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1. OBIIAA UH®OPMAIUA

Pabouast mporpamMma nucUUIUIMHBI «VIHOCTpaHHBIN S3BIK» COCTaBlieHA B COOTBETCTBHU C
TpeOoBaHUAMH  (eAepalIbHOTO TOCYAAPCTBEHHOrO0 00pa30BaTENbHOIO CTAaHAApPTa  BBICIIETO
oOpa3oBaHust — OakamaBpuaT 10 HampasieHuto mnoarotoBku 09.03.03  «[lpuxnannas
nH(pOpMaTHKa», YTBEPKIEHHOTO NpuKazoM MuHHcTepcTBa 00pa3oBaHus U Hayku Poccuiickoit
Oeneparmn 19.09.2017 Ne 922, m yueOGHoro maHa HampasieHus mnoarotoku 09.03.03
«IIpuknagnas uHbopMaTuka», mpoduns (mporpamma OakanmaBpuara) «JluzaiiH U paszpaboTka
U(PPOBBIX MPOTPAMMHBIX TPOITYKTOBY.

TpyaoeMKoCTs TUCHUILIMHEL: 16 3.e. / 576 akageMUYecKnX 4acoB, B TOM duciie 396 4acoB
KOHTaKTHOM paboThl U 144 4acoB caMOCTOSITEIBHONU PaOOTHI O0YJarOIIINXCS.

Pacnpenesienne 4acoB JUCHHUILJIMHBI [0 CeMeCTPaM U BUIaM 3aHATHH (110 y4eOHOMY IVIaHY):

KoanuecTBo 4acoB
Bup yueoHoii pa6oThI Beero no Cemecrpht
yueoHomy | 2 3 4 50678
TUIAHYy
KonTakTHas padora 396 96 104 g3 108
(Bcero):
B ToMm uuncie:
Jlexun
[TpakTUueckue 3aHATUS 380 92 100 84 104
KonTponb camocTosTenbHON
pabotsl (KCP) 16 4 4 4 4
CamocrosiTeibHas padoTa 144 48 40 20 36
(Bcero):
Buael npoMexyToYHOM Jauer c SK3aMeH
aTrrecranuu (3K3aMeH, 36 3auer . | 3auer
N OILICHKOM 36

3a4€T, 3a4€eT ¢ OLEHKOM)
OBLIAS Yacer: 576 144 | 144 | 108 180
TPYA0E€MKOCTh

2. HEJU U 3AJJAYU JUCHUTTJINHBI

JlaHHas TUCUMIIMHA IO CBOEMY XapakTepy SIBJISIETCS KOMMYHHMKATUBHOW M HalpaBjeHa Ha
¢dbopMHUpOBaHHE UM pa3BUTHE pEUEBBIX YMEHHH, (OpMUpPOBaHHE CHOCOOHOCTH M T'OTOBHOCTHU
HCII0JIb30BaTh NHOCTPAHHbIN S3bIK KAK MHCTPYMEHT B CUTYalluU pealbHONH KOMMYHHKAIIUH.

JucuumirHa ¥MeeT CBOEH Lenblo CPOPMHUPOBATH W/HWINM Pa3BUTh SI3bIKOBbIE M PEUEBbHIE
HaBbIKM U YMEHUS B ayAMPOBAaHUH, YCTHOM peun (IUaJIOrM4ecKoil 1 MOHOJIOTMYECKOH), YTEeHUH U
MUCbME JUI OCYIIECTBJICHHUS YCHEIIHOW KOMMYHHUKAllMM, B TOM 4YHcle (B KOMaHjae) Ha

HHOCTPAHHOM A3BIKC.



AKTyallbHOCTh JITaHHOM pabouell mporpaMMbl 00yCIIOBJIEHA CTPEMHUTEIbHBIM PAa3BUTHEM U
BIMSIHUEM LU(QPOBOM SKOHOMHUKHM Ha (OPMHPOBAHUE KIIOUYEBBIX KOMIIETCHIUH W TOATOTOBKY
BOCTPEOOBAHHBIX CIELUAINCTOB B cepe MPUKIATHON HHYOPMATUKH B COBPEMEHHOM MUPE.

B ycnoBusax uudposuszanuu BaxxHO (HopMUpOBaHHE, MOJIEPKAaHUE U Pa3BUTHE HABBIKOB B
chepe HMHOOPMAIIMOHHBIX W CKBO3HBIX TEXHOJOIMH s OakandaBpoB, 4YTO CHOCOOCTBYET
JOCTIDKEHHIO HEOOXOAMMOT0 YpPOBHSI KOHKYPEHTOCIIOCOOHOCTH BBIYCKHHUKOB Ha pBIHKE TpYy[a,
0osee 2(hhekTHBHOM aganTanyuy B HOBBIX YCIOBHUSX.

B pesynprare ocBoeHuss paboyeil mporpaMmbl JUCHMIUIMHBI OOYYaroIMecs OBJIAACIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMU, COPMHUPOBAHHBIMU TOJ] 3alpockl paboToaareneil U ¢ y4eToM
norpeOHOcTel  1M(POBOM  SKOHOMHUKH, HEOOXOOUMBIX B Oyaymied npodeccHoHalbHON
JIeSITeIbHOCTH BBIITYCKHHUKA B pamMKax HarpasieHus «[lpuknannas napopmaTikay.

Ilesb IMCHUILVIMHBI - TIOBBIIICHUE HUCXOJHOTO YPOBHS BIIaJ€HUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha Npeablayllell cTyneHu oOpa3oBaHusi, W (opMupoBaHue y oOydaromuxcs
HEOO0XOMMOTO W JOCTaTOYHOTO YPOBHS KOMMYHHUKATUBHOW KOMIIETEHIIMM Ui pPELICHHUs
COLMAIbHO-KOMMYHUKATHBHBIX 33Jad B PAa3JIMYHBIX 00]acTsAX OBITOBOM, KYJIBTYPHOU U
Ipo¢eCCUOHAIBLHOMN JESITEIbHOCTH NPH OOIIEHUH C 3apyOeXHBIMHU IIApTHEPAMU C MCIIOJIb30BaHUEM
MHGOPMALMOHHBIX ¥ HU(POBBIX HHCTPYMEHTOB, a TAKXKE JAJIS aIbHEHIIIEro caMoo0pa3oBaHMmsL.

BocnuraTejbHasA Hedb JUCHUILUIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpaBICHHOCTh U
HalleJieHa Ha CO3JaHHE TOCPEICTBOM WHOCTPAHHOTO S3bIKA YCIOBHW JUIS Pa3BUTHs TBOPUYECKUX
CTIOCOOHOCTEW OO0yYaroImuXcs, BKIIOYCHWE WX B Pa3IMYHbIC BUJABI COLMAIBHO 3HAYNMOU
JesITeIbHOCTH, TAKUM 00pa3oM, J1aBasi BO3MOKHOCTh (DOPMUPOBAHHSI OPUTMHATIBHOCTH MBILUICHUS,
a TaKk)Ke peasn3aliy JMYHOCTHO OPUEHTUPOBAHHOT'O MOAX0/1a B MPO(hecCHOHAIBLHOU cdepe.

3agaym AUCHMNJIMHBI:

| (dbopmupoBaTh y 00ydJarOIMXCsl 3HAHUS, YMEHHS U HABBIKU B O0JIACTH YCTHOW W TTMCEMEHHOMN
NPAaKTUKA PA3TOBOPHOM M MNpO(ecCHOHAIBHO-IENOBOM peYd M UCMOIb30BaHUE MX B
npo¢eCCUOHATILHOM 1A TEILHOCTH 110 HAIIPABICHUIO MOJITOTOBKH;

. O3HAKOMHUTH OOYYaromuXcs C OCOOCHHOCTSIMH JIEKCHYECKOH CHCTEMBbl HM3y4yaeMoro
WHOCTPAHHOTO 53bIKa, (PYHKIIMOHAIBHOW W CTHIIMCTUYECKOH nuddepeHranmeii s3pIK0BbIX
CpeAcTB, Hambojee NPOAYKTHUBHBIMH CJIOBOOOpPA30BATEIbHBIMU MOJEISAMU H3Y4aeMOro
MHOCTPAHHOI'O S3bIKa, B TOM YHCJIE C UCIIOJIb30BaHUEM IIU(PPOBBIX CEPBHUCOB;

. COBEPILICHCTBOBATh HABBIKM pACIIO3HABAHUS M IMOHMMAaHUS TpaMMaTHUecKuX (opm u
KOHCTPYKIIMH B OMOpE Ha pa3IMYHbIC MPU3HAKA TPAMMATHIECKHX SIBIICHHUM, a TAK)KE HABBIKU
yHoOTpeOJieHUs] I'paMMaTHYeCKMX KOHCTPYKLMH B pa3jIM4YHBIX pPEYEBBIX CHUTyalMsIX C
ucrnosnb3oBaHueM I1H@poBbix HHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



. pa3BUBaTh KOMMYHUKATHBHbBIE KOMIIETEHIIUN, HEOOXOUMOM JIJIsl TBOPUYECKOM JIeATETHHOCTH
B TIOBCETHEBHOM OOIICHHUH, B OOIECTBEHHO-MOJUTHICCKON M HAYYHO-TIPO(HEeCCHOHATBEHOM
chepax;

. mpuoOIaTh 00YYaIOMUXCS K CaMOCTOSITEILHOM HMCCIIeIOBATEILCKOW paboTe HaJ S3BIKOM,
pa3BUBaTh y OOYYAIOIIMXCS AHAIUTUYECKUN TOIXOJ] K HM3Y4aeMbIM SI3BIKOBBIM SIBICHUSIM
HYTGM COIIOCTAaBJICHHS UX C COOTBGTCTByIOH_[I/IMI/I SIBJICHUSIMU pOI[HOI‘ O A3bIKA.
3agauyu BocnUTATEIbHOI PaboOThI:

o pa3BHUTHE Yy OOYYAIOIIUXCS MIOHUMAHUS COIMATBHON 3HAYMMOCTH MHOS3BIYHOW KYJIBTYPHI B
Oyaymiedi mpodecCHOHANBHON JESATETbHOCTH HA HHOCTPAHHOM  SI3bIKE, Kak s
COBpeMCHHOFO OGH.[CCTBa, TaK W OJIA JUYHOI'O HpO(beCCI/IOHaJIBHOFO CTaHOBJICHUA,

o CO3/IaHME YCIIOBUH JUISI OCO3HAHUS OOYYAIOIIMMHUCS CBOETO MeCTa W POJU B Oymymien
podhecCHOHATLHOM JIeATEIIBHOCTH;

o dbopMHUpOBaHHE  BCECTOPOHHE  PA3BUTOH  JIMYHOCTH  IOCPEACTBOM  IPHOOIICHUS
o0yYaromuxcs K HMHOS3BIYHOM KyJIbTYpe M BOBIIEUCHHS B TBOPUYECKYIO JAEATEIBHOCTH C
HCIIOJIb30BaHUEM MHOCTPAHHOTO S3bIKA;

o pa3BUTHE KYJIbTYPbl MEKIMYHOCTHOTO MPO(HECCHOHATLHOTO B3aUMOIEHCTBUSL.

3. MECTO JUCHUIIVIMHBI B YHEBHOM IIJIAHE

VYyebnas nucuurminHa «MHOCTpaHHBIM S3BIK» OTHOCHUTCS K JUCHUIUIMHAM 00s3aTelIbHON
yactu 6soka Jlucuumnunel (Moayiaun). M3ydeHue nanHOM AMCHMITIMHBI Oa3upyeTcs Ha MaTepuale,
U3y4YEHHOM B paMKaX UIIKOJbHOrO Kypca. JIMCHMIUIMHBI, NpU HM3YyYEHUH KOTOPBIX OyxyT
UCIIOJIb30BATHCS 3HAHUS, YMEHUS U HABBIKH, IPHOOPETEHHBIE B pe3yNIbTaTe U3YYEeHUs AUCHUIUINHBI

«IHOCTpaHHBIN A3bIK» - «I[0ArOTOBKA MO aHTJIMICKOMY S3BIKY.

4. TNJIAHUPYEMBIE PE3YJIbTATBI OBYUYEHUSA 11O JUCIHUIIJIMHE JJIS1
®OPMHUPOBAHUS KOMIETEHIIMIA OBYYAIOIIIUXCSH

PesynbraTel OcBOeHHs 00pa30BaTENbHONW MPOTrpPaMMBbl  (KOMIETEHIMH OOYyYaromuXxcs)
YCTaHABJIMBAIOTCS B COOTBETCTBHHM C (eaepaibHbIM TOCYAapCTBEHHBIM 00pa30BaTEIbHBIM
CTaHIAPTOM 1O  HANpPaBJICHWIO  TOJATOTOBKM W  Npo(eCcCHOHAIbHBIMH  CTaHIapTaMH,
COOTBETCTBYIOIIUMHU MPO(EeCcCHOHATBHOM 1eATEeTbHOCTH BBITYCKHUKOB, a TAK)KE HA OCHOBE aHAN3a
TpeOoBaHUi paboTomareneii, NPEABABISIEMBIX K BBITyCKHUKaM. [lmaHWpyemble pe3ysIbTaThl
oOydeHusl 10 AWCIUIUIMHE (3HAHUS, YMEHUS, HABBIKH) OOCCIEYMBAIOT JIOCTHIKEHHUE PE3YJIHTATOB
OCBOCHHMSI 00pazoBaTelbHONM TMporpaMMbl M (OPMHUPYIOTCSI B COOTBETCTBHHM C KapTaMH

KOMIIETEHIIMI 00pa30BaTeIbHON POTrPaAMMBI.



