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1. OBLIAA HUH®OPMALIUA O JUCIUIIJINHE

Pabouass mporpamma nucturuimHbl «MHOCTpaHHBIA S3BIK» COCTABJICHA HAa OCHOBAHHH
(denepasbHOrO TOCYAApCTBEHHOTO O0pa30BaTEIbHOIO CTAaHIApTa BBICIIETO OOpa30BaHHS 110
HampaBiaeHuto  moarotoBku 54.03.01  [[uzaiin (ypoBeHb  OakamaBpuaTa),  YTBEP)KICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHUS Poccuiickoit denepanuu
or 13.08.2020 r. Nel015 (¢ u3MEHEHUSMHU W JONOJHEHUSAMH) M Y4eOHOrO IJJaHAa HANpPaBJICHHUS
noarotoBku 54.03.01 [Iu3zaitn, npoduis (mporpamma OakamaBpuata) «l'paduka KOMIBIOTEPHBIX
UTp U aHUMALIHS.

TpynoemMkocTs AuCIUIUIMHBL: 16 3.€. / 576 akageMUYeCKHUX 4acoB, B TOM 4ucie 396 yacoB
KOHTaKTHOH paboThl n 144 yaca caMOCTOSATETHLHON pabOThI 00yUYarOIIUXCAL.

Pacnpenenenne 4acoB THCHMIUIMHBI MO0 ceMecTPaM H BHJIaM 3aHATHIl (M0 yueOHOMY

IJIaHY)
Koan4yecTBO 4acoB
Bup yueOHoii padoThI l?;%r::ol;ao Cewmecrpt
y Y 2 3 4 5/6|7]8
ILUIAHY
KonTakTHas padora (Bcero): 396 96 104 88 108
B ToMm umncne:
Jlexnun
[pakTHyecKue 3aHITUS 380 92 100 84 104
KonTposs camoctosiTenbHOM
pabotel (KCP) 16 4 4 4 4
CamocrosiTesibHas padora 144 48 40 20 36
(Bcero):
Buael npomexyToUHOM Jauer ¢ SK3aMeH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OIICHKOM 36

3a4eT ¢ OLEHKOI)
OBIIAA Yackr: 576 144 | 144 | 108 | 180
TPYA0EMKOCTH
JUCHMILIMHBI: 3.8.: 16 4 4 3 5

2. NEJU U 3AJAYN JUCHUATIIMHBI

JlaHHas AMCIUIUIMHA 110 CBOEMY XapaKTepy SBIsAETCS KOMMYHUKAaTUBHOM M HalpaBlieHa Ha
dbopMHpOBaHHE U pPa3BUTHUE PEUYEBBIX YMEHUU, (PopMUpOBaHUE CIMOCOOHOCTH W TOTOBHOCTH
WCIIOJIH30BaTh MHOCTPAHHBIN SI3BIK KaK HHCTPYMEHT B CUTYAI[UU PEAIbHOM KOMMYHUKAITHH.

JlucuuiiuHa UMeeT CBoed IeNbi0 chOPMHUPOBATh U PA3BUTH SI3BIKOBBIE M PEUEBBIC HABBIKU
Y YMEHUsS B ayJIMPOBaHUU, YCTHOW peuH (AMATOrMYE€CKOM M MOHOJOTUYECKOW), YTEHUH U MUChME
JUTSL OCYIIIECTBIICHHUS YCTICITHOM KOMMYHHKAIIUH, B TOM YKCIIe (B KOMaH/Ie) Ha MHOCTPAHHOM SI3BIKE.

AKTYyalbHOCTh JaHHOW paboueill mporpaMMbl 00yCIIOBJI€HA CTPEMHUTEIBHBIM Pa3BUTHEM H
BIUSHUEM LHU(PPOBON SKOHOMHKH Ha (DOPMHUPOBAHHE KIFOYEBHIX KOMITETEHIIMH W TOJATOTOBKY

BOCTpe6OBaHHLIX CIIeuaJIimCTOB B C(I)epe Ju3aiiHa B COBpPCMCHHOM MHPC.




B ycnoBusix uudposuzanuu BaxxHo (GOpMHUPOBAaHUE, TOJACPKAHUE U PAa3BUTUE HABBHIKOB B
chepe UHGDOPMAIMOHHBIX M CKBO3HBIX TEXHOJNOTHH JJisi OakalaBpoB, YTO CIOCOOCTBYET
JOCTIKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha DBIHKE TpPYIa,
6osee 2 (HEeKTUBHON aganTalii B HOBBIX YCIIOBHSX.

B pesynbrare ocBoeHuss pabouell MporpaMMbl JUCIHHUIUIMHBI OOyYarol[uecsl OBJIAJCIOT
COBPEMEHHBIMH KOMIIETEHIISIMUA, COPMHUPOBAHHBIMHU IO 3alpochl paboToaaTeNieii U ¢ y4eToM
norpeOHOCTe  1U(POBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymed npodeccnoHaIbHON
JESITEIbHOCTH BBIITYCKHUKA B paMKax HampaBiieHus «Jlu3ainy.

Leab AMCUMIUIMHBI - TOBBIILIEHUE WCXOJHOTO YPOBHS BIIAJIEHUSI HHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TNpeAbIAyIIeH CcTyrneHu oOpa3oBaHus, W (QOpPMHUpOBAHHE Yy OOYYarOIIUXCS
HEOOXOJMMOTO U JIOCTaTOYHOT'O YPOBHA KOMMYHUKATHBHOM KOMIIETEHIIMHM JUIS PELICHUS
COLIMATTIbHO-KOMMYHHMKATUBHBIX 33Ja4 B Pa3IUYHBIX 001acTaAX OBITOBOM, KYJIbTYpHOH U
pohecCHOHANBEHOM IEATENILHOCTH MPHU OOIIECHUH ¢ 3apyO0eKHBIMU APTHEPAMH, C UCIIOJIb30BAHUEM
WH(POPMALMOHHBIX W HU(PPOBBIX HHCTPYMEHTOB, a TAKXKe JUIS JaIbHEHIIIEro caMooOpa3oBaHusI.

BocnurarejibHas Uedb JAUCHUIUIMHBI UMEET KYJIbTYPHO-TBOPYECKYIO HANPaBICHHOCTh U
HaIleJIeHa Ha CO3[aHHe MOCPEICTBOM WHOCTPAHHOTO SI3bIKa YCJIOBHMM JJIsi Pa3BUTHUSL TBOPUECKUX
CIOCOOHOCTEN O00ydYaromIMXCsi, BKIIOUYEHHE UX B pa3lUYHble BHUJBI COLMAIBHO 3HAYMMOUN
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOXKHOCTh (DOPMUPOBAHUS OPUTHHAIBHOCTH MBIIIJICHHS,
a TaKk)Ke peasn3aiiy JTIHOCTHO OPUEHTHPOBAHHOTO ITOAX0/1a B MPO(hecCHOHAIBLHOU cdepe.

3agayu JUCHMILINHBI:

. dbopmupoBaTh y OOyYalOIUXCS 3HAHWS, YMEHHMS M HaBBIKM B 00JIACTU YCTHOM |
MUCHbMEHHON NMPaKTUKU Pa3srOBOPHOM U MPO(ecCHOHAIBbHO-EI0BOM Peud U UCIOIb30BAHUE
UX B IpOoeCCHOHATBHOM JIeSTENTbHOCTH 110 HAIIPABJICHUIO MOJITOTOBKH;

. O3HAKOMHUTH OOYyYaroIUXcsd C OCOOCHHOCTSMM JIEKCHYECKOM CHCTEMBl H3y4aeMoOro
WHOCTPAHHOTO 53bIKa, (DYHKIIMOHAILHOW M CTHJIMCTHYECKOW TuddepeHnranneii si3bIKOBbIX
CpeAcTB, HanOoJee NPOMYKTHBHBIMH CIOBOOOPA30BATENBHBIMA MOJEISIMU H3Y4aeMOTO
WHOCTPAHHOTO $3bIKa, B TOM YHCIIE C CTIOJIh30BaHNEM U (PPOBBIX CEPBUCOB;

o COBEPIICHCTBOBATh HABBIKM pACIIO3HABAHUS W TOHWMAHHs TpaMMaTHYecKuX (opM H
KOHCTPYKIUH B OTIOpE HA Pa3IMYHbIC TPU3HAKK TPaMMaTHUYECKHX SBICHHM, a TAK)K€ HaBBIKU
yIOTPeOICHUs] TPaMMaTHYEeCKUX KOHCTPYKLIUNA B Pa3WYHBIX PEUEBBIX CHUTYAlHSX, C
UCIONIb30BaHUueM 1UdpoBbix uHCTpyMeHToB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

o pa3BUBaTh KOMMYHHUKATHBHBIE KOMITIETEHITUH, HEOOXOAUMOM TSI TBOPUYECKOM JEATEIBHOCTH

B TIOBCEHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJIUTUUECKON M HAYIHO-TIPO(PECCHOHATIBHON

chepax;



o npuoduIaTe 00y4aromuxcs K CaMOCTOSTENIbHOW HCCIIEI0BATEeIbCKONW pabdoTe HaJ S3BIKOM,
pa3BUBaTh y OOyYaroIMXCsS aHAINTUYECKUH MOAXOX K M3Y4aeMbIM SA3BIKOBBIM SIBJICHUSAM
IIyTE€M COTOCTABIJICHUS UX C COOTBETCTBYIOIIUMHU SBICHUSIMU POJHOTO S3BIKA.
3agaumn BOCIUTATENbHON PadoThI:

o pa3BUTHE y 00yYarOMMXCS MOHUMAHHSI COLMATBHOM 3HAYMMOCTH MHOS3BIYHON KYJIBTYpPHI B
Oyaymeit mnpodeccHOHaNbHON JESATETbHOCTH HAa HWHOCTPAHHOM  SI3BIKE, Kak s
COBPEMEHHOI0 O0IIECTBA, TAK M JUIs JMYHOI'O IPO(PECCUOHATBHOTO CTAHOBIICHHUS;

o CO3JIaHME YCIIOBHH JUIS OCO3HAaHUS OOYYAarOIIMMHCS CBOETO MecTa M poJid B Oymymien
poheCCUOHATILHOMN 1eATENIbHOCTH;

. ¢dbopMHpOBaHHE  BCECTOPOHHE  pa3BUTOW  JIMYHOCTH  TIOCPEJACTBOM  MPHOOIICHHS
o0yyaroImuxcs K HHOSI3BIYHOM KyJIbType M BOBJCUEHHUS B TBOPUYECKYIO NEATEIBHOCTb C
MCIIOJIH30BAHNEM HHOCTPAHHOTO S3BIKA;

o Pa3BUTHUC KYJIbTYPbI MCKIIMIYHOCTHOI'O HpO(bGCCI/IOHaJ'ILHOl"O B3aHMOﬂeﬁCTBHH.

3. MECTO JMCUMIIJIMHBI B YYHEBHOM IIJIAHE

VYyeOnass nucuuruimHa «VHOCTpaHHBIA S3bIK» OTHOCUTCS K Onoky 1. JIucUMmiIuHBI
(Momynu). bazoBas yacte. M3yuenue naHHOM AUCHMILTUHBI Oa3upyeTCsl HA MaTepuaie, H3yu4eHHOM
B paMKaxX IIKOJBHOTO Kypca. [IUCHUIIIUHBI, NMPU U3YYEHUU KOTOPBIX OYAYT HCIOJIb30BATHCA
3HAHUS, YMEHUS U HABBIKU, PUOOPETEHHBIE B PE3YNIbTATE U3YUYEHUS TUCHUTUIMHBI «HOCTpaHHBII

SI3BIK» - «IloaAroTOBKA MO aHFHHﬁCKOMy SA3BIKY».

4. INNIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUS ITO AUCIUAIIJIMHE JJIs1
®OPMHUPOBAHUA KOMIIETEHIIUI OBYYAIOIIIUXCHA

Pe3ynbratel ocBOeHMsI 00pa3oBaTENbHON MPOrpaMMbl (KOMIETEHIIMH O00ydaromuxcs)
OTpeeNsaoTcs TpeOoBaHUAMH (pelepallbHOTO TOCYAapCTBEHHOTO (henepanbHOro cTaHiapTa Io
HaIpaBJIEHUIO TOATOTOBKM U (HOPMUPYIOTCSI B COOTBETCTBUM C MAaTpHUIEH KOMIIETEHIIUN
obOpasoBarenbHON Tporpammbl. [lmanupyemsple pe3ysibTaThl OOYYEHHS MO TUCHUIIIMHE (3HAHUSA,

YMEHUsS, HaBbIKA) OO0ECHEYMBAIOT JOCTIKEHHE pE3yJbTaTOB OCBOEHHUS 00pa30BaTeIbHOM

IporpamMmsl.
Hludp u I 0
UHANKATOPBI JaHHpYyeMble pe3yJbTaThbl 00yUeHUA
HasBaiue KOMIeTEeHIHH 10 TMCIMILIAHE
KOMIIETEHIIMH
3HaTh:
YKH4 VK-4.2.
- CUCTEMY U CTPYKTYPY MHOCTPAHHOT'O A3bIKa;
Crnocoben OcymecTBisieT - pa3JINYHbIE ACIEKTHI SA3bIKA: (POHETUUECKUIA,
OCYIICCTBJIAITD ACIOBYIO JIEKCUYECKU U, TPAMMATHUYECKUH, B T.4. CTPYKTYPY




JIETIOBYIO
KOMMYHHKAITUIO B

YCTHOM U
MMUCbMEHHOU
dbopmax Ha
roCyJapCTBEHHOM
A3BIKE
Poccuiickoit
denepanuu 1
WHOCTPAHHOM
(bpIX) s13bIKE(aX)

KOMMYHHKAIUIO B
YCTHOM U MMCbMEHHOM
dbopmax Ha
MHOCTPaHHOM (BIX)
sI3bIKE (aX)

nocTpoeHus (pas, MpeyIoKeHUH, BRICKa3bIBAHNU,
LIEJIOCTHOI'O TEKCTa;

- aJICKBATHBIC A3BIKOBBIE CPEICTBA JUIS
peanu3a OCHOBHBIX PEUYEBBIX (DYHKITHIA;

- COBPEMEHHBIE TEXHUKHU U CIIOCOOBI J1eI0BOM
IIACbMEHHON U YCTHOW KOMMYHUKAIIUH;

- KpUTEPUH, IPEIbsBIIsAEMbIe K 0)OPMIICHUIO
JIEJIOBOM KOPPECIIOHICHIINY;

- OCHOBHbIE TpeOOBaHMS K CO3/IaHUIO JI€T0BOM
IIPE3CHTALNH;

- KYJbTYPY, CTWJIb KU3HHU, HALIMOHAJIbHBIN
MEHTAJIUTET HOCUTEIIEH SA3bIKA JUIS
IIPEIOTBPALCHHS HEIIOHUMaHUs Ha
MEXITMYHOCTHOM H MPO(HECCHOHATIEHOM YPOBHE,
- HHOCTPAHHBIN SA3bIK B 00beMe, HE00X0AUMOM
JUTSI TTIOJTY9eHHs nHpOopMaru
po¢eCCHOHATILHOIO COJIEPKaHUSA U3 UHTEPHET-
ucrounukos: ObC ZNANIUM.COM, HS5HUKOH,
OBC TAY, OBC IPRbooks.

Ymers:

- MOHUMATh PeUb HOCUTEJISI/JIEH sI3bIKa B YCTHOU U
NUCbMEHHOM (hopMax;

- aJIEKBaTHO BOCIIPOU3BOJIUTH HEOOXOAUMBIIN
Ha0Op KOHCTPYKLUH U TEPMUHOB B
MOHOJIOTMYECKOW M TNaJIOTUYECKON PEUH;

- IOHUMATh AYTCHTUYHBIE IMCbMEHHBIE TEKCTHI,
UCIIOJIb3YS pa3Hble TEXHUKU YTCHUS,

- U3BJIEKaTh HEOOXOAUMYIO HH(OPMAIHIO U3
OPUTMHAIBHOTO TEKCTA HA NHOCTPAHHOM SI3BIKE,
aHaJIM3UPOBaTh, 0000IIATh, 1EJIaTh BHIBOJIBI;

- BECTH JIEJIOBYIO0 KOPPECIIOHICHIIHIO;

- IOHUMATh Ha CIIyX PeUb HOCUTEIEH SI3bIKA,

- UCTI0JIb30BaTh UH(OPMAIIMOHHO-
KOMMYHHUKAaTHUBHbIE TEXHOJIOTUU IIPU ITOUCKE
HE00X0AMMON HH(POPMALIUU C TPUMEHEHHEM
opay3epoB Google, Yandex B mporiecce pereHust
KOMMYHHMKaTHBHBIX 331a4 Ha TOCYJapCTBEHHOM U
WHOCTPAHHOM SI3bIKaX.

Baajgers.

- HaOOpPOM SA3BIKOBBIX CPENICTB, HEOOXOIUMBIX
JUIsl peaJli3alyy yCIEeIHOM KOMMYHHMKAIUU B
KOMaH/IE;

- HaBBIKAMU PabOThI CO CIIPAaBOYHOM JINTEPATYPOi
U CJIOBapsMH;

- TEXHUKaMU apryMEHTalu1 BEICHUS JUCKYCCUN
B YCTHOM U MHUCbMEHHOM BHJIE, IOJIB3YAICh
3HAKOMBIM JIEKCUYECKUMHU U TPaMMaTHYECKUMU
CpencTBaMU SI3bIKa;

- TEXHOJIOTHEN CO3JaHMs I€II0BOM IPEe3eHTAuU
Ha UHOCTPAHHOM SI3BIKE;

- HaBbIKaMU (PUKCUPOBAHUS OCHOBHOM MJIEH U
BTOPOCTEINICHHBIX JIETAJIEH B YCTHOU U




NHCBMEHHOW KOMMYHHKAIINH,

- HHOCTPAHHBIM SI3bIKOM B 00beMe, HeOOXOJMMOM
JUIS TIOJTy4eHUsl HTH)OPMALUH U3 3apyOeKHBIX
HCTOYHUKOB.

YK-4.3.
OcyecTBisieT
JIEJIOBYIO
KOMMYHUKAITUIO B
nudpoBoii cpene,
MIPUMEHSISI B TOM YHUCIIEe
CpencTBa
BUJICOKOH(EPEHILICBAZU
U KOJUIEKTUBHOU
ceTeBoil paboThI

3HaTh!

- CTHJIB JICJIOBOT'O OOIICHHMSI, OCHOBBI ITyOJINIHOM
pedu, TOJATOTOBKY NIPE3CHTALUH, B T.U. C
nomoinbio I1IT: PowerPoint, Google Slides;
npaBuiia OPOPMIICHUS JEIOBOM MEPETHCKH, B T.4.
¢ nmomompio: Grammarly, Beewriter.

VYMeTh.

- HCTIOJIB30BATh MHOCTPAHHBIN S3BIK B
MEXJIMYHOCTHOM OOIIEHNHU U TTPodecCHOHATbHON
JESITEIIbHOCTH, B T.4. C MPUMEHEHUEM IIaThopM
JUISL IPOBEJICHUS BUACOKOH(PEPCHITUI 1
opraHu3alu coBMecTHOM padotsl Google Meet,
Microsoft Teams, Zoom, SIaaekc TememMocCT.

Baangern:

- HaBbIKamMu paboThl B Google-moxkymeHnTax st
obmeHa mpodeccHOoHAIbHOW HH(pOpMaIKeH Ha
HHOCTpaHHOM SA3BIKE, HaBbIKaMU nepeBojia
TCKCTOB, B T.4. C IIOMOIIBIO OHHafIH-CHOBapefIZ
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OBPBEM JUCHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

K . ITpome:xy ®opma
OHTAKTHas padora
Pasnen P CamocrosiTesibHas padora ToYHasd Texyiero Dopmupy
o .m: Ioapasaesn, Tema (B uacax) aTTecTa KOHTPOJIs eMble
Y nus B KOMIETeHI[HH
1 IIpakTu B ® gyacax
eK | exme | KCP OpPMBbI OPraHu3anuu
110707 qacax |CaMoOCTOSITeJIbHOUH padoThl
3aHATHSA
Tema 1.1. Globalization TosTopennue npojincnnoro YcTHBI ompoc,
(IpakTUKyM) Marcephaia, ToAroToska IIUCbMEHHBIE VK-4.2
Rywnypio-meopuecroe - 14 - 6 BOKa(I;I H;l:l BaH§Za$B:§ r:HHOﬁ - AOMALIHHe o
socnumanue: yIAp poua 3a/1aHus YK-4.3.
T Teme, paboTa co
COYUATbHASL 3HAYUMOCT " .
. CIPaBOYHOU JINTEPATYPOH U
UHOS3LIYHOU KYIbIMY Dbl
cIIoBapeM
Pasnen 1. [ToBTOpEHME MTPOHIEHHOTO 5
Sloba! Tema 1.2. Global Marketin Mareprara, moroToska Yenui onpoc, K42
Ma 1.2.
_Marketl_ng (ne ;11( i g i} 14 ) 6 WHTUBH/TYATBHOTO i} MHUCbMECHHBIC VK43,
Ina Design | (1P M BOKaOyJIspa Mo MpOHIEHHON AOMAIIHAC
sphere Teme, paboTa co 3aniaHus
IToBTOpEHMNE IPONIEHHOTO
MaTepHaa, MmoJroToBKa
. YK-4.2
Tema 1.3. Design promotion 14 6 gHMBHHyaHLH? o YeTHslit onpoc,
(paKTHKYM) } i BOKa0yJisipa 0 MpOUACHHON } [HCbMEHHBIE VK-4.3.
Teme, paboTa co JOMAIITHHE
CIIPAaBOYHOU JIUTEPATYPOU U 3a7aHus

CJIOBapeEM




Tema 1.4. Global Advertising
(TpaKkTUKyM)

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJIOBapeM

Tema 1.5. Branding (mpaktukym)

Kynomypro-meopueckoe
gocnumanue:
MEJICKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

12

[ToBTOpEHME PONIEHHOTO
MaTepuaia, OAroTOBKa
UHAMBUYaJIbHOTO
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPO U
CJIOBapeM

Tema 1.6. Global advertising
campaigns (mpakTHKyM)

12

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 1.7. Business Media
(pakTUKyM)

12

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroTOBKa
VMHJIMBU1yaJIBHOTO
BOKaOyJIsipa 1o MpoiaeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YcrHblii onpoc,
MUCbMEHHbBIE
JIOMaIIHKe
3a/laHus

YceTHbli onpoc,
MMHUCbMEHHBIE
JIOMaIlHHE
3a/1aHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMaIlHHE
3a1aHus

YcTHBIN ompoc,
IIMCBMCHHBIC
JIOMAIlHKE
3a/laHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




IToaroroBka x

IIPOMEKYTOUYHON
3auver - 6 aTTecTanuu B hopme
VHIUBUYAJIBHOMN
Mpe3eHTaIUN
92 48 -
Hroro

144




Cemectp nuzyuenus: 2

Buabi yueOHol padoThl

KonraktHas pa6ora (B Hpomesiy
Pasxen P CamocrosiTesibHas padora TOYHAs DopMmbI Dopmupyem
Monym: Moapasnea, Tema Hacax) aTTecTamusi B| TEKyLIero ble
IIpakTn (¢popmbI opranuzanuu yacax KOHTPOJIA | KOMHIETCHIHH
Jlexun B .
yecKue KCP CaMOCTOATEJIbHOM
u yacax
3aHATHSA padoThI
Tema 2.1. Employment . ) .
(IIPaKTHKYM) [ToBTOpEHME IPOUIEHHOTO VY CTHBIN
P M Matepuaia, MoAroToBKa orpoc, VK-4.2
Kynomypno-meopueckoe :
. WHIUBUIYAJILHOTO MUChMEHHBIC
gocnumaHue: VK-4.3
- 10 4 BOKaOyJsipa 1o JIOMAIIHUE e
0CO3HaHUe C80e20 Mecma U . z
. MPOMICHHON TeMe, paboTa 3aIaHUS
ponu 6 6yoyweu "
. CO CIIPaBOYHOM
npogheccuoHanbHoll .
JUTEPATYpPOU U CIOBAPEM
oesimenbHoCmu
Paznen 2. [ToBTOpEHME MPOIAEHHOTO -
BuSiness MaTepHana, MmoJroToBKa v .
CTHBIN OIIPOC, VK-4.2
. WUHAUBUIYaIbHOTO .
Organiza |Tema 2.2. Trade ) 10 4 BI(L)Ka 6I?I/ﬂ A T0 MMUCHMEHHBIE
tion In (HpaKTI/IKYM) . 2, p 6 JOMaIlIHUE YK-4.3.
a Design NpofifieH o Teme, paboTa S —
sphere €O CMIPaBOHOH
JTUTEPATypPOH U CIOBapeEM
Tema 2.3. Organization [ToBTOpEHME MPOIAEHHOTO
(TIpaKTUKYM) Marepuaia, moJroToBKa YCTHBIH o1poc, VK-4.2
Kynomypno-meopueckoe ) WHIUBUAYATBHOTO [HUCbMEHHBIE
sochumanue: - 10 4 BOKaOyIIsIpa o JIOMalTHIe YK-4.3.
MeAHCKYIbMYPHOE MpoWIeHHOU TeMe, paboTa 3a71aHKsA
npogeccuonanvroe CO CIPaBOYHOU
gzaumooeticmeaue JUTEPaTypOr U CIIOBaApEeM




