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1. OBLIAA HUH®OPMALIUA O JUCIUIIJINHE

Pabouass mporpamma nucturuimHbl «MHOCTpaHHBIA S3BIK» COCTABJICHA HAa OCHOBAHHH
denaepanbHOTO TOCYAapCTBEHHOTO 00pa30BaTEIHHOTO CTAHJAPTa BBICIIETO OOpa30BaHUS 10
HampaBiaeHuto  moarotoBku 54.03.01  [[uzaiin (ypoBeHb  OakamaBpuaTa),  YTBEPKICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHUS Poccuiickoit denepanuu
ot 13.08.2020 r. Ne 1015 u yueGHoro miana HampasieHus noarotosku 54.03.01 duzaiix, npoduib
(mporpamma GakanaBpuara) «3D-nu3aiiny.

TpymoemkocTh aucuuiumnel: 16 3.e. / 576 akagemMuyeckux dacoB, B ToM uuciie 360 gacos
KOHTaKTHOU paboThl U 180 yacoB caMOCTOSATENBHON pabOThI 00YYAIOIIHXCS.

Pacnpenenenne 4acoB THCHMIUIMHBI MO ceMecTPaM H BHJIAaM 3aHATHIl (M0 yueOHOMY

TJIaHY)
KoJunyecTBo 4yacoB
Bup yueoHoii padotnl Beero no Cemectper
yueouomy | 2 3 4 5/6|7]8
JIaHy
KonTakTHas padora (Bcero): 360 60 100 92 108
B ToMm uucie:
Jlexuuu
ITpakTHdeckue 3aHsATHS 344 56 96 88 104
KouTponb camocTosTenbHON
pa6otsl (KCP) 16 4 4 4 4
CamocrosiTenbHas padora 180 48 44 52 36
(Bcero):
Buael npoMexyToUHOM Jauer ¢ SK3aMeH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OLICHKOM 36

3a4eT ¢ OLEHKOI)
ObIIAS Yackr: 576 108 | 144 | 144 | 180
TPYA0EMKOCTH
JTUCHMILIMHBI: 3.8.: 16 3 4 4 5

2. IEJH U 3AJAYM JUCHUTLINHBI

JlaHHast TUCHUIUIMHA 110 CBOEMY XapaKTepy sIBISETCS KOMMYHUKATUBHON U HampaBlieHa Ha
dbopMHpOBaHHE ¥ pPa3BUTHE PEYEBBIX YMEHUU, (PopMUpoBaHHE CIMOCOOHOCTH W TOTOBHOCTH
HCIIOJTb30BaTh MHOCTPAHHBIH SI3bIK KaK MHCTPYMEHT B CHTYAIlHH PEATbHON KOMMYHHKAITHH.

JlucuuiiuHa UMeeT CBoed IeNbi0 chOpMHUPOBATh U PA3BUTH SI3LIKOBBIC M PEUEBHIC HABBIKU
U YMEHHUS B ayJUPOBAHUU, YCTHOU peud (IUATIOTUYECKON M MOHOJIOTUYECKOH), YTEHUU U MUChME
JUTSL OCYIIECTBIICHHUS YCTICTHOM KOMMYHHKAITUH, B TOM YKCIIe (B KOMaH/i€) Ha HHOCTPAHHOM SI3BIKE.

Leab AMCUMIUIMHBI - TOBBIIIEHUE WCXOJHOTO YPOBHS BIAJIEHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpPEABIAYIIeH CTyneHu oOpa3oBaHus, U (HOPMHUPOBAHHE Y OOYUYAIOIIUXCS

H€O6XOI[I/IMOFO U  JO0CTATOYHOTO YPOBHA KOMMYHHKaTHBHOfI KOMIICTCHIIMK JId PCHICHUA




COLIMATIbHO-KOMMYHHMKATUBHBIX 3aJad B Pa3JIMYHBIX 001acTAX OBITOBOM, KYJIbTYpHOH U
npoeCCHOHATBHON AEATENbHOCTH MpPH OOLICHUM C 3apyOEKHBIMH HapTHEpaMH, a TaKXKe s
JanbHEeHIero caMooopa3oBaHusl.

Bocnurare/ibHasi Hedb AUCHUILUIMHBI UMEET KYJIbTYPHO-TBOPYECKYIO HANPABIEHHOCTb U
HaIleJIeHa Ha CO3[aHhe TOCPEICTBOM HMHOCTPAHHOIO sI3bIKa YCJIOBHM AJisi Pa3BUTHS TBOPUYECKUX
CHOCOOHOCTEH O00ydJaromuxcs, BKIOYEHHE HUX B DPA3IUYHbIE BHJIBI COIHMAIBHO 3HAYMMOMN
NeSITeIbHOCTH, TAKUM 00pa3oM, JjaBast BO3SMOXHOCTb ()OPMHUPOBAHUSI OPUTHHATIBHOCTH MBIIIIICHUS,
a TaKKe pealin3aluy JMYHOCTHO OPUEHTHPOBAHHOIO MOIX0/1a B MpodeccuoHaIbHOU cdepe.

3agauyu AUCHMILINHBI:

o dbopMupoBaTh y O0OydYarolMXCs 3HaHWS, YMEHHS W HaBBIKK B OOJNACTHM YCTHOH U
MUCHMEHHOW MPAKTHUKH Pa3rOBOPHOI U MPOPECCHOHATLHO-IEIOBON PEYN U UCIIOIh30BAHNE
UX B IPOECCUOHATLHOM IEATETFHOCTH 110 HAIIPABIICHUIO MOJITOTOBKH;

o O3HAKOMHUTH OOYYalOIIUXCA C OCOOCHHOCTSIMH JIEKCHYECKOH CHCTEMBl H3y4aeMOro
WHOCTPAHHOTO sI3bIKa, (DYHKIIMOHATLHOW U CTHIIMCTHYCCKON MU depeHIrannueii S3pIKOBbIX
CpenCcTB, HauOoliee MPOAYKTUBHBIMH CIOBOOOPA30BATEIbHBIMU MOJEISAMU H3Y4aeMOTo
WHOCTPAHHOTO $I3bIKa;

. COBEpIIICHCTBOBATh HABBIKM PACIO3HABAHHUS U TOHHUMAaHHUS TpamMMaTHuecKux ¢opM u
KOHCTPYKIUHU B OTIOpE Ha Pa3IMYHbIe TPU3HAKY TpaMMaTHUYECKHX SBICHHM, a TAK)Ke HaBBIKU
yIOTpeOICHUS TPAMMATHYECKUX KOHCTPYKIIMIA B Pa3TMYHBIX PEUEBBIX CUTYAITUSX;

o pa3BUBaTh KOMMYHUKATUBHbBIE KOMIIETEHIINH, HEOOXOAUMOM I TBOPUECKOH AESITeTbHOCTH
B TIOBCEHEBHOM OOIIECHHH, B OOIIECTBEHHO-TIOJIUTUUECKON M HAYYHO-TIPO(PECCHOHATILHON
chepax;

. MpUOOIIAaTh 00YJAIONIUXCS K CaMOCTOSITEIbHOM MCCIE0BATEIbCKON paboTe Haa SI3BIKOM,
pa3BUBaTh Yy OOYYAIOMIMXCS AHATUTUYECKHH MOIXOJ K MU3Y4aeMbIM SI3bIKOBBIM SIBICHUSM
MyT€M COTIOCTAaBJICHHSI UX C COOTBETCTBYIOIIMMH SIBIICHUSMHU POITHOTO SI3BIKA.
3agaym BOCIIUTATEIbHON padoThI:

o pa3BuTHE y 00YYAIOIMINXCS MOHUMAHUS COIMANTBHON 3HAYMMOCTH MHOS3BIYHON KYJIbTYPHI B
Oynymeid mnpodeccHOHaTbHON JEATENHPHOCTM HAa HWHOCTPAHHOM  S3BIKE, KAk JUIs
COBPEMEHHOT0 O0IIeCTBa, TaK M JUISl TMYHOTO MPOPECCHOHATHHOTO CTAaHOBIICHHST,

o CO3JIaHWE YCIIOBHH JUII OCO3HAaHHUS OOYYArOIIMMUCS CBOETO MecTa M pOJId B Oymymien
po¢eCCUOHATBHON JIEATETFHOCTH;

o dbopMUpOBaHHE  BCECTOPOHHE  Pa3BUTOM  JIMYHOCTH  MOCPEACTBOM  MPHOOIIEHUs
o0Oyyaromuxcsi K MHOS3BIYHOW KYJIbTYpPE M BOBJIEUEHHS B TBOPYECKYIO JAEATEIHHOCTH C
MCIOJIb30BaHUEM MHOCTPAHHOTO SI3BIKA;

o pa3BUTHE KYJIbTYpPbl MEKIMYHOCTHOTO TPO(HECCHOHATILHOTO B3aUMOICHCTBUSI.



3. MECTO JMCIMIIJIMHBI B YYHEBHOM IIJIAHE

VYuebnas nucuumiuHa «HOCTpaHHBIA SA3BIK» OTHOCHUTCS K Onoky 1. JlucummianHb
(Monynu). bazoBas yacth. M3yueHue naHHOM JUCHUILIMHBI Oa3upyeTcsl Ha MaTepuaie, M3y4eHHOM
B paMKax UIKOJbHOIO Kypca. JIMCHMIUIMHBI, MPU H3YyYECHUM KOTOPHIX OyIyT HCIOJIb30BATHCS
3HaHUs, YMEHHs U HaBBIKY, IPHOOPETEHHBIE B PE3YNIbTaTe U3yUCHUs AUCHUILIUHBI « IHOCTpaHHBIHI

A3bIK» - «II0ArOTOBKA 1O AaHTJIMHCKOMY A3BIKY).