Hiudgp n

HA3BANME NuaukaTopsl IlianupyemMblie pe3yabTaTbl 00y4eHUs
KOMIIeTeHIIH U 1O AUCHUIIHHE
KOMIIeTeHIIUHN
3HaTh:
- CUCTEMY U CTPYKTYpPY MHOCTPAHHOTO
A3BIKA;
- Pa3NUYHBIC ACTICKTHI SA3bIKa: (POHETUYECKUH,
JIEKCUYECKUH, TPaMMaTUYECKUH, B T.4.
CTPYKTYpY MOCTpOEHUS (pa3, MpeaoKeHUH,
BBICKA3bIBAHUS, [IEJIOCTHOTO TEKCTA;
- aJICKBaTHBIE SI3bIKOBBIE CPEICTBA JIJIst
peanu3aui OCHOBHBIX PEYEBBIX (DYHKITHIA;
- COBPEMEHHBIE TEXHUKU U CTIOCOOBI 1eTI0BOM
MMACBMEHHOW U YCTHOM KOMMYHHKAIINH;
- KpUTEPHH, TIPEIBSABISIEMbIC K 0()OPMIICHHUIO
JIETTOBOM KOPPECTIOH ICHIINY;
- OCHOBHBIE TPEOOBAHUSI K CO3JITAHUIO
JIETIOBOM MIPE3EHTAINH;
- KyJIbTYPY, CTUJIb 5KM3HU, HALIMOHATbHBIN
MEHTAJIUTET HOCUTEIICH SI3BbIKA JJIS
MpeAOTBPALLECHUS HETIOHUMAaHUsI Ha
V-4 MEXJIUYHOCTHOM U TTPO(heCCHOHATEHOM
OBHE;
Criocoben yp ’ .
- THOCTPAHHBIH S3BIK B 00BEME,
OCYLIECTBIISITh
ETOBYIO HE0OXOIUMOM TSI TOTy4YeHUS UH(DOpMALIUU
Y poheccHoHaTbHOTO COAEepKAHUS U3
KOMMYHHKaIU
IO B YCTHOM U VK-4.2. OcymecTBusieT MHTCPHET-HCTOUHHKOB: IBC
HHCZMGHHOﬁ JIEJIOB IO .KOMi\]/IHIHI/IKaI_II/IIO B ZNANIUM.COM, H3UKOH, 3bC TAY,
YIO XOMMY > % | 3BC IPRbooks.
dbopmax Ha YCTHOM ¥ MUCHbMEHHOMN
Ymern:
rocyJ1apCTBEH (dbopMax Ha UHOCTPAHHOM .
- IOHUMATh pPeYb HOCUTEIIS/TICH SI3bIKa B
HOM $I3BIKE (BIX) sA3BIKE (aX) o o
N YCTHOM M MUCHbMEHHOU (popMax;
Poccuiickoit N
- aJIEKBaTHO BOCIIPOU3BOJIUTH HEOOXOAMMBIN
denepaunu U .
Ha0Op KOHCTPYKIUN U TEPMUHOB B
MHOCTPAHHOM . .
(51%) MOHOJIOTMYECKOU U TMaJOTUYECKON peuu;
- IOHUMATh AYTEHTUYHBIC MUCHhbMEHHBIC
si3bIKe(ax)

TEKCThI, UCMIONIB3YS Pa3HbIe TEXHUKH YTCHHUS,
- U3BJIEKaTh HEOOXOIMMYIO0 HH(POPMALIUIO U3
OPUTHHAIFHOTO TeKCTa HA HHOCTPAHHOM
sI3bIKE, aHATTM3UPOBATh, 0000IIATh, JeIaTh
BBIBO/IBI;

- BECTH JICJIOBYIO KOPPECTIOH ICHIIHIO;

- IOHUMAaTh Ha CIyX pedyb HOCUTENEH S3bIKa;

- UCTIOJI30BaTh HHPOPMAITHOHHO-
KOMMYHHKATHBHBIC TEXHOJIOTHH ITPH TIOUCKE
Heo0xouMoi nH(OPMALIUY C TPUMEHEHUEM
opaysepoB Google, Yandex B mporiecce
pelIeHrnss KOMMYHHKATUBHBIX 3a7a4 Ha
TOCY/apCTBEHHOM U MHOCTPAHHOM SI3BIKaX.
Biaagersn:

- HA0OPOM SI3BIKOBBIX CPEICTB, HEOOXOTUMBIX
JUIS pealii3allii yCIeITHOM KOMMYHHUKAIIUU B
KOMaH/IE;

- HaBbIKaMU PabOTHI CO CIIPABOYHOU
JIUTEPATypOM U CIOBAPSIMHU;




- TEXHUKAMU apryMEHTALUU BEICHUS
JIMCKYCCUU B YCTHOM M TUCbMEHHOM BHJIE,
MOJIB3YSICh 3HAKOMBIM JIEKCUYECKUMH U
rpaMMaTHYE€CKUMU CPEACTBAMMU SI3BIKA;

- TEXHOJIOTUEN CO3/1aHUs JET0BOM
MPE3EHTAlMK HA UHOCTPAHHOM SI3BIKE;

- HaBbIKaMU (DUKCHPOBAHUS OCHOBHOU UAECH
Y BTOPOCTEIICHHBIX JI€TAJICH B YCTHOU U
MMMCbMEHHOU KOMMYHMKALIUH;

- THOCTPAHHBIM SI3BIKOM B 00BEME,
HE0OXOIUMOM TSI TOTy4YeHHS UH(DOpMALIUU
13 3apyO0eKHBIX NCTOYHHKOB.

VYK-4.3. OcyuiectBusier
JIETIOBYI0O KOMMYHHKAIIAIO B
uudpoBoi cpefe, MpUMEHss

B TOM YHCJIC CPEICTBA
BUJICOKOH(EPEHIICBSZU U

KOJIJIEKTUBHOM CETEBOM

paboThI

3HaTh!

- CTWJIb JIEJIOBOTO OOIICHHSI, OCHOBBI
MyOJTUYIHON pedu, MOATOTOBKH MPE3EHTAIIHH,
B T.4. ¢ momombto [1IT: PowerPoint, Google

Slides; mpaBuna oopmiieHUs 1eTO0BOM
MIEPETUCKH, B T.4. ¢ moMoIbto: Grammarly,
Beewriter.

Ymers:

- ACIIOJI30BAaTh HHOCTPAHHBIN S3BIK B
MEXIIMIHOCTHOM OOIICHUU H
npodeccHoHABHOM IEeATENBHOCTH, B T.4. C
MPUMEHEHHEM TUIATPOPM UTS IPOBEACHUS
BHJICOKOH(EPEHINIT 1 OpraHU3aIuu
coBMecTHO# paboTel Google Meet, Microsoft
Teams, Zoom, SIugekc TememocT.

Baanersn:

- HaBbIKaMHu paboThl B Google-mokyMeHTax
JU1sl oOMeHa po¢eCCHOHAIBHON
nH(popMalell Ha HHOCTPAHHOM SI3BIKE;
HaBBIKAMH TIEPEBOJIa TEKCTOB, B T.Y. C
MOMOIIIBIO OHJIaH-crioBapeit: English
English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OFBEM JUCHUIIJIMHBI

Cemectp uzyuenus: 1

Buasbl yueOHoli padoTsl

IIpome:xy
K . C G TOYHAasI
b OHTAKTHas padorta aMocTosiTeIbHAs1 padoTa aTTecTALM Dopmbr ©
azzeJ B Yyacax
AT, Ioapasnen, Tema ( cax) Sl B Yacax | rtekymero OpMHpYyEM
MOYJIb ble KoMIle
KOHTPOJIA
TeHIHH
IIpakTH4yec (popmbI opranuzanuu
B Yacax .
Jlekuuu KHe KCP CaMOCTOATEJIbHO PadoThI
3aHATHSA
Tema 1.1. Globalization . -
[ToBTOpEHME TTPOIIEHHOTO o
(IpakTUKyM) VYcrHbii
MaTepuana, MoAroToBKa VK-4.2
orpoc, .
WHIWBHIyATHFHOTO BOKaOyIIsIpa
Kynomypno-meopueckoe - 14 - 6 9 9 IIMCbMEHHBIE VK-4.3
0 MPOWIEHHOM TeMe, paboTa -
gocnumanue: . . JIOMaITHUe
CO CIIPaBOYHOM JUTEpaTypol u
COYUANBHAS 3HAYUMOCMb 3a/1aHus
- CJI0BapeM
UHOSA3bIYHOU KYIbMYPbl
Tema 1.2. Brands . VYcTHBIi ompoc,
[ToBTOpEHUE MPOHIECHHOTO
(npaxTiiym) MaTepuala, IoAroToBKa HHCLMEHHBIC YK-4.2
Paspent 1. | Kynomypuo-meopuecioe HH;{HBI/I; aan’oro BOKaOysipa poNa e D
Global socnumanue: - 14 - 6 o . YIUp 3a/laHus YK-4.3.
Market 0 MPONCHHON Teme, paboTa
MeHCKYIbmYpHOe o o
CO CIIPAaBOYHOM JIUTEpaTypOil U
npogeccuonanvHoe
N CJI0BapeM
g3aumooeticmaue
IToBTOpEHME MPOIIECHHOTO YcrHbli ompoc,
MaTepuaia, oAroToBKa [IMCbMCHHBIC VYK-4.2
Tema 1.3. Advertising 14 WHIMBHIyaIbHOTO BOKaOyIIsIpa JIOMaIlHue
- - 6 3aIaHus YK-4.3.

(IpakTUKyM)

0 TIPOiiIeHHO# Teme, paboTa
CO CIIPaBOYHOM JTUTEPATypPOU 1
CJIOBapeM




Tema 2.1. Employment

(TIpaKTUKyM) [ToBTOpEeHME NpONAEHHOTO YeTHblit onpoc,
Kynomypno-meopueckoe Marepuania, oAroToBKa [THCEMCHHBIC VK-4.2
socnumanue: 14 6 UHIMBHIYaJIbHOIO BOKAOyJIsIpa AOMAIIHHC VK43
9] 9] HHUA =TI,
0CO3HaHUe C80e20 Mecmda 10 MPOWIeHHON TeMme, paboTa 3
u ponu 6 6yoyujeti CO CIIPaBOYHOM JIUTEPATYpPOU U
npogeccuonanbHou CJIOBapeM
desimenbHoCmu
[ToBTOpEHUE MPOHAEHHOTO
MaTtepuala, IoAroToBKa YeTHblit onpoc, VK-4.2
Tema 2.2. Trade WHMBHyaJbHOTO BOKAOYJIsIpa TTHCEMCHHBIC
14 6 i = JOMAIIHUE YVK-4.3.
(mpaKTHKYM) 10 IIpoiiieHHOH Teme, paboTa sana
o o JTaHUS
CO CIIPaBOYHOM JIUTEpPATypOl u
Pazpnen 2. P patyp
. cJIOBapemM
Business
ization | Tema 2.3. Organization .
organization & [ToBTOpEHKE MPOMIEHHOTO V CTHBIH OIIDOC
(paxTiKyM) MaTepuaja, IoAroToBKa bos VYK-4.2
Kvaemypno-meopueckoe HHHHBH; aHLH’OFO BOKAGYIIDA [THCLMCHHBIC '
OMAalIHHEC
gocnumanue: 12 6 o 9 yaip A YK-4.3.
0 MPOMIEHHOM TeMe, paboTa 3a1aHus
MEHCKYbMYpHOe . o
CO CIIPaBOYHOMU JIUTEpPATYpOl n
npogeccuonanvroe
N CJIOBapeM
g3aumooeticmaue
IToBTOpEHUE MPONUIECHHOTO .
YcrHBIM onpoc,
Marepuaa, MmoJaroToBKa YK-4.2
Tewma 2.4. Mone WHANBUAYATHHOTO BOKaOYIsipa HTIChMEHHbIC
- Y 10 6 AYAIbHO YIUp JloMalHue VK-4.3.
(TIpaKTUKyM) 0 MPONCHHON Teme, paboTa T
CO CIIPaBOYHOM JIUTEPATYPOd U
CJIOBapemM
[Toaroroska k
MIPOMEKYTOUHOM aTTeCTaINH B
3auer - 6 p Y e - -
dbopme MHAUBUAYATBHOMN
Mpe3eHTAINH
92 48 -
Hroro

144




CemecTtp nzyuenus: 2

Buabi yueOHoii padoThl

KonTakTHas padora (B Tpomesiy DopMBI DopMuDYVEM
Pa3nen, - 4acax) CamocrosiTesibHast padoTa TOYHAs p pMHUpYy
Moay1b oapasjaes, TeMa aTrecTanus B| TEKYIIEro ble
Jexiu IIpakTn B ¢hopmbI OpraHu3aluy yacax KOHTPOJIA | KOMICTCHIIMH
Yyeckue KCP CaMOCTOSITEJIbHOM
u yacax
3aHATHS padoThI
Tema 3.1. Ethics in IT ) [ToBTOpEHME MPONIEHHOTO ) VYceTHbii
sphere (TpakTHUKyM) MaTepuaia, MoAroToBKa orpoc,
Kynomypno-meopueckoe WHIUBU]TyaJIbHOTO MUCbMEHHbBIE YK-4.2
gocnumanue: - 10 4 BOKaOyJIsipa mo JIOMaIlH1E VK-4.3.
MeAHCKYIbMYpHOEe MpOiiJICHHOM Teme, paboTa 3a7aHus
npogeccuonanvroe CO CITPaBOYHOM
g3aumooeticmeue JUTEPATYpPOU U CIOBapeEM
[ToBTOpEHME MPOHAEHHOTO
MarepHaa, MoAroTOBKa Vermsii ompoc VK-4.2
)
Pasgen3. |Tewma 3.2. Change in IT i 0 A “HHHBEHY”BHOFO HCEMEHHDIE VK-4.3.
Strategy in  [sphere (IpakTHKyM) _ BoxabyJuipa 1o JIOMaIIH1e
IT sphere MIPOHJICHHOH TEME, Ea60Ta S—
CO CIIPaBOYHOM
JIUTEPATypOu U CIOBapeM
Tewma 3.3. Strategy in IT - -
sphere (mpakTHKyM) [ToBTOpEHME MPONAECHHOTO
Kyviemyprno-meopueckoe marepuala, moAroToBKa VYcTHBI ompoc, VK-4.2
goCcnumaHue: oCo3HaHue WHIAUBUAYAJIBHOI'O IIMCBbMCHHBIC VK-4.3
€80€20 Mecma u poiu 8 - 10 4 BOKaOyJIs1pa 110 AOManIHue o
oyoyweti npoieHHON Teme, paboTa 3a7aHus
npogheccuonanvuol CO CIIPaBOYHOMU
oesmenbHoCmu JUTEPATYpPOM U CIIOBApEM




Tema 4.1. Cultures

[ToBTOpEHME POIIEHHOTO
Marepuaa, MoAroToBKa

(TIpaKTUKyM)
WHIMBUIYJIEHOTO
Kvavmypno-meopueckoe
10 BOKaOyJ1spa 1o
gocnumanue: . v
poieHHON Teme, paboTa
COYUaNbHAS 3HAYUMOCTb o
. CO CIIPaBOYHOMU
UHOSA3BIYHOU KYIbMYPbl .
JUTEPATypOH U CIOBapeM
Tema 4.2. Leadership [ToBTOpEHME MPOIIEHHOTO
(TpakTUKyM) Marepuaia, MoAroToBKa
Kynomypno-meopueckoe WH/INBUYaTBHOTO
Paznend. |gocnumanue: 10 BOKaOyJIsipa 1mo
Leadership MedNHCKYIbMYPHOE PO JICHHOH Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmsue JIUTEPATypOu U CIOBapeM
IToBTOpEHME MPOHAECHHOTO
MaTepuaia, MoAroToBKa
. WH/IMBUTyJIBHOTO
Tema 4.3. Competition AHBRILY
10 BOKaOyJsipa 1mo
(IpakTUKyM) . :
npoiiieHHO# Teme, paboTta
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM
[ToBTOpEHME MPONAEHHOTO
MaTepuaia, MoAroToBKa
. WH/IMBUTYJIBHOTO
Tema 5.1. Innovations in AUHBHAY
10 BOKaOyJsipa 1o
IT sphere (mpakTukym) . >
IpoNeHHON TeMe, paboTa
CO CIIpaBOYHOM
Paszen 5. JUTEPATYpPOU U CIOBAPEM
Business Tema 5.2. Business and - .
vision environment (IPaKTUKYM) OBTOPCHHUE HPOUCHHOTO
Kyvibmypro-meopueckoe Matepuaia, OAroTosKa
gocnumaHue. 0Co3HaHue MHAMBUAYaTbHOTO
10 BOKaOyJIsipa 1mo

C80€20 Mecma u poau 8
0yoyweti
npogheccuoHaIbHO
oessmenbHOCmu

PO ICHHOH TeMme, paboTa
CO CIIPaBOYHOM
JUTEPaTypOH U CI0BapeM

VYerHBIi ompoc,
[IACbMEHHBIE
JIOMaIHe
3alaHuUs

VYeTHBI onpoc,
NN CbMCHHBIC
JIOMaIlTHYE
3alaHus

VYerHBIi ompoc,
[IACbMEHHBIE
JIOMaIHYe
3alaHus

VYcTHBI onpoc,
NN CbMCHHBIC
JIOMalIHe
3alaHUs

YcrHbIit
ompoc,
MMUCHbMEHHBIE
JIOMAaIlTHue
3aJJaHMs

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.




