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1. OBHIAA NTH®OPMALUA O JUCHUIITIMHE

PabGouass mporpamma maucuuruinHbl «MHOCTpaHHBINM $I3BIK» COCTaBJICHAa Ha OCHOBAaHUU
(dbenepalbHOTO TOCYJIapCTBEHHOTO 00pa30BaTEIBLHOTO CTaHAApTa BBHICIIETO OOpa3oBaHUS —
OakanaBpuaT 1o HampapieHHio moarotoBku 42.03.01 «Pekmama u cBsI3W ¢ OOIIECTBEHHOCTHION,
YTBEpPKJIECHHBII MpHKa3oM MuHuCTepcTBa 0OpazoBaHus M Hayku Poccuiickoit deneparuu ot
08.06.2017 Ne512 w ydeOHoro miaHa HarpaBieHus moarotoBku 42.03.01 «Pexmama u cBs3H ¢
00LIECTBEHHOCThIO», Tpoduib «Pekgama U CBSI3U € OOIIECTBEHHOCTHIO B KOMMEpPYECKHUX U
HEKOMMEPYECKHNX OPraHu3aIusax».

TpynoeMKOCTh AUCHUIUIMHBL 16 3.e. / 576 akageMudeckux 4acoB, B TOM uucie 396 yacos
KOHTAKTHOU paboThl U 144 9acoB caMOCTOSITEIILHON padOThI 00YJIAFOIIIHXCS.

Pacnpenesienue 4acoB AUCHMILUIMHBI MO ceMecTpaM M BHJIaM 3aHATHH (M0 yyeOHOMY

TJIaHYy)
KoanuecTBo yacoB
Bua yueoHoii paGoTshl Bcero no Cemecrpet
yueoHomy | 2 3 4 51678
IUIAHYy
KonrakTHas pa6ora (Bcero): 396 96 104 88 108
B ToMm unce:
Jlexuuu
[IpakTyeckue 3aHsaTus 380 92 100 84 104
KoHTpoie camocTosiTenbHON
pabotsl (KCP) 16 4 4 4 4
CamocTrosiTesibHas padora 144 48 40 20 36
(Bcero):
Buabl npoMexyTO4YHOM Jauer ¢ SK3AMCH
aTTecTallMu (IK3aMeH, 3a4eT, 36 3auer . | 3auer
N OLIEHKOMU 36

3a4eT C OleHKOil)
OBIIASL Yackr: 576 144 144 108 180
TPYAOEMKOCTH
THCHHILTHHBL: | 36+ 16 4 4 3 5

2. HOEJIA U 3AJJAYHU JUCIUITJIMHBI

JlaHHast TUCLMILIMHA 110 CBOEMY XapaKTepy SIBISETCS KOMMYHUKAaTUBHOM M HalpaBjeHA Ha
dbopMHpoBaHHE ¥ pa3BUTHE pPEUYEBBIX YMEHHH, (OPMHPOBAHUE CIIOCOOHOCTH W TOTOBHOCTH
00yyaroImuxcs MCIOJIb30BaTh MHOCTPAHHBINM $3bIK KAaK HHCTPYMEHT B CHUTyallMM pealbHOM
KOMMYHHKAaIUH.

JlycuuiuinHa UMeeT CBOEH 11eTbIo0 chopMUPOBATH U Pa3BUTh SA3BIKOBBIE M PEUEBBIC HABBIKU
U YMEHHUS B ayJUPOBAaHUU, YCTHOW peud (IUATOTMYECKOM M MOHOJIOTUYECKOW), YTEHUU U MUChME
JUI OCYILECTBIICHHS] YCIIEITHONM KOMMYHMKALIUHU, B TOM 4Hcie (B KOMaH/I€) HA UHOCTPAHHOM SI3bIKE.

AKTyanmbHOCTh JaHHOH paOouell mporpammbl 00YCJIOBJIE€HA CTPEMUTENbHBIM PAa3BUTHEM U

BIMSIHAEM LU(PPOBOM SKOHOMUKM Ha (POPMHUpPOBAHHME KIIIOUEBBIX KOMIIETCHIMH W TOATOTOBKY




BOCTPeOOBAHHBIX CHELUAINUCTOB B cpepe peKiIaMbl U CBSI3M C OOLIECTBEHHOCThIO B COBPEMEHHOM

MUpe.

