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1. OBLIAA HUH®OPMALIUA O JUCIUIIJINHE

Pabouass mporpamma nucturuimHbl «MHOCTpaHHBIA S3BIK» COCTABJICHA HAa OCHOBAHHH
denaepanbHOTO TOCYAapCTBEHHOTO 00pa30BaTEIHHOTO CTAHJAPTa BBICIIETO OOpa30BaHUS 10
HampaBiaeHuto  moarotoBku 54.03.01  [[uzaiin (ypoBeHb  OakamaBpuaTa),  YTBEPKICHHOTO
npuKazoM MuHUCTEpPCTBA HAYKU Y BBICIIETO 00pa30BaHMS Poccuiickoit denepanuu
ot 13.08.2020 . Ne1015 u yuebHoro 1urana HampasiieHus noarotoBku 54.03.01 dusaiix, npoduib
(mporpamma GakanaBpuara) «3D nuzaiiny.

TpymoemkocTh aucuuiumbel: 16 3.e. / 576 akageMudyeckux 4acoB, B TOM uuciie 352 4acos
KOHTaKTHOM paboThl M 188 yacoB caMOCTOSITEIbHON PabOThI O0yUYarOIIHUXCS.

Pacnpeuene}me YacoB JUCHMIVIMHBI 10 CEMECTpaM M BHAaAM 3aHSITHH (l'lO y‘leﬁHOMy

TJIaHY)
KoJunyecTBo 4yacoB
Bup yueoHoii padotnl Beero no Cemecrpet
yueouomy | 2 3 4 5/6(7]8
ILUIAHY
KonTakTHas padora (Bcero): 352 60 96 88 108
B ToMm uucie:
Jlexuuu
IIpakTuueckue 3aHATUs 336 56 92 84 104
KonTposb camoctosiTenbHON
pabotel (KCP) 16 4 4 4 4
CamocrosiTesibHas padora 188 48 48 56 36
(Bcero):
Buael npoMexyToOUHOM Jauer ¢ SK3aMeH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OLICHKOM 36

3a4eT ¢ OLEHKOI)
ObIIAS Yackr: 576 108 | 144 | 144 | 180
TPYA0EMKOCTH
JTUCHMILIMHBI: 3.8.: 16 3 4 4 5

2. NEJU U 3AJAYN JUCHUATIIMHBI

JlaHHasi AMCHUIUIMHA 110 CBOEMY XapaKTepy SBISAECTCS KOMMYHUKAaTUBHOM M HaIlpaBlieHA Ha
dbopMHpOBaHHE U pPa3BUTHUE PEUYEBBIX YMEHUU, (PopMUpOBaHUE CIMOCOOHOCTH W TOTOBHOCTH
WCIIOJIH30BaTh HHOCTPAHHBIN S3BIK KAK HHCTPYMEHT B CUTYAIIMH PeaTbHON KOMMYHHUKAIIUH.

JlucuuiiuHa UMeeT CBoed IeNbi0 chOpMHUPOBATh U PA3BUTH SI3LIKOBBIC M PEUEBHIC HABBIKU
Y YMEHUsS B ayJIMPOBaHUU, YCTHOW peuH (AMATOrMYE€CKOM M MOHOJOTUYECKOW), YTEHUH U MUChME
JUIS1 OCYIIECTBJICHUS YCTICIIHOM KOMMYHUKAIIMH, B TOM YHUCJIE (B KOMaH/I€) Ha MHOCTPAHHOM S3bIKE.

AKTYyallbHOCTh JaHHOW paboueld mporpaMMbl O0YCIIOBJIEHA CTPEMHUTEIBHBIM pPa3BUTHEM U
BIUSHUEM LHU(PPOBON SKOHOMHKH Ha (DOPMHUPOBAHHE KIFOYEBHIX KOMITETEHIIMH W TOJATOTOBKY

BOCTpe6OBaHHLIX CIIenuaJimCToB B C(I)epe Ju3aiiHa B COBpPCMCHHOM MHPC.




B ycnoBusix uudposuzanuu BaxxHo GOpMHUpOBaHUE, OJACPKAHUE U PAa3BUTHE HABBHIKOB B
chepe UHGDOPMAIMOHHBIX M CKBO3HBIX TEXHOJNOTHMH JJisi OakalaBpoB, YTO CHOCOOCTBYET
JOCTIKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha DBIHKE TpPYIa,
6osee 2 (HEeKTUBHON aganTaliy B HOBBIX YCIIOBHSIX.

B pesynbrare ocBoeHus pabouell mporpamMmbl IUCHUIUIMHBI OOy4YaroIIMecs OBJIAACIOT
COBPEMEHHBIMH KOMIIETEHIISIMUA, COPMHUPOBAHHBIMHU IO 3alpochl paboToaaTeNieii U ¢ y4eToM
norpeOHOCTe  1U(POBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymed npodeccnoHaIbHON
JESITEIbHOCTH BBIITYCKHUKA B paMKax HampaBiieHus «Jlu3ainy.

Heab ITMCHUNIMHBI - TOBBIIICHUE UCXOIHOTO YPOBHS BJIAJICHUS MHOCTPAHHBIM SI3bIKOM,
JOCTUTHYTOM Ha TNpeAbIAyIIeH CcTyrneHu oOpa3oBaHus, W (QOpPMHUpOBAHHE Yy OOYYarOIIUXCS
HEOOXOJMMOTO U JIOCTAaTOYHOT'O YPOBHA KOMMYHHKAaTHBHONH KOMIICTCHLIMM JJISl PEIICHUS
COLIMATIbHO-KOMMYHHMKATUBHBIX 33Ja4 B PAa3JIMYHBIX 00JacTAX OBITOBOW, KYJIbTYpHOU U
pohecCHOHANBEHOM IEATENILHOCTH MPHU OOIIECHUH ¢ 3apyO0eKHBIMU APTHEPAMH, C UCIIOJIb30BAHUEM
MH(POPMALMOHHBIX W HU(PPOBBIX HHCTPYMEHTOB,, a TAKXKe Ul JaJbHEHIIero camooOpa3oBaHusl.

BocnurarejqbHas 1edb JUCHUIUIMHBI UMEET KYJIBTYPHO-TBOPYECKYIO HANPaBICHHOCTh U
HaIleJIeHAa Ha CO3[aHHe MOCPEICTBOM HMHOCTPAHHOTO SI3bIKa YCJIOBHM JJIsi Pa3BUTHUSL TBOPUECKUX
CIOCOOHOCTEN O00ydYaromIMXCsi, BKIIOUYEHHE UX B pa3lUYHble BHUJBI COLMAIBHO 3HAYMMOUN
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3SMOXKHOCTH ()OPMHPOBAHUSI OPUTHHATIBHOCTH MBIIIIICHUS,
a TaKk)Ke peasn3aiy JUIHOCTHO OPUEHTHPOBAHHOTO TTOAX0/1a B MPO(eCCHOHAIBHOU cdepe.

3agayu JUCHMILINHBI:

. dbopmupoBaTh y OOyYalOIUXCS 3HAHWS, YMEHHMS M HaBBIKM B 00JIACTU YCTHOM |
MUCHbMEHHOW MPaKTUKU Pa3rOBOPHOI U PO eCcCHOHATBLHO-EI0BOM PeUr U UCIOIb30BAHUE
UX B IPO(eCCHOHATIBHOM JIeATELHOCTH 110 HAIIPABJICHUIO MOITOTOBKH;

. O3HAKOMHUTH OOYyYaroIUXcsd C OCOOCHHOCTSMM JIEKCHYECKOM CHCTEMBl H3y4aeMoOro
WHOCTPAHHOTO $3bIKa, (PYHKIIMOHAILHOW M CTHJIMCTHYECKOW MU QepeHranneil s3pIKOBbIX
CpeAcTB, HanOoJee MPOMYKTHBHBIMH CIIOBOOOPA30BATEIBHBIMH MOJIEISIMA H3y4aeMOTO
WHOCTPAHHOTO $3bIKa, B TOM YHCIIE C CTIOJIh30BaHNEM U (PPOBBIX CEPBUCOB;

o COBEPIICHCTBOBATh HABBIKM pACIIO3HABAHUS W TOHWMAHHs TpaMMaTHYecKuX (opM H
KOHCTPYKIUHU B OTIOpE Ha Pa3IUYHbIe TPU3HAKY TPaMMaTHUECKHX SBICHHM, a TAK)Ke HaBBIKU
yIOTPEOICHUs] TPaMMAaTUYECKUX KOHCTPYKIIMNA B Pa3lIWYHBIX PEUYEBBIX CUTYallUAX C
UCIONIb30BaHUueM 1UdpoBbix uHcTpymeHtoB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);



[ ] paSBI/IBaTB KOMMYHI/IKaTI/IBHBIC KOMIICTCHIIUH, HCO6XOHHMOﬁ JUIA TBOp‘ICCKOfI NCATCIIBHOCTHU
B TIOBCEHEBHOM OOIIECHHH, B OOIIECTBEHHO-TIOJIUTUYECKOW M HAYIHO-TIPO(PECCHOHATBHON
chepax;

° MPHOOIIATh 00YYaIOIMIUXCS K CAMOCTOSTEIBHOW HCCIIEIOBATEILCKONH padoTe Hal SI3BIKOM,
pa3BI/IBaTB y 06yan0mecsI aHaJII/ITI/I‘ICCKI/Iﬁ IIoaxoa K I/I3y‘-IaeMBIM SA3BIKOBBIM ABJICHUSIM
HYTGM COITIOCTABJICHUSA UX C COOTBGTCTByIOH_[I/IMI/I ABJICHUAMUAU pOI[HOI‘O SA3bIKA.
3ajauM BOCIMTATEIbHON PA0OTHI:

. pa3BUTHE y 00yYaIOMMXCS MOHUMAHMSI COLMATBHOM 3HAYMMOCTH MHOS3BIYHON KYJIBTYpPHI B
Oyaymiei mnpodecCHOHANbHOW —JCATCIILHOCTH HAa HWHOCTPAHHOM  s3BIKE, KakK JUIs
COBPEMEHHOT0 O0INECTBA, TAK M VIS JUYHOTO MPOPECCHOHATBHOTO CTAHOBJICHUS;

° CO3/IaHHE YCIIOBUH IS OCO3HAHHUS OOYYAIOIIMMHCS CBOSTO MeCTa M POJM B Oymymiei
npodeccnoHATBHOM IeATEIIBHOCTH;

. (GhopMHUpOBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  IOCPEACTBOM  IPHOOIICHUS
06yan01uchsl K I/IHO$I31)I‘~IHOI>'I Ky.HbType 1 BOBJICUCHHA B TBOp‘-IGCKYIO HCATCIIBHOCTb C
HCIIOJIb30BaHUEM MHOCTPAHHOTO SI3BIKA;

. pa3BHUTHE KYJIBTYPhl MEKIUIHOCTHOTO TPO(HECCHOHATTLHOTO B3aUMOICHCTBUSI.

3. MECTO JMCUMIIJIMHBI B YYHEBHOM IIJIAHE

VYyeOnass nucuurmumHa «VHOCTpaHHBIA S3bIK» OTHOCUTCS K Onoky 1. JlucuumiauHbl
(Mmomynu). bazoBas yacTe. M3yueHue naHHOM AUCHMILTUHBI Oa3UpyeTCs HA MaTepuase, H3y4eHHOM
B paMKaxX MIKOJBHOTO Kypca. IUCHUIIIUHBI, NMPU W3YYEHUH KOTOPBIX OYAYT HCIOJIB30BATHCA
3HAHUS, YMEHUS U HABBIKU, MPUOOPETEHHBIE B PE3YNbTaTe M3yUEHUs AUCHUIUTMHBI «THOCTpaHHBIM

SI3BIK» - «IloaAroTOBKA MO aHFHHﬁCKOMy SA3BIKY».

4. INNIAHUPYEMBIE PE3YJIBTATBI OBYUEHMUS 1O JUCIUIIJIMHE J1JIsA
®OPMHUPOBAHUA KOMIIETEHIIUI OBYYAIOIIIUXCA

Pe3ynbratel ocBOeHMsI 00pa3oBaTENbHON MPOrpaMMbl (KOMIETEHIIMH O00ydaromuxcs)
OTpeAeNsaoTcs TpeOoBaHUAMH (pelepalbHOTO TOCYyAapCTBEHHOTO (heaepaabHOro CTaHAapTa Mo
HalpaBJICHUIO IOATOTOBKH H q)OpMI/Ip}IIOTCH B COOTBETCTBUU C ManI/IIIeI\/JI KOMHCTCHHI/Iﬁ
obpasoBarenbHON Tporpammbl. [lmanupyemple pe3ynbTaThl OOYYEHHS TO JUCHUIIIMHE (3HAHUSA,

YMCHUA, HaBBIKI/I) o0ecneunBaroT AOCTHXKCHUC PC3YJIbTATOB OCBOCHUA 06pa30BaTeJ'IBHOfI

pOTPaMMBI.
Mludgp n W HAMKATOPBI IInanupyemsle pe3yJbTaThl 00y4eHHUs
HalBaHHe KOMIETeHIUH 10 JMCHHUIIHHE
KOMIIeTeHIIUH




YK-4

CnocobeH
OCYLIECTBIISITh
JIETIOBYIO
KOMMYHUKAIIUIO B
YCTHOU U
MMHMCbMEHHOM
dopmax Ha
roCyJapCTBEHHOM
SI3BIKE
Poccuiickoii
denepanuu u
WHOCTPAaHHOM
(bIX) s3bIKE(AX)

YK-4.2.

Ocy1ecTBisieT

JIEJIOBYIO
KOMMYHHKAITUIO B

YCTHOW U MUCbMEHHOMN

dbopmax Ha
MHOCTPaHHOM (BIX)
SI3BIKE (aX)

3HaTth:

- CUCTEMY U CTPYKTYpPY HHOCTPAHHOTO
A3BIKA;

- pa3JIMYHbIEC ACTIEKTHI SI3bIKA:
(hOHETUYECCKUH, TCKCUIECKUM, TPAMMAaTHYCCKHUH,
B T.4. CTPYKTYypY HocTpoeHus ¢pas,
MIPEJIOKEHUH, BBICKA3bIBAHMS, LIEJIOCTHOTO
TEKCTa.

- aJICKBaTHBIE SI3bIKOBBIE CPEJICTBA JIs
peaM3anui OCHOBHBIX PEUEBbIX (DYHKITHIA;

- COBPEMEHHbIE TEXHUKU U CIIOCOObI
JIeJI0OBOM MMCbMEHHOM M YCTHOM KOMMYHMKALIVHY;

- KpUTEPUH, IPEABIBISIEMBIE K
o opMIICHHIO JIETOBOM KOPPECTIOHICHIINY;

- OCHOBHBIE TPEOOBAHUS K CO3/IAHUIO
JIETIOBOM MPE3EHTALINM;

- KYJIbTYPY, CTUJIb 5KU3HU, HAlMOHAIbHBIN
MEHTAJIUTET HOCUTEIIEH sI3bIKa JIJIst
MPEAOTBPAICHUS HETIOHUMAHUS Ha
MEXIIMYHOCTHOM U MPO(hecCHOHATEHOM YPOBHE.

-MHOCTPAHHBIH SI3BIK B 00BEME,
HEO0OXOUMOM JIS TTOJTy4eHUs HH(OpMAaLIUU
Ipo(heCCHOHATIBHOTO COACPIKAHUSI U3 UHTEPHET-
nctouaukoB: ObC ZNANIUM.COM, HOUKOH,
OBC TAY, OBC IPRbooks.

YmMmern:

- IOHUMATh PeYb HOCUTEIIS/TICH SI3bIKa B
YCTHOM M MUCbMEHHOH opMmax;

- aJIEKBaTHO BOCIIPOU3BOJIUTH
HEOOXOIUMBINA HAOOP KOHCTPYKIIUNA U TEPMUHOB
B MOHOJIOTMYECKOM U THAJIOTUYECKON PEYH;

- IOHUMATh AyTEHTUYHbIE MUCbMEHHBIE
TEKCTBI, UCTIOJIb3YsI pa3HbIE TEXHUKH UYTEHUS,

- U3BJIEKaTh HEOOXOAUMYIO HH(POPMAITUIO
W3 OPUTHHAIIBHOTO TEKCTa HA UHOCTPaAaHHOM
S3bIKE, aHATM3UPOBATh, 0000IIATh, AENATh
BBIBOJIBI.

- BECTHU JEJIOBYIO KOPPECIIOHCHIINIO;

- IOHUMATh Ha CIyX Pedb HOCUTENEH s3bIKA.

-HCTOIBh30BaTh MHPOPMAIIMOHHO-
KOMMYHUKATHUBHBIE TEXHOJIOTUHU TP TIOUCKE
Heo0X0IuMOoM HH(OPMALIUU C TPUMEHEHUEM
opay3epoB Google, Yandex B mpoiiecce pereHus
KOMMYHUKATUBHBIX 33/1a4 HA TOCYAapPCTBEHHOM U
WHOCTPAHHOM SI3bIKaX.

Baaners:

- HaOOpPOM SI3BIKOBBIX CPEJICTB,
HEOOXOIUMBIX JIJISl pealn3alui YCIEeIHON
KOMMYHUKAITUU B KOMaH/IE;

- HaBBIKaMU PabOTHI CO CIIPABOYHON
JIUTEPATYPOU U CIOBapSIMH;

- TEXHUKaMU apryMEHTallu1 BEJICHUS




JUCKYCCUM B YCTHOM U MMCbMEHHOM BUJIE,
MOJIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTHYE€CKUMH CPEICTBAMH SI3bIKA;

- TEXHOJIOTUEHN CO3/1aHus 1€JI0BON
Mpe3eHTAMU HA THOCTPAHHOM SI3BIKE;

- HaBbIKaMU (PMKCUPOBAHMSI OCHOBHOU HJIEU
Y BTOPOCTEIECHHBIX JIeTajel B YCTHOU U
[IMCbMEHHOW KOMMYHHUKAIIUHU.

-MHOCTPAHHBIM SI3bIKOM B 00beME,

HEOOXOAUMOM JJIsl IOTYUYEHUS
nH(pOpMaluu U3 3apyO0eKHBIX HCTOYHHUKOB.

YK-4.3.
OcyecTBisieT
JIEIIOBYIO
KOMMYHHKAITUIO B
nudpoBoii cpene,
MIPUMECHSISL B TOM YHCIIC
CpencTBa
BHJICOKOH(EPEHIICBS3H
U KOJUIEKTUBHOU
ceTeBoil paboThI

3HaTh!

- CTWJIb JI€JIOBOTO OOIICHMSI, OCHOBBI ITyOJIMYHON
pedu, TOJrOTOBKY NIPE3CHTAIUH, B T.U. C
nomoinsio ITIT:  PowerPoint, Google Slides;
npaBuiia OPOPMIICHUS JEIOBOM MEPETHCKH, B T.4.
¢ nomotbto: Grammarly, Beewriter.

Ymern:

- HCII0JIb30BAaTh MHOCTPAHHBIN S3bIK B
MEXJIMYHOCTHOM OOIIEHUHU U TTPOPECCHOHATIBHON
JESITEIbHOCTH, B T.4. C IPUMEHEHUEM M1aThopM
JUTSI TIPOBEJICHUST BUJICOKOH(DEepeHINit 1
OopraHu3ainuu coBMecTHoi paboTsel Google Meet,
Microsoft Teams, Zoom, SIugexc TeaemocT.
Baaners:

-HaBbIKaMK paboThl B GoOOogle-gokymenrtax s
obmeHa mpodeccuoHAIbHOW HWHGOpMaIMel Ha
WHOCTPAHHOM  sI3BbIKE; HAaBBIKAMU IEPEBOJA
TEKCTOB, B T.4. C IOMOIIBIO OHJIAH-CIIOBapei:
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OBBEM JUCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

K . ITpomexy ®opma
OHTaKTHas padora
Pazaen P CamocrosiTeibHast pabora To"Has TeKymero Dopmupy
o .m: Ioapasaesn, Tema (B uacax) aTTecTa KOHTPOJIs eMble
o nusi B KOMIeTeHIHH
IIpaxTn yacax
Jlek yeckne | KCP B ®opMbI OPraHu3anMU
110707 Jacax |CaMoOCTOSITeJILHOH padoThl
3aHATHS
Tema 1.1. Globalization H;z::pigfae i%oﬁgjgssgo YcTHBI ompoc,
(HpaKTI/IKYM) p » TIOA IIUCEMEHHBIE VK-4.2
Kynemypno-meopueckoe i 8 i 6 gHHHBHHyam’HPFO . ) JOMaIITHHE
P — BOKaOYyJIsIpa 1o MponICHHOM sajaHus VK-4.3.
T Teme, paboTa co
COYUATbHASL 3HAYUMOCT . .
. CIPaBOYHOU JINTEPATYPOH U
UHOSA3LIYHOU KYIbIY Dbl
cIIoBapeM
Paszen 1. IToBTOpEHNUE MPOUTEHHOTO 5
GIObaI Tewma 1.2. Global Marketin MaTepHana, oAroToska Yemnet oS YK-4.2
_Marketl_ng a aKTI;IK. ) g ) 8 ) 6 WHTUBH/TYATEHOTO ) [IACbMEHHBIE VK43,
Ina Design | (1P M BOKaOyJIspa Mo MpOHIEHHON AOMAIIHAC
sphere Teme, paboTa co 3aniaHus
IToBTOpEHME PONIEHHOTO
Marepuaa, moJroToBKa VCTHBII ompoc
b
YK-4.2
Tema 1.3. Design promotion 8 6 g HAMBIAYATBHOTO [THCHMCHHBIC
(IpaKTUKyM) i i BOkabyIsipa IO MPONICHHON ) JIOMAIITHKE VK-4.3.
TeMe, paboTa co 3a[aHHsT

CIIPAaBOYHOU JIUTEPATYPOU U

CJIOBapeEM




Tema 1.4. Global Advertising
(TpaKkTUKyM)

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJIOBapeM

Tema 1.5. Branding (mpaktukym)

Kynomypro-meopueckoe
gocnumanue:
MEJICKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

IToBTOpEHME IPONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJsipa 1o MpoiiiIeHHON
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 1.6. Global advertising
campaigns (mpakTHKyM)

[ToBTOpEHME PONIEHHOTO
MaTepuaia, OAroTOBKa
VH/JMBHTyaJIbHOT'O
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 1.7. Business Media
(MpakTUKyM)

[ToBTOpEHME PONIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHBIN onpoc,
IIMUCbMEHHBIE
JOMAIlHHE
3alaHus

YcTHBIN ompoc,
IIMCBMCHHBIC
JIOMaIlIHue
3aJIaHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMAIlHHE
3alaHus

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




IloaroroBka x

IIPOMEKYTOUYHON
3auver - 6 aTTecTanuu B hopme
VHIUBUYAJIBHOMN
Mpe3eHTaIUN
56 48 -
Hroro

108




Cemectp uzyuenus: 2

Buabi yueOHol padoThl

KonraktHas pa6ora (B Hpoweixy
Pazaen P CamocrosiTesibHas padora TOYHAs DopMmbI Dopmupyem
Mouy.m: Moapasnea, Tema Hacax) aTTecTamusi B| TEKyLIero ble
IIpakTn (¢popmbI opranuzanuu yacax KOHTPOJIA | KOMHETCHIUH
Jlexun B .
yecKue KCP CaMOCTOATEJIbHOM
u yacax
3aHATHSA padoThI
Tewma 2.1. Employment y - 5 YK-4.2
IToBTOpEHME MPONHIEHHOTO YcTHbI
(paxkTuKyM) MaTe YK-4.3.
pualia, IoroToBKa orpoc,
Kynomypno-meopueckoe
- WHIUBUIYAJILHOTO MUChMEHHBIC
gocnumaHue:
- 10 6 BOKaOyJsipa 1o JIOMAIIHUE
0CO3HaHUe C80e20 Mecma U . z
. MPOMICHHON TeMe, paboTa 3aIaHUS
ponu 6 6yoyweu "
. CO CIIPaBOYHOM
npogheccuoHanbHoll .
JUTEPATYpPOU U CIOBAPEM
oesimenbHoCmu
i - YK-4.2
Paznen 2. [ToBTOpEHME MPONHIEHHOTO
Business MaTepHana, MmoJroToBKa Vermnii onpoc VK-4.3.
: WUHAUBUIYaIbHOTO ’
Organiza |Tema 2.2. Trade ) AMBHILY MMUCHMEHHBIE
tion i 10 4 BOKaOyIIsipa 1o
onn (IpaKTHKYM) . z 6 JIOMaIllHHE
a Design NpofifieH o Teme, paboTa S —
sphere €O CMIPAaBOHOH
TUTEPATypOH U CIOBapeM
o . - YK-4.2
Tema 2.3. Organization [ToBTOpEHME MPONHIEHHOTO
(IpaKTHKyM) MaTepuana, ToAr0TOBKA VerHbIii ompoc, VK-4.3.
Kynomypno-meopueckoe ) WUHAUBUIYaIbHOTO [HUCbMEHHBIE
gocnumanue: - 10 4 BOKaOyJIs1pa 1o JOMaIlIHUe
MeAHCKYIbMYPHOE MpoWIeHHOU TeMe, paboTa 3a71aHKsA
npogeccuonanvroe CO CIPaBOYHOU
gzaumooeticmeaue JUTEPaTypOr U CIIOBaApEeM




Tewma 2.4. Money

10

IToBTOpEHME PONHAEHHOTO
MaTepuaia, MoAroToBKa
WHAWBUYAIBHOTO
BOKaOyIsipa 1o

(npaKTiicym) MIpOWICHHOU Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBapeEM
Tema 3.1. Ethics [ToBTOpEHHE MTPOIAEHHOTO
(mpakTUKyM) Marepuasa, IIoAroToBKa
Kynomypno-meopueckoe UHAMBUIYaIbHOTO
gocnumanue: 8 BOKaOyJsipa 1o
MENCKYTIbMYpPHOe MPOMICHHON TeMe, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JIUTEPATypOil U CIIOBapeEM
IToBTOpEHME MPONHIEHHOTO
Matepuaia, MoAroToBKa
Pasnen 3. |Tema 3.2. Change ina HHAUBIAYATLHOTO
Marketing |Design sphere (mpaxtuxym) 8 . BOKa6¥HHpa 1o
. MpoiIeHHO! Teme, paboTa
Strategies CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM
Tema 3.3. Marketing .
Strategies (mpaxTHicym) [ToBTOpEHME NPONIEHHOTO
K lbmypHO-meopueckoe MaTepuaia, MoAroToBKa
gocnumaHue: 0CO3HaHue MHIMBUIYATILHOTO
€80€20 Mecma u ponu 8 10 . BOKa62’Mpa 1o
Gyoywert IIPONJEHHON TEME, lza60Ta
npogeccuonanvbHou €O CHpaBOYHOM
DeMenbHOCTIL JUTEPATYpPO U CIIOBApPEM
Tema 4.1. Cultures [ToBTOpEHME MPONHIEHHOTO
Paznen 4. |(mpakTukym) 10 Marepuania, oJAroToBKa
Leadership | KyzbmypHno-meopueckoe WHIUBUAYATBHOTO
gocnumanue: BOKaOyJIsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3alaHus

YeTHBIH ompoc,
MUCHbMEHHBIE
JIOMalIH1e
3alaHus

YeTHBIH onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3aJIaHUs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

VYceTHbIH ompoc,
IIMCbMECHHBIC
JIOMaITHue
3aJlaHus

VK-4.2
YK-4.3.

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




COYUANBHAS 3HAYUMOCTb
UHOA3LIYHOU KYIbIMYpPbl

MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATypOH U CI0BapeM

Tema 4.2. Leadership [ToBTOpEHHE MPOIICHHOTO YK-4.2
(TIpakTUKyM) Marepuaa, noJAroToBKa YCTHBIH ompoc, VK-4.3.
Kynemypno-meopueckoe WHUBUTyaJIbHOTO HHUCbMEHHBIC
gocnumanue: 10 6 BOKaOyJIs1pa 1o JOMaITHKe
MedAHCKYIbMYpPHOEe MpolIeHHOU Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JUTEpPaTypoil U CIIOBapeM
[ToBTOpEHME MPONHAEHHOTO . YK-4.2
Mmarepuala, moAroToBka Yerubiii onpoc, VK-4.3.
IIMCbMCHHBIC
Tema 4.3. Competition in 6 4 HHMBEHYMI’HOFO JOMaIlHUE
Design sphere (npaktukym) , BoxabyJipa 1o 3a1aHus,
MpolIeHHOU Teme, paboTa BBINOTHEHHE
CO CIIPaBOYHON KOHTPOJIbHBIX
JIUTEpaTypoil U ClIOBapeM 3a/1aHuit
[ToaroroBka k
IIPOMEKYTOUHON
aTTectauuu B opme
3a4er ¢ oueHkoM - 2 HHHABHAYaTbHOH - -
Mpe3eHTallNH,
BBITIOJTHEHHE
KOHTPOJIBHBIX 3aJJaHUI
92 48 -

Hroro
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Cemectp uzyuenusi: 3

Buabl yuedHoii padoThI

KonrakrHasi paéora Ipomesx ®opmupyem
Pazjen, P CamocTosiTeJbHasi padoTa P Y Popmbl bIC
MOLVIIL IMoapa3aen, Tema (B yacax) TO4 TeKyIIero KOMIIETeHII
Ay IpakTu ¢dopMbI Opranuzanuu Hast KORTDOIIS n
Jlexnu B . P -
yecKHue KCP CaMOCTOAITEJILHOM aTTecranu
/| yacax
3aHATHSA padoThl a(B
[ToBTOpPEHME PO IEHHOTO - . YK-4.2
Marepuaa, moJroToBKa Y CTHEIH onpoc,
HHp - ’ ATLHOLO IIMCHMCHHBIC YK-4.3.
Tema 5.1. Innovations in i 8 i 5 BiKa6I?I]}I A 110 JIOMAITHHAE
Design sphere (nmpakTukym) HpOfIIlCHHOI%I Tellzae pabora 3aaHHS
b
CO CIIPaBOYHOU
JUTEPATYPOU U CIOBapeEM
Tewma 5.2. Business and . - VK-4.2
environment (npaxriiym) IToBTOpEHME MPONHIEHHOTO
Kvnom HO-I’I’ZSB quKZr Marepuasa, MmoAroToBKa VYcTHbIH onpoc, VK-4.3.
Paznen 5. 6(;)cnun}1}ZHue' ocg:manue WH/IMBUIYaJIbHOTO HUCbMEHHBIC
Business 60020 MeCTIe Mecm.a L Dot 6 - 8 - 6 BOKaOyJsipa mo JIOMaITHUE
vision Gvoviei P POMICHHON TeMe, paboTa 3a/IaHus
nyo)q}bLZCCMOHaﬂbHoﬁ €O CIIPaBOHOH
P JUTEPATypPOU U CIOBapeM
oesimenbHOCmuU
[ToBTOpEHME MPOMIEHHOTO - YK-4.2
MaTepuaia, MoAroToBKa YcTHBIN ompoc, VK-4.3
- WHIUBUYaIbHOTO MMMCbMEHHBIC
Tema 5.3. Franchisin
(npaKTHKyM) g - 8 - 6 BOKaOyJsipa 1o JIOMAITHUE
p yM MPOMICHHON TeMe, paboTa 3a0aHus
CO CIIPaBOYHOM
JIATEPATYPOU U CIOBapeEM




Tema 5.4. Business
communication

IToBTOpEHME PONHAEHHOTO
MaTepuaia, oAroToBKa

MIPAKTHK
(np ™) WH/IUBUIYaJILHOTO
Kynomypno-meopueckoe
10 BOKaOyJIsipa 1mo
gocnumanue: . >
npoieHHON Teme, paboTa
MeHCKYIbMYpHOe o
CO CIPaBOYHOMU
npogheccuonanvroe .
g JTUTEPaTypOH U CI0BapeM
83aumooeticmaue
IToBTOpEHME MPONHIEHHOTO
MaTepuaa, MoAroToBKa
Tema 6.1. The nature of WH/IMBUIYaJIbHOTO
marketing (design) 10 BOKaOyIIsIpa 1o
(mpakTHKyM) npoiiieHHo# Teme, paboTa
CO CIIpaBOYHOM
JIUTEPATYPOU U CIOBapeEM
Tema 6.2. Customer service [ToBTOpEHHUE MTPOMACHHOTO
(pakTUKyM) MaTepuaia, MoAroToBKa
Paznen 6. |Kvasmypno-meopueckoe WH/IMBUIYaJIbHOTO
Insights Into |socnumanue: 10 BOKaOyJsipa 1o
Marketing |medrckynomyproe MpoIeHHON TeMe, paboTa
npogeccuonanvroe CO CIPaBOYHOMU
83aumooeticmsue JINTEPATYPOU U CIOBapeEM
s [ToBTOpEHME POIAECHHOTO
Tema 6.3. Team Building P POHAL
MmarepHana, moJroToBKa
(pakTUKyM)
WH/IUBUIYaJIEHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa 1o
socnumatue:

COYUANbHAS 3HAYUMOCTb
UHOA3BIYHOU KYIbIYpbl

MpoIeHHON TeMe, paboTa
CO CIIPaBOYHOMN
JIATEPATYPOU U CIIOBapeM

VYcrHblii onpoc,
MMUCbMEHHBIE
JIOMAaIIHIE
3a/laHus

VYcrHblii onpoc,
MMCbMEHHBIC
JIOMaITHUE
3a/1aHus

VYerHbli onpoc,
MMCbMEHHBIC
JIOMAaIIH1E
3a/laHus

YeTHBI onpoc,
IIMCBMCHHBIC
JIOMaIIH1E
3a/1aHus

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 6.4. Risk in a Design
sphere (mpakTukym)

10

IToBTOpEHME PONHAEHHOTO
Marepuana, MoAroToBKa
MHAUBUAYaAJILHOTO
BOKaOyJIsIpa 1o
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPaTypOil U CIIOBapeM

Tema 6.5. Crisis in a Design
sphere (mpakTuKyMm)

10

[ToBTOpEHME TPOIACHHOTO
MaTepuaia, oAroToBKa
WHIUBUAYAIbHOTO
BOKaOyJsipa 1o
MpOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JTUTEPATypOH U CIOBapeM

VYcrHblii onpoc,
MMUCbMEHHBIE
JIOMAaIIHIE
3a/laHus

YerHbI onpoc,
IMCbMEHHBIE
JIOMaIIHUE
3alaHus

VK-4.2
YK-4.3.

YK-4.2
YK-4.3.

3auer

IloaroroBka k
IIPOMEKYTOUYHON
aTTecTanuu B popme
VHIMBUyaIbHON
IIpe3eHTalN

Hroro

84

56
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Cemectp nzyuenus: 4

Buabl yueOHo# padoThI

K 5 IIpomexy ®opma
OHTAKTHas padoTa
Pasnen p CamocrosiTesbHast padora TO1HAA TEKYHUIETo | @opmupyembl
o .m: Ioapasaen, Tema (B vacax) aTTecTa KOHTPOJIst e
y T uus B KOMIIeTeHI[UN
aKTH
Jlekun qzclme KCP B @®opMbI OPraHU3auNK Jacax
" - yacax |CamMOCTOSITeILHOI padoThl
Tema 7.1. Globalization and IloBTopenne MpoiineHHOro 5 VK-4.2
Global Marketing (mpakTuxym) MaTepuaia, MoAroTOBKa YcTHBIN ompoc, VK-4.3.
Ky bmypHo-meopueckoe WHIMBUIYAJILHOTO MMHUCbMEHHBIC
GoCnumanue: - 14 - BOKaOyJsipa 1o MpoiiIeHHON - JOMaITHHe
COYUAaNbHAS 3HAYUMOCTb TeMe,“pa60Ta co Sa/iaHHiA
UHOSZBINHOG Ky oMY CIIPaBOYHOM JIUTEPATYPOr U
CITORANEM
[ToBTOpEHME TPONAEHHOTO YcTHbIi onpoc, YK-4.2
P 7. .
asjien Tema 7.2. Marketing for Coca MaTepuaa, MoAroToOBKa MUCHbMEHHBIC VK-4.3.
Marketing - 14 - 4 WHIVUBUIYATbHOTO - JIOMAIITHHE
Cola Company (mpaktukym) . .
for Global BOKaOyJIsIpa 1o MponIeHHOM 3aJJaHHsI
_ yIAp P
Companies Teme, paboTa co
IToBTOpEHME IPONIEHHOTO . YK-4.2
Marepuana, moAroToBKa Yerubiit onpoc, VK-4.3.
MUCHbMEHHBIC
. . WUHAUBUIYaIbHOTO
Tema 7.3. Success in a Design 4 AMBHIALY N . JIOMAIITHKE
sphere ( ) - 14 - BOKaOyJIsipa 1o NpoilieHHON -
p MPAKTHKYM 3a/laHus

Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeEM




Tema 7.4. Marketing for General
Motors Company (mpakTukym)

14

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJIOBapeM

Tema 7.5. Failures in a Design
sphere (mpakTuKy™m)

12

IToBTOpEHME IPONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJsipa 1o MpoiiiIeHHON
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

12

[ToBTOpEHME PONIEHHOTO
MaTepuaia, OAroTOBKa
VH/JMBHTyaJIbHOT'O
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U

CIIORANEN

Tema 7.7. Marketing for Virgin
Group Company (mpakTukym)

12

[ToBTOpEHME MPOHIEHHOTO
MaTepuaa, oAroTOBKa
VHJIMBU1YaJIBHOTO
BOKaOyJIsipa 1o nponeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHbli onpoc,
MMHUCbMEHHBIE
JIOMaIlHHE
3a/1aHus

YceTHbli onpoc,
MMHUCbMEHHBIE
JOMaIIHNE
3a/1aHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMaIlHHE
3a1aHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 7.8. Future of Design sphere

IToBTOpEHUE IPONIEHHOTO

YceTHBIN onpoc,

576

(mpakTHKyM) Marepnaina, oAroToBka IMUCbMEHHBIE VK-4.2
4 WHIUBUAYATBHOTO .
Rynemypio-meopuecioe 12 2 BOKaOyJIsApa 10 PO IeHHOMN AOMAILITHE
gocnumanue: }T]eMIe): N 6oEa o 3aJaHus, VK-4.3.
COYUANbHASL 3HAYUMOCTb o aBquo,ﬁanTe ATVDOii I BBIIIOJIHEHHE
UHOA3ZLIYHOU KYIbIMYPbl p ToBAPE 13 yp KOHTPOJIbHBIX
p 3aJaHul
IloaroroBka x
MPOMEKYTOUHOMN
arrecranuu B hoopMe -
9K3aMeH - - - N (op 36 -
IPYNIOBOM Mpe3eHTallnH,
BBITIOJIHEHHE KOHTPOJIBHBIX
3aaHUuN
104 4 36 36
HToro
180
336 16 188 - 36
Bcero




6. COJAEPXAHUE JUCIUIIJINHbI

Paznen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuaromyecss u3ydaror Temy [oOammzanumsi. CrnocoObl W METOIbI, NMPUBOASALINE K
['nmobanuzanuu. M3yyaror nekcuky 1mo teme. [1oJ0XUTeNnbHbIE W OTPHIATENBbHBIC IOCICICTBUS
nporecca riodanu3anud, ocoOeHHO B cdepe amzaitHa. V3ydaroT TEPMUHOJOTHIO IMPOBEACHUS

Teﬂe(l)OHHBIX NneperoBopoB, B TOM 4YHUCJIC C UCITIOJIb30BAHHUEM I_[I/I(prBBIX CCPBHUCOB.

Kynomypno-meopueckoe socnumanue: noHuUMaHue cOYUANbHOU 3HAYUMOCIU UHOAZLIYHOL
KVIbMYpPbl NPOUCXOOUM Y 00YUAIOUUXCS NOCPEOCMBOM AHANU3A U OANbHEUUe20 00CYHCOeHUs HA
UHOCMPAHHOM A3bIKEe MeMbl 2100aIU3ayuY, ee 3aKOHO8, d MAaKxce O0CODEeHHOCMU Be0eHUs
MeANCOYHAPOOHBIX NEPe20BOPO8.

Tema 1.2. Global Marketing

OOyuaromuecs n3y4aroT 3aKOHbI MEX1yHapOJIHOIO0 MapKETUHIa; 3aKOHOMEPHOCTH Pa3BUTHUS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaronyecss 3HaKOMATCS € METOJAaMM M CPEACTBaMHU IPOABIMKEHHUS PA3HOrO poja
Ju3aiiHa IS Pa3IMYHBIX LIEJIEBbIX ayIUTOPUH, a TAKXKE PHIHKOB Pa3IMYHbIX CTPaH.

Tema 1.4. Global Advertising

OOyuaronyecs: 3HaKOMATCS ¢ pa3IMYHBIMU BUJAMU PEKJIaMbl, METOJaMU PEKJIaMUPOBAHUS.
VYuatcs, Kak NpaBWIBHO NMPOBOAUTH PEKIAMHYI0 KamnaHuio. M3ydaror ¢pas3sl, HEOOXOIUMBIE s
MIOCTPOEHHUS yCTIEIIHON Mpe3eHTanuu. HauBuayanbHas Ipe3eHTalus 1o TeMe.

Tema 1.5. Branding

OOy4aroryecss 3HAKOMSTCS € TeMoW Ha mpuMepe MmupoBbix Mapok: IBM, Coca-Cola,
Disney. OO0cyxaatoT mpoOiieMbl, CBA3aHHbIE C MUPATCTBOM M MYTH WX pelneHus. M3ydeHue
TEPMHUHOJIOTHHM, HEOOXOAMMON JUId TPOBEACHUS JIEJOBBIX IIEPErOBOPOB U  cOOpaHuit
MEX1YHapOJHOIO YPOBHSI.

Kynomypno-meopueckoe _gocnumanue: nonumanue 0COOEHHOCMEN MEICKYIbIYPHO20
npogheccuonanbHo20 83auMo0eiucmeus NPOUCXO0UM Y 00VUaAOWUXcs NOCPeOCME80OM KOMMYHUKAYUU
HA UHOCMPAHHOM SA3bIKE C Yeablo 00CYIHCOeHUs NPODIeM, CEA3AHHBIX C UMEHAMU PAOa 2100aTbHbIX
KOMNAHUU, U nymeu ux peuleHusl.

Tema 1.6. Global Advertising Campaigns

O6y11aIOIJ_II/IeC$I SHAKOMSATCA C PA3JIMYHBIMH BUAAMU PCKIIAMHBIX KaMITaHUW. PaCCManI/IBaIOT
HpI/IMepH YCHeIHHI)IX nu Heynaqux peKJ'IaMHHX KaMHaHI/If/'I 10 BCGMy MI/Ipy

Tema 1.7. Business Media

O6yT{aIOIJ_II/ICC$I SBHAKOMATCA C Ppas3IMdYHbIMUA BHUJaMU CpPCIACTB MAacCOBOU I/IH(I)OpMaI_II/II/I.

AHaJ'II/ISI/IpyIOT " onpeaCIAOT CaMbIC YCIICIIHBIC U HCY/IAYHBIC.



Pa3nen 2. Business Organization in a Design sphere

Tema 2.1. Employment

OOyuaromuecss M3y4daroT HanOoyiee BaKHbIE (PAKTOPBI, HEOOXOIWMBIE ISl TIONYyUCHHS
paboThel. M3y4aroT crocoObl yCHENTHOro MpOXOXKISHUS W MPOBEACHHS coOeceoBaHus. M3ydaror
TCPMHHOJIOTUIO, HGO6XOI[I/IMyIO IJI1 TpOBCACHUA COBeH_IaHI/If/'I BHYTPU KOMITaHHH. BI/II[BI pE3roMe.
OOyyaromuecs y4arcsi COCTaBIsATh PE3IOME.

Kynemypro-meopueckoe eocnumanue: ocosmanue céoe2o mecma u poiu 6 Oyoyweil
NPOGeCcCUOHANbHOU  O0eAMENbHOCIU  OCYWECMEIACNCe NYymeM aHAIU3A 0CODEeHHOCmell NOUCKA
pabomol, 6e0eHUsL REPE208OPOE HA UHOCMPAHHOM A3bIKE, NPOBEOCHUS COBCUIAHULL.

Tema 2.2. Trade

OOyyaromyecss 3HAKOMSTCS C pa3IMYHBIMU BHIAMHU TOProBiH. M3y4aloT 0ocoOEHHOCTH
BHEIIHEH W BHYTPCHHEW TOPIOBJIM. 3HAKOMATCS C NpaBWiIaMH O(OPMIICHUS aKKpEIMTHBA.
COBEpIICHCTBYIOT HaBBIKH BEJCHUS NIEPErOBOPOB, U3YUYAIOT pa3jIMYHbIe MPUEMBI IS JOCTHKCHUSI
HanOosee 3PPEKTUBHOrO pe3ysibTraTa, B TOM YHCIE ¢ MOMOIIbpio Z0oom, Google-moxkyMeHTOB,

Yandex- 0OKyMEHTOB, 3JICKTPOHHBIX OUOJIHOTEK.

Tema 2.3. Organization

OOyuaromuecs 3HAKOMSTCS C BUJaMu KomnaHuil. M3ywaroT npuémbl, crocoOCTBYOIINE
CO3JIaHUI0 ONaronpuaTHON pabodel cpeabl. 3HAKOMSTCS C MPaBHJIAMH U CTPYKTypamH OOIICHUS B
chepe OusHeca.

Kynemypno-meopueckoe __6ocnumanue: — opmuposanue  NOHUMAHUA — OCOOEHHOCMel
MENCKYIBMYPHO2O NPOPDECCUOHATLHOZO 3AUMOOCUCBUS NPOUCXOOUM NOCPEOCBOM AHAU3A
PAa3IUYHBbIX MUN08 KOMNAHUL, O0COOEHHOCmeU 6biCMPAUBAHUs NpAUl U CMPYKMYpbl 0108020
obuenus 8 npogeccuonalvbHoll cgepe.

Tema 2.4. Money

3HAKOMCTBO C q)HHaHCOBBIMI/I OTHOIICHUAMH B DKOHOMHUKE U UX Fpa(l)I/ILIeCKI/IM OTPAKCHUCM.
OOy4eHue cOCTaBJIEHUIO U HAITUCAHUIO OTYETOB.

Paznen 3. Marketing Strategies

Tema 3.1. Ethics

3HaKOMCTBO C 3THUKOM B cepe OM3Heca M pa3IMyHbIMU HOpMaMu 3THKeTa. OOCyxkaeHue
npoOeM Koppyniuu U 60opb0bI ¢ Heil. O0yyaromuecs U3y4aroT TEPMUHOJIOTHIO 10 JAHHOU TeMe,
JUIS HAXOXKJICHUS BBIXO/Ia U3 CJIOXKHBIX YKOHOMHUYECKUX CUTYaIUH.

Kynemypro-meopueckoe socnumanue: MECKYIbIMYPHOE npogheccuonanrvHoe
83aumooeticmaue npouUcxooum 6 COHAHUU 00yuarwuxcsa 61azo0aps anaiusy u OdlbHetuemy
00CYIAHCOCHUIO MAKUX NOHAMULL, KAK dMUKA, KOPPYNYUsl, IKOHOMUUECKAs CUMYayusi U Cnocodwl ee
VAYUULeHUS.

Tema 3.2. Change in a Design sphere




OObyuaromuecs y4arcs BbIpakaTh CBOM MBICIH MO TeMe u3MeHeHHus. Kak B moBceIHEeBHOI
KHU3HH, TaK U B cepe Ou3Heca. YdaTcs mpaBuiIaM HamucaHus oTuéToB. COBEPUICHCTBYIOT HABBIKU

IIPOBE/ICHUS COBEILIAHMIA.

Tema 3.3. Marketing Strategies

OOyuaromuecs: 3HAaKOMATCS ¢ TePMHUHOM «CTpaTerus» B 1enoM. M3ydaroT BHIBI CTpaTeruii
U TAKTHK, HEOOXOIMMBIX MJIsl JOCTH)KEHHUS, MOCTaBICHHON Lenu. M3ydaroT pasznuuus Mexny
TEPMHUHOM CTpPATECrud MW TaKTHKaA. Passutne YMCHI/Iﬁ N HAaBbIKOB IIPUHATHA peI_HeHI/If/'I.
PaCCManI/IBaI-OT Pa3IUuYHBIC BUABI MaPKETUHI'OBBIX CTpaTeFI/Ifl.

Kynomypno-meopueckoe socnumanue: oco3HaHue ceoe2o mecma u poau 6 Oyoyujer
npogheccuonanbHoll 0essmenbHOCmu popmupyemcs y 00yuaroumuxcs uepes NOHUMAaHue U pasiudeHue
HOHAMUL, NPOeYUPOBAHUIO CB0€20 NOHUMAHUSL 8 OMHOWeHUU NPOPhecCUOHANbHOU Ccghepbl
0esmenbHOCMU, OCO3HAHUIO CILOXCHOCIMU NPOYECca NPUHAMUS PeUeHUl.

