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1. OBLIAA HUH®OPMALIUA O JUCIUIIJINHE

Pabouass mporpamma nucturuimHbl «MHOCTpaHHBIA S3BIK» COCTABJICHA HAa OCHOBAHHH
(denepasbHOrO TOCYAApCTBEHHOTO O0pa30BaTEIbHOIO CTAaHIApTa BBICIIETO OOpa30BaHHS 110
HampaBiaeHuto  moarotoBku 54.03.01  [[uzaiin (ypoBeHb  OakanaBpuaTa),  YTBEPKICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHUS Poccuiickoit denepanuu
or 13.08.2020 r. Nel015 (¢ u3MEHEHUSMHU W JONOJHEHUSAMH) M Y4eOHOrO IJJaHAa HAIpPaBJICHHUS
noarotoBku 54.03.01 duzaiin, npoduins (mporpamma OakanaBpuata) «3-D qusaitny.

TpymoemkocTh aucuuiunbel: 16 3.e. / 576 akageMudyeckux 4acoB, B TOM duciie 396 dacos
KOHTaKTHOM paboThl M 144 yacoB caMOCTOSITEIbHON PaObOThI O0yUYarOIIUXCS.

Pacnpenenenne 4acoB THCHMIUIMHBI MO ceMecTPaM H BHJIAaM 3aHATHIl (M0 yueOHOMY

TJIaHY)
KoJunyecTBo yacoB
Bup yueOHoii padoThl l?;e&ﬁr:;:: Cenecrpot
y Y1 2 3 4 |5|6|7]8
ILUIAHY
KonTakTHas padora (Bcero): 396 96 104 88 108
B ToMm uucie:
Jlexuuu
IIpakTuueckue 3aHATUs 380 92 100 84 104
KonTposb camoctosiTenbHON
pa6otsl (KCP) 16 4 4 4 4
CamocrosiTeibHas padora 144 48 40 20 36
(Bcero):
Buael npoMexyToUHOM Jauer ¢ SK3aMeH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OLICHKOM 36

3a4eT ¢ OLEHKOI)
OBIIIA Yacwr: 576 144 | 144 | 108 | 180
TPYA0EMKOCTH
JTUCHMILIMHBI: 3.8.: 16 4 4 3 5

2. NEJU U 3AJAYN JUCHUATIIMHBI

JlaHHasi AUCIUIUIMHA 110 CBOEMY XapaKTepy SBIsAETCS KOMMYHUKATUBHOM M HalpaBlieHa Ha
dbopMHpOBaHHE ¥ pPa3BUTHE PEYEBBIX YMEHUU, (PopMUpoBaHHE CIMOCOOHOCTH W TOTOBHOCTH
MCITOJIH30BaTh HMHOCTPAHHBIN S3BIK KaK HHCTPYMEHT B CUTYAIlMH pPeaTbHON KOMMYHHUKAIIUH.

JlucuuiiuHa UMeeT CBOEH IeNbio chOPMHUPOBATh U PA3BUTH SI3BIKOBBIC M PEUEBBIC HABBIKU
Y YMEHUsS B ayJIMPOBaHUU, YCTHOW peuH (AMATOrMYE€CKOM M MOHOJOTUYECKOW), YTEHUH U MUChME
JUIS1 OCYIIECTBJICHUS YCTICIIHOM KOMMYHUKAIIMH, B TOM YHUCJIE (B KOMaH/I€) Ha MHOCTPAHHOM S3bIKE.

AKTyalbHOCTh JaHHOUM pabodeill mporpaMMbl OOYCJIOBJIEHA CTPEMUTEIBHBIM Pa3BUTHEM U
BIUSHUEM LHU(PPOBON SKOHOMHKH Ha (DOPMHUPOBAHHE KIFOYEBHIX KOMITETEHIIMH W TOJATOTOBKY

BOCTPEOOBAHHBIX CIIELUATUCTOB B cpepe qu3aiiHa B COBPEMEHHOM MUDE.




B ycnoBusix nudposuzanuu BaxxHo (GOpMUpPOBaHUE, TOJAEpKAHUE U PA3BUTHE HABBIKOB B
chepe HHDOPMAITMOHHBIX M CKBO3HBIX TEXHOJOTHMH s OakaiaaBpoB, UYTO CHOCOOCTBYET
JOCTIKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha DBIHKE TpPYIa,
6osee 2 (HEeKTUBHON aganTaliy B HOBBIX YCIIOBHSIX.

B pesynbrare ocBoeHuss pabouell mporpamMmbl IUCHUIUIMHBI OOydYarolluecs OBIaleoT
COBPEMEHHBIMH KOMIIETEHIISIMUA, COPMHUPOBAHHBIMHU IO 3alpochl paboToaaTeNieii U ¢ y4eToM
norpeOHOCTe  1U(POBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymed npodeccnoHaIbHON
JESITEIbHOCTH BBIITYCKHUKA B paMKax HampaBiieHus «Jlu3ainy.

Heab IMCHUNIMHBI - TOBBIIICHUE MCXOJHOTO YPOBHS BJaJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TNpeAbIAyIIeH CcTyrneHu oOpa3oBaHus, W (QOpPMHUpOBAHHE Yy OOYYarOIIUXCS
HEOOXOJMMOTO U JIOCTAaTOYHOTO YPOBHS KOMMYHHKATHBHON KOMIICTCHIIMH JJISl PEIICHUS
COLIMATIbHO-KOMMYHHMKATUBHBIX 33Ja4 B Pa3IMYHBIX 00JacTsx OBITOBOW, KYJIbTYPHOH U
pohecCHOHANBEHOM IEATENILHOCTH MPHU OOIIECHUH ¢ 3apyO0eKHBIMU APTHEPAMH, C UCIIOJIb30BAHUEM
WH(POPMALMOHHBIX W HU(PPOBBIX HHCTPYMEHTOB,, a TAKXKe Ul JaJbHEHIIero camooOpa3oBaHusl.

BocnurarejqbHas 1edb JUCHUIUIMHBI UMEET KYJIBTYPHO-TBOPYECKYIO HANPaBICHHOCTh U
HaIleJIeHa Ha CO3[aHHe MOCPEICTBOM WHOCTPAHHOTO SI3bIKa YCJIOBHMM JJIsi Pa3BUTHUSL TBOPUECKUX
CIOCOOHOCTEN O00ydYaromIMXCsi, BKIIOUYEHHE UX B pa3lUYHble BHUJBI COLMAIBHO 3HAYMMOUN
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3SMOXHOCTh ()OPMHUPOBAHUS OPUTHHATIBHOCTH MBIIUICHUS,
a TaKk)Ke peasn3auyl JNIHOCTHO OPUEHTHPOBAHHOTO ITOAX0/1a B MPO(heCCHOHAIBLHOU cdepe.

3agauyu JUCHMILINHBI:

. dbopmupoBaTh y OOyYalOIUXCS 3HAHWS, YMEHHMS M HaBBIKM B 00JIACTU YCTHOM |
MUCHbMEHHOW NMPAKTUKU Pa3rOBOPHOI U PO eCcCHOHATBLHO-/EI0OBOM PeUd U UCIOIb30BaHNE
UX B IpOoeCCHOHATBHOM JIeSTENTbHOCTH 110 HAIIPABJICHUIO MOJITOTOBKH;

. O3HAKOMHUTH OOYyYaroIUXcsd C OCOOCHHOCTSMM JIEKCHYECKOM CHCTEMBl H3y4aeMoOro
WHOCTPAHHOTO $3bIKa, (PYHKIIMOHAILHOW M CTHJIMCTHYECKOW MU QepeHranneil s3pIKOBbIX
CpeAcTB, HamOoJee MPOMYKTHBHBIMH CIIOBOOOPA30BATEIBHBIMU MOJIEISIMU H3y4aeMOTO
WHOCTPAHHOTO $3bIKa, B TOM YHCIIE C UCTIOIh30BaHNEM U (PPOBBIX CEPBUCOB;

o COBEPIIECHCTBOBATh HAaBBIKM pACIIO3HABAHUS W TOHWMAaHHs TpaMMaTHYecKuX (opM H
KOHCTPYKLIMI B ONOpE Ha pa3IMyuHble MPU3HAKKA T'PAMMAaTHUECKUX SIBJICHUMH, a TAaKKe HAaBBIKU
yIoTpeOIeHnss TPaMMaTHYEeCKUX KOHCTPYKIMH B PA3JIUYHBIX PpEYEBBIX CUTYalUsIX C
UCIONIb30BaHUueM 1UdpoBbix uHCTpyMeHToB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);



L] Ppa3sBUBATb KOMMYHUKATUBHBIC KOMIICTCHIIUU, HCO6XOI[HMOﬁ JUIA TBOp‘ICCKOﬁ NCATCIIBHOCTHU
B TIOBCEHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJUTUYECKOW M HAay4YHO-TIPO(PECCHOHATIBHON
chepax;

. MpUOOIIAaTh 00YJAIONTUXCS K CaMOCTOSITEIIBHOM HCCIIE0BATEIIbCKON padoTe Haja S3bIKOM,
pa3sBUBATh y 06y11a10m1/1xcsl aHAJIMTUYECKUN moaxoJ K HM3ydaCMbIM S3BIKOBBIM ABJICHUAM
IIYTEM COIIOCTABJICHHA UX C COOTBCTCTBYIOIIUMHU SABJICHUAMHA POJHOI'O A3BIKA.
3ajauM BOCIMTATEIbHON PA0OTHI:

. pa3BUTHE y 00yYaIOMMXCS MOHUMAHMSI COLMATBHOM 3HAYMMOCTH MHOS3BIYHON KYJIBTYpPHI B
Oynymeid mnpodecCHOHaTbHON JCATENBPHOCTM HAa HWHOCTPAHHOM  S3BIKE, KAk JUIs
COBPEMEHHOTO OOIIECTBA, TaK M IS IMYHOTO MPO()ECCHOHATLHOTO CTAHOBJICHUS;

. CO3/IaHHE€ YCIIOBUHM Ui OCO3HAHUS OOY4YaIOIIMMHUCS CBOETO MecTa M POiu B Oymymiei
npodeccnoHATBHOM IeATEIIBHOCTH;

. (dhopMHUpOBaHKE  BCECTOPOHHE  PAa3BUTOM  JIMYHOCTH  IIOCPEJICTBOM  MPHUOOIICHUS
06yan01uchsI K HWHOS3BIYHOU KYJIbBTYPC U BOBJICHCHUSA B TBOPYCCKYIO ACATCIIBHOCTH C
HCIIOJIb30BaHNEM MHOCTPAHHOTO SI3BIKA;

. pa3BHUTHE KYJIBTYPhl MEKIUIHOCTHOTO TPO(HECCHOHATTLHOTO B3aUMOICHCTBUSI.

3. MECTO JMCUMIIJIMHBI B YYHEBHOM IIJIAHE

VYuebnas nucuumiuuHa «HOCTpaHHBIA A3bIK» OTHOCHUTCS K Onoky 1. JlucummianHb
(Monynu). ba3zoBas yacTe. M3ydeHne TaHHON TUCHMILIMHBI Oa3uUpyeTcsl Ha MaTepuaie, U3y4YeHHOM
B paMKax UIKOJIBHOTO Kypca. [IMCHMIUIMHBI, NMpU H3YYEHHHM KOTOPBIX OYAYT HCIOIb30BaTHCS
3HaHMSI, YMEHUS U HaBBIKU, IPUOOPETEHHBIE B Pe3yIbTaTe U3yUYEHUs AUCUUIUIMHBI «HOCTpaHHbIN

SI3BIK» - «IloaAroTOBKA MO aHFHHﬁCKOMy A3BIKY».

4. INNIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUS ITO AUCIUAIIJIMHE JJIs1
®OPMHUPOBAHUA KOMIIETEHIIUI OBYYAIOIIIUXCA

Pe3ynbpratel ocBOeHHsI 00pa30BaTENbHON MPOrpaMMbl (KOMIETEHIIMH 00ydaromuxcs)
OTIpeIeNAoTCS TpeOOoBaHUAMH (PelepabHOTO TOCYAapCTBEHHOTO (eaepaabHOro CTaHaapTa IO
HaIpaBJICHUIO TOATOTOBKM H (HOPMHUPYIOTCSI B COOTBETCTBUM C MAaTpHUIEH KOMIIETCHIIUN
obpasoBarenbHON Tporpammbl. [lmanupyemple pe3ynbTaThl OOYYEHHS TO JUCHUIIIMHE (3HAHUSA,

YMCHUA, HaBBIKI/I) o0ecneunBaroT AOCTHXKCHUC PC3YJIbTATOB OCBOCHUA 06pa30BaTeJ'IBHOfI

pOTPaMMBI.
Mludgp n W HAMKATOPBI IInanupyemsle pe3yJbTaThl 00y4eHHUs
HalBaHHe KOMIETeHINH 10 JMCHHUIIHHE
KOMIIeTeHIIUH




YK-4

CnocobeH
OCYLIECTBIISITh
JIETIOBYIO
KOMMYHUKAIIUIO B
YCTHOU U
MMHMCbMEHHOM
dopmax Ha
roCyJapCTBEHHOM
SI3BIKE
Poccuiickoii
denepanuu u
WHOCTPAaHHOM
(bIX) s3bIKE(AX)

YK-4.2.

Ocy1ecTBisieT

JIEJIOBYIO
KOMMYHHKAITUIO B

YCTHOW U MUCbMEHHOMN

dopmax Ha
MHOCTPaHHOM (BIX)
SI3BIKE (aX)

3HaTth:

- CUCTEMY U CTPYKTYpPY UHOCTPAHHOT'O
A3BIKA;

- pa3IU4HbIE ACTIEKTHI S3bIKA!
(hOHETHYCCKUH, TCKCUIECKUMA, TPAMMAaTHYCCKHUH,
B T.4. CTPYKTYypY nocTpoeHus ¢pas,
MIPEJIOKEHUH, BBICKA3bIBAHUSL, LIETIOCTHOTO
TEKCTa;

- aJICKBaTHBIE SI3bIKOBBIE CPEJICTBA JIs
peanu3ai OCHOBHBIX PEUYEBBIX (DYHKITHIA;

- COBPEMEHHbIE TEXHUKU U CIIOCOObI
JIeJI0OBOM MMCBbMEHHOM M YCTHOM KOMMYHMKALINHY;

- KpUTEPUH, IPEABIBISIEMBIE K
o opMIICHHIO JIETOBOM KOPPECTIOHCHIINY;

- OCHOBHBIE TPEeOOBAHUSI K CO3/IaHUIO
JIETIOBOM MPE3EHTALINH;

- KYJIbTYPY, CTUJIb 5KU3HU, HAlMOHAIbHBIN
MEHTAJIUTET HOCUTENEH SA3bIKA JUIS
IIPEIOTBPALCHHUS HETIOHUMaHUS Ha
MEXIJIMYHOCTHOM U MTPO(hecCHOHATEHOM YPOBHE;

- UHOCTPAaHHBIN 3bIK B 00bEME,
HEO0OXOIUMOM JIS MTOJTy4eHUs HH(OpMAaLIUU
po(heCcCHOHATIBHOTO COAECPKAHUSI U3 UHTEPHET-
nctounukoB: ObC ZNANIUM.COM, HOUKOH,
OBC TAY, B5BC IPRbooks.

Ymers:

- IOHUMAaTh pedb HOCUTENSA/TeH sI3bIKa B
YCTHOM U MHCbMEHHOH (opMax;

- aJIEKBaTHO BOCIIPOU3BOJIUTH
HE00X0IUMBIH HA0Op KOHCTPYKIMH U TEPMHUHOB
B MOHOJIOTMYECKOM U THAJIOTUYECKON PEeYH;

- IOHUMAaTh AyTEHTUYHBIE TUCbMEHHbBIE
TEKCTBhI, UCIIOJIb3YS Pa3Hble TEXHUKH YTCHHUS;

- U3BJIEKaTh HEOOXOAUMYIO MH(OpMAIIIO
U3 OPUTMHAJIBHOTO TEKCTa HA MHOCTPAHHOM
A3bIKE, AHATM3UPOBATh, 000011aTh, AETaTh
BBIBOJIBI,

- BECTHU JEJIOBYIO KOPPECIIOHCHIINIO;

- IOHUMAaTh Ha CIIyX pedb HOCUTENEH SI3bIKa;

- CTIOJIB30BaTh NH(POPMAIIMOHHO-
KOMMYHHUKATHUBHbIE TEXHOJIOTUU MIPH MTOUCKE
HE00X0IMMOW HH(POPMALIUU C TPUMEHEHHEM
OpayzepoB Google, Yandex B mporiecce pereHus
KOMMYHMKaTUBHBIX 337ja4 Ha TOCYJapCTBEHHOM U
MHOCTPAHHOM SI3bIKAX.

Baagers:

- HaOOpPOM SI3BIKOBBIX CPEJICTB,
HEOOXOAUMBIX JUTSI pea3aliy yCIIeIIHOM
KOMMYHHKAIUN B KOMaH/IE;

- HaBbIKaMU PabOTHI CO CIIPABOYHON
JIUTEPATYPOU U CIOBAPSIMH;

- TEXHUKaMU apryMEHTallU1 BEJICHUS




JTUCKYCCHH B YCTHOM U MMCbMEHHOM BUJIE,
MOJIB3YSICh 3HAKOMBIM JIEKCUYECKHMHU U
rpaMMaTHYE€CKHUMH CPEICTBAMH S3BIKA;

- TEXHOJIOTUEHN CO3/1aHus 1€JI0BON
Mpe3eHTAIM HA THOCTPAHHOM SI3bIKE;

- HaBbIKaMU (PMKCUPOBAHMSI OCHOBHOU HJIEU
Y BTOPOCTEINECHHBIX JIeTaJIel B YCTHOU U
NUCHbMEHHOW KOMMYHHKAIIUH;

- UHOCTPaHHBIM S3BIKOM B 00BEME,
HE00X0AMMOM ISl TIOTy4eHUs! HH(popMaIiu u3
3apyOeKHBIX HCTOYHHUKOB.

YK-4.3.
OcyecTBisieT
JIEIIOBYIO
KOMMYHUKAITUIO B
nudpoBoii cpene,
MIPUMEHSSI B TOM YHUCIIE
CpencTBa
BUJICOKOH(EPEHIICBAZU
U KOJUIEKTUBHOU
ceTeBoil paboThI

3HaTD.

- CTWJIb JIEJIOBOTO OOIICHMSI, OCHOBBI ITyOJIMYHON
pedu, TOJATOTOBKY MIPE3CHTAIUH, B T.4. C
nomorisio [1IT:  PowerPoint, Google Slides;
npaBmiia OPOPMIICHUS JCIIOBOM MEPETIMCKH, B T.4.
¢ nomotbto: Grammarly, Beewriter.

Ymern:

- HCII0JIb30BAaTh NHOCTPAHHBIN S3bIK B
MEXKIIMIHOCTHOM OOIIEHUH U MPOPECCHOHATBHON
JESITENIbHOCTH, B T.4. C IPUMEHEHUEM I1aThopM
JUTSI TIPOBEJICHUS BUICOKOH(DEepeHINiT 1
OopraHu3ainuu coBMecTHo paboTsl Google Meet,
Microsoft Teams, Zoom, SIugexc Teaemocr.
Baangern:

- HaBbIKamMu paboTel B Google-nokymenrax s
oOMeHa mnpodeccruoHanbHOM MH(pOpMaleld Ha
WHOCTPAHHOM  sI3BIKE, HAaBBIKAMH  IIEPEBOJIA
TEKCTOB, B T.4. C TIOMOIIBIO OHJAH-CIIOBapei:
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OBPBEM JUCHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

ITpomexy ®opma
Pazaen Konrakrnas padora CamocrosiTesibHass pabora To'Has TeKymero Dopmupy
o .m: Ioapasaesn, Tema (B uacax) aTTecTa KOHTPOJIs eMble
oy T uus B KOMIIETEeHI[UH
aKTH
Jlek ‘IECKI/IG KCP B ®opMbI OPraHu3anMU Jacax
110707 SAHSITHS qacax |CamMoOCTOSITeJIbHOUH padoThl
Tema 1.1. Globalization H;z;:pg:;; 1;%0?§§§§§;O Ycrblii onpoc,
(IpAKTHEYM) HHP . ani o IHCbMEHHBIE VK-4.2
Kynomypno-meopueckoe ) 14 i 5 5 JUBHALY N . ] JOMAIIHue
Pp—— BOKaOyJsipa H06HpOI/I,Z[eHHOI/I _— VK-4.3.
T Teme, paboTa co
COYUANbHAS 3HAYUMOCTb P .
e — CIPAaBOYHOMU JIUTEPATYPOH U
CJIOBapeM
Paszen 1. IToBTOpEHNUE MTPONUTEHHOTO 5
Global ) MaTepHasa, MOArOTOBKA Y cTHBIH ompoc, VK-4.2
Marke“ng Tema 1.2. GIObaI Marketlng IIUCbMEHHBIC
. 14 - 6 WHIUBUIYATBHOTO - VK-4.3
in a Design |(IpakTuKym) y y JOMAIIHHE o
BOKaOyJsipa 1o mpoiiieHHoH
sphere Teme, paboTa co 3aniaHus
IToBTOpEHNE IPONIEHHOTO
MaTepHaa, MmoJroToBKa VTt onpoc, VKA
. . WHIUBUAYAIbHOTO o
Tema 1.3. Design promotion 14 6 5 AMBIILYAJIBHC . HTACEMCHHBIC
(IpaKTUKyM) i i BOKabyJsipa IO MPONICHHON - JIOMAIITHKE VK-4.3.
TeMe, paboTa co 3a[aHHsT

CIIPAaBOYHOMU JIUTEPATYPOU U

CJIOBapeEM




Tema 1.4. Global Advertising
(TpaKkTUKyM)

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyIIsIpa 1o nponaeHHOM
Teme, paboTa co
CIIPaBOYHOMU JIUTEPATYPOU U
CJIOBapeM

Tema 1.5. Branding (mpaktukym)

Kynomypro-meopueckoe
gocnumanue:
MEJICKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

14

[ToBTOpEHME PONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJIsipa Mo MpoiIeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 1.6. Global advertising
campaigns (mpakTHKyM)

14

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJsipa 1o mpoiiieHHoH
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 1.7. Business Media
(pakTUKyM)

[ToBTOpEHME PONIEHHOTO
MaTepuaa, oAroTOBKa
VMHJIMBU1yaJIBHOTO
BOKaOyIIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHBIN onpoc,
IIMUCbMEHHBIE
JOMAIlHHE
3a/laHus

YcTHBIN ompoc,
IIMCBMCHHBIC
JIOMaIlIHue
3aJIaHus

YeTHBI onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3alaHus

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




IToaroroBka x

IIPOMEKYTOUYHON
3auver - 6 aTTecTanuu B (popme
VHIUBUYAJIBHOMN
Mpe3eHTaIUN
92 48 -
Hroro