B ycnoBusx mudpoBuzanmn BaXHO (popMupoBaHUE, TOAIEPKAHHE U Pa3BUTHE HABBHIKOB B
cpepe HH(POPMAIMOHHBIX M CKBO3HBIX TEXHOJOTMH JUIs OakajlaBpoB, YTO CIIOCOOCTBYET
JOCTH)KEHUIO HEO0OXOAMMOT0 YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHMKOB Ha pPBIHKE TpPY/a,
6onee a3 hekTHBHOM aganTaluy B HOBBIX YCIIOBHSX.

B pesynbTare ocBoeHHsI pabodel MporpamMMmbl IUCHIUIUIMHBI OOYYaIOIIHECs OBIIAJICIOT
COBPEMEHHBIMU KOMIIETEHLIUSAMH, c(HOPMUPOBAHHBIMH IOl 3aIPOChl paboTojaTenae U ¢ y4eToM
notpebHocTe  LM(POBOM  SKOHOMHUKH, HEOOXOAMMBIX B Oyaymed npodeccHoHaNbHOM
JeSITeIbHOCTH BBITYCKHUKA B paMKax HarpaBiieHUs «PexiaMa 1 cBs3H ¢ 00IIECTBEHHOCTBION.

LeJb AMCUMIUIMHBI - TTOBBIIICHUE UCXOTHOTO YPOBHS BIIAJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha HpeAblayliell cTyneHu oOpa3oBaHusi, W (OpPMUpPOBaHME Y OOyYaOLIMXCS
HEOOXOJMMOI0 ¥ JIOCTaTOYHOTO YPOBHA KOMMYHHKATHBHOM KOMIICTEHIIMH JUIS PpEIICHHS
COIIMAIbHO-KOMMYHHUKATHBHBIX 3a7lad B Pa3IMYHBIX O00JAcTIX OBITOBOW, KyJbTYPHOH W
pohecCHOHATLHON IEeATENbHOCTH MPHU OOIICHUHU C 3apyOeKHBIMHU apTHEPAMHU C UCIIOIb30BaHHEM
MH(POPMALMOHHBIX U HU(PPOBBIX HHCTPYMEHTOB, a TaKXke JUId JajJbHeHIero caMooOpa3oBaHusl.

BocnurareabHas wedb JAUCHUILUIUHBI UMEET KyJIbTYpHO-TBOPYECKYIO HANpaBIEHHOCTh U
HalleJIeHa Ha CO3JIaHHE TOCPEACTBOM HHOCTPAHHOTO S3bIKA YCJIOBHH ISl pPa3BUTHS TBOPUYECKUX
CIIOCOOHOCTEH O00ydaromuxcs, BKIIOUCHHE WX B pPa3jIUYHbIC BHUIBl COIHMAIBHO 3HAYUMOM
JeSTeIbHOCTH, TAKUM 00pa3oM, JjaBasi BO3SMOXHOCTb ()OPMHUPOBAHUS OPUTMHAIBHOCTH MBIIIIJICHNUS,
a TaKkXKe pearu3aliy JMYHOCTHO OPUEHTUPOBAHHOTO MOAX0/1a B Mpo(hecCHOoHaIBHOU cdepe.

3agauu AMCUMIIMHBI:

o dopmupoBaTh y OOy4aromuxcs 3HAHHWA, YMEHHS W HaBBIKM B 00JacTH YCTHOH U
MUCHMEHHOW MPAKTHKH Pa3TOBOPHOHN M MPOPECCHOHATHHO-/ICIIOBOM PEUH M MCIIOJIb30BAHHE
UX B IPO(eCcCHOHANBHOM IeSTETbHOCTH 110 HAIIPABJICHUIO IOTOTOBKH;

o O3HAKOMUTHh OOyYaroImuxcs C OCOOCHHOCTSMM JIEKCUYECKOM CHCTEMBl M3y4aeMoro
MHOCTPAHHOTO 53bIKa, (DYHKIIMOHATBHONW M CTHIIMCTHUYECKOW AudQepeHnnanuei a3pIK0BbIX
CpeACTB, Hanbojee NPOMYKTHBHBIMH CIOBOOOPA30BATEIBHBIMH MOJEISIMU H3Y4aeMOTO
WHOCTPAHHOTO SI3bIKa, B TOM YHCJIE C HCIIOJIB30BAaHUEM I (PPOBHIX CEPBUCOB;

