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1. OBIIAA NTH®OPMALUA O JUCIUIIJINHE

Pabouass mporpamma muctuiuimHbl «VHOCTpaHHBIA S3BIK» COCTaBJICHA HAa OCHOBAHHH
benepatbHOTO TOCYAapCTBEHHOTO OOPa30BATEIBLHOTO CTAHIAPTAa BBICHIETO OOpa30BaHUS II0
HampaBiaeHuto  moarotoBku 54.03.01  [[uzaiin (ypoBeHb  OakajaBpuaTa),  YTBEPKICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHMS Poccuiickoit denepanuu
ot 13.08.2020 r. Ne1015 u yuebHoro rutana HampasieHus noarotoBku 54.03.01 du3aiix, npoduib
(mporpamma GaxanaBpuara) «I[pOMBIIITICHHBIH U TPEAMETHBIN TU3alH.

TpymoemkocTh aucuumuinabl: 16 3.e. / 576 akageMudyeckux 4acoB, B ToM uucie 392 daca
KOHTaKTHOU paboThl u 148 4acoB caMOCTOSATENBHON pabOThl 00YYAIOIIHXCS.

Pacnpenesnenne 4acoB QHCHMIUIMHBI N0 ceMeCTPaM M BHAAM 3aHATHil (M0 yueOHOMY

TJIaHY)
Kosn4yecTBO 4acoB
Bup yuyeOHoii padoTbl Beero no Cemecrpet
yaeomomy | 2 3 4 506|718
IUIAHY
KonrakTHasi pa6ora (Bcero): 392 96 104 84 108
B Tom umncne:
Jlexnun
[IpakTHYecKkue 3aHsATHS 376 92 100 80 104
KoHTpoJIb caMOCTOSTENBHON
pabotsl (KCP) 16 4 4 4 4
CamocrosiTesibHasi padoTa 148 48 40 o4 36
(Bcero):
Buabsl npoMexxyToOYHOM 3auer c K3AMCH
aTrrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OLICHKOH 36

3a4eT ¢ OLEHKOI)
OBLIASA Yacer: 576 144 | 144 | 108 180
TPYA0EMKOCTh

2. IEJH U 3AJAYM JUCHUTLINHBI

JlaHHasi AMCIUIUIMHA 110 CBOEMY XapaKTepy SBIsE€TCS KOMMYHUKATUBHOM M HAlpaBlieHa Ha
dbopMHpOBaHHE W pPa3BUTHE PEYCBBIX yMEHUU, (PopMUpOBaHHE CIMOCOOHOCTH W TOTOBHOCTH
MCITOJIH30BaTh HMHOCTPAHHBIN S3BIK KaK HHCTPYMEHT B CUTyaIluu PEATbHONH KOMMYHUKAIIHH.

JlucuuriuHa UMeeT cBoeH 1eNbi0 chOpMHUPOBATh U PA3BUTH SI3BIKOBBIE M PEUEBBIC HABBIKU
U YMEHHUS B ayJIUPOBAaHUHU, YCTHOU peuu (AMATIOTMYE€CKOM M MOHOJOTUYECKOW), YTEHUH U MUCHME
JUTSL OCYIIIECTBIICHUS yCTEITHOM KOMMYHHUKAIIMHU, B TOM 4KCie (B KOMaH/I€) HA HHOCTPAHHOM SI3bIKE.

AKTyalbHOCTh JaHHOHM pabodeil mporpaMMbl 00YCJIOBJIEHA CTPEMUTENIBHBIM Pa3BUTHEM U
BIUSHUEM LU(POBOH 3KOHOMHKM Ha (OPMUPOBAHUE KIIOUEBBIX KOMIETEHLMH M MOATOTOBKY

BOCTPEOOBAHHBIX CIIEIUAIMCTOB B chepe Mu3aiiHa B COBPEMEHHOM MHUPE.




B ycnoBusx nudpoBuzanun BaXHO (GOPMHUPOBAHUE, MTOAICPKAHUE M PAa3BUTHE HABBIKOB B
chepe UHDOPMAMOHHBIX ¥ CKBO3HBIX TEXHOJOTHMH JJisi OakallaBpoB, YTO CIOCOOCTBYET
JOCTHKEHUIO HEOOXOAMMOT0 YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHHKOB Ha PBIHKE TPYZa,
6osee 2 (HEKTUBHON aganTallii B HOBBIX YCIIOBHSIX.

B pesynprare ocBoeHHs pabodell MporpamMMmbl JUCHUIUTMHBI OOYYarOIIUecs OBJIAJICIOT
COBPEMEHHBIMU KOMIIETEHIISIMUA, COPMHUPOBAHHBIMHU IO 3alpochl paboToaaTeNiell U ¢ y4eToM
norpeOHocTel  1U(POBOM  SKOHOMHUKM, HEOOXOOUMBIX B Oyaymied mpodeccHoHaTbHOU
JeSITeIIbHOCTH BBIITYCKHUKA B paMKax HarpaBlieHUs «Jn3ainy.

Leqb MMCHUIIMHBI - TIOBBIICHHE WUCXOJIHOTO YPOBHS BJIAJICHHS WHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpPEIbIAYIIeH CTylnmeHH o0pa3oBaHus, W (QOPMHUPOBAHHE Yy OOYyJaromuXcs
HEOOXOIMMOTO U JIOCTaTOYHOTO YPOBHS KOMMYHUKATHBHOM KOMIIETCHIIMM ISl PEHICHUS
COLIMAIbHO-KOMMYHUKATHUBHBIX ~3a/lad B Pa3JIMYHbIX 00JacTsAX OBITOBOM, KYJIBTYPHOH U
poeCCUOHATILHOM ICATEIILHOCTH P OOIIECHUH C 3apyOCKHBIMH ITAPTHEPAMH, C UCIIOJIb30BAaHHUEM
MH(POPMALMOHHBIX W HU(PPOBBIX HHCTPYMEHTOB,, a TAKXKe Ui JaJbHEHIIero camooOpa3oBaHusl.

BocnurarejabHas Hedb JAUCHUIUIMHBI UMEET KYJIBTYPHO-TBOPYECKYIO HANPABICHHOCTh U
HAIleJICHA Ha CO3/IaHUE TOCPEICTBOM HHOCTPAHHOTO SI3bIKA YCIOBUH JJISl Pa3BUTHUS TBOPYCCKHX
criocoOHOCTe OO0ydwaromuxcs, BKIOYEHHE HUX B DPa3IUYHbIE BHUJAbl COLHUAIBHO 3HAUYUMOMU
NEeSITeTILHOCTH, TAKUM 00pa3oM, JaBasi BO3SMOXHOCTh ()OPMHUPOBAHUS OPUTHHAIBHOCTH MBIIIJICHHS,
a TaKk)Ke peasn3auyl JMIHOCTHO OPUEHTHPOBAHHOTO TTOAX0/1a B MPO(eCCHOHALHOU cdepe.

3agaum JUCHMIIMHBI:

. ¢dopmupoBaTh y oOOyyarolIMXcs 3HaHUS, yYMEHUS M HaBBIKM B OOJIACTM YCTHOM U
MUCHbMEHHOW MPAKTUKU Pa3rOBOPHOI U MpopeCcCHOHATBLHO-EI0BOM PeYd U UCIOIb30BAHUE
UX B Ipo(eCCHOHATIBLHOM JIeSTENTbHOCTH 110 HAIIPABICHUIO MTOJITOTOBKH;

o O3HAKOMHUTH OOYYAIOIIUXCA C OCOOCHHOCTSMH JIEKCUYECKOW CHCTEMBI H3y4aeMOro
WHOCTPAHHOTO $I3bIKa, (PYHKIIMOHAIBHOW M CTHIIMCTHYECKOW MU PepeHIHaueii s3pIKOBBIX
CpeAcTB, HamOoJee MPOMYKTHBHBIMH CIIOBOOOPA30BATEIBHBIMA MOJEISIMU H3Y9aeMOTO
WHOCTPAaHHOTO $3bIKa, B TOM YHCIIE C UCIIOIh30BAHNEM U (PPOBHIX CEPBUCOB;

o COBEPILLIECHCTBOBATh HABBIKM pACIMO3HABAaHUS M MOHMMAHHUS TIpaMMaTHUecKux (opMm u
KOHCTPYKIMH B ONOpE HA pa3UUHble MPU3HAKU IPAaMMATHUYECKUX SIBIICHUH, a TAaK)Ke HaBbIKU
yIOTpeONeHUsI TPaMMAaTHYEeCKUX KOHCTPYKIMH B PAa3JIMYHBIX PEYEBBIX CUTYalUsAX C
UCIoNIb30BaHueM 1UdpoBbix uHcTpymeHnToB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);



. pa3BUBaTh KOMMYHHKATHBHBIC KOMITIETCHIINH, HEOOXOIUMOM ISl TBOPUECKOU EeITEITLHOCTH
B TIOBCEHEBHOM OOIICHHMH, B OOIIECTBEHHO-TIOJUTUYECKOW M HAyYHO-TIPO(ECCHOHATIBHON
chepax;

° mproOIIaTh 00YYAIOIINXCS K CAMOCTOSTEIBHOM HCCIIEeIOBATEILCKONH padoTe Hal SI3BIKOM,
Ppa3BUBATh y 06yan0mec;1 AHAIIUTUYECKUN noaxoa K M3y4aCMbIM A3BIKOBBIM SBJICHHUAM
IIyTEM COIIOCTABJICHHUA UX C COOTBCTCTBYIOIIUMHU SABJIICHUAMHA POJHOI'O A3bIKA.
3ajauM BOCIMTATEIbHON PAadOTHI:

. pa3BUTHE Yy 00YYAIOMIMXCSl TOHUMAHUS COITMAIBbHONW 3HAYMMOCTH WHOS3BIYHOM KYJIbTYPHI B
Oynymei mnpodecCHOHATbHON JEATEIPHOCTH Ha HWHOCTPAHHOM  S3bIKE, Kak JUIs
COBPEMEHHOTO OOIIECTBA, TaK M ISl IMYHOTO MPO(hEeCCHOHATBLHOTO CTAHOBJICHUS;

. CO3/IaHHE YCIIOBUH JUISI OCO3HAHUS OOYYAIOIIMMUCS CBOETO MECTa M POJHM B Oymymiei
npodeccHnoHABHOM IeATEIIBHOCTH;

. (dbopMHUpOBaHHE  BCECTOPOHHE  PA3BUTOH  JIMYHOCTH  TOCPEACTBOM  TIPHOOIICHUS
06yan01uch;1 K HWHOS3BIYHOU KYyJbTYpC W BOBJICHCHHA B TBOPYCCKYIO ACATCIBHOCTH C
HCIOJIb30BaHUEM MHOCTPAHHOTO SI3BIKA;

o Pa3BUTHUC KYJIbTYPbl MCKIIMIHOCTHOI'O HpO(beCCI/IOHaJ'IBHOI‘O B3aUMOJCHCTBHUS.

3. MECTO JMCUOMIIJIMHBI B YYHEBHOM IIJIAHE

VYuebnas nucuumiauHa «VHOCTpaHHBIA SA3BIK» OTHOCHUTCS K Onoky 1. JlucuumianHb
(Monmynn). bazoBas yacte. M3ydyeHne JaHHOM TUCHMIUIMHBI Oa3upyeTcss Ha MaTepuane, U3y4eHHOM
B paMKax WIKOJBHOTO Kypca. J[MCHUIUIMHBI, MpU H3YYEHHM KOTOPBIX OYIYT HCHOJIb30BaThCS
3HaHMSI, YMEHUS U HaBBIKU, IPUOOPETEHHBIE B PE3yJIbTAaTe U3YUEHUs AUCUUIIINHBI « MHOCTpaHHBIN

sI3BIK» - «lloaroroBka mo aHFHHﬁCKOMy SA3BIKY».

4. INNIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUS 1O JUCIUIIJIMHE JJIsA
®OPMHPOBAHUA KOMIIETEHIIMIA OBYYAIOIIIUXCHA

PesynpTatel OCBOeHHS 00pa3oBaTENbHON MPOrpaMMbl (KOMIETEHIIMH OO0YYarOIIUXCs)
ompeensaoTcs TpeOoBaHUAMHE (elepalbHOTO TOCYAapCTBEHHOTO (heaepaabHOro CTaHAapTa Io
HaIpaBJICHUIO TOATOTOBKM U (HOPMUPYIOTCS B COOTBETCTBUM C MAaTpPHUIEH KOMITCTCHIIMNA
obOpasoBarenbHON Tporpammbl. [lmanupyemsie pe3ynbTaThl OOy4YeHUsS TO TUCUUIUIAHE (3HAHMUS,

YMCHUA, HaBBIKI/I) o0ecneynBaroT AOCTHIKCHUC PC3YJIbTATOB OCBOCHUSA o6pa30BaTeJle01”4

IPOTrPaMMBI.
g;:gg; UHIUKATOPDI IInanupyemMble pe3yjbTaThbl 00y4eHHA
KOMIIETeHIIUM o TUCHUILINHE
KOMIIETEeHIIUH




VK-4

Cnocoben
OCYILECTBIISITh
i 0:3%
KOMMYHHKAITUIO B
YCTHOU U
MHUCbMEHHOMN
¢dopmax Ha
rOCyapCTBEHHOM
A3BIKE
Poccniickoit
denepauuu u
WHOCTPAaHHOM
(b1xX) s13bIKE(aX)

VYK-4.2.

OcymiecTBisieT
JIeTTOBYIO
KOMMYHHKAIIUIO B

YCTHOU U MMCBMEHHOU

¢dopmax Ha
WHOCTPaHHOM (BIX)
SI3BIKE (aX)

3HaTh:

- CUCTEMY U CTPYKTYpy HHOCTPAHHOTO
A3bIKa;

- pa3NIU4YHbIC ACTIEKTHI SI3bIKA!
(bOHETUUYECKUH, IGKCUYECKUH, TPAMMATHUYECKUH,
B T.4. CTPYKTYpY IOCTpOeHUs (pa3,
IIPEJI0KEHUH, BBICKA3bIBaHUS, LIEJIOCTHOIO
TEKCTa;

- aJICKBATHBIE SI3BIKOBBIE CPEICTBA JJIS
pean3aiuy OCHOBHBIX PeUeBbIX (HYyHKIIUIA;

- COBPEMEHHBIE TEXHUKH U CIIOCOOBI
JIETTIOBOM MUCbMEHHOM M YCTHOM KOMMYHMKALINY;

- KpUTEPUH, IPEAbIBISIEMBIC K
0(OPMIICHHIO JIETIOBO KOPPECTIOHICHIINH;

- OCHOBHBIE TPEOOBAHUSI K CO3/IaHUIO
JIEJIOBOI MpEe3eHTaIUY;

- KYJIbTYPY, CTWJIb )KU3HU, HAIIMOHATBHBIN
MEHTAJIUTET HOCUTENEH A3bIKA JUIS
MPEIOTBPALICHHS HETIOHUMaHUS Ha
MEXITMYHOCTHOM U MPO(eCcCHOHAIEHOM YPOBHE;

- UIHOCTPaHHBIH S3bIK B 00beMeE,
HEOO0XOIMMOM IS TIOJTy4eHUs! HH(popMariu
po(hecCHOHANBEHOTO COACPKAHUSI U3 UHTEPHET-
ncrounukos: ObC ZNANIUM.COM, HOUKOH,
OBC TAY, O5BC IPRbooks.

Ymers:

- IOHUMAaTh pedb HOCUTEIIS/TEH sI3bIKa B
YCTHOW U MHUCbMEHHOM (opMax;

- aJIEKBaTHO BOCIIPOU3BOJIUTH
HE0OXO0UMBIH HAOOP KOHCTPYKIIMM U TEPMUHOB
B MOHOJIOTMYECKOM U IMAJIOrMYeCKON peuH;

- IOHUMATh AYTEHTUYHBIC MUCHbMEHHBIC
TEKCTbI, UCIIOJIb3Ys Pa3HbIE TEXHUKH UYTEHUS,

- U3BJIEKaTh HEOOXOIMMYIO0 HH(POPMALIUIO
13 OPUTHMHAIBHOTO TEKCTa HA HHOCTPAaHHOM
SI3bIKE, aHATM3UPOBATh, 0000IIATh, AeNIaTh
BBIBO/IBI,

- BECTHU JIEJIOBYIO KOPPECTIOHICHIIHIO;

- IOHUMATh Ha CIIyX pe€4Yb HOCUTEIEH S3BIKA;

- HCIIOJIb30BaTh HH()OPMAIIMOHHO-
KOMMYHUKATUBHBIE TEXHOJIOTUHU TIPU TIOUCKE
Heo0XouMoi HH(OPMALIUY C TPUMEHEHUEM
Opay3epoB Google, Yandex B mpoiiecce pemieHus
KOMMYHHMKATHUBHBIX 3a7[a4 Ha TOCYJapCTBEHHOM U
MHOCTPAHHOM SI3bIKaX.

Baaners:

- HaOOPOM SI3BIKOBBIX CPEJICTB,
HEOOXOUMBIX JJISl peajn3alu yCIenTHON
KOMMYHHKAITUN B KOMAH/IE;

- HaBbIKaMU pabOTHI CO CIIPABOYHOMN
JIUTEPATYpPOU U CIIOBAPSIMU;

- TEXHUKaMU apryMEHTalluU BEACHHUS




JIMCKYCCHUM B YCTHOM U TUCbMEHHOM BHUJIE,
MOJIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTHYECKUMHU CPEICTBAMU S3BIKA;

- TEXHOJIOTHEN CO3IaHUs IEI0BOM
MPE3EHTALIMY HA UHOCTPAHHOM SI3BIKE;

- HaBbIKaMU (DUKCHPOBAHUS OCHOBHOW UJEH
Y BTOPOCTEIICHHBIX JI€TaJei B YCTHOU U
MMCbMEHHOW KOMMYHHKAIUU;

- HHOCTPaHHBIM SI3BIKOM B 00BEME,
HEO0OXO0IUMOM JIsl TOJTy4eHUS HH(OPMALIUU U3
3apyOeKHBIX HICTOYHUKOB.

VK-4.3.
OcyuiecTBisieT
JIEJIOBYIO
KOMMYHHUKAITUIO B
ndpoBoii cpere,
MIPUMEHSISI B TOM YHCIIE
cpencTBa
BHJICOKOH(DEPEHIICBA3H
¥ KOJIJIEKTUBHOM
ceTeBoil paboThI

3HaTh!

- CTHJIb JIEJIOBOTO OOIICHHUS, OCHOBBI ITyOIMYHON
peuu, MOArOTOBKH MPE3CHTAIU, B T.4. C
nomortipio I1I1: PowerPoint, Google Slides;
npaBuiia OQPOPMIICHHS JICIOBOM TMIEPEIUCKH, B T.4.
¢ momouipio: Grammarly, Beewriter.

Ymern:

- UCIIOJIb30BAaTh I/IHOCTpaHHBIfI SA3BIK B
MEXJIMYHOCTHOM OOIICHUU U IPOPECCUOHATLHON
JIeSITEJIbBHOCTH, B T.4. C IPUMEHEHUEM I1I1aTHOpM
JUTSL IPOBEJICHUS BUICOKOH(EPEHIUH 1
OpraHu3aIy coBMecTHOI paboTel Google Meet,
Microsoft Teams, Zoom, SIaaekc TememMocT.
Baanersn:

- HaBbIKaMu paboTel B GOOgle-mokymeHTax st
oOMeHa mpodeccrnoHabHON uHpOpMalueln Ha
MHOCTPAaHHOM  SI3bIKe; HaBBIKAMU  IepeBoJia
TEKCTOB, B T.4. C MOMOIIBIK OHJIAHH-CIIOBAPEH:
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OFBEM JUCHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yueOHo# padoThI

K . IIpomexy ®opma
OHTAKTHasd paoorTa TEeK r
Paznen P CamocrosiTesibHasi padoTa TOHAsA CKYIEro Dopmupy
Mot .m: Ioapasaen, Tema (B vacax) aTTecTa KOHTPOJIst emMble
¥ uusi B KOMIIeTeHIHH
IIpakTun
Jlek yeckue | KCP B @®opMbI OPraHU3aAUNH Hacax
nuu Yyacax |CaMOCTOSITeJbHOM padoThI
3aHSTHS
Tema 1.1. Globalization H;z:gngfae i20?§$g§§;0 YcTHBII ompoc,
(mpakTUKyM) p > 10 IIACbMEHHBIE VK-4.2
Kynemypno-meopueckoe MHAMBHYAJIbHOTO JOMaIITHHAE '
VIRILID p - 14 - 6 |BokaOyispa 1o npoiieHHO’ - VK-4.3
gocnumanue: ere. DABOTA 0O 3a/1aHus 0.
COYUANbHASL 3HAYUMOCTID P N
. CIIPAaBOYHOM JINTEPATYPOU U
UHOSI36IYHOTU KYIbIYPbL
CclIoBapeM
Paznen 1. [ToBTOpEHHE MPONIEHHOTO 5
N Tema 1.2. Global Marketin Mateprala, oAToToBka Yot onpoc, yK-4.2
Marketing |1¢ L g ) 14 ) 6 HHMBHIYATEHOTO 3 MHCEMEHHBIE VK-4.3
in a Design |(IpakTHKyMm) o o JOMaIITHHe "
BOKaOyJIsipa 1o NpoiAeHHON
sphere TeMe, paboTa co 3allaHus
[ToBTOpEHME PONIEHHOTO
MatepHaa, HOAr0TOBKa VertHbIi onpoc, VKD
Tema 1.3. Design promotion 6 B MHChMEHHbIE '
(IpaKTUKyM) ) 14 i BoKaOy1spa 110 MPOHICHHOMH - JIOMAIIIHHE VK-4.3.
Teme, paboTa co 3a[aHuS

CIIPaBOYHOU JIUTEPATYPOU U

clIoBapem




Tema 1.4. Global Advertising
(mpakTUKyM)

14

IToBTOpEHNE IPONIEHHOTO
MaTepuaia, MoAroToBKa
WHJIMBUIyaIbHOTO
BOKaOyJIsipa 1o MpOonIeHHOM
Teme, paboTa co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeEM

Tema 1.5. Branding (mpaktukym)

Kynomypro-meopueckoe
gocnumanue:
MENCKYIbIMYPHOE
npogeccuonanvroe
g3aumooelicmaue

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaIBHOTO
BOKaOyJIsipa 1o IpOUIeHHOM
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeM

Tema 1.6. Global advertising
campaigns (mpakTHKyM)

14

IToBTOpEHME TTPOKIEHHOTO
MaTepuaa, MOArOTOBKA
VHAUBUYaJIBHOTO
BOKaOyJIsipa 1o NpoieHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U

CIOAODANAON

Tema 1.7. Business Media
(MpakTUKYM)

IToBTOpEHME IPONIEHHOTO
Marepuaia, oJAroToBKa
VHAWBHUYaJIBHOTO
BOKaOyJIsipa 1o NpoiAeHHON
Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeEM

YcrHblit onpoc,
MUCbMEHHbBIE
JIOMaIIHKe
3a/laHus

YcTHbIi onpoc,
MMHUCbMEHHBIE
JIOMaIlHHE
3a/1aHus

YceTHBIN onpoc,
[IACbMEHHBIE
JIOMaIlHHE
3a1aHus

YceTHBIN ompoc,
IIMCBbMCHHBIC
JOMAILHHAE
3a/laHus

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




IloxaroroBska k

MIPOMEKYTOYHOM
3aver - 6 aTTecTanuu B popme
WH]IUBUY IbHOM
MpEe3eHTalUN
92 48 -
Hroro

144




Cemectp uzyuenus: 2

Buabl yueOHoii padboThl

KonrakTHas pa6ora (B Tpomescy
Paznen P CamocrosiTeibHas padoTa TOYHASA Dopmel ®opmupyem
Mouym: Ioapasaen, Tema 4acax) arTecramusi B| TEKyIero ble
IIpakTun ¢opmMbI opranuzanmnu qacax KOHTPOJIH | KOMIIETCHIINH
Jlekunu B .
YyecKHe KCP CaMOCTOATEIbHOM
u yacax
3aHATHS padoThbI
Tema 2.1. Employment 5 - 5 YK-4.2
[ToBTOpEHUE MPOHAECHHOTO VYcTHbI
(mpakTUKyM) YK-4.3
Marepuaia, moJroToBKa orpoc, e
Kynomypno-meopueckoe
- WH/IMBUYaIbHOTO MUChbMEHHbBIC
gocnumanue:
- 10 4 BOKaOyJsipa 1mo JIOMAaITHHE
0CO3HaHUe c80e20 Mecma u . Z
. HpoiiieHHOM Teme, paboTa 3a/laHus
ponu 6 6yoywetl .
. CO CIIPaBOYHOM
npogheccuonanvHoll .
JUTEpPaTYpON U CIOBapEM
oesmenbHoCmu
i - K-4.2
Paszen 2. IToBTOpEHME NPOHAEHHOTO v
Business MarepHaia, HoJroToBKa Vet ompoc VK-4.3.
0 . VHJUBULYAIIBHOTO ’
rganiza |Tema 2.2. Trade - IHCHMEHHBIE
tion i 10 4 BOKaOyJIsipa 1o
lon in (IpaKTHKyM) N 2 6 JIOMAIITHHE
a Design MpoiifeHHON Teme, paboTa S —
sphere €O CTPaBOMHON
JUTEpPaTypON U CIOBapeM
L . - VYK-4.2
Tema 2.3. Organization [ToBTOpEHME PO IEHHOTO
(mpaKTHKyM) MarepHaia, moJroToBKa Y CTHBII ompoc, YK-4.3.
Kynomypno-meopueckoe ) WH/INBUYTBHOTO [HCHMEHHBIE
gocnumaHue: - 10 4 BOKaOyJIsipa 1o JOMaIlHUEe
MedAHCKYIbMYpHOEe MPOMICHHON TeMe, paboTa 3ajanus
npogeccuonanvHoe CO CIPaBOYHOMU
g3aumooeticmaue JUTEPATYPOU U CIIOBAPEM




Tewma 2.4. Money

10

[ToBTOpEHME POIAECHHOTO
MaTepuaia, oAroToBKa
MHIUBUAYATBHOTO
BOKaOysipa 1o

(npaxTuicym) MPOMJICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
Tema 3.1. Ethics [ToBTOpEHME MPOIIECHHOTO
(mpakTUKyM) MaTepHuaa, MoAroTOBKA
Kynomypno-meopueckoe WHUBUTyJIbHOTO
socnumanue. 10 BOKaOysIpa 1o
MeAHCKYIbMYpPHOEe PO JICHHOM TeMe, paboTa
npogeccuonanvroe CO CIPaBOYHOMI
83aumooeticmsue JUTEPATYPOM U CIOBAPEM
[ToBTOpEHME NPONHIEHHOTO
MaTepuaia, oAroToBKa
Pasnen 3. |Tema 3.2. Change in a 10 HHIABHAYTIHHOTO
. . BOKaOysipa 1o
Marketing |Design sphere (mpaxrukym) . J
. npoiiieHHoM Teme, paboTa
Strategies CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
Tema 3.3. Marketing .
Strategies (mpakTrKyMm) IToBTOpEHME NPONHAEHHOTO
Ky bmypHO-meopueckoe MaTepuaa, MoAroToBKa
gocnumanue: 0CO3HaAHUe MHBHIYaIbHOTO
c680e20 Mecma u poiu 8 10 . BOK36¥Mpa 1o
Gyoyuers MIPOMICHHON TeMe, Iza60Ta
npogheccuonanvHoll €O CHpaBOTHOH
DesMenHOCTIL JUTEpaTypOH U CIOBapeM
Tema 4.1. Cultures [ToBTOpEHME MTPOHACHHOTO
Paznen 4. |(mpakTukym) 10 Marepuasia, oJroToBka
Leadership | KyvabmypHno-msopueckoe WHIUBUIYaTbHOTO
gocnumanue: BOKaOyJsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3aaHus

YeTHBIH ompoc,
MUCHbMEHHBIE
JIOMalIH1E
3alaHus

YeTHBI# onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3aJIaHUs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

VYceTHbIH ompoc,
IIMCbMCHHBIC
JIOMAITHuE
3aJlaHus

YK-4.2
VK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.




COYUANBHAS 3HAYUMOCb
UHOSA3BIYHOLL KYIbMYPbl

npoiiieHHo! Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOM U CIOBAPEM

Tema 4.2. Leadership [ToBTOpEHUE MPOIICHHOTO YK-4.2
(mpakTHKyM) MaTepuaia, OAr0OTOBKA YCTHBIH ompoc, VK-4.3.
Kynomypno-meopueckoe MHIUBUAYAIBHOIO [HUCbMEHHBIC
gocnumaHue: 10 4 BOKaOyJIsipa 1o JOMAIIHIEe
MeAHCKYIbMYpPHOEe MIpOWIcHHOU TeMe, paboTa 3ananus
npogeccuonanvroe CO CIIPaBOYHOMU
g3aumooeticmeaue JUTEPATYPOU U CIIOBAPEM
IToBTOpEHME NPONHAEHHOTO . YK-4.2
MaTepuaia, OAr0TOBKa YCTHBIi onpoc, VK-4.3.
IIMCbMCHHBIC
Tema 4.3. Competition in HHUBHAYIIBHOTO JOMaIHHEe
. 10 2 BOKaOyJsipa 1o
Design sphere (mpaktukym) . z 3a71aHu,
IpOiiIeHHOH TeMe, paboTa BBINOIHEHHE
CO CIPaBOYHOM KOHTPOJIBHBIX
JINTEPATyPOH U CI0BAPEM 3alaHui
IToaroroska k
MIPOMEKYTOYHOU
aTTecTalnuu B popme
3ader ¢ oneHkoM - 2 MBIy TLHOM - -
IIPE3EHTALNH,
BBITIOJTHEHUE
KOHTPOJIbHBIX 3a/laHui
100 40 -

Hroro

144




Cemectp uzyuenus: 3

Buabl yueOHo# padoThI

KonrakrHas pa6ora Ipome:x ®opmupyem
Pasnen P CamocrosiTe/ibHast pagoTa P y ®opmbI bIe
i IMoapa3znen, Tema (B yacax) T04 TeKYIIero
Moay b IpakTu (GopMBbI Opranu3anum Hast kouTpos | KOMIETEHIH
Jlexkum B " P -
YyecKue KCP CaMOCTOSITEILHOI arrecTauu
" yacax
3aHATHA padoThl a(B
[ToBTOpEHME MPOHIEHHOTO - . YK-4.2
Marepualia, MoJAroToBKa ¥ CTHbi onpoc,
— ’ ATLHOLO UCbMEHHbBIC YK-4.3.
Tema 5.1. Innovations in i 8 i 4 Bﬁ@éﬁﬂpa o JIOMaITHIe
Design sphere (nmpaktukym) npoiizentof Teme, paboTa 3aaHHs
2
CO CIIPaBOYHOM
JIMTEPATYPOI U CIIOBAPEM
Tewma 5.2. Business and . - VK-4.2
environment (mpakTHKyM) HosToperne npoiaexHoro
Kotom HO-WLGB qecche Marepuaa, moJroToBKa Vernsiii onpoe, | YK-4.3.
Paznen 5. SOVCI’ZMI’I}Z)ZHue’ ocgmanue WH/IUBUYJIBHOTO UCbMEHHBIC
Business PU— Mecm'a . DOTIL G - 10 - 4 BOKaOyJIsIpa 1mo JIOMAITHUE
vision Gvoviei P npoitieHHON TeMe, paboTa 3aaHHs
nyOJ(;bLZCCMOHaJZbHOﬁ €O CIPaBOUHOH
P JUTEPATyPOH U CIIOBApEM
desimenbHOCmU
[ToBTOpEHKE MPOIIEHHOTO - VK-4.2
MaTepuaia, HOATOTOBKA YcrHblil onpoc, VK-4.3
. WH/INBUYTBHOTO MUChMEHHBIC
Tema 5.3. Franchisin
(mpaKTHKyM) g - 10 - 2 BOKaOyJIsipa 1mo JIOMAaIITHUE
P y npoieHHON Teme, paboTa 3aJ1aHU
CO CITPaBOYHOM
JIMTEPATyPOI U CIIOBApEM




Tema 5.4. Business
communication

[ToBTOpPEHME TPOIACHHOTO
MaTepuaia, oAroToBKa

(IpaKTUKyM)
WHUBU]TyJIbHOTO
Kynomypno-meopueckoe
10 BOKaOyIspa 1mo
socnumaHue: . z
SN npoiieHHo# Teme, pabota
MeACKYIbmypHOoe o
CO CIIPaBOYHOM
npogeccuonanvroe .
y JUTEPATYpPON U CIOBApPEM
g3aumooeticmeaue
[ToBTOpEHME POIACHHOTO
MaTepuaia, oAroToBKa
Tema 6.1. The nature of UHIUBUIYAJIBHOTO
marketing (design) 10 BOKaOyJIIsipa 1o
(mpakTHKYM) npoieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOii U CIOBaApPEM
Tema 6.2. Customer service [ToBTOpEHME MPOHIEHHOTO
(mpakTUKyM) Marepuana, oAroToBKa
Paznen 6. |Kvasmypno-meopueckoe WHIUBUAYATBHOTO
Insights Into |socnumanue: 8 BOKaOyJIsipa 1mo
Marketing |meosrckyromyproe npoiineHHo# Teme, pabota
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEPATYPOU U CIIOBAPEM
- IToBTOpEHME MPONAEHHOTO
Tema 6.3. Team Building p PO
MaTepuaa, MoAroToBKa
(mpakTUKyM)
WHJUBUTyaJIbHOTO
Kynemypno-meopueckoe
8 BOKaOyJIsipa 1mo
gocnumaHue:

COYUANbHASL 3HAYUMOCb
UHOSI3bIYHOLL KYIbIMYpbl

npoiineHHo#i Teme, pabota
CO CITPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM

YerHbI onpoc,
INMCHbMCHHBIC
JOMaIIHUE
3a1aHus

YerHbI onpoc,
IIMCbMEHHBIE
JIOMAIIHUE
3aaHus

YerHbI onpoc,
IIMCbMEHHBIE
JIOMaIIHUE
3a1aHUsA

VYerHbI onpoc,
[IUCBMEHHBIE
JIOMaIIHUE
3a1aHUsA

YK-4.2
VYK-4.3.

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

VYK-4.2
YK-4.3.




Tema 6.4. Risk in a Design
sphere (mpakTukym)

[ToBTOpPEHME TPOIACHHOTO
MaTepuaia, oAroToBKa
WHIUBUIYTHHOTO
BOKaOyIspa 1mo
npoiieHHo# Teme, pabota
CO CIIPaBOYHOM
JUTEPATypPOi U CIOBAPEM

Tema 6.5. Crisis in a Design
sphere (mpakThKym)

IToBTOpEHME MPONAEHHOTO
Marepuana, moAroToBKa
MHIUBUAYATbHOTIO
BOKaOyIsIpa 1mo
IIPONJICHHON Teme, paboTa
CO CIIPaBOYHOU
JUTEPATypPOil U CIOBApPEM

YerHbI onpoc,
INMCHbMCHHBIC
JOMaIIHUE
3a1aHus

VYcrHblii onpoc,
MMCbMEHHBIC
JIOMaITHUE
3a/1aHus

YK-4.2
VYK-4.3.

VYK-4.2
YK-4.3.

