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1. OBLIAA HUH®OPMALIUA O JUCIUIIJINHE

Pabouass mporpamma nucturuimHbl «MHOCTpaHHBIA S3BIK» COCTABJICHA HAa OCHOBAHHH
(denepasbHOrO TOCYAApCTBEHHOTO O0pa30BaTEIbHOIO CTAaHIApTa BBICIIETO OOpa30BaHHS 110
HampaBieHuto  moarotoBku 54.03.01  [[uzaiin (ypoBeHb  OakamaBpuaTa),  YTBEP)KICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHMS Poccuiickoit denepanuu
ot 13.08.2020 r. Ne1015 u yueOHoro maHa HanpasieHus noarotoBku 54.03.01 [dwuzaitn, npoduib
(mporpamma GaxanaBpuara) «I'padrka KOMIOBIOTEPHBIX UTP U AHUMALIHS.

TpynoemMkocTs AUMCHUIUIMHBL: 16 3.€. / 576 akageMHUYEeCKHUX YacoB, B TOM YHCIIe 352 4acoB
KOHTaKTHOM paboThl M 188 yaca caMOCTOSITEIbHONM PabOTHI 00 YJAFOIIIMXCSI.

Pacnpeuene}me YacoB JUCHMIVIMHBI 10 CEMECTpaM M BHAaAM 3aHSITHH (l'lO y‘leﬁHOMy

TJIaHY)
KoJunyecTBo 4yacoB
Bup yuyeoHoii padotbi Beero no Cemecrpet
yueouomy | 2 3 4 5/6(7]8
ILUIAHY
KonTakTHas padora (Bcero): 352 60 96 88 108
B ToMm uucie:
Jlexuuu
IIpakTuueckue 3aHATUs 336 56 92 84 104
KonTposb camoctosiTenbHON
pabotel (KCP) 16 4 4 4 4
CamocrosiTesibHas padora 188 48 48 56 36
(Bcero):
Buael npoMexyToOUHOM Jauer ¢ SK3aMeH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OLICHKOM 36

3a4eT ¢ OLEHKOI)
ObIIAS Yackr: 576 108 | 144 | 144 | 180
TPYA0EMKOCTH
JTUCHMILIMHBI: 3.8.: 16 3 4 4 5

2. TEJH U 3AJAYM JUCTHUTLINHEI

JlaHHas AMCLUIUIMHA 10 CBOEMY XapaKTEpPy SBIAECTCI KOMMYHUKAaTUBHOM M HAaIlpaBJIEHA Ha
dopMHpoBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUPOBAHHE CIOCOOHOCTH U TOTOBHOCTH
HCITOJIB30BaTh NHOCTPAHHBIN SA3BIK KAK MHCTPYMEHT B CUTYAllMU PEAJIbHON KOMMYHHUKAIUU.

JlucuuniuHa UMeeT CBOEH 11eNIbi0 cpOPMHUPOBATh U PA3BUTH SI3BIKOBBIE U PEUEBbIE HABBIKU
U YMEHHUS B ayJUPOBAaHUM, YCTHOW peuM (JUAJIOTMYECKON M MOHOJIOTMUYECKOM), YTEHUH U MHUCbME
JUISL OCYLIECTBJIEHHUS YCTIEITHOM KOMMYHMKAIMH, B TOM YHUCIIE (B KOMaH/€) HA MHOCTPAHHOM SI3BIKE.

AKTyalmbHOCTh JTaHHOM paboueil mporpaMMbl 00yCJIOBIEHA CTPEMHUTEIbHBIM Pa3BUTHEM U
BIUSHUEM LU(POBOKH SKOHOMHUKM Ha (OPMHUPOBAHHE KIIOYEBBIX KOMIETEHIMH M MOATOTOBKY

BOCTPEOOBAHHBIX CTIEITUAINCTOB B cpepe au3aitHa B COBPEMEHHOM MHpE.




B ycnoBusix nudposuzanuu BaxxHo (GOpMHUpPOBAHHE, OJEPKAHUE U PAa3BUTHE HABBIKOB B
chepe UHGDOPMAIMOHHBIX M CKBO3HBIX TEXHOJNOTHH JJisi OakalaBpoB, YTO CIOCOOCTBYET
JOCTIKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha DBIHKE TpPYIa,
6osee 2 (HEeKTUBHON aganTaliy B HOBBIX YCIIOBHSIX.

B pesynbrare ocBoeHuss pabouell MporpamMMmbl TUCIHUILUIMHBI OOYYarOIIUECs OBJIAJCIOT
COBPEMEHHBIMH KOMIIETEHIISIMUA, COPMHUPOBAHHBIMHU IO 3alpochl paboToaaTeNieii U ¢ y4eToM
norpeOHOCTe  1U(POBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymed npodeccnoHaIbHON
JESITEIbHOCTH BBIITYCKHUKA B paMKax HampasiieHus «/luzaiiny.

Leab AMCUMIUIMHBI - TOBBIILIEHUE WCXOJHOTO YPOBHS BIIAJIEHUSI HHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TNpeAbIAyIIeH CcTyrneHu oOpa3oBaHus, W (QOpPMHUpOBAHHE Yy OOYYarOIIUXCS
HEOOXOJMMOTO U JIOCTAaTOYHOT'O YPOBHA KOMMYHHKAaTHBHONH KOMIICTCHLIMM JJISl PEIICHUS
COLIMATTbHO-KOMMYHHMKATUBHBIX 33Ja4 B PAa3IUYHBIX 00JacTAX OBITOBOM, KYJIbTYpHOH U
pohecCHOHANBEHOM IEATENILHOCTH MPHU OOIIECHUH ¢ 3apyO0eKHBIMU APTHEPAMH, C UCIIOJIb30BAHUEM
UH(POPMALMOHHBIX U HU(PPOBBIX HHCTPYMEHTOB, a TAKXKe I JabHEHIIero caMooOpa3oBaHusl.

BocnurarejqbHas Uedb JUCHUIUIMHBI UMEET KYJIBTYPHO-TBOPYECKYIO HANPaBICHHOCTh U
HaIleJIeHa Ha CO3[aHHe MOCPEICTBOM WHOCTPAHHOTO SI3bIKa YCJIOBHMM JJIsi Pa3BUTHUSL TBOPUECKUX
CIOCOOHOCTEN O00ydYaromIMXCsi, BKIIOUYEHHE UX B pa3lUYHble BHUJBI COLMAIBHO 3HAYMMOUN
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3SMOXHOCTh (DOPMUPOBAHHSI OPUTUHAIEHOCTH MBIIICHHS,
a TaKk)Ke peasn3aiiy JTIHOCTHO OPUEHTHPOBAHHOTO ITOAX0/1a B MPO(hecCHOHAIBLHOU cdepe.

3agayu JUCHMILINHBI:

. dbopmupoBaTh y OOyYalOIUXCS 3HAHWS, YMEHHMS M HaBBIKM B 00JIACTU YCTHOM |
MUCHbMEHHOW MPaKTUKU Pa3rOBOPHOI U PO eCcCHOHATBLHO-EI0BOM PeUr U UCIOIb30BAHUE
UX B IpOoeCCHOHATBHOM JIeSTENTbHOCTH 110 HAIIPABJICHUIO MOJITOTOBKH;

. O3HAKOMHUTH OOYyYaroIUXcsd C OCOOCHHOCTSMM JIEKCHYECKOM CHCTEMBl H3y4aeMoOro
WHOCTPAHHOTO $3bIKa, (PYHKIIMOHAILHOW M CTHJIMCTHYECKOW MU QepeHranneil s3pIKOBbIX
CpeAcTB, HamOoJee NPOAYKTHBHBIMH CIIOBOOOPA30BATEIBHBIMH MOJIEISIMUA H3y9aeMOTO
WHOCTPAHHOTO $3bIKa, B TOM YHCIIE C CTIOJIh30BaHNEM U (PPOBBIX CEPBUCOB;

o COBEPIICHCTBOBATh HABBIKM pACIIO3HABAHUS W TOHWMAHHs TpaMMaTHYecKuX (opM H
KOHCTPYKIUH B OTIOpE HA Pa3IMyHbIe MPU3HAKK TPAaMMATHUECKUX SBIICHUH, a TAaKKe HaBBIKU
yIOTPeOICHUs] TPaMMaTHYEeCKUX KOHCTPYKIMNA B Pa3WYHBIX PEUEBBIX CHUTYAlHSIX, C
UCIONIb30BaHUueM 1UdpoBbix uHcTpymeHtoB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

o pa3BUBaTh KOMMYHHUKATHBHBIC KOMITIETEHIIMH, HEOOXOAUMOM IS TBOPUECKOM JESITEeTbHOCTH

B TIOBCEHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJIUTUUECKON M HAYIHO-TIPO(PECCHOHATIBHON

chepax;



o npuoduIaTe 00y4aromuxcs K CaMOCTOSTENIbHOW HCCIIEI0BATEeIbCKONW pabdoTe HaJ S3BIKOM,
pa3BUBaTh y OOYYArOMIUXCS aHAIUTUYCCKAN TOJIXOJM K M3Y4aeMbIM SI3BIKOBBIM SIBICHUSM
ITyTE€M COTOCTABIIEHUS UX C COOTBETCTBYIOLIUMH SIBICHUSMHU POJHOTO S3bIKA.
3agaumn BOCIUTATENbHON PadoThI:

o pa3BUTHE y 00yYarOMMXCS MOHUMAHHSI COLMATBHOM 3HAYMMOCTH MHOS3BIYHON KYJIBTYpPHI B
Oyayuien mpodecCHOoHaNbHOW JEATCNIbHOCTH Ha WHOCTPAHHOM  sI3BIKE, Kak IS
COBPEMEHHOT0 00IIeCTBa, TaK U JUIS JMYHOTO TPOPECCHOHATHPHOTO CTAaHOBIICHHS,

o CO3JIaHME YCIIOBHH JUIS OCO3HAaHUS OOYYAarOIIMMHCS CBOETO MecTa M poJid B Oymymien
poheCCHOHATILHOMN JIeATEILHOCTH;

o ¢dbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOW  JIMYHOCTH  TIOCPEJACTBOM  MPHOOIICHHS
00y4aroIuXxcss K HMHOSI3BIYHON KYJbTYPE W BOBIICYCHHUS B TBOPUYECKYIO NESATEIBLHOCThH C
MCIIOJIH30BAHNEM HHOCTPAHHOTO S3BIKA;

o Pa3BUTHUC KYJIbTYPbI MCKIIMIYHOCTHOI'O HpO(bGCCI/IOHaJ'ILHOl"O B3aHMOﬂeﬁCTBHH.

3. MECTO JMCUMIIJIMHBI B YYHEBHOM IIJIAHE

VYyeOnass nucuuruimHa «VHOCTpaHHBIA S3bIK» OTHOCUTCS K Onoky 1. JlMcuumiauHbl
(Momynu). bazoBas yacte. M3yueHue naHHOM AUCHMILTUHBI Oa3upyeTCsl HA MaTepuaie, H3y4eHHOM
B paMKaxX IIKOJBHOTO Kypca. [IUCHUIIIUHBI, NMPU U3YYEHUU KOTOPBIX OYAYT HCIOJIb30BATHCA
3HAHUS, YMEHUS U HABBIKU, MPUOOPETEHHBIC B PE3YNbTaTe M3yUeHUs AUCHUIUTMHBI «THOCTpaHHBIM

s136IK» - «IloaroroBka mo aHrHHﬁCKOMy SA3BIKY».

4. INNIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUS ITO AUCIUAIIJIMHE JJIs1
®OPMHUPOBAHUA KOMIIETEHIIUI OBYYAIOIIIUXCHA

Pe3ynbratel ocBOeHMsI 00pa3oBaTENbHON MPOrpaMMbl (KOMIETEHIIMH O00ydaromuxcs)
ompeensoTcs TpeOoBaHUAMH (peepalbHOTO TOCYAapCTBEHHOTO (eaepalbHOTO CcTaHgapTa IO
HAIpaBJIEHUIO TIOJATOTOBKM M (OPMHUPYIOTCS B COOTBETCTBHUM C MaTpUlLEdl KOMIIETEHIUI
obOpasoBarenbHON Tporpammbl. [lmanupyemsple pe3ysibTaThl OOYYEHHS MO TUCHUIIIMHE (3HAHUSA,

YMEHUsS, HaBBIKM) OO0OECNEYHBAIOT JOCTWKEHHE PE3yJbTaTOB OCBOCHHS 00pa30BaTEIbHOU

IporpamMmsl.
Hludp u I 0
UHANKATOPBI JaHHpYyeMble pe3yJbTaThbl 00yUeHUA
HasBaiue KOMIeTEeHIHH 10 IMCIMIITHHE
KOMIIETEHIIMH
3HaTh:
YKH4 VK-4.2.
- CUCTEMY U CTPYKTYPY HHOCTPAHHOT'O SA3bIKa;
Crnocoben OcymecTBisieT - pa3JINYHbIE ACHEKTHI SA3bIKa: (POHETUUECKUIA,
OCYIICCTBJIAITD ACIOBYIO JIEKCUYECKU M, TPAMMATHUYECKHUH, B T.4. CTPYKTYPY




JIETIOBYIO
KOMMYHHKAITUIO B

YCTHOM U
MMUCbMEHHOU
dbopmax Ha
roCyJapCTBEHHOM
A3BIKE
Poccuiickoit
denepanuu U
WHOCTPAHHOM
(bpIX) s13bIKE(aX)

KOMMYHHKAIUIO B
YCTHOM Y MMCbMEHHOU
dbopmax Ha
MHOCTPaHHOM (BIX)
sI3bIKE (aX)

nocTpoeHus (pas, NpeIoKeHUH, BEICKa3bIBaHUS,
LIEJIOCTHOI'O TEKCTA.

- aJICKBATHBIC A3BIKOBBIE CPEACTBA IS
peanu3ai OCHOBHBIX PEUYEBBIX (DYHKITHIA;

- COBPEMEHHBIE TEXHUKHU U CIIOCOOBI J1eI0BOM
IIICbMEHHON U YCTHOW KOMMYHUKAIIUH;

- KpUTEPUH, IPEIbABIsAEMbIE K 0()OPMIIEHUIO
JIETIOBOM KOPPECIIOHICHIINY;

- OCHOBHBIE TPeOOBaHMS K CO3/1aHUIO JI€JT0BOM
IIPE3CHTALNH;

- KYJbTYPY, CTWJIb KU3HHU, HALIMOHAJIbHBIN
MEHTAJIUTET HOCUTEIIEH s3bIKA JUIS
IIPEIOTBPALLCHNS HETIOHUMaHUs Ha
MEKITMYHOCTHOM U NMPO(HECCHOHATIEHOM YPOBHE,

-MHOCTPaHHBIN A3bIK B 00beMe, HE0OX0AUMOM
JUISL IOJTyYeHUsT HHPOPMALIUU
IpodeCCHOHATIBHOIO COJIEP KaHUS U3 UHTEPHET-
ncrounukos: ObC ZNANIUM.COM, HSHUKOH,
3BbC TAY, OBC IPRbooks.

Ymers:

- MOHUMATh PeUb HOCUTEJISI/JIEH SI3bIKa B YCTHOU U
NUCbMEHHOMN (hopMax;

- aJICKBaTHO BOCIIPOU3BOJIUTH HEOOXOAUMBIN
Ha0Op KOHCTPYKLUH U TEPMUHOB B
MOHOJIOTMYECKOU M TNaJIOTUYECKON PEUH;

- IOHUMATh AYTCHTUYHBIEC IMCbMEHHBIE TEKCTHI,
HCIIOJIb3Ysl Pa3HbIE TEXHUKHU YTCHHUS;

- U3BJIEKaTh HEOOXOAUMYIO HH(OPMAIHIO U3
OPUTMHAIBLHOTO TEKCTA HA NHOCTPAHHOM SI3BIKE,
aHaJIM3UPOBaTh, 0000IIATH, /1€1aTh BHIBO/BI.

- BECTH JIEJIOBYIO KOPPECIIOHICHIIHIO;

- IOHUMATh Ha CIIyX PeUb HOCUTEIEH SI3bIKA,

- UCTI0JIb30BaTh UH(OPMAIIMOHHO-
KOMMYHHUKaTHBHbIE TEXHOJIOTUH IIPU MTOMCKE
HE00X0AMMON HH(POPMALIUU C TPUMEHEHHEM
opay3epoB Google, Yandex B mpoiiecce perieHus
KOMMYHMKAaTUBHBIX 3371a4 Ha TOCYJapCTBEHHOM U
WHOCTPAHHOM SI3BIKaX.

Baagers.

- HaOOpPOM SA3BIKOBBIX CPENICTB, HEOOXOIUMBIX
JUISl pealln3alvy yCIEeIHOWM KOMMYHHUKAIUU B
KOMaH/IE;

- HaBBIKAMU pabOThI CO CIIPAaBOYHOM JIUTEPATYPOI
Y CJIOBapsMH;

- TEXHUKaMU apryMEHTalu1 BEACHUS JUCKYCCUU
B YCTHOM M IMCBMEHHOM BUJE, MOJIb3YACh
3HAKOMBIM JIEKCUYECKUMHU U TPaMMaTHYECKUMHU
CpencTBaMU SI3bIKa;

- TEXHOJIOTHEN CO3JaHMs IEII0BOM MPE3EHTAuU
Ha UHOCTPAHHOM SI3BIKE;

- HaBbIKaMU (PUKCUPOBAHUS OCHOBHOM HJIEU U
BTOPOCTEINICHHBIX JIETAJIEH B YCTHOU U




NHCBMEHHOW KOMMYHHKAIINH,

-MHOCTPAHHBIM S13bIKOM B 00beMe, HEOOXOJMMOM
JUIS TIOJTy4eHnsl HTHQOpMAaLuu U3 3apyOeKHBIX
HCTOYHUKOB.

YK-4.3.
OcyecTBisieT
JIEJIOBYIO
KOMMYHHKAITUIO B
nudpoBoii cpene,
MPUMEHSISI B TOM YHCTIE
CpencTBa
BHJICOKOH(EPEHIICBS3H
U KOJUIEKTUBHOU
ceTeBoil paboThI

3HaTh!

- CTHJIb JICJIOBOTO OOIICHHMSI, OCHOBBI ITYOJIMYHOM
pedu, TOJArOTOBKY MPE3CHTALUH, B T.U. C
nomoinbio I1IT: PowerPoint, Google Slides;
npaBuiia 0OPMIICHUS JEIOBOM MEPETHCKH, B T.4.
¢ nomompio: Grammarly, Beewriter.

YMerth.

- HCIIOJIB30BATh MHOCTPAHHBIN SI3BIK B
MEXJIMYHOCTHOM OOIIEHNUU U TTPOQEeCCHOHAIBHON
JESITEIbHOCTH, B T.4. C MPUMEHEHUEM IIaTHOpM
JUISL IPOBEJICHUSI BUACOKOH(PEPECHITUI 1
OpraHu3aIu coBMecTHOI paboTel Google Meet,
Microsoft Teams, Zoom, SIaaekc TemeMocCT.

Baaners:
-HaBbIKamMK paboThl B Google-mokymenTax
JU1s oOMeHa npodeccuoHaIbHOM HH(pOopMaruen
Ha UHOCTPAHHOM A3bIKC; HABBIKAMU IEPCBOAA
TCKCTOB, B T.4. C IOMOIIIBIO OHHaﬁH-CHOBapeﬁZ
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OBBEM JUCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

K . ITpome:xy ®opma
OHTAKTHas padoTa
Pazaen P CamocrosiTesibHas padora ToYHasd Texyiero Dopmupy
o .m: Ioapasaesn, Tema (B uacax) aTTecTa KOHTPOJIs eMble
o nusi B KOMIeTeHIHH
IIpakTu gyacax
Jlek yeckne | KCP B ®opMbI OPraHu3anMU
110707 Jacax |CaMoOCTOSITeJILHOH padoThl
3aHATHSA
Tema 1.1. Globalization H;z::pigfae i%oﬁgjgssgo YcTHBI ompoc,
(HpaKTI/IKYM) p » TIOA IIUCEMEHHBIE VK-4.2
Kymomypro-meopuecoe - 8 - 6 BOKa(I;I H;l:l Baﬂﬁ(})’?ﬁ;;’ rgHHOﬁ - AOMATIIHHe |
socnumanue: yp POHIL 3a7aHus YK-4.3.
T Teme, paboTa co
COYUATbHASL 3HAYUMOCT . .
. CIPaBOYHOU JINTEPATYPOH U
UHOSA3LIYHOU KYIbIY Dbl
cIIoBapeM
Paszen 1. IToBTOpEHNUE MPOUTEHHOTO 5
GIOba'[I Tema 1.2. Global Marketin Mareprara, mooToska Yenui onpoc, K42
Ma 1.2.
_Marketl_ng (ot g ) 8 ) 6 WHTUBH/TYATEHOTO ) [IACbMEHHBIE VK43,
Ina Design | (1P M BOKaOyJIspa Mo MpOHIEHHON AOMAIIHAC
sphere Teme, paboTa co 3aniaHus
IToBTOpEHME PONIEHHOTO
MaTepuaia, moJAroToBKa
. YK-4.2
Tema 1.3. Design promotion 8 6 gHMBHHyaHLH? o YeTHslit onpoc,
(paKTHKYM) - B} BOKa0yJisipa 0 MpOUACHHON } MCHMEHHbIE VK-4.3.
TeMe, paboTa co JOMAIITHHE
CIIPAaBOYHOU JIUTEPATYPOU U 3a7aHus

CJIOBapeEM




Tema 1.4. Global Advertising
(TpaKkTUKyM)

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJIOBapeM

Tema 1.5. Branding (mpaktukym)

Kynomypro-meopueckoe
gocnumanue:
MEJICKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

IToBTOpEHME IPONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJsipa 1o MpoiiiIeHHON
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 1.6. Global advertising
campaigns (mpakTHKyM)

[ToBTOpEHME PONIEHHOTO
MaTepuaia, OAroTOBKa
VH/JMBHTyaJIbHOT'O
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 1.7. Business Media
(MpakTUKyM)

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YcrHblii onpoc,
MUCbMEHHbBIE
JIOMaIIHKe
3a/laHus

YcTHbIi onpoc,
MMHUCbMEHHBIE
JIOMaIlHHE
3a/1aHus

YcTHBIN ompoc,
[IACbMECHHBIE
JIOMaIlHHE
3a1aHus

YcTHBIN ompoc,
IIMCBbMCHHBIC
JOMAILHHAE
3a/laHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




IloaroroBka x

IIPOMEKYTOUYHON
3auver - 6 aTTecTanuu B hopme
VHJIUBUYAJIBHOMN
Mpe3eHTaIUN
56 48 -
Hroro

108




Cemectp uzyuenus: 2

Buabi yueOHol padoThl

KonraktHas pa6ora (B Hpomesiy
Pasxen P CamocrosiTesibHas padora TOYHAs DopMmbI Dopmupyem
Monym: Moapasnea, Tema Hacax) aTTecTamusi B| TEKyLIero ble
IIpakTn (¢popmbI opranuzanuu yacax KOHTPOJIA | KOMHIETCHIHH
Jlexun B .
yecKue KCP CaMOCTOATEJIbHOM
u yacax
3aHATHSA padoThI
Tema 2.1. Employment . ) .
(IIPaKTHKYM) [ToBTOpEHME IPOUIEHHOTO VY CTHBIN
P M Matepuaia, MoAroToBKa orpoc, VK-4.2
Kynomypno-meopueckoe :
. WHIUBUIYAJILHOTO MUChMEHHBIC
gocnumaHue: VK-4.3
- 10 6 BOKaOyJsipa 1o JIOMAIIHUE e
0CO3HaHUe C80e20 Mecma U . z
. MPOMICHHON TeMe, paboTa 3aIaHUS
ponu 6 6yoyweu "
. CO CIIPaBOYHOM
npogheccuoHanbHoll .
JUTEPATYpPOU U CIOBAPEM
oesimenbHoCmu
Paznen 2. [ToBTOpEHME MPONHIEHHOTO -
BuSiness MaTepuaia, MoJAroToBKa v .
CTHBIN OIIPOC, VK-4.2
. WUHAUBUIYaIbHOTO .
Organiza |Tema 2.2. Trade ) 10 4 BI(L)Ka 6I?I/ﬂ A T0 MUCHMEHHBIE
tion In (HpaKTI/IKYM) . 2, p 6 JOMaIlIHUE YK-4.3.
a Design NpofifieH o Teme, paboTa S —
sphere €O CMIPAaBOHOH
TUTEPATypOH U CIOBapeM
Tema 2.3. Organization [ToBTOpEHME PO ACHHOTO
(TpakTUKyM) MaTepHaia, NoaAroToBka YcrHsblit onpoc, VK-4.2
Kynomypno-meopueckoe ) WUHAUBUIYaIbHOTO [HUCbMEHHBIE
sochumanue: - 10 4 BOKaOyIIsIpa o JIOMalTHIe YK-4.3.
MeAHCKYIbMYPHOE MpoWIeHHOW Teme, paboTa 3a71aHKsA
npogeccuonanvroe CO CIPaBOYHOU
gzaumooeticmeaue JUTEPaTypOr U CIIOBaApEeM