[ToBTOpEHME POIIEHHOTO

Marepuana, moAroToBKa YeTHbIi
I/IH)II/IBI/I);[ AJILHOTO OHpOc, vK-4.2
Tema 5.3. Franchising Y MIMCbMEHHbBIE VK-4.3
10 4 BOKaOyJIspa 1o -3,
(TIpaKTUKyM) . z JIOMAIITHUE
poNeHHON Teme, paboTa
o 3a/laHus
CO CIIPaBOYHOM
JIUTEPATypOul U CIOBapeM
Tema 5.4. Business I . VcTHbBIH
N OBTOPEHME NTPOUIEHHOTO
communication . p Poua orpoc,
MaTepuaa, MoAroToBKa
(IpakTUKyM) P > TIOXL IIACbMCHHBIE YVK-4.2
WHIMBHUIYaJILHOTO
Kvaemypno-meopueckoe JIOMAIlTHUE VK-4.3
10 2 BOKaOyJsipa mo =49,
gocnumanue: . 2 5 3aaHus,
PO JIEHHOM Teme, paboTa
MEAHCKYTbMYPHOe poui - P BBITIOJTHEHHE
CO CIIPaBOYHOM
npogeccuonanvroe HTEDATVDOI 1 © KOHTPOJIbHBIX
N J0OBapem .
83aumooeticmaue patyp P 3aTaHU I
[TonroroBka k
MIPOMEKYTOYHON
aTTectauuu B popme
. VMHJIUBULYaIbHON
3ayer ¢ OLEHKOM - 2 JUBUILY - -
Ipe3eHTalHH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 33IaHUI
100 40 -

HTroro
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CemecTtp nzyuenus: 3

Bujabl yueOHoM padoThl

®opmupye
KonTakTHasi padora IIpome:xy DopMbI pMupy
Pa3znea, CamocTrosiTesibHasi padoTa MbIe
T Hoapa3znea, Tema (B yacax) TOYHAA TeKyllero KOMIICTEH
Jlekun (IIpakTuyeckn| KCP B (¢opmbl opranuszanuu | aTTeCTalld |  KOHTPOJIA -
" e 3aHATHS yacax CAMOCTOSITeJILHOIM sl B yacax
[ToBTOpEHME MPOHAEHHOTO -
Marepuala, HOArOTOBKa YCTHBIN
WHAUBUIYAILHOTO ompoc VK-4.2
Tema 6.1. The nature of JMBIILY poc,
- 6 - 2 BOKaOyJ1sIpa 1o NIACbMEHHBIE
management (TIPaKTUKYM) . : YK-4.3.
MPOMICHHON TeMe, paboTa JIOMAIITHAE
CO CIPaBOYHOMI 3a/1aHust
JINTEPATYPOH 1 CIIOBaApEM
Tema 6.2. Management [ToBTOpEHME NMPOIIEHHOTO -
Styles (mpakTUKyMm) MaTepuaia, MoAroToBKa Y CTHBIH 0mpoc,
Kynemyprno-meopueckoe WHIUBUTyaJIbHOTO MHCHMEHHBIC YK-4.2
socnumanue: - 6 - 2 BOKaOyJsipa 1o JOMAIIHUE VK-4.3.
MENHCKYIbMYPHOEe PO JICHHOHN TeMe, paboTa 3ananus
npogeccuonanvroe CO CIIPaBOYHOM
Paspen 6. g3aumooeticmeue JIUTEPATypOil U CIOBAPEM
Insights Into - —
oy OBTOPEHHE MPOUIEHHOTO -
Management |Tema 6.3. Team Building MaTepHana HI;HFgTOBKa y .
(IPaKTHKYM) Y s CTHBIN ompoc,
WHJIUBUYaTbHOTO MACHMEHHBIE VYK-4.2
Kvivmypno-meopueckoe
- 6 - 1 BOKaOyJIsIpa o JOMallHUe VK-4.3
socnumatue: . 2 -4.3.
poieHHON Teme, paboTa 3a/laHus
COYUANbHAS 3HAYUMOCTb o
. CO CIPaBOYHOM
UHOSI3bIYHOU KYIbMYPbl .
JUTEPATYpPOH U CIOBapeM
IToBTOpEHME NPOKIEHHOTO -
Marepualia, HoAr0TOBKa VYcrHBIl onpoc,
D VHIMBUIyaJTbHOTO HCHEMEHHbIE VK-4.2
Tema 6.4. Risk in IT sphere AMBIILY
- 6 - 1 BOKaOyJIsIpa 1o JIOMAIlHIe VK-4.3
(IpakTUKyM) . 2 -4.3.
npoieHHON Teme, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATYpPOI U CIIOBApEM




Tema 6.5. Crisis
management (IPaKTUKYM)

[ToBTOpEHME MPOIIEHHOTO
Marepuana, noAroToBKa
WHAUBHU1YyaJIbHOTO
BOKaOyJIsApa 1o
PO JICHHOM TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATypoOil U CIIOBapeM

Paznen 7.
Communicati
on in
Business

Tema 7.1. Communication
(TIpaKTUKyM)
Kyivmyprno-meopueckoe
gocnumanue.

COYUANbHASL 3HAYUMOCMb
UHOS3LIYHOUL KYIbMYPbl

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
WHUBHUIYyaIbHOTO
BOKaOyJIspa 1o
PO ICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTypoOH U clIoBapemM

Tema 7.2. E-commerce
(mpakTUKyM)

[ToBTOpEHME MPONIECHHOTO
Marepuana, MoAroToBKa
VHAWBUyaJIbHOTO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTta
CO CITPaBOYHOM
JIUTEPATYpOH U CIIOBAPEM

Tema 7.3. Customer service
(TpakTUKyM)
Kyivmyprno-meopueckoe
socnumanue.
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeaue

[ToBTOpEHME MPOIIEHHOTO
Marepuaa, noAroToBKa
WHAUBU1YyaIbHOTO
BOKaOyJIsApa 1o
PO JICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATypOil U CIIOBapeM

Tema 7.4. Writing report
(mpakTUKyM)

[ToBTOpEHME MPOIIEHHOTO
MaTepuaia, oAroToBKa
WHAUBHUIYaIbHOTO
BOKaOyJIsIpa 1o
PO ICHHOH TeMe, paboTa

YceTHBI ompoc,
MTMCHEMEHHBIE
JIOMaIIIHHE
3aJaHus

VYceTHBIH ompoc,
[IUCbMEHHbBIE
JIOMAIITHHE
3aJlaHus

YcTHBIH ompoc,
MUCbMEHHBIE
JOMAIITHHAE
3aaHus

YceTHBI ompoc,
MIMCHEMEHHBIE
JIOMaIIHHE
3aJaHus

YeTHBIH ompoc,
M CHbMCHHBIC
JIOMAIITHHAE
3alaHUs

YK-4.2
VK-4.3.

YK-4.2
VK-4.3.

VK-4.2
VK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.




Paznen 8.
Global
Companies

Tema 8.1. Globalization and

[ToBTOpEHME MPOHAEHHOTO

Global Marketing Marepuana, oAroToBKa Vernsiit onpoc, | YK-4.2
(mpakTUKyM) WH/VBHTyaJIbHOTO NHCbMEHHBIC YK-4.3.
Kynomypno-meopueckoe BOKaOyJIsApa 1o JIOMAIIHHC
gocnumanue: MPOMICHHON TeMe, paboTa 3ananus
COYUANbHAS 3HAYUMOCTb CO CIPaBOYHOM
UHOSI3bIYHOUL KYIbINYpbl JIUTEPaTypOH U CIOBapemM
[ToBTOpEHME TPOIIEHHOTO
Mmarte€pualia, mIoAroToBKa VY CTHBIN onpoc, VK-4.2
Tema 8.2. Coca Cola WHAUBHUIYaIbHOTO NHCbMEHHBIE VK43,
Company (npakTHKyM) . BOKaGYHHp a 1o poNaL e
PO ICHHOH TeMme, paboTa 3a/aHus
CO CIIPaBOYHOM
JIUTEPATypOMl U CIIOBapeM
Tema 8.3. Success in [T [ToBTOpEHME IPOIIEHHOTO
sphere (TTpakTUKyM) Marepuaa, moJroToBKa YcTHBII ompoc,
Kviomyprno-meopueckoe WHIUBHYTHOTO MHChMEHHBIC VK-4.2
gocnumanue: BOKaOyJIsIpa 1o JIOMaIlHIe VK-4.3.
MeACKYIbMYpPHOEe npoiiieHHo# Teme, paboTa 3ananus
npogheccuonanvbHoe CO CIIPaBOYHOM
83aumooeticmaue JUTEPATypOH U CIOBapeM
[ToBTOpEHME TPOIIEHHOTO
Marepualia, HoAr0TOBKa VYcrHBIi onpoc,
Tenta 8.4. General Motors UHIUBUAYaIbHOTO MHChMEHHBIC VK-4.2
Company (TIpakTHKyM) y BOKanlMp ato N Y43,
npoieHHON Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
JUTEPATypOH U CI0BapemM
[ToBTOpEHME TPOIIEHHOTO VYcrHblid
MmaTepuaa, moJAroToBKa orpoc,
. WHAUBHUIYaIbHOTO MMCbMEHHBIE YK-4.2
Tema 8.5. Failures YK-4.3.
BOKaOyJIsIpa 1o JIOMAILIHUE
(mpakTUKyM) . >
poieHHON Teme, paboTa 3a/laHus

CO CIIPaBOYHOM
JIUTEPATYypPOMl U CIIOBapeM




[ToBTOpEHME TPOIIEHHOTO
Marepuana, moAroToBKa

YerHbIi onpoc,

: WHAUBHUIYyaIIbHOTO [HCbMEHHBIC YK-4.2
Tema 8.6. Microsoft YK-4.3.
Company (mpakTUKyM) 4 ! . BOKa6¥Mp a 1o A
pany PO JICHHOH TeMe, paboTa 3a1aHus
CO CITPaBOYHOM
JIUTEPATYypOU U CIIOBapeM
[ToBTOpEHME MPOHAECHHOTO
MaTepuaia, MoAroToBKa YcTHBII onpoc, 3}%’25
.. WHAWBUYabHOTO MHUCHMEHHBIC =
Tema 8.7. Virgin Group 6 OMALLIHIE
Company (mpakTHKyM) 4 ! _ BOXabyitipd 1o 8
pany IPONJEHHON TeMe, paboTa 3aaHus
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME MPOIiIEHHOTO
(mpakTUKyM) MaTepuaia, MoAroToBKa Yerubrii onpoe, | YK-4.2
Kvnomypuo-meopueckoe VHIUBHYaJIEHOTO [HCbMEHHBIC YK-4.3.
gocnumanue: 0CO3HaHue 4 1 BOKaOyJIsIpa 1o AOMalIHUC
c60€e20 mecma u poiu 6 poieHHON Teme, paboTa 3ajanus
oyoyweti CO CIPaBOYHOMI
npogheccuonanbHol JUTEPATypOH U CI0BapeM
desmenvHOCMU
IToaroroBska k
MIPOMEKYTOYHOU
3aver - 1 aTTectauuu B hopme - -
VHJVBHTyIbHOU
pPe3eHTALNH
84 20 -
Hroro
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Cemectp usyuenus: 4

Buabl yueoHoii padboTnl Ipome:xy
TOYHAasI
Dopmu
KonTakTHas padora aTrecranl | dopmbl pMHpY
CamocrosTeabHas padora Hs B eMble
Paznen, MmoayJib MMoapa3zaen, Tema (B yacax) TEKYyLIero
gacax KOMIIeTeH
KOHTPOJIst _—_—
Jlek |IIpakTHyeckn KCP ¢opMbI Oprauusanuu
11970 € 3AHATHUS B qacax CaMOCTOATEIbHOI
Tema 9.1. Computers — friend [ToBTOpEHNE PONIEHHOTO -
or foe? (mpakTuKym) Marepuasa, moJaroToBKa YcrHbrit YK-4.2
Kynomypno-meopueckoe WHIUBUTyJIBHOTO ompoc, VYK-4.3.
gocnumanue: - 10 - 4 BOKaOyJIsipa mo NMHUCbMEHHbBIE
MedACKYIbMYpHOe poiIeHHON Teme, paboTa JIOMAIlHHE
npogeccuonanvroe CO CIIPaBOYHOM 3a/laHus
83aumooelicmaue JUTEPATYpPOl U ClloBapeM
[ToBTOpEHME MPOHAEHHOTO - VYcrHbit
. Marepuana, oAroToBKa onpoc YK-4.2
Tema 9.2. Computer (video) P » 101 HCBMEHH
games (IpaxTHKyM) - 10 - 4 HHWBUIYaTBHOTO bIC | VK-4.3.
BOKaOyJIspa 1o AOMAIITHHAC
TIPO¥iIeHHOH TeMe, paboTa Sa/aHuA
Paznen 9. IToBTOpEHHUE MPOIIEHHOTO - N —
Englishin MaTepuana, oAroTOBKa ompoc, VK-4.2
Communications | pey, 9 3. Computer 10 4 MHUBUYaIbHOTO mucemennsre | YK-4.3.
Systems architecture (mpakTUKyM) BOKaOyJ1sApa 1o JOMaIlHIe
poieHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
- YcTHbIiM
orpoc -
Tema 9.4. System computer poc, YK-4.2
- 10 - 4 - IUCBMEHHBIE | VK-4.3
software (mpakTUKyM) -2
JOMaIIHUE
3aJaHuA
- YcTHbIi
. orpoc -
Tema 9.5. Operating systems poc, YK-4.2
- 10 - 4 - NIUCBMEHHBIE | YK-4.3
(mpakTUKyM) -
JOMallIHHAE

3aJaHnA




[ToBTOpEHUE MPONHIEHHOTO Y CTHBIH
Marepuaa, oAroToBKa ompoc, VK42
Tema 9.6. Multimedia 10 WHIWBUAYATBHOIO muceMennbie | YK-4.3.
(mpakTUKyM) BOKaOyJIspa 1o JIOMaIIH1e
NpoieHHON Teme, paboTa 3a/aHus
CO CIIPaBOYHOU
Tema 9.7. Computers and work [ToBTOpEHME MPOIiIEHHOTO .
(TpakTUKYM) MaTepHana, MoAroToBKa YCTHbIH VYK-4.2
Kviemypno-meopueckoe WHIUBUYAJIBHOTO onpoc, VK-4.3.
IIMCBbMCHHBIC
BOCNUMAHUE. OCO3HAHUE 10 BOKa6yJ1;1pa o
. J 6 JIOMaIniHue
ceoezo Afecma U poau 8 ) IpOUICHHOU TEME, Ea OoTa 3amaHns
6yoyuetl npogheccuorHanbHoll CO CIIPaBOYHOM
desmenvHOCMU JUTEPATYpPOU U CI0BApEM
IToBTOpEHNE MPONIECHHOTO .
MaTepHana, MoAroToBKa Yerubtii
orpoc,
. WHAUBUIYATHHOTO
Tema 9.8. Teleworking AHMBIILY nucemennsle | YK-4.2
10 BOKaOyJIsipa 1o
(mpakTUKyM) . Z 6 JOMaIllHHe YK-4.3.
NpofifieHHO TeMe, paboTa sajaHus
CO CIIPaBOYHOM
JTUTEPaTypoOil U ClIOBapeM
IToBTOpEHUE MPONUIECHHOTO .
MaTepuaa, oAroToBKa S;(;ITp};BcIH VK-4.2
UHIWBUYAJILHOI'O ’ -
Tema 9.9. Networks FMBHILY rucemermbie | K43
8 BOKaOyJIsipa mo
(mpakTUKyM) . 2 5 JIOMaIlTHHE
NpolifeH o TeMe, paboTa sasaHus
CO CIIPaBOYHOM
JIUTEPaTypOH U CIIOBapeEM
YcrHblit
Tema 9.10. The Internet 3 orpoc, YK-4.2
(TIpakTUKyM) [IHCBMEHHBIC | YK -4 3.