o COBEpPIIICHCTBOBATh HABBIKM pACTIO3HABAHWS W TOHWMAaHHA TpaMMaTHYeCKHX (GOpM H
KOHCTPYKLHUH B OIIOPE Ha pa3IMyHble PU3HAKU TPAMMATHUECKUX SBJICHUH, a TAK)KE HAaBBIKH
yHOTpeONeHUsT TPaMMATHYECKUX KOHCTPYKIMHA B pa3IMYHBIX PEUEBBIX CHUTYyalMAX, C
ucronb3oBaHueM I1HppoBbix wuHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



o pa3BUBAaTh KOMMYHUKATUBHBIE KOMIIETEHIIUU, HEOOXOAUMOM I TBOPUECKOM AESITeTbHOCTH
B MOBCEJHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJIUTUYECKON M HAay4YHO-TIPOPECCHOHATBHON
chepax;

° MpHOOIAaTh 00yYAOIMUXCS K CAMOCTOSATEIBHON HCCIICIOBATEIBLCKON padoTe HaJ S3BIKOM,
pa3BuUBaTh y 06y11a}01m/1x0$[ AHAIUTHYECKUN moaxoJa K HM3ydacCMbIM S3BIKOBBIM SBJICHHUAM
MyTEeM COTOCTAaBJICHUS UX C COOTBETCTBYIOIIMMH SIBICHUSMHU POIHOTO S3bIKA.
3agaum BocmUTATEJIbHON PadOTHI:

. pa3BuTHe y 00ydJaromuxcsi MOHUMAHHS COITMAIEHON 3HAUMMOCTH MHOSI3BIYHON KYJIBTYPHI B
Oyaymiet mnpodecCHOHAIBHON JCSITeTbHOCTH HAa HWHOCTPAHHOM  SI3bIKE, Kak IS
COBPEMEHHOTO OOIIECTBA, TaK U JUIsl IMYHOTO NMPO(HECCHOHATHFHOTO CTAHOBJICHHS;

. CO3JIaHUE YCJIOBHH JUIsI OCO3HAHHWS OOYYaIOIMMHCS CBOErO MeCTa W POJIM B OyIylIeH
npoheccuoHaTbHOM NesTeNbHOCTH;

o dbopMupoBaHHE  BCECTOPOHHE  Pa3BUTOM  JMYHOCTH  TOCPEICTBOM  MPUOOIICHUS
00y4JaromUXCsl K WHOSI3BIYHOW KYJIBTYpe M BOBIICUCHHSI B TBOPYECKYIO NEATEIHHOCTH C
UCIIOJIb30BAHUEM UHOCTPAHHOTO SI3bIKA;

U pa3BUTHE KYJIBTYPbl MEKIMYHOCTHOTO TPO(HECCUOHATBFHOTO B3aUMOICHCTBUSI.

3. MECTO JUCHHUIIVIMHbI B YHEBHOM IIJIAHE

VYueOnas aucuurinHa «VHOCTpaHHBIN S3BIK» OTHOCHTCA K 00si3aTenbHOM vactu briokal.
JuctumiuHel (MOIYIIH).

W3ydyeHne naHHOW AWCHMILIMHBI OasupyeTcss Ha Marepualie, H3y4YeHHOM B paMKax
IIKOJIBHOTO Kypca. JIUCIUTUINHBL, TPU U3YYSHUH KOTOPBIX OyIyT UCIIONIh30BAThCS 3HAHMS, YMEHUS
U HaBBIKH, NPUOOpPETEHHBIE B pe3yibTaTe H3yYeHUs AUCUUIUIMHBI «VHOCTpaHHBIA S3BIK» -

«IToAroToBKa MO AaHIVIMIUCKOMY SI3BIKY).

4. IINTAHUPYEMBIE PE3YJIbTATBI OBYUYHEHUA 11O JUCHUIIJIMHE JJI51
®OPMUPOBAHUSA KOMIIETEHIIUN OBYUYAIOIIUXCS

PesynbTathl OCBOEHHMS O00pa3oBaTEIbHON MpPOrpamMMbl (KOMIIETEHIUH OOYYaIOIIMXCs)
YCTaHABIMBAIOTCA B COOTBETCTBUM C (pelepalibHbIM TOCYIapCTBEHHBIM 00pa30BaTEIbHBIM
CTaHAAPTOM IO  HANpaBJIEHUIO  MOATOTOBKM M NPOQECCHOHATIBHBIMH  CTaHIapTaMy,
COOTBETCTBYIOLIMMHU MPO(GECCUOHATBHOM AEATEIbHOCTH BBIITYCKHUKOB, a TAKXKe Ha OCHOBE aHAJIN3a
TpeOoBaHuil paboTonaresneil, NPeabSIBISAEMBIX K BBITyCKHUKaM. [l1aHupyemble pe3yibTaThl
MIPOXOXKJCHUS TIPAKTHKH (3HAHWS, YMEHHS, HAaBBIKH) OOECIICUMBAIOT JOCTHIKEHHE DPE3YJIbTAaTOB