144




Cemectp nuzyuenus: 2

Buabi yueOHol padoThl

KonraktHas pa6ora (B Hpoweiy
Pazaen P CamocrosiTesibHas padora TOYHAs DopMmbI Dopmupyem
Mouy.m: Moapasnea, Tema Hacax) aTTecTamusi B| TEKyLIero ble
IIpakTn (¢opmbI opranuszanum yacax KOHTPOJIA | KOMHETCHIUH
Jlexkun B .
YyecKkHue KCP CaMOCTOAITEIbHOM
U yacax
3aHATHA padoThI
Tema 2.1. Employment . - . YK-4.2
IToBTOpEHME MPONHAEHHOTO YcTHbI
(IpaKTHKYM) MaTe YK-4.3.
pHaJia, IoAroTOBKa orpoc,
Kynomypno-meopueckoe
- VH/IMBUAYaJIbHOTO NUCHbMEHHBIC
gocnumaHue:
- 10 4 BOKaOyJsipa 1o JIOMAIIHUE
0Co3HaHUe c80e20 Mecma U . :
. PO JICHHOM TeMe, paboTa 3aIaHUS
ponu 6 6yoyweu "
. CO CIIPaBOYHOM
npogheccuoHanbHoll .
JUTEPATYpPOU U CIOBAPEM
oesmenbHOCuU
i - VYK-4.2
Paznen 2. [ToBTOpEHME MPOIAEHHOTO
Business MaTepHaa, MmoJroToBKa Vermnii onpoc VK-4.3.
: VH/IUBUAYaJIbHOTO ’
Organiza |Tema 2.2. Trade ) AMBHILY MMUCHMEHHBIE
tion i 10 4 BOKaOyIIsipa 1o
onn (IpaKTHKYM) . z 6 JIOMaIllHHE
a Design HpofifeHHo Teme, paboTa S —
sphere €O CMIPAaBOHOH
JUTEPATYpPON U CIOBAPEM
. . - YK-4.2
Tema 2.3. Organization IToBTOpPEHME NMPOIIEHHOTO
(IpaKTHKYM) MaTepHana, ToAr0TOBKA VeTHbIii ompoc, VK-4.3.
Kynomypno-meopueckoe ) WHIUBUAYATBHOTO [UCHMEHHBIE
gocnumanue: - 10 4 BOKaOyJIs1pa 1o JOMaIlIHUe
MeAHCKYIbMYPHOE MpolIeHHOU TeMe, paboTa 3a71aHKsA
npogeccuonanvroe CO CIPaBOYHOU
gzaumooeticmeaue JUTEPATypON U CIOBAPEM




Tewma 2.4. Money

10

IToBTOpEHME PONHAEHHOTO
MaTepuaia, MoAroToBKa
WHAWBUYAIBHOTO
BOKaOyIsipa 1o

(npaKTiicym) MIpOWIcHHOU TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBapeEM
Tema 3.1. Ethics [ToBTOpEHHE MTPOIAEHHOTO
(mpakTUKyM) MaTepHuaa, MOArOTOBKA
Kynomypno-meopueckoe UHAMBUIYaIbHOTO
gocnumanue: 10 BOKaOyJIsipa 1o
MEHCKYIbMYPHOE npoieHHON Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JUTEPATYPOU U CIOBApPEM
[ToBTOpEHME POIAEHHOTO
MaTepuaia, MoAroTOBKa
Pasnen 3. |Tema 3.2. Change in a MHIMBHIYalIbHOTO
Marketing |Design sphere (mpaxtuxym) 10 y BOKa6¥HHpa 1o
. MpoliIeHHO! Teme, paboTa
Strategies CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM
Tema 3.3. Marketing .
Strategies (npakTikym) [ToBTOpEHME MPOIAEHHOTO
K lbmypHO-meopueckoe MaTepuaia, MoAroToBKa
gocnumanue. 0Co3Hanue HHMBUIYAILHOTO
€80€20 Mecma u ponu 8 10 . BOKa6¥Mpa 1o
Gyoyweii MpOiIeHHOH TeMe, EaGOTa
npogeccuonanvbHou €O CHpaBOYHOM
DemenbHOCTIL JUTEPATypOr U CIIOBaApEM
Tema 4.1. Cultures [ToBTOpEHME MPONHIEHHOTO
Paznen 4. |(mpakTukym) 10 Marepuania, oAroToBKa
Leadership | KyzbmypHno-meopueckoe WHIUBUAYATBHOTO
gocnumaHue: BOKaOyJsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3alaHus

YeTHBIH onpoc,
MUCHbMEHHBIE
JIOMalIH1e
3alaHus

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3aJIaHUs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMalIHUE
3aJlaHus

VYceTHbIH ompoc,
IIMCbMECHHBIC
JIOMaITHue
3aJlaHus

YK-4.2
YK-4.3.

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




COYUANBHAS 3HAYUMOCMb
UHOA3LIYHOU KYIbIMYpPbl

PO JICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JUTEpaTypoi U CIIOBapeM

Tema 4.2. Leadership [ToBTOpEHME IPOIICHHOTO YK-4.2
(TIpakTUKyM) Marepuaa, noJAroToBKa YCTHBIH ompoc, VK-4.3.
Kynomypno-meopueckoe UHAMBHUIYaJIbHOTO HHUCbMEHHBIC
socnumanue: 10 4 BOKaOyJIs1pa 1o JIOMaIITHHE
MedAHCKYIbMYpPHOEe npoieHHON Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JUTEPATYPOU U CIIOBApPEM
[ToBTOpEHME MPOIIEHHOTO . YK-4.2
Marepuana, noaroToBka Yerubiii onpoc, VK-4.3.
IIMCbMCHHBIC
Tema 4.3. Competition in HHMIBHYaILHOTO JOMaIlHUE
. 10 2 BOKaOyJIIsipa mo
Design sphere (npaktukym) . 2 3aJaHus,
npoieHHON Teme, paboTa BBINOTHEHHE
CO CIIPaBOYHON KOHTPOJIbHBIX
JUTEPATYpPOH U CIIOBApPEM 3aIaHui
IToaroroBka k
IIPOMEKYTOUHON
aTTectauuu B oopme
3a4er ¢ oueHkoM - 2 HHHABHAYaTbHOH - -
Mpe3eHTallNH,
BBITIOJTHEHHE
KOHTPOJIBHBIX 3aJJaHUI
100 40 -

Hroro
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Cemectp uzyuenusi: 3

Buabl yuedHoii padoThI

Konrakraasi paéora Ipomesx ®opmupyem
Pasxen p CamocTosiTeJbHasi paboTa P Y Popmbl bIC
> IMoxpa3nen, Tema (B yacax) TO4 TeKyIIero
MOy MpakTu ¢GopMbI opranu3anuu Hast KkouTpoas | KOMIeTEHIH
Jlexnu B . P -
yecKHue KCP CaMOCTOAITEJILHOM aTTecranu
/| yacax
3aHATHSA padoThl a1 (B
[ToBTOpEHME PO IEHHOTO - . YK-4.2
Marepuaa, moJroToBKa ¥ CTHbIH onpoc,
HHp - ’ ATLHOLO IACHMCHHBIC YK-4.3.
Tema 5.1. Innovations in i 8 i 5 BiKa6I?I]}I A 110 JIOMAITHHAE
Design sphere (nmpakTukym) HpOfIIIeHHOfIy TeI;[e pabora 3aaHHS
2
CO CIIPaBOYHOU
JUTEPATYPOU U CIIOBapeEM
Tewma 5.2. Business and . - VK-4.2
environment (npaxriiym) IToBTOpEHME MPONHAEHHOTO
Kutbmvnio mgg quKZzI Matepuaa, moJroToBKa YcTHBIl ompoc, VK-4.3.
Paznen 5. 6;cnun}1}ZHue' ocg%anue WH/IMBUIYaJIEHOTO UCbMEHHbBIC
Business 60020 MeCTIe Mecm.a L Dot 6 - 10 - 2 BOKaOyJsipa mo JIOMaITHUE
vision Gvoviei P POMICHHON Teme, paboTa 3a/IaHus
nyo)q}bLZCCMOHaﬂbHoﬁ €O CIIPaBOHOH
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oesimenbHOCmuU
[ToBTOpEHME MPOMIEHHOTO - YK-4.2
MaTepuaa, moJroToBKa YcTHBIN ompoc, VK-4.3
- WHIUBUIYaIbHOTO MUChMEHHBIC
Tema 5.3. Franchisin
(npaKTHKyM) g - 10 - 2 BOKaOyJIspa 1o JIOMAITHUE
p ™ MPOWIEHHON TeMe, paboTa 3a0aHus
CO CIIPaBOYHOM
JUTEPATypPOu U CIOBapeM




Tema 5.4. Business
communication

IToBTOpEHME MPONHAEHHOTO
MaTepuaia, oAroToBKa

MIPAKTHK
(np ™) WH/IUBUIYaJILHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa 1mo
gocnumanue: . >
npoieHHON Teme, paboTa
MeHCKYIbMYpHOe o
CO CIPaBOYHOMU
npogheccuonanvroe .
g JUTEpaTypoO U CIIOBapeM
83aumooeticmaue
IToBTOpEHME NPONIEHHOTO
MaTepuaia, MoAroToBKa
Tema 6.1. The nature of WH/IMBUIYaJIbHOTO
marketing (design) 10 BOKaOyJIsIpa 1o
(mpakTHKyM) npoiiieHHo#l Teme, pabota
CO CIIpaBOYHOM
JUTEPATYPOU U CIIOBapeEM
Tema 6.2. Customer service [ToBTOpEHUE MTPOMACHHOTO
(pakTUKyM) MmatepHana, moJroToBka
Pasnen 6. |Kvaemypno-meopueckoe WH/IUBUIYaJIEHOTO
Insights Into |socnumanue: 10 BOKaOyJsipa 1o
Marketing |medrckynomyproe MpoICHHON TeMe, paboTa
npogeccuonanvroe CO CIPaBOYHOMU
83aumooeticmsue JUTEPATypPOU U CIOBapeM
s [ToBTOpEHME POIAECHHOTO
Tema 6.3. Team Building p POHA
Mmarepuana, moJroToBka
(pakTUKyM)
WH/INBUIYaJIEHOTO
Kynomypno-meopueckoe
10 BOKaOyJIspa 1o
socnumanue:

COYUANbHAS 3HAYUMOCTb
UHOA3BIYHOU KYIbIYpbl

MpOIeHHON TeMe, paboTa
CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM

VYcrHblii onpoc,
MUCbMEHHbBIC
JIOMAaIIHIE
3a/laHus

VYcrHblii onpoc,
MMCbMEHHbBIC
JIOMaITHUE
3a/1aHus

YeTHBI onpoc,
IMMCbMCHHBIC
JIOMaIIH1E
3a/1aHus

YeTHBI onpoc,
IIMCBMCHHBIC
JIOMaIIHUE
3a1aHus
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YK-4.3.
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YK-4.3.
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Tema 6.4. Risk in a Design
sphere (mpakTukym)

IToBTOpEHME MPONHAEHHOTO
Marepuana, MoAroToBKa
MHAUBUAYaAJILHOTO
BOKaOyJIsIpa 1o
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

Tema 6.5. Crisis in a Design
sphere (mpakTuKyMm)

[ToBTOpEHME MPOIAEHHOTO
Marepuana, moJAroToBKa
WH/IUBUYaJIbHOTO
BOKaOyJsipa 1o
npoiieHHo# Teme, pabora
CO CIIPaBOYHOM
JUTEPATYpPON U CIOBAPEM

VYcrHblii onpoc,
MUCbMEHHbBIC
JIOMAaIIHIE
3a/laHus

YcerHbI onpoc,
IIMCbMEHHBIE
JIOMaIIHUE
3alaHus

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.
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Buabl yueOHo# padoThI

K 5 IIpomexy ®opma
OHTAKTHas padoTa
Pasnen p CamocrosiTesibHasi padoTa TOTHAA TEKYHUIETo | @opmupyembl
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3aHATHSA
Tema 7.1. Globalization and IlopTopeHne MpoiineHHOro 5 YK-4.2
Global Marketing (mpakTuxym) MaTepuaia, MoAroTOBKa YcTHBIN ompoc, VK-4.3.
Kynomyprno-meopueckoe i 14 ) gHIlHBHIlYaHBH?FO 5 ] NACbMCHHBIC
GoCnumanue: BOKaOyJIsipa Mo MpoiIeHHOM JOMaITHHe
COYUAaNbHAS 3HAYUMOCTb TeMe,vpa60Ta co Sa/iaHHiA
UHOSZBINHOG Ky oMY CIIPaBOYHOM JIUTEPATYPO U
CITORANEM
[ToBTOpEHME TPONAEHHOTO YcTHbIit onpoc, YK-4.2
Paznen 7. . MarepHaia, moJroToBKa MUCHbMEHHBIC
e Tema 7.2. Marketing for Coca P A VK-4.3.
Marketing - 14 - 4 WHIVWBUIYAITbHOTO - JIOMAIITHHE
Cola Company (mpaktukym) N .
for Global BOKaOYIIsIpa o MPOHAEHHON 3a7aHus
Companies Teme, paboTa co
IToBTOpEHME IPONIEHHOTO . YK-4.2
Marepuana, moJAroToBKa Yerubiit onpoc, VK-4.3.
MUCbMEHHBIE
) . WHIUBUAYATBHOTO
Tema 7.3. Success in a Design 4 AMBHILY " . JIOMAIITHHE
h - 14 - BOKaOyJsipa 1o NpoiiieHHO’ -
sphere (mpakTuKym) 3aaHus