Paznen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMU pa3HBIX CTpaH, MOBEACHUEM IIOJeH, HX TpagulusIMU U
oObruasgsmu. OlLiEHKAa M aHAIW3 MX BJIMSHHMS Ha BeleHue OuzHeca. 3HAKOMCTBO ¢ OCOOEHHOCTSIMHU
BEJICHUS OM3HEcCa C BOCTOYHBIMHU JICJIOBBIMH TapTHepaMu. Pa3paboTka COOCTBEHHBIX CTPATErHid B
JlaHHOM cdepe.

Kynomypno-meopueckoe socnumanue: coyuanvhas 3HAUUMOCIb UHOSA3LIYHOU KYIbMYPbl
dopmupyemcsa 6 cosHanuu odyuarouje2ocs 01a200aps AHAIU3y U OdlbHeruemy 00CYHCOeHUI
ocobeHHoCmell KyIbmyp pA3HblX CMPAaH, ux paziuyull U Nonsvimke CamMoCmosamenbHo paspabomams
€010 cmpamezuio 8e0eHuUst OU3HeCa 8 UHOSZBIYHOM NPOCPAHCIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMH JUIEpPAMH B TOJUTHKE U 3KOHOMHKE. OOCYyXIeHHWE KadyeCTB
Tujepa, pacuiupeHre JEeKCHK 1o Teme. CTyAeHTHl MOJy4yaroT TPEJICTAaBIEHHEe O HaBbIKaxX
yIpaBlIeHUs] KPYMTHBIMH, MUPOBBIMU KOMITAHHUSIMH.

Kyﬂbmypﬁo-meopqecme eocnumdaHue. qbopMupoeaHue NORUMAHUA O MEJNCKY/IbNTYPHOM
npogeccuoHanbHoM 83aUMOOCUCMBUU OCYUjeCmsisiemcs 01a200aps AHAIU3y HA UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoesblx Jzu()epoe U 2100ANbHBbIX KOMRAHUL.

Tema 4.3. Competition in a Design sphere

OOyuaronyecss 3HaKOMATCS ¢ SKOHOMHUYECKUM TEPMHUHOM «KOHKYPEHIMs» M €€ BHJaMH.
N3yualoT BIUSHUE KOHKYPEHIIMHM Ha COCTOSIHHE PA3IMUYHBIX PHIHKOB. PaccMaTpuBaroT OCHOBHBIE
CTpaTeruu JIOCTHKEHUS KOHKypeHTocmocoOHocTH. OOyuaromuecss pa3pabaThiBalOT — CBOU
COOCTBEHHBIE CTpaTerMyecKkue JEWCTBUS JJs TPEOJIOJIEHUs MPENsSTCTBUH B  pELICHUU
MOCTaBJIEHHBIX 3a/1a4.

Pa3nen 5. Business vision

Tema 5.1. Innovations in a Design sphere



OO6yuaromuecst 3HaKOMSTCS C Pa3IMYHBIMH U300pETCHUSIMH, IPEUMYIIICCTBEHHO B chepe
nu3aitna. O0CyX/1at0T HeOOBIYHbIE N300PETEHNS, UCIIOB3YA JIEKCUKY TI0 JaHHOW TeMe.
PaccmarpuBaroT mpenMyiecTBa MHHOBAIM B cepe pbiHKa. M3ydatoT MeTO/bl yCIIEIIHOTO
npeacTaBieHus nHGopMauu B opme mpe3eHTaiui, B ToMm uncie ¢ momotisto [111: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronyecss M3y4arOT TOHATHE OKpYKalollas Cpeda BO B3aWMOCBS3U C BeIECHUEM
OusHeca. BiusHMe pa3iWyHBIX KOMIAHUI HA COCTOSHUE OKpPYXAroIled cpelbl. 3HAKOMSTCS C
pa3IMYHBIMU KOMITAHUSMH, KOTOPbIE BHOCST BKJIAJ] B COXpaHEHUE OKPYKAIOIIEH CPeIbl.

Kynomypuo-meopueckoe eocnumanue: ocosHanue ceoe2o mecma u poau 8 0yoyweu
npogheccuoHanbHol 0esamenbHOCMU APOUCXO0OUM NOCPEeOCE8OM AHANU3A USMEHEeHUll 8 OusHec-
cghepe noo eozoeticmsuem UsMEeHeHUl, NPOUCXOOAUUX 8 OKDPYICalowell cpeoe.

Tema 5.3. Franchising

OOyuarommuecs 3HAKOMSTCSI ¢ TEPMUHOM «(paHIIU3UHT: BblJjaua KOMIIAHUEH JIMIIEH3UH Ha
MPOU3BOJICTBO WJIM TIPOAAXy TOoBapa moa e€ Mapkoi (dhpaHmmsbl)y. M3ydaroT HEOOXOIUMYIO
TEPMHUHOJIOTHIO Ha TPHUMEPAX pPa3IMYHBIX MEXKIYHApPOIHBIX KommaHui. HaxomsT npumepsl Ha
PoccuiickoM pbIHKeE.

Tema 5.4. Business communication

OOyuaromuecst 3HaKOMSTCS C TEPMUHOJIOTUEH M MOHSATHEM OHM3HEC PTUKETA, JUIsl BEICHHS
JIEJIOBBIX TIEPETOBOPOB. YTyUIIatOT CBOM HABBIKM OOIIEHHS B JICIIOBOM Cpeie.

KWZleVDHO-mG‘ODHQCKO€ eocnumaHue. cpopMupoeaHue HNORUMAHUSA O MEINCKY/IbNTYPHOM
I’lpO¢€CCMOHCl]ZbHOM 83aumooeticmeuy npoucxodum HA npumepe COo6epuleHCme06aHUsl HABbIKO6
KOMMYHUKayuu Ha UHOCMpPAHHOM A3blKe C YEJ1bio YCNeuHoco 6eoeHUsl 0eN06bIX nepecoeopos.

Pa3znen 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

O6y‘{aIOH1HeC$[ 3HAKOMATCA C IMOHATHEM MCHCI)KMCHTA, €ro 3HAYCHHCM. O6yqafomnec;1
3HAKOMATCA C TCPMHUHOJIOT Heﬁ, HeO6XO,[[PIMOI>’I IJig - OMUCaHUuA YCPT MOJOXKHUTCIBHOTO U
OTPHUILATEIHHOIO YIIPABJICHIA.

Tema 6.2. Customer Service

OOyuaromyecss paccMaTpUBAIOT CHCTEMY OOCIY)KHMBaHUS TOKymarened. AHaTU3UPYIOT
pasHuny MCXKYy TCPMHUHAMHU «ITOKYIIATCIIb», «HOTpe6I/ITeJ'IB», «KIIUEHT». HSY‘IaI-OT pa3HuLly CUCTECM

obOcmy>kuBaHUs MMOKynaTesneil B Poccuu u 3arpanuiiei.

Kynemypno-meopueckoe _socnumanue:  0cosHanue  YCHEUWHOCIU _ MeNCKYIbIYPHO20
NPOPDECCUOHANILHO20 83AUMOOCICMBUSL RPOUCXOOUM Yepe3 YCMHBINL 0OMeH HA UHOCTPAHHOM S3biKe
uoesMu U MolCIAMU N0 NOBOOY cmuiell NPOpecCUoHAIbHO20 U ObIM0B020 00WeHUSA OISl peuleHUs
npobIeM KOMMYHUKAYUU.

Tema 6.3. Team Building


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OO6yuaromuecss U3y4aroT CIOCcOOBl padOThl B KOMaHJE, OOCYXIAloT HACH, KaK CO37aTh
YCHEMIHYI0 KoMaHy. M3y4aroT J1eKCUKy 110 TeME.

Kynomypno-meopueckoe  eocnumanue:  ¢hopmuposanue  coyuanrvHor — 3HAYUMOCU
UHOA3ZLIYHOU KYJIbMYPbl NPOUCXOOUM HA npumepe uoei GopmMuposanus KOMAHO, ONpeoeneHus.
poieli 8 KoMaHnoe, YCneuwHOCmuy U pe3yibmamueHoCmu KOMAHObL U KAHCO020 ee YlleHd.

Tema 6.4. Risk in Marketing

O6yqa}0ume(:ﬂ 06cy>1<zxa}0T BHUAbI ITOBCCAHCBHOI'O pUCKAa U PHCKaA B 6H3Hece, da UMCHHO B
MapKeTUHTOBO# cdepe. PrUck, KOTOphIii MOXKeT OBITh MOJYYEH B XOJI€ Mpolecca Tiiodanu3anuu, a
TAKXKEC IpoHeccca JIOKaJIn3aluu.

Tema 6.5. Crisis in a Design sphere

O6yt1afomnec;{ O6CY)KI[aIOT BOITIPOCHKHI 110 TEME KPHU3UC B CUCTCMC MAPKETHUHTIA. 3HAKOMATCH C
Pa3JINYHbIMU CUTYAUUSIMHU, BbI3bIBAIOIIUMHU KPHU3UC. HSY‘I&I—OT IMyTH PCIICHHU BbIXOJa U3 KpHU3UCA.
I/I3yqa10T IMpUEMBI 3allpallluBaHUA I/IH(i)OpMaIII/II/I B CJIOKHBIX JKOHOMHUYCCKUX CHUTyallUdIX U

T'paMOTHO OTBCYATh HA ITOCTABJICHHBIC BOIIPOCHI.

Paznen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

OOyuarommecss u3y4aroT TteMy «[mobamm3amnus». CrnocoObl W METOABI, MPUBOISIINAC K
FnoGanmaunn. HSy‘IaIOT JICKCUKY IIO TEMC. ITonoxxutenpHbIe U OTPHULATCIIBHBIC ITOCIICACTBUA
nponecca FJIO6aJII/I3aI_II/II/I. MCTOI[LI BXOXJICHHS B MHpOBOfI PBIHOK.

Kynemypno-meopueckoe  eocnumanue:  gopmuposanue  NOHUMAHUA____COYUATbHOLUL
SHAUUMOCIMU  UHOSI3LIYHOU  KYIbMYPbl NPOUCXOOUmM 6 npoyecce aHAIu3a u 00CyHcOeHUs
nociedcmauil npoyecca 2106anuzayuu, 0codeHHocmel MexcOyHapoOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

O6yqafoumeca 3HAKOMATCA C HCTOpHeﬁ CO31aHHusd KOMIIaHHMH, C €€ OCHOBATCIIsAMMH.
OO6CyX1al0T NpeuMyIecTBa U HEJJOCTATKU ATOW KOMIIAHUH; €€ MAPKETUHTOBYIO MOJIUTHKY.

Tema 7.3. Success in a Design sphere

HSY‘IaIOT JICKCUKY TII0 TEMC «Ycmex». 3HaKOMATCA C TepMI/IHOJIOFPIeﬁ Ha TIpUMEPE
YCIICHIHBIX KOMIAaHUU H J'IIO,I(Cf/i. COBepH_IeHCTBYIOT HaBbBIKU BCIACHHA IICPETOBOPOB. I/ISY‘IaI-OT
KayecTBa, KOTOPbIMH 00J1aJ]aeT YCIEIIHBIH YeJIOBEK.

Tema 7.4. Marketing for General Motors Company

I/I3yqa10T HUCTOPUTIO KOMIIaHHH, 3aHUMacMo¢C MECTO Ha MI/IpOBOﬁ apcHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHMMaemMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTHKY.

Tema 7.5. Failures in a Design sphere



OOyuaromuecss H3ydalOT MPUYUHBI Kpaxa KommaHuid. [lyTm BbIXOoJa U3  CIOXKHBIX
HKOHOMHYECKUX cUTyanuid. O030p PHIHKOB, KOTOPbIe 00aHKPOTHIIUCH.

Tema 7.6. Marketing for Microsoft Company

W3y4yaioT wHCTOpUIO KOMIIAHMM, 33aHMMaeMOE€ MECTO Ha MHPOBOM  pPBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHuMaemoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTUKY.

Tema 7.7. Marketing for Virgin Group Company

W3y4yaioT uUCTOpUIO KOMIAHMM, 3aHUMaeMO€ MECTO Ha MHpPOBOM apeHe, e€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHumaemoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIUTHKY.

Tema 7.8. Future of Design sphere

OOyuaromuecs HM3y4alOT MPUYUHBI, IO KOTOPHIM KOMIIAHUU CTAHOBSTCS TJ00aIbHBIMHU.
[Tytu ux pacmupenus. [IpiTatoTcs ciporHo3upoBaTh SKOHOMHUECKOE U MAPKETUHTOBOE COCTOSTHUE
CTpaHbl B OyayIiem.

Kynomyprno-meopueckoe nanpasienue 80CnUmMamenbHoll Da60mbl: 4cpe3 MMOHUMAHUEC CYTH

W3MEHEHHH B C(bepe ,Z[H3aﬁHa, 00MeEH HACAMU U MBICIIIMHA HAa NHOCTPAHHOM S3bIKE, Y o6yqafonmxc;1

MMPOUCXOJUT OCO3HAHUEC CBOCI'O MCCTA U POJIM B UX 6yL[y1ueI71 HpO(i)CCCHOHaHBHOﬁ ACATCIIBHOCTH.

7. CAMOCTOATEJBHASA PABOTA OBYYAIOIIIUXCHA

B pamkax ngaHHOM y4yeOHOM JUCHMIUIMHBI OOYYaroIMecs BBIMOIHAIOT CAaMOCTOSTENbHYIO
paboTy B BUjEe NOBTOPEHMSI MPOIIEHHOIO MaTepuaia Mo BCEM HU3y4yaeMbIM TeMaM CEMH pa3felioB,
YCTHO ¥ MUCbMEHHO (MMCbMEHHBIE JIOMAlllHUE PabOThl) OTBEYAIOT HAa BOIPOCHI JUISl MOATOTOBKU K
TEKYIIEMY KOHTPOJIO B COOTBETCTBYIOILIEM CEMECTPE, a TaK)K€ FOTOBATCS K UHIUBUIYATbHBIM MU
IPYNIIOBBIM TPE3EHTALUAM JJIs MPOXOXKACHUS MPOMEXKYTOYHOM aTTeCTalluu MO IUCLUIUIMHE C
UCIOJIb30BaHUEM HUQPOBBIX TeXHOJOTHH, B ToMm uucie ¢ nomoiupto IIIT: PowerPoint, Google
Slides, slidesgo.co.. [TomiuMo 3TOro, 0OYYAIOIIUICS OCYIIECTBISET MOArOTOBKY HMHIMBHIYaIbHOTO
BOKaOyJIsipa 10 MpOUIEHHON Teme; paboTy CO CIPaBOYHOM JIUTEPATypoOil U clioBapeM; paboTy Hal
OlMOKaMU € UCMOJb30BaHUEM LU(POBBIX MHCTpYMEHTOB. (Multitran.ru, DneKTpoHHBII clOBapb
#ABBYY Lingvo 11 cnoBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.;ZNANIUM.COM: snektpoHHO-0nOMMoTeunas cucrema. HOUKOH:

apXMB HAyYHBIX KYpPHaJOB.



8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

Ha xa)xaoM 3aHsITHH KaXI0W TEeMBI BCEX pa3Jie]IoB HAPSAY C TPAIUIIMOHHBIMU TPUMEHSETCS
TEXHOJIOTHS TPOOJIEMHOTO OOydYeHHs, a HMMEHHO KaXKJO0€ 3aHATHE TPOBOIUTCS B ¢opme
NPaKTUKyMa C WCIOJIb30BaHUEM HU(MPOBBIX MHCTPYMEHTOB ISl PEIICHHs MOCTABJICHHOW 3a/1a4H:

UHTE/UIeKTyaabHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Ipy wu3ydeHWW JaHHOW JUCHUIUIMHBI WCHOJB3YIOTCS CIEIYIOIIHEe 00pa3oBaTeIbHbIC

TCXHOJIOTHH.

Tema 3ausaTus

Bun odpa3zoBaresbHOI

®opMa npoBeieHUsI 3AHSATUS

TEXHOJIOTHH
Paznea 1. Global Marketing in a Humepaxmuenas Henosas | poresas uepa
Design sphere MEXHON0US.
Tema 1.1. Globalization
Kynomypno-meopueckoe
socnumaniue:
coyuUanbHast SHAYUUMOCTD
UHOA3LIYHOU KYIbIYPbl
Tema 1.2. Global Marketing Hnumepaxmuenas Case Study (pazbop
MEXHONIO2USL KOHKDEMHbIX CUMYayUiL)

Tema 1.3. Design Promotion

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 1.4. Global Advertising Hnumepaxmuenas Henosas | ponesas uepa
MexHONI02Us. Case Study (pazbop

KOHKPEMHbIX CUMYayuil)

Tema 1.5. Branding Humepaxmuesnas Ienosas | poresas uepa
Kyiemypro-meopueckoe MEXHON0US. Case Study (pazbop

gocnumanue:
MENCKYIbIMYPHOE
npogheccuonanibHoe
g3aumooelcmeaue

KOHKPEMHbIX CUMYayuil)

Tema 1.6. Global Advertising
Campaigns

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 1.7. Business Media

Tpa()uquOHHaﬂ MEeXHOI02UA

Hpaxmuuecxoe 3aramue

Pa3nen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
Kynomypno-meopueckoe
socnumanue:

0CO3HAHUe c80e20 MecCma U poau
6 Oyoywell npogheccuoHanbHou
dessmenbHOCMU

Hnmepaxmusnas
MexXHON02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3arAamue

Tema 2.3. Organization
KVJZbI’I’WDHO-I’I’l@ODQ@CKO@
socnumanue.

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayutl)




MEAHCKYTbMYpHOe

npogheccuonanvroe

83aumooeticmaue

Tema 2.4. Money Humepaxmusnasn Case Study (pazbop
MEeXHOI02Us. KOHKPEMHbIX CUMYayutl)

Paznen 3. Marketing Strategies Hnmepaxmuenas Case Study (pazbop

Tema 3.1. Ethics MexHOI02Us. KOHKPEMHbIX CUMYayuii)

Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
s3aumooeticmaue

Tema 3.2. Change in a Design
sphere

Tpaouyuonnas mexnonocus

HpaKmuquKoe 3aramue

Tema 3.3. Marketing Strategies
Kynomypno-meopueckoe
BOCHUMAHUe. 0CO3HAHUE C80e20
Mecma u ponu 8 6yoyuel

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

npogheccuoHanbHoll

desmenbHOCMU

Paznen 4. Leadership Hnumepaxmuenas Henosas / ponesas uepa

Tema 4.1. Cultures MexHON02Us. Case Study (pazbop

Kyiemypro-meopueckoe KOHKDEMHbIX CUMYyayuiL)

socnumanue:

COYUANbHASL BHAUUMOCHIb

UHOSA3BIYHOU KYIbIYPbl

Tema 4.2. Leadership Humepaxmuesnas Case Study (pazbop
MEXHON02USL KOHKDEMHbIX CUMYayuil)

Tema4.3. Competition in a Hnmepaxmuenas Henosas / ponesas ucpa

Design sphere MEexXHONI02Us. Case Study (pazbop

KOHKPEMHbIX CUMYayutl)

Pasgen 5. Business vision
Tema 5.1. Innovations in a
Design sphere

Tpa()uquOHHaﬂ MmMexXHo102uA

Hpaxmuuecxoe 3arnamue

Tema 5.2. Business and
environment
KVJZleVDHO-I’I’lGOD‘leCKOQ
esocnumaHue. OCO3HAHUue ceoeco
Mecma u poau 6 byoywell
npogeccuonanvrol

oessmeibHoOCmu

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuuecxoe 3arnamue

Tema 5.3. Franchising

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKWlMH@CKO@ 3arsamue

Tema 5.4. Business
communication
KVJmeVDHO-WI@ODQQCKoe
socnumanrue.
MENCKYIbmYpHOe
npogheccuonanvHoe

Humepaxmuenas
MEexXHOI02Us.

Case Study (paz6op
KOHKPEMHbIX CUmMyayuii)




g3aumooencmeue

Pa3nen 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3aramue

Tema 6.2. Customer service
Kynomyprno-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeaue

Hnmepaxmusnas
MexXHOoN02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuiL)

Tema 6.3. Team Building
KWZbI’I’lVDHO-Mf?ODH@CKO@
socnumanue.
COUUAIbHAA 3HAYUMOCMb
UHOSA3LIYHOU KYIbIMYPbl

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 6.4. Risk in a Design
sphere

Humepaxmuenas
MexXHOI02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis in a Design
sphere

TpaduquOHHaﬂ MEeXHOI02UA

Hpaxmuuecxoe 3aramue

Paznen 7. Marketing for Global
Companies

Tema 7.1. Globalization and
Global Marketing
KVJZbWZVDHO-I’I’ZSODll€CKO€
eocnumaHue.

coyuailibHaA SHAYUMOCmb
UHOS3BIYHOU KYTbINY Dbl

Tpaduuuomtaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 7.2. Marketing for Coca
Cola Company

Tpaduuuomtaﬂ MmMexXHoJI02UA

HpaKmuquKoe 3aHAamue

Tema 7.3. Success in Design
sphere

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUIMYayUiL)

Tema 7.4. Marketing for General
Motors Company

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuuecxoe 3arnamue

Tema 7.5. Failures in a Design
sphere

Tpaaul/ﬂlOHHClﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 7.6. Marketing for
Microsoft Company

Tpa()uquOHHaﬂ MexXHOo102UuA

Hpaxmuuecxoe 3arnamue

Tema 7.7. Marketing for Virgin
Group Company

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3aramue

Tema 7.8. Future of Design
sphere

KVJmeVDHO-MGODQQCKOe
eocnumaHue.

Humepaxmuenas
MexHON02Us.

Case Study (paz6op
KOHKPEMHbIX CUMYayuii)




coyuanvHas 3HAUUMOCMb
UHOSA3bIYHOU KYIbIYpbl

9. TEKYIIIU KOHTPOJIb YCHEBAEMOCTH Y IPOMEXYTOYHASI ATTECTAIIA
MO AMCIUIIVIMHE

9.1. ®opMbI KOHTPOJIA MO TUCIHUILIUHE

Texkymuii KOHTPOJIb.

B nporuiecce nzydeHus yaeOHOM TUCIUTUIMHEI 00yYaronIfecs Y9acTBYIOT B YCTHBIX OIPOCax,
BBITMOJHSIOT TUChbMEHHBIE JIOMAIIHUE U KOHTPOJIbHbIC 3aaHusl. Pe3yabTaTsl BBINOIHEHHS TaHHBIX
BUJIOB PalOT SIBJISIOTCS OCHOBAHMEM JIJISl BBHICTABJICHUS OLIEHOK TEKYIIEro KOHTPOJS MO yueOHOU
TUCIUIUIMHE. BBIMOTHEHWEe BCEX 3aJaHUil SABJSIETCS 00S3aTENbHBIM JJIsi BCEX OOYYaIOIIUXCS.
OOyyaronuecs, HE BBHITIOJHUBIINE B MOJTHOM OOBEME BCE 3aJaHUs, HE JIOMYCKAIOTCS K Caade
9K3aMEHOB, 3aYETOB U 3aYE€TOB C OLIEHKOW MO JaHHOW y4eOHON AMCUUILIHHE.

IIpomekyTouHas aTTecTALMS.

JUIs  KOHTpOJIE YCBOCHHSI OOYyYAIONIUMUCS JaHHOW JUCHUIUIMHBI YYEOHBIM TUTAHOM
peaycCMOTpeH 3a4eT B 1 1 3 ceMecTpax OOy4eHHs U 3a4€T C OLEHKOU BO 2 ceMecTpe, MPOBOIUMBIE
B (opMe HHIUBUAYaIbHBIX IMPE3CHTAIMH 1O H3YYEHHBIM TeMaM, U SK3aMeH B 4 cemecTpe,
NPOBOAMMBIA B (hOpMe HEMOATrOTOBIEHHOTO MOHOJIOTHYECKOTO BBICKA3bIBAHUS IO OJHOW U3
MPEIOKEHHBIX TEM, OTBETOB Ha BOMPOCHI MAPTHEPA WJIU MPENoaBaTeis Mocie MpeICTaBISHHOTO
MOHOJIOTa, TPYIIIOBON ETOBOM Mpe3eHTanuu. [Ipu BEICTaBICHUU UTOTOBBIX OTMETOK YUHUTHIBACTCA
AKTUBHOCTh OOY4Yarollerocs B paMKaxX KyJIbTYPHO-TBOPYECKOTO HAIPaBJICHUS BOCHHUTATEIbHON

paboTHI.

9.2. OueHouyHble MaTepHAJIbI (OLIEHOYHBIE CPEACTBA) AJ TEKYIIEro KOHTPOJIA

YCeBaeMoOCTH M HpOMe)KyTO‘{HOﬁ aTrTeCTallMi 10 TMCHHUIIJIMHE

Texkymuii KOHTPOJIb.

OneHouHble MaTepuanbl A TEKYLIEro KOHTPOJ IO JUCHMIUIMHE: B TEUCHHE
CEMECTpA OCYILECTBIISAETCS TIOYPOUHBIN KOHTPOJIb YCTHBIX OTBETOB (JUAJIOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHHS U MMCbMEHHBIX (ayJIMTOPHBIX U JOMAIIHUX) padoT (3amanuit). OreHka
BBICTABIIIETCS 3a pabOTy HaA KaXJIOM 3aHATUM, YUYMUTHIBAIOTCS BCE BHJABI pPEUYEBOM
NeSITeIbHOCTH (ayIupoBaHe, TOBOPEHUE, YTEHUE, MIUCbMO), a TAK)KE YMEHHUE aJleKBaTHO, 1O
TE€ME, OTBETUTh HA BOIPOCHl B paMKax yCTHOTO OIPOCA, BOIIPOCHI KOTOPOIO MPEICTaBICHbI

HUWXKE. OHGHKa BBICTABJIAACTCA COOTBETCTBCHHO KPUTECPHUAM OLICHUBAHMA.

Cnmcok BONPOCOB /1Jis1 MOATOTOBKH K TeKylIeMy KOHTPOJIIO B 1 cemecTpe:




@®opMyIMpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJII0 B | cemecTpe MOIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Paznen 1. Global Marketing in a Design sphere

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?
12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Cnucok BONPOCOB Jisl IOATOTOBKH K TeKYyIIeMy KOHTPOJIIO BO 2 ceMecTpe:
@®opMyIupOBKa BOIPOCOB K TEKYIIEMY KOHTPOJIO BO 2 CEMECTpe IOJHOCThIO

COOTBECTCTBYCT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Pa3nen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

O N o g B~ WD

What methods of advertising are more effective in each case?



9. What are the most efficient methods of advertising?

10.
11.
12.
13.
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10.

What are the least efficient methods of advertising?
What makes a good advertising?
What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Paznen 3. Marketing Strategies

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pa3nean 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnmcok BONPOCOB /sl MOATOTOBKH K TeKyLIeMy KOHTPOJIIO B 3 cemecTpe:

@opMyIMpOBKAa BOMNPOCOB K TEKYIIEMY KOHTPOJIIO B 3 CEMECTPE IOJHOCTBIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TEM.



Pa3gen 5. Business vision
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What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

10. Innovations: good or evil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

> wnp e
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11.

Pasnea 6. Insights Into Marketing

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Cnucok BONPOCOB /IJisl MOATOTOBKH K TeKYIIEMY KOHTPOJIIO B 4 ceMecTpe:

®opMyIupOBKa BONPOCOB K TEKYIIEMY KOHTPOIIO B 4 ceMecTpe MOJHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Paznen 7. Marketing for Global Companies

1. Who is responsible for mistakes in companies?



2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?

© © N o 0 &

Which qualities of a person would be useless for a team work?

IIpomexyTouHas aTTecTANMS MO TUCHUILINHE.

Jlisi OUEHKM pe3ylbTaToB OOYy4YeHHs MO JUCHUIUIMHE Y4YeOHBIM IUIAHOM B TIEPBOM
ceMecTpe MPEeAyCMOTPEH 3ayeT, MPOBOAUMBIN B (QopMe MHAMBUAYAIbHON MpEe3eHTAlMH IO
teme: “Company History”.

st onieHKH pe3ysbTaToB OOYYEHHS MO JUCIMIUIMHE yYE€OHBIM IIJIJAHOM BO BTOPOM
CeMecTpe TPEAYCMOTPEH 3aueT C OICHKOW, MPOBOIMMBIA B (opMe HWHAMBHIYAITbHOM
npe3eHTanuu 1o teme: “Product Presentation”.

Jlyis OLleHKH pe3yabTaToB OOyYeHHs MO AMCHMILIMHE Y4eOHBIM IIJITAHOM B TPEThEM
ceMecTpe TMperyCMOTPEH 3a4eT, MPOBOIUMBIN B (popMe WHAMBHIYaTbHOH MpPE3CHTAMU IO
teme: “Bank Presentation (Finance)”.

JlJis OLleHKH pe3ylbTaToOB OOYYEeHHs MO JAMCLUUIUIMHE Y4EOHBIM IUIAHOM B YETBEPTOM
ceMecTpe NPeayCMOTPEH IK3aMeH, TPOBOIUMBIN B popme

1) HemoAroTOBJIEHHOTO  MOHOJOTMYECKOIO  BBICKAa3bIBaHUSA IO  OJHOM U3
NPEUIOKEHHBIX TEM TPOJIOIDKUTEIHLHOCTHIO 1-2 MUHYTHI;

2) oTBeTa Ha BOIpoOCH (3-5) mapTHepa WK MpenojaBaTeis Mociie MpeaCTaBICHHOTO
MOHOJIOT'a;

3) rpymmoBoil genoBoil mpeseHTauuu 1o Teme “Multinational Company” (3-5

YEJIOBEK).

10. PECYPCHAS COCTABJIAIOIIASA

Jlis mpoBeneHUs 3aHATHM CeMUHApCKOro Tuma (IpakTHYECKUX 3aHATHI) 1Mo JaHHOU
JTUCIUTIIINHE UCTIONB3YIOTCS ayIUTOPUU ¢ yU4eOHOW MeOenbio U Meaua-o00pyioBaHueM (TIPOEKTOp,
9KpaH, HOYTOYK).

Jns  camocToATENbHOM  paboThl  OOy4aromMXcs  HMCIOJIb3YeTcs — MOMEIIeHHe s

CaMOCTOSITEIbHOW paboThl  OOydYarOIIMXCS, OCHAIICHHOE KOMIBIOTEpaMU C HEOOXOAMMBIM



POrpaMMHBIM OOecrieyeHueM M JOoCTynoM B HMHTepHET W 3NEKTPOHHYIO HH(OPMALUOHHO-

o0pa3oBaTenbHYIO Cpey By3a.

Jlnst  mpoBeneHuss  KOHTPOJIA

CaMOCTOSITENIBHON ~ paboThI

00 JaHHOW JUCLUILUIUHE

WCIIONIB3YIOTCS ayJAUTOPUU C Meaua-o0opyAoBaHUEM (MPOEKTOP, JKpaH, HOYTOYK) M y4eOHOM

MeOeIbI0.

I[HSI MMPOBCACHUA TCKYLICTO KOHTPOJIA YCIICBACMOCTH U HpOMe)I(YTO‘-IHOﬁ arTreCcTaiiuu I10

JAHHOHM JMCIUIUIMHE HCIIOJB3YIOTCS ayAUTOPUH C y4eOHOU MeOenbio M Menua-o0opyroBaHHEM

(mpoekTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00eceYeHust

Ne

u/n HaumenoBanue Tun pecypca
1 Microsoft Office HHueHSHOHH(_)e COIIAIICHHE Mi(irosoft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046
: : Cy6muuensnonnslii qoroBop AO «CodrJlaiin
2 Microsoft Windows Tpeita» Ne /131 ot 10.07.2020. Cpok aeicTBust
JIOTOBOpa - OECCPOUHBIH
DOnekTpoHHbIN croBaps #ABBY'Y 00O "ABHM Codtep" TIT OOO" [Iporpam-e
3 Lingvo 11 croBaps 6 si361k0B Volume texHojorun" Ne@8 ot 31.10.2005 (mocrosiHHO-
License Concurent (21-50) #ABBYY JercTByroImas JimieH3us). Cpok neicTBus
Lingvo 11 cioBaps 6 s3bIKOB JIMIEH3UU - OECCPOUHBIH
KorcymsrantILiioc  cripaBodo- JII OOO "KoncynsrantlIntoc Tonbsrri"
moroBop Ne251/02 ot 01.01.2022 (exeromaHo
4 MpaBOBasi CUCTEMAa OTEYECTBEHHOTO . .
HPOU3BOICTEA npoz[neBaeleLm). Cpoxk nelicTBUS JUICH3UH -
OeccpouHbIN
CJIJ] AO «Co¢rJlaiin Tpeitn» noroop
5 Antusupyc Kacnepckoro Ne291/Tr ot 28.12.2021, munensust Ne 17E0-
OTEUECTBEHHOI'0 MPOU3BO/ICTBA 220119-110841-733-2920. Cpoxk aelicTBus
norosopa o 11.02.2024
Ilepeyenb ¢cB0OOAHO PACTIPOCTPAHAEMOIr0 MPOrPAMMHOI0 00ecreYeHust
N HaumeHoBaHue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10 Plugin
# FreeMind
1 Mynomumeoua 110 4 Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup

# Language Tool
# Beewriter




# Grammarly

2 Ipocmompwux (viewer) # Foxit Reader - Russian

# SeaMonkey
# Google Chrome

3 bpaysep

B cooterctBum ¢ [lonoxeHnem o co3laHuu ClieUUATbHBIX YCIOBUM 111 MHBAJIUIOB U JIUIL C
OB3 wuHpopManmoHHO-TEXHOIOTHYECKass 0a3a 00pa3oBaTelIbHOrO Mpolecca MpeaycMaTprUBacT
UCMOJIb30BAaHUE MATEPUATbHO-TEXHUYECKUX CPEJICTB C YUETOM Pa3IUYHBIX HO30JIOTUH MHBAJIHUJIOB U

st ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas aUTEpaTypa

KoaunuecTn
Ne OB
w/n bubaunorpaguyeckoe onucanue Tun P —
(9
Cotton, D. Market Leader: Intermediate Business English
1 [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd T — 76

ed. - [China]: Pearson, [2013]. - 176 p.

Cotton, D. Market Leader: Pre-Intermediate Business English
o | [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd | yyeguux 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommu1. ¢ DVD-

ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 | [Texcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd | YueOHuK 111

ed. - Slovakia: Pearson, 2012. - 110 p.

MansbkoBckas, 3. B. JlenoBoit aHTIMICKH S3BIK:

YCKOpPEHHBIN Kypc : yuel. mocodue / 3. B. ManbkoBckasi. - yuebHoe
4 | Mocksa : HUndpa-M, 2022. - 159 c. - OBC Znanium. - ISBN HocoGe 9BC
978-5-16-100395-4 (online). - URL:

https://znanium.com/catalog/document?id=399977

ManbkoBckast, 3. B. AHIIIMICKUI S3BIK B CUTYalIHsIX
MTOBCEIHEBHOT'O JIEJIOBOr0 0011eHus : yueOHoe nocobue / 3.B. | yuebHoe
S | ManbKkoBcKast. - MOCKBa : Hnopa-M, 2023. - 223. - 3bC 9bC
Znanium. - Tekcr : anektponHsIii. - URL: nocobue
https://znanium.com/catalog/document?id=422429

11.2 lonotHuTE/ILHAS IUTEPATYPA

Ne

u/ bubauorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

2 Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u np.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 | Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:



https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=422429

Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Texct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, . A. IHOCTpaHHBIH S3bIK (AaHTIUHACKUN) B TIPOGECCHOHATBHON

5 | AeaTenbHOCTH : ydeOHoe nocobue / U. A. Vkpaunnen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

Munbsip-benopydesa, A. 1. AHTIIMHACKHI S3BIK : yue0. MOCOOUe IS CTYACHTOB, 00yY.
6 | 1o nHamp. noarotosku "Hcropus uckycers" / A. I1. Munbsap-benopyuesa. - 3-¢ usn.,
nor. - Mocksa : Madpa-M, 2023. - 191 c. - OBC Znanium. - ISBN 978-5-16-103270-1
(online). - URL.: https://znanium.com/catalog/document?id=420282

Iepuoanyeckue U3IaHus:

1. AxrtyanbHble npoOsieMbl (DUIOIOTUH U METOIMKU NPENOoJaBaHHUs WHOCTPAHHBIX SI3BIKOB :
HayuHbIi xypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HNuoctpanHbie SI3BIKA B BBICILICH IIKOJIE: HAYYHBII JKYPHAJL. —
URL.: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. CoBpeMeHHBIE UCCIIE[IOBaHMsI B 00JacTU NPENOAABAHMUS HHOCTPAHHBIX S3BIKOB B
HEA3BIKOBOM BYy3€: HAy4YHBIN JKypHaJI. -
URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus W NPaKTHKAa WHOCTPAHHOI'O $3bIKA B BBICIICH IIKOJIE: HAyYHBIA >KypHAIL —
URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus s3bIKa 1 MEXKKYJIbTypHAass KOMMYHHKAIIMS: HAYYHBIH U TPO(ECCHOHATBLHBIN KypHAT.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemenHble npodeccuoHaIbHble 0a3bl JAHHBIX, HH(POPMAIIHOHHBIE

CpaBO4YHbI€ CUCTEMBbI, JJIECKTPOHHDLIEC 0u0IMOTEeYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTpoHHO-OnbmHoTeunas cuctema. — URL: http://znanium.com.

2. HOUKOH: apxuB Hay4nbIx xypHaioB. — URL: http://neicon.ru.

3. ObC TAY: sanektponHas 6ubanoTreka [DIeKTpoHHbIH pecypc]. — Pexxum nocryna :
http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKHUE YKA3ZAHMUSA JJI51 OBYYAIOLUXCSA ITO OCBOEHUIO
JUCIHHUIIVINHBI

OcBoeHnne 00yyaromuMCs TUCIMIIMHBI IPEoaraeT nocemneHne NpakTHIecKux 3aHATul,
BBIMIOJTHEHUE MPAKTHUUECKUX 3aJlaHUl, BBINOJIHEHHUE 33JaHUN NIl caMOCTOsTeNbHON paboThl. [Ipu
MOJMOTOBKE K IMPAKTHUYECKOMY 3aHSTHIO 00ydaromemycs HeoOXOJUMO MOBTOPUTH MPOUIEHHBIN
MaTepuai o U3y4aeMol TeMe, C 1IeIbI0 ObITh TOTOBBIM K YCTHOMY ONPOCY, a TaK)Ke NMPEAOCTaBUTh
BBINIOJIHEHHBIE THMCHbMEHHBIE JOMAalllHUe 3aJjaHusd. B pamkax JaHHOM y4eOHOW JMCHUIUIMHBI

BBIACTIACTCSA ocobas POJIb U 3HAYCHUC CaMOCTOSITEILHON AeSITEIbHOCTU 06yqafomer0051 B IIporecce


https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=420282
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

oByaieHus sS3pIKOM. Ha Bcex aramax oOydeHus: oOparaeTcsi BHUMaHUE Ha O0ydeHHE 00yJarommXcs
METOAMKE caMooOpa3oBaHUsA, KOTOpas TMO3BOJSIET UM OBJAJETh IPUEMaMU HU3BICUYCHUS
uHpOpMALlUKM U3 TEKCTOB, 3HAKOMHUT CO cHoco0amMu ee Tepelayd Kak B YCTHOM, TaKk U B
INUCbMEHHOM BHJE, a TakXke B (opMe AeI0BOro MHUCbMa, YCTHBIX JOKJIAJO0B, COOOLICHHUH U
IPE3EHTAlMH ¢ UCII0JIb30BaHUEM LIU(PPOBBIX HHCTPYMEHTOB JJIsl PEIIEHUs IOCTABJICHHOH 3a/1a4H.

OcBoeHMe TUCIUILTUHBI TPEIIOIaraeT BHIIOIHEHNE MPAKTUYECKUX 3aJaHul (IPAKTUKK) BO
BpeMs KOHTAaKTHOM paboThl C TpemnojaBareieM JUOO B Yachl CaMOCTOSATENBbHOW paboThl. Bcee
NPaKTUYEeCKHE 3aJaHMs JUCLUIUIMHBI MPEIOCTABISAIOTCS IMPENoAaBaTeNIIMU BO BpeMs 3aHATUH U
pasMelaloTCs B JIOKAIBHOM ceTH AKaJeMUU M 3JIEKTPOHHOM HMH(OPMAIMOHHO-00pa30BaTeIbHON
cpene. BrimonHeHHBIE MpakTUYecKHe padOThl CHAIOTCS HA MPOBEPKY NPENoJaBaTeN0 OJHUM H3
CJICAYIONIMX CIIOCOOOB: MPEJOCTABICHUE BBHIIOJHEHHOTO JOMAIIHErO 3aJaHus JUYHO B PYKH
IpEernoJiaBaTesto, OTIpaBKa MPernoAaBaTeNo Ha MoyToBbld sAmuk. Ilpu oTtnpaBke mpemnojaBarento
BBINOJIHEHHOM pa0oThl MO MOYTEe 00ydaroueMycs cieayeT 00ecneunuTh JIMUYHYI0 UIeHTU(UKALUIO.
Kak mpaBuio, B TeMe WM TEKCTe MHCbMa yKasbiBaercsi Kypc, PO obyuaromierocs, TUCIUILIMHA,
TeMa, 10 KOTOPOH BBITIOIHEHA Pa0OoThl. OT/AEIbHBIC IPAKTHUECKUE PAOOTHI MOTYT OBITH IIPOBEPEHBI
Iperno/iaBaTeseM HEOCPEICTBEHHO B ayIUTOPHH.

Jlns  3aKkperuleHusi TNPUOOPETEHHBIX 3HaHUM, YMEHMM M HaBBIKOB, I pa3BUTHUA
CIOCOOHOCTEN K CcaMOOOY4YeHHIO B JUCLMIUIMHE IPEIyCMOTPEHAa CaMOCTOSITEeNbHas padoTa.
CamocrositenpHass paboTa MOXKET BBINMOJHATHCS OOYYArOIIUMCS JOMa WIH B ayTUTOPHIX
AkaneMuy, CHEIHMaJbHO OTBEIEHHBIX JJIS  CaMOCTOATENbHOM paboThl M OCHAILEHHBIX
HEOOXO/MMBIM TEXHHUUYECKUM MU IpOrpaMMHBIM oOecnedeHueM, poctynom k DMOC u OBC. [lns
YCIIEIIHOTO BBIMOJHEHUSI CaMOCTOSITENIbHON paboThl oOywaronieMycs pPEeKOMEHIYyeTcsl 3apaHee
O3HAKOMUTHCS C TIEPEYHEM 3aJlaHUi U rpa)uKoM ee BBIMOJHEHHs. [[0AroToBKa K MPaKTHYECKUM
3aHATHUAM C MOCIETYIOIUM YYaCTHEM B YCTHOM OIIpOCE MPEAINoJIaraeT: CucTeMaTuyeckoe H3yueHne
AyTeHTUYHOIO Marepuaia U3 Y4YeOHMKOB M HCTOYHHUKOB JIOTIOJHUTEIBHOW JIUTEPaTypBhI;
MOJArOTOBKY HWHAMBHUAYaJIbHOTO BOKaOyssipa IO MpoWIeHHOW Teme; paboTy €O CHpaBOYHON
JUTEPATYypo W cioBapeM; paboTy Haja omuOkamu. B pamkax maHHON ydeOHON IUCIUTIIMHBI
oOyyarolyecsi BBIIOJHIIOT CaMOCTOSATENIbHYIO pa0OoTy B BHJE MOBTOPEHUS MPOWICHHOTO
MaTepHuaja Mo BCeM H3Y4aeMbIM TeMaM [JECSITH pa3fieioB, YCTHO M MHCbMEHHO (IIMChbMEHHBIE
JOMalIiHue paboThl) OTBEYAIOT Ha BOMPOCH UISI TOATOTOBKM K TEKYIIEMY KOHTPOIIO B
COOTBETCTBYIOIIIEM CEMECTpE, a TaKKe TOTOBATCS K WHAWBUAYAIGHBIM WJIH TPYIIOBBIM
MPE3eHTAIMAM ISl TPOXOXKACHUS IPOMEXYTOYHOM aTTEeCTAlUH 110 TUCIHUILIHHE.

JIns  BBINOJHEHHs TPAKTHUYECKUX 33JaHUN  CaMOCTOATENBbHOM paboThl MO JTaHHOM
JUCIUIUIMHE B JIOMAIllHUX YCIOBHUSX (3a mpenenaMu AxajgemMuu) oOydaromemycss HeoOXoIuM

NEepPCOHAIBbHBIN KOMIbIOTEp (IJIaHIIeT) M mporpamMmublii maker Microsoft Office ne nHuxe 10



Bepcun. CamocTosaTeabHas paboTa COMPOBOKAAECTCA METOIUYECKUMU YKa3aHUSIMU, pa3MEIICHHbIMU
B JIOKATBbHOW CeTM AKaJeMHUHW U DJICKTPOHHOW WH(GOPMALMOHHO-00pa30BaTENbHON cpeje.
Metoauueckie ykasaHHs —cojepkar (OPMYIMPOBKY 3aJaHUs, MPUMEPHYIO TEXHOJIOTHIO
BBIMIOJIHEHUs], (popMmar craud BbITOJHEHHOW paboTel. [lpenonmaBatens BO BpeMsi ayAUTOPHBIX
3aHATUN 3apaHee 00CyX JaeT ¢ 00y4aroIMMUCS 3a/laHue CaMOCTOSITENIbHOM paboThl U MOPSIIOK ee
cnaun. KoHCynbTaly 1O BBINOJIHEHUIO CaMOCTOSITENBHBIX paboT, OOCYXJEHHE OTMETOK |
JIOIMYIICHHBIX OIIMOOK, 3allUTa OTIECIbHBIX BHJIOB CaMOCTOSITEIBHBIX PA0OT OCYIIECTBISETCS BO
BpemMsas KCP na xadeape nmuzaitHa wim B ayauTopud 10 pacnucaHuro. KoHcymbranuu
IpernoAaBaTessi M0 BBIOJHEHUIO CaMOCTOSITENIbHOM paboThl MOTYT OCYILIECTBIISTHCS MOCPEICTBOM
acuaxponHoro (mouta, OWOC) u CUHXpPOHHOTO (ZOOm, CETH) KOMMYHHUKaIIMOHHOIO
B3aMMOJEMCTBUS 110 IIPEIBAPUTENIBHON JOTOBOPEHHOCTU C IperojaBareieM. BblnoiaHseMble
CaMOCTOSITeNIbHbIE PabOThl SBISIOTCA DJIEMEHTAMH TEKYIIEro KOHTPOJS U OICHUBAIOTCS
npenojasareneM. [lonmydeHHblE OTMETKM YYMTBHIBAIOTCS IIPU BBICTABICHUM 3a4eTa, 3adyeTra C
OIICHKOM, DK3aMcHa.

@DopMoii TPOMEKYTOUHOTO KOHTPOJISI BHICTYIIAET 3a4ET, 3a4€T C OLEHKOM, 3K3aMeH. 3ayer,
MPOBOAMMBINA B (hOpMe HHAMBHUIYATBbHOM MpPE3CHTAMM 1O W3YYEHHOH TeMe, BBICTAaBISETCA B
MEPBOM M TPETheM ceMecTpax oOydeHus. {7 OIEHKH pe3yabTaTOB OOy4YEHUS IO JUCIUILINHE
y4eOHBIM TUIAHOM BO BTOPOM CEMECTPE MPEAYCMOTPEH 3aueT C OICHKOH, MPOBOJUMEIN B (Gopme
WHIMBUIYAIIbHOW TIPE3CHTAllMM 10 W3Y4YeHHOW Teme. B derBeproM cemecTpe o0OydeHUs
MPEeyCMOTPEH JK3aMeH, NPOBOAMMBIA B (opMe HEMOArOTOBICHHOTO MOHOJIOIMYECKOTO
BBICKA3bIBAHUS TI0 OJHON M3 MPEJIOKEHHBIX TeM MPOJOHKUTEIBHOCTHI0 1-2 MUHYTHI; OTBETa Ha
BOmpochkl (3-5) mapTHepa WM TpenojaBaTelNiss MOCNe MPEICTABIEHHOTO MOHOJOTa; TPYMIIOBOM
JIETTOBOM MpE3EHTAalMK MO M3y4eHHOM TeMe. Kpurepuu BBICTaBICHHS 3a4eTa, 3a4eTa C OLEHKOM,

9K3aMCHa O3BYUYUBAKOTCA IMPECIIOAABATCIICM HaA IICPBBIX 3aHATUAX 110 JUCHUIIINHE.
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