OCBOEHHSI 00pa30BaTEIEHOM MTPOTPaMMBI.

udp n MsauKaTopbi IInanupyemsle pe3yJbTaThl 00y4eHHS




Ha3BaHHeE

nmo TMCIHMIIJIMHE

KOMIETEeHIIUH
KOMIIeTEeHIIUH
3HaTh:
- TPUHLIMIBI TOCTPOCHUS YCTHOTO U
NUCbMEHHOTO BBICKa3bIBAHUS Ha
rOCy/IapCTBEHHOM U HWHOCTPAaHHOM S3BIKAX;
TpeOOBaHUS K  JICJIOBOM  YCTHOH W
MUCHbMEHHONH KOMMYHHUKAIIHH;
- WHOCTpPaHHBIH  s3bIK B  oOBEMe,
HEOOXOMMOM JUIsl TOTy4YeHHs] HHPOpMaUU
npoeCcCCHOHATIBHOTO  COJACPXKaHHUS U3
WHTEPHET-UCTOYHHUKOB: 2bC
YK-4 ZNANIUM.COM, HDUKOH, 3BC TAY,
Crniocoben 9bC IPRbooks.
OCYILIECTBIISATh
€JI0BYIO Ymern:
A M VK-4.2 Ocymectsisier
KOMMYHHUKAIMIO B | /o - TNpPUHAMATh Ha TPAKTUKE YCTHYIO U
YCTHOU U Y MUCHbMEHHYIO JIEIOBYI0 KOMMYHHUKAIIHIO;
. KOMMYHHKAIIHIO B
MUCbMEHHOU . . - UCTIOJIb30BaTh MH(POPMALIMOHHO-
YCTHOM ¥ MHUCbMEHHOMN
dopmax Ha (bopmax Ha KOMMYHHUKATHBHBbIE  TEXHOJOTHMH  TpHU
rocy1apCTBEHHOM P MOUCKEe HeoOXonumon HMHpOpMauu ¢
WHOCTPaHHOM (BIX)
SI3bIKE st3pIKE (2X) npuMeHenneM OpaysepoB Google, Yandex
Poccutickoit B IIPOLIECCE PELICHU KOMMYHUKATHBHBIX
denepanyn 1 3aJa4 Ha TOCyIapCTBEHHOM U MHOCTPAHHOM
MHOCTPaHHOM(BIX) SI3bIKAX.
A3bIKe(ax)
Baagers:

- METOJMKOW COCTaBJCHHUS CYXJICHUS B
MEKJIMYHOCTHOM JICJIOBOM  OOIIEHHM Ha
TOCYJTaQpCTBEHHOM M HMHOCTPAHHOM SI3bIKaX,
C TMPUMEHEHHEM aJCKBATHBIX S3bIKOBBIX
($hopm u cpencTs;

- HUHOCTPaHHBIM SI3BIKOM B  00BeMe,
HEOOXOIMMOM JIJIsl IOJTYYCHUsI HHPOPMALIUU
U3 3apy0eKHBIX HCTOYHUKOB.

YK-4.3.
OcymiecTBisieT
JICJIOBYIO
KOMMYHHKAIIHIO B
uudpoBoii cpene,
MPUMEHSISI B TOM YHUCIIE
CpeacTBa
BUJICOKOH(DEPEHIICBA3H
1 KOJUIEKTUBHOM
ceTeBoil paboThI

3HaTh:
-CTWIb  JEJIOBOrO  OOIIEHHS,  OCHOBBI
myOIMYHON peyu, TOATOTOBKHU MPE3EHTAIIHIA,
B T.4. ¢ nomomisto [1I1: PowerPoint, Google

Slides; mpaBwna odopMIeHUS  JEIOBOM
NEepenucKy, B T.4. ¢ nmomonibo: Grammarly,
Beewriter.

