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1. NEPEYEHb KOMIIETEHIIMA U DTAIIbI UX ®OPMUPOBAHMUS B ITPOIIECCE
OBYYEHMUA 11O JUCHUTIJIMHE

OneHounbsle MaTepuanbl (cpeactBa) cOpPMHUPOBAHBI Ha OCHOBaHUHU  (eAepaTbHOTO
rOCyJIapCTBEHHOTO 00pa30BaTENEHOTO CTaHAApTa BBICHIETO OOpPA30BaHHS 110 HAIPABJICHUIO
38.03.01

MuHucTepcTBa HaAyKH M BhICHIero oOpas3oBanusi Poccuiickoit ®eneparuu 12.08.2020 Ne 954 wu

MOJATOTOBKHU «OkoHOMHUKa» (ypOBEeHb OakajaBpuara), YyTBEPKICHHOTO MPHUKA30M
y4eOHOT0 TJIaHa HAMpaBJICHHUs MOATOTOBKH «DKOHOMHKAY, Mpoduiasb (MporpaMma OakajaBpuaTa)
«IKOHOMHUKA ¥ (PUHAHCHI OPTaHU3AIIAI».

B cootBeTcTBMM ¢  MaTpuIleii = KOMIIETCHIIMH  OCHOBHOW  MpOoQeCcCHOHAIBHOU
00pa3oBaTenbHON MporpaMMbl OakanaBpuara, mpoduib « IKOHOMUKA U (DHMHAHCHI OPraHU3alui», B
nporuecce 00y4eHHs MO AUCUUIUITMHE TPOUCXOAUT (OPMUPOBAHUE 3aKPETICHHBIX 3a AUCLIUIITMHON
KOMITEeTeHIINK oOydarommxcs. OmneHka cHOpMUPOBAHHOCTH KOMIETCHIIMH Ha KaXKIOM JTare

0o0y4eHHs TPOUCXOAUT Yepe3 OLEHKY IUIAHUPYEMBIX pe3yJbTaToB OOYy4YEeHHS MO IUCIUILUINHE

(3HaHUM, yMEHUH, HABBIKOB).

PGSYJ'H:TaTLI OCBOCHUA

N [Inanupyemble Orarbl OPMUPOBAHHS
o0pa3zoBaTesIbHOM
- pe3yIbTaThl O0YUeHUS KOMITETCHIIUHI OrneHOYHBIE CpPEACTBA
MO JUCLUTIINHE CEMECTPBI, TEMBI
(KOMIETEHIN) o ( TPbL )
3Hath:
Cemectp 1
-CHUCTEMY U CTPYKTYpPY
YK-4 Paszen 1. Global Mark
MHOCTPAHHOTIO SA3bIKA; azpen 1. Global Market
Cniocoben T
- Pa3JIM4YHBIE ACIIEKTHI cMa o v, .
bi (1 ():3% ) B — HKYM) TIPOAICHHOMY
KOM}YIyHHK&HHIO B _ | rpammariucckuit, B T.4. TeMadl.Z. MaTepuairy
YCTHOM M MUCEMEHHOH | crpyirypy mocTpoeHus ?ran f(;?%mi-yw
(dopmax Ha dpas, IpeuIoKe Ui, ema L.5.Advertising B 1 cemectpe o Temam
roCy1apCTBEHHOM BBICKA3bIBAHMS, (pakTHKyM) 11.,12.,21.22.23.24
s3bp1ke Poccuiickoit IEJIOCTHOI'O TEKCTA. i .
denepanyn u - a/leKBATHEIE Pasnien 2.Business Bo 2 cemectpe 1o

WHOCTPAHHOM (BIX)
s3bIKe(ax):

YK-4.2.
OcymecTBisieT
bi (1 (0:3% )
KOMMYHUKAIIHIO B
YCTHOU U MUCbMEHHOMN
(dhopmax Ha
WHOCTPAHHOM (BIX)
A3bIKE (aX)

SI3BIKOBBIE CPEJICTBA
IS peasn3aiu
OCHOBHBIX PCYCBBIX
yHKumiA;

- COBPEMCHHBIE
TEXHHUKHU U CTIOCOOBI
JIEJI0BOM MTHUCbMEHHOU
Y YCTHOU
KOMMYHHKAIUH;

- KpUTEpHH,
MPEIbSBISEMBIC K
0(OPMIICHHUIO JIETIOBOM
KOPPECIOH ICHITNH;

- OCHOBHBIE
TpeOOBaHUs K

organization

Tema 2.1. Employment
(mpakTHKyM)

Tema 2.2. Trade
(mpakTHKyM)

Tema 2.3. Organization
(TIpaKTHKyM)

Tewma 2.4. Money
(IpaKkTUKyM)

Cemectp 2

Paznen 3.Strategy
Tema 3.1. Ethics
(TIpaKTHKyM)
Tema 3.2. Change

TEMaM
3132.,33.41.,42.43.
5.1.5.2.5.3.54.

B 3 cemectpe 1o Temam
6.1.6.2.6.3.6.4.6.5.,7.1
,8.1.8.2.,8.3.,84.

B 4 cemectpe no Teme
9.1.,9.2.,9.3.94.95.9.6
,9.7.,9.8.




CO3JIAaHHIO JICTTOBOM
Mpe3CHTAIINH;

- KyJIbTYpY, CTHJIb
YKU3HM, HallMOHAILHBIHA
MEHTAIIUTET HOCUTENEHN
S3bIKA IS
MPEIOTBPALICHUS
HEMOHMMAaHHS Ha
MECXKJINYHOCTHOM U
npodeccnoHaTbHOM
YpOBHE.

YMmeTh:

- IOHUMATh PeUb
HOCHUTEIsI/TIeH sI3bIKa B
YCTHOU U MUCBMEHHOU
dopmax;

- aJICKBAaTHO
BOCIIPOM3BO/IUTH
HE00X0aMBIH HabOp
KOHCTPYKLUHN U
TEPMUHOB B
MOHOJIOTHYECKOU 1
JMAJIOTHYECKON peyn;

- IOHUMATh
ayTEHTUYHbIE
MMCbMEHHBIE TEKCTHI,
UCIIOJIB3YS pa3HbIE
TEXHHUKHU YTCHUS;

- U3BJICKATh
HEO00XO0IUMYIO
nH(pOpMAITHIO U3
OPUTMHAJILHOTO TEKCTa
Ha UTHOCTPAHHOM
SI3bIKE, aHAIU3UPOBATh,
0000111aTh, AeNaTh
BBIBO/IBI.

- BECTH JICTIOBYIO
KOPPECTIOHICHIIHIO;

- MIOHUMATH Ha CITyX
pe4b HOCHUTEIEH A3bIKA.

Baanern:

- Ha0OPOM SI3BIKOBBIX
CPENCTB, HEOOXOAMMBIX
JUISL peaTu3aliiu
yCIIEITHOU
KOMMYHHKAIIUU B
KOMaH/I€;

- HaBBIKAMH PabOTHI
CO CIIPaBOYHOM
JIUTEPaTypoun 1

(TIpaKTHKyM)
Tema 3.3. Strategy
(IpaKkTUKyM)

Pa3nen4. Leadership
Tema 4.1. Cultures
(TIpaKTHKYM)

Tewma 4.2. Leadership
(IpaKkTUKyM)

Tema 4.3. Competition
(mpakTHKyM)

Pasnen 5. Business
vision

Tema 5.1. Innovations
(mpakTHKyM)
Tema5.2. Business and
environment
(IpakTHUKyM)

Tema 5.3. Franchising
(IpakTUKyM)

Tema 5.4. Business
communication
(IpakTUKyM)

Cemectp3

Paznen6.Insights Into
Management

Tema6.1. The nature of
Management(npaktuky
M)

Tema 6.2. Management
Styles (mpakTuxym)
Tema 6.3. TeamBuilding
(mpakTHKyM)

Tema 6.4.
Risk(tpakTuxym)

Tema 6.5.
Crisismanagement(mpax
THKYM)

Paznen7.Communication
in Business
Tema7.1.Communication
(IpaKkTUKyM)

Tema 7.2. E-commerce
(TIpaKTHKyM)

Tema 7.3. Customer
service (MIPaKTHUKYM)
Tema7.4. Writingreport
(mpakTHKyM)

Paznen8.Global
Companies




CJIOBapsIMU;
- TEXHUKaMU
apryMeHTaIlu BeICHUS
JMCKYCCHUU B YCTHOM H
IMICBMEHHOM BHJIE,
MOJIb3YSICh 3HAKOMBIM
JIEKCUYIECKUMU U
rpaMMaTHIECKUMU
CpeICTBaMHU SI3bIKA;

- TeXHOJOTHueH
CO3/IaHHs JCIOBOI
MPE3CHTANH Ha
WHOCTPAHHOM SI3BIKE;

- HaBBIKaMU
(ukcupoBaHUs
OCHOBHOU HJIEU U
BTOPOCTETIEHHBIX
JeTaneil B yCTHOU U
MUCBMEHHOH
KOMMYHHUKAITUH.

YK-4.3.
OcyriecTBisieT
JIETIOBYIO
KOMMYHHUKAIIHIO B
1 poBoi cpere,
IPUMEHSS B TOM
YCcIIe CpesICTBa
BHJICOKOH(EPEHIICBS3
U ¥ KOJJICKTUBHOMN
ceTeBoi paboThI

3HATD:

- CTHJIb JICIIOBOTO
00IIIeHNsI, OCHOBBI
nyOIUYHOM peun,
IMOJITOTOBKH
MpEe3EHTALNMI, B TOM
YHCJIE C IIOMOIIBIO
I1IT: Power Point,
Google Slides:
npaBuia opopMIICHUS
JIETIOBOM MEPENNCKH, B
TOM YHCIIE C
ITOMOIIIBIO:
Grammarly,
Beewriter.

YMmerh:

- NCIOJIb30BATh
MHOCTPAHHBIN SA3BIK B
MEXIIMYHOCHOM
OOIICHUH U
npo¢eCcCHOHATBHON
JESTENIbHOCTH, B TOM
qHCIIe ¢ IPUMEHEHUEM
wiatopm JuIst

Tema8.1. Globalization
and Global Marketing
(IpaKkTUKyM)

Tema8.2. Coca Cola
Company (IpakKTHKYM)
Tema8.3.
Success(mpakTHKyM)
Tema8.4. General
Motors Company
(IpaKkTUKyM)

Tema 8.5.
Failures(npaktukym)
Tema8.6. Microsoft
Company (ITpakTHKYM)
Tewma 8.7. Virgin Group
Company (IIpakTHKYM)
Tema 8.8. Future of the
Business(mipakTukyMm)

Cemectp 4

Pasnen9.Banking
Tema9.1. Personal
banking (mpakTukym)
Tema9.2. Banking
history (mpakTukym)
Tema9.3. Types of
Banks (mpakTukym)
Tema9.4. Central
Banking (mpakTukym)
Tema9.5. Film Money
banking and Federal
Reserve System
(mpakTHKyM)

Tema9.6. Profitable
Banks (mpakTukym)
Tema9.7. Bank Charges
(mpakTHuKyM)

Tema9.8. BankMergers
(mpakTHKyM)

Tema9.9. Companies and
their banks (mpaktukym)

Paznen 10.Finance
TemalO.1. Raising
finance (mpakTukym)
Tema 10.2. Accounting
and financial statements
(mpakTHKyM)

Tema 10.3.Stocks and
Shares (mpakTukym)
Tema 10.4.Bonds
(IpakTUKyM)

Tema 10.5.Taxation
(IpakTUKyM)




IIPOBEICHUA
BUJICOKOH(epeHIuil 1
OpraHu3anuu
COBMECTHOH paboThI
Google Meet,
Microsoft Teams,
Zoom, Sanexc
TememocT.

Baagern:

- HaBBIKAMH PaOOTHI B
Google-nokymenrax
UL OOMeEHa
npodeccruoHanbHOM
nH(popmanuen Ha
HHOCTPAHHOM A3bIKC,
HaBbBIKaMHU IEPEBOJA
npodhecCHoHaTbHBIX
TEKCTOB, B TOM YHCIJIC
C IOMOIIIBIO OH-JIaMH
cioBapeii: English
English Dictionary,
Multitran, Longman
Contemporary
Dictionary, Longman
Business Dictionary u

Ap.

2. OIEHOYHBIE MATEPHAJIBI (CPEACTBA) AJIAA TEKYIIEI'O KOHTPOJIA U
OINEHKH 3HAHUM, YMEHUMA, HABBIKOB, OBECIIEYUBAIOIIHUX
®OPMHUPOBAHUA KOMIIETEHIIVMHI B IPOIIECCEOBYYEHUA MO JUCIHATLIMHE

OneHouyHble MaTepUalbl U1 TEKYLIEro KOHTPOJS MO JUCLMILIMHE: B TEUEHUE CEMECTpa
OCYLIECTBJISIETCS IOYPOUYHBIN KOHTPOJIb YCTHBIX OTBETOB (IMAJIOrOB U MOHOJIOIOB), Ay IMPOBAHUS,
YTEHUs] W MHCbMEHHBIX paloT (HampuMmep, NHCbMEHHBIX JOMAIIHMX 33JaHUl), a TaKxKe
caMoCTOsATeNIbHas: paboTa 00y4YarOMMHACAOB - MOATOTOBIEHHOE MOHOJIOTMYECKOE BBICKa3bIBAaHUE B
BHUJIE OTBETA HA BONPOC (CM. HIKE TI0 CEMECTpaM).

OreHka BbICTaBISIETCS 32 pabOTy Ha KaKJOM 3aHSATHH, YUUTBHIBAIOTCS BCE BUIBI PEUEBOI
JESTENIbHOCTH (ayIMpOBaHKUE, TOBOPEHHE, YTEHHE, ITMChMO),a TAKXKE YMEHHUE aJ€KBAaTHO, [0 TEME,
OTBETUTH Ha BOIPOCHI K TEKYIEMY KOHTPOJIIO, NMPEACTaBICHHbIE HIKE. OLIEHKAa BBICTABIIACTCS

COOTBCTCTBCHHO KPUTCPUAM OLICHUBAHU.



Kpurtepuu oneHku ypoBHs ¢()OPMHPOBAHHOCTH SI3bIKOBBIX HABBIKOB H peueBbIX YMEHHU M

Buj gesiTe IbHOCTH

Onenka

Kpurtepnu onenku

1. AynupoBanue

OTanuHO

80-100 % mpaBUJIbHBIX OTBETOB. AJIeKBaTHAasl ObICTpasi peakuus

Xopowo

70-79 % npaBUIIBHBIXOTBETOB

Y 10BIETBOPUTENIHHO

50-69 % npaBUIbHBIXOTBETOB

HeynosneTBoputesbHO

Memnee 50% mpaBHUIIBHBIXOTBETOB

2. I'oBopenne

OTnn4HO

KommyHuKaTHBHasT 3afjada yCHemiHO pemieHa. Peus cBoOopHas,
Oeruasi, HpeIUIOKEHHS CIIOXKHBIE, THIOJIHBIE, CBSI3HEIE,
nocnenoBarenbHple. OObeM  BbickaspiBaHusi: MoHosnor — 20-30
npeanoxenuii; auanor —15-20 B muHyTy. Mcnosnp3yercss mupokuid
JIMAIa30H SI3bIKOBBIX CPEACTB M CIOXHAs CTPYKTypa INPEAJIOKECHUN.
Jomyckaercs or 1 mo 3 TpaMMaTHYecKHX, JIEKCHUECKHX,
(hOHETHYECKUX OIINOOK, HE MPENSITCTBYIOINX KOMMYHHKALHH.

Xoporo

CBsi3Has peub CPEeIHEro TeMma, 00beM BBICKAa3bIBAHHS: MOHOJIOT - 14-
19 npenmoxxennit; guanor — 10-14. KomMyHHKaTHBHAS 3a/1a4a B LIEIOM
pellieHa ¢ HEKOTOPBIMH OroBOpKamH. J[Mana3oH SI3bIKOBBIX CPEJICTB
HAXOJHUTCS B OCHOBHOM B COOTBETCTBUH C MPOrpaMMON Kypca.
Homyckaercs or 4 g0 6 TIpaMMaTHYeCKHX, JICKCHYECKHX,
(OHETHYECKUX OIINOOK, HE MPEMSITCTBYIOINX KOMMYHHKAIHH.

Y 10BNETBOPUTEIHHO

MeuieHHbId  TeMI pe4d, OOJbIIOE KOJMYECTBO May3, IMPOCTas
CTpyKTypa npemioxennii. O0beM BbIcKa3biBaHus: MoHojgor — 10-13
MpeUIoKeHuit;, nuaor — 7-9 mpemioxenuii. Jlomyckaercst ot 4 1o 8
JICKCUYECCKHUX, T'paMMAaTHYCCKUX, (bOHeTI/I'-leCKI/IX 1 KOMMYHUKATHBHO-
3HAYMMBIX OIITHOOK.

HeynosnerBoputenbsHo

KomMmyHuKaTHBHAs 3a7a4ya HE pellieHa, TEMII pe4Hd OYeHb MeJICHHBIN.
Hcnonp3yrorcst oOpbIBOUHBIE, HECBS3HBIE NpeIUIoKeHHs. Bokalyisp
NPUMHUTUBHBIH.  OOBbEeMBBICKA3bIBaHHMA:  MOHOJOI  —  MeHee
10mpeu103KeHHI; IUAIOr - MeHee 6 IpeAIoKEeHUI.

3. Urenue

OTINYHO

[omaoe u TouHoe (90%-100%) mOHMMaHWE COJCpPXKAHUSA TEKCTa,
YMEHHE TepenaTh  COIEpXKaHWE CKaTo M Pa3BepHYTO C
HCIIOJIb30BAHMEM aKTUBHOM Jekcuku. Jlomyckaercss or 1 mo 3
HerpyObIX rpaMMaTHYECKUX M JIGKCHUECKHUX OIIHOOK.

Xopoio

[lonnmanme coxmepkanus Tekcta B 1enoMm (70%-89%), ymenue
nepelaTh COJIEp)KaHHWE CXKATO U Pa3BEPHYTO C HCIIOIb30BAHHEM
akTUBHOW Jekcukw. Jlomyckaercsior 4 1m0 6 TIpaMMaTHYECKHX,
JIEKCUYECKUX M (DOHETHYECKUXOUTHOOK.

VY 10BJIETBOPUTENBHO

Henonnoe wu Hetounoe (50%-69%) moHMMaHME COAEPIKAHUS
IPEJUIOKEHHOITO TEKCTa, 3aTPyAHEHUs IpU Iepelade ero Ha
HWHOCTPAaHHOM fA3bIKC, HC MCIIOJIb30BAHUC HOBBIX JICKCHMUYCCKUX CAMHUILL.
Jomnyckaercss or 6 go 10 rpamMMarHYecKHMX, JIEKCHYECKUX H
(hOHETHYECKUX OIIMOOK, YACTh U3 KOTOPBIX SBISIETCS IPYOBIMH.

HeynosnerBopurensHo

[TonHoe HemOHMMaHKE COIEPKaHUS WIM HETOYHOE IIOHMMaHue (MeHee
50%) TpeayoKEHHOTO TEKCTa, HEyMEHHe IepejaTb ero Ha
HHOCTpaHHOM si3bike. bonee 10 rpaMMarmyeckux, JEKCHUYECKUX M
(hOHETHIECKUXOIIHAOOK.

4. [Incemo
(opunmanbHas
JeJIOBast
KOPpecnoH/IeHIIusl)

OTin4HO

Pabota comepXHUT YEeTKyI0 W TNPO3PAYHYI0 CTPYKTYPY: BBIJICIICHHBIC
BBEJICHHE, OCHOBHYI0 4YacTb M 3akmodeHue. Hcmoms3yercs
pa3sHOOOpa3HbI AKTUBHBIA BOKaOyJIsip, JIEKCHYECKHE CIUHUIIBI,
CBSI3BIBAIOIINE CMBICIIOBBIE YAaCTH, MMEETCS YETKOE IPE/CTABICHHE O
TEXHHUKE TIMChbMAa M  CIOCO0AaxX  PAcKPBITUSl TEMBL.  XOpOIIO
NpocMaTpUBaeTCss CMbICH HamucanHoro. Opranuzainus — paboThI
COOTBETCTBYET 3aJaHUI0 U  OOecleynBaeT YMUTAaTeNl0  YETKOe
noHuManue Ttembl. JlomyckatoTcs 1-3 HerpyOble TpaMMaTH4ecKue,
Jekcnyeckue — u  opdorpaduyeckue ONIMOKHM, HE HapyIIarolue
MIOHUMAaHHUE.