Tewma 2.4. Money

10

IToBTOpEHME PONHAEHHOTO
MaTepuaia, MoAroToBKa
WHMBUYaIbHOTO
BOKaOyIsipa 1o

(npaKTiicym) MIpOWICHHOU Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBapeEM
Tema 3.1. Ethics [ToBTOpEHHE MTPOIAEHHOTO
(mpakTUKyM) Marepuania, oAroToBKa
Kynomypno-meopueckoe UHAMBUIYaIbHOTO
gocnumanue: 10 BOKaOyJIsipa 1o
MENCKYbMYPHOe MPOMICHHON TeMe, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JIUTEPATypOil U CIIOBapeEM
[ToBTOpPEHME POIAEHHOTO
Matepuaia, MoAroToBKa
Pasnen 3. |Tema 3.2. Change in a MHIMBHIYalIbHOTO
Marketing |Design sphere (mpaxtuxym) 10 y BOKa6¥ ipa 1o
. MpolIeHHO! Teme, paboTa
Strategies CO CIIPaBOYHOMN
JINTEPATYPOU U CIOBapeEM
Tema 3.3. Marketing .
Strategies (mpaxTHicym) [ToBTOpEHME NPONIEHHOTO
K lbmypHo-meopueckoe MaTepuaia, MoAroToBKa
gocnumanue. 0Co3HaHue HHMBUIYAILHOTO
€80€20 Mecma u ponu 8 10 . BOKa6¥Mpa 1o
Gyoywert MIPOHJIEHHON TEME, IzaGOTa
npogeccuonanvbHou €O CHpaBOYHOM
DemenbHOCTIL JTUTEPATypPOH U CIOBApEM
Tema 4.1. Cultures [ToBTOpEHME MPONHIEHHOTO
Paznen 4. |(mpakTukym) 10 Marepuania, oJAroToBKa
Leadership | KyvibmypHno-meopueckoe WHIUBUAYATBHOTO
gocnumaHue: BOKaOyJsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3alaHus

YeTHBIH onpoc,
MUCHbMEHHBIE
JIOMalIH1e
3alaHus

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3aJIaHUs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMalIHUE
3aJlaHus

VYceTHbIH ompoc,
IIMCbMECHHBIC
JIOMaITHue
3aJlaHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2




CoOYUalbHAs 3HAYUMOCb

MPOMICHHON TeMe, paboTa

. " YK-4.3.
UHOA3LIYHOU KYIbIMYpPbl CO CIPaBOYHOM
JIUTEPATypOH U CI0BapeM
Tema 4.2. Leadership [ToBTOpEHHE MTPOIAEHHOTO
(TIpakTUKyM) Marepuaa, noJAroToBKa Y cTHEII onpoc, VK-4.2
Kynomypno-meopueckoe UHAMBHUIYaJIbHOTO NHChMEHHBIC :
gocnumanue: 10 4 BOKaOysipa 1o JTIOMAIITHHE VK-4.3.
MedAHCKYIbMYpPHOEe MpolIeHHOU Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIPaBOYHOM
g3aumooeticmsue JUTEpPaTypoil U CIIOBapeM
[ToBTOpEHME PO IEHHOTO .
YeTHBI# onpoc,
Marepuasa, moJroToBka
[HCbMEHHBIE VK-4.2
PR UHAMBUIYaIbHOTO :
Tema 4.3. Competition in 10 9 BOKAGY DA 110 JOMAIITHHE VK-4.3
Design sphere (pakTuxym) . yIAP 3a/1aHu, e
MpolIeHHOU Teme, paboTa BBIMOJHEHIE
CO CIIPaBOYIHOHU KOHTPOJIBHBIX
JUTEpaTypoil U CIOBapeM 3aIaHui
ITonroroska k
IIPOMEKYTOUYHON
aTTecTanuu B hoopme
. VHIUBUyaIbHON
3a4der ¢ oLeHKOM - 2 Yy - -
MPE3EHTALINH,
BBITIOJTHCHUE
KOHTPOJIbHBIX 33JJaHUI
100 40 -

Hroro

144




Cemectp uzyuenusi: 3

Buabl yuedHoii padoThI

KonrakrHasi paéora Ipomesx ®opmupyem
Pazaen P CamocrosiTeabHas paora P Y @opMmbl bIC
’ Moapa3znen, Tema (B 4acax) TO4 TEeKYIIero
MOAy 1B IpakTu ¢GopMbI opranu3anum Hast KkouTpoas | KOMIeTEHIH
Jlexnu B . P -
yecKHue KCP CaMOCTOAITEJILHOM aTTecranu
" yacax
3aHATHSA padoThl a(B
[ToBTOpEHME POIAECHHOTO - .
p PO YcTHBIN onpoc,
MaTepuaia, MoAroToBKa
MUCHbMEHHBIC
) ) WH/IUBUYaJIbHOTO VK-4.2
Tema 5.1. Innovations in i 8 i 5 BOKAGYISDA 110 JIOMalIHue
Design sphere (nmpakTukym) npofmeHHog TeI;de pabora 3ajaHus YK-4.3.
b
CO CIIPaBOYHOU
JUTEPATYPOU U CIOBapeEM
Tewma 5.2. Business and . -
. IToBTOpEHME MPONHIEHHOTO
environment (mpakTuKyMm) . YK-4.2
Kooy DHO-meonieckoe MaTepuaia, MoAroToBKa YcTHBIN ompoc,
Pasnen 5. 6;;”“];2”“6, ocg:maﬁue WHIUBUYaIbHOTO MUCHMEHHBIE VK-4.3.
Business 60020 MeCTIe Mecm.a L Dot 6 - 10 - 2 BOKaOyJsipa mo JIOMaITHUE
vision Gvoviei P POMICHHON TeMe, paboTa 3a/IaHus
nyo)q}bLZCCMOHaﬂbHoﬁ €O CIIPaBOHOH
P JUTEPATypPOU U CIOBapeM
oesimenbHOCmuU
IToBTOpEHME MPONHIEHHOTO -
MaTepuaia, MoAroToBKa YcTHBIN ompoc, VK-4.2
- WHIMBUTYATEHOTO MMACbMEHHBIC
Tema 5.3. Franchisin VK-4.3.
(npaKTHKyM) g - 10 - 2 BOKaOyJIspa 1o JIOMAITHUE
p ™ MPOMICHHON TeMe, paboTa 3a0aHus
CO CIIPaBOYHOM
JIATEPATYPOU U CIOBapeEM




Tema 5.4. Business
communication

IToBTOpEHME PONHAEHHOTO
MaTepuaia, oAroToBKa

MIPAKTHK
(np ™) WH/IUBUIYaJILHOTO
Kynomypno-meopueckoe
10 BOKaOyJIsipa 1mo
gocnumanue: . >
npoieHHON Teme, paboTa
MeHCKYIbMYpHOe o
CO CIPaBOYHOMU
npogheccuonanvroe .
g JTUTEPaTypoOH U CI0BapeM
83aumooeticmaue
IToBTOpEHME MPONHIEHHOTO
MaTepuaia, MoAroToBKa
Tema 6.1. The nature of WH/IMBUIYaJIbHOTO
marketing (design) 10 BOKaOyJIsIpa 1o
(mpakTHKyM) npoiiieHHo# Teme, paboTa
CO CIIpaBOYHOM
JIUTEPATYPOU U CIOBapeEM
Tema 6.2. Customer service [ToBTOpEHHUE MTPOMACHHOTO
(pakTUKyM) MmarepHana, moJroToBKa
Pasnen 6. |Kvaemypno-meopueckoe WH/IUBUIYaJIEHOTO
Insights Into |socnumanue: 10 BOKaOyJsipa 1o
Marketing |medrckynomyproe MpOIEHHON TeMe, paboTa
npogeccuonanvroe CO CIPaBOYHOMU
83aumooeticmsue JINTEPATYPOU U CIOBapeEM
s [ToBTOpEHME POIAECHHOTO
Tema 6.3. Team Building P POHAL
marepuana, moJroToBka
(pakTUKyM)
WH/INBUIYaJIEHOTO
Kynomypno-meopueckoe
10 BOKaOyJIspa 1o
socnumanue:

COYUANbHAS 3HAYUMOCTb
UHOA3BIYHOU KYIbIYpbl

poiIeHHON Teme, paboTa
CO CIIPaBOYHOMN
JIATEPATYPOU U CIIOBapeM

VYcrHblii onpoc,
MUCbMEHHbBIC
JIOMAaIIHIE
3a/laHus

VYerHbli onpoc,
MMCbMEHHbBIC
JIOMaITHUE
3a/1aHus

YeTHBI onpoc,
IMMCbMCHHBIC
JIOMaIIH1E
3a/1aHus

YeTHBI onpoc,
IIMCBMCHHBIC
JIOMaIIHUE
3a1aHus

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 6.4. Risk in a Design
sphere (mpakTukym)

IToBTOpEHME PONHAEHHOTO
Marepuana, MoAroToBKa
MHAUBUAYaAJILHOTO
BOKaOyJIsIpa 1o
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPaTypOil U CIIOBapeM

Tema 6.5. Crisis in a Design
sphere (mpakTuKyMm)

[ToBTOpEHME MPOIIEHHOTO
MaTepuaia, oAroToBKa
WHIUBUAYAIbHOTO
BOKaOyJsipa 1o
MpOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JTUTEPATypOH U CIOBapeM

VYcrHblii onpoc,
MUCbMEHHbBIC
JIOMAaIIHIE
3a/laHus

YerHbI onpoc,
IIMCbMEHHBIE
JIOMaIIHUE
3alaHus

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

3auer

IloaroroBka k
MIPOMEKYTOYHON
aTTecranuu B hopme
VHIMBUyaIbHON
IIpe3eHTalN

Hroro

84

20

108




Cemectp nzyuenus: 4

Buabl yueOHo# padoThI

K 5 IIpomexy ®opma
OHTAKTHas padoTa
Pasnen p CamocrosiTesbHast padora TO1HAA TEKYIIETo | @opmupyembl
o .m: Ioapasaen, Tema (B vacax) aTTecTa KOHTPOJIst e
y uus B KOMIIeTeHIHH
Jlekum Tpakru B DopMbI OPraHU3aAUNH Jacax
yeckue | KCP N
u yacax |CaMOCTOSITeJIbHOM padoThl
3aHATHSA

Tema 7.1. Globalization and IloBTopenne MpoiineHHOro 5

Global Marketing (mpakTuxym) MaTepuaia, MoAroTOBKa YcTHBIN ompoc, YK-4.2

K ibmypHo-meopueckoe ] ” ) . gHILHBHI{yanLH?ro } ] MUCbMEHHBIC VK-4.3.