JOMAIIHUEC




Tema 10.1. The Future of IT

IToBTOpEHUE MPOHIECHHOTO

VYcTHEIN

ompoc,
(mpakTUKyM) MaTepuaia, MoAroToBKa HHCEMEHHBIE | YK-4.2
Kviemypno-meopueckoe WHAWBUIYATHHOTO '
Paszen 10. The |-—22MHP P AMBIALY AOMAIIHAC | YK .4 3,
Future of IT 80CNUMAHUe: 0OCO3HAHUE - 8 - 2 BOKaOyJIsipa mo 3ajaHusl,
c80e20 Mecma u poiu 8 poieHHON Teme, paboTa BBINOJIHEHHE
0yoyweti npogeccuonarbHol CO CIIPaBOYHOM KOHTPOJIbHBIX
dessmenvbHOCMU JIATEPATYPOM U CIOBApPEM 3ajiaHuu
[ToaroroBka k
MIPOMEXKYTOUHOU
arrecranuu B Gpopme 36
JK3amMeH - - - - " hop _ )
IpYNIOBOM Mpe3eHTallnH,
BBITIOJTHECHUE
KOHTPOJIBHBIX 3aJJaHUI
Hroro - 104 4 36 - 36
180
- | 380 | 16 | 144 - 36
Bcero




6. COAEP)KAHUE JUCIUIIJIMHBI

Paznen 1. Global Market

Tema 1.1. Globalization

OOyuaromuecss u3y4aroT Temy [noOanm3arus. CrnocoObl W METOIBI, HPHBOAIIME K
I'mobanuzanuu. M3yuator nekcuky mo Teme. [lonoXuTenbHbIE W OTpPUIATENIbHBIC IOCIEICTBUS
nporiecca rimobdanu3anuu. M3y4aroT TepMUHOIOTHIO TIPOBEACHHS TelIe(OHHBIX MEPETOBOPOB, B TOM

YHClIe C UCTOIb30BaHUEM LIU(POBBIX CEPBUCOB.

Kynsmypno-meopueckoe eocnumamnue: noHumauue cOyuaibHOU 3HAYUMOCMU UHOA3BIYHOU
KYIbMypbl NPOUCXOOUM Y 0OYUAIOWUXCSL NOCPEOCMBOM AHANU3A U OANbHelue20 00CYHCOeHUss Ha
UHOCMPAHHOM S3bIKe MeMbl 2100anu3ayuu, ee 3aKOH08, a MAaKdHce O0COOEHHOCMU Be0eHUs.
MeHCOYHAPOOHBIX NePe2o8OpPO8.

Tema 1.2. Brands

OOyuaromirecs: 3HAKOMATCS ¢ TeMO# Ha npumepe MupoBbIx Mapok: IBM, Coca-Cola, Disney.
OOCyxmaroT MpoOIeMbl, CBSI3aHHBIC C MUPATCTBOM M MyTH MX pelicHus. M3yueHne TepMHUHOJIOTHH,
HE0oOXOJMMOH ISl IPOBECHUSI ICTOBBIX IIEPErOBOPOB M COOPAHMIA MEXKIYHAPOIHOTO YPOBHSL.

Kynesmypno-meopueckoe eocnumanue: noHumanue 0COOEHHOCMEU  MENCKYIbMYPHO2O0
npogeccuonanbHo2o 83auUMO0eticmeUs NPOUCXO0Um y 00YUaAOUUXcsl NOCPEeOCmME8OM KOMMYHUKAYUU
Ha UHOCMPAHHOM 53bIKE C Yelbl0 00CYHCOeHUs NpoOieM, C8A3AHHLIX C UMEHaMU psaoa 2100albHbIX
KOMNAauuu, u nymeu ux peuleHus.

Tema 1.3. Advertising

OOyuaronyecs: 3HAKOMSATCSI ¢ Pa3IMYHBIMU BUAAMHU PEKIAMbI, METOJAMHU PEKIAMUPOBAHMUS.
VYyarcsi, Kak NMPaBWJIFHO MPOBOJUTH PEKIAMHYI0 KaMmaHuio. M3ydaioT ¢pasbl, HEOOXOIUMBbIE IS

MOCTPOCHHUS yCIEIIHON Mpe3eHTauu. MHauBuayanbHas npe3eHTalus 1mno Teme.

Pasnen 2. Business Organization

Tema 2.1. Employment

OO6yuaromuecs: u3ydaroT HauOosiee BaKHbIE (AKTOPHI, HEOOXOAWMBIE JJIsi TIONYyYCHHS
paboTel. M3yuaroT crnocoObl YCHEIIHOrO MPOXOXKIEHHUS M IpoBelneHus codecenoBaHus. M3yuaror
TEPMUHOJIOTHIO, HEOOXOIUMYIO JJIsi MPOBEACHUS COBEIAHUIM BHYTPH KOMIAHUU. Buisl pesiome.
OO0yuaromumecs y4aTcsi COCTaBJISITh PE3IOME.

Kviemypro-meopueckoe socnumanue: ocoswanue ceoeco mecma u poau 8 Oyoyweu
npogeccuoHanvbHoll  OesmenrbHOCmU  OCYWeCmEIAemcs nymem AaHaiu3a o0cobeHHocmell NOUCKa
pabomul, 8edenusi nepeco8opo8 Ha UHOCMPAHHOM 53blKe, NPOBEOCHUs. COBEUAHULL.

Tema 2.2. Trade

OOyuatonyecss 3HAKOMATCS C PA3IMYHBIMH BUJAaMU TOProBiu. M3ydaioT ocoOGeHHOCTH
BHEIIHEH M BHYTpEHHEH TOpProBiu. 3HAKOMSTCS C MpaBWiIaMd O(OPMIIEHUS aKKpEeIUTHBA.

COBepH_IeHCTBYI-OT HAaBBIKHM BCIACHUSA IMCPETOBOPOB, U3YYAIOT PA3JIMYHBIC IIPUEMbI JJIA JOCTUIKCHUA



HanOosnee 3¢ddeKkTuBHOrO pesynpTara, B TOM 4YHcie ¢ nomombio Zoom, Google-I0KyMeHTOB,
Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OUOIHUOTEK.

Tema 2.3. Organization

OOyyaromyiecss 3HaKOMSTCS C BUJAMH KOMIIAHMK. V3ydaroT mpueMbl, CIIOCOOCTBYIOIIHE
CO3JIaHUIO OJArONpUATHON paboueil cpeabl. 3HAKOMITCS C MpaBWJIAMH U CTPYKTYpaMu OOLICHHUS B

cdepe OuzHeca.

Kynomypuo-meopueckoe __gocnumanue:  ¢opmuposanue  NOHUMAHUS — OCOOEHHOCHel
MEJICKYIbIMYPHO2O NPOPECCUOHATLHO2O  83AUMOOCUCIBUSL  NPOUCXOOUM  NOCPEOCMBOM AHAIU3A
PA3MUYHbIX MUNO8 KOMNAHULL, O0CODeHHOCMell GbICMPAUBAHUS NPABUT U CHPYKMYPbl 0e108020
0OweHusl 8 npogheccuonanvbHoll chepe.

Tema 2.4. Money

3HAKOMCTBO C (bI/IHaHCOBBIMI/I OTHOIICHHUAMH B DKOHOMHUKE U HX Fpa(i)I/ILICCKI/IM OTpa’)KCHUCM.

O6yquI/Ie COCTAaBJICHUIO U HAIIUCAHUIO OTYCTOB.

Pa3pnen 3. Strategy in I'T sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C ITHKOH B cdepe Om3Heca W MH(OOPMALMOHHBIX TEXHOJIIOTHH W Pa3lInYHBIMU
HopMamu 3THKeTa. OOCyxaeHue npobiieM Koppynuuu U 00oppObl ¢ Hell. OOyyaromuecs: U3y4aroT
TEPMHHOJIOTHIO TI0 JIaHHOM TeMe, JUTS HaXOXICHHS BBIXO/1a M3 CII0KHBIX SKOHOMUYECKUX CHTYAI[H.

Kynemypno-meopueckoe gocnumanue: MENCKYIbMYPHOE npogeccuonanvroe
g3aumooelicmeue NPOUCXOOUm 6 CO3HAHUU 00yuarwuxca 01a2o00aps aHaiuzy u OdalbHetiuemy
00CydHCOeHUI0 MAKUX NOHAMUL, KAK 9MUKA, KOPPYAYUs, IKOHOMUYECKAsl CUmMyayus u cnocoowl ee
VAVYUUEHUSL.

Tema 3.2. Change in IT sphere

OOyuatoniyecs y4arcsi BbIpakaTb CBOM MBICIH 1O TeMe u3MeHeHus. O0CyXK1aloT, HACKOIbKO
4acTO M3MEHEHHUs Kacalorcsi chepbl HHPOPMAIMOHHBIX TeXHONOTui. Kak B moBceHEBHON >KU3HHU,
Tak M B cepe OM3HECa U B cUCTEME MH()OPMAITMOHHBIX TEXHOJIOTHH. YUaTcs paBUjIaM HAIHMCaHUS
orueToB. COBEpIICHCTBYIOT HAaBBIKM IIPOBEIEHUSA COBEUIAHMM 110 TEeMaM, KacaroUIMMCs
UH(QOPMALMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OOyuaromuecs 3HaKOMSATCS ¢ TepMUHOM «CTpaTerus» B 1eJ0oM. M3yuyaroT BUIbI CTpaTeruii u
TaKTHK, HEOOXOIUMBIX JJIsl JOCTUKEHHUSI, TOCTaBIEHHOM Lieiu. V3ydaroT pa3nudusi MeX1y TEPMUHOM
CTpaTerusi W TaKTHUKA; MNPOCLUPYIOT CBOM 3HaHUS Ha cdepy HHPOPMALMOHHBIX TEXHOJIOTHIL.
PasButHe yMeHUI U HaBBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe gocnumanue: oco3namue ceoeco mecma u poau 6 Oyoyujerl
npogeccuonanvbHoll deamenbHoCmu Qopmupyemcs y o0y4aromuxcs yepe3 NOHUMAaHue U pasiuyeHue
NOHAMULU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUAL 6 OMHOUIeHUU NpopeccUOHATbHOU  cghepbl
0esamenbHOCMU, OCO3HAHUIO CJLOXCHOCIU NPOYECca NPUHAMUS PeuleHU.




Pa3pnen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJIbTypaMH Pa3HBIX CTPaH, MOBEJICHUEM JIIOJIEH, X TPATUIIUIMU U OOBIYasiMHU.
Ol1leHKa ¥ aHaJIU3 UX BIWSHHSA Ha BeleHue On3Heca. 3HAKOMCTBO ¢ OCOOEHHOCTIMU BeIeHHU OM3Heca
C BOCTOYHBIMHU JIeJIOBBIMU MapTHEpaMu. Pa3paboTka cOOCTBEHHBIX CTpaTeTuil B JaHHOU cdepe.

Kynomypno-meopueckoe eocnumanue: coyuanbHas 3HAYUMOCMb UHOAZLIYHOU K)JIbMYpbl
Gdopmupyemcs 6 coznanuu oOyuarowe2ocs 01a200aps aHaiuzy u OdibHeuulemy 00CyHCOeHUIO
ocobenHocmell KyIbmyp pAa3HblX CMPAH, UX pasiudull U nOnsvlmKe camocmosmensHo paspadomams
€68010 cmpamez2uto edeHusi OU3Heca 8 UHOA3LIYHOM NPOCMPAHCHEe.

Tema 4.2. Leadership

3HAaKOMCTBO C MHUPOBBIMH JIUJIEpaMU B TOJHUTHKE W IKOHOMHKE. OOCyXIEeHHE KadyeCTB
auaepa, pacliupeHue JIeKCHMKH 1o Teme. OOywaroniyecss MoJydalroT NpPEJCTaBICHHE O HaBBIKAX
yIOpaBIeHUs! KPYITHBIMH, MUPOBBIMU KOMITAHHUSIMH.

Kynomypno-meopueckoe ocnumanue: ¢opmuposanue HOHUMAHUA O MENCKYIbMYPHOM
npogeccuoHanbHoOM 83auUMOOeUcCmsuUu ocyujecmensemcs 01a200apsi aHaiusy HA UHOCMPAHHOM
A3bIKE YCNEUWHOCMU MUPOBBIX TUOEPO8 U 2NI0OATILHBIX KOMNAHULL.

Tema 4.3. Competition

OOyuaromecss 3HaKOMATCA € 3KOHOMHYECKHMM TEPMUHOM «KOHKYPEHLUs» U €€ BHIaMH.
I/I3yqa10T BJIMAHUC KOHKYPCHIIMHW HAa COCTOSAHUC PA3JIMYHBIX PBIHKOB. PaCCManI/IBaIOT OCHOBHBEIC
CTpaTeruu JOCTH)KEHHUS  KOHKypeHTocrnocoOHocTu. OOyuaromuecss  pa3paOaThlBalOT — CBOM
COOCTBEHHBIE CTPATETHUECKHUE NSHCTBUS sl IPEOAOJICHHS MPETATCTBUI B PEIICHUH OCTABICHHBIX

3a1ad4.

Pasnen 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyyaronuecs 3HAKOMSATCS C pa3lIuYHBIMU U300peTeHusIMH. OOCYKIAl0T HEOOBIYHbBIE
n300peTeHus], UCIOoJIb3ys JIEKCUKY IO JaHHOH Teme. PaccmarpuBaroT mpeumylnecTBa MHHOBAIMNA B
chepe pblHKAa HHOOPMAIIMOHHBIX TEXHOJNOTHH. M3y4aloT METOABI YCHEIIHOTO MPEICTABICHHS
uHdopmaruu B ¢opmMe mpeseHTanuid, B ToM yucie ¢ nomonisio [II1: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuaronyecs: U3y4aroT MOHATHE OKPY’KAIOIIas cpesia BO B3aUMOCBSI3H C BEJICHHEM OM3Heca.
BimsiHue pasnuuHBIX KOMIIAHWK Ha COCTOSTHUE OKPYJKAKOIIEW Cpelbl. 3HAKOMSTCS C Pa3Iu4HBIMU
KOMIaHUSIMH, KOTOpbIE BHOCAT BKJIaJ B COXpaHEHHE OKPY KAIOIIEH Cpebl.

