICHHS;

° CO37IaHUE YCJIOBHM JUIsI OCO3HAHUS OOYYaIOIMMHKCS CBOETO0 MeCTa U poM B Oymymien
npodeccruoHaNbHOM eATeTbHOCTH;

° dbopMUpOBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  MOCPEACTBOM  MPHOOIICHUS
00y4aromuxcsi K WHOSI3BIYHOM KYyIbTYpe U BOBJICUEHHUS B TBOPYECKYIO ACSITENHHOCTH C
HCIIOJIB30BAHUEM I/IHOCTpaHHOFO A3BIKA,

. Pa3BUTHE KYJIbTYPbl MEXIMUYHOCTHOTO IPOPECCHOHATIBLHOTO B3aUMOICHCTBUSI.

3. MECTO JMCHUIIYIMHBI B YYEBHOM IIJIAHE

VYuebHas nucuumuinHa «MHOCTpaHHBIN S3BIK» OTHOCHTCS K JTUCIHUIIMHAM OOs3aTEIBHOU
yactu 6moka Juctumnunel (Mogynu). M3ydeHue naHHOM AUCHMILTUHBI Oa3upyeTcs Ha MaTepuare,
W3y4eHHOM B paMKaxX UIIKOJBHOTO Kypca. JMCIUIUIMHBI, TpH HU3YyYEHHUH KOTOPBIX OyayT
HCII0JBb30BAaThHCs 3HAHUS, YMGHI/HI 1 HaBBbIKH, HpI/IO6peTéHHI)I€ B pe3YJ'II)TaT€ I/13y‘-IeHI/I$I AUCIHUITIIINHBI

«HOCTpaHHBIN A3bIK» - «I0ATOTOBKA MO aHTJIMHCKOMY SI3BIKY).

4. TINIAHUPYEMBIE PE3YJIbTATHI OBYUEHMUS 110 JUCHUIIVIMHE IS
®OPMUPOBAHUS KOMIETEHIIMN OBYUYAIOIINXCSH
Pe3ynbratel ocBOeHHST 00pa30BaTENIbHONW MPOTPaAaMMBI (KOMIIETEHIIMA OOYYarOIIUXCs)
OTpeeNsAoTC TpeOOoBaHUAMH (eepalIbHOTO TOCYJapCTBEHHOTO (elepallbHOTO CTaHaapTa IIo
HAMpaBJICHUIO TIOJTOTOBKA M (OPMHUPYIOTCS B COOTBETCTBUM C MATPHUICH KOMIETCHIIHMIA
oOpasoBarenbHON Tporpammebl. [lmaHupyembie pe3ynbTaThl 0Oy4YeHUs MO AUCIHUILUIMHE (3HAHUS,
YMEHHUsS, HaBBIKA) OOECMEeYUBAOT JOCTIDKCHHE pe3yJbTaTOB OCBOEHHUsA 00pa3oBaTelbHON

IIPOrpamMMBl.



HIndgp n

HA3BAHHE Nuauxatopsl I[Inanupyemble pe3y/bTaThbl 00y4eHHS
KOMIIeTeHIIUH 10 JMCIHHUIIHHE
KOMIIeTEeHIIUHN
3Harth:
- CUCTEMY U CTPYKTYpy MHOCTPAHHOTO SI3bIKA;
- Pa3NUYHBIC ACTICKTHI SA3bIKa: (POHETHUUYECKUH,
JIEKCUYECKUH, TPAMMATUYECKUM, B T.4. CTPYKTYPY
noctpoeHus (pas, NpeIoKeHNH, BRICKa3bIBAHNUS,
LIEJIOCTHOTO TEKCTA;
- aJIEKBATHBIE SI3BIKOBBIE CPEJICTBA JJIsl peaiu3aluu
OCHOBHBIX peueBbIX (DYHKLUH;
- COBPEMEHHBIE TEXHUKH U CIIOCOOBI 1€JI0BOM
MUCbMEHHOW M YCTHOM KOMMYHHKAIINH;
- KPUTEPHH, TIPEABSABISIEMBIC K 0()OPMIICHUIO
JIETTOBOM KOPPECTIOH ICHIINY;
- OCHOBHBIE TPEOOBaHMS K CO3/IaHUIO JI€TOBOM
Mpe3eHTAallHH;
-KyJbTYPY, CTUIIb KU3HU, HALIMOHATbHBIN
MEHTAJIUTET HOCUTENEH A3bIKa JUIsl IPEAOTBPAILIEHUS
YK-4 HETMIOHUMAaHHS Ha MEKIIMYHOCTHOM U
Cniocoben npo¢eCcCHOHAIBHOM YPOBHE;
OCYIIECTBIIATh -MHOCTPaHHBIN S3bIK B 00bEME, HEOOXOIMMOM JUIS
b (0 (0):3% ) noJty4yeHus nHpopManuu npodhecCuoHaILHOTO
KOMMYHHKaIU YK-4.2. conepskanus u3 Murepuer-ucrounnkos ObC
10 B yctHor 1 | OcymectBisiet aenosyio | ZNANIUM.COM, HOUKOH, 3bC TAY, ObC
MUCHMEHHON KOMMYHHKAITIIO B IPRbooks.
dbopmax Ha YCTHOU U MUCbMEHHOMN
roCyJIapCTBEH dopmax Ha YMern:
HOM SI3bIKE WHOCTPAaHHOM (BIX) - IOHUMAaTh pedyb HOCUTEIISA/NeH sI3bIKa B YCTHOM U
Poccuiickon A3bIKE (aX) MUCHMEHHOM (hopMmax;
Odenepanuu u - aJIeKBaTHO BOCIIPOU3BOJIUTH HEOOXOAMMBIN HAOOP
UHOCTPaHHOM KOHCTPYKLUHW U TEPMUHOB B MOHOJIOTHUECKOU U
(BIX) JIMATIOTUYECKON peUn;
s3bIKe(ax) - IOHUMATh AYTEHTUYHBIE MTMCbMEHHBIE TEKCTHI,

WCTIOJB3YS Pa3HbIC TEXHUKH YTCHUS;

- U3BJIEKATh HEOOXOIUMYI0 MHPOPMAITUIO U3
OPUTHHAIILHOTO TEKCTa HA HHOCTPAHHOM SI3BIKE,
aHAIM3UPOBATh, 0000IIATh, IeTIaTh BHIBOIBL;

- BECTH JICJIOBYIO KOPPECTIOH/ICHITHIO;
- MIOHUMATh Ha CJIyX peYb HOCHUTEJICH S3bIKa,

- CTIOJI30BaTh HHPOPMALIMOHHO-
KOMMYHUKATHBHBIC TEXHOJIOTUH TPH ITOMCKE
HE00X0AUMOI HHPOPMALINHU C TPUMEHEHHEM
Opay3sepos Google, Yandex B mporieccMe perieHus
KOMMYHHUKATHBHBIX 33729 Ha TOCYJapPCTBEHHOM H
WHOCTPAHHBIX SI3BIKAX.

Baanern:
- Ha60pOM SI3BIKOBBIX CpeI[CTB, H€O6XOI[I/IMBIX JJIA
peanu3anyy yCenHoil KOMMYHUKAllMK B KOMaH/IE;




- HaBbIKaMH pabOTHI CO CIIPABOYHOM JIUTEPATYPON U
CJIOBApsMH;

- TEXHUKaMU apryMEHTAllUU BeIEHUsI TUCKYCCUH B
YCTHOM U MMCbMEHHOM BUJE, MOJb3YsACh 3HAKOMBIM
JIEKCUYECKUMU U TPAMMAaTUYECKUMU CPEJICTBAMU
A3BIKA;

- TEXHOJIOTUEN CO3/IaHUs AEJI0BOM IPE3EHTAMH HA
WHOCTPAHHOM SI3BIKE;

- HaBbIKaMU (DUKCHPOBAHUS OCHOBHOU UJCH U
BTOPOCTEIEHHBIX JIETAJIEH B YCTHOM U TUCbMEHHOM
KOMMYHHUKAIUU;

- THOCTPAHHBIM SI3BIKOM B 00bEME, HEOOXOTUMOM
JUIs1 IOTy4YeHUs1 THPOpMaLUu U3 3apyOeKHBIX
HWCTOYHHUKOB.

VYK-4.3. Ocymiectsisier
JICTIOBYIO
KOMMYHHKAITIIO B
ndpoBoii cpene,
MPUMEHSISI B TOM YHCIIE
CpeacTBa
BUJICOKOH(DEPEHIICBSZH U
KOJIJIGKTUBHOM CETEBOM
paboThI

3HaTE:

- CTWJIb JIEJIOBOTO OOIIEHUS, OCHOBBI ITyOJIMYHON
peun, HOATOTOBKH MPE3EHTAIHH, B T.4. C
nomortsio [1IT:  PowerPoint, Google Slides;
npaBuiia 0(OPMIICHHUS JIEIOBOH MEPENHCKH, B T.4.
¢ nomouipto: Grammarly, Beewriter.

VYMeTh:

- UCIIOJIb30BaTh I/IHOCTpaHHI:II‘/JI SA3BIK B
MEXKJIUYHOCTHOM OOIIEHNU U TTPOEeCCHOHATBHON
JesITeIbHOCTH, B T.4. C IPUMEHEHUEM I1aTHopM
JUTSL IPOBEICHUS BUJICOKOH(PEPEHIIHIA 1
OopraHm3ai coBMecTHo paboTsl Google Meet,
Microsoft Teams, Zoom, SInaekc TememocT.

Braners:

-HaBbIKaM# paboThl B Google-moxkymeHTax ajs
oOMmeHa npodeccuoHanbHON HHpOpMaluei Ha
WHOCTPAHHOM SI3bIKE; HABBIKAMHU TIEPEBOJIA
npodeccuOHANBHBIX TEKCTOB, B T.4. C TOMOIIIBIO
onuaitH-cioBapeit: English English Dictionary,
Multitran, Longman Contemporary Dictionary,
Longman Business Dictionary u ap.




5. CTPYKTYPA U OFBEM JIMCHUIIJINHBI

Cemectp usyuenus: 1

Buabl yueOHoi padoThI

IIpomexy
KonTakTHas padorta CamocrosiTesibHast paboTa TOYHAs Dopmbr
Pa3neu, B Yacax aTTecTalM dopmupyem
IMoapa3znen, Tema ( ) TeKy1lero pMupy
MOYJb s B yacax ple KoMIle
KOHTPOJIA
IIpakTHuyec (opmbI opranuzanmuu TEHIHH
B 4yacax N
Jlexknun KHe KCP CaMOCTOSITeIbHON PadoThl
3aHATHA
L . i YK-4.2
Tema 1.1. Globalization IToBTOpEHME NPONUIEHHOTO Ve THbL
(TpaKTUKyM) Marepuasa, MoJAroToBKa onpoc YK-4.3
Kynemypno-meopueckoe WHINBUIYATBHOTO BOKAOYIsipa ’
VAP P - 4 - 14 AMBIAY 9 YIAP MMCbMEHHbIE
socnumanue: 10 IPOMIEHHOM Teme, paboTa
. o JOMAIIHNE
COYUANLHASA 3HAYUMOCTb CO CTIPAaBOYHOH JINTEPATYPOH U S
UHOSI3BIYHOLL K)IbIMYPbl cJI0BapeM
Tema 1.2. Brands N ) . YK-4.2.
[ToBTOpEHME MPOIIEHHOTO VCTHBII o1poc,
(mpakTUKyM) VK-4.3
Pasnen | MaTepuana, moJroToBKa HCbMEHHBIE
- |Kyasmypno-meopueckoe
Global 4 MHAMBHUIYaJIbHOTO BOKaOyJsipa AOMallHHEC
gochnumanue: - - 14 . . e —
Market 1o MpoiiieHHo! Teme, paboTa A
MEIHCKYTbmMYpHOe M o
CO CIIPaBOYHOM JIUTEpPATypOil U
npogeccuonanvroe
¥ CJIOBapeM
83aumooelicmaue
- YK-4.2.
IToBTOpEHME MPONAECHHOTO VYerHBIi onpoc, VK-43
MaTepuaia, MoAroToBKa IIHCbMEHHBIE '
Tema 1.3. Advertising 2 12 UH/IMBUAYAIbHOTO BOKaOysipa AOMaIIHHE
(TpaKTHKyM) 110 MIPOiIeHHOM TeMe, paboTa 3afiaHus
CO CIIPaBOYHOM JINTEPATYpOH U
cJI0BapeM




Tema 2.1. Employment Yernbii onpoc, | YK-4.2.
(mpakTUKyM) IToBTOpEHME MPONAECHHOTO IIMCbMCHHBIC VK-4.3
Kyremyprno-meopueckoe Marepuasa, MoAroToBKa AOMalllHKue '
socnumanue: 12 WHIMBU/yaJbHOTO BOKaOyIspa SajaHmi
0CO3HAHUe c80e20 mecma 10 IPOMIEHHOM Teme, paboTa
u poau 8 6yoyuseti CO CIIPaBOYHOM JIUTEPATYpOH U
npogeccuonanvrol cJI0BapeM
desmenvHocmu
[ToBTOpEHUE MIPOHIEHHOTO Yernbiid onpoc, | YK-4.2.
MaTepuaa, MoJAroToBKa ITMCBMCHHBIC 4.3
IOMAIIIHUAE YK-4.
Tema 2.2. Trade 12 WHINBUIYATBHOTO BOKAOYIsipa
o o alaHusa
(TpaKTUKyM) 10 IPOMIEHHOM Teme, paboTa 3al
CO CIIPaBOYHOM JINTEPATYpO U
Paznen 2. clIoBapeM
Business o i -
. |Tema 2.3. Organization y Y onpoc, | YK-4.2.
IMHCHbMCHHBIC
organization (mpacmeyn) [ToBTOpEHME MPONAECHHOTO VK-4.3.
MaTepuasa, MoAroToBKa JOMaIlHIEe
Kynomypno-meopueckoe
WHIMBUIYTBHOTO BOKaOYJIIsipa 3a/aHus
gocnumanue: 12 . .
IO MPOMIEHHOM Teme, paboTa
MENCKYIbIMYpPHOe M o
CO CITPABOYHOM JIUTEPATYPOH U
npogheccuonarbHoe
g CJI0BapeM
83aumooeticmaue
- . VYcTHbIH ompoc, VK-4.2.
OBTOPEHHE MPOUEHHOTO HCEMCHHBIC VK43
MaTepuana, MoAroToBKa JOMAILHHE -4.
Tema 2.4. Money 12 WHIUBUTy ATbHOTO BOKaOyJIIspa 3a1aHus
(mpakTHKyM) 1o MpoiiieHHo! Teme, paboTa
CO CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM
Business English [ToBTOpEHUE MPOHICHHOTO Yt onpoc, | YK-4.2.
Certificate 1 P b TTHCEMCHHBIC VK-4.3
Paznen 3. (npaKTiKyM) MaTepuaia, MoAroToBKa JOMAIIHHE :
Business P y WHUBUTyATbHOTO BOKaOyJIsIpa 3aIaHns
. Kynomypno-meopueckoe 12 . 9
English 0 TIPOHICHHOM Teme, paboTa
socnumatue:

Certificate 1

COYUANIbHASL BHAYUMOCTb
UHOA3BIYHOU KYIbIMYPbl

CO CIIPaBOYHOM JINTEPATYpOH U
CJI0BapeM




[ToaroroBka k
MIPOMEXYTOYHOM aTTecTally B
3auer - - - 12 p Y t
(hopMe WHANBH Y ATBHON
Mpe3eHTAINN
- 28 4 112 -
Hroro

144




Cemectp uzydeHus: 2

Buabl yueOHoii padoThl

IIpomexy
KonrakTHas padora (B
Pasnen qaca)?) ( CamocrosiTesibHas padoTa TOYHAsI DopmbI Popmupyem
9
MOTYIb Hoxpaszaea, Tema aTrecTanmus B| TEKYIIEro ble
Jlexun IIpakTu 5 (¢opmbI opranu3zanuu yacax KOHTPOJIH | KOMIETCHIMHU
yeckue KCP CaMOCTOSITEIbHOM
" yacax
3aHATHSA padoThI
Tema 4.1. Ethics - [ToBTOpEHME MPOHIEHHOTO - VCTHBII YK-4.2.
(mpakTHKyM) MaTepHaa, moaAroToBKa orpoc, VK-4.3
Kynomypno-meopueckoe WHINBUIYTHHOTO MUCHMEHHBIC
socnumanue: - 4 10 BOKaOyJIsipa 1mo JIOMAIITHHE
MENHCKYIbMYPHOe porIeHHON Teme, paboTa 3aJaHUS
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEPATYPO U CIIOBAPEM
- - YK-4.2.
. YK-4.3
IToBTOpEHME MPONHIEHHOTO
MaTtepuana, moAroToBKa v .
CTHBIHN ompoc,
WHIUBUIYATHBHOTO
Tema 4.2. Change AHBILY MUCHMEHHBIE
Paznen 4 2 10 BOKaOyJsipa 1o
* |(mpakTHKyM) . 2 6 JIOMAaIIHK1e
Strategy IMPOUJACHHOU TEMC, Ea oTa 3a7aHAs
CO CIIPaBOYHOM
JUTEPATypPOM U CIOBapeEM
Tema 4.3. Strategy - TloBTOpeHHE MPOIIEHHOrO - YK-4.2.
(HpaKTHKyM) MaTepuala, moAroToBKa v . VK-4.3
Kynomypno-meopueckoe WHIHBHTYATHHOTO CTHBIA OIpPOC,
. IIUCbMCHHBIC
gocnumanue: 0CO3HaHue 4 10 BOKaOyJIsipa 1mo [
ce0eco Mecma u ponu 6 NpoiiIeHHoi TeMe, paboTa
6yoywet 3 3a/1aHUs
. CO CIIPaBOYHOM
npogeccuoHanbHol JTUTEPATyPOil M CIIOBApEM
desimenvbHOCMU




Tema 5.1. Cultures

[ToBTOpEHME MPOIAECHHOTO
Marepuala, oJroToBKa

VK-4.2.

MPAKTHKYM i YK-4.3
(mp yM) WHTUBH/TY AITEHOTO YcTHBIM onpoc,
Kynemypno-meopueckoe HHUCbMCHHBIC
10 BOKaOyJIsipa 1o
gocnumanie. MpOMICHHON TeMe, paboTa AOMALLIHHE
COYUAIbHASL 3HAYUMOCb p et 3aJlaHus
o CO CIIPaBOYHOM
UHOA3LIYHOU KYIbIMYPbl .
JUTEPATYPOU U CIOBAPEM
Tema 5.2. Leadership [ToBTOpEHME MPOIAEHHOTO YK-4.2.
(mpakTUKyM) Marepuasia, oAroToBKa . VK-4.3
YerHbIi onpoc, '
Kynemypno-meopueckoe WHIUBUTy AIBHOTO HCEMGHHbIC
PasnenS.  |gocnumanue: 10 BOKaOyJsipa 1o
Leadershi i i JIOMAILHIE
P |meaxckynomypnoe MpoiIeHHON Teme, paboTa S —
npogheccuonanvroe CO CHPaBOYHOMI
s3aumooelicmsue JUTEPATypPOM U CIOBapeEM
IToBTOpEHME IPOIIEHHOTO YK-4.2
marepualia, moaroToBKa YcrHblit onpoc, VK-4.3
. WHJUBUTyalIbHOTO MHCHMCHHbIC
Tema 5.3. Competition AHBIILY
(IpaKTHKyM) 10 BOKaOy1s1pa 1o JTOMAIIHHIE
p Y npoieHHON Teme, paboTa 3a7aHus
CO CITPaBOYHOM
JUTEPATYPOU U CIIOBApEM
[ToBTOpEHME POHIEHHOTO YK-4.2.
MaTrepualia, IoAroToBKa VY CTHBIU ompoc, VK-4.3
Paznen 6. . WHNBHYaJIbHOTO MHCbMEHHBIE '
1 Tema 6.1. Innovations AMBEAY
Business 10 BOKaOyJIsipa 1o JOMallIHHe
- (mpakTHKyM) . >
vision npoiieHHON Teme, paboTa 3a/1aHusl

CO CIIPaBOYHOM
JINTEPATYPOM U CIOBapEM




Tema 6.2. Business and - . VK-4.2.
environment (mpakTuKym) OBTOPCHUC IPOUACHHOTO VK43
Kynemyprno-msopueckoe Matepuaia, MoAroToBKa YcerHslit onpoc, '
80CNUMAHUe: 0CO3HAHUE 4 10 HHﬂHBgHYaHBHOFO HHMCbMEHHBIE
OMaIlIHUuEC
c60€20 Mecma u pou 6 _ Bokabyisipa 1o . Hsaz[aHI/m
6yovyer NpofifeH ot Teme, pabora
npogheccuonanvou €O CIpaBOHON
desmensHoCiL JUTEPATYPO U CIIOBAPEM
IToBTOpEHME IPOIIEHHOTO YcTHBIf ompoc, VK-4.2.
Tema 6.3. Franchising 5 10 MaTepHana, OAr0TOBKA MHChMEHHBIE VK-4.3
(MpakTHKyM) VHMBHU Ty aTbHOTO JIOMaITHHAE e
BOKaOyJIsipa 1o 3allaHus
Tema 6.4. Business . . YK-4.2.
communication [ToBTOpEHME MPOWICHHOTO Yerublii onpoc,
Matepuaia, moAroToBKa [THCHMCHHbIC VK-4.3
(TpaKTUKyM) JIOMAIITHUE
WHIUBUIYATHBHOTO
Kynemypro-meopueckoe 3a/1aHu,
2 10 BOKaOyJsipa 1o
socnumanue: HDOHICHHOM Teme, paGoTa BBITIOJTHEHHE
MEHCKYTIbMmYpHOe p o CIl aBOqH’O% KOHTPOJIbHBIX
npogeccuonanvroe pa 3a/1aHU
g JUTEPATYPOU U CIIOBAPEM
s3aumooeticmaue
IloaroroBka k
IIPOMEKYTOUHON
aTTectauuu B hopme
. WHIUBUY aJTbHOM
3auer ¢ oueHKOM - 8 Y - -
MIPE3CHTAIINH,
BBITIOJIHCHHE
KOHTPOJIbHBIX 3aIaHUI
28 108 -

HToro

144




Cemectp uzyuenwus: 3

Buabl yue6Hoii paboThI

dopmupye
KonTakTHas padora IIpome:xky DopMbI pMupY
CamocrosiTesibHasi padoTa Mble
Pasnen, mopyab Honpa3znen, Tema (B yacax) TOYHASA TEKYWIero | @ o ren
Jlexkum |IIpakTuyeckn| KCP B (opMbI Opranuszanuu | aTTECTAllM |  KOHTPOJIA -
" € 3aHATHSA gacax CaMOCTOSITEJIbHOM f B Hacax
IToBTOpPEHME NPONUIEHHOTO - YK-4.2.
Marepuana, ToAroToBKa VYcTHBIN VK-4.3
Tema 7.1. The nature of WHIMBU Ty aJIbHOTO ompoc, e
management - 2 - 6 BOKaOyJsipa 1o NUCHbMCHHBIC
(mpakTHKyM) MpolIeHHOU Teme, paboTa JIOMAaIIH1E
CO CIIPaBOYHOM 3aaHus
JUTEPATYPOU U CIIOBAPEM
Tema 7.2. Management IToBTOpEHUE NPONHAECHHOTO ) YK-4.2.
Styles (mpakTukym) MaTepuaa, MoJAroToBKa VerHelii onpoc, | VK-4.3.
Kynomypno-meopueckoe WHJMBU]TyaIbHOTO MHCHMCHHBIC
socnumanue: - 2 - 6 BOKaOyJsipa 1o JOMaIH1e
MEACKYIbMYPHOe MpOoWIeHHOU TeMe, paboTa 3ajaHns
npogeccuonanvroe CO CIPaBOYHOMN
Pas_nen . 83aumooeticmaue JUTEPATYPOU U CIIOBApEM
Insights Into 0 - VK42
-~ OBTOpEHHUE MPONIEHHOTO - -4.2.
Management  |Tewma 7.3. Team Building MaTep et Hrc))nrgTOBKa Vermi
(IPaKTUKYM) p ) CTHBIA OTPOC, | YK-4.3.
WHJWBU]IyalbHOTO MHCbMEHHBIE
Kynemypno-meopueckoe
- 2 - 4 BOKaOyJsipa 1o JTOMalIHue
gochumanue: . z
MpolIeHHOU Teme, paboTa 3a/laHus
COYUATIbHAS 3HAYUMOCTb -
. CO CIIPaBOYHOM
UHOSAI3BIYHOU KYIbIMYpbl .
JUTEPATYPOU U CIIOBAPEM
[ToBTOpEHME MPOIIEHHOTO - VK-4.2.
Marepualia, moAroToBkKa VY CTHBIU omnpoc, VK-4.3.
. WHWBUTy ATbHOTO HHCbMEHHBIC
Tema 7.4. Risk AMBILLY
(mpaxTHKyM) - 2 - 4 BOKaOyJsipa 1o JOMAaIIHIE
p Y MpoIeHHON TeMe, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATYyPON U CIIOBapeEM




IToBTOpEHME MPONAECHHOTO

VK-4.2.

YK-4.3.
Martepuala, IoAroTOBKa YerHBI onpoc,
Tema 7.5. Crisis WH/IUBUTY aJIbHOTO [HUCbMEHHBIE
management BOKaOyJIsipa 1mo JIOMaIIHUE
(IpaKTHKyM) npoiiieHHol Teme, paboTa 3aaHus
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM
Tema 8.1. IToBTOpPEHME NPONHIEHHOTO YK-4.2.
Communication MaTepuaa, moJaroToBKa Yernsiii onpoe, | YK-4.3.
(MpakTUKyM) WHJWBU]lyaIbHOTO MHCbMEHHBIE
Kynomypno-meopueckoe BOKaOyJsipa 1o AOMalIHue
gocnumanue: npoiiieHHol Teme, paboTa 3amanus
COYUANbHASA 3HAUUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOU KYTbIYpbl JUTEPATYPO U CIOBapeM
. YK-4.2.
IToBTOpEHME MPONAECHHOTO VK-4.3
Martepuala, IoAroTOBKa YerHBIM onpoc,
HWHAUBUAYAJIIBHOI'O IIMCbMCHHBIC
Paznen 8. Tema 8.2. E-commerce AUBULLY
- BOKaOyJsipa 1o JOMaIIH1e
Communication |(IpakTUKyMm) 5 Y
. . npoiiieHHol Teme, paboTa 3aaHus
In Business i
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
. YK-4.2.
Tema 8.3. Customer [ToBTOpEHUE MPOHAECHHOTO VK-4.3

service (IPaKTUKYM)
Kyiemypno-meopueckoe
gocnumanue:
MEHCKYIbMYPHOE
npogeccuonanvroe
83aumooeticmaue

Marepuaia, IoAroTOBKa
UHIUBUAYaTbHOTO
BOKaOyJsipa 1o
MpoHEHHON TemMe, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBapeM

YcrHbli ompoc,
IIMCbMCHHBIC
JIOMAIITHHE
3a/laHus




[ToBTOpEHME MPOIIEHHOTO

YcrHbli ompoc,

VK-4.2.

Tea 8.4. Writing report Marepuasa, MoJroToBKa NHCHMEHHBIE YK-4.3.
WH/IUBUY aJIbHOTO JOMaIlHIE
(npaKTHicym) BOKaOyJIspa 1o 3a/iaHus
MPOMICHHON TeMe, paboTa
Tema 9.1. Globalization [ToBTOpEHUE NMPONHAECHHOTO YK-4.2.
and Global Marketing MaTepuaa, moaroToBKa Yernsiii onpoe, | YK-4.3.
(mpakTHUKyM) WH/IUBUTY aJIbHOTO [HUCbMEHHBIE
Kynomypno-meopueckoe BOKaOyJsipa 1o JOManIHue
gochnumanue: npoiiieHHol Teme, paboTa 3a7aHus
COYUATbHASL 3HAYUMOCTb CO CTIPaBOYHOU
UHOA3ZBIYHOU KYIbMYPbl JUTEPATYPOH U CIIOBApEM
[ToBTOpEHME PONIEHHOTO YK-4.2.
Marcpuaia, moAroToBka VYV CcTHBIN orpoc, YK-4.3.
Tema 9.2. Coca Cola WH/IUBUY aJIBHOTO MUCHMEHHBIE
Company (mpakTukym) . BOKa6¥Mpa 1o HOMATIIEHe
npoiiieHHON TeMe, paboTa 3aJaHusI
CO CIIPaBOYHOM
Paznen 9. Global JUTEPaATYpO U CIOBapeM
Companies Tema 9.3. Success [ToBTOpEHUE NMPONHAECHHOTO VK-4.2.
(mpakTHKyM) MaTepuaia, MoJAroToBKa Yerusrit onpoc, | YK-4.3.
Kynomypno-meopueckoe WH/IUBUY aJIbHOTO [HUCbMEHHBIE
socnumatue: BOKaOyJIsApa 1o JOMalIHHEe
MeAHCKYIbMYPHOe MIpOWICHHOU TeMe, paboTa 3a7aHus
npogheccuonaibHoe CO CIPaBOYHOU
83aumodelicmaue JUTEPATYPO U CIIOBapeEM
[ToBTOpEHME MPOHAEHHOTO VK-4.2.
Marepuaa, moJroToBKa YK-4.3.

