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1. HNEPEYEHb KOMIIETEHIIMHA U 3TAIIbI X ®OPMUPOBAHUS B ITPOIIECCE
OBYYEHMUA 110 JUCHUIIJIMHE

OlleHOUHBIE MaTepHaIbI

(cpeactBa) chopMUPOBAHBI

Ha OCHOBaHMH (enepasbHOTO

ToCyadapCTBECHHOI'O O6pa30BaTeJ'IBHOFO CTaHJapTa BBICHICTO O6pa30BaHI/IH II0 HaIIpaBJICHUIO

noarotoBku 38.03.02 «MenemxkMeHT» (ypoBeHb OakallaBpHara), YTBEP)KICHHOTO MPHUKAa30M

MunucrepcTBa obpaszoBanus M Hayku Poccuiickoit @enepanuu 12.08.2020 Ne970 u yyeOHOTO

maHa HarmpasieHus: noAarotoBku 38.03.02 «MenemxmenTy, npoduias (IporpaMma OakagaBpuaTa)

«bu3Hec-anamuTHKA B ynpaBnqueCKoﬁ JACATCIIBHOCTH .

OI_ICHKa C(I)OpMPIpOBaHHOCTI/I KOMIIETCHIIUM Ha KaXKJIOM 3TaIle o6yqu1/151 MMPOUCXOOUT YCPEC3

OIICHKY TUTAHUPYEMBIX PE3YJIbTATOB O0YUYEHUS 10 AUCIUILINHE (3HAHUN, YMEHUN, HABBIKOB).

Pesynbratel ia OMBIC
OCBOCHHSI VHukatopl HHPYCMBI Orarbl popMUpPOBAHHST
00pazoBaTesbHOM HOCTHKCHUA PE3yJIbTaTbI KOMIIETEHIINN Oneroumbe
POrPaMMBbI KOMIICTCHIINH 0byHermA 1o (cemecTpbl, TEMBI) CpecTRa
(KOMITETEHIIHH ) FHcHH ©
3uars: Cemectp 1
-CUCTEMY U Paznen 1. Global
CTPYKTYpPY Market o
UHOCTPAHHOTO Tema 1.1. Globalization Vermbiii onpoc
SI3BIKA,; (IpaKTUKyMm) o
- pa3InyYHbIE Tema 1.2. Brands HDOIICHHO
ACIICKTHI sI3bIKA: (paKTUKyMm) MI;T:I[H My
YK—4- (hOHETUYIECKOH, Paznien 2. Business B1 CI;Maery .
CriocoGen VK- 4. | 7excuueckuii, organization P
OCYIIECTBIIATH FpaMMaTHHeCKHﬁ, Tema 2.1. Employment 11.12.2.1.22
,Z[eHOByIO OCyH‘IeCTBHHeT B T.4. CTPYKTYpPY (HpaKTI/IKYM) 2' 3" 2' 4'.’ Fh e
KOMMYHHKAIio | 7o oby o nocTpoenus ¢pas, | Tema 2.2. Trade Bo 2 oer
B VCTHOI 1 KOMMYHUKAIM | TPEIIOKEHHH, (MpaKTHKYM) Bo 2 cemectpe
Y IO B YCTHOH U | BBICKA3bIBAHHUS ot 110 TEMam
IHCEMEHHORM Y ’ Tema 2.3. Organization
HI/ICBMCHHOI\/’I HGJ‘IOCTHO]"O (HpaKTI/IKyM) 3 . 1 ,3 .2.,3 .3 .,4. 1 .y
(dopmax Ha dopmax ma TEKCTA. 42.,43.5.1.,52.
rOCyJIapCTBEHHO p Tema 2.4. Money
- aJIcKBaTHbIE 5.3.54.
M SI3BIKE MHOCTpaHHOM (TipaKkTHKYM)
p o (BIX) SI3BIKE SI3BIKOBBIE B 3 cemectpe
q)occymcml/l (ax) cpeacTBa s Cemectp 2 110 TEMaM
cacpannn 1 peanu3anuu P 3. Strat 6.1.,6.2.,6.3.,6 4.
HHOCTPAHHOM OCHOBHBIX Tagﬂeg 1' Et}?' cey ,6.5.7.1.8.1.,8.2
(pIX) s13BIKE(AX) peUEBbIX ( ;h;allq H . )1cs 83,84,
yHKImiL; T P 3 ;yédh B 4 cemectpe
- COBpPEMEHHBIE (rfl‘;ir - )ange 110 TEME
TeXHUKH U T P ; ;‘yg‘tr t 9.1.9.2.93.9.4.
CrI0CO0B! 1eToBOMH | + SMa 2-3. STALEEY 9.5.9.6.9.7.9.8
MHUCEMEHHOM U (npaKTHKyMm)

YCTHOU
KOMMYHHUKAIUU;

- KpUTEPUH,
MPEABSIBISIEMBIE K

Paznen 4. Leadership
Tema 4.1. Cultures
(mparcTriym)

Tema 4.2. Leadership




oopmieHuto
NEJIOBOU
KOPPECIIOHICHIIN
u;

- OCHOBHBEIC
TpeOOBaHUS K
CO3JIaHHUIO
NEJIOBOU
MpE3EHTALNH;

- KyJIbTYPY, CTHIIb
JKU3HH,
HaIlMOHAJILHBIN
MEHTAJIUTET
HOCHUTENCH SA3BIKa
IS
MPpEeA0TBPAICHUS
HENMOHMMAaHHs Ha
MEXIUYHOCTHOM U
npodeccuoHaIbHO
M YPOBHE.

YMmeTh:

- IOHUMATh peyb
HOCHTEJs1/ el
SI3bIKa B YCTHOU U
MMUCHhMEHHOU
¢bopmax;

- aJIeKBaTHO
BOCTIPOM3BO/IUTH
HEOOXOIMMBII
Habop
KOHCTPYKIUA U
TEPMHUHOB B
MOHOJIOTHYECKOM
M JUAJIOTUYECKON
peun;

- IOHUMATD
ayTeHTUYHbIE
MMMCHhMEHHBIE
TEKCTHI,
WCTIONB3Ys pa3HbIe
TEXHUKHU YTCHHUS;

- U3BJIEKATh
HE00X0IUMYIO
UH(pOpPMAIUIO U3
OpPUTHHAJILHOTO
TeKCTa Ha
WHOCTPaHHOM
SI3BIKE,
aHaJIM3UPOBATb,
0000111aTh, IETIaTh
BBIBOJIBI.

- BECTHU JICJIOBYIO

(mparcuicyn)
Tema 4.3. Competition
(mpacHicym)

Paznen 5. Business
vision

Tema 5.1. Innovations
(mpacHicym)

Tema 5.2. Business and
environment
(TIpaKTHKyM)

Tema 5.3. Franchising
(TIpaKTHKyM)

Tema 5.4. Business
communication

(npaxcicym)

Cemectp 3

Pazpen 6. Insights Into
Management

Tema 6.1. The nature of
Management
(mpakTHiyM)

Tema 6.2. Management
Styles (mpakTrKyM™m)
Tema 6.3. Team
Building (npaxtukym)
Tema 6.4. Risk
(mpaKTHIyM)

Tema 6.5.
Crisismanagement
(IpaKTHKyM)

Paznen 7. Motivation
Tema 7.1. Motivation in
Management
(IpaKTHKyM)

Paznen 8.
Communication in
Business

Tema
8.1.Communication in
Business (paxTuxym)
Tema 8.2. E-commerce
(IpaKTHKyM)

Tema 8.3. Customer
service (PaKTUKYM)
Tema 8.4. Writing report

(TIpaKTUKyMm)

Cemectp 4

Paznen 9. Global
Companies

Tema 9.1. Globalization




KOPPECTIOHICHITH
I0;

- IOHUMATh Ha
CIIYX peyb
HOCHTEJICH S3BIKA.

Baagern:

- HabopoM
SI3BIKOBBIX
CpPEICTB,
HEOOXOIUMBIX IS
peanuzanuu
YCHENIHON
KOMMYHHKAIIHH B
KOMaH/IE;

- HaBBIKAMHU
paboThI CO
CIIPaBOYHOM
JUTEPATYPOU U
CJIOBapsIMU;

- TEXHUKaMH1
apryMeHTaIuu
BEJICHUS
JIMCKYCCHU B
YCTHOM U
MMCbMEHHOM
BU/JIE, M1OJIb3YAChH
3HAKOMBIM
JIEKCUYECKUMHU U
rpaMMaTH4YE€CKUMHU
CpeacTBaMu
SI3BIKQ;

- TEXHOJIOTUEN
CO3/1aHUsA

pi (N (0):10) %
MpE3EHTALMKU Ha
WHOCTPAaHHOM
SI3BIKE;

- HaBBIKaMU
(buKcupoBaHus
OCHOBHOU HJIEH H
BTOPOCTENEHHBIX
JleTanel B yCTHOU
H MICbMEHHOU

KOMMYHHUKAIIUH.
YK-4.3 - 3HaTh:
Ocymectisie
- CTUJIb JIEJIOBOTO
T JICTIOBYIO
o01IEeHus,
KOMMYHHKAITH
.. | OCHOBBI
10 B IU(pOBOI .
myOJIUYHON peun,
cpere,
MOATOTOBKH
MIPUMEHSIS B

Mpe3eHTali, B

and Global
Management
(mpaxTHIyM)

Tema 9.2. Coca Cola

Company (TIpakTHKyM)
Tema 9.3. Success

(mpacHicym)
Tema 9.4. General
Motors Company
(IIpaKTHKyM)

Tema 9.5. Failures
(IpaKTHKyM)

Tema 9.6. Microsoft
Company (TpaKTUKyM)
Tema 9.7. Virgin Group
Company (TpaKTUKyM)
Tema 9.8. Future of the
Business (mmpakTrkym)




TOM YHCIIC
cpeacTna
BUJICOKOH(Depe
HIICBSI3H U
KOJIJIEKTUBHOM
CETEeBOH
paboThI

T.4. C MOMOIIBIO
IIIT: PowerPoint,
Google  Slides;
npaBuiIa

odopmiteHUs
NEJIOBOU
MEPETHCKy, B T.U.
c MOMOUIBIO:
Grammarly,
Beewriter.
Ymers:

- UCIIOJIb30BATH
MHOCTPAHHBIN
A3BIK B
MEXJIMYHOCTHOM
oO0eHnu u
npodeccuoHanbH
OH JIeSITeIILHOCTH,
B T.4. c
MIPUMECHEHHEM
wiarpopm I
MIPOBEICHUS
BHICOKOH(]EepeHIT
2478 u
OpraHu3aIuu
COBMECTHOM

pabotrer  Google
Meet, Microsoft
Teams, Zoom,
SIanmexc
Tenemocr.

Baanern:

-HaBBIKAMU
pabotsl B Google-
JOKYMEHTaX JIst
oOMeHa
npodeccuoHanbH
oif nHpopmanuen
Ha

WHOCTPAHHOM 513
bIKE; HAaBBIKAMH
nepeBo/ia
TEKCTOB, B T.4. C
MTOMOIIBIO
OHJIaNH-
CJIOBapen:
English English
Dictionary,




Multitran,
Longman
Contemporary
Dictionary,
Longman
Business
Dictionary u ap.

2. OIEHOYHBIE MATEPHAJIBI (CPEACTBA) JISA TEKYIIEI'O KOHTPOJIA U

OLIEHKHU

3HAHUM,

YMEHWH,

HABBIKOB, OBECIIEYUBAIOIIUX

®OPMHUPOBAHUA KOMIETEHIIWI B ITIPOIIECCEOBYYEHUSA MO TUCITATLIMHE

OHGHO‘-IHBIG MaTepuajibl Ui TCKYHWICTO KOHTPOJISA 1O AUCHUIUIMHE: B TCYCHHUEC CCMECTpPaA

OCYILECTBIISIETCA MOYPOUYHBIM KOHTPOJIb YCTHBIX OTBETOB (IMAJIOTOB U MOHOJIOTOB), ayJIUPOBAHMS,

YTEHUST W THUCBMEHHBIX paboT (Hampumep,

MMCBMEHHBIX JIOMAallHUX 3aJaHuii), a TaKke

CaMOCTOATCIIbHAA pa60Ta O6y‘I&IOH.IPII>iCHOB - IOATrOTOBJICHHOC MOHOJOIN4€CKOC BBICKA3bIBAHHUC B

BUJIE OTBETA HA BOIPOC (CM. HUXKE 110 CEMECTPaMm).

Onenka BbICTaBISETCS 3a pabOTy Ha Ka)JJAOM 3aHSATUH, YUUTHIBAIOTCS BCE BHJbI pEUeBOM

JeSITeNIbHOCTH (ayupoBaHue, TOBOPEHHE, YTEHHE, MUCbMO), a TaK)Ke YMEHUE a/IeKBaTHO, 10 TEME,

OTBCTUTH Ha BOIIPOCHI K TCKYHIEMY KOHTPOJIIO, MPCEACTABJICHHLIC HHUIKC. OI.[CHKa BBICTABJIACTCA

COOTBCTCTBCHHO KPUTCPUAM OLICHUBAHU.

Kputepun onenkn ypoBHsi cpopMHPOBAHHOCTH A3bIKOBBIX HABBIKOB H pe4eBbIX YMEHHUIl

Buja nesiteJibHOCTH

Onenka

Kpurepuu ouenku

1. AynupoBanne

OTANYHO

80-100 % mpaBUJIbHBIX OTBETOB. AJZIeKBaTHAs ObICTpast peaKIyst

Xopouio

70-79 % npaBUIBHBIX OTBETOB

Y 1OBIETBOPUTEIHHO

50-69 % npaBUIBHBIX OTBETOB

HeynosneTBopuTebHO

Memnee 50% npaBHIBHBIX OTBETOB

2. l'oBopeHue

OTan4HO

KomMmyHuKaTHBHas 3afada yCHeUmIHO pemreHa. Peus cBobOojaHas,
Oernasi, MIPEIUIOKEHUS CJIOKHBIE, HIOJIHEIE, CBSI3HBIE,
nocnenoBaresibHple.  OObeM  BbICKasblBaHusi: MoHosmor — 20-30
npeiokeHuit; auanor —15-20 B muHyTy. Mcmonb3yercs mmpoxuii
JUana3oH SI3BIKOBBIX CPEJACTB U CIIOXKHAsl CTPYKTypa IpPeyIOKCHHH.
JHomyckaercs or 1 go 3 rpaMMaTU4ecKHX, JEKCHUYECKHX,
(hOHETHYECKHMX OIIMOOK, HE NPENIATCTBYIONINX KOMMYHHUKAIIHH.

Xoporo

CBsi3Hast peyb CPEIHET0 TeMMa, 00heM BBICKA3BIBAHHS: MOHOJIOT - 14-
19 npennoxxenuit; auanor — 10-14. KoMMyHukaTUBHAs 3a7a4a B LIETIOM
pelreHa ¢ HEKOTOPHIMH OTOBOpKaMH. JlMama3oH SI3BIKOBBIX CPENCTB
HAaXOJWUTCS B OCHOBHOM B COOTBETCTBHH C MIPOTpaMMOi Kypca.
Homyckaercs or 4 10 6 TpaMMaTHYeCKHX, JIEKCHYECKHX,
(hOHETHYECKUX OMIMOOK, HE MPENATCTBYIOMINX KOMMYHHKAIIUH.

Y 10BIETBOPUTEIHHO

MeuieHHBIId  TeMIT pedd, OOJbIIOe KOJMYECTBO TIay3, MpoCTas
CTpyKTypa npemtoxkeHnid. O0beM BbICKa3bIBaHMA: MoHomor — 10-13
NpeanoKeHuit; quanor — 7-9 mnpennoxenuit. Jlomyckaercs ot 4 g0 8
JIEKCUYECKUX, IPaMMAaTHYECKUX, (POHETUYECKHUX M KOMMYHHKaTHBHO-
3HAYUMBIX OMINOOK.




HeynosnerBopurenbsHo

KoMMyHuKaTHBHAs 3a7aua He pellieHa, TEMIl PeYd OYeHb MEJJICHHBIH.
Hcnonp3yrorcss 0OpBIBOYHBIC, HECBSI3HBIC MPEIIOKCHUS. Bokalyisip
MIPUMHUTHBHBIH. O0BbeMBBICKAa3bIBAHHUS MOHOJOT —  McHee
10npemioKeHul; IHAIOT - MeHee 6 MpeIIOKCHMIA.

3. Urenune

OTIN4YHO

[omroe u TouHoe (90%-100%) mOHMMaHWE CONCPXKAHUS TEKCTa,
YMCHHE TepenaTh  COJCpXKaHWE CKaTo H  Pa3BEpHYTO  C
HCIIOJIb30BAHUEM AaKTUBHOW JiekcukHu. Jlomyckaercs or 1 nmo 3
HerpyObIX rpaMMAaTHYECKHUX U JICKCHYECKHX OIIMOOK.

Xoporto

[Nonnmanme comepkanms Tekcta B menoMm (70%-89%), ymenue
nepenaTh COJACPXKAHUE CKATO U PA3BEPHYTO C HCIOIb30BAHHEM
aKTHBHOW Jekcuku. Jlomyckaercsor 4 10 6 rpaMMaTHYECKHUX,
JIEKCHYECKUX U (DOHETHUECKUXOIITHOOK.

Y 10BNETBOPUTEIHHO

Hemommnoe wu  HetouHoe (50%-69%) moHUMaHWE COAEPIKAHUS
MPEUIOKEHHOTO TEKCTa, 3aTpPyIAHEHUs NpU Iepefade ero Ha
HWHOCTPAHHOM A3bIKEC, HC UCTIOJIb30BAHUEC HOBBIX JICKCHYCCKUX CAMHMUIIL.
Homyckaercs or 6 g0 10 rpaMMaTHYeCKHX, JIEKCHUECKUX U
(hOHETHUYCCKUX OLIMOOK, YaCTh M3 KOTOPBIX SBISICTCS ITPYOBIMU.

HeynosnerBopurensHo

[TonHOE HEenmOHMMaHKE COAEP)KAHUS WM HETOYHOE IOHUMaHue (MeHee
50%) npea’IoXEHHOTO TEKCTa, HEyMEHHe IiepefaTh €ero Ha
WHOCTpaHHOM s3bIke. Bomee 10 rpaMMaTrndeckux, JEKCHYECKHUX H
(hOHETHYECKUXOIITHOOK.

4. IIucbmo
(opunmanbHas
JaeJioBast
KOPpeCoH/eHIIs)

OTIN4YHO

PaboTa comepKUT YETKYI0 M INPO3PayHyld CTPYKTYPY: BBIACICHHBIC
BBEJICHWE, OCHOBHYIO 4YacTh MW  3aKioueHue. lcmomb3yercs
pa3HOOOpa3HBIl aKTUBHBIA BOKaOYJsAp, JIEKCHYECKHE EIMHUILEL,
CBS3BIBAIOIINE CMBICTIOBBIC YacTH, UMEETCSl YEeTKOE NPEICTaBICHHE O
TEXHHKE IIMCbMa M  CIOCO0AaX  PACKPBITHA TEeMbl.  XOpOLIO
IIpOCMaTpPUBACTCA CMBICJI HAITMCaHHOTO. OpraHmaum{ pa6OTBI
COOTBETCTBYET 3aJaHUI0 U  o0ecreduBaeT YMTATEII0  YETKOe
nmoHnuManue Tembl. JlomyckaroTcs 1-3 HerpyOble IpaMMaTHYeCKue,
Jekcuyeckue M opdorpaduyeckue OMMOKHM, HE HapylIarolue
TOHUMaHHE.

Xopomo

Pabora nmeer 4yeTkyro CTpyKTypy. BokaOymsp amexBareH, He Bcerna
MIPOCMAaTPHUBACTCS yYMEHHE CBS3BIBAThH MEPEXO0J| OT OJHOW MBICIH K
npyroii. ConepkaHue paOOTHl BBICTPOEHO JIOTHYECKH, HO TEMBI
OIIpE/ICNICHHBIX YacTeil MONHOCThIO HE PacKphIThL. Jlomyckaercs ot 4
10 6 TpaMMaTHIECKHX, JIEKCHIECKUX B opPorpaguaecKkix OmudoK, He
HapyIIAOMUX TIOHUMAaHHE.

Y 10BNIETBOPUTEIHHO

JemoHcTpupyercsi ciaboe pacKpeITHE TeMBI, paboTa OpraHHM30BaHA
CJIMIIKOM TPOCTO, CMBICT MECTaMH HesceH. VICHoip3yeTcsl CIHMIIKOM
mpocToii  BokaOymsp. HacuuteiBaetes 7-10 rpaMMaTHYECKHX,
JICKCHYECKUX U opdorpaduueckux OIMHOOK, HE HaPYIIAKIINX
[TOHUMAaHHE.