GoCnumanue: BOKaOyJsipa 1o MpoiiIeHHON JOMaITHHe

COYUAaNbHAS 3HAYUMOCMb TeMe,“pa60Ta co Sa/iaHHiA

UHOSZBINHOG Ky oMY CIIPaBOYHOM JIUTEPATYPO U

CITORANEM
[ToBTOpEHME MPONIEHHOTO YcTHBIH onpoc,
Pazpen 7. . MaTepuala, IoAroToBKa MMMCHMCHHBIC VK-4.2
et Tema 7.2. Marketing for Coca P A

Marketing - 14 - 4 WHIVUBUIYATbHOTO - JIOMAIITHHE

Cola Company (mpaktukym) N . VK-4.3.
for Global BOKaOyJIsipa 1Mo MpoiIeHHON 3a7aHus
Companies Teme, paboTa co

IToBTOpEHNE MPOMIEHHOTO .
MaTepuana, TOArOTOBKa YcTHBIi omnpoc, YVK-4.2
MUCbMEHHBIE
) . WHIUBUAYATBHOTO -
Tema 7.3. Success in a Design 4 AMBHAYATBHS . JIOMAIITHHE YK-4.3.
h - 14 - BOKaOyJIsipa 1o NpoiiieHHON -
sphere (mpakTuKym) 3aaHus

Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeEM




Tema 7.4. Marketing for General
Motors Company (mpakTukym)

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJIOBapeM

Tema 7.5. Failures in a Design
sphere (mpakTuKy™m)

12

[ToBTOpEHME PONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJsipa 1o MpoiiiIeHHON
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 7.7. Marketing for Virgin
Group Company (npakTukym)

12

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroTOBKa
VMHJIMBU1yaJIBHOTO
BOKaOyJIsipa 1o MpoiaeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YceTHblii onpoc,
MMHUCbMEHHBIE
JIOMaIlHHE
3a/1aHus

YcTHBIN ompoc,
IIMCBbMCHHBIC
JOMAILHHAE
3alaHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3a/1aHus

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 7.8. Future of Design sphere

IToBTOpEHUE IPONIEHHOTO

YceTHBIN onpoc,

576

(mpakTHKyM) Matepuana, noAroTosKka MUCbMEHHBIE VK-4.2
WHJIUBUIYQJIbHOTO .
Kyaomypro-meopuecioe 12 2 BOKaOyIIsIpa o IpoiaeHHOH AOMALLHHE
8ocCnuUmMaHue. 4 }T]eMI:a N 6oI;a o 3aJIaHus, VK-4.3.
COYUANbLHASL 3HAYUMOCHIDL o aBquo,ﬁanTe ATVDOi 11 BBIIIOJIHEHHUE
UHOA3ZLIYHOU KYIbIMYPbl p CTOBADG 1\1/)1 yp KOHTPOJIbHBIX
p 3aJaHuH
ITonroroBka K
IIPOMEKYTOUHOU
arTecTanuu B popme -
9K3aMeH - - - o (bop 36 -
TPYIIIOBOM MPE3EHTAIUH,
BBINTOJHEHHE KOHTPOJIbHBIX
3aJaHIH
104 4 36 - 36
Hroro
180
380 16 144 - 36
Bcero




6. COJAEPXAHUE JUCIUIIJINHBI

Paznen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuaromyecss u3ydaror temy [mobOammzanms. CrnocoObl W METOXBI, IMPUBOJSLIME K
['nmobanuzanuu. M3yyaror nekcuky 1mo teme. [1oJ0XUTeNnbHbIE W OTPHIATENBbHBIC IOCICICTBUS
nporecca riobanuzanuu, ocodeHHo B chepe amzaiiHa. M3ydaroT TEPMUHOJOTHIO MPOBEACHUS
TeJ’Ie(bOHHBIX IEpEroBOPOB B TOM YHUCJIC C UCIIOJIb30BAHUCM LII/I(I)pOBbIX CCPBUCOB..

Kynomypno-meopueckoe socnumanue: noHuMaHue COYUANbHOU 3HAYUMOCMU UHOAZLIYHOL
KVIbMYpbl NPOUCXOOUM Y 00YUAIOUUXCS NOCPEOCMBOM AHANU3A U OdlbHeUue20 00CYlCOeHUsT HA
UHOCMPAHHOM A3bIKEe MeMbl 2100anuU3ayuY, ee 3aKOHO08, d MAaK#ce O0COOEHHOCMU 6edeHUs
MeAHCOYHAPOOHBIX NEPe208OPO8.

Tema 1.2. Global Marketing

OO6yuaromuecs U3y4aroT 3aKOHbI MEXIYHAPOJAHOTO MApKETHHTa; 3aKOHOMEPHOCTH Pa3BUTHUS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaromuecs 3HAKOMATCS C METOJaMU M CPEICTBAMHU MPOJBIKEHHUS PA3HOTO poja
Iu3aiiHa A Pa3IMYHBIX [IENIEBbIX ayTUTOPUH, a TAK)KE PHIHKOB Pa3IUYHBIX CTPAH.

Tema 1.4. Global Advertising

O6y‘-IaIOIlII/I€C$I SHAKOMITCA C pas3IMYHbIMUA BUAAMH PCKJIaMbl, MCTOAAMHU PCKIAMUPOBAHUA.
Yyarcs, Kak MpaBUIBLHO MPOBOJUTH PEKIAMHYIO KaMmIaHuioo. M3y4aroT ¢pas3sl, HeOOXOAUMbIE AJIs
MOCTPOCHHUS YCTICUTHOM Mpe3eHTanu. UHauBuayanpHas Mpe3eHTaIus Mo TeMeE.

Tema 1.5. Branding

OOyuaromuecss 3HAKOMSATCSA C TeMOW Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OO6cyxmaroT mpoOiieMbl, CBA3aHHBIC C MUPATCTBOM M MYTH WX perieHus. M3ydeHue
TEPMUHOJIOTHM, HEOOXOAMMOW JuId MpOBEACHUS JEJOBBIX IEPErOBOPOB M coOpaHMid
MEX1yHapOJAHOIO YPOBHSI.

Kynomypno-meopueckoe socnumanue: noHumaunue 0COOEHHOCMEU MeHCK)IbIMYPHO20
npogeccuonanbHo20 83auMO0eticmeusi NPOUCX00Um y 00Y4aAIOWUXCS NOCPEOCMBOM KOMMYHUKAYUU
Ha UHOCPAHHOM 53bIKe C Yelblo 00CydHcOeHUs Npoobiem, C8A3AHHBIX C UMEHAMU pAdd 27100aNbHbIX
KOMRAHUU, U nymet ux peueHus.

Tema 1.6. Global Advertising Campaigns

OOyuaromyecs: 3HaKOMSATCA € Pa3IMYHBIMU BUJAMU PEKJIaMHBIX Kammnanuil. PaccmarpuBarot
IIPUMEpPHI YCIIEIIHBIX U HEYAAUHBIX PEKJIAMHBIX KaMIIAaHUH 110 BCEMY MUpY.

Tema 1.7. Business Media

OOyuaromuecs 3HAKOMSTCS C pa3IUYHBIMU BHJIAMU CPEJICTB MaccoBOM HHMOpMalUU.

AHaJ'II/ISI/IpyIOT " onpeaACIAOT CaMbIC YCIICIIIHBIC U HCYIAYHBIC.



Pa3znen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaromuecss M3y4al0T HauOojee BaKHbIE (DAKTOPBI, HEOOXOAUMBIE IS IMONYyYCHHS
paboTel. M3y4aroT crocoObl YCHENnTHOro MpOXOXKISHUS W MPOBEACHHS coOeceqoBaHus. M3ydaror
TEPMHUHOJIOTUIO, HeO6XOI[I/IMYIO AJIs IIPOBCACHUA COBCHIaHI/Iﬁ BHYTpU KOMIIAHUHU. BI/II[BI pE3rOME.

OOyyaromuecs y4arcsi COCTaBJIsATh PE3IOME.

KVJZbI’I’lVDHO-Wl@ODLleCKOB socnumarue. OCO3HAaAHue ceoeco mecma u poiau 6 6y0yu;eﬁ
I’lpOgb€CCI/l0HaJZbHOZZ c)eﬂmeﬂbHocmu ocywecmendaenmcss nymem aHaiusa OCO6€HH06’m€IZ noucka
pabomul, 8edenusi nepeco8opos Ha UHOCMPAHHOM S3blKe, NPOBEOCHUs. COBCUJAHUL.

Tema 2.2. Trade

OOyuaromuecss 3HAKOMSTCS C Pa3IMYHBIMH BUIAMU TOProBiu. M3ydaioT 0coOEHHOCTH
BHEIIHEHI W BHYTPEHHEH TOPrOBIM. 3HAKOMATCS C MpaBUjIaMH O(OPMIICHUS aKKpEIUTHBA.
CoBepILIEHCTBYIOT HaBBIKM BEJICHUS MEPETOBOPOB, N3YYAIOT PA3ITUYHbIC MPUEMBI IS TOCTHKEHUS
HanOonee 3p(eKTUBHOrO pe3yabTaTta, B TOM YHCIE C MoMolnslo Zoom, Google-mokymeHTOB,
Yandex- T0OKyMEHTOB, 3JICKTPOHHBIX OUOJIHOTEK.

Tema 2.3. Organization

OOyuaromuecs 3HAKOMSTCS C BHIaMu KommnaHuil. M3y4aroT mpuémsbl, CrOCOOCTBYIOIINE
CO3IaHMIO ONaromnpusTHOW paboueil cpeibl. 3HAKOMSTCS C MPaBHWJIAMU U CTPYKTypaMH OOILEHUs B
chepe OuzHeca.

Kynomypno-meopueckoe  socnumanue:  opmuposanue  noHUManus — 0cobeHHoCmell
MEJHCKYILMYPHO2O NPOPDECCUOHATLHO20 B3AUMOOCUCIEUS. NPOUCXOOUM NOCPEOCMBOM AHAIU3A
PA3IUYHBIX MUNOE KOMNAHUL, OCOOEHHOCMEl BbICIMPAUSAHUS NPABUL U CIMPYKMYPbl 0el08020
00wWeHUs 8 NPoghecCUOHAIbHOU chepe.

Tema 2.4. Money

3HAKOMCTBO C (I)I/IHaHCOBBIMI/I OTHOUIICHHUSMU B DKOHOMHUKE N UX Fpa(I)I/I‘leCKI/IM OTPAKCHUCM.
O6yquI/Ie COCTAaBJICHHUIO U HAITUCAHHUIO OTUCTOB.

Paznen 3. Marketing Strategies

Tema 3.1. Ethics

3HAKOMCTBO C 3THKOW B cepe Ou3Heca M pazaMyHBIMH HOpMaMmH 3THKeTa. OOCyxaeHue
npobsieM Koppynuuu U 60psObI ¢ Heil. O0yuaronuecs: U3y4aroT TEPMUHOJIOTHIO 10 JaHHOW TeMe,
JJIs1 HAXOXKIACHUA BbIXOAa U3 CIIOKHBIX DKOHOMHUYCCKUX CI/ITyaIIPIfI.

Kynomypno-meopueckoe socnumanue: MENHCKYIbMYPHOE npogeccuonanvroe
83auUMoOelicmsue npoucxooum 6 CO3HAHUU 00yuarwuxcs 01a200aps aHaIu3y U OalbHeuemy
00CyIHCOeHUI0 MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUSA, IKOHOMUUECKAS CUMYAyUus U Cnocoobl ee
VAYUUEHUSL.

Tema 3.2. Change in a Design sphere

06}"{8.}0]]_[1/1605[ y4aTcCAa BbIPAXKATb CBOWU MBICIMA IO TEMC U3MCHCHMUA. Kak B IMOBCEIHEBHOI
JKHM3HH, TaK U B C(I)epe OusHeca. Yuarcs IpaBHUJIaM HallUCaHUA OTYETOB. COBCpI_HeHCTBy'IOT HaBBbIKHU

MMPOBCACHU A COBCILIAHHI.



Tema 3.3. Marketing Strategies

OOyuarommecs: 3HAaKOMATCS ¢ TepMHUHOM «CTpaTerus» B 1enoM. M3ydaioT BHIIBI CTpaTerHii
N TaKTHK, HeO6XO,Z[I/IMI>IX 11 JOCTHIXKCHMUA, IIOCTaBJIEHHON oeJin. I/I3yqa10T pasjmmuuga MCKIY
TEPMHUHOM CTpPATECrud MW TaKTHKaA. Pa3Butue YMCHI/Iﬁ N HAaBbBIKOB IIPUHATHA peIHGHPIfI.

PaCCManI/IBaIOT PA3JIMIHBIC BUABI MAPKCTUHI'OBBIX CTpaTeFI/Iﬁ.

Kynomypno-meopueckoe socnumanue: oco3nanue cgeoe2o mecma u poau 8 Oyoyuet
npogheccuonanvHoll 0essmenbHOCmu popmupyemcs y 006yuaroumuxcs uepes NOHUMAaHue U pasiudeHue
NOHAMUL, NPOeYUPOBAHUIO CB0€20 HNOHUMAHUS 8 OMHOWEHUU NPOPdecCUOHANbHOU Ccghepbl
0esmenbHOCMU, OCO3HAHUIO CLONCHOCIMU NPOYECca NPUHAMUS PeUeHU.

Pasznen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJII)TypaMI/I paBHbIX CTpaH, IIOBCACHHUECM JIIOIICfI, nux TpaI[HHHﬂMH nu
oObpryasmu. OIGHKA M aHAJIM3 UX BIMSHHS Ha BelicHUE OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSMU
BeJIeHHs OM3HEeca ¢ BOCTOYHBIMH JEJOBBIMU MapTHepamMu. Pa3zpaboTka cOOCTBEHHBIX CTpaTeruii B
JlaHHOM cdepe.

Kynomypno-meopueckoe socnumarnue: coyuanvHas 3HAUUMOCHb UHOSA3LIYHOU KYIbMYpbl
Gdopmupyemcsa 6 cosHanuu obyuarowezcocs 0O1a2o0aps aHaiuzy u OdalvbHeuulemy 00CYHCOeHUIO
o0cobeHHoCmell KyIbmyp PA3HbIX CIMPAaH, Ux paziudull U nOnsvlmKe CamoCmosmenbHo paspabomanms
€8010 cmpamezuto 8edeHus: OU3Heca 8 UHOA3bIYHOM NPOCPAHCEeE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMH JIMJACpAaMU B TIOJUTHUKEC W SKOHOMMHKE. O6CY)KI[€HI/I€ Ka4deCTB
JIMACpa, paCcHIMpCHUC JICKCUKHU II0 TCMCE. CTy,Z[eHTLI MMOJIy4aroT IMPEACTABIICHUC O HaBbIKaX

yHpaBJICHUA KPYIIHBIMHA, MUPOBBIMU KOMITAHUSAMU.

KVJZbI’I’ZVDHO-mGODHeCKOQ eocnumarnue. qbopMupoeaHue NOHUMAHUSA O MEJNCKYIbNYPHOM
npPoGhecCUOHAIbHOM 83aUMOOCUCMBUU  OCYUWeCmensemcs 01a200aps aHaiusy Ha UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoesblx deepoe U 2100aNbHBLIX KOMRAHULL.

Tema 4.3. Competition in a Design sphere

OOyuaromyecss 3HaKOMATCS ¢ SKOHOMHUYECKUM TEPMHUHOM «KOHKYPEHIMS» U €€ BHJaMH.
I/I?,yanOT BJIMAHUEC KOHKYPCHUWH Ha COCTOSAHHUC PA3JIMYHBIX PBIHKOB. PaCCManI/IBaIOT OCHOBHBIC
CTpaTeruu JIOCTH)KEHHUS KOHKypeHTocrnocoOHocTH. OOyuaromuecss pa3pabaThiBalOT — CBOU
COOCTBEHHBIE CTpaTerMyeckue JEHCTBHsS s MPEOJOJICHHS NPENsATCTBUA B  pPEIICHUU
MOCTaBJIEHHBIX 3a/1a4.

Pa3nen 5. Business vision

Tema 5.1. Innovations in a Design sphere

OOyuaronyecs: 3HaKOMSTCS C pa3IMYHBIMU U300pETeHUMH, IPEUMYILIECTBEHHO B cepe
nu3aitna. O0Cy1at0T HEOOBIYHbBIE H300PETEHNUS, UCIIONB3YsI JIEKCHKY MO JaHHOM TeMe.

PaCCManI/IBaIOT OpeuMyIIcCTBa WHHOBAIUM B cq)epe PBIHKA. I/I3yan0T MCTOABI YCIICIHOT'O



npeacTaBieHus nHGopmaruu B hopme mpe3eHTaruii, B ToMm uncie ¢ momoisio I1I1: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronuecss M3y4arOT TOHATHE OKpPYKAalollas cpelda BO B3aWMOCBS3U C BEICHUEM
OuzHeca. BiusiHME pa3IMYHBIX KOMIIAHMKW HA COCTOSIHUE OKPYKAIOMIeW Cpelbl. 3HAKOMSTCS C

Pa3IMYHBIMU KOMIIAHUSMH, KOTOPBIE BHOCAT BKJIAJl B COXPAHEHHUE OKPYKAIOLIEN CPEIbI.

Kynomypno-meopueckoe eocnumanue: ocosHanue ceoe2o mecma u poau 8 0yoyweu
npogheccuoHanbHol 0esamenbHOCMU APOUCXO0OUM NOCPEeOCE8OM AHANU3A USMEHEeHUll 8 OusHec-
cghepe noo eozoeticmsuem UsMEeHeHUl, NPOUCXOOAUUX 8 OKDPYICalowell cpeoe.

Tema 5.3. Franchising

OOy4Jaromuecs: 3HAKOMSTCSI C TEPMUHOM «(PaHIIM3UHT: BbIJa4a KOMITAHUEH JHUIICH3UH Ha
MPOU3BOJICTBO WJIHM TPOAAXy TOoBapa moa e€ Mapkoil (dhpaHmmusbl)y. M3ydaroT HEOOXOIUMYIO
TEPMUHOJIOTHIO Ha IPUMEPAx pa3IMYHBIX MEXIYyHapOAHbIX KomnaHui. Haxonmst mpumepsl Ha
PoccuiickoM pbIHKE.

Tema 5.4. Business communication

OOyuaromuecst 3HaAKOMATCS ¢ TEPMUHOJIOTUEH M TOHSATHEM OM3HEC PTUKETA, ISl BEICHHS
JIEJIOBBIX MIEPETOBOPOB. YIIYUIIAIOT CBOM HABBIKM OOILEHUS B IETIOBOMU Cpefe.

KWZleVDHO-mG‘ODHQCKO€ eocnumaHue. qbopMupoeaHue NORUMAHUA O MEINCKY/IbNTYPHOM
npOd)eCCMOHCl]ZbHOM g3aumooeticmeuu npoucxoéum HA npumepe Co6epuleHCme06aHUsl HABLIKO6
KOMMYHUKayuu Ha UHOCMPAHHOM A3blKe C YEJ1bio YCNeuHoco 6e0eHUsl 0eN06bIX nepecoeopos.

Pa3znexn 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

O6y‘laIOHlI/ICC$[ 3HAaKOMATCA C IIOHATHEM MCHCIXMCHTA, €TI0 3HA4YCHUCM. O6yqafonmec;1
3HAKOMATCA C TGpMPIHOJ'IOFPIGfI, H€O6XOJIPIMOI>1 IJid ONHUCaHUuA 4YCPT TOJOXKUTCIBHOIO U
OTPULATEIIBHOIO YIIPaBJICHIIA.

Tema 6.2. Customer Service

OOyuaromyecss paccMaTpUBAIOT CHCTEMY OOCIYKMBAaHUS IOKynaresneid. AHaIU3UpYyIOT
Pa3HHULLY MEX]y TEPMUHAMU «IOKYNATEIb), «[IOTPEOUTENbY, «KIUEHT». M3yualoT pa3Hully cuctem
oOciyxuBaHus NokynaTeneld B Poccun u 3arpanuuen.

Kynomypno-meopueckoe  6ocnumanue: ocosnanue YCHeUHOCMU  MeNCKYIbMYPHO2O0
nPOheccuoHanbHO20 83aUMOOEUCMBUSL NPOUCXOOUM Yepe3 YCMHbLIL 0OMeH HA UHOCMPAHHOM s13blKe
uoesMU U MbICIAMU NO NOB00Y cmujiell NPohecCUOHANbHO20 U DbIMO0B020 0OWEeHUs Ol peuleHUs.
npoobiem KOMMYHUKAYUU.

Tema 6.3. Team Building

OOyuaromuecs M3y4aroT CIOCOOBI paboOThl B KOMaHAe, OOCYXKIAlOT HJIIEH, KaK CO3/aTh
YCIIEIIHYIO KOMaHay. M3y4aroT JIEKCHKY 10 TeMe.

Kynomypno-meopueckoe  ocnumanue: _gopmupoanue  coyuanvbHor — 3HAYUMOCU
UHOSI3BIYHOU KYIbMYPbl NPOUCX0OUM HA npumepe uoeu QopmMuposanusi KOMAaHo, onpeoeieHus
poaell 8 Komanoe, YCnewHoCmu u pe3yibmamueHoCmu KOMAaHobl U Kaxcoo2o ee YieHd.



http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Tema 6.4. Risk in Marketing

O6yqa}0ume(:ﬂ 060y>KI[aIOT BHUAbI ITOBCCAHCBHOI'O pUCKa W pHUCKaA B 6I/ISHCCC, a UMCHHO B
MapKeTUHTOBO# cdepe. Puck, KOTOpbIii MOKeT OBITh MOJYYEH B XOJI€ Mpollecca IIodanu3anuu, a
TAKXKEC IpoHeccca JIOKaJIn3aluu.

Tema 6.5. Crisis in a Design sphere

O6yqa}0ume(:ﬂ 06CY)KI[aI-OT BOIIPOCHI ITO TEME KPHU3UC B CUCTEMC MapKETHUHTIA. 3HAKOMATCS C
Pa3IMYHbIMUA CUTYalIUSAMH, BbI3bIBAIOIIIUMU KPU3HUC. I/I3yqa}0T IIYTH PCIICHUA BbBIXOJAa W3 KpHU3HUCaA.
I/I3yqa10T MNpUEMBI 3allpallhuBaHUA I/IH(i)OpMaI_II/II/I B CJIOXKHBIX JKOHOMHUYCCKHX CUTyallUAX U

T'paMOTHO OTBCYAaTh HA IMOCTABJICHHBIC BOIIPOCHI.

Paznen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

OOyuarommecss u3y4aroT TeMy «[mobamm3amnus». CrocoObl W METOABI, MPUBOISIINAC K
Fno6an143aunn. HBy‘IaIOT JICKCUKY IIO TEMC. IlonoxxutenpHble U OTPHULATCIIBHBIC ITOCIICACTBUA
mponecca FJ'IO6aJ'II/ISaI_[I/II/I. MCTOI[LI BXOXJICHHS B MHpOBOfI PBIHOK.

Kynomypno-meopueckoe  socnumanue: _¢opmuposanue  NOHUMAHUS____COYUANbHOU
BHAYUMOCIU  UHOA3LIYHOU  KYIbMYPbl  HPOUCXOOUM 8 Npoyecce aHAIu3a U 00CyHcOeHus
nociedcmauil npoyecca 2106anuzayuu, 0CodeHHocmel MexcOyHapoOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

O6yqafoumeca 3HAKOMATCA C HCTOpHeﬁ CO31aHusd KOMIIaHHMH, C €€ OCHOBATCIsAMMH.
OO6CyX1al0T NpeuMyIecTBa U HEJJOCTATKU ATOW KOMIIAHUH; €€ MaPKETUHTOBYIO MOJIUTHKY.

Tema 7.3. Success in a Design sphere

HSY‘IaIOT JICKCUKY TII0 TEMC «Ycmex». 3HaKOMATCA C TepMI/IHOJIOFPIeﬁ Ha NpUMEPC
YCIICHIHBIX KOMIIAHUU H J'IIO,I(Cf/i. COBepH_IeHCTBYIOT HaBbBIKU BCIACHHA IICPETOBOPOB. I/ISY‘IaI-OT
KauecTBa, KOTOPHIMU 00JIaJIaeT yCTICIIHBIN YeJIOBEK.

Tema 7.4. Marketing for General Motors Company

HSY‘IaIOT HCTOPUTIO KOMIIaHHMH, 3aHNUMacMo¢C MECTO Ha MI/IpOBOI>'I apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBhIHKE M (QOpMylly ycmexa, MecTo, 3aHuMmaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTHKY.

Tema 7.5. Failures in a Design sphere

O6y11aIOIJ_II/ICC$I HU3Yy4alOT NPUYUHBI Kpaxa KOMIIaHHH. HYTI/I BbIXO4a U3 CIIOXHBIX
HKOHOMHUECKUX cUTyauid. O030p PHIHKOB, KOTOPbIE 00aHKPOTUIIHCE.

Tema 7.6. Marketing for Microsoft Company



N3ydaroT UCTOpUIO KOMIIAHWW, 3aHMMAaEeMO€ MECTO Ha MHUPOBOM  pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHuMaemMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTUKY.

Tema 7.7. Marketing for Virgin Group Company

I/I3yqa}0T HCTOPUIO KOMIIaHHUH, 3aHUMAaEMOEC MECTO Ha MHpOBOfI apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHmMaemMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITIOJIMTHKY.

Tema 7.8. Future of Design sphere

O6y‘laIOHlI/IeC${ U3y4arOT IPUYHHBI, II0 KOTOPLIM KOMIIAHUHN CTAHOBATCS ri100aIbLHBIMH.
IIytn ux pacmmpenus. IIpITaroTes CripOrHo3upoBaTh SdKOHOMUYECKOE U MAPKETUHIOBOE COCTOSIHUE
CTpaHbl B Oyaymiem.

KV]ZbI’I’ZVDHO-WZGOD'{€CKO€ HanpaeJjiernue B80CNUMAMENbHOLL Da60n’ZblI 4cpe3 INOHUMAHUC CYTHU

W3MEHEHHH B C(bepe ,Z[H3aﬁHa, obMeH HACAMU U MBICJISIMHA Ha HHOCTPAHHOM A3LbIKE, Y 06y11a}0m1/1x051

MPOMCXOIUT OCO3HAHNE CBOETO MECTA M POJIM B UX Oyaymiei mpodecCHOHaTbHON e TEIIbHOCTH.

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOIUXCSA

B pamkax naHHOW y4yeOHOW AMCHUIUIMHBI OOYYAIOLIUECS BBIMOJHAIOT CaMOCTOSTEIbHYIO
paboTy B BHJEe MOBTOPEHUS MPONHACHHOTO MaTepHaja Mo BCEM M3y4aeMbIM TEMaM CEMHU Pa3JIelioB,
YCTHO Y MUCHbMEHHO (IIMCbMEHHBIE TOMAITHHE PadOThI) OTBEYAIOT HA BOIPOCHI ISl TIOATOTOBKU K
TEKYILLIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTpPE, a TAK)KE FOTOBATCA K WHAMBUIYAIbHBIM WU
IPYNIIOBBIM MPE3EHTALMAM JJIs MPOXOXKACHUS NMPOMEXKYTOYHOM aTTeCTalluu MO IUCLUIUIMHE C
UCIIOJIb30BaHUEM LUQPPOBBIX TeXHOJOTUH, B ToM uucie ¢ nomouipio IIIl: PowerPoint, Google
Slides, slidesgo.co.. [TomiuMo 3TOr0, 0OYYAIOIIUICS OCYIIECTBISIET MOArOTOBKY HHIMBHIYaILHOTO
BOKaOyJIsipa 1o mpoiiieHHoi TeMe; paboTy CO CIpaBOYHOM JUTEpaTypoil U cioBapeM; paboTy Haj
OMOKaMU € UCMOJIb30BaHUEM LU(POBBIX MHCTpYMEHTOB. (Multitran.ru, DneKTpoHHBII clOBapb
#ABBYY Lingvo 11 cnoBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.;ZNANIUM.COM: snekrponHo-OnOnmunoreynas cucrema. HIUKOH:

apX¥B HayYHBIX KypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

Ha xaxnoM 3aHATHH KaXI0U TEMBI BCEX Pa3JelioB HapsAy ¢ TPaAULIMOHHBIMU IIPUMEHSETCS
TEXHOJIOTUSI TPOOJEeMHOro OOYy4eHHus, a HMMEHHO KaXJOoe 3aHATHe NpPOBOAUTCA B (opme
MPAaKTUKyMa C HMCIOJb30BaHHEM HU(POBBIX WHCTPYMEHTOB JJI PELICHUS MOCTaBJICHHOMN 3a1ayu:

UHTE/UIeKTyaabHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.



[Ipn w3yuyeHun MAAHHOW AWCIMIUIMHBI MCIOJB3YIOTCS Cleayromue o0Opa3oBaTelbHbIE

TCXHOJIOTHUH:

Tema 3anarusa

Bup o6pa3zoBaresbHOI

(I)opMa NMPOBEACHUSA 3AHATHSA

TEXHOJIOTHH

Paznen 1. Global Marketing in a Hnmepaxmuenas Henosas | poresas uepa

Design sphere MexXHON02Us.

Tema 1.1. Globalization

Kynomypno-meopueckoe

gocnumanue:

CcoyuUanbHast SHAYUMOCTD

UHOSI3bIYHOTL KYJIbIMYPbl

Tema 1.2. Global Marketing Humepaxmuenas Case Study (paz6op
MEXHONI02US] KOHKDEMHbIX CUNYayuil)

Tema 1.3. Design Promotion

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3arAamue

Tema 1.4. Global Advertising Humepaxmuesnas Ienosas | ponesas uepa
MexXHON02Us. Case Study (paz6op

KOHKDEMHbIX CUMYayuil)

Tema 1.5. Branding Hnumepaxmuenas Henosas | ponesas uepa
Kyiemypro-meopueckoe MexXHON02Us. Case Study (pazbop

socnumanue:
MEJICKYIbMYPHOe
npogeccuonanvroe
gzaumooeticmeue

KOHKPEMHbIX CUMYayuil)

Tema 1.6. Global Advertising
Campaigns

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3aramue

Tema 1.7. Business Media

TpaduquOHHaﬂ MEeXHOI02UA

Hpaxmuuecxoe 3aramue

Pa3nen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynemypno-meopueckoe
socnumatue:

0CO3HAHUE C80e20 MeCma U poiu
8 Oyoywetll npogeccuoHanbHOU
desimenbHOCMuU

Hnmepaxmusnas
MexHOoN02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

Tpaduuuomtaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 2.3. Organization Hnmepaxmuenas Case Study (paszbop

Kynemypno-meopueckoe MexXHOI02Us. KOHKPEMHbIX CUMYayull)

socnumatue:

MEJHCKYIbMYPHOe

npogheccuonanvroe

83aumooeticmaue

Tema 2.4. Money Humepaxmuenas Case Study (paz6op
MexXHOI02Us. KOHKPEMHbIX CUMYayull)

Paznen 3. Marketing Strategies Humepaxmuenas Case Study (pazbop

Tema 3.1. Ethics MexXHOL02Us. KOHKPEMHbIX CUMYayuil)

Kynemyprno-mseopueckoe
socnumanue.




MENCKYTbMYPHOE
npogeccuonanvroe
g3aumooencmeue

Tema 3.2. Change in a Design
sphere

TpaduquOHHaﬂ MeXHOoI02UA

HpaxmuueCKoe 3aramue

Tema 3.3. Marketing Strategies
Kynomypno-meopueckoe
80CHUMAHUe. 0CO3HAHUE C80E20
Mecma u poau 8 6yoywell

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3arAamue

npogheccuoHanbHoll

oesmenvbHoCmu

Paznen 4. Leadership Humepaxmuenas lenosas / ponesas uepa

Tema 4.1. Cultures MEexXHOI02Us. Case Study (pazbop

Kyiemypro-meopueckoe KOHKPEMHbIX CUMYyayuiL)

gocnumanue:

COYUANbHASL BHAUUMOCHb

UHOSI36IYHOU KYIbNYPbL

Tema 4.2. Leadership Humepaxmuesnas Case Study (pazbop
MEXHON0USL KOHKDEMHbIX CUMYayuil)

Tema 4.3. Competition in a Humepaxmuenas enosas / ponesas uepa

Design sphere MEexXHONI02Us. Case Study (pazbop

KOHKDEMHbIX CUMYayull)

Pasnen 5. Business vision
Tema 5.1. Innovations in a
Design sphere

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecxoe 3aramue

Tema 5.2. Business and
environment
KWmey‘DHO-m@ODIlQCKoe
socnumaHrue. OCO3HaHue ceoeco
Mecma u ponu 8 6yoywel
npogheccuoHanbHoll

oessmebHOCmu

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaxmuquKoe 3anAamue

Tema 5.3. Franchising

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 5.4. Business
communication
KVJZleVDHO-I’I’lGODVéCKOQ
esocnumanue.
MEJNCKYNbMYPHOE
npogeccuonanvroe
8zaumooeticmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuil)

Pa3znen 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3ansamue

Tema 6.2. Customer service
KWZleVDHO-I’I’lGODHeCKOG
eocnumdanrue.
MEIHCKYAbMYPHOe

Humepaxmuenas
MEexXHOI02Us.

Case Study (paz6op
KOHKPEMHbIX CUMYayuil)




npogeccuonanvroe
gzaumooeticmeue

Tema 6.3. Team Building
KWZbI’I’lVDHO-Mf?ODH@CKO@
socnumanue.
CoOyuUalbHAsl 3HAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

TpaduquOHHaﬂ MeXHOoI02UA

HpakmuueCKoe 3aramue

Tema 6.4. Risk in a Design
sphere

Hnmepaxmusnas
TMexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuil)

Tema 6.5. Crisis in a Design
sphere

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Pa3znen 7. Marketing for Global
Companies

Tema 7.1. Globalization and
Global Marketing
KVJIbI’I’lVDHO-WlGODlleCKOQ
eocnumdanrue.

coyuaibHad SHAYUMOCHb
UHOSA3bIYHOU K)yJ1bmypbl

TpaduquOHHaﬂ MeXHOoI02UA

HpakmuueCKoe 3aramue

Tema 7.2. Marketing for Coca
Cola Company

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecme 3aramue

Tema 7.3. Success in Design
sphere

Humepaxmuenas
MexHOI02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayuil)

Tema 7.4. Marketing for General
Motors Company

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecme 3aramue

Tema 7.5. Failures in a Design
sphere

Tpaduuuomtaﬂ MexXHOoJI02UA

HpaxmuquKoe 3anAamue

Tema 7.6. Marketing for
Microsoft Company

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 7.7. Marketing for Virgin
Group Company

Tpaaul/ﬂlOHHClﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 7.8. Future of Design

sphere

KVJZleVDHO-I’I’lGODHéCKOQ
eocnumarnue.

coyuailibHad SHAYUMOCHb

UHOSA3bIYHOU KYTbINYpbl

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuil)

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHU U TPOMEKYTOYHASI ATTECTAIIUS

MO TUCLUATIJINHE

9.1. ®opmMbI KOHTPOJIA 10 AUCHHUILIMHE

Texkymuii KOHTPOJIb.




B npouecce nzydenus yueOHOM TUCHUIUIMHBI 00yYarofecs y4acTBYIOT B YCTHBIX OIpOcax,
BBITIOJIHSIIOT MTMUCbMEHHBIEC JOMAIIHUE WU KOHTPOJIbHBIE 3a7aHusi. Pe3yabTaThl BRIMOJHEHUS JTaHHBIX
BUJOB Pa0OT SBJISIOTCS OCHOBAHMEM JIJISl BBICTABJIEHUS OLIEHOK TEKYIIETr0 KOHTPOJIS IO y4eOHOM
JTUCIUIUIMHE. BpIMonHeHne Bcex 3aJaHuil sBisieTcs 00s3aTENIbHBIM ISl BCEX OO0 ydaroluxcsl.
OOyyaroniuecs, He BBINOJHUBIINE B MOJHOM OOBEeME BCe 3aJaHHsi, HE JIOMYCKAIOTCS K caadye
HK3aMEHOB, 324€TOB U 3aYE€TOB C OLIEHKOH 10 TaHHON Yy4eOHOH TUCIHILTHHE.

IIpoMe:xxyTouHasi aTTecTanusl.

Jlyis KOHTpOJsi yCcBOEHUS OOYy4YaroIIMMUCS JAaHHOW JUCIHHIUIMHBL Y4€OHBIM ILIAHOM
npeaycMoTpeH 3adeT B 1 m 3 cemectpax OoOy4eHHS W 3a4eT C OIICHKOH BO 2 CEeMecTpe,
IpOBOIUMBIE B (hOpME WHAMBHUIYATbHBIX MPE3EHTALUHI 110 U3YUYEHHBIM T€MaM, U 9K3aMeH B 4
ceMecTpe, MPOBOAUMBINA B (hOpME HEMOATOTOBIEHHOI'O MOHOJOIMYECKOTO BBICKA3bIBAHUS I10
OJIHOH M3 MpPEeNJoKEHHBIX TEM, OTBETOB Ha BOMPOCHI MapTHEpa WM MPENoJaBaTeNs MOCie
MPEJICTaBICHHOI0 MOHOJIOTa, TPYIIIOBOM JeI0BOM mpe3eHTanuu. [Ipyu BhICTaBI€HUN HTOTOBBIX
OTMETOK YYWUTBHIBACTCSI AKTUBHOCTb OOYyYalOLIErocsi B paMKax KyJIbTYPHO-TBOPYECKOTO

HaIpPaBJIEHUS! BOCIIUTATEIBHON pabOTHI.

9.2. OueHouHble MaTepUAJIbl (OLlEHOYHBIE CPEACTBA) AJ TEKYIIero KOHTPOJIA

yYcnneBaeMoCTH U HpOME)KyTO‘lHOﬁ arTrecTanMu 1o IMCuUMIIJIMHE

Texkymuii KOHTPOJIb.

OrneHOYHBIE MaTepHalbl JJISI TEKYIIEro KOHTPOJIS IO AUCIUIUIMHE: B TEUYCHHE
CEMECTpa OCYIIECTBISETCS TOYPOUHBIN KOHTPOJIb YCTHBIX OTBETOB (JIMATIOTOB U MOHOJIOTOB),
ayIUupOBaHUs, YTCHHS M MICbMEHHBIX (ayMTOPHBIX U JOMAITHUX) paboT (3amanuii). OreHka
BBICTABJISIETCS 3a pabOTy Ha KaXJIOM 3aHATHH, YYUTHIBAIOTCS BCE BHUIBI PEUYCBOU
JeATeTLHOCTH (ayIUpOBaHUE, TOBOPEHHUE, YTEHUE, MHChMO), a TAK)KE YMEHHUE aJIEKBATHO, 110
TE€M€, OTBETUTh HAa BOMPOCHI B PaMKaX YCTHOTO ONPOCa, BOIPOCHI KOTOPOTO MPEICTABICHbI

HWXKC. OI_[CHKa BBICTABJIAACTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHUA.

Cnucok BONPoOCcoB Jisi NOATOTOBKH K TeKylleMy KOHTPoJI10 B 1 cemecTpe:
@opMyIMpOBKAa BOMNPOCOB K TEKYHIEMY KOHTPOJIIO B 1 CEMECTpe MOIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Paznen 1. Global Marketing in a Design sphere
1. What is Marketing?

2. What are characteristics of Marketing?



What is branding?

Why do we need brands?

What steps should a company take to create a new brand?
What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?
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What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?
12. What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Cnucok BONPOCOB JIsl MOATOTOBKH K TeKYIIeMYy KOHTPOJIIO BO 2 ceMecTpe:
@opMyITupoBKa BOIPOCOB K TEKYIIEMY KOHTPOJIO BO 2 CEMECTpPE IOJHOCTHIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUTIO 3asABJICHHBIX TCM.

Pa3nen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

10.  What are the least efficient methods of advertising?

11.  What makes a good advertising?

12.  What are vivid examples of successful advertising? Why?
13.  What are vivid examples of unsuccessful advertising? Why?
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10.

Paznen 3. Marketing Strategies
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?
What are the results of corruption for a country? Name and characterize 3 of them.
What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.
What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pa3nea 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnmcok BONPOCOB /ISl OATOTOBKY K TEKYIIEMY KOHTPOJIIO B 3 ceMecTpe:

@opMyIUpOBKa BOINPOCOB K TEKYIIEMY KOHTPOIIO B 3 CEMECTpe MOJHOCTBIO

COOTBECTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Pasnea 5. Business vision

1.

2
3
4.
5

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?
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What are opinions of 5 business leaders to change?
What are main tips of successful business communication?
Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

1

1. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?
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Pa3nea 6. Insights Into Marketing
When, in your opinion, does a business problem become a crisis?
How can a company understand that it has faced a crisis?
Highlight the key steps the company should take to predict or handle a crisis?
Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?
How can communication in business be described?
What are the key qualities for a successful manager today?
How can unsuccessful manager be characterized?
If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?

10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Cnucok BONPOCOB /151 MOATOTOBKH K TEKYIeMYy KOHTPOJIIO B 4 cemecTpe:

@opMyIMpOBKAa BOMNPOCOB K TEKYLIEMY KOHTPOJIIO B 4 ceMecTpe IOJHOCTBIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TCM.

1.
2.
3.

Paznen 7. Marketing for Global Companies

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?



7. Tension between team members makes a team more effective. Do you agree? Why/ why not?
8. Which qualities of a person would be useful for a team work?
9. Which qualities of a person would be useless for a team work?

IIpomexyTouHas aTTecTanus N0 JUCHUILIUHE.

Jlis OolleHKM pe3yiabTaToB OOyYeHHs IO AUCUUIUIMHE Y4€OHBIM IIJIAHOM B MEPBOM
CceMecTpe MPEAYCMOTPEH 3auyeT, MPOBOJAUMEIN B (GopMe WHAMBHUAYAILHON IMPE3CHTAMH TI0
teme: “Company History”.

Jlyis OoueHKH pe3ylbTaToB OOY4YEeHHs MO AMCLUUIUIMHE Y4YEOHBIM IIJIJAHOM BO BTOPOM
ceMecTpe MPeAyCMOTPEH 3ad4eT C OLEHKOH, MpPOBOAUMBIA B ¢opMe HHIUBUIYaTbHOU
npe3enTanuu 1o teme: “Product Presentation”.

JlJis OLIEHKHW pe3yabTaToOB OOYyYEHHUs MO AWCIMIUIUHE Y4eOHBIM IUTAHOM B TPEThEM
ceMecTpe MPEeAyCMOTPEH 3aueT, MIPOBOAUMBIN B (GopMe WHIAMBUAYAIBHOW MPE3EHTALUU I10
teme: “Bank Presentation (Finance)”.

JIJis OLleHKH pe3y/IbTaTOB OOYYCHHS MO JUCIUIUIMHE YYCOHBIM IUIAHOM B YE€TBEPTOM
ceMecTpe IpeayCMOTPEH IK3aMeH, TPOBOIUMBIN B (popme

1) HENmoJAroTOBJIEHHOTO  MOHOJIOTHUYECKOTO  BBICKa3bIBaHUS IO  OJHOW U3
MPEJIOKEHHBIX TEM TPOAOKUTEIHHOCTHIO 1-2 MUHYTHI;

2) orBera Ha Bompockl (3-5) mapTHepa WM NpEenojaBaTesl Mociie MPeACTaBIEHHOTO
MOHOJIOra;

3) rpymmoBoil AenoBoil mpe3eHTammu 1o Teme “Multinational Company” (3-5

YEIIOBEK).

10. PECYPCHAS COCTABJIAIOLIASA

Jlns mpoBeneHUs 3aHATHH CEMUHApCKOro Tuma (MPaKTUYEeCKHX 3aHATUH) MO JaHHOU
JTUCITUIIIIMHE UCTIONB3YIOTCSA ayAUTOPHH ¢ yueOHOU Mebenbio U Menna-o00opyaoBaHueM (IIPOEKTOp,
9KpaH, HOYTOYK).

Jlnst  caMOCTOATENbHOM  pabOThl  OOyYArOIIUXCS ~ HCIONIB3YEeTCs — IOMEIIEHHE  JIJIs
CaMOCTOSITENIbHOM  paboThl  00ydYaIOIIUXCs, OCHAIIEHHOE KOMIIBIOTEpaMH € HEOOXOIUMBIM
MPOrpaMMHBIM OO€cTieYeHueM H JIOCTYyNoM B HHTEpHET U ANEKTPOHHYIO HWH(OPMAIMOHHO-
00pa3oBaTeNbHYIO Cpey By3a.

JUis  TpoBeACHHUST KOHTPOJISI CaMOCTOSITENILHOW PabOTHl MO JaHHOW  JTUCITUIUIMHE
UCTIONB3YIOTCSL ayIUTOPUH C MeAna-ooopyldoBaHHEeM (TPOEKTOp, JKpaH, HOYTOYK) U ydeOHOU

MeOEIBIO.



Jlis mpoBeAeHUsI TEKYIEro KOHTPOJS YCIEBAaeMOCTH U MPOMEKYTOYHOW aTTeCTallH 0

JAHHOM JMCIUIUIMHE HCIIONB3YIOTCS ayAUTOPUH C y4eOHOW MeOenpio M Meaua-o0opyrIoBaHHEM

(IpoeKkTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00ecreYeHus

HaunmenoBanue

Tun pecypca

1 Microsoft Office

2 Microsoft Windows

JIunensnonnoe cornamenne Microsoft - Open
Value Subscription ms pemrenuii Education
Solutions NeV8265046

Cy6mmunen3uonnsiit joroop AO «CodrJlaitan
Tpeitn» Ne /131 ot 10.07.2020. Cpox neicTBus
JIOTOBOpa - 6eCCPOUHBIi

DnekTpoHHbIH cioBaps #ABBY'Y
Lingvo 11 croBaps 6 si361k0B Volume

00O "ABU Codteep" TIT OOO" IIporpam-e
texHojorun" Ne@8 ot 31.10.2005 (mocrosiHHO-

3 License Concurent (21-50) #ABBYY JercTByroImas JimieH3us). Cpok neicTBus
Lingvo 11 cioBaps 6 s3bIKOB JIMIEH3UU - OECCPOUHBIH
T | Ty Spe— JII OO0 "KoncynbrantlIntoc Tonbsrri"

4 noroBop Ne251/02 ot 01.01.2022 (exeronHo
MIpaBOBasi CUCTEMa OTEYECTBEHHOTO . o
HpOU3BOJICTEA npozxneBaelebm). Cpoxk aeiicTBUS JTUIICH3UH -

OeccpouHbIN
CJIA AO «CodtJlaitn Tpeiia» noroop
5 Antusupyc Kacnepckoro Ne291/Tr ot 28.12.2021, munensust Ne 17E0-
OTEYECTBEHHOT'O IMPOU3BO/ICTBA 220119-110841-733-2920. Cpok aeicTBust
norosopa 1o 11.02.2024
IlepeyeHb ¢cBOOOAHO PACTIPOCTPAHSIEMOI0 NPOrPAMMHOI0 00ecneYeHus
N HaumeHoBaHue
n/n

# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind

1 Mynomumeoua I10 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly

2 Ipocmompwux (viewer) # Foxit Reader - Russian

3 Bpaysep # SeaMonkey
# Google Chrome




B cooterctBuu ¢ IlonoxeHneM 0 CO3aHUM CHENUATIBHBIX YCIOBHH JUIS1 MHBAIUIOB U JIUI] C
OB3 wuH(pOpMaIMOHHO-TEXHOJOTHYECKast 0a3a 00pa30BaTeNbHOrO TIpolecca MpeaycMaTpUBAET
UCIIOJIb30BAHUE MATEPUATBHO-TEXHMYECKUX CPEACTB C YUETOM Pa3IMYHBIX HO30JOTMH MHBAIUIOB U

i ¢ OB3.

11. IUTEPATYPA

11.1. OcHoBHas uTepaTypa

KoanuyecTB
N bubauorpaguyeckoe onucaHue Tun 0B
n/n 0uodJIMoTEK
(Y
Cotton, D. Market Leader: Intermediate Business English
1 [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueGHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
2 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueOHIUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xomm1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Texct]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YuebHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
ManbkoBckas, 3. B. JlenoBoi aHITMHACKUM S3BIK:
YCKOPEHHBIH Kypc : yuel. mocooue / 3. B. MaHbKOBCKas. - yaeOHoe
4 | Mocksa : Uudpa-M, 2022. - 159 c. - ObC Znanium. - ISBN 9BC
978-5-16-100395-4 (online). - URL: nocobue
https://znanium.com/catalog/document?id=399977
ManbkoBckasi, 3. B. AHTIIMICKUH S3BIK B CUTYaIIHSIX
MOBCETHEBHOTO JIENIOBOT0 001IeHus : yueOHoe nmocodue / 3.B. | ydueOHOE
S | ManbkoBckasi. - MOCKBa Hudpa-M, 2023. - 223. - ObC 9BC
Znanium. - Tekct : anekTponHbIit. - URL: nocobue
https://znanium.com/catalog/document?id=422429

11.2 JonoanuTe/ibHas JIUTEPaTypa

Bbuboanorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcrt]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

o | Business Advantage. Intermediate [Texcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

5 VYkpaunen, U. A. UHOCTpaHHBIH SI3bIK (QaHMTUHACKUI) B TPOdECCHOHATBLHOM



https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=422429

NesATebHOCTH : yueOHoe mocodbue / U. A. Ykpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL.:
https://znanium.com/catalog/document?id=364544

Munssip-benopydesa, A. 1. AHTIIMNCKHIA S3bIK : yue0. MOCOOUe IS CTYACHTOB, 00yY.
6 | 1o nHamp. noarorosku "Mcropus uckyccrs" / A. I1. Munbsap-benopyuesa. - 3-¢ usn.,
noir. - Mocksa : Magpa-M, 2023. - 191 c. - DBC Znanium. - ISBN 978-5-16-103270-1
(online). - URL. https://znanium.com/catalog/document?id=420282

11.3. CoBpemeHnHblIe npodeccuoHAIbHBbIE 0a3bl TaAHHBIX, HH(POPMAIIHOHHbIE

CIIPpaBOYHbIC CUCTEMBbI, 3JICKTPOHHLIC OMO0JIHOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTponHO-OnbmroTeynas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hay4nbIx xxypHaioB. — URL: http://neicon.ru.
3. OBC TAY: sanektponHas 6ubimnoTeka [ DJIeKTpOoHHBIN pecypc]. — Pexum gocryna :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKHUE YKA3AHUA JJISA OBYUYAIOIIUXCSA 11O OCBOEHHUIO
JUCHUITTIMHBI

OcBoeHnne 00yyaromuMCs TUCIMIUIMHBI IPEonaraeT noceleHne IPakTHIeCKUX 3aHATUl,
BBINTOJIHEHUE TPAKTHYECKUX 33/JaHUH, BBITOJHEHNUE 3aJaHUH JUIsI CAaMOCTOSTENbHON paboThl. [lpu
MOJATOTOBKE K MPAKTUYECKOMY 3aHATHIO O0yYaroImeMycss HEOOXOIUMO TOBTOPHUTH IPOMICHHBIH
MaTepHal o U3y4aeMoi TeMe, C 1IeJIbI0 OBbITh TOTOBBIM K YCTHOMY OIPOCY, a TaKXKe NPeAOCTaBUTh
BBIIIOJIHEHHBIE IHMCbMEHHBIE JOMAalllHUE 3aJjaHusd. B pamkax JaHHOM y4eOHOW AMCHUIUIMHBI
BbIJIETISIETCS] 0c00ast posib U 3HAYEHUE CaMOCTOSITENIbHOM AESITeIbHOCTH 00y4arollerocs B rpoiecce
oByaieHus sS3pIKOM. Ha Bcex aramax oOydenus oOpariaeTcs BHUMaHue Ha 00y4eHHE 00 yJaroIINXCs
METOAMKE caMooOpa3oBaHUs, KOTOpas MO3BOJSET UM OBJAJETh NpUEMaMU H3BICUYEHUS
UHpOpPMAllUM U3 TEKCTOB, 3HAKOMHUT CO croco0amMH ee Mepelaud Kak B YCTHOM, Tak M B
NUCbMEHHOM BHJIE, a Takke B (opMe [el0BOro MUChbMa, YCTHBIX JOKJIAJ0B, COOOLIEHUH U
NPE3CHTAINI C HCIIOJIb30BaHUEM IIH(PPOBBIX MHCTPYMEHTOB /ISl PEIICHUS IIOCTABIICHHOH 3a/1a4H.

OcBoeHMe TUCIUILTUHBI IPE/oiaraeT BHIIOIHEHNE IPAaKTUYECKUX 3aaHnil (IPAaKTUKU) BO
BpeMsl KOHTakTHOM paloThl C mpemnojaBaTeieM JUOO B yachl CaMOCTOATENBbHOM paboThl. Bcee
NPaKTUYECKHE 3aJaHMs TUCIUIUTMHBI MPEIOCTABISIIOTCS IPETOAaBaTeNIIMU BO BpEMsl 3aHITHHA U
pa3MenialTcs B JOKAIbHON ceTH AKaJeMHUH U AJIEKTPOHHONW MH(POPMAIMOHHO-00pa30BaTeIbHOM
cpezne. BrimonHeHHBIE MpakTHYecKue padoThl CHAIOTCS Ha MPOBEPKY MPENoJaBaTelio OJHUM M3
CJIEAYIOIIMX CIIOCOOOB: IPEIOCTABICHUE BBIOJHEHHOTO JIOMAIIHErO 33JaHHus JMYHO B PYKHU
IpernojaBaTeso, OTIpaBKa MPEroAaBaTeo Ha MOYTOBBIM sAuMK. [Ipu oTmpaBke mpernoaaBaTesto
BBIMIOJTHEHHON palOoThI MO MouTe 00ydaromeMycs clieAyeT 00ecneunuTh JUUHYI0 UACHTU(UKAIHIO.

Kak MpaBUJIO0, B TEMC HJIM TCKCTC IMUCbMaA YKa3bIBACTCA KYpPC, dHO 06y‘~IaIOH_ICFOC$I, JUCLMIIIIMHA,


https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=420282
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

TeMa, 110 KOTOPOH BBINOJIHEHA PaboThl. OTAEIbHbBIE IPAKTHUECKUE PAOOTHI MOTYT OBITh IIPOBEPEHBI
IpernoiaBaTeseM HEMOCPEIACTBEHHO B ayTUTOPHH.

JInst  3aKperuieHus TNPHOOPETEHHBIX 3HAaHWM, YMEHHH ¥ HaBBIKOB, I pa3BUTHSA
CHOCOOHOCTEM K €aMOOOYYEHHUIO B JUCLUUILUIMHE IPEeAyCMOTpEHa CaMOCTOsTeNbHas paborta.
CamocrositenbHas paboTa MOXET BBINOJHATHCS OOYyYarOIUMCS JoMa WIM B ayIUTOPHUAX
AkanemMuu, CHEIHMaIbHO OTBEIEHHBIX IS CaMOCTOSATENBHOW pabOThl M OCHAIEHHBIX
HEOOXOJUMBIM TEXHMUYECKUM U NporpaMMHbBIM obOecnieuenueM, aoctynom k OMOC u OBC. [lns
YCIICIIHOTO BBINOJIHEHUSI CaMOCTOSITENIbHOW paboThl 00ydaromeMycs pPEeKOMEHJIYeTCsl 3apaHee
O3HAKOMUTBCS C MEPEYHEM 3aJaHuil U rpadukoM ee BbINOJHEHUA. [loAroToBKa K MpPaKTHUYECKUM
3aHATHSIM C ITOCJIEAYIOIUM YYaCTHEM B YCTHOM OIIPOCE MPEANOIaraeT: CUCTEMATUYECKOE U3yUEHHE
AyTeHTUYHOTO Marepuaia U3 YyYeOHMKOB M HCTOYHHUKOB JIOTIOJIHUTEIBHOW JIUTEPATYpHI;
HOJArOTOBKY HHJIMBUAYaJHOTO BOKaOynspa IO NPOHJIEHHOH TeMe; paboTy €O CIpaBOYHOMN
JUTEpaTypoil W ciioBapeM; paboTy Haja omuOkamu. B pamkax mgaHHON y4yeOHOW AMCLUIUIMHBI
oOyJaromuecs: BBIIOJHIIOT CaMOCTOSATENbHYIO paboTy B BHIE TMOBTOPEHHUS IPOWICHHOTO
MaTepHuaja 1Mo BCEM H3Y4aeMbIM TE€MaM JECSITH pPa3/eioB, YCTHO M NHCbMEHHO (TIMCbMEHHBIE
JIOMaIllHue paboThl) OTBEYAIOT HAa BOMNPOCHI JUISI TMOATOTOBKM K TEKYIEMY KOHTPOJIO B
COOTBETCTBYIOLIIEM CEMECTpEe, a TaKKe TOTOBATCA K HWHAMBUAYAJIBHBIM WM TIPYIIOBBIM
MPE3CHTAIMSAM JJIs1 TIPOXOXKACHUS TIPOMEKYTOYHON aTTECTALMH 110 TUCIHUILIHHE.

JUIs  BBITIOJTHEHWSI TMPAKTUYCCKUX 3aJaHWid  CaMOCTOSTEIILHOM paboThl 1O  JaHHOU
JUCLUIUIMHE B JOMAIlHUX YCIOBUSAX (3a mpenenamu AKaaeMHH) oOydarouieMmycst HeoOXOAuM
NEepCOHANbHBIN KOMITbIOTEp (TUIAHIIET) W mporpamMMHbii maker Microsoft Office He Hmxke 10
Bepcuu. CamocTosiTenbHast paboTa COMPOBOKIAECTCS METOANYECKIMHA YKa3aHUSIMHU, pa3MeEIIeHHBIMU
B JIOKQJBHOM ceTH AKaJeMUU U DJIEKTPOHHON WH(GOPMAIMOHHO-00pa30BaTEIbHOM cpejie.
Mertoanyeckue ykasaHus coAepXaT (QOPMYJIHMPOBKY 3aJaHHsl, HPUMEPHYIO TEXHOJOTHIO
BBINOJIHEHUS, (OopMaT coaud BBINOJHEHHOM paboTsl. llpenonaBarens BO BpeMs ayIUTOPHBIX
3aHATUN 3apaHee 00CYXKJIaeT ¢ 00yJarolMMHUCS 3aJjaHue CaMOCTOSITEIbHONW pabOTHI U TIOPSIJIOK ee
cmaun. KoHCymbTamuu 1O BBINIOJHEHUIO CaMOCTOSITENILHBIX paboT, OOCYXJIEHHE OTMETOK |
JIOMYIIEHHBIX OLIMOOK, 3allldTa OTJENbHBIX BHJIOB CaMOCTOSITEIbHBIX PA0OT OCYILIECTBISETCA BO
BpeMas KCP Ha kadenpe nausaiiHa winm B ayauTopuM 1o pacnucaHuio. KoHcynbranuu
IPEIoIaBaTeNsl IO BBITOJHEHHIO CAMOCTOATENBHON paboThl MOTYT OCYIIECTBIISITECS TTOCPEICTBOM
acuHxpoHHoro (mouta, OWOC) wu cuHXpOHHOro (zoom, CE€TH) KOMMYHHMKAI[MOHHOTO
B3aUMOJICHCTBUSA 10 MpPEIBApUTENBHONW JIOTOBOPEHHOCTH C IIperojaBaTeneM. BeinonHsembie
CaMOCTOSITeNIbHBIE pabOTHl  SBISAIOTCS JJIEMEHTAMM TEKYIIEro KOHTPOJs U OLICHMBAIOTCS
npernoaBateneM. [lodydeHHbIE OTMETKH YYUTHIBAIOTCS TPH BBICTABICHWHM 3adeTa, 3adera C

OIICHKOM, DK3aMeHa.



DopMOil TPOMEKYTOUHOTO KOHTPOJISI BBICTYIAET 3a4ET, 3a4€T C OLIEHKOM, K3aMEH. 3ayer,
MPOBOAMMBINA B (hOpMe WHAMBHUIYATBbHOW MPE3CHTAIMH IO W3YYEHHOH TeMe, BBICTABISCTCS B
IIEPBOM M TPEThEM ceMecTpax oOyueHus. s OLEHKM pe3yabTaToB OOy4YeHHUS 0 JUCLUILIMHE
yueOHBIM TUIAaHOM BO BTOPOM CEMECTpe MPEIyCMOTPEH 3a4eT C OLEHKOM, MPOBOAUMEII B dopme
WHAMBUAYAIIbHON Tpe3eHTalud M0 U3yuyeHHOM Teme. B ueTBeproM cemectpe oOydeHus
NPEeIyCMOTPEH JK3aMEH, NPOBOAMMBIA B (opMe HEMOATOTOBICHHOTO MOHOJIOTHYECKOTO
BBICKA3bIBaAHUA I10 OHHOﬁ H3 NPCIIOKCHHBIX TCM MPOAOJLKUTCIBHOCTBIO 1-2 MHHYTBI; OTBCTA Ha
Bonpockl (3-5) mapTHepa WM TNpenojaBaTess MOocjie MPEICTaBICHHOTO MOHOJIOra, TpYHIOBON
JIEJIOBOM Mpe3eHTaluy 1Mo u3ydyeHHoW Teme. Kpurepuu BbICTaBICHMS 3ayeTa, 3a4eTa C OLEHKOIA,

9K3aMCHa O3BYUYUBAKOTCA IMPECIIOAaBaTCIICM Ha IICPBBLIX 3aHATUAX 110 JUCIHUIIIINHC.



13. INCT COI'VTACOBAHUA

CocraBui:

3aBeayroniuii kKadeapoit HHOCTPaAHHBIX SI3BIKOB
H.A. Kopneesa, K.I1.H., JOLIEHT

3aBeayronuil BeIycKaromen kapeapoun
E.B. Buminesckas, K.11.H., JTOLICHT

HMupexrop BUK
O.B. banmakuna

Havansaux OOVII
A.®. dunK
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