Ymern:
- HCIIOJIb30BaTh ~ MHOCTPAHHBIA  SI3BIK B
MECKIINYHOCTHOM O6H_IGHI/II/I n

npoecCHOHANILHON JEATENHHOCTH, B T.4. C
npUMEHEHHEM TUTaTGopM ISl TPOBEACHUS
BHJICOKOH(EepEHITHIA u OpraHu3aluu
coBMecTHOH pabotsl Google Meet, Microsoft
Teams, Zoom, SIagexc TememocT.




Baapers:

-HaBbIKaMU paboTel B Google-mokymMeHTax
TUTST oOMeHa npodecCuoHaTbHON
uHpOpMaLmell Ha  MHOCTPAHHOM S3BIKE;
HaBbIKAMHM TEpeBOAAa TEKCTOB, B T.4. C
MIOMOIIBIO OHJIalH-CII0BapeH: English
English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u 1p.




5. CTPYKTYPA U OFBEM JUCHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yueOHoli padoThl

K . ITpomexy ®opma
OHTAKTHas padora TeKyLIero
Paznen P CamocrosiTesbHas padora To'1Had yi DopmMupyemMbI
o T Ioapasznen, TemMa (B 1acax) aTTecTa KOHTPOJIs e
¥ T nus B KOMIETeHI[HH
aKTH
Jlex P B @®opMbl OPraHu3alMU Jacax
yeckue | KCP p praiusai
UM yacax |CcamMoCTOSITeJIbHOI padoThI
3aHATHSA
Paznen 1. Tema 1.1. Globalization [ToBTOpPEHME IPOIIECHHOTO
Global (IpaKTHKYM) MaTepuaa, MoAroToBKa YcTHBIi ompoc,
Marketing D —— UHAUBUIYAIBHOTO MUCbMEHHbBIE YK-4.2.
- 14 - 6 i i -
Gocnumanie: BOKaOyIsipa HO6HpOI/IIIeHHOI/I JIOMAIIHUE VK-4.3.
COYUANbHAS 3HAUUMOCTb Teme, pabota co SafiaHud
UHOSIZYIUHOLE KYTHMYPO CIPaBOYHOH JIUTEPATYPOH U
CITORANAENM
Tema 1.2. Global Marketing [ToBTOpCHUE MPOICHHOTO YCTHBIH ompoc,
(mpakTUKyMm) 6 MaTepualia, TOAroTOBKa IIMCbMEHHbIE
Kynomypno-meopueckoe UHAUBUYaIbHOTO JAOMaIITHUE YK-4.2.
socnumanue: - 14 - BOKaOyJIsipa 1o NpoiieHHoM - 3a1aHusA VK-4.3
MEJNCKYIbIMYPHOE Teme, pabora co o
npogeccuonanvroe CIPaBOYHOM JIUTEPATypOi U
g3aumooeticmeue CJIOBapeM YcTHbIl ompoc,
- > MUCbMEHHbBIE
Tewma 1.3. Product promotion - 14 - [ToBTOpEHME POIIEHHOTO -
JIOMaIlIHH1E YK-4.2.
(IpakTUKyM) Marepuaa, loAroToBKa
3alaHus VK-4.3
WMHAUBUIYAIBHOTO -4.3.
6  |BokaOyisipa MO NMpOMIeHHOMN
Teme, paboTa co
CIIPABOYHOM JIUTEPATYPOU U .
P patyp YcrHbli onpoc,
CJIOBapeM
MUChMEHHBIC




Tema 1.4. Global Advertising
(mpakTUKyM)

14

[ToBTOpPEHME TPOIIECHHOTO
MaTepuaia, oAroToBKa
UHAUBUAYAIBHOTO
BOKaOyJIsipa 110 NpoiieHHOM
TeMe, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM

Tema 1.5. Branding (mpaktuxkym)

12

IloBTOpEHME MPONUIECHHOTO
Marepuana, oAroToBKa
UHAWBUYaJIBHOTO
BOKaOyJIsipa 1o NpoiieHHoM
Teme, pabora co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM

Tewma 1.6. Global advertising
campaigns (IPaKTUKYM )

12

IToBTOpEHME MPOIAEHHOTO
MaTepHaa, MoAroToBKa
WH/IUBUYaJILHOTO
BOKaOyJIsipa 1o NpoiieHHOM
Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U