HeynosnerBopurenbHo

PaboTa He cTpyKTypHpOBaHa W HE OPraHU30BaHA JOJDKHBIM 00pa3oMm.
CMBICT MecTaMH HE sCeH. BOKaOyJSIpIpUMHUTHBEH, HCIIOJIB3YIOTCS
OTJICNIHBIC HM30JMPOBAHHBIC CJIOBA, HE CBS3aHHBIC OOPHIBOYHEIC
npeioxkeHus. Jomymenooonee 10 rpaMMaTiIecKux, JIEKCUIESCKUX H
ophorpadruecKUXOINOOK.

Cnmcok BONPoOCOB /il MOATN0OTOBKH K TeKYILIeMy KOHTPOJIIO B 1 cemecTpe:

dopMyIHpOBKa BOIPOCOB K TEKYIIEMY KOHTPOIIO B 1 cemecTpe NOIHOCTBIO

COOTBETCTBYET HAMMEHOBAHUIO U COJICPKAHUIO 3asIBJICHHBIX TEM.
Pa3pea 1. Global Market
1. What is Marketing?

2. What are characteristics of Marketing?
3. What is branding?




4.
5.

Why do we need brands?

What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.
11.
12.
13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What are the advantages of being the local Co?
What are the disadvantages of being the local Co?
What are the ways to globalization?

What is urgent: globalization or localization?
Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

Pa3nea 2. Business organization

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Cnncok BONpoCoB /sl MOATOTOBKH K TeKYIIeMY KOHTPOJIIO BO 2 ceMecTpe:

@®opMyJIUpOBKAa BOIPOCOB K TEKYIIEMY KOHTPOJII BO 2 CEMECTPE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHUIO U COACPIKAHUIO 3asIBJICHHBIX TCM.

l.
2.

Pa3pea 3. Strategy

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.



What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

NS kW

What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.
8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
9. Give 3 arguments for and 3 against a merger.
10.  How can mergers affect the future development of the company?
Pa3nea 4. Leadership
1.  Which is worse in your opinion: to offer or to accept a bribe?
Make a portrait of honest business person.
Make a portrait of dishonest business person.
What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

S

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?
Pa3pen 5. Business vision

1. What are 3 advantages of stating one’s strategy in mission statement?

2. What are 3 disadvantages of stating one’s strategy in mission statement?

3. What is the difference between mission and strategy? What is more significant for a
company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

4

5

6.  What are opinions of 5 business leaders to change?

7 What are main tips of successful business communication?

8. Give key elements that a leader of a company must consider introducing the change.
9.  What should a leader of a company avoid introducing the change to the organization?
10. Innovations: good or evil?

11. How does business affect environment?

12.  What are positive facets and difficulties of a small business?

13.  What are pros and cons of a global business?



Cnucok BONPOCOB /ISl OATOTOBKY K TEKYIIEMY KOHTPOJIIO B 3 cemecTpe:

®opMyJIMpOBKa BONPOCOB K TEKYILIEMy KOHTPOII B 3 CEMECTpe IOJHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUIO 3asIBJICHHBIX TCM.

Pa3nea 6. Insights Into Management

1.
2.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Pa3gen 7. Motivation

1.
2.

N R

9.

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why
not?

Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

Pa3gea 8. Communication in Business

10.
11.
12.

What risks do businesses face?
What are the key steps to effective risk management?
Comment on the following management style: directing. Summarise the main features of

this style.



13.  Comment on the following management style: discussing. Summarise the main features of
this style.

14.  Comment on the following management style: delegating. Summarise the main features of

this style.

15.  Comment on the following management style: delegating. Summarise the main features of
this style.

16.  How does customer service in our country different from customer service abroad?

17.  What types of business correspondence do you know? What are their main features?

18.  How does report writing differ from other types of business correspondence?

19. What is the future of business in Russia?

Cnucok BONpOCOB /LISl NOATOTOBKH K TeKYyleMYy KOHTPOJIIO B 4 ceMecTpe:
@®opMyIupoOBKa BONPOCOB K TEKYIIEMy KOHTPOIIO B 4 ceMecTpe IOJHOCThIO
COOTBETCTBYET HAMMEHOBAHUIO U COJICPIKAHUIO 3asIBICHHBIX TEM.

Paznen 9. Global Companies

1. What is the future of global business?
2. Dwell on personal skills required in management. Which of them do you possess?
3. Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which

of them appeals to you more? Give your reasons.

What are main peculiarities of Globalization in Management?
What are main peculiarities of Globalization in Marketing?
What are pros and cons of the process of Globalization?
What are main laws of Globalization?

What are for and anti- Globalization movements?
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Dwell on the usefulness of the process of globalization for government, companies and
common people

10.  What is the difference between Global and Local Management?

11.  How is the process of Globalization connected with companies’ development?
12.  Give a characteristic of a global trade.
13.  Speak on dependence in terms of Globalization.

14.  How does Globalization affect cultures?

15.  Dwell on the Coca-Cola Company; its SWOT-analysis.

16.  What is Success in terms of Management?

17.  Dwell on the General Motors Company; its SWOT-analysis.

18.  What kind of failures can a company face? How to avoid them?



19.  Dwell on the Microsoft Company; its SWOT-analysis.
20.  Dwell on the Virgin Group Company; its SWOT-analysis.

3. OIHEHOYHBbIE MATEPHAJIbBI (CPEACTBA) JJISA MPOBEJEHUSA
MPOMEXXYTOYHOM ATTECTAIIMH MO JUCITATIJIMHE

JUist OLIeHKH pe3ynbTaTOB O0YYEeHHUs 10 JUCHUIUIMHE YUYeOHBIM IUIAHOM B NIEPBOM CEMECTpE
MIPeIyCMOTPEH 3a4eT, MPOBOJUMBIN B (popMe MHIUBUAYaIbHOU Mpe3eHTauuu mno teme: “Company
History”.

Jlis oLileHKH pe3ynbTaToB 00yUEHUs M0 AUCIUILIMHE YUeOHbBIM IIJIJAHOM BO BTOPOM CEMECTpE
IPEIYCMOTPEH 3a4eT C OIEHKOW, MPOBOAUMBINA B (hOpME MHIMBHIYyaTbHON MPE3ECHTALNHU 110 TEME:
“Product Presentation”.

Jl1st oueHKH pe3ynbTaToB 00yUeHHUs M0 AUCHUIIMHE YYEOHBIM IUIAHOM B TPETHEM CEMECTPE
NOpeIyCMOTPEH 3adeT, NPOBOJUMBIN B (QopMe WHAMBUIYalIbHOH mpe3eHTauuu mno teme: “Bank
Presentation (Finance)”.

Jnsi omeHKH pe3ynbTaTOB OOYYEHHS IO JUCHMIUIMHE YYEOHBIM IUIAHOM B YETBEPTOM
CEMEeCTpe MpeIyCMOTPEH OSK3aMeH, MpOBOAUMBIM B  ¢opme: 1) HEMOArOTOBICHHOIO
MOHOJIOTHYECKOT0 BBICKA3bIBAHUS 110 OJHOM M3 MPEAJIOKEHHBIX TEM IMPOAOKUTENBHOCThIO 1-2
MHUHYTBl (BCE TEMBI COOTBETCTBYIOT BOIpPOCaM JJisi TOATOTOBKM K TEKYIIEMY KOHTPOJIIIO
oOyuaromuiicsioB B 1-4 cemecTpax); 2) orBeTra Ha Bompochl (3-5) mapTHepa WM IpenojaBaTens
MoCJIe TIPEACTABICHHOTO MOHOJIOTA; 3) IPYIMIIOBOM AEJIOBOM Mpe3eHTanuu mo teme “Multinational

Company” (3-5 uenoBek).

OLIEHKA 3HAHUI OBYYAIOLLIMXCS HA 3AUETE (1 cemectp)

VK—4- Cnoco0OeH OoCyUIeCTBIATh [EJIOBYI0O KOMMYHHUKAIMI0O B YCTHOH W MHUCHhMEHHOM
dbopMax Ha TocynapcTBEHHOM si3bike Poccuiickoii Depepaniui 1 HHOCTPAHHOM (BIX) SI3bIKE(aX)

YK-4.2. - o0y4aromuiicst OCyIeCcTBISET IEIOBYI0 KOMMYHHUKAIIMIO B YCTHOM M IUCbMEHHON
dbopMax Ha HHOCTPAHHOM (bIX) SI3BIKE (aX)
o 00yYaromuicsi 3Ha€T CUCTEMY M CTPYKTYPY HMHOCTPAHHOTO $I3bIKA; pPa3IMYHBIC ACTEKTHI
s3bIKa: (DOHETUYECKOW, JIEKCHYECKHH, TpaMMaTUYeCKH, B T.4. CTPYKTypy NOCTpoeHus ¢pas,
NPEJIOKEHUH, BBICKA3bIBAaHUS, LEIOCTHOTO TEKCTAa; aJeKBaTHBIC S3BIKOBBIE CpEACTBA s
peanu3aii OCHOBHBIX PEYEBBIX (YHKIIMIA; COBPEMEHHBIE TEXHUKH U CIIOCOOBI JEIIOBOM
MUCBbMEHHOW M YCTHOM KOMMYHHKAIIMHM; KPUTEPHUH, MPEABIBIIEMbIE K O(DOPMIICHUIO IEIOBOMH

KOPPECHOHICHIIH; OCHOBHbIE TPEOOBaHUS K CO3JAHUIO JI€JIOBOM MpE3eHTAlUH; KYJIbTYpYy, CTHIIb



KHU3HHU, HAIMOHAJIBHBIA MEHTATUTET HOCUTENCH s3bIKa JUIS MPEJOTBPALICHHUS HEMOHHMMAaHUS Ha
MEXITMYHOCTHOM U NMPO(HECCHOHAIIEHOM YPOBHE.

YK-4.3. - o0yuarommiicsi OCYIIECTBISET EJIOBYI0 KOMMYHHUKAIMIO B IU(pOBOI cperne,
IPUMEHSS B TOM YHCIIE CPEJICTBA BUJCOKOH(PEPEHIICBSI3U U KOJIJIEKTUBHOM ceTeBON paboThI
o o0yyaromuiicsi 3HaeT CTUJIb JEJIOBOTO OOIIEHHUS, OCHOBBI MyOJIMYHON peuu, MOATOTOBKU
npe3eHTanui, B T.4. ¢ nomoinsto III1: PowerPoint, Google Slides; npaBuia odopmienus nenoBon
MEepenucKy, B T.4. ¢ moMoIibio: Grammarly, Beewriter.

OneHka JOCTHXEHHMA  OOydYaroIUMCs — 3alUIaHUPOBAaHHOTO  pe3yjbTara  OOydeHUs
OCYLIECTBIIIETC 10 pe3yJbTaTaM NpPEICTaBICHUS HWHAWBHUIYAIbHOM NPE3EHTALUUA 10 TEMeE:
“Company History”, mo TOMY, HAaCKOJbKO YCIEUIHO OOyYaloImUHCS CMOT MPEICTAaBUTh
uHGOpMAIIMIO TI0 3asBJICHHOW TeME Ha aHIVIMKHCKOM s3blke. Bce 1M acmexkThl OcBEeTW I, Jall Jin
OTBETHI HAa BCE BOMPOCHI U3 MPEACTaBIEHHOIO HUXKE CIHUCKA, KacaTeJIbHO TOM KOMIIAaHUU, KOTOPYIO
OH NpEJCTaBiseT. YIOTPEOUa U OH TEPMUHBI U (Ppa3bl, KOTOPbIE OTHOCATCA K JAHHOW Teme, T.€.

HCITOJIB30BaJI JIM TCPMHUHOJIOTUIO JCJIOBOTO A3bIKA.

CnucoK BONPOCOB /ISl MOATOTOBKH K 324eTy:
1. What do you know about Ford’s history?
Why are Dr. Martens (DMs) so popular?
Name three Bic products.
What have you learnt about this company’s history?
What are the advantages of disposable products?
What are the two key events in the company history of Zurich Financial Services group?
Why is introduction an important part of a presentation?
Bic’s success in a throw-away world
What is Marketing and its characteristics?
. What is branding?
. Why do we need brands?
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. What steps should a company take to create a new brand?
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. What is counterfeiting?
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. How can companies protect their brands from piracy?
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. What are the advantages and the disadvantages of being the global Co?
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. What are the advantages and the disadvantages of being the local Co?

—_
~

. What are the ways to globalization?

—_
o]

. What is urgent: globalization or localization?

[a—
O

. Which are the ways to globalization?



20. What are the advantages and the disadvantages of being small Co?

21. Make an overview of advertising media and methods?

22. How to choose the best way to advertise a product?

23. Advertising is not a waste of money, is it?

24. Advantages of outdoor advertising over the commercials.

25. What is the difference between corporate and product advertising?

26. What methods of advertising are more effective in each case?

27. What are the most efficient and the least efficient methods of advertising?
28. What makes a good advertising?

29. What are vivid examples of successful and unsuccessful advertising?

30. What makes a successful presentation?

OLIEHKA YMEHUM 1 HABBIKOB OBYUAIOIIUXCS HA 3AUETE (1 cemectp)

VK—4- Cnoco0GeH OCylIecTBIATh JEIOBYI0 KOMMYHHKAIIMIO B YCTHOH W THCBMEHHOU

dbopmax Ha rocygapcTBeHHOM si3bike Poccuiickoit denepariuu 1 ”HOCTPAHHOM (BIX) sI3bIKE(aX)

YK-4.2. - o0yuaronuiicsi oCyIecTBIseT AeI0OBYI0 KOMMYHHKAIIMIO B YCTHOW U MMUCbMEHHOM
dbopMax Ha HUHOCTPAHHOM (BIX) sI3BIKE (aX)
. 00ydJaromUiCs yMeeT MOHWMATh PeYb HOCHUTEIS/JCH s3bIKa B YCTHOH M TNHCBMEHHOM
dopMax; aaeKBaTHO BOCIPOU3BOJUTH HEOOXOJMMBIM HAOOp KOHCTPYKUUH W TEPMHUHOB B
MOHOJIOTHYECKOM M JUAJIOTMYeCKOM pedyd; IOHUMAaTh AayTEHTHUYHbIE IUCHbMEHHBIE TEKCTHI,
UCTIONb3Ysl pa3Hble TEXHUKHM YTEHHS; U3BJEKaThb HEOOXOIUMYI0 MH(OPMAIMIO U3 OPUTHHAIBLHOTO
TEKCTa Ha WHOCTPAHHOM S3bIKE, aHAJIM3UPOBATh, 00O0OIIAThH, JENAaTh BBIBOJBI, BECTH JCIOBYIO
KOPPECIOH/ICHIIMIO; TIOHUMATh Ha CIIyX pe4b HOCUTENCH s3bIKa.
o oOyyaromuiicss BiazeeT HAOOPOM S3BIKOBBIX CPENICTB, HEOOXOMUMBIX [UIsl peaTU3alliy
YCIIEIIHOM KOMMYHMKAIlMU B KOMaH/1e; HaBbIKaMH PabOTHl CO CIPABOYHOMN JIUTEPATypOH U CIIOBAPSIMH;
TEeXHUKaMH apryMEHTAallUd BEICHUs JUCKYCCHH B YCTHOM U NMHCHMEHHOM BHUJE, MOJB3YACh 3HAKOMBIM
JEKCUYECKHMHU U TPAMMAaTHYECKUMH CPEJICTBAMU S3bIKa; TEXHOJIOTUEH CO3aHus AET0BOM Mpe3eHTAH
Ha MHOCTPAHHOM #A3bIKC;, HaBbIKaMH q)HKCI/IpOBaHI/IH OCHOBHOMH HUJCU U BTOPOCTCIICHHBIX ,Z[eTaJIeﬁ B
YCTHOH U MHCbMEHHOM KOMMYHHUKAIIUH.

YK-4.3. - o0yyarommiicsi OCYIIECTBIsET JEJIOBYI0 KOMMYHHUKAIMIO B IU(pOBOI cperne,

IMPUMCHSISI B TOM YHUCJIC CPEACTBA BI/IZ[eOKOH(I)CpeHI_ICBHSI/I U KOJIJIEKTUBHOM CETEBOM pa6OTbI

hd 06yqa}0m1/1171051 YMEET HCIIOJIb30BATh HHOCTpaHHBIﬁ A3BIK B MCKJIIMYHOCTHOM OGH.[GHI/II/I n

npoecCHOHATBPHON AEATENbHOCTH, B T.4. C MpPHUMEHEHHeM IUIaTGopM Ui TPOBEACHUS



BUICOKOH(EpEeHIINI U opraHu3anuu coBMecTHOi padoTsl Google Meet, Microsoft Teams, Zoom,
Snnexc Tenemocr.

. oOywaronuiics BiajgeeT HaBblkamMu paboTel B (Google-mokymeHTtax st oOMeHa
npodeccuoHanbHOM HHGOpMaIell Ha HHOCTPAHHOM SI3bIKE; HaBBIKAMU TEPEeBO/Ia TEKCTOB, B T.Y. C
noMomsio onnaH-cnoBapeit: English English Dictionary, Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u ap.

OmeHka JOCTIKEHHS  OOYYaroIIUMCS — 3alUIAaHUPOBAHHOTO  pe3yjbTata  OOydYeHUs
OCYIIECTBIISIETCS IO pe3yJbTaTaM MpPEJICTaBICHUS WHAWBHUIYalbHOM NpPE3eHTAllUd 10 TeMe:
“Company History”, mo TOMy, HacKOJBKO YCIEIIHO pelieHa KOMMYHHUKAaTHBHas 3ajada. Peub
cBOOOHas1, Oeryiasi, MPEUIOKEHUSI CIOXHBIE, TOJHBIE, CBS3HBIE, IMOcieAoBaTenbHbe. O0beM
BbICKa3bIBaHUs: MOHOJOr — 20-30 mpemioxenuit; nuanor —15-20 B munyty. Mcnone3yercs Jn
INIMPOKUIN JMANa30H S3BIKOBBIX CPEACTB M CIOXKHAS CTPYKTypa MpeanokeHui. JlomyieHHbIe
rpaMMaTU4ecKue, JeKCu4Yeckue, (POHETHUECKHe OIIMOKM HE MPEMsITCTBYIOT KOMMYHHKAIHH. To
€CTb, COOTBETCTBYET JIM OTBET 00YYaIOLIET0Cs KPUTEPHSIM OIICHUBAHUS TOBOPEHUSI.

Tunosble 3a1aHuUsA A5 MOATOTOBKH NMpPe3eHTAUH K 3a4eTy
1. Choose 5 international companies, you’d like to know information about.
Find information about these global companies.
What unites them?
What is different in their activities?
What is their key of success?
What do you know about their success?
What way did they become global?
What company attracts you most? Why?
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Make the plan of your presentation.

10. Choose appropriate language for the presentation.

OLIEHKA 3HAHUI OBYYAIOIIUXCS HA 3AUYETE C OLIEHKOM (2 cemectp)

VK—4- CnocoGeH OCyLIecTBIATh JEI0BYI0 KOMMYHHMKAIIMIO B YCTHOM M IHCbMEHHOU

dbopMmax Ha rocynapcTBeHHOM si3bike Poccuiickoii Depepanui 1 MHOCTPAHHOM (BIX) SI3bIKE(aX)

YK-4.2. - 00yyaromuiicsi OCyIecTBIISET AETOBYI0 KOMMYHHUKAIMIO B YCTHOW U MMUCHMEHHOM
dbopmax Ha HHOCTPAHHOM (BIX) SI3BIKE (aX)
o 00y4Jaromuiicss 3HAET CUCTEMY U CTPYKTYpy HMHOCTPAHHOTO $3bIKA; PA3JIUYHBIC ACIEKThI
sI3pIKa: (POHETUYECKOW, JEKCHYECKUH, TpaMMAaTUYECKUH, B T.4. CTPYKTypy MOCTpoeHus ¢pas,

HpGI[JIO)KGHHﬁ, BBICKAa3bIBaHHA, MLOCJIOCTHOI'O0 TCKCTA, aJACKBATHBLIC A3BIKOBBIC CPEACTBA IJId



peanu3ali OCHOBHBIX pEYEBbIX (DYHKIMI; COBpEMEHHBIE TEXHMKH U CHOCOOBI JI€JIOBOM
NUCHbMEHHOW M YCTHOH KOMMYHHKAIMM; KPUTEPUH, TPEIAbABISEMble K O(GOPMIICHHUIO IEIOBOU
KOPPECTIOHICHIINH; OCHOBHBIE TPEeOOBaHUS K CO3JAHHIO JEIOBOHM IMPE3CHTAINH; KyJIbTYpY, CTHIIb
JKU3HU, HAIIMOHAJIBHBIN MEHTAJIUTET HOCUTENeH s3bIKa IUIS MPEeNOTBPALICHUS HETOHMMAaHHs Ha
MEXITMYHOCTHOM U NMPO(HECCHOHAIIEHOM YPOBHE.