Teme, paboTa co
CIIPAaBOYHOMU JIUTEPATYPOU U
CJIOBapeEM




Tema 7.4. Marketing for General
Motors Company (mpakTukym)

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyIIsIpa 1o nponaeHHOM
Teme, paboTa co
CIIPaBOYHOMU JIUTEPATYPOU U
CJIOBapeM

Tema 7.5. Failures in a Design
sphere (mpakTuKy™m)

12

[ToBTOpEHME PONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJIsipa Mo MpoiIeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJsipa 1o mpoiiieHHoH
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 7.7. Marketing for Virgin
Group Company (nmpakTukym)

12

[ToBTOpEHME PONIEHHOTO
MaTepuaa, oAroTOBKa
VMHJIMBU1yaJIBHOTO
BOKaOyIIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHbli onpoc,
MMHUCbMEHHBIE
JIOMaIlHHE
3a/1aHus

YcTHBIN ompoc,
IIMCBbMCHHBIC
JOMAILHHAE
3alaHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3a/1aHus

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 7.8. Future of Design sphere

IToBTOpEHNE IPONIEHHOTO

YceTHBIN onpoc,

576
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6. COJAEPXAHUE JUCIUIIJINHBI

Paznen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuaromecss u3ydaror teMmy [oOammzanmsi. CrnocoObl W METOIBI, MPUBOASLINE K
['mobanu3anuu. M3y4aror nekcuky 1o teme. [1oJ0oKuTeNnbHbIE W OTpPULATENbHBIC MOCICICTBUS
nporecca riobanuzanuu, ocodeHHo B chepe amzaiiHa. M3ydaroT TEPMUHOJOTHIO MPOBEACHUS

Teﬂe(l)OHHBIX NneperoBopoB, B TOM 4YHUCJIC C UCITIOJIb30BAHHUEM I_[I/I(prBBIX CCPBHUCOB.

Kynomypno-meopueckoe socnumanue: noHuUMaHue COYUANbHOU 3HAYUMOCIU UHOAZLIYHOL
KYIbMYypbl NPOUCXOOUM Y 00YUAIOUUXC NOCPEOCMBOM AHAAU3A U OdlbHeUue20 00CYHCOeHUs. HA
UHOCMPAHHOM 53bIKEe MeMbl 2100aIU3ayuY, ee 3aKOH08, d MAaK»ce O0CODEeHHOCMU Be0eHUs
MeANCOYHAPOOHBIX NePe2o8opos.

Tema 1.2. Global Marketing

OOyuarommuecs n3y4aroT 3aKOHbI MEXIYHAPOIHOTO MapKETUHTa; 3aKOHOMEPHOCTH Pa3BUTHUS
MApKETUHIOBOW CHUCTEMBI.

Tema 1.3. Design Promotion

OOyuaronyecss 3HaKOMATCS € METOJAaMM M CPEACTBaMHU IPOJBMKEHHUS PA3HOIO poja
Ju3aiiHa IS Pa3IMYHBIX LIEJIEBbIX ayIUTOPUH, a TAKXKE PHIHKOB Pa3IMYHbIX CTPaH.

Tema 1.4. Global Advertising

OOyuaromiyecss 3HaKOMATCS ¢ pa3IMYHBIMU BUJIAMH PEKJIaMbl, METOJIAMU PEKJIaMUPOBAHUSI.
VYuyarcs, Kak NpaBWIbHO MPOBOJUTH PEKJIIAMHYIO KaMmIaHuio. M3ydaroT ¢pa3el, HeoOXoaumsele s
MIOCTPOEHHUS yCTIEIIHON Mpe3eHTanuu. HauBuayanbHas Ipe3eHTalus 1o TeMe.

Tema 1.5. Branding

OOyuaroryecsi 3HAKOMSTCS C TeMoW Ha mpumepe MmupoBbix Mapok: IBM, Coca-Cola,
Disney. OO0cyxaatoT mpoOiieMbl, CBA3aHHbIE C MUPATCTBOM M MYTH WX pelneHus. M3ydeHue
TEPMHUHOJIOTHHM, HEOOXOAMMON JUId TPOBEACHUS JIEJOBBIX IIEPErOBOPOB U  cOOpaHuit
MEX1YHapOJHOIO YPOBHSI.

Kynomypno-meopueckoe socnumanue: noHumanue 0COOEHHOCMEN MENCKYIbIYPHO2O
npogheccuonanbHo20 83auMo0eucmeus NPOUCXO00UM Y 00VUAOWUXCA NOCPEOCNEOM KOMMYHUKAYUU
Ha UHOCMPAHHOM 53bIKe C Yeabl0 00CYIHCOeHUs NPODTIeM, C8A3AHHBIX C UMEHAMU pAod 2100ATbHbIX
KOMNAHUU, U nymeul ux peuleHusl.

Tema 1.6. Global Advertising Campaigns

O6y11aIOIJ_II/IeC$I SHAKOMSTCA C PA3JIMYHBIMH BHUAaMHU PCKIIAMHBIX KaMITaHWM. PaCCManI/IBaIOT
HpI/IMepH YCHeIHHI)IX nu Heynaqux peKJ'IaMHHX KaMHaHI/If/'I 10 BCGMy MI/Ipy

Tema 1.7. Business Media

O6yT{aIOIJ_II/ICC$I SHAKOMITCA C PAa3/IMYHbBIMHA BUJAaMH CPCACTB MAacCOBOU I/IH(I)OpMaI_II/II/I.

AHaJ'II/ISI/IpyIOT H onpeaACIAOT CaMbIC YCIICIIIHBIC U HCYAAYHBIC.



Paznen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaromuecss M3y4darOT HauOosiee BaKHBIE (AKTOPhI, HEOOXOIWMBIE ISl TIONYYCHHS
paboThel. M3y4aroT crocoObl YCHENTHOTrO MPOXOXKISHUS U MpoBeAeHus cobecemoBanus. M3ydaroT
TCPMHHOJIOTUIO, H606XOI[I/IMyIO AJIsL IPOBCACHUA COBCIJ_IaHI/Iﬁ BHYTPU KOMITaHHH. BI/I[[BI PE3rOMC.
OOyyaromuecs y4arcsi COCTaBIsATh PE3IOME.

Kynemypro-meopueckoe 6ocnumanue: ocosmanue ceoe2o mecma u poiu 6 Oyoywei
NPOGeCcCUOHANbHOU  0eAMENbHOCMU  OCYWECMEIACMC NYMeM aHAAU3A 0CODEHHOCMell NOUCKA
pabomol, 6e0eHUsL REPE208OPOE HA UHOCMPAHHOM A3bIKE, NPOBEOCHUS COBCUIAHULL.

Tema 2.2. Trade

OOyuarommecs: 3HAKOMSATCS C Pa3IMYHBIMH BHIAMU TOProBiu. M3ydaioT 0coOEHHOCTH
BHEIIHE W BHYTPEHHEH TOProBIH. 3HAKOMATCS C MpaBWIaMH OQOPMIICHUS aKKpEIUTHUBA.
COBEpIICHCTBYIOT HAaBBIKH BEICHHS NIEPETOBOPOB, U3YYAIOT PA3IWYHbIC PUEMBI IS JOCTHIKCHUS
HanOosee 3PPEKTUBHOrO pe3ysibTraTa, B TOM YHCIEC C MOMOIIbio Z0om, Google-moxkyMeHTOB,

Yandex- 0OKyMEHTOB, 3JICKTPOHHBIX OUOJIHOTEK.

Tema 2.3. Organization

OOyuaromuecs 3HaKOMSTCS ¢ BHJaMu KomnaHuil. M3y4aroT mpuémsl, criocoOCTBYOIINE
CO3/1aHMIO OnaronpusTHOW pabouell cpelpl. 3HAKOMATCS C NMPaBUIIAMU U CTPYKTYpamH OOIEHUs B
cdepe OuzHeca.

Kynemypno-meopueckoe __6ocnumanue:  opmuposanue  NOHUMAHUA — OCOOEHHOCMel
MENCKYIBMYPHO2O NPOPDECCUOHANLHOZO B3AUMOOCCBUS. NPOUCXOOUM NOCPEOCMBOM  AHANU3A
PAa3IUYHBbIX MUN08 KOMNAHUL, O0COOEHHOCmeU 6biCMPAUBAHUs NpAUl U CMPYKMYpbl 0108020
obuenus 8 npogeccuonalvbHoll cgepe.

Tema 2.4. Money

3HAKOMCTBO C q)HHaHCOBBIMI/I OTHOHICHUAMHU B DKOHOMUKE U UX Fpa(i)I/I‘-IeCKI/IM OTPAKCHUCM.
OOy4eHue coCTaBJIEHUIO U HATMCAHHUIO OTYETOB.

Paznen 3. Marketing Strategies

Tema 3.1. Ethics

3HaKOMCTBO C 3THUKOM B cdepe OH3HEca U pa3IMyHbIMU HOpMaMu 3THKeTa. OOCyxkaeHue
npoOeM Koppyniuu U 60pb0bI ¢ Heil. O0yyaromuecs U3ydarT TEPMUHOJIOTHIO TI0 JIAHHON TeMe,
JUIS HAXOXKJICHUS BBIXOJ1a U3 CIOXHBIX IKOHOMHUYECKUX CUTYaIUH.

Kynemypro-meopueckoe socnumanue: MECKYIbIMYPHOE npogheccuonanrvHoe
83aumooeticmaue npouUcxooum 6 COHAHUU 00yuarwuxcsa 61azo0aps anaiusy u OdlbHetuemy
00CYIAHCOCHUIO MAKUX NOHAMULL, KAK dMUKA, KOPPYNYUSL, IKOHOMUHECKAs CUMYayusi U cnocoowl ee
VAYUULeHUS.

Tema 3.2. Change in a Design sphere




OObyuaromuecs y4arcs BbIpaXaTh CBOM MBICIH MO TeMe u3MeHeHHus. Kak B moBcelHEeBHOI
JKU3HU, TaK U B chepe On3Heca. YdaTcs MpaBWIaM HAMUCAHUS OTYETOB. COBEPIICHCTBYIOT HABBIKH

IIPOBE/ICHUS COBEILIAHMIA.

Tema 3.3. Marketing Strategies

OOyuarommecs: 3HAaKOMATCS ¢ TepMHUHOM «CTpaTerus» B 1enoM. M3ydaioT BHIIBI CTpaTerHii
U TAKTHK, HEOOXOIMMBIX MJIsl JOCTH)KEHHUS, MOCTaBICHHON Lenu. M3ydaroT pasznuuus Mexny
TEPMHUHOM CTpPATECrud MW TaKTHKaA. PasButne YMCHHI;'I W HAaBbBIKOB IIPUHATHA peI_HeHI/If/'I.
PaCCManI/IBaI-OT Pa3JIMIHBIC BUIbI MAPKCTHUHI'OBBIX CTpaTeFHfI.

Kynomypno-meopueckoe socnumanue: oco3HaHue ceoe2o mecma u poau 6 0Oyoyuje
npogheccuoHanbHoll OessmerbHOCmu (opmupyemcs y 00y4aromuxcs uepes NOHUMAanue U pasiudeHue
NOHAMUL, NPOeYUPOBAHUID CB0e20 HNOHUMAHUSA 68 OMHOWEHUU NPOPdecCUOHAbHOU cghepbl
0esmenbHOCMU, OCO3HAHUIO CILOXCHOCIMU NPOYECca NPUHAMUS PeUeHUl.

Paznen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMU pa3HBIX CTpaH, MOBEACHUEM IIOJeH, HX TpagulusIMU U
oObryasiMu. OlleHKa M aHajid3 UX BIMSHHS Ha BeleHue OusHeca. 3HAKOMCTBO C OCOOEHHOCTSIMH
BeJICHUs1 OM3HEca ¢ BOCTOYHBIMHU JIEIIOBBIMU NapTHepamu. Pa3paboTka COOCTBEHHBIX CTpAaTErHil B
JaHHOM cdepe.

Kynemypno-meopueckoe socnumanue: coyuanbHas 3HAYUMOCMb UHOAZBIYHOU K)JIbMYpbl
dopmupyemcsa 6 cosHanuu odyuaroujecocs 0O1a200aps aHaiu3y u OdlbHeuuemy 00CYHICOeHUI
ocobenHocmell KyIbmyp pasublx CHMpaH, ux pasiuyull U nonvimKe camoCmosamensHo paspabomams
C8010 cmpamezuro 8e0eHust OU3Heca 8 UHOA3LIYHOM NPOCMPAHCIEe.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMH JIUJEpPAMH B TOJIUTHKE W dKOHOMHKE. OOCYyXIeHHE KadyecTB
Tujepa, pacuiupeHre JEeKCHK 1o Teme. CTyAeHTHl MOJy4yaroT TPEJICTAaBIEHHEe O HaBbIKaxX
yIpaBlIeHUs] KPYMTHBIMH, MUPOBBIMU KOMITAHHUSIMH.

Kyﬂbmypﬁo-meopqecme eocnumdaHue. qbopMupoeaHue NORUMAHUA O MEINCKY/IbNYPHOM
npogeccuoHanbHOM 83aUMOOEUCMBUU OCYULeCmEIssemcs 01a200aps AHANU3Y HA UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoesblx ﬂu()epoe U 2100aNbHBbIX KOMRAHUL.

Tema 4.3. Competition in a Design sphere

OOyuaronyecs: 3HaKOMATCS ¢ SKOHOMHYECKUM TEPMHUHOM «KOHKYPEHIHS» U €€ BHJAMH.
W3yualoT BIUSHUE KOHKYPEHIIMHM Ha COCTOSIHHE PA3iIMUYHBIX PBIHKOB. PaccMaTrpuBaiOT OCHOBHBIE
CTpaTeruu JIOCTHKEHHUS KOHKypeHTocrmocoOHocTH. OOyuaromuecss pa3pabaThiBalOT — CBOU
COOCTBEHHBIE CTpaTerMyecKkue JEWCTBUS JJs TPEOJIOJIEHUs MPENsSTCTBUH B  pELICHUU
MOCTaBJIEHHBIX 3a/1a4.

Pa3nen 5. Business vision

Tema 5.1. Innovations in a Design sphere



OO6yuaromuecst 3HAKOMSITCS C pa3IMYHBIMU U300PETCHUSIMH, IPEUMYIIIECTBEHHO B chepe
nu3aiiHa. O0CyKIal0T HEOOBIYHBIE U300PETEHUS, UCIIOJIb3YS JIEKCUKY 10 JaHHOHN TEME.
PaccmarpuBaroT nmpenMyIecTBa HHHOBAIM B cepe pbiHKa. M3ydatoT METOAbI YCIIEITHOTO
npeacTaBieHus nHGopMauu B opMe mpe3eHTarui, B ToMm uncie ¢ momotisto [111: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronyecss M3y4arOT MOHATHE OKpPYKalollas Cpeda BO B3aMMOCBS3U C BEICHUEM
OusHeca. BiusHMe pa3iIWyHBIX KOMIAHUI HA COCTOSHUE OKpYXAaromled cpeibl. 3HAKOMSTCS C
pa3IMYHBIMU KOMITAHUSMH, KOTOPbIE BHOCST BKJIAJ] B COXpaHEHUE OKPYKAIOIIEH CPeIbl.

Kynomypno-meopueckoe ocnumanue: o0cosHanue ceoe2o mecma u poau 8 0yoyweu
npoghecCcUoOHaNbHOU 0eamMeNbHOCMU NPOUCXOOUM NOCPEOCMBOM aHANU3A U3MEHEeHUll 6 OusHec-
cghepe noo ozoeticmsuem UsMeHeHUll, NPOUCXOOAUWUX 8 OKPYICalouell cpeoe.

Tema 5.3. Franchising

OOyuarommuecs 3HAKOMSTCS ¢ TEPMUHOM «(paHIIU3UHT: Bblaua KOMIIAHUEH JIMIIEH3UH Ha
MPOU3BOJICTBO WJIM TIPOAAXy TOoBapa moa e€ Mapkoi (dhpaHmmsbl)y. M3ydaroT HEOOXOIUMYIO
TEPMHUHOJIOTHIO Ha TPHUMEPAX Pa3IMYHBIX MEXAYHApPOIHBIX KommaHui. HaxomsT mpumepsl Ha
PoccuiickoM pbIHKeE.

Tema 5.4. Business communication

OOyuaromuecst 3HaAKOMATCS ¢ TEPMUHOJIOTUEH M TOHSATHEM OM3HEC DTUKETA, ISl BEICHHS
JIETIOBBIX TIEPETOBOPOB. YITyUIIatOT CBOM HABBIKM OOIIEHHMS B JICJIOBOM Cpeie.

KWZleVDHO-WlGODUQC‘KOe eocnumdaHue. qbopMupOGaHue NORUMAHUA O MEJNCKY/IbNTYPHOM
I’lpO¢€CCMOHCl]ZbHOM 83aumooeticmeuy npoucxodum HA npumepe COo6epuleHCme06aHUsl HABbIKO6
KOMMYHUKayuu Ha UHOCMpPAHHOM A3blKe C YEJ1bio YCNeuHoco 6eoeHUsl 0eN06bIX nepecoeopos.

Pa3znexn 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

O6y‘{aIOH1HeC$[ 3HAaKOMATCA C IIOHATHCEM MCHCIXMCHTA, €TI0 3HA4YCHHUCM. O6yqafomnec;1
3HAKOMATCA C TCPMHUHOJIOT Heﬁ, HeO6XO,[[PIMOI>’I IJig - OMUCaHUuA YCPT MOJOXKHUTCIBHOTO U
OTPHUILATEIHHOIO YIIPABJICHIA.

Tema 6.2. Customer Service

OOyuaromyecss paccMaTpUBAIOT CHCTEMY OOCIYKMBAaHHS TOKynareneid. AHaIU3UpPYIOT
pasHuny MCXKIAy TCPMHUHAMU «ITIOKYIIATCIIb», «HOTpe6I/ITCJIB», «KIIUECHT». I/I3yqa10T pasHUuLly CUCTEM

obOcmy>kuBaHUs MMOKynaTesneil B Poccuu u 3arpanuiiei.

Kynemypno-meopueckoe socnumanue:  0cosHanue  YCHEUHOCHU __MeNCKYIbIYPHO2O0
NPOPDECCUOHANTLHO20 63AUMOOCICMBUSL RPOUCXOOUM Yepe3 YCMHbINL 0OMeH HA UHOCTPAHHOM S3biKe
uoesMu U MolCIAMU N0 NOBOOY cmuiell NPOpecCUoHAIbHO20 U ObIM0B020 00WeHUSA OISl peuleHUs
npobIeM KOMMYHUKAYUU.

Tema 6.3. Team Building


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OO6yuaromuecss U3y4aroT CIOCOOBI pabOThl B KOMaHJE, OOCYXXIAIOT HJEH, KaK COo31aTh
YCIEMHYI0 KOMaHTy. V3y4aroT IEKCUKY TI0 TeMeE.

Kynomypno-meopueckoe  eocnumanue:  ¢hopmuposanue  coyuanrvHor — 3HAYUMOCU
UHOA3ZLIYHOU KYJIbMYPbl NPOUCXOOUM HA npumepe uoei GopmMuposanus KOMAHO, ONpeoeneHus.
poietli 8 KoMaHnoe, YCneuwHOCmuy U pe3yibmamueHoCmu KOMAaHObl U KAHCO020 ee UleHd.

Tema 6.4. Risk in Marketing

O6y‘laI-OI_HI/IeC$I 060y>KI[aIOT BHUAbI ITOBCCAHCBHOI'O pUCKAa W PHUCKaA B 6I/ISHCCC, a UMCHHO B
MapKeTUHTOBO# cdepe. PrUck, KOTOphIii MOKeT OBITh MOJYYEH B XOJI€ Mpollecca TIIodanu3anuu, a
TAKXKEC IpoHeccca JIOKaJIn3aluu.

Tema 6.5. Crisis in a Design sphere

O6yt1ar0umec;1 O6CY)KILaI-OT BOIIPOCHKHI I10 TEME KPHU3HUC B CUCTECMC MAPKCTHUHTIA. 3HAKOMSATCS C
Pa3JINYHbIMU CUTYAUUSIMHU, BbI3bIBAIOIIUMHU KPHU3UC. I/Isyqa}oT IMyTH PCIICHHU BbIXOJa U3 KpHU3UCA.
I/I3yqa10T IMpUEMBI 3allpallluBaHUA I/IH(bOpMaIII/II/I B CJIOKHBIX OJKOHOMHUYCCKHUX CUTyalUAX U

T'paMOTHO OTBCYATh HA ITOCTABJICHHBIC BOIIPOCHI.

Paznen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

Ob6yuatomuecss n3ydaroT Temy «lmobamuzamus». CrnocoObl M METOJbI, MPUBOISIINE K
Fn06am/13am/m. I/I3y‘IaIOT JICKCHUKY IIO TEMC. IlonoxxurensHble U OTPHULATCIBHBIC TTOCICACTBUA
nponecca FJIO6aJII/I3aI_II/II/I. MCTOI[LI BXOXJICHHS B MHpOBOfI PBIHOK.

Kynemypno-meopueckoe  eocnumanue:  gopmuposanue  NOHUMAHUA____COYUATbHOLUL
SHAUUMOCMU ~ UHOSA3LIYHOU  KVIbMYPbL NPOUCXOOUM 6 npoyecce aHAIU3A U  0OCYHCOeHUs.
nociedcmauil npoyecca 2106anuzayuu, 0CodeHHocmel MexcOyHapoOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

O6yqafoumeca 3HAKOMATCA C HCTOpHeﬁ CO31aHusd KOMIIaHHMH, C €€ OCHOBATCIIsIMMU.
OO0cCyX1atT NpeuMyliecTBa U HEJJOCTaTKU ATONH KOMIIaHUH; €€ MaPKETUHTOBYIO TIOJIUTHKY.

Tema 7.3. Success in a Design sphere

I/I3yqa10T JICKCUKY TII0 TCMC «Ycmex». 3HaKOMITCA C TCpMHHOJ‘IOFPIGfI Ha TIpUMEPE
YCIICHIHBIX KOMIIAaHUU H J'IIOI[Cf/i. COBCpH_IeHCTByIOT HaBBIKU BCIACHHA IICPCTOBOPOB. I/I3yqa10T
KayecTBa, KOTOPbIMH 00J1aJ]aeT YCIEIIHBIH YeJIOBEK.

Tema 7.4. Marketing for General Motors Company

I/I3yqa10T HUCTOPUTIO KOMIIaHHH, 3aHUMacMo¢C MECTO Ha MI/IpOBOﬁ apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHMMaemMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTHKY.

Tema 7.5. Failures in a Design sphere



OOyuaromuecss H3ydalOT TMPUYUHBI Kpaxa KommaHuid. I[lyTm BbIXOJa U3  CIOXKHBIX
HKOHOMHUYECKUX cUTyanuid. O030p PHIHKOB, KOTOPbIe 00aHKPOTHIIUCH.

Tema 7.6. Marketing for Microsoft Company

W3y4yaioT wHCTOpUIO KOMIIAHMM, 33aHMMaeMOE€ MECTO Ha MHPOBOM  pPBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHumaemoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTUKY.

Tema 7.7. Marketing for Virgin Group Company

W3y4yaioT uUCTOpUIO KOMIAHMM, 3aHUMaeMO€ MECTO Ha MHpPOBOM apeHe, e€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHuMaemoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIUTHKY.

Tema 7.8. Future of Design sphere

OOyuaromuecs HM3y4arOT MPUYUHBI, IO KOTOPHIM KOMIIAHUU CTAaHOBSTCS TNI00aIbHBIMU.
[Tytu ux pacmmpenus. [IsiTatoTcs ciporHo3upoBaTh S3KOHOMHUYECKOE U MAPKETUHIOBOE COCTOSHHE
CTpaHbl B OyayIiem.