3auer

[ToaroroBka k
MPOMEKYTOUHOMN
arTecTanuu B popme
VHJIUBUyalIbHON
MpE3EHTALNN

Hroro

80

24

108
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Buabl yuedHoii padoThI

K . ITpomexy ®opma
OHTAKTHas padora
Pazien P CamocrosiTeibHas padoTa To'Has TEKYIIET0 | opmupyembl
Mozt m: Ioapasaesn, Tema (B wacax) aTTecTa KOHTPOJIs1 e
y T nus B KOMIeTeHI[HH
aKTH
Jlexkum P B @®opMbl OPraHu3auNH “1acax
1 yeckue | KCP P pramizan
" yacax |CaMoCTOSITeJIbHOW padoThI
3aHATHSA
Tema 7.1. Globalization and IlopToperue npoiineHHOro 5 YK-4.2
Global Marketing (mpaxriiyn) Marepuaia, moJroToBKa YcTHBI ompoc, VK-4.3.
KybmypHo-meopueckoe VHIMBUIYJIbHOTO MUCbMEHHBIC
- 14 - o o -
Gochumanie- BOKaOyJIsipa 1o MpoiAeHHON JOMAIIHue
COYUATIbHASL 3HAYUMOCHID TeMe,vpaGOTa o 3afaHud
UHOSZBIYHO KYTbMYDbI CIPaBOYHOU JIUTEPATYPOH H
CTTORANEM
[ToBTOpEHME TPONUAEHHOTO YceTHbli onpoc, YK-4.2
Paznen 7. . Marepuaia, moJroToBKa MUCbMEHHBIC
et Tema 7.2. Marketing for Coca P A VK-4.3.
Marketing - 14 - VHIUBUYaJIbHOTO - JIOMalllH1Ee
Cola Company (npaktukym) N .
for Global BOKaOyJIsipa 1o MmpoiIeHHOM 3a1aHuUs
Companies Teme, pabora co
[ToBTOpEHME PONIEHHOTO . YK-4.2
MaTepuaa, MoAroToBKa Yerubiit onpoc, VK-4.3.
MUCHMEHHBIC
. . WHIUBUAYaTHBHOTO
Tema 7.3. Success in a Design 4 AMBHAYATBHE . JOMAITHUe
h - 14 - BOKaOyJIsipa 1o MpoiieHHON -
sphere (mpakTHKyM) 3a1aHAS

Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM




Tema 7.4. Marketing for General
Motors Company (mpakTukym)

14

IToBTOpEHNE IPONIEHHOTO
MaTepuaia, MoAroToBKa
WHJIMBUIyaIbHOTO
BOKaOyJIsipa 1Mo IponIeHHOM
Teme, paboTa co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeEM

Tema 7.5. Failures in a Design
sphere (mpakThKym)

12

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaIBHOTO
BOKaOyJIsipa 1o IpOUIeHHOM
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

IToBTOpEHME TTPOKIEHHOTO
MaTepuaa, MOArOTOBKA
VHAUBUYaJIBHOTO
BOKaOyJIsipa 1o NpoiAeHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U

CIOAODANAON

Tema 7.7. Marketing for Virgin
Group Company (mpakTukym)

12

IToBTOpEHME IPONIEHHOTO
Marepuaia, oJAroToBKa
VHAWBHUYaJIBHOTO
BOKaOyJIsipa 1o NpoiAeHHON
Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeEM

YcrHblit onpoc,
MUCbMEHHbBIE
JOMaIIHKe
3a/laHus

YcTHBIN onpoc,
IIUCbMEHHBIE
JIOMAIlHHE
3a/laHus

YcTHBIN onpoc,
IIMUCbMEHHBIE
JIOMAIlHHE
3a1aHus

YcTHBIN ompoc,
IIMCBbMCHHBIC
JOMAILHHAE
3a/laHus

YK-4.2
YK-4.3.

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 7.8. Future of Design sphere

[ToBTOpEHME TPOIAECHHOTO

YcrHblit onpoc,

576

(mpakTHKyM) MatcpHaia, HoAroToska MUCbMEHHBIC VK-4.2
4 WHIUBUYaTHHOTO .
Ryabmypno-meopuecioe 12 2 BOKaOyJIsIpa I10 IIpOIIeHHON FIOMALILITHE
gocnumanue: }TICMI; N 6OIT)a o 3aJaHus, VK-4.3.
CoOYUaIbHAs 3HAYUMOCMb on aBquo’ﬁanTe ATVDO I BBIMIOJIHEHHUE
UHOSA3LIYHOU KYIbIMYPbl p croBa eﬁ yp KOHTPOJIbHBIX
p 3aJaHun
IToaroroBka x
IIPOMEKYTOUHOU
arTecranuu B popMme -
9K3aMeH - - - . (bop 36 -
IPYyNIIOBOM MPE3CHTAINH,
BBITIOJIHCHHE KOHTPOJIBHBIX
3aJaHuN
104 4 36 36
HToro
180
376 16 148 - 36
Bcero




6. COJEPXAHUE JUCIUIIJINHbI

Pasnen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuaromuecs: u3ydaror TeMmy [nobanmmsanms. CrnocoObl W METOMABI, NPHUBOSIIME K
['mobanu3anuu. M3yyaror jiekcuky no Teme. [1oJ0XUTenbHble W OTPHLATENBHBIC IOCICICTBUS
nporecca riobanuzanuu, ocodeHHo B chepe amzaiiHa. M3ydaroT TEPMUHOJOTHIO MPOBEACHUS

TGJ’IG(bOHHBIX NeperoBopoB, B TOM YHUCJIC C UCITIOJIb30BAHHUEM I_[I/I(prBBIX CCPBUCOB.

Kynomypno-meopueckoe socnumarnue: nOHUMAHUE COYUANLHOU 3HAYUMOCMU UHOSZbIYHOL
KYIbMYpbl NPOUCXOOUM Y 00YUAIOUUXC NOCPEOCMBOM AHANU3A U OalbHeUue20 00CyHcOeHUs Ha
UHOCMPAHHOM 53bIKe MeMbl 2N00aIU3ayuY, ee 3aKOH08, d MAaKdIce OCODEHHOCMU Be0eHUs.
MeHCOYHAPOOHBIX NEPe208OPO8.

Tema 1.2. Global Marketing

OOyuarommuecs n3y4aroT 3aKOHbI MEX1yHapOAHOIO0 MApKETUHIa; 3aKOHOMEPHOCTH Pa3BUTHUS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaronyecss 3HaKOMATCS € METOJAaMM M CPEACTBaMHU IPOIBIMKEHHUS PA3HOrO poja
Ju3aiiHa JJIs Pa3IMYHBIX LIEJIEBbIX ayIMTOPUH, a TAK)KE PHIHKOB Pa3IMYHBIX CTPaH.

Tema 1.4. Global Advertising

OOyuaromiyecss 3HaKOMATCS ¢ Pa3IMYHBIMU BUJIAMH PEKJIaMbl, METOJAaMU PEKJIaMUPOBAHUSI.
VYuyarcs, Kak NpaBWIbHO MPOBOJUTH PEKJIIAMHYIO KaMmIaHuio. M3y4aroT ¢pa3sl, He0OX01uMbIE A
MIOCTPOEHHUS yCHEIHON npe3eHTanuu. UHauBuayanbHas pe3eHTanus 1o TeMe.

Tema 1.5. Branding

OOyuaromyecsi 3HAKOMSITCS C TeMoW Ha mnpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OOcyxnarT mpoOieMbl, CBS3aHHbIE C MUPATCTBOM M HyTH WX pelieHus. M3ydeHue
TEPMHUHOJOTHHM, HEOOXOAMMOM [UIsi TPOBEACHMSI JEJOBBIX IIEPEroBOPOB M COOpaHMid
MEXIyHapOJAHOIO YPOBHSI.

Kynomypno-meopueckoe 6ocnumanue: noHumanue 0COOEHHOCMEU MEHCKYIbIMYPHOLO
npogeccuonanbHo2o 83auMO0etiCmEus NPOUCX00UM y 00y4aAOWUXC NOCPEOCMBOM KOMMYHUKAYUU
HAa UHOCMPAHHOM A3bIKE C YElbl0 00CYIHCOeHUs NPOONIeM, C6A3AHHBIX C UMEHAMU paoad 2100a1bHbIX
KOMRAaHUuul, U nymet ux peuleHus.

Tema 1.6. Global Advertising Campaigns

O6y‘{aIOH_II/ICC$I SHAKOMSTCA C PA3JIMYHBIMU BHAaMHU PCKIIAMHBIX KaMITaHWM. PaCCManI/IBaIOT
HpI/IMepBI yCHeIHHI)IX 58 HGYJIa‘—IHI)IX peKJ'IaMHI)IX KaMHaHI/II\/II 110 BCGMy MI/Ipy

Tema 1.7. Business Media

OOyuaromyecss 3HAKOMATCS C Pa3IUYHBIMU BHJAMH CPEACTB MAacCOBOH HWHQOpMaLuu.

AHaIU3UPYIOT U ONIPEAETSAIOT CaMbl€ YCIICIIHbIE U HEYauHBbIE.



Pa3nen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaromuecss M3ydaroT HauOosiee BaKHBIE (DAKTOPhI, HEOOXOMUMBIC HJIsi TOJYyYCHHS
paboThel. M3y4aroT crnocoObl yCIENTHOTO MPOXOXKISHUS U MPOBEACHUS cobOeceqoBaHus. M3ygaror
TCPMHHOJIOTUIO, HGO6XOI[I/IMYIO AJIsL IPOBCACHU A COBCIJ_IaHI/If/i BHYTPU KOMITaHHH. BI/I,ZLBI pE3roMe.
OOyuarouecs y4aTcsi COCTaBJISITh PE3IOME.

Kynomyprno-meopueckoe ocnumanue: 0CO3HAHUE C80e20 Mecma U poiu 6 6)/0)/1/14612
I’lqubecc’I/lOHa]ZbHOZZ oessmenbHOCmu ocywecmeniaencs nymem aHaiu3a ocobennocmell NoOucKa

pabomol, 6e0enus Nepe2o8opos HA UHOCMPAHHOM A3bIKe, NPOBEOCHUS COBEUAHUIL.
Tema 2.2. Trade

OOyyaromuecs 3HAKOMSTCS C PA3IMYHBIMU BHUJAMHU TOpromiu. M3ydaroT ocoOeHHOCTH
BHEIIHEHl W BHYTPEHHEH TOProOBIM. 3HAKOMATCS C MpaBUiIaMM O(OPMIIEHUS aKKPEIUTHBA.
CoBeplICHCTBYIOT HaBbIKM BEJCHUS IIEPErOBOPOB, U3yUYalOT pa3iIMyHble NMPUEMBI IS JOCTHKEHUS
HanOosee 3PPEKTUBHOrO pe3ysbTaTta, B TOM YHCIEe ¢ MOoMoIipio Zoom, Google-mokymMeHTOB,

Yandex- 10KyMEHTOB, 3JICKTPOHHBIX OUOIHOTEK.

Tema 2.3. Organization

OOyyaromuecs 3HaKOMSTCS ¢ BHJIaMu KomnaHuil. M3ywaroT mpuémsl, CrocoOCTBYIOIINE
CO3/aHMIO OnaronpusiTHOW pabouell cpefbl. 3HAKOMSATCS C MPaBUJIAMU U CTPYKTypamH OOIEeHUs B
cdepe OuzHeca.

Kynomypno-meopueckoe  socnumanue:  opmuposanue  noHuMauus — 0cobeHHocmell
MEJHCKYIbMYPHO2O NPOPDECCUOHATLHO0 B3AUMOOCUCIEUST NPOUCXOOUM NOCPEOCMBOM AHAIU3A
PA3IUYHBIX MUNO8 KOMNAHUL, OCOOEHHOCMEl 6bICMPAUSAHUS NPABUL U CMPYKMYPbl 0e108020
0OweHus 6 npogheccuoHanbHolU cepe.

Tema 2.4. Money

3HAaKOMCTBO C ()MHAHCOBBIMH OTHOIICHUSIMHU B SKOHOMHUKE U MX TPaPUUECKUM OTPAKCHHEM.
OOy4eHune coCTaBICHHUIO U HAITMCAHHUIO OTYETOB.

Pa3nen 3. Marketing Strategies

Tema 3.1. Ethics

3HaKOMCTBO C 3THUKOM B cdepe OM3HEca U pa3lIUuHBIMM HOpMaMu 3THKeTa. OOCyxaeHue
npobaeM Koppymnuuud U 60pb0bI ¢ Hell. O0yuaromuecs U3y4aroT TEPMHUHOJIOTHIO TI0 JTAHHON TeMe,

I HaXOXIACHUA BbIXOJa U3 CIIOXHBIX SKOHOMHNYCCKHUX CHTyaHHﬁ.