Tema 9.4. General
Motors Company
(mpakTHUKyM)

WHIWBUAYaJIbHOI'O
BOKaOyJIsIpa 1mo
npoiiieHHol Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

YerHBI onpoc,
[ACBMEHHBIE
JIOMaIIHNE
3aJaHus




VK-4.2.

[ToBTOpEHME MPONAECHHOTO YcrHbBII K43
MaTtepuana, MmoAroToBKa orpoc, YK-4.3.
. WHJWBUTy ATbHOTO MUCbMEHHbBIE
Tema 9.5. Failures AMBEAY
1 4 BOKaOyJsipa 1o JIOMaIITHUE
(TpakTUKyM) . ¢
MpoWIeHHON TeMe, paboTa 3a/IaHus
CO CIIPaBOYHOM
JIUTEPATYyPOU U CIIOBapeEM
[ToBTOpEHUE MPOIICHHOTO 3}152132
Marepuala, IIoAroTOBKa YcTHBIHR ompoc, i
) WHJWBUTy ATbHOTO MHCHMCHHBIE
Tema 9.6. Microsoft AMBEAY
Company (mpaxTaiyy) 1 4 BOKaOyJsipa 1o JOMAaIHIE
pany tip Y MpoIeHHON TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATYyPOU U CIIOBapeEM
[ToBTOpEHME MPOHACHHOTO . YK-4.2.
Marepuasa, oJroToBKa YCTHBI OPOC, |y g 3
P IIHMCbMCHHBIC
Tema 9.7. Virgin Group WHVBHTyaIbHOTO
C 1 4 6 JIOMAIlHHE
ompany (mpakTHKyM) _ BokaOyxspa 1o -
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
Tema 9.8. Future of the [ToBTOpEHUE MPOHAEHHOTO . YK-4.2.
Business (npaktukym) MaTepHaa, IOAr0TOBKa YerHIi ompoc, | yg.4.3,
IINCbMCHHBIC
Kynemypno-meopueckoe WHIUBUAYaJIBHOTO
1 4 JOMAaIIHHC
gocnumanue: 0CoO3Hanue BOKaOyJIspa 1o S
c80€20 Mecma u poiu 8 MPOICHHON TeMe, paboTa
byoyweti CO CIPAaBOYHOI
[ToaroroBka k
MIPOMEKYTOYHON
3auer - 4 aTTectanuu B hopme - -
WHANBHUIYaIbHON
pE3EHTALNN
24 76 -
Hroro

108




Cemectp uzyuenus: 4

Buabl yueOHoi padoThI Ipomeixy
TOYHAA
Dopmu
KonrakTHas pa6ora arrecTan | - @opmsl pMUpY
CamocTrosiTesbHasi padora i B eMble
Paspnen, moayanb IHoapa3snen, rema (B yacax) TEKYIIEro
yacax KOMIIeTeH
KOHTPOJISt wan
Jlek |IIpakTHyeckn KCP ¢opmbI opranuzanun
unn | e 3aHsTHS B facax CaMOCTOSITeIbHOI
Tema 10.1. Personal [ToBTOpEHME MPOHACHHOTO - YK-4.2.
banking (mpakTukym) Marepuasa, oJroToBKa VYcrHbii YK-4.3.
Kyrnemypno-meopueckoe VHIUBHUTy aJIBHOTO orpoc,
gocnumatue: - 2 - 8 BOKaOyJIspa 1o MUCbMEHHBIE
MENHCKYNbMYpPHOe MpoiIeHHOU Teme, paboTa JIOMAaIIHUE
npogeccuonanvHoe CO CIPAaBOYHOMU 3aJaHus
s3aumooelicmsue JUTEPATYPOU H CIIOBAPEM
IToBTOpEHME MPONUIEHHOTO - VcTHbII YK-4.2.
. . MaTrepuaia, IoArOTOBKA orpoc, YK-4.3.
Tema 10.2. Banking history P » IO HCEMCHHBIC
(npaxTHKyM) - 2 - 8 WH/IMBUYaTbHOTO
BOKaOyJIsIpa o AOMAIIHHC
o -~ alaHusA
MPOUIEHHON TeEMe, paboTa sall
: . - VYK-4.2.
Pasnen 10. Banking [ToBTOpEHME POWIEHHOTO .
MaTepuana, IIoJAroToBKa ¥ cTHBIA VK-4.3.
orpoc,
VHIUBULY aJIBHOTO
Tema 10.3. Types of Banks AUHBIILY [HCHMCHHbIE
- 2 - 8 BOKaOyJsipa 1mo
(mpakTHUKyM) . 2 5 JOMaIHHE
MpoiiieHHON Teme, padora S —
CO CTIPaBOYHOU
JHUTEPATYPOH U CIOBapeM
IToBTOpPEHNE MPONAECHHOTO - Y CTHBIH VK-4.2.
Marepuana, IoJroToBKa orpoc, VK-4.3.
Tema 10.4. Central Banking 5 8 HMHIUBUIYaIbHOIO MHCHMEHHBIE
(mpakTUKyM) BOKaOyJIspa 1o JOMAIIHHE
MpoIeHHON TeMe, paboTa 3a/1aHus

CO CIIPaBOYHOM




Tema 10.5. Film Money [ToBTOpEHME MPOHACHHOTO VerHbii YK-4.2.
banking and Federal Marepuasa, oJroToBKa ompoc, YK-4.3.
Reserve System WHIUBUYaTbHOTO ITUCbMCHHBIC
(mpaKTHKy M) BOKaOyJIsIpa mo AOMAITHHE
p y nY\f\"’IWQ]’JI’Jf\I\'I TONMA ﬂQﬁn’T‘Q 3aHaHHH
IToBTOpEHUe NpoiAEHHOTO YV eTHBIIH VK-4.2.
Marepuasa, oJroToBKa orpoc, YK-4.3.
Tema 10.6. Profitable Banks WHIUBUYaTbHOTO MUChMEHHBIE
(TIpaKTUKYM) BOKaOyJsipa 1o JIOMAIITHHE
MPOICHHON TeMe, paboTa 3a/71aHus
CO CIIPaBOYHOM
IToBTOpEHUE NpoiAEHHOTO YV CTHBIH VK-4.2.
Marepuasa, oJroToBKa ompoc, YK-4.3.
Tema 10.7. Bank Charges WHJVBHTyaIbHOTO [MCHMEHHBIC
(MpakTUKyM) BOKaOyJIspa 1o JOMalIHHe
MPOMICHHON TeMe, paboTa 3a/1aHusI
CO CIIPaBOYHOM
. YK-4.2.
[ToBTOpEHME MPONAECHHOTO . VK-4.3
YcTHbIM ~&9.
MaTtepuana, MmoAroToBKa
ompoc,
WHIUBUIYaTHHOTO
Tema 10.8. Bank Mergers JUHBHILY MHCHMEHHBIE
BOKaOyJsipa 1o
(TIpaKTUKYM) . 2 5 JIOMAIITHHE
MpoiiieHHON Teme, paboTa sazaHmst
CO CITPaBOYHOM
JUTEPATYypPOU U CIIOBapeEM
Tema 10.9. Companies and ToBTOpeHHE MPOHICHHONO YK-4.2.
their banks (mpakTukym) P P V CTHBI VK-4.3.
MaTepuaa, moJAroToBKa
Kynomypno-meopueckoe ompoc,
WHIUBUAYaIHHOTO
gocnumaHnue: 0CoO3HaHue MHUCbMEHHBIE
BOKaOyJsipa 1o
c80€20 Mecma u ponu 8 . 2 5 JIOMaIIHKe
Bydywein NpofifeH O Teme, paboTa S —
. CO CIIPaBOYHOU
npogeccuonanvrot

oessmenbHoOCmu

JUTEPATYpPOH U CIIOBApEM




Paznen 11. Finance

Tema 11.1. Raising finance

VK-4.2.

[ToBTOpEHKE MPOIIEHHOTO 7
(MpakTUKyM) P POHA Yernbiid YK-4.3.
MaTepuaa, moJroToBKa ompoc
Kynomypno-meopueckoe ’
WHIUBUIYaTHHOTO MUCHMEHHBIE
goCHUmMAaHnue: 0CO3HaHUue
BOKaOyJIspa 1o JOMaIHUe
C80€20 Mecma u pou 8 . z
. MpolIeHHON Teme, paboTa 3a/1aHus
06yoyweti .
. CO CIPaBOYHOU
npogheccuonanbHou .
JUTEPATYPOH U CIIOBApEM
oesmenvHoCmu
[ToBTOpEHME MPOHACHHOTO 5 yIIé';:"??'
Marepuaa, roJroToBKa Y CTHEIH YK-4.3.
Tema 11.2. Accounting and WHIUBU Ty aJIbHOTO ompoc,
- . IINCHbMCHHBIC
financial statements BOKaOyJsipa 1o
. Z 6 JOMaIHIE
(mpakTHKyM) MpoiiieHHON Teme, padoTa ——_—
CO CIPAaBOYHOMU
JUTEPATypOu U ClIOBapeM
[ToBTOpEHME MPOHACHHOTO YVK-4.2.
MaTepuaa, moJroToBKa Yerhpiii VK-4.3.
orpoc,
WHIUBUIYaTHHOTO
Tema 11.3. Stocks and Y IHCHEMEHHBIE
BOKaOyJsipa 1o
Shares (mpakTukym) . 2 5 JIOMaIlHIE
MpoiiieHHON Teme, paboTa S —
CO CIPaBOYHOU
JUTEPATYypPOU U CIIOBapeEM
[ToBTOpEHME MPOIIEHHOTO 5 VYK-4.2.
Marepuaia, moroToBKa Yerubiit VK-4.3.
0Impoc,
WH/IUBUY aJIbHOTO
Tema 11.4. Bonds AHBIILY [IMCbMEHHBIE
BOKaOyJsipa 1o
(MpakTUKyM) . z 5 JOMaIIHHe
npoiiieHHON TeMe, paboTa S —

CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM




Tema 11.5. Taxation
(MpakTUKyM)

[ToBTOpEHME PONIEHHOTO
Marepuana, oAroToBKa
MHIUBUAYAIBHOIO
BOKaOyJsipa 1o
MpolIeHHOU Teme, paboTa
CO CIIPaBOYHOM
JUTEPaTYpPOU U CIIOBAPEM

YcTHbIN
ompoc,
MMCHEMEHHBIE
JIOMAIIHUE
3aIaHus

VYK-4.2.

VK-4.3.

IK3aMeH

IloaroroBka x
IIPOMEKYTOUHOU
aTTecTanuu B hopme
rpYyNIOBOM NPE3EHTALINH,
BBIIIOJIHEHHE
KOHTPOJIbHBIX 33IaHUI

36

HToro

36

Bcero

36




6. COJEPKAHWUE TUCIUATIINHEI

Paznen 1. Global Market

Tema 1.1. Globalization

OOyuaroniecst u3ydaror temy [roOamusanus. CrmocoObl W METOMBI, TPUBOIAIIAE K
['nmobamuzamuu. M3y4aroT JekcHKy mo Teme. [loJoXHuTenbHbIe W OTpUIATEIbHBIC TOCIEICTBHS
npoiiecca rodanu3anyu. M3y4aroT TepMUHOIOTHIO TIPOBEICHUS TelNe()OHHBIX MEPErOBOPOB, B TOM
YHCJIe C UCTIOIh30BAaHUEM IU(PPOBBIX CEPBUCOB.

Kynomypro-meopueckoe socnumanue: nonumanue COYUAIbHOU 3HAYUMOCMU UHOAZLIYHOL
KYIbMYpbl NPOUCXO0UM Y 00YUAIOWUXCS NOCPeOCMBOM AHAAU3A U OANbHeUue20 00CylcOeHUs Ha
UHOCMPAHHOM 53bIKe MmMeMbl 2100anu3ayuy, ee 3aKOHO8, a maKice 0CoOeHHOCMU 6edeHUs
MeACOYHAPOOHBIX NePe2o8opo8s.

Tema 1.2. Brands

OOyuarorrecs: 3HaKOMSITCS ¢ TeMOM Ha mpuMepe MupoBsix Mapok: IBM, Coca-Cola, Disney.
OO6Cy»X1ar0T MPOoOJIEMbI, CBA3aHHBIC ¢ MAPATCTBOM U MYTH MX pelieHus. M3yueHne TepMUHOIOTHH,
HE0O0XOIMMOM JJIsl MPOBEICHHS ICJIOBBIX MIEPETOBOPOB U COOPAHUI MEXITyHAPOTHOTO YPOBHSI.

Kynomypno-meopueckoe  socnumarnue: noHumanue  0COOEHHOCMEN  MENCKYIbMYPHO2O
NPOGheccuoHanbHO20 83aUMOOCICEUSL NPOUCXOOUM Y 00YUAIOWUXCA NOCPEOCTNEOM KOMMYHUKAYUU
HA UHOCMPAHHOM A3bIKE C Yeblo 00CYICOeHUs. NPOOIeM, CEA3AHHbIX C UMEHAMU psAod 2l00ANbHbIX
KOMNAHUU, U nymeu ux peuleHus.

Tema 1.3. Advertising

OOyuJarommuecs: 3HaKOMSTCS ¢ Pa3IUYHBIMA BHUAAMHU PEKJIaMbl, METOJaMHU PEKJIaMHUPOBAHUSI.
VYyarcs, kaKk MpaBWJIBHO MPOBOAMUTH pPEKIaMHYIO KammaHuio. M3ydaroT ¢pas3bl, HEOOXOTUMBIE IS
IIOCTPOEHUs yCIEUTHOW Npe3eHTanuuu. MIHauBuayanpHas Npe3eHTanus 1o TeMe.

Pa3nen 2. Business Organization

Tema 2.1. Employment

OOyuaroniuecs u3ydyaroT Haubosee BaxHble (HaKTOPbI, HEOOXOUMBIE ISl TIOTYUYEHHUS PaOOTHI.
M3yyaroT cnocoObl yCHEmHOrO TPOXOXKIEHUS W MpoBeneHust cobecemoBanusa. UW3ywaror
TCpMI/IHOJ'IOFI/IIO, HGO6XO[[I/IMYIO JJIA HpOBGI[GHI/IH COBGHIaHI/Iﬁ BHYTpI/I KOMITAHUH. BI/II[I)I pGSIOMC.
OO0yuJarommecs y4aTcsi COCTaBIISITh PE3IOME.

Kynomypno-meopueckoe socnumanue: 0co3Hanue ceoe2o mecma U poau 8 Oyoywell
npoghecCUOHANbHOU  0esIMENbHOCIU  OCYWEeCMBIsiemcs Nnymem aHaiu3a ocobeHHocmel NoucKa
pabomwi, 8edenus nepe2o8opo8 Ha UHOCMPAHHOM 53bIKe, NPOBEOeHUsl COBEUJAHUIL.

Tema 2.2. Trade

OOyuJatromyiecss 3HAKOMSITCS C pa3IMYHBIMU BHJIAMU TOProBiW. M3y4aroT 0COOCHHOCTH
BHEIIHE W BHYTPEHHEH TOProBIW. 3HAKOMATCA C TMpaBWiIaMH OQOPMIICHHS aKKpEeIUTHBA.
COBepLHeHCTBYIOT HaBbIKHW BCACHUS TICPCTrOBOPOB, U3YyUYAIOT PA3JIMYHBIC MPUCMBI I JOCTUIKCHUSA
HanOoee 3 pekTHBHOTO pe3ysibTaTa, B TOM YHCIe ¢ moMoIbio Zoom, Google-nokymenToB, Yandex-
JIOKYMEHTOB, 3JIEKTPOHHBIX OMOJIMOTEK.

Tema 2.3. Organization



OOyuJarommecs: 3HAKOMSATCS C BHJAMH KOMITaHWHA. M3y4aroT mpuemsl, CIOCOOCTBYIOIINE
CO3aHMIO ONarompusiTHONW paboueil cpenpl. 3HAKOMSTCS C MpaBWJIAMU M CTPYKTypamH OOIIEHUS B
cdepe OuzHeca.

Kynemypno-meopueckoe  socnumanue:  opmuposanue  ROHUMAHUA ~— OCOOEHHOCMEl
MENCKYIbMYPHO2O  NPOPDECCUOHANLHOZO — 83AUMOOCUCBUS.  NPOUCXOOUM  NOCPEOCMBOM  AHAIU3A
PA3IUYHBIX MUNO8 KOMRAHUL, OCOOEHHOCMEN 6blICMPAUGAHUs NPAGUTL U CMPYKMYPbl 008020
obwenust 6 npogeccuonanvholl cepe.

Tema 2.4. Money

3HaKOMCTBO ¢ (DTHAHCOBBIMH OTHOIICHUSIMU B DKOHOMHKE M MX Ipad)UIECKUM OTPAKCHHUEM.
06yquI/Ie COCTAaBJICHUIO U HAITMUCAHUIO OTYUCTOB.

Paznen 3. Business English Certificate 1

Tema 3.1. Business English Certificate 1

3HaKOMCTBO C (OpPMATOM U CTaHIAAPTAMH MEXKITYHAPOTHOTO TECTUPOBAHMUS.

OTpa6OTKa yMeHI/Iﬁ M HaBBIKOB Ha 0Oase JAaHHOTO ayTCHTUYHOTI'O MaTcpHaia U MOATOTOBKA
O6y‘IaIOH_II/IXCSI K C1a4€ BBINICYKA3aHHOI'O 5K3aMCHaA.

Kyavmypro-meopueckoe socnumarnue: nOHUMAHUE couuaﬂbnoﬁ SHAYUMOCINU  UHOA3bIYHOU

KYIbMYpbl  NPOUCXO0UmM  V  00VUAIOUWUXCA NOCPeOCMBOM AHANU3A AYMEHMUYHbIX Mamepuanios
MEAHCOYHAPOOHO20 IK3AMEHA.

Pasnean 4. Strategy

Tema 4.1. Ethics

3HAKOMCTBO C 3THKOW B cdepe OuM3Heca M pa3IMUHBIMH HOpMaMmH 3TukeTa. OOcyxacHUE
npo0sieM Koppyniu u 00pbObI ¢ Hell. OOyyaromuecs U3y4aroT TEPMUHOIIOTHIO 110 JaHHON TeMe, IS
HaXO0XKXICHHUS BbIXOJa U3 CIIOXKHBIX 9dKOHOMUYECCKUX CHTyaHHﬁ.

Kynemypro-meopueckoe socnumanue: MexcKyibmypHoe npopeccuoHaibHoe 83aumooeicmeue
APOUCXO0UM 8 CO3HAHUU 00yyawuxcs 01a200aps aHAIu3y U OdlbHeuulemy 00CYHCOeHUI0 MaKux
NOHAMULL, KAK YMUKA, KOPPYNYUSL, IKOHOMUYECKASL CUMYAYUsi U CNOCOObL ee YIyUuleHUs.

Tema 4.2. Change

OOyuaromuecss y4aTcsi BbIpakKaTb CBOM MBICIIM MO TeMe u3MeHeHus. Kak B moBceIHEBHOI
KU3HU, TaK U B cepe Ou3Heca. Ydarcs mpaBuiIaM HAMHMCAHUS OTYeTOB. COBEPIICHCTBYIOT HaBBIKU
MPOBEJICHHS COBELIAHMI.

Tema 4.3. Strategy

OOyuaromyecs 3HaKOMATCS ¢ TepMUHOM «CTpaTterus» B 1eiaoM. M3ydaroT BUABI CTpaTeruil u
TaKTHUK, HCO6XOI[I/IMI)IX JJIA JOCTUXKCHUA, IIOCTaBJIICHHOU IeJun. I/IsyanoT pasiniua MEKAYy TCPMHUHOM
CTpaTerus U TakTUKa. Pa3BuTHe yMEHU U HABBIKOB MPUHSATHS PEIICHUH.

Kynemyprno-meopueckoe _eocnumanue: 0CO3HaAHUe c60e20 Mecma U poau 6 Oyoyujell
npogheccuonanvHou oessmenvHocmu opmupyemcs y o0y4aouuxcs uepes NOHUMAaHue U pasiuyeHue
NOHAMUL, NPOEYUPOBAHUI0 CB0€20 NOHUMAHUS 6 OMHOUWEHUU NpOPecCcUOHanbHOl  chepbl
0esmenbHOCMU, OCO3HAHUIO COACHOCIU NPOYECCa NPUHAMUSL PeULeHU.

Pa3nea 5. Leadership

Tema 5.1. Cultures



3HaKOMCTBO C KyJbTypaMH Pa3HBIX CTPaH, MOBEJICHUEM JIIOACH, NX TPAIUIHAMHI U OOBIYasiMu.
OneHka M aHalIM3 UX BIMSHUA Ha BeJleHHe OM3Heca. 3HAKOMCTBO ¢ OCOOCHHOCTSIMU BeICHUs OM3Heca
C BOCTOYHBIMH JICJIOBBIMU MapTHEepaMu. Pa3zpaboTka COOCTBEHHBIX CTpaTeruil B JaHHOHU cdepe.

Kynemypno-meopueckoe eocnumanue: coyuanbHas 3HAYUMOCMb UHOSZLIYHOU KYIbMYpbl
Gdopmupyemcs 6 coznanuu oobyuarowe2ocs 01a200aps aHAIU3y U OdlbHetuueMy 00CYHCOeHUIO
0cobeHHOCmel KYIbmyp PA3HbIX CMPAH, UX PA3IUYULl U NONbIMKE CAMOCMOIMENbHO papabomams
€800 cmpamezuro 6e0eHUsi OU3HeCd 8 UHOSA3bIYHOM NPOCMPAHCHIEE.

Tema 5.2. Leadership

3HaKOMCTBO C MUPOBBIMHU JIIEpaAMH B MOJUTHKE U SKOHOMUKE. OOCcykIeHne KayecTB Juaepa,
paciiMpeHue JeKCUku mo Teme. OOydaromyecs MoaydaroT MPEICTaBICHHE O HABBIKAX yMpPaBICHUS
KPYIHBIMU, MUPOBBIMU KOMIIAHHUSIMH.

Kynomypno-meopueckoe socnumanue: opmuposanue NOHUMAHUSL O MENCKYIbIYPHOM
nPOGheccuoOHaNbHOM 83AUMOOEUCMBUL OCYWeCMENaemcs 01a200aps AHANU3Y HA UHOCMPAHHOM S3bIKe
YCHEeUHOCMU MUPOBBIX TUOEPO8 U 20OATbHBIX KOMNAHULL.

Tema 5.3. Competition

Oquanumec;I S3HAKOMATCA € 3KOHOMHYCCKUM TCPMHUHOM «KOHKYPCHIUSA» U €€ BUIAAMMU.
HSyanOT BJIMAHUC KOHKYPCHIHMHU Ha COCTOAHHE PA3JIMYHBIX PBIHKOB. PaCCManI/IBaIOT OCHOBHBEBIC
CTpaTeTMH  JOCTHXKEHHUS  KOHKypeHTocrmocoOHocTtu. OOydaromuecss  pa3padaThIBalOT — CBOHU
COOCTBEHHBIE CTpPATETHYECKHe NEHCTBUS 7S MPEOJOJICHUS MPETSTCTBUMA B PEIICHUH TMOCTABICHHBIX
3amad.

Pa3gen 6. Business vision

Tema 6.1. Innovations

OOyuaromuiecss 3HAKOMSTCS C pa3iuuHbIMH  H300peTeHusMu. OOCYyXIal0T HeOObIYHbIE
n300peTeHus], UCIONb3ys JIEKCUKY O JaHHOW Teme. PaccMarpuBaioT mpemmylnecTBa WHHOBALUM B
cdepe poiHKa. M3ydaroT METOBI YCIICITHOTO TPEICTaBICHUS HHPOpMAIUU B (hopMe TIPe3CHTANNN, B

tom urciie ¢ momompio [II1: PowerPoint, Google Slides, slidesgo.co.

Tema 6.2. Business and environment

OO0yuaromuecs: U3y4aroT MOHATHE OKPYIKAIOIasi Cpeia BO B3AMMOCBSI3H C BEJCHUEM OM3Heca.
BinsiHue pa3nyuyHbIX KOMIIAHUM Ha COCTOSIHUE OKpPYKalolIeW cpelbl. 3HAKOMSTCS C pa3IundHbIMU
KOMIaHUSIMU, KOTOPbIE BHOCAT BKJIAJ B COXpAaHEHHE OKPYIKAIOIIEH CPeIbl.

Kynemypno-meopueckoe _eocnumanue: 0co3Hanue ceoe2o0 Mecma U poau 6 Oyoyujell
npogeccuoHanbHol 0esmerbHOCMU NPOUCXOOUm NOCPEeOCHBEOM AHAIU3A UBMEeHeHUll 8 OuzHec-cghepe
noo 8030euUcmeuem U3MeHeHUll, NPOUCX00AWUX 8 OKpYIHcaroujell cpeoe.

Tema 6.3. Franchising

OOyuaroliyecs 3HAKOMATCS ¢ TEPMHUHOM «(QPaHIIN3UHI». BblAaya KOMIAHUEH JHMIEH3UU Ha
IOPOM3BOJICTBO MJIM MPOAAXY ToBapa Moja ee Mapkoi ((ppaHmmsbl)». M3yyaroT HE0O0X0IUMYIO
TEPMUHOJIOTHIO Ha IIpUMEpax pas3iIudyHbIX MEXKIYHAapOIHBbIX KoMIaHui. Haxomdr npumepsl Ha
PoccuiickoM pbIHKE.

Tema 6.4. Business communication


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OO0yuJaromuecs: 3HAKOMATCS ¢ TEPMHHOJIOTHEH W TIOHATHEM OW3HEC JTHUKETa, JUIsl BEICHHS
JIEJIOBBIX TIEPETOBOPOB. YIIy4IlIalOT CBOM HABBIKH OOIIEHUS B I€TIOBOM Cpeie.

KV]ZleVDHO'WlGOD‘l@CKO@ socnumanue. (ﬁopmupoeaHue NOHUMAHUSA O MEINCKYIbNYPHOM
npO¢€CCZ/l0HClJZbHOM 83aumooeticmeuu npoucxodum Ha npumepe Co6epuUeHCmeo6druUsl HABbIKOE6
KOMMYHUKayuu Ha UHOCMpAaAHHOM A3blKe C YEJlbl0 YCNneutHoco 8e0eHUs 0eN0BbIX nepecoeopos.

Pa3znen 7. Insights Into Management

Tema 7.1. The nature of management

OOyuatomiyiecss 3HAKOMSTCS C IMOHSATHEM MEHEDKMEHTa, ero 3HaueHueM. OOyuarouiuecs
3HaKOMATCA C TEPMUHOJOTHEH, HEeOOXOAMMON [UIsi ONHCAHHMs 4YepT MOJOKUTEIbHOTO U
OTPULIATENILHOTO YIPABIICHIIA.

Tema 7.2. Management Styles

UTo MOXKHO M 4Yero Heb3s AenaTh MeHekepaM. Tpu crwis ynpasiieHHs. VHTEpBbIO C
9KCIIEPTOM MO CTWsIMU ympaieHus. KauectBo ympasienus. Kak omneHuth oOpaTHYIO CBSI3b OT
COTPYIHUKOB, UTOOBI YIYUIIUTh CTUIIN YIIPABICHHS.

Kynomypno-meopueckoe _socnumanue: nocpeocmeom aHamu3a HA UHOCMPAHHOM SA3bIKE
PA3TUYHBIX  8UO08 UHMEPBbIO, CMuUlel YNpaeleHus, Kayecmea npoucxooum gopmuposamue
NOHUMAHUS_MEJCKYIbIMYPHO20 NPOGDECCUOHATLHO20 83AUMOOCUCTBUSL.

Tema 7.3. Team Building

OOyuaromuiecs HM3y4daroT CIOCOOBI pabOThl B KOMaHJIE, OOCYXKIAIOT HWACH, Kak CO3[aTh
yCHEUIHYy10 KoMaHay. M3y4daoT JIEKCUKY 1O TEME.

Kyviemypro-meopueckoe éocnumanue: gpopmuposarue coyuanbHoOU 3HAYUMOCMU UHOAZLIYHOU
KYIbMypbl NPOUCXO00UM HA npumepe uoei hopmMuposanusi KOMaHo, onpeoeiienust poiel 8 KOMAaHoe,
yenewHocmu u pe3yibmamueHOCmu KOMAHObL U KAHCO020 ee YleHd.

Tema 7.4. Risk

OO6yuatomuecss 00CyKIal0T BU/IBI MOBCEAHEBHOTO PHCKA M pUCKa B Om3Hece. PHCK, KOTOpbIit
MOJKET OBITh TIOJYUYEH B XOJI€ MPOIIecca rI00aTH3aIIHH.

Tema 7.5. Crisis management

OOyuatomuecs 0OCYXKIAIOT BOMPOCHl MO TeME KPU3UC B YIPABICHUU. 3HAKOMSTCS C
PA3IMYHBIMU CUTYyalUsIMHU, BbBI3bIBAIOIIIMMU KPU3UC. I/I3yqa10T IMyTH PCHICHUA BbBIXOJAa U3 KpHU3HCA.
HSyanOT IMPHUEMBI 3allpallluBaHUA HHq)OpMaIII/II/I B CJIOKHBIX SKOHOMHUYCCKHX CUTyaAllUAX U I'PaMOTHO
OTBEYaTh Ha MOCTaBJICHHbIE BOIIPOCHI.

Pa3gen 8. Communication in Business

Tema 8.1. Communication

OOyuaronuiecss H3y4JaroT KauyecTBa XOpOIIero codeceaHrka, (GakTopbl BaXKHBIE B OOICHUU U
dbopmbl 001IeHNS (BUIBI TUCBMEHHOTO U YCTHOTO OOIIeHus ). M3ydeHue u TpeHUHT HOBOM JIGKCUKH T10
TeMe. COBEpIICHCTBYIOT CBOM KOMMYHHKATHBHBbIC HaBBIKH. V3y4aroT BHIBI MpOOieM, C KOTOPHIMU

OHU MOTYT CTOJIKHYTBLCA B ITPOLECCE O6H_IGHI/IH.



Kynomypno-meopueckoe s6ocnumanue: coyuanvHas 3HAYUMOCMb UHOA3LIYHOU K)IbMYpbl
Gopmupyemcs y 00yuarowuxcs noCpeoCmeom U3yuenus U008 npoodiemM, ¢ KOMOPbLIMU OHU MO2Ym
CMOJIKHYMbCS 8 NPoyecce UHOA3bIYHO20 NPOGeCcCUOHATbHO20 0OUeHUS.

Tema 8.2. E-commerce

OOyuarommecs: M3y4arOT BUIbI PUCKA, KOTOPHIE MOTYT OBITh TIOJYyYE€HBI B peE3yjIbTaTe
TOProBJIK B HHTCPHCTC. BI/I,Z[BI MNPOAYKTOB U YCIYI, HNPCAOCTABIISICMBIX B HHTCPHCTC. I/I3yqa10T
TEPMUHBI IO TEME TOProBis. M3y4aroT MeTOIbl MOCTPOEHUS ASPPEKTUBHON MpPE3CHTALMH JUIS
YCHCIHHOﬁ HpO[[a)KI/I CBOCTO npoz[yKTa CBOUM IIOTCHIOWAJIbHBIM HOKyHaTeJ'IHM.

Tema 8.3. Customer service

OOyuaromecs H3y4aloT HOBble HJeHM B cdepe o0OCHyKuBaHHMS KIMEHTOB. M3ydaror
JOCTOMHCTBA U HECAOCTATKHU paSHBIX BHUJIOB O6H.[CHI/I$I C KIIMCHTaMU. 06yqafomnec;1 yanc;I IIMcaTb
nMChMO-Kano0y. COBEpIICHCTBYIOT HAaBBIKH ayIMPOBAHMUS 110 JAaHHOH TeMe.

Kynemyprno-meopueckoe _eocnumanue:  0Co3HaHUe  YCHEUHOCIU __MeNCKYIbIYPHO20
NpPogeccUoHanbHo20 63aUMOOeliCmBUs NPOUCX0OUM Yepe3 YCMHbIL 0OMeH HA UHOCMPAHHOM A3bIKe
uoesaMu U MuICIAMU O NOB00Y Cmujell npogeccuoHaIbHO20 U ObIMO0B020 0OWeHUsT OJi PeuleHs]
npood.aem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyuaromyecs M3y4yarOT CTPYKTYpY HalMCaHUs OT4YeTa, HEOOXOIUMYI0 TEPMHUHOJIOTHIO.
3a1u1/1Ta WHIAWBUAYAJIBHBIX OTUCTOB.

Paznexn 9. Global Companies

Tema 9.1. Globalization and Global Marketing

Obyuatomuecss uzy4atoT Temy «lmobammszarusi». CrnocoObl W METOJbI, MPHUBOIALINE K
Fno6ann3aunn. I/I3yqa10T JICKCHUKY IIO TCMC. ITonokutenpHBIE U OTPULATCIIBHBIC TTOCJICACTBHUA
npouecca riodanuzanui. MeTopl BXOKIEHHUSI B MUPOBOW PBIHOK.

Kynemypno-meopueckoe socnumanue: ¢popmuposarue nOHUMAHUA_COYUATLHOU 3HAYUMOCTU
UHOA3BIYHOU KYIbMYPbl NPOUCXOOUM 8 Npoyecce aHamu3a u 00CyiHcOeHus nociedCmeull npoyecca
enobanuzayuu, 0cooenHocmel MexcoyHapooOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuatoniyiecss 3HAKOMSTCSI C HCTOPUEH CO3/1aHUS KOMIAHHM, C €€ OCHOBATEsIMHU.
OO0Cy>X1af0T MPEUMYIIIECTBA U HEAOCTATKH 3TONH KOMITAHHH.

Tema 9.3. Success

N3yyaroT nekcuky no teme «Ycnex». 3HaKOMATCS ¢ TEPMUHOJIOTUEN Ha MpUMEpe yCHEIIHbIX
koMrmanuii u mojed. CoBEpIICHCTBYIOT HAaBBIKM BEIEHUS TIeperoBopoB. M3ywaroT kauecTsa,
KOTOPBIMU 00JIa1a€T yCIEIIHBINA YeIOBEK.

Kynemyprno-meopueckoe _socnumanue: noHuUManue  ocobenHocmell MEINCKYIbMYPHO20

npogeccuoHanbHo2o 83aUMOOCUCMBUSL NPOUCXOOUM HA NpUMepe aHANU3A YCHeUWHOCMU Be0eHuUs.
nepez2o6opo8 Ha UHOCMPAHHOM 5A3bIKe, YCHeUWHOCMU Yel08eKd, KaK TUYHOCMU U KAK OU3Hec eOUHUYbL.

Tema 9.4. General Motors Company



Nzydaror WCTOPHIO  KOMIIAHWM, 3aHUMaeMO€ MECTO Ha MHPOBOW  apeHe, ee

KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OpPMYITy yCIexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKe.

Tema 9.5. Failures

OOyuatomuecss HW3y4aroT TPUYMHBI Kpaxa KommaHuid. IlyTw BbIXOJa U3  CIOXKHBIX
SKOHOMHYECKUX cuTyaruii. O630p phIHKOB, KOTOpPbIe 00aHKPOTHUITUCH.

Tema 9.6. Microsoft Company

I/I3yqa10T HUCTOPHUIO KOMIIaHUH, 3aHNUMacMoO¢C MECTO Ha MHPOBOM PBIHKE, (&]
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE U (GOpMYITy ycIiexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM pbIHE.

Tema 9.7. Virgin Group Company

W3ygaroTr wucTOpHUI0O KOMIIAHWHW, 3aHMMAaeMO€ MECTO Ha MHPOBOM  apeHe, ee
KOHKYPEHTOCTIOCOOHOCTh Ha PBIHKE U (hOPMYITy yCIleXa, MECTO, 3aHUMaeMoe Ha POCCHIICKOM pBIHKE.

Tema 9.8. Future of the Business

OOyuaronyiecss U3y4aroT MPUYUHBI, TT0 KOTOPHIM KOMITAHUU CTaHOBATCS To0anbHbIMU. [lyTn
ux pacmupenus. [IbITaroTcsi CporHo3upOBaTh IKOHOMUYECKOE COCTOSIHUE CTPAHBI B Oy TyIIIEM.

Kynomypno-meopueckoe socnumanue: nymem o00CyscOeHUusi HA UHOCMPAHHOM  SA3bIKe
B03MOJICHLIX HANPABLEHUN PA36UMUSA IKOHOMUKU CMPAHbl U OU3Heca, y ooyuarowuxcsa gopmupyemcs
0CO3HaHUe c80e20 Mecma u poau 8 Oyoyuieti npogheccUuoOHaIbHOU 0esimelbHOCHU.

Paszgea 10. Banking

Tema 10.1. Personal banking

OTtpaboTka HaBBIKOB yIOTpeOIeHUsT 0AaHKOBCKOM JIEKCUKH, 3HAKOMCTBO C TUIIaMU OAaHKOBCKUX
CYETOB, O0yUaroecs: 00CYKAAI0T TEMY « JOJITW», OTPadaThIBAIOT TEXHUKH MPUHATHUS PEIICHHIHA.

Kynomypno-meopueckoe _eocnumanue: _Ha  npumepe  00CydHCOeHUs  NOZUMUBHO2O U
He2amueHoco 6GHUAHUA pA36UBAIOWUXCHA IKOHOMUYECKO2O G6HUAHUA HA 4YeloeeKka, y 06yqai0u¢uxc;z
Gopmupyemcsi noHuMarue 0cobeHHOCmel MeNCKYIbMypPHO20 NPOPECCUOHATLHO20 83AUMOOCUCMBUS.

Tema 10.2. Banking history

BBenenue B TeMy «uCTOpHUS OAaHKOBCKOTO Jena». 3HadeHHe OaHKOB B (DMHAHCOBOM cHcTeMe
SKOHOMHUKH.

Tema 10.3. Types of Banks

OO6yuaromuecs: U3y4aroT TUIBI 0aHKOB. CpaBHUBAIOT MEXKTyHapOIHbIE OaHKU ¢ Poccuiickumu.
HaxoasT npenMyniecTBa 1 HEJOCTATKU TOTO WJIA UHOTO THUIIA.

Tema 10.4. Central Banking

OOyuatomuecss HM3y4daroT CTPYKTYpy OaHKOB Ha INpUMEpe H3BECTHBIX MEXIYHAPOIHBIX
0OaHKOB.

Tema 10.5. Film Money banking and Federal Reserve System

[Tpocmotp u obcyxnenue ¢punbpma o Teme Oenepanbubiii Pesepsublit pona CILA.

Tema 10.6. Profitable Banks



OO0yuaromuecs: U3y4arOT BHIBI TOXOAHBIX OaHKOB. [lyTm mocTwkeHus OaHKaMH TPUOBLIH.
Haxoxxnenue pemieHus it 0aHKOB, HE IPUHOCSIIUX MPUOBLIT.

Tema 10.7. Bank Charges

[TpogomxaroT 3HAKOMCTBO U YTITYOJISIFOTCSI B TEPMUHOJIOTHIO «JIOXOJHOCTh M HE JOXOTHOCTE

Tema 10.8. Bank Mergers

BBeneHue B TeMy 0aHKOBCKHE CIIHMSIHUS, OTPa0OTKa TEXHUK MPUHSTUS PEIICHUH.

Tema 10.9. Companies and their banks

OOyuaronuiecss U3y4ar0T TEPMUHOJIOTHIO Ha MPUMEPE M3BECTHBIX MEXTYHAPOIHBIX 0AaHKOB U
KOMIIaHUH.

Kynomypno-meopueckoe socnumanue: oco3nanue c8oe2o Mecma u poau 8 Oyoyujerl
npoghecCUoHANbHOU 0esIMeNbHOCIU NPOUCXOOUM 80 BPeMSL 00CYHCOeHUsT 0OVUAIOWUMUCS HIOAHCO8
UCNONb308AHUS 3HAHUL, YMEHUU U HABLIKO8 8 chepe IKOHOMUKU HA UHOCMPAHHOM S3bIKe.

Pasznen 11. Finance

Tema 11.1. Raising finance

OOyuaromiyecs U3y4aroT pa3IMYHbIC BHJIbI 3aiMOB.

[IpeumymiecTBa W HENOCTaTKM 3aeMa jAeHer. M3ywaioT (uHaHcoBble TepMHMHBI. M3yuaroT
crocoObl yBenu4eHus 10X0/10B. COBEpLIEHCTBYIOT HaBBIKH ITPOBEACHNUS IIEPETOBOPOB.

Kynemypro-meopueckoe socnumanue. 0CO3HaAHUe CB80e20 Mecma U poiu 6 6)/’())/1/14812

npogeccuoHanvHol  0esimenbHOCMU  NOHUMAEemcs  00YYaAloOWUMUCS 4epe3  COBepULeHCMBO8AHUE
HABLIKOB BEOCHUSL MENCOVHAPOOHBIX NEPeco8OPOs.

Tema 11.2. Accounting and financial statements

OOyuatomuecss 00CyXKIal0T pa3lIUYHbIe BUIBI OYXTanTepCKOW AeATeIbHOCTH, (PMHAHCOBBIC
JTOKYMEHTHI U TUCKYTHPYIOT Ha TEMY JIOXOJIOB U PACXOJIOB.

Tema 11.3. Stocks and Shares

OO0yuatoniyecst 3HAKOMSTCSI C TEPMUHOM «AKIIHSI», €€ BUIaMU U (POHJIOBBIMU OMpKaMHU.

Tema 11.4. Bonds

OOyuaromuecss 00CYKIAIOT Pa3IUYHbIC BHUIBI OONHUTranuii. 3HAKOMSTCS C Pa3HUIEH MEXITy
«aKIHAEN» U «OOIUTraIuein.

Tema 11.5. Taxation

Bgenenue B TEMY «Hamorn». 3HaKOMCTBO C pa3jInYHbIMU BUJAAMH HAJIOTOB.

7. CAMOCTOSATEJIBHASL PABOTA OBYYAIOIIIXCA
B pamkax naHHOM y4eOHOM IMCIMIUIMHBI OOy4YaloLIMecs BBIMOJHSIIOT CaMOCTOSITEIbHYIO
paboTy B BHJI€ NMOBTOPEHHUS NMPOUIEHHOIO0 MaTepHuaja Mo BCEM H3ydaeMbIM T€MaM CEeMM pa3JIelioB,

YCTHO U NMHUCBMCHHO (HI/ICLMCHHBIG JOMAaIlIHHUuEC pa6OTI>I) OTBCUAIOT Ha BOIIPOCHI JId MOATOTOBKH K



TEKYyIIEMY KOHTPOIIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAKXKE TOTOBATCS K MHIUBUAYAIbHBIM HIIH
IPYNIOBBIM TPE3CHTAIMSAM JUIS MPOXOXKICHHSI MPOMEKYTOYHOH AaTTeCTallMd MO JUCIUIUIMHE C
UCTIOJIb30BaHUEM IM(PPOBBIX TEXHOIOTUH, B ToM uuncie ¢ nomoibio [1I1: PowerPoint, Google Slides,
slidesgo.co. ITloMmuMo 3TOro, OOyYarOIMIACS OCYIIECTBISET MOATOTOBKY HHIUBUAYaIHHOTO
BOKaOyJIsipa MO MPONJEHHOW TeMe; padoTy CO CIPaBOYHOM JUTEPATYypOd M CIOBapeM; padoTy Haj
OMMOKAMHU C WCIOJIb30BaHHEM IH(POBBIX HHCTpyMeHTOB. (Multitran.ru, DJIEKTpOHHBIN CIIOBaph
#ABBYY Lingvo 11 crnoBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.; ZNANIUM.COM: snektpoHHO-OHOMMOTEeYHass cuctema. HOUKOH:

apXUB HAYYHBIX JKyPHAJIOB.

8. OBPA3SOBATEJIBHBIE TEXHOJIOI'MH

Ha kaX7I0M 3aHSTHH KaXIOH TEeMbI BCEX Pa3/elioB HAPSAY C TPAJAUIIMOHHBIMU MPUMCHSICTCS
TEXHOJIOTHS TIPOOIEMHOT0 00YUYCHUsSI, @ IMEHHO KaX0€ 3aHATHE MPOBOAUTCS B (hOpPME MPAKTHKyMa C
HCIONB30BAHHEM  [U(MPOBBIX  MHCTPYMEHTOB Uil pEIICHHs  MOCTABICHHON  3aJaum:
UHTEeIUIeKTyanbHbIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Tpu n3ydeHnn JaHHOHN TUCIMIUIMHBI HCTIOIB3YIOTCS CIIEAYIONIHEe 00pa30BaTEIbHBIC TEXHOIOTHH:

Tema 3ansaTHsA Bun oGpasoBaresbHOM dopma npoBeeHUs 3aHATUSA
TEXHOJIOTHH
Pasznen 1. Global Marketing Humepaxmusnasi Henosas / ponesas uepa
Tema 1.1. Globalization MEXHON02USL
Kyiemypro-meopueckoe
gocnumanue:

COYUANbHAS 3HAYUMOCHb
UHOSI3bIYHOU K)TIbIYpbl

Tema 1.2. Brands Hnumepaxmusnasn Case Study (pazbop

Kynemypro-meopueckoe MEXHON02USL KOHKDEMHbIX CUMYyayuiL)

gocnumanue:

MEJNCKYIbMYPHOE

npogeccuonaibHoe

83aumooeticmsue

Tema 1.3. Advertising Humepaxmusnas Henosas / ponesas uepa
MexXHON02Us. Case Study (pazbop

KOHKPEmHbIX CUMYayutL)

Pa3znen 2. Business Organization Humepaxmusnast Henosas / ponesas uepa
Tema 2.1. Employment MexXHOI02Us.

Kyrnemyprno-meopueckoe

socnumanue:

0CO3HAHUe C80e20 Mecma U poiu
6 byoywetl npogheccuoHanbHoU

oesamenbHocmu

Tema 2.2. Trade Tpaduyuonnas mexHono2us Tpaxmuueckoe 3ansmue
Tema 2.3. Organization Humepaxmusnas Case Study (pazbop
Kynemypro-meopueckoe MeXHON02US. KOHKDEMHbIX CUMYayuii)

eocnumanue.




MEJCKYIbIMYPHOE
npogheccuonanvroe
gzaumooericmeue

Tema 2.4. Money

Hnmepaxmusnas
MeXHON02Us.

Case Study (paz6bop
KOHKPEMHbIX CUMYayuti)

Pasnen 3. Business English
Certificate 1
Tema 3.1. Business English

Certificate 1
KWZbMVDHO-I’I’lGOD’iéCKOQ
socnumanrue.
CoyualbHAsl 3HAYUMOCMb
UHOSA3LIYHOU KYIbMYPbl

Tpaduuuonnaﬂ MEXHOI02UA

Hpaxmu%cxoe 3arnamue

Pasnean 4. Strategy
Tema 4.1. Ethics
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooelicmeaue

Hnmepaxmusnasn
MexHOoN02Us.

Case Study (pazoop
KOHKPEMHbIX CUMYyayuil)

Tema 4.2. Change

Tpa()MI{MOHHCL‘l MEeEXHOJI02UA

Hpaxmuuecxoe 3arAamue

Tema 4.3. Strategy
Kyrnemyprno-meopueckoe
gocnumanue: 0CO3HaHUe c80e20
Mecma u ponu 8 6yoywetl

Tpa()MI{MOHHCL‘l MEeEXHOJI02UA

Hpaxmuuecxoe 3arAamue

npogheccuonanbHou

desmenvHoCmu

Paznen 5. Leadership Hnmepaxmuenas Henosas / ponesas uepa

Tema 5.1. Cultures MexXHON02Us. Case Study (pazoop

Kynomypno-meopueckoe KOHKPEMHbIX CUMYayutl)

socnumatue:

COYUAbHAS 3HAYUMOCTb

UHOSI3LIYHOU KYIbMYPbl

Tema 5.2. Leadership Humepaxkmusnas Case Study (paszbop

Kynomypno-meopueckoe MEeXHON02Us. KOHKPEMHbIX CUMYayutl)

gocnumanue:

MEJCKYIbMYPHOE

npogheccuonaibHoe

83aumooeticmsue

Tema 5.3. Competition Humepaxkmusnas Henosas / ponesas uepa
MexXHON02Us. Case Study (pazbop

KOHKDEMHbIX CUmMyayuii)

Pa3nmea 6. Business vision
Tema 6.1. Innovations

Tpaauuuonﬂaﬂ MEeXHOJI02UA

Hpakmulteacoe 3aHamue

Tema 6.2. Business and
environment
Kynemypro-meopueckoe
OCHUMAHUE: 0CO3HAHUE CB0E20
Mecma u ponu 8 6yoywetl
npogpeccuonanbHol
oesimenibHOCIuU

Tpaauuuonﬂaﬂ MEeXHOJI02UA

Hpakmulteacoe 3aHamue

Tema 6.3. Franchising

Tpaduuuonnaﬂ MEXHOI02UA

Hpaxmu%cxoe 3arnamue




Tema 6.4. Business
communication
KVJmeVDHO-mGODHGCKOG
socnumaxue.
MENHCKYIbMYPHOE
npogheccuonanvHoe
gzaumooeticmeue

HUnmepaxmusnas
MexHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYyayuil)

Paznea 7. Insights Into
Management

Tema 7.1. The nature of
management

Tpaduuuonnaﬂ MEXHOJI02UA

Hpaxmu%cxoe 3arnamue

Tema 7.2. Management Styles
Kyrnomypno-meopueckoe
gocnumanue:
MENCKYIbIMYPHOE
npogeccuonanvroe
g3aumooeticmeaue

TpaaML{MOHHCl}Z MEeXHOJI02UA

HpaKmuVGCKOG 3aHamue

Tema 7.3. Team Building
KWZbMVDHO-I’I’lGOD’iéCKOQ
eocnumaHue.
CoyualbHAsl 3HAYUMOCMb
UHOSA3LIYHOU KYIbMYPbl

TpaaML{MOHHCl}Z MEeXHOJI02UA

HpaKmuVGCKOG 3aHamue

Tema 7.4. Risk

Hnmepaxmusnasn
MexHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayuii)

Tema 7.5. Crisis management

Tpa()MI{MOHHCL‘l MEeXHOJI02UA

Hpaxmuuecxoe 3arAamue

Pasnen 8. Communication in
Business

Tema 8.1. Communication
KWZleVDHO-I’I’lGOD'iéCKOé
esocnumanue.

COYUAIbHAA 3HAYUMOCMb
UHOSA3LIYHOU KYIbMYPbl

TpaduuLtOHHa}l MexXHoJIocUA

HpaKmuquKoe 3anAamue

Tema 8.2. E-commerce

Tpaduuuonnaﬂ MEXHOJI02UA

Hpaxmu%cxoe 3anamue

Tema 8.3. Customer service
Kyrnomypno-meopueckoe
gocnumanue:
MENCKYIbIMYPHOE
npogeccuonanvroe
gzaumooeticmeue

TpaaML{MOHHCl}Z MEeXHOJI02UA

HpaKmuVGCKOG 3aHamue

Tema 8.4. Writing report

TpaaML{MOHHCl}Z MEeXHOJI02UA

HpaKmuVGCKOG 3aHamue

Paznen 9. Global Companies
Tema 9.1. Globalization and
Global Marketing
KVJmeVDHO-m80pll€CKO€
eocnumdaHue.

COYUAIbHAA 3HAYUMOCMb
UHOS36IYHOU KYIbIMYPbl

Tpaduuuonnaﬂ MEXHOI02UA

Hpaxmu%cxoe 3arnamue




Tema 9.2. Coca Cola Company

Tpaauuuonﬂaﬂ MEeXHOJI02UA

Hpakmulteacoe 3aHamue

Tema 9.3. Success

Hnmepaxmusnas
MeXHON02Us.

Case Study (paz6bop
KOHKPEMHbIX CUMYayuti)

Tema 9.4. General Motors
Company

Tpaduuuonnaﬂ MEXHOJI02UA

Hpaxmu%cxoe 3arnamue

Tema 9.5. Failures

Tpa()MI{MOHHCL‘l MeEXHOJI02UA

Hpaxmuuecxoe 3arAamue

Tema 9.6. Microsoft Company

Tpa()MI{MOHHCL‘l MeEXHOJI02UA

Hpaxmuuecxoe 3arnAamue

Tema 9.7. Virgin Group
Company

Tpa()MI{MOHHCL‘l MEXHOJI02UA

Hpaxmuuecxoe 3anAamue

Tema 9.8. Future of the Business
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE C80E20
Mecma u ponu 8 byoywell
npogheccuonanbHou

Hnmepaxmusnas
MexHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYyayuiL)

Pa3znen 10. Banking

Tema 10.1. Personal banking
Kynomypno-meopueckoe
socnumanue:
MEJICKYIbMYPHOe
npogheccuonanvroe
83aumooeticmsue

Tpaduuuonnaﬂ MEXHOI02UA

Hpaxmu%cxoe 3arnamue

Tema 10.2. Banking history

Tpaauuuonﬂaﬂ MEeXHOJI02UA

Hpakmulteacoe 3aHamue

Tema 10.3. Types of Banks

Tpaauuuonﬂaﬂ MEeXHOJI02UA

Hpakmulteacoe 3aHamue

Tema 10.4. Central Banking

Tpa()MI{MOHHCL‘l MeEXHOJI02UA

Hpaxmuuecxoe 3arAamue

Tema 10.5. Film Money banking
and Federal Reserve System

Tpa()MI{MOHHCL‘l MeEXHOJI02UA

Hpaxmuuecxoe 3arAamue

Tema 10.6. Profitable Banks

Tpaaulzﬂ/lOHHa}l MexXHOoJI02UA

HpaKmuquKoe 3anAamue

Tema 10.7. Bank Charges

Tpaaulzﬂ/lOHHa}l MexXHOoJI02UA

HpaKmuquKoe 3anAamue

Tema 10.8. Bank Mergers

Tpaauuuonﬂaﬂ MEeXHOJI02UA

Hpakmulteacoe 3aHamue

Tema 10.9. Companies and their
banks

Kynomypno-msopueckoe
B0CHUMAHUE. OCO3HAHUE C80E20
Mecma u ponu 8 6yoywetl
npogheccuonaibHou
desimenbHOCMU

Tpaauuuonﬂaﬂ MEeXHOJI02UA

Hpakmulteacoe 3aHamue

Pa3nen 11. Finance

Tema 11.1. Raising finance
Kynomypno-meopueckoe
BOoCHUmMAHUe. OCO3HAHUE CB0e20
Mecma U poau 6 Oyoyweu

Tpaduuuonnaﬂ MEXHOI02UA

Hpaxmu%cxoe 3arnamue




npogeccuonanvbHol
oessmebHOCmu

Tema 11.2. Accounting and | Tpaouyuonnas mexmono2us Ilpakmuueckoe 3anamue
financial statements

Tema 11.3. Stocks and Shares Tpaouyuonnas mexnono2us IIpaxmuueckoe 3ansimue
Tema 11.4. Bonds Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue
Tema 11.5. Taxation Tpaouyuonnas mexnono2us Ilpakmuueckoe 3anamue

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHA U IPOMEKYTOUHASI ATTECTAIIUS
IO AMCIMITJIMHE

9.1. ®opmMbI KOHTPOJISI 110 AUCHHUILIMHE

Tekymuii KOHTPOJIb.

B mporecce nzydenus: ydaeOHONW AMCHUIUIMHBI 00y4alOMIMEcs YYacTBYIOT B YCTHBIX ONpPOCaX,
BBITMOJIHSIOT MUCbMEHHBIE JOMAIHUE U KOHTPOJIbHBIE 3aJaHusl. Pe3ynbTaThl BBIOJHEHUS JaHHBIX
BUJIOB palOT SIBJIIOTCS OCHOBAaHMEM JUIS BBICTABJICHHUS OLIEHOK TEKYLIEro KOHTPOJIA MO y4eOHOM
JUCLUIUIMHE. BbIMoMHEeHHe BcexX 3alaHuil sBiseTcsl 00s3aTeNbHBIM JJIi BCEX OOy4YaroLIUXCS.
OOyuaromyiecs, HE BBINOJHUBIIMNE B TIOJHOM OObeME Bce 3aJjaHMs, HE JOMYCKAIOTCA K cjaade
HK3aMEHOB, 324E€TOB U 3a4ETOB C OLIEHKOM O JaHHOW y4eOHO! AMCLUILINHE.

IIpomexyTounas aTrecTanus.

Jlisi KOHTpOJIL yCBOEHHUs OOYy4aroIIMMUCS IaHHOM JHUCLUIUIUHBI YYeOHBIM IUIAHOM
npeaycMoTpeH 3adeT B 1 u 3 cemecTpax oOyueHHMs M 3a4eT C OIIEHKOH BO 2 cemecTpe,
NPOBOJUMBIE B ()OPME MHIMBUAYAIBHBIX MPE3CHTAIMA 10 M3YYCHHBIM T€MaM, U JK3aMeH B 4
ceMecTpe, MPOBOAMMBIM B (hOpME HENOArOTOBICHHOTO MOHOJIOTMYECKOTO BBICKA3bIBAHUSA IIO
OIHOM M3 NIpPEIJIOKEHHBIX TEM, OTBETOB HAa BOIPOCHI NApTHEpa WM IpenojaBaTelis IOCIe
IIPEJICTABIEHHOIO0 MOHOJIOra, IPYNIIOBOM J€I0BOM npe3eHTauuu. [Ipu BBICTaBIEHUH UTOTOBBIX
OTMETOK YUYUTBHIBAETCA AKTUBHOCTh OOYYalOLIErocss B paMKax KyJbTypHO-TBOPYECKOIO

HaIpPaBJICHUS! BOCIIUTATEIHLHONU PaOOTHI.