Kynomypno-meopueckoe 6ocnumanue: oco3naumue ceoeco mecma u poau 6 Oyoyujerl
npogheccuoHanbHOU 0essmeIbHOCMU NPOUCXOOUM NOCPEOCE8OM AHAIU3A USMEHEHULl 8 Ou3Hec-cepe
noo 8030elcmeuem UsMeHeHUll, NPOUCXO0AWUX 8 OKpYIIcarouell cpeoe.

Tema 5.3. Franchising




OOyyaromuecss 3HAKOMSITCS ¢ TEPMHHOM «(PpaHIIM3UHT: BblJauya KOMIAHUEH ITUIEH3UU Ha
MPOM3BOJICTBO WJIM MPOJaXy ToBapa moa ee Mapkod (dhpaHmussl)y. M3ydaroT HE0OXOIUMYIO
TEPMUHOJIOTHIO Ha TPUMEpax pPa3UdHBIX MEXIYHAPOAHBIX KOoMIaHuid. Haxomst mpumepsl Ha
Poccuiickom pbIHKeE.

Tema 5.4. Business communication

OOyyaromnuecss 3HAKOMSTCS C TEPMHHOJIOTHEH WM TOHSATHEM OHW3HEC ITHKETA, NI BEICHHUS
JIETIOBBIX TIEPETOBOPOB. YIyUIIAlOT CBOM HABBIKHM OOIICHUS B JCJIOBOM CpeJie.

Kyvivmypno-meopueckoe socnumanue: qbopmupoeaﬂue NORUMAHUA O MENCKYTbMYPHOM
l’lpOd)ECCMOHCUZbHOM 63aUMOO0elCmEul npoucxodum Ha npumepe COBEPUIEHCMBOBAHRUA HABLIKOB
KOMMYHUKAYUU Ha UHOCMPAHHOM A3blKeE C YEJIbi0 YCneunHozo 6e0erUs 0eno8blX nepezcoeopos.

Pasnea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromiyecss 3HaAKOMATCS C IMOHATHEM MEHEIKMEHTa, ero 3HaueHueM. OOyuarommecs
3HAKOMATCA C TepMHHOHOFI/IefI, HGO6XO[[HM01>1 AJid OolMUCAaHUuA YCPT IMOJOXKUTCIIBHOTO U
OTPULIATENILHOTO YIIpaBJICHIIA.

Tema 6.2. Management Styles

UTOo MOXKHO U Yero Heb3s JeNaTh MeHeKepaM. Tpu CTUIIS yIIpaBlIeHUSI.

WHTEepBBIO C 3KCHEPTOM MO CTWIAMU ynpasieHus. KauectBo ympasnenus. Kak oueHuTs
00paTHY!O CBA3b OT COTPYJHUKOB, UTOOBI YIyUIIUTh CTUIIN YIIPABICHHUS.

Kyrnomypno-meopueckoe eocnumanue: nocpedocmeom amanuza Ha UHOCMPAHHOM SA3bIKE
PAa3IUYHbIX U008 UHMEPEbIO, CMuNel YNpasieHus, Kavecmea npoucxooum gopmuposanue
NOHUMAHUSA_MEHCKYILIMYPHO20 NPODECCUOHATLHO20 83AUMOOCUCNBUSL.

Tema 6.3. Team Building

OOyyaromuecss HM3y4arOT CIOCOOBI pa0OTHI B KOMaHIE, OOCYKTAIOT WJICH, KaK CO3]IaTh
YCIICNTHYI0 KOMaHy. M3y4aroT JeKCHKY IO TeMe.

Kynomypno-meopueckoe eocnumanue: ¢hopmuposarnue coyuanbHol 3Ha4UMOCMU UHOA3bIYHOU
KVIbMYpbl NPOUCXOOUM HA npumepe uoel Gopmuposanus KOMano, onpeoeieHus pojel 8 KOMaHoe,
YCNewHOCmu U pe3yibmamueHOCMU KOMAHObL U KAAHCO020 ee UleHd.

Tema 6.4. Risk in IT sphere

OO6yuarommecst 00CYKJIal0T BUJIbI IOBCEIHEBHOTO PUCKA U puCKa B OuzHece. PUCK, KOTOpHIi
MO>KET OBITh MOJYYEH B X0JIe TIPoIecca rio0alu3alnu.

Tema 6.5. Crisis management

OOyuatomrecss 0OCYXIAlOT BOMPOCHI MO TEeME KPHU3UC B YIPABICHUU. 3HAKOMSATCS C
Pa3JINYHBIMU CUTYalHsMH, BBI3BIBAIOIIMMU KpHU3KC. M3ydaroT myTH pemieHHs BbIXOJA W3 KpHU3HCa.
W3y4aroT npueMsl 3anpairuBaHusi HHGOPMALUU B CIOKHBIX SKOHOMUYECKUX CUTYAIUsX U TPAMOTHO

OTBCUATh Ha IMOCTABJICHHBIC BOIIPOCHI.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Pasznen 7. Communication in Business

Tema 7.1. Communication

OOyyaronuecs U3y4aroT KauecTBa XOPOILIEro codecenHnka, (hakTOphl BaXKHBIE B OOIIEHUU U
¢dopmbl 00mmeHus (BUIABI THCbMEHHOTO M YCTHOTO OOIIeHHs). V3yueHne U TPeHUHT HOBOW JIEKCUKH
10 TEMC. COBepHICHCTByIOT CBOH KOMMYHI/IKaTI/IBHBIG HABBIKH.

Kvivmypno-meopueckoe 6ocnumanue: coyuanvnas 3HAUUMOCMb UHOA3LIYHOU K)JIbMYPbl
Gopmupyemces y 00Oyuarouuxcsi noCpeoCmeom U3yueHus U008 npoodiem, ¢ KOMopbiMU OHU MOSYM
CMOJIKHYMbCSL 8 NPOYECce UHOAZLIYHO2O0 NPODeCCUOHATbHO2O 00U eHUSL.

Tema 7.2. E-commerce

OOyuaromyecss U3y4arOT BUIbl PUCKA, KOTOPbIE MOTYT OBITh MOJY4Y€Hbl B pe3yJibTare
TOPTOBJIIM B HMHTEPHETE. BUIBI MPOIYKTOB W YCIYyT, MPEAOCTABISEMBbIX B HWHTEpHeTe. M3yuaror
TEPMHHBI TI0O TeMe TOproBis. M3ydaroT metoasl mocTpoeHus S(PPEeKTUBHOW Npe3eHTAIUN s
YCHGMHOfI npoaaxxu CBOCTO MPOAYKTa CBOUM IMOTCHIIMAJIbHBIM IMOKYTIIATCIIAM.

Tema 7.3. Customer service

OOyuaromuecs: W3y4yaloT HOBbIe Huen B cdepe oOCTyKHMBaHHMS KIWEHTOB. M3ydaroT
JOCTOMHCTBA U HEJOCTAaTKU Pa3HbIX BUIOB OOIIeHMs ¢ KineHTamMu. OOydaromnyecs ydaTcsl MUCaTh
nUCbMO-kasi00y. COBEpIICHCTBYIOT HAaBBIKH ayIMPOBAHUS [0 JAHHOM TeMe.

Kynomypno-meopueckoe _6ocnumanue:  ocosnanue YCHeWHOCIMU  MENCKYIbIMYPHO20
npogeccuoHanbHo20 83auMO0eliCMEUss NPOUCX0OUM depe3 YCMHbINL 00MeH HA UHOCMPAHHOM S3bIKe
uoesmMU U MbICIAMU NO NOBOOY CMUIe NPOYecCUOHATbHO20 U ObIM0B020 00WeHUs OISl PeueHUs]
npoobIemM KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuvaromuecs HM3y4daloT CTPYKTYpY HalMCaHUs OTYeTa, HEOOXOIMMYI TEPMHHOJOTHIO.

BaH_II/ITa WHIAUBUAYAJBHBIX OTUCTOB.

Pa3pnen 8. Global Companies

Tema 8.1. Globalization and Global Marketing

Obyuaromuecs usydaor Temy «lnmobanuzanus». CrnocoObl W METOABI, NPUBOAAIIUE K
FHO63.JII/133.I_II/II/I. I/I3y‘{aIOT JICKCUKY II0 TCMC. IlonoxxurensHble U OTpULATCIIBHBIC IMOCIICACTBUSA

npolecca rinodannzanuu. MeTosl BXOXKIACHHUS] B MUPOBOH PBIHOK.

Kynomypuo-meopueckoe gocnumanue: gopmuposanue noHUMAHUAL_COYUATLHOU 3HAYUMOCTU
UHOA3ZBIYHOU KYIbMYPbl NPOUCXOOUM 8 Npoyecce aHaiu3a u o0CyrHcoeHus nociedcmseuil npoyecca
anobanuzayuu, 0cobeHHocmel MexCOYHAPOOH020 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuatonrecss 3HAKOMSTCS C HWCTOpPHUEH CO3/laHUS KOMIIAHMH, C €€ OCHOBATEJSIMH.
OOCyX1at0T MPEeUMYIIIECTBA U HEAOCTATKH 3TONW KOMITAHHH.

Tema 8.3. Success in IT sphere



W3ygaror nekcuky mo Teme «Ycmex», ocobeHHo kacarenbHo IT. 3Hakomsrcs ¢
TEPMUHOJIOTUEH HA MPUMEpE YCHENIHbIX KOMMaHuW U Jtoaei. CoBEpIICHCTBYIOT HaBBIKA BEJCHUS
NeperoBopoB. M3ydaroT kauecTBa, KOTOPHIMU 00JIaJlaeT yCTEIIHBIA YEIOBEK, padoTatonuii B cepe
UH(POPMAIMOHHBIX TEXHOJIOTUH.

Kyvavmypno-meopueckoe socnumanue: noHumManue  ocobennocmen MEINCKY/IbMYPHO20

npogheccuonanbHo2o 63aumMoO0eliCmeus NPoucXooum Ha npumepe aHalu3a YCHeWHOCMU 6e0eHUs.
nepe2o6opos Ha UHOCMPAHHOM A3blKe, YCHEWHOCMU Ye08eKd, KaK TUYHOCMU U KAK Ou3Hec eOuHUuYybl.

Tema 8.4. General Motors Company

W3y4aroT UCTOpUI0O KOMIIAHWHM, 3aHMMAaeMOE€ MECTO Ha MHpPOBOM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy ycIexa, MecTo, 3aHiuMaeMoe Ha PoccuiickoMm phIHKe.

Tema 8.5. Failures

OOyuaronyecs H3y4aroT MpPUYUHBI Kpaxa KommaHui. IlyTm BbeIXoga M3 CIOXKHBIX
HSKOHOMHYECKUX cUTyaruii. O630p peIHKOB, KOTOPbIE 00AHKPOTUIHCH.

Tema 8.6. Microsoft Company

OOyuaromuecs U3y4yarOT UCTOPUI0 KOMIIAHUM, 3aHUMAaeMO€ MECTO Ha MUPOBOM DBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha phIHKE U (JOpMYIly ycIexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM phiHe.

Tema 8.7. Virgin Group Company

OOyuaromyecss M3y4arOT HCTOPUIO KOMIAHHMM, 3aHHMaeMO€ MECTO Ha MHUPOBOH apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy ycIexa, MecTo, 3aHiuMaeMoe Ha PoccuiickoMm phIHKE.

Tema 8.8. Future of the Business in IT sphere

OOyuaromyecs U3y4aroT NPUYUHBI, IO KOTOPHIM KOMIAHUK CTAHOBATCS IN1oOanbHeIMU. [TyTn
ux pacumpeHus. [IbITatoTcst CpOrHO3upoBaTh SKOHOMHUYECKOE COCTOSHHE CTpaHbl B OyAyIleM, a
TaK)Ke U3MEHEeHUe cepbl UHPOPMALIMOHHBIX TEXHOJIOTUH.

Kynomypno-meopueckoe eocnumanue: nymem o00cyxcoenus HaA UHOCMPAHHOM SA3bIKe
B03MOJICHLIX HANPABTIEHUL PA3GUMUSL IKOHOMUKU CIMPAaHbl U Ou3Heca, y 00y4aouuxcs popmupyemcs
0CO3HaHUe c80e20 Mecma u poau 6 Oyoyuetl npogheccuoHaIbHOU 0esimelbHOCHU.

Paznen 9. English in Communications Systems
Tema 9.1. Computers - friend or foe?
OOyuaromyecs pasMbIIUISIOT HaJ BOIPOCOM O€30MacCHOCTH WIIM BPaXIeOHOCTHU BIMSHUSA

KOMITBIOTCPHBIX TEXHOJIOTUM Ha YCJI0BCKa, OusHec.

Kynomypuo-meopueckoe _socnumanue: _Ha npumepe  00CYHCOeHUs  NO3UMUBHO2O U
HezamueHOo2cO BGNUAHUA PpA36UBAIOUUXCA KOMNbIOMEPHbLIX mexHo102Uull Ha uejioeeka, y 06yltar0u4uxc;z
Gopmupyemcs NOHUMAHUE 0CODEHHOCMEN MEXCKYIbIMYPHO20 NPOPECCUOHATLHO20 83AUMOOEUCMBUS.

Tema 9.2. Computer (video) games

O6yqalonmec;1 o6cy>1<z[a10T BUJbI U TUIIBI KOMIIBIOTCPHBIX UIP, UX BJIIMAHUC HA PA3BUTUC
YCJIOBCKA, a TAKIKC BO3MOKHBIC BAPUAHTHI UX HUCIIOJIb30BaAHMA.

Tema 9.3. Computer architecture



OOyyaronuecs M3y4aroT AHTJIMICKUE SKBUBAJICHTHI MO 0003HadeHHOW Teme. OOCYyKIaroT
IUTKOCHI 1 MUHYCBI PA3JIMYHBIX BUIOB KOMIIBIOTEPHON apXUTEKTYPHI.

Tema 9.4. System computer software

OOyyaromuecs U3y4aroT BUAbI IPOTPaMMHOT0 00ecriedeH sl, COOTBETCTBYIOIIYIO JIEKCUKY .

Tema 9.5. Operating systems

OOyyaromuecst pacCMaTpUBAIOT PA3IMYHBIC BUJIBI OTICPAIIMOHHBIX CUCTEM, CPABHUBAIOT UX.

Tema 9.6. Multimedia

OOyyaromuecs M3y4arT JIGKCHKY MO TeMe «MYJIbTHUMEIUHHBIE YCTPOWCTBa», 00CYKIAIOT,
HACKOJIBKO CHJIbHBIMU ObUTH U3MEHEHUS B ’TOM CEKTOpE.

Tema 9.7. Computers and work

O6CY)KI[aIOT AOCTOMHCTBA W HCAOCTATKH HCIIOJIb30BAHHA KOMIIBIOTCPHBIX TEXHOJIOTHUH Ha
pabore.

Kynsmypno-meopueckoe ocnumanue: ocosuwauue ceoeco mecma u poau 8 Oyoywell
npogheccUoHaNbHOU 0essmeNbHOCMU NPOUCX00UM 80 8PEMSL 00CYHCOEHUsL 00YUAIOUUMUCS HIOAHCO8
UCNONB308AHUSL COBPEMEHHBIX KOMNBIOMEPHBIX MEXHON02UL HA UHOCMPAHHOM SI3bIKe.

Tema 9.8. Teleworking

Beenenue B Temy ymanmeHHON paboTel. OOydaromnuecss 0OCYXIAlOT CMBICT W 3HAYCHUE
TIOSIBJICHUSI TAHHOTO HAIPaBJICHUs B chepe NHPOPMAIIMOHHBIX TEXHOJIOTHH.

Tema 9.9. Networks

OOyuaromuecs 00CYX AalOT 3HAUMMOCTh MOSIBIIEHUS Pa3jIMYHOTO POAA «CETEi»; pazHHUIly
ME>K/1y HUMH; OTHOIICHHE PAa3HBIX MTOKOJIECHUH K 3TOMY.

Tema 9.10. The Internet

OOyuatonecss yriayOJsiOTCS B U3yuyeHHE TEPMUHONOTHH cdepbl HHGPOPMALMOHHBIX
TEXHOJIOTHI1; 00CYKIAIOT MOJIOKUTEIBHBIE U OTPHUIIATEIbHBIEC aCTIEKTHI MIHTEpHETA.

Pasnes 10. The Future of IT

Tema 10.1. The Future of IT

OOyuatomuecss 00CyXJIal0T T€ MU3MEHEHHs, KOTopble npeTeprena cdepa WHPOPMALMOHHBIX
texHosoruii. OOyd4aromuecs: TPOTHO3HPYIOT BO3MOXKHBIE W3MEHEHHMS W pa3BUTHE C(epbl
UH(QOPMAIMOHHBIX TEXHOJIOTHUH B CIEAYIOIIEM BEKE.

Kyiemypno-meopueckoe nanpasnenue socnumamenbhou pabomol: 4epe3 MNMOHUMAHHC CYTHU

u3MeHeHUu B chepe MH(POPMAIIMOHHBIX TEXHOJIOTUH, OOMEH HIECSIMU U MBICISIMH Ha MHOCTPAHHOM
A3bIKE, Yy OOy4YaroluXcs MPOUCXOAUT OCO3HAHME CBOEr0 MecTa M poiad B UX Oynaymeil

po¢eCCHOHATBHOU IEATETLHOCTH

7. CAMOCTOATEJIBHAS PABOTA OBYYAIOIIINUXCA
B pamkax naHHON yuyeOHOM NUCHUIUIMHBI 00yYarolyecs BBIIOIHSIIOT CAMOCTOATEIbHYIO paboTy

B BUAC MMOBTOPCHUSA HpOfI)I@HHOFO Marcpuraia mo BCEM U3y4YaCMbIM TEMaM ACCATHU pa3aCIOB, YCTHO U



MUCHMEHHO (MMMCbMEHHBIE JOMalTHHE PaboThl) OTBEYAIOT HA BOMPOCHI sl MOATOTOBKH K TEKYyIIEMY
KOHTPOJIIO B COOTBETCTBYIOIIIEM CEMECTPE, a TAK:KE TOTOBATCS K WHIAWBHYyATbHBIM WA TPYIIIOBEIM
MIPE3CHTAISIM TSI TIPOXOKACHUS TIPOMEXYTOYHON aTTECTAlMH 10 TUCIHIUTHHE C UCTIOIh30BAHUEM
u(poBbIX TexHONOTHH, B ToM yucie ¢ nomombto IIIT: PowerPoint, Google Slides, slidesgo.co..
[Tomumo 3TOrO, OOYYArOMIMIACS OCYIIECTBISET MOATOTOBKY HWHAMBHIYaJIbHOTO BOKaOylispa Mo
NPOHICHHON TeMe; paboTy CO CIPAaBOYHOHN JUTEpaTypoil M cioBapeMm; paboTy HaJ OMMOKaMH C
UCIIOJIb30BaHUEM IIU(PPOBBIX HHCTPpYMEHTOB. (Multitran.ru, Dnexkrponnsiii cnoBaps #ABBY'Y Lingvo
11 croBaps 6 s3pik0B Volume, Longman Contemporary Dictionary, Longman Business Dictionary u

1p.;ZNANIUM.COM: snektpoHHO-0ubanoreunas cuctema. HOMKOH: apXxuB Hay4HbIX 5KypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

Ha xa oM 3aHATHU KaXKJI0M TeMbI BCEX pa3/iejioB HApSAy C TPAJAUIMOHHBIMU MPUMEHSICTCS
TEXHOJIOTHS MPOOJIEMHOTO 00YUYEeHHsI, @ UMEHHO Ka)KI0€ 3aHSATHE MPOBOAUTCS B opMe MpaKTUKyMa
C  HCIOJIb30BAaHMEM IU(PPOBBIX HMHCTPYMEHTOB JUISI  pEIIEHHUs  IIOCTAaBJICHHON  3a1auu:
uHTeUIeKTyanbHbIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Ipy w3ydeHMM MaHHOW JUCIUIUIMHBI  HCIIONB3YIOTCA — CIAEAYIOIIHEe 00pa3oBaTeIbHBIC

TEXHOJIOTHH:
Tema 3ansaTHA Bun ®opMa npoBeeHus
oOpa3oBaTeJIbHOM 3aHATHS
TEXHOJIOTHH
Paznea 1. Global Marketing Tema 1.1. Hnmepaxmuenas lenosas / ponesas
Globalization MeXHON02Us. uepa
Kynomypuo-meopueckoe eocnumanue:
COYUANBHAS 3HAYUMOCHb UHOS3bIYHOU KYIbMYPbl
Tema 1.2. Brands Humepaxmusnas Case Study (pazoop
Kynomypno-meopueckoe eocnumanue: MexXHON02Us. KOHKDEmHbIX
MENHCKYIbIMYPHOe NpogheccuonaibHoe cumyayutr)
s3aumooelicmsue
Tema 1.3. Advertising HUnmepaxmusnas enosas / ponesas
MexXHON02Us. uepa
Case Study (pazbop
KOHKDEmHbIX
cumyayuii)
Pa3gen 2. Business Organization Tpaouyuonnas Ipaxmuueckoe
Tema 2.1. Employment MexHoN02Us 3auAmue
Tema 2.2. Trade Tpaouyuonnas Ilpakmuueckoe
MeXHON02Us. 3ausamue
Tema 2.3. Organization Tpaouyuonnas Ilpakmuueckoe
MEeXHON02Us. 3ausamue
Tema 2.4. Money Tpaouyuonnas Ilpakxmuueckoe
MEeXHON02Us. 3ausamue




Pa3nen 3. Strategy in IT sphere Hnumepaxmusnasn Case Study (pazoop
Tema 3.1. Ethics in IT sphere MexHOoI02Us. KOHKPEMmHbIX
Kynomypuo-meopueckoe 6ocnumanue: cumyayuii)
MEJNHCKYIbIMYPHOe NPogheccuoHaibHoe
83aumooelcmasue
Tema 3.2. Change in IT sphere Tpaouyuonnas Ilpakmuueckoe
MEeXHOI02Us. 3anamue
Tema 3.3. Strategy in IT sphere Tpaouyuonnas Ilpakmuueckoe
Kynomypno-meopueckoe gocnumanue: ocoznanue MEeXHONI02Us. 3anamue
c80e20 Mecma u poiu 8 oyoyujei
npogeccuonanrbHoll 0esimenbHoCmu
Pa3nen 4. Leadership Hnmepaxmusnas lenosas / ponesas
Tema 4.1. Cultures MexHoa02Us uzcpa
Kyvnemypno-meopueckoe eocnumanue. Case Study (pazbop
COYUATILHAS 3HAYUMOCIb UHOAZLIYHOU KYIbIMYPbl KOHKDEMmHbIX
cumyayuii)
Tema 4.2. Leadership Humepaxmusnas Case Study (pazoop
Kynomypuo-meopueckoe gocnumanue: MEXHONI02Us. KOHKPEMmHbIX
MENHCKYIbMYPHOe NpogheccuonaibHoe cumyayuii)
83aumooeticmsue
Tema 4.3. Competition Humepaxmusnas enosas / ponesas
MEXHOI02Us. uepa
Case Study (pazbop
KOHKDEMHbIX
cumyayuii)
Pasnen 5. Business vision Tpaouyuonnas Ilpakmuueckoe
Tema 5.1. Innovations in IT sphere MeXHON02UsL 3auamue
Tema 5.2. Business and environment Tpaouyuonnas Ilpakmuueckoe
Kynomypno-meopueckoe éocnumanue: ocosnanue MEXHONI02Us. 3ansmue
c80e20 Mecma u poiu 8 oyoyujeu
npoeccuonanrbHoll 0esimenbHoCmu
Tema 5.3. Franchising Tpaouyuonnas Ilpakmuueckoe
MEXHOI02UsL 3ansmue
Tema 5.4. Business communication Hnmepaxmusnas Case Study (pazbop
Kynomypno-meopueckoe eocnumanue: MEeXHONI02Us. KOHKDEMmHbIX
MENHCKYTIbIMYPHOEe NPOhecCUuoHaIbHOe cumyayuii)
83aumooelcmasue
Pasnea 6. Insights Into Management Tpaouyuonnas Ilpakmuueckoe
Tema 6.1. The nature of management MexHo102Us 3anamue
Tema 6.2. Management Styles Tpaouyuonnas IIpakmuueckoe
Kynomypno-meopueckoe gocnumanue: MEeXHOI02Us. 3ansamue
MENHCKYIbMYpHOe npogheccuonaibHoe
83aumooeticmsue
Tema 6.3. Team Building Tpaouyuonnas Ipaxmuuecroe
Kynomypuo-meopueckoe gocnumanue: MEXHONI02Us. 3ansamue
COYUATILHAS 3HAYUMOCTb UHOAZLIYHOU KYIbIMYPbl
Tema 6.4. Risk in IT sphere Hnmepaxmusnas Case Study (pazbop
MEeXHOI02Us. KOHKDEMmHbIX

cumyayuii)




Tema 6.5. Crisis management Tpaouyuonnas Ilpaxmuueckoe
MexXHOoN02Us. 3auamue

Pa3nen 7. Communication in Business Tpaouyuonnas Ilpakmuueckoe

Tema 7.1. Communication MEeXHOI02Us. 3auamue

Kynomypno-meopueckoe eocnumanue:

COYUANLHASA BHAYUMOCb UHOA3LIYHOU KYIbMYpPbl

Tema 7.2. E-commerce Tpaouyuonnas Ilpakxmuueckoe
MEexXHON02Us. 3auamue

Tema 7.3. Customer service Tpaouyuonnas Ilpakmuueckoe

Kynomypno-meopueckoe eocnumanue: MexXHON02Us. 3auamue

MENHCKYIbIMYpHOe npogheccuonaibHoe

s3aumooelicmsue

Tema 7.4. Writing report Tpaouyuonnasn Ipakmuyeckoe
MexXHON02Us. 3auamue

Pazgen 8. Global Companies Tpaouyuonnas Ipaxmuueckoe

Tema 8.1. Globalization and Global Marketing MexHOoI02Us. 3auamue

Kynsmypno-meopueckoe eocnumanue:

COYUANBHAS 3HAYUMOCTb UHOS3bIYHOU KYIbMYPbl

Tema 8.2. Coca Cola Company Tpaouyuonuas Ipaxmuuecroe
MexXHOoN02Us. 3auamue

Tema 8.3. Success in IT sphere Hnmepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe eocnumanue: MEeXHONI02Us. KOHKDEMmHbIX

MENCKYIbMYPHOE NpogheccUuoHalbHOe cumyayuti)

83aumooelcmeaue

Tema 8.4. General Motors Company Tpaouyuonnas Ilpakmuueckoe
MEeXHON02Us. 3ausamue

Tema 8.5. Failures Tpaouyuonnas Ilpakmuueckoe
MEeXHON02Us. 3ausamue

Tema 8.6. Microsoft Company Tpaouyuonnas Ilpakmuueckoe
MEexXHON02Us. 3ausamue

Tema 8.7. Virgin Group Company Tpaouyuonnas Ipaxmuueckoe
MexXHON02Us. 3ausamue

Tema 8.8. Future of Business in IT sphere Humepaxkmuenas Case Study (pazoop

Kynomypno-meopueckoe eocnumanue: ocoznanue MexXHON02Us. KOHKDEeMmHbIX

c80e20 mecma u ponu 8 6yoyweu cumyayuti)

npoheccuonanrbHoll 0essmenbHoCmu

Pa3nen 9. English in Communications Systems Tpaouyuonuas Ilpakmuueckoe

Tema 9.1. Computers - friend or foe? MexHOI02Us. 3aunamue

Kynomypno-meopueckoe eocnumanue:

MENHCKYIbMYPHOE NpoghecCUoHaNbHOe

83aumooelcmesue

Tema 9.2. Computer (video) games Tpaouyuonnas Ilpakmuueckoe
MEeXHON02Us. 3ausamue

Tema 9.3. Computer architecture Tpaouyuonnas Ilpakmuueckoe
MEeXHON02Us. 3ausamue

Tema 9.4. System computer software Tpaouyuonnas Ilpakxmuueckoe
MEXHON02Us. 3ausamue

Tema 9.5. Operating systems Tpaouyuonuas Ilpakmuueckoe
MeXHON02Us. 3ausamue

Tema 9.6. Multimedia Tpaouyuonnas IIpaxmuueckoe
MEeXHON02Us. 3ausamue




Tema 9.7. Computers and work Tpaouyuonnas Ipaxmuuecroe

Kynomypuo-meopueckoe ocnumanue: ocosnanue MEXHOI02UsL 3ansamue

c80e20 Mecma u ponu 8 6yoyweu

npoheccuonanrboll 0essmenbHoCmu

Tema 9.8. Teleworking Tpaouyuonuas Ipaxmuuecroe
MEXHOI02Us. 3ansmue

Tema 9.9. Networks Tpaouyuonnas Ilpakmuueckoe
MEXHOI02Us. 3ansamue

Tema 9.10. The Internet Tpaouyuonnas Ilpakmuueckoe
MEXHOI02Us. 3ansmue

Pa3nen 10. The Future of IT Tpaouyuonnas Ilpakmuueckoe

Tema 10.1. The Future of IT MexXHON02Us. 3auamue

Kynomypuo-meopueckoe eocnumanue: ocosnanue

ceoeco  mecma u  poau 8  Oyoywelu

npogheccuonanbHol 0esimenrbHOCmu

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U MPOMEKYTOYHAS ATTECTAIIUS

o JANCHUITJIMNHE
9.1. ®opMbI KOHTPOJISI 10 TAUCIHUTIINHE

Texymmi KOHTPOIb.