4. TIJIAHUPYEMBIE PE3YJIbTATbBI OBYUYEHUS 11O JUCHUIIJIMHE AJ151
®OPMHUPOBAHMS KOMIETEHIIU OBYUYAIOIINXCS

Pesynbratel OocBOeHHsI 00pa30BaTENbHONW MPOrpaMMbl (KOMIIETEHIIMH OOYYarOIIXCs)
OIIpEETISIOTC TPeOOBaHUAMH (DeIepaIbHOrO TOCYJapCTBEHHOTO (helepanlbHOro CTaHaapTa Io
HalpaBJICHUIO TOATOTOBKM M (OPMUPYIOTCSI B COOTBETCTBUM C MAaTpHLEed KOMIETEHIU

06paSOBaTeJ'IBHOI71 IIporpaMmeal. HJIaHI/IpyeMLIe PE3YyIbTAaThI 06y‘IeHI/IH IO AMCHUIIIMHC (SHaHI/IH,

YMEHHMsI, HaBBIKM) OOECIEUMBAIOT JIOCTH)KEHUE pE3yJbTaTOB OCBOEHHUS 00pa3oBaTelbHOM
IIPOrPaMMBI.
g::ggpi AHIuKaTOPBI IlianupyeMbie pe3yabTaThbl 00y4eHHust
KOMIIeTEHIIHH 10 JMCHHUIIAHE
KOMIIETeHIIUH
3HaTh:
- CUCTEMY U CTPYKTYpPY UHOCTPAHHOTO SI3bIKa;
- pa3JInYHbIC ACHEKTHI SA3bIKa: (POHETUUYECKHIA,
JIEKCUYECKUH, TPaMMAaTUYECKHM, B T.4. CTPYKTYPY
noctpoeHus (pas, mpeoKeHul, BbICKa3bIBaHUS,
VK_4 LIEJIOCTHOTO TEKCTA.
- aJICKBATHBIE A3BIKOBBIE CPEACTBA JUIS
Criocoben peain3ali OCHOBHBIX PeUeBbIX (DYHKLNH;
OCYIICCTBIISATH YK-4.2. - COBPEMEHHbIE TEXHUKHU U CIIOCOOBI JIeII0BOM
JIEJIOBYIO OcymiecTRisieT MHUCbMEHHOW M YCTHOW KOMMYHUKAIINU;
KOMMYHHKALHIO B JIGIOBYIO - KPUTEPHH, NIPEIbABIIEMBIE K oopmieHuro
yeTHOH 1 KOMMYHHKAITHIO B JIeJIOBOM KOPPECTIOHICHILINY; §
MHCEMEHHOU yCTHOH H - OCHOBHBIE TpeOOBaHMS K CO3/IaHUIO JI€TOBOM
dopmax Ha CEMEHHOM MIpE3CHTALNH; §
roCy/1apCTBEHHOM (bopmax Ha - KyJIbTYPY, CTHIIb JKU3HH, HALMOHAILHBIA
A3BIKE MEHTAJIUTET HOCUTENEN s3bIKa IS
ooy MHOCTPAaHHOM (BIX)
Poccurickon A3BIKE (ax) IIPEIOTBPALLEHUS HEIIOHUMAaHUS Ha
Odenepauuu u MEXJIMYHOCTHOM U MPO(ECcCHOHATIEHOM YPOBHE.
MHOCTPaHHOM Ymers:
(b1X) s13bIKE(AX) - IOHUMAaTh pe4b HOCUTEISI/IeH A3bIKa B
YCTHOW U MMCbMEHHOH (opMax;
- 4JICKBaTHO BOCIIPOM3BOIUTH HEOOXOAUMBIH
Ha0Op KOHCTPYKLUI U TEPMUHOB B
MOHOJIOTUYECKON U TUATIOTMYECKON PeUu;
- IOHUMATh AYTEHTUYHBIE IMCbMEHHBIE




TEKCThI, UCIIOJIb3YS Pa3HbIE TEXHUKHU YTCHUS,

- U3BJICKaTh HEOOXOAUMYIO MH(POPMAITUIO U3
OPUTMHAIBHOTO TEKCTAa Ha UHOCTPAHHOM SI3BIKE,
aHAJIM3UPOBATh, 0000IIATh, AETaTh BHIBOIBL.

- BECTHU JIETIOBYIO KOPPECTOHEHIINIO;

- HIOHUMATh Ha CIIyX pe4b HOCUTENEH SA3bIKA.

Baagern:

- HaOOPOM SI3BIKOBBIX CPENICTB, HEOOXOIUMBIX
JUISL peanu3aluy yCIenHOH KOMMYHUKAIUHY B
KOMaH/I¢;

- HaBBIKaMU pabOThI CO CITPAaBOYHOM
JUTEPATypOu U CIIOBAPSIMU;

- TeXHUKAMU apryMEHTallUH BEJCHUS
JIMCKYCCUU B YCTHOM M MUCbMEHHOM BHJIE,
M0JIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTHYE€CKUMU CPEACTBAMMU S3BIKA;

- TEXHOJIOTHEHN CO3IaHus ASI0BOM
MPE3EHTALMN HA UHOCTPAHHOM SI3bIKE;

- HaBbIKaMu ()MKCHPOBAHWSI OCHOBHOU UJICH U
BTOPOCTEIICHHBIX JETAJIEH B YCTHOW U IUCbMEHHOMN
KOMMYHUKAIWH.




5. CTPYKTYPA U OBPBEM JUCHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

ITpomexy ®opma
KonTakTHas padora
Pasnen P CamocrosiTesibHass pabora To'Has TeKymero Dopmupy
o .m: Ioapasaesn, Tema (B uacax) aTTecTa KOHTPOJIs eMble
Ay uus B KOMIIeTEeHIIUH
IIpakTu
Jlek yeckne | KCP B ®opMbI OPraHu3anMU Jacax
110707 qacax |CamMoOCTOSITeJIbHOUH padoThl
3aHATHA
Tema 1.1. Globalization TlosTopenue npojincnnoro YcTHBI ompoc,
(npaxTHKyM) MaTepuana, MOAroTOBKa CEMCHHBIC
Kynomypno-meopueckoe HHMBHAYIILHOTO JOMaIllHue
LRI L - 8 - 6 BOKaOyJIsIpa 110 IpONIEHHON - VYK-4.2
socnumatue: yaAp P 3a/laHus
T Teme, paboTa co
COYUANbHAS 3HAYUMOCTb . .
. CIPAaBOYHOMU JIUTEPATYPOH U
UHOSI3BIYHOLL K)TIbIYPbl CTOBADEM
p YcTHBIH onpoc,
P"aﬂ%ﬂ Il [ToBTOpEHHME MTPOHIEHHOTO [THCHMCHHBIC
oba JIOMaITHHe
. MmarepHaia, moJroToBKa
' Tema 1.2. Global Marketin
_Marketl ng ( He a211< -2 G)oba arketing i 3 ] 5 HHTHBIYATHHOTO ] 3aaHus VK42
In a Design p M BOKaOyJsipa 1o mpoiiieHHoH
sphere Teme, paboTa co v .
CTHBII OIpoC,
IToBTOpEHME IPONIEHHOTO HCEMEHHBIE
MaTepuaia, MoAroToBKa JOMAIIIHHE
Tema 1.3. Design promotion 6 VHAMBHAYAIBHOTO 3aliaHus
- 8 - BOKaOyJIsIpa 1o MpoiiIeHHOH - YK-4.2

(pakTUKyM)

Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeEM




Tema 1.4. Global Advertising
(TpaKkTUKyM)

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyIIsIpa 1o nponaeHHOM
Teme, paboTa co
CIIPaBOYHOMU JIUTEPATYPOU U
CJIOBapeM

Tema 1.5. Branding (mpaktukym)

Kynomypro-meopueckoe
gocnumanue:
MEJICKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

[ToBTOpEHME PONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJIsipa Mo MpoiIeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 1.6. Global advertising
campaigns (mpakTHKyM)

[ToBTOpEHME IPONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJsipa 1o mpoiiieHHoH
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 1.7. Business Media
(pakTUKyM)

[ToBTOpEHME PONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyIIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHBIN onpoc,
IIUCbMEHHBIE
JIOMAIlHHE
3a/laHus

Y CTHBIN Ompoc,
MMACBEMEHHBIE
JIOMaIlIHue
3aJIaHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3a/1aHus

YK-4.2

YK-4.2

YK-4.2

YK-4.2




IToaroroBka x

IIPOMEKYTOUYHON
3auver - 6 aTTecTanuu B hopme
VHIUBUYAJIBHOMN
Mpe3eHTaIUN
56 48 -
Hroro

108




Cemectp uzyuenus: 2

Buabi yueOHol padoThl

KonraktHas pa6ora (B Hpomesiy
Pasxen P CamocrosiTesibHas padora TOYHAs DopMmbI Dopmupyem
Monym: Ioapasaen, Tema yacax) aTTecramusi B| TEKylIero ble
IIpakTn (¢opmbI opranuszanum yacax KOHTPOJIA | KOMHETCHIHH
Jlexkun B .
yecKue KCP CaMOCTOATEJIbHOM
U yacax
3aHATHSA padoThI
Tema 2.1. Employment . - . YK-4.2
(IIPaKTHKYM) [ToBTOpEHHUE MPOUIEHHOTO VY CTHBIN
P M MaTepuaia, MOAroTOBKa orpoc,
Kynomypno-meopueckoe
. WHIUBUIYAJILHOTO MUChMEHHBIC
gocnumaHue:
- 10 4 BOKaOyJsipa 1o JIOMAIIHUE
0CO3HaHUe C80e20 Mecma U . :
N PO JICHHOM TeMe, paboTa 3aIaHUS
ponu 6 6yoyweu .
. CO CIIPaBOYHOM
npogheccuoHanbHoll .
JUTEPATYPOU U CIIOBAPEM
oesimenbHoCmu
i - YK-4.2
Paznen 2. [ToBTOpEHME MPOIAEHHOTO
. MaTepuaia, MoJAroToBKa .
Busme:ss I/IHI[I/IBI/II’[yaJ'ILHOFO VerHbli ompoc,
Organiza |Tema 2.2. Trade . IHCHMEHHBIE
tion i 10 4 BOKaOyIIsipa 1o
10N in (HpaKTI/IKYM) . z 6 JOMaIlIHUE
a Design HpofifeHHo Teme, paboTa S —
sphere €O CMIPAaBOHOH
JUTEpaTypO U CIOBapeM
o . - YK-4.2
Tema 2.3. Organization [ToBTOpEHME MPONHIEHHOTO
(TIpaKTUKYM) Marepuana, moJroToBKa YCTHBIH o1poc,
Kynomypno-meopueckoe ) WHIUBUAYATBHOTO [HUCbMEHHBIE
socnumanue: - 10 4 BOKaOyIsipa 1mo JOMAIlTHH1E
MeAHCKYIbMYPHOE MpolIeHHOU TeMe, paboTa 3a71aHKsA
npogeccuonanvroe CO CITPaBOYHOM
gzaumooeticmeaue JUTEPATypPOU U CIIOBaApPEM




Tewma 2.4. Money

IToBTOpEHME PONHAEHHOTO
MaTepuaia, OAr0OTOBKA
HHJIMBU1YaJIbHOTO

(npaKTHKyM) 10 § BOKa6¥H${pa 1o
npoiiieHHo! Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBapeEM
Tema 3.1. Ethics [ToBTOpEHHE MTPOIAEHHOTO
(mpakTUKyM) MaTepHuaa, MOArOTOBKA
Kynomypno-meopueckoe UHAMBUIYaIbHOTO
gocnumanue: 10 BOKaOyJIsipa 1o
MEHCKYIbMYPHOE npoieHHON Teme, paboTa
npogeccuonanvroe CO CIPaBOYHOMU
g3aumooeticmsue JUTEPATYPOU U CIOBApPEM
[ToBTOpEHME PONAECHHOTO
MaTepuaia, MoAroTOBKa
Pasmen 3. |Tema 3.2. Changeina HHAUBHAYATLHOTO
Marketing |Design sphere (mpaxtuxym) 10 . BOKa6¥HHpa o
. MpoliIeHHO! Teme, paboTa
Strategies CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM
Tema 3.3. Marketing .
Strategies (npakTikym) [ToBTOpEHME MPOIAEHHOTO
B ——— MaTepHaa, MmoJroToBKa
gocnumaHue: 0CO3HaHue MHIMBUIYATILHOTO
€80€20 Mecma u ponu 8 10 . BOKa62’Mpa 1o
Gyoyweii MpOiIeHHOH TeMe, EaGOTa
npogeccuonanvbHou €O CHpaBOYHOM
DemenbHOCTIL JUTEPATypOr U CIIOBaApEM
Tema 4.1. Cultures [ToBTOpEHME MPONHIEHHOTO
Paznen 4. |(mpakTukym) 10 Marepuania, oAroToBKa
Leadership | KyzbmypHno-meopueckoe WHIUBUAYATBHOTO
gocnumanue: BOKaOyJIsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3alaHus

YeTHBIH onpoc,
MUCHbMEHHBIE
JIOMalIH1e
3alaHus

YeTHBIH onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3aJIaHUs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

VYceTHbIH ompoc,
IIMCbMECHHBIC
JIOMaITHue
3aJlaHus

YK-4.2

VK-4.2

YK-4.2

YK-4.2

YK-4.2




COYUANBHAS 3HAYUMOCMb
UHOA3LIYHOU KYIbIMYpPbl

PO JICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JUTEpaTypoi U CIIOBapeM

Tema 4.2. Leadership [ToBTOpEHME IPOIICHHOTO YK-4.2
(TIpakTUKyM) Marepuaia, NoJAroToBKa YCTHBIH ompoc,
Kynemypno-meopueckoe WHJUBU1yaJIbHOTO HHUCbMEHHBIC
gocnumanue: 10 6 BOKaOyJIs1pa 1o JOMaITHKe
MedAHCKYIbMYpPHOEe npoieHHON Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JUTEPATYPOU U CIIOBApPEM
[ToBTOpEHME NPONHAEHHOTO . YK-4.2
Marepuana, noaroToBka Yerubiii onpoc,
IIMCbMCHHBIC
Tema 4.3. Competition in 6 4 HHMBEHYMBHOFO JOMaIlHUE
Design sphere (npaktukym) _ BoxabyJipa 1o 3a1aHus,
npoieHHON Teme, paboTa BBINOTHEHHE
CO CIIPaBOYHON KOHTPOJIbHBIX
JUTEPATYPOU U CIIOBApPEM 3a/1aHuit
IToaroroBka k
IIPOMEKYTOUHON
aTTectauuu B oopme
3a4er ¢ oueHkoM - 2 HHTABHAYaTbHOH - -
Mpe3eHTAalNH,
BBITIOJTHEHHE
KOHTPOJIBHBIX 3aJJaHUI
96 44 -

Hroro
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Cemectp uzyuenusi: 3

Buabl yuedHoii padoThI

Konrakraasi paéora Ipomex ®opmupyem
Pazjen, p CamocTosiTeJbHasi padoTa P Y Popmbl -
MOLVIIL IMoapa3aen, Tema (B yacax) TO4 TeKyIIero KOMIIETeHII
Ay IpakTu ¢dopMbI Opranuzanuu Hast KOHTpOUIst o
Jexknn B \ u
yecKHue KCP CaMOCTOAITEJILHOM aTTecTranu
U yacax
3aHATHSA padoThl a1 (B
[ToBTOpPEHME PO IEHHOTO - . YK-4.2
YcTHBIN onpoc,
MaTepuaia, MoAroToBKa
MBI AYATHHOTO MUChMEHHBIC
Tema 5.1. Innovations in 8 4 BOKAGYISDA 110 JIOMalIHue
Design sphere (nmpakTukym) HpOfIIIeHHOfIy TeI;[e pabora 3aaHHS
2
CO CIIPaBOYHOU
JUTEPATYPOU U CIIOBapeEM
Tewma 5.2. Business and . - VK-4.2
environment (npaxriiym) IToBTOpEHME MPONHAEHHOTO
Konmvpio mgg qungq MaTepuaia, MoAroToBKa YcTHbIl onpoc,
Paznen 5. 6;cnun}1}ZHue' ocg%anue WH/IMBUIYaJIEHOTO MUChMEHHBIC
Business 60020 MeCTIe Mecm.a L DoT 6 - 10 - 4 BOKaOyJsipa mo JIOMaITHUE
vision Gvoviei P POMICHHON Teme, paboTa 3a/IaHus
nyo)q}bLZCCMOHaﬂbHoﬁ €O CIIPaBOHOH
P JUTEPATypPOU U CIOBapeM
oesimenbHOCmuU
[ToBTOpEHME MPOMIEHHOTO - YK-4.2
MaTepuana, MoAroToBKa YcTHBI ompoc,
- WHIABUTYAIEHOTO MUChMEHHBIC
Tema 5.3. Franchisin
(npaKTHKyM) g - 10 - 6 BOKaOyJIspa 1o JIOMAITHUE
p ™ MPOWIEHHON TeMe, paboTa 3a0aHus
CO CIIPaBOYHOM
JUTEPATypPOu U CIOBapeM




Tema 5.4. Business
communication

IToBTOpEHME MPONHAEHHOTO
MaTepuaia, oAroToBKa

MIPAKTHK
(np ™) WH/IUBUIYaJILHOTO
Kynomypno-meopueckoe
10 BOKaOyJIsipa 1mo
gocnumanue: . >
npoieHHON Teme, paboTa
MeHCKYIbMYpHOe o
CO CIPaBOYHOMU
npogheccuonanvroe .
g JUTEpaTypoO U CIIOBapeM
83aumooeticmaue
IToBTOpEHME MPONUAEHHOTO
MaTepuaia, MoAroToBKa
Tema 6.1. The nature of WH/IMBUIYaJIbHOTO
marketing (design) 10 BOKaOyJIsIpa 1o
(mpakTHKyM) npoiiieHHo#l Teme, pabota
CO CIIpaBOYHOM
JUTEPATYPOU U CIOBapEM
Tema 6.2. Customer service [ToBTOpEHUE MTPOMACHHOTO
(pakTUKyM) MaTepuaia, MoAroToBKa
Pasnen 6. |Kvaemypno-meopueckoe WH/IMBUIYaJIEHOTO
Insights Into |socnumanue: 10 BOKaOyJsipa 1o
Marketing |medrckynomyproe MpoICHHON TeMe, paboTa
npogeccuonanvroe CO CIPaBOYHOMU
83aumooeticmsue JUTEPATypPOU U CIOBapeM
s [ToBTOpEHME POIAECHHOTO
Tema 6.3. Team Building p POHA
Mmarepuana, moJroToBka
(pakTUKyM)
WH/IUBUIYaJIEHOTO
Kynomypno-meopueckoe
10 BOKaOyJIspa 1o
socnumanue:

COYUANbHAS 3HAYUMOCTb
UHOA3BIYHOU KYIbIYpbl

MpOIeHHON TeMe, paboTa
CO CIIPaBOYHOMN
JUTEPATypPOu U CIOBapeM

VYcrHblii onpoc,
MUCbMEHHbBIC
JIOMAaIIHIE
3a/laHus

VYcrHblii onpoc,
MMCbMEHHbBIC
JIOMaITHUE
3a/1aHus

YcrHblii onpoc,
MMCbMEHHBIE
JIOMAaIIH1E
3a/laHus

YeTHBI onpoc,
IMMCbMCHHBIC
JIOMaIIHUE
3a1aHus

VK-4.2

YK-4.2

YK-4.2

YK-4.2




Tema 6.4. Risk in a Design
sphere (mpakTukym)

10

IToBTOpEHME MPONAEHHOTO
Marepuana, MoAroToBKa
MHAUBUAYaAJILHOTO
BOKaOyJIsIpa 1o
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIOBAPEM

Tema 6.5. Crisis in a Design
sphere (mpakTuKyMm)

10

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
WHIUBUAYAIbHOTO
BOKaOyJsipa 1o
npoieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEpPaTypOr U CIIOBaApEM

VYcrHblii onpoc,
MUCbMEHHbBIC
JIOMAaIIHIE
3a/laHus

YcerHbI onpoc,
IIMCbMEHHBIE
JIOMaIIHUE
3alaHus

VK-4.2

YK-4.2

3auer

IloaroroBka k
IIPOMEKYTOUYHON
aTTecranuu B hopme
VHIMBUyaIbHON
IIpE3eHTalUN

Hroro

88
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Buabl yueOHo# padoThI

K . IIpomexy ®opma
OHTAaKTHas padora
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Kynomypro-meopueckoe i 16 ) 5 gHIlHBHIlYaHBHPFO 5 ] ITMCEMCHHBIC
GoCnumanue: BOKaOyJIsipa 1o npoiiieHHoH JOMalllHue
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[ToBTOpEHME PONIEHHOTO YcTHBIH onpoc, YK-4.2
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Marketing - 16 - 2 WHIUBULYAIBHOTO - JOMAIHUE
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Marepuana, moAroToBKa Yerhbiii onpoc,
MUCbMEHHBIE
. . VH/IUBUAYaJIbHOTO
Tema 7.3. Success in a Design 6 AMBHAYAITBH . JIOMAIITHKE
h - 12 - BOKaOyJsipa 1o NpoiiieHHON -
sphere (mpakTuKym) 3aJJaHUs

Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeEM




Tema 7.4. Marketing for General
Motors Company (mpakTukym)

12

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyIIsIpa 1o nponaeHHOM
Teme, paboTa co
CIIPaBOYHOMU JIUTEPATYPOU U
CJIOBapeM

Tema 7.5. Failures in a Design
sphere (mpakTuKy™m)

12

[ToBTOpEHME PONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJIsipa Mo MpoiIeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

[ToBTOpEHME IPONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJsipa 1o mpoiiieHHoH
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 7.7. Marketing for Virgin
Group Company (npakTukym)

12

[ToBTOpEHME PONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyIIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
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YcTHbli onpoc,
MMHUCbMEHHBIE
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IIMCBbMCHHBIC
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YcTHBIH onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3a/1aHus

VK-4.2

YK-4.2

YK-4.2

YK-4.2




Tema 7.8. Future of Design sphere

IToBTOpEHNE IPONIEHHOTO

YceTHBIN onpoc,

576
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UHIUBUAYAILHOTO
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Hrtoro
180
344 16 180 - 36
Bcero




6. COJAEPXAHUE JUCIUIIJINHBI

Paznen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuaronmecss u3ydaroT Temy [noOanm3amms. CrocoObl WM METOIbI, MPHUBOMISIINE K
['nobanuzamuu. M3ydaror jekcuky mo Teme. l1oJoXHUTeIbHbIE M OTPHUIATEIbHBIC TOCICACTBUS
nporecca riobanuzanuu, ocodeHHo B chepe amzaiiHa. M3ydaroT TEPMUHOJOTHIO MPOBEACHUS
TeneOHHBIX TIEPETOBOPOB.

Kynomypno-meopueckoe socnumanue: noHuUMaHue cOYUANbHOU 3HAYUMOCIU UHOAZLIYHOL
KVIbMYpbl NPOUCXOOUM Y 00YUAIOUWUXC NOCPEOCMBOM AHANU3A U OalbHelue20 00CYICOeHUsT HA
UHOCMPAHHOM A3bIKEe MeMbl 2100aIU3ayUY, ee 3aKOH08, d MAaKHce O0CODEeHHOCMU Be0eHUs
MeACOYHAPOOHBIX NePe2o8opos.

Tema 1.2. Global Marketing

OO6yuaromuecs U3y4aroT 3aKOHbI MEXIYHAPOJAHOTO MApKETHHTa; 3aKOHOMEPHOCTH Pa3BUTHUS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaromuecs 3HAKOMATCS C METOJAaMU M CPEICTBAMU MPOJBMKEHUS PA3HOTO poja
Iu3aiiHa A Pa3IMYHBIX [IENIEBbIX ayTUTOPUH, a TAK)KE PHIHKOB Pa3IUYHBIX CTPAH.