9.2.  OueHouyHble MaTepHabl (OLIEHOYHbIE CPEACTBA) MJISA TEKYIIEro KOHTPOJIA

ycneBaeMoCTH U HpOMeHCYTO‘IHOﬁ arrecTanum nmo JMCUMIIJIMHE

Texkymmii KOHTPOJIb.

OueHoYHbIE MaTEpHAIIbI ISl TEKYLIETO KOHTPOJIS IO AUCIUIUIMHE: B TEUEHHUE CEMECTPA
OCYILECTBIISIETCA TOYPOYHBIM KOHTPOJIb YCTHBIX OTBETOB (JAMAJIOrOB M MOHOJIOTOB),

ayIMpPOBaHUS, YTCHHSI ¥ TMUCHbMEHHBIX (ayIUTOPHBIX M JOMAIIHUX) pabot (3amanuii). OueHka



BBICTaBIISIETCS 32 pabOTy Ha KaXKJIOM 3aHITUH, YUUTHIBAIOTCS BCE BUJIbl PEUEBOM 1E€ATEILHOCTH
(aynupoBaHHe, TOBOPEHHE, YTEHHE, TUCbMO), a TAK)KE YMEHHE aJeKBaTHO, [0 T€ME, OTBETUTh
Ha BOIPOCHI B paMKax yCTHOIO OIPOCa, BOIPOCHI KOTOPOIo MpeacTaBieHbl Hike. OlieHKa

BBICTABJISICTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHMA.

Crnucok BONPOCOB /s NOATOTOBKH K TeKyIlleMy KOHTPoJI10 B 1 cemecTpe:
@opMyIUpOBKAa BONPOCOB K TEKYIIEMYy KOHTPOJIIO B 1 ceMecTpe IOJIHOCThIO

COOTBECTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4, Why do we need brands?

5. What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

Q. What are the disadvantages of being the global Co?

10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?

20. Make an overview of advertising media and methods?

21. How to choose the best way to advertise a product?

22. They say, «Advertising is not a waste of money»? Do you agree?
23.  Advantages of outdoor advertising over the commercials.

24.  What is the difference between corporate and product advertising?
25.  What methods of advertising are more effective in each case?
26.  What are the most efficient methods of advertising?



217.

28.
29.
30.

What are the least efficient methods of advertising?

What makes a good advertising?
What are vivid examples of successful advertising? Why?
What are vivid examples of unsuccessful advertising? Why?

CnucoK BONPOCOB JIJisl MOATOTOBKH K TeKYIIeMYy KOHTPOJIIO BO 2 ceMecTpe:

@opMyIUpOBKAa BOIPOCOB K TEKYIIEMY KOHTPOJIIO BO 2 CEMECTPE IOJIHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.
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10.
11.
12.
13.
14.
15.
16.

17.

18.
19.
20.
21.
22.
23.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?



24.
25.
26.
27.
28.
29.
30.

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.
What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnncok BONPOCOB /1Jis1 MOATOTOBKHU K TeKylleMy KOHTPOJIIO B 3 cemecTpe:

®opMyIupoBKa BOINPOCOB K TEKyIEMY KOHTPOJNIO B 3 ceMmecTpe IOJIHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.
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11.
12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?



23.

24.

25.

26.

217.

28.

29.
30.

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnucok BONPOCOB /1Jisl MOATOTOBKHU K TeKYIleMy KOHTPOJIIO B 4 cemecTpe:

@opMyIUpOBKAa BONPOCOB K TEKYIIEMY KOHTPOJIO B 4 CEMECTpPE IOJIHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.
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Speak on the major types of banks.

Speak on the main functions of banks.

Are Russian banking system and foreign banking system different? How?
Speak on global and local banks, their differences.

Speak about the services banks provide.

Give an overview of any profitable bank.

What do banks do to avoid bankruptcy?

Give 3 examples of banking bankruptcy and its consequences.
Differentiate between current and deposit accounts.

What are advantages and disadvantages of current and deposit accounts?
What are advantages and disadvantages of on-line banking?

What is the connection of banking and finance?

Why is personal banking so important for our country?

Speak on the history of money.

Explain the idea of gold standard.

Speak on the history of banking.

Speak on the history of Russian banking.

Explain the idea of fractional reserve banking.

Central banks and their major functions.



20.  Dwell on bank failures.

21.  Speak about the origins of the subprime mortgage crisis in the USA (2007-2009).
22.  What is the current situation in banking sphere?

23.  What is the importance of banks in a financial system of any country?
24.  Why are bank mergers so important nowadays?

25.  Dwell on companies and their banks.

26.  How can organizations raise their finance?

27.  How can a person raise their finance?

28.  How are financial and taxation systems connected?

29.  How are negotiations connected with raising finance?

30.  What are characteristics of a successful negotiator?

31.  What are main laws of negotiations?

32.  What is a successful accounting characterized by?

33.  How can organization suffer from unsuccessful accounting?

34.  What is the difference between profit and benefit?

35.  How do stocks, shares and bonds differentiate?

36.  How is the system of taxation in our country different from it abroad?
37.  What for was taxation system created?

38.  What do we call government taxes?

39.  Can asystem of taxation in our country be improved? How?

40.  What affects a global system of taxation?

IIpomexyTouyHas aTTecTANMA 0 JUCHHUILINHE.

JUIs ONeHKM pe3yJIbTaTOB OOYYEHHUS 1O JUCIUIUIMHE Y4YeOHBIM IUIAHOM B IEPBOM
ceMecTpe MpelyCMOTPEH 3a4eT, IPOBOAUMBIN B (popMe MHAMBUIYAIBHOM NPE3EHTALUH 110 TEME:
“Company History”.

JUis OLIGHKHM pe3yJIbTaTOB OOYYEHHUS IO AUCHUIUIMHE Y4YeOHBIM IJITAHOM BO BTOPOM
CeMecTpe NpPEAyCMOTPEH 3a4eT C OIICHKOH, MpOBOAMMBIA B (QoOpMe WHIAWBUAYAITBHOU
npe3eHTanuu 1o teme: “Product Presentation”.

Jlis OLEHKH pe3yJbTaToB OOydYeHHs MO AMCLUUIUIMHE YYeOHBIM IUIAHOM B TPEThbEM
ceMecTpe MPeyCMOTPEH 3aueT, IPOBOAUMBIN B (hopMe MHANBUIYAIBHOM MPE3CHTALUH 110 TEME:
“Bank Presentation (Finance)”.

Jlis OLIEHKM pe3yJsIbTaTOB OOYyYEHHUs MO AUCUUIUIMHE Y4eOHBIM IIJJAHOM B UYETBEPTOM
ceMecTpe MPeayCMOTPEH IK3aMeH, IPOBOIUMBIN B (popme

1) HEMOATrOTOBIEHHOI'O MOHOJIOTHYECKOTO BBICKA3bIBAaHUS 1O OJHOW W3 MPEIOKEHHBIX

TEM MPOJIOJDKUTEIBLHOCTBIO 1-2 MUHYTHI;



2) oTBeTa Ha BOMPOCH (3-5) mapTHepa WM TPEToJaBaTelis IMOCIe MPEACTAaBICHHOTO
MOHOJIOTa;

3) rpymnmnoBoii nenoBoit mpezeHTanuu no Teme “Multinational Company” (3-5 denosex).

10. PECYPCHAS COCTABJISIIOLIASL

Jlns mpoBeneHHs 3aHATUH CEMUHAPCKOro Tuma (NMpakTUYEeCKUX 3aHATUH) MO JaHHOM
JTUCHUIIIMHE MCTIONB3YIOTCSl ayJIMTOpPUH ¢ yueOHOM MeOenbio U Meaua-o0opyaoBaHuEeM (TPOEKTOp,
9KpaH, HOYTOYK).

Jns  caMmocToATenbHOW  paboThl  OOydarolmuXcs  HMCHOJB3yeTCsl  MOMELIeHHe s
CaMOCTOSITENILHOM  pabOThl  0OyYaromMXCsl, OCHAIEHHOE KOMITBIOTEpaMU C  HEOOXOIUMBIM
OpOTPaMMHBIM OOecrieueHHeM M JOCTynoM B VHTEpHET W DIIEKTPOHHYIO WH(POPMAIMOHHO-
o0pa3oBaTeNbHYyI0 Cpey By3a.

Jl51g ipoBeieHus1 KOHTPOJISI CAMOCTOATEIHHON PabOThl O TAaHHOW TUCIUILIMHE UCTIONB3YIOTCS
ayIUTOPUU C MeHa-000pyI0BaHUEM (IIPOEKTOP, FIKPaH, HOYTOYK) U yueOHOH MeOeblo.

Jlnst mpoBeJeHHs TEKYIIETO KOHTPOJISA YCHEBAEMOCTH M MPOMEKYTOYHOW AaTTECTalluu IO
JaHHOW JHUCUHUIUIMHE HUCIHOJB3YIOTCS ayIUTOPHH C y4eOHOHl MeOenpio UM Menna-o0opynoBaHUEM

(mpoexTop, 9KpaH, HOYTOYK).

ITepedyeHnb JIMIIEH3NOHHOTO MPOTPAMMHOI0 o0ecTieYeHus!

I‘?;; HaunmeHoBaHnue Tun pecypca
1 Microsoft Office HI/IueH?,I/IOHH(_)e coralenne Mi(v:rosoft - _Open
Value Subscription ms pemennii Education
Solutions NeV 8265046
: : Cy6nuuensunonnsiit jorosop AO «CodtJlaitn
2| Microsoft Windows Tpeita» Ne /131 ot 10.07.2020. Cpok xeiicTsms
JIOTOBOpa — 6€CCPOUHBIH
DnekTpoHHbIN cioBaps #ABBY'Y 00O "ABU Codtep" TIT OOO" Ilporpam-e
3 Lingvo 11 crnoBaps 6 s3p1k0B Volume texHonorun" Ne88 ot 31.10.2005 (mocrosiHHO-
License Concurent (21-50) #ABBYY nevcTByromas uieH3us ). Cpok AeicTBuUs
Lingvo 11 cioBapsb 6 sS3bIKOB JIMLIEH3UU - OECCPOUHBIH
CIIC Koncynsrantllntoc - cipaouno- | JIZI OOO "Koncynsrant" nmor. Ne 251 or
4 MpaBoOBasi CUCTEMa OTEYECTBEHHOTO 01.01.2024 ¢ IC Ne 5, 6. Cpoxk neicTBus
IPOU3BOJICTBA JIOTOBOpa - OECCPOYHBIH
AnTtusupyc Kacnepckoro 10 s
Windows Workstations (Kaspersky CyO6munensnonnsiii torosop AO «CodrJlaiin
5 Endpoint Security amst 6usneca — Tpeiiny» NeTr0009472170t1 04.12.2025
Cranmaptaeiii Russian Edition. 250-499 | cpok aetictBus 10.02.2026 - 11.02.2028.
Node 2 year Educational Renewal Tun nuieH3uy - mponpueTapHas
License)

IlepeyeHsb cBOOOTHO PACHPOCTPAHSIEMOT0 MPOrPAMMHOI0 00ecTeYeHus!



Ne
n/n

HaumenoBanue

# Windows Media Player

# IrfanView

# Java(TM) 6 Update

# K-Lite Mega Codec Pack

# Adobe Flash Player xx Plugin
Mynomumeoua 110 # FreeMind

# Quizlet

# SentenceCheckup
# Language Tool

# Beewriter

# Grammarly

Ilpocmompwux (viewer)

# Foxit Reader - Russian

# SeaMonkey

bpayszep

# Google Chrome

B cootBetrctBUM ¢ IlooxxeHueM o CO3JaHHUH CIICHHUAJIBHBIX yCJ'IOBI/II\/JI JJIs1 THBAJIMJAOB MU JIUIT C

OB3 wuH(pOpMaLMOHHO-TEXHOJOTHYECKass 0a3za 00pa30BaTENLHOrO Ipoliecca NpeaycMaTpUBaeT

HCITIOJIB30BAHUC MATCPHAIIBHO-TCXHUYCCKHUX CPCACTB C YUCTOM Pa3JINYHBIX HO30JIOTHit WHBaJINA0B U

mur ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JiuTepaTypa

["epacuna. - Mocksa : JlamkoB u K, 2023. - 295 c. - ISBN

078-5-394-05141-8. - Tekcr : 3nekTpoHHbIH. - URL:

Koan4ectBo
Ne
u/n bubauorpadguueckoe onucaHue Tun B
onodJanoTeKe
Cotton, D. Market Leader: Pre-Intermediate Business English
1. Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - yueOHHK 114
Slovakia: Pearson, 2012. - 176 p.
) Cotton, D. Market Leader: Intermediate Business English :
" |Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - yueOHUK 76
[China]: Pearson, [2013]. - 176 p.
Market Leader : Elementary Business English : Course Book
3 b, Cotton [u ap.]. - New ed. - Slovakia : Pearson Education, yUeOHUK 22
2011. - 160 c.
ManbkoBcKasi, 3. B. AHMIHIICKUIN A3BIK B CUTYaIUsAX
4 MMOBCETHEBHOTO JIEJIOBOTO OOIIeHUS : yuel. mocodue / 3. B.

" |ManbkoBckas. - Mocksa : Uadpa-M, 2023. - 223 ¢. - ISBN | yueGHOe mocobue 9BC
078-5-16-105422-2 (online). - ObC 3nanuym. - URL:
https://znanium.ru/catalog/document?id=422429
[MnsxoBa, B. A. AHIIIMHACKHI SI3BIK OIS S KOHOMHCTOB :

5. |yuebnuk / B. A. lllnsaxosa, O. H. I'epacuna, 10. A. yaeHOE MocobHue SEC



https://znanium.ru/catalog/document?id=422429

n/n

KoauuecTBo
bubauorpaguyeckoe onucanue Tun B
oubdIMoTEeKE

https://znanium.ru/catalog/document?id=431549

11.2 lonosiHUuTebHAS JJUTEpPATypa

Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed. -
Slovakia : Pearson, 2010, 2013. - 96 p.

Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd
ed. - Slovakia : Pearson, 2012. - 96 p.

Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed. -
Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.
ManbkoBckas, 3. B. [lenoBoli aHITIMHCKUI S3bIK: YCKOpEHHBIH Kypc : yued. mocobue / 3. B.
ManbkoBckast. - Mocksa : Uuppa-M, 2026. - 159 c. - ISBN 978-5-16-100395-4 (online). -
Tekcer : anexrponnsiid. - URL: https://znanium.ru/catalog/document?id=468549

Mensanuyk, M. B. Business Fundamentals (OcuoBsr 6u3Heca) : yuebuuk / M. B. MenbHuuyk,
O. H. AnromenkoBa. - Mocksa : Uadpa-M, 2024. - 215 c. - (Beicuee obpazoBanue). - ISBN
978-5-16-111630-2 (online). - Texcr : AIIEKTPOHHBIH. - URL:
https://znanium.ru/catalog/document?id=439283

PasymoBckas, B. A. IlpodeccuoHanpHass KOMMYHHKAIMsS JJIS CTYJACHTOB, H3yYarolIuX
HPKOHOMHMKY M MeEHeKMeHT : yudeb. mocobue / B. A. Pasymosckas, lO. E. BanbpkoBa. -
Kpacnosipck : CDVY, 2021. - 176 c. - ISBN 978-5-7638-4524-2. - Tekcr : snexkTpoHHbIi. - URL:
https://znanium.ru/catalog/document?pid=2088770

IHepuoauyeckue u3xaHus:
AKTyasnbHble TPOoOIeMbl (PUITOTOTUN U METOAMKH MPEINO/IaBaHNs HHOCTPAHHBIX SI3BIKOB :

Hay4HbId )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

NHocTpaHHbIe SI3bIKU B BBICILICH IIKOJIE: HAYYHBIN )KYpHAIL. —

URL: https://www.elibrary.ru/contents.asp?titleid=32488; https://fljournal.rsu.edu.ru/

COBpeMeHHLIe HCCIICOOBAHUA B obnactu npenoaaBaHusad HHOCTPAHHBIX A3BIKOB B HCA3BIKOBOM

By3e: HayuHbIH xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

Teopust ¥ MpaKTHKa UHOCTPAHHOIO A3BIKA B BBICUIEH IIKOJIE: HAYYHBIN KYpHAIL. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

Teopus s3bIKa U MEXKYJIbTYpHAasi KOMMYHHMKAIMS: HAyYHbIH U IpoQecCuoHaIbHbIHN KypHal. —

URL.: https://www.elibrary.ru/contents.asp?titleid=31955: https://tl-ic.kursksu.ru

11.3. CoBpemeHHbIe IpodeccoHANbHbIE 0a3bl JAHHBIX, HH(POPMAIHOHHBIE CIIPABOYHbIEC
CHCTEeMbl, JICKTPOHHBIe ON0INOTEYHbIe CHCTEMBbI:

Znanium: 3J1eKTpoHHO-0MOIHoTeuHas cuctema. — URL: http://znanium.ru.



https://znanium.ru/catalog/document?id=431549
https://znanium.ru/catalog/document?id=468549
https://znanium.ru/catalog/document?id=439283
https://znanium.ru/catalog/document?pid=2088770
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
http://znanium.ru/

¢LIBRARY.RU: nayunas snexkrponnas 6udanoreka. — URL: https://elibrary.ru/.

[Tudposas 6udmmorexa IPRsmart. — URL: https://www.iprbookshop.ru/.

KoncynbranT 1umoc: cripaBouHo-mipaBoBas cucrema. — URL: T:\consultantplus\cons.exe.
YBJI UBUC. — URL : https://eivis.ru/basic/details.
Dnexrponnas oubnmoreka TAY. — URL: http://83.234.207.58/MarcWeb2/Default.asp.
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12. METOAUYECKHUE YKA3ZAHMUA JJISA OBYYAIOIUXCA 11O OCBOEHUIO
JANCHUITVINHBI

OcBoeHne 00y4aromUMCs JTUCLUILIMHBI MPEANOoaraeT NOCEIIEHUe MPAaKTHUECKUX 3aHATUH,
BBINOJIHEHHE TPAKTUYECKUX 3aJJaHUM, BBHIMOJIHEHUE 3aJaHUN JUIsl caMOCTOATEeNbHOW paboTsl. [Ipu
HNOJATOTOBKE K IPAKTHYECKOMY 3aHATHIO OOydaromemMycsi HeoOXOOUMO MOBTOPUTH IMPOUICHHBIN
MaTepuai Mo U3y4aeMOH TeMe, C LEIbI0 ObITh TOTOBBIM K YCTHOMY OIIPOCY, a TAaKK€ MPEIOCTABUTh
BBIIIOJIHEHHBIE THCHbMEHHbBIE [OMAIIHME 3aJaHus. B pamkax paHHOW y4yeOHOM JUCLMIUIMHBI
BBIJIENIAETCSL 0c00asi pojb U 3HAYEHUE CaMOCTOSATENIbHOM JIeATeNbHOCTH 00yYarollerocsi B mporecce
oBNaieHus s3pIkoM. Ha Bcex sTamax oOydeHust oOpariaercss BHUMaHUe Ha 00ydyeHHe 00ydaromMuXCs
METOAMKE CaMO00pa30BaHMs, KOTOpas MO3BOJISIET UM OBJIAJICTh MIPUEMAMHU M3BJICYCHUST HH(OPMAIIH
U3 TEKCTOB, 3HAKOMMT CO CIIOCOOAMHU €€ Iepeiadn KaK B yCTHOM, TaK U B IUCbMEHHOM BH/JIE, a TAKXKe
B (opMe [1€J0BOro MUChbMa, YCTHBIX JOKJIAJOB, COOOLIEHHH M MNpPE3eHTAlMi C HCIOJIb30BaHUEM
U(PPOBBIX HHCTPYMEHTOB U CKBO3HBIX TEXHOJIOTHH /ISl PELICHHUS TIOCTaBICHHON 3a1a4H.

OcBoeHMe AUCHMILIMHBI IPEANOaraeT BIMOJIHEHUE NMPAKTUYECKUX 3aJaHui (MPaKTUKH) BO
BpeMs KOHTAaKTHOW palOThl C TMpenojaaBaTesieM JUOO B Yachl CaMOCTOSTENIbHOW paboThl. Bcee
IIPAKTUYECKHE 3aJaHMs JUCLUIUIMHBI MPENOCTABIISIIOTCS IPENoAaBaTe/IIMA BO BpeMs 3aHATHH U
pa3MemaTcsl B JIOKAIbHOW ceTH AKaJeMUH M 3JIEKTPOHHOW HH(POpPMAIMOHHO-00pa30BaTeIbHON
cpene. BrimonHeHHbIE MpakTHYECKHE pabOThl CAAIOTCS Ha MPOBEPKY IMPENOJaBaTENl0 OJHUM U3
CJIEYIOUIMX CHOCOOOB: IPEJOCTABICHUE BBIMOJIHEHHOIO JOMAIIHEro 3aJaHusd JIMYHO B PYKH
IIPENnoAaBaTeslo, OTIpaBKa IMPENofaBaTeNII0 Ha IMOYTOBBIM sAMIMK. IIpn oTmpaBke NpenogaBaTeio
BBITIOJIHEHHON Pa0OTHI MO MoYTe O0ydaromeMycst cleayeT 0OeCHeUUTh JIMYHYIO HACHTU(PHUKAIHIO.
Kak mpaBuio, B Teme win TeKkcTe MuUchbMa ykaswsiBaeTcsi Kypc, PO oOyyaromerocs, AUCIUIUINHA,
TeMa, 110 KOTOPOW BBIMOJIHEHA paboThl. OTJeNbHBIE TPAKTUYECKHE PaOOThI MOTYT OBITh ITPOBEPEHBI
IIPENoAaBaTesieM HEMOCPEICTBEHHO B ay AUTOPHH.

Jnst 3akperuieHus: npuoOpeTeHHBIX 3HAHUN, YMEHUI 1 HaBBIKOB, JJIs1 Pa3BUTHUS CIIOCOOHOCTEH
K CaMOOOYYEHHIO B JHCIUIUIMHE TPEAyCMOTPEHA camocTosATeNnbHas pabora. CaMocTosTenbHAs
paboTa MOXET BBINOJHATHCS OOydYalOUIMMCSA J0Ma WIM B ayAUTOPUSAX AKaJeMuu, CHEIHMaIbHO
OTBEJICHHBIX JUIsI CaMOCTOATENbHOM pPabOThl M OCHAILICHHBIX HEOOXOAMMBIM TEXHUYECKUM H
nporpaMMHbBIM obecnieueHueM, goctynoM k OMOC wu OBC. [lng ycnemHoro BBITOJHEHHS

CaMOCTOSITENIbHOW PaboThl 0O0ydarolmeMycsi pPEeKOMEHIYETCsl 3apaHee O3HAKOMHTBHCS C IEepeyHeM


https://elibrary.ru/
https://www.iprbookshop.ru/
https://eivis.ru/basic/details
http://83.234.207.58/MarcWeb2/Default.asp

3ajaHuil U rpadgukoM ee BhIMONHEHHUA. [loArOTOBKAa K MPaKTUYECKUM 3aHATHUAM C MOCIEAYIOUIMM
y4acTHEM B YCTHOM OIMPOCE MPEANOoaraeT: CHCTEMaTHIeCKOe 3YUeHHE ayTEHTHYHOTO MaTepuania u3
Y4eOHUKOB ¥ HUCTOYHUKOB JIOMOJHUTEIBHON JIMTEPATyphl; MOATOTOBKY WHAMBHUIYAIBHOTO
BOKaOyJIsipa MO MpPONJECHHON TeMe; padoTy CO CIPaBOYHOM JUTEPATYypOM M CIOBapeM; padoTy Haja
omuoOKkamMu. B pamkax naHHOW yuyeOHON NUCUUIUIMHBI 00yYaromuecs BIMOIHSIIOT CAMOCTOATEIbHYIO
paboTy B BUJE MOBTOPEHUS MPOHJACHHOTO MaTepuaia Mo BCeM M3y4aeMbIM TeMaM JECSITH Pa3felioB,
YCTHO M MHUCBMEHHO (MMMCHhMEHHBIC JOMAITHUE PabOThI) OTBEYAIOT HA BOIPOCHI ISl MOATOTOBKH K
TEKYIIEeMy KOHTPOJIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)KE TOTOBATCSA K WHIAMBUAYATHHBIM MU
TPYIIOBBIM MPE3EHTALUAM IS IPOXOXKICHHSI IPOMEKYTOYHON aTTeCTalluy MO0 JUCIUILTUHE.

J171s BBIMIOTHEHNS MPAKTUYECKUX 33aJJaHUN CaMOCTOSITENIBHON paboThI MO TaHHOW AUCHHUILINHE
B JIOMAIIHUX YCIOBUSAX (3a mpenenamMu AxaiaemMun) oOydaromiemycs HEOOXOAMM MEePCOHAIBHBIN
KoMmnpioTep (TuiaHmer) u  nporpammuHelii  maker Microsoft Office ne Huxe 10 Bepcum.
CamocTodaTenbHas paboTa COMPOBOXKAAETCS METOJUYECKHUMH YyKa3aHUSMH, pa3MEUICHHbIMU B
JOKAIbHOM ceTh AKageMuu H  JJIEKTPOHHOW  WHGOPMAIMOHHO-00PAa30BaTEIbHON  Cpelie.
MeTtonudeckue ykazaHus cofepkaT GopMyITUPOBKY 3aJaHUsl, IPUMEPHYIO TEXHOJIOTHIO BBITTOJIHCHUS,
dopMaT ciauu BBIMOJHEHHOH pabothl. [IpenomaBaTens BO BpeMsi ayJIUTOPHBIX 3aHATHH 3apaHee
o0cyxmaeT ¢ oOOydJalmMMHCS 3aJaHUE CaMOCTOSTEIBHOM pPabOThl W TMOPSAJOK €€ CHAuH.
KoHcynpTanuy 1o BBIMOJHEHUIO CAMOCTOSITENBHBIX PaboT, 00CYKIEHHE OTMETOK M JOMYIIECHHBIX
OIIMOOK, 3alllUTa OTIEIHHBIX BHJIOB CAMOCTOSTEIBHBIX padoT ocymiectBisiercss Bo Bpems KCP Ha
kadenpe SKOHOMUKH ¥ ()MHAHCOB WJIM B ayJUTOPUU IO paciucanuio. KoHCyIbTanmu mpernoaaBaress
[0 BBHIMIOJHEHUIO CAMOCTOSITEIFHOM PabOThl MOTYT OCYIIECTBISATHCS MOCPEACTBOM ACHHXPOHHOTO
(moura, DUOC) u CHHXpPOHHOTO (zOOm, CETH) KOMMYHHUKAllMOHHOTO B3aUMOJEHCTBUS IO
MpeBapUTEIILHON JOTOBOPEHHOCTH C IperojaBaTelieM. BhIMOHsAEMbIE CaMOCTOSTENbHBIE PaOOThI
SIBIISTFOTCS DJICMEHTAMH TEKYIIETO KOHTPOJIS M OLIEHUBAIOTCS MpernoaBaTesieM. [1oydeHHbIe OTMETKH
YUUTBHIBAIOTCS TIPU BBICTABIIEHUH 3a4€Ta, 3a4eTa C OILICHKOM, IK3aMeHa.

@®opMOii TPOMEKYTOUHOTO KOHTPOJIS BBICTYNAET 3a4ET, 3a4eT C OLIEHKOHM, 3K3aMeH. 3ader,
IPOBOAMMBIN B (hOpMe€ MHIMBUIYAJIBbHOW MPE3EHTALUU 110 U3YUYEHHON TEME, BHICTABIISIETCS] B IEPBOM
U TpeTbeM cemecTpax oOydeHus. [ OLIEHKHM pe3ysbTaTOB OOYyYEHHUs 0 AMCLUUIUIMHE y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpe NPEeAyCMOTPEH 3adeT C OLEHKOW, NpoBOIUMBIA B Qopme
UHIMBUAYAIbHOM TMpe3eHTaluu 10 U3yuyeHHOH Teme. B dyerBeproM cemectpe 0OOydYeHHS
OPEIyCMOTPEH 9K3aMEH, MPOBOAMMBIM B  (OpME HENOArOTOBIEHHOTO MOHOJIOIMYECKOTO
BBICKA3bIBaHUS 10 OJHOM M3 NPEMJIOKEHHBIX TEM MPOJOJKUTEIBHOCTBIO 1-2 MUHYTHI; OTBETa Ha
Bonpocsl (3-5) mapTHepa WM MPENOJaBaTeNs IOCIE IPEACTABIEHHOIO MOHOJIOIA; TIPYNIOBOMI
JIETTIOBOM TPE3EHTAlMM MO HM3y4YeHHOM Teme. KpuTepuu BBICTaBIEHHS 3ayera, 3a4eTa C OLEHKOM,

OK3aMCHa O3BYYHMBAIOTCA MPETIOAABATCIIEM Ha MCPBLIX 3aHATUAX IO AUCIHUILINHE.
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	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в ф...
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	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
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	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;
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	11.1. Основная литература
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал...
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещ...
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отвед...
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельн...