Kynomyprno-meopueckoe nanpasienue 80CnUmMamenbHoll Da60mbl: 4cpe3 NNOHUMAHUEC CYTH

W3MEHEHHH B C(bepe ,Z[H3aﬁHa, 00MeEH HACAMU U MBICIIIMHA HAa NHOCTPAHHOM S3bIKE, Y o6yqafonmxc;1

MMPOUCXOJUT OCO3HAHUEC CBOCI'O MCCTA U POJIM B UX 6yL[y1ueI71 HpO(i)CCCHOHaHBHOﬁ ACATCIIBHOCTH.

7. CAMOCTOSATEJBHASA PABOTA OBYYAIOIIIUXCHA

B pamkax naHHOM yuyeOHOM JUCHUIUIMHBI OOYyYaroIIMEcs BBIMOJHAIOT CAaMOCTOSTENbHYIO
paboTy B BUjEe NOBTOPEHMSI MPOIIEHHOIO MaTepuaia Mo BCEM HU3y4yaeMbIM TeMaM CEMH pa3felioB,
YCTHO ¥ MUCbMEHHO (MMCbMEHHBIE JIOMAlllHUE PabOThl) OTBEYAIOT Ha BOIPOCHI JJIsl TIOJTOTOBKU K
TEKYIIEMY KOHTPOJIO B COOTBETCTBYIOILIEM CEMECTPE, a TaK)K€ FOTOBATCS K UHIUBUIYATbHBIM MU
IPYNIIOBBIM MPE3EHTALMAM JJIs MPOXOXKACHUS NMPOMEXKYTOYHOM aTTeCTalluu MO IUCLUIUIMHE C
UCITOJIb30BaHUEM LU(POBBIX TeXHOJOrui, B ToM umciae ¢ nomouisto III1: PowerPoint, Google
Slides, slidesgo.co.. [TomuMo 3TOro, 0OYYAIOIIUICS OCYIIECTBISIET MOIrOTOBKY HHIMBHIYaILHOTO
BOKaOyIIsipa 10 MpOHIEHHON Teme; paboTy CO CIPaBOYHOM JIUTEpATypoil M clioBapeM; paboTy Haj
OlMOKaMU € UCMOJb30BaHUEM LU(POBBIX WHCTpyMeHTOB. (Multitran.ru, DneKTpOHHBIN ClOBapb
#ABBYY Lingvo 11 cnoBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.;ZNANIUM.COM: snektpoHHO-0nOMMoTeunas cucrema. HOUKOH:

apXMB HAyYHBIX KYpPHaJOB.



8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

Ha xa)xaoM 3aHSTHH KaXI0H TeMBbI BCEX pa3/ieloB HAPSAY C TPAIUIIMOHHBIMU IPUMEHSETCS
TEXHOJIOTHS TPOOJIEMHOTO OOydYeHHs, a HMMEHHO KaXKJO0€ 3aHATHE TPOBOIUTCS B ¢opme
NPaKTUKyMa C WCIOJIb30BaHUEM HU(MPOBBIX MHCTPYMEHTOB ISl PEIICHHs MOCTABJICHHOW 3a/1a4H:

uHTe/UIeKTYyaabHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Ipy wu3ydeHWW JaHHOW JUCHUIUIMHBI WCHOJB3YIOTCS CIEIYIOIIHEe 00pa3oBaTeIbHbIC

TCXHOJIOTHH.

Tema 3ausaTus

Bun odpa3zoBaresbHOI

®opMa npoBeieHUsI 3AHSATUS

TEXHOJIOTHH

Paznea 1. Global Marketing in a Humepaxmuesnas Ienosas | ponesas uepa

Design sphere MEXHON02US.

Tema 1.1. Globalization

Kynomypno-meopueckoe

socnumaniue:

coyuUanbHast SHAYUUMOCTD

UHOA3LIYHOU KYIbIYPbl

Tema 1.2. Global Marketing Hnumepaxmuenas Case Study (pazbop
MEXHONIO2US. KOHKDEMHbIX CUIMYayuil)

Tema 1.3. Design Promotion

TpaduquOHHaﬂ MEeXHOI02UA

Hpaxmuuecxoe 3aramue

Tema 1.4. Global Advertising Hnumepaxmuenas Henosas | ponesas uepa
MexXHON02Us. Case Study (paszbop

KOHKPEMmHbIX Cumyayuii)

Tema 1.5. Branding Hnmepaxmuenas Henosas | ponesas uepa
Kynomypno-meopueckoe MeXHONI02US. Case Study (paszbop

gocnumanue:
MENCKYIbIMYPHOE
npogheccuonanvroe
g3aumooelcmeaue

KOHKDEMHbIX CUMYayull)

Tema 1.6. Global Advertising
Campaigns

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 1.7. Business Media

Tpa()uquOHHaﬂ MEeXHOI02UA

Hpaxmuweczcoe 3arAamue

Pa3znen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynomypno-meopueckoe
socnumatue:

0CO3HAHUe c80e20 MecCma U poau
6 Oyoywell npogheccuoHanbHou
dessmenbHOCMU

Hnmepaxmusnas
MexXHON02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

Tpaaubﬂ/lOHHGﬂ MEeXHOoI02UA

Hpaxmuqecme 3aramue

Tema 2.3. Organization
KVJZbI’I’WDHO-I’I’l@ODQ@CKO@
socnumanue.

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayull)




MEAHCKYTbMYpHOe

npogheccuonanvroe

83aumooeticmaue

Tema 2.4. Money Humepaxmusnasn Case Study (pazbop
MexXHOI02Us. KOHKDEMHbIX CUMYayutl)

Paznen 3. Marketing Strategies Hnmepaxmuenas Case Study (pazbop

Tema 3.1. Ethics MexXHOL02Us. KOHKPEMHbIX CUMYayuii)

Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
s3aumooeticmaue

Tema 3.2. Change in a Design
sphere

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Tema 3.3. Marketing Strategies
Kynomypno-meopueckoe
BOCHUMAHUe. 0CO3HAHUE C80e20
Mecma u ponu 8 6yoyuel

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3aramue

npogheccuoHanbHoll

desmenbHOCMU

Paznen 4. Leadership Hnumepaxmuenas enosas / poresas uepa

Tema 4.1. Cultures MexXHON02Us. Case Study (pazbop

Kyiemypro-meopueckoe KOHKDEMHbIX CUMyayuii)

socnumanue:

COYUANbHASL BHAUUMOCHIb

UHOSAZBIMHOU KYIbIYPbL

Tema 4.2. Leadership Hnmepaxmuenas Case Study (paszbop
MEXHONO2USL KOHKDEMHbIX CUMYayuiL)

Tema4.3. Competition in a Hnmepaxmuenas Henosas / ponesas uepa

Design sphere MEexXHON02Us. Case Study (pazbop

KOHKDEmHbIX CUMYayuil)

Pasgen 5. Business vision
Tema 5.1. Innovations in a
Design sphere

Tpa()uquOHHaﬂ MmMexXHo102uA

Hpaxmuweczcoe 3aramue

Tema 5.2. Business and
environment
KVJZleVDHO-I’I’lGOpHéCKOQ
eocnumdadHrue. OCO3HaAHue ceoeco
Mecma u ponu 6 byoywell
npogeccuonanvHol

oessmeibHoCmu

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 5.3. Franchising

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3ansamue

Tema 5.4. Business
communication
KVJmeVDHO-WI@ODQQCKoe
socnumanrue.
MENCKYIbmYpHOe
npogheccuonanvbHoe

Humepaxmuenas
MexXHOI02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)




g3aumooencmeue

Pa3nen 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

Tpaduo;uOHHaﬂ MEXHOJI02UA

HpakmuueCKoe 3anamue

Tema 6.2. Customer service
Kynomyprno-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeaue

Hnmepaxmusnas
MexXHOoN02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuil)

Tema 6.3. Team Building
KWlbWZVDHO-I’I’ZSODll€CKO€
socnumanue.
COUUAIbHAA 3HAYUMOCMb
UHOSA3LIYHOU KYIbIMYPbl

TpaduquOHHaﬂ MEeXHOoI02UA

HpakmuueCKoe 3aramue

Tema 6.4. Risk in a Design
sphere

Humepaxmuenas
MexXHOI02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis in a Design
sphere

TpaduquOHHaﬂ MEeXHOJI02UA

Hpaxmuuecme 3aramue

Paznen 7. Marketing for Global
Companies

Tema 7.1. Globalization and
Global Marketing
Kvﬂbmvao-meopquKoe
eocnumaHue.

coyuailibHaA SHAYUMOCmb
UHOS3BIYHOU KYTbINY Dbl

Tpaduuuomtaﬂ MexXHoJ02UA

HpaxmuquKoe 3anAamue

Tema 7.2. Marketing for Coca
Cola Company

Tpaaul/ﬂlOHHClﬂ MmMexXHo02UA

HpaKmuquKoe 3aHAamue

Tema 7.3. Success in Design
sphere

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUIMYayuiL)

Tema 7.4. Marketing for General
Motors Company

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 7.5. Failures in a Design
sphere

Tpaduuuowaﬂ MEeXHOI02UA

Hpaxmulteawe 3ansamue

Tema 7.6. Marketing for
Microsoft Company

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3arAamue

Tema 7.7. Marketing for Virgin
Group Company

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3aramue

Tema 7.8. Future of Design
sphere

KVJZbI’I’lVDHO-MGODQQCKOQ
eocnumaHue.

Humepaxmuenas
MexHOoN02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)




coyuanvHas 3HAUUMOCMb
UHOSA3BIYHOU KYIbIYypbl

9. TEKYIIIU KOHTPOJIb YCHEBAEMOCTH Y IPOMEXYTOYHASI ATTECTAIIA
MO AMCIUIIVIMHE

9.1. ®opMbI KOHTPOJISI 10 TUCIHUTIIHHE

Texkymuii KOHTPOJIb.

B nporuiecce nzydeHus yaeOHOM TUCIUTUIMHEI 00yYaronIfecs Y9acTBYIOT B YCTHBIX OIPOCax,
BBITMOJHSIOT TUChbMEHHBIE JIOMAIIHUE U KOHTPOJIbHbIC 3aaHusl. Pe3yabTaTsl BBINOIHEHHS TaHHBIX
BUJIOB PalOT SBJISIOTCS OCHOBAHMEM JJIsi BHICTABJICHMS OLICHOK TEKYIIEro KOHTPOJsS MO y4yeOHOM
JTUCUUIUIMHE. BBITIONHEHNE BCeX 3allaHuil SIBISETCS 00s3aT€NbHBIM Ul BCEX OOYYaronIuxcsl.
OOyuaromuecsi, He BBINOJHUBIIME B TOJHOM O0bEME BCE 3a/laHusi, HE JOIMYCKAIOTCS K ciaaue
9K3aMEHOB, 3aYETOB U 3aYE€TOB C OLICHKOMW MO JTaHHOW y4eOHOW JUCIUILINHE.

IIpomekyTouHas aTTecTanMs.

JUIs  KOHTpOJIE YCBOCHHSI OOYyYAIONIUMUCS JaHHOW JUCHUIUIMHBI YYEOHBIM TUTAHOM
peaycCMOTpeH 3a4eT B 1 1 3 ceMecTpax OOy4eHHs U 3a4€T C OLEHKOU BO 2 ceMecTpe, MPOBOIUMBIE
B (opMe HHIUBUAYalIbHBIX MPE3CHTAMH N0 K3YYEHHBIM TeMaM, M 9K3aMeH B 4 cemecTpe,
NPOBOAMMBIA B (hOpMe HEMOATrOTOBIEHHOTO MOHOJIOTHYECKOTO BBICKA3bIBAHUS IO OJHOW U3
MIPEIOKEHHBIX TEM, OTBETOB Ha BOMPOCHI MAPTHEPA WJIU MPENoaaBaTeis Mocie MpeICTaBIeHHOTO
MOHOJIOTa, TPYIIOBON ETOBOM Mpe3eHTanuu. [Ipu BEICTaBICHUU UTOTOBBIX OTMETOK YUUTHIBACTCS
AKTUBHOCTh OOY4Yarollerocs B paMKaxX KYJIbTYPHO-TBOPYECKOTO HAIPaBICHUS BOCIHTATEIHHON

paboTHI.

9.2. OueHouyHble MaTepHAJIbI (OLIEHOYHBIE CPEACTBA) AJ TEKYIIEro KOHTPOJIA

YCeBaeMoOCTH M HpOMe)KyTO‘{HOﬁ aTrTeCTallMi 10 TMCHHUIIJIMHE

Texkymuii KOHTPOJIb.

OneHouHble MaTepuanbl A TEKYHIEr0o KOHTPOJS MO AWCLUUIUIMHE: B TEUYEHHE
CEMECTpA OCYIIECTBISAETCS IIOYPOUHbIN KOHTPOJIb YCTHBIX OTBETOB (JHAJIOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHHS U MUCbMEHHBIX (ayIMTOPHBIX U JOMAIIHUX) padoT (3amanuit). OreHka
BBICTABIIIETCS 3a pabOTy Ha KaXJIOM 3aHATUM, YUYHUTHIBAIOTCS BCE BHJIBI PEUYEBOl
NeSITeIbHOCTH (ayIupoBaHe, TOBOPEHUE, YTEHUE, MIUCbMO), a TAK)KE YMEHHUE aJleKBaTHO, 1O
TE€ME, OTBETUTh HA BOIPOCHl B paMKax yCTHOTO OIPOCA, BOIIPOCHI KOTOPOIO MPEICTaBICHbI

HUWXKE. OHGHKa BBICTABJIACTCA COOTBETCTBCHHO KPUTCPHUAM OLICHUBAHWAA.

Cnmcok BONPOCOB /1Jisl MOATOTOBKH K TeKylIeMy KOHTPOJIIO B 1 cemecTpe:




@®opMyIMpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJII0 B | cemecTpe MOIHOCTBIO

COOTBECTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Paznen 1. Global Marketing in a Design sphere

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?
12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Cnucok BONPOCOB Jisl IOATOTOBKH K TeKYyIIeMy KOHTPOJIIO BO 2 ceMecTpe:
@®opMyITupOBKa BOIPOCOB K TEKYIIEMY KOHTPOJI BO 2 CEMECTpe IOJHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Paznen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
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What methods of advertising are more effective in each case?



9. What are the most efficient methods of advertising?

10.
11.
12.
13.
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10.

What are the least efficient methods of advertising?
What makes a good advertising?
What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Paznen 3. Marketing Strategies

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pa3nean 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnmcok BONPOCOB /sl MOATOTOBKH K TeKyLIeMy KOHTPOJIIO B 3 cemecTpe:

@opMyIMpOBKAa BOMNPOCOB K TEKYIIEMY KOHTPOJIIO B 3 CEMECTPE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPIKAHUTIO 3aBJIICHHBIX TCEM.



Pa3gen 5. Business vision
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What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

> wnp e
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11.

Pasnea 6. Insights Into Marketing

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Cnucok BONPOCOB /IJisl MOATOTOBKH K TeKYIIEMY KOHTPOJIIO B 4 ceMecTpe:

®opMyIupOBKa BONPOCOB K TEKYIIEMY KOHTPOIIO B 4 ceMecTpe MOJHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3a4BJICHHBIX TCM.

Paznen 7. Marketing for Global Companies

1. Who is responsible for mistakes in companies?



2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?
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Which qualities of a person would be useless for a team work?

IIpomexyTouHas aTTecTANMS MO TUCHUILINHE.

Jlnisi OLUEHKH pe3ylbTaToB OOY4YeHHs MO IUCHUIUIMHE YYeOHBIM IUIAHOM B TIEPBOM
ceMecTpe MPEeAyCMOTPEH 3auyeT, IPOBOAUMBIN B (QopMe MHAMBUAYATbHOU MPE3CHTAIUU 10
teme: “Company History”.

st onieHKH pe3ysbTaToB OOYYEHHS MO JUCIMIUIMHE yYE€OHBIM IIJIJAHOM BO BTOPOM
CeMecTpe TPEAYCMOTPEH 3aueT C OICHKOW, MPOBOIMMBIA B (opMe HWHAMBHIYAITbHOM
npe3eHTanuu 1o teme: “Product Presentation”.

JlJis OLIEHKH pe3yabTaToB OOY4YEeHHS MO JUCIUILIMHE Y4€OHBIM IUIAHOM B TPEThEM
ceMecTpe TMperyCMOTPEH 3a4eT, MPOBOIUMBIN B (popMe WHAMBHIYaTbHOH MpPE3CHTAMU IO
teme: “Bank Presentation (Finance)”.

Jl7is OLleHKH pe3ylbTaToOB OOYYEHHs MO JAMCUUIUIMHE yY4eOHBIM IJIAHOM B YETBEPTOM
ceMecTpe NpeayCMOTPEH IK3aMeH, TPOBOIUMBIN B (popme

1) HemoAroTOBJIEHHOTO  MOHOJOTMYECKOIO  BBICKAa3bIBaHUSA IO  OJHOM U3
NPEJJIOKEHHBIX TEM MPOAOKUTEIBHOCTBIO 1-2 MUHYTHI;

2) oTBeTa Ha BOIpoOCH (3-5) mapTHepa WK MpenojaBaTeis Mociie MpeaCTaBICHHOTO
MOHOJIOT'a;

3) rpymmoBoil gaenoBoil mpe3eHTanuu no Teme “Multinational Company” (3-5

YEJIOBEK).

10. PECYPCHAS COCTABJIAIOIIASA

Jlis mpoBeneHUs 3aHATHM CeMUHApCKOro Tuma (IpakTHYECKUX 3aHATHI) 1Mo JaHHOU
JTUCIUATIIINHE UCTIONB3YIOTCS ayIUTOPUU ¢ yU4eOHOW MeOenbio U Meaua-o00py1oBaHueM (TIPOEKTOp,
9KpaH, HOYTOYK).

Jlns  caMocTOATENbHOM  paboThl  OOy4aroIUMXcs  HMCIOJB3YeTCs  MOMELIEHHe s

CaMOCTOSITEIbHOW paboThl  OOydYarOIIMXCS, OCHAIICHHOE KOMIBIOTEpaMU C HEOOXOAMMBIM



POrpaMMHBIM OOecrieyeHueM M JOocTynoM B WHTepHET U 3JNEKTPOHHYIO HH(OPMAIHMOHHO-

00pa3oBaTeNIbHYIO CPEeNy By3a.

Jlnst  nmpoBeneHuss  KOHTPOJIA

CaMOCTOSITENIbHOW ~ paboThI

00 JaHHOM JUCLMIIJIMHE

WCIIONIB3YIOTCS ayJAUTOPUU C Meaua-o0opyAoBaHUEM (MPOEKTOP, JKpaH, HOYTOYK) M y4eOHOM

MeOeIbI0.

I[HSI MMPOBCACHUA TCKYLICTO KOHTPOJIA YCIICBACMOCTH U HpOMe)I(YTO‘-IHOﬁ arTreCcTaiiuu I10

JAHHOM JMCIUIUIMHE HCIIOJB3YIOTCS ayJAMTOPUU C y4eOHOH Mebenpio M Meaua-oOopynoBaHHEM

(mpoekTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00eceYeHust

Ne

w/n HaumenoBanue Tun pecypca
1 Microsoft Office HHueHSHOHH(_)e COIIAIICHHE Mi(irosoft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046
: : Cy6munen3uonnsiii forosop AO «Co¢rJlaitn
2 Microsoft Windows Tpeita» Ne /131 ot 10.07.2020. Cpok aeicTBust
JIOTOBOpa - OECCPOUHBIH
DOnekTpoHHbIN croBaps #ABBY'Y 00O "ABHM Codteep" TIT OOO" [Iporpam-e
3 Lingvo 11 croBaps 6 si361k0B Volume texHogorun" Ne@8 ot 31.10.2005 (mocrosiHHO-
License Concurent (21-50) #ABBYY JercTByroImas JimieH3us). Cpok neicTBus
Lingvo 11 cioBaps 6 sI3bIKOB JIMIEH3UU - OECCPOUHBIH
KoncynsrantlImoc  cripaBouHo- JIT OOO "KouncynbrantlIntoc ToapsaTT"
moroBop Ne251/02 ot 01.01.2022 (exeroaHo
4 MpaBoOBasi CUCTEMAa OTEYECTBEHHOTO . .
npojuieBaemMsblil). Cpok AeicTBUS JTUIICH3UH -
TPOHSBOACTEA OeccpoUHbIN
P
CJIJ] AO «Co¢rJlaiin Tpeitn» noroop
5 Antusupyc Kacnepckoro Ne291/Tr ot 28.12.2021, munensust Ne 17E0-
OTEUECTBEHHOI'0 MPOU3BO/ICTBA 220119-110841-733-2920. Cpoxk aeiicTBus
norosopa o 11.02.2024
IlepeyeHb ¢cB0OOAHO PACTIPOCTPAHAEMOI0 NPOrPAMMHOI0 00ecreYeHust
N HaumeHoBaHue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10 Plugin
# FreeMind
1 Mynomumeoua 110 4 Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup

# Language Tool
# Beewriter




# Grammarly

2 Ipocmompwux (viewer) # Foxit Reader - Russian

# SeaMonkey
# Google Chrome

3 bpaysep

B cootBerctBum ¢ [lonoxeHnem o CO31aHUU CIELMATIBHBIX YCIOBUHN ISl MHBAIHJIOB U JIUIL C
OB3 wuHpopManmoHHO-TEXHOIOTHYECKass 0a3a 00pa3oBaTeIbHOrO Mpolecca MpeaycMaTpuBacT
UCMOJIb30BAaHUE MATEPUATbHO-TEXHUYECKUX CPEJICTB C YUETOM Pa3IUYHBIX HO30JIOTUH MHBAJIHUJIOB U

st ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JuTEpaTypa

KoaunuecTn
Ne OB
w/n bubauorpaguyeckoe onucanue Tun P —
(9
Cotton, D. Market Leader: Intermediate Business English
1 [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueGHUK 76

ed. - [China]: Pearson, [2013]. - 176 p.

Cotton, D. Market Leader: Pre-Intermediate Business English
o | [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd | yyeguux 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommu1. ¢ DVD-

ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 | [Texcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd | YueOHuK 111

ed. - Slovakia: Pearson, 2012. - 110 p.

MansbkoBckas, 3. B. JlenoBoit aHTIMICKH S3BIK:

YCKOpPEHHBIN Kypc : yuel. mocodue / 3. B. ManbkoBckasi. - yuebHoe
4 | Mocksa : Nndpa-M, 2022. - 159 c. - OBC Znanium. - ISBN HocoGe 9BC
978-5-16-100395-4 (online). - URL:

https://znanium.com/catalog/document?id=399977

ManbkoBckast, 3. B. AHIIIMICKUI S3BIK B CUTYalIHsIX
MTOBCETHEBHOT'O JIEJIOBOr0 0011eHus : yueOHoe nocodue / 3.B. | yuebHoe
S | ManbkoBcKast. - MOCKBa : HNndpa-M, 2023. - 223. - ObC 9bC
Znanium. - Tekcr : anekTponHsIid. - URL: nocobue
https://znanium.com/catalog/document?id=422429

11.2 lonoiHuTEIbHAS JIUTEPATYPA

Ne

u/ bubauorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

2 Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u np.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 | Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:



https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=422429

Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Texct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, . A. IHOCTpaHHBIH S3bIK (AaHTIUHACKUN) B TIPOGECCHOHATBHON

5 | AeaTenbHOCTH : ydeOHoe nocobue / U. A. Vkpaunnen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

Munbsip-benopydesa, A. 1. AHTIIMHACKHI S3BIK : yue0. MOCOOUe IS CTYACHTOB, 00yY.
6 | 1o nHamp. noarotosku "Ucropus uckyccrs" / A. I1. Munbsap-benopyuesa. - 3-¢ usn.,
nor. - Mocksa : Uadppa-M, 2023. - 191 c. - OBC Znanium. - ISBN 978-5-16-103270-1
(online). - URL.: https://znanium.com/catalog/document?id=420282

11.3. CoBpemeHnHblIe npodeccuoHaIbHbIE 0a3bl TaAHHBIX, HH(POPMAIIHOHHbIE

CIIPpaBOYHbIC CUCTEMBbI, 3JICKTPOHHBLIC 0n0JIMOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTpoHHO-OnbmroTeunas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB HayuHbIX xypHasnoB. — URL: http://neicon.ru.