YK-4.3. - oOyyarommiicsi OCYyIIECTBJISET JEJIOBYI0O KOMMYHHUKAIIMIO B IH(PPOBOH cpee,
MIPUMEHSIST B TOM YHCIIE CPEJICTBA BHICOKOH(EPEHIICBSI3U M KOJUIEKTUBHON CETEBOM PabOTHI
o oOy4aromuiicss 3HaeT CTHJIb JI€JI0OBOrO OOIEHHUS, OCHOBBI MYyOJWYHON peuH, MOATOTOBKHU
npe3eHTanuii, B T.4. ¢ nomotisio [1I1: PowerPoint, Google Slides; npaBuna odopmiieHus nenoBoi
HepenucKy, B T.4. ¢ moMomsio: Grammarly, Beewriter.

OneHka JOCTIKEHHS  OOYYarOIIUMCSl  3alUTAaHUPOBAHHOTO  pe3yjbTara  OOydYeHUs
OCYIIECTBIISIETCS IO pe3yJbTaTaM MpPEICTaBICHUS WHAWBHUIYaTbHOM NpPE3eHTAlUd 10 TeMe:
“Product Presentation”, mo TOMy, HAaCKOJBKO YCHEIIHO OOYyYalOIIMHCA CMOI MpPEICTaBUTh
UHPOPMALIMIO IO 3asBJICHHON TeMe Ha aHIJIMICKOM si3bIKe. Bce M acmeKThl OCBEeTWI, Jal JIn
OTBETHI HAa BCE BOMPOCHI U3 MPEICTABICHHOTO HIDKE CIUCKA, KACaTeIhbHO TOW KOMITAHUHU, KOTOPYIO
OH Mpe/ICTaBIseT. YIOTPeOUI M OH TePMUHBI U (Gpa3bl, KOTOPbIE OTHOCSTCS K JaHHOM Teme, T.€.
UCIIOJIb30BaI JIM TEPMUHOJIOTHIO JICJIOBOTO S3bIKA.

TunoBble 3aJaHus AJs1 MOATOTOBKH NMPE3CeHTAIlMM K 3a4Y€Ty

1. Global company vs local company
2. Pros and cons of any global business

3. Successful business activities.

4. Company History.

5. Company’s story of success.

Crnmcox BONPOCOB /sl MOATOTOBKH K 324€Ty ¢ OLCHKOM:
In what part of the product / consumer spectrum is the company located?
Where is its "center of gravity" located?

What are the main costs of the company?

Sl e

What types of its activities are most valuable to consumers and most distinguish it from
competitors?

What is your competitive advantage?

What do you consider the company's critical resources?

What are your main criteria for success?

=N W

Do they relate to products or consumers?



10.
11.
12.
13.

14.

15.

16.
17.
18.
19.
20.
21.
22.
23.
24.

25.

26.
27.
28.
29.

Are they based on the volume of products or on the quality of interaction with customers
(say, share in their costs)?

Do they relate to products or consumers?

What would your company look like if it acted at the consumer level?

How would it be different today?

How different would her activities be, the distribution of resources and efforts, success
criteria and corporate strategy?

Is there a big gap between what your company looks like today and its customer-focused
ideal? Will the transition to an “ideal” model require significant effort? What changes will
be required for this?

Would it help you to win the battle with competitors by focusing on the needs of the
consumer?

How will competitors react to your transformations and how much time will they need?
How to prevent competitors from getting around?

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequencesof unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Nameandcharacterize 6
ofthem.

What strategies can be used inside a company to make it bigger or more efficient?
Nameandcharacterize 6 ofthem.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

OLIEHKA YMEHUI 1 HABBIKOB OBYUAIOIUXCS HA 3AUETE C OLIEHKOU

(2 cemectp)

VK—4- CnocolGeH OcCyLIecTBIATh J€I0BYI0 KOMMYHMKAIIMIO B YCTHOM M IMCbMEHHOU

dbopMax Ha rocynapcTBeHHOM si3bike Poccuiickoii Depepanui 1 MHOCTPAHHOM (BIX) SI3bIKE(aX)



YK-4.2. - o0yyaromuiicsi OCyIIecTBIISET AEIOBYI0 KOMMYHHUKAIMIO B YCTHOW U MUCbMEHHOM

dbopMax Ha HUHOCTPAHHOM (BIX) sI3BIKE (aX)
. oOydJaronuiicss ymMeeT MOHUMATh pedYb HOCHUTEINS/JIeH s3bIKa B YCTHOH W THCHMEHHOU
dopmax; aJeKBaTHO BOCIPOU3BOAUTh HEOOXOIUMBIH HAOOp KOHCTPYKIMH U TEPMUHOB B
MOHOJIOTHYECKOM ¥ JMaJOTHYECKOM pedyH; IOHUMAaTh AayTeHTUYHble NHCbMEHHBIE TEKCTHI,
UCTIONB3Ysl pa3Hble TEXHUKH YTEHHS, U3BJIEKaTh HEOOXOIUMYI0 MH()OPMAIMIO U3 OPUTHHAIHLHOTO
TEeKCTa Ha WHOCTPAHHOM S3bIKE, aHAJIM3UPOBaTh, 00OOIIAThH, AENAaTh BBIBOJBI;, BECTH JCIOBYIO
KOPPECIOH/ICHIIMIO; TIOHMMATh Ha CIIyX pedb HOCHUTENEH s3bIKa.

OneHka JOCTIKEHHS  OOYyYarOIIMMCSl  3alUTAaHUPOBAHHOTO  pe3yJjbTata  OOydeHUs

OCYILECTBIIICTCSI IO  pe3ysibTaTaM CaMOCTOSATEIBHOTO  BBICTPAUBAHUS ~ MOHOJIOTMYECKOIO
BBICKA3bIBAaHUSI C MPUMEHEHMEM COOTBETCTBYIOIIEIO BOKaOyssipa, TIPaMOTHO IOCTPOEHHOIO
0000IIeHNsT W/WAM BbIBOJA [0 KOHKPETHOW TEeMe TpU YCTHOM TMPEIbSBICHUU JEIOBOU
IPe3CHTAIHH.
. oOyuaromuiicss BiazeeT HAOOpOM A3BIKOBBIX CPEJICTB, HEOOXOMUMBIX IS peaTH3alliH
YCHEIIHONH KOMMYHHKAllUK B KOMaH/Ee; HaBbIKAMH pabOThI CO CIIPABOYHOMU JIMTEPATYPOU U CIIOBAPSIMHU;
TEeXHUKaMH apryMEHTAIMU BEICHUS TUCKYCCHU B YCTHOM M IIMCBMEHHOM BHJE, MOJB3YSACh 3HAKOMBIM
JICKCUYCCKUMU U I'paMMAaTHICCKUMU CPEACTBAMMU SA3bIKA, TEXHOJIOTHENH CO31aHHuA ZLe.HOBOﬁ MNpe3CHTAllUN
Ha WHOCTPAHHOM S3bIKE, HAaBBIKAMU (DMKCUPOBAHMS OCHOBHOW HJIEM M BTOPOCTEIICHHBIX AETajed B
YCTHOM M MINCbMEHHOW KOMMYHHKAIIUH.

YK-4.3. - oOyyarommiicsi OCYyIIECTBISET EJIOBYI0O KOMMYHHUKAIMIO B HH(PPOBOHA cpere,

INPUMEHSSI B TOM YHCJIE CPEJICTBA BUCOKOH(PEPEHIICBSI3U U KOJJICKTHBHOM CETEeBOW pabOTHI

J o0yyaroImuicss yMeeT MCI0Jb30BaTh MHOCTPAHHBIA A3BbIK B MEXJIMYHOCTHOM OOLICHUM U
npoecCHOHATBHON AEATENbHOCTH, B T.4. C MpPUMEHEHHEeM IU1aThopM JUii IPOBEACHUS
BUICOKOH(EpPEeHIINI U opraHu3anuu coBMecTHOM paboTsl Google Meet, Microsoft Teams, Zoom,
Snnexc Tenemocr.

. oOywaronuiics BiageeT HaBblkamMu pabotel B (Google-mokymeHTtax st oOMeHa
npogeccuoHaabHON HHpOpManMeil Ha HTHOCTPAHHOM $3bIKE; HaBbIKaMM II€peBOJla TEKCTOB, B T.4. €
noMolmsio onnaiH-cnoBapeil: English English Dictionary, Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u ap.

OneHka JOCTIKEHHS  OOYYarOIMMCsl — 3alUIAHUPOBAHHOTO  pe3yjbTara  OOydYeHUs
OCYILECTBIIICTCS MO Pe3yJbTaTaM YCIEIIHOrO BBICTYIJICHHS C IIPE3eHTallel, TPaMOTHOM peubto U
aJICKBaTHOU apryMEHTaLUEH.

Tunosble 3a1aHUsA A5 NOATOTOBKH K 32a4eTy
1. Choose any ten products, you’d like to know information about.

2. Find information about these goods.



What unites them?

What is different about them?

What is their key of success?

What do you know about their success?

Make the plan of your presentation.

® N kW

Choose appropriate language for the presentation.

OLIEHKA 3HAHUI OBYYAIOLLIMXCS HA 3AUETE (3 cemectp)

VK—4- CnocoGeH OCylIecTBIATh JEIOBYI0 KOMMYHHMKAIIMIO B YCTHOH M HHCbMEHHOU

dbopMax Ha TocynapcTBEHHOM si3bike Poccuiickoii Depepaniui 1 MHOCTPAHHOM (BIX) SI3BIKE(aX)

YK-4.2. - oOyuaromuiicss oCyecTBISET JEJI0BYI0 KOMMYHHUKAIMIO B YCTHOW U MMCbMEHHOMN
dbopmax Ha HHOCTPAHHOM (bIX) SI3BIKE (aX)
o o0yyaromuicss 3HaeT CUCTEMY M CTPYKTYPY HMHOCTPAHHOTO $3bIKA; pa3iIMYHbIC ACHEKThI
sI3pIKa: (POHETUYECKOW, JEKCHYECKUH, TpaMMATHUYECKUH, B T.4. CTPYKTypy MOCTpoeHUus ¢pas,
IPEJUIOKEHUM, BBICKA3bIBAaHUS, LEJIOCTHOTO TEKCTAa; aJIeKBaTHbIE SA3BIKOBBIE CpEACTBA s
peanu3ali OCHOBHBIX pEYEBBIX (YHKIMIA; COBpPEMEHHBIE TEXHUKH U CIIOCOOBI JeJIOBOM
NUCbMEHHOW M YCTHOW KOMMYHHMKAIIMHM, KPUTEpUH, MPEAbIBIAeMble K O(OPMICHHUIO IEIOBOH
KOPPECIOHICHIIMH; OCHOBHbIE TPEOOBAaHUSA K CO3[aHUIO JIEJIOBOM MPE3EHTALUH; KYyJIbTYpYy, CTHIb
KU3HU, HALIMOHAJIbHBI MEHTAJIUTET HOCUTENEH f3bIKa JUId MpPEeNOTBPALCHUS HEOHMMAaHHs Ha

MEXIJIMYHOCTHOM U MPO(EeCcCHOHATIEHOM YPOBHE.

VYK-4.3. - obOyuaromuiics OCyIIecTBIsIeT IeNOBYI0 KOMMYHHUKAIMIO B IM(poBOI cpexe,
IOPUMEHSSI B TOM YHCIIe CPEJICTBA BUJCOKOH(PEPEHIICBSI3U U KOJJIEKTUBHOM ceTeBON pabOThI
o 00yJaromuiicsi 3HaeT CTHJIb AEJOBOTO OOIICHHWS, OCHOBBI MyOJIMYHON peuu, MOATOTOBKU
npe3eHTanui, B T.4. ¢ nmomompto [1I1: PowerPoint, Google Slides; nmpaBuna odhopmieHus neaoBoi
MEPENUCcKH, B T.4. ¢ moMoibio: Grammarly, Beewriter.

OneHka JOCTHXKEHHA  OOyYaloIIMMCS — 3alUIAaHUPOBAaHHOTO  pe3yjbTara  OOydeHUs
OCYILECTBIIIETCSI TIO pe3yJjbTaTaM NpPEACTABICHUS WHAMBHIYaJIbHOH NPE3CHTAlMA 110 TEMeE:
“BankPresentation (Finance)”, mo ToMy, HaCKOJIbKO YCIEIIHO pelieHa KOMMYHHUKATHBHAs 3ajada.
Peun cBOOOAHAs, Oernasi, MpeUIOKEeHHsI CIIOKHBIE, MOJIHbIE, CBSI3HBIE, MocienoBarenbHbie. O0beM
BbICKa3bIBaHUA: MoHojor — 20-30 npeanokenuit; auanor —15-20 B mMunyty. Mcnoas3yercs nu
IMIUPOKUN JHMAINa30H S3BIKOBBIX CPEJACTB M CIOXKHAs CTPYKTypa NpeaoxeHwuid. JlomyrieHHbIe
rpaMMaTu4ecKkue, JeKcuueckue, (POHEeTHUECKUe OIIMOKM HE MPEmsTCTBYIOT KOMMYHHKauu. To
€CTh, COOTBETCTBYET JIM OTBET 00YUaIOLIErocsi KPUTEPUSM OLICHUBAHUS TOBOPEHHSL.

IIpuMepHBIH CIIUCOK BONPOCOB /Il HOATOTOBKH K 324€Ty



1. How behavioral economics can be used to study investor behavior in capital markets,
including securities markets?

2. How is it that in these markets every several or a dozen or so years, there is a high re-
evaluation of the valuation of financial instruments, assets, including company shares?

3. What is the issue of the effect of the sheep's rush, which to some extent is often inspired by
the appropriately constructed, liberalized offer of products and services of financial institutions?

4. How does it fit into the issue of the cyclical nature of economic processes, ie the volatility
of economic growth of entire national economies in the long-term perspective?

5. In addition, the issue of the various state intervention instruments applied by national
governments is also important, some of which also act on consumer behavior of small investors and
shareholders.

6. Considering anti-crisis, counter-cyclical, interventionist monetary policies based on low
interest rates and central banks buying programs for assets lost from commercial banks, it is
reasonable to study the potentially high level of state intervention in the financial markets.

7. In connection with the liberalization of the functioning of capital markets and increasingly
emerging financial crises since the 1970s, the scale of active interventionist monetary policy of
central banking is growing, but also in relation to capital markets.

8. What about securities markets?

9. Therefore, deregulated and indirectly subjected to potential anticyclical state intervention,
capital markets, including securities markets, are increasingly losing balance, falling into extreme
market re-evaluation and undervaluation of valuations of securities, and consequently
growing systemic investment, credit, etc. risks and increasingly emerging financial crises.

10.  In view of the above, I would like to ask you: Behavioral economics and interventionist

monetary policy and the cyclically changing situation in the securities markets?

OLIEHKA YMEHUI 1 HABBIKOB OBYUAIOIUXCS HA 3AUETE (3 cemectp)

VK—4- CnocobeH OCyIIECTBISATh JEIOBYI0 KOMMYHHKAIIMIO B YCTHOW M THCbMEHHOU

dbopMmax Ha rocynapcTBeHHOM si3bike Poccuiickoii @enepanui 1 MHOCTPAHHOM (BIX) SI3bIKE(aX)

YK-4.2. - 00yyaromuiicsi OCyIecTBIISET ACIOBYI0 KOMMYHHUKAIMIO B YCTHOW U MUCHMEHHOM
¢dopmax Ha HHOCTPaHHOM (BIX) SI3BIKE (ax)
o oOydJaronuiicss yMeeT IMOHUMAaTh pe4Yb HOCHUTEINS/JICH s3bIKa B YCTHOH W THCHMEHHOM
dopmax; aJeKBaTHO BOCIPOU3BOAUTH HEOOXOIUMBIH HAOOp KOHCTPYKIMH W TEPMUHOB B
MOHOJIOTUYECKOW M JUAJIOTMUYECKOM peuM; IOHMMATb ayTEHTUYHbBIE IIHCbMEHHBIE TEKCTHI,

HCIIOJIb3YA PAa3HBIC TCXHUKU YTCHUA, U3BJICKATH H€06XO[II/IMyIO I/IH(l)OpMaIII/IIO N3 OpUTMHAJIBHOI'O



TCKCTA HAa HWHOCTPAHHOM A3bIKC, AHAJIM3UPOBATH, O606H_[3.TB, ACJaTb BBIBOJbI; BECTHU JCJIIOBYIO
KOPPECIIOHACHIIUIO, TIOHUMATh Ha CJI1yX P€Yb HOCHTEIIEH SA3BIKA.
| oOydaromuiicss BiajeeT HAaOOPOM S3BIKOBBIX CPEACTB, HEOOXOIMMBIX [UIsS pealu3aluu
YCHENIHOW KOMMYHHUKAIIMK B KOMaH/e; HaBBIKaMH pabOThI CO CIIPABOYHOMN JINTEPATYPOIl U CIIOBApPSMU;
TCXHUKAMH apTryMCHTAllUU BCACHUA OUCKYCCHUH B YCTHOM U NNHCbMCHHOM BHUIC, MOJIB3YACHh 3HAKOMBIM
JICKCUYCCKMMHU U T'paMMAaTUYCCKUMU CPCIACTBAMU A3bIKA, TEXHOJIOTHEHN CO31aHUs ,ZICJ'IOBOf/i MMpEe3CHTAllU
Ha HWHOCTPAHHOM SA3BIKC; HaBBIKAMH (1)I/IKCI/Ip0BaHI/I$I OCHOBHOH HIE€N U BTOPOCTCIICHHBIX IleTaJIeﬁ B
YCTHOI>’I M IIMCHbMEHHOM KOMMYHHUKallUU.

YK-4.3. - oOyuarommiicsi OCYIIECTBIsICT JEJIOBYI0 KOMMYHHUKAIMIO B IU(pOBOI cpere,

MIPUMEHSSI B TOM YHKCJIEe CPEICTBA BUICOKOH(DEPEHIICBSA3H U KOJUIEKTUBHOM CETeBON pabOThI

| 00y4Jaromuiicss yMeeT HCIONIb30BaTh HHOCTPAHHBIN S3bIK B MEXKJIMYHOCTHOM OOIIEHUH U
npoecCUOHATBPHON AEATENbHOCTH, B T.4. C MpPUMEHEHHeM IU1aTrhopM JUisi MPOBEACHUS
BUJICOKOH(EpeHIMil 1 opraHu3anuu coBMectHo pabotel Google Meet, Microsoft Teams, Zoom,
Sunexc TenemocT.

o oOydaromuiicss BiaxeeT HaBblkamMu paboTel B Google-mokymeHTtax mansi oOMeHa
npodeccruoHaIbHON nHpOopManKeil Ha HTHOCTPAHHOM $I3bIKE; HaBbIKaMH IIEpeBOJIa TEKCTOB, B T.U. C
OMOIIbI0 OHJaiH-ciaoBapei: English English Dictionary, Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u nip.

OneHka JOCTIKEHHs  OOydalolUMCsl  3aIUIAaHMPOBAHHOTO  pe3yibTara  OOydeHUus
OCYIIECTBIISIETCS 1O Pe3yIbTaTaM YCIEITHOTO BBICTYIUICHHUS C MPE3eHTAINeH, TPAaMOTHOH pedbio U
aJICKBaTHOW apryMEHTAalUEH.

Tunosble 3aaHus 11 NOATOTOBKH MPe3eHTAIUM K 3a4eTy
1. Find and analyse articles dedicated to the topic Finance.

What financial instruments exist?

What is a bank?

How are banks different?

Is bank an efficient or not?

Make the plan of your presentation.

S A R e

Choose appropriate language for the presentation.

OLIEHKA 3HAHHMI OBYYAIOIXCS HA SK3AMEHE (4 cemectp)

VK—4- Cnoco0GeH OCylIecTBIATh JEIOBYI0 KOMMYHHMKAIIMIO B YCTHOH W NHCbMEHHOU

¢dopMax Ha rocynapcTBeHHOM si3bike Poccuiickoii @enepanui 1 HHOCTPAHHOM (BIX) sSI3bIKE(aX)



YK-4.2. - o0yyaromuiicsi OCyIIecTBIISET AEIOBYI0 KOMMYHHUKAIMIO B YCTHOW U MUCbMEHHOM
dbopMax Ha HUHOCTPAHHOM (BIX) sI3BIKE (aX)
J 00yJaromuicsl 3HaeT CHCTEMY H CTPYKTYPY HHOCTPAHHOTO $I3bIKA; pPa3IMYHBIE ACTEKTHI
A3bIKa: (POHETHUUECKOM, JIEKCHYECKHH, I'paMMaTH4eCKUd, B T.4. CTPYKTYpy HOCTpoeHus ¢pas,
NpEeUIOKEHUH, BBICKA3bIBAaHMSA, LEJIOCTHOTO TEKCTa; aJIeKBaTHBIE S3BIKOBBIE CpEICTBA IS
peanu3alii OCHOBHBIX pE€YEBBIX (PYHKIMI; COBPEMEHHBIE TEXHHKH U CHOCOOBI JI€JIOBOM
MMUCHPbMEHHOW W YCTHOW KOMMYHHUKAIINH, KPUTEPUH, MPEIbSBISEMbIe K OQOPMIICHUIO IEIOBOU
KOPPECIIOHICHIIMN; OCHOBHbIE TpeOOBaHMs K CO3JaHMIO AEJIOBOH MpPE3eHTAlMM; KyJIbTYpYy, CTHIIb
KHU3HHU, HAIMOHAJIBHBIA MEHTATUTET HOCUTENEeH s3bIKa Ui MPEJOTBPALICHHUS HEMOHHMMAaHUS Ha

MEXITMYHOCTHOM U NMPO(HECCHOHAIIEHOM YPOBHE.

YK-4.3. - oOyuarommuiicsi OCYIIECTBISET MEJIOBYI0 KOMMYHHUKAIMIO B IU(pOBOI cperne,
IPUMEHSS B TOM YHCIIE CPECTBA BHICOKOH(EPEHIICBS3H U KOIJIEKTUBHON CETeBOM paboThI
. o0yyaromuiicss 3HaeT CTUJIb JEJIOBOTrO OOIIEHHUS, OCHOBBI IMyOJIMYHON peuu, MOATOTOBKU
npe3eHTanuid, B T.4. ¢ nomomnisio [1I1: PowerPoint, Google Slides; nmpaBuna odopmiieHus nenoBoi
HEPENUCKH, B T.4. ¢ moMoipto: Grammarly, Beewriter.

Onenka JOCTHKEHUS  OOydYalOIIMMCSl  3aIJAaHUPOBAHHOTO — pe3ysbTara  OO0y4deHUs
OCYILECTBIIIETCSI MO  pe3yjibTaTaM BBICTYIUIGHHUS  HEMOATOTOBJIEHHOIO  MOHOJIOTMYECKOIO
BBICKA3bIBAHUS 110 OHOM U3 MPEIIOKEHHBIX TEM TPOJIOHKUTEIBHOCTHIO 1-2 MUHYTHI U OTBETOB Ha
BONpOCHI (3-5) mapTHepa WU NpernoiaBaTes Mocie MpeACcTaBIeHHOr0 MOHOJIOTa.

TumnoBsble 3a1aHus 1/ MOATOTOBKH K IK3aMeHY
* General knowledge management.
¢ Company Loyalty.
e News in global Management.
¢ Global Management Development.
¢ Local Management Development.

* Local Management Issues.

Cnucok BONPOCOB [JIsl MOATOTOBKH K IK3aMeHY

1. What is the future of global business?

2 What is the future of business in Russia?

3. Dwell on personal skills required in management. Which of them do you possess?

4 Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which

of them appeals to you more? Give your reasons.

e

What are main peculiarities of Globalization in Management?

6. What are main peculiarities of Globalization in Marketing?



10.

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.

28.

29.
30.
31.

32.
33.
34.
35.
36.
37.

What are pros and cons of the process of Globalization?

What are main laws of Globalization?

What are for and anti- Globalization movements?

Dwell on the usefulness of the process of globalization for government, companies and
common people

What is the difference between Global and Local Management?

How is the process of Globalization connected with companies’ development?

Give a characteristic of a global trade.

Speak on dependence in terms of Globalization.

How does Globalization affect cultures?

Dwell on the Coca-Cola Company; its SWOT-analysis.

What is Success in terms of Management?

Dwell on the General Motors Company; its SWOT-analysis.

What kind of failures can a company face? How to avoid them?

Dwell on the Microsoft Company; its SWOT-analysis.

Dwell on the Virgin Group Company; its SWOT-analysis.

Dwell on any international Company; its SWOT-analysis.

Dwell on any local Company; its SWOT-analysis.

Dwell on domestic producers versus multinational corporations.

Dwell on the main objectives of performance appraisal.

«Use appraisals to manage performance!» — Is that correct?

Do you think that the company's code of ethics should be expressed in the mission statement
and be publicly known? Why? Why not?

Dwell on the basic responsibilities of a manager. Spell out functions of top and middle
management.

What promotional activities do you know?

Job satisfaction. For whom is it acceptable, from your point of view?

Theories of motivation: Herzberg's theory and Maslow's theory. Which of the two appeals to
you? Why?

What are incentive schemes or cash?

Dwell on the advantages and disadvantages of the ways of motivating the staff.

Information is the most basic and valuable commodity of the 21st century. Is it?

Which ways of building customer loyalty do you know?

What makes you be loyal to a certain company or product?

Dwell on existing types of company’s structures.



38.  What is ‘old-style quality’ and ‘new-style quality’? Which idea do you support?

39.  What are the essentials of a successful presentation?

40.  Dwell on the production philosophies you know. What do you think is better: traditional
quality control or TQM?

OLIEHKA YMEHUI 1 HABBIKOB OBYUYAIOIUXCS HA DK3AMEHE (4 cemectp)

VK—4- CnocobeH OCYIIECTBISATh JEIOBYI0 KOMMYHHKAIIMIO B YCTHOW M THCbMEHHOM

dbopMax Ha rocynapcTBeHHOM si3bike Poccuiickoii Denepaniui 1 MHOCTPAHHOM (BIX) SI3bIKE(aX)

YK-4.2. - 00yyaromuiicsi OCyIecTBIISET ACIOBYI0 KOMMYHHUKAIMIO B YCTHOW U MUCHMEHHOM
(dopMax Ha HUHOCTPAHHOM (BIX) s3bIKE (aX)
| oOyyaromuiicss ymMeeT MOHHMMaTb peub HOCUTENsA/Nel s3blka B YCTHOM M IHCbMEHHOU
dopmax; aaeKBaTHO BOCIPOU3BOAUTH HEOOXOMUMBIH HAOOp KOHCTPYKIMH W TEPMUHOB B
MOHOJIOTHYECKOM ¥ JHaJIOTHYECKOW pedyH; IOHUMATh AayTeHTUYHbIE NHCHbMEHHBIE TEKCTHI,
UCTIONB3Ysl pa3Hble TEXHWKH YTCHHS, U3BJICKATh HEOOXOIUMYI0 MH()OPMAIMIO U3 OPUTHHAIHLHOTO
TEKCTa Ha HHOCTPAaHHOM f3bIKE, aHAJIW3UPOBaTh, 000OIATh, AEIaTh BBIBOJABI; BECTH JCIOBYIO
KOPPECIOH/ICHIIMIO; TOHMMATh Ha CIIyX pedb HOCUTEINEHl A3bIKa.
| oOyuaromuiicss BiazeeT HAOOpOM SA3BIKOBBIX CPEJICTB, HEOOXOMUMBIX IS peaTH3alliy
YCHEIIHONH KOMMYHHKAallUK B KOMaH/e; HAaBbIKAMH pabOThI CO CIIPABOYHOMU JIMTEPATYPOU U CIIOBAPSIMHU;
TCXHUKaMHU apryMEeHTallMu BE€ACHUA NUCKYCCHU B YCTHOM M NMCbMCHHOM BHUIC, IOJIB3YSACH 3HAKOMBIM
JICKCUYCCKUMU U T'PpaMMAaTHYCCKUMU CPEACTBAMMU S3bIKA, TEXHOJIOTHEH CO3JaHusA I[eHOBOﬁ Ope3CHTAllUN
Ha WHOCTPAHHOM S3bIKE, HAaBBIKAMU (DHMKCUPOBAHUS OCHOBHOW HWJIEM M BTOPOCTEIICHHBIX AeTajed B
YCTHOM M MNCBMEHHOW KOMMYHHKAIIUH.

VYK-4.3. - oOyuarommiics OCyIIEeCTBIsIET IENOBYI0 KOMMYHHUKAIMIO B IM(pOBOI cpexe,

IPUMEHSISI B TOM YHCIIE CPEJICTBA BUCOKOH(PEPEHIICBSI3U U KOJJICKTHBHOM CETEeBOW pabOTHI

J 00yYaromuicsl yMEeT HCIOJIb30BaTh MHOCTPAHHBIA SI3BIK B MEXJIMYHOCTHOM OOIICHHH U
npopeCCUOHATBPHON JEATENBHOCTH, B T.4. C NPUMEHEHHEeM IUIaTGopM Ui TPOBEACHUS
BUJICOKOH(EPEHITNIT 1 opraHu3aiuu coBMecTHOW paboTel Google Meet, Microsoft Teams, Zoom,
Snnexc Tenemocr.

. oOyuwaronuiics BiageeT HaBblkamMu pabotel B (Google-mokymeHTax st oOMeHa
npodeccuoHaIbHON NHpOpMaIHell Ha HHOCTPAHHOM SI3bIKE; HaBBIKAMH TIEPEBOJIa TEKCTOB, B T.U. C
noMomsio onnaiH-cnoBapeit: English English Dictionary, Multitran, Longman Contemporary

Dictionary, Longman Business Dictionary u ap.



OneHka JOCTHKEHHS ~ OOyYarOIIMMCS — 3allJIaHUPOBAHHOTO  pe3ylibTaTa  OOy4YeHHs
OCYIICCTBIISIETCS 10 YMEHUIO TIOJTHOIIEHHO MOJTOTOBUTH U BBICTYIIUTH C TPYIIIIOBOM TIpe3CHTAIUCH
Ha MHOCTPAHHOM SI3bIKE TI0 MTPEIJIOKESHHOW HIKE TeME U IUIaHy.

Tema u nuiaH puHATBLHOM rPynnoBoi mpe3eHTamun “Multinational Company”
1) Company Overview.
2) Company’s History.
3) Customer Care.
4) Product.
5) Finance.

TunoBble 3aJaHus AJs1 MOATOTOBKH NMpEe3CeHTAllUU K IK3aMEHY

1. Find information about team work and team presentation.

2. How does team presentation differ from individual one?

3. Find Examples of prosperous companies.

4. What global companies can you name? What are they famous for?
5. What is news in the sphere of Management?

Kpurepuu ornieHMBaHus Mpe3eHTALMM, IPEICTABICHHbIE HIKE, SBIAIOTCS TPEOOBAHUSAMHU K
ux co3nanuio. OOyyarommmMcess He00X0AUMO YUYHUTHIBATh, YTO Mpe3eHTalus (KaK WHAWBHIYaIbHas,
TaK W TPYINIOBasi) OLEHUBAETCS MO CIEIYIOIIUM ITyHKTaM: COJEepXaHue; CTPYKTypa; HarJsIIHOCTD,

MaHepa MOBE/ICHU, KOHTAKT C ayAUTOPUEH; SI3bIKOBasi TPaAMOTHOCTh PEYH.

OBPA3EIL] 5K3AMEHAIIMOHHOI'O BMJIETA CEMECTP 4

DK3aMEeHAIIMOHHBIA OMJIET COCTOUT M3 | TEOpPETHUEeCKOro BOMpoca U 1 MpakTHIeCKOro 3aJaHusl.

Card 1.

1. For 1-2 minutes speak on the topic “What is the future of global business?”

2. Answer 3-5 questions of your partner.




4. METOANYECKHE MATEPUHAJIBI, OIIPEJAEJIAIOLINE ITPOLELYPBI
OIIEHUBAHMSA 3HAHMHA, YMEHWH, HABBIKOB, XAPAKTEPU3YIOIINX

3TAIIBI ®OPMUPOBAHUS KOMIIETEHIIA

[TPOLIEYPA TTPOBEJEHU S IIPOMEXYTOYHON ATTECTALIMA
IIpomexyTouHas aTTecTanys MO AUCHUIINHE
JInst OLIEHKW pe3ynbTaTOB OOYYEHHS MO NUCIHMIUIMHE YYEOHBIM IUIAHOM B TIEPBOM
ceMecTpe MperyCcMOTpPEeH 3adeT, MPOBOJUMBIN B (OpMe MHIMBHIYAIbHOM IMpPE3CHTALMH I10
teme: “Company History”. OOyu4aromemycss HYKHO BBICTYHIHUTb C TIpe3eHTalueil 1o
0003HaYEHHOH TeMe U TUIaHy, YYUTHIBAS KPUTEPUU OLCHUBAHUS PE3CHTAINH.

[Inan npe3eHTannu:
1) Six key dates and key events in the company’s history.

2) Current position of the company in the market.

JUisi OLIGHKH pe3yJIbTaTOB OOyYeHHUsS MO IUCIMIUIMHE Y4eOHBIM IUIAHOM BO BTOPOM
CEMECTpe MPEeJyCMOTPEH 3a4eT C OLEHKOH, MpPOBOJUMBIA B ¢GopMe HHIAWBUIYAIbHOU
npeseHTanuu 1o Teme: ‘“‘Product Presentation”. OOyuwaromeMycsi HY)KHO BBICTYIHUTh C
npe3eHTanued 1Mo OO0O3HAaYeHHOM TeMe U IUIaHy, YYHUTbIBas KpUTEPUU OLCHUBAHUS
IIPE3CHTALINMN.

[Iman npe3eHTanuu:

1) Name

2) Appearance

3) User-friendliness
4) Special features
5) USPs

6) Benefits
7) Customer profile
JIst OLIEHKW pe3yJbTaTOB OOYYEHHS MO AUCIUIUIMHE Y4YEOHBIM IIJITAaHOM B TPEThEM

CeMeCTpe TPeIyCMOTPEH 3a4eT, NMPOBOAMMBIA B (GopMe MHIMBHIYAIbHONH MPE3EHTAINH II0
teme: “Bank Presentation (Finance)”. OOyuatomemMycs Hy>KHO BBICTYIIUTh C IIpEe3eHTAeN 110
0003HaYCHHOH TeMe U IUIaHy, YYUTHIBAs KPUTEPUU OLCHUBAHUS TIPE3CHTAIUH.

[Iman npe3eHTanuu:
1) Name
2) Location
3) Branches
4) Benefits
5) Staff qualification
6) Service

JIist olleHKH pe3yJIbTaToOB OOYYEHHS IO JUCHUIUIMHE YYEOHBIM IIJIAHOM B YETBEPTOM

ceMecTpe MPeyCMOTPEH IK3aMEeH, TPOBOIMMEBIN B (hopme



HCIIOATOTOBJICHHOT'O

MOHOJIOTHYCCKOI'O

MPECAJIOKCHHBIX TEM MPOAOJDKUTCIIBHOCTBIO 1-2 MHHYTBI;

MOHOJIOra,

BbICKA3bIBaAHUA 10

OJHOU U3

2) otBera Ha BoIpockl (3-5) mapTHepa WU MpenojaBareis Mocje MpeaCTaBICHHOTO

3) rpynmnoBoii nesnoBoi npeseHTanuu o Teme “Multinational Company” (3-5 denoBek).

OO6yuaroniemMycst Hy’KHO BBICTYIIUTD C TIPE3eHTalUeH 10 0003HAUEHHON TeME U TUIaHY, yUYUThIBAs

KPUTEpUH OLICHUBAHUS NPE3ECHTALI.

[Tnan ¢puHATBEHON MpE3eHTAIUH:

1)
2)
3)
4)
5)

Company Overview
Company’s History
Customer Care
Product

Finance

KpnTepml OLICHUBAHUA IIPE3CHTALIUH

YcrHas MMPpE3CHTAM, KaK HHAWBHUAYaJlbHasA, TaK U I'pyIIoBas, OHCHUBACTCS 110 CICAYOIINM

IIYHKTaM: COACPIKAHUC, CTPYKTYpaA, HATIIAAHOCTh, MaHCpa ITIOBCACHUA, KOHTAKT C ayz[HTopI/Ieﬁ;

A3bIKOBAs 'rPaMOTHOCTH pCUH.

obpazom. IIpe3enTarus
UMEET YETKYIO
IPO3pavHYIO
CTPYKTYpY:

- BCTYIUICHHUE
OCHOBHAsI 4acTh

- 3AKJIIOYCHUE

- KpaTKwii - 0030p/

BOJIBI
-OTBETHI Ha BONPOCHI.
Berynnenue n
3aKJIFOUYEHHE YMECTHBI,
3¢ EeKTUBHBL,
OXBaTHIBAIOT
coJep)KaHue

MIpEe3CHTAITIH.

PowerPoint. B
claiax HeT
OIINOOK.

OLINOOK, €r0
JIETKO TTOHSATD.

Ouen | Conep:xkanue CrpykTtypa Harasgnoctb I'pamoTHOCTL | MaHepa

Ka peuu

5 OOyuaromuiics OOyJaromuiics Harmsinaeie OO0yuyaromuiics
JEMOHCTPHPYET | TPEICTABIISET oco0Hst JOTyCKaeT ObyuatoLuwit
ryOoKHe 3HaHUs | WHPOPMAITUIO B YMECTHBI 1 MUHHMAJb Cs1 roBOpUT B
Y IOHUMaHHe JIOTHYECKOM TOpsiiKe, | 3¢ (eKTHBHO noe (1-3) onTMarneHO
MaTepualia, 1a€T | UCIIOJb3Ys CJIOBa- HCIIOJIb30BAHbBL. | KOJTUYECTBO M TEMMNE
YeTKHE, ICHbIE CBSI3KH, NPENOAHOCUT | JIoyoKHBI ObITh | rpamMmarmueck | (6erno),
OOBSCHEHHSI. coJiep>kKaHue CaMbIM UCIIONBb30BaHbl | UX, (OHE- MOCTOSAHHO

3 PEeKTUBHBIM CIIal[Ibl B TUYECKUX nogaepxus

aeT KOHTaKT
c
ayguTopuen,
BapbupyeT
WHTOHAaLMIO.




OO0yuaromuiics OO0yuarommuiics Harnsausie OOyuaromuiics | OOyuaronuii
JEMOHCTPUPYET NpEeACTaBIISET OCOOUS JOIYCKaeT CsB
Xopollee 3HaHue | WHPOPMAIUIO B YMECTHBI 1 B HeOoIbIIoe (0T | OCHOBHOM
MaTepuaia u JIOTHYECKOM TMOPSIAKE. | OCTATOYHOM 3 no5) TOBOPHT B
IIOHUMaHue Berynenue u o0BbeMe, HO He KOJINYECTBO ONTUMAJILHO
TEMEI, B 3aKJIIOUEHHE YMECTHBI, | BCernaa OIHOOK, 4TO M TeMIe
O00BSICHEHHSX OXBAaTBHIBAOT 3¢ (eKTUBHO COBEpIICHHO (bermo), B
MPUCYTCTBYET coJiepKaHue UCIIOJIb30BaHbI. | HE OOJIBLIINHCTBE
JIUILTHSS npe3eHTaluH, HO JonyuieHst NPENsITCTBYET | CiIydaeB
nHpOpMAaLusl. HEI0CTaTO4YHO rpaMMAaTH4ECKH | TIOHUMAaHHUIO. noJepKUBae
NPUBJIEKATEILHBI. eu T KOHTaKT C
opdorpaduueck ayauTopuen
ne omuoKku B 3- U BapbUpyeT
4 cnaiigax. WHTOHALHUIO.
OO0yuaromuiics OO0yyaromuiics Harnsaaeie OO6yuaromuiics | OOygaroniuii
JIEMOHCTPUPYET cTapaercs OCOOUs JIOTYCKaeT Csl TOBOPUT
MUHHMYM 3HAHUH | IPEICTaBUTD YMECTHBI, cpexnee(5 -7) | cIMIIKOM
1 TIOHUMAaHMUS, UH()OPMAIHIO B OJTHAKO UX KOJINYECTBO ObICTpO
OTPaHUYUBACTCS | JIOTUYECKOM MOPSAKE, | KOJHMYECTBO omu0oK, HO /MeIIeHHO,
KpaTKHMHU, B HEKOTOPBIX MECTax HEOCTaTOYHO, | 3TO HE penko
HETITYOOKUMHU OTCYTCTBYET CBsI3Ka. OHU MPEMSATCTBYET | MOJCPIKUBAC
0OBSICHEHHUSMHU. Berynenue u UCIIOJIB30BaHbl | MIOHHMAHHIO. T KOHTaKT ¢
3aKJIFOUEHNE YMECTHBI, | HEOPPEKTHBHO. ayIUTOpHen
OJIHAaKO He Ommobku B U HE
OXBaTbHIBAIOT craiiax. BapbUpyeT
coJep)KaHue HMHTOHALUIO.
Npe3eHTALNH.
OO0yuaromuiics Aynuropus ¢ Tpynom | Harmsgrocts He | OOywarommuiicss | OOy4aromuit
BIIaJieeT MOHUMAET COOTBETCTBYET | JIOITyCKaeT Csl TOBOPUT
MaTepHajoM Ha NpPEe3eHTALHUIO H3-32 Marepuaiy. 6onproe(8-10) | ciumkom
3JIEMEHTapHOM OTCYTCTBHS YETKOM KOJINYECTBO ObICTpO
YpOBHE. CTPYKTYPBHIL. OIIHOOK, 4TO /MeIIeHHO,
OTcyTCTBYIOT NPENsSTCTBYET | HE
BCTYIUICHHUE U MMOHUMAHHUIO, MoJIepIKUBae
3aKIII0YEHHE. Hapymaer T KOHTaKT ¢
IIpe3enrauus He KOMMYHUKALHM | ayAUTOpHUEI
CTPYKTYypUpOBaHa. 10. U HE
BapbUpyeT
HUHTOHALUIO.
Oo6yuatomuiics Ayautopuu TpyJIHO He
HE BIIaIeeT MOHATH MIPE3EHTALNIO | MCIOIb30BAHBI
MaTepHaIoM. U3-32 OTCYTCTBUS HUKaKUe
CTPYKTYPBHIL. HarJsTHbIE

mocoOus, J0CKa.