Kynomypno-meopueckoe socnumanue: MENHCKYIbMYPHOE npogeccuonanvroe
83auMoo0elticmsue npoucxooum 6 CO3HAHUU obOyuarowuxcs 01a200aps aHaIu3y U OalbHelueMy
00CYHCOeHUIO MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUSA, IKOHOMUYECKAs CUMYayus U cnocoowvl ee
VAYUUEHUSL.

Tema 3.2. Change in a Design sphere



OOyuaromuecs y4arcs BbIpaXaTh CBOM MBICIIH M0 TeMe M3MeHeHus. Kak B moBceaHeBHOU
JKU3HU, TaKk U B chepe Ou3Heca. YdaTcs MpaBuiIaM HAmMCcaHUs OTYETOB. COBEPIICHCTBYIOT HABBIKU

IIPOBE/ICHUS COBEILIAHMIA.

Tema 3.3. Marketing Strategies

OOyuaromiuecs: 3HAaKOMATCS ¢ TepMHUHOM «CTpaTerusi» B 1eiaoM. VM3ydaioT BHIBI CTpaTETHit
U TaKTUK, HEOOXOIMMBIX IJsl JOCTHKEHHS, NOCTABICHHOW HenH. M3y4aroT pasnuuus Mexmy
TEPMHUHOM CTPATECrusd MW TaKTHKa. PazButne YMCHI/Iﬁ W HABBIKOB IIPUHATHA pemeHI/Iﬁ.
PaCCManI/IBaI-OT PAa3IMYHBIC BUABI MAPKETUHI'OBBIX CTpaTGFHﬁ.

Kynomypno-meopueckoe ocnumanue: ocosHanue ceoe2o mecma u poau 8 0yoyuell
npogeccuonanvbHoll oesmenbHoCmu Gopmupyemcs y 00yuanowuxca uepes NOHUMAaHue U pasiuyeHue
NOHAMUU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUSL 6 OMHOWeHUU NPOpeccUoOHaANbHOU  chepbl
O0essmenbHOCIU, OCO3HAHUIO CILOXCHOCIU NPOYECca NPUHAMUS peuleHUl.

Paznen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyIbTypaMd pa3HBIX CTpaH, MOBEIEHUEM IIIOJIeH, MX TpaJulUsiIMU U
oObruasiMu. OlleHKa M aHajid3 MX BIMSHUS Ha BeleHUe Ou3Heca. 3HAKOMCTBO C OCOOEHHOCTSAMH
BeJICHUs] OM3HEca ¢ BOCTOYHBIMU JIEJIOBBIMM MapTHepaMu. Pa3paboTka COOCTBEHHBIX CTpaTeruii B
TaHHOM cdepe.

Kynomypno-meopueckoe socnumarnue: coyuanvHas 3HAUUMOCHb UHOS3LIYHOU KYIbMYpbl
Gdopmupyemcsa 6 cosHanuu obyuarowezocs 0O1a200aps anaiuzy u OdalvbHeuulemy 00CYHCOeHUIO
0cobeHHoCmel KyIbmyp PA3HbIX CIMPAH, Ux paziudull u NONbImMKe CAMOCMOsMeNbHO paspabomams
€801 cmpamezuio 8edeHus: OU3Heca 8 UHOA3BIYHOM NPOCPAHCEeE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMHU JIMACpAaMU B IIOJUTHUKC W SKOHOMUKE. O6cy>1<neH1/1e Ka4deCTB
Juacpa, pacliupCHUC JICKCUKHW 110 TCME. CTYI[CHTI)I MMOJIydaroT TMPEACTABIICHUEC O HaBBIKAX
YHOpaBJICHUA KPYIIHBIMU, MUPOBBIMU KOMITAHUSMHU.

KVﬂbMVDHO-mGODlt€CKO€ eocnumaHue. qbopMupoeaHue NORUMAHUSA O MEJNCKYIbNTYPHOM
npoGhecCUOHAIbHOM 83AUMOOCUCMBUU  OCYUWeCmENsemcs 01a200aps aHaiusy Ha UHOCMPAHHOM
A3bIKE ycneuHocmu Mupoesblx ﬂudepoe U 2100aIbHBIX KOMIAHUU.

Tema 4.3. Competition in a Design sphere

OOyuaromyecss 3HaKOMATCS ¢ SKOHOMHYECKUM TEPMHUHOM «KOHKYPEHIHS» U €€ BHJAMH.
W3yyaloT BIMsSHUE KOHKYPEHIIMHM Ha COCTOSIHHE PA3IMUYHBIX PHIHKOB. PaccMarpuBaiOT OCHOBHBIE
CTpaTeruu JIOCTH)KEHHUS KOHKypeHTocnocoOHocTH. OOyuaromuecss pa3pabaThlBalOT  CBOU
COOCTBEHHBIE CTpaTerMyecKkue JeWCTBUS s TPEOJIOJIEHUs TPENATCTBUH B pElIeHUU
IIOCTABJICHHBIX 3aJa4.

Pa3gea 5. Business vision

Tema 5.1. Innovations in a Design sphere



OO6yuaromuecst 3HaKOMSTCS C Pa3IMYHBIMH U300PETCHUSIMH, IPEUMYIIIECTBEHHO B chepe
nu3aitaa. O0CyKat0T HEOOBIYHbIE H300PETEHNUS, HCIIOIB3YS JIEKCUKY 0 TAHHOH TeMe.
PaccmarpuBaroT nmperMyIiecTBa MHHOBAIM B cepe pblHKa. M3ydaioT METO/IbI YCIIEUTHOTO
npeacTaBieHus nHGopMaruu B opMe nmpe3eHTarui, B ToMm uncie ¢ momoiisto [111: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronuecss M3y4yarOT MOHATHE OKpY’)Kaollas Cpeda BO B3aMMOCBS3U C BEICHUEM
OusHeca. BiusHMe pa3iIWyHBIX KOMIIAHUI HA COCTOSHUE OKpYXKalouled cpepl. 3HAKOMSTCS C
Pa3IMYHBIMU KOMITAHUSMU, KOTOPbIE BHOCST BKJIAJ] B COXpPAaHEHUE OKPYKAIOIIEH CPeIbl.

Kynomypno-meopueckoe ocnumanue: ocosHanue ceoeco mecma u poau 8 0yoyweu
NPOGheccuOHanbHOU OessimeNbHOCIU NPOUCXO0OUM NOCPeOCE8OM AHANU3A UBMEHEHUll 8 Ou3Hec-
cghepe noo eozoeticmseuem UsMEeHeHUl, NPOUCXOOAUUX 8 OKpYHcalowell cpeoe.

Tema 5.3. Franchising

O6yqa}0mnec;1 3HAKOMSTCA C TCPMUHOM ((d)paHH_II/ISI/IHI‘: BblIa4ya KOMITaHUEN JIMIICH3WMHU Ha
MIPOM3BOJICTBO WJIM TIPOAAXy TOoBapa moxa e€ Mapkoil (dhpaHmmssl)y. M3ydaroT HEOOXOIUMYIO
TepMI/IHOJIOI‘I/IIO Ha HpI/IMean paSJII/I‘-IHI)IX Me)KI[yHaPOIIHLIX KOMH&HI/IIZ. HaXOZISIT HpI/IMepLI Ha
Poccuiickom pbIHKE.

Tema 5.4. Business communication

OO6yuaromuecst 3HAKOMATCS ¢ TEPMUHOJIOTUEH M TOHATHEM OW3HEC ATHKETa, JJIs BEIACHUS
JIETIOBBIX TIEPETOBOPOB. YTyUIIalOT CBOM HABBIKH OOIIECHHS B JCIIOBOM Cpeie.

KVJZbI’I’ZVDHO-mGODHeCKOQ eocnumanue. qbopMupoeaHue NOHUMAHUA O MEINCKYTIbNTYPHOM
npOQbQCCMOHaJZbHOM 83auUMooetcmeuu npoucxodum HA npumepe COoBEPpULEeHCMBO6AHUSL HABbLIKO6
KOMMYHUKaAyuu Ha UHOCMPAHHOM A3blKe C YEJIbi0 YCNeuHoco g8eoeHUst 0eN06bIX nepecoeopos.

Pa3znen 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

OOyuaromyecss 3HaKOMSTCS C IMOHATHEM MEHEIKMEHTa, ero 3HadeHueM. OOyuarommecs
3HAKOMSTCS C TEPMHHOJIOTHEH, HEOOXOIMMOW [UIs OMUCAHHUSA YepT IMOJIOKUTEIBHOIO U
OTPHULIATENILHOTO YIIpaBJIeHIIA.

Tema 6.2. Customer Service

OOyuaromyecss paccMaTpUBAIOT CHCTEMY OOCIIY)KMBaHUS TOKymHarened. AHAIU3UPYIOT
pasHUIly MEXIY TEPMUHAMH «IIOKYIATEINby, «IOTPEOUTENbY, «KIUEHT». M3ydaloT pa3HUIly CUCTEM
oOciy»uBaHus nokymnareneld B Poccun u 3arpanuien.

Kynomypno-meopueckoe  eocnumanue:  ocosnanue  YCHeUHOCHU  MeNCKYIbMYPHO2O0
npogheccuoHanbHo20 83auMo0elucmeus NPOUCXoOUm yepes YCmHulil 0OMeH Ha UHOCIMPAHHOM S3blKe
uoesMU U MbICIAMU NO NOBOOY cmuiell npohecCUOHANTbHO20 U ObIM0B020 0OWeHUs OISl peuleHUs]
npoobiem KOMMYHUKAYUU.

Tema 6.3. Team Building



http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OOyuaromuecss U3y4aroT CIocoObl padOThl B KOMaHJE, OOCYXIAlOT MJIEH, KaK COo31aTh
yCHENHy 0 KoManay. M3y4aroT JIGKCHKY 0 TeMe.

Kynomypno-meopueckoe  ocnumanue:  gopmuposanue  coyuanvbHol — 3HAYUMOCHU
UHOSA3LIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoell Gopmuposanus KOMAaHo, OnpeoeieHus
poaell 8 Komanoe, YCNewHOCmu U pe3yibmamueHoCmu KOMAHObl U Kadc0020 ee YleHd.

Tema 6.4. Risk in Marketing

O6y‘IaI-OH_II/ICC${ 06cy>1<z[a}0T BHUAbI ITOBCCAHCBHOI'O pUCKa U PHCKaA B 6I/ISHCC€, a UIMCHHO B
MapKeTUHTOBO# cdepe. Puck, KOTOpbIii MOXKET OBITH MOJYYEH B XOJ€ Mpolecca IIodanu3anuu, a
TAKXKE Mpoueccca JIOKaJInu3aluuu.

Tema 6.5. Crisis in a Design sphere

O6yqafoumec;1 O6CY)K,Z[aI-OT BOIIPOCKHI 110 TEME KPHU3HUC B CUCTEMC MApPKCTHUHTIA. 3HAKOMATCS C
Pa3JINYHbIMU CUTYALIUSAMHU, BBI3bIBAOIIUMU KPU3HUC. I/I3yqa10T IMyTH PCIICHHUA BbIXOJa U3 KpHU3HUCA.
HSyanOT IMPpUEMBbI 3allpallinBaHWA I/IH(l)OpMaIII/II/I B CJIOXHBIX J5KOHOMHWYCCKUX CHUTyalusaX H

T'paMOTHO OTBCYATh HA IMOCTABJICHHBIC BOIIPOCHI.

Paznen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

Ob6yuaromuecst n3ydaroT temy «lmobammzarus». CrnocoObl U METObI, TMPUBOISAIINE K
['mobanu3amuu. M3yuaroT jekcuky mo teme. llonmokuTenbHblE M OTpHUIATETIbHBIC IMOCIEIACTBHS
npoliecca riodanuzanuu. MeTosl BXOKICHHS] B MUPOBOW PHIHOK.

Kynomypno-meopueckoe  socnumanue:  ¢opmuposanue  NOHUMAHUA___COYUATbHOU
BHAYUMOCIU  UHOS3LIYHOU  KYIbMYPbl  HPOUCXOOUM 6 Npoyecce auamuza u  00CyHcOoeHus
nociedcmasuil npoyecca 2i100aiu3ayuu, 0CoOeHHOCmen MeXCOYHApOOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

O6y‘{aIOH_[I/ICCSI 3HAKOMATCA C PICTOpPIGfI CO31aHHuA KOMIIaHHMHU, C €€ OCHOBATCIAMMH.
OOCyX1al0T MPEeUMYIIIECTBA U HEJOCTATKU ITOW KOMITAHUH; €€ MAPKETHHTOBYIO MOJUTHKY.

Tema 7.3. Success in a Design sphere

I/I3yan0T JICKCUKY II0 TCMC «Ycnoex». 3HaKOMITCA C TepMHHOHOFHeﬁ Ha TIIpUMEpe
YCIICHIHBIX KOMIIAaHUU H JIIOI[Cf/i. COBCpH_IeHCTByIOT HAaBbIKM BCICHUA TICPETOBOPOB. I/I3yanOT
Ka4ueCTBa, KOTOPBIMU 06J1a)1aeT YCHeHIHBIfl YCJIOBCK.

Tema 7.4. Marketing for General Motors Company

I/I3yan0T HCTOPUIO KOMIIaHHUH, 3aHUMAacMoO€C MECTO Ha MHpOBOfI apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBhIHKE M (OpMYIy ycliexa, MecTo, 3aHumMaemoe Ha Poccuiickom
PBIHKE; €€ MAapKETUHIOBYIO IIOJIUTUKY.

Tema 7.5. Failures in a Design sphere



OOyuaromuecss M3y4alOT MPUYUHBI Kpaxa KommaHuid. I[lyTm BbIXOJa U3  CIOXKHBIX
HKOHOMHYECKUX cUTyarid. O030p PHIHKOB, KOTOPbIEe 00aHKPOTHIIUCH.

Tema 7.6. Marketing for Microsoft Company

I/I3yqa10T HCTOPHUIO KOMIIaHHUH, 3aHUMAaEMOEC MECTO Ha  MHPOBOM  PBIHKE, €e
KOHKYPEHTOCIIOCOOHOCTh Ha pPBIHKE W (OpMyly Yyclexa, MeCTOo, 3aHuMaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHT'OBYIO ITOJIUTHKY.

Tema 7.7. Marketing for Virgin Group Company

I/I3yqa10T HUCTOPHUIO KOMIIaHHUH, 3aHNMacMO¢C MECTO Ha MHpOBOfI apcHCE, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pPBIHKE W (OopMysy Yyclexa, MeCTO, 3aHuMaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTHHI'OBYIO ITIOJIUTUKY.

Tema 7.8. Future of Design sphere

O6yqafoumec51 HU3Yy4ar0T NPHUYUHBI, 10 KOTOPBIM KOMIIAHHWU CTAaHOBATCA rI100aILHBIMH.
HYTI/I HX paCIIuPCHUA. IIpITarorcsa CIIPOrHO3UPOBATb 9KOHOMHYCCKOC U MAPKECTUHI'OBOC COCTOAHHEC
CTpaHbl B OyaylIeM.

Kynomyprno-meopueckoe nanpasienue 80CnUmMamenbHoll Da60mbl: 4cpe3 NMOHUMAHUEC CyTHU

W3MEHEHHH B C(bepe ,Z[H3aﬁHa, 00MeEH HACsAMU U MBICIIIMHA HAa NHOCTPAHHOM A3BIKC, Y o6yqa}omnxc;1

MMPOUCXOAUT OCO3HAHUEC CBOCTO MECTA U POJIN B UX 6y,uyu1e171 HpO(I)CCCHOHaHLHOﬁ ACATCIIBHOCTH.

7. CAMOCTOSATEJBHASA PABOTA OBYYAIOIIIUXCHA

B pamkax naHHOM yueOHOM JUCHMIUIMHBI OOYYaroIMECs BBIMOIHAIOT CaMOCTOSTENbHYIO
paboTy B BUJe NOBTOPEHMSI MPOIIEHHOIO MaTepHaia Mo BCEM M3yd4aeMbIM TeMaM CEMH pa3felioB,
YCTHO U MUCbMEHHO (MMCbMEHHBIE JIOMalllHiE PadOThl) OTBEYAIOT Ha BOIPOCHI JIJIsl TIOJTOTOBKHU K
TEKyIIEeMy KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)KE TOTOBITCA K MHAWBUIYabHBIM WIN
IPYNIOBBIM MHPE3EHTAlMAM JJIS MPOXOXKACHUS HPOMEXKYTOUHOW aTTeCTallMd MO JUCLHUIUIMHE C
UCTOJIb30BaHUEM IU(POBBIX TeXHONOrui, B ToM umcie ¢ nomormbio IIT: PowerPoint, Google
Slides, slidesgo.co.. [TomuMo 3TOro, 00YYAOIIMIACS OCYIIECTBISET MOAIOTOBKY WHIUBHIYaTbHOTO
BOKaOyJIsipa 10 MpOHJIEHHON Teme; padoTy CO CIPaBOYHOM JIMTEPATypOr U ClIOBapeM; paboTy Hal
OMOKaMU C MCMOJb30BaHUEM LHU(POBBIX MHCTpYMEHTOB. (Multitran.ru, DneKTpoHHBIN ClOBaph
#ABBYY Lingvo 11 cnoBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.;ZNANIUM.COM: snektpoHHO-OnOMuoTeunas cucrema. HOUKOH:

apXHB HAYYHBIX KYPHAJIOB.



8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHN

Ha xa)xaoM 3aHsSTHH KaXI0M TEeMBI BCEX pa3JIeloB HAPSAY C TPAIUIIMOHHBIMU IPUMEHSETCS
TEXHOJOTHS TPOOJIEMHOTO OOyYeHHs, a HMEHHO KaXJ0€ 3aHATHE TNPOBOAUTCA B (dopMme
NpakTUKyMa C WCIOJIb30BaHWEM HU(GPOBBIX MHCTPYMEHTOB ISl PEIICHUS MOCTABICHHOW 3aayM:

uHTe/UIeKTyanbHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Ipn wu3ydyeHWH JAHHOW IUCIUIUIMHBI WCIOJB3YIOTCS CIEIYIOIHEe 00pa3oBaTeIbHBIC

TCXHOJIOTHH:

Tema 3ausaTus

Bup o6pazoBartesibHOI

dopma npoBeaeHus1 3aHATHS

TEXHOJIOTHH

Paznen 1. Global Marketing in a Humepaxmusnast Henosas | ponesas uepa

Design sphere MexHON02Us.

Tema 1.1. Globalization

Kyiemyprno-meopueckoe

gocnumanue:

CcoyuUanbHast SHAYUMOCTD

UHOSI3bIYHOTL KYJIbIYPbl

Tema 1.2. Global Marketing Humepaxmuenast Case Study (paz6op
MEXHONI02USL KOHKDEMHbIX CUmyayuii)

Tema 1.3. Design Promotion

Tpaduuuonﬂaﬂ mexHo0cuA

HpaKmuquKoe 3aHAamue

Tema 1.4. Global Advertising Hnmepaxmuenas Henosas | poresas uepa
MexXHON02Us. Case Study (paz6op

KOHKDEMHbIX CUmyayuii)

Tema 1.5. Branding Humepaxmusnast Henosas | ponesas uepa
Kynomypno-meopueckoe MexXHON02Us. Case Study (paszbop

socnumanue:
MEJCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeue

KOHKDEMHbIX CUmyayuii)

Tema 1.6. Global Advertising
Campaigns

Tpa()uquOHHaﬂ mexXHoJ102UA

Hpaxmuuecxoe 3anamue

Tema 1.7. Business Media

Tpac)uuuomtaﬂ MEeXHOJ02UA

HpakmuquKoe 3arsamue

Paznen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynemypno-meopueckoe
socnumanue:

0CO3HAHUE C80€20 MeCmda U poiu
8 Oyoywell npogeccuoHaIbHOU
desimenbHOCMU

Hnmepaxmusrnas
MexHON02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

Tpac)uuuomtaﬂ MEeXHON102UA

HpakmuquKoe 3ansamue

Tema 2.3. Organization
lebmypno-meopqemoe
eocnumanue.

HUnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUmyayuii)




MeACKYIbmypHoe

npogheccuonanibHoe

g3aumooeticmeaue

Tema 2.4. Money Hnmepaxmusnas Case Study (paz6op
MexXHOI02Us. KOHKPEmHbIX CUMYyayuti)

Paznen 3. Marketing Strategies Humepaxmusnast Case Study (paz6op

Tema 3.1. Ethics MexHOI02Us. KOHKPEmHbIX CUmyayuii)

Kynomyprno-meopueckoe
gocnumanue:
MENCKYTIbMYPHOE
npogeccuonanvroe
g3aumooeticmeaue

Tema 3.2. Change in a Design
sphere

TpaduquOHHaﬂ MexXHOo102UA

Hpaxmuuecxoe 3anamue

Tema 3.3. Marketing Strategies
Kynemypno-meopueckoe
sOCnUmMAaHue. 0CO3HAHUE C80e20
Mecma u ponu 8 6yoywetl

Tpaduuuonﬂaﬂ mexHo0cuA

HpaKmuquKoe 3aHAamue

npogpeccuonanrbrol

desmenvbHoCmu

Paznen 4. Leadership Humepaxmusnas enosas / poresas uepa

Tema 4.1. Cultures MEexXHON02Us. Case Study (pazbop

Kyiomypro-meopueckoe KOHKDEMHbIX CUMyayuii)

gocnumanue:

coyuUanbHast SHAYUMOCD

UHOSI3bIYHOUL KYIbMYPbl

Tema 4.2. Leadership Hnmepaxmuenas Case Study (paszbop
MEXHONI02USL KOHKDEMHbIX cumyayuii)

Tema4.3. Competition in a Humepaxmusnast Henosas / poresas uepa

Design sphere MexXHON02Us. Case Study (paszbop

KOHKPEMHbIX cCumyayuii)

Pasnmea 5. Business vision
Tema 5.1. Innovations in a
Design sphere

Tpaduuuomtaﬂ MexXHOoI02UA

HpaKmuquKoe 3aHAamue

Tema  5.2. Business  and
environment
KVJmeVDHO-m@ODQ@CKO@
socnumaHrue. OCO3HaHue ceoeco
Mecma u ponu 8 6yoywetl
npogheccuonHanbHoll

oesamenbHoCcmu

Tpac)uuuomtaﬂ MEeXHO102UA

HpakmuquKoe 3ansamue

Tema 5.3. Franchising

Tpa()ub;uomtaﬂ mMexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 5.4. Business
communication
KVJZbMVDHO-WlGODH@CKoe
esocnumanrue.
MENCKYIbMYPHOE
npogeccuonanvroe

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMmHbIX CUMYayuil)




gzaumooeticmeue

Pa3znea 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Tema 6.2. Customer service
Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
zaumooericmeue

Hnmepaxmusnasn
MexXHON02Us.

Case Study (paz6op
KOHKPEmHbIX CUmyayuii)

Tema 6.3. Team Building
KVJZbI’I’lVDHO-WlGODlleCKOQ
eocnumarnue.
COYUAIbHAS 3HAYUMOCMb
UHOS3bIYHOU KYbIMYPbl

Tpaduuuonﬂaﬂ mexHo0cuA

HpaKmuquKoe 3aHAamue

Tema 6.4. Risk in a Design
sphere

HUnmepaxmusnasn
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUmyayui)

Tema 6.5. Crisis in a Design
sphere

Tpaduuuonﬂaﬂ mexHoI0cuA

HpaKmuquKoe 3aHAamue

Pasnen 7. Marketing for Global
Companies

Tema 7.1. Globalization and
Global Marketing
KVJZleVDHO-I’I’lGODHéCKOe
eocnumarnue.

coyuailibHad SHAYUMOCHb
UHOSA3bIYHOU KYIbMYPbl

TpaduquOHHaﬂ MexXHo102UA

Hpaxmuuecxoe 3anamue

Tema 7.2. Marketing for Coca
Cola Company

Tpa()uquOHHaﬂ mMexXHo102UA

Hpaxmuuecxoe 3arnamue

Tema 7.3. Success in Design
sphere

Hnmepaxmusnasn
MexHON02Us.