Tema 1.4. Global Advertising

O6yan01uI/Iecn SHAKOMITCA C pas3IMdYHbIMU BUAaMH PEKJIaMbl, MECTOAAMHU PEKIAMUPOBAHUA.
VYyarcs, kak TpaBUIBHO MPOBOAUTH PEKIAMHYIO KammaHuio. M3yuaior ¢pasbl, HEOOXOAUMBIE AT
MOCTPOCHHUS YCTICUTHOM Mpe3eHTanu. HaIuBuayanbHas MPe3eHTaIus 0 TEME.

Tema 1.5. Branding

OOyuaromuecss 3HAKOMSATCA C TeMOW Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OO6cyxmaroT mpoOiieMbl, CBA3aHHBIC C MUPATCTBOM M MYTH WX perieHus. M3ydeHue
TEPMUHOJIOTHM, HEOOXOAMMOW JuId TpPOBEACHUS JEJOBBIX IEPErOBOPOB M coOpaHMi
MEX1YHapOJIHOTO YPOBHSI.

Kynomypno-meopueckoe 6ocnumanue: norHumanue 0COOEHHOCMEU MENCKYIbIMYPHO2O
npogeccuonanbHo20 83auMOOeiCMEUs: NPOUCX00UM Y 00YYAIOWUXC NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM S3bIKE C Yenbl0 00CYIHCOeHUs NPODIIeM, C8A3AHHBIX C UMEHAMU pAoad 2100aTbHbIX
KOMRAHUU, U nymet ux peueHusl.

Tema 1.6. Global Advertising Campaigns

O6y11aIOIJ_II/IeC$I SHAKOMSATCA C PA3JIMYHBIMH BUAAMU PCKIIAMHBIX KaMITaHUW. PaCCManI/IBaIOT
IIPUMEPBI YCIEIIHbIX U HEYJAYHBIX PEKIAMHBIX KaMIIaHUH 110 BCEMY MUDY.

Tema 1.7. Business Media

OO6yuaromuecss 3HAKOMATCS C pa3IWYHBIMH BHJIaMH CPEACTB MacCOBOM HWH(pOpMaIuu.

AHaIM3UPYIOT U ONIPEAETSAIOT CaMbl€ YCIICIIHbIE U HEYAauHBbIE.



Pa3znen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaronmecss M3y4aroT HaumOojee BaKHbIE (DAKTOPBI, HEOOXOAUMBIE IS IMONYyYCHHS
paboTel. M3y4aroT crocoObl YCHENnTHOro MpOXOXKISHUS W MPOBEACHHS coOeceqoBaHus. M3ydaror
TEPMHUHOJIOTUIO, HCOGXOI[I/IMyIO JJIA IIPpOBEACHUA COBeH_IaHI/Iﬁ BHYTPU KOMIIAHUH. BI/I,Z[I)I pE3OME.

OOyyaromuecs y4arcsi COCTaBJIsATh PE3IOME.

KVJZbI’I’lVDHO-WlGODLleCKOB socnumarue. OCO3HAHue ceoeco mecma u poiau 6 6y0yu;eﬁ
I’lpOgb€CCI/l0HaJZbHOZZ c)eﬂmeﬂbHocmu ocywecmendaenmcss nymem aHaiusa OCO6€HH06’m€IZ noucka
pabomul, 8edenusi nepeco8opos Ha UHOCMPAHHOM S3blKe, NPOBEOCHUs. COBCUJAHUL.

Tema 2.2. Trade

OOyuarommecs: 3HAKOMSTCS C Pa3IMYHBIMH BHIAMU TOProBiu. M3ydaioT 0COOEHHOCTH
BHEIIHEH W BHYTPEHHEH TOPrOBIHM. 3HAKOMATCS C MpaBHiIaMH OG(OPMIICHUS aKKpEAWTHBA.
CoOBEpIICHCTBYIOT HAaBBIKH BEICHHS NEPETOBOPOB, U3YYAIOT Pa3IUYHbIC PUEMBI ISl JOCTHKCHUS
Haubozee 3¢ (HeKTUBHOrO pe3yapTaTa.

Tema 2.3. Organization

OOyuaromuecs 3HaKOMSTCS ¢ BHJaMu KomnaHuil. M3y4aroT mpuémsl, criocoOCTBYOIINE
CO3JaHUIO OnaronpusTHON paboyeid cpenbl. 3HAKOMSITCS C MPaBUIAMU M CTPYKTYpaMH OOIICHHsS B
cdepe OuzHeca.

Kynomypno-meopueckoe  socnumanue:  opmuposanue  noHumManus — 0cobeHHocmell
MEJHCKYIbMYPHO2O NPOPDECCUOHATLHO0 B3AUMOOCUCIMEUS. NPOUCXOOUM NOCPEOCMBOM AHAIU3A
PA3IUYHbIX MUNOE KOMNAHUL, OCOOEHHOCMEl BbICIMPAUSAHUS NPABUL U CIMPYKMYPbL 0108020
00WeHUs 8 NPoghecCUOHAIbHOU chepe.

Tema 2.4. Money

3HAKOMCTBO C q)HHaHCOBBIMI/I OTHOIICHUAMHU B DKOHOMHUKE U UX Fpa(l)I/ILIGCKI/IM OTPAKCHUCM.
OOydeHue coCTaBICHUIO U HAITMCAHUIO OTYETOB.

Paznen 3. Marketing Strategies

Tema 3.1. Ethics

3HaKOMCTBO C 3THUKOM B cdepe OM3Heca M pa3iIMuyHbIMM HOpMaMu 3THKeTa. OOCyxaeHue
npobaeM Koppynuuu U 60pb0bl ¢ Hell. OOyuaronuecs U3y4aroT TEPMUHOJIOTHIO 110 JIaHHOU TeMe,
JUIS HAXOXKJICHUS BBIXOJIa U3 CIOXHBIX IKOHOMHUYECKUX CUTYaIUH.

Kynomypno-meopueckoe socnumanue: MENHCKYIbMYPHOE npogeccuonanvroe
83aUMOOelCmauUe NpouUcxXooum 6 CO3HAHUU 00yUarwuxcs 01a200aps aHaIu3y U OalbHeuemy
00CYIHCOeHUI0 MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUSA, IKOHOMUYECKAS CUMYAyUus U Cnocoobl ee
VAYUUEHUSL.

Tema 3.2. Change in a Design sphere

OObyuaromuecs y4arcs BbIpaXaTb CBOM MBICIIH 1O TeMe u3MeHeHus. Kak B moBceaHEeBHOMN
KHU3HH, TaK U B cepe Ou3Heca. YdaTcs mpaBuiIaM HanmucaHus oT4€ToB. COBEPUICHCTBYIOT HABBIKU

IIPOBECHUS COBEILIAHMIA.



Tema 3.3. Marketing Strategies

OOyuarommecs: 3HAaKOMATCS ¢ TepMHUHOM «CTpaTerus» B 1enoM. M3ydaioT BHIIBI CTpaTerii
U TaKTUK, HEOOXOIMMBIX JUIsl JOCTHDKEHHs, TOCTaBICHHOM Leiu. M3ydaoT pasnuuus Mexay
TEPMHUHOM CTpPATECrud MW TaKTHKaA. Passutne YMCHI/Iﬁ N HAaBbBIKOB [IPUHATHA peI_HeHI/If/'I.
PaCCManI/IBaI-OT Pa3JIMIHBIC BUIbl MAPKCTHUHI'OBBIX CTpaTeFHfI.

Kynomypno-meopueckoe socnumanue: oco3nanue ceoe2o mecma u poau 6 Oyoyuer
npogheccuonanvHoll 0essmenbHOCmu popmupyemcs y 006y4aroumuxcs uepes NOHUMAaHue U pasiudeHue
NOHAMUL, NPOeYUPOBAHUIO CB0€20 HNOHUMAHUS 8 OMHOWEHUU NPOhecCUOHANIbHOU cghepbl
0esmenbHOCMU, OCO3HAHUIO CLONCHOCIMU NPOYECca NPUHAMUS PeUUeHU.

Pa3znen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJbTypaMU pa3HBIX CTpaH, MOBEACHUEM IIOJIeH, HX TPagulusIMU U
oObpryasmu. OIEHKA M aHAJIM3 UX BIMSHHS Ha BelicHUE OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSMU
BeJICHUS OW3HECa C BOCTOYHBIMH JCJIIOBBIMH TapTHepaMu. Pa3paboTka COOCTBEHHBIX CTpPAaTETHil B
JlaHHOM cdepe.

Kynomypno-meopueckoe socnumanue: coyuanvHas 3HAYUMOCb UHOSA3LIYHOU KYIbMYpPbl
dopmupyemcsa 6 cosHanuu odyuaroujecocs 01a200aps aHanu3y U OdlbHeuuemy 00CYHICOeHU
ocobeHHoCcmell KyIbmyp pa3HblX CMPaH, ux paziuyutl u NONbimKe CamMoCmosmenbHo pa3pabomams
€010 cmpamezuio 8edeHuUst OU3HeCa 8 UHOSZIYHOM NPOCIPAHCIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMH JIHACpAMH B TIOJMTHKE U dKOHOMHKE. OOCYyXJIeHHE KadecTB
Tujepa, pacuiupeHre JeKCHKH 1o Teme. CTyAeHTHl MOJy4yaroT TPEJICTaBIEeHHEe O HaBbIKaxX
yIpaBIeHUsS KPYITHBIMH, MUPOBBIMU KOMITAHHSIMH.

Kyﬂbmypﬁo-meopqecme eocnumdaHue. qbopMupoeaHue NORUMAHUA O MEINCKY/IbNYPHOM
npogeccuoHanbHoM 83aUMOOeUCmBUU OCyujecmsaisemcs 01a200aps AHAIU3Y HA UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoeoblx Jzu()epoe U 2100ANbHBbIX KOMRAHUL.

Tema 4.3. Competition in a Design sphere

OOyuaronyecs: 3HaKOMATCS ¢ SKOHOMHYECKUM TEPMHUHOM «KOHKYPEHIHS» U €€ BHJAMH.
N3yuatoT BIUSHHE KOHKYPEHIIMHM Ha COCTOSIHUE pa3jM4YHBIX PBIHKOB. PaccMaTpuBalOT OCHOBHBIE
CTpaTeruu JIOCTHKEHHUS KOHKypeHTocrmocoOHocTH. OOyuaromuecss pa3pabaThiBalOT — CBOU
COOCTBEHHBIC CTpAaTEerMyYecKWe JEHCTBHSI ISl TPEOJOJICHUS TPEMSATCTBHA B PEHICHUU
MOCTaBJIEHHBIX 3a/1a4.

Pa3nen 5. Business vision

Tema 5.1. Innovations in a Design sphere

OO6yuaromuecss 3HAKOMSTCS ¢ Pa3IMYHBIMU HU300PETEHUSMHU, MPEUMYIIECTBEHHO B cdepe
nu3aitHa.  OOCyX/1al0T HEOOBIYHbIE HW300pPETEeHUs, HCIONB3Ys JIEKCHKY IO JaHHOW TeMe.
PaccmarpuBaioT mpeumylinecTBa WHHOBAaUWH B cdepe pbiHKA. M3yyaloT MeTOIbl YCIEUIHOTO

npejcTaBieHus HHPopMaLnu B popMe MPe3eHTAIHA.