B mporniecce n3yueHus: y4eOHON TUCIUTUIMHBI 00yYaroluecs y4acTBYIOT B YCTHBIX OMpOcax,
BBITIOJIHAIOT MHUCbMCHHBIC NOMAIIHUC W KOHTPOJIBHBIC 3aJaHUA. PCSYJ'II)TaTI)I BBIINIOJTHEHUA JaHHBIX
BUJIOB PAa0OT SBJISIIOTCS OCHOBAaHMEM Ul BBICTABJICHUS OLIEHOK TEKYIIEro KOHTPOJSA MO y4yeOHOM
TUCLUIUIMHE. BbINonHEeHHne Bcex 3alaHuil sBiseTcsd 0O0A3aTeNbHBIM IS BCEX OOYyYarolIuXcCs.
O6yanOHIHeCH, HE BBIIOJHHUBIIME B IMOJHOM OOBEME BCE 3alaHus, HC HOOIYCKAKTCA K Caadc
9K3aMEHOB, 3aYETOB U 3aYETOB C OLIEHKOW N0 JaHHOW y4eOHON AMCLMILIIMHE.

IIpomeskyTOUHAS aTTecTALMS.

JU1s KOHTPOJsL YCBOEHHUS OOYYaroIMMHCS JaHHON JIUCLMIUIMHBI Y4eOHBIM IUIAHOM
npeaycMoTper 3adeT B 1 m 3 cemecTpax oOy4yeHHMs M 3a4eT C OLIEGHKOH BO 2 cemectpe,
IMPOBOUMBIC B (1)0pMe HHIAWBUYAJIbHBIX HpGBGHTaHI/If/'I 10 U3Y4YCHHBIM TEMaM, U 3K3aMCH B 4
ceMecTpe, MPOBOJUMBIA B (JOPME HENOArOTOBICHHOTO MOHOJIOTMYECKOTO BBICKA3BIBAHHS IO
OJTHOW M3 MpPEeJIOKEHHBIX TE€M, OTBETOB Ha BOINPOCHI MapTHEpa WJIM IpernojaBaTelis Iocie
IIPEJICTAaBICHHOIO0 MOHOJIOTa, IPYNIIOBOM AEI0BOM npe3eHTanuu. [Ipy BeICTaBIEHMM MUTOTOBBIX
OTMCTOK YUYHUTBIBACTCSA AKTHUBHOCTH 06yqa}0mer0cs1 B paMKax KYJbTYPHO-TBOPUYCCKOTO

HaIpaBJIEHUs] BOCIIUTATEIbHON PaOOTHI.



9.2. OuneHo4yHbIe MaTepHaJbl (OLEHOYHBIE CPEACTBA) A TEKYIIero KOHTPOJIA

yYcneBaeMoCT U HpOMe)l(yTO‘lHOﬁ arrecTanum 1nmo JMCUMIVIMHE

Tekymuii KOHTPOJIb.

O1eHOYHBIC MaTepUAITBI JUIS TEKYIIET0 KOHTPOJIS 1O JUCIUIUIMHE: B TCUYCHUE CEMECTpa
OCYILECTBIIICTCSI TOYpPOUYHBIH KOHTPOJb YCTHBIX OTBETOB (JAMAJOrOB M MOHOJIOTOB),
ayJMpOBaHMUs, YTCHUS U MHCbMEHHBIX (ayJUTOPHBIX M JOMAIIHUX) paboT (3amanuii). OueHka
BBICTABJISIETCS 32 paOOTy Ha KaXKJJOM 3aHSTHH, YUYUTHIBAIOTCS BCE BUIBI PEYCBOM EATEIHHOCTH
(ayaupoBaHue, TOBOPEHHE, YTCHHE, TMCHMO), @ TAKXKE YMEHHUE aJeKBAaTHO, IO TEME, OTBETUTh
Ha BOIIPOCHl B paMKax YCTHOI'O ONPOCA, BOIPOCHI KOTOPOro mpezcTaBieHbl Huxke. OLeHka
BBICTABJISIETCS] COOTBETCTBEHHO KPUTEPHUSIM OLICHUBAHUSI.

Cnucok BONPOCOB /1Jis1 MOATOTOBKH K TeKyIleMy KOHTPOJII0 B 1 cemecTpe:

®opMyMpoBKa BOMPOCOB K TEKYIIEMY KOHTPOJIO B 1 ceMmecTpe IMOIHOCTHIO
COOTBETCTBYET HAMMEHOBAHUIO U CO/ICPIKAHUIO 3asIBIICHHBIX TEM.

I. What is Marketing?

2 What are characteristics of Marketing?

3. What is branding?

4 Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.  What are the advantages of being the local Co?

11. What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?
20.  Make an overview of advertising media and methods?
21.  How to choose the best way to advertise a product?

22.  They say, «Advertising is not a waste of money»? Do you agree?



23.
24.
25.
26.
27.
28.
29.
30.

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Cnucox BOIIPOCOB IJIA MOATOTOBKHU K TEKYINEMY KOHTPOJIIO BO 2 ceMecTpe:

@DopMyJIMpPOBKAa BOINPOCOB K TEKYIEMY KOHTPOIIO BO 2 CEMECTpE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHUIO N COACPIKAHUIO 3asBJICHHBIX TCM.

1.

S A R e O

1
1
1
1
1
1
1

1

1
1

0.
l.
2.
3.
4.
5.
6.

7.

8.
9.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?



20.

21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What is the difference between mission and strategy? What is more significant for a
company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.
What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnncok BONPOCOB /il MOAT0OTOBKH K TeKYILIeMy KOHTPOJIIO B 3 cemecTpe:

@opMyJIHpPOBKAa BOINPOCOB K TEKyIIEMY KOHTPOJIO B 3 CEMECTpe MOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHUIO N COACPIKAHUIO 3asBJICHHBIX TEM.

1.

Sl

15.
16.
17.
18.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?



19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnncok BONPOCOB /il MOATOTOBKH K TeKYILIeMY KOHTPOJIIO B 4 cemMecTpe:

@®opMyIHpPOBKAa BOINPOCOB K TEKyIIEMY KOHTPOJIIO B 4 CEMECTpe MOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHUIO N COACPIKAHUIO 3asIBJICHHBIX TCM.

1.

o ®» N o kWD

e e e e e e T
A o e

Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are networks?



17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.

What applications do you know? What for are they used?
The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

How do you see the Future of IT?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?
What are jobs in computing? Which one would you prefer?
What spheres of our life are information technologies connected with?
Computer technology is the fastest-growing industry in the world. Prove it.
Computer technologies in different kinds of life.

Computer technologies in education.

Computer technologies: advantages and disadvantages.
Computer technologies in foreign languages learning.
What is news in IT sphere?

Dwell on any successful computer geek.

What failures did the IT sphere suffer from?

What is the history of IT?

Name current trends in IT sphere and characterize them.
Entertainment technologies: past, present, future.

Dwell on security and privacy.

What are «hot topics» in the sphere of IT?

Cloud computing: perspective or step back?

HpOMe)KyTO'-[Haﬂ aTTeCcTalmd 1o JMCIuIlJInNHE.

JIsi OLlEHKH pe3yJbTaTOB OOYy4YEHUs MO JUCHUUIUIMHE YYE€OHBIM IUIAHOM B IE€PBOM

ceMecTpe MPEeAYyCMOTPEH 3aueT, MPOBOAMMBIA B (OpME WHIWBHIYATHHOW NPE3EHTAIUU T10

teme: “Company History”.

I[J'IH OLICHKU PpC3YyJIbTAaTOB OGy‘lGHI/IH o AUCHHUIIINHE y‘-IC6HLIM I[JIaHOM BO BTOPOM

CEMECTpe MpEeAYyCMOTPEH 3aueT C OILIEHKOW, MpOBOAUMBIN B (QopMe HHIUBUAYaIbHON

npeseHTanuu mno reme: “Product Presentation”.

[[J'IH OOCHKHU PE3YJIbTAaTOB 06y‘1€HI/I${ 10 AUCHUIIIMHC y‘le6HBIM IUIaHOM B TpPEThEM

CCMECTPE MPEAYCMOTPCH 3a4cCT, HpOBOI[PIMBIfI B (I)OpMC HH,[[HBHI[yaJILHDfI Npe3CeHTauuu 110

teme: “Bank Presentation (Finance)”.

JIst OTICHKM pe3yJbTAaTOB OOYYEHHUsS MO TUCHUIUINHE YYCOHBIM IUIAHOM B YETBEPTOM



CEMECTpe NMPeyCMOTPEH YK3aMEeH, TPOBOJAUMEII B opme

1) HEMOATOTOBJIIEHHOTO MOHOJIOTUYECKOTO BBICKA3BIBAHUS IO OJHOMN W3 MPEI0KECHHBIX
TEM MPOJOJLKUTEIBHOCTHIO 1-2 MUHYTHI;

2) orBera Ha Bompochl (3-5) mapTHepa WM MpenojaaBaTess IMOCie MPEACTaBICHHOTO
MOHOJIOTa;

3) rpynmnoBoii nenoBoi npesenTanuu o Teme “Multinational Company” (3-5 denoBek).

10. PECYPCHAS COCTABJISIIOLIASA

Jlis mpoBeleHHs] 3aHATUA CEMHHAPCKOTO Tuma (MPaKTUYECKUX 3aHATUH) MO JaHHOU
TUCIUIUIMHE UCIONB3YIOTCS ayAUTOPUU ¢ Y4eOHOI Mebenpio U Menua-o0opynoBaHUEM (TIPOEKTOP,
JKpaH, HOYTOYK).

JIs ~ caMOCTOSITIBHON ~ pa0oOThl  OOYYArOIIMXCS ~ HWCIOJB3YyeTCs  MOMEIICHUE IS
CaMOCTOSITEJIBHOW ~ pabOThl  0OyYaromIuXxcsi, OCHAIIEHHOE KOMITBIOTEpAaMH C HEO0OXOJIMMBIM
IpOrpaMMHBIM OO€cliedYeHHeM W JOCTYNoM B VIHTepHET U JIEKTPOHHYIO WH(GOPMAIMOHHO-
o0pa3oBaTeNbHYI0 Cpe3y By3a.

JUis  TpoBeACHHUS KOHTPOJII CAMOCTOSITENILHOW  pabOThl 1O JAHHOW  JTUCITUIUIAHE
UCIIOJIB3YIOTCS ayJAUTOPHUU C Meaua-o0opymoBaHueM (TIPOEKTOp, JKpaH, HOYTOYK) M y4eOHOMU
MeOebIo.

Jlyis mpoBeleHUs TEKYIIero KOHTPOJIS YCIEBAEMOCTH WM TMPOMEKYTOYHOW aTTECTAIMH II0
TAHHOW JUCIUIUIMHE HCIOJB3YIOTCS AyAWTOPHH C YYEOHOH MeOenbio W Meana-o0opyaoBaHUEM

(IpoekTop, 3KpaH, HOyTOYK).

IlepeyeHs JHIEH3HOHHOTO IPOrPAMMHOI0 00ecTevYeHust

Ne
u/n HaunmenoBanue Tun pecypca
1 Microsoft Office .HPII.[GHSPIOHH(?G coryaienyue Mi(irosoft - Qpen
Value Subscription qst pemenuii Education
Solutions NeV8265046

Cy6munen3uonnsiii foroop AO «CodrJlaitn
Tpeitm» Ne /131 ot 10.07.2020. Cpok aeiicTBus
JIOTOBOPA - OSCCPOUHBIHN

2 Microsoft Windows

OnexTpoHHBIH cioBaps #ABBY'Y 00O "ABU Copraep" TIT OOO" Ilporpam-e
3 Lingvo 11 cioBaps 6 s1361k0B Volume texHosoruu" Ne88 ot 31.10.2005 (mocTossHHO-
License Concurent (21-50) #ABBYY neucTBytomas auneH3us ). Cpok 1edcTBUs
Lingvo 11 cinoBapsb 6 SI36IKOB JINIICH3HUH - 0€CCPOYHBII
JII OO0 "Koncynwsrantllntoc TonbsTTi"
Koncynbrantllntoc cnpaBouHo-
noroBop Ne251 ot 01.01.2024 (exeroaHo
4 MpaBOBasi CUCTEMa OTEYECTBEHHOTO . .
npojneBaeMbiit). Cpok AEUCTBUS TUIIEH3UU -
MIPOU3BOJICTBA 9
OCCCPOYHBIN
CJIJ] AO «CodrJlaita Tpeitn» moroBop
5 AntuBupyc Kacnepckoro NeTr000840657 ot 04.12.2023, nuuen3us Ne
OTEYECTBEHHOIO ITPOU3BOJICTBA 17E0-231207-081245-920-2920. Cpok

JaevictBus norosopa go 11.02.2026




OB3

ITepeyens ¢cB00OJHO paCIIPOCTPAHSIEMOI0 IPOrPAMMHOI0 00eCIIeYeHHUsI:
LibreOffice - makeT oQHUCHBIX HporpamMm, pacrnpocTpaHseMbIX Ha OeCIuIaTHOH OCHOBE W
WMEIOIINX OTKPBITHIA UCXOAHBIN KO
Foxit Reader — Russian — OecruiaTHOe NpUKIATHOE NPOrPaMMHOE OOECIeUeHUE IS
IPOCMOTPA IEKTPOHHBIX JOKYMEHTOB B cTannapre PDF
Windows Media Player - cranmapTHbBIII mpourpbIBaTeidb 3BYKOBBIX M BHICO(DANIOB s
OIepalMOHHBIX cucTeM cemerictBa Windows
SentenceCheckup - mporpamma i NpOBEPKH JICKCUKH, I'PaMMAaTUKM M IPaBOINMCAHUS,
pacrpocTpaHsiemMas Ha OeCIIaTHON OCHOBE.
LanguageTool - mporpamma s HpOBepKM NpPAaBOMHMCAHUS (QHTIUICKHA, HEMEUKHH,

ucrnaHckuit u 6onee 20 Apyrux sS36IKOB), pacpocTpaHsieMast Ha OecIjIaTHOM OCHOBE.

B cootBercTBHM ¢ [lonokeHHEM O CO3aHUU CIEIUAIbHBIX YCJIOBI/Iﬁ JJI1 UHBAJIMJIOB U JIMII C

MH(POPMAIIMOHHO-TEXHOJIOTHYECKass 0a3za 00pa3oBaTENIFHOTO Tpoliecca IMPeayCMaTpUBaeT

HCIOJB30BAHUEC MATCPUATIBHO-TCXHHUYCCKUX CPCACTB C YUCTOM PA3JIMYHBIX HO30JI0THH HWHBAJINI0B U

v ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHasi uTEpPaTypa

Ne KosmuectBo B
bubauorpaguueckoe onucanue Tun
n/n ondaHoTEKE
Cotton, D. Market Leader: Intermediate Business English
1 [Tekct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - yIeOHIK 76

[China]: Pearson, [2013]. - 176 p.

Cotton, D. Market Leader: Pre-Intermediate Business English

2 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - yueOHuK 114
Slovakia: Pearson, 2012. - 176 p. - B kommi. ¢ DVD-ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 | [Teker]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - | Y9€OHHK 111
Slovakia: Pearson, 2012. - 110 p.
®umman, JI. M. Professional English : yue6. moco6ue / JI. M. 6

4 | @umman. - Mocksa : Uadpa-M, 2022. - 120 c. - ObC Znanium. yHeoHoe 3EC
- ISBN 978-5-16-106828-1 (online). - URL: nocobue
https://znanium.com/catalog/document?id=399260
ManbKoBcKas1, 3. B. AHIIIMICKUH SA3bIK B CUTYaIMSIX
MOBCEIHEBHOTO JIeTIOBOTO 00IIeH s : yueOHoe mocodue / 3.B. yaeOHOe

5 | ManbkoBekas. - Mocksa : Uadpa-M, 2023. - 223. - 9BC HocoGue 9bC

Znanium. - TekcT : anekTponHbId. - URL:
https://znanium.com/catalog/document?1d=422429



https://znanium.com/catalog/document?id=399260
https://znanium.com/catalog/document?id=422429

11.2 lonotHuTEIBHAS IUTEPATYPA

Ne
n/n

bub6anorpaguyeckoe onucanue

Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

Business Advantage. Intermediate [Tekct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

Birkin, J. Business Advantage. Intermediate [Tekcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, U. A. MTHOCTpaHHBIH SA3bIK (QHMIIMHCKUIN) B TPO(deCCHOHATbHON
JesTeNIbHOCTH : yueOHoe nocodue / Y. A. Ykpaunen. - Mocksa : PI'VII, 2019. -40c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

MiokanoBa, H. M. AHramiickuii s3bIK : yueOHOE mocoOue. - 2-e u3l., nepepad. u Jo1l. -
Mocksa: Undpa-M, 2022. - 319 c. - Tekcr : anektponHsii. - ObC Znanium. - URL:
https://znanium.com/catalog/document?id=400270

ManbkoBckas, 3. B. JlenoBoit aHTIMHACKUI S3bIK: YCKOPEHHBIN Kypc : y4ueb. mocodue / 3.
B. ManbkoBckast. - Mocksa : Uadpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 978-5-

16-100395-4 (online). - URL: https://znanium.com/catalog/document?id=399977

Iepuoauyeckue M3IaHuA:

. AKTyaJII)HBIe HpO6H€MLI (1)I/IJ'IOJIOI‘I/II/I U MCTOAWKH IIperogaBaHrsl HHOCTPAHHBIX SA3BIKOB !

Hay4HbIH KypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

HNuoctpanubie SI3BIKA B BBICILICH LIKOJIE: Hay4HbII KYPHAL. —
URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/
CoBpeMeHHBIE UCCIICIOBAHMS B 00JIACTH MIPETIOaBaHUS MHOCTPAHHBIX SI3BIKOB B HESI3BIKOBOM
By3e: HayuHbIi )xypHaL. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

Teopuss M mNpakTUKa HHOCTPAHHOIO $3bIKAa B BBICHICH IIKOJE: HAYYHBIM JKypHAIL. —
URL: https://www.elibrary.ru/contents.asp?titleid=32864

Teopus si3bIKa ¥ MEXKKYJIBTYpHass KOMMYHHKAIUS: HAYIHBIH ¥ MPO(ECCHOHATBHBIN KypHaI.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHHbIe NpodeccHOHATbHbIE 0a3bl JAHHBIX, HHPOPMAIIHOHHbIE

CIIpaBOYHbIC CUCTEMBI, 3JICKTPOHHBLIC On0JIMOTEYHbIE CHCTEMbI

12.

1. ZNANIUM.COM: snexTpoHH0-0nbaroTeunas cuctema. — URL: http:/znanium.com.

2. HOUKOH: apxuB Hay4HbIX *kypHaioB. — URL: http://neicon.ru.

3. OBC TAY: snexktponHas 6nbanoTeka [ DIeKTpoHHBIN pecypc]. — Pexxum moctyna :

http://83.234.207.58/MarcWeb2/Detault.asp

METOAUYECKHUE YKA3ZAHUA I OBYYAIOIIUXCA IIO OCBOEHHIO

JUCLMILINHBI
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https://www.elibrary.ru/contents.asp?titleid=53404
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https://www.elibrary.ru/contents.asp?titleid=31955
http://znanium.com
http://neicon.ru
http://83.234.207.58/MarcWeb2/Default.asp

OcBoenne 00yyaroImMMCs JUCLUILIMHBI MPEANoiaraeT MoCeUIeHne MPaKTHUECKUX 3aHATHH,
BBITIOJIHEHUE TPAKTHYECKUX 3aJaHHid, BBIMOJHEHUE 3aJaHUM ISl caMOCTOSTeNbHON pabotel. [lpu
MOJIFOTOBKE K MPAKTHUECKOMY 3aHATHIO O0ydYaromemycsi HeOoOXOAMMO MOBTOPUTH MPOMJAEHHBII
MaTepHal 1o U3y4aeMoi Teme, C LeNbio ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaKXkKe MPeJIOCTaBUTh
BBINOJIHEHHBIE MUCbMEHHBIE JIOMAlIHME 3aJaHus. B pamkax paHHOW y4eOHOH IUCLMILIMHBI
BBIJIENIICTCSL 0c00asi poJib U 3HAUYEHUE CaMOCTOSITEIBHOMN EATENIbHOCTH 00YYaromerocsi B mpouecce
oBiajieHus s13pIkoM. Ha Bcex aranmax oOydeHus oOpaiiaeTcsi BHUMaHUE Ha 00ydeHHe 00ydaromuxcst
METOAMKE caM00Opa30BaHUs, KOTOPAas I03BOJIET UM OBJIAJETh IPUEMaMHU U3BJIeUEHHUs HH(DOpMaK
U3 TEKCTOB, 3HAKOMUT CO CIIOCO0aMH €€ Mepeiaui Kak B YCTHOM, TaK U B IUCbMEHHOM BHJIE, a TAKXKe
B (opMe JENOBOTrO MUChMa, YCTHBIX TOKIJIAJOB, COOOIIEHUH W TMpe3eHTAUud C HCIOJIb30BaHHEM
U (GPOBBIX HHCTPYMEHTOB JUIsl pEIICHUs [TOCTABJICHHOM 3a/1a4u.

OcBoeHHNe NUCHUILIMHBI IPENonaraeT BbIIOJIHEHNE NPAKTUYECKUX 3aJaHui (IPAaKTUKH) BO
BpeMs KOHTAKTHOH paboThl C MpenoaaBaresneM JHOO B Yachl CaMOCTOSTEIbHOM paboThl. Bce
IIPAKTUYECKHUE 3aJaHus AMCLMILIMHBI IIPEIOCTABIIAIOTCS IPENOJABATENSIMM BO BpPEMS 3aHATUH M
pa3MenalTcsl B JIOKAIbHOM CceTH AKaJeMUU M AJIEKTPOHHOM HH(POPMAIMOHHO-00pa30BaTeIbHON
cpene. BeinmosnHeHHbIE NpakTHUecKue pabOThl CHAKOTCS HAa MPOBEPKY IMPENOAABATENIO OJHUM H3
CJIEAYIOUIMX CIIOCOOOB: MPEAOCTABICHHE BBIMOJHEHHOIO JIOMALIHErO 3aJaHus JIMYHO B PYKH
IIPENOAABATENI0, OTIPAaBKa IMPENOJAaBaTENI0 HA MOYTOBBIM sAummK. [Ipym oTnpaBke npenogaBaTelio
BBIMIOJTHEHHOM paboThI MO MOYTE O0y4aromemycs cielyeT 0OecledyUTh JUYHYIO0 UACHTHU(]UKAIHIO.
Kak mpaBuiio, B TeMe WM TEKCTE MUChbMa ykaszbiBaeTcs kypc, PO oOydvaromierocs, MTUCIMIUIAHA,
TeMa, 10 KOTOPOil BhINOIHEHA paboThl. OTAEIbHbIE MPAKTHUECKUE pabOThl MOTYT OBITh MPOBEPEHBI
IIPENOoAABaTENEM HEMIOCPEICTBEHHO B ayAUTOPHUH.

Jlnis 3aKpernyieHus: IpUuoOpEeTEHHBIX 3HAHUI, YMEHUI U HaBBIKOB, /Ul pa3BUTHS CIIOCOOHOCTEN
K caMOOOydYeHHI0O B JUCLMIUIMHE IPEJyCMOTpPEHa caMocCTosTeNbHass paboTta. CaMocTosTenbHas
paboTa MOXKET BBINOJIHATHCS OOYyYarOIIMMCS JIOMa WIM B ayJUTOPUAX AKaJeMUH, CIELUAIbHO
OTBEJICHHBIX JUII CaMOCTOSATENbHOM pabOThl M OCHALICHHBIX HEOOXOAWMBIM TEXHUYECKHM H
nporpamMmmMHbeIM oOecrieueHueM, goctynom k OWOC u OBC. [lng ycnemHoro BBIMOJHEHUS
CaMOCTOSITENIbHOM paboThl OOyyaroleMycsi PEKOMEHIyeTCs 3apaHee O3HAKOMHUTBCS C IepeyHeM
3aJaHui U TpauKoM ee BbINOJIHEHUs. [IoAroToBKa K NPAaKTUYECKUM 3aHATHSAM C MOCIETyHOIUM
y4acTHEM B YCTHOM OIPOCE IPEAIoJaraeT: CUCTEMATUYECKOE M3YYEHHE ayTEHTHUYHOIO MaTepHasa
U3 Y4YEOHMKOB M HCTOYHUKOB JIOTIOJHUTEIBHOW JIUTEPATypbl; IMOATOTOBKY WHJMBHUIYaJIbHOTO
BOKaOyJIsipa 10 MPOMIEHHON TeMe; paboTy CO CIPaBOYHOM JUTEPATYpOM M CIOBapeM; paboTy Han
omnOkaMu. B pamkax naHHOH yueOHONM TUCHMITIMHBI 00YYaroIUecs BBITOIHSIIOT CAMOCTOSATENIBHYIO
paboTy B BU/i€ MOBTOPEHHUS MPOUJIEHHOTO MaTepHaia Mo BCEM M3y4yaeMbIM TEMaM JECATH Pa3JieioB,
YCTHO ¥ MUCHMEHHO (MMHMChMEHHBIE AOMAIIHUE PabOThI) OTBEYAIOT HA BOMPOCHI IS MOATOTOBKU K

TCKYIIEMY KOHTPOJII0O B COOTBETCTBYIOIIEM CEMCECTPE, 4 TAKKEC I'OTOBATCA K MHANBUAYAJIbHBIM HIIN



IPYIIIOBBIM IPE3EHTALUAM I IPOXOKACHHSI IPOMEKYTOUHOM aTTECTALMU 10 AUCLUILIINHE.

J1J1s1 BBITIOJTHEHUS TPAKTUYECKHUX 33JJaHUI CaMOCTOSITEIILHOW pa0OThI IO JaHHOW TUCITUTLINHE
B JOMAallHUX YCJIOBUAX (3a mpenenamu AxajemMuu) oOydarolieMmycsi HEoOXOJUM NEepCOHAJIbHBII
KOMITbIOTEp (TUTaHIIET) W mporpaMMHbld makeT Microsoft Office He Hmwke 10 Bepcum.
CamocrositenbHas paboTa CONPOBOXKAAETCS METOJUYECKUMHU YKa3aHUSMH, pa3MEIEHHBIMH B
JOKAIBHOM ceTM AKageMuum U JJICKTPOHHOW  HH(OPMAIMOHHO-00pa30BaTEbHON  cpejie.
Metonuueckue ykasaHUsl coiepaT (QOpPMYJUPOBKY 3aJaHUs, MPUMEPHYIO TEXHOJIOTHIO
BBINOJIHEHUSI, (hopMaT caur BhIMOJIHEHHON paboThl. [IpenonaBarens BO BpeMs ay JTUTOPHBIX 3aHATHI
3apaHee 00CYy)XIaeT ¢ OOyYarolMMHCS 3a/laHue CaMOCTOSTENIbHOW paboThl M MOPSAOK €€ Cclauu.
KoHcynbTanuu 1no BBIIOJHEHUIO CaMOCTOSTENBHBIX paboT, 00CYKICHHE OTMETOK M JIOMYIIEHHBIX
oIMOOK, 3aluTa OTAEIbHBIX BUIOB CaMOCTOSITENIbHBIX paboT ocymiecTtBisiercs Bo Bpemss KCP Ha
kadenpe mnpukiagHOW HHDOPMATUKM WJIM B ayJIuTOpuu Mo pacnucaHuto. Koucynpranum
IpenojaBaTess M0 BBHIIOJHEHUIO CaMOCTOSATENIbHOW PabOThl MOTYT OCYLIECTBISATHCS MOCPEICTBOM
acuHxpoHHoro (nmoura, DM1OC) u cHHXpPOHHOTO (ZOOm, CETH) KOMMYHUKAIIMOHHOT'O B3aUMOJCHCTBUS
[0 TPEABAPUTEIBHON JOTOBOPEHHOCTH C IIPENOJABATENEM. BBINOIHIEMBIE CaMOCTOSTEIBHBIC
PpaboTHI SIBISIFOTCS JIEMEHTAaMH TEKYILEro KOHTPOJIS U OLIEHUBAIOTCs npenoaasareneM. [lomyueHHbie
OTMETKHU YUYHUTHIBAKOTCS TP BHICTABJIICHUH 3a4€Ta, 3a4€Ta C OLIEHKOM, IK3aMEHa.

®opMoii IPOMEKYTOUHOTO KOHTPOJIS BBICTYNAET 3a4eT, 3a4ET C OLIEHKOH, dK3aMeH. 3auer,
POBOIUMBIN B (hOpMe HHIUBHUIYATLHON MPE3CHTAINH 110 H3YUCHHOHW TeMe, BHICTABIISICTCS B TIEPBOM
U TPETbeM ceMmecTpax oO0ydeHwus. [ OLIEHKH pe3yJbTaToB OOY4YEHHS MO AUCHUUIUIMHE Y4eOHBIM
IUIAHOM BO BTOPOM CEMeCTpe MPEeAyCMOTPEH 3adeT C OILEHKOW, NPOBOJUMBIN B (opme
UHIMBUAYAIbHOM TpE3eHTallMd IO M3y4YeHHOH Teme. B derBepromM cemecTtpe 0oOyueHHS
OPeIYyCMOTPEH OJK3aMeH, TPOBOJAMMBEI B  (GopMe HEMOATOTOBICHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAHUS IO OJHOW U3 IPEMIOKEHHBIX TEM NPOJOJDKUTEIBHOCTHIO 1-2 MHMHYTBI; OTBETA Ha
Bomnpockl (3-5) mapTHepa WM TpenojaBaTessi MOcIe MPEICTaBICHHOIO MOHOJOra; TPYMIIOBOM
JIEJIOBOM IPE3EHTAllMU 10 M3yuyeHHOW Teme. Kpurepuu BBICTaBJIEHHS 3a4eTa, 3a4€Ta C OLIEHKOH,

OK3aMCHa O3BY4YHBAKOTCA npenoaaBaTejicM Ha IMEPBLIX 3aHATUAX I10 JUCHHUIIIINHE.



13. JIUCT COI'JTACOBAHUA

CocrtaBui:

3aBeayronuii Kadeapoit HHOCTPAHHBIX SI3BIKOB
H.A. Kopneesa, K.1.H., JOLIEHT

3aBenyIoUIHii BbITycKaroliei kadeapoit
H.B. Crpekanosa, J1.11.H., TOIEHT

HMupexrop bBUK
O.B. banakuna

Hauansuuk OOVII
C.B. ®upcosa

(moamuce)

(nmoxnuce)
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