Case Study (paszbop
KOHKPEMHbIX CUMYayuil)

Tema 7.4. Marketing for General
Motors Company

Tpac)uuuomtaﬂ MeXHON102UA

HpakmuquKoe 3ansamue

Tema 7.5. Failures in a Design
sphere

Tpa()ub;uomtaﬂ mexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 7.6. Marketing for
Microsoft Company

Tpac)uuuomtaﬂ MeXHO102UA

HpakmuquKoe 3ansamue

Tema 7.7. Marketing for Virgin
Group Company

Tpa()ub;uomtaﬂ mexXHoJ102UA

Hpaxmuqecme 3aramue

Tema 7.8. Future of Design
sphere

KVJZbMVDHO-I’I’lGODH@CKOé
eocnumanue.

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKPEmMHbIX CUmyayuii)




coyuanvHas 3HAYUMOCTD
UHOSI3bIYHOLL KYIbINYpbl

9. TEKYIIIU KOHTPOJIb YCHEBAEMOCTH Y IPOMEXYTOYHASI ATTECTAIIA
MO AMCIUIIVIMHE

9.1. ®opMbI KOHTPOJISI 10 TUCIHUTIIHHE

Texkymuii KOHTPOJIb.

B mpornecce uzyuenust yaueOHON AUCHUILTHHBI 00YYalOIIUecs YIaCTBYIOT B YCTHBIX OIPOCaXx,
BBITOJHSIOT TUChbMEHHBIC JOMAIIHUE U KOHTPOJIbHBIC 3aaHusl. Pe3ynbTaTsl BBIMOIHEHHS TaHHBIX
BUJIOB PalOT SIBJISIOTCS OCHOBAHMEM JIJISl BBICTABJIICHUS OLIEHOK TEKYIIEro KOHTPOJSl MO y4yeOHOM
TUCHUTUTMHE. BhIomHeHne Bcex 3aaHui SBISAETCS O0SM3aTENBHBIM IS BCEX OOYYarOIIUXCs.
OOyuaroniyecs, HE BBIIOJHUBIIME B MOJIHOM OOBEME BCe 3aJaHMsl, HE JOMYCKAIOTCS K caadye
9K3aMEHOB, 3aYETOB U 3aYE€TOB C OLICHKOW MO JaHHOW y4eOHO! JUCIUILITHHE.

IIpomekyTOUHAs aTTEeCTALMS.

JUis KOHTpOJisE YCBOEHMsSI OOYy4YarOUMMHUCS JaHHOW JUCHUIUIMHBI Y4YEOHBIM IUIAaHOM
npeaycMOTpeH 3a4eT B 1 U 3 ceMecTpax oOy4eHHS U 3a4€T C OLIEHKOM BO 2 CEMECTpe, MPOBOIUMBIE
B (opMe HHIUBUAYaJbHBIX MPE3CHTAUMH MO H3YYCHHBIM TeMaM, M 9K3aMeH B 4 cemecTpe,
OPOBOIUMBIA B (OpME HEMOJIrOTOBICHHOTO MOHOJIOTHYECKOTO BBICKA3bIBAaHMS MO OJHOM U3
IPEJJIOKEHHBIX TEM, OTBETOB Ha BOIIPOCHI NMapTHEpPA WM MPEIoAaBaTessl MOocie IpeICTaBIEHHOTO
MOHOJIOra, TPYIIOBOI 1€710BOM Mpe3eHTauu. [Ipy BeICTaBIEHUH UTOTOBBIX OTMETOK YUUTHIBAETCS
aKTUBHOCTh OOydaromlerocs B paMKaxX KyJbTYPHO-TBOPUYECKOTO HAalpaBlIEHUS BOCIHMTATEbHOU

paboTHI.

9.2. OueHouyHbie MaTepPUAJbI (OIEHOYHBIE CPEICTBA) AJs TEKYIIEro KOHTPOJIsA

ycneBaeMoCTu 1 HpOMe)KyTO‘{HOﬁ aTrTeCTallum 1Mo JTMCHMIIJIMHE

Texkymmii KOHTPOJIb.

OneHouHble MaTepuanbl A TEKYLIEro KOHTPOJsA MO AWCLUIUIMHE: B TEUYEHHE
CeMEeCTpa OCYILECTBIISAETCS OYPOUHBIH KOHTPOJIb YCTHBIX OTBETOB (IMAJIOrOB M MOHOJIOTOB),
ayJIMpPOBaHHUS, YTCHHS M MUCbMEHHBIX (ayIUTOPHBIX U TOMAIIHUX) paboT (3aaanuii). OneHka
BBICTABIIIETCS 3a pabOTy Ha KaXIOM 3aHATHUH, YYHUTHIBAIOTCS BCE BHJIBI PEUYEBOIl
NeSITebHOCTH (ayIMpOBaHUe, TOBOPEHUE, YTEHUE, MIUCbMO), a TAKXKE YMEHUE aJIeKBAaTHO, MO
TE€ME, OTBETUTh HA BOMNPOCHl B paMKax YCTHOI'O OMpOCa, BOIPOCHI KOTOPOIO MPEACTABIECHBI

HHWXKE. OHGHKa BBICTABJIAICTCA COOTBECTCTBCHHO KPUTCPHAM OLICHUBAHMA.

Crnncok BONPOCOB /1Jisl MOATOTOBKH K TeKylIeMy KOHTPOJIIO B 1 cemecTpe:




@opMyIuUpOBKa BOMPOCOB K TEKyLIEMY KOHTPOJIO B 1 cemecTpe MOIHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Paznen 1. Global Marketing in a Design sphere

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Cnucok BONPOCOB /ISl MOATOTOBKH K TeKYyIIeMy KOHTPOJIIO BO 2 ceMecTpe:
®opMyJIMpOBKa BOIPOCOB K TEKYIIEMY KOHTPOJI BO 2 CeMeCTpe MOJHOCThIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Paznen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
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What methods of advertising are more effective in each case?



9. What are the most efficient methods of advertising?

10.
11.
12.
13.
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10.

What are the least efficient methods of advertising?
What makes a good advertising?
What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Paznen 3. Marketing Strategies

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pasnen 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnmcok BONPOCOB /sl MOATOTOBKY K TeKyIIeMy KOHTPOJIIO B 3 cemecTpe:

@opMyIUpOBKa BOMNPOCOB K TEKYLIEMY KOHTPOJIIO B 3 CEMECTpPE IOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUIO 3asIBJICHHBIX TCM.



Pa3pgen 5. Business vision
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What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

M wnp e
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11.

Paspean 6. Insights Into Marketing

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Cnucok BONPOCOB /IJisl MOATOTOBKH K TeKYIIEMY KOHTPOJIIO B 4 ceMecTpe:

@®opMyJIIpOBKAa BONPOCOB K TEKYLIEMy KOHTPOII B 4 ceMecTpe IOJHOCThIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Paznen 7. Marketing for Global Companies

1. Who is responsible for mistakes in companies?



2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?
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Which qualities of a person would be useless for a team work?

IIpomexyTouHas aTrecTauys N0 JUCHUILINHE.

Jlisi OLEHKH pe3ysNbTaToOB OOYYEHHs IO TUCIHHIUIMHE Y4eOHBIM IUIAHOM B TEPBOM
ceMecTpe MPEeAyCMOTPEH 3aueT, MPOBOAUMBIN B (opMe WMHIAMBUAYAIbHON MPE3EHTAIMH IO
teme: “Company History”.

st onleHKH pe3ysbTaToB OOYYEHHS MO JAMCIMIUIMHE YYE€OHBIM IIJIAHOM BO BTOPOM
CEMECTpe MPEJYyCMOTPEH 3a4eT C OLEHKOM, NpPOBOJUMMBIM B (opMe HHAUBUIYaAIbHON
npe3eHTanuu 1o teme: “Product Presentation”.

Jl7is OLIEHKHM pe3yNbTaToB OOyYeHHS MO AUCIHUIUIMHE Y4eOHBIM IUIAHOM B TPEThEM
CceMecTpe MpeayCMOTPEH 3aueT, IPOBOAUMBIN B (OpME HMHIAMBUAYAIbHOM MPE3EHTAIMHU IO
teme: “Bank Presentation (Finance)”.

Jl7is OLleHKH pe3yJbTaToB OOYYEHHs MO AMCUUIUIMHE YYEOHBIM IJIAHOM B YETBEPTOM
ceMecTpe NPeayCMOTPEH IK3aMeH, TPOBOIUMBIN B (popme

1) HemoAroTOBJIEHHOTO  MOHOJOTMYECKOIO  BBICKAa3bIBaHUSA IO  OJHOM U3
MPEIOKEHHBIX TEM TPOAOIIKUTEITHHOCTHIO 1-2 MUHYTHI;

2) orBeTa Ha Bompockl (3-5) mapTHepa WM MpenojaBaTes Mociie MPeaCTaBICHHOTO
MOHOJIOT'a;

3) rpymnmoBoil nenoBoil mpeseHTanuu 1o Teme “Multinational Company” (3-5

YEJIOBEK).

10. PECYPCHAS COCTABJIAIOLIASA

Jlis mpoBeneHUs 3aHATHM CceMUHApcKoro Tuma (IMPakTUYECKMX 3aHATHH) MO JaHHOM
JTUCIUTIIINHE UCTIONB3YIOTCS ayIUTOPUH C yueOHOM MeOenbio U Mena-o00pynoBaHueM (TIpOeKTop,
9KpaH, HOYTOYK).

Jlnst  caMoCTOATENbHOM  paboThl  OOy4aromuXcs  HCIOJIB3YeTCS — MOMEIIEHHE s

CaMOCTOSITEIbHOW pabOThl  OOyYaroIIMXCs, OCHAIICHHOE KOMIBIOTEpaMH C HEOOXOJIMMBIM



POrpaMMHBIM OOeclieyeHueM M JocTynoM B VIHTEepHET U 3NEKTPOHHYIO HH(OpPMAIMOHHO-

00pa3oBaTeNbHYIO Cpe/ly By3a.

Jlns  mpoBeneHuss  KOHTPOJA

CaMOCTOSITENIbHOW ~ paboThI

00 JaHHOM JUCLMILJIMHE

WCIIONIB3YIOTCS ayAUTOPUU C Meaua-o0opyAoBaHUEM (MPOEKTOP, SKpaH, HOYTOYK) M y4uyeOHOU

MeOeIbI0.

I[HSI IMPOBCACHUA TCKYILICTO KOHTPOJIA YCIICBACMOCTU H HpOMC)KYTOqHOﬁ arrecraguu I10

JAHHOW JNUCIUIUTMHE WCIIONB3YIOTCS ayJIUTOPUU C Y4eOHOW MeOenbio M Meaua-o0opyaI0BaHHEM

(poekTop, 3KpaH, HOYTOYK).
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11. JUTEPATYPA
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Cotton, D. Market Leader: Pre-Intermediate Business English
1. | Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd ed. - yueOHUK 114
Slovakia: Pearson, 2012. - 176 p.

Cotton, D. Market Leader: Intermediate Business English :
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978-5-16-105422-2 (online). - OBC 3nanuym. - URL: mocooue
https://znanium.ru/catalog/document?id=422429
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11.2 JonoaHuTeIbHASA JIUTEPATYpa

1. Rogers, J. Market Leader : Intermediate Business English : Practice File / J. Rogers. - 3rd ed.
- Slovakia : Pearson, 2010, 2013. - 96 p.

2. Rogers, J. Market Leader : Pre-Intermediate Business English : Practice File / J. Rogers. - 3rd
ed. - Slovakia : Pearson, 2012. - 96 p.

3. Rogers, J. Market Leader : Elementary Business English : Practice File / J. Rogers. - New ed.
- Malaysia : Pearson : Longman, [2011] ; Italy : Pearson : Longman, [2008]. - 95 p.

4. Vkpaunen, U. A. IHocTpaHHBIN SI3bIK (QHTIHICKUI) B MPO(hECCUOHATBHON JESTeIbHOCTH :
yuebHoe mocodue / . A. Ykpaunren. - Mocksa : PI'VII, 2019. - 40 c. - ISBN 978-5-93916-
769-7. - OBC 3uannym. - URL: https://znanium.ru/catalog/document?id=364544



https://znanium.ru/catalog/document?id=422429
https://znanium.ru/catalog/document?id=364544
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12. METOAUYECKHE YKA3AHMUSA AJ5S1 OBYYAIOUIUXCS IO OCBOEHUIO
JUCHUIIJINHBI

OcBoeHne 00y4aroIUMCs TUCIUTUTHHBI MPEANONIaraeT MOCeIeHNne MPAKTUISCKUX 3aHATUH,
BBHITIOJTHEHUE TIPAKTHUECKUX 3aJIaHUM, BHIMOTHEHHE 3aJaHUi Il caMOCTOSATENbHOU padoThl. [Ipu
MOJTOTOBKE K MPAKTHUYECKOMY 3aHITHIO OOydYaromiemycsi HeOOXOAMMO MOBTOPHUTH MPONICHHBIN
MaTepuai o U3y4aeMoi TeMe, C 11eJIbI0 ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaK)Ke MPEA0CTaBUTh
BHITIOJTHEHHBIE TMHCHMEHHBIE JOMAIllHUE 3aJaHus. B pamkax ngaHHOW y4eOHOW JAUCIUILITMHBI
BBIJICTISIETCS] 0c00ast pOJib M 3HAYEHUE CAMOCTOSITENILHOM JAESITeTbHOCTH 00YyJaroIIerocs B Mporecce
oByaeHus s3pIKOM. Ha Bcex aTamax oOydeHust oOparaeTcsi BHUMaHUE Ha O0y4YeHHE 00yJaroIIiXCs

METOJHUKE CaMOO6p330BaHI/IH, KOoTOpasAs IIO03BOIET HWM OBJIIAJACTH IIPpHUEMaMH  HU3BJICYCHUA


https://znanium.ru/catalog/document?id=471601
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
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http://znanium.ru/
https://elibrary.ru/
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https://eivis.ru/basic/details
http://83.234.207.58/MarcWeb2/Default.asp

uH(pOpMallMl U3 TEKCTOB, 3HAKOMHUT CO crocobaMu ee mepedadyd Kak B YCTHOM, Tak U B
NUCHbMEHHOM BHJE, a TaKkke B (opMe AeIOBOro MHCbMA, YCTHBIX JOKJIAJO0B, COOOLICHUN U
NPE3EHTAIH C UCIIOJIb30BaHUEM IIH(PPOBBIX MHCTPYMEHTOB JJISl PEIICHUS IIOCTABJICHHON 3a1a4H.

OcBoeHMe TUCHUIUIMHBI [TPEIoIaraeT BhIIOJIHEHUE MPAKTUYECKUX 3aJaHui (IPAKTUKU) BO
BpeMsi KOHTaKTHOM paloThl ¢ MpemnojaBaTesiieM JIMOO B 4achl CaMOCTOATEIbHOW paboThl. Bcee
IPAKTUYECKHUE 3a/laHUs JUCLUIUIMHBI MPEJOCTaBISIOTCS IIpenojaBaTe/iiMi BO BpeMs 3aHATUN U
pa3MeNIarTcs B JOKAIBHON ceTh AKaaeMHUH U DJICKTPOHHOW HMH(OPMAIIMOHHO-00pa30BaTEeIbHOM
cpene. BrimonaHeHHbIE MpakTHUYECKHe pabOThl CHAIOTCS HA MPOBEPKY MPENoAaBaTeNO0 OAHUM H3
CIIEYIOIIMX CHOCOOOB: MPEJIOCTABICHUE BBIIIOJHEHHOTO JOMAIIHEro 3aJaHusl JIUYHO B PYKHU
IIPENOIABATEII0, OTIIPaBKa IMPENOAABATENI0 HA MOYTOBBIM AMK. [Ipn oTmpaBke npemnogaBaresto
BBINTOJIHEHHON Pa0OTHI MO MOYTe 00yYaromeMycs clieayeT 00eceunTh JINIHYI0 HISHTH()UKALHIO.
Kak mpaBuio, B TeMe WK TEKCTE MHUCchbMa yKasbiBaeTcst Kypc, @O obyuaromerocs, TUCIUILIMHA,
TeMa, TI0 KOTOPOH BBIMOJIHEHA paboThl. OTJeNbHbBIE TPAKTHYECKHUE PAOOThl MOTYT OBITH TPOBEPEHBI
IIPENOIaBaTENIEM HEIIOCPEACTBEHHO B Ay IUTOPHH.

JUia  3aKkperuvieHusT INpUOOPETEHHBIX 3HAHWM, YMEHUH M HaBBIKOB, Ul pPa3BUTHUS
CIOCOOHOCTEN K CcaMOOOY4YeHHIO B JUCIHUIUIMHE MPEAyCMOTpPEHa caMocTosTeNlbHas paboTa.
CamocrosTenbHas paboTa MOXKET BBIMOJHATECS OOyYarOIIMMCS JoMa WM B ayJAUTOPHIX
AkaneMuu, creuuaibHO OTBEAEHHBIX JUISI CaMOCTOSITENIbHOM paboOThl W OCHAIIEHHBIX
HEOOXOJUMBIM TEXHUYECKUM U MporpamMmHbIM oOecnedeHnueM, noctynom k OMOC u OBC. [lna
YCIIEUIHOTO BBIMOJIHEHUS] CaMOCTOSITENIbHOW paboThl 00ydarolmeMycst pPeKOMEHIYeTCsl 3apaHee
O3HAKOMUTBCS C MEPEYHEM 3aJlaHuil U rpadukoM ee BbIMOJHEHHs. [IoAroToBKa K MpaKTHUECKUM
3aHATUSAM C MTOCJIEIYIOIINUM Yy4aCTHEM B YCTHOM OIIPOCE MPEANOIIAraeT: CHCTEMAaTHYECKOE N3yUCHHE
ayTEeHTUYHOI'O0 MaTepuajga M3 YUYeOHMKOB M HCTOYHUKOB JIONOJIHUTENBHOM JIUTEPaTyphl;
HOJArOTOBKY HWHJIMBUAYAJILHOTO BOKaOyisipa MO TNPOMJIEHHOH TeMe; paboTy €O CIpaBOYHOMN
JUTEpaTypoil U cioBapeM; paboTy Haja omuOKkamu. B pamkax naHHOM y4eOHOW AMCHUIUIMHBI
oOydaronuecsi BBIMOJIHIIOT CaMOCTOSITENIbHYI0 pabdoTy B BUJE IOBTOPEHUS MPONHIECHHOIO
MaTepuaia MO BCEM H3y4yaeMbIM TeMaM JECSTH pa3[esioB, YCTHO M NMHCbMEHHO (MHCbMEHHbIE
JIOMaIIHue paboThl) OTBEYAIOT Ha BOMPOCHI JUIsI TOATOTOBKM K TEKYIIEMY KOHTpOJIO B
COOTBETCTBYIOIIEM CEMECTPE, a TaKXKE TOTOBATCS K WHIAWUBUAYAIbHBIM WJIM TPYHIIOBBIM
MPE3EHTALMSM ISl IPOXOKAEHHS MPOMEKYTOUYHON aTTeCTallly 10 JUCIUILIHNHE.

JInst  BBIMOJTHEHWS TPAKTUYECKWX 3aJlaHWi  CaMOCTOSITEIbHOW paboThl 1O  JTaHHOU
JUCLMIUIMHE B JIOMAIIHUX YCJIOBUAX (3a mpenenamMu AkKageMuu) oOydaromieMmycst HeoOXOAuM
NEpCOHANBHBIN KOMITbIOTEp (TUIAHIIET) U mporpamMmubiii maker Microsoft Office ne Hike 10
Bepcun. CamocTosATebHas paboTa CONMPOBOXKAAETCA METOIMYECKUMH YKa3aHUSIMHU, pa3MEICHHBIMU

B JIOKQJBHOM ceTH AKaJeMUHW U DJIEKTPOHHON WHGOPMAIMOHHO-00pa30BaTEIBbHOM Ccpejie.



Meronnyeckue yka3aHHd COAepKaT (OPMYJIHMPOBKY 3aJaHus, IPUMEPHYI TEXHOJIOTUIO
BBITIOJIHEHUS, (hOopMaT coaud BBINOJHEHHOH paboTel. llpemomaBarens BO BpeMs ayJUTOPHBIX
3aHATUH 3apaHee 00CyXIaeT ¢ 00yJaroLUIMMUCS 3aJaHue CaMOCTOSTEIbHOM pabOThl U MOPSIOK €€
craud. KoHCynbTanmuu 10 BBIIOJIHEHUIO CaMOCTOSTENBHBIX paboT, OOCYXJAE€HHE OTMETOK U
JIOIYIIEHHBIX OLIMOOK, 3allluTa OTJENbHBIX BHIOB CaMOCTOSITEIbHBIX PA0OT OCYILECTBISAETCS BO
Bpems KCP na kadenpe nausaiiHa win B ayIuTopuM 1o pacnucanuio. KoHcynpranum
NPENOoJIaBaTeNs 1O BBITOJHEHUIO CAMOCTOSATEIBHOM paboThl MOTYT OCYIIECTBIATHCS TOCPEICTBOM
acuHXpoHHoro (moura, OWOC) U CHHXpOHHOrO (zZoom, CE€TH) KOMMYHHMKAllMOHHOIO
B3aMMOJCHCTBHS 10 IIPEIBAPUTEIBHOM JOTOBOPEHHOCTH C IIpenojaBareseM. BeinonHsemsble
CaMOCTOSITENIbHbIE PabOThl SABJISIOTCA DJIEMEHTAaMH TEKYLIEro KOHTPOJS M  OLIEHUBAOTCS
npenongasaresieM. IlosydeHHbIE OTMETKM YUYMTBIBAIOTCS IIpU BBICTAaBICHUM 3a4yeTa, 3adyera C
OLICHKOM, DK3aMEHa.

DopmMoii TPOMEKYTOUHOIO KOHTPOJIS BBICTYIIAET 3a4eT, 3a4€T C OLEHKOM, 3K3aMEeH. 3ayeT,
NPOBOIUMBIA B (OpME HHIUBUAYAIHHOW IPE3CHTAUU 1O W3YyUYECHHOH TEMe, BBICTABISETCS B
IIEPBOM M TPEThEM ceMecTpax oOydeHwus. [l OleHKU pe3ysbTaToB OOydeHHUs MO JUCLUIUINHE
y4eOHBIM IUIAHOM BO BTOPOM CEMECTPE MPEAyCMOTPEH 3aueT C OLIEHKOM, MpOoBOAMMEBII B (opme
UH/IUBUYaIbHOM Mpe3eHTalMM M0 H3y4deHHOW Teme. B dyerBeprom cemecTtpe o00ydeHus
NPEeIyCMOTPEH JK3aMeH, HpPOBOAMMBIA B (OpMe HENOATOTOBIEHHOIO MOHOJIOTHYECKOI0
BBICKA3bIBAaHUS IO OJHON M3 MPEUIOKEHHBIX TEM MPOJOHKUTEIBHOCTBIO 1-2 MUHYTBHI; OTBETAa Ha
Bonpockl (3-5) mapTHepa MM TpenojaBaTess MOcCie IMPEeICTaBICHHOIO MOHOJIOra; IpyMNIOBOH
JIEJIOBOM TIpEe3eHTaluM 110 U3ydyeHHOW Teme. Kpurepuu BbICTaBIEHMs 3aueTa, 3a4eTa C OLEHKOM,

9K3aMCHa O03BYYHMBAIOTCA IMPEIOAaBaTCJICEM Ha IICPBLIX 3aHATUAX 11O JUCHUIIIINHEC.



13. IUCT COI'TACOBAHMUA

CocraBui:

3aBenyromnuii kadeapoil HHOCTPaHHBIX S3BIKOB
H.A. Kopneesa, K.11.H., JOIIEHT

3aBeayronuil BelycKaromien kadeapon
E.B. BuiineBckas, K.I1.H., JOIICHT

Hupextop BUK
O.B. banakuna

Havaneauk OOVII
A.D. dunk

7
(TIomucCH)

] =

(moamnuck)

(romuck)