KPUTEPUH OLIEHUBAHUS COOPMHUPOBAHHOCTH KOMITIETEHILIWM

[Inanupyemsie
pe3yNbTaThl
o0OydeHus
(moxazarenu
JOCTHIKEHHUS
3aJIaHHOTO YPOBHS
OCBOCHHUS
KOMITCTCHITUN)

Kpurtepuu oneHuBaHus pe3yabTaTOB 00yUSHUS

VK—4- CrocobeH OoCyIIeCTBIATh JEJI0OBYI0 KOMMYHHKAILIMIO B YCTHOM M NMUCBMEHHOM Qopmax Ha

rocyaapcTBeHHOM si3bike Poccuiickoit denepaniuu 1 MHOCTPaHHOM (bIX) si3bIKe(ax)

VK-4.2. - oOy4aromnuiicss OCyIIECTBISET ACJIIOBYI0O KOMMYHHKAIIMIO B YCTHOM W IMHCHbMEHHOMN

(hopmax Ha HHOCTpaHHOM (BbIX) sI3BIKE (aX)

3HaTh! He 3naer | ®parmenrapusl | O6mue, Ho He | CopmupoBan | ChopmupoBan
-CHCTEMY U € 3HaHu4 O: CTPYKTYypUpOBa | Hble, HO HE IO | HbIE
CTPYKTYPY -CHCTEME U HHBIC 3HAHUS O: | KOHIIA CHUCTEMATHU3UPO
UHOCTPAHHOTO CTPYKTYype -CHCTEME U CHUCTEMaTH3UPO | BaHHBIE

SI3BIKA; WHOCTPAHHOTO | CTPYKType BaHHbBIC 3HAHUS | IPOYHBIE

- pa3JuYHBIC S3BIKA; WHOCTPAHHOTO | O: 3HAHUA O:
ACTICKTHI S3bIKA: - Pa3IMYHBIX SI3BIKA; -CHCTEME U -CHCTEME U
(hoHeTHUYECKHIA, acreKTax - pa3NIUYHBIX CTPYKType CTPYKType
TIEKCUYECKHH, SI3BIKA: acrmeKTax WHOCTPAHHOTO | WHOCTPAHHOTO
rpaMMaTHIECKHNL; (honeTnyeckoM, | A3BIKA: SI3BIKA; S3BIKA;

- aJIcKBaTHBIC JEKCHYECKOM, | (DOHETHYECKOM, | - pa3IMYHBIX - pa3IUYHBIX
SI3BIKOBBIE CPEICTBA rpaMMAaTHYECK | JIGKCHYECKOM, | acreKTax acreKTax

IUTSL peaTu3aiuu oM; rpaMMaTHYeCK | A3BIKa: S3BIKA:
OCHOBHBIX PEUEBBIX - aJICKBaTHBIX oM; (doHeTHueckoM, | GoHETHUECKOM,
(hyHKIMIT; SI3BIKOBBIX - aJIcKBaTHBIX | JICKCHYECKOM, | JIEKCHYECKOM,

- COBpEMEHHBIC CPEICTBax Al | S3BIKOBBIX rpaMMaTHYeCK | rpaMMaTHYECK
TEXHUKH H CIIOCOOBI peanu3anuu CpeICTBaX sl | OM; oM;

JIEJIOBOM OCHOBHBIX peanu3anun - aZIeKBaTHBIX - aJICKBaTHBIX
MMMCbMEHHOH U peveBbIX OCHOBHBIX SI3BIKOBBIX SI3BIKOBBIX
YCTHOI (hyHKIHIT; pedeBbIX CPeICTBax AN | CpeACTBax s
KOMMYHHKALIUH; - COBPEMEHHBIX | (QYHKIIHIA; peanu3zanuu peanu3zanun

- KpUTEPHH, TEXHUKaX U - COBPEMEHHBIX | OCHOBHBIX OCHOBHBIX
MIpeIbSBISIEMBIE K crocobax TEXHHUKAX U peveBbIX pedeBbIX
odopmitenuto JI€II0BOM crocobax (hyHKITHIT; GbyHKIM;
JeTIOBOM MUCbMEHHON U | IeTOBOU - COBPEMEHHBIX | - COBPEMEHHBIX
KOPPECTIOHACHIINH; YCTHOM MUCbMEHHON | TEXHUKAX H TEXHUKAX U

- OCHOBHEIE KOMMYHUKAIIMHA | YCTHOH criocobax crocobax
TpebOBaHUA K ; KOMMYHUKAIIUHU | IE€JI0BOM JICTIOBOM
CO3JIaHMIO AEJTIOBOM - KpUTEPHSX, ; MUCbMEHHON U | MUCBMEHHOW U
MIpe3eHTAINH; MPENBSIBISIEMBl | - KPUTEPHSIX, YCTHOH YCTHOM

- KyIbTYpy, CTHJIb X K NPEABSBISIEMbl | KOMMYHHUKAIIUK | KOMMYHUKAIH
KHU3HH, odopmiteHuI0 X K ; ;
HaITUOHATBHBII JIEIIOBOM 0 OpMITEHUIO - KpUTEPHUSIX, - KpUTEPHSX,
MEHTAINATET KOPPECHOH/IEH | JIeJIOBOMN MPEIbSBISIEMbl | TIPEIBSIBIISICMBI
HOCHUTeNen SI3BIKA 1Y, KOppecHnoHAeH | X K X K

JUTS - OCHOBHBIX U Y; o opMITEHUIO 0o OpMITEHUIO
MIPeIOTBPAIICHUS TpeOOBaHMSIX K | - OCHOBHBIX JIEJIOBOM JIEIIOBOM
HETIOHUMaHHUSI Ha CO3JIaHHIO TpeOOBaHMSIX K | KOPPECTIOHAEH | KOPPECIOHICH
MEXIMYHOCTHOM JIeTIOBOM CO3JIaHHIO LU UM,
poeccCHoHaTHbHOM MPE3EHTALNN; | JIETOBOM - OCHOBHBIX - OCHOBHBIX




[Tnanupyemeie Kputepuu onieHuBaHus pe3yabTaTOB 00yUEHUS
pe3ynbTaThl
0o0yJeHISI
(mokazaremnu
IIOCTHKEHUS 1 2 3 4 5
3a/1aHHOTO YPOBHS
OCBOEHUS
KOMITETCHIIHH)
YPOBHE. - KyJlbType, | Ipe3eHTalluK; | TpeOOBaHUSAX K | TpeOOBaHUAX K
CTWJIE JKWU3HH, | - KyJbTYpE, | CO3aHUIO CO3JJaHUIO
HAIIUOHAJLHOM | CTUJIC JKU3HH, | JICIOBOM JIEITOBOM
MEHTAJIUTETE HaIlMOHAJIBHOM | TIpe3eHTAIlNH; MpPE3CHTALUY;
HOCHUTENEH MEHTAJIUTETE - KyJbTYpE, | - KYJBTYpE,
A3BIKA IUTS | HOCHTEJeH CTWJIC JKW3HH, | CTHJIE JKWU3HH,
NpeNIOTBpaIlleH | A3bIKA IS | HAIMOHAJIBLHOM | HAIlMOHAJIHLHOM
us MpEeNOTBPAILECH | MCHTAJIUTETE MEHTAIUTETE
HEIIOHUMAaHUs | Ud HOCHUTEJIEH HOCUTEJEN
Ha HEMTOHUMAHUS | SI3BIKA JUTST | SI3BIKA JUTSt
MEXJIUYHOCTHO | Ha NpeAOoTBpaIlleH | IpeaoTBpaLICH
M U | MEXJIUYHOCTHO | U us
npodeccuoHan | M U | HeTIOHUMAaHUS | HETIOHUMAaHUS
BHOM YpPOBHE. npodeccoHan | Ha Ha
BHOM YPOBHE. MEXJIUYHOCTHO | MEKJIMYHOCTHO
M u|M u
npodeccuonan | mpodeccuoHan
bHOM YPOBHE. bHOM YPOBHE.
YMeTs: He ymeer | Yactuuno B nenoM | He nmo koHma | YcrnemHo
- IOHUMATh PEYb OCBOCHHEBIE OCBOCHHBIC, HO | chopMHpOBaHH | CHOPMUPOBAHH
HOCHTEJIsI/JIeH S3bIKa YMEHUS T10: HE ble, HE BCerja | ble,
B YCTHOU U - HOHUMAaHHUIO MOJKPEIISIEMBI | OCO3HAHHO CaMOCTOATENIbH
MMUCEMEHHOM peun € 3HAHWUSMH W | BBITMIOJTHSEMBIE | O M OCO3HAHHO
(dhopmax; HOCUTEJNS/JIe | CAaMOCTOSITENIBH | YMEHHS TIO: BBITIOTHSIEMBIC
- aIEKBaTHO SI3bIKA B YCTHOU | OCTBIO - IOHUMAaHUIO yYMEHUS TO:
BOCIIPOU3BOJUTH 1 IUCbMEHHON | BBIITOJIHEHHUS peun - HIOHUMAHHIO
HEOO0XOAMMBI HA0OP (dhopmax; YMEHHUS T10: HOcHTEIsI/TIel | peun
KOHCTPYKIHH U - aJICKBaTHOMY | - IOHUMAHHUIO | SI3bIKA B YCTHOW | HOCHTEIsI/ ek
TEPMUHOB B BOCIIPOMU3BEIEH | peuH Y MUCBMEHHOHN | S13bIKA B YCTHOU
MOHOJIOTHYECKOH U 170%0) HOCHUTeTsI/ ekt (dopmax; U IMCbMEHHOMN
JUAJIOTHYECKON pedn HEOOXOJMMOTO | sI3bIKA B YCTHOM | - aJieckBaTHOMY | popmax;
COTJIaCHO JEIOBOMY Habopa Y IUCBMEHHOHN | BOCIPOU3BEAEH | - J€KBATHOMY
JTUKETY; KOHCTPYKIWA 1 | hopmax; HI0 BOCIIPOU3BECH
- IOHUMATh TEPMUHOB B - aJIcKBaTHOMY | HEOOXOAWMOIO | U0
ayTEeHTUYHBIE MOHOJIOTHYECK | BOCIPOM3BEICH | Habopa HE0OXO0JMMOTO
MUChbMEHHbBIE TEKCTHI, ol u U0 KOHCTPYKITHH U | Habopa
UCTIOJIB3YsI pa3Hble MUATOTUIECKOW | HEOOXOAUMOTO | TEPMUHOB B KOHCTPYKITHH 1
TEXHUKU YTCHHUS; peuu coriacHo | Habopa MOHOJIOTUYECK | TEPMHUHOB B
- U3BJIEKATh JIEJI0OBOMY KOHCTPYKLUHI U | Oi U MOHOJIOTUYECK
HEOOXOANMYIO JTHUKETY; TEPMHHOB B JUATOrM4eCKO | oil U
UHGOPMAITUIO U3 - IOHUMAaHUIO MOHOJIOTMYECK | PEUYH COTJIaCHO | JMAJIOTHYECKOMH
OpPUTHHAIBHOTO ayTEeHTUYHBIX ol u JIEIIOBOMY peYH COrsIacHO
TEKCTa Ha MMHCbMEHHBIX JINAJOTHYECKON | ATUKETY; JIEJI0BOMY
HHOCTPAHHOM SI3BIKE, TEKCTOB C peYH COTJIACHO | - MOHUMAHUIO 3THKETY;
aHAJIU3UPOBATb, HCIIONB30BAaHUE | JEIOBOMY AyTEeHTUYHBIX - HIOHUMAaHUIO
00001m1aTh, 1enaTh M Pa3HBIX ATHUKETY; MACbMEHHBIX AyTEeHTHUYHBIX
BBIBOJIBL; TEXHUK YTCHUS; | - TOHUMAHUIO | TEKCTOB C MACHMEHHBIX
- BECTH JIETIOBYIO - U3BJICUCHUIO | AyTEHTUYHBIX HCIIOJIb30BAaHUE | TEKCTOB C
KOPPECTIIOHACHIINIO; HEOOXOAMMOM | MHCHhMEHHBIX M_Pa3HBIX UCII0JIb30BaHUE




[Inanupyemsie Kputepuu olileHuBaHus1 pe3yabTaToB 00yUeHUs!
Pe3yIbTaThI
0o0yJeHISI
(mokazaremnu
IIOCTHKEHUS 1 2 3 4 5
3aJIaHHOTO YPOBHS
OCBOEHUS
KOMITETCHIIHH)
- TIOHMMAaTh Ha CIyX nHpOpMaLH TEKCTOB C TEXHUK YTCHHS; | M Pa3HBIX
pedb HOCHTEJeH u3 WCTIONB30BAaHME | - M3BJICUCHUIO | TEXHUK YTCHUS;
A3BIKA. OPUTHHAIBHOTO | M Pa3HBIX HEOOXOMUMOM | - U3BJICUCHUIO
TEKCTa Ha TEXHUK YTeHHUs; | HHpopManuu HEOOXOJMMOM
WHOCTPAaHHOM | - U3BJICUCHUIO | W3 uH(pOpMAITIH
A3BIKE, HEOOXOANMON | OPUTHHAJIBHOTO | U3
aHaJu3y, UHPOPMaITIH TEKCTa Ha OpPUTHHAIBHOTO
00001IeHHTO, u3 WHOCTPAaHHOM | TEKCTa Ha
COCTaBJICHHIO OpPUTHHAJIBHOTO | SA3BIKE, WHOCTPAHHOM
BBIBO/IOB; TeKcTa Ha aHaIun3y, A3BIKE,
- BEJICHUIO MHOCTPAaHHOM | 00001IeHuIO, aHau3y,
JIeJIOBOM SI3BIKE, COCTaBJICHHIO 000011IEHHUIO,
KOPPECTIOH/ICH | aHaNIH3y, BBIBO/JIOB; COCTaBJICHUIO
LIUH; 000011eHHUIO, - BEICHUIO BBIBOJIOB;
- TIOHUMaHWH | COCTaBJICHHIO JIEIIOBOM - BEJICHUIO
Ha CIyX peYH | BHIBOJIOB; KOPpECTIOHACH | JeMOBOH
HocuTeNnen - BEJICHUIO LUH; KOPpECTIOH/IEH
SI3BIKA. JIEIIOBOMA - TOHWMAaHWW | IHH;
KOPPECTIOHACH | HA CIyX peYd | - TIOHUMaHHUH
LAY, HOCHUTEJIEH Ha CIyX peudu
- TOHMMAaHUM | A3BIKA. HOCUTENEN
Ha CIyX pedd S3BIKA.
HOCUTEJIEH
A3BIKA.
Bnanets: He ®parmenrtapsHo | B uesniom | ChopmupoBan | YcneunrHo
- HaOOPOM SI3BIKOBBIX | BJIaJIEET chopmupoBanH | chopMHUpPOBAHH | HEBIE, HO | chopMHUPOBAHH
CPEICTB, bI€ HAaBBIKH 110: | bl€, HO | HEYCTOMUYUBBIE | BIE,
HEOOXOJUMBIX JIJIsI - BJIAJICHHIO BBIMOJIHSIEMbIE | M HE BCErAa | yCTOWYMBEIE,
peanuzanuu HabopoM Ha TpaMOTHO TEXHOJIOTHYECK
yCTeUTHON SA3BIKOBBIX 3JIEMEHTapHOM | BBINIOJHIEMBIE | U TPaMOTHO
KOMMYHHKAIIUH B CpPEACTB, YpOBHE HaBBIKM | HABBIKH TO: BBITIOJTHSIEMBIC
KOMaHJIe; HEOOXOAMMBIX | TIO: - BIIQJICHUIO HAaBBIKH T10:
- HaBBIKAMH pabOTHI TUTST - BIQJICHUTO HabopoMm - BIIAJICHUIO
CO CIIPAaBOYHOU peanuzanuu Habopom SI3BIKOBBIX HabopoM
JUTEPATYPOH U YCIICIIHOM S3BIKOBBIX CPEACTB, SI3BIKOBBIX
CIIOBapsIMH; KOMMYHHKAIIUX | CPEJICTB, HEOOXOIVMEBIX | CPEICTB,
- TEXHUKaMH B KOMaHJIE; HEOOXOAMMBIX | JJIs HEOOXOJUMBIX
apryMeHTaluu - pabore co JUIs peanuzanuu ULt
BEJICHUS TUCKYCCHU CIIPaBOYHOM peanuzanuu YCHETTHON peanuzanuu
B YCTHOM H JUTEPATYPON U | YCHEIIHON KOMMYHUKALIMK | YCIEIIHON
NHCbMEHHOM BHJIE, CIIOBapsIMH; KOMMYHHKALlUM | B KOMaH/IC; KOMMYHHKAaLIUU
TIOJIB3YSICh - BIIAJICHHIO B KOMaHJIE; - pabote co B KOMaH/IE;
3HAKOMBIM TEXHUKaMHU - pabote co CIIPaBOYHOM - pabote co
JIEKCUYECKUMU U apryMeHTaluuu | CIpaBOYHOMI JINTEPATYPOU U | CIIPAaBOYHOMI
rpaMMaTHYECKUMH BEICHUS JUTEPaTypPOr U | CIOBapsIMU; JUTEPaTyPOH U
CPEICTBaMH SI3BIKA; JIUCKYCCHU B CIIOBapsIMH; - BIIQJICHUIO CIIOBapsIMH;
- TEXHOJIOTHEH YCTHOM H - BJIQZICHUIO TEXHUKaMHU - BJIQJICHUIO
CO3/1aHus AET0BOM MTUCbMEHHOM TEeXHUKAMH apryMeHTallud | TeXHUKaAMH
MIPEe3eHTAIlMN Ha BUJIE, apryMeHTally | BeJCHHS apryMeHTaIiH




[Tnanupyemeie Kputepun onieHuBaHMS pe3ynbTaTOB 00yUSHUS
pe3ynbTaThl
0o0yJeHISI
(mokazaremnu
IIOCTHKEHUS 1 2 3 4 5
3a/1aHHOTO YPOBHS
OCBOCHHS
KOMITETCHIIHH)
HMHOCTPAHHOM SI3BIKE; MOJb3YSICh BEJICHUS JUCKYCCUU B BEJICHUS
- HaBBIKAMU 3HAKOMBIM JIUCKYCCHUU B YCTHOM U JINCKYCCHUU B
(ukcupoBaHus JEKCUYECKUMH | YCTHOM U MMHUCbMEHHOM YCTHOM H
OCHOBHOW HJIeU U u MUCHbMEHHOM BH/]IC, MMUCHbMEHHOM
BTOPOCTEIIEHHBIX rpaMMaTHYecK | BHIE, MOJb3YSICh BUJIC,
JIETAJICH B YCTHOU U HMH MOJIB3YSICh 3HAKOMBIM MOJIB3YSICh
MUChbMEHHOMN cpencTBaMu 3HAKOMBIM JICKCUYECKUMHU | 3HAKOMBIM
KOMMYHUKAITUH. SI3BIKA; JIGKCUYECKUMHU | U JIEKCUYECKUMU
- IPUMEHEHUIO | U rpaMMaTuydecK | u
TEXHOJIOTUH rpaMMaTHYECK | UMH rpaMMaTHIecK
CO3JIaHMS UMM cpencTBamMu HMH
JIeTIOBOM CpeaCcTBaMu SI3bIKA; CpeJCTBaMU
Mpe3eHTaIlnN SI3BIKA; - MPUMEHEHUIO | SI3bIKA;
Ha - IPUMEHEHUIO | TEXHOJOTHUI - IPUMEHEHHUIO
UHOCTPAHHOM TEXHOJIOTHUI CO3JIaHUS TEXHOJIOTUH
SI3BIKE; CO3JTaHMS JIeTI0BO CO3JIaHHS
- JIeTIOBOM Npe3eHTaluu JIETIOBOM
(bMKCHPOBaHUIO | TIPE3CHTAIIUU Ha Mpe3eHTaAlUU
OCHOBHOM WJIeH | Ha UHOCTPaHHOM Ha
u WHOCTPaHHOM SI3BIKE; WHOCTPaHHOM
BTOPOCTCIICHH | SI3BIKE; - SI3BIKE;
BIX JIeTaJIel B - (hukcupoBaHu -
YCTHOM U (UKCUPOBaHU | 10 OCHOBHOM (huKCcHpOBaHU
NHUCbMEHHOU 0 OCHOBHOH UJICHU U 0 OCHOBHOH
KOMMYHUKALIUK | UAEH U BTOPOCTENICHH | UAEH U
BTOPOCTEIIEHH | BIX JeTajcii B BTOPOCTEIICHH
BIX JeTaneu B YCTHOM U BIX JeTaneH B
YCTHOH H MMUCbMEHHON YCTHOH H
MMICbMEHHOU KOMMYHUKAIIUU | TUCbMEHHOM
KOMMYHHUKAIUH | . KOMMYHHUKAITUH