Tema 5.2. Business and environment

OOyuaronuecss M3y4yarOT MOHATHE OKpY)Kalollas cpeJa BO B3aMMOCBSI3U C BEJACHUEM
OusHeca. BiusHME pa3iMyHBIX KOMIAHUM HA COCTOSHUE OKpYXarolleW cpeibl. 3HAKOMSTCS C
pa3IMYHBIMYU KOMIIAHUSMU, KOTOPBIE BHOCAT BKJIaJ] B COXPAaHEHUE OKPYKAIOLIEH CPEb.

Kynomypno-meopueckoe 6ocnumanue: ocosHanue ceoe2o mecma u poau 8 0yoywell
npoghecCcUoHaNbHOU 0essmMeNbHOCMU NPOUCXOOUM NOCPEOCBOM AHANU3A UBMEHeHUll 8 OusHec-
cghepe noo o3oelicmsuem usMeHeHull, RPOUCXO0AWUX 8 OKPYIcalowell cpeoe.

Tema 5.3. Franchising

O6yqa}0m1/1ec>1 3HAKOMSTCA ¢ TEPMHUHOM (((bpaHIHI/BI/IHF: BblIa4ya KOMITaHUEN JIMOCH3UU Ha
MIPOM3BOJICTBO WJIM TMPOAAXY ToBapa mox e€ mapkoil (dpanmmussl)». M3ydaroT HE0OXOAMMYIO
TEPMHUHOJIOTHIO HAa IPUMEPAX pa3IMYHBIX MEXKIYHApOAHbIX KomnaHui. Haxomsat npumepsl Ha
Poccniickom peIHKeE.

Tema 5.4. Business communication

O6yqafoumec51 3HAKOMJITCA C TepMI/IHOJIOFPIeﬁ U IIOHSATHEM 6H3HCC OTHUKCTa, O] BCACHUA

JIETTOBBIX MEPErOBOPOB. YIIyUIIalOT CBOM HABBIKH OOIICHUS B ICTIOBOM Cpee.

KV]lbI’I’ZVDHO-I’I’ZGODH€CKO€ eocnumanue. qbopMupoeaHue NOHUMAHUA O MEJNCKYIIbNTYPHOM
npOQbQCCUOHaJZbHOM 83auUMooetcmeuu npoucxoéum HA npumepe Co6epuLteHCcme06aHUsl HA6bIKO6
KOMMYHUKaAyuu Ha UHOCMpPAHHOM A3blKe C YEJbio YCNeuHo2o 8e0eHUsl 0eN0BbIX nepecoeopoe.

Paznen 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

OOyuaromuecss 3HAKOMSTCS C HOHATHEM MEHEIKMEHTa, ero 3HaueHueMm. OOyuarommecs
3HAKOMSATCS C TEPMHUHOJIOTHEH, HEOOXOIUMOW [UIs ONHUCAHHUS YepT IMOJOKUTEIBHOIO U
OTPHULATENIBHOTO YIIPABJICHLIA.

Tema 6.2. Customer Service

OOyuaromuecs paccMaTpUBAIOT CHCTEMY OOCIY)XMBaHHS TMOKyHaTesled. AHaIM3UPYIOT
pasHUIly MEXIY TEPMUHAMHU «TIOKYHATENb», «[TOTPEOUTENbY, «KIMEHT». V3ydaloT pasHHIly CHCTEM
oOcty>)kuBaHUs MoKymnatenelt B Poccun u 3arpanuuei.

Kynemyprno-meopueckoe _sochumanue:  0cosHanue  YCHEUWHOCIU _ MeNCKYIbIYPHO20
NPOPDECCUOHANTLHO20 63AUMOOCICMBUSL RPOUCXOOUM Yepe3 YCMHBIN 0OMeH HA UHOCTPAHHOM S3biKe
uoesMu U MolCIAMU N0 NO0BOOY cmuiell NPopecCUoHaIbHO20 U 0bIM08020 0OWEeHUSA OISl peuleHUs
npobIeM KOMMYHUKAYULU.

Tema 6.3. Team Building

OO6yuaromuecss U3y4aroT CIOCcOOBl padOTHl B KOMaHJE, OOCYXIAIOT HJIEH, KaK CO31aTh
yCIENHYI0 KOMaHy. 3y4aroT IeKCUKyY 1o TeMe.

Kynomypno-meopueckoe  eocnumanue:  ¢hopmuposanue  coyuanvHor — 3HAYUMOCU
UHOA3ZLIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoei GopmMuposanus KOMAHO, ONpeoeneHus.
po7eti 8 KomaHnoe, YCnewHoCmu U pe3y1bmamueHoCmu KOMAHObL U KAHCO020 ee UleHd.



http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Tema 6.4. Risk in Marketing

OOyuarommecs: 00CyXIar0T BUIBI MOBCEJHEBHOIO PUCKa U pHCKa B OM3HEce, a UMEHHO B
MapKEeTUHTOBOU cdepe. PUCK, KOTOPBIA MOXKET OBITh MOJYYEH B XOJ€ Mpolecca riodanus3anuu, a
TaK)Ke MPOLECCA JTOKAIU3ALNH.

Tema 6.5. Crisis in a Design sphere

OOyuarommecs: 00CyX/1at0T BOIIPOCHI IO TEME KPU3UC B CUCTEME MapKETHHTa. 3HAKOMSTCS C
pa3IMYHBIMU CUTYalUsSIMU, BBI3bIBAIOIIMMM Kpu3Hc. M3ydarloT myTH pelieHus BbIXOAA U3 KpU3HCa.
W3yuaroT mnpuemsl 3ampalivMBaHus HHQPOpPMALMU B CIOXHBIX HKOHOMHYECKMX CHUTyallUAX MU

T'paMOTHO OTBE€YATh Ha IOCTaBJICHHBIC BOIIPOCEHI.

Paznen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

Obyuaromuecs u3zy4aroT Ttemy «l'moOammuzarnusy. CrnocoObl U METOABI, MPUBOASAIINE K
['mobanmzanuu. U3ywator nekcuky mo teme. [lonoxuTtenbHble W OTpUIIATEIbHBIE MOCIEACTBUSA
npouecca rinodannzanui. MeTopl BXOKIEHUS B MUPOBOU PBIHOK.

Kynomypno-meopueckoe  socnumanue:  opmupoganue  NOHUMAHUA____COYUATBHOU
BHAYUMOCIU  UHOSA3BLIYHOU  KYIbMYPbl  HPOUCXOOUM 8 Npoyecce aHaIu3a U  00CylcOeHus
nociedcmasuil npoyecca 2i10oanu3ayuu, 0CoOeHHOCmen MeXCOYHApoOOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

OOyuaromuecss 3HAKOMSTCS C HCTOPHEH CO3/JaHHS KOMIIAHWH, C €€ OCHOBATEISIMHU.
O6CY)K,[[aIOT npeumMynieCTBa U HEAOCTATKU aTOM KOMITaHUH; €€ MApKCTUHTOBYIO IOJIUTHKY.

Tema 7.3. Success in a Design sphere

Nzyuator nexcuky mo Teme «Ycmex». 3HaKOMATCS C TEPMUHOJIOTHEH Ha TMpuMepe
yCHEWHbIX KoMnaHuil u mroaed. CoBepIIEHCTBYIOT HABBIKM BEACHMs IeperoBopoB. M3ywaror
KaueCTBa, KOTOPbIMHU O6J'Ia,Z[aeT YCHCHJHLIP'I YCJIOBCK.

Tema 7.4. Marketing for General Motors Company

N3yyaroT wmCTOpHIO KOMIIAHHWH, 33aHMMAaeMOE€ MECTO Ha MHPOBOM  apeHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (opMylly ycrexa, MecTo, 3aHuMmaemoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHT'OBYIO ITIOJIMTHKY.

Tema 7.5. Failures in a Design sphere

OOyuvaromuecs U3y4alOT MPUYMHBI Kpaxa Kommanuil. IlyTm BbIXxoma M3 CIOXKHBIX
HKOHOMUYECKUX cUTyaluid. O630p PHIHKOB, KOTOPbIE 00aHKPOTUITUCH.

Tema 7.6. Marketing for Microsoft Company

HSy‘-IaIOT HUCTOPUIO KOMIIaHHH, 3aHUMacMO€C MECTO Ha  MHUPOBOM  PBIHKC, €C
KOHKYPEHTOCTIOCOOHOCTh Ha pPBIHKE W (QopMylly ycIiexa, MeCTO, 3aHuMaeMoe Ha Poccuiickom

PBIHKE; €€ MapKETHHIOBYIO MOJIUTHKY.



Tema 7.7. Marketing for Virgin Group Company

N3yyaroT uMCTOpPHIO KOMIIAHHMH, 3aHMMAeMOE€ MECTO Ha MHPOBOM  apeHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHuMaemMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTHKY.

Tema 7.8. Future of Design sphere

OOyuvaromuecss M3y4aroT MPUYHHBI, O KOTOPHIM KOMITAHWU CTaHOBSITCS TJIOOATbHBIMU.
IIytn nx pacumpenus. IIpITaroTess CripoOrHo3upoBaTh SdKOHOMUYECKOE U MAPKETUHIOBOE COCTOSIHUE
CTpaHbl B OyayIiem.

Kynomyprno-meopueckoe nanpasienue 60CnUumamenbHoll Da50n’IblZ 4epe3 NMOHUMaHHUEC CYTHU

U3MEHEHUH B cepe nu3aiiHa, 00MEeH UACSIMU M MBICIISIMUA Ha MHOCTPAHHOM $SI3BIKE, Y 00YJarOIIUXCS

MPOMCXOTUT OCO3HAHNE CBOETO MECTA M POJIM B UX Oyaymiei mpoecCHOHATbHON AeATEIbHOCTH.

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOIIUXCSA

B pamkax naHHON y4eOHOH IUCHMIUIMHBI OOYYaroIIMecs BBIOJIHIIOT CAaMOCTOSTEIBHYIO
paboTy B BUJE MOBTOPEHUS MPOIIEHHOT0 MaTepuala 1o BCEM U3y4aeMbIM TEMaM CEMHU Pa3/elioB,
YCTHO U NUCbMEHHO (IMMCbMEHHBIE TOMALIHUE PabOThl) OTBEYAIOT HA BOIPOCHI AJIS MOATOTOBKU K
TEKYILEMY KOHTPOJIIO B COOTBETCTBYIOILIEM CEMECTPE, a TAK)KE TOTOBATCS K MHIUBUIYAIbHBIM WIH
TPYIIIOBBIM MPE3CHTANMAM JUIsl IPOXOXKICHHUS NPOMEXKYTOYHOM aTTeCTaluu I0 JUCLHILINHE.
[Tomumo 53TOrO, 00yYaromMIiCsl OCYIIECTBISET MOATOTOBKY HHAMBHIYyaJIbHOTO BOKaOylsipa Mo

npoiiieHHO! TeMe; paboTy CO CIPaBOYHOMU JIUTEPATYpOH U coBapeM; paboTy Ha/l OLIMOKaMU.

8. OBPA3OBATEJIBHBIE TEXHOJIOTI'NHA

Ha xax1oM 3aHATHH KaXKI0M TEMBI BCEX Pa3/eloB Hapsay ¢ TPaAULIMOHHBIMU IPUMEHSETCS
TEXHOJIOTUSI TPOOJEMHOro OOYy4eHHUs, a HMMEHHO KaXJO€ 3aHATHE MpoBOAMTCA B (opme
MIPaKTUKYMa.

[Ipn w3yuyeHun MAaHHOW AWCIUIUIMHBI MCIOIB3YIOTCS CleAyromue o0pa3oBaTelbHbBIE

TEXHOJIOTHH:
Tema 3ansiTHSA Bup odpa3zoBarenbHOM dopma npoBeIeHUs 3aHATHS

TEXHOJIOTHH

Paznen 1. Global Marketing in a Humepaxmuenas Henosas | ponesas uepa

Design sphere MexXHON02Us.

Tema 1.1. Globalization

Kyrnemypno-meopueckoe

socnumanue:

COYUANbHASL BHAYUMOCHID

UHOS36IYHOU KYIbIYPbl

Tema 1.2. Global Marketing Humepaxmuenas Case Study (paz6op
MEXHON0US. KOHKDEMHbIX CUMyayutl)




Tema 1.3. Design Promotion

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 1.4. Global Advertising Humepaxmuenas Henosas | ponesas uepa
MexXHON02Us. Case Study (paz6op

KOHKDEMHbIX CUMYayuil)

Tema 1.5. Branding Hnmepaxmusnas Henosas | ponesas uepa
Kynemyprno-meopueckoe MexHOI02Us. Case Study (paz6op

gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeaue

KOHKPEMHbIX CUMYayuil)

Tema 1.6. Global Advertising
Campaigns

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 1.7. Business Media

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Pa3nen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynomypno-meopueckoe
socnumanue:

0CO3HAHUE C80e20 MeCma U poiu
6 byoywel npogheccuoHanbHou
OoesimenbHOCmu

Hnmepaxmusnas
MexXHON02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 2.3. Organization Humepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe MEexXHOI02Us. KOHKDEMHbIX CUMYayutl)

socnumanue:

MEJCKYIbMYPHOE

npogheccuonanivroe

83aumooeticmaue

Tema 2.4. Money Humepaxmuenas Case Study (paszbop
MexXHOI02Us. KOHKPEMHbIX CUMYayutl)

Pa3nen 3. Marketing Strategies Hnmepaxmuenas Case Study (paszbop

Tema 3.1. Ethics MexHOI02Us. KOHKPEMHbIX CUMYayuil)

Kynomypro-meopueckoe
gocnumanue:
MEJHCKYIbMYPHOE
npogheccuonanvroe
g3aumodoeticmeue

Tema 3.2. Change in a Design
sphere

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3ar”amue

Tema 3.3. Marketing Strategies
Kynemypno-meopueckoe
socnumaHue. 0CO3HaHue c60e2o
Mecma u ponu 6 byoywell
npogheccuonanvHol
desimenbHOCmU

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKWlMH@CKO@ 3arsamue

Paznen 4. Leadership
Tema 4.1. Cultures

Hnmepaxmusnas
TMeXHON02Us.

Jlenosas / poresas uepa
Case Study (paz6op




Kynomypno-meopueckoe
gocnumanue:

coyuanvHas 3HAUUMOCMb
UHOSI3bIYHOU K)IbIYpbl

KOHKDEMHbIX CUMYayutl)

Tema 4.2. Leadership Humepaxmuenas Case Study (paz6op
MEXHONI02US] KOHKDEMHbIX CUMYayuil)

Tema 4.3. Competition in a Humepaxmuenas Ienosas / ponesas uepa

Design sphere MEexXHOI02Us. Case Study (pazbop

KOHKDEMHbIX CUMYayull)

Pasnen 5. Business vision
Tema 5.1. Innovations in a
Design sphere

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 5.2. Business and
environment
K)/JlmeDHO-MGODlleCKOQ
esocnumaHue. OCO3HAaAHue ceoeco
Mecma u ponu 8 6yoywell
npogheccuonHanbHoll

oessmeibHoCmu

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3aramue

Tema 5.3. Franchising

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 5.4. Business
communication
KVﬂbMVDHO'MGOquCKO€
esocnumanue.
MEIHCKYNbMYPHOe
npogheccuonanvHoe
gzaumooeticmeue

Humepaxmuenas
MexHo102Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)

Pasnea 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

Tpaduuuomtaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 6.2. Customer service
Kynomypno-meopueckoe
socnumanue:
MENCKYTIbIMYPHOE
npogeccuonanvroe
gzaumooeticmeue

Hnmepaxmusnas
MexHOoN02Us.

Case Study (paszbop
KOHKPEMHbIX CUMYayuil)

Tema 6.3. Team Building
lebmypuo-meopueacoe
eocnumarnue.
CoOYUalbHAs 3HAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKWlMH@CKO@ 3arsamue

Tema 6.4. Risk in a Design
sphere

Hnmepaxmusnas
TMexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuil)

Tema 6.5. Crisis in a Design
sphere

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3aramue

Pa3znen 7. Marketing for Global
Companies

Tpac)uuuomtaﬂ MEXHOI02UA

Hpaxmuuecxoe 3arsamue




Tema 7.1. Globalization and
Global Marketing
KWZbI’I’lVDHO-I’I’lGODH@CKOé
eocnumanue.

coyuajlibHad SHAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

Tema 7.2. Marketing for Coca | Tpaoduyuonnas mexnonocus Ipakxmuueckoe 3ansmue
Cola Company

Tema 7.3. Success in Design HUnmepaxmuenas Case Study (pazbop
sphere MexXHON02Us. KOHKDEMHbBIX CUMYayull)
Tema 7.4. Marketing for General | Tpaouyuonnas mexnonoeus Ilpaxmuueckoe 3ansmue

Motors Company

Tema 7.5. Failures in a Design | Tpaouyuonnas mexnonocus Ipaxmuueckoe 3ansmue
sphere
Tema 7.6. Marketing for | Tpaoduyuonnas mexnonoeus Ilpaxmuueckoe 3ansmue

Microsoft Company

Tema 7.7. Marketing for Virgin | Tpaouyuonnas mexnonocus Ipaxmuueckoe 3ansmue
Group Company

Tema 7.8. Future of Design Humepaxmuesnas Case Study (pazbop
sphere MEXHON02US. KOHKDEMHbIX CUMYayuil)
Kynemyprno-meopueckoe

gocnumanue:

coyuanbHast SHAYUUMOCD

UHOSI36IYHOUL KYTTbMYPbl

9. TEKYIIIU KOHTPOJIb YCHEBAEMOCTH Y TIPOMEXYTOYHASI ATTECTAIIA
O ANCIUIIJIMHE

9.1. ®opmMbI KOHTPOJIA 10 AUCHHILIMHE

Texkymuii KOHTPOJIb.

B nporecce nzyuenus yaeOHON TUCIUTIITMHBI 00y4YalOIKUECs] Y4aCTBYIOT B YCTHBIX OTpOCax,
BBIMIOJIHSIIOT MTMCbMEHHBIE JOMAIIHUE U KOHTPOJIbHBIE 3a7aHusl. Pe3yabTaThl BBIMOJHEHUS JTaHHBIX
BUJIOB palboT SIBJIAIOTCS OCHOBAHHEM JUIsI BBICTABJIEHHUS OLICHOK TEKYHIET0 KOHTPOJS MO y4eOHOH
JTUCIUIUIMHE. BpIMoNHeHHe Bcex 3aJaHuil sBisieTcs 00s3aTENIbHBIM ISl BCEX OOyYaroIuxcs.
OOyyaronuecs, He BBINOJHUBIINE B MOJHOM OOBbEeME Bce 3aJaHMsi, HE JIOMYCKAIOTCS K caade
HK3aMEHOB, 3a4€TOB U 3a4ETOB C OLIEHKOM 10 TaHHON y4eOHOH NUCIHUIIIHHE.

IIpomexyTouynas aTrecTanms.

Jlis  KOHTpOJIE YCBOGHMSI OOYy4YalOUUMHCS JaHHOW JUCHUIUIMHBI Y4YEOHBIM IUIAHOM
MpeaycCMOTpeH 3a4eT B 1 1 3 ceMecTpax OOy4eHHS U 3a4eT C OIEHKOU BO 2 ceMecTpe, MPOBOIUMBIC

B (GopMe HHAMBHIYaJbHBIX MpPE3CHTAIM MO HM3YYEHHBIM TeMaM, M JK3aMeH B 4 ceMecTpe,




NpPOBOAMMBIA B (hOopMe HEMOATOTOBIEHHOTO MOHOJIOTMYECKOTO BBICKA3bIBaHUS IO OJHOU U3
MPEJI0KEHHBIX TEM, OTBETOB Ha BOIPOCHI NTAPTHEPA WJIM NPENOAABATEN MMOCIE IPEACTABICHHOTO
MOHOJIOTa, TPYIIIOBOM JI€JIOBOM Ipe3eHTauuu. [Ipu BbICTaBIEHUH UTOTOBBIX OTMETOK YYUTHIBACTCS
AKTUBHOCTh OO0Y4Yarollerocs B paMKaxX KyJIbTYPHO-TBOPYECKOTO HAIPaBJICHUS BOCHHUTATEIbHON

paboTHI.

9.2. OIIeHO‘{HbIe MaTepuaJibl (OIIEHO‘lHLIe CpeHCTBa) AJIA TEKYIIEro KOHTPOJIsA

YCneBaeMoCT U HpOMe)KyTO‘lHOﬁ aTrTeCTalmm 1Mo JTMCIUMIIIMHE

Texkyuuii KOHTPOJIb.

OneHouHble MaTepuaibl JUIsl TEKYLIEro KOHTPOJS IO JUCLUUIUIMHE: B TEYEHUE
CEMECTpa OCYIIECTBIAETCS IOYPOUHbIN KOHTPOJIb YCTHBIX OTBETOB (JMAJIOrOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U MMCbMEHHBIX (ayJIMTOPHBIX U JOMAIIHUX) paOoT (3amanuit). OneHka
BBICTABIISIETCS 3a paboTy Ha KaXJOM 3aHATHUH, YYUTHIBAIOTCS BCE BUABI PEUEBOU
NeSITeIbHOCTH (aylupOBaHUE, TOBOPEHUE, YTEHUE, IIMCbMO), a TAK)KE YMEHHE aJJeKBAaTHO, IO
TE€ME, OTBETUTh Ha BOMNPOCHl B paMKax yCTHOT'O OIPOCA, BOIPOCHI KOTOPOIO MpPECTaBIECHbI

Huke. OLEeHKa BbICTABIIETCS COOTBETCTBEHHO KPUTEPUSM OLICHUBAHMUSL.
Cnmcox BONpPOCOB 1Jisi MOATOTOBKH K TEKyIIeMy KOHTPOJII0 B 1 cemecTpe:
@®opMyIMpOBKAa BOMPOCOB K TEKYHUIEMY KOHTPOJIO B 1 ceMecTpe MOJHOCTHIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TEM.

Pasznen 1. Global Marketing in a Design sphere

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12. What are the ways to globalization?



13.  What is urgent: globalization or localization?
14.  Which is the longest way to globalization?
15.  Which is the fastest way to globalization?
16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Crnncok BONPOCOB /1Jisl MOATOTOBKH K TeKYIIeMY KOHTPOJIIO BO 2 ceMecTpe:
@opMyIHpOBKa BONPOCOB K TEKYIIEMY KOHTPOJO BO 2 CEMECTpe IOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asBJICHHBIX TEM.

Pa3nen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

[EEN
©

What are the least efficient methods of advertising?

[EEN
=

What makes a good advertising?

[EEN
N

What are vivid examples of successful advertising? Why?