Xopo1io

Pabora nmeer 4eTKkylo CTpyKTypy. BokaOymsap anekBaTeH, He Bcerza
NPOCMATPUBACTCSl YMEHHE CBA3BIBATH IIEPEXOA OT OIHON MBICIH K
npyroii. ConepkaHue pabOTBI BBICTPOCHO JIOTMYECKH, HO TEMBI
OIpEeNICHHBIX YacTeil MOJHOCThIO HEe pacKpbIThl. Jlomyckaercst ot 4
110 6 TPAaMMaTHUYECKHX, JIEKCHYECKUX U opdorpaduueckux oumbok, He
HapyUIAIOMIMX TOHUMaHHE.

VY 10BIIETBOPUTENBHO

JlemoHCcTpUpyeTcs ciaboe pacKphITHE TeMbl, padOTa OpraHW30BaHa
CJIMILIKOM MPOCTO, CMBICII MECTaMH HesiceH. Mcnoib3yeTcsi CIMIIKOM
mpoctoii  BokaOymsp. HacuuteiBactcs 7-10 rpaMMaTHYECKUHX,
JICKCUYECKUX W opdorpaduveckux OmUOOK, HE HAPYIIAFOIINX
MTOHAMAaHHE.

HeynoneTrBoputenbHo

Pabora He cTpyKTypUpOBaHA M HE OPraHW30BaHa JOJDKHBIM 00pa3oM.
CMbICT MecTaMH He siceH. BokaOyJsippuMHTHBEH, HCIIOJIb3YIOTCS
OTHECNBHBIE H30JMPOBAHHBIC CJOBA, HE CBS3aHHBIC OOPHIBOYHBIC
npemioxxenus. Jomymeno6onee 10 rpaMMaTHYECKHX, JIEKCHIECKUX U
ophorpaduyecKkuxonrdoK.

Cnmcok BONpPoOCoOB /il MOAr0OTOBKH K TeKyIIeMy KOHTPOJIIO B 1 cemecTpe:

®opMyupoBKa BONPOCOB K TEKYLIEMYy KOHTPOJI0 B 1 cemecTpe MOJIHOCTbHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Paszaea 1. Global Market

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Pa3nen 2. Business organization

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?




20.  Make an overview of advertising media and methods?

21.  How to choose the best way to advertise a product?

22.  They say, «Advertising is not a waste of money»? Do you agree?
23.  Advantages of outdoor advertising over the commercials.

24.  What is the difference between corporate and product advertising?
25.  What methods of advertising are more effective in each case?

26.  What are the most efficient methods of advertising?

27.  What are the least efficient methods of advertising?

28.  What makes a good advertising?

29.  What are vivid examples of successful advertising? Why?

30.  What are vivid examples of unsuccessful advertising? Why?

CnHcok BONPOCOB ISl MOATOTOBKH K TEKyILleMy KOHTPOJIIO BO 2 ceMecTpe:
@opMyJIMPOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJIO BO 2 CEMECTPE MOJHOCTHIO

COOTBETCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.
Paznen 3. Strategy in the sphere of Economics

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequencesof unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.
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What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.
8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
Q. Give 3 arguments for and 3 against a merger.
10.  How can mergers affect the future development of the company?
Pa3znea 4. Leadership
11.  Which is worse in your opinion: to offer or to accept a bribe?
12. Make a portrait of honest business person.
13.  Make a portrait of dishonest business person.
14.  What is the difference between a business person and an entrepreneur?
15.  What are examples of well-known business strategies?



16.

17.

18.
19.
20.

21.
22.
23.
24.
25.
26.
217.
28.
29.
30.

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance
Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Pa3snea 5. Business vision

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a
company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.
What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONMPOCOB /IUIsl MOATOTOBKYU K TEKYIIEMY KOHTPOJIIO B 3 ceMecTpe:

@®opMyJIIpOBKAa BOIPOCOB K TEKYILIEMy KOHTPOII B 3 CEMECTPE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUIO 3asBJICHHBIX TEM.

Pa3nea 6. Insights Into Management
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When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?



10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Pa3agen 7. Communication in Business

12.  Who is responsible for mistakes in companies?

13.  What are the key steps for companies in crises?

14.  E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

15.  What are advantages of working in a team?

16.  What are disadvantages of working in a team?

17. A team always needs a leader. Do you agree? Why/ why not?

18.  Tension between team members makes a team more effective. Do you agree? Why/ why
not?

19.  Which qualities of a person would be useful for a team work?

20.  Which qualities of a person would be useless for a team work?

Paznen 8. Global Companies

21.  What risks do businesses face?

22.  What are the key steps to effective risk management?

23. Comment on the following management style: directing. Summarise the main features of
this style.

24.  Comment on the following management style: discussing. Summarise the main features of
this style.

25.  Comment on the following management style: delegating. Summarise the main features of
this style.

26.  Comment on the following management style: delegating. Summarise the main features of
this style.

27.  How does customer service in our country different from customer service abroad?

28.  What types of business correspondence do you know? What are their main features?

29.  How does report writing differ from other types of business correspondence?

30. What is the future of business in Russia?

Cnucox BONpPoOCcoB Jisl MOATOTOBKH K TeKylleMy KOHTPOJIIO B 4 cemecTpe:
@opMyIUpOBKAa BOMNPOCOB K TEKYyLIEMY KOHTPOJIIO B 4 ceMecTpe IOJHOCTBIO
COOTBETCTBYET HAUMEHOBAHMIO U COJIEPIKAHUIO 3asIBJICHHBIX TEM.

Paznen 9. English in Communication Systems
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21.
22.
23.
24.
25.
26.
217.
28.
29.
30.
31.
32.
33.
34.

Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are net works?

What applications do you know? What for are they used?

The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

Pasnea 10. The Future of Economics

How do you see the Future of Economics?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?

What are jobs in computing? Which one would you prefer?

What spheres of our life are information technologies connected with?
Computer technology is the fastest-growing industry in the world. Proveit.
Computer technologies in different kinds of life.

Technological education.

Computer technologies: advantages and disadvantages.

Computer technologies in foreign languages learning.

What is news in IT sphere?

Dwell on any successful computer geek.

What failures did the IT sphere suffer from?



35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

3. OHEHOYHBIE MATEPHUAJIbI (CPEACTBA) JJIs1 MPOBEJEHUS
IMPOMEXYTOUYHOM ATTECTAIIUM IO TUCIUTIJIUHE

JJst OLIeHKH pe3ysIbTaTOB OOYUYCHHS 10 JUCIUTUTMHE YYeOHBIM TUIAHOM B MIEPBOM CEMECTpE
NPEyCMOTPEH 3auyeT, MPOBOAUMBIA B (OpMe HWHAMBHIYaIbHOH TPE3CHTAIIMA [0 TEMeE:
“CompanyHistory”.

[t OLIeHKHM pe3yabTaTOB O0YUEHHS IO TUCHUIUINHE YI€OHBIM TIJIaHOM BO BTOPOM CEMECTPE
NPEYCMOTPEH 3a4eT C OICHKOW, MPOBOAUMEINA B ()OpME MHIAMBHIYaTBHON MPE3CHTALNH 110 TeME:
“ProductPresentation”.

Jlis OLIeHKH pe3ybTaToOB 00YUYSHHS M0 AUCHUILTMHE YYeOHBIM IUIAHOM B TPETHEM CEMECTpE
NPEIyCMOTPEH 3adeT, MPOBOAWMBIA B (opMe WHAMBHIYaTbHOH TPE3CHTAlMA 10 TEMe:
“BankPresentation (Finance)”.

Jiss olleHKH pe3yNbTaToB OOyYEHHs MO TUCHUIUIMHE Y4YeOHBIM IUIAHOM B YETBEPTOM
CeMecTpe TpPEIYyCMOTPEH DJK3aMEH, MpOBOAUMBIA B  ¢opme: 1) HEMOATOTOBIEHHOTO
MOHOJIOTHYECKOI'O BBICKA3bIBAHHUSA I10 OI[HOI\/'I U3 OPCIJIOKCHHBIX TCM MPOAOJIKUTCIBHOCTBIO 1-2
MUHYTBI (BCC TEMbI COOTBCTCTBYIOT BOIIpOCaM JId MTOATOTOBKM K TCEKYHICMY KOHTPOJIIO
oOyuaromuiicsioB B 1-4 cemectpax); 2) oTBeTa Ha BOMPOCHI (3-5) mapTHEpa WM MPEnoaaBaTeIst
10CJIe TIPECTaBJICHHOTO MOHOJIOTA; 3) TPYIIOBOM Je0BOM Mpe3eHTauu mo Teme “Multinational

Company” (3-5 gyemoBek).

OLIEHKA 3HAHUI OBYYAIOIIUXCS HA 3AYETE (1 cemectp)

YK-4.2. — olyuatomuiicss cnoco0eH OCYIIECTBIATh JEIOBYI0 KOMMYHHUKAIIMIO B YCTHOU H
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
. 00y4JarOmUiACs 3HAET CHCTEMY M CTPYKTYypy HMHOCTPAHHOTO SI3bIKQ; PA3IUYHBIC ACIIEKTHI
sI3pIKa: (DOHETUYECKOM, JEKCHYECKUH, TpaMMAaTUYECKUH, B T.4. CTPYKTypy MOCTpoeHUus ¢pas,
MPEJIOKEHUM, BBICKa3bIBaHUSA, LEJIOCTHOIO TEKCTA; AaJCKBATHBIE S3BIKOBBIE CPEACTBA A
peanu3ali OCHOBHBIX pEYEBBIX (YHKIMI; COBpPEMEHHbIE TEXHUKH U CIOCOOBI JEeJIOBOM
MUCbMEHHOW M YCTHOM KOMMYHHKAIIMH; KPUTEPUU, TPEAbABIsAEMble K O(GOPMIICHHIO AETOBOU

KOPPECTIOH/ICHIIMN; OCHOBHBIE TPEOOBaHMS K CO3JaHMIO JEJIOBOH MpPE3CHTAIMH; KyJIbTYpY, CTHIIb



KHU3HU, HaIII/IOHaJIBHI)IfI MEHTAJIUTET HOCUTEIIEH SI3BIKA A OpeAOoTBpallCHUA HCIIOHMMAHHA Ha
MEXITMYHOCTHOM U MPO(HEeCCHOHAITEHOM YPOBHE.

YK-4.3. - oOyuaromuiicsi OCyIIeCTBISET IeJIOBYI0O KOMMYHHUKAallMI0O B IHU(PPOBOM cpee,
IOPUMEHSS B TOM YHCIIE CPEJICTBA BUACOKOH(PEPEHIICBS3U U KOJJICKTUBHOM ceTeBOW pabOThI
. 00yJaromuicsl 3HaeT CTHJIb JICJIOBOTO OOIICHUS, OCHOBBI IMyOJIMYHOW pPEYH, MOJITOTOBKU
npe3eHTanuid, B T.4. ¢ nomombio [1I1: PowerPoint, Google Slides; npaBuna opopmienus nemoBoit
MEPENUCKH, B T.4. ¢ moMoInbio: Grammarly, Beewriter.

OneHka JOCTHXKEHHA  OOyYaloIIMMCsSl  3alUIAaHUPOBAaHHOTO  pe3yjbTara  OOydeHUs
OCYIICCTBIIIETCS IO pe3yJibTaTaM IMPEICTABICHUS WHAMBUIYAIBHONH TMPE3CHTAIMH TI0 TEMe:
“Company History”, 1m0 TOMy, HAaCKOJIBKO YCIIEITHO OOYYaloImUNWCsS CMOT MPEICTAaBUTh
UHPOPMALIMIO TI0 3asBICHHONH TeME Ha AHIJIMICKOM si3bIKe. Bce JM acmeKThl OCBETWI, Al JIn
OTBETHI Ha BCE BOIIPOCHI U3 MPEJICTABICHHOTO HIDKE CIHMCKA, KacaTeIhbHO TOH KOMITAHUU, KOTOPYIO
OH TIPEJICTABISET. YTOTPEOUI TN OH TEPMUHBI U (Ppa3bl, KOTOPbIE OTHOCITCSA K JaHHOW TeMe, T.C.

HCITOJIB30BaJI JIM TCPMHUHOJIOTUIO JCJI0OBOTO SA3bIKA.

Cnucok BONPOCOB /ISl NOATOTOBKH K 3a4eTy:
1. What do you know about Ford’s history?
Why are Dr. Martens (DMs) so popular?
Name three Bic products.
What have you learnt about this company’s history?
What are the advantages of disposable products?
What are the two key events in the company history of Zurich Financial Services group?
Why is introduction an important part of a presentation?

Bic’s success in a throw-away world
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What is Marketing and its characteristics?
. What is branding?

N
= O

. Why do we need brands?

[EEN
N

. What steps should a company take to create a new brand?

[EEN
w

. What is counterfeiting?

[EEN
N

. How can companies protect their brands from piracy?

[EEN
[$2]

. What are the advantages and the disadvantages of being the global Co?

[HEN
(op)

. What are the advantages and the disadvantages of being the local Co?

[EEN
\I

. What are the ways to globalization?

[EEN
[o0]

. What is urgent: globalization or localization?

[EEN
(o]

. Which are the ways to globalization?



20. What are the advantages and the disadvantages of being small Co?

21. Make an overview of advertising media and methods?

22. How to choose the best way to advertise a product?

23. Advertising is not a waste of money, is it?

24. Advantages of outdoor advertising over the commercials.

25. What is the difference between corporate and product advertising?

26. What methods of advertising are more effective in each case?

27. What are the most efficient and the least efficient methods of advertising?
28. What makes a good advertising?

29. What are vivid examples of successful and unsuccessful advertising?

30. What makes a successful presentation?

OLIEHKA YMEHUI 1 HABBIKOB OBYUYAIOIUXCS HA 3AUETE (1 cemectp)

VYK-4.2. — o0yyaromuiicsi crmocoOeH OCYIIECTBISATh JEIOBYI0O KOMMYHHUKAIMIO B YCTHOW H
MMCbMEHHOU (popMax Ha MHOCTPaHHOM (BIX) s3BIKE (ax):
. oOyyJaronuiicss yMeeT IMOHUMAaTh pedb HOCHUTEINS/JICH sI3bIKa B YCTHOW W THCHMEHHOM
dbopmax; aJeKBaTHO BOCHPOU3BOJUTh HEOOXOAUMBIM HA0Op KOHCTPYKIIMH H TEPMHHOB B
MOHOJIOTHYECKOH H JHAIOTUYECKOW peud; TOHMMAaTh AayTEeHTHYHbIE MUChMEHHBIE TEKCTHI,
UCTIONB3Ysl pa3Hble TEXHUKH YTEHHS, U3BJEKaTh HEOOXOIUMYI0 MH(DOPMAIUIO U3 OPUTHHAIBEHOTO
TEKCTa Ha WHOCTPAaHHOM S3BbIKE, aHAJIM3MPOBATh, 00O0OIIAThH, JENATh BBIBOJABI;, BECTH JICIOBYIO
KOPPECIIOH/ICHINIO; TOHUMATh Ha CITyX pedb HOCUTEICH S3bIKa.
o OOyuarommiics Brmageer oOydarommiics BiageeT HaOOpOM  SI3BIKOBBIX — CPEJICTB,
HCO6XOI[I/IMI)IX I peajin3alun ycnemHofz'I KOMMYHHKallMKM B KOMAaH/IC; HAaBbIKaMU pa6OTI)I cO
CIIPaBOYHOU JINTEPATYpOM M CIOBAPSIMH; TEXHUKAMU apryMEHTAllMH BEACHMS JAUCKYCCHH B YCTHOM U
NHCHMEHHOM BHJE, IMOJB3YSCh 3HAKOMBIM JICKCHYCCKUMH M TPAMMATHYECKUMH CPEICTBAMH SI3bIKA;
TEXHOJIOTUEW CO3JaHUs JIETOBOH MPE3CHTAlMd HAa WHOCTPAHHOM SI3bIKE; HaBBIKAMH (DUKCHPOBAaHHS
OCHOBHOM HJICW ¥ BTOPOCTETICHHBIX JETaJICi B YCTHOM U MUCbMEHHOH KOMMYHHUKAIIUH.

VYK-4.3. - oOy4arommiicsi OCyIIECTBJISCT JEJIOBYI0O KOMMYHUKAIIMIO B IMQPPOBOM cpere,
MPUMEHSISI B TOM YHCJIe CPEACTBA BUICOKOH(EPEHIICBA3H U KOJNIEKTUBHOM CETEBON pabOThI
. 00y4aroluicss yMeeT HCIONb30BaTh MHOCTPAHHBIN S3BIK B MEXKIUYHOCTHOM OOIEHUU U
npoecCUOHATBHON AEATENbHOCTH, B T.4. C MpPUMEHEHHeM IarhopM Juis MPOBEICHUS
BUICOKOH(EPEHIINI U OpTraHU3alui COBMECTHOH padboTsl Google Meet, Microsoft Teams, Zoom,
Sunexc Tenemocrt.
. oOydaromuiicss BiazeeT HaBblkamMu paboTel B Google-mokymentax st oOMeHa

npodeccuoHaIbHON HpOpMalMel Ha HHOCTPAHHOM $I3bIKe; HaBBIKAMU MEPEBOA TEKCTOB, B T.4. C



noMoIIpio oHNaitH-cioBapeii: English English Dictionary, Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u nip.

OneHka JOCTIKEHHsT  OOydaloluMCsl  3aIUIAaHUPOBAHHOTO  pe3yibTara  OOydeHus
OCYULIECTBIISIETCS 110 peE3yJibTaTaM IIPEACTaBICHUS WHAMBUAYaJIbHOM IIPE3EHTALlMM II0 TEME:
“Company History”, mo Tomy, HacKOJBKO YCICIIHO pellicHa KOMMYHHMKAaTHBHas 3ajada. Peub
cBoOoaHast, Oeriasi, MPeNOKEHHUS CIOKHbIe, MOJIHBIE, CBS3HBIE, MocienoBareabHple. OObeM
BbIcKa3biBaHus: MoHoJor — 20-30 mnpeanoxkenuit; auanor —15-20 B munyty. Mcnons3yetcs nu
LIMPOKUIM JAMana3oH S3BIKOBBIX CPEACTB U CIIOXKHAS CTPYKTypa MpemIokKeHu. JlonmylieHHbIe
rpaMMaTHYecKue, JIeKCH4eckne, (poHeTndeckne OmMOKM HE MPEMSATCTBYIOT KOMMYHHKanuu. To
€CTh, COOTBETCTBYET JIM OTBET 00YUaIOLIErocsi KpUTEPUSM OLICHUBAHUS TOBOPEHHUSL.

Tunossble 3a1aHus I NOATOTOBKH IPE3eHTAIUM K 3a4eTy
1. Choose 5 international companies, you’d like to know information about.
Find information about these global companies.
What unites them?
What is different in their activities?
What is their key of success?
What do you know about their success?
What way did they become global?
What company attracts you most? Why?
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Make the plan of your presentation.

10. Choose appropriate language for the presentation.

OLIEHKA 3HAHUM OBYYAIOIMXCS HA 3AUYETE C OLIEHKOM (2 cemectp)

YK-4.2. — olyuaromuiicss cnoco0eH OCYNIECTBIATh JEIOBYI0 KOMMYHHUKAIIMIO B YCTHOU H
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
. 00y4JarOIUiACs 3HAET CHCTEMY M CTPYKTYpy HMHOCTPAHHOTO SI3bIKQ; PA3IUYHBIC ACIIEKTHI
s3bIKA: (POHETUYECCKOW, JICKCUYCCKHA, T'PaMMATHYECKU, B T.4. CTPYKTYpYy IOCTpOCHHS (Qpa3,
NPEJIOKEHUHM, BBICKa3bIBaHUS, LEJIOCTHOIO TEKCTA; aJeKBAaTHbIE SA3BIKOBBIE CpPEACTBA JJIA
peaiu3allid OCHOBHBIX pEYEBBIX (PYHKIMIA; COBPEMEHHBIE TEXHUKH U CIOCOOBI JEJIOBOM
MUCPMEHHOW M YCTHOM KOMMYHHKAIIUHM; KPUTEPHUU, MPEAbABIsIEMble K O(QOPMIICHUIO JETOBOU
KOPPECTIOH/ICHITNH; OCHOBHBIE TPeOOBaHUS K CO3[AHUIO JIEJIOBOM MPE3CHTAIlUH; KYJIbTYpY, CTHIb
JKA3HU, HAIIMOHAJIBHBI MEHTAIUTET HOCUTENEH S3bIKa Il MPEIOTBPALICHHUS HEMOHWMAaHUsA Ha
MEXJIMYHOCTHOM U MPO(ecCHOHAIbEHOM YPOBHE.