VK—4- CniocobeH OoCyIIEeCTBIATh JEJI0OBYI0 KOMMYHHKAILIMIO B YCTHOM M NMUCBMEHHOHM (Qopmax Ha

rocyAapcTBeHHOM si3blke Poccuiickoit denepaninyu 1 MHOCTPaHHOM (bIX) si3bIKe(ax)

VYK-4.3. - obyyaromuiics OCyIIECTBIISIET JEI0BYI0 KOMMYHHKAIMIO B IU(GPOBOM cpefie, MPUMEHSS B

TOM 4YHCJIC CPCACTBA BI/I,I[GOKOH(bepCHI_ICBHSI/I 1 KOJJICKTHBHOM CETEBOM pa6OTBI

3HaTh: He 3naer | ®parmenrapusl | O6mue, Ho He | Chopmupoan | ChopmupoBan
- CTHIIb JIEIIOBOTO € 3HaHus O: CTPYKTYpUPOBA | HbIC, HO HE JIO | HbIE

OOILIEHNs,  OCHOBBI - CTHJIE | HHBIE 3HAHMS O: | KOHIIA CHUCTEMATU3UPO
nyOIMYHOM peun, JIEJI0BOTO - CTHJIE | CUCTEMATH3UPO | BaHHbBIC
IIOATOTOBKHU oOIIeHN, JIeJIOBOTO BaHHBIC 3HAHMS | IPOYHBIC
[pe3eHTaluld, B T.4. OCHOBax 00LIEHNS, o: 3HAHHSA O:

¢ nomouipto IIII: nyOIMYHOM OCHOBax - CTHIIE | - CTHIIE
PowerPoint, Google peun, myOIMYHOM JIETIOBOTO JIENOBOTrO
Slides; paBuia [IOJrOTOBKE pedn, o011IeHN s, o011eHHs,
odopmIIeHUS MPE3CHTAIUi, B | MOATOTOBKE OCHOBax OCHOBax
JIEJIOBON TEepEenuCKH, T.4. C | mpe3eHTauui, B | MyOIMYHON My OJINIHOM

B T.4. C IOMOIIBIO: nomotpio IIIT: | T.4. ¢ | peun, peuH,




[Mnanupyemsbie KpuTepuu olieHUBaHYsI pe3yJIbTaTOB 00yUeHUs
pe3yIbTaThl
0o0yJeHISI
(mokazaremnu
IIOCTHKEHUS 1 2 3 4 5
3aJIaHHOTO YPOBHS
OCBOCHUS
KOMITETCHIIHH)
Grammarly, PowerPoint, nomompio IIIT: | moproroske MOJATOTOBKE
Beewriter. Google Slides; | PowerPoint, MIpE3CHTAINi, B | IPe3CHTAINH, B
- npaBwiax | Google Slides; | T.u. c | T.u c
odopmiteHUs - npaBwiax | nomowpto IIII: | momompro IIII:
JIEIIOBOM odopmITeHUs PowerPoint, PowerPoint,
MEPEIUCKH, JICJIOBOM Google Slides; | Google Slides;
T.4. c | mepenucku, B | - npaBuiax | - MpaBHIIaX
MTOMOTIBIO: T.4. ¢ | opopmueHus odopmITeHUs
Grammarly, MTOMOIIIBIO: bi (&) (V:10)7§ bi (N (0):10)7
Beewriter. Grammarly, NIEPENUCKH, B | NIEPENUCKU, B
Beewriter. T.4. c | T.u c
MTOMOTIBIO: MTOMOIIBIO:
Grammarly, Grammarly,
Beewriter. Beewriter.
YMerTsb: He ymeer | YactuuHo B ueiaoMm | He no konuna | Ycmenrno
- HCMONb30BATH OCBOCHHBIE OCBOGHHBIC, HO | chopMHUpOBaHH | CHOPMUPOBAHH
WHOCTPAHHBIH S3BIK B YMEHHS T10: HE ble, HE BCerAa | ble,
MEKJIUYHOCTHOM - WCNOJB30BaH | MOJAKPEIUISIEMBI | OCO3HAHHO CaMOCTOSITCIIbH
oOIIeHUN u HIO0 € 3HAHUSAMHU W | BHIIIOJHSIEMBIE | O U OCO3HAHHO
po¢eCCHOHAIBHOM MHOCTPAHHOTO | CAMOCTOSATENIbH | yMEHMS II0: BBITIOTHSIEMEBIE
ACATCIBbHOCTH, B T.4. SI3bIKa B | OCTBHO - MCHOJIb30BaH | YMCHUA II0:
C MNPUMCHCHUEM MEXXJIUYHOCTHO | BBIIIOJIHECHUA )%5000] - HCIIOJIB30BaH
HHaT(bOPM AL M OOIIEHWH | | YMEHHA IO: HNHOCTPAHHOT'O HIO
POBCACHUSA npodeccHoHan | - HUCIOJIb30BaH | S3bIKA B | HHOCTPAHHOT'O
BHJICOKOH(epeHIMit BHOMU HI0 MEKIMYHOCTHO | SI3bIKA B
" OpraHu3alun NESTENLHOCTH, | MHOCTPAHHOTO | M OOIIEHHH M | MEKIUYHOCTHO
COBMECTHOH paloThI B T.4. C | sI3pIKa B | mpodeccroHa | M OOIIEHUH U
Google Meet, NPUMEHEHUEM | MEXIMYHOCTHO | BHON npodeccroHa
Microsoft Teams, mwiarpopM I | M OOLICHWM U | NEATEIBHOCTH, | bHOH
Zoom, Snpexc NPOBEICHUS npodeccuonan | B T.4. ¢ | mearensHOCTH,
Tenemocr. BUJICOKOH(Epe | bHOI NPUMCHCHUEM B T. 4. C
HIUH U | ACATEIBHOCTH, | IUIaTGOpM I | IPUMEHEHUEM
OpTraHH3aIiN B T.9. ¢ | mpoBexeHus wrathopM I
COBMECTHOM MPUMEHEHUEM | BUICOKOH(Epe | NpOBEACHUS
paboter Google | rulathopM Ans | HOUA U | BUICOKOHpEpe
Meet, MPOBEICHUS OpTraHM3alNN HIUI u
Microsoft BHIICOKOH(EpPE | COBMECTHOU OpraHu3anun
Teams, Zoom, | Huui u | pabotel Google | coBMecTHOH
Sanexc OpraHu3anuu Meet, pabotel Google
TenemocT. COBMECTHOM Microsoft Meet,
pabotel Google | Teams, Zoom, | Microsoft
Meet, SInnexc Teams, Zoom,
Microsoft TememocT. Sunexc
Teams, Zoom, TenemocT.
SHnexc

TexemocT.




[Tnanupyemsbie Kputepuu onieHHBaHUs pe3yIbTaTOB O0YUECHUS
Pe3yIbTaThI
0o0yJeHISI
(mokazaremnu
IIOCTHKEHUS 1 2 3 4 5
3aJaHHOTO YPOBHS
OCBOCHUS

KOMITETCHIIHH)
Bnaners: He ®parmenrtapHo | B uesiom | ChopmupoBan | YcnemHo
-HaBBIKAaMH PabOTHI B | BJIaJIECET chopmupoBanH | chopMHUpPOBAHH | HEBIC, HO | chopMHUPOBaHH
Google-nokymeHnTax bI€ HABBIKH I10: | bIE, HO | HEYCTOMUYUBHIE | BIE,
ULt oOmeHa - pabore B | BHINOJNHSAEMBIE | M HE BCEria | yCTOMYMBEIE,
npodeccuoHanbHON Google- Ha IpPaMOTHO TEXHOJIOTHYECK
uHpopMaruen Ha JIOKyMEHTaxX JJIEMEHTAPHOM | BBINIOJHSAEMBIE | U IrpaMOTHO
MHOCTPAaHHOM SI3BIKE; TUIst oOMeHa | ypoBHE HaBBIKH | HABBIKU IIO: BBITIOJTHSIEMBIC
HaBBIKAMH IIepeBOAA npodeccruoHan | 1mo: - pabore B | HAaBBIKM IIO:
TEKCTOB, B T.4. C BbHOU - pabore B | Google- - pabore B
MOMOIIBI0  OHJIAMH- undpopmaruein | Google- JIOKYMEHTax Google-
cioBapeii:  English Ha JOKYMEHTax TUTSL oOMeHa | TOKyMEHTax
English  Dictionary, WHOCTPAHHOM 5 | IS obMeHa | mpodeccHoHa | I obmeHa
Multitran, Longman 3BIKE; npo)eCCHOHAN | bHOM npodeccroHa
Contemporary - IEPEBONY | BHOU uHpoOpManue | bHOM
Dictionary, Longman TEKCTOB, B T.4. | mH(opmMarueii | Ha uHpOopMaIei
Business Dictionary c MMOMOIIBIO | Ha WHOCTPAHHOM 4 | Ha
U JIp. OHJIalH- WHOCTPaHHOM $1 | 3BIKE; WHOCTPaHHOM 5

CJIOBapeH:
English English
Dictionary,
Multitran,
Longman
Contemporary
Dictionary,
Longman
Business
Dictionary  u
ap.

3BIKE;
- HEPEeBOIY
TEKCTOB, B T.4.
C  MOMOIIBIO
OHJIAIH-
cloBapei:
English English
Dictionary,
Multitran,
Longman
Contemporary
Dictionary,
Longman
Business
Dictionary
ap.

- NepeBOIY
TEKCTOB, B T.4.
C  TOMOIIBIO
OHJIalH-
cJoBapeil:
English English
Dictionary,
Multitran,
Longman
Contemporary
Dictionary,
Longman
Business
Dictionary u
ap.

3BIKE;
- HEPEeBOIY
TEKCTOB, B T.4.
C  IOMOIIBIO
OHJIAIH-
cloBapei:
English English
Dictionary,
Multitran,
Longman
Contemporary
Dictionary,
Longman
Business
Dictionary u
ap.

KPUTEPUUM OLUEHKU PE3VJIBTATOB OBYYEHUA 10 ANCLIUTIJIMHE

Kputepuu oneHuBanus pe3yibTaToB 00y4eHHUs 110 AUCUMILIMHE VI 324€TOB

B Xxome mnpomexyTO4HOH arTecTalMu MEpeBOJA pe3yJbTaTOB paboThl 00ydaromuxcs

(pe3ynbTaToOB TEKYIIETO KOHTPOJIS)) B CUCTEMY OLIEHKH 3HAHUI OCYIIIECTBIISIETCS ¢ OpHCHTALUEH Ha

KPUTEPHH OLIEHUBAHHS C(HOPMUPOBAHHOCTH KOMITETEHIIHIA CIEAYIOUIIM 00pa3oM:

— OIIGHKa «3auTeHO» BBICTaBIsAETCS oOydaroleMycs, KOTOpblii moceTus He MmeHee 60%

3aHﬂTHﬁ, AKTUBHO pa60Tan Ha 3aHATUAX U HC MMCECT SaﬂOJI)KeHHOCTeﬁ 10 yLIe6HOMy Marepualty,

YTO CBHUJETEIBCTBYET 00 OCBOCHHU TEOPETHUECKOTO0 MaTepuana JUCLUIUIMHBI U (HOPMHUPOBAHUU

3aIlJIaHUPOBAHHBIX KOMHGTCHHHﬁ;




— OLIEHKA «HE 3a4TEHO» BBICTABISETCS OOydarouiemycsi, KOTopblii mocetun menee 60%
3aHATUH, HMMEeT 3aJ0JDKEHHOCTH IO Y4eOHOMY Marepuany, 4YTO MOATBEPKIACT YaCTHYHOE
OCBOCHHE TEOPETHYECKOT0 MaTepuasia, Hec(hopMHUPOBAaHHOCTh HEOOXOIUMBIX YMEHHIA, HABBIKOB U
KOMIIETEHIIHI.

Kpurtepuu oneHuBaHus pe3yJbTATOB 00y4eHHUsI 110 AUCHMIIMHE 15 3a4eTa ¢ OLEeHKOMH

B Xxome mpoMexXyTOYHOH aTTecTallii MEPeBOJA Pe3yJbTaTOB pabOTHl 00YyYaromuxcs
(pe3ysIbTaToOB TEKYIIETO KOHTPOJIS) B CUCTEMY OIEHKH 3HAHWH OCYIIECTBISIETCS C OPHEHTAIHeH Ha
KPUTEPUH OLIEHUBAHUA C(HOPMUPOBAHHOCTH KOMIIETEHIIUH CIIETYIOINUM 00pa3oMm:

— OIICHKAa «OTJIMYHO» BBICTABIIAETCS OOydaroliemycsi, KOTOpblii mocetwsi He MeHee 60%
3aHATUH, aKTUBHO paldoTal Ha 3aHATHAX UM HE MMEET 33a/I0JDKCHHOCTEH Mo yyeOHOMYy MaTepuay,
crioco0eH 0e3 MOArOTOBKH T'PaMOTHO OTBETHUTh HA JIOOOH BOMPOC IO TMPOWJICHHBIM TEMaM, 4YTO
CBUJICTEIBCTBYET O MOJTHOM OCBOCHHH TEOPETUYECKOTO MaTepuasa AUCHUILTUHBI U (OPMUPOBAHUN
3aIIaHUPOBAHHBIX KOMIETEHIMH (MOXHO B34Th ()pa3bl U3 KAPThl KOMIIETCHLIU);

— OIIGHKAa «XOpPOIIO» BBICTABISACTCS OOydYarmeMycsi, KOTOpbIi moceTwsi He MmeHee 60%
3aHATUH, aKTUBHO paboTall Ha 3aHATHAX, HE WMEET 3aJI0JDKCHHOCTEH 10 yuyeOHOMY MaTepualy,
crocobeH 0e3 MOATrOTOBKM OTBETUTH Ha JIFOOON BONPOC IO MPOMIEHHBIM TeMaM C MUHUMAaIbHBIM
KOJINYECTBOM OLIHOOK.

— OIICHKA «YAOBJIETBOPUTEILHO» BBICTABISETCA OOYYaromeMycsl, KOTOPBIH IMOCETHJI He
meHee 60% 3aHATHI, HE UMEET 3aJJ0JKEHHOCTEH 1o yueOHOMY MaTepuaity, ClIoCOOeH ¢ OInOKaMu
OTBETHUTH Ha JIFOOOU BOIIPOC 1O MPOHUICHHBIM TEMaM.

— OIICHKAa «HEY/JOBJIETBOPUTEIHHO» BBICTABISETCA OO0YyYaromeMycsi, KOTOPBIH IOCETUI
meHee 60% 3aHATHH, UMEeT 3a/I0JKEHHOCTH 110 Y4eOHOMY MaTepuay.

Kpurtepuu oneHuBaHus pe3yJibTaTOB 00yUeHHUsI 0 TUCHHUIJIMHE A5 IK3aMeHa

Jlommyckom K dK3aMeHy sIBIsieTcs
e TJlocemenue 3anatuii He MmeHee 60%;

®  OTCYTCTBHE 33JJ0JDKEHHOCTEH 1Mo yueOHOMY MaTepHaiy.

HpHHIII/Il'[LI BBLICTABJICHHA UTOTOBOM OLIEHKH 110 JUCIHUILIMHE

Final grade = (GPA (Grades for all classes))*0,7 + (Oral Exam)* 0,15 + (Final
Presentation)* 0,15

0,7 (70%)— ko3¢ puumeHT OT 001IEii CyMMBbI OLIEHOK 32 IPAKTHYECKHE 3aHATHS U
NUCbMEHHBIE Pa0doThI

0,3 (30%) — ko3¢ puLHEeHT O1leHKHU 32 GUHAJBLHBIN YCTHBIN IK3aMeHHIPe3eHTaluI0




HpI/I BBICTaBJICHUN HTOTOBOM OLCHKKU 3a AJUCHUILUINHY HCO6XOIII/IMO YUUTBIBATHb PC3YJIbTAThLL
TCKYIIECTO KOHTPOJIA U KPUTCPHUU OLICHHUBAHUA C(l)OpMI/IpOBaHHOCTI/I KOMHCTCHHI/If/'I, MMpEaACTaBJICHHLIC

B TaOJUIE KPUTEPUH OLIEHUBAHUS CPOPMUPOBAHHOCTH KOMIIETEHITHH.



5. IMATHOCTHYECKHE 3AJIAHUSA IS OIEHKH 3HAHUWHA, YMEHWH,
HABBIKOB, XAPAKTEPM3YIOIUIMX YPOBEHb C®OPMHUPOBAHHOCTH
KOMIIETEHIIUIA

Komnerenuuss YK-4. CnocoGeH OCyHIeCTBIATh JI€JIOBYI0 KOMMYHHKALMIO B YCTHOM U
NUChMEHHOU (popMax Ha rocyaapcTBEHHOM si3bike Poccwiickoii denepanuu U MHOCTPAHHOM (BIX)
s3bIKe(ax).

OO0yuaromuiicsi 3HAET: CUCTEMY M CTPYKTYPY HHOCTPAHHOTO sI3bIKa ((DOHETUYECKHM, TEKCHUECKHH,
rpaMMaTUYeCKUl acleKThl s3blKa, B T.4. CTPYKTYypy TMOCTpoeHHs (Qpa3, MNpeIIoKeHHH,
BBICKA3bIBaHUS, 1IEJIOCTHOTO TEKCTA); COBPEMEHHbBIE TEXHUKH M CIIOCOOBI J€TOBOM MHUCHMEHHOU U
YCTHOW KOMMYHUKAITUH;, KPUTEPUH, MIPEIBSIBIIEMbIE K OQPOPMIICHHIO JIEJIOBON KOPPECIIOH ICHIINH;
OCHOBHBbIE TpeOOBaHMS K CO3JAaHUIO [JEJIOBOM Mpe3eHTAalMU; KyJIbTypy, CTHIb >KU3HH,
HAI[MOHAJbHBIA MEHTAJIMTET HOCHUTENeH s3blKa [JJs MPeNOTBpalleHUs HENMOHWMaHUs Ha
MEXIMYHOCTHOM U NMPO(eCcCHOHAIBHOM YPOBHE.

OO0yuarwomuiicss yMeeT: TIOHUMAaTh pPedb HOCUTENS/€il sI3pIKa B YCTHOM M NMHUCHMEHHOH (opmax;
aJIeKBaTHO BOCIIPOMU3BOJIUTH HEOOXOIMMBIM HAOOp KOHCTPYKIMI U TEPMUHOB B MOHOJIOTHUECKOH U
JTUAJIOTUYECKOIM pedr; MOHUMAaTh ayTEHTUYHbIC MHUCbMEHHBIE TEKCThI, UCTOJIb3Ys pa3Hble TEXHUKH
YTEHUS; W3BJIEKAaTh HEOOXOAWMYIO MH(POPMALMI0O M3 OPUTMHAIBHOTO TEKCTa Ha WHOCTPAHHOM
S3bIKE, aHAIM3MPOBaTh, 0000IIaTh, JAeNaTb BBIBOJIBI; BECTH JEJOBYI KOPPECHOHICHIIUIO;
WCTIOJNB30BaTh HWHOCTPAHHBIA S3BIK B MEKIMYHOCTHOM OOIIEHWH H  MPO(EeCCHOHATLHOU
NEeSTENIbHOCTH, B T.4. C MpPUMEHEHHeM IiIaThopM [Js MPOBEIEHUS BHUACOKOH(PEPEHUIUH WU
opranuzanuu copmectHoi pabotel Google Meet, Microsoft Teams, Zoom, AAunexc TenemocT.
OO0yuaommuiicss BJajgeeT: HaBbIKAMHU pabOTBI CO CIPABOYHOM JIUTEpaTypodl U CIIOBapsMHU;
TEXHUKaMU apryMEHTAllud BEJEHHs JWCKYCCHH B YCTHOM M THCBMEHHOM BHJE, MOJB3YsCh
3HAKOMBIMHU JIEKCMYECKMMH M TPAaMMAaTHUYECKUMHU CpPEICTBAMHU $3bIKA; TEXHOJOTHEH CO3AaHUA
JIeIOBOM MPE3CHTAllMM Ha MHOCTPAHHOM S3bIKE; HaBbIKAMU (DUKCHPOBAHHUS OCHOBHOM HAEU U
BTOPOCTETEHHBIX JIeTajei B YCTHOM M MUCHbMEHHOW KOMMYHHKAIIUW; HaBbIKaM# paboTel B Google-
JOKyMEHTax Uil oOMeHa MpodecCHOoHaNbHON WHpOpMaeli Ha MHOCTPAHHOM SI3bIKE; HaBBIKAMU
nepeBoa TeKCTOB, B T.4. ¢ MOMOINBIO oHJalH-ciaoBapei: English English Dictionary, Multitran,

Longman Contemporary Dictionary, Longman Business Dictionary u nip.

3AJJIAHUSA 3AKPBITOI'O TUIIA (10 3amanuii)
3HATH

OO0yuarommiicsi 3HAET: CUCTEMY M CTPYKTYPY HHOCTPAHHOTO sI3bIKa ((DOHETUYECKUM, TEKCHUECKHH,
rpaMMaTUYEeCKUIl acleKThl s3blKa, B T.4. CTPYKTYypy TMOCTpOoeHHs (pa3, MNperIoKeHHH,

BbICKAa3bIBaHHA, LICJIIOCTHOI'O TCKCTa); COBpPCMCHHBIC TCXHUKHU U CIIOCOOBI ,Z[GJIOBOﬁ IMMCHbMEHHOM M



YCTHOM KOMMYHUKAIIUH;, KPUTEPUH, MIPEIbBIIEMbIe K OQPOPMIICHHIO JI€JI0OBON KOPPECIIOHICHIINH;
OCHOBHBIE TpeOOBaHMS K CO3JAHHUIO JICJIOBOM TpE3eHTAlWH; KYyJIbTYpYy, CTHIb JKH3HH,
HAallUOHAJBHBI MEHTAJUTET HOCUTENEH A3bIKa JUIS MPEJOTBPAILCHHUS HEIOHUMAaHUsA Ha

MCXKJINYHOCTHOM H HpO(i)eCCI/IOHaJ'IBHOM YPOBHE.

Task 1. Match the words with the translation and transcription.

Word Translation Transcription

Cost management cmpamerudeckoe njidaHupoBaHue [ eitf 'a:r 'maenidzmant]
Strategic planning MpUHAMue pelueHul [kpst 'maenidzmant]

Goal setting yrpasJieHue BpeMeHeM [di's13an 'meikin]
Decision making ynpasJjieHue rnepcoHasioM [gavl 'setin]

Time management ynpassieHue 3ampamamu ['prodzekt ‘maenidzmant]
Project management yrpasJjeHue rnpoeKkmom [taim 'maenidzmant]

HR management rnocmaHoBKa Lenel [stra, ti:d3ik ‘plaenin]

Answer: Cost management - yrnpasieHue 3atpatamu — [kDst ‘'meanId3mont]
HR management - yripaBieHue nepconaiom — [ eItf 'a:r ‘'maenid3mont]
Strategic planning - cTparerndyeckoe miaHupoBanue — [stra ti:d31k planin]
Decision making - mpunstue perienuii — [dI'sI3on ‘melkin]
Goal setting - moctanoBKa 1ieneii — [goul ‘setin]
Time management - ynpasjieHue BpeMeHeM — [taIm 'manId3mant]
Project management - ynpasienue npoekroM — [ prod3ekt ‘manid3mont]

Task 2. Complete the text with the correct British English option a), b) or c).

My last overseas business trip was highly enjoyable. I set off fairly early in the morning, so there

was hardly any traffic on the (1) , and I got to the airport very quickly. I drove
straight to the multi-storey (2) . Level four was practically empty so I parked very
easily. I then took the (3) down and made my way to departures. As usual, I had
(4) my ticket online. This allows me to use one of the express check-in desks,
where there is hardly ever a (5) . As I just had one piece of (6) , 1t

took only a couple of minutes to check in, and then just a little longer to go through security. I was
relieved to see that there were no delays or cancellations. I boarded my plane and set about doing

some work. What’s great about Santol Airlines is that even if you fly (7) as I

usually do, there is plenty of work space for the business traveller. I finished my report and then just

relaxed until landing. I made my way to the (8) station, checked the

&) and the platform number, and took the first train to the (10) |

got off at Opera, which was within easy walking distance of my hotel.

1 a) runway b) motorway c) freeway
2 a)carpark b) parking lot ¢) parkway
3 a) elevator b) lift ¢) carousel



4  a)reserved b) checked ¢) booked

5 a) queue b) line c) row

6  a)travel bag b) hand luggage ¢) carry-on baggage
7 a)coach b) savings ¢) economy

8  a) underway b) subway ¢) underground

9  a) timetable b) diary ¢) schedule

10 a) downtown area b) city centre c) district

Answer:1b,2a,3b,4¢,52,6b,7¢,8¢,92,10b

Task 3. Underline the correct verb form in italics.

1 A: I can’t believe it! Our flight’s just been cancelled.
B: Oh no! What will we do / are we going to do?
2 A: Our travel expenses claim system isn’t working properly.
B: I know. We’ve got it all planned. We're going to introduce | We’ll introduce a new
procedure.
3 A: T hear you’re off to Hengzhou next Monday.
B: That’s right. But I’ll come and see you before I leave / I'll leave.
4 A: I’ve been trying to e-mail them my invoice but I can’t get connected to the Internet.
B: Not to worry. If you give me their details /'m going to fax / I'll fax it over for you.
5 A: Are you free on Tuesday?
B: Well, I'll see / I'm seeing our new Sales Manager in the morning, but the afternoon is
OK.
6 A: Have you checked the timetable?
B: Yes. The next train leaves at 10 a.m., but it doesn 't stop / won’’t stop at Linz.
7 A: What are your plans for next week?
B: We are visiting / We’ll visit our Chinese subsidiaries.
Answer: 1 are we going to do, 2 We’re going to introduce, 3 I leave, 4 I’ll fax, 5 I’m seeing, 6
doesn’t stop, 7 We are visiting, 8 ’s attending, 9 ’ll ask, 10 leaves, 11 receive, 12 ’ll never regret,

13 ’1l phone, 14 are going to be delayed, 15 gets

Task 4. Match each adjective to its definition.

1 top of the range
2 sophisticated



3 reliable

4 durable

5 value for money

a able to stay in good condition for a long time
b always working well

c complicated and advanced in design

d worth its price

e the most expensive in a category or market

Answer:1e,2¢,3b,4a,5d

Task 5. Read the letter and choose the correct name for its type.

Dear Sir,

I am the office in-charge of Vayusena School. I am writing to you with regard to the telephone chat
we had where we talked about the stationery items that you sell. We received the things from your
company well on schedule and in acceptable condition in the past.

Consequently, we are pleased to order the following stationery items for our school.

List of articles No. of items
White Paper 10 reams
Blue Pens 10 boxes
White Chalk Stick 12 gross
Carbon Paper (Black) 12 boxes

We would want you to provide us with an estimate of the prices, including sales tax and other fees,
for the supply of the aforementioned items. Please send the above mentioned items no later than
August 26 between 10 AM to 1 PM at the mentioned address.

Yours faithfully, Padam

Office In-charge

a) CV

b) Order
c) Memo

Answer: b

Task 6. Put the sentences into the correct order to make telephoning conversations.

1. a Hold the line please, I'll put you through.



b Infosys. Can I help you?
My name is Anna Larsen.

d Could I speak to Hans Schmidt?
e Hello, Hans Schmidt here, can I help you?

2. a Yes, you can.

b Good afternoon, Infosys.

¢ One moment. The line’s busy, will you hold?

d Could you tell him Anna Larsen called and asked him to call me back at my Delhi Office?
e Can you put me through to Raj Kapoor, please?

f Could I leave a message for him?

Answer:1bdaec,2becfad
Task 7. Read the tips. Then number the sentences of the informal letter.

Tips: Remember that in business correspondence, information is often presented in the following
order:

appropriate greeting

thanks and/or reference to previous contact

main point

other points

reference to future contact

appropriate ending

From: supersound@ntlworld.com

To: Rik_Barneveld@ntlworld.nl; sandraverdonck@planet.nl

Subject: Our next meeting

a) I'm attaching the draft agenda here for your information

b) Best wishes,

c) If there are any points you’d like to add, please let me know.

d) Many thanks for your latest mail and your useful ideas about our investment options.

e) Dear Rik and Sandra,

/) Looking forward to seeing you both on 14" June

g) Our investment plan will certainly be the main focus of our next meeting, which is scheduled for

the 14" June.


mailto:supersound@ntlworld.com
mailto:sandraverdonck@planet.nl
mailto:Rik_Barneveld@ntlworld.nl

h) Ya Ling
Answer:1e,2d,3g,4a,5¢,6f,7b,8h

Task 8. Complete the sentences with the following words: after, all, areas, divided, finally, start,

then, third.

1. I’ll be talking to you today about after-sales service plans we offer. I ‘Il 1 by describing
the various packages in detail. 2 I’1ll go on to show you some case studies. 3,
I’11 discuss how you can choose the best plan to meet your customers’ needs.

2. I have 4 my talk into three main parts. First of 5, I’ll tell you something about the
history of our company. 6 that I’'1l describe how the company is structured and finally, "1l
give some details about our range of products and services.

3. I’d like to update you on what we have been working on over the last year. I’ll focus on three
main____ 7: first, our joint venture in Asia; second, the new plant in Charleston. And &, our
redevelopment project.

Answer: 1 start, 2 Then, 3 Finally, 4 divided, 5 all, 6 After, 7 areas, 8 Third

Task 9. The project manager of an electronic company is giving a presentation to his colleagues.

Put the sentences in the right order.

a. This morning 1'd like to update you on the current status of work at the consultation site. The
information I give you today should help you with planning your next steps.

b. For those of you who don’t know me, my name is Gordon Selfridge. Let me just write that down
for you. Ok. I'm the project manager in charge of the Bak Tower electronic project in Dubai.

c. I've divided my presentation into three parts.

d. Hello everyone.

e. Then I will move on to the problems we are facing with our local suppliers.

f- First of all, let me thank you for coming here today. I am aware that you are all busy preparing
for the annual meeting this week, so I really appreciate you taking the time to be here.

g. [ will start off by showing you some photos of the site and discussing the progress we have made
since January.

h. My talk will take about 30 minutes. Please feel free to interrupt me at any time with questions.

i. I'll end with some ideas for reducing labour costs that we have been looking into.

J. Oh, and don’t worry about taking notes. I will be handing out copies of the presentation slides.

Answer: d, f,b,a,¢c, g, e, i, h, j



Task 10. Choose the correct answer in each of these sentences.
1. If you are doing business abroad, it’s useful to know about the local customs before you start.
Mistake can be embarrassing and, in some cases, expensive.
If an American nods his/her head, it probably means:
a) “lunderstand”.
b) “Yes”.
c) “I'minterested”.
Answer: b

2. If you are giving a present to your Latin American Customer you mustn’t give:

a) cutlery

b) food and drink
c) a clock
Answer: a

3AJIAHUSA OTKPBITOI'O TUIIA (15 3amanwii, u3 HUX 5 — ¢ pa3BepHYTHIM OTBETOM)
YMmerb—(10 3aganuii)
OOyualomuiicsi yMmeeT: TOHUMaTh pedb HOCUTEINs/€H s3blka B YCTHOM M MUCBMEHHOU (opmax;

a/ICKBaTHO BOCIIPOM3BOJIUTH HEOOXOIMMBIN HAOOP KOHCTPYKIMH M TEPMHUHOB B MOHOJIOI'MYECKOU U
JIMAJIOTUYECKON pedr; IIOHUMATh AyTEHTUYHbIE ITUCbMEHHBIE TEKCTHI, UCIOJIb3Ys pa3Hble TEXHUKHU
YTEHMsI; W3BJIEKaThb HEOOXOOUMYI0 HMH(OpPMALMIO W3 OPUTHHAIBHOTO TEKCTa Ha HWHOCTPAHHOM
A3bIKE, AaHAJIM3MpPOBaTh, 0000LIaTh, JAeNaTh BBIBOJBI; BECTH JEJIOBYK KOPPECHOHECHIHUIO;
UCIIOJIb30BaTh MHOCTPAHHBIM SI3bIK B MEXJIMYHOCTHOM OOINEHHMH U  MpodecCHOHATBbHOU
NeSTeIbHOCTH, B T.4. C TNPUMEHEHHWEM IUIaTGOpM Il TPOBEACHUS BUIACOKOH(PEpPEHIMH U

opraHu3amuu copMecTHoi padoTel Google Meet, Microsoft Teams, Zoom, Sunexc TememocT.

Task 1. Translate the word and complete the answer in one sentence with your vision of this lexical
unit in your professional activity.

aghhexmusnbiil MeHeOdHcMenm

YAPAasusims KOHQIUKmMamu

npuHsMue Cmpamecudeckux peuleHull

NOMEHYUATBHBLLL TUOED

Answer: 3¢ peKTHBHBIN MeHEKMEHT - effective management

Effective management is crucial for the success of any organization. (3¢ heKTUBHBII MEHEIKMEHT

Ba)KCH 7S ycIiexa Jr000i opraHu3aliim. )



ynpaBiATh KoHpaukTamu - to handle conflicts
A good manager should be able to handle conflicts and solve problems. (Xopommuii Mmenemxep
JOJKEH YMETh YIPaBJIATh KOH(MIMKTAMU U peIaTh MPOOIEMBI.)

MIPUHATHE CTPaTETHUECKUX pereHui - making strategic decisions
Management involves setting priorities and making strategic decisions. (MeHeI)KMEHT BKJIIOUaET B
ce0sl yCTaHOBKY MPUOPHUTETOB U MPUHATHE CTPATETUUECKUX PEIICHHIA. )

MOTEHITMATBHBIN JTUAEp - potential leader
A good manager should be able to identify and nurture potential leaders within their team.
(Xopomuii MeHeKep AODKEH YMETh BBISIBIISATH M pPa3BUBATh MOTEHIHUAIBHBIX JHJIEPOB B CBOEH

KOMaH/Ie. )

Task 2. Complete the sentences about brands and products with the missing word. The first letter is

given.

1 A problem with product e is that the celebrities used might get into

trouble, which could then cause negative publicity.

2 Brand / is declining among shoppers, who are increasingly turning

to the cheaper supermarket own-label products.

3 By expanding their product r , many companies hope to attract new
customers.
4 Ferrari’s brand i is that of an upmarket, well-engineered, well-

designed and sophisticated car.

5 In many countries, the ‘bic’ brand n has become a synonym for
ballpoint pens.

6 Last year, our company started a huge advertising campaign to support its biggest European
product / ever.

7 In marketing, the length of time that people continue to buy a particular product is called the
product /

8 Several consumer associations are running campaigns to require disclosure of product
)% in all media, including TV, movies and video games.

9 We want more consumers to become familiar with our products. So the aim of our next

advertising campaign should be to raise brand a

10 When Bic, the manufacturer of ballpoint pens, moved into windsurf boards, disposable

lighters and razors, it was a typical example of brand s




Answer: 1 endorsement, 2 loyalty, 3 range, 4 image, 5 name, 6 launch, 7 lifecycle, 8 placement, 9

awareness, 10 stretching

Task 3. Complete these sentences with the appropriate present simple or present continuous forms

of these verbs. Use each verb twice: buy, do, keep, make, test.

10

All our staff all they can to ensure the success of the forthcoming

advertising campaign.

Demand is at a peak this month, but the production department every

possible effort to meet the targets.

Despite the pressure this week, we within schedule.
Foreign investors a lot of properties in our country this year.
It is well-known that a number of cosmetics companies routinely their

products on animals.

Most of my colleagues usually designer brands, but for me price is more
important.

Our sales representatives always a detailed record of their expenses.

Our suppliers always their best to deliver on time.

Santorel a new malaria medicine at the moment. Production is scheduled

to start next year.

Unilever a wide variety of consumer goods.

Answer: 1 are doing, 2 is making, 3 are keeping, 4 are buying, 5 test, 6 buy, 7 keep, 8 do, 9 is

testing, 10 make

Task 4. What stands for the following?

1. chances to start/improve your career ( )

2. ideas you have for your future career ( )

3. an action you take to progress in your career ( )

4. a period of time away from your job to, for example, look after your children( )

5. a series of levels or steps in your working life ( )

6.the direction your working life takes( )

Answer: 1 career opportunities, 2 career plan, 3 career move, 4 career break, 5 career ladder, 6

career path



Task 5. Complete the sentences with suitable words.

1. The amount of money a company receives from sales in a particular period is called
. The money a company makes after taking away its costs and tax isits____ .

. A company which owns another company is calleda

. The employees in a particular country or business are called the

. The percentage of sales a company has in a particular market is its_ .

. The main building or location of a large organization is its

. The cost of a company’s shares is its

0 N N B W

. A company is more than 50% owned by another company is called a
Answer: 1 turnover, 2 net profit, 3 parent company, 4 workforce, 5 market share, 6 head office, 7

share price, 8 subsidiary

Task 6. Read the article about time management and identify its main goal.

Time management

Everyone has the same number of hours in the day. As a student, it never really seems| like
there’s enough time to do the things you want to do, let alone the things you have to do, right? What
are the best time management tips for students that can help with this?

My first tip is to set a schedule. As they used to say, “Pencil it in.” Sure, we've come a long
way from relying on agenda books, but schedulers and agendas (digital or print) can play a huge
role in how we manage time daily. You can either be really serious about scheduling by breaking
your time into 15-30-minute blocks and outlining what you'll be doing, or a little more lenient by
roughly planning your days in advance. But make sure you put in time for family, jobs, and, most
importantly, leisure. If you are under pressure, ask for help from your friends and family with your
other chores. You may be surprised just how happy they are to help so you can succeed.

It is important to set realistic goals. Our society tells us to aim high and “shoot for the stars,
so if you fall, you land on the clouds.” But sometimes, it makes more sense to set realistic and
smaller goals so that you can pass those hurdles and gain momentum to accomplish bigger goals. In
my opinion, slow progress is better than no progress, and by being able to complete the small steps,
you’re making collective moves to accomplish your long-term goals.

This method also works to manage time because you can’t see so far into the future. By
setting up your goals day in and day out, you’re creating good habits that are within your control
that accumulate over time to cause big changes. For example, if you want to run a marathon, you’re

going to start training daily with just a few miles and build up from there. In that same manner, you



can train your brain and mind to grow stamina for studying. If you want to learn a new language,
you can do daily lessons, and over time, you’ll realise how much you’ve learnt as all the short
lessons accumulate.

It may sound too simple, but it really works — wake up early. Begin by going to bed at the
usual time, then wake up at 5:30 a.m. You may struggle the first morning, but make sure you get up.
Go to sleep early that night, and again wake up at 5:30 a.m. the next day. After that your body clock
will reset, and your new wake up time will be easy. By setting that alarm clock for the early hours
of the morning, you’re setting up your day to maximize your time.

When you're up early, you rush less, and in turn, stress less. Since the body and mind are
getting up from a fresh night’s sleep, it’s the best time to get all your complex thinking tasks out of
the way so that you can be productive and set the tone for your day. Waking up early has a lot of
other benefits, too. For one, you’re up before most other people, so it automatically helps to
eliminate distractions. It also gives you the time to exercise and get some “me time,” before all your
other commitments take centre stage.

Distractions are everywhere, especially the digital kinds. There are many apps that can help
lock you out of the internet if you can’t help but check your apps while trying to work or study. And
if you are not ready to install another app or software, try leaving your phone in a different room
and create a specific location from where you will just work. And, this isn’t just a good idea to try
when you’re busy working. It’s also a nice exercise when you’re with friends and family because
you can truly be present with them.