3. OBC TAY: snextponHas 6ubnuoreka [ IneKTpoHHbIN pecypc]. — Pexum noctyna :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKHE YKA3AHUA JJISA OBYYAIOIIUXCSA 11O OCBOEHHUIO
JUCHUITTIMHBI

OcBoeHnne 00yyaromuMCs TUCHMITIMHBI IPENoaraeT nocemneHne NpakTHIecKux 3aHATul,
BBIMIOJTHEHUE MPAKTUUYECKUX 3aJlaHUl, BBINOJIHEHNUE 3aJaHUN NIl caMOCTOSTeNIbHON paboThl. [Ipu
MOJTOTOBKE K IMPAKTUUYECKOMY 3aHSTHIO 00ydarolemycsi HEOOXOAMMO MOBTOPHUTH MPONIEHHBIN
MaTepHal o U3y4aeMoi TeMe, C 11eIbI0 OBbITh TOTOBBIM K YCTHOMY OIPOCY, @ TaKKe MPEe0CTaBUTh
BBINIOJIHEHHBIE THMChbMEHHBIE JOMallHUe 3aJjaHusd. B pamkax AaHHOM y4eOHOW AMCHUIUIMHBI
BbIZIETISIETCSl 0c00ast posib M 3HAUEHUE CaMOCTOSITENIbHOM AeSITENbHOCTH 00y4arolierocs B Mpolecce
oByaaeHus s3pIKoM. Ha Bcex aramax oOydeHus: oOparaeTcsi BHUMaHUE Ha O0OydYeHHE 00y4JaroImnxcs
METOAMKE caMooOpa3oBaHUs, KOTOpas MO3BOJSET UM OBJAJETh NpUEMaMH H3BICUYEHUS
uHpOpPMAllMM U3 TEKCTOB, 3HAKOMHUT CO CIIOCOOaMHU ee mepeladd Kak B YCTHOM, TaKk M B
MMCBMEHHOM BHJE, a Takke B (opmMe JemoBOro MHUChMa, YCTHBIX JOKJIAQI0B, COOOIIEHWN W
MpEe3eHTAINN ¢ UCTI0Ib30BaHUEM LIM(PPOBBIX THCTPYMEHTOB JJIsl PELLIEHUS TIOCTAaBJICHHOMN 3a]auu.

OcBoeHMe TUCIUILTUHBI IPEIoIaraeT BHIIOIHEHNE TPAKTUYECKUX 3aJaHUi (ITPAKTUKH) BO
BpeMsl KOHTakTHOM paboThl C mpemnojaBareieM JUOO B 4achl CaMOCTOSATENBbHOM paboThl. Bcee
MPAKTUYCCKUE 3aJaHUA AVCHHUILUIMHBI IMPEAOCTABIAIOTCA IPEIoaaBaTCJIIMU BO BpEMsA 3aHATHH H
pa3MemialTcs B JOKAIbHON ceTH AKaJeMHUH U AJIEKTPOHHONW MH(POpPMalHOHHO-00pa30BaTeNIbHOM
cpezne. BrimonHeHHBIE MpakTHYeckue padoThl CHAIOTCS Ha MPOBEPKY MPENoJaBaTeio OJHUM M3

CICAYIOUX CIIOCOOOB: MNpEaAOCTAaBJICHUC BBIIIOJIHCHHOIO AJOMAIIHCIO 3aJaHud JIMYHO B PYKU


https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=420282
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

IPENoJIaBaTeso, OTIpaBKa MPENoAaBaTeN0 Ha MOYTOBbIM Ammk. IIpu ornpaBke mpenopaBaTelnto
BBINTOJIHEHHON pabOThl MO MOYTe 00ydaroUIeMycst clelyeT 00eCeuynTh JUUHYI0 UICHTU(DUKAIHUIO.
Kak mpaBuio, B TeMe WM TEKCTe MHCbMa yKasbiBaeTcs: Kype, PO olyuaromierocs, JUCIUILIMHA,
TeMa, 110 KOTOPOH BBINOJIHEHA paboThl. OTENbHbIE IPAKTHUECKUE pAOOThI MOT'YT OBITh IIPOBEPEHBI
Iperno/iaBaTeaeM HelOCPEICTBEHHO B ayIUTOPHH.

JInst  3aKperuieHus TNPHOOPETEHHBIX 3HAaHWM, YMEHHH ¥ HaBBIKOB, I pa3BUTHSA
CHOCOOHOCTEH K €aMOOOYYEHHIO B JUCIUIUIMHE TNPEAyCMOTpEHa CaMOCTOsTeNbHas paborta.
CamocrositenbHas paboTa MOXKET BBINOJHATECS OOyYarOIMMCS JOMa WIM B ayAUTOPHSIX
AkanemMuu, CHEIHMAIbHO OTBEIEHHBIX JJIS  CaMOCTOATENBHOM paboThl M OCHALEHHBIX
HEOOXOMMBIM TEXHHUYECKUM M IPOTrpaMMHBIM oOecmiedenueM, poctynom k DMOC u OBC. lns
YCIICIIHOTO BBIMTOJIHEHUSI CaMOCTOSITENIbHOW paboThl 0oOydaromeMycss pEeKOMEHIYeTCsl 3apaHee
O3HAKOMUTBCS C MEPEeYHEM 3aJaHuil U rpadukoM ee BbIIOJHEHUsA. [loAroToBKa K MpPaKTUUECKUM
3aHATHUAM C TOCIIEIYIOLUIUM YYaCTHEM B YCTHOM OIPOCE MPEAIoaraeT: CuCTeMaTHYeCKOe U3yUeHue
AyTeHTHUYHOTO Marepuaia U3 YyYeOHMKOB H HCTOYHHUKOB JIOTIOJIHUTEILHOW JIUTEPATYpHI;
NOJArOTOBKY HMHAMBHUAYAJIBHOIO BOKaOysspa IO MNpOHJAEHHONW Teme; padoTy cO CIpaBOYHOMN
JUTEpaTypoil W cioBapeM; paboTy Haja ommOkamu. B pamkax naHHOM y4eOHOM AMCHUIUIMHBI
oOyyaroliyecs: BBIIOJHIIOT CaMOCTOATENIbHYIO pa0oTy B BHJE IOBTOPEHUS MPOWICHHOIO
MarepHuaja 1Mo BCEM H3Y4aeMbIM TEMaM JIECSTH pa3lelioB, YCTHO W NMHUCHbMEHHO (IMCHbMEHHBIC
JOMalIHue paboThl) OTBEYAIOT HAa BOMPOCH JUISI TOATOTOBKM K TEKYIIEMYy KOHTPOIIO B
COOTBETCTBYIOLIIEM CEMECTpEe, a TaKKe TOTOBATCA K HWHAMBUAYAJIBHBIM WM TIPYIIOBBIM
IpPEe3eHTAlMAM JJIs IPOXOXKACHUS IPOMEXYTOUHON aTTeCTalluy 10 TUCLUIUINHE.

Jlnst  BBIMOJMHEHUS TPAKTUYECKHX 3aJlaHMi  CaMOCTOSITEIbHOM paboThl 1O  JTaHHOM
JUCIUIUIMHE B JIOMAIllHUX YCIOBUSX (3a mpenenaMu AxajgemMuu) oOydaromemycss HeoOXoIuM
NEepCOHANbHBIN KOMIIbIOTEp (TUIAHIIET) W mporpamMMHbii maker Microsoft Office He Hmxke 10
Bepcuu. CamocTosiTenbHas paboTa CONPOBOXKIAETCS METOANYECKMMHU YKa3aHUSIMHU, pa3MeIleHHbIMU
B JIOKQJBHOM ceTH AKaJeMUU U DJIEKTPOHHON WH(GOPMAIMOHHO-00pa30BaTEIbHOM cpejie.
Mertoandeckne yKka3aHWs coaepkaT (QOPMYIHMPOBKY 3alaHusi, TPUMEPHYIO TEXHOJOTHIO
BBITOJIHEHUS, (hopMaT caauu BBIMOJHEHHOM paboThl. llpenonaBarens BO BpeMs ayaIuTOPHBIX
3aHATUH 3apaHee 00CYXXIaeT ¢ 00yJaroIUMHKCS 3a/laHle CaMOCTOATENbHOM paboThl U MOPSAIOK ee
cmaun. KoHCymbTanui 1O BBITIOJHEHUIO CaMOCTOSITENIBHBIX paboT, OOCYXJIEHHE OTMETOK |
JOTTYIIIEHHBIX OMIMOOK, 3allUTa OTIENBHBIX BHIOB CAMOCTOSTENFHBIX pabOT OCYIIECTBIISIETCS BO
Bpems KCP Ha kadenpe nausaiiHa win B ayIuTopuM 1o pacnucanuio. KoHcynbranuu
IPEToJIaBaTeNs MO BBITOJHEHUIO CAaMOCTOSATENBHOM paboThl MOTYT OCYIIECTBIIATHCS MOCPEICTBOM
acuHxpoHHoro (mouta, OWOC) wu cuHXpoHHOro (zZoom, CeTH) KOMMYHHUKAIIMOHHOIO

B3aUMOJICHCTBUSL TIO TIPEABAPUTEILHON JIOTOBOPEHHOCTH C TIperojiaBaresieM. BrIonHseMbie



caMoOCTOsITeNIbHbIE pabOThl SABJISIOTCA DJIEMEHTAaMH TEKYIIETO KOHTPOJS U  OLICHUBAIOTCS
nmpenoaaBaTcICM. HOJIy‘-IeHHBIC OTMCTKH YUYHUTBIBAIOTCSA IIPU BBICTABJICHHUU 3a4CTa, 3a4€Ta C
OIICHKOM, DK3aMcHa.

@DopMoii TPOMENKYTOUHOTO KOHTPOJISI BHICTYIAET 3a4eT, 3a4eT C OLIEHKOM, K3aMeH. 3ayer,
IPOBOAMMBINA B (hOpMe HHAMBHUIYATBbHOM MpPE3eHTAlMM 1O H3YYEHHOH TeMme, BBICTAaBISETCA B
IIEPBOM M TPEThEM ceMecTpax oOyueHus. s OLEHKM pe3yabTaToB OOy4YeHUsS 0 JUCLUILIMHE
y4eOHBIM TUTAHOM BO BTOPOM CEMECTpE MPEIYyCMOTPEH 3a4eT C OIEHKOM, MPOBOJAMMEIN B dopMme
WHAMBUAYAIIbHON Tpe3eHTaluyd M0 U3yuyeHHOM Teme. B ueTBeproM cemectpe oOydeHus
IPEeyCMOTPEH JK3aMeH, NPOBOAMMBIA B (opMe HEmOArOTOBICHHOIO MOHOJIOIMYECKOTO
BBICKA3bIBaHUA I10 OHHOﬁ H3 NPCIIOKCHHBIX TEM IMPOAOJIKUTCIBHOCTBIO 1-2 MHHYTBI; OTBCTA Ha
BOmpochkl (3-5) mapTHepa WM MpenojaBaTelNiss MOCNe MPEICTABIEHHOTO MOHOJOTa; TPYMNIIOBOM
JIEJIOBOI Mpe3eHTaIuK 10 u3ydyeHHOW Teme. Kpurepuu BbICTaBIEHHS 3aueTa, 3a4eTa C OILEHKOIA,

OK3aMCHA O3BYYHBAKOTCA MPCTIOAABATCIIEM Ha IIEPBLIX 3aHATUAX 110 AUCHUILIINHE.

13. IUCT COI'TACOBAHUSA



CocraBui:

3aBeayroniuii Kadeapoit HHOCTpaHHBIX S3BIKOB W
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