YK-4.3. - oOyuaromuiicsi OCyIIeCTBISET IeJIOBYI0O KOMMYHHUKAalMI0O B IHU(PPOBOM cpere,

IOPUMEHSS B TOM YHCIIE CPEJICTBA BUJCOKOH(PEPEHIICBSI3U U KOJJICKTUBHOM ceTeBON pabOThI



. 00yJaromuicsl 3HaeT CTHJIb JICJIOBOTO OOIICHUS, OCHOBBI IyOJIMYHOW pPEYH, MOJITOTOBKU
npe3eHTanuid, B T.4. ¢ nomompio [1I1: PowerPoint, Google Slides; npaBuna opopmieHus nemoBoit
MEPENUCKH, B T.4. ¢ moMoInblo: Grammarly, Beewriter.

OneHka JOCTIXEHHMA  OOydYaroIMMCS — 3alUIAHMPOBAHHOTO  pe3yjbTara  OOydeHUs
OCYIICCTBIIIETCS IO pe3yJibTaTaM IMPEJICTABICHUS WHAMBUIYAIBHONH MPE3CHTAIMH TI0 TEMe:
“Product Presentation”, mo TOMy, HACKOJIbKO YCICIIHO OOYYarOMIMHCSA CMOI MpPEICTaBUTh
UHPOPMAIIMIO 0 3asBICHHONH TEME Ha AHIJIMICKOM si3bIKe. Bce JM acmeKThl OCBETWI, Al JIn
OTBETHI Ha BCE BOIIPOCHI U3 MPEJICTABICHHOTO HIDKE CIHMCKA, KacaTeIhbHO TOH KOMITAHUU, KOTOPYIO
OH TIPEJCTaBIsACT. YIOTPEOUI TM OH TEPMUHBI U (Ppa3bl, KOTOPbIE OTHOCITCSA K JaHHOW TeMe, T.C.

HCITOJIB30BaJI JIM TCPMHUHOJIOTUIO JCJI0OBOTO A3bIKA.

Tunosbie 3aIaHUA 1JIA IIOATOTOBKH MPE3CHTAIIUH K 3a9€TYy
1. Global company vs local company
2. Pros and cons of any global business
3. Successful business activities.
4. Company History.
5. Company’s story of success.

Cnucok BOITPOCOB AJIfl MOATOTOBKH K 324Y€Ty € ouemcoﬁ:

In what part of the product / consumer spectrum is the company located?
Where is its "center of gravity" located?

What are the main costs of the company?
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What types of its activities are most valuable to consumers and most distinguish it from
competitors?

What is your competitive advantage?

What do you consider the company's critical resources?

What are your main criteria for success?

Do they relate to products or consumers?

© 0o N o O

Are they based on the volume of products or on the quality of interaction with customers
(say, share in their costs)?

10. Do they relate to products or consumers?

11. What would your company look like if it acted at the consumer level?

12. How would it be different today?

13. How different would her activities be, the distribution of resources and efforts, success

criteria and corporate strategy?



14.Is there a big gap between what your company looks like today and its customer-focused
ideal? Will the transition to an “ideal” model require significant effort?
Whatchangeswillberequiredforthis?

15. Would it help you to win the battle with competitors by focusing on the needs of the
consumer?

16. How will competitors react to your transformations and how much time will they need?

17. How to prevent competitors from getting around?

18. Give 10 examples of unethical business activities and dwell on them.

19. Speak on 10 ethical business activities.

20. What is the difference between a leader and a manager?

21. Explain negative consequencesof unethical business activities the company can face.

22. What is corruption? What types of corruption can be in business?

23. What are the results of corruption for a country? Name and characterize 3 of them.

24. What strategies can be used inside a company to make it smaller? Nameandcharacterize 6
ofthem.

25. What strategies can be used inside a company to make it bigger or more efficient?
Nameandcharacterize 6 ofthem.

26. Give 3 arguments for and 3 against a merger.

27. How can mergers affect the future development of the company?

28. What are positive facets and difficulties of a small business?

29. What are pros and cons of a global business?

OLIEHKA YMEHUI1 1 HABBIKOB OBYYAIOIIUXCS HA 3AUYETE C OLIEHKOM
(2 cemectp)
VYK-4.2. — obyuaromuiicsi cnoco0eH OCYyIIECTBIATH JEJI0BYI0 KOMMYHUKALMIO B YCTHOW U
NUChbMEHHON (hOpMax Ha HHOCTPAHHOM (BIX) SI3BIKE (aX):
e O0ydJaromuiicss yMeeT OHUMATh pedb HOCHUTEN/JIeH s3bIKa B YCTHOM M MUCBMEHHOW (opmax;
a/IeKBaTHO BOCIIPOM3BOJUTH HEOOXOAUMBINH HAOOP KOHCTPYKIUI 1 TEPMHUHOB B MOHOJIOTMUECKON U
JIMAJIOTHYECKON peuu; MOHMMATh ayTeHTUYHbIE MUCbMEHHBIE TEKCThI, UCIONb3Ysl Pa3Hble TEXHUKU
YTEHUS; W3BJIEKaTh HEOOXOAMMYIO WH(POPMAIMIO M3 OPUTHMHAIBHOTO TEKCTa Ha WHOCTPAHHOM
S3bIKE, aHAJTM3UPOBaTh, 000011aTh, AeIaTh BHIBOJIBI, BECTH JICIOBYI0 KOPPECIOHICHIHIO; TOHUMATh
Ha CIIyX peub HOCHTEIECH SI3bIKa.
OneHka JOCTIXEHMA  OOyYaroIMMCS — 3alUIAHMPOBAHHOTO  pe3yjbTara  OOydeHUs
OCYULIECTBIIIETCS IO  pe3yJbTaTaM  CaMOCTOSATENbHOIO  BBICTPAUBAHUS  MOHOJIOIMYECKOIO

BBICKa3bIBaHUSI C TPUMEHEHHEM COOTBETCTBYIOUIETO BOKalyJsipa, TPaMOTHO MOCTPOCHHOIO



0000IeHNsT W/WIM BBIBOJA TIO KOHKPETHOW TEME TMPH YCTHOM TMPEABSBICHUU JICTOBOU
MIPE3CHTALINH.

o oOydaromuiicss BiajeeT HAaO0OpPOM SI3BIKOBBIX CPEACTB, HEOOXOOWMBIX JUIS pealn3alyu
YCIIEIIHOM KOMMYHHKAIIMU B KOMaHJIE; HaBbIKAMU PaOOTHI CO CIIPABOYHOM JINTEPATYPOil U CIOBapsMHU;
TCXHHUKAMHU apTyMEHTAllMU BE€ACHHA NUCKYCCHU B YCTHOM W NMCbMCEHHOM BHUIC, IMOJIb3YSACh 3HAKOMBIM
JEKCHYECKUMH U TPAMMAaTUYEeCKUMH CPEICTBAMH SI3bIKA; TEXHOJOTHEH CO3JIaHMs JIEIIOBON NPE3eHTAluU
Ha WHOCTPAHHOM $I3bIKE€; HaBBIKAMU (DUKCHPOBAHMS OCHOBHOW W€ W BTOPOCTEICHHBIX JeTajel B
YCTHOHM Y NIHCbMEHHOW KOMMYHHUKAIIHH.

VK-4.3. - oOyuarommiics ocymiecTBIsSeT IEJIOBYI0O KOMMYHHUKamuio B IudpoBoi cpene,

NPUMEHSISI B TOM YHCIIE CPEICTBA BHICOKOH(EPEHIICBS3H U KOJUIEKTUBHON CETEBOW PabOTHI
. OOyJaroluiicsl yMeeT WCIONb30BaTh MHOCTPAHHBIM S3bIK B MEXKIMYHOCTHOM OOIIEHWUH U
npoEeCCHOHANBHOW  JIATENFHOCTH, B T.4. C TNPUMEHEHHEM IatgopM JUIsl  TPOBEICHHUS
BUJICOKOH(EPEHIINI W OpraHu3anuu coBMecTHOM paboTel Google Meet, Microsoft Teams, Zoom,
Sunexc Tenemocr.
. oOyuwaromuiics  BilajeeT HaBblkamMH  paboTel B Google-moxkymeHTtax ans  oOMeHa
npodeccnoHanbHOM MH(OpMaIMeld Ha WHOCTPAHHOM S3bIKE; HaBBIKAMH IEpEBOJA TEKCTOB, B T.4U. C
noMmotnipio oHnaH-crnoBaped: English  English Dictionary, Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u ap.

OneHka JOCTHKEHUs  OOydarolUMCSl  3aIUIAaHUPOBAHHOTO  pe3yibTara  oOydeHus
OCYILECTBIISIETCA IO pe3yJIbTaTaM YCIICIIHOTO BBICTYIUICHHUS C MPE3eHTAlUed, TPaMOTHON PEYbI0 U
aJICKBaTHOW apryMEHTAaILUEN.

Tunossle 3a1aHus I IOATOTOBKH K 3a4eTy
1. Choose any ten products, you’d like to know information about.
Find information about these goods.
What unites them?
What is different about them?
What is their key of success?
What do you know about their success?

Make the plan of your presentation.

L N o g A~ WD

Choose appropriate language for the presentation.

OLIEHKA 3HAHMI OBYYAIOIUXCS HA 3AYETE (3 cemectp)
VYK-4.2. — ol0ydaromuiicss criocoOeH OCYIIECTBIAThH JCIOBYI0O KOMMYHHKAITUIO B YCTHOW H
MUChMEHHOU (hOpMax Ha MHOCTPAHHOM (BIX) SI3BIKE (aX):
o 00yJaromuicss 3HaeT CHCTEMY M CTPYKTYPY HHOCTPAHHOTO $I3bIKA; pPa3jIMYHBIC ACHEKTHI

sI3pIKa: (DOHETUYECKOM, JEKCHYECKUH, TpaMMAaTUYECKUH, B T.4. CTPYKTypy MOCTpoeHUs ¢pas,



NPEJJIOKEHUM, BBICKa3bIBaHMUS, LEIOCTHOTO TEKCTAa; aJeKBAaTHBIE SA3BIKOBBIE CpEACTBA s
peanu3alii OCHOBHBIX pEYEBbIX (DYHKIUI; COBpEMEHHbIE TEXHUKHM U CHOCOOBI J€JI0BOM
NUCbMEHHOW M YCTHOM KOMMYHHMKAIlMM; KpUTEpUH, NpPEIbsBIsieMble K OQOPMIICHUIO JEIO0BOH
KOPPECIIOH/ICHIIMN; OCHOBHBIE TPEOOBaHMS K CO3[JaHMIO JEJIOBOH MpPE3eHTAIMH; KyJIbTYpY, CTHIIb
KU3HU, HALIMOHAIbHBI MEHTAJIUTET HOCUTENEH s3blIKa IS MPEeNOTBPALLCHUS HETIOHUMaHHUs Ha

MEXJIMYHOCTHOM U MPO(ecCHOHAIbHOM YPOBHE.

VK-4.3. - oOyuaromuiics OCylIecTBIsI€T IENOBYI0 KOMMYHHUKAIMIO B IM(POBOI cpene,
IOPUMEHSS B TOM YHCIIE CPEJICTBA BUJCOKOH(PEPEHIICBSI3U U KOJJICKTUBHOM ceTeBOW pabOThI
i 00y4Yaromuicsl 3HaeT CTHJIb JIEIOBOTO OOIICHHS, OCHOBBHI IyOJIMYHON pPEYH, TMOATOTOBKU
npe3eHTanuid, B T.4. ¢ nomombio [1I1: PowerPoint, Google Slides; npaBuna opopmienus nemoBoit
Hepenucky, B T.4. ¢ noMomsto: Grammarly, Beewriter.

OneHka JOCTHXKEHHMA  OOyYaroIMMCs  3alUIAaHUPOBAaHHOTO  pe3yjbTara  O0OydeHUs
OCYIIECTBIISICTCS TIO0 pe3yJibTaTaM IMPEJACTABICHUS HHINBUIYATLHOW Mpe3eHTaun mo teme: “‘Bank
Presentation (Finance)”, mo ToMy, HaCKOJBKO YCIICIIHO pellicHa KOMMYHHMKATHBHas 3amada. Pedp
CBO6OI[Ha${, 66FJ’Ia}I, NPpEAJIOKCHUSA CJIOKHBIC, IIOJIHBIC, CBA3HBIC, ITOCICAOBATCIIBHBIC. O0Bem
BbICKa3bIBaHUs: MoHoJor — 20-30 mnpemnoxenuit; auanor —15-20 B Munyty. Vcnons3yercs nu
IIMPOKHAM AWAIa30H A3bIKOBBIX CPEICTB W CIOXKHAS CTPYKTypa MNpemyiokeHuid. JlomylieHHbIe
rpaMMaTHYeCcKue, JICKCHYeCKne, (HPOHETHYECKHE OIMMOKH HE MPEMITCTBYIOT KOMMYHUKAIHH. ToO
€CTh, COOTBETCTBYET JIM OTBET 00YYAIOIIETOCS KPUTEPHUSIM OIICHUBAHUS TOBOPCHHUSI.

HpHMeprIﬁ CIIMCOK BOITPOCOB IUIA IMOATOTOBKH K 3a4€Ty

1. How behavioral economics can be used to study investor behavior in capital markets,
including securities markets?

2. How is it that in these markets every several or a dozen or so years, there is a high re-
evaluation of the valuation of financial instruments, assets, including company shares?

3. What is the issue of the effect of the sheep's rush, which to some extent is often inspired by
the appropriately constructed, liberalized offer of products and services of financial institutions?

4, How does it fit into the issue of the cyclical nature of economic processes, ie the volatility
of economic growth of entire national economies in the long-term perspective?

5. In addition, the issue of the various state intervention instruments applied by national
governments is also important, some of which also act on consumer behavior of small investors and
shareholders.

6. Considering anti-crisis, counter-cyclical, interventionist monetary policies based on low
interest rates and central banks buying programs for assets lost from commercial banks, it is
reasonable to study the potentially high level of state intervention in the financial markets.



7. In connection with the liberalization of the functioning of capital markets and increasingly
emerging financial crises since the 1970s, the scale of active interventionist monetary policy of
central banking is growing, but also in relation to capital markets.

8. What about securities markets?

9. Therefore, deregulated and indirectly subjected to potential anticyclical state intervention,
capital markets, including securities markets, are increasingly losing balance, falling into extreme
market re-evaluation and undervaluation of valuations of securities, and consequently
growing systemic investment, credit, etc. risks and increasingly emerging financial crises.

10.  In view of the above, | would like to ask you: Behavioral economics and interventionist

monetary policy and the cyclically changing situation in the securities markets?

OLIEHKA YMEHHWI 1 HABBIKOB OBYYAIOIUXCS HA 3AUETE (3 cemectp)

VYK-4.2. — o0yyaromuiicsi crmocoOeH OCYIIECTBISTh JEIOBYI0O KOMMYHHUKAIMIO B YCTHOW H
MMCbMEHHOU (popMax Ha MHOCTPaAHHOM (BIX) s3BIKE (ax):
. oOyyJaronuiicss ymMeeT TMOHUMAaTh pedb HOCHUTEINS/JICH sI3bIKa B YCTHOH W THCHMEHHOM
dbopmax; aJeKBaTHO BOCIPOW3BOJWTh HEOOXOAUMBIM HAO0Op KOHCTPYKIIMH H TEPMHHOB B
MOHOJIOTHYECKOH M JHAIOTUYECKOW peud; TOHMMAaTh AayTEeHTHYHbIE MUChMEHHBIE TEKCTHI,
UCTIONB3YSl Pa3HbIE TEXHUKHU YTCHHS, U3BIIEKATh HEOOXOAMMYIO WH(GOPMAIIUIO U3 OPUTHHATBHOTO
TEKCTa Ha WHOCTPAaHHOM S3BbIKE, aHAIM3MPOBATh, 00O0OIIAThH, JENATh BBIBOJABI; BECTH JICIOBYIO
KOPPECIIOH/ICHINIO; TOHUMATh Ha CITyX pedb HOCUTEICH S3bIKa.
o oOydaromuiicss BIajeeT Ha0OPOM SI3BIKOBBIX CPEACTB, HEOOXOMUMBIX JUIS pealnu3aliu
YCIIENIHOM KOMMYHMKAIlMU B KOMaH/Ie; HaBbIKaMU pabOThI CO CIIPABOYHON JINTEPATypoOil U CIOBapsAMHU;
TEeXHHUKAMHU apryMCHTAIIMU BEJCHUS TUCKYCCUU B YCTHOM M IHCHBMEHHOM BHJIEC, MOJIB3YSICh 3HAKOMBIM
JIEKCUYECKIMH ¥ TPaMMAaTHYECKHMU CPECTBAMH SI3bIKA; TEXHOJIOTUEH CO3JaHMUs JICTIOBOH MPE3CHTAUH
Ha MHOCTPAHHOM A3bIKC; HaBbIKaAMH q)HKCI/IpOBaHI/ISI OCHOBHOH HJICU U BTOPOCTCIICHHBIX I[eTaJICﬁ B
YCTHOH U MUChbMEHHON KOMMYHUKAIINH.

VYK-4.3. - oOy4arommiicsi OCyIIECTBJISCT JEJIOBYI0O KOMMYHUKAIMIO B IMQPPOBOH cpere,
MIPUMEHSISI B TOM YHCJIE CPEACTBA BUICOKOH(EPEHIICBA3H U KOJNIEKTUBHON CETeBON pabOThI
. 00y4aroluiicss yMeeT HCIOIb30BaTh MHOCTPAHHBIN S3BbIK B MEXKIUYHOCTHOM OOIIEHUU U
npoeCcCUOHATBHON AEATENbHOCTH, B T.4. C MpPUMEHEHHEeM IarhopM JUis MPOBEICHUS
BUICOKOH(EPEHIINH M OpTraHU3ali COBMECTHOU paboTsl Google Meet, Microsoft Teams, Zoom,
Sunexc Tenemocrt.
. oOydaromuiicss BianeeT HaBblkamMH paboTel B Google-mokymentax st oOMeHa

npodeccuoHaIbHON nHpOpMalMel Ha HHOCTPAHHOM SI3bIKe; HaBBIKAMU MEPEBOAA TEKCTOB, B T.4. C



noMoIIpio oHNaitH-cioBapeii: English English Dictionary, Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u nip.

OI_ICHKa JOCTHUKCHU A O6yLIaIOH_II/IMC}I 3aIlJTaHUPOBAHHOT'O pe3yiibTaTta 06y‘leHI/I${
OCYILECTBIISIECTCA 110 pe3yIbTaTaM YCIICIIHOIO BBICTYIUICHUS C IPE3CHTAlUed, IPaMOTHON PEUYbI0 U
aJICKBaTHOW apryMEHTALHEH.

Tunosble 3aJaHUsA JIA MIOATOTOBKHU NMPE3CHTAIIUNA K 3a4Y€Ty
1. Find and analyse articles dedicated to the topic Finance.

2. What financial instruments exist?

3. What is a bank?

4. How are banks different?

5. Is bank an efficient or not?

6. Make the plan of your presentation.

7. Choose appropriate language for the presentation.

OLIEHKA 3HAHHUI OBYYAIOIUXCS HA DK3AMEHE (4 cemectp)

VYK-4.2. — o0yyaromuiicsi crmocoOeH OCYIIECTBIATh JENOBYI0O KOMMYHHUKAIMIO B YCTHOU H
NUChbMEHHON (hOpMax Ha HHOCTPAHHOM (BIX) SI3BIKE (aX):
o o0Oy4aromuicss 3HAeT CUCTEMY U CTPYKTYpy HMHOCTPAHHOTO $I3bIKa; PA3JIUYHbBIC ACIEKThI
s3bIKa: (DOHETHUECKOM, JIEKCHYECKH, TPaMMAaTHYEeCKUH, B T.4. CTPYKTYpy HOCTpoeHus ¢pas,
IIPEIUIOKEHUM, BBICKa3bIBaHMUs, LEIOCTHOTO TEKCTAa; aJEKBATHBIC A3BIKOBBIC CPEACTBA IS
peanu3ald OCHOBHBIX peueBbIX (YHKIMI; COBPEMEHHbIE TEXHUKM M CIIOCOOBI JI€IOBOM
NUCHbMEHHOW M YCTHOM KOMMYHHKAIIMM; KpPUTEPUH, NPEIbIBIsSEMble K O(GOPMIICHHUIO JEIOBOU
KOPPECHOH/ICHIINH; OCHOBHbBIE TPEOOBAaHUS K CO3[AHUIO JI€JIOBOM MpE3EHTAlUH; KYJIbTYpYy, CTHIb
JKU3HU, HAIMOHAJIBHBI MEHTAJIMTET HOCHUTENEW S3bIKA U1 IMPEIOTBPALLECHUS HEINOHUMaHHUS Ha

MCXINYHOCTHOM H HpO(i)CCCI/IOHaJ'IBHOM YPOBHC.

YK-4.3. - oOyuarommiicsi OCyIIECTBISET EJIOBYI0O KOMMYHUKAIMIO B IHQPPOBOM cpere,
IPUMEHSS B TOM YHCIIE CPEJICTBA BUACOKOH(PEPEHIICBSI3U U KOJJICKTHBHOM CETEeBOW pabOTHI
. oOy4aromuiicss 3HaeT CTHJIb JI€JIOBOrO OOILEHHUS, OCHOBBI NMyOJUYHON peuH, MOATOTOBKHU
npe3eHTanmid, B T.4. ¢ nomonisio [1I1: PowerPoint, Google Slides; mpaBuna opopmieHus aem0BON
MEePENUCKH, B T.4. ¢ moMoIipio: Grammarly, Beewriter.

OneHka JOCTIKEHHsST — OOYyYaromMMCSl  3alJIJAHUPOBAHHOTO  pe3ysibTara  O0y4YCeHHUs
OCYILECTBIIIETCSI 1O  pe3yjbTaTaM BBICTYIJICHHS  HEMOJTOTOBICHHOTO  MOHOJOIMYECKOIO
BBICKA3bIBAHUSI [0 OJTHOM M3 MPEJIOKECHHBIX TEM TPOJODKUTEIBHOCTHIO 1-2 MUHYTHI M OTBETOB Ha
BOMPOCHI (3-5) mapTHepa WK MPEeroAaBaTelis OCiIe MPeACTaBICHHOTO MOHOJIOTA.

TunoBble 3aJaHus AJs1 MOATOTOBKH K IK3aMEHY



General knowledge about Banking System.
Changes in Banking Sphere.

News in Banking Sphere.

Banking System Development.

Security and Privacy Issues for banks.

Cuoucok BOITPOCOB 1JIA MOATOTOBKH K 3K3aMECHY

1.

> o

© © N o o

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.

What is the future of global banking?
What is the future of banking in Russia?
Dwell on personal skills required in banking. Which of them do you possess?
Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which
of them appeals to you more? Give your reasons.
What are main peculiarities of Globalization in Management?
What are main peculiarities of Globalization in Marketing?
What are pros and cons of the process of Globalization?
What are main laws of Globalization?
What are for and anti- Globalization movements?
Dwell on the usefulness of the process of globalization for government, companies and
common people
What is the difference between Global and Local Management?
How is the process of Globalization connected with companies’ development?
Give a characteristic of a global trade and banking.
Speak on dependence in terms of Globalization.
How does Globalization affect cultures?
Dwell on the Coca-Cola Company; its SWOT-analysis.
What is Success in terms of banking?
Dwell on the General Motors Company; its SWOT-analysis.
What kind of failures can a company face? How to avoid them?
Dwell on the Microsoft Company; its SWOT-analysis.
Dwell on the Virgin Group Company; its SWOT-analysis.
Dwell on any international Company; its SWOT-analysis.
Dwell on any local Company; its SWOT-analysis.
Dwell on domestic producers versus multinational corporations.
Dwell on the main objectives of performance appraisal.

«Use appraisals to manage performance!» — Is that correct?



27. Do you think that the company's code of ethics should be expressed in the mission statement
and be publicly known? Why? Why not?

28. Dwell on the basic responsibilities of a manager. Spell out functions of top and middle
management.

29. What promotional activities do you know?

30. Job satisfaction. For whom is it acceptable, from your point of view?

31. Theories of motivation: Herzberg's theory and Maslow's theory. Which of the two appeals to
you? Why?

32.  What are incentive schemes or cash?

33. Dwell on the advantages and disadvantages of the ways of motivating the staff.

34. Information is the most basic and valuable commodity of the 21st century. Is it?

35.  Which ways of building customer loyalty do you know?

36. What makes you be loyal to a certain company or product?

37. Dwell on existing types of company’s structures.

38. What is ‘old-style quality’ and ‘new-style quality’? Which idea do you support?

39. What are the essentials of a successful presentation?

40. Dwell on the production philosophies you know. What do you think is better: traditional
quality control or TQM?

OLIEHKA YMEHUI 1 HABBIKOB OBYUYAIOIIUXCS HA DK3AMEHE (4 cemectp)

VYK-4.2. — o0yyaromuiicsi crmocoOeH OCYIIECTBIATh JENIOBYI0O KOMMYHHKAIMIO B YCTHOU H
NUCbMEHHON (hOpMax Ha HHOCTPAHHOM (BIX) SI3bIKE (aX):
. 00ydJarOIIUiCss yMeeT MOHMMATh pPEeYbh HOCUTEIS/JICH S3bIKa B YCTHOH M IHCHMECHHOMN
dbopmax; aJeKBaTHO BOCIPOU3BOJWTh HEOOXOAUMBIM HAO0Op KOHCTPYKIIMH H TEPMHHOB B
MOHOJIOTHYECKOH H JUAIOTUYECKOW peud; TOHWMAaTh AayTEeHTHYHbIE MUChMEHHBIE TEKCTHI,
UCTIONB3Ysl pa3Hble TEXHUKH YTEHHS, U3BJIEKaThb HEOOXOIUMYI0 MH(OPMAIUIO U3 OPUTHHAIBEHOTO
TEKCTa Ha WHOCTPAaHHOM S3BbIKE, aHAIM3MPOBaTh, 00O0OIIAThH, JENATh BBIBOJBI; BECTH JICIOBYIO
KOPPECIIOH/ICHINIO; TOHUMATh Ha CITyX pedb HOCHUTEICH SA3bIKa.
o oOydaromuiicss BlajeeT Ha0OPOM SI3BIKOBBIX CPEACTB, HEOOXOMUMBIX JUIS pealnu3aluu
YCIIEIIHOM KOMMYHHUKAIlUU B KOMaH/E; HaBbIKaMH pabOThl CO CIIPAaBOYHON JTUTEPATypON U CIOBapSAMH;
TEXHUKAMHU apryMCHTAIIMU BEJCHUS TUCKYCCUU B YCTHOM M MHCHMEHHOM BHJIEC, MOJIB3YSICh 3HAKOMBIM
JIEKCUYECKIUMH ¥ TPaMMAaTHYECKHMU CPEICTBAMHU SI3bIKA; TEXHOJIOTHUEH CO3aHMUs JCIOBOH IPEe3eHTANH
Ha MHOCTPAHHOM SI3bIKE; HaBbIKAaMU (MKCHPOBAHMS OCHOBHOW HIEU M BTOPOCTENEHHBIX JeTaneil B

YCTHOﬁ U THCbMEHHOMU KOMMYHHKAIHHU.



YK-4.3. - oOy4arommiicsi OCyIIECTBJISCT JEJIOBYI0O KOMMYHUKAIIMIO B IMQPPOBOM cpere,

MIPUMEHSISI B TOM YHCJIe CPEACTBA BUICOKOH(EPEHIICBA3H U KOJNIEKTUBHOM CETeBON pabOThI

o 00yJaromuicsl yMeeT HCIIOJb30BaTh MHOCTPAHHBIA SI3BIK B MEXJIMYHOCTHOM OOIICHHH U
npopeCcCCHOHATBPHON JEATENbHOCTH, B T.4. C MpPHUMEHEHHEeM IUIaTrGopM Ui TPOBEACHUS
BUICOKOH(DEPECHIIMI U OpraHU3allik COBMECTHOM paboThl Google Meet, Microsoft Teams, Zoom,
Sunekc Tenemoct.

o oOydJarouuiicsi BiajeeT HaBblkamMu paboTel B Google-mokymeHnTax i oOMeHa
npodeccCHoHATEHOM WHpOpMaIMel Ha MHOCTPAHHOM S3bIKE; HABBIKAMH TIEPEBOJa TEKCTOB, B T.4. C
noMoIIbI0  OHTakH-croBapeit: English English Dictionary, Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u p.

OneHka JOCTIKEHHsST  OOYyYaromMMCSl — 3alJIJAHUPOBAHHOTO  pe3ysibTara  OOy4YCHHUs
OCYHICCTBIACTCA MO YMCHUIO MOJIHOLICHHO MOATOTOBUTHL U BBICTYIIUTH C prnHOBOfI Hpe3eHTaHHeﬁ
Ha HHOCTPAHHOM A3BIKEC 1O Hpe[[J'IO)KeHHOﬁ HUKC TCMC U IIJIaHY.

Tema u ni1an ¢puHaAIBLHOI rpynnoBoii mpesenranuu “MultinationalCompany”
1) CompanyOverview.
2) Company’sHistory.
3) CustomerCare.
4) Product.
5) Finance.

TunoBble 3a7aHus AJIA MOATOTOBKH NMPE3CHTAIIMU K IK3aMECHY

1. Find information about team work and team presentation.

2 How does team presentation differ from individual one?

3 Find Examples of prosperous companies.

4, What global companies can you name? What are they famous for?
5 What is news in the banking sphere?

Kpurepun oneHMBaHus Mpe3eHTALMH, MTpeICTaBICHHbIE HIDKE, SBISIOTCA TPeOOBAHUSAMU K
ux co3ganuio. OOyyaronmmMces Heo0X0AUMO YUHUTHIBATh, YTO Mpe3eHTauus (Kak WHAMBHIYaJIbHAS,
TaK W TPYIMIIOBasi) OLIEHUBAETCS MO CIEIYIOMIMM ITyHKTaM: COJEpKaHUE; CTPYKTypa; HATJISIAHOCTD,

MaHepa MOBEACHUS, KOHTAKT C ayAUTOPUEH; A3bIKOBas IPAMOTHOCTh PEYH.

OBPA3EIL] 5K3AMEHAIIMOHHOI'O BMJIETA CEMECTP 4

DK3aMEeHAIMOHHBINA OMJIET COCTOUT M3 | TEOPETUIECKOTO BONPOca U | MPaKTUIECKOTO 3aIaHus.



Card 1.

1. For 1-2 minutes speak on the topic “What is the future of global banking?”

2. Answer 3-5 questions of your partner.

4. METOAIMYECKUE  MATEPHUAJIBI,  ONPEAEJSIIOIIME  NPOLEJIYPHI
OLIEHMBAHMSI 3HAHWI, YMEHMI, HABBIKOB, XAPAKTEPM3YIOIINX

3TAIIbI ®OPMUPOBAHUS KOMIETEHIIAIA

[IPOLIEYPA ITPOBEJEHU S ITIPOMEXYTOYHON ATTECTALIMA
IIpome:kyTOUHAS ATTECTANMSA MO TUCHUTIIHHE
JInsi oleHKH pe3yibTaTOB OOYYEHHs MO AWCHHUIUIMHE Y4EeOHBIM IUIAHOM B IIEPBOM
CeMEeCTpe TPEeIyCMOTPEH 3a4eT, MPOBOJMMBIA B (OpME WHIUBHIYaTbHOW IMPE3CHTALUH II0
teme: “Company History”. OOyu4aromemycs HYKHO BBICTYNUTh C Tpe3eHTAalUe 1o
0003HaYEHHOH TeMe | TUTaHy, yYUTHIBASI KPUTEPUN OLICHUBAHUS MIPE3CHTAIHA.

[Inan npe3eHTanuu:
1) Six key dates and key events in the company’s history.

2) Current position of the company in the market.

Jlnisi OIIEHKH pe3yJIbTaTOB OOyYEHHUS MO IUCIHIUIMHE YYeOHBIM IUTAHOM BO BTOPOM
CceMecTpe TPEeIyCMOTPEH 3a4eT C OIICHKOH, NPOBOAUMBIN B (OpMe HHIUBHUIAYATHHOMN
npeseHTanmu 1o Teme: ‘‘ProductPresentation”. OOywaromemycs HYXHO BBICTYNIUTh C
npe3eHTalMed 1o O0O3HAaYeHHOM TemMe W IUIaHy, YYHThIBas KPUTCPUH OIICHUBAHUS
IIPE3CHTALNMN.

[Inan npe3eHTanuu:
1) Name
2) Appearance
3) User-friendliness
4) Specialfeatures
5) USPs
6) Benefits
7) Customerprofile
JInst OLIEHKW pe3yJbTaTOB OOYYEHHS MO JUCIUIUIMHE YYEOHBIM IIJIAHOM B TPEThEM

CeMEeCTpe TPEeIyCMOTPEH 3a4eT, MPOBOJMMBIA B (OpME WHIUBHIYaTbHOW MPE3EHTALUH II0
teme: “BankPresentation (Finance)”. OOyuatomeMycst Hy>KHO BBICTYNIUTh C IPE3EHTAIUEH 110
0003HaYEHHOH TeMe | TUTaHy, yYUTHIBAsK KPUTEPUN OLICHUBAHUS MIPE3CHTAIIHA.

[Inan npe3eHTanuu:
1) Name



2) Location
3) Branches
4) Benefits
5) Staffqualification
6) Service
JI1st onleHKH pe3yJIbTaTOB OOYYEHUS MO JUCIMIUIMHE YYE€OHBIM IIJIAHOM B YETBEPTOM
ceMecTpe MPeayCMOTPEH IK3aMeH, IPOBOIUMBIN B (hopme
1) HemoAroTOBJIEHHOTO  MOHOJOTMYECKOTO  BBICKAa3bIBaHUS 1O  OAHOM W3
IPEJJIOKEHHBIX TEM IPOAOKUTEIBHOCTBIO 1-2 MUHYTHI;
2) orBeTa Ha BoIpockl (3-5) mapTHepa WM MpEenojaBarTeis Mocie NPEeICTaBICHHOTO
MOHOJIOTa;
3) rpynnoBoii nenoBoii npeseHTanuu no Teme “MultinationalCompany” (3-5 yenoexk).
OO0yuaroiemMycst Hy’>KHO BBICTYIIUTb C TIPE3eHTalMel 10 0003HAYEHHOM TeME U TUIaHy, YUUThIBAs
KPUTEPUU OLIEHUBAHHUS MTPE3ECHTALIUM.

[Tnan ¢hrHaTBEHON TpE3EHTAIINN:
1) CompanyOverview

2) Company’sHistory
3) CustomerCare
4) Product

5) Finance

Kpurtepuu oneHnBanus npe3eHTALMH

YcTHas npe3eHTanus, Kak MHAWBUAYalbHas, Tak U TPYINOBasi, OLEHUBAETCS MO CIEAYIOIINM
IYHKTaM: COAEpXKaHUE; CTPYKTypa; HaIJISIIHOCTh, MaHEpa MTOBEACHUSI, KOHTAKT C ayJUTOPHEH;
SI3BIKOBAsi TPAMOTHOCTD PEYH.

Ouen | CopepxaHue CTpykTypa Harnsanocts I'pamotHOocT, | MaHnepa
Ka peun
5 OO0yyaromuiics OO0yuaromuiics Harnsnaeie OOyuaromuiics
JIEMOHCTPUPYET MIPEJCTABIIAECT mocoous JIOTTyCKaeT Obyuaromuit
riy0okue 3HaHusl | HHPOPMALHUIO B YMECTHBI U MHUHUMAaJb CATOBOPUT B
¥ TTOHUMaHHUE JIOTUYIECKOM Topsimke, | 3pdekTuBHO moe (1-3) ONTHUMaJIbHO
Mmarepuala, 1acT HUCTIOJIB3YSI CII0BaA- HUCIIOJIb30BAHBI. KOJINYECTBO M TEMIIE
YeTKHe, SICHbIS CBSI3KH, IPETMTOAHOCUT | J{OJDKHBI OBITH rpammarudeck | (6ersio),
00BSICHEHHUS. coJiepKaHhe CaMbIM UCIIONIb30BaHbl | WX, (hoHe- MOCTOSTHHO
3¢ heKTUBHBIM crlaiibpl B TUYECKUX noJJep>KUBa
obpazom. Ilpezenramus | PowerPoint. B OIIOOK, €TO €T KOHTAKT C
HUMEET YEeTKYIO claigax HeT JIETKO TIOHATh. | ayJUTOPHEH,
MIPO3pavHyo OIIMOOK. BapbUpyeT
CTPYKTYPY: WHTOHALHUIO.
- BCTYIUIEHUE
- OCHOBHAsl 4aCTh




+ 3aKIIIOYCHHE

- KpaTKuii - 0030p/
BOJIBI

-OTBETHl Ha BOIIPOCHL.
Berynnenue u
3aKJIFOUEHNE YMECTHBI,

3¢ PEKTHBHEI,
OXBaTBHIBAIOT
coJiepkaHue
MIPE3CHTAIUH.
OO0yyaromuiics OO0yuaromuiics Harnsnaeie OObyuaromuiics | OOydarontuii
JIEMOHCTPUPYET MIPEICTABIISET MOCcOOHs JIOITyCKaeT csB
XOpollee 3HaHue | UHPOPMAIIHIO B YMECTHEI H B HeOobII0e (OT | OCHOBHOM
MaTepuana u JIOTHYECKOM TIOPSIIKE. | JOCTATOYHOM 3 mo5) TOBOPHT B
MMOHMMAaHUE Berymienue u o0BbeMe, HO HE KOJIMYECTBO ONTHUMAJIBHO
TEMBI, B 3aKJIFOUYEHNe YMECTHEI, | BCerna OIINOOK, 9TO M TeMIIe
00BSICHEHHSX OXBaTHIBAIOT s pexTHBHO COBEPIIIEHHO (6ermno), B
MIPUCYTCTBYET coJiepKaHue WCIIONb30BaHbI. | HE OOJIBIIUHCTBE
JTUIIHSS MIPEe3eHTaIUH, HO JormymieHsr MPETATCTBYEeT | CIlydaeB
nH(pOpMAIHSL. HEJIOCTaTOYHO rpaMMaTHUYECKU | MOHMMAHHUIO, MOJIJICPKUBAC
MIPUBIIEKATEIBHEI. eu T KOHTaKT C
optorpaduaeck ayIUTOPHECH
ue omuoku B 3- Y BapbUpyeT
4 cnanmgax. UHTOHAIUIO.
OO0yuaromuiics OOyJaromuiics Harmsinaeie Oo6yuaromuiics | OOyJaromImiA
JIEMOHCTPUPYET cTapaeTcs nocooust JIOITyCKaeT Csl TOBOPUT
MUHUMYM 3HaHUH | TIPEICTaBUThH YMECTHBI, cpenuee(5 -7) | cauikom
Y IOHUMaHHUS, UH(pOPMAIIHIO B OJIHAKO MX KOJIMYECTBO OBICTPO
OTPaHUYMBAETCA | JIOTUYECKOM TOPSAKE, | KOIUIECTBO OINOOK, HO /MeJJIeHHO,
KpaTKUMH, B HEKOTOPBIX MECTaX HEJOCTaTOYHO, | 3TO HE peako
HEerTyOOKUMU OTCYTCTBYET CBSI3Ka. OHH MPEMATCTBYET | TOJIePKUBAe
OOBSICHEHUSIMU. Berymienue u WCIIONb30BaHbl | IOHMMAaHHUIO. T KOHTaKT C
3aKJIFOYEHUE YMECTHBI, | HEA(PPEKTHUBHO. ay IUTOpHEH
OJTHAKO HE OOk B U HE
OXBaTbIBAIOT cnapaax. BapbUPYET
coJiepiKaHue WHTOHAITHIO.
TIPE3CHTAINH.
OO0yuaromuics Aymutopus ¢ pyaoM | Harmsgrocts He | OOy4atomuiics | OOyJarommmii
BIIQJICET MOHUMAET COOTBETCTBYET | JIOITyCKAaeT Csl TOBOPUT
MaTepHaioM Ha MIPE3EHTAITHIO U3-3a MaTrepuay. 6onbinoe(8-10) | cnumkom
3JIEMEHTapPHOM OTCYTCTBHS YETKOMH KOJIMYECTBO OBICTPO
YpOBHE. CTPYKTYPBIL. OIINOOK, 4TO /MeJJIeHHO,
OTCYyTCTBYIOT MPETATCTBYET | He
BCTYILICHHUE U MMOHUMaHWUIO, MOIJICPKIBAC
3aKIIIOYEHHE. HapyImaer T KOHTaKT C
IIpesenTauus He KOMMYHUKAll | ayJuTOpUeit
CTPYKTypUpPOBaHa. 10. U He
BapbUPYET

HMHTOHAIIUIO.