[HEN
w

What are vivid examples of unsuccessful advertising? Why?

Paznen 3. Marketing Strategies
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N o o a s~ wDdh e

What strategies can be used inside a company to make it smaller? Name and characterize 6

of them.



8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

Pa3nean 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnmcoxk BONPOCOB [Jisi NOATOTOBKH K TEKylIeMy KOHTPOJIIO B 3 cemecTpe:
@opMyIUpOBKa BONPOCOB K TEKYIIEMY KOHTPOII B 3 CEMECTpE IOJHOCTBIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TEM.

Pa3nen 5. Business vision

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.
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What should a leader of a company avoid introducing the change to the organization?
10. Innovations: good or evil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?
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Paszgea 6. Insights Into Marketing
When, in your opinion, does a business problem become a crisis?
How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?

10.  Dwell on existing management styles.

11.

Do you agree that managers and employees should decide together what goals to achieve?

Cnncok BONPOCOB /sl MOAT0OTOBKH K TeKYIIeMY KOHTPOJIIO B 4 cemecTpe:

CDOpMYJ'II/IpOBKa BOIIPOCOB K TEKYIIEMY KOHTpPOJK B 4 CECMCCTPE IIOJTHOCTBIO

COOTBECTCTBYCT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

© © N o g &

Paznen 7. Marketing for Global Companies
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

view.
What are advantages of working in a team?
What are disadvantages of working in a team?
A team always needs a leader. Do you agree? Why/ why not?
Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?
Which qualities of a person would be useless for a team work?
HpOMe)KyTO‘lHaH aTrecrauusd 1nmo JMCuuIlJimHe.

JInst OLIEHKW Pe3ynbTaTOB OOyYEHMs] TO IUCHIMIUIMHE YYEOHBIM IIJITAaHOM B TEPBOM

CCMECTPEC MPEAYCMOTPCH 3a4CT, HpOBOI{I/IMHﬁ B (pOpMC HH,Z[HBHI[yaHBHOﬁ Mpe3CHTAaluu I10

teme: “Company History”.

Jlis oueHKH pe3ylbTaToB OOY4YEeHHs MO AMCLUUIUIMHE Y4YEOHBIM IIJIAHOM BO BTOPOM

CeMEeCTpe TMPEIyCMOTPEH 3adeT C OICHKOH, MPOBOAMMBIA B (opMe HWHIUBUIYATIbHOU

Is it possible for a company to defend its reputation after a crisis and regain confidence in its

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of



npe3enTanuu 1o Teme: “Product Presentation”.

JIsisi OIICHKH PE3y/IbTaTOB OOYYCHHS 1O IUCIMILIMHE YYCOHBIM IJIAHOM B TPEThEM
ceMecTpe MPEeIyCMOTPEH 3a4eT, MPOBOIUMBIN B (opMe HMHAMBHUIYaTbHON MpPE3CHTAIMU IO
teme: “Bank Presentation (Finance)”.

Jl7ist OIICHKH pe3yJabTaToB OOYUYEHHS O TUCIHMIUIMHE YYE€OHBIM IUIAHOM B YETBEPTOM
ceMecTpe IpeayCMOTPEH K3aMeH, TPOBOIUMBIN B hopme

1) HEMmoOArOTOBIEHHOTO  MOHOJOIMYECKOTO  BBICKAa3bIBaHUS IO  OJHOH U3
NPEUIOKEHHBIX TEM TPOJIOIDKUTEIBHOCTHIO 1-2 MUHYTHI;

2) otBeTa Ha Bompockl (3-5) mapTHepa WM HpenojaBaress MOCie MPEICTaBICHHOTO
MOHOJIOTa;

3) rpymnmoBoii nenoBoi mpeseHTamMu 1o Teme ‘‘Multinational Company” (3-5

YEIIOBEK).

10. PECYPCHAS COCTABJIAIOIIASA

JUia mpoBeaeHUs 3aHATHM CEeMUHApCKOro Tumna (IpakTUYECKUX 3aHATUH) [0 JIaHHOU
JUCLUIUIMHE UCHOJIB3YIOTCS ayIUTOPUU ¢ yueOHOH MeOenbio U Meaua-o00pyioBaHUEM (IIPOEKTOp,
9KpaH, HOYTOYK).

Jis  camocTosITeNnbHOM — paboThl  OOydarOLIUXCSl  WCIOJB3YeTCsl  MOMEIIEHHEe s
CaMOCTOSITENIbHOW  paboOThl  OOYYAIOLINXCS, OCHAIICHHOE KOMITBIOTEPAaMH C HEOOXOAWMBIM
OpOrpaMMHBIM OOeCleYeHHEeM M JIOCTyIoM B WHTepHET W 3JIEKTPOHHYI0 HH()OPMAIMOHHO-
00pa30oBaTeNbHYIO Cpey By3a.

Jlnst  TpoOBeAEHWsT KOHTPOJS CaMOCTOSTENbHOW paboThl MO JaHHOW  JUCHIUIUIAHE
UCIOJIB3YIOTCSL ayJUTOPUU C MeAHa-oO00pyldoBaHHEM (IPOEKTOp, 3KpaH, HOYTOyK) U ydeOHOU
MeOenbo.

Jlnst poBeACHUsT TEKYLIEro KOHTPOJS YCHEBAaeMOCTH M NMPOMEXYTOYHOH aTTECTallMU 10
JAHHOW JTUCUUILIMHE WCIOJB3YIOTCS ayIUTOPUU C yudeOHOW MeOenpio M Meaua-o0opyIoBaHHEM

(mpoexTop, 3KpaH, HOYTOYK).

IlepedyeHb JMIEH3NOHHOTO TPOrPAMMHOIO o0ecreYeHus!

Ne
u/n HaumenoBanue Tun pecypca
1 Microsoft Office HnueH3H0HH(_)e COTIalIeH e Micv:rosoft - _Open
Value Subscription ms pemennii Education
Solutions NeV8265046
. : Cy6muuen3uonnsiii foroBop AO «CodrJlaiin
2 Microsoft Window:
crosoft Windows Tpeita» Ne /131 ot 10.07.2020. Cpok xeiicTms
JIOTOBOpA - OECCPOUHBIHA
3 DneKTpoHHBIN cinoBaps #ABBY'Y 00O "ABU Codtaep" TIT OOO" IIporpam-e
Lingvo 11 croBaps 6 s361k0B Volume texHosorun" Ne§8 ot 31.10.2005 (mocrostHHO-




License Concurent (21-50) #ABBYY nevcTByromas nuieHs3us). Cpok aeicTBus
Lingvo 11 crioBaps 6 53bIKOB JIMIIEH3UU - OECCPOUHBIH

JIZ1 OO0 "KoncynbsrautlIntoc TonbsarTu"

Koncysbrantllmioc - crpaBotHo- noroBop Ne251/02 ot 01.01.2022 (exeroaHo

4 MIpaBOBasi CUCTEMa OTEYECTBEHHOTO . o
npojuieBaemMblil). Cpok AelcTBUS JTUICH3UH -
MIPOU3BOJICTBA .
OeccpouHbIN
CJI AO «CodtJlaita Tpetia» noroBop
5 AntuBupyc Kacnepckoro Ne291/Tr ot 28.12.2021, nunensust Ne 17E0-
OTEUECTBEHHOT'O IMPOU3BO/ICTBA 220119-110841-733-2920. Cpok meicTBust

noroBopa o 11.02.2024

Ilepeyens cBOOOTHO PACIPOCTPAHIEMOT0 MPOTPAMMHOTO 00ecTieYeHH s

Ne

HaumenoBanue
n/n

# Windows Media Player

# IrfanView

# Java(TM) 6 Update 16

# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10 Plugin
# FreeMind

1 Mynvmumeoua I10 # Mind Meister

# Miro.com.

# Quizlet

# SentenceCheckup

# Language Tool

# Beewriter

# Grammarly

2 Ilpocmompwux (viewer) # Foxit Reader - Russian

# Windows Internet Explorer 11
# Google Chrome

3 bpayzep

B coorBerctBuu ¢ IlonoxeHnem o co3qaHUM CIIEHUANIBHBIX YCIOBUM Ul MHBAJIMJIOB U JIMLL C
OB3 wuH(poOpMaIMOHHO-TEXHOJIOTHYECKast 0a3a 00pa30BaTeNbHOrO Ipoliecca IMpeaycMaTpUBaeT
HCMOJIb30BaHUE MaTEpUaTbHO-TEXHUYECKUX CPE/ICTB C YUETOM PA3JIUYHBIX HO30JIOTUN HUHBAJIUIOB U

¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas uTEpaTypa

KosauyecTB
Ne bubauorpaguueckoe onucanue Tun 0B
n/n OuodIMoTEK
(Y
Cotton, D. Market Leader: Intermediate Business English
1 [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueOHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.




Cotton, D. Market Leader: Pre-Intermediate Business English

2 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VyeQHIK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xomm1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 | [Texcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YueOHuk 111

ed. - Slovakia: Pearson, 2012. - 110 p.

ManbkoBckas, 3. B. JlenoBoi aHTIIMICKHH S3BIK:
YCKOpPEHHBIH Kypc : yuel. mocodue / 3. B. ManbkoBckasi. - yueOHoe
4 | Mockaa : Mudpa-M, 2022. - 159 c. - 3BC Znanium. - ISBN 9bC
978-5-16-100395-4 (online). - URL: nocobue
https://znanium.com/catalog/document?id=399977

ManbkoBckasi, 3. B. AHMIMHACKUHN A3BIK B CUTYaIUsAX
MOBCEHEBHOTO JIEIIOBOT0 00MIeHus : yueOHoe mocodue / 3.B. | yueOHOe
5 | ManbkoBekas. - Mocksa HNudpa-M, 2023. - 223. - 3bC 9BC
Znanium. - Tekcr : anekTponHsIid. - URL: nocobue
https://znanium.com/catalog/document?id=422429

11.2 JonoaHuTeILHASA JINTEPATYypa

Ne

wn bubaunorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

2 Business Advantage. Intermediate [Texcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

Vkpaunen, 1. A. IHoCTpaHHBIH A3bIK (aHITIMHCKUN) B PO ecCHOHaIbHON

5 | AeaTenbHOCTH : ydeOHoe nocooue / M. A. Yxpaunen. - Mocksa : PT'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

Munbsip-benopyuesa, A. I1. AHrnuickuii s3bIK : yue0. mocodue s CTyAEHTOB, 00yY.
6 | 1o Hamp. noarorosku "Mcropus uckyccts" / A. I1. Munbsap-benopyuesa. - 3-¢ usn.,
noir. - Mocksa : Magpa-M, 2023. - 191 c. - OBC Znanium. - ISBN 978-5-16-103270-1
(online). - URL.: https://znanium.com/catalog/document?id=420282

11.3. CoBpeMeHHBbIe Tpo(eccHOHAIbHBIC 0a3bl JAHHBIX, HH(OPMaILIHOHHBIE

CIIPaBOYHBIC CUCTEMBI, 3JICKTPOHHLIC 0MO0JIHOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snexTpoHHO-OnbmroTeunas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hay4nbIx xypHanoB. — URL: http://neicon.ru.