Tewma 2.4. Money

10

IToBTOpEHME PONHAEHHOTO
MaTepuaia, MoAroToBKa
WHAWBUYAIBHOTO
BOKaOyIsipa 1o

(npaKTiicym) MIpOWICHHOU Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBapeEM
Tema 3.1. Ethics [ToBTOpEHHE MTPOIAEHHOTO
(mpakTUKyM) Marepuasa, IIoAroToBKa
Kynomypno-meopueckoe UHAMBUIYaIbHOTO
gocnumanue: 8 BOKaOyJsipa 1o
MENCKYTIbMYpPHOe MPOMICHHON TeMe, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JIUTEPATypOil U CIIOBapeEM
IToBTOpEHME MPONHIEHHOTO
Matepuaia, MoAroToBKa
Pasnen 3. |Tema 3.2. Change ina HHAUBIAYATLHOTO
Marketing |Design sphere (mpaxtuxym) 8 . BOKa6¥ TApa 1o
. MpolIeHHO! Teme, paboTa
Strategies CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM
Tema 3.3. Marketing .
Strategies (mpakTiiym) [ToBTOpEHME NPONIEHHOTO
Ky lbmypHO-meopueckoe MaTepuaia, MoAroToBKa
gocnumaHue: 0CO3HaHue MHIMBUIYATILHOTO
€80€20 Mecma u ponu 8 10 . BOKa62’Mpa 1o
Gyoywert IIPONJEHHON TEME, lza60Ta
npogeccuonanvbHou €O CHpaBOYHOM
DemenbHOCTIL JUTEPATYpPO U CIIOBApPEM
Tema 4.1. Cultures [ToBTOpEHME MPONHIEHHOTO
Paznen 4. |(mpakTukym) 10 Marepuania, oJAroToBKa
Leadership | KyzbmypHno-meopueckoe WHIUBUAYATBHOTO
gocnumanue: BOKaOyJIsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3alaHus

YeTHBIH ompoc,
MUCHbMEHHBIE
JIOMalIH1e
3alaHus

YeTHBIH onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3aJIaHUs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

VYceTHbIH ompoc,
IIMCbMECHHBIC
JIOMaITHue
3aJlaHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2




CoyualbHas 3HA4YUMOCmb

MPOMICHHON TeMe, paboTa

. " YK-4.3.
UHOA3LIYHOU KYIbIMYpPbl CO CIPaBOYHOM
JIUTEPATypOH U CI0BapeM
Tema 4.2. Leadership [ToBTOpEHHE MTPOIAEHHOTO
(TIpakTUKyM) Marepuaa, noJAroToBKa Y cTHEII onpoc, VK-4.2
Kynomypno-meopueckoe UHAMBHUIYaJIbHOTO NHChMEHHBIC :
soCnumanue: 10 6 BOKaOysipa 1o JOMaITHAE YK-4.3.
MedAHCKYIbMYpPHOEe MpolIeHHOU Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIPaBOYHOM
g3aumooeticmsue JUTEpPaTypoil U CIIOBapeM
[ToBTOpEHME PO IEHHOTO .
YeTHBI# onpoc,
Marepuasa, moJroToBka
IIMCbMCHHBIC yK_42
Tema 4.3. Competition in 6 4 HHMBEHYMI’HOFO JOMaIlHUE
Design sphere (pakTukym) _ BoKabyJipa 1o 3a/1aHu, YK-4.3.
MpolIeHHOU Teme, paboTa BBINOTHEHHE
CO CIIPaBOYHOM KOHTPOJIbHBIX
JTUTEPATypOH U CIOBapeM 3a/IaHui
ITonroroska k
IIPOMEKYTOUYHON
aTTecTanuu B hopme
3adeT ¢ OEHKOH - 2 HHIMBIIYaIbHON - -
MPE3EHTALINH,
BBITIOJTHCHUE
KOHTPOJIBHBIX 33JaHUN
92 48 -

Hroro
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Cemectp uzyuenusi: 3

Buabl yuedHoii padoThI

KonrakrHasi paéora Ipomesx ®opmupyem
Pasaed, P CamocrosiTeabHas paora P Y @opMmbl bIC
MOLVILL IMoapasnen, Tema (B 4acax) Toq TeKYWero | - & e
Ay IpakTu ¢dopMbI Opranuzanuu Hast KORTDOIIS n
Jlexnu B . P -
yecKHue KCP CaMOCTOAITEJILHOM aTTecranu
" yacax
3aHATHSA padoThl a(B
IToBTOpEHME MPONHIEHHOTO - .
p PO VYcrHblii onpoc,
MaTepuaia, MoAroToBKa
MUChMEHHBIC
) ) WH/IUBUYaJIbHOTO VK-4.2
Tema 5.1. Innovations in i 8 i 5 BOKAGYISDA 110 JIOMalIHue
Design sphere (nmpakTukym) npofmeHHog TeI;de pabora 3ajaHus YK-4.3.
b
CO CIIPaBOYHOU
JUTEPATYPOU U CIOBapeEM
Tema 5.2. Business and . -
. IToBTOpEHME MPONHIEHHOTO
environment (mpakTukym) . YK-4.2
Kooy DHO-meonieckoe MaTepuaia, MoAroToBKa YcTHBIN ompoc,
Pa3nen 5. 6:cnun}1)ZHue' ocg:maﬁue WHIUBHyJIbHOT'O [IMCbMCHHBIE VK-4.3.
Business 60020 MeCTIe Mecm.a L Dot 6 - 8 - 6 BOKaOyJsipa mo JIOMaITHUE
vision Gvoviei P PO ICHHON TemMe, paboTa 3a/IaHus
nyo)q}bLZCCMOHaﬂbHoﬁ €O CIIPaBOHOH
P JUTEPATypPOU U CIOBapeM
oesimenbHOCmuU
IToBTOpEHME MPONHIEHHOTO -
MaTepuaia, MoAroToBKa YcTHBIN ompoc, VK-4.2
Tema 5.3. Franchising WHIABUTYAIEHOTO MMMCbMEHHBIC VK-4.3
(n aKTI;IK. ) - 8 - 6 BOKaOyJsipa 1o JIOMAITHUE
p ™ MPOICHHON TeMe, paboTa 3aTaHUS
CO CIIPaBOYHOM
JIATEPATYPOU U CIOBapeEM




Tema 5.4. Business
communication

IToBTOpEHME MPONHAEHHOTO
MaTepuaia, oAroToBKa

MIPAKTHK
(np ™) WH/IUBUIYaJILHOTO
Kynomypno-meopueckoe
10 BOKaOyJIsipa 1mo
gocnumanue: . >
npoieHHON Teme, paboTa
MeHCKYIbMYpHOe o
CO CIPaBOYHOMU
npogheccuonanvroe .
g JTUTEPaTypoOH U CI0BapeM
83aumooeticmaue
IToBTOpEHME MPONHIEHHOTO
MaTepuaa, MoAroToBKa
Tema 6.1. The nature of WH/IMBUIYaJIbHOTO
marketing (design) 10 BOKaOyJIsIpa 1o
(mpakTHKyM) npoiiieHHo# Teme, paboTa
CO CIIpaBOYHOM
JIUTEPATYPOU U CIOBapeEM
Tema 6.2. Customer service [ToBTOpEHHUE MTPOMACHHOTO
(pakTUKyM) MaTepuaia, MoAroToBKa
Paznen 6. |Kvasmypno-meopueckoe WH/IMBUIYaJIbHOTO
Insights Into |socnumanue: 10 BOKaOyJsipa 1o
Marketing |medrckynomyproe MpoIeHHON TeMe, paboTa
npogeccuonanvroe CO CIPaBOYHOMU
83aumooeticmsue JINTEPATYPOU U CIOBapeEM
s [ToBTOpEHME POIAECHHOTO
Tema 6.3. Team Building P POHAL
MmarepHana, moJroToBKa
(pakTUKyM)
WH/IUBUIYaJIEHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa 1o
socnumatue:

COYUANbHAS 3HAYUMOCTb
UHOA3BIYHOU KYIbIYpbl

MpoIeHHON TeMe, paboTa
CO CIIPaBOYHOMN
JIATEPATYPOU U CIIOBapeM

VYcrHblii onpoc,
MMUCbMEHHBIE
JIOMAaIIHIE
3a/laHus

VYcrHblii onpoc,
MMCbMEHHBIC
JIOMaITHUE
3a/1aHus

VYerHbli onpoc,
MMCbMEHHBIC
JIOMAaIIH1E
3a/laHus

YeTHBI onpoc,
IIMCBMCHHBIC
JIOMaIIH1E
3a/1aHus

YK-4.2
VYK-4.3.

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 6.4. Risk in a Design
sphere (mpakTukym)

10

IToBTOpEHME PONHAEHHOTO
Marepuana, MoAroToBKa
MHAUBUAYaAJILHOTO
BOKaOyJIspa 1o
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPaTypOil U CIIOBapeM

Tema 6.5. Crisis in a Design
sphere (mpakTuKyMm)

10

[ToBTOpEHME TPOIACHHOTO
MaTepuaia, oAroToBKa
WHIUBUAYAIbHOTO
BOKaOyJsipa 1o
MpOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JTUTEPATypOH U CIOBapeM

VYcrHblii onpoc,
MMUCbMEHHBIE
JIOMAaIIHIE
3a/laHus

YerHbI onpoc,
IMCbMEHHBIE
JIOMaIIHUE
3alaHus

YK-4.2
VYK-4.3.

VYK-4.2
YK-4.3.

3auer

IloaroroBka k
IIPOMEKYTOUYHON
aTTecTanuu B popme
VHIMBUyaIbHON
IIpe3eHTalN

Hroro

84

56
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Cemectp nzyuenus: 4

Buabl yueOHo# padoThI

K 5 IIpomexy ®opma
OHTAKTHas padoTa
Pasnen p CamocrosiTesbHast padora TO1HAA TEKYHUIETo | @opmupyembl
o .m: Ioapasaen, Tema (B vacax) aTTecTa KOHTPOJIst e
y uus B KOMIIeTeHIHH
Jlekun Tpakru B @®opMbI OPraHU3auNK Jacax
yeckne | KCP .
U yacax |CaMOCTOSITeJIbHOH padoThl
3aHATHSA

Tema 7.1. Globalization and IlopTopenne NpoiiseHHOro 5

Global Marketing (mpakTuxym) MaTepuaia, MoAroTOBKa YcTHBIN ompoc, YK-4.2

K ibmypHo-meopueckoe ] ” ) . gHILHBHI{yanLH?ro } ] MUCbMEHHBIC VK-4.3.

GoCnumanue: BOKaOyJIsipa 1o MpoieHHOM JOMaITHHe

COYUAaNbHAS 3HAYUMOCTb TeMe,“pa60Ta co Sa/iaHHiA

UHOSZBINHOG Ky oMY CIIPaBOYHOM JIUTEPATYPO U

CITORANEM
[ToBTOpEHME PONIEHHOTO YcTHBIN onpoc,
Pazpen 7. . MaTepuala, IoAroToBKa MMMCHMCHHBIC VK-4.2
et Tema 7.2. Marketing for Coca P A

Marketing - 14 - 4 WHIVUBUIYATbHOTO - JIOMAIITHHE

Cola Company (mpaktukym) N . VK-4.3.
for Global BOKaOyJIsipa 1Mo MpoiIeHHON 3a7aHus
Companies Teme, paboTa co

IToBTOpEHNE MPOMIEHHOTO .
MaTepuana, TOArOTOBKa YcTHBIi omnpoc, YK-4.2
MUCbMEHHBIE
. . VH/IUBUAYaJIbHOTO -
Tema 7.3. Success in a Design 4 AMBHIALY N . JIOMAIITHKE YK-4.3.
h - 14 - BOKaOyJIsipa 1o NpoilieHHON -
sphere (pakTuKym) 3a/IaHus

Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeEM




Tema 7.4. Marketing for General
Motors Company (mpakTukym)

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJIOBapeM

Tema 7.5. Failures in a Design
sphere (mpakTuKy™m)

12

IToBTOpEHME IPONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJsipa 1o MpoiiiIeHHON
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

[ToBTOpEHME PONIEHHOTO
MaTepuaia, OAroTOBKa
VH/JMBHTyaJIbHOT'O
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 7.7. Marketing for Virgin
Group Company (mpakTukym)

12

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHbli onpoc,
MMHUCbMEHHBIE
JIOMaIlHHE
3a/1aHus

YceTHbli onpoc,
MMHUCbMEHHBIE
JOMaIIHNE
3a/1aHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMaIlHHE
3a1aHus

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 7.8. Future of Design sphere

IToBTOpEHUE IPONIEHHOTO

YceTHBIN onpoc,

576

(mpakTHKyM) Matepuana, noAroTosKka MUCbMEHHBIE VK-4.2
WHIUBUAYATBHOTO -
Kyaomypro-meopuecioe 12 2 BOKaOyJIIsIpa o IpoiaeHHOM AOMALLHHE
socnumanue: 4 }T]eMI:a N 601T)a o 3aJaHus, VK-4.3.
COYUANbHASL 3HAYUMOCTb o aBquo,ﬁanTe ATVDOii I BBIIIOJIHEHHUE
UHOA3ZLIYHOU KYIbIMYPbl p ToBAPE 1\1/)1 yp KOHTPOJIbHBIX
p 3aJaHuH
ITonroroBska k
MPOMEKYTOUHOMN
aTTecTalyu B hopMe -
9K3aMeH - - - o (bop 36 -
TPYIIIOBOI MpE3eHTAIUH,
BBITIOJIHCHUE KOHTPOJIBHBIX
3aJaHIH
104 4 36 - 36
Hroro
180
336 16 188 - 36
Bcero




6. COJEPXAHUE JUCIUIIJINHbI

Paznen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuaromyecs: u3ydaror temy [nobOammzamms. CrnocoObl W METOIBI, MPUBOJSIIHE K
['nmobanuzanuu. M3yyaror nekcuky 1mo teme. [1oJ0XUTeNnbHbIE W OTPHIATENBbHBIC IOCICICTBUS
nporecca riobanuzanuu, ocodeHHo B chepe amzaiiHa. M3ydaroT TEPMUHOJOTHIO MPOBEACHUS
TeJ’Ie(bOHHBIX MEpEroBOPOB B TOM YHUCJIC C UCIIOJIb30BAHUCM I.IPI(i)pOBBIX CCPBUCOB..

Kynomypno-meopueckoe socnumanue: noHuMaHue cOYUANbHOU 3HAYUMOCIU UHOAZLIYHOL
KVIbMYpbl NPOUCXOOUM Y 00YUAIOUUXCS NOCPEOCMBOM AHANU3A U OdlbHeUue20 00CYlCOeHUsT HA
UHOCMPAHHOM A3bIKEe MeMbl 2100aIU3ayuY, ee 3aKOH08, d MAaKxce O0CODEeHHOCMU Be0eHUs
MeAHCOYHAPOOHBIX NEPe208OPO8.

Tema 1.2. Global Marketing

OO6yuarommuecs U3y4aroT 3aKOHbI MEXIYHAPOJIHOIO MApPKETHHTa; 3aKOHOMEPHOCTH Pa3BUTHUS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaromuecs 3HAKOMATCS C METOJAaMU M CPEICTBAMHU MPOJBIKEHUS PA3HOTO poja
JIU3aiiHa A7 Pa3IMYHBIX LETEBbIX ayTUTOPUH, a TAK)KE PHIHKOB Pa3IUYHBIX CTPAH.

Tema 1.4. Global Advertising

OOyuaromuecs 3HaKOMATCS C pa3IMUHbIMU BUJAMH PEKJIaMbl, METOJIaMU PEKJIAMUPOBAHUS.
Yyarcs, Kak MpaBUIBLHO MPOBOJIUTH PEKIAMHYIO KammaHuio. M3ydaroT ¢pas3sl, HeOOXOIUMBIE IS
MOCTPOCHHUS yCIICUTHON Mpe3eHTanuu. UHauBuayanbHas Mpe3eHTaIus M0 TeMeE.

Tema 1.5. Branding

OOyuaromuecss 3HAKOMSITCA C TeMOW Ha mpuMmepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OO6cyxmaroT mpoOiieMbl, CBA3aHHBIC C MUPATCTBOM M MYTH WX perieHus. M3ydeHue
TEPMUHOJIOTHM, HEOOXOIUMOW JUIi TpPOBEAEHHUS JEJOBBIX IEPErOBOPOB M coOpaHMi
MEX1yHapOJAHOIO YPOBHSI.

Kynomypno-meopueckoe socnumanue: noHumaunue 0coOEHHOCMEU MeNCK)IbIYPHO20
npogeccuonanbHo20 83auMO0eticmeusi NPOUCX00Um y 00Y4aAIOWUXCS NOCPEOCMBOM KOMMYHUKAYUU
HAa UHOCPAHHOM A3bIKe C Yelblo 00CyHcOeHUs Npoobiem, C8A3AHHBIX C UMEHAMU psoa 2100ATbHbIX
KOMRAHUU, U nymet ux peueHus.

Tema 1.6. Global Advertising Campaigns

OOyuaronyecs: 3HaKOMSATCS € Pa3IUYHBIMU BUJAMU PEKJIAMHBIX KamraHuil. Paccmarpusarot
IIPUMEPHI YCIIEIIHBIX U HEYAAUHBIX PEKJIAMHBIX KaMIIaHUH 110 BCEMY MUPY.

Tema 1.7. Business Media

OOyuaromuecs 3HAKOMSTCS C pa3IUYHBIMU BHJAMHU CPEJICTB MaccoBOM HHMOpMalUU.

AHaJ'II/ISI/IpyIOT " onpeaACIAOT CaMbIC YCIICIIIHBIC U HCYIAYHBIC.



Pa3znen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaronmecss M3y4aroT HauOojee BaKHbIE (PAKTOPBI, HEOOXOIUMBIC Ui TONYy4EHHS
paboTel. M3y4aroT crocoObl YCHENnTHOro MpOXOXKISHUS W MPOBEACHHS coOeceqoBaHus. M3ydaror
TEPMHUHOJIOTUIO, H€O6XOI[I/IMYIO AJIs IIPOBCACHUA COBCHIaHI/Iﬁ BHYTpU KOMIIAHUHU. BI/II[BI pE3rOME.

OOyyaromuecs y4arcsi COCTaBJIsATh PE3IOME.

KVJZbI’I’lVDHO-Wl@ODLleCKOB socnumarue. OCO3HaHue ceoeco mecma u poau 6 6y0yu;eﬁ
I’lpOgb€CCI/l0HaJZbHOZZ c)eﬂmeﬂbHocmu ocywecmendaenmcss nymem aHaiusa OCO6€HH06’m€IZ noucka
pabomul, 8edenusi nepeco8opos Ha UHOCMPAHHOM S3blKe, NPOBEOCHUs. COBCUJAHUL.

Tema 2.2. Trade

OOyuaromnyecss 3HAKOMSTCS C Pa3IMYHBIMH BHIAMU TOProBid. M3y4arT 0coOeHHOCTH
BHEIIHEHI W BHYTPEHHEH TOPrOBIM. 3HAKOMATCS C MpaBUjIaMH O(OPMIICHUS aKKpEIUTHBA.
CoBepILIEHCTBYIOT HaBBIKM BEJICHUS MEPETOBOPOB, N3YYAIOT PA3ITUYHbIC MPUEMBI IS TOCTHKEHUS
HanOonee 3p(eKTUBHOrO pe3yabTaTa, B TOM YHCIE C Momolnsio Zoom, Google-mokymeHTOB,
Yandex- T0OKyMEHTOB, 3JICKTPOHHBIX OUOJIHOTEK.

Tema 2.3. Organization

OOyuaromuecs 3HAKOMSTCS ¢ BUIaMU KommnaHui. M3ydaroT mpuémsbl, CrOCOOCTBYIOIINE
CO3IaHMIO OMarompusTHON paboueil cpeapl. 3HAKOMATCS C MPaBUIAMH U CTPYKTYpamH OOIIECHUS B
chepe OuzHeca.

Kynomypno-meopueckoe  socnumanue:  opmuposanue  noHUManus — 0cobeHHocmell
MEJHCKYILMYPHO2O NPOPDECCUOHATLHO20 B3AUMOOCUCIEUS. NPOUCXOOUM NOCPEOCMBOM AHAIU3A
PA3IUYHbIX MUNO8 KOMNAHUL, O0COOEHHOCMel BbICMPAUSAHUs NPABUL U CMPYKMYPbl 0e108020
00wWeHUs 8 NPoghecCUOHAIbHOU chepe.

Tema 2.4. Money

3HAKOMCTBO C (I)I/IHaHCOBBIMI/I OTHOUIICHHUSMU B DKOHOMHUKE N UX Fpa(I)I/I‘leCKI/IM OTPAKCHUCM.
O6yquI/Ie COCTAaBJICHHUIO U HAITUCAHHUIO OTUCTOB.

Paznen 3. Marketing Strategies

Tema 3.1. Ethics

3HAaKOMCTBO C 3THKOW B cepe OM3Heca M pa3lIWYHBIMM HOpMaMmM 3THKeTa. OOCyxXIeHue
npobsieM Koppynuuu U 60psObI ¢ Heil. O0yuaronuecs: U3y4aroT TEPMUHOJIOTHIO 10 JaHHOW TeMe,
JJIs1 HAXOXKIACHUA BbIXOAa U3 CIIOKHBIX DKOHOMHUYCCKUX CI/ITyaIIPIfI.

Kynomypno-meopueckoe socnumanue: MENHCKYIbMYPHOE npogeccuonanvroe
83auUMoO0elicmsue npoucxooum 6 CO3HAHUU obOyuarwuxcs O1a2o00aps aHaiusy u OdlbHelulemy
00CyIHCOeHUI0 MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUSA, IKOHOMUUECKAS CUMYAyUus U Cnocoobl ee
VAYUUEHUSL.

Tema 3.2. Change in a Design sphere

06}"{8.}0]]_[1/1605[ y4aTcCAa BbIPpAXKATH CBOW MBICIN IO TCMC U3MCHCHUS. Kak B IMOBCEIHEBHOM
JKHM3HH, TaK U B C(bepe OusHeca. Yuarcs IMpaBUJiaM HaAIlMCaHUA OTYETOB. COBepI_HCHCTByIOT HaBBIKH1

MMPOBCACHU A COBCILIAHHI.



Tema 3.3. Marketing Strategies

OOyuaromuecs: 3HAaKOMATCS ¢ TePMHUHOM «CTpaTerus» B 1einoM. M3ydaroT BHIIBI CTpaTeruii
N TaKTHK, HCO6XO,Z[I/IMBIX 1 JOCTHKCHMUA, IIOCTaBJIEHHOU IeJIn. I/I3yLIaIOT pasiindusga MCEXKIY
TEPMHUHOM CTpPATECrud MW TaKTHKaA. Pa3Butue YMCHI/Iﬁ N HAaBbBIKOB IIPUHATHA peIHGHPIfI.

PaCCManI/IBaIOT PA3JIMIHBIC BUABI MAPKCTUHI'OBBIX CTpaTeFHfI.

Kynomypno-meopueckoe socnumanue: oco3HaHue ceoe2o mecma u poau 6 0Oyoyujer
npogheccuonanbHoll 0essmeabHOCmu GopmMupyemcs y 00y4aroumuxcs yepe3 NOHUMAanue u pasiudenue
NOHAMUL, NPOeYUPOBAHUIO CB0€20 HNOHUMAHUS 8 OMHOWEHUU NPOPdecCUOHANbHOU Ccghepbl
0esmenbHOCMU, OCO3HAHUIO CLONCHOCIMU NPOYECca NPUHAMUS PeUeHU.

Pasznen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KYJIbTypamMH pa3HbIX CTpaH, IOBEACHUEM JIOJIEH, WX TPAJAULMSIMU U
oObpryasmu. OIGHKA M aHAJIM3 UX BIMSHHS Ha BelicHUE OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSMU
BeJIeHHs OW3HEeca ¢ BOCTOYHBIMH JEOBBIMU MapTHepaMu. Pa3zpaboTka cOOCTBEHHBIX CTpATETHil B
JlaHHOM cdepe.

Kynomypno-meopueckoe socnumanue: coyuanvHas 3HAYUMOCHb UHOSA3LIYHOU KYIbMYpbl
Gdopmupyemcsa 6 cosHanuu obyuarowezcocs 0O1a2o0aps aHaiuzy u OdalvbHeuulemy 00CYHCOeHUIO
0cobeHHOoCmel KyIbmyp PA3HbIX CIMPAH, UX paziudull U NONbImKe CAMOCMOsMeNbHO paspabomams
€8010 cmpamezuio 8edeHus: OU3Heca 8 UHOA3BIYHOM NPOCMPAHCIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMHU JIMJACpaMU B IIOJUTHUKEC H SKOHOMMHKE. O6CY)KI[6HI/IC Ka4deCTB
JIMACpa, paCcHIMpCHUC JICKCUKHU II0 TCMCE. CTy,Z[eHTLI MMOJIy4aroT IMPEACTABIICHUC O HaBbIKaX

yHpaBJICHUA KPYIIHBIMHA, MUPOBBIMHU KOMITAHUSIMU.

KVJZbI’I’ZVDHO-mGODHeCKO€ eocnumarue. qbopMupoeaHue NOHRUMAHUSA O MEJNCKYIbNTYPHOM
npPoGhecCUOHAIbHOM 83aUMOOCUCMBUU  OCYUWeCmensemcs 01a200aps aHaiusy Ha UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoesblx /mdepoe U 2100aNbHBLIX KOMRAHULL.

Tema 4.3. Competition in a Design sphere

OOyuaromyecss 3HaKOMATCS ¢ SKOHOMHUYECKUM TEPMHUHOM «KOHKYPEHLMS» U €€ BHJIAMH.
I/I?,yanOT BJIMAHUEC KOHKYPCHUWH Ha COCTOSAHHUC PA3JIMYHBIX PBIHKOB. PaCCManI/IBaI-OT OCHOBHBIC
CTpaTeruu JIOCTH)KEHHUS KOHKypeHTocrmocoOHocTH. OOyuaromuecss pa3pabaThiBalOT — CBOU
COOCTBEHHBIE CTpaTerMyeckue JeHCTBUS AN MPEOJOJIEHUS MPEnsiTCTBUM B pelIeHUH
MOCTaBJIEHHBIX 3a/1a4.

Pa3nen 5. Business vision

Tema 5.1. Innovations in a Design sphere

OOyuaronyecs: 3HaKOMSTCS C pa3IMYHBIMU U300pETeHUMH, IPEUMYILIECTBEHHO B cepe
nu3aitna. O0CyX/1at0T HeOOBIYHbIE H300pETEeHUS, UCIIOJIB3Y JIEKCUKY 110 IaHHOM TeMe.

PaCCManI/IBaIOT OpeuMyIIcCTBa WHHOBAIUM B cq)epe PBIHKA. I/I3yan0T MCTOABI YCIICIHOT'O



npeacTaBieHus nHGopmaruu B hopme mpe3eHTaruii, B ToMm uncie ¢ momoisio I1I1: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronuecss W3y4arOT TOHATHE OKpPYKalollas cpela BO B3aMMOCBS3U C BEICHUEM
OuzHeca. BiusiHME pa3IMYHBIX KOMIIAHMKW HA COCTOSIHUE OKPYKAIOMIeW Cpelbl. 3HAKOMSTCS C

Pa3IMYHBIMU KOMIIAHUSMH, KOTOPBIE BHOCAT BKJIAJl B COXPAHEHHUE OKPYKAIOLIEN CPEIbI.

Kynomypno-meopueckoe ocnumanue: ocosHanue ceoe2o mecma u poau 8 0Oyoyuell
npogheccuoHanbHol 0esamenbHOCMU APOUCX0OUM NOCPEeOCE8OM AHANU3A USMEHEeHUll 8 OusHec-
cghepe noo eozoeticmsuem UsMEeHeHUl, NPOUCXOOAUUX 8 OKDPYICalowell cpeoe.

Tema 5.3. Franchising

OOyuaromuecs 3HAKOMSITCSI ¢ TEPMUHOM «(PaHIIM3UHT: BblJaua KOMIIAHUEH JIMIICH3UH Ha
MPOU3BOJICTBO WJIM TPOAAXy ToBapa moj e€ mapkoil (dhpanmmussl)y. M3ydaroT HEOOXOIUMYIO
TEPMUHOJIOTHIO Ha IPUMEPAx pa3IMYHBIX MEXIYyHapOAHbIX KomnaHui. Haxonmst mpumepsl Ha
PoccuiickoM pbIHKE.

Tema 5.4. Business communication

OO6yuaromuecst 3HaAKOMATCS ¢ TEPMUHOJIOTUEH M MOHSATHEM OM3HEC ITHKETa, JJIs BEIACHUS
JIEJIOBBIX MIEPETOBOPOB. YIIYUIIAIOT CBOM HABBIKM OOILEHUS B IETIOBOMU Cpefe.

KWZleVDHO-mG‘ODHQCKO€ eocnumaHue. cpopMupoeaHue NORUMAHUSA O MEINCKY/IbNTYPHOM
npOd)eCCMOHCl]ZbHOM g3aumooeticmeuu npoucxoéum HA npumepe COoBEePULEHCMBOBAHUSL HABLIKO6
KOMMYHUKaAyuu Ha UHOCMPAHHOM A3blKe C YEJIbI0 YCNEeUHO20 8e0eHUsl 0eN06bIX nepecoeopos.

Pa3znexn 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

O6y‘laIOHlI/ICC$[ 3HAKOMATCA C IMOHATHEM MCHCI)KMCHTA, €ro 3HAYCHHCM. O6yqafo1unec;1
3HAKOMATCA C TGpMPIHOJ'IOFPIGfI, H€O6XOJIPIMOI>1 IJid OMUCAaHUA 4YEPT TMOJOKUTCIBHOIO U
OTPULATEIIBHOIO YIIPaBJICHIIA.

Tema 6.2. Customer Service

OOyuaromyecss paccMaTpUBAIOT CHUCTEMY OOCIYKMBaHHS IOKynaresneid. AHaIM3UpPYIOT
Pa3HHULLY MEX]ly TEPMUHAMU «IIOKYIATEIIb), «[IOTPEOUTENbY, «KINEHT». M3y4yatoT pa3HuUIly cuCTeM
oOciyxuBaHUs NoKynaTenel B Poccun u 3arpanuien.

Kynomypno-meopueckoe  6ocnumanue: ocosnanue YCHeUHOCMU  MeNCKYIbMYPHO2O0
nPOheccuoHanbHO20 83aUMOOEUCMBUSL NPOUCXOOUM Yepe3 YCMHbLIL 0OMeH HA UHOCMPAHHOM s13blKe
uoesMU U MbICIAMU NO NOBOOY Cmuieli NpoghecCUOHANIbHO20 U ObIMO0B020 0bujeHUs 01 peuleHUs
npoobiem KOMMYHUKAYUU.

Tema 6.3. Team Building

OOyuaromuecs M3y4aroT CIOCOOBI paboOThl B KOMaHAe, OOCYXKIAIOT HJEH, KaK CO3/1aTh
YCIIEIIHYIO KOMaHay. M3y4aroT JIEKCHKY 10 TeMe.

Kynomypno-meopueckoe  ocnumanue: _gopmupoanue  coyuanbHor — 3HAYUMOCHU
UHOSI3BIYHOU KYIbMYPbl NPOUCXOOUM HA Npumepe uoel opmMuposanus KOMaHo, onpeoeieHus:
poaell 8 Komanoe, YCnewHoCmu u pe3yibmamueHoCmu KOMAaHobl U Kaxcoo2o ee YieHd.



http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Tema 6.4. Risk in Marketing

O6yqa}0ume(:ﬂ 06cy>1<zxa}0T BHUAbI ITOBCCAHCBHOI'O pUCKAa U PHCKaA B 6H3Hece, a UMCHHO B
MapKeTHUHTOBOH cepe. Puck, KOTOphIii MOKeT OBITh MOYYEH B XOJI€ Mpollecca TIodanu3anuu, a
TAKXKEC IpoHeccca JIOKaJIn3aluu.

Tema 6.5. Crisis in a Design sphere

O6yqa}0ume(:ﬂ O6cy>K,Z[aIOT BOIIPOCHI IO TEME KPpHU3UC B CUCTEMC MAapKETHUHTI'A. 3HAKOMATCH C
Pa3IMYHbIMUA CUTYalIUSAMH, BbI3bIBAIOIIIMUMU KPHU3HUC. I/I3y‘laIOT IIyTH PCIICHHUA BbBIXOJa U3 KpHU3HUCaA.
I/I3yqa10T MNpUEMBI 3allpallhuBaHUA I/IH(i)OpMaI_II/II/I B CJIOXKHBIX JKOHOMHUYCCKHX CUTyallUAX U

T'paMOTHO OTBCYAaTh HA IMOCTABJICHHBIC BOIIPOCHI.

Pazgen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

OOyuarommecss u3y4aroT TteMy «[mobamm3amnusy». CrocoObl W METOABI, MPUBOISIINAC K
Fno6an143aunn. HBy‘IaIOT JICKCUKY IIO TEMC. IlonoxxutenpHble U OTPHULATCIIBHBIC ITOCIICACTBUA
mponecca FJ'IO6aJ'II/ISaI_[I/II/I. MCTOI[LI BXOXJICHHS B MHpOBOfI PBIHOK.

Kynomypno-meopueckoe  socnumanue: _¢opmuposanue  NOHUMAHUS____COYUANbHOL
BHAYUMOCIU  UHOA3LIYHOU  KYIbMYPbl  HPOUCXOOUM 8 Npoyecce aHAIu3a U 00CyHcOeHus
nociedcmauil npoyecca 2106anuzayuu, 0CodeHHocmel MexcOyHapoOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

O6yqafoumeca 3HAKOMATCA C HCTOpHeﬁ CO31aHHusd KOMIIaHMHM, C €€ OCHOBATCIIIMU.
OO6CyX1al0T NpeuMyIecTBa U HEJJOCTATKU ATOW KOMIIAHUH; €€ MaPKETUHTOBYIO MOJIUTHKY.

Tema 7.3. Success in a Design sphere

HSY‘IaIOT JICKCUKY TII0 TEMC «Ycmex». 3HaKOMATCA C TepMI/IHOJIOFPIeﬁ Ha TIpUMEPE
YCIICHIHBIX KOMIIAHUU H J'IIO,I(Cf/i. COBepH_IeHCTBYIOT HaBBIKH BCIACHUA TIEPETrOBOPOB. I/ISYIIaI-OT
KauecTBa, KOTOPHIMU 00JIaJIaeT yCTICIIHBIN YeJIOBEK.

Tema 7.4. Marketing for General Motors Company

HSY‘IaIOT HCTOPUTIO KOMIIaHHMH, 3aHNUMacMo¢C MECTO Ha MI/IpOBOI>'I apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBhIHKE M (QOpMylly ycmexa, MecTo, 3aHuMaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTHKY.

Tema 7.5. Failures in a Design sphere

O6y11aIOIJ_II/ICC$I HU3Yy4alOT MNPUYUHBI Kpaxa KOMIIaHHH. HYTI/I BbIXO4a U3 CIIOXHbBIX
HKOHOMHYECKUX cUTyanuid. O030p PHIHKOB, KOTOPble 00aHKPOTHIIUCH.

Tema 7.6. Marketing for Microsoft Company



N3ydaroT UCTOpUIO KOMIIAHWW, 3aHMMAaEeMO€ MECTO Ha MHUPOBOM  pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHuMaemMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTUKY.

Tema 7.7. Marketing for Virgin Group Company

I/I3yqa}0T HCTOPUIO KOMIIaHHUH, 3aHUMacMO€ MECTO Ha MHpOBOﬁ apc€HCE, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHmMaemMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITIOJIMTHKY.

Tema 7.8. Future of Design sphere

O6y‘laIOHlI/IeC${ HU3y4arOT IIPUYHHBI, 110 KOTOPbIM KOMIITAHHH CTAHOBATCA rJ100aJIbHBIMH.
IIytn ux pacmmpenus. IIpITaroTes CripOrHo3upoBaTh SdKOHOMUYECKOE U MAPKETUHIOBOE COCTOSIHUE
CTpaHbl B Oyaymiem.

KV]ZbI’I’ZVDHO-WZGOD'{€CKO€ HanpaeJjiernue B80CNUMAMENbHOLL Da60n’ZblZ 4cpe3 NMOHUMAHUEC CYTH

W3MEHEHHH B C(bepe ,Z[H3aﬁHa, 00MeEH HACAMU U MBICIIIMHA HAa NHOCTPAHHOM S3bIKE, Y O6y‘laIOH_[I/IXCH

MPOMCXOIUT OCO3HAHNE CBOETO MECTA M POJIM B UX Oyaymiei mpodecCHOHaTbHON e TEIIbHOCTH.

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOIUXCSA

B pamkax naHHOW y4yeOHOW AMCHUIUIMHBI OOYYAIOLIUECS BBIMOJHAIOT CaMOCTOSTEIbHYIO
paboTy B BHJe MOBTOPEHUS MPONHACHHOTO MaTepHaja Mo BCEM M3Yy4aeMbIM TeMaM CEMHU pPa3JIelioB,
YCTHO Y MUCHbMEHHO (IIMCbMEHHBIE TOMAITHHE PadOThI) OTBEYAIOT HA BOIPOCHI ISl TIOATOTOBKU K
TEKYIIeMY KOHTPOJIO B COOTBETCTBYIOIIEM CEMECTPE, a TAaK)Ke TOTOBATCS K UHIUBUIYATbHBIM WU
IPYNIIOBBIM MPE3EeHTALUAM JJIs NMPOXOXKACHUS MPOMEXKYTOYHOM aTTecTalluyd MO IUCLUUIUIMHE C
UCIIOJIb30BaHUEM LUQPPOBBIX TeXHOJOTUH, B ToM uucie ¢ nomouipio IIIl: PowerPoint, Google
Slides, slidesgo.co.. [TomuMo 3TOro, 0OYYAIOIIUICS OCYIIECTBISIET MOArOTOBKY HHIMBHYaIbHOTO
BOKaOyJsipa Mo mpoiiieHHoN TeMe; paboTy CO CIpaBOYHOM JIUTEpaTypoil M ClIoBapeM; paboTy Hal
OMOKaMU € UCMOJIb30BaHUEM LU(POBBIX MHCTpYMEHTOB. (Multitran.ru, DneKTpoHHBII clOBapb
#ABBYY Lingvo 11 cnoBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.;ZNANIUM.COM: snekrponHo-OuOnmunoreynas cucrema. HIOWKOH:

apX¥B HayYHBIX KypHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

Ha xaxnoM 3aHATHH KaXI0U TEMBI BCEX Pa3JelioB HapsAy ¢ TPaAULIMOHHBIMU IIPUMEHSETCS
TEXHOJIOTUSI TPOOJEMHOro OOY4YeHHUs, a HMMEHHO KaXJO€ 3aHATHE MpoBOAMTCA B (opme
MPAKTUKyMa C HMCIOJIb30BaHUEM HU(POBBIX MHCTPYMEHTOB JJIsS PELICHHS MMOCTaBJICHHOM 3a1ayu:

UHTE/UIeKTYyaabHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.



[Ipn w3yuyeHun MAAHHOW AWCIMIUIMHBI MCIOJB3YIOTCS Cleayromue o0Opa3oBaTelbHbIE

TCXHOJIOTUH:

Tema 3anarusa

Bup o6pa3zoBaresbHOI

(I)opMa NMPOBEACHUSA 3AHATHSA

TEXHOJIOTHH

Paznen 1. Global Marketing in a Hnmepaxmuenas Henosas | poresas uepa

Design sphere MexXHON02Us.

Tema 1.1. Globalization

Kynomypno-meopueckoe

gocnumanue:

CcoyuUanbHast SHAYUMOCTD

UHOSI3bIYHOTL KYJIbIMYPbl

Tema 1.2. Global Marketing Humepaxmuenas Case Study (paz6op
MEXHONI02US] KOHKDEMHbIX CUMYayuil)

Tema 1.3. Design Promotion

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3aramue

Tema 1.4. Global Advertising Humepaxmuesnas Ienosas | poresas uepa
MexXHON02Us. Case Study (paz6op

KOHKDEMHbIX CUMYayuiL)

Tema 1.5. Branding Hnumepaxmuenas Henosas | ponesas uepa
Kyivmypro-meopueckoe MexXHONI02Us. Case Study (pazbop

socnumanue:
MEJICKYIbMYPHOe
npogeccuonanvroe
gzaumooeticmeue

KOHKPEMHbIX CUMYayuii)

Tema 1.6. Global Advertising
Campaigns

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3aramue

Tema 1.7. Business Media

TpaduquOHHaﬂ MEeXHOI02UA

Hpaxmuuecxoe 3aramue

Pa3nen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynemypno-meopueckoe
socnumatue:

0CO3HAHUE C80e20 MeCma U poiu
8 Oyoywetll npogeccuoHanbHOU
dessmenvbHoCmu

Hnmepaxmusnas
MexHOoN02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

Tpaduuuomtaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 2.3. Organization Hnmepaxmuenas Case Study (paszbop

Kynemypno-meopueckoe MexXHOI02Us. KOHKPEMHbIX CUMYayutl)

socnumatue:

MEJHCKYIbMYPHOe

npogheccuonanvroe

83aumooeticmaue

Tema 2.4. Money Humepaxmuenas Case Study (paz6op
MexXHOI02Us. KOHKDEMHbIX CUMYayutl)

Paznen 3. Marketing Strategies Humepaxmuenas Case Study (paz6op

Tema 3.1. Ethics MexXHONI02Us. KOHKPEMHbIX CUMYayuii)

Kynemyprno-mseopueckoe
socnumanue.




MENCKYTbMYPHOE
npogeccuonanvroe
g3aumooencmeue

Tema 3.2. Change in a Design
sphere

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 3.3. Marketing Strategies
Kynomypno-meopueckoe
80CHUMAHUE. OCO3HAHUE C80E20
Mecma u poau 8 6yoywell

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3arAamue

npogheccuoHanbHoll

oesmenbHoCmu

Paznen 4. Leadership Humepaxmuenas enosas / ponesas uepa

Tema 4.1. Cultures MEexXHOI02Us. Case Study (pazbop

Kyiemypro-meopueckoe KOHKDEMHbIX CUMYyayuiL)

gocnumanue:

COYUANbHASL BHAUUMOCHb

UHOSI36IYHOU KYIbNYPbL

Tema 4.2. Leadership Humepaxmuesnas Case Study (pazbop
MEXHON02US. KOHKDEMHbIX CUNMYayuil)

Tema 4.3. Competition in a Humepaxmuenas Henosas / ponesas uepa

Design sphere MEexXHON02Us. Case Study (pazbop

KOHKDEMHbIX CUMYayull)

Pasnen 5. Business vision
Tema 5.1. Innovations in a
Design sphere

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 5.2. Business and
environment
KWmey‘DHO-m@ODIlQCKoe
socnumaHrue. OCO3HaHue ceoeco
Mecma u ponu 8 6yoywel
npogheccuoHanbHoll

oessmebHOCmu

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 5.3. Franchising

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuuecxoe 3aramue

Tema 5.4. Business
communication
KVJZleVDHO-I’I’lGODVéCKOQ
esocnumanue.
MEJNCKYNbMYPHOE
npogeccuonanvroe
8zaumooeticmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuiL)

Pa3znen 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKWlMH@CKO@ 3arsamue

Tema 6.2. Customer service
KWZleVDHO-I’I’lGODHeCKOG
eocnumdanrue.
MEIHCKYAbMYPHOe

Humepaxmuenas
MexXHOI02Us.

Case Study (paz6op
KOHKPEMHbIX CUMYayuii)




npogeccuonanvroe
gzaumooeticmeue

Tema 6.3. Team Building
KWZbI’I’lVDHO-Mf?ODH@CKO@
socnumanue.
CoOyuUalbHAsl 3HAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 6.4. Risk in a Design
sphere

Hnmepaxmusnas
TMexXHON02Us.

Case Study (paz6op
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis in a Design
sphere

Tpaouyuonnas mexnonocus

HpakmuquKoe 3aramue

Pa3znen 7. Marketing for Global
Companies

Tema 7.1. Globalization and
Global Marketing
KVJIbI’I’lVDHO-WlGODlleCKOQ
eocnumdanrue.

coyuaibHad SHAYUMOCHb
UHOSA3bIYHOU KyJl1bmypbl

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 7.2. Marketing for Coca
Cola Company

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 7.3. Success in Design
sphere

Humepaxmuenas
MexHOI02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)

Tema 7.4. Marketing for General
Motors Company

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 7.5. Failures in a Design
sphere

Tpaduuuomtaﬂ MexXHOoJI02UA

HpaKmuquKoe 3aHAamue

Tema 7.6. Marketing for
Microsoft Company

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuuecxoe 3aramue

Tema 7.7. Marketing for Virgin
Group Company

Tpaaul/ﬂlOHHClﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 7.8. Future of Design

sphere

KVJZleVDHO-I’I’lGODHéCKOQ
eocnumarnue.

coyuailibHad SHAYUMOCHb

UHOSA3BIYHOU KYIbIYypbl

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuil)

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHU U TPOMEKYTOYHASI ATTECTAIIUS

MO TUCLUATIJINHE

9.1. ®opmMbI KOHTPOJIA 10 AUCHHUILIMHE

Texkymuii KOHTPOJIb.




B npornecce nzyuenust yueOHON AUCHUILIMHBI 00YYalOIUeCs yYaCTBYIOT B YCTHBIX OIIPOCAX,
BBITTOJHAOT MUCbMCHHBIC NTOMAIIHUC WU KOHTPOJILHBIC 3aJaHUs. PGBYJIBTaTBI BBITIOJTHCHHUA JaHHBIX
BUI0B pa60T ABJISIFOTCA OCHOBAHUEM JISI BBICTABJICHHA OLICHOK TCKYIICTO KOHTPOJIA 11O y‘I€6H0ﬁ
JTUCLUIUIMHE. BblnonHeHune Bcex 3ajaHuil SABJISETCS O0s3aTeNbHBIM JJIsl BCEX OOYYaroLIUXcs.
OOyuaroniuecs, He BBIIOJIHMBIIME B IOJHOM OOBEME BCE 3aJjaHUs, HE JOMYCKAalOTCAd K chaue
HK3aMEHOB, 324€TOB U 3aYE€TOB C OLIEHKOH 10 TaHHON Yy4eOHOH TUCIHILTHHE.

IIpoMe:xxyTOYHas aTTecTAlUA.

Jlis KOHTPOJsl YCBOEHHUS OOy4aroIMMUCS JAaHHOM JAMCUUIUIMHBI y4EOHBIM IUIAHOM
OpeaycMOTpeH 3adeT B 1 um 3 cemecTpax 0oOydeHHMs M 3a4eT C OLEHKOM BO 2 ceMmecTpe,
MMPpOBOAVMEIC B q)opMe WHAUBUAYAJIbHBIX HpGSGHTaLII/Iﬁ 10 U3Yy4YCHHBIM TCMaM, U 3K3aMCH B 4
ceMecTpe, MPOBOAUMBINA B (hOpME HEMOArOTOBICEHHOTO MOHOJOTHYECKOTO BBICKA3BIBAHHS IO
OJIHOM M3 IPENJIOKEHHBIX TEM, OTBETOB Ha BOIPOCH! NapTHEpa WIM NPENOJABaTess IOCIe
IIPEJICTaBICHHOIO0 MOHOJIOra, IPYIIIOBOM JE€JI0BOU Npe3eHTanuu. 1Ipyu BbICTaBIEHNN HTOTOBBIX
OTMCTOK YYMTBIBACTCA AKTUBHOCTDH 06yqa}0merocsl B PpaMKax KYJIbTYpPHO-TBOPYECKOI'O

HaIpPaBJIEHUS! BOCIIUTATEIBHON pabOTHI.

9.2. OueHouyHble MaTepUAJIbI (OLlEHOYHBIE CPEICTBA) ISl TEKYIero KOHTPOJIA

yYcnneBaeMoCTH U HpOME)KyTO‘lHOﬁ arTrecTanMu 1o IMCuUMIIJIMHE

Texkymuii KOHTPOJIb.

OueHovHble MaTepHaibl ISl TEKYIIEro KOHTPOJIS IO AUCIUIUIMHE: B TEUYCHHE
ceMecTpa OCYUIECTBISAETCS MOYPOUHbI KOHTPOJIb YCTHBIX OTBETOB (AMAJIOrOB U MOHOJIOTOB),
ayIUpOBaHUs, YTCHHS M TUCHbMEHHBIX (ayIUTOPHBIX U IOMAIIHUX) paboT (3aaanuii). OneHka
BBICTABJISIETCS 3a pabOTy Ha KaXJIOM 3aHATHH, YYUTHIBAIOTCS BCE BHUIBI PEUYCBOU
JIeATeTLHOCTH (ayIMpOBaHUE, TOBOPEHHUE, YTEHUE, MMCHMO), a TAK)KE YMEHHUE aJIeKBATHO, 10
TE€Me, OTBETUTh HA BOMPOCHI B pPaMKax YCTHOTO OIPOCA, BOIPOCHI KOTOPOTO MPEICTABIIECHbI

HWXKC. OI_[CHKa BBICTABJIAACTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHUA.

Cnucok BONPoOCcoB Jisi NOATOTOBKH K TeKylleMy KOHTPoJI10 B 1 cemecTpe:
@opMyIMpOBKAa BOMNPOCOB K TEKYHIEMY KOHTPOJIIO B | cemecTpe MOIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

Paznen 1. Global Marketing in a Design sphere
1. What is Marketing?

2. What are characteristics of Marketing?



What is branding?

Why do we need brands?

What steps should a company take to create a new brand?
What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?
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What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?
12. What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Cnucok BONPOCOB JIsl MOATOTOBKH K TeKYIIeMYy KOHTPOJIIO BO 2 ceMecTpe:
@opMyITupoBKa BOIPOCOB K TEKYIIEMY KOHTPOJIO BO 2 CEMECTpPE IOJHOCTHIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUTIO 3asABJICHHBIX TCM.

Pa3znen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

10.  What are the least efficient methods of advertising?

11.  What makes a good advertising?

12.  What are vivid examples of successful advertising? Why?
13.  What are vivid examples of unsuccessful advertising? Why?
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10.

Paznen 3. Marketing Strategies
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?
What are the results of corruption for a country? Name and characterize 3 of them.
What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.
What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pa3nea 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnmcok BONPOCOB /ISl MOATOTOBKH K TEKYIeMY KOHTPOJIIO B 3 cemecTpe:

@®opMyIupOBKa BOINPOCOB K TEKYIIEMY KOHTPOIIO B 3 CEMECTpe MOJHOCTBIO

COOTBECTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Pasnea 5. Business vision

1.

2
3
4.
5

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?
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What are opinions of 5 business leaders to change?
What are main tips of successful business communication?
Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

1

1. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?
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Pa3nea 6. Insights Into Marketing
When, in your opinion, does a business problem become a crisis?
How can a company understand that it has faced a crisis?
Highlight the key steps the company should take to predict or handle a crisis?
Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?
How can communication in business be described?
What are the key qualities for a successful manager today?
How can unsuccessful manager be characterized?
If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?

10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

CnHcok BONPOCOB A1l MOATOTOBKH K TEKYIleMYy KOHTPOJIIO B 4 ceMecTpe:

@opMyIMpOBKAa BOMPOCOB K TEKYHIEMY KOHTPOIIO B 4 ceMecTpe IOJIHOCTBIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TCM.

1.
2.
3.

Paznen 7. Marketing for Global Companies

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?



7. Tension between team members makes a team more effective. Do you agree? Why/ why not?
8. Which qualities of a person would be useful for a team work?
9. Which qualities of a person would be useless for a team work?

IIpomexyTouHas aTTecTanus N0 JUCHUILINHE.

Jlis OolleHKM pPe3yiabTaToB OOYyYEHHs IO JAUCUUIUIMHE Y4YeOHBIM IUIAaHOM B IEPBOM
CceMecTpe MPEAYCMOTPEH 3auyeT, MPOBOJAUMEIN B (GopMe WHAMBHUAYAILHON IMPE3CHTAMH TI0
teme: “Company History”.

Jlyis OoueHKH pe3ylbTaToB OOY4YEeHHs MO AMCLUUIUIMHE Y4YEOHBIM IIJIJAHOM BO BTOPOM
ceMecTpe MpeAyCMOTPEH 3a4eT C OLEHKOH, MPOBOAUMBIA B ¢GopMe HHAUBHIYAIbHOM
npe3enTanuu 1o teme: “Product Presentation”.

JlJis OLIEHKHW pe3yabTaToOB OOYyYEHHUs MO AWCIMIUIUHE Y4eOHBIM IUTAHOM B TPEThEM
ceMecTpe MPEeAyCMOTPEH 3ayeT, MPOBOAUMBIN B (QopMe MHAMBUAYAIbHON MpEe3eHTAlMH IO
teme: “Bank Presentation (Finance)”.

JIJis OLleHKH pe3y/bTaTOB OOYYCHHS MO JAMCIUIUIMHE yYYEOHBIM IUIAHOM B YETBEPTOM
ceMecTpe IpeayCMOTPEH IK3aMeH, TPOBOIUMBIN B (popme

1) HENmoJAroTOBJIEHHOTO  MOHOJIOTHUYECKOTO  BBICKa3bIBaHUS IO  OJHOW U3
MPEJIOKEHHBIX TEM TPOAOKUTEIBHOCTBIO 1-2 MUHYTHI,

2) orBera Ha Bompockl (3-5) mapTHepa WM MpEenojaBaTresl Mociie NPeJCTaBIEHHOTO
MOHOJIOra;

3) rpymmoBoil genoBoil mpe3eHTammu 1o Teme “Multinational Company” (3-5

YEIIOBEK).

10. PECYPCHAS COCTABJIAIOLIASA

Jlns mpoBeneHUs 3aHATHH CEeMUHApCKOro THMa (MPaKTHYECKUX 3aHATHI) 1O JaHHOH
JTUCITUIIIIMHE UCTIONB3YIOTCA ayAUTOPHH ¢ yueOHOM Mebembio U Menna-o0opyaoBaHueM (IIPOeKTop,
9KpaH, HOYTOYK).

Jlnst  caMOCTOATENbHOM  pabOThl  OOyYArOIIUXCS ~ HCIONIB3YEeTCs — IOMEIIEHHE  JIJIs
CaMOCTOSITENNbHOM  paboThl  O00ydYaIOIUXCs, OCHAIEHHOE KOMMBIOTEPAMU C HEOOXOAUMBIM
MPOrpaMMHBIM OO€cTieYeHUeM H JIOCTYNoM B VIHTEpHET U 3IEKTPOHHYIO HH(OPMAIMOHHO-
00pa3oBaTeNbHYIO Cpey By3a.

JUis  TpoBeACHHUST KOHTPOJISI CaMOCTOSITENILHOW PabOTHl MO JaHHOW  JTUCITUIUIMHE
UCTIONB3YIOTCSL ayAUTOPUH C Meaua-odopyaoBaHHeM (TPOEKTOp, JKpaH, HOYTOYK) U y4deOHOM

MeOEIBIO.



Jlia mpoBeAeHUsT TEKYILIEro KOHTPOJS YCIEBAEeMOCTH U NMPOMEKYTOYHOM aTTeCTallH IO

JAHHOM JMCIUIUIMHE HCIIONB3YIOTCS ayAUTOPUH C y4eOHOW MeOenpio M Meaua-o0opyrIoBaHHEM

(IpoeKkTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00eceYeHust

HaunmenoBanue

Tun pecypca

1 Microsoft Office

2 Microsoft Windows

Jlunensnonnoe cornamenne Microsoft - Open
Value Subscription ms pemrenuii Education
Solutions NeV8265046

Cy6mmunen3uonnsiit joroop AO «CodrJlaitan
Tpeitn» Ne /131 ot 10.07.2020. Cpox neicTBus
JIOTOBOpa - 6eCCPOUHBIi

DNeKTpoHHBIN cinoBaps #ABBY'Y
Lingvo 11 croBaps 6 si361k0B Volume

00O "ABU Codteep" TIT OOO" IIporpam-e
texHojorun" Ne@8 ot 31.10.2005 (mocrosiHHO-

3 License Concurent (21-50) #ABBYY JercTByroImas JimieH3us). Cpok neicTBus
Lingvo 11 cioBaps 6 s3bIKOB JIMIEH3UU - OECCPOUHBIH
T | Ty ape— JII OO0 "KoncynbrantlIntoc Tonbsrri"

4 noroBop Ne251/02 ot 01.01.2022 (exeronHo
MIpaBOBasi CUCTEMa OTEYECTBEHHOTO . .

HpOU3BOJICTEA npozxneBaelebm). Cpoxk nelicTBUS JUICH3UH -
OeccpouHbIN
CJIA AO «CodtJlaitn Tpeiia» goroBop
5 Antusupyc Kacnepckoro Ne291/Tr ot 28.12.2021, munensust Ne 17E0-
OTEYECTBEHHOT'O IMPOU3BO/ICTBA 220119-110841-733-2920. Cpok aeicTBust
norosopa 1o 11.02.2024
IlepeyeHb ¢cBOOOAHO PACTIPOCTPAHSIEMOI0 IPOrPAMMHOIO 00ecneYeHus
N HaumeHoBaHue
n/n

# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind

1 Mynomumeoua I10 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly

2 Ipocmompwux (viewer) # Foxit Reader - Russian

3 Bpaysep # SeaMonkey
# Google Chrome




B cooterctBuu ¢ IlonoxeHneM 0 CO3aHUM CHENUATIBHBIX YCIOBHH JUIS1 MHBAIUIOB U JIUI] C
OB3 wuH(pOpMaIMOHHO-TEXHOJIOTHYECKast 0a3a 00pa30BaTENIbHOrO Tpoliecca MpeaycMaTpUBAET
UCTIONIb30BaHUE MATEPUATBbHO-TEXHUYECKUX CPE/ICTB C YYETOM PA3IMYHBIX HO30JOTUi MHBAIMIOB U

i ¢ OB3.

11. IUTEPATYPA

11.1. OcHoBHas uTepaTypa

KoanuyecTB
N bubauorpaguyeckoe onucaHue Tun 0B
n/n 0uodJIMoTEK
(Y
Cotton, D. Market Leader: Intermediate Business English
1 [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueGHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
2 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd V4eOHIUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B komm1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Texct]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YuebHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
ManbkoBckas, 3. B. JlenoBoii aHITHMHACKHN S3BIK:
YCKOPEHHBIH Kypc : yuel. mocodue / 3. B. ManbKoBcKasl. - yueOHoe
4 | Mocksa : Uudpa-M, 2022. - 159 c. - ObC Znanium. - ISBN 9BC
978-5-16-100395-4 (online). - URL: nocobue
https://znanium.com/catalog/document?id=399977
ManbkoBckasi, 3. B. AHTIMICKUH S3BIK B CUTYaIIHsIX
MOBCETHEBHOTO JIENIOBOT0 001IeHus : yueOHoe nmocodue / 3.B. | ydueOHOE
S | ManbkoBckasi. - MOCKBa : Hnudpa-M, 2023. - 223. - 3BC 9BC
Znanium. - Tekct : anekTponHbIit. - URL: nocobue
https://znanium.com/catalog/document?id=422429

11.2 JonoanuTe/ibHas JIUTEPaTypa

Bbuboanorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcrt]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

o | Business Advantage. Intermediate [Texcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

5 VYkpaunen, U. A. MTHOCTpaHHBIH S3BIK (QaHMTMKACKUI) B TPO(eCCHOHAIbHON



https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=422429

NesATebHOCTH : yueOHoe mocodbue / U. A. Ykpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL.:
https://znanium.com/catalog/document?id=364544

Munssip-benopydesa, A. 1. AHTIIMNCKHIA S3bIK : yue0. MOCOOUe IS CTYACHTOB, 00yY.
6 | 1o nHamp. noarorosku "Mcropus uckyccrs" / A. I1. Munbsap-benopyuesa. - 3-¢ usn.,
nor. - Mocksa : Madppa-M, 2023. - 191 c. - OBC Znanium. - ISBN 978-5-16-103270-1
(online). - URL.: https://znanium.com/catalog/document?id=420282

Iepuoanyeckue u3T1aHus:

1. AxrtyanbHble npoOsieMbl (DUIOIOTUM M METOIMKU NPENoJaBaHUs WHOCTPAHHBIX SI3BIKOB :
HayuHbIi xypHaia. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HuoctpaHHble S3BIKU B BBICLICH LIKOJIE: Hay4HbIN JKypHaJl. -
URL.: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMeHHLIG ucciaeaoBaHusg B oOJactu npernoagaBanrd HWHOCTPAHHBIX SA3BIKOB B
HEA3BIKOBOM BYy3€: HayLIHHﬁ JKYpPHaAJI. —
URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus W NPAKTHKA WHOCTPAHHOIO $3bIKA B BBICIICH IIKOJIE: HAyYHBIM >KypHAIL —
URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus s3bIKa 1 MEXKKYJIbTypHass KOMMYHHKAIIMS: HAYYHBIH U TPO(ECCHOHATBLHBIN KypHAaT.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHnHbIe podeccHOHANbHBbIC 0a3bl JAHHBIX, HHGOPMALIMOHHbIE

CIIpaBOYHbIC CUCTEMBbI, 3JICKTPOHHBIC On0JIHOTEYHbIE CHCTEMBbI

1. ZNANIUM.COM: snekTpoHHO-OnbmroTeunas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hay4nbIx xypHaioB. — URL: http://neicon.ru.

3. ObC TAY: snektponHas 6ubaroTreka [DIeKTpoHHbIH pecypc]. — Pexxum nocryma :
http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHE YKA3AHUSA AJIS1 OBYYAIOHIUXCS IO OCBOEHUIO
JUCHHUIIJINHBI

OcBoeHne 00y4YaroIUMCs TUCIUTUTHHBI MPEANOIaraeT MOCeIeHUe MPaKTUIECKUX 3aHATUH,
BBITIOJTHEHHE TPAKTHUUECKUX 3a/IaHUM, BBITIOJHEHHUE 3aJaHUi 7S CaMOCTOSTENbHON paboThl. [Ipu
MOJTOTOBKE K MPAKTHUYECKOMY 3aHATHUIO 00ydaromiemycsi HEOOXOAMMO MOBTOPUTH MPONIAEHHBII
MaTepuai o U3y4yaeMol TeMe, C LIEJIbI0 ObITh TOTOBBIM K YCTHOMY ONPOCY, a TaK)Ke NMPEAOCTaBUTh
BHITIOJTHEHHBIE TMHCHMEHHBIE JOMAlllHUE 3afaHus. B pamkax [gaHHOW y4eOHOW JAMCIUILITMHBI
BBIZIETISIETCS] 0c00ast pOJib M 3HAYEHUE CAMOCTOSITENILHOM JAESITENFHOCTA 00YJarOIIerocs B Mpoiiecce
oByaaeHus sS3pIKOM. Ha Bcex aramax oOydeHus: oOparaeTcs BHUMaHUE Ha O0OydeHHE 00yJaroImXcs
METOJIMKE CcaMOOOpa30BaHMs, KOTOpas TIO3BOJSIET UM OBJIAJETh NPHEMAMH H3BJICUCHUS

I/IH(I)OpMaI_II/II/I n3 TEKCTOB, 3HAKOMHUT CO criocobaMu ee nepeaayn Kak B YCTHOM, TaK WU B


https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=420282
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

NUCbMEHHOM BHJE, a TakXke B (opMe AEI0BOro NHUCbMa, YCTHBIX JAOKJIAIO0B, COOOLIEHHH U
MPE3CHTAIMH C UCIIOJIb30BaHUEM IIU(PPOBBIX HHCTPYMEHTOB JJIsl PELICHHUS TIOCTABICHHOMN 3a1a4H.

OcBoeHMe TUCIHUILTUHBI IPE/IOIaraeT BEIIOTHEHNE TPAKTUIECKUX 3aaHni (TIPAaKTUKH) BO
BpeMsl KOHTaKTHOM paloThl C mpenojaBaTeieM JUOO B 4achl CaMOCTOATENBbHOM paboThl. Bcee
NPaKTUYEeCKHE 3aJaHMs JUCLUIUIMHBI MPEIOCTABISAIOTCS IMPENoAaBaTeNIIMU BO BpeMs 3aHATHHA U
pa3MemiarTcs B JOKAIBHON ceTh AKaaeMUH U AJICKTPOHHOW MH(POPMAIMOHHO-00pa30BaTEIbHOM
cpene. BrimonHeHHBIE MpakTUYecKHe padOThl CHAIOTCS HA MPOBEPKY IPENOoJaBaTENI0 OJHUM H3
CJIEAYIOUIMX CIIOCOOOB: IPENOCTaBICHUE BBIIOJHEHHOTO JIOMAIIHEr0 3aJaHHs JHMYHO B PYKHU
IPEeroJIaBaTesto, OTIpaBKa MPernoAaBaTeso Ha MoyToBbld smuk. Ilpu ornpaBke mpemnojaBarento
BBINOJIHEHHON pabOThl MO MOYTe 00ydaromeMycst clelyeT 00eCeunTh JUUHYI0 UICHTU(DUKAIHIO.
Kak npaBuio, B TeMe WM TEKCTe MHChMa yKasbiBaercsi Kypce, PO obyuaromierocs, JUCIUIUIMHA,
TeMa, [10 KOTOPOH BBINOJIHEHA PaboThl. OT/EIbHbBIE IPAKTHUECKUE PaOOThl MOTYT ObITh POBEPEHbI
Iperno/iaBaTeaeM HeOCPEICTBEHHO B Ay IUTOPHH.

Jlnst  3aKperuieHusi TNPHOOPETEHHBIX 3HAHWH, YMEHHH ¥ HAaBBIKOB, I Pa3BUTHS
CHOCOOHOCTEH K CaMOOOYYEHHIO B JAHUCIUIUIMHE TNPEAYCMOTPEHa CaMOCTOSATENbHas paboTa.
CamocrosTenbHas pab0oTa MOXKET BBINOJIHATHCS OOYYaroIUMCS JoMa WIM B ayJIUTOPUAX
AkaneMuy, CHEIMaJbHO OTBEIEHHBIX JJIS  CaMOCTOATENbHOM paboThl M OCHAIEHHBIX
HEOOXOJUMBIM TEXHUYECKUM U MporpamMmHbIM oOecnedeHueM, poctynom k OMOC u OBC. [lna
YCIICIIHOTO BBITIOJIHEHHUSI CaMOCTOSITENIbHOW paboThl oOydaromeMmycss pEeKOMEHIYeTCsl 3apaHee
O3HAKOMUTBCSI C MEPEYHEM 3aJlaHuil U rpadukoM ee BbINOJHEHHA. [1oAroToBKa K MpaKTHUECKUM
3aHATHUAM C MOCTETYIOIUM YYaCTHEM B YCTHOM OIpOCE MPEATNoJIaraeT: cucTeMaTuyeckoe H3yueHue
AyTeHTHYHOTO MarTepuajia U3 YyYeOHMKOB W HWCTOYHHUKOB JIOTIOJHUTEILHOW JIUTEPATYpHI;
NOJArOTOBKY HMHAMBHUAYaJIbHOTO BOKaOyssipa IO NPOHIAEHHONM Teme; paboTy CO CIpaBOYHOM
JUTEpaTypoil W ciioBapeM; paboTy Haja omuOkamu. B pamkax gaHHOM y4eOHOM AMCHUIUIMHBI
oOyyaromyecs: BBIIOJHIIOT CaMOCTOATENbHYI0 paboTy B BHJIE TOBTOPEHHS MPOMIEHHOTrO
Marepuaja 1Mo BCeM H3Y4aeMbIM Te€MaM JECSTH pa3/elioB, YCTHO W THCbMEHHO (TIMCbMEHHBIE
JOMalIHue paboThl) OTBEYAIOT HAa BOMPOCH JUISI TOATOTOBKM K TEKYIIEMYy KOHTPOIIO B
COOTBETCTBYIOILIEM CEMECTpEe, a TaKKe TOTOBATCA K WHAWBUAYAJIbHBIM WM TPYNIOBBIM
NPE3eHTAMAM I IPOXOXKACHUS IPOMEXYTOYHOM aTTeCTallMH 110 TUCLUITIIHHE.

JInst  BBIMOJTHEHWS TPAKTUYECKWX 3aJlaHWi  CaMOCTOSITEIbHOW paboThl 1O  JTaHHOW
JTUCIUIUIMHE B JIOMAIllHUX YCJIOBUSX (3a mpenenaMu AkajgemMuu) oOydaromemycss HeoOXoIuM
NEepCOHANBHBIN KOMITbIOTEp (IUIAaHIIET) M mporpamMmHbiil maker Microsoft Office ne Himwke 10
Bepcuu. CamocTosiTenbHast paboTa CONPOBOXKIAECTCS METOANYECKUMHU YKa3aHUSIMHU, pa3MeIIeHHbIMU
B JIOKQJBHOM ceTH AKaJeMUH U DIIEKTPOHHON WH(GOPMAIIMOHHO-00pa30BaTEIbHOW Cpejie.

Metoauueckre yKazaHus —coaepkaT (OpPMYIMPOBKY 3a/JaHus, MPUMEPHYIO TEXHOJIOTHIO



BBIMOJHEHMs], (Qopmar crauu BBITOJHEHHOM paboTel. [lpenomaBaTens BO BpeMsi ayIUTOPHBIX
3aHITHIA 3apaHee O0CYKIaeT ¢ OOYJArOIIUMHUCS 33/IaHue CaMOCTOSTEIILHON pabOThl U MOPSIIOK ee
cnaun. KoHCynbTaMM 1O BBIMOTHCHHIO CAMOCTOSTEIBHBIX pPabOT, OOCYXKIEHHE OTMETOK |
JOTMYIIEHHBIX OIIMOOK, 3aIlUTa OTIEIbHBIX BHJIOB CAMOCTOSITENIbHBIX PabOT OCYIIECTBISIETCS BO
BpemMsas KCP na xadenpe nmuzaitHa wim B ayauTopud 10 pacnucaHuro. KoHcynbranuu
MPeroAaBaTelisl MO BBITOJHEHUIO CAMOCTOSTEIILHON pabOThl MOTYT OCYIIECTBISTHCS MOCPEIACTBOM
acuuxponHoro (mouta, OWOC) wu CUHXpOHHOTO (ZOOm, CETH) KOMMYHHKaIIMOHHOIO
B3aMMOJICHCTBHUS 10 MpPEIBApUTENbHON JOTOBOPEHHOCTH C TMpernojiaBareieM. BhInoiHseMble
caMoCTOsITeNIbHbIE pabOThl SBISIOTCA JJIEMEHTAMH TEKYIIEro KOHTPOJS U OLCHUBAIOTCS
npenojaasarenieM. [lonmydeHHbIE OTMETKH YYHUTBIBAIOTCS IPU BBICTABICHUHM 3a4eTa, 3adyeTra C
OIICHKOM, DK3aMeHa.

@DopMoii MPOMEKYTOUHOTO KOHTPOJIS BBHICTYIAET 3a4eT, 3a4eT C OLIEHKOH, K3aMeH. 3ayer,
MPOBOAMMBIA B (hOpMe HHAMBHUIYATBbHOW MpPE3CHTAlMM 1O H3YYEHHOH TeMe, BBICTAaBISETCA B
MEPBOM U TPEThEM ceMecTpax oOydeHus. [l OLIEHKH pe3yibTaTOB OOY4YEHHUS MO JAMCIUIUIMHE
y4eOHBIM TUIAHOM BO BTOPOM CEMECTpE MPEIYCMOTPEH 3a4eT C OICHKOM, MPOBOAUMBIA B dopme
WHAVBUAYAIbHON TIpe3eHTaluMud [0 U3yuyeHHoM Teme. B ueTBeproM cemectpe oOydeHus
MPEeyCMOTPEH JK3aMeH, NPOBOAMMBIA B (OpMe HEMOATOTOBICHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAaHUS 10 OJHOM W3 MPEJIOKEHHBIX TEM MPOAOIKUTEIBHOCThIO 1-2 MUHYTHI; OTBETa Ha
BOmpochkl (3-5) mapTHepa WM MpenojaBaTelNiss MOCNe MPEICTABICHHOTO MOHOJOTa; TPYMIIOBOM
JIEJIOBOI Mpe3eHTaIuK 10 u3ydyeHHOW Teme. Kpurepuu BBICTaBIEHHS 3aueTa, 3a4eTa C OILEHKOIA,

9K3aMCHa O3BYUYUBAIOTCA IMPECIIOAABATCIIEM HaA IICPBBIX 3aHATUAX 110 JUCLUIIIINHEC.
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