OO0yuJaromuics
HE BIIAJICeT
MaTepHaIoM.

Aynutopuu TpyJIHO
MOHSATH MPE3CHTAIHIO
W3-3a OTCYTCTBUS

CTPYKTYPBL

He
HCITOJIb30BaHbI
HUKaKue
HaTJISIHbBIE
mocoOus, JOCKa.

KPUTEPUH OLIEHVBAHMS COOPMHUPOBAHHOCTHU KOMIIETEHIIMM

Ilnanupyemblie
pe3ybTaThI
o0ydeHus
(Toxazarenu
JOCTUKCHHUA
3aJIaHHOT'O YPOBHSI
OCBOCHHUS
KOMITETCHITHH)

Kputepun orieHrBaHus pe3yIbTaToOB 00yUdeHHs

VK-4.2. — oOyuaromuiicss crnocoOeH OCYIIECTBIATh JCNOBYI0O KOMMYHHKAIIMIO B YCTHOH H
MMCbMEHHON (DopMax Ha HHOCTPaHHOM (BIX) S3BIKE (axX)

3HaTh: He 3naer O®parmentapa | O6mme, Ho He | Chopmuposan | ChopmupoBaH
-CUCTEMY U b€ 3HAHUA O: | CTPYKTYPHPOB | HBIE, HO | HbIE
CTPYKTYPY -CHCTEME U aHHBIC 3HAHUS | COJAEpKalllhe | CUCTEMaTH3Up
WHOCTPAHHOTO A3BIKA; CTPYKType o: OTJENIbHBIE OBaHHBIE

- pa3JI4HBIC aCTIEKTHI MHOCTPAHHOTO | -CHCTEME U poOensl IIPOYHBIC
A3BIKA: A3BIKA; CTPYKType 3HAHUA O: 3HAHUA O:
(hoHeTHUYECKHIA, - pPa3IMYHBIX WHOCTPAHHOTO | -CHCTEME U -cHCTeME U
JIEKCUYECKHUH, acreKTax A3BIKA; CTPYKType CTPYKType
rpaMMaTHYeCcKuil; A3bIKA: - Pa3IUYHBIX MHOCTPAHHOT'O | MHOCTPAaHHOT'O
- aJIeKBaTHbIC (hoHEeTHUYECKO | acmeKkTax SI3BIKQ; SI3BIKA;
S3BIKOBBIC CPECTBA M, A3bIKA: - Pa3IUYHBIX - Pa3IM4HBIX
JUISL peasiu3alu JIEKCUYECKOM, | (JOHETHYECKO | acleKTax acreKTax
OCHOBHBIX PEYEBBIX rpaMMaTHYeCK | M, SI3BIKA: SI3BIKA:
¢byHKUMi; oM; JIEKCHYECKOM, | (OHETHYEeCKO | (POHETHUYECKO
- COBpEMEHHBIE - aJICKBaTHBIX | rpaMMaTU4ecK | M, M,

TEXHHUKH U CTIOCOOBI S3BIKOBBIX oMm; JIEKCUYECKOM, | JIEKCHYECKOM,
JIEJIOBOM MTUCBMEHHOMN CpPeICTBax AJs | - aJleKBaTHBIX | TpaMMAaTHYECK | rpaMMaTH4eCK
U YCTHOU peanu3anuu SI3BIKOBBIX oM; oM;
KOMMYHHMKALUHY; OCHOBHBIX CpeAcTBax A | - aleKBaTHBIX | - a€KBAaTHBIX
- KpUTEPUH, peveBbIX peanuzanuu SI3BIKOBBIX SI3BIKOBBIX
NpEeabBIIEMbIE K ¢byHKUMi; OCHOBHBIX CpeICTBax AN | CpeACTBax s
odopmiIeHuIO - peueBBIX peanuzanuu peanu3anuu
JeN10BOi COBpPEMEHHBIX | (pyHKIHIA; OCHOBHBIX OCHOBHBIX
KOPpECTIOHACHLINY; TEXHUKAX U - pedeBbIX pedeBbIX

- OCHOBHBIC criocobax COBPEMEHHBIX | (pyHKIMIA; ¢byHKLM;
TpeOOBaHUS K JIeTI0BOM TEXHHUKaX U - -

CO3/IaHUIO JAETOBON NUCBMEHHOM 1 | crocobax COBPEMEHHBIX | COBPEMEHHBIX
Npe3eHTaLUH; yCTHOH JIeTIOBOM TEXHUKaX U TEXHHUKaX U

- KyJIbTYypy, CTWIb KOMMYHMKALlM | MHCBMEHHON U | criocobax croco6ax
JKU3HH, u; YCTHOMU JIeJI0BOM JIeJIOBOM
HaI[MOHANBHBII - KPUTEpUAX, | KOMMYHHUKalld | TMCbMEHHOW M | MMCbMEHHOU U
MEHTAJIUTET OpeAbsBISIEM | H; YCTHOM yCTHOH
HOCUTENEH sI3bIKa JJIs BIX K - KpUTEpUAX, | KOMMYHHUKAIy | KOMMYHHUKAIH
MpeIOTBpAIIECHUS oQopMIICHUIO | MpeabsBIsEM | U; u;
HETIOHNMAHHMSI Ha JeTIOBOM BIX K - KpUTEPHSIX, - KpUTEPHSX,




[Imaanpyemsie Kputepuu orieHrBaHus pe3yIbTaTOB 00yUdeHH
pe3ynbTaThl
o0ydeHus
(Tokazarenu
JIOCTHKEHUS 1 2 3 4 5
3aJIaHHOT'O YPOBHS
OCBOEHUS
KOMITETCHITHH)
MEXJIUYHOCTHOM U KOPPECTOHACH | OOPMIICHUIO | TIPEABSBISIEM | TIPEABSABISIEM
npodecCHOHATEHOM LUY; JICIIOBOM BIX K BIX K
YpOBHE. - OCHOBHBIX KOppeCHoHAeH | opopMIIeHUIO | opOopMIIEHUIO
TpeOOBaHUSIX | ITHH; JIEJIOBOM JIeTIOBOM
K CO3/IaHUIO - OCHOBHBIX KOPPECHOHJIEH | KOPpECHOHEH
JIEIIOBOM TpeOOBaHHSIX | LIUU; 0007
MIPE3eHTallN; | K CO3/IaHUIO0 - OCHOBHBIX - OCHOBHBIX
- KyJnbType, | IEJIOBOU TpeOoBaHMUAX | TpeOOBaHMSIX
CTHJIE JKW3HM, | IPE3EHTAIlH; | K CO3JaHHUI0 K CO3JaHHUIO
HAI[MOHAIBHO | -  KYJBTYpe, | AETIOBOM JIEIIOBOM
M CTHJIE JKH3HHM, | IPE3CHTAIlNH; | TPE3eHTAIINH;
MEHTAJIUTETe | HAIIMOHAILHO | -  KYJNBType, | -  KYJIBTYpE,
HOCUTENeH M CTHJIE JKW3HH, | CTHIIE KH3HH,
S3BIKA JUTS | MEHTQJIUTETE | HAI[IOHANBHO | HAIIMOHAIBHO
MpEeNOTBpaIle | HOCUTENen M M
HUS SI3BIKA JUISL | MEHTAIIUTETE | MEHTAJIUTETE
HETIOHUMaHus | MpeaoTBpalle | HOCUTENeH HOCUTEJIeH
Ha HUS SI3BIKA JUTSL | SI3BIKA TUIS
MEXJMYHOCTH | HEMOHUMAaHMs | MPEAOTBpalle | MPEeAoTBpalle
oM U | Ha HUS HUS
npodeccroHa | MEXJIMYHOCTH | HETIOHMMAaHUS | HETIOHMMAaHUS
JLHOM oM u | Ha Ha
YpOBHE. npoecCoHa | MEXKIMYHOCTH | MEKIMYHOCTH
JTHHOM oM u | oM u
YpOBHE. npodeccuona | mpodeccuoHa
JILHOM JHLHOM
YpOBHE. YpOBHE.
YMeTs: He ymeet YactuuHo B nemoMm | B 1enoM | YcremnrHo
- IOHUMATh PEeYb OCBOEHHBIE OCBOEHHBIE, chopmupoBan | chopMHPOBaH
HOCHTEJISI/TIeH sI3bIKa YMEHHS T10: HO HE | Hble U | HbIE,
B YCTHOW 1 - MIOHUMAHNIO | TIOJKPEIUIsieM | CaMOCTOSTENb | CAMOCTOSITEINb
MUCBMEHHOH (opmax; peun bl 3HAHUAMHU | HO HO u
- aZIeKBaTHO HOCHUTENsI/Nelt | u BBITIOJHSEMbIE | OCO3HAHHO
BOCTIPOHM3BOJINTH S3BIKA B CaMOCTOSITENh | , HO HE BCETNa | BHIMOIHSIEMBIC
HEOO0XOAMMBIH Habop YCTHOH 1 HOCTBIO WHTEIUIEKTyal | yMEHHUs TIO:
KOHCTPYKITHH U MUCHMEHHOMN BBITIOTHCHUS BHO - MIOHUMAaHUIO
TEPMHUHOB B thopmax; YMEHHS T10: 00OCHOBaHHBI | peuu
MOHOJIOTHYECKON U - aJIeKBaTHOMY | - IOHUMAHUIO | € YMEHHS 1M0: | HOCHUTeIIs1/JIei
JTUAIOTHYECKON pedn BOCIIPOM3BEAE | peyuu - TOHUMAHUIO | SI3bIKA B
COTJIACHO JISJIOBOMY HUIO HOCHUTENS/TIel | peun YCTHOH H
ITHKETY; HEOOXOAMMOT | SI3bIKa B HOCHTEISI/Iel | MUChMEHHOMN
- IOHUMATh 0 Habopa YCTHOM H SI3bIKA B (dhopmax;
ayTEHTUYHBIE KOHCTPYKLUI | MMCbMEHHOU YCTHOH U -
MMUCHMEHHBIE TEKCTHI, Y TEPMHUHOB B | (hopMax; MUCHbMEHHOH aJIeKBaTHOMY
UCTIOJB3Ysl pa3HbIe MOHOJIOTHYECK | - aJleKBaTHOMY | (opMax; BOCIIPOU3BE/IE
TEXHUKH YTCHUS, oif n BOCTIPOM3BEAE | - aICKBaTHOMY | HHUIO
- 3BJICKATH JTUAIOTUYECKO | HUIO BOCTIpOM3BEAE | HEOOXOAMMOT
HEO0OXOTUMYTO i peun HEOOXOIUMOT | HHIO o Habopa
UHGOPMAITHIO U3 COTJIACHO 0 Habopa HEOOXOIUMOT | KOHCTPYKITHIA




[Tnanupyemsbie Kpurtepuu olleHHBaHMs Pe3yIbTaTOB O0YYCHUS
pe3yNbTaThI
o0ydeHus
(Tokazarenu
JIOCTHKEHUS 1 2 3 4 5
3aJIaHHOT'O YPOBHSI
OCBOCHHUS
KOMITETCHITHH)
OPUTMHAIBHOI'O JIEII0BOMY KOHCTPYKIMI | 0 Habopa U TEPMUHOB B
TEKCTa Ha ITHUKETY; Y TEPMUHOB B | KOHCTPYKIIMH | MOHOJIOTHYEC
UHOCTPAHHOM SI3bIKE, - MOHAMAHUIO | MOHOJIOTHYECK | ¥ TEPMUHOB B | KOH U
aHaM3NPOBATH, AyTEHTUYHBIX | O M MOHOJIOTHYECK | TUATIOTHYECKO
000011aTh, 1eNaTh MUCHMEHHBIX | JMAJOTHYECKO | OW U 1 peun
BBIBO/JIBI; TEKCTOB C i peun JIMAJIOTUIECKO | COTIaCHO
- BECTH JICTIOBYIO UCIIOJIb30BaHH | COTJIIACHO i peun JIETIOBOMY
KOPPECTIOHICHIIUIO; €M pa3HBIX JICTIOBOMY COIJIACHO ITHKETY;
- MOHUMATh Ha CIIyX TEXHUK ITHUKETY; JICTIOBOMY - MIOHUMAaHUIO
peub HOCHUTENeH YTCHUS; - MOHUMAHHUIO | STHKETY; AyTEHTUYHBIX
s3bIKA. - U3BJICYCHUIO AYTCHTUYHBIX - IOHUMAaHUIKO IINCBMEHHBIX
HEOOXOAMMOHN | MUCBMEHHBIX | AyTEHTHYHBIX | TEKCTOB C
UHPOPMAIMH | TEKCTOB C MUCBMEHHBIX | MCIOJB30BaHH
u3 UCIIOJIb30BaHH | TEKCTOB C €M pPa3HBIX
OpUTrMHAJIBHOT €M pa3HbIX HUCITIOJIB30BAHHU TEXHUK
0 TEKCTa Ha TEXHUK €M pa3HBIX YTCHHUS,
WHOCTPAHHOM | YTCHUSI; TEXHUK - U3BIICUCHHIO
SA3BIKE, - U3BJICHCHUIO YTCHHA, HeOGXOIIPIMOﬁ
aHaIun3y, HEOOXOJMMOHN | - M3BJIICUCHHUIO | WH(pOPMAIHH
000011IEHHUIO, WH(pOpMAIIH HeoOXoauMon | u3
COCTaBJICHUIO | U3 UHGOPMAIIUK | OPUTHHAIBHOT
BBIBO/IOB; OpUTHHAJIBHOT | U3 0 TEKCTa Ha
- BEJICHUIO 0 TEKCTa Ha OPUTHUHAJILHOT | WHOCTPAHHOM
JIETIOBOM WHOCTPAaHHOM | O TEeKCTa Ha S3BIKE,
KOppECIOHACH | A3BIKE, HWHOCTPAHHOM aHaJIni3y,
LIHY; aHaIu3y, SI3BIKE, 000011IeHHUIO,
- TOHHMaHHUHU | 0000IIEHNIO, aHanmu3y, COCTAaBJICHHIO
Ha CJIyX pe4Yd | COCTABJICHUIO | OOOOIIEHHIO, | BBIBOJOB;
HOCUTEIeH BBIBO/IOB; COCTaBJICHUIO | - BEJCHHIO
SI3bIKA. - BEJICHUIO BBIBOJIOB; JIeTIOBOi
JIETIOBOM - BEJICHUIO KOPPECIIOH/ICH
KOPPECIIOHJEH | JEJI0BOM 10707
UM, KOPPECIIOH/ICH | - TMOHWMAaHUH
- TIOHUMaHWH | LU, Ha CIyX peuH
Ha CIyX pE€Yd | - TOHHMaHUMU | HOCHUTEJIEeH
HOCUTENCH Ha CIIyX peYH | s3bIKA.
SI3BIKA. HOCHUTETCH
SA3bIKA.
Buaners: He Bnageer ®parmeHTapH | B nenom | ChopmupoBan | YcrenHo
- Ha0OPOM S3BIKOBBIX 0 chopMHpOBaH | Hble, HO He | CQOPMHUPOBaH
CpEJICTB, chOpMHPOBaH | HbIE, HO | YyCTOWYHBBIC B | HBIC,
HeO6XOI[I/IMI)IX JJIA HBIC HABBIKH | BBIITOJHSACMBIC CJIOXKHBIX YCTOI‘/‘I‘II/IBBIG,
peanuzanuu 1o: Ha CUTYAIHIX TEXHOJIOTHYEC
YCIEUIHOM - BIIQJICHHIO 3JIEMEHTApHO | HABBIKH TIO: KA TPaMOTHO
KOMMYHUKAIIUA B Ha60pOM M YPOBHE | - BIaACHUIO BBITTOJIHACMBIC
KOMaHJIe; SI3BIKOBBIX HABBIKH T10: HabopoM HaBBIKU T10:
- HaBBIKAMU PabOTEHI CpEJICTB, - BJIaJICHHIO SI3BIKOBBIX - BIIQJICHUIO
CO CIIPaBOYHOM HEOOXOIUMEIX | HaOOpOM CPEICTB, HabopoMm
JII/ITepaTypOﬁ u JJIA SI3BIKOBBIX HCOGXOZ[I/IMLIX A3BIKOBBIX




Ilnanupyemblie

Kputepuu orieHrBaHus pe3yIbTaTOB 00yUdeHH

pe3yabTaThl
o0ydeHus
(Tokazarenu
JOCTYKCHHUS 2 3 4 5
3a/IaHHOTO YPOBHS
OCBOEHHSA
KOMITETCHITHH)
CJIOBapsIMU; peanu3anuu CpECTB, TS CPEICTB,
- TeXHUKaMU YCIEIIHON HEOOXOJMMBIX | peaur3aliu HEOOXOIMMBIX
apryMeHTaIiu KOMMYHUKAIK | AJIs yCHemrHoH JIlIE:
BEJICHUS JUCKYCCHH B 1 B KOMaHJIE; peanm3anun KOMMYHUKAIA | peaau3aIiiu
YCTHOM H - pabote co YCIEIIHON M B KOMaHJIC; YCHEIIHON
MMMUCEMEHHOM BHJIE, CIIPaBOYHOM KOMMYHHKaNK | - paboTe co KOMMYHHKAIH
MOJIB3YSICh 3HAKOMBIM TUTEPATy PO M B KOMaHJIE; CIIPaBOYHOM ¥ B KOMaH/IE;
JIEKCUYECKUMHU U U ciioBapsMu; | - pabote co JTUTEpaTypor | - pabore co
rpaMMaTHUYEeCKUMU - BIIaJICHUIO CIIPaBOYHOI U CJIOBApsIMU; | CHPaBOYHOU
CPEICTBaMH SI3bIKA; TEXHUKAMH JTUTEepaTypon - BJIaJICHUIO JTUTEpaTypon
- TEXHOJIOTHUEH apryMEHTAIlU! | U CTIOBAPSAMH;, | TEXHUKAMHU U CJIOBApsIMH;
CO3JaHus ACI0BOH BEACHUS - BJIAJICHUIO apryMeHTAIluH | - BIaJCHUIO
MIpe3eHTAIlUN Ha JTUCKYCCHU B TEXHUKAMH BEJCHHS TEXHUKaAMH
HHOCTPAHHOM SI3BIKE; YCTHOM H apTyMEHTAIlU! | TUCKYCCHHU B apryMeHTaITi|
- HaBBIKAMU MHCEMEHHOM BEJCHHUS YCTHOM H BEJICHUS
(hukcupoBaHus BHJIE, JTUCKYCCHU B MMCEMEHHOM JTUCKYCCHU B
OCHOBHOM HJIeU U MTOJTB3YSICh YCTHOM H BHJE, YCTHOM H
BTOPOCTEIIEHHBIX 3HAKOMBIM MHCEMEHHOM MIOJTB3YSICh MMMCHEMEHHOM
JleTaneil B yCTHOU u JICKCUYECKMMHU | BHUJC, 3HAKOMBIM BHUJIE,
MMHUCHEMEHHOH u MOJIB3YSICh JIEKCUYECKUMH | TIOJIB3YSICh
KOMMYHHUKAIIAH. rpaMMaTHIECK | 3HAKOMBIM u 3HAKOMBIM
AMU JIEKCUYECKUMH | TPAaMMAaTHYECK | JTEKCUYECKUM
CpeICTBaMH H AMU HH
SI3BIKA; rpaMMaTHYeCK | CpeICTBaMHU rpaMMaTHIECK
- AMHA SI3BIKA; HMU
MPUMEHEHHUIO | CPEICTBAMU - cpencTBamMu
TEXHOJIOTHH SI3BIKA; MIPUMEHEHUIO | SA3BIKA;
CO3/1aHus - TEXHOJIOTHI -
JICIIOBOM MPUMEHEHUIO | CO3/1aHUA MIPUMEHEHUIO
Mpe3eHTalun TEXHOJIOTHI JIEIIOBOM TEXHOJOTHH
Ha CO3JaHMs TIpe3eHTaINN co3JaHus
WHOCTPAHHOM | JI€JIO0BOM Ha JEJIOBOH
SI3BIKE; Mpe3eHTaIllU WHOCTPaHHOM | TIPE3CHTAIlUN
- Ha SI3BIKE; Ha
(PMKCUPOBAaHU | UHOCTPAHHOM | - WHOCTPaHHOM
10 OCHOBHOM SI3BIKE; (UKCHUpOBaHU | SI3BIKE;
HIIEU U - O OCHOBHOI -
BTOPOCTETICHH | (DUKCUPOBAHU | HJICH U (huxcupoBanu
BIX JICTAJICH B | 10 OCHOBHOM BTOPOCTEIEHH | I0 OCHOBHOM
YCTHOU U UIEeU U BIX JIETAJIEN B UIeu U
MUChbMEHHON BTOPOCTEINEHH | YCTHOM U BTOPOCTEIEHH
KOMMYHHUKAIIM | bIX JIeTaliel B MYCHEMEHHOM BIX JleTajieil B
. YCTHOU U KOMMYHHUKALK | YCTHOH U
MMMCBMEHHOM i MMHUCHbMEHHOM
KOMMYHUKAITH KOMMYHHUKAITH
H. H.




Ilnanupyemblie
pe3ybTaThI
o0ydeHus
(Tokazarenu
JOCTIKCHUS
3aJIaHHOT'O YPOBHSI
OCBOCHHUS
KOMITETCHITHH)

Kputepuu orieHrBaHus pe3yIbTaTOB 00yUdeHH

YK-4.3. - oOyyaromuiicsi OCyIIECTBISCT JIEJIOBYI0 KOMMYHUKAIIMIO B MUPPOBOH cpelie, MPUMEHSS B TOM
YHCIIe CPeICTBA BUACOKOH(EPEHIICBI3N U KOJUIEKTUBHOMN CETeBOM paboThI

3HaTh: He 3naet ®parmenrapa | Obmue, Ho He | ChopmupoBan | ChopmupoBaH
- CTHJIb JIEJIOBOTO bIC 3HAHUS O: CTPYKTYPUPOB | HBIE, HO HE /IO | HBIC
oOmIeHHUS, OCHOBBI - CTWJIC | aHHBIC 3HAHHS | KOHIA CUCTEMaTHU3UP
My OTraHOM peun, JIEIIOBOTO o: CHCTEMaTH3Up | OBaHHBIE
MOATOTOBKHU obmeHus, - CTUJIC | OBaHHBIE MIPOYHEIE
Mpe3eHTaui, B T.4. OCHOBax JIEJI0BOTO 3HAHUS O: 3HAHUS O:
¢ nomompro IIII: My OIraHOM 00IIIeHHS, - cTuie | - CTUJIE
PowerPoint, Google peun, OCHOBAx JIETIOBOTO JETOBOTO
Slides; npaBuiIa IMOJITOTOBKE My OIMYHOM o01IeHN s, o01IeHN s,
odopmIteHUs Mpe3eHTalui, | peyw, OCHOBax OCHOBax
JIETTIOBON TEPENUCKH, B T.U. C | MOJIrOTOBKE Ty OJIMIHOM Ty OJIMIHOM
B T.4. C TIOMOIMIBIO: TTOMOIITBIO Mpe3eHTaIui, | peun, peun,
Grammarly, IIII: B T4 C | IOATOTOBKE IIOATOTOBKE
Beewriter. PowerPoint, IIOMOIIBIO0 Mpe3eHTalui, | Mpe3eHTaIui,
Google Slides; | ITIT: B T.U. c|B T c
- npasuiax | PowerPoint, IOMOII[BIO HOMOII[BIO
opopmienuss | Google Slides; | TIIT: TIIT:
JIETTOBOM - mpasmiax | PowerPoint, PowerPoint,
HIePEITICKHY, oopmnenust | Google Slides; | Google Slides;
T.4. ¢ | menoBoit - MpaBWiaxX | -  TpaBWIax
MTOMOIIIBIO: MepenucKkd, B | opopmieHHst | ohopMIICHUS
Grammarly, T.4. ¢ | menoBoit JICIIOBOM
Beewriter. MTOMOIIBIO: MEPENUCKU, B | NEPEIUCKH, B
Grammarly, T.4. c | Tu. c
Beewriter. MIOMOIIIBIO: MTOMOIIIBIO:
Grammarly, Grammarly,
Beewriter. Beewriter.
YMerTb: He ymeer YactuuHo B nenoM | He no xonma | Ycnemso
- UCTIOJIh30BaTh OCBOCHHEBIE OCBOCHHBIE, chopmupoBan | chopMUpPOBaH
WHOCTPAHHBINA S3BIK B YMEHHS T10: HO HE | HblE, HE | HbIE,
MEXJIMIHOCTHOM - MOJKpEIUIieM | Bcerma CaMOCTOSITEIb
oOIIeHUN u WCIIOJIB30BaH | bl€ 3HAHUSMHU | OCO3HAHHO HO u
poheCCHOHAIBHOM HI0 " BEITIOHSEMEIE | OCO3HAHHO
NEeSTeTFHOCTH, B T.4. MHOCTPAHHOTO | CAMOCTOSATENb | YMEHHS II0: BBITIOJTHSIEMBIC
C IMPUMCHCHUEM sI3bIKa B | HOCTBHO - YMCHHA I10:
m1aTpopm ISt MEXJIUYHOCTH | BBITTOJIHEHUS UCTIONB30BaH | -
IPOBEACHUSA OM OOIIeHNH U | YMEHHUA 110: HIO HCIIOJIb30BaH
BUICOKOH(DEpEHMH npodeccuona | - WHOCTPAHHOT'O | U0
u opraHusanuu JTBHOU WCTIONb30BaH | SA3BIKA B | HHOCTPaHHOTO
COBMECTHOH pabOThI NeSITENTLHOCTH, | WO MEXIIMIHOCTH | SI3BIKa B
Google Meet, B T.4. C | MHOCTPaHHOTO | OM OOIIEHHHU U | MEKIMIHOCTH
Microsoft Teams, NPUMEHEHUEM | S3BIKA B | mpodpeccoHa | OM  OOIICHHU
Zoom, SAnpexc wiatopM I | MEXKIUYHOCTH | JIBHOM u
Tenemocr. MPOBCACHUS oM OOIICHNH U | NIeSITeIbHOCTH, | Tpodeccrona
BUJICOKOH(ep | mpodeccroHa | B T.4. c | TpHOMU




Ilnanupyemblie

Kputepuu orieHrBaHus pe3yIbTaTOB 00yUdeHH

pe3ynbTaThl
o0ydeHus
(Tokazarenu
JIOCTHKEHUS 1 2 3 4 5
3aJJaHHOTO YPOBHS
OCBOEHUS
KOMITETCHITHH)
E€HLUM U | JIbHOU IIPUMEHEHUEM | JAEATEIbHOCTH,
OpraHM3alvy | ACATEIBHOCTH, | TUIATGOPM s | B T.4. c
COBMECTHOM B T.4. ¢ | mpoBeneHus MIPUMEHEHUEM
paboThI MpUMEHEHNEM | BUAcOKoH(Dep | turatdopm s
Google Meet, | mnathopm st | eHIuUi U | IPOBEACHUS
Microsoft MPOBEICHUS OpraHM3allid | BUACOKOHpED
Teams, Zoom, | BugcokoHpep | COBMECTHOM SHITUI u
SIanexc SHITUN U | paboThI OpraHu3aluu
Tenemocr. opranmzanmu | Google Meet, | coBmecTHOM
COBMECTHOI Microsoft paboTEHI
padoThI Teams, Zoom, | Google Meet,
Google Meet, | SIuaexc Microsoft
Microsoft TenemocT. Teams, Zoom,
Teams, Zoom, SAnpexc
Sunekc TenemocT.
Tenemocr.
Bnanerts: He Bnageer O®parmentaps | B uenom | ChopmupoBan | YcrenrHo
-HaBBIKAaMU PabOTHI B 0 chopmupoBaH | HbIE, HO | chopMUPOBaH
Google-noxymenTax chopMUpOBaH | HbIE, HO | HEYyCTOMYMBEI | HBIE,
JUTST oOMeHa HbIC€ HAaBBIKU | BHINOJHAEMBIE | € M HE BCETJa | YCTOWYHMBBIE,
po¢hecCHOHAIBHOM To: Ha TpaMOTHO TEXHOJIOTHYEC
uHpOopMaIen Ha - pabore B | 2NIEMEHTAPHO | BBIIIOJIHAEMBIE | KU TPaMOTHO
WHOCTPAHHOM SI3BIKE; Google- M YPOBHE | HAaBBIKU TIO: BBITIOTHSIEMBIE
HaBBIKAMH TIEpEBOjIA JIOKYMEHTax HaBBIKH T10: - pabore B | HABBIKHA TIO:
TEKCTOB, B T.4. C s obmena | - pabore B | Google- - pabore B
MOMOIIIBIO  OHJIAMH- npodeccuona | Google- JOKYMEHTax Google-
CIIOBapeii: English THHOU JIOKYMEHTaxX uis  oOMeHa | JOKyMeHTax
English  Dictionary, uHdopmMareii | s obMmeHa | mpodeccroHa | m1s  oOMeHa
Multitran, Longman Ha npodeccuoHa | JIBHOH npodeccuona
Contemporary UHOCTPAaHHOM | JIbHOH nHpOpMaIel | JbHOI
Dictionary, Longman SI3BIKE; uH(pOpMaIel | Ha uHpOpMaIrei
Business Dictionary u - IepeBOLYy Ha MHOCTPaHHOM | Ha
Ip. TEKCTOB, B T.4. | HHOCTPAHHOM | SI3BIKE; WHOCTPaHHOM
C TIOMOTIIHIO SI3BIKE; - TIepeBOAdy | S3bIKE;
OHJIalH- - IepeBoOay | TEKCTOB, B T.4. | - IIEpEBOLY
cJoBapei: TEKCTOB, B T.4. | C  IIOMOIIbI | TEKCTOB, B T.4.
English C [OMOIIBIO | OHJIANH- C  IIOMOUIbBIO
English OHJIAMH- CITOBApEN: OHJIalH-
Dictionary, cioBapeii: English CIIOBapeii:
Multitran, English English English
Longman English Dictionary, English
Contemporary | Dictionary, Multitran, Dictionary,
Dictionary, Multitran, Longman Multitran,
Longman Longman Contemporary | Longman
Business Contemporary | Dictionary, Contemporary
Dictionary u Dictionary, Longman Dictionary,
Ip. Longman Business Longman
Business Dictionary u | Business
Dictionary u | ap. Dictionary wu




[Imaanpyemsie Kputepuu orieHrBaHus pe3yIbTaTOB 00yUdeHH

pe3yNbTaThI
o0ydeHus
(Tokazarenu
JIOCTHKEHUS 1 2 3 4 5
3aJIaHHOT'O YPOBHSI
OCBOCHHUS
KOMITETCHITHH)

Ap. Ap.

KPUTEPUM OUEHKU PE3YJIbTATOB OBYUYEHUSA 110 JUCHUITJIMHE

Kputepuu oneHuBanus pe3yjibTaToB 00y4eHHUs 110 AUCHHUILIMHE ISl 324€TOB

B xozme mnpoMexyTO4HON arTecTaluu MEepeBOJ] pe3ybTaToB paboThl 00ydaromuXxcs
(pe3ynbTaToOB TEKYIIETO KOHTPOJISA) B CUCTEMY OLEHKU 3HAHHUI OCYIIECTBISETCS C OpHEHTAllMel Ha
KPUTEPHHU OLIEHUBAHHS C(HOPMUPOBAHHOCTH KOMIIETEHIIMNA CIIEIYIOUIM 00pa3oM:

— OIICHKA «3a4TCHO» BBICTABISETCS OOydarOMEeMyCs, KOTOPBIM moceTs1 He MeHee 60%
3aHATUN, aKTUBHO paboTal Ha 3aHATHUAX U HE UMEET 3aJ0JDKEHHOCTEH Mo yueOHOMYy MaTepuany,
YTO CBUJETEIILCTBYET 00 OCBOGHHU TEOPETHMUECKOro MaTepuaia AUCHUILIHHBI U (HOPMHUPOBAHHUH
3aIlJIaHUPOBAHHBIX KOMHGTGHHHﬁ;

— OIICHKAa «HE 3a4TE€HO» BBICTABJISETCS OOydwaromeMmycs, KOTOpbId mocetun meHee 60%
3aHATUN, KMEEeT 3aJ0JDKEHHOCTH MO Y4YeOHOMY MaTepuaidy, YTO TOATBEPXKIAeT 4YacTUYHOE
OCBOGHHE TEOPETHUYECKOr0 MarepHuaya, Hec(hOPMUPOBAHHOCTh HEOOXOJUMBIX YMEHUI, HAaBBHIKOB U
KOMIIETEHLIUH.

Kputepuu onieHuBanus pe3yibTaTOB 00y4eHHUs 10 AUCHHUILIMHE VIS 324eTa ¢ OLeHKOi

B Xxozme mnpoMexyTOuHON arTecTalluu NEepeBOj] pe3ybTaToB paboThl 00ydaromuXxcs
(pe3ynbTaToB TEKYIIETO KOHTPOJIS) B CUCTEMY OLEHKU 3HAHHUI OCYIIECTBISETCS C OpHEHTallMel Ha
KPUTEPHHU OLIEHUBAHHS C(HOPMUPOBAHHOCTH KOMIIETEHIIMNA CIIEIYIOUIM 00pa3oM:

— OIICHKa «OTJIMYHO» BBICTABIISIETCS OOydYaroIIeMycCsl, KOTOPBIA moceTwsn He MeHnee 60%
3aHATUN, aKTUBHO paboTal Ha 3aHATHUAX U HE UMEET 3aJ0JKEHHOCTEH Mo yueOHOMYy MaTepuany,
crocobeH 0e3 MOATOTOBKHM TPaMOTHO OTBETHUThH Ha Jt00OM BOIMPOC MO MPOMAEHHBIM TeMaM, 4YTO
CBHUICTCIILCTBYCT O MOJIHOM OCBOCHUH TCOPCTUYCCKOI'O MaTCpurajia AUCIHUILINHBI 1 q)OpMI/IpOBaHI/II/I
3aIJIaHUPOBAHHBIX KOMIIETEHINH (MOYHO B3ATh (pa3bl U3 KAPTHl KOMITETEHIIHN );

— OLIEHKAa «XOpOULIO» BBICTaBIsIeTCS oOyuarolemMycs, KOTopblii mocetus He MeHee 60%
3aHSITHN, aKTUBHO paboTall Ha 3aHATHSIX, HE UMEET 3aJ0JKEeHHOCTEeH Mo y4eOHOMY Marepuany,
crioco0eH 0e3 MOATOTOBKH OTBETUTH Ha JIF0OOOW BOMPOC MO MPOWUICHHBIM TeMaM C MUHUMAaJIbHBIM

KOJINYECTBOM OILIUOOK.




— ONICHKAa «YyOOBJICTBOPUTCIIBHO» BBICTABJIISACTCA 06yqa10meMyC5[, KOTOpBIfI IIOCETUJI HE
meHee 60% 3aHATHI, HE UMEET 3aJ0JKEHHOCTEH Mo yueOHOMY MaTepuaity, CIOoCOOeH ¢ OmUOKaMu
OTBETHUThH Ha JIFOOOW BOIMIPOC MO MPOHICHHBIM TEMaM.

— OICHKAa «HCYIOBJICTBOPUTCIILHO» BbICTABISACTCA OGy‘-IElIOH.IGMYCSI, KOTOpBII71 IIOCETUI
Menee 60% 3aHATHIA, UMEET 3a/10JDKEHHOCTH 10 Y4eOHOMY MaTepuay.

Kputepuu onieHuBaHus pe3ybTATOB 00y4eHHUSs 10 AUCHHUILIMHE I IK3aMeHa

JlommyCcKOM K DK3aMEHY SIBIISICTCS

e [locemenune 3anaTuii He MeHee 60%:;

® OTCYTCTBHE 33JJ0JKEHHOCTEH 10 yueOHOMY MaTepHaiy.

HpI/IHIII/Il'[LI BBICTABJICHHA UTOTOBOM OLICHKH 110 JUCIHHUILINHE

Final grade = (GPA (Grades for all classes))*0,7 + (Oral Exam)* 0,15 + (Final
Presentation)* 0,15

0,7 (70%)— ko3(ppunmeHT OT 00IIEH CyMMBI OLIEHOK 32 MPAKTHYECKHE 3aHATHA H
NHCbMEHHbIe Pa0d0ThI

0,3 (30%) — ko3 (ppuMEeHT OleHKH 32 (PUHAIBLHBIN YCTHBIH IK3aMeHHTIPe3eHTAIUI0

[Tpu BBICTaBIEHUU UTOTOBOM OIICHKH 32 AUCLUIUIMHY HEOOXOIUMO YUYHUTHIBATH PE3YIbTaThl
TEKyIIEr0 KOHTPOJS M KPHUTEPUU OIICHWBAHUS CPOPMHPOBAHHOCTH  KOMIICTEHIIHA,

IPEJICTaBICHHbIE B TA0INIIE KPUTEPUU OLICHUBAHUS C(POPMHUPOBAHHOCTH KOMIIETCHIIUH.



5. JMATHOCTHYECKHE 3AJAHUSA 51 OLEHKH 3HAHUWIA, YMEHWM,
HABBIKOB, XAPAKTEPU3YIOIIUX YPOBEHb C®OPMHUPOBAHHOCTH
KOMIOETEHIUN

Komnerennus YK-4. CnocobeH ocCymecTBIsATh JAENOBYI0 KOMMYHHKAIlMI0O B YCTHOM U
MMCbMEHHOU (pOopMax Ha TOCYMAapCTBEHHOM si3bike Poccuiickoit denepariii 1 MHOCTpaAaHHOM (BIX)
sI3bIKe(ax).

OOyuarommiicst 3HaeT: CUCTEMY U CTPYKTYpPy UHOCTPAHHOTO s3bIKa ((POHETUUYECKHH, JTIEKCUYECKHIA,
rpaMMaTHYeCKHid AacleKThl s3bIKa, B T.4. CTPYKTYpy TIOCTpoeHUs (pa3, MpemIoKeHui,
BBICKA3bIBAHUS, 1IEJIOCTHOIO TEKCTA); COBPEMEHHBIE TEXHUKH M CIIOCOOBI JI€I0BOM MUCbMEHHOW U
YCTHOM KOMMYHUKAIIUH; KPUTEPUH, MIPEIbIBIIEMble K OPOPMIICHHIO JI€JIOBONH KOPPECTIOHICHIINH;
OCHOBHBIC TpeOOBaHMS K CO3JAHHUIO JIEJIOBOM MpEe3eHTAluHu; KYyJIbTYpYy, CTHIb JKHU3HH,
HAIIMOHAJBPHBIA MEHTAJIMTET HOCHTENEeH s3bIKa U NPEJOTBPALICHHS HENOHMMAaHHWS Ha
MEXJIMYHOCTHOM U NMPO(HECCHOHAIBHOM YPOBHE.

OOyuarommiicss yMeeT: MOHMMATh peyb HOCUTENs/€il s13plka B YCTHOM M NMHUCBMEHHOH (opmax;
a/ICKBaTHO BOCIIPOM3BOJINUTH HEOOXOIUMBIA HAOOP KOHCTPYKIUI M TEPMHUHOB B MOHOJIOTHYECKON U
JIMAJIOTHYECKOW peuu; TIOHMMATh ayTeHTHYHbBIE MMMChbMEHHBIE TEKCTHI, UCIIONb3Ysl Pa3HbIe TEXHUKH
YTEHUS; WU3BJIEKaTh HEOOXOAMMYI0 HHGOpPMALMI0O M3 OPUTMHAIBHOTO TEKCTa Ha HMHOCTPAHHOM
A3bIKE, AaHAIM3MPOBaTh, 00001IaTh, JA€IaTh BBIBOJBI; BECTH JEJOBYI0 KOPPECHOHJCHIIHUIO;
UCTOJIb30BaTh HMHOCTPAHHBIM SI3bIK B MEXKJIMYHOCTHOM OOIIEHHH M MPO(ecCHOHAIBbHOU
NEeSTeTbHOCTH, B T.4. C TPUMEHEHHEM IUIaTOpM Il MPOBEACHUS BUICOKOH(PEPEHIMHA W
opranuzaiu copmectHoi pabotsl Google Meet, Microsoft Teams, Zoom, SAungexc TeaemocT.
OOyuawommiics BJajgeeT: HaBblKaMH pabOTBI CO CIPABOYHOM JIMTEpaTypod U CIIOBapsMU;
TEXHUKaMU apryMEHTAallud BEJICHHsS JMCKYCCMM B YCTHOM M IHCbMEHHOM BHJE, MOJb3YACh
3HaKOMBIMHU JIEKCHYECKMMH W TPAMMAaTHYECKUMHU CpEACTBAMH S3bIKA; TEXHOJIOTHUEH CO3IaHUs
JIeIOBOM IIPE3eHTAllMM Ha MHOCTPAHHOM S3bIKE; HaBbIKaMU (DUKCHPOBAaHMS OCHOBHOH HAEU H
BTOPOCTEIICHHBIX [IeTalleii B YCTHOW U MHChbMEHHOH KOMMYHHUKAIIMH; HaBbikaMu paboTsl B Google-
JOKyMEHTax Juid oOMeHa NpoQecCHoHaIbHON HHpOopMaIMeld Ha UHOCTPAHHOM SI3bIKE; HaBBIKAMU
HepeBo/ia TEKCTOB, B T.4. C MOMOIIbI0 oHyaiH-cioBapeii: English English Dictionary, Multitran,

Longman Contemporary Dictionary, Longman Business Dictionary u mp.

3AJJAHUA 3AKPBITOI'O TUIIA (10 3aganuii)

Oo0yuarommiicsl 3HAET: CUCTEMY U CTPYKTYPY UHOCTPAHHOTO sI3bIKa ((DOHETUYECKUM, TEKCHUECKUH,

rpaMMaTUYEeCKUIl acleKThl s3blKa, B T.4. CTPYKTYypy TMOCTpOoeHHs (pa3, MperIoKeHHH,



BBICKA3bIBaHUS, 1IEIOCTHOTO TEKCTA); COBPEMEHHBIC TEXHUKH U CIIOCOOBI JIETOBOM MUCHMEHHOU M
YCTHONH KOMMYHMKAIIMH;, KPUTEPHUH, MPEAbABIsEMble K 0(DOPMIICHUIO JIEI0BOM KOPPECTIOHACHIINN;
OCHOBHBIE TpeOOBaHMS K CO3JAHUIO [EJIOBOM Mpe3eHTAlUU; KYyIbTypy, CTHIb >KWU3HH,
HAI[MOHATILHBIA MEHTAJIWTET HOCUTENeH s3bIKa [ MPEIOTBPAICHUS HENMOHMMAHUS Ha

MEXJIMYHOCTHOM U TIPO(HECCHOHATEHOM YPOBHE.

Task 1. Match the words with the translation and transcription.

Word Translation Transcription

Cost management cmpamezuieckoe NiaHupogaHue [.ett/ ‘a:r ‘meenidsmont]
Strategic planning npuHsAmMue peuleHull [kost 'meenidzmont]

Goal setting Yynpasienue spemenem [di 'si3on ‘mertkin]
Decision making VIPAeIeHue NepcoHaIOM [gavl 'setin]

Time management ynpasiexue 3ampamamu [ prodzekt ‘meenidsmant]
Project management | ynpasaenue npoexmom [tarm ‘meenidzmant]

HR management NOCMAHOBKA yenell [stra ti.dzik pleniy]

Answer: Cost management - ynpasienue 3arparamu — [kpst ‘maenidzmont]
HR management - ynpasieHue nepconaigom — [ et/ ‘a:r ‘'manidymont]
Strategic planning - crparernueckoe riaHupoBanue — [stra ti:d3ik ‘pleenin]
Decision making - npunsitre pemrenuid — [dr's13on 'meikin|
Goal setting - mocranoBka 1eneit — [goul "setin]
Time management - ynpasieHue BpeMeHeM — [tarm 'maenid3mont]
Project management - ynpagsiienue npoexktom — [ ‘prod3ekt ‘manidzmont]

Task 2. Complete the text with the correct British English option a), b) or c).

My last overseas business trip was highly enjoyable. | set off fairly early in the morning, so

there was hardly any traffic on the (1) , and | got to the airport very quickly. I
drove straight to the multi-storey (2) . Level four was practically empty so | parked
very easily. | then took the (3) down and made my way to departures. As usual, |
had (4) my ticket online. This allows me to use one of the express check-in desks,
where there is hardly ever a (5) . As | just had one piece of (6) it

took only a couple of minutes to check in, and then just a little longer to go through security. | was
relieved to see that there were no delays or cancellations. | boarded my plane and set about doing

some work. What’s great about Santol Airlines is that even if you fly (7) as |

usually do, there is plenty of work space for the business traveller. I finished my report and then just
relaxed until landing. I made my way to the (8) station, checked the
9) and the platform number, and took the first train to the (10) N

got off at Opera, which was within easy walking distance of my hotel.
1  a)runway b) motorway c) freeway

2  a)carpark b) parking lot c) parkway



3 a)elevator b) lift c) carousel

4 a)reserved b) checked c) booked

5 a)queue b) line C) row

6 a)travel bag b) hand luggage c) carry-on baggage
7  a)coach b) savings C) economy

8 a)underway b) subway ¢) underground

9  a)timetable b) diary ¢) schedule

10 a) downtown area b) city centre c) district

Answer:1b,2a,3b,4c,5a,6b,7c¢,8¢,9a,10b

Task 3. Underline the correct verb form in italics.

1 A: | can’t believe it! Our flight’s just been cancelled.
B: Oh no! What will we do / are we going to do?
2 A: Our travel expenses claim system isn’t working properly.
B: | know. We’ve got it all planned. We’re going to introduce / We’ll introduce a new
procedure.
3 A: | hear you’re off to Hengzhou next Monday.
B: That’s right. But I’ll come and see you before | leave / I’ll leave.
4 A: I’ve been trying to e-mail them my invoice but | can’t get connected to the Internet.
B: Not to worry. If you give me their details I’m going to fax / I’ll fax it over for you.
5 A: Are you free on Tuesday?
B: Well, I’ll see / I’m seeing our new Sales Manager in the morning, but the afternoon is
OK.
6 A: Have you checked the timetable?
B: Yes. The next train leaves at 10 a.m., but it doesn’t stop / won’t stop at Linz.
7 A: What are your plans for next week?
B: We are visiting / We’ll visit our Chinese subsidiaries.
Answer: 1 are we going to do, 2 We’re going to introduce, 3 | leave, 4 I’ll fax, 5 I’m seeing, 6
doesn’t stop, 7 We are visiting, 8 ’s attending, 9 Il ask, 10 leaves, 11 receive, 12 ’ll never regret, 13

"Il phone, 14 are going to be delayed, 15 gets

Task 4. Match each adjective to its definition.

1 top of the range



sophisticated
reliable

durable

value for money

able to stay in good condition for a long time

T 9 o1 B~ 0N

always working well

c complicated and advanced in design

d worth its price

e the most expensive in a category or market
Answer:1e,2c,3b,44a,5d

Task 5. Read the letter and choose the correct name for its type.

Dear Sir,

I am the office in-charge of Vayusena School. | am writing to you with regard to the
telephone chat we had where we talked about the stationery items that you sell. We received the
things from your company well on schedule and in acceptable condition in the past.

Consequently, we are pleased to order the following stationery items for our school.

List of articles No. of items
White Paper 10 reams
Blue Pens 10 boxes
White Chalk Stick 12 gross
Carbon Paper (Black) 12 boxes

We would want you to provide us with an estimate of the prices, including sales tax and
other fees, for the supply of the aforementioned items. Please send the above mentioned items no
later than August 26 between 10 AM to 1 PM at the mentioned address.

Yours faithfully, Padam

Office In-charge

a) CVv

b) Order
c) Memo

Answer: b

Task 6. Put the sentences into the correct order to make telephoning conversations.




1.a Hold the line please, I’ll put you through.
b Infosys. Can I help you?
¢ My name is Anna Larsen.

d Could I speak to Hans Schmidt?

e Hello, Hans Schmidt here, can I help you?

2. a Yes,youcan.

b Good afternoon, Infosys.

¢ One moment. The line’s busy, will you hold?

d Could you tell him Anna Larsen called and asked him to call me back at my Delhi Office?
e Can you put me through to Raj Kapoor, please?

f Could I leave a message for him?

Answer:1bdaec,2becfad

Task 7. Read the tips. Then number the sentences of the informal letter.

Tips: Remember that in business correspondence, information is often presented in the following
order:

appropriate greeting

thanks and/or reference to previous contact

main point

other points

reference to future contact

appropriate ending

From: supersound@ntlworld.com

To: Rik Barneveld@ntlworld.nl; sandraverdonck@planet.nl

Subject: Our next meeting

a) I’m attaching the draft agenda here for your information

b) Best wishes,

c) If there are any points you’d like to add, please let me know.

d) Many thanks for your latest mail and your useful ideas about our investment options.
e) Dear Rik and Sandra,

f) Looking forward to seeing you both on 14™ June


mailto:supersound@ntlworld.com
mailto:Rik_Barneveld@ntlworld.nl
mailto:sandraverdonck@planet.nl

g) Our investment plan will certainly be the main focus of our next meeting, which is scheduled for
the 14" June.

h) Ya Ling

Answer:1le,2d,39,4a,5¢,6f,7b,8h

Task 8. Complete the sentences with the following words: after, all, areas, divided, finally, start,
then, third.

1. I’ll be talking to you today about after-sales service plans we offer. I ‘ll___ 1 by describing
the various packages in detail. 2 I’ll go on to show you some case studies. 3,
I’ll discuss how you can choose the best plan to meet your customers’ needs.

2. | have 4 my talk into three main parts. First of 5, I’ll tell you something about the
history of our company. 6 that I’ll describe how the company is structured and finally, I’ll
give some details about our range of products and services.

3. I’d like to update you on what we have been working on over the last year. I’ll focus on three
main____ 7: first, our joint venture in Asia; second, the new plant in Charleston. And 8, our
redevelopment project.

Answer: 1 start, 2 Then, 3 Finally, 4 divided, 5 all, 6 After, 7 areas, 8 Third

Task 9. The project manager of an electronic company is giving a presentation to his colleagues.

Put the sentences in the right order.

a. This morning 1’d like to update you on the current status of work at the consultation site. The
information | give you today should help you with planning your next steps.

b. For those of you who don’t know me, my name is Gordon Selfridge. Let me just write that down
for you. Ok. I’m the project manager in charge of the Bak Tower electronic project in Dubai.

c. I’ve divided my presentation into three parts.

d. Hello everyone.

e. Then I will move on to the problems we are facing with our local suppliers.

f. First of all, let me thank you for coming here today. | am aware that you are all busy preparing
for the annual meeting this week, so | really appreciate you taking the time to be here.

g. | will start off by showing you some photos of the site and discussing the progress we have made
since January.

h. My talk will take about 30 minutes. Please feel free to interrupt me at any time with questions.

i. I’ll end with some ideas for reducing labour costs that we have been looking into.



J. Oh, and don’t worry about taking notes. | will be handing out copies of the presentation slides.

Answer: d,f,b,a,c,qg,e1,h,]j

Task 10. Choose the correct answer in each of these sentences.
1. If you are doing business abroad, it’s useful to know about the local customs before you start.
Mistake can be embarrassing and, in some cases, expensive.
If an American nods his/her head, it probably means:
a) “l understand”.
b) ““Yes™.
c) “I’minterested”.
Answer: b
2. If you are giving a present to your Latin American Customer you mustn’t give:
a) cutlery
b) food and drink
C) a clock

Answer: a

3AZJAHIMA OTKPBITOI'O TUIIA (15 3apanuii, u3 HUX 5 — ¢ pa3BepHYTHIM OTBETOM)

Oo0yuaomuiicsi ymeeT. TOHUMATh pedb HOCUTEISI/EH s3bIKAa B YCTHOM M MHCHbMEHHOH (opmax;
aJICKBaTHO BOCTIPOM3BOJIUTH HEOOXOIUMBIN HAOOP KOHCTPYKIUI U TEPMHHOB B MOHOJIOTHYECKON U
I[HaHOFHHGCKOﬁ peuH; MOHNMAaTh ayTCHTUYHBIC TMCbMCHHBIC TCKCTBI, UCIIOJIb3Yd PA3HbBIC TCXHUKU
YTCHHUS, H3BJICKAThb H€06XOI[I/IMYIO I/IH(l)OpMaHI/IIO U3 OPUIMHAJIBHOI'0 TCKCTa HAa HWHOCTPAHHOM
A3bIKE, aHAJIM3UpPOBaTh, 0000IIaTh, JelaTh BBIBOJbBI; BECTH JIEJIOBYIO KOPPECHOHJIEHIUIO;
UCIIONB30BAaTh WHOCTPAHHBIA SA3BIK B MEXJIMYHOCTHOM OOHIEHHMH U MpodeCCHOHATHHON
NeSITeIbHOCTH, B T.4. C TNPUMEHEHHEM IulaTopM s MPOBEACHUS BUICOKOH(PEpEHIMHA U

opraHu3anuu coBMecTHoOU padboTel Google Meet, Microsoft Teams, Zoom, funekc Tenemoct.

Task 1. Translate the word and complete the answer in one sentence with your vision of this lexical
unit in your professional activity.

aghhexmuenwill Mernedicmenm
VAPasasims KOHGIUKmMamu

NPUHAMUE CIMPAMe2UYeCKUX PeuleHUll
NOMEHYUATbHBIL TUdep

Answer: a¢dexTuBHBIN MeHeKMEHT - effective management



Effective management is crucial for the success of any organization. (3 QeKkTuBHBII MEHEIKMEHT
BaYKEH JIJIA ycIiexa Jr000i opraHu3alium. )

ynpaBisaTh kKoHukTamu - to handle conflicts
A good manager should be able to handle conflicts and solve problems. (Xopomuii menemxep
JIOJDKEH YMETh YNPABIATh KOHPIUKTAMU U PEIaTh MPOOJIEMBI.)

NpUHSITHE CTpaTerHueckux pemieHuii - making strategic decisions
Management involves setting priorities and making strategic decisions. (MeHe)KMEHT BKIIIOYAET B
ce0s yCTaHOBKY IPUOPHUTETOB U MPUHATHE CTPATETUUECKUX PEILICHHIA. )

MOTEHIMAIBHBIN Juaep - potential leader
A good manager should be able to identify and nurture potential leaders within their team.
(XOpOI_I_II/Iﬁ MCHCIDKCP AOJDKCH YMCTb BLIABJIAITL W pa3BHBATh INOTCHUHUAJIBHBIX JIMACPOB B cBOeH

KOMaHJIe. )

Task 2. Complete the sentences about brands and products with the missing word. The first letter is

given.

A problem with product e is that the celebrities used might get into trouble,

which could then cause negative publicity.

Brand | is declining among shoppers, who are increasingly turning to the

cheaper supermarket own-label products.

By expanding their product r , many companies hope to attract new
customers.
Ferrari’s brand i is that of an upmarket, well-engineered, well-designed

and sophisticated car.

In many countries, the “‘bic’ brand n has become a synonym for ballpoint

pens.
Last year, our company started a huge advertising campaign to support its biggest European product

I ever.

In marketing, the length of time that people continue to buy a particular product is called the
product |

Several consumer associations are running campaigns to require disclosure of product

p in all media, including TV, movies and video games.

We want more consumers to become familiar with our products. So the aim of our next advertising

campaign should be to raise brand a




10 When Bic, the manufacturer of ballpoint pens, moved into windsurf boards, disposable lighters and

razors, it was a typical example of brand s

Answer: 1 endorsement, 2 loyalty, 3 range, 4 image, 5 name, 6 launch, 7 lifecycle, 8 placement, 9

awareness, 10 stretching

Task 3. Complete these sentences with the appropriate present simple or present continuous forms

of these verbs. Use each verb twice: buy, do, keep, make, test.

10

All our staff all they can to ensure the success of the forthcoming

advertising campaign.

Demand is at a peak this month, but the production department every

possible effort to meet the targets.

Despite the pressure this week, we within schedule.
Foreign investors a lot of properties in our country this year.
It is well-known that a number of cosmetics companies routinely their

products on animals.

Most of my colleagues usually designer brands, but for me price is more
important.

Our sales representatives always a detailed record of their expenses.

Our suppliers always their best to deliver on time.

Santorel a new malaria medicine at the moment. Production is scheduled

to start next year.

Unilever a wide variety of consumer goods.

Answer: 1 are doing, 2 is making, 3 are keeping, 4 are buying, 5 test, 6 buy, 7 keep, 8 do, 9 is

testing, 10 make

Task 4. What stands for the following?

1. chances to start/improve your career ( )
2. ideas you have for your future career ( )

3. an action you take to progress in your career ( )

4. a period of time away from your job to, for example, look after your children( )

5. a series of levels or steps in your working life ( )
6.the direction your working life takes( )



Answer: 1 career opportunities, 2 career plan, 3 career move, 4 career break, 5 career ladder, 6

career path

Task 5. Complete the sentences with suitable words.

1. The amount of money a company receives from sales in a particular period is called .

2. The money a company makes after taking away its costs and tax is its____.

3. A company which owns another company iscalleda___ .

4. The employees in a particular country or business are called the_ .

5. The percentage of sales a company has in a particular market is its____.

6. The main building or location of a large organization isits_

7. The cost of a company’s sharesisits

8. A company is more than 50% owned by another company iscalleda_

Answer: 1 turnover, 2 net profit, 3 parent company, 4 workforce, 5 market share, 6 head office, 7

share price, 8 subsidiary

Task 6. Read the article about time management and identify its main goal.

Time management

Everyone has the same number of hours in the day. As a student, it never really seems| like
there’s enough time to do the things you want to do, let alone the things you have to do, right? What
are the best time management tips for students that can help with this?

My first tip is to set a schedule. As they used to say, “Pencil it in.” Sure, we've come a long
way from relying on agenda books, but schedulers and agendas (digital or print) can play a huge
role in how we manage time daily. You can either be really serious about scheduling by breaking
your time into 15-30-minute blocks and outlining what you'll be doing, or a little more lenient by
roughly planning your days in advance. But make sure you put in time for family, jobs, and, most
importantly, leisure. If you are under pressure, ask for help from your friends and family with your
other chores. You may be surprised just how happy they are to help so you can succeed.

It is important to set realistic goals. Our society tells us to aim high and “shoot for the stars,
so if you fall, you land on the clouds.” But sometimes, it makes more sense to set realistic and
smaller goals so that you can pass those hurdles and gain momentum to accomplish bigger goals. In
my opinion, slow progress is better than no progress, and by being able to complete the small steps,

you’re making collective moves to accomplish your long-term goals.



This method also works to manage time because you can’t see so far into the future. By
setting up your goals day in and day out, you’re creating good habits that are within your control
that accumulate over time to cause big changes. For example, if you want to run a marathon, you’re
going to start training daily with just a few miles and build up from there. In that same manner, you
can train your brain and mind to grow stamina for studying. If you want to learn a new language,
you can do daily lessons, and over time, you’ll realise how much you’ve learnt as all the short
lessons accumulate.

It may sound too simple, but it really works — wake up early. Begin by going to bed at the
usual time, then wake up at 5:30 a.m. You may struggle the first morning, but make sure you get
up. Go to sleep early that night, and again wake up at 5:30 a.m. the next day. After that your body
clock will reset, and your new wake up time will be easy. By setting that alarm clock for the early
hours of the morning, you’re setting up your day to maximize your time.

When you're up early, you rush less, and in turn, stress less. Since the body and mind are
getting up from a fresh night’s sleep, it’s the best time to get all your complex thinking tasks out of
the way so that you can be productive and set the tone for your day. Waking up early has a lot of
other benefits, too. For one, you’re up before most other people, so it automatically helps to
eliminate distractions. It also gives you the time to exercise and get some “me time,” before all your
other commitments take centre stage.

Distractions are everywhere, especially the digital kinds. There are many apps that can help
lock you out of the internet if you can’t help but check your apps while trying to work or study. And
if you are not ready to install another app or software, try leaving your phone in a different room
and create a specific location from where you will just work. And, this isn’t just a good idea to try
when you’re busy working. It’s also a nice exercise when you’re with friends and family because
you can truly be present with them.

Time management is important, especially when you’re a student trying to fit loads of things
into your busy life. Even learning some basic tips can do wonders. Every minute is precious, don’t

waste it doing something that isn’t adding any value to your life.

The main goal of the article is to...
Answer: Time management is important, especially when you’re a student trying to fit loads of
things into your busy life. Even learning some basic tips can do wonders. Every minute is precious,
don’t waste it doing something that isn’t adding any value to your life. (TaiiMm-MeHeIKMEHT BaXKeH,
OC06eHHO KOoTraa Bbl CTYACHT U IBITACTCCh BTUCHYTH MHOKCCTBO BGH_Iefl B CBOIO 3aHATYIO XU3Hb.
I[an(e HU3YYCHUC HCKOTOPBIX OCHOBHBLIX COBCTOB MOXCET TBOPHUTHL 4YYyJccCa. Kamz[as[ MHHYTa

JparolieHHa, He TPAaThTe €€ Ha TO, YTO HE T0OABIISICT IICHHOCTH BAIlICH KU3HM).



Task 7. Complete this meeting excerpt with the correct words.

Dieter The proposal is that we change our logo and then rethink our brand image. So,

what are your views on this?

Milica (1) my opinion, this is the only way to solve our current
problems.
Sven Why don’t we focus on our brand image first? That’s the key issue!
Hans I’m (2) I can’t agree. What we need is a wider product range.
Nikola How (3) doing both? We can stretch our brand and improve our

image at the same time.

Thomas | see what you (4) , but we’ve got to start somewhere, and a new

image is more important at this stage.

Peter I think (5) too. When we decide on our image, ideas for a new

logo will follow.

Answer: 1in, 2 afraid, 3 about, 4 mean, 5 so

Task 8. Complete the telephoning conversation, making arrangements. Write one word in each

blank.

A Travel Section. Good afternoon. How can | help you?

B I’d like to speak to Zehra Kadic, (1) . That’s extension 211.

A Thank you. Who’s calling, please?

B Jan Degraaf, from Smets Electronics.

A Just one moment please, Mr Degraaf. I’m putting you through.

C Hello, Zehra Kadic speaking.

B Hello, Zehra. Jan here. The (2) I’m calling is that 1’d like to fix another
time for our Friday meeting. I’m afraid something’s (3) up, and I’m tied up all

day. Sorry about that.

No problem. How (4) Thursday morning instead?

I can’t (5) it then, I’m afraid. But I’m free in the afternoon after 15.00.
OK. Shall we say 15.30?

That’s fine for me.

Good. So I’ll see you on Thursday at 15.30.

o O WO W O

That’s great. See you then!



10

Answer: 1 please, 2 reason, 3 come, 4 about, 5 make

Task 9. Complete these conversation excerpts.

A: So Amir, where would you like to have lunch?

B: . You decide!

A: Help yourself to some more stew.

B: . | don’t like horsemeat very much, I’'m
afraid.

A: Have some cognac.

B: I don’t drink anything alcoholic, but thank
you anyway.
A: a moment, I’ll be right back.

A: We’ve just had a baby girl. Her name’s Laura.
B: I

A: I’m so late. I got stuck in a traffic-jam.

A: | and 50 others are going to be made redundant.
B:

A: Hello. here. Welcome to our headquarters. Have you

been here before?

B: , but I’'m afraid I really must get going.

A: say your name again, please, I’'m afraid |

didn’t quite catch it.
Answer: 1 | don’t mind, 2 No thanks, 3 I’m afraid, 4 Excuse me, 5 Congratulations, 6 Sorry, 7 I’'m

sorry to hear that, 8 It’s very nice to see you, 9 It was really nice talking to you, 10 Could you

Task 10. Complete the following presentation excerpts with the suitable words.

Good morning, everybody. I’d liketo 1........... you all for being here.

My 2., today is to 3........... about our corporate strategy for the next decade, and,
more4........... ,t05....... ... with our plans for Europe.

6... ... ....I'd like to 7........ briefly our current market policy in the UK. 8....... 1’1l
9....... some of the problems we’re having over market share. 10........ ........ ’ii1......... the
opportunities we see for further progress in the 21% century. 12....... I’ll quickly 13..... ...... before
14........ with some recommendations.

Please feel free to 15.......... me if you have any questions at any time.



Now I'd like to 16...... ...... ...... to Chart B showing our sales revenue and pre-tax
profits over the last ten years. 17...... ...... that although turnover has risen, our profits have not
increased at the same rate.

I’ve 18........ about our current position in the UK and I've 19.......... some of the problems
we are facing. Well, what 20........ are open to us now? Where do we go from here?

As | have already 21......... ......... , | think our first 22........ must be to build on the excellent
results we have achieved in certain European markets. I’'m 23.......... , of course, to Italy and Spain.
Let me quickly 24........ on those successes before we 25....... ..... :

We should not forget the French market. Admittedly our results there have been poor so far,
but there are signs the market is changing and we can learn a lot from our markets. 26..... ......... :
though, 1 think we stand to gain most from concentrating on southern Europe and | strongly
27...... we put all our efforts into further expansion in Italy, Spain and possibly Greece.

28... coene , may | thank you all for being such an attentive and responsive audience. Thank
you also for pertinent questions. Are there any final questions?

Answer: 1 thank, 2 purpose, 3 tell you, 4 specifically, 5 bring you up to date, 6 To start with, 7
describe, 8 Then, 9 outline, 10 After that, 11 illustrate, 12 Finally, 13 sum up, 14 concluding, 15
interrupt, 16 draw your attention, 17 You will notice, 18 talked, 19 indicated, 20 options, 21
pointed out, 22 priority, 23 referring, 24 expand, 25 move on, 26 On balance, 27 recommend, 28 In

conclusion

OOyuarommiics BJIaJeeT: HaBbIKAMH pPAaOOTHI CO CHPABOYHOM JIMTEPATYpOdl M CIOBApSIMH;
TCXHUKAMU apryMCHTAllUN BCACHHUA JOHUCKYCCMM B YCTHOM W INHCBMCHHOM BHJIC, IOJIB3YSACH
3HAKOMBIMHU JICKCUMYCCKUMHU W T'pPaMMAaTUYCCKUMU CPCACTBAMH S3bIKA, TEXHOJIOTHEH CcO31aHuA
JIeJIOBOI TNpe3eHTAllMd Ha WHOCTPAHHOM SI3bIKE; HAaBBIKAMH (DUKCHPOBAHUS OCHOBHOW WICH WU
BTOPOCTEIICHHBIX [IeTalleii B YCTHOW M MHChbMEHHOH KOMMYHHUKAIIMH; HaBbIkaMu paboTsl B Google-
JOKyMEHTax Juil oOMeHa NpoQecCHoHaIbHON HH(pOpMalMeld Ha UHOCTPAHHOM SI3bIKE; HAaBBIKAMU
nepeBo/ia TEKCTOB, B T.4. C MOMOIIBI0 oHyaiH-ciioBapeii: English English Dictionary, Multitran,

Longman Contemporary Dictionary, Longman Business Dictionary u mp.

Task 11. Complete the table.

Word/phrase Meaning Translation Your Professional
field of Activity
abolish Cremyer  OTMETHTH,
OHHU COrjilaCuJInChb
OmmeHuUmbsv BCE
OrpaHHUY4CHUS.

deregulate denepanpHas




AHTHUMOHONOJIbHAS
ciyx0a  mpemiaraer
npekpamumso
pe2ynupoganue pbIHKa
€CTECTBCHHBIX
MOHOIIOJTU I

H CO37aBaTh Tam
KOHKYPEHTHYIO

cpeny.

outlet MenemKepsl MHOTHX
MOpP208bIX MOYEK yXKE
CTaJIKMBAJINCh C
npobyiieMamMu  cObBITa
TOBAapA.

parent company [Ipe3unent
KOMRAaHuu-
yupeoumens TPUOBLI,
4TOOBI 00CyIuTh
TEKyIre MpoOJIeMbI ¢
YJIeHaMU
YIIPaBJICHYECKON
KOMaH/Ibl.

turnover I'onosont
mogapoobopom — 310
KOJIMYECTBO  JICHET,
KOTOpOE€  KOMITaHUs
uMeer oT
norpeOuTenei ee
TOBapa MM YCIYT.

profit margin B pe3yJbTare,
POUCXOIUT
CCPLC3HOC naacHuc
pasmepa npubviiu, u
HEKOTOPELIE
IIPONU3BOAUTEIIN

MOTYT MMOKHUHYTh
0Tpacib.

Answer: abolish - to officially end a law, a system for doing something, an organisation etc.
Cremyer OTMETHTB, OHH COTJIACHIIUCh omMmeHums Bee orpanudenus. - It should be noted that they
agreed to abolish all restrictions.

deregulate - to remove or reduce the number of government controls on a particular
business activity, done to make companies work more effectively and to increase competition
QenepanbHas aHTUMOHONONBHAS CiIyk0a TpenIaraeT npexpamums pe2yiuposarue PbIHKA
€CTECTBEHHBIX MOHOIIOJIMI M CO3/1aBaTh TaM KOHKYpEHTHyI0 cpexmy. - The Federal Antimonopoly
Service proposes to deregulate the market of natural monopolies and create a competitive
environment there.

outlet - a shop, company or organisation through which products are sold



MGHGI[)KCPH MHOTUX mop2oe6vblx mo4eK YKC CTAJIKUBAIUCHL C HpO6J’I€MaMI/I cObITa TOBapa. -
Managers of many retail outlets have already faced problems with the sale of goods.
parent company - if one company is the parent of another, it owns at least half the shares

in the other company, and has control over it
[pesunentr xomnanuu-yupeoumens TPUOBLI, Y4TOOBI OOCYIUTH TEKYIIHWE MPOOJIEMBI C YJICHAMH
ympaBiieH4eckoii komansl. - The president of the parent company arrived to discuss current issues
with members of the management team.

turnover - the amount of business done in a particular period, measured by the amount of
money obtained from customers for goods or services that have been sold
["omoBoit mosapoob6opom — 3TO KOJIMUECTBO JICHET, KOTOPOE KOMIIAaHUS UMEET OT MOoTpeduTenei ee
ToBapa wiM yciuyr. - The annual turnover is the amount of money that a company has from
consumers of its goods or services.

profit margin - the difference between the price of a product or service and the cost of
producing it, or between the cost of producing all of a company’s products or services and the total
sum they are sold for
B pesynbrare, mpoUCXOIUT CEphe3HOE MANICHUE pasmepa npudwvLiu, U HEKOTOPHIE MPOU3BOIUTEIH
MOTYT TIOKMHYTh OTpaciib. - AS a result, there is a serious drop in profit margins, and some

manufacturers may leave the industry.

Task 12. Write a reply to the letter.

From: supersound@ntlworld.com

To: Rik Barneveld@ntlworld.nl; sandraverdonck@planet.nl

Subject: Our next meeting

Dear Rik and Sandra,

Many thanks for your latest mail and your useful ideas about our investment options.
Our investment plan will certainly be the main focus of our next meeting, which is scheduled for the
14™ June. I’m attaching the draft agenda here for your information. If there are any points you’d
like to add, please let me know.

Looking forward to seeing you both on 14™ June.

Best wishes,

Ya Ling

Answer:


mailto:supersound@ntlworld.com
mailto:Rik_Barneveld@ntlworld.nl
mailto:sandraverdonck@planet.nl

From: Rik_Barneveld@ntlworld.nl
To: supersound@ntlworld.com

Subject: 14th June meeting

Hi Ya Ling,

Thanks for the draft agenda of our forthcoming
meeting.

It seems fine to me. However, | think we
should also discuss setting up online sales.
Increasing sales and profits is extremely
important for our company and going online is
probably the best way to achieve that. | too
look forward very much to seeing you soon.
Kind regards,

Rik

Task 13. Make up a presentation about the famous company in the area of your professional
activities. Include: an overview of the company, a description of the business areas it operates in,
famous brand names, any interesting facts about the company. Use Google-documents to create

your presentation and share with colleagues.

Answer:
Presentation of Microsoft Corporation.

Good morning, ladies and gentlemen. 1’d like to thank you all for being here.

My topic today is to tell you about Microsoft Corporation and its features. Microsoft
Corporation is an American technology company headquartered in Redmond, Washington, that
supports the invention, manufacturing, and licensing of goods and services related to computing. It
was registered in New Mexico in 1976 after being formed the year before by two childhood friends.
Here's how Microsoft was founded and a brief summary of the company's history.

Two Computer Geeks.

Before Paul Allen and Bill Gates co-founded Microsoft, they were avid computer geeks
in an age when access to computers was hard to come by. Allen and Gates even skipped high school
classes to live and breathe in their school's computer room. Eventually, they hacked the school's
computer and were caught, but instead of being expelled, they were offered unlimited computer
time in exchange for helping to improve the school computer's performance. Is that clear?

Where the Name 'Microsoft' Came From.



On July 29, 1975, Gates used the name "Micro-Soft"- which had been suggested by Allen-in
a letter to Allen referring to their partnership. The name, a portmanteau of "microcomputer” and
"software," was registered with the New Mexico secretary of state
on Nov. 26, 1976. In August 1977, less than a year later, the company opened its first international
office. The branch, located in Japan, was called ASCII Microsoft. In 1979, the company moved to
Bellevue, Washington, and two years later it incorporated under the name Microsoft Inc.
History of Microsoft Products.
Microsoft's mouse was released on May 2, 1983.
Also in 1983, Microsoft's crowning achievement was released. In 1986, the company went
public. The success meant that Gates became a billionaire at age 31.
1989 marked the release of Microsoft Office, a software package that, as the name
describes, is a collection of programs for use in an office.
In 2001, Microsoft introduced its first gaming unit, the Xbox system.
In 2012, Microsoft made its first foray into the computing hardware market with the
announcement of Surface tablets that ran Windows RT and Windows 8 Pro.
Now the company is the leader in the field of information technology.
In conclusion, may | thank you all for being such an attentive and responsive audience.
Thank you also for pertinent questions. Are there any final questions?
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Microsoft Corporation and its
g features

The presentation is prepared with the use of Google-documents.

Task 14. Write an essay on the topic. What personal skills are required in management. Which of

them do you possess?

Answer:



In order to be an effective manager, there are several personal skills that are essential.

One of the most important skills is leadership, which involves the ability to inspire and
motivate a team towards a common goal. This requires excellent communication skills, as well as
the ability to make tough decisions and take responsibility for outcomes. Another key skill is time
management, which involves the ability to prioritize tasks, delegate responsibilities, and manage
one's own workload effectively. Additionally, strong problem-solving skills are crucial, as
managers are often faced with complex challenges that require creative solutions. Finally, emotional
intelligence is also an important skill for managers, as it involves the ability to understand and
manage one's own emotions, as well as those of others. This skill is especially important in
managing teams, as it allows managers to build strong relationships with their employees and create
a positive workplace culture.

As for me, | possess such personnel skills as communication skills, leadership and problem-
solving skills. They really help me in my professional activity. But | have some difficulties with
time management and emotional intelligence skills, I am working on myself to develop these skills

and be more successful in my professional activities.

Task 15. Translate the text from Russian into English.
Meneodacmenm

MeHemKMEHT - 3TO MPOIECC, MCIOJIb3YEMbId IS JOCTHKEHUS IUEeJeld OpraHu3aluu
MOCPE/ICTBOM IIAHUPOBAHUSA, OPraHU3aLMU, PYKOBOJACTBA W KOHTPOJISI HaJ JIOAbMU U APYTHMMH
pecypcamMu opraHu3anuu. B 93TOM oOmpeneNieHWd YyKa3aHbl 4YeThIpe KIIIOYEeBBIC (DYHKIIHH
MEHEKMEHTA: TITAaHUPOBAHKE, OPTaHU3aIUsl, PYKOBOJICTBO U KOHTPOJIb.

[InanupoBanue. @DyHKIUA  [UIAHUPOBAHUA  SIBISETCSI  OCHOBHOM  JEATEIBHOCTBIO
MeHekMeHTa.  [ImaHupoBaHue — ompeaenser  LENM  OpraHU3allMM W YCTaHAaBIIMBAET
COOTBETCTBYIOIIME CTPATEruH IJsi JAOCTHXKEHHUs ATUX uenei. [lnaHupoBaHMeM 3aHMMAIOTCS BCE
MEHEKEPHI Ha KaXKJIOM YPOBHE OpraHU3aIINH.

Opranmzanus. Ilocme Toro kak MeHemKepbl pa3paboTaloT LEedd M IUIaHBl [0 MX
JOCTH)KEHUIO, OHMU JOJDKHBI CIIPOEKTUPOBaTh M CO3/aTh OpPraHU3aluio, KOTOpas CMOXKET
BHITIOJTHUTh TOCTABJICHHBIE 3afaud. Takum oOpa3om, I1edb OpraHW3alUOHHOW (DyHKIUU
3aKJIFOYAeTCAd B CO3JaHUM CTPYKTYPbI 3a7a4 M OTHOLIECHHM MOJHOMOYMI, KOTOpas CIIyKUT 3TOU
LETIH.

Hamnpasnenue. MHorna Ha3piBaemasi BeAyIlel WM MOTUBUPYIOIIEH, PYHKIIMS PYKOBOACTBA
NperoiiaraeT OKa3aHWe BIUSHUS HA WICHOB OPTraHU3allMH, YTOOBl OHHM JIEHCTBOBAIM TaKUM

00pa3oMm, yTOOBI JOCTUYb LIE€JIEH OpraHu3alnu.



HanpasieHnne cocpeoTOYeHO HEMOCPECTBEHHO Ha JIOASX B OPTaHU3AIMH, TIOCKOIBKY €ro
OCHOBHas 11€JTb - HAIIPAaBUTh IOBEJICHUE JIIOJICH Ha IOCTHIKCHHUE TIeTIeH OpraHn3aIliuy.

Kontponb. HakoHen, MeHeIkep IODKEH YyOEOWThCsA, 4TO (DAaKTUYECKHE pe3yJIbTaThl
JESITEIIbHOCTH OpPraHU3allid COOTBETCTBYIOT T€M, KOTOPhIC OBLTH 3allIAHMPOBAHBI IS Hee. JTO H
€CTh KOHTPOJUPYIoMmash QyHKIUS MCHEDKMEHTA.

Ha stom sTame ciemyer OTMETHTh, YTO MPOIECC yIpaBICHUS BKIIOYACT B ce0sl HE YEThIpe
OTICIbHBIX WM HECBS3aHHBIX MEXIY COOOW BHJA JCATEIHHOCTH, a TPYIIY TECHO CBS3aHHBIX
Mexay coooit ¢pyHkiuil. Kpome Toro, 3TH dethipe QyHKIMH HE 00s3aTeTbHO BHITIOTHSIIOTCS B TOU
MOCIICI0BATEIILHOCTH, KOTOpast ObuTa TipencTaBicHa. DaKkTUYEeCKH, SIMHCTBEHHBIM CIydaeM, KOr/ia
OHHM MOTYT BBITIOJHATHCS, SIBISICTCS CO3JaHME HOBOM OpraHHW3alMd. B peanbHOCTH pa3UYHBIC

KOM6I/IH8.I_[I/II/I 9TUX YCTBIPEX BUAOB ACATCIBHOCTU 0OBIYHO MMPOUCXOAAT OAHOBPEMCHHO.

Answer:
Management

Management is the process used to accomplish organizational goals through planning,
organizing, directing and controlling people and other organizational resources. This definition
spells out the four key functions of management: planning, organizing, directing, and controlling.

Planning. The planning function is the capstone activity of management. Planning activities
determine an organization’s objectives and establish the appropriate strategies for achieving those
objectives. Planning is done by all managers at every level of the organization.

Organizing. After managers develop objectives and plans to achieve the objectives, they
must design and develop an organization that will be able to accomplish the objectives. Thus, the
purpose of the organizing function is to create a structure of task and authority relationships that
serves this purpose.

Directing. Sometimes called leading or motivating, directing function involves influencing
the members of the organization to perform in ways that accomplish the organization’s objectives.

Directing focuses directly on the people in the organization, since its major purpose is to
channel human behaviour toward accomplishing organizational goals.

Controlling. Finally, a manager must make sure that the actual performance of the
organization conforms with the performance that was planned for the organization. This is the
controlling function of management.

At this point, one should note that the management process does not involve four separate or
unrelated activities but a group of closely related functions. Also the four functions do not
necessarily occur in the sequence which has been presented. In fact, the only time they might do so



is when a new organization is being formed. In reality, various combinations of the four activities

usually occur simultaneously.



6. JIUCT COI''TACOBAHUA

CocraBui: W
H.A. KopHeeBa, K.ILH., JOIIEHT -

I4
(mozmucs)

3aBeyronmii kKadeapoii HHOCTPAHHBIX S3BIKOB W
H.A. KopHeesa, K.ILH., JOLEHT —

7
(mozmucs)

3aBeqyromuii BeITycKatomei kadeapoit

B.A. Mu3ioH, K.T.H., TOIICHT d{ //2&0(47

(moxnuce)
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