OLTINADANON

Tema 1.7. Business Media
(TpakTUKyM)

12

[ToBTOpEHME MPOHIEHHOTO
Marepuasa, loAroToBKa
VHJVBHIyaJIbHOTO
BOKaOyJIsipa 1o MpoiieHHON
Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeEM

JIOMAIIHUE
3aaHUs

YceTHBIM ompoc,
IICbMEHHBIE
JIOMaIllHHE
3a/1aHUs

YceTHBIM ompoc,
[ICbMEHHBIE
JIOMaIllHHE
3a/1aHUs

YcTHBINM ompoc,
IIMCBbMCHHBIC
JIOMaIlHKe
3aJaHus

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

VK-4.2
VK-43.

YK-4.2
YK-4.3.




IToaroroska x

o IIPOMEKYTOUHON
dopma MPOMEKYTOYHOU aTTeCcTallun
- - - 6 aTTecTaruu B hopme -
3auer D
WHIUBUIYATHBHON
pe3eHTalun
- 92 4 48 -
Hroro

Cemectp m3yuenus: 2

144

Buabl yueOHoii padoThl

KonTakTHas padorta (B Tpomesiy DopMBI dopMUDYeM
Pa3nien, - aacax) CamocrosiTesibHass padoTa TOYHAS P pMHpY
MOY.IE oapasaeJsi, TeMa arrecranu | TEKYLIEro ble
MpakTu g B uyacax | KOHTPOJIS |KOMIIETEHIIHH
Jlekun geckne | KCP B dopmbi OpraHU3alHy
u yacax |CcaMoCTOSITeJIbHO padoThI
3aHATHA
Tema 2.1. Employment [ToBTOpEHME MPONUIEHHOTO - VYcTHbI
Paznen 2. (mpaKTHKYM) MaTepuaia, MoAroToBKa or1poc,
Business Kynomypno-meopueckoe UHAUBUIYAIBHOTO MUCbMEHHbIE YK-4.2
Organization |gocnumanue: - 10 - 4  |BokaOyispa Mo nmponaeHHON JIOMaIllHHE VK-4.3
interms of  |ocoznanue ceoeco mecma u poau Teme, paboTa co 3aIaHust o
Marketing |6 6y0yweii npogheccuonanvrot CIPaBOYHOM JIUTEPATYPOH U

oesmenbHoCmu

CIIOBapeM




Tewma 2.2. Trade (mpakTukym)

10

IToBTOpEHME PONIEHHOTO
Marepuana, oAroToBKa
WHUBU]IyaJIbHOTO
BOKaOyJIsipa 1Mo mponIeHHOM
Teme, pabora co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeM

Tewma 2.3. Organization
(mpakTUKyM)
Kynemyprno-mseopueckoe
socnumanue:
MeNCKYNbMYPHOe
npogeccuonanvroe
g3aumooeticmeue

10

[ToBTOpPEHME IPOIIEHHOTO
MaTepuaia, oAroToBKa
UHAUBUIYAIBHOTO
BOKaOyJIsipa 110 NpoiieHHOM
TeMe, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM

Tema 2.4. Money (IpakTHKyM)

10

[ToBTOpEHME MPOHIEHHOTO
Marepuasa, loAroToBKa
VHJVBHIyaJIbHOTO
BOKaOyJIsipa 1o MpoiieHHON
Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeEM

Paznen 3.
Marketing
Strategies

Tema 3.1. Ethics (mpakTuxym)
Kyaemyprno-mseopueckoe
gocnumanue:
MEJHCKYIbIMYPHOE
npogeccuonanvroe
ezaumooeticmeue

10

IToBTOpEHME MPONIEHHOTO
MaTepuaia, oAroToBKa
VHJVBHIyaJIbHOTO
BOKaOyJIsipa 1o MpoiieHHOM
Teme, pabora co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeEM

YeTHbIN onpoc,
MUCbMEHHBIE
JOMaIlTHHAE
3a1aHUsL

YeTHBIN onpoc,
MUCbMEHHBIE
JOMalllHue
3alaHuUs

YcTHsI onpoc,
MHCbMEHHBIE
JIOMAIITHHE
3aJaHus

YerHbli onpoc,
MIUCbMEHHBIE
JOMAIIHHAE
3alaHus

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




[ToBTOpEHME TPOIIEHHOTO
Marepuana, moJroToBKa
UHAUBUIYaIbHOTO

Tema 3.2. Change (mpakTuKyMm) 10 BOKaOyJIsipa 1o MpoiIeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeM
Tewma 3.3. Marketing Strategies [ToBTOpEHME POHIECHHOTO
(mpakTUKyM) Marepuana, oAroToBKa
Kynomypno-meopueckoe UHAUBUIYAIBHOTO
gocnumaHnue. 0CO3HaHue ceoe2o 10 BOKaOyJIsipa 110 NpoiieHHOM
Mecma u ponu 8 byoyweu TeMe, paboTa co
npogheccuonanbHoll CIIPaBOYHOM JIUTEPATYPOU U
oesmenbHOCU CJIOBapeM
IloBTOpEHME PONIEHHOTO
Tewma 4.1. Cultures (mpakTukKyMm) Marepuasa, ImoJroToBKa
Kynomypno-meopueckoe WH/IUBUAYAIBHOTO
socnumanue: 10 BOKaOyIIsIpa 1Mo MpOHIeHHOM
CoyuUanbHas 3HAYUMOCMb Teme, pabora co
UHOS3BIYHOU KYTbMYpbl CIIPABOYHOM JIUTEPATYPOU U
Pasnen 4. CJI0BapeM
Leadership |Tewma 4.2. Leadership [ToBTOpEHME MPOHIEHHOTO
(mpakTUKyM) Marepuana, oAroToBKa
Kynomypno-meopueckoe WHAUBUAYAIBHOTO
gocnumanue. 10 BOKaOyJIsipa 1o NpoiieHHOM
MEANCKYTIbIYPHOE Teme, pabora co
npogeccuonanvHoe CIIPaBOYHOM JIUTEPATYPOU U
83aumooeticmsue cloBapeM

VYcTHbIN ompoc,
IIMCBbMCHHBIC
JIOMaIllHue
3a/IaHus

YceTHBIN onpoc,
MUCbMEHHBIE
JIOMaIlHue
3alaHuUs

VYcrTHbIN ompoc,
MTUChMEHHEIE
JIOMaIllHue
3a/1aHus

YerHbIN onpoc,
MUCbMEHHBIE
JOMAIIHHAE
3a/laHus

YK-4.2
VK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.




) [ToBTOpPEHME IPOIIEHHOTO .
YeTHbIN onpoc,
Marepuaa, moJroToBKa
IMCBbMCHHBIC yK 4 2
e WHAUBUIYAIBHOTO -4.
Tewa 4.3. Competition in 10 2 BOKa0O J'IILSI a ﬁ(})] IPONICHHON FOMAIIHHE
Marketing (mpakTukym) yIAp 5 p 3a/1aHusl, VK-4.3.
TEME, paboTa Co BBIMOJTHCHUE
CHpaBOLIHOI?'I JII/ITepaTypof/'I )51 KOHTPOJIBHBIX
clIoOBapeM 3aJaHuN
[ToxnroroBska k
IIPOMEKYTOUHON
. aTTectanuu B opme
dopma NpoMeKyTOYHOM aTTecTaluu 3a4er ¢ .
N - - - 2 VWHJVBHTyJIbHOU - -
OLIEHKOM
MIPE3CHTAIIUH, BHITIOJTHEHHE
KOHTPOJIbHBIX 3aIaHUI
Wroro - 100 4 40 -
144
Cemectp n3yuenus: 3
Buabl yueOHol padoThl
KonrakTHas paGora IIpomexkyT
Pazien P CamocTosiTeIbHas paboTa P y ®opmbl | DopmupyeMbl
’ Ioapasnaen, Tema (B yacax) 01 TeKylIero e
e IpaxTu Has KOHTPOJISI |KOMIIETEeHIIUN
Jlekun B ¢opmbI opranuzanuu P
yeckue | KCP N arrecTauu
" yacax |CaMOCTOSTEeIbHOUH PadoThI
3aHATHS 1 (B 4acax)
Pazmen 5. |Tewma 5.1. Innovations in - 8 - 2 [ToBTOpEHME MPOIIEHHOTO - YcTHBIN VK-4.2
Business  |Marketing (mpakTuxkym) Marepuasna, ImoJroToBKa ompoc, '
vision for WHIUBU Ty aIbHOTO MUCHMEHHBIC VK-4.3.
Marketing BOKaOyIIsIpa 1Mo MponIeHHOM JIOMAIITHHE
sphere Teme, pabora co 3a/1aHus
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeM




Tema 5.2. Business and
environment (ITPaKTUKYM )
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE CB0E20

[ToBTOpEHME IPOIIEHHOTO
MaTepuana, IoArOTOBKa
UHAVBUIYaJIBHOTO

N 8 BOKaOyJIsipa 1Mo MPpOUIeHHOM
Mecma u ponu 6 6yoyweu YyIp POHL
N Teme, pabora co
npogeccuonanvrol . .
CIIPABOYHOM JIUTEPATYPOH U
oesmenvHoCmu
CJIOBapeM
[ToBTOpEHME TPOIIEHHOTO
Tema 5.3. Franchising g Matcpuana, MoAroToBKa
(IIpaKTHKYM) HHAMBUAYANBHOTO
BOKaOyJIsipa 1o MnpoiaeHHON
monta _noalnma on
Tema 5.4. Business [ToBTOpEHME MPOIAEHHOTO
communication (ITPpaKTUKYM) Marepuaa, moJroToBKa
Kynemypno-meopueckoe WHVBUIYATBHOTO
socnumanue: 10 BOKaOyJIsIpa 1Mo MpOoHIeHHOM
MeACKYTbmypHOoe Teme, pabora co
npogheccuonanvHoe CIIPABOYHOM JIUTEPATYPOU U
83aumooeticmeue cJloBapeM
Paznen 6. |Tema 6.1. The nature of 10 [ToBTOpEHME IPOIIEHHOTO
Insights Into |marketing (mpakTuKym) Marepuana, oAroToBKa
Marketing WHJUBU]1yaIbHOTO

BOKaOyJIsipa 1Mo MPpOUIeHHOM
Teme, pabora co
CIIPaBOYHOM JIUTEPATYPOU U
clloBapeM

VcrTHBIN
ompoc,
MHCHEMEHHBIE
JIOMAaIIHUE
3aJaHHS

VcrTHBIN
ompoc,
MHCHEMEHHBIE
JIOMAaIIHUE

NnATTATTTIO

YcTHBIN
orpoc,
IMMCbMEHHBIE
JIOMAIIHUE
3aJIaHus

YcTHBIN
ompoc,
IMMChbMEHHBIE
JIOMAIILHUE
3aJIaHus

YK-4.2
VK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

VK-4.2
VK-4.3.




Tema 6.2. Customer service

[ToBTOpEHME MPOHIEHHOTO

VYcrHblid
(IpaKkTHKyM) Marepuana, moJAroToBKa R
Kyvavmyprno-meopueckoe AHAWBUIYATBHOTO poc, VYK-4.2
N N MMCbMEHHBIC
gocnumanue: 10 2 |BokaOynsipa o mpoiiieHHOH
JIOMaITH1e YK-4.3.
MENCKYTbMYPHOE Teme, pabora co S
npogheccuonanvroe CIIPaBOYHOM JIUTEPATYPOU U
83aumooeticmaue CJI0BapeM
1 [ToBTOpEHME NPOMIEHHOT .
Tema 6.3. Team Building OBTOPCHHC HPOUJICHHOTO YcrHbrit
Marepu MOATOTOBK
(IpaKkTUKyM) atcpuaia, HOAroToBka onpoc,
WHJIUBUYaTbHOTO VK-4.2
Kynemypno-meopueckoe 10 ) 5 N . MIMCbMEHHBIE
BOKaOyJIsipa Mo MpOWICHHOU
gocnumanue: YIAp poua JIOMAIITHHE VK-4.3.
Teme, pabora co
COYUATIbHAS 3HAYUMOCTb . . 3a/laHuA
- CIIPABOYHOM JIUTEPATYPOU U
UHOA3BLIYHOU KYIbIMYPbl
CIIOBaneM
[ToBTOpPEHME TPOIIEHHOTO YcrHbli
o . YK-4.2
Tema 6.4. Risk in Marketmg 10 ) Marepuala, IIoAroTOBKa orpoc,
(pakTUKyM™m) HNHIWBUTYAILHOI'O MHUCbMCHHEIE YK-4.3.
ROKAOVIIGNA TI0 MThoWneHHO’ TOMATITHUE
ITloBTOpEHME PONHIEHHOTO VYcTHbI VK-4.2
Tema 6.5. Crisis Marketing 10 ) MaTepuaia, oAroToBKa orpoc, :
(TpaKTHKyM) WHIUBUYaJTbHOTO HