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1. OBLIAA HUH®OPMALIUA O JUCIUIIJINHE

Pabouass mporpamma nucturuimHbl «MHOCTpaHHBIA S3BIK» COCTABJICHA HAa OCHOBAHHH
(denepasbHOrO TOCYAApCTBEHHOTO O0pa30BaTEIbHOIO CTAaHIApTa BBICIIETO OOpa30BaHHS 110
HampaBiaeHuto  moarotoBku 54.03.01  [[uzaiin (ypoBeHb  OakamaBpuaTa),  YTBEP)KICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHMS Poccuiickoit denepanuu
ot 13.08.2020 r. Nel015 u yuebHoro miana HampasieHus noarotoBkd 54.03.01 J{u3zaitn, npoduib
(mporpamma GakanaBpuara) «I paduyeckuii qu3ain».

TpynoemMKocTs AUCIUIUIMHBL: 16 3.€. / 576 akageMHUYEeCKHUX YacoB, B TOM YHCIIe 352 4acoB

KOHTaKTHOM paboThl 1 188 yacoB caMOCTOSITEIbHON PaOOTHI OO YyJarOIIMXCS.

Pacnpeuene}me YacoB JUCHMIVIMHBI 10 CEMECTpaM M BHAaAM 3aHSITHH (l'lO y‘leﬁHOMy

IJIaHY)
KoJunyecTBo yacoB
Bup yueOHoii padoThI Beero no Cenmecrpet
yueouomy | 2 3 4 5/6(7]8
ILUIAHY
KonTakTHas padora (Bcero): 352 60 96 88 108
B Tom uncine:
Jlexnun
[pakTHyecKue 3aHITUS 336 56 92 84 104
KonTposs camoctosiTenbHON
pabotel (KCP) 16 4 4 4 4
CamocrosiTesibHas padora 188 48 48 56 36
(Bcero):
Buael npoMexyToO4HOM Jauer ¢ SK3aMeH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OIICHKOM 36

3a4eT ¢ OLEHKOI)
ObIIAS Yackr: 576 108 | 144 | 144 | 180
TPYA0EMKOCTH
JUCHMILIMHBI: 3.8.: 16 3 4 4 5

2. NEJU U 3AJAYN JACHUATIIMHBI

JlanHasi AUCIUIUIMHA 110 CBOEMY XapaKTepy SBIsAETCS KOMMYHUKATUBHOW M HampaBlieHa Ha
dbopMHpOBaHHE ¥ pPa3BUTHE PEUYEBBIX YMEHUU, (PopMuUpoBaHUE CIMOCOOHOCTH W TOTOBHOCTH
MCIIOJIb30BaTh HHOCTPAHHBIN S3bIK KAK HHCTPYMEHT B CUTYAlIMH pPeaIbHON KOMMYHHUKAIIUH.

JlucuuiiuHa UMeeT CBoed IeNbio chOpMHUPOBATh U PA3BUTH SI3BIKOBBIE M PEUEBBIC HABBIKU
Y YMEHUS B ayJIMPOBaHUHU, YCTHOW peuH (AMATIOITMYECKOM M MOHOJOTUYECKOW), YTEHUH U MUChME

JJI1 OCYIICCTBIICHUA YCHCIHHOI>'I KOMMYHUKallWUH, B TOM YHCJIC (B KOMaH)Ie) Ha HHOCTPAHHOM SA3BIKC.




AKTYyalTbHOCTh JaHHOW paboueld mporpaMMbl OOYCIIOBJIEHA CTPEMHUTEIBHBIM Pa3BUTHEM W
BIMSIHUEM LU(POBOM SKOHOMUKHM Ha (POPMHUPOBAHHE KIIIOUEBBIX KOMIETEHIMH M MOATOTOBKY
BOCTPEOOBAHHBIX CIIEUAIMCTOB B cpepe au3aiiHa B COBPEMEHHOM MUE.

B ycnoBusix uudposuzanuu BaxkHo ¢GopMUpOBaHUE, MOJACPKAHUE U PA3BUTHE HABBIKOB B
chepe HHGDOPMALMOHHBIX M CKBO3HBIX TEXHOJOTMH Jjisi OakallaBpoB, 4YTO CIOCOOCTBYET
JOCTH)KEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha DBIHKE TpPYIa,
6onee 3(hpeKTUBHOI aganTauy B HOBBIX YCIOBHUSX.

B pesynbrare ocBoeHus pabouell MporpamMmbl IUCHUIUIMHBI OOydYaromiuecs OBJIaleoT
COBPEMEHHBIMH KOMIIETEHIIUSIMU, CPOPMUPOBAHHBIMU IO 3apOChl padoToAareneii u ¢ y4eTom
norpedHoCcTe 1U(POBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymed npodeccnoHaIbHOR
JeSITeTIbHOCTH BBITYCKHUKA B paMKaX HampasieHus «Ju3zainy.

Leab AMCUMIUIMHBI - TOBBIIIEHUE WCXOJHOTO YPOBHS BIIAJICHUS UHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha MpeAblayliel cTymeHu oOpa3oBaHHs, W (OPMHUPOBAHUE Y OOYYArOMIMXCS
HEOOXOJMMOTO U JIOCTAaTOYHOTO YPOBHS KOMMYHHKATHBHON KOMIICTCHIIMH JJISl PEIICHUS
COLMAIIbHO-KOMMYHUKAaTHBHBIX 3a/ad B Pa3IMYHBIX 00JacTsX OBITOBOH, KyJIbTYpPHOW U
npoecCHOHANBLHOM IEeATEILHOCTH MPU OOIICHUH ¢ 3apyO0eKHBIMU MApPTHEPAMH, C UCIIOJIb30BAHHEM
MH(OPMALIMOHHBIX U IIU(PPOBBIX HHCTPYMEHTOB, a TaKXe ISl JalbHEHIero camooOpa3oBaHusl.

BocnurarejqbHas Uedb JAUCHUIUIMHBI UMEET KYJIBTYPHO-TBOPYECKYIO HAIPABICHHOCTh U
HalleJIeHa Ha CO3/IaHUE TOCPEACTBOM HHOCTPAHHOTO SI3bIKA YCIOBUH ISl Pa3BUTUS TBOPYECKHUX
CIOoCOOHOCTEH O00ydYaromIMXCs, BKIIOUYEHHE UX B pa3lUYHble BHUJbBI COLUAIBHO 3HAYMMOUN
NeSITeIbHOCTH, TAKUM 00pa3oM, JjaBasi BO3MOXHOCTh ()OPMUPOBAHUS OPUTHHATIBHOCTH MBIIIJICHUS,
a TaKk)Ke peasn3auyl JNIHOCTHO OPUEHTHPOBAHHOTO ITOAX0/1a B MPO(heCCHOHAIBLHOU cdepe.

3agauu AUCHMILINHBI:

. dbopmupoBaTh y O0OydYarOIUXCS 3HAHWS, YMEHHMS M HaBBIKM B 00JIACTU YCTHOM |
MUCHMEHHOW MPAKTHUKH Pa3TOBOPHOI U MPOPECCHOHATFHO-IEIOBON PEYH U UCIIOIh30BAHNE
UX B IpoeCCHOHATBLHOM JIeSTENTbHOCTH 110 HAIIPABIEHUIO MOJITOTOBKH;

o O3HAKOMHUTH OOYYalOIIUXCSI C OCOOCHHOCTSIMH JIEKCHYECKOH CHCTEMBl H3y4aeMOro
MHOCTPAHHOTO 513bIKa, (DYHKIIMOHAIBHOW M CTUJIMCTHYECKON TuddepeHmanueil s3pK0BbIX
CpeAcTB, Hanbojee NPOAYKTHBHBIMH CJIOBOOOPA30BATENBHBIMH MOJEISIMU H3y4aeMOoro
WHOCTPAaHHOTO $3bIKa, B TOM YHUCIIE C UCTIOJIh30BaHNEM U (PPOBBIX CEPBUCOB;

o COBEpIIICHCTBOBATh HABBIKM PACIO3HABAHMS M TOHUMAHHS TpamMMaTHueckux ¢(opM u
KOHCTPYKIIMH B OMOPE Ha pa3IMYHbIC IPU3HAKHA TPAMMATHYECKUX SIBIICHHH, & TAK)KE HABBIKH
yIoTpeOIeHUsT TpaMMaTHYECKUX KOHCTPYKIMHA B pa3iUYHBIX pEYEBBIX CHUTYalUAX, C
UCroNib30BaHueM 1UQpoBbix uHcTpymeHTtoB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



° Ppa3sBUBATb KOMMYHUKATUBHBIC KOMIICTCHIIUU, HCO6XOHHMOﬁ JJIA TBOp‘ICCKOfI ACATCIIbHOCTHU
B TIOBCEAHEBHOM OOIICHUH, B OOIIECTBEHHO-TIOJUTUYECKOW M HAY4IHO-TIPO(PECCHOHATBHON
chepax;

o npuoOmaTh 00y4YaroIUXcs K CaMOCTOSITEIILHOW UCCIIEIOBATEIbCKOW pabdoTe HaJ S3BIKOM,
pa3sBUBATh y 06yan0mecsI aHAJIUTHYECKUHU moaxoJ K HM3ydaCMbIM S3BIKOBBIM ABJICHUAM
IIYTEM COIIOCTABJICHHUA UX C COOTBCTCTBYIOIUMMU ABJICHUAMUA POJHOI'O A3BIKA.
3ajauM BOCIMTATEIbHON PA0OTHI:

. pa3BUTHE y 00yYaIOMMXCS MOHUMAHMSI COLMATBHOM 3HAYMMOCTH MHOS3BIYHON KYJIBTYpPHI B
Oyaymeii mnpodecCHOHANBHON JEesITeTbHOCTH HAa WHOCTPAHHOM  sI3BIKE, KakK  JUIs
COBPEMEHHOT0 O0IIEeCTBa, TaK M YIS JMYHOTO IPOPECCHOHATHLHOTO CTAaHOBIICHHS,

o CO3JIaHME YCIIOBHM JUII OCO3HaHUS OOYYArOIIMMHCS CBOEr0 MecTa M poJid B Oymymien
npodeccnoHATBHOM IeATEIIBHOCTH;

o dbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOW  JIMYHOCTH  TIOCPEIACTBOM  MPHOOIICHHUS
06yan01uchsl K HHOS3BIYHOU KYJIbBTYPC U BOBJICHCHUSA B TBOPUYCCKYIO ACATCIBHOCTH C
HCIIOJIb30BaHNEM MHOCTPAHHOTO SI3BIKA;

. pa3BHUTHE KYJIBTYPhl MEKIUIHOCTHOTO TPO(HECCHOHATTLHOTO B3aUMOICHCTBUSI.

3. MECTO JMCUMIIJIMHBI B YYHEBHOM IIJIAHE

VYyeOnass nucuurmumHa «VHOCTpaHHBIA S3bIK» OTHOCUTCS K Onoky 1. JlucuumiauHbl
(Mmomynu). bazoBas uacte. M3yuenue naHHO#M TUCHUIUIMHBI 0a3upyeTcs Ha MaTepuaie, U3y4eHHOM
B paMKaxX MIKOJBHOTO Kypca. IUCHUIIIUHBI, NMPU W3YYEHUH KOTOPBIX OYAYT HCIOJIB30BATHCA
3HAHUS, YMEHUS U HABBIKU, MPUOOPETEHHBIE B PE3YNbTaTe M3yUEHUs AUCHUIUTMHBI «THOCTpaHHBIM

SI3BIK» - «IloaAroTOBKA MO aHFHHﬁCKOMy SA3BIKY».

4. INNIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUS ITO AUCIUAIIJIMHE JJIs1
®OPMHUPOBAHUA KOMIIETEHIIUI OBYYAIOIIIUXCA

Pe3ynbratel ocBOeHMsI 00pa3oBaTENbHON MPOrpaMMbl (KOMIETEHIIMH O00ydaromuxcs)
OTpeAeNsaoTcs TpeOoBaHUAMH (pelepalbHOTO TOCYyAapCTBEHHOTO (heaepaabHOro CTaHAapTa Mo
HAIpaBJIEHUIO TIOJrOTOBKM M (OPMHUPYIOTCS B COOTBETCTBHUM C MaTpUlLEedl KOMIIETEHIUI
obpasoBarenbHON Tporpammbl. [lmanupyemple pe3ynbTaThl OOYYEHHS TO JUCHUIIIMHE (3HAHUSA,

YMCHUA, HaBBIKI/I) o0ecneunBaroT AOCTHXKCHUC PC3YJIbTATOB OCBOCHUA 06pa30BaTeJ'IBHOfI

MIPOTPAMMBI.
In "
HIUKATOPbI JIAHUPYeEMbIe pe3yJabTAThbl 00y4eHU
Ha3B(le)£I/Ie 1 p I py pesy Oy
KOMIIETEeHIIMH 10 JUCIUTIJIHHE
KOMIIETeHIINH




VK4

Cnocoben
OCYIIECTBIISTh
JIETIOBYIO
KOMMYHUKAITHIO B
YCTHOU U
MMMCHbMEHHOM
dopmax Ha
roCyJapCTBEHHOM
SI3BIKE
Poccuiickoit
Denepauuu U
WHOCTPAaHHOM
(bIX) s13bIKE(AX)

YK-4.2.
OcymecTBisieT
JICJIOBYIO
KOMMYHHKAITUIO B
YCTHOW U MUCbMEHHOM
¢dopmax Ha
WHOCTPAHHOM (bIX)
s3bIKe (ax)

3HaTh!

- CUCTEMY U CTPYKTYpPY UHOCTPAHHOTO SI3bIKa;

- pa3JIMyYHbIe aCMEKTHI sI3bIKa: (POHETUYECKUH,
JIEKCUYECKUH, TPAMMAaTUYECKUM, B T.4. CTPYKTYPY
noctpoeHus (pas, NpeIoKeHU, BbICKa3bIBaHUS,
LIEJIOCTHOI'O TEKCTAa.

- aJICKBaTHBIE SI3bIKOBBIE CPEJICTBA JUIS peaIu3aliii
OCHOBHBIX PEUEBBIX (DYHKITHIA;

- COBPEMEHHbIE TEXHUKHU U CIIOCOOBI JIET0BOI
IIICbMEHHOW U YCTHOW KOMMYHUKAIIUH;

- KpUTEPHH, IPEIbABISIEMbIE K O(OPMIICHUIO
JIETIOBOM KOPPECIIOHICHIINY;

- OCHOBHBIE TPEOOBaHHUSA K CO3JJaHUIO JI€TTOBOM
[IpE3EHTAlLNY;

- KyJIbTYpPY, CTUJIb )KM3HHU, HATMOHAJIbHBIN
MEHTAJIUTET HOCUTENEN SA3bIKA JUIS
MPEeAOTBPALCHUS] HEIOHUMAaHUS Ha
MEXITMYHOCTHOM U NMPO(HECCHOHATILHOM YPOBHE,

-MHOCTPAHHBIN S3BIK B 00BbEME, HEOOXOIUMOM LIS
nosryueHus: uHhopMauu npophecCuOHaATbHOTO
COJIEpXKaHUS U3 UHTEPHET-UCTOYHUKOB: DbC
ZNANIUM.COM, HOUKOH, 3BC TAY, ObC
IPRbooks.

Ymern:

- MOHUMATh PeYb HOCUTES/JIEeH S3bIKa B YCTHOM U
NUChbMEHHOU (hopMax;

- aJICKBaTHO BOCIIPOU3BOJIUTH HEOOXOIUMBII HAOOP
KOHCTPYKLUI U TEPMUHOB B MOHOJIOTUYECKOU U
JINaJIOTUYECKOHN peun;

- IOHUMAaTh AyTEHTUYHbIE TMCbMEHHBIE TEKCTHI,
UCIIOJIb3YS pa3Hble TEXHUKU YTCHUS,

- U3BJIEKaTh HEOOXOAMMYIO HH(OPMAIIHIO U3
OpPUTHMHAJILHOTO TEKCTa HA HHOCTPAHHOM SI3bIKE,
aHaJTM3UPOBaTh, 0000IIATH, /1€1aTh BHIBO/BI.

- BECTH JIEJIOBYI0 KOPPECIIOHICHIINIO;

- IOHUMATh Ha CIIyX pe4b HOCUTEIEH S3bIKA,

- UCTI0JIb30BaTh HH(OPMAIIMOHHO-
KOMMYHHUKaTHUBHbIE TEXHOJIOTUH IIPU ITOMCKE
HE00X0AMMON HH(POPMALIUU C TPUMEHEHHEM
opay3sepoB Google, Yandex B mpoiiecce pereHus
KOMMYHMKAaTUBHBIX 337a4 Ha TOCYJapCTBEHHOM U
MHOCTPAHHOM $I3bIKaX.

Baagers.

- HaOOpPOM S3BIKOBBIX CPE/ICTB, HEOOXOUMBIX JIJIS
pean3anyy ycrenmHoW KOMMYHHMKAIMU B KOMAH/IE;
- HaBbIKaMu pabOTHI CO CIIPABOYHOM JIUTEPATYPOH U
CJIOBapsIMU;

- TEXHUKaMU apryMEeHTaI1 BeIeHUs JUCKYCCUU B
YCTHOM M IMCbMEHHOM BUJE, MT0JIb3YSCh 3HAKOMBIM
JIEKCUYECKUMH U TPAMMATUYECKUMU CPEICTBAMU
A3BIKa;

- TEXHOJIOTMEN CO3aHMs IeJIOBOM MPE3EHTAlMU Ha




WHOCTPAHHOM SI3BIKE;

- HaBbIKaMU ()MKCHPOBAHHSI OCHOBHOU UCH U
BTOPOCTEIECHHBIX JIeTajield B YCTHOM M MUCbMEHHOM
KOMMYHHKAIIWH;

-MHOCTPAHHBIM SI3BIKOM B 00beME, HEOOXOIMMOM
JUTS IOJTyYeHUsI MTHPOPMALUU U3 3apyO0eKHBIX
HCTOYHHUKOB.

YK-4.3.
OcyecTBisieT

hi (S (0):3% )
KOMMYHHKAITUIO B
nudpoBoit cpene,
MPUMEHSISI B TOM YHCIIE
CpeacTBa
BUJICOKOH(EPEHIICBSI3H
U KOJUIEKTUBHOU
ceTeBoil paboThI

3HaTh:

- CTHJIb JIEJIOBOTO OOIICHUS, OCHOBBI ITyOJIMYHON
peuu, IOJArOTOBKU MPE3EHTALUM, B T.4. C TOMOIIBIO
ITIT: PowerPoint, Google Slides; mpaBuia
oopMIICHHUS IEIOBOI MEPENICKH, B T.Y. C
nomoieio: Grammarly, Beewriter.

Ymern:

- UCIIOJIB30BAaThb HHOCTpaHHbIﬁ SA3BIK B
MEXIIMYHOCTHOM OOIIEHUH U MPOQPeCcCCUOHANTBHON
JIeSITEJIbHOCTH, B T.4. C IPUMEHEHUEM II1aThopM
JUTsI IPOBE/ICHUs BUICOKOH(DepeHIuil 1
OpraHu3aIy coBMecTHOM paboTel Google Meet,
Microsoft Teams, Zoom, SIaaekc TemeMocCT.
Baagern.

-HaBBIKaMK paboThl B GOOgle-mokymMeHnTax st
oOMeHa npodeccnoHanbHON HHpOpMaIuei Ha
WHOCTPAaHHOM $I3bIKE; HAaBBIKAMH IepEBO/Ia
TEKCTOB, B T.4Y. C TOMOIIBIO OHJIANH-CIIOBApEN:
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OBBEM JUCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

K . ITpomexy ®opma
OHTAKTHas padoTa
P CamocrosiTesibHas padora ToYHasd TeKymero Dopmupy
Paspeu, (B yacax) P KOHTPOJISA
MOYIIL IMoapasaen, Tema arrecra OHTPOJ eMble
y nusi B KOMIeTeHIHH
IIpakTu
Jlek yeckne | KCP B ®opMbI OPraHu3anMU Jacax
110707 SAHSITHS Jacax |CaMoOCTOSITeJILHOH padoThl
Tema 1.1. Globalization H;zzgggfae i%;?g:g;go YerHslit onpoc,
MPAKTHK ’ MUCbMEHHBIC
I(T(IJ)Ibm Z(I;/I-)meo weckoe WHIUBUTYaJIbHOTO OMALLIHUE VYK-4.2
eoycnun);ZHue’ P - 8 - 6 |BokaOymsipa 1o mpoiiieHHON - _— VK-4.3
coyuanvhas ;’HaVuMOCI/I’lb Teme, padora co B
uHZﬂS‘blHHOlZ P CIIPaBOYHOU JIUTEPATYPOU U
VAP clIoBapemM v .
CTHBIN OTIpOC,
Paszen 1. [ToBTOpEHME MPOHIEHHOTO [THCHMCHHBIC
Global Tena 1.2. Global Marketi MaTepuaa, MoAroTOBKa AOMAIIHUC VK-4.2
i Ma 1.Z2. rketin
_Marke“_ng (He ;;THK )0 al Marketing - 8 - 6 WHIMBUIYaIbHOTO - 3alaHuA VK-4.3.
In a Design p M BOKaOyJIsipa 1o MpoieHHOM
sphere Teme, paboTa co .
5 YcTHBIH onpoc,
[ToBTOpEHUE MPOIIIEHHOTO MHMCEMCHHEIE
MaTepuaia, moJAroToBKa JOMAIIIHHE
Tema 1.3. Design promotion 6 VHAMBHAYAIBHOTO 3a/laHmst K42
(mpaxTHKyM) - 8 - BOKaOyJIspa 1o MpoHIeHHON - VK-4.3.

Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U

CJIOBapeEM




Tema 1.4. Global Advertising
(TpaKkTUKyM)

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJIOBapeM

Tema 1.5. Branding (mpaktukym)

Kynomypro-meopueckoe
gocnumanue:
MEJICKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

IToBTOpEHME IPONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJsipa 1o MpoiiiIeHHON
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 1.6. Global advertising
campaigns (mpakTHKyM)

[ToBTOpEHME PONIEHHOTO
MaTepuaia, OAroTOBKa
VH/JMBHTyaJIbHOT'O
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 1.7. Business Media
(MpakTUKyM)

[ToBTOpEHME PONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHBIN onpoc,
IIUCbMEHHBIE
JIOMAIlHHE
3a/laHus

Y CTHBIU Ompoc,
MMMCBMCHHBIC
JIOMaIlIHue
3aJIaHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMaIlHHE
3a1aHus

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




IloaroroBka x

IIPOMEKYTOUYHON
3auver - - - 6 aTTecTanuu B hopme - -
VHIUBUYAJIBHOMN
Mpe3eHTaIUN
- 56 4 48 -
Hroro

108

Cemectp uzyuenus: 2

Buabi yueOHol padoThl
KonrakTHas pa6ora (B Hpomesiy
Pazaen P CamocrosiTesibHas padora TOYHAS Dopmel Dopmupyem
Mony.m: Ioapasaen, Tema yacax) arrecramusi B| TEKYIIEro ble
IIpakTu (opMbI Opranuzanumn yacax KOHTPOJIA KOMIICTCHIHH
Jlexkum B .
yeckue KCP CaMOCTOATEJIbHOM
" yacax
3aHATHSA patoThI
Tema 2.1. Employment . ) .
(npaKTHKyM) [ToBTOpEHME MPOIAEHHOTO YcTHbIN
P M MaTepHaa, MmoJroToBKa orpoc, VK-4.2
Kynomypno-meopueckoe :
. WUHAUBUIYaIbHOTO MUChMEHHBIC
gocnumaHue: VK-4.3.
- 10 6 BOKaOyJIsipa 1o JOMAaITHHE
0CO3HaHUe c80e20 Mecma U . z
Paspgen 2. . MpoWIeHHOU Teme, paboTa 3aaHUs
. poau 6 Oyoyweti o
Business . CO CIIPaBOYHOM
i npogeccuonanvHou .
Organiza JUTEPaTypoi U clioBapemM
.o oesimenbHoCmu
tion In
a Design [ToBTOpEHHE MPONAEHHOIO -
Sphere mMmarcpuaia, moAroToBKa v .
CTHBIN OIIPOC, yK_4 2
WHIUBUAYATBHOTO .
Tema 2.2. Trade . FHBIILY NMCbMEHHBIE
10 4 BOKaOyIsipa 1mo K-4.3
(TpakTUKyM) . ¢ 6 JOMaIHue YK-4.3.
NpOfifeH o Teme, paboTa S —
- CO CIPaBOYHOU
JIUTEPATypOM U CIIOBAPEM




Tema 2.3. Organization

IToBTOpEHME PONHIEHHOTO

(TIpaKTUKYM) Marepuaia, moJroToBKa
Kynomypno-meopueckoe MHJUBUAYAIBHOIO
socnumanue: 10 BOKaOyIsipa 1o
MeAHCKYIbMYPHOE MIpOWICHHOU TeMe, paboTa
npogeccuonanvroe CO CIPAaBOYHOMI
g3aumooeticmeaue JUTEPATypPO U CIIOBApEM
IToBTOpEHME PONHIEHHOTO
Marepuasia, oJroToBKa
Tema 2.4. Money HHAMBHAYAIILIOTO
(npaxTHKyM) 10 § BOKa6¥HHpa 1o
MpolIeHHOU Teme, paboTa
CO CIIPaBOYHOU
JUTEPATYPOU U CIIOBapeEM
Tema 3.1. Ethics [ToBTOpEHHE MTPOIAEHHOTO
(mpakTUKyM) Marepuania, oAroToBKa
Kynemyprno-meopueckoe WHUBU]IyaJIbHOTO
gocnumanue. 8 BOKaOyJsipa 1o
MEACKYIbMYPHOE npoiiieHHo! Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
Paznen 3. |gzaumodeiicmeue JIUTEPATypOU U CIIOBAPEM
Marketing n .
Strategies OBTOPEHUE NPOUIEHHOTO
MaTepuaia, MoAroToBKa
Tema 3.2. Change in a HHMBRAYAIIHHOTO
8 BOKaOyJIsipa 1o

Design sphere (npaktukym)

npoiiieHHo! Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CII0BAPEM

YcTHbIM ompoc,
MUCHMEHHBIE
JIOMAaITHIe
3aIaHus

YeTHBIH onpoc,
MUCHbMEHHBIE
JIOMAaIIHUE
3alaHus

YcTHbI onpoc,
MUCbMEHHbBIE
JIOMaIlTHUE
3aJjaHus

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 3.3. Marketing
Strategies (mpakTukym)
KVJZbI’I’lVDHO-WlGOD"leCKOB
socnumaHue. OCoO3Harnue

[ToBTOpPEHME MPOIACHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO

1 BOK spa I
€80€20 Mecma u poiu 8 0 LB a62/J1 pa 1o
. MpoiiIeHHON TeMe, paboTa
oyoywet g
. MIPABOYHOM
npogheccuoHanbHol CO CHpaBOTHO
JUTEPATypOH U CIIOBapeM
oesamenbHOCmu
IToBTOpEHME MPOHIEHHOTO
Tema 4.1. Cultures P pouA
MaTepHana, moJroToBKa
(mpakTUKyM)
VHIMBUIYaJILHOTO
Kynomypno-meopueckoe
10 BOKaOyJIsipa 1o
gocnumaHue: . ¢
NpoiiieHHON TeMe, paboTa
COYUATIbHASL 3HAYUMOCTID o
- CO CIPaBOYHOMU
UHOS3LIYHOU KV Dbl .
JUTEPATypPOH U CIIOBApeEM
Tema 4.2. Leadership [ToBTOpEHME MPOHACHHOTO
(IpaKTHKYM) MaTepuaa, MmoJroToBKa
Kynomypno-meopueckoe WHIUBUIYAJILHOTO
Pazzen 4~_ gocnumaHue: 10 BOKaOyJIsipa mo
Leadership | yeackynomyproe NpoiIeHHOM TeMe, paboTta
npogeccuonanvbrHoe CO CIPaBOYHOMU
gzaumooeticmeaue TUTEPATypOH U CIOBapeM
IToBTOpEHME MPONHIEHHOTO
MaTepuaia, moAroToBKa
e WHIUBUIYATBHOTO
Tewma 4.3. Competition in JHBHILY
6 BOKaOyJIsipa mo

Design sphere (npaktukym)

MpolIeHHO! Teme, paboTa
CO CITPaBOYHOM
JUTEPaTypoil U clioBapemM

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3aJlaHus

YeTHBIH ompoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

YcTHBI onpoc,
IIMCbMCHHBIC
JIOMaIlTHUe
3aJaHus

YcTHBI onpoc,
MMMCHMEHHEBIE
JIOMAIlHHE
3a1aHU,
BBIINOJIHEHHE
KOHTPOJBHBIX
3aJIaHAI

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.
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Hroro

92

144

Cemectp n3yuenusi: 3

Buabl yueOHoii padoTnl

KonrakTnas pagora Ipomex ®opmupyem
Pasnen P CamocrosiTebHasi paboTa P Y Popmbl BIC
’ IMoapa3nen, Tema (B 1acax) T04 TEeKYIIero
MOyt IpakTu ¢dopmMbI opranuzanum Hast KoHTpOast | OMIeTEHIH
Jlexnn B ., P -
yeckue KCP CaMOCTOSITE/IbHOM arrecTaum
| yacax
3aHATHS padoThI a (B
[ToBTOpEHME NPONIEHHOTO - . YK-4.2
Marepuala, moJroToBKa ¥ CTHbIH onpoc,
P ’ MUCEMEHHEIE VK-4.3.
Paznen 5. L WH/IUBUYaJIbHOTO
. Tema 5.1. Innovations in JOMAaIIHUE
Business . - 8 - 6 BOKaOyJIsipa 1mo
. Design sphere (nmpakTukym) . z 3aJaHuS
vision npoiiieHHoN Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypOH U CIIOBapeM




Tema 5.2. Business and
environment (mpakTukym)
KVJZbI’I’lVDHO-I’I’lGODH@CKO@
eocnumarue. OCo3HaHue

IToBTOpEHME MPONHAEHHOTO
MaTepuaia, oAroToBKa
WHMBH1yaJIbHOTO

8 BOKaOyJIsipa 1o
c80€e20 mecma u poau 8 . z
. npoiiieHHo# Teme, pabota
6yoywetl .
. CO CIIPaBOYHOM
npogheccuonanvHou .
JUTEPATYpPON U CIOBAPEM
oesimenbHoCmu
IToBTOpEHME PONHAEHHOTO
MmarepHaa, oJAroToBKa
- WH/IMBUIYaJIEHOTO
Tema 5.3. Franchising AUHBHILY
8 BOKaOyJIsipa mo
(mpakTUKyM) . z
IpONJICHHON Teme, paboTa
CO CIIpaBOYHOM
JUTEPATYypPOH U CIIOBapeM
Tema 5.4. Business .
N [ToBTOpEHME MPOIAEHHOTO
communication
Marepuaia, MoJAroToBKa
(mpakTUKyM)
WH/IUBUYaJIbHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa 1mo
gocnumanue: . z
npoiieHHo# Teme, paborta
MEJHCKYIbMYPHOe -
CO CIPaBOYHOMU
npogheccuonanvroe .
g JUTEPaTypoil U clioBapeM
e3aumooelicmaue
IToBTOpEHME MPONAEHHOTO
Marepuaa, moJroToBKa
Paznen 6. |Tema 6.1. The nature of WHMBH1yaJIbHOTO
Insights Into |marketing (design) 10 BOKaOyIsIpa 1o
Marketing |(mpakTukym) NpOHIeHHON TeMe, paboTa

CO CITPaBOYHOM
JINTEPATYPOU U CIIOBapeEM

VYcrHblii onpoc,
MMUCbMEHHBIE
JIOMaITHHE
3a/1aHus

VYcrHblii onpoc,
MUCbMEHHBIC
JIOMaITHUE
3a/1aHus

YerHbI onpoc,
IMCbMEHHBIE
JIOMaIIHUE
3a1aHUsA

VeI onpoc,
IIUCBMEHHBIE
JIOMaIIHUE
3a1aHUsA

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 6.2. Customer service

IToBTOpEHME MPONAEHHOTO

(IpakTUKyM) MaTepuaia, MoAroToBKa
Kynomypno-meopueckoe WH/IUBUIYaJIEHOTO
socnumanue: 10 BOKaOyJIsipa 1o
MeACKYIbMYpPHOe pONICHHON Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATYPOU U CIIOBApEM
- [ToBTOpPEHME POIAEHHOTO
Tema 6.3. Team Building P POHA
MaTepuaia, MoAroToBKa
(pakTUKyM)
WH/IMBUIYaJIbHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa o
socnumatue: . °
e IpONJICHHON TeMe, paboTa
COYUANbHAS 3HAYUMOCTb o
. CO CIIPaBOYHOM
UHOSI3BIYHOLL KYIbINYPbl .
JUTEPATypO U CIIOBApEM
IToBTOpEHME MPONHIEHHOTO
MaTepuaia, MoAroToBKa
- i WHINBUIYAIEHOTO
Tema 6.4. Risk in a Design AHBIALY
10 BOKaOyJsipa 1o
sphere (mpakTHKyM) . Z
MpoIeHHON TeMe, paboTa
CO CIIPaBOYHOM
JINTEPATYPOU U CIOBapeM
IToBTOpEHME MPONHIEHHOTO
MmarepHana, moJroToBKa
L . WHIABUTYAIEHOTO
Tema 6.5. Crisis in a Design JUHBHILY
10 BOKaOyJsipa 1o

sphere (mpakTuKym)

MpoIeHHON TeMe, paboTa
CO CIIPaBOYHOMN
JIATEPATYPOU U CIIOBapeM

VYcrHblii onpoc,
MMUCbMEHHBIE
JIOMaITHUE
3a/1aHus

VYcrHblii onpoc,
MMCbMEHHBIC
JIOMaITHUE
3a/1aHus

VYerHbli onpoc,
MMCbMEHHBIC
JIOMAaIIH1E
3a/laHus

YeTHBI onpoc,
IIMCBMCHHBIC
JIOMaIIH1E
3a/1aHus

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.
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3aHATHS
Tema 7.1. Globalization and TosTopenue NpoiAeHHOro 5 YK-4.2
G| obal M arketing (HpaKTI/IKYM) Marcpuraia, moAroToBKa YcTHBIN Oor11pocC, VK-4. 3.
Ky I6myDHO-meopueckoe ) ” ) A MHIMBUIYalbHOTO ) MACbMEHHBIE
> S |eocnumanue: BOKaOyIIsipa 1Mo mpoiIeHHON JIOMAIIHAE
M?rizjtjin. COYUATIbHAS 3HAYUMOCTIb TeMe,vpa60Ta o 3aflaHud
9 | unosseiunoii Ky6mypbL CIIPaBOYHOU JIUTEPATYPOU U
for Global CTIORANEM
Companies [ToBTOpEHME TPONAEHHOTO YcTHbIi onpoc, VK-4.2
. Marepuaia, moJroToBkKa MMACbMEHHBIC
Tema 7.2. Marketing for Coca p A YK-4.3.
- 14 - 4 WHIUBUIYAIBHOTO - JIOMaIIHNE
Cola Company (npaktukym) N .
BOKaOyIsipa 1Mo mpouIeHHON 3a/IaHus

Teme, paboTa co




Tema 7.3. Success in a Design
sphere (mpakTukym)

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 7.4. Marketing for General
Motors Company (rpakTukym)

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBUIYaIbHOTO
BOKaOyJIsipa 110 NpoiiIeHHON
Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM

Tema 7.5. Failures in a Design
sphere (mpakTUKyM)

12

IToBTOpEHME TTPOKIEHHOTO
MaTepuaa, MOArOTOBKA
VHAUBUYaJIEHOTO
BOKaOyJIsipa 1o NpoiiieHHON
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

[ToBTOpEHME MPONIEHHOTO
MaTepuaia, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

CIIORANEN

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHBIN onpoc,
IIMUCbMEHHBIE
JOMAIlHHE
3alaHus

YcTHbli onpoc,
MHCbMEHHBIE
JOMaIIHNE
3a/1aHus

YcTHBIN ompoc,
IIMCBMCHHBIC
JOMAILHHAE
3a/laHus

VYK-4.2
YK-4.3.

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




[ToBTOpEHME TPOIAECHHOTO

YceTHBIN onpoc,

VYK-4.2

MaTepHana, moJroToBKa VK-4.3.
MUCbMEHHBIE
. . UHAMBHUIYaJIbHOTO
Tema 7.7. Marketing for Virgin 4 AMBHAYRIBES y JOMALITHHE
Group Company (mpakukys) 12 - BOKaOyJIsipa 1o mpoiiIeHHON -
P pany (rp Y Teme, paboTa co 3a/laHuA
CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeM
. [ToBTOpEHME TPONAEHHOTO o
Tewma 7.8. Future of Design sphere P POHI YeTHBI ompoc,
(mpakTHKYM) MaTepHana, MoAroToska NHCbMEHHBIC VK-4.9
4 WHIUBUIYAILHOTO o
Rawnypito-meopuecroe 12 2 BOKaOyJsipa 1o MpoiiieHHON AOMALLHHE
socnumatue: zeMIZ: N 601;a o 3a/laHusl, YK-4.3.
COYUANbHAS 3HAYUMOCTb o aBO‘IHO,I‘/‘IpJ'II/ITe ATVDOR T BBIITOJIHEHHUE
UHOSI3BIYHOLL K)IbINYPbl p patyp KOHTPOJIbHBIX
CJIOBapeM SanaHHi
[TonroroBka k
IIPOMEKYTOUHOU
aTTecTanuu B popme -
9K3aMeH - - - 11 (bop 36 -
IpYIIOBOM Mpe3eHTAallNH,
BBITTOJIHEHNE KOHTPOJIBHBIX
3aJlaHuN
104 4 36 - 36
Hroro
180
336 16 188 - 36
Bcero

576




6. COJEPXAHUE JUCIUIIJINHbI

Paznen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuaromyecss u3ydaror Temy [oOammzanumsi. CrnocoObl W METOIbI, NMPUBOASALINE K
['nmobanuzanuu. M3yyaror nekcuky 1mo teme. [1oJ0XUTeNnbHbIE W OTPHIATENBbHBIC IOCICICTBUS
nporecca riodanu3anud, ocoOeHHO B cdepe amzaiiHa. M3ydaioT TEPMHUHOJIOTHIO IMPOBEIACHHUS
TeJ’Ie(bOHHBIX NeperoBopoB, B TOM YHUCJIC C UCITIOJIb30BAHHUEM I_[I/I(prBBIX CCPBHUCOB.

Kynomypno-meopueckoe socnumanue: noHuUMaHue cOYUANbHOU 3HAYUMOCIU UHOAZLIYHOL
KVIbMYpbl NPOUCXOOUM Y 00YUAIOUWUXC NOCPEOCMBOM AHANU3A U OdlbHeUue20 00CYyHCOeHUs Ha
UHOCMPAHHOM A3bIKEe MeMbl 2100aIU3ayuY, ee 3aKOH08, d MAaKxce O0CODEeHHOCMU Be0eHUs
MeAHCOYHAPOOHBIX NEPe208OPO8.

Tema 1.2. Global Marketing

OO6yuarommuecs U3y4aroT 3aKOHbI MEXIYHAPOJIHOIO MApPKETHHTa; 3aKOHOMEPHOCTH Pa3BUTHUS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaromuecs 3HAKOMATCS C METOJAaMU M CPEICTBAMHU MPOJBIKEHUS PA3HOTO poja
Iu3aiiHa A Pa3IMYHBIX [IENIEBbIX ayTUTOPUH, a TAK)KE PHIHKOB Pa3IUYHBIX CTPAH.

Tema 1.4. Global Advertising

OOyuaromuecs 3HaKOMATCS C Pa3IMUHbIMU BUJAMH PEKJIaMbl, METOJIaMU PEKJIAMUPOBAHMUSL.
Yyarcs, Kak MpaBUIBLHO MPOBOJIUTH PEKIAMHYIO KammaHuio. M3ydaroT ¢pas3sl, HeOOXOIUMBIE IS
MOCTPOCHHUS YCTICUTHOM Mpe3eHTanu. UHauBuayanpHas Mpe3eHTaIus Mo TeMeE.

Tema 1.5. Branding

OOyuaromuecss 3HAKOMSITCA C TeMOW Ha mpuMmepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OO6cyxmaroT mpoOiieMbl, CBA3aHHBIC C MUPATCTBOM M MYTH WX perieHus. M3ydeHue
TEPMUHOJIOTHM, HEOOXOAMMOW JuId TpPOBEACHUS JEJOBBIX IEPErOBOPOB M coOpaHMi
MEX1yHapOJAHOIO YPOBHSI.

Kynomypno-meopueckoe socnumanue: noHumaunue 0coOEHHOCMEU MeNCK)IbIYPHO20
npogeccuonanbHo20 83auMO0eticmeust NPOUCX00Um y 00y4aromuxcs nocpeocmeom KOMMYHUKAYUU
HAa UHOCPAHHOM S3bIKe C Yelblo 00CydHcOeHUss Npoobiem, CA3AHHBIX ¢ UMEHAMU pAdad 2100aNbHbIX
KOMRAHUU, U nymet ux peueHus.

Tema 1.6. Global Advertising Campaigns

O6y11aIOIJ_II/IeC$I 3HAKOMITCA C paSJ'II/I‘-IHLIMI/I BHUIaMH peKJ'IaMHBIX KaMHaHI/Iﬁ. PaCCManI/IBaIOT
HpI/IMepLI YCHCH_IHBIX Hu HeyIIa‘{HBIX peKJ‘IaMHLIX KaMHaHI/Iﬁ I10 BCCMy MI/Ipy.
Tema 1.7. Business Media

O6yqa101uﬂec;1 SHAKOMSTCA C Pa3]IMYHBIMHA BUJAMHU CPCIACTB MacCoOBOM I/IH(bOpMaLII/II/I.
AHaJIHSI/Ipy}OT " onpeaCIdrOT CaMBIC YCIICIIHBIC U HCYIAYHBIC.



Pa3znen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaronuecss M3y4aloT HaumOojee BaKHBbIE (DAKTOPbI, HEOOXOAUMBIE IS TMONYyYCHHS
paboTel. M3y4aroT crocoObl YCHENnTHOro MpOXOXKISHUS W MPOBEACHHS coOeceqoBaHus. M3ydaror
TEPMHUHOJIOTUIO, HeO6XOI[I/IMYIO AJIs1 IpOBCACHUSA COBGH_IaHI/Iﬁ BHYTpU KOMIIAHUMU. BI/II[BI PE3OME.

OOyyaromuecs y4arcsi COCTaBJIsATh PE3IOME.

KVJZbI’I’lVDHO-WlGODLleCKOB socnumarue. OCO3HaHue ceoeco mecma u poau 6 6y0yu;eﬁ
I’lpOgb€CCI/l0HaJZbHOZZ c)eﬂmeﬂbHocmu ocywecmendaenmcss nymem aHaiusa OCO6€HH06’m€IZ noucka
pabomul, 8edenusi nepeco8opos Ha UHOCMPAHHOM 53blKe, NPOBEOCHUs. COBCUAHUL.

Tema 2.2. Trade

OOyuJaromuecss 3HAKOMSTCS C Pa3IMYHBIMA BHJAMH TOProBid. M3ydarT 0COOEHHOCTH
BHEIITHEW W BHYTPEHHEW TOPrOBIHM. 3HAKOMATCS C TpaBWiIaMUd OQOPMIICHHS aKKPEIUTHUBA.
CoBepILIEHCTBYIOT HaBBIKH BEJIEHUSI IEPETOBOPOB, U3YYAIOT PA3NUYHbIC MPUEMBI IS TOCTHKEHUS
HanOonee 3(pdeKTUBHOrO pe3yabTaTa, B TOM YHCIE C MoMmolnsio Zoom, Google-mokymeHTOB,

Yandex- T0OKyMEHTOB, 3JICKTPOHHBIX OUOJIHOTEK.

Tema 2.3. Organization

OOyyaromyiecsi 3HAKOMSATCS C BUAAMH KOMIaHMHA. M3ydaroT mpuémsl, crocoOCTBYOIIUE
CO3JIaHUI0 ONaronpuaTHON pabodel cpeabl. 3HAKOMSTCS C MPaBHJIAMH U CTPYKTypamH OOIICHUS B
chepe OuzHeca.

Kynemypno-meopueckoe __6ocnumanue: — opmuposanue  NOHUMAHUA — OCOOEHHOCMel
MENHCKYIbMYPHO2O NPOPDECCUOHATLHOO 3AUMOOCUCIBUS NPOUCXOOUM NOCPeOCBOM AHATU3A
PAa3IUYHbIX MUN08 KOMNAHUL, O0COOEHHOCmeU 6biCMPAUBAHUs NpPAUl U CMPYKMYpbl 0108020
obuenus 8 npogeccuonalvbHol cgepe.

Tema 2.4. Money

3HaKOMCTBO ¢ ()MHAHCOBBIMHU OTHOIICHUSMU B SKOHOMHKE U UX TpaUUECKUM OTPAKEHHUEM.
OOyueHne COCTaBJIEHUIO U HAIIMCAHUIO OTUYETOB.

Paznen 3. Marketing Strategies

Tema 3.1. Ethics

3HAKOMCTBO C 3TUKOW B cdepe OM3HEca W pa3IMYHBIMU HOpMaMu 3THkeTa. OOCyxkaeHue
npo0eM Koppyniuu u 60opb0bI ¢ Heil. O0yuaronuecs U3y4ar0T TEPMUHOJIOTHIO 110 JAHHOU TeMe,

JUIA HaXOXKXACHHUS BbIXOJa U3 CIIOXKHBIX 9KOHOMNYECKUX CI/ITyaHHﬁ.

Kynemypro-meopueckoe socnumanue: MECKYIbIMYPHOE npogheccuonanrvHoe
83aumooeticmaue npouUcxooum 6 COHAHUU o00yuarwuxcs 61azo0aps anaiusy u OdlvbHetuemy
00CYIACOCHUIO MAKUX NOHAMULL, KAK dMUKA, KOPPYNYUsl, IKOHOMUUECKAs CUMYayusi U Cnocoobl ee
VAVUULEeHUS.

Tema 3.2. Change in a Design sphere



OObyuaromuecs y4arcs BbIpakaTh CBOM MBICIH MO TeMe u3MeHeHHus. Kak B moBceIHEeBHOI
KHU3HH, TaK U B cepe Ou3Heca. YdaTcs mpaBuiIaM HamucaHus oTuéToB. COBEPUICHCTBYIOT HABBIKU

IIPOBE/ICHUS COBEILIAHMIA.

Tema 3.3. Marketing Strategies

OOyuaromuecs: 3HaKOMATCS ¢ TePMHUHOM «CTpaTerus» B 1enoM. M3ydaroT BHIIBI CTpaTeruii
U TAKTHK, HEOOXOIMMBIX MJIsl JOCTH)KEHHUS, MOCTaBICHHON Lenu. M3ydaroT pasznuuus Mexny
TEPMHUHOM CTpPATECrud MW TaKTHKaA. Passutne YMCHI/Iﬁ N HAaBbIKOB IIPUHATHA peI_HeHI/If/'I.
PaCCManI/IBaI-OT Pa3IMYHBIC BUABI MAPKECTUHI'OBBIX CTpaTeFHﬁ.

Kynomypno-meopueckoe socnumanue: oco3HaHue ceoe2o mecma u poau 6 Oyoyujer
npogheccuonanbHoll 0essmenbHOCmu popmupyemcs y 00yuaroumuxcs uepes NOHUMAaHue U pasiudeHue
HOHAMUL, NPOeYUPOBAHUIO CB0€20 NOHUMAHUSL 8 OMHOWeHUU NpoGeccUuoHaIbHOU cghepbl
0esmenbHOCMU, OCO3HAHUIO CILOXCHOCIMU NPOYECca NPUHAMUS PeUeHUl.

Paznen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMU pa3HBIX CTpaH, MOBEACHUEM IIOJeH, HX TpagulusIMU U
oObpryasmu. OIEHKA M aHAJIM3 MX BIMSHHS Ha BeJcHUE OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSIMHU
BEJICHUS OM3HEcCa C BOCTOYHBIMHU JICJIOBBIMH TapTHepaMu. Pa3paboTka COOCTBEHHBIX CTPATErHid B
JlaHHOM cdepe.

Kynomypno-meopueckoe socnumanue: coyuanvhas 3HAUUMOCIb UHOSA3LIYHOU KYIbMYPbl
dopmupyemca 6 cosHanuu odyuarouje2ocs 01a200aps aHanu3y U OdlbHeuuemy 00CYHCOeHUo
ocobeHHoCmell KyIbmyp pA3HblX CMPAaH, ux paziuyull U Nonsvimke CamMoCmosamenbHo paspabomams
€010 cmpamezuio 8e0eHuUst OU3HeCa 8 UHOSZBIYHOM NPOCPAHCIEE.

Tema 4.2. Leadership

3HAaKOMCTBO C MHPOBBIMH JIUACpAMH B TIOJHUTHKE U dKOHOMHKE. OOCYyXJIeHHE KadyecTB
Tujepa, paclIMpeHre JEKCUKH 1o Teme. CTyHeHTBl MONy4yaloT TMPECTaBIeHHEe O HaBbIKaX
yIpaBlIeHUs] KPYMTHBIMH, MUPOBBIMU KOMITAHHUSIMH.

Kyﬂbmypﬁo-meopqecme eocnumdaHue. qbopMupoeaHue NORUMAHUA O MEJNCKY/IbNTYPHOM
npogeccuoHanbHOM 83aUMOOCUCMBUU OCyujecmsiaemcs 01a200aps AHAIU3Y HA UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoesblx Jzu()epoe U 2100ANbHBbIX KOMRAHUL.

Tema 4.3. Competition in a Design sphere

OOyuaronyecss 3HaKOMATCS ¢ SKOHOMHUYECKUM TEPMHUHOM «KOHKYPEHIMs» M €€ BHJaMH.
N3yualoT BIUSHUE KOHKYPEHIIMHM Ha COCTOSIHHE PA3IMUYHBIX PHIHKOB. PaccMarpuBaiOT OCHOBHBIE
CTpaTeruu JIOCTHKEHUS KOHKypeHTocmocoOHocTH. OOyuaromuecss pa3pabaThiBalOT — CBOU
COOCTBEHHBIE CTpaTerMyecKkue JEWCTBUS JJs TPEOJIOJIEHUs MPENsSTCTBUH B  pELICHUU
MOCTaBJIEHHBIX 3a/1a4.

Pa3nen 5. Business vision

Tema 5.1. Innovations in a Design sphere



OO6yuatromuecst 3HAKOMSITCS C pa3IMYHBIMU U300PETCHUSIMH, IIPEUMYIIIECTBEHHO B chepe
nu3aitna. O0CyX/1at0T HeOOBIYHbIE N300PETEHNS, UCIIOB3YA JIEKCUKY TI0 JaHHOW TeMe.
PaccmarpuBaroT mpenMyiecTBa MHHOBAIM B cepe pbiHKa. M3ydatoT MeTO/bl yCIIEIIHOTO
npeacTaBieHus HHGopMaruu B hopMe mpe3eHTarui, B ToMm uncie ¢ momorisio I1I1: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronyecss M3y4arOT TOHATHE OKpYKalollas Cpeda BO B3aWMOCBS3U C BeIECHUEM
OuzHeca. BiusHMe pa3iIUyHBIX KOMIIAHUI HA COCTOSHUE OKpYXAlomled cpeibl. 3HAKOMSTCS C
pa3IMYHBIMU KOMITAHUSMH, KOTOPbIE BHOCST BKJIAJ] B COXpaHEHUE OKPYKAIOIIEH CPeIbl.

Kynomypuo-meopueckoe eocnumanue: ocosHanue ceoe2o mecma u poau 8 0yoyweu
npogheccuoHanbHol 0esamenbHOCMU APOUCXO0OUM NOCPEeOCE8OM AHANU3A USMEHEeHUll 8 OusHec-
cghepe noo eozoeticmsuem UsMEHEHU, NPOUCXOOAUUX 8 OKPYIcatowell cpeoe.

Tema 5.3. Franchising

OOyuarommuecs 3HAKOMSTCSI ¢ TEPMUHOM «(paHIIU3UHT: BblJjaua KOMIIAHUEH JIMIIEH3UH Ha
MPOU3BOJICTBO WJIM TIPOAAXy TOoBapa moa e€ Mapkoi (dhpaHmmsbl)y. M3ydaroT HEOOXOIUMYIO
TEPMHUHOJIOTHIO Ha TPHUMEpPax pPa3IMYHBIX MEXKIYHApOJIHBIX KommnaHui. HaxomsT mpumepsl Ha
PoccuiickoM pbIHKe.

Tema 5.4. Business communication

OOyuaromuecst 3HaKOMSTCS C TEPMUHOJIOTUEH M MOHSATHEM OHM3HEC PTUKETA, JUIsl BEICHHS
JIEJIOBBIX TIEPETOBOPOB. YTyUIIatOT CBOM HABBIKM OOIIEHHS B JICIIOBOM Cpeie.

KWZleVDHO-mG‘ODHQCKO€ eocnumaHue. cpopMupoeaHue HNORUMAHUSA O MEINCKY/IbNTYPHOM
I’lpO¢€CCMOHCl]ZbHOM 83aumooeticmeuy npoucxodum HA npumepe COo6epuleHCme06aHUsl HABbIKO6
KOMMYHUKayuu Ha UHOCMpPAHHOM A3blKe C YEJ1bio YCNeuHoco 6eoeHUsl 0eN06bIX nepecoeopos.

Pa3znen 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

O6y‘{aIOH1HeC$[ 3HAKOMATCA C IMOHATHEM MCHCI)KMCHTA, €ro 3HAYCHHCM. O6yqafomnec;1
3HAKOMATCA C TCPMHUHOJIOT Heﬁ, HeO6XO,[[PIMOI>’I IJig - OMUCaHUuA YCPT MOJOXKHUTCIBHOTO U
OTPHUILATEIHHOIO YIIPABJICHIA.

Tema 6.2. Customer Service

OOyuaromyecss paccMaTpUBAIOT CHCTEMY OOCIY)KHMBaHUS TOKymarened. AHaTU3UPYIOT
pasHuny MCXKYy TCPMHUHAMHU «ITOKYIIATCIIb», «HOTpe6I/ITeJ'IB», «KIIUEHT». HSY‘IaI-OT pa3HuLly CUCTECM

obOcmy>kuBaHUs MMOKynaTesneil B Poccuu u 3arpanuiiei.

Kynemypno-meopueckoe _socnumanue:  0cosHanue  YCHEUWHOCIU _ MeNCKYIbIYPHO20
NPOPDECCUOHANILHO20 83AUMOOCICMBUSL RPOUCXOOUM Yepe3 YCMHBINL 0OMeH HA UHOCTPAHHOM S3biKe
uoesMu U MolCIAMU N0 NOBOOY cmuiell NPOpecCUoHAIbHO20 U ObIM0B020 00WeHUSA OISl peuleHUs
npobIeM KOMMYHUKAYUU.

Tema 6.3. Team Building


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OO6yuaromuecss U3y4aroT CIOCcOOBl padOThl B KOMaHJE, OOCYXIAloT HACH, KaK CO37aTh
YCHEMIHYI0 KoMaHy. M3y4aroT J1eKCUKy 110 TeME.

Kynomypno-meopueckoe  eocnumanue:  ¢hopmuposanue  coyuanrvHor — 3HAYUMOCU
UHOA3ZLIYHOU KYJIbMYPbl NPOUCXOOUM HA npumepe uoei GopmMuposanus KOMAHO, ONpeoeneHus.
poieli 8 KoMaHnoe, YCneuwHOCmuy U pe3yibmamueHoCmu KOMAHObL U KAHCO020 ee YlleHd.

Tema 6.4. Risk in Marketing

O6yqa}0ume(:ﬂ 06cy>1<zxa}0T BHUAbI ITOBCCAHCBHOI'O pUCKAa U PHCKaA B 6H3Hece, da UMCHHO B
MapKeTUHTOBO# cdepe. PrUck, KOTOphIii MOXKeT OBITh MOJYYEH B XOJI€ Mpolecca Tiiodanu3anuu, a
TAKXKEC IpoHeccca JIOKaJIn3aluu.

Tema 6.5. Crisis in a Design sphere

O6yt1afomnec;{ O6CY)KI[aIOT BOITIPOCHKHI 110 TEME KPHU3UC B CUCTCMC MAPKETHUHTIA. 3HAKOMATCH C
Pa3JINYHbIMU CUTYAUUSIMHU, BbI3bIBAIOIIUMHU KPHU3UC. HSY‘I&I—OT IMyTH PCIICHHU BbIXOJa U3 KpHU3UCA.
I/I3yqa10T IMpUEMBI 3allpallluBaHUA I/IH(i)OpMaIII/II/I B CJIOKHBIX JKOHOMHUYCCKUX CHUTyallUdIX U

T'paMOTHO OTBCYATh HA ITOCTABJICHHBIC BOIIPOCHI.

Paznen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

OOyuarommecss u3y4aroT TteMy «[mobamm3amnus». CrnocoObl W METOABI, MPUBOISIINAC K
FnoGanmaunn. HSy‘IaIOT JICKCUKY IIO TEMC. ITonoxxutenpHbIe U OTPHULATCIIBHBIC ITOCIICACTBUA
nponecca FJIO6aJII/I3aI_II/II/I. MCTOI[LI BXOXJICHHS B MHpOBOfI PBIHOK.

Kynemypno-meopueckoe  eocnumanue:  gopmuposanue  NOHUMAHUA____COYUATbHOLUL
SHAUUMOCIMU  UHOSI3LIYHOU  KYIbMYPbl NPOUCXOOUmM 6 npoyecce aHAIu3a u 00CyHcOeHUs
nociedcmauil npoyecca 2106anuzayuu, 0codeHHocmel MexcOyHapoOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

O6yqafoumeca 3HAKOMATCA C HCTOpHeﬁ CO31aHHusd KOMIIaHHMH, C €€ OCHOBATCIIsAMMH.
OO6CyX1al0T NpeuMyIecTBa U HEJJOCTATKU ATOW KOMIIAHUH; €€ MAPKETUHTOBYIO MOJIUTHKY.

Tema 7.3. Success in a Design sphere

HSY‘IaIOT JICKCUKY TII0 TEMC «Ycmex». 3HaKOMATCA C TepMI/IHOJIOFPIeﬁ Ha TIpUMEPE
YCIICHIHBIX KOMIAaHUU H J'IIO,I(Cf/i. COBepH_IeHCTBYIOT HaBbBIKU BCIACHHA IICPETOBOPOB. I/ISY‘IaI-OT
KayecTBa, KOTOPbIMH 00J1aJ]aeT YCIEIIHBIH YeJIOBEK.

Tema 7.4. Marketing for General Motors Company

I/I3yqa10T HUCTOPUTIO KOMIIaHHH, 3aHUMacMo¢C MECTO Ha MI/IpOBOﬁ apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHMMaemMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTHKY.

Tema 7.5. Failures in a Design sphere



OOyuaromuecss H3ydalOT MPUYUHBI Kpaxa KommaHuid. [lyTm BbIXOoJa U3  CIOXKHBIX
HKOHOMHYECKUX cUTyanuid. O030p PHIHKOB, KOTOPbIe 00aHKPOTHIIUCH.

Tema 7.6. Marketing for Microsoft Company

W3y4yaioT wHCTOpUIO KOMIIAHMM, 33aHMMaeMOE€ MECTO Ha MHPOBOM  pPBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHuMaemoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTUKY.

Tema 7.7. Marketing for Virgin Group Company

W3y4yaioT uUCTOpUIO KOMIAHMM, 3aHUMaeMO€ MECTO Ha MHpPOBOM apeHe, e€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHumaemoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIUTHKY.

Tema 7.8. Future of Design sphere

OOyuaromuecs HM3y4alOT MPUYUHBI, IO KOTOPHIM KOMIIAHUU CTAHOBSTCS TJ00aIbHBIMHU.
[Tytu ux pacmupenus. [IpiTatoTcs ciporHo3upoBaTh SKOHOMHUECKOE U MAPKETUHTOBOE COCTOSTHUE
CTpaHbl B OyayIiem.

Kynomyprno-meopueckoe nanpasienue 80CnUmMamenbHoll Da60mbl: 4cpe3 MMOHUMAHUEC CYTH

W3MEHEHHH B C(bepe ,Z[H3aﬁHa, 00MeEH HACAMU U MBICIIIMHA HAa NHOCTPAHHOM S3bIKE, Y o6yqafonmxc;1

MMPOUCXOJUT OCO3HAHUEC CBOCI'O MCCTA U POJIM B UX 6yL[y1ueI71 HpO(i)CCCHOHaHBHOﬁ ACATCIIBHOCTH.

7. CAMOCTOATEJBHASA PABOTA OBYYAIOIIIUXCHA

B pamkax naHHOW y4eOHOM JUCHUIUIMHBI OOYYArOIIUECS BBIMOIHSIOT CaMOCTOSTEIBHYIO
paboTy B BUE MOBTOPEHHS MPOMIEHHOTO MaTepuaia Mo BCEM M3y4aeMbIM T€MaM CEMHU pa3JelioB,
YCTHO ¥ TIMCHbMEHHO (ITMCBMEHHBIC JIOMAITHUE PA0OTHI) OTBEYAOT HA BOMPOCHI TSI MIOATOTOBKH K
TEKYIIeMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAaK)Ke TOTOBATCS K MHIUBUIYATHHBIM HITH
TPYNNOBBIM TPE3CHTALUAM ISl MPOXOXKICHUS MPOMEKYTOYHOM aTTECTAIlMH IO JAUCIUILINHE C
UCIIOJIb30BaHUEeM MHU(MPOBBIX TEXHOJIOTH, B TOM uymcie ¢ momoinsio IIIT: PowerPoint, Google
Slides, slidesgo.co. TToMmumo 3TOr0, 0OYJAIOUIUICS OCYIIECTBIISET MOATOTOBKY WHIAWBHIYATbHOTO
BOKaOyJIsipa 10 MpOUIEHHON Teme; paboTy CO CIPaBOYHOM JIUTEPATypoOil U clioBapeM; paboTy Hal
OIIMOKaMHU C WCIOJIb30BaHUEM IU(POBBIX MHCTPYMEHTOB. (Multitran.ru, DNeKTpOHHBIN CIOBaph
#ABBYY Lingvo 11 croBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.; ZNANIUM.COM: snektporHo-0nOimmoteyHas cuctema. HOUKOH:

apXMB HAyYHBIX KYpPHaJOB.



8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

Ha xaxoM 3aHATUN KaXXI0W TEMBI BCEX Pa3/IesioB HAPSILY C TPATUIMOHHBIMU IIPUMEHSETCS
TEXHOJIOTHS TPOOJIEMHOTO OOydYeHHs, a HMMEHHO KaXKJO0€ 3aHATHE TPOBOIUTCS B ¢opme
NPaKTUKyMa C UCIIOJIh30BaHUEM ITU(PPOBBIX HHCTPYMEHTOB M CKBO3HBIX TEXHOJIOTHH ISl PEIICHHUSI
MOCTABJICHHOW 3a/a4d. HMHTEIUIEKTyalbHBIX KapT FreeMind.com, mporpaMMHBIX MPOAYKTOB U
obnaunbIx cepBucoB PowerPoint, Google Slides, slidesgo.co.

[Ipy wu3ydeHWW JaHHOW JUCHUIUIMHBI WCHOJB3YIOTCS CIEIYIOIIHEe 00pa3oBaTeIbHbIC

TCXHOJIOTHH.

Tema 3ausaTus

Bun odpa3zoBaresbHOI

®opMa npoBeieHUsI 3AHSATUS

TEXHOJIOTHH
Paznea 1. Global Marketing in a Humepaxmuenas Henosas | poresas uepa
Design sphere MEXHON0US.
Tema 1.1. Globalization
Kynomypno-meopueckoe
socnumaniue:
coyuUanbHast SHAYUUMOCTD
UHOA3LIYHOU KYIbIYPbl
Tema 1.2. Global Marketing Hnumepaxmuenas Case Study (pazbop
MEXHONIO2USL KOHKDEMHbIX CUMYayuil)

Tema 1.3. Design Promotion

TpaduquOHHaﬂ MEeXHOI02UA

Hpaxmuuecxoe 3arnamue

Tema 1.4. Global Advertising Hnumepaxmuenas Henosas | ponesas uepa
MexHONI02Us. Case Study (pazbop

KOHKPEMHbIX CUMYayuil)

Tema 1.5. Branding Humepaxmuesnas Ienosas | poresas uepa
Kyiemypro-meopueckoe MEXHON0US. Case Study (pazbop

gocnumanue:
MENCKYIbIMYPHOE
npogheccuonanibHoe
g3aumooelcmeaue

KOHKPEMHbIX CUMYayuil)

Tema 1.6. Global Advertising
Campaigns

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 1.7. Business Media

Tpa()uquOHHa;z MEeXHOI02UA

Hpaxmuuecxoe 3aramue

Pa3nen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynomypno-meopueckoe
socnumanue:

0CO3HAHUe c80e20 MecCma U poau
6 Oyoywell npogheccuoHanbHou
dessmenbHOCMU

Hnmepaxmusnas
MexXHON02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3aramue

Tema 2.3. Organization
KVJZbI’I’WDHO-I’I’l@ODQ@CKO@
socnumanue.

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayutl)




MEAHCKYTbMYpHOe

npogheccuonanvroe

83aumooeticmaue

Tema 2.4. Money Humepaxmusnasn Case Study (pazbop
MEeXHOI02Us. KOHKPEMHbIX CUMYayutl)

Paznen 3. Marketing Strategies Hnmepaxmuenas Case Study (pazbop

Tema 3.1. Ethics MexHOI02Us. KOHKPEMHbIX CUMYayuii)

Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
s3aumooeticmaue

Tema 3.2. Change in a Design
sphere

Tpaouyuonnas mexnonocus

Hpakmuqecme 3aramue

Tema 3.3. Marketing Strategies
Kynomypno-meopueckoe
BOCHUMAHUe. 0CO3HAHUE C80e20
Mecma u ponu 8 6yoyuel

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3aramue

npogheccuoHanbHoll

desmenbHOCMU

Paznen 4. Leadership Hnumepaxmuenas Henosas / ponesas uepa

Tema 4.1. Cultures MexHON02Us. Case Study (pazbop

Kyiemypro-meopueckoe KOHKDEMHbIX CUMYyayuiL)

socnumanue:

COYUANbHASL BHAUUMOCHIb

UHOSA3BIYHOU KYIbIYPbl

Tema 4.2. Leadership Humepaxmuesnas Case Study (pazbop
MEXHON02USL KOHKDEMHbIX CUMYayuil)

Tema 4.3. Competition in a Hnmepaxmuenas Henosas / ponesas ucpa

Design sphere MEexXHONI02Us. Case Study (pazbop

KOHKPEMHbIX CUMYayutl)

Pasgen 5. Business vision

Tema 5.1. Innovations in a

Design sphere

Tpa()uquOHHaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3arnamue

Tema 5.2. Business and
environment
Kynomypno-meopueckoe
6OCHUMAHUE: OCOZHAHUE C80E20
Mecma u poau 6 byoywell
npogheccuoHanbHoll
oessmenbHOCmu

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuuecxoe 3arnamue

Tema 5.3. Franchising

Tpac)uuuomtaﬂ MeXHOoJI02UA

HpaKWlMH@CKO@ 3arsamue

Tema 5.4. Business
communication
KVJmeVDHO-WI@ODQQCKoe
socnumanrue.
MENCKYIbmYpHOe
npogheccuonanvHoe

Humepaxmuenas
MEexXHOI02Us.

Case Study (paz6op
KOHKPEMHbIX CUmMyayuii)




g3aumooencmeue

Pa3nen 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 6.2. Customer service
Kynomyprno-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeaue

Hnmepaxmusnas
MexXHOoN02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuiL)

Tema 6.3. Team Building
KWZbI’I’lVDHO-Mf?ODH@CKO@
socnumanue.
COUUAIbHAA 3HAYUMOCMb
UHOSA3LIYHOU KYIbIMYPbl

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 6.4. Risk in a Design
sphere

Humepaxmuenas
MexXHOI02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis in a Design
sphere

TpaduquOHHaﬂ MEeXHOI02UA

Hpaxmuuecxoe 3aramue

Paznen 7. Marketing for Global
Companies

Tema 7.1. Globalization and
Global Marketing
KVJZbWZVDHO-I’I’ZSODll€CKO€
eocnumaHue.

coyuailibHaA SHAYUMOCmb
UHOS3BIYHOU KYTbINY Dbl

Tpaduuuomtaﬂ MexXHoJ02UA

HpaKmuquKoe 3anAamue

Tema 7.2. Marketing for Coca
Cola Company

Tpaaul/ﬂlOHHClﬂ MmMexXHo02UA

HpaKmuquKoe 3aHAamue

Tema 7.3. Success in Design
sphere

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUIMYayUiL)

Tema 7.4. Marketing for General
Motors Company

Tpa()uquHHaﬂ MmMexXHOo102UuA

Hpaxmuuecxoe 3arnamue

Tema 7.5. Failures in a Design
sphere

Tpaaul/ﬂlOHHClﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 7.6. Marketing for
Microsoft Company

Tpa()uquOHHaﬂ MexXHOo102UuA

Hpaxmuuecxoe 3arnamue

Tema 7.7. Marketing for Virgin
Group Company

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3aramue

Tema 7.8. Future of Design
sphere

KVJmeVDHO-MGODQQCKOe
eocnumaHue.

Humepaxmuenas
MexHON02Us.

Case Study (paz6op
KOHKPEMHbIX CUMYayuii)




coyuanvHas 3HAUUMOCMb
UHOSA3bIYHOU KYIbIYpbl

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTH Y ITIPOMEXYTOYHASI ATTECTAIIMSA
MO AMCIUIIVIMHE

9.1. ®opMbI KOHTPOJISI 10 TUCIHUTIIHHE

Texkymuii KOHTPOJIb.

B npornecce n3yueHust yaeOHON AUCHUILTHHBI 00YYaroNecs Y4acTBYIOT B YCTHBIX OIPOCaX,
BBITMOJHSIOT TUCHbMEHHBIE JOMAIIHUE U KOHTPOJIbHBIC 3aaHusl. Pe3yabTaTsl BBIMOIHEHHS TaHHBIX
BUJIOB PalOT SBJISIOTCS OCHOBAHMEM JIJISl BBHICTABJICHUS OLIEHOK TEKYIIETr0 KOHTPOJIS MO y4eOHOit
JTUCLUIUIMHE. BpInonHeHne Bcex 3aJjaHui SBISETCS O0sM3aTeNbHBIM ISl BCEX OOYYarOIIUXCs.
OOyuatomiyecs, He BBINOJIHMUBIINE B IMOJHOM OOBEMe BCE 3a/JaHUs, HE OMYCKAIOTCA K caaye
9K3aMEHOB, 3aYETOB U 3aYETOB C OLIEHKOW MO JaHHOW y4eOHOW AMCIUILIHHE.

IIpomekyTouHas aTTecTanMs.

JIist KOHTpOJIsE YCBOEHHUS OOYYalOIIMMHCS JAHHOW AUCIUIUIMHBI YYEOHBIM IUIAHOM
nperycMOoTpeH 3aueT B 1 u 3 cemecTpax oOydeHHs W 3a4eT C OLIEHKOM BO 2 ceMmecTpe,
POBOANMBIE B (hOpME MHIAMBUAYAIbHBIX MPE3CHTAIMI MO0 U3YYEHHBIM TeMaM, U SK3aMeH B 4
ceMecTpe, MPOBOAUMBIA B (hOpMe HEMOArOTOBIEHHOTO MOHOJOTHYECKOrO BBICKA3bIBAHUS IO
OJIHOM M3 MpPENJIOKEHHBIX TEM, OTBETOB Ha BOMNPOCHI MapTHEpa WIM NPENoJaBaTelis IMOCie
MPEJCTAaBICHHOTO MOHOJIOTa, TPYIIIOBOM J1€JI0BOM Mpe3eHTauu. [Ipyu BRICTaBIEHUH UTOTOBBIX
OTMETOK YYUTBHIBAETCSI AKTUBHOCTh OOYyYalOUIerocss B paMKax KyJIbTYPHO-TBOPYECKOTO

HaIlTpaBJICHUA BOCIIMTATEIbHOM pa6OTLI.

9.2. OueHouyHble MaTepHAJIbI (OLIEHOYHBIE CPEACTBA) AJ TEKYIIEro KOHTPOJIA

YCeBaeMoOCTH M HpOMe)KyTO‘{HOﬁ arTeCTalMm Mo J1MCUMIIJIMHE

Texkymuii KOHTPOJIb.

OneHouHble MaTepuanbl A TEKYLIETO KOHTPOJSA IO AWCLMILIMHE: B TEUCHHE
CEMECTpA OCYILECTBIISAETCS TIOYPOUHBIN KOHTPOJIb YCTHBIX OTBETOB (JUAJIOTOB U MOHOJIOTOB),
ayJIUpOBaHUs, YTEHHS U MMCbMEHHBIX (ayIUTOPHBIX U JOMAIIHUX) padoT (3ananuii). OueHka
BBICTABIIIETCS 3a pabOTy HA KaXIOM 3aHATHUH, YYUTHIBAIOTCS BCE BHUIBl PEUYEBOM
NeSITeIbHOCTH (ayIupoBaHe, TOBOPEHUE, YTEHUE, MIUCbMO), a TAK)KE YMEHHUE aJleKBaTHO, 1O
TE€ME, OTBETUTh HA BOIPOCHl B paMKax yCTHOTO OIPOCA, BOIIPOCHI KOTOPOIO MPEICTaBICHbI

HUWXKE. OHCHKa BBICTABJIACTCA COOTBETCTBCHHO KPUTEPHUAM OLICHUBAHMA.

Cnmcok BONPOCOB /s MOATOTOBKH K TeKylIeMy KOHTPOJIIO B 1 cemecTpe:




@®opMyIMpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJII0 B | cemecTpe MOIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Paznen 1. Global Marketing in a Design sphere

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Cnucok BONPOCOB [JIsl NOATOTOBKH K TeKYIeMY KOHTPOJIIO BO 2 ceMecTpe:
@®opMyITupOBKa BOIPOCOB K TEKYIIEMY KOHTPOJI BO 2 CEMECTpe IOJHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Pa3nen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
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What methods of advertising are more effective in each case?



9. What are the most efficient methods of advertising?

10.
11.
12.
13.
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10.

What are the least efficient methods of advertising?
What makes a good advertising?
What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Paznen 3. Marketing Strategies

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pa3nean 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnmcok BONPOCOB /sl MOATOTOBKH K TeKyLIeMy KOHTPOJIIO B 3 cemecTpe:

@opMyIMpOBKAa BOMNPOCOB K TEKYIIEMY KOHTPOJID B 3 CEMECTpPE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TEM.



Pa3gen 5. Business vision
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What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

> wnp e
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11.

Pasnea 6. Insights Into Marketing

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Cnucok BONPOCOB /IJisl MOATOTOBKH K TeKYIIEMY KOHTPOJIIO B 4 ceMecTpe:

®opMyIupOBKa BONPOCOB K TEKYIIEMY KOHTPOIIO B 4 ceMecTpe MOJHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Paznen 7. Marketing for Global Companies

1. Who is responsible for mistakes in companies?



2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?
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Which qualities of a person would be useless for a team work?

IIpomexyTouHas aTTecTANMS MO TUCHUILINHE.

Jlisi OUEHKM pe3ylbTaToB OOYy4YeHHs MO JUCHUIUIMHE Y4YeOHBIM IUIAHOM B TIEPBOM
ceMecTpe MPEeAyCMOTPEH 3aueT, IPOBOAUMBIN B (QopMe WHAMBUAYAIBHON IMPE3EHTAIMH IO
teme: “Company History”.

st onieHKH pe3ysbTaToB OOYYEHHS MO JUCIMIUIMHE yYE€OHBIM IIJIJAHOM BO BTOPOM
CeMecTpe TPEAYCMOTPEH 3aueT C OICHKOW, MPOBOIMMBIA B (opMe HWHAMBHIYAITbHOM
npe3eHTanuu 1o teme: “Product Presentation”.

Jl7is OLIeHKH pe3ynpTaToB OOyYeHHs MO AMCHMILIUHE Y4eOHBIM IUIAHOM B TPEThEM
ceMecTpe TMperyCMOTPEH 3a4eT, MPOBOIUMBIN B (popMe WHAMBHIYaTbHOH MpPE3CHTAMU IO
teme: “Bank Presentation (Finance)”.

JlJis OLleHKH pe3y/lbTaToOB OOYYEHHs MO AMCUUIUIMHE y4EOHBIM IUIAHOM B YETBEPTOM
ceMecTpe NpeayCMOTPEH IK3aMeH, IPOBOIUMBIN B (popme

1) HemoAroTOBJIEHHOTO  MOHOJOTMYECKOIO  BBICKAa3bIBaHUSA IO  OJHOM U3
NPEUIOKEHHBIX TEM TPOJIOIDKUTEIHLHOCTHIO 1-2 MUHYTHI;

2) orBera Ha Bompockl (3-5) mapTHepa WM MpenojaBaTeis Mocie MPeaCTaBICHHOTO
MOHOJIOT'a;

3) rpymmoBoil paenoBoil mpeseHTauuu 1o Teme “Multinational Company” (3-5

YEJIOBEK).

10. PECYPCHAS COCTABJIAIOIIASA

Jlis mpoBeneHUs 3aHATHM CeMUHApCKOro Tuma (IpakTHYECKUX 3aHATHI) 1Mo JaHHOU
JTUCIUTIIINHE UCTIONB3YIOTCS ayIUTOPUU ¢ yU4eOHOW MeOenbio U Meaua-o00pyioBaHueM (TIPOEKTOp,
9KpaH, HOYTOYK).

Jlns  caMocTOATENbHOM  paboThl  OOy4aroIUMXcs  HMCIOJB3YeTCs  MOMELIEHHe s

CaMOCTOSITEIbHOW paboThl  OOydYarOIIMXCS, OCHAIICHHOE KOMIBIOTEpaMU C HEOOXOAMMBIM



pPOrpaMMHBIM OOecrieyeHueM M JOoCTynoM B HMHTepHET W 3NEKTPOHHYIO HH(OPMALMOHHO-

o0pa3oBaTenbHYIO Cpey By3a.

Jlnst  mpoBeneHuss  KOHTPOJIA

CaMOCTOSITENIbHOW ~ paboThI

00 JaHHOM JUCLMILJIMHE

WCIIONIB3YIOTCS ayJAUTOPUU C Meaua-o0opyAoBaHUEM (MPOEKTOP, JKpaH, HOYTOYK) M y4eOHOM

MeOeIbI0.

Jlist mpoBeAEeHUS TEKYILEro KOHTPOJIA YCIIEBAEMOCTH U IPOMEXKYTOYHOW aTTECTAlUU I10

JAHHOM JMCIUIUIMHE HCIIONB3YIOTCS ayAUTOPUH C y4eOHOU MeOenbio M Meaua-o0opyroBaHHEM

(mpoekTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00eceYeHust

Ne

u/n HaumenoBanue Tun pecypca
1 Microsoft Office HHueHSHOHH(_)e COIIAIICHHE Mi(irosoft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046
: : Cy6munen3uonnsiii forosop AO «Co¢rJlaitn
2 Microsoft Windows Tpeita» Ne /131 ot 10.07.2020. Cpok aeicTBust
JIOTOBOpa - OECCPOUHBIH
DOnekTpoHHbIN croBaps #ABBY'Y 00O "ABHM Codtep" TIT OOO" [Iporpam-e
3 Lingvo 11 croBaps 6 si361k0B Volume texHojorun" Ne@8 ot 31.10.2005 (mocrosiHHO-
License Concurent (21-50) #ABBYY JercTByroImas JimieH3us). Cpok neicTBus
Lingvo 11 cioBaps 6 s3bIKOB JIMIEH3UU - OECCPOUHBIH
KorcymsrantILiioc  cripaBodo- JII OOO "KoncynsrantlIntoc Tonbsrri"
moroBop Ne251/02 ot 01.01.2022 (exeroaHo
4 MpaBOBasi CUCTEMAa OTEYECTBEHHOTO . .
HPOU3BOICTEA npozxneBael\fLm). Cpoxk nelicTBUS JUICH3UH -
OeccpouHbIN
CJIJ] AO «Co¢rJlaiin Tpeitn» noroop
5 Antusupyc Kacnepckoro Ne291/Tr ot 28.12.2021, nuuenzus Ne 17E0-
OTEUECTBEHHOI'0 MPOU3BO/ICTBA 220119-110841-733-2920. Cpoxk aeiicTBus
norosopa 1o 11.02.2024
Ilepeyenb ¢cB0OOAHO PACTIPOCTPAHAEMOIr0 MPOrPAMMHOI0 00ecreYeHust
N HaumeHoBaHue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynomumeoua 110 4 Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup

# Language Tool
# Beewriter




# Grammarly

2 Ipocmompwux (viewer) # Foxit Reader - Russian

# SeaMonkey
# Google Chrome

3 bpaysep

B coorerctBum ¢ [lonoxeHnem o CO31aHUU CTIEHUATBHBIX YCIOBUH JUIsi MHBAIHUJIOB U JIUIL C
OB3 wuHpopManmoHHO-TEXHOIOTHYECKass 0a3a 00pa3oBaTelIbHOrO Mpolecca MpeaycMaTprUBacT
UCMOJIb30BAaHUE MATEPUATbHO-TEXHUYECKUX CPEJICTB C YUETOM Pa3IUYHBIX HO30JIOTUH MHBAJIHUJIOB U

st ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas aUTEpaTypa

KoaunuecTn
Ne OB
w/n bubauorpaguyeckoe onucanue Tun P —
(9
Cotton, D. Market Leader: Intermediate Business English
1 [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd T — 76

ed. - [China]: Pearson, [2013]. - 176 p.

Cotton, D. Market Leader: Pre-Intermediate Business English
o | [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd | yyeguux 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommu1. ¢ DVD-

ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 | [Texcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd | YueOHuK 111

ed. - Slovakia: Pearson, 2012. - 110 p.

MansbkoBckas, 3. B. JlenoBoit aHTIMICKH S3BIK:

YCKOpPEHHBIN Kypc : yuel. mocodue / 3. B. ManbkoBckasi. - yuebHoe
4 | Mocksa : Hudpa-M, 2022. - 159 c. - ObC Znanium. - ISBN 6 9BC
978-5-16-100395-4 (online). - URL: fiocobue

https://znanium.com/catalog/document?id=399977

ManbkoBckast, 3. B. AHIIIMICKUI S3BIK B CUTYalIHsIX
MTOBCETHEBHOT'O JIEJIOBOr0 0011eHus : yueOHoe nocobue / 3.B. | yuebHoe
S | ManbKkoBcKast. - MOCKBa : Hnopa-M, 2023. - 223. - 3bC 9bC
Znanium. - Tekcr : anektponHsIii. - URL: nocobue
https://znanium.com/catalog/document?id=422429

11.2 lonotHuTE/ILHAS IUTEPATYPA

Ne

u/ bubauorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

2 Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u np.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 | Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:



https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=422429

Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Texcr]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, . A. IHOCTpaHHBIH S3bIK (AaHTIUHACKUN) B TIPOGECCHOHATBHON

5 | AearenbHOCTH : ydeOHoe nocobue / M. A. Vkpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

Munssip-benopydesa, A. 1. AHrIMcKHii S3bIK : yue0. mocoOue aiis CTYJAeHTOB, 00yY.
6 | o nHamp. noarotosku "HUcropus uckyccrs" / A. I1. Munbsap-benopyuesa. - 3-¢ usn.,
nor. - Mocksa : Madpa-M, 2023. - 191 c. - OBC Znanium. - ISBN 978-5-16-103270-1
(online). - URL.: https://znanium.com/catalog/document?id=420282

Iepuoanyeckue U3IaHus:

1. AxrtyanbHble npoOsieMbl (DUIOIOTUH U METOIMKU NPENOoJaBaHHUs WHOCTPAHHBIX SI3BIKOB :
HayuHbIi xypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HNuoctpanHbie SI3BIKA B BBICILICH IIKOJIE: HAYYHBII JKYPHAJL. —
URL.: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. CoBpeMeHHBIE UCCIIE[IOBaHMsI B 00JacTU NPENOAABAHMUS HHOCTPAHHBIX S3BIKOB B
HEA3BIKOBOM BYy3€: HAy4YHBIN JKypHaJI. -
URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus W NPaKTHKAa WHOCTPAHHOI'O $3bIKA B BBICIICH IIKOJIE: HAyYHBIA >KypHAIL —
URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus s3bIKa 1 MEXKKYJIbTypHAass KOMMYHHKAIIMS: HAYYHBIH U TPO(ECCHOHATBLHBIN KypHAT.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHnHbIe podeccHOHANbHBbIC 0a3bl JAHHBIX, HHGOPMALIMOHHbIE

CmpaBoO4YHbI€ CUCTEMbI, 3JICKTPOHHBIC 0HO0IMOTEeYHbIE CHCTEMBI.

1. ZNANIUM.COM: snekTpoHHO-OnbmroTeynas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hayunbix xypHaio. — URL: http://neicon.ru.
3. OBC TAY: snextponHas Oubnuoreka [ DIeKTpOHHBIHN pecypc]. — Pexxum gocryma:

http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKHUE YKA3AHUA JJISA OBYUYAIOIIUXCA 11O OCBOEHUIO
JUCIHHUIIVINHBI

OcBoeHne 00yyaroIUMCs TUCHUIUIMHBI IPEANOIaraeT MoCeleHue MPakTUIeCKUX 3aHATHH,
BBITMIOJTHEHHE MPAKTHUUECKUX 3aJlaHuM, BBIMOJHEHHE 3aJaHUM AJIs caMOCTOsATeNbHON pabotsl. [Ipu
MOJMOTOBKE K MPAKTHUYECKOMY 3aHATHUIO 00ydaromiemycsi HeOOXOAMMO MOBTOPUTH MPONIEHHBII
MaTepHal o U3y4aeMoi TeMe, C 11eJIbI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, @ TaK)Ke MPEeI0CTaBUTh

BBIIIOJIHEHHBIE NHCHMEHHBIC OMAaIllHHE 3aJaHus. B paMKax JIaHHOM yqeGHoﬁ JUCHUITIIMHBI


https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=420282
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

BBIJIEJIAETCSl 0c00ast posib M 3HAUEHUE CAMOCTOSITENIbHON JESITEIbHOCTH 00yUaloLIerocs B Mpolecce
oBNaieHus sA3bIkoM. Ha Beex aTamax oOy4eHus: oOpamiaercss BHUMaHue Ha 00yueHne 00ydaronmuxcs
METOAMKE C€aMooOpa3oBaHUs, KOTOpas TMO3BOJSIET UM OBJAJETh INPUEMAMH HW3BICUYCHUS
UHpOpPMaLlMUM U3 TEKCTOB, 3HAKOMHUT CO cHoco0amMHu ee Mmepelaud Kak B YCTHOM, Tak U B
INUCbMEHHOM BHJE, a Takke B (opMe AeI0BOro NHUCbMa, YCTHBIX JOKJIAAO0B, COOOLICHHUH U
MPE3EHTAIM C UCIIOJIb30BaHUEM IIU(PPOBBIX HHCTPYMEHTOB ISl PEILICHNUS TIOCTABICHHOMN 3a/1a4H.

OcBoeHME TUCHUIUIMHBI IIPEATNONATAeT BhIIOIHEHUE IPAKTUYECKUX 3aJaHUM (IIPAKTUKH) BO
BpeMsl KOHTaKTHOM paloThl C mpenojaBaTeieM JUOO B 4achl CaMOCTOATENBbHOM paboThl. Bcee
IPaKTUYEeCKHE 3aJaHMs JUCLUIUIMHBI MPEIOCTABISAIOTCS IMPENoAaBaTeNIIMU BO BpeMs 3aHATUH U
pasMemaTcs B JIOKAIbHOW ceTH AKaJAeMHUU M 3JIEKTPOHHON HH(OpMarmoHHO-00pa30BaTeIbHON
cpene. BrimonHeHHBIE MpakTUYecKHe padOThl CHAIOTCS Ha MPOBEPKY IPENOoJaBaTeN0 OJHUM H3
CJIEAYIOIIMX CIIOCOOOB: IPEJOCTaBICHUE BBIIOJHEHHOTO JOMAIIHEr0 3aJaHus JUYHO B PYKH
IPEenoJIaBaTeso, OTIpaBKa MPEnoAaBaTeN0 Ha MOoYToBbIN AumMK. [Ipu oTmpaBke mpernojaBaTesto
BBINTOJIHEHHON pa0OThI MO MOYTe 00ydJaromeMycst cleyeT 00eCTIeynTh JTUUHYI0 UICHTU(UKAIHUIO.
Kak npaBuio, B TeMe WM TEKCTe NMHUcbMa ykasbiBaeTcs Kypc, @O obyuarouierocs, JUCIUILINHA,
TeMa, [10 KOTOPOH BBINOJIHEHA paboThl. OT/ENbHbIE IPAKTHUYECKUE PA0OTHI MOT'YT OBITh IPOBEPEHBI
Iperno/iaBaTesaeM HeOCPEICTBEHHO B Ay IUTOPHH.

JUia  3aKkperuieHusT NpUOOPETEHHBIX 3HAHWM, YMEHUH M HABBIKOB, Ul pPa3BUTHUSA
CIIOCOOHOCTEN K CcaMOOOY4YeHHIO B JUCHMIUIMHE IPEIyCMOTPEHAa CaMOCTOSITEeNbHas padoTa.
CamocrosTenbHas pab0oTa MOXKET BBINOJHATECS OOYyYaroIMMCS J0Ma WM B ayJIUTOPHSIX
AkanemMuu, CHEIHMaJbHO OTBEIEHHBIX JJIS  CaMOCTOATENbHOM paboThl M OCHAIEHHBIX
HEOOXOIMMBIM TEXHUYECKUM M MPOrpaMMHBIM obecrnieuenuem, noctynoM k SUOC u O3BC. s
YCIELIHOTO BBIMOJHEHUSI CaMOCTOSITENIbHON paboThl oOydarouieMycss PEKOMEHJyeTcs 3apaHee
O3HAKOMUTBCS C MEPEYHEM 3aJlaHuil U rpadukoM ee BbIMOIHEHHs. [IoAroToBKa K MpPaKTHUECKUM
3aHITHSIM C OCIEAYIOIUM yYaCTHEM B YCTHOM OIIPOCE MPEAIIONIAracT: CHCTEMAaTHIYECKOE U3YUYEHNE
ayTEeHTUYHOIO0 MaTepuajga M3 YYEOHMKOB M HCTOYHUKOB JIOMOJIHUTEIBHOW JIMTEPaTyphl;
NOJArOTOBKY HMHAMBHUAYaJIbHOTO BOKaOysspa IO NpPOHIAEHHONM Teme; paboTy CO CIpaBOYHOMN
JUTEpaTypoil W ciioBapeM; paboTy Haja omuOkamu. B pamkax gaHHOM y4eOHOM AMCHUIUIMHBI
oOyyarolyecs: BBIIOJHIIOT CaMOCTOSATENIbHYIO pa0OoTy B BHJE MOBTOPEHUS MPOWICHHOIO
MaTepuana MO BCEM H3Yy4aeMbIM TeMaM JECATH pa3JesioB, YCTHO M MHCbMEHHO (MHCbMEHHbIE
JIOMAallTHUE paboThl) OTBEYAIOT HA BOIMPOCHI JJS MOJITOTOBKM K TEKYIIEMY KOHTPOJIIO B
COOTBETCTBYIOILIEM CEMECTPE, a TaKXKe TOTOBATCA K HWHAMBUAYAJIBHBIM WM TIPYNIOBBIM
IPE3EHTALMAM JUIsl IPOXOKAEHHS POMEKYTOUYHON aTTECTALUU IO JUCLIUIUINHE.

JInst  BBIMOJTHEHWS TPAKTUYECKWX 3aJlaHWi  CaMOCTOSITEIbHOW paboThl 1O JTaHHOMW

JUCIUIUIMHE B JIOMAlllHUX YCIOBUSX (3a mpenenaMu AxkajgemMuu) oOydaromemycss HeoOXoIuM



MePCOHANIbHBINA KOoMMbIOTep (TUTaHIIeT) W mporpaMMmHbId makeT Microsoft Office He Huxke 10
Bepcun. CaMmocTosaTeIbHas padoTa COMPOBOXKIAACTC METOIUNICCKUMH YKa3aHUSIMU, Pa3MEIICHHBIMU
B JIOKaTbHOW CeTH AKaJIeMUU U DICKTPOHHOW WH(GOPMAIMOHHO-00pa30BaTEILHON cpeje.
Metoauueckre yKazaHus —coaepkar (HOpPMYIHMPOBKY 3a/aHds, MPUMEPHYIO TEXHOJOTHIO
BBIMIOJIHEHMsI, (QopMaT clayu BBINOJHEHHON paboTel. [IpenomaBatens BO BpeMmsi ayIUTOPHBIX
3aHITHIA 3apaHee O0CYKIaeT ¢ OOYJArOIIMMHUCS 33/IaHUe CaMOCTOSITEIILHOW pa0dOThl U MOPSIIOK ee
cnaun. KoHCynbTallMM 1O BBHIMOTHEHHUIO CAMOCTOSATEIBHBIX paboT, OOCYKIEHHE OTMETOK |
JIOTIYIIEHHBIX OIIMOOK, 3alllUTa OTHAEIbHBIX BHJIOB CAMOCTOSITENBHBIX PabOT OCYIIECTBISIETCS BO
Bpems KCP na xadenpe nmuzaitHa wim B ayauTopud 10 pacnucaHuro. KoHcynbranuu
MPEToAaBaTelsl MO BBHIOJHEHUIO CAMOCTOSITENIbLHON paOOThl MOTYT OCYIIECTBISATHCS TOCPEICTBOM
acuHxpoHHoro (mouta, OWOC) u CHUHXpPOHHOTO (zZOOm, CETH) KOMMYHHUKAIIMOHHOTO
B3aMMOJICHCTBHUS 10 MpPEIBAPUTENLHON JOTOBOPEHHOCTH C TMpernojiaBaTreieM. BhIomHseMbIe
CaMOCTOSITeNIbHbIE PabOThl SABISIOTCA DJIEMEHTAMH TEKYIIEro KOHTPOJS U OICHUBAIOTCS
npernogaBareneM. [lodydeHHBIE OTMETKH YYHWTHIBAIOTCS TIPH BBICTABJICHWM 3a4eTa, 3adera ¢
OIICHKOM, DK3aMcHa.

@DopMoii MPOMENKYTOUHOTO KOHTPOJIS BBICTYIAET 3a4eT, 3a4eT C OLIEHKOH, K3aMeH. 3ayer,
MPOBOAMMBINA B (hOopMe HHAMBHUIYATBbHOM MpPE3CHTAMM 1O W3YYEHHOH TeMe, BBICTABISETCA B
MIEPBOM H TPEThEM ceMecTpax oOydeHus. [ ONEHKH pe3yabTaToB OOydYeHHUS 1O IUCIUTUIMHE
y4eOHBIM TUIAHOM BO BTOPOM CEMECTpE MPEIYCMOTPEH 3a4eT C OICHKOW, MPOBOJUMEIN B (opme
WHAVBUAYAIbHOM TIpe3eHTaluyd M0 U3yuyeHHoM Teme. B ueTBeproM cemectpe oOydeHus
MPEeyCMOTPEH JK3aMeH, NPOBOAMMBIE B (opMe HEMOATOTOBICHHOTO MOHOJIOTHYECKOTO
BBICKA3bIBAHUS 110 OJHON M3 MPEIJIOKEHHBIX TeM MPOJOHKHTEIBLHOCTEIO 1-2 MUHYTHI; OTBETa Ha
BOmpockl (3-5) mapTHepa WM TpenojaBaTelNss MOCNe MPEICTABIEHHOTO MOHOJOTa; TPYMIOBOM
JIEJIOBOM Mpe3eHTAIuK M0 M3y4yeHHOW Teme. Kpurepuu BBICTaBIEHHS 3aueTa, 3a4eTa C OIEHKOIA,

9K3aMCHa O3BYUUBAIOTCA IMPECIIOAABATCIICEM HaA IICPBBIX 3aHATUAX 110 JUCLHUIIIINHEC.



13. INCT COI'VTACOBAHUA

CocraBui:

3aBeayroniuii kKadeapoit HHOCTPaAHHBIX SI3BIKOB
H.A. Kopneesa, K.I1.H., JOLIEHT

3aBeayronuil BeIycKaromen kapeapoun
E.B. Buminesckas, K.11.H., JTOLICHT

HMupexrop BUK
O.B. banmakuna

Havansaux OOVII
A.®. dunK
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