3. ObC TAY: sanekrponHas Oubanoreka [DneKTpoHHbIH pecypc]. — Pexxum nocryma :

http://83.234.207.58/MarcWeb2/Default.asp



https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=420282
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3ZAHMUA JJISA OBYUYAIOIIUXCA 110 OCBOEHUIO
JUCIHHUIIJIMHBI

OcBoenne 00y4aromUMCs TUCHMIUIMHBI IPEANoaraeT MoceeHne NPaKTUIeCKUX 3aHATHH,
BBINOJIHEHHE MPAKTUYECKUX 3aJaHUM, BBIIOJHEHUE 3aJaHUi JUIsl caMOCTOSTeNIbHON pa®oThl. Ilpn
HOJArOTOBKE K MPAKTUYECKOMY 3aHATHIO O0ydarolieMycs HEOOXOOUMO MOBTOPHUTH IPOMIeHHbIH
MaTepHall o U3y4aeMoil TeMe, C IebI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, @ TaKXKe MPETOCTaBUTh
BBINOJIHEHHBIE TMHMCHbMEHHBIE JOMAallHUE 3aJaHusd. B pamkax JaHHOW y4eOHOW JUCHIUIUIMHBI
BbIJIEJIAETCSl 0c00asi posib M 3HAUEHUE CAMOCTOSITEIbHON JEeSITeIbHOCTH 00yUYaloLlerocs B Mpolecce
oBiaieHus s3pIkoM. Ha Beex atamax oOydeHus oOpaiaercss BHUMaHUE Ha 00ydyeHue o0yJaromuxcs
METOJMKE caMOOOpa30BaHMsI, KOTOpas MO3BOJSET MM OBJAJETb IPUEMaMU H3BIICUCHUS
uH(pOpMallMl K3 TEKCTOB, 3HAKOMUT CO CIOCOOaMM €€ Imepefauyd Kak B YCTHOM, Tak U B
NUCbMEHHOM BHJE, a Takke B (opMe AeIOBOro NHMCbMA, YCTHBIX JOKJIAJ0B, COOOILNEHUH Hu
MpE3CHTAIH.

OcBoeHME TUCHUIUIMHBI [TPEIOIaraeT BhIIIOJIHEHNE IPAKTUYECKUX 3aJaHUN (IPAKTUKH) BO
BpeMsI KOHTaKTHOM paboThl ¢ IpemnojaBaTesieM JIMOO B 4achl CaMOCTOATEIbHOW paboTel. Bcee
NPAaKTUYECKHE 3aJaHMs JUCLUIUIMHBI MPEIOCTABISAIOTCS MPENoAaBaTesIsMU BO BpeMs 3aHATHH U
pasMelarTcs B JIOKAIBHOM ceTH AKaJAeMUU M 3JIEKTPOHHOM HMH(OPMAIMOHHO-00pa30BaTeIbHON
cpene. BrimonHeHHbIE MpakTHYECKHE pabOThl CIAIOTCS Ha MPOBEPKY IPENoiaBaTeNl0 OJHUM M3
CIIEYIOIINUX CHOCOOOB: MPEJOCTaBICHNUE BBIIOJHEHHOTO OMAIIHEro 3aJaHusl JIMYHO B PYKH
IIpenoaaBaTeso, OTIpaBKa IPENOAABATEN0 Ha MOYTOBBIM sAmMK. [Ipu oTmpaBke mpenopasaremnto
BBINOJIHEHHON paboThl MO MOYTe 00ydaroleMycs ciaelyeT 00eceynTh JUUHYI0 HICHTU(UKAIUIO.
Kak nmpaBuio, B TeMe WM TEKCTe MHUchbMa ykasbiBaeTcst Kypc, @O obyuaromierocs, TUCIUILINHA,
T€Ma, 110 KOTOPOH BBINOJIHEHA padoThl. OTJeNbHbBIE IPAaKTUYECKHE PaOb0Thl MOTYT ObITH IPOBEPEHBI
IIPENnoAaBaTeseM HEIOCPEICTBEHHO B ayIUTOPHH.

Jlns  3aKkperuieHust TNPHOOPETeHHBIX 3HAaHUM, YMEHMM ¥ HaBBIKOB, I pa3BUTHUSA
CIocoOHOCTEN K caMOOOYy4YeHHIO B JUCIHUIUIMHE MPEIyCMOTpPEHa CcaMoCTOsATeNbHas padoTa.
CamocTtosaTenbHass paboTa MOMKET BBIIOJHATHCS OOydYalOIIMMCSA JIoMa WIM B ayIUTOPHUAX
AkanemMuu, CHEIHMaJbHO OTBEIEHHBIX JJIS CaMOCTOSATENbHOW paboOThl M OCHAIEHHBIX
HEOOXO/MMBIM TEXHHUYECKUM M MPOrpaMMHBIM oOecriedeHueM, poctynom k DMOC u OBC. [lns
YCIIEITHOTO BBHIMIOJHEHUSI CaMOCTOSITENIbHON paboThl oOywaromieMycs pPEKOMEHIyeTcsl 3apaHee
03HAKOMUTHCS C MEpeUyHeM 3aJaHuil U rpadukoM ee BbImoiaHeHHs. [loIroToBka K MpakTUYECKUM
3aHITHSIM C ITOCIEAYIOIUM YYaCTHEM B YCTHOM OIIPOCE MPEAIIONIAraeT: CHCTEMaTHUYECKOE U3YUEHNE
AyTeHTUYHOTO Marepuajga U3 YYeOHMKOB M HCTOYHHUKOB JIOTIOJIHUTEIBHOW JIUTEPATYpHI;
MOATOTOBKY HWHIWBHAYAJIbHOTO BOKAaOyJsipa MO MPOHIECHHOW Teme; paboTy €O CIpPaBOYHOU

JUTEPATYpoOl W CioBapeM; paboTy Hajx omuOkamu. B pamkax maHHOW ydeOHON JUCITUTIIMHBI



oOydaronuecsi BBIMOJHIIOT CAaMOCTOSTENbHYIO paboTy B BHUAE IOBTOPEHUS MPOHIEHHOIO
MaTepuaia IO BCEM H3Y4aeMbIM TeMaM JECATH pa3JesioB, YCTHO M NHCbMEHHO (IMCbMEHHbIE
JOMalIHue paboThl) OTBEYAIOT HAa BOMPOCH JUISI TOATOTOBKM K TEKYIIEMY KOHTPOIIO B
COOTBETCTBYIOIIIEM CEMECTpPE, a TaKKe TOTOBATCA K WHIMBUAYAIbHBIM WIA T'PYNIOBBIM
MIPE3EHTALUSM JJIs1 IPOXO0KICHUSI IPOMEKYTOYHOM aTTECTAlUHU 10 JUCLMILINHE.

JUis  BBIMIOJHEHWS] TMPAKTUYECKUX 3aJaHWid  CaMOCTOSTENIbHOM paboThl 1O JaHHOU
JTUCIUIIMHE B JIOMAIIHUX YCIOBUSAX (3a mpenenamMu Akanemun) oOydaromeMycss HeoOXoIuMm
MePCOHANIbHBIA KoMMbIoTep (TutaHmieT) w mporpamMmHbii maker Microsoft Office e Hmxe 10
Bepcun. CamocTosATe bHas paboTa COMPOBOKAAETCA METOIUYECKUMH YKa3aHUSIMU, pa3MelIeHHbIMU
B JIOKAJTBHOW CceTH AKaJeMUH U DJICKTPOHHOW HWH(MOPMAMOHHO-00pa30BaTEIILHON cpeje.
Meronuyeckue ykasaHus —coaepxkar (OpPMYIMPOBKY 3aJaHMs, IPUMEPHYIO TEXHOJOTHUIO
BBIMIOJTHEHMsI, (QopMar crauu BBIIOJNHEHHOW paboTel. [IpenomaBatens BO BpeMsi ayIUTOPHBIX
3aHATUN 3apaHee 00CYX JaeT ¢ 00y4aroIIMMUCS 3a/laHue CaMOCTOSITENIbHOM paboThl U MOPSIIOK ee
cmayn. KoHCymbTamuu IO BBIIIOJHEHUIO CaMOCTOSITENIBHBIX paboT, OOCYKICHHE OTMETOK U
JIOTIYIIEHHBIX OIIMOOK, 3alllUTa OTJEIbHBIX BHJIOB CAMOCTOSITENIbHBIX PadOT OCYILIECTBIISIETCS BO
Bpems KCP Ha xkadenpe nuzaitHa wnm B ayautopun 1o pacnucanuio. KoHcynpranuu
MpenoaaBaTes MO BBITOIHEHUIO CAMOCTOSTENbHON pabOThl MOTYT OCYIIECTBISTHCS MOCPEACTBOM
acuHxpoHHoro (mouta, OWOC) wu cuHXpOHHOro (zoom, CE€TH) KOMMYHMKAI[MOHHOTO
B3aMMOJICHCTBHUSL 10 MpPEIBAPUTENBbHON JOTOBOPEHHOCTH C MpenojiaBareieM. BhInoiHseMble
CaMOCTOSITeNIbHbIE PabOThl SBISIOTCS DIIEMEHTAMH TEKYIIEro KOHTPOJS U OICHUBAIOTCS
npenojasareneM. [lomydyeHHblE OTMETKM YYMTBHIBAIOTCA IPU BBICTaBICHUM 3ayeTa, 3adeTra C
OIICHKOM, DK3aMeHa.

®opMoii TPOMENKYTOUHOTO KOHTPOJISI BHICTYIIAET 3a4eT, 3a4eT C OLEHKOM, 3K3aMeH. 3ayer,
MPOBOAMMBIN B (hOopMe HHAMBHUIYATbHOW MpPE3eHTAlMM 1O W3YYEHHOH TeMme, BBICTAaBISETCA B
IEpBOM M TpPETheM ceMecTpax oOydeHus. il OLEHKH pe3yabTaToB OOy4YEHMs MO JUCLUIUIMHE
y4eOHBIM TUIAaHOM BO BTOPOM CEMECTpE MPEIyCMOTPEH 3a4eT C OLEHKOM, MPOBOAUMBII B dopme
WHAMBUAYAJIbHON Tpe3eHTalud MO0 U3yuyeHHoM Teme. B uerBeproM cemectpe oOydeHus
OPEeIyCMOTPEH 5K3aMeH, MpOBOAMMBIA B (QoOpMe HEMOArOTOBIEHHOTO MOHOJOIMYECKOIO
BBICKA3bIBaHUS 110 OJHOM U3 MPEJJIOKEHHBIX TEM MPOAOIKUTEIBHOCThIO 1-2 MUHYTHI; OTBETa Ha
Bompochkl (3-5) mapTHepa WM TpenojaBaTeNsi MOCJE MPEICTaBICHHOTO MOHOJIOTa; TPYHIOBOM
JIETTOBOM TpE3EHTAalMM MO M3y4eHHOM TeMe. KpuTepuu BBICTABICHHS 3a4eTa, 3a4eTa C OLEHKOM,

9K3aMCHa O3BYUYUBAIOTCA IMPECIIOAABATCIICM HaA IICPBBIX 3aHATUAX 110 JUCLUTIIIINHC.



13. INCT COI'VTACOBAHUA

CocraBui:

3aBeayroniuii kKadeapoit HHOCTPaAHHBIX SI3BIKOB
H.A. Kopneesa, K.I1.H., JOLIEHT

3aBenyrouuii BeITycKaromiei kapeapoit
E.B. Buninesckas, K.11.H., JTOLICHT

HMupexrop BUK
O.B. banmakuna

Havansaux OOVII
A.®. dunk
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