Time management is important, especially when you’re a student trying to fit loads of things
into your busy life. Even learning some basic tips can do wonders. Every minute is precious, don’t

waste it doing something that isn’t adding any value to your life.

The main goal of the article is to...
Answer: Time management is important, especially when you’re a student trying to fit loads of
things into your busy life. Even learning some basic tips can do wonders. Every minute is precious,
don’t waste it doing something that isn’t adding any value to your life. (TaliM-MeHEI)KMEHT Ba)keH,
0COOEHHO KOTJla BbI CTYJICHT U MBITAETECh BTUCHYTh MHOXKECTBO BEIECH B CBOIO 3aHATYHO JKU3Hb.
Jlaxxe W3ydeHHE HEKOTOPHIX OCHOBHBIX COBETOB MOXKET TBOPHUTH dyjaeca. Kaxnas MuHyTa

JparoleHHa, He TPAaThTE €€ Ha TO, YTO HE TOOABIISICT IICHHOCTH BallleH KU3HH).

Task 7. Complete this meeting excerpt with the correct words.



Dieter The proposal is that we change our logo and then rethink our brand image. So,

what are your views on this?

Milica (1) my opinion, this is the only way to solve our current
problems.

Sven Why don’t we focus on our brand image first? That’s the key issue!

Hans I'm (2) I can’t agree. What we need is a wider product range.

Nikola How (3) doing both? We can stretch our brand and improve our

image at the same time.

Thomas I see what you (4) , but we’ve got to start somewhere, and a new

image is more important at this stage.

Peter I think (5) too. When we decide on our image, ideas for a new

logo will follow.

Answer: 1 in, 2 afraid, 3 about, 4 mean, 5 so

Task 8. Complete the telephoning conversation, making arrangements. Write one word in each

blank.

A Travel Section. Good afternoon. How can I help you?

B I’d like to speak to Zehra Kadic, (1) . That’s extension 211.

A Thank you. Who'’s calling, please?

B Jan Degraaf, from Smets Electronics.

A Just one moment please, Mr Degraaf. I’'m putting you through.

C Hello, Zehra Kadic speaking.

B Hello, Zehra. Jan here. The (2) I’m calling is that I’d like to fix another
time for our Friday meeting. I’'m afraid something’s (3) up, and I’m tied up all

day. Sorry about that.
No problem. How (4) Thursday morning instead?

[ can’t (5) it then, I’m afraid. But I’m free in the afternoon after 15.00.
OK. Shall we say 15.30?

That’s fine for me.

Good. So I'll see you on Thursday at 15.30.

WO w O w O

That’s great. See you then!

Answer: 1 please, 2 reason, 3 come, 4 about, 5 make

Task 9. Complete these conversation excerpts.



1 A: So Amir, where would you like to have lunch?

. You decide!

. I don’t like horsemeat very much,

I don’t drink anything alcoholic, but

a moment, I’ll be right back.

I’'m so late. I got stuck in a traffic-

B:

2 A: Help yourself to some more stew.
B:

I’'m afraid.

3 A: Have some cognac.
B:

thank you anyway.

4 A:

5 A: We’ve just had a baby girl. Her name’s Laura.
B:

6 A:

jam

7 A: T and 50 others are going to be made redundant.
B:

8 A: Hello.

Have you been here before?

here. Welcome to our headquarters.

, but I'm afraid I really must get

9 B:
going.
10 A:

say your name again, please, I'm

afraid I didn’t quite catch it.

Answer: 1 I don’t mind, 2 No thanks, 3 I’m afraid, 4 Excuse me, 5 Congratulations, 6 Sorry, 7 I’'m

sorry to hear that, 8 It’s very nice to see you, 9 It was really nice talking to you, 10 Could you

Task 10. Complete the following presentation excerpts with the suitable words.

Good morning, everybody. I’d like to 1........... you all for being here.

My 2. today is to 3........... about our corporate strategy for the next decade, and,
more 4........... ,to5....... ... with our plans for Europe.

6 ....I'd like to 7........ briefly our current market policy in the UK. 8....... Il
9. iinn. some of the problems we’re having over market share. 10........ ........ rimit......... the
opportunities we see for further progress in the 21% century. 12....... I’'ll quickly 13..... ...... before
14....... with some recommendations.

Please feel free to 15.......... me if you have any questions at any time.



Now I'd like to 16...... ...... ... to Chart B showing our sales revenue and pre-tax
profits over the last ten years. 17...... ...... that although turnover has risen, our profits have not

increased at the same rate.

I've 18........ about our current position in the UK and I’ve 19.......... some of the problems
we are facing. Well, what 20........ are open to us now? Where do we go from here?

As I have already 21......... ......... , I think our first 22........ must be to build on the
excellent results we have achieved in certain European markets. I'm 23.......... , of course, to Italy
and Spain. Let me quickly 24........ on those successes before we 25....... ... .

We should not forget the French market. Admittedly our results there have been poor so far,
but there are signs the market is changing and we can learn a lot from our markets. 26..... ......... ,
though, I think we stand to gain most from concentrating on southern Europe and I strongly
27...... we put all our efforts into further expansion in Italy, Spain and possibly Greece.

28,0 i , may I thank you all for being such an attentive and responsive audience. Thank
you also for pertinent questions. Are there any final questions?
Answer: 1 thank, 2 purpose, 3 tell you, 4 specifically, 5 bring you up to date, 6 To start with, 7
describe, 8 Then, 9 outline, 10 After that, 11 illustrate, 12 Finally, 13 sum up, 14 concluding, 15
interrupt, 16 draw your attention, 17 You will notice, 18 talked, 19 indicated, 20 options, 21
pointed out, 22 priority, 23 referring, 24 expand, 25 move on, 26 On balance, 27 recommend, 28 In

conclusion

Baanerp------ (5 3apanuii)
OOyuamomuiicsi BJajeeT: HaBbIKAMH pPAa0OTHI CO CHPABOYHOU JUTEPATypoll W CIOBApsSMU;

TEXHUKaMU apryMEHTAallud BEJIEHHsI JUCKYCCMM B YCTHOM M NHCbMEHHOM BHJIE, MOJb3YsCh
3HAaKOMBIMHU JIEKCHYECKMMHU W TPaMMAaTHYECKUMHU CPEICTBAMH SI3bIKA; TEXHOJIOTHEH CO3MaHuUs
JIETIOBOM TIpe3eHTAllMM Ha WHOCTPAaHHOM S3bIKE; HAaBBIKAMH (DUKCHUPOBAHUS OCHOBHOM HIEH H
BTOPOCTENEHHBIX JIeTajel B yCTHOM M MUCbMEHHOW KOMMYHMKAIlUU; HaBbIKaMH paboTel B Google-
JOKyMEHTax Ui oOMeHa MpodeccuoHanbHON HHpopManueil Ha MHOCTPAHHOM SI3bIKE; HaBBIKAMU
nepeBoJia TEKCTOB, B T.4. C MOMOIIBI0 oHJaiH-cioBapeii: English English Dictionary, Multitran,

Longman Contemporary Dictionary, Longman Business Dictionary u ap.

Task 11. Complete the table.

Word/phrase Meaning Translation Your Professional field
of Activity
abolish CnepyeT oTMETUTb, OHU
Cornacuanch
omMeHUMb BCE
orpaHuyeHus.




deregulate depepanbHas
aHTUMOHONMOJIbHas
cnyxba npegnaaraet
npekpamums
peryaupoBaHue pblHKa
€CTECTBEHHbIX
MOHOMNOINM

M co3aBaThb Tam
KOHKYPEHTHYIO cpefy.

outlet MeHegKepbl  MHOMMX
MOProBbIX MoYeK YXe
CTaNIKNBA/IUCh C
npobaemMamu cObiTa
TOBapa.

parent company Mpe3naeHT KomMMnaHuu-
ydpeaumenss npubbin,
YTOObI obcyanTtb
Tekywme npobaembl C
yseHaMmn
ynpaBJieH4YeCcKoMn
KOMaHAbl.

turnover lopoBoit
moBapoobopom - 3T0
KOJINYECTBO JeHer,
KOoTopoe KOMMaHus
umeet ot
notpebutenem ee
TOBapa WM yCayr.

profit margin B pesy/ibTaTe,
NMPOUCXONT Cepbe3Hoe
najeHue pasmepa
npubbiu, N HEKOTOpbIle
npounsBoauTENIN  MOTYT
NMOKUHYTb OTPac/ib.

Answer: abolish - to officially end a law, a system for doing something, an organisation etc.
CrnemyeTr OTMETHTbh, OHU COTIIACWIIUCh omMeHums Bce orpanndenus. - It should be noted that they
agreed to abolish all restrictions.

deregulate - to remove or reduce the number of government controls on a particular
business activity, done to make companies work more effectively and to increase competition
QDenepanbHas aHTUMOHONOJbHAS CIyXK0a TpeUIaraeT npekpamums pecyiupogaHue pPbIHKA
€CTECTBEHHBIX MOHOIIOJIMI W CO37aBaTh TaM KOHKYypeHTHyIo cpeay. - The Federal Antimonopoly
Service proposes to deregulate the market of natural monopolies and create a competitive
environment there.

outlet - a shop, company or organisation through which products are sold
MeHemkepsl MHOTHX MOP206bIX MOYeK YK€ CTAIKUBAIHCh C TmpoOieMamMu cObITa TOBapa. -

Managers of many retail outlets have already faced problems with the sale of goods.



parent company - if one company is the parent of another, it owns at least half the shares

in the other company, and has control over it
[Ipesunent xomnanuu-yupeoumens TpUObLI, YTOOBI OOCYIUTH TEKYIIHWE MPOOJIEMBI C WICHAMH
ynpaBieHdeckoi koMaHbl. - The president of the parent company arrived to discuss current issues
with members of the management team.

turnover - the amount of business done in a particular period, measured by the amount of
money obtained from customers for goods or services that have been sold
[omoBoli mosapoobopom — 3TO KOIUYECTBO JACHET, KOTOPOE KOMITAaHHsI UIMEET OT TMOTpeOuTene ee
ToBapa wiu yciuyr. - The annual furnover is the amount of money that a company has from
consumers of its goods or services.

profit margin - the difference between the price of a product or service and the cost of
producing it, or between the cost of producing all of a company’s products or services and the total
sum they are sold for
B pesynbrarte, mpoOMCXOIUT CEPbe3HOE MAJACHUE pazmepa npubbliy, 1 HEKOTOPBIE MPOU3BOAUTEIN
MOTYT TIOKHHYTH OTpaciib. - As a result, there is a serious drop in profit margins, and some

manufacturers may leave the industry.

Task 12. Write a reply to the letter.

From: supersound@ntlworld.com

To: Rik_Barneveld@ntlworld.nl; sandraverdonck@planet.nl

Subject: Our next meeting

Dear Rik and Sandra,

Many thanks for your latest mail and your useful ideas about our investment options.

Our investment plan will certainly be the main focus of our next meeting, which is scheduled for the
14" June. I’'m attaching the draft agenda here for your information. If there are any points you’d
like to add, please let me know.

Looking forward to seeing you both on 14 June.

Best wishes,

Ya Ling

Answer:

From: Rik Barneveld@ntlworld.nl

To: supersound@ntlworld.com



mailto:supersound@ntlworld.com
mailto:sandraverdonck@planet.nl
mailto:Rik_Barneveld@ntlworld.nl

Subject: 14th June meeting

Hi Ya Ling,

Thanks for the draft agenda of our forthcoming
meeting.

It seems fine to me. However, I think we
should also discuss setting up online sales.
Increasing sales and profits is extremely
important for our company and going online is
probably the best way to achieve that. I too
look forward very much to seeing you soon.
Kind regards,

Rik

Task 13. Make up a presentation about the famous company in the area of your professional
activities. Include: an overview of the company, a description of the business areas it operates in,
famous brand names, any interesting facts about the company. Use Google-documents to create

your presentation and share with colleagues.

Answer:
Presentation of Microsoft Corporation.

Good morning, ladies and gentlemen. I’d like to thank you all for being here.

My topic today is to tell you about Microsoft Corporation and its features. Microsoft
Corporation is an American technology company headquartered in Redmond, Washington, that
supports the invention, manufacturing, and licensing of goods and services related to computing. It
was registered in New Mexico in 1976 after being formed the year before by two childhood friends.
Here's how Microsoft was founded and a brief summary of the company's history.

Two Computer Geeks.

Before Paul Allen and Bill Gates co-founded Microsoft, they were avid computer geeks
in an age when access to computers was hard to come by. Allen and Gates even skipped high school
classes to live and breathe in their school's computer room. Eventually, they hacked the school's
computer and were caught, but instead of being expelled, they were offered unlimited computer
time in exchange for helping to improve the school computer's performance. Is that clear?

Where the Name '"Microsoft' Came From.

On July 29, 1975, Gates used the name "Micro-Soft"- which had been suggested by Allen-in



a letter to Allen referring to their partnership. The name, a portmanteau of "microcomputer" and
"software," was registered with the New Mexico secretary of state on Nov. 26, 1976. In August
1977, less than a year later, the company opened its first international office. The branch, located in
Japan, was called ASCII Microsoft. In 1979, the company moved to Bellevue, Washington, and two
years later it incorporated under the name Microsoft Inc.

History of Microsoft Products.

Microsoft's mouse was released on May 2, 1983.

Also in 1983, Microsoft's crowning achievement was released. In 1986, the company went public.

The success meant that Gates became a billionaire at age 31.

1989 marked the release of Microsoft Office, a software package that, as the name describes, is a

collection of programs for use in an office.
In 2001, Microsoft introduced its first gaming unit, the Xbox system.

In 2012, Microsoft made its first foray into the computing hardware market with the announcement

of Surface tablets that ran Windows RT and Windows 8 Pro.

Now the company is the leader in the field of information technology.
In conclusion, may I thank you all for being such an attentive and responsive audience.

Thank you also for pertinent questions. Are there any final questions?
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The presentation is prepared with the use of Google-documents.

Task 14. Write an essay on the topic. What personal skills are required in management. Which of

them do you possess?



Answer:

In order to be an effective manager, there are several personal skills that are essential.

One of the most important skills is leadership, which involves the ability to inspire and
motivate a team towards a common goal. This requires excellent communication skills, as well as
the ability to make tough decisions and take responsibility for outcomes. Another key skill is time
management, which involves the ability to prioritize tasks, delegate responsibilities, and manage
one's own workload effectively. Additionally, strong problem-solving skills are crucial, as
managers are often faced with complex challenges that require creative solutions. Finally, emotional
intelligence is also an important skill for managers, as it involves the ability to understand and
manage one's own emotions, as well as those of others. This skill is especially important in
managing teams, as it allows managers to build strong relationships with their employees and create
a positive workplace culture.

As for me, I possess such personnel skills as communication skills, leadership and problem-
solving skills. They really help me in my professional activity. But I have some difficulties with
time management and emotional intelligence skills, I am working on myself to develop these skills

and be more successful in my professional activities.

Task 15. Translate the text from Russian into English.
Menedocmenm

MeHeDKMEHT - 3TO TNPOLECC, MCIOIb3yEeMbIM U JOCTHKEHHUsS IeJed OopraHu3alnuu
MOCPEJCTBOM IUIAHUPOBAHMS, OPTaHMU3ALMU, PYKOBOJACTBA M KOHTPOJS HAJ JIIOJBMHU M JIPYTHMMHU
pecypcamu opraHuzanmuu. B 3TOM ompeneneHHMM yKa3aHbl UEThIpE KIIOUEBBIe (DYyHKIHH
MEHEKMEHTA: TUIaHNPOBaHKE, OPTraHN3alHs, PyKOBOJICTBO U KOHTPOJIb.

[TnanupoBanme. DyHKUIUS  IUIAHUPOBAHUS  SBISETCS  OCHOBHOH  JIESITEIBHOCTBIO
MeHeKMeHTa.  [lmanupoBaHue  ompenenser  IeTd  OpraHM3allid M YCTaHABJIMBAET
COOTBETCTBYIOIIME CTPATETUU JUIA JOCTKECHHS JTUX Ieneil. [lmaHupoBaHneM 3aHMMAIOTCS BCe
MEHE/Kephl Ha KQKJJOM YPOBHE OpraHHU3aIiH.

Opranmsanus. Ilocie Toro kak MeHeKepbl pa3pabOTalOT LEeMd M IUIaHbl MO0 HX
JOCTI)KEHUIO, OHU JOJDKHBI CIIPOGKTHPOBAaTh W CO3AaTh OPraHMU3aLUIO0, KOTOpas CMOXKET
BBIMIOJIHUTH  [TOCTABJICHHBIC 3aqadd. TakuM o0pa3oMm, Lenb OpPraHW3allMOHHOW (YHKIHU
3aKJIF0YAeTCsl B CO3JAHUM CTPYKTYPHI 337ad M OTHOLICHUH IMOJHOMOYMH, KOTOpas CIIYKHT 3TOH

LIEH.



Hanpasnenue. MHora Ha3piBaeMast BeAylleld UM MOTUBUPYIOLIECH, QYHKIUS PYKOBOJICTBA
IpeIoaracT OKa3aHWE BIUSHUS Ha YJICHOB OpraHU3allid, 4TOObl OHM JEHCTBOBAIM TaKUM
00pa3zoM, 9TOOBI TOCTUYB TIEJICH OpTaHU3alIlUH.

HamnpasneHnue cocpetoTOYEHO HEMOCPEACTBEHHO HA JIOAAX B OPraHU3aluH, MOCKOJIBKY €ro
OCHOBHAs 1I€JIb - HAIIPABUTh NIOBE/ICHUE JIIO/IEN HA TOCTHKEHUE 1IeJIel OpraHu3aliH.

Kontpons. Hakonen, MeHemkep JOKEH yOAUTHCS, YTO (PaKTHUECKUE PE3YIIbTAThl ACATEIbHOCTH
OpraHM3allii COOTBETCTBYIOT TE€M, KOTOpble OBLIM 3allJJaHUPOBAaHbBl s Hee. OJTO U €eCTh
KOHTpOIHpYoIas GyHKINS MEHEI)KMEHTA.

Ha sTom 3Tame cienyer OTMETUTh, YTO MPOLECC YNPaBIECHUS BKIIOYACT B ce0sl HE YeThIpe
OTJENBHBIX WM HECBS3aHHBIX MEXIY COOOW BHUAA JAEATEIBHOCTH, a TPYIY TECHO CBS3aHHBIX
Mexay cobor pyukmuii. Kpome Toro, 3T yeThipe GyHKIMHU HE 005S3aT€bHO BBITIONHSIIOTCS B TOU
MOCIIeI0BAaTEIbHOCTH, KOTOpas Obuta mpenctaBieHa. @akTUUeCKH, €AMHCTBEHHBIM CIy4yaeM, KOorjaa
OHM MOTYT BBIIIOJIHATHCS, SIBJISETCS CO3/IaHHME HOBOW opraHusauuu. B peanbHOCTH pas3inyHbIe

KOM6I/IHaI_II/II/I OTUX YCTBIPECX BUAOB ACATCIBHOCTU O0OBIYHO MMPOUCXOAAT OAHOBPEMCHHO.

Answer:
Management

Management is the process used to accomplish organizational goals through planning,
organizing, directing and controlling people and other organizational resources. This definition
spells out the four key functions of management: planning, organizing, directing, and controlling.
Planning. The planning function is the capstone activity of management. Planning activities
determine an organization’s objectives and establish the appropriate strategies for achieving those
objectives. Planning is done by all managers at every level of the organization.

Organizing. After managers develop objectives and plans to achieve the objectives, they
must design and develop an organization that will be able to accomplish the objectives. Thus, the
purpose of the organizing function is to create a structure of task and authority relationships that
serves this purpose.

Directing. Sometimes called leading or motivating, directing function involves influencing
the members of the organization to perform in ways that accomplish the organization’s objectives.
Directing focuses directly on the people in the organization, since its major purpose is to channel
human behaviour toward accomplishing organizational goals.

Controlling. Finally, a manager must make sure that the actual performance of the
organization conforms with the performance that was planned for the organization. This is the

controlling function of management.



At this point, one should note that the management process does not involve four separate or
unrelated activities but a group of closely related functions. Also the four functions do not
necessarily occur in the sequence which has been presented. In fact, the only time they might do so
is when a new organization is being formed. In reality, various combinations of the four activities

usually occur simultaneously.



6. JIMCT COI'JIACOBAHUA

CocraBui: W /
H.A. Kopneesa, K.1.H., JOLIEHT —

7
(roamnuce)

3aBeayronuii Kadeapoit HHOCTPAHHBIX SI3BIKOB W
H.A. Kopneesa, K.I.H., JOLEHT "

7
(noanuce)

3aBeayronuil BeIMMycKaromen kageapoun
H.B. Hukutuna, 1.3.H., JOLICHT

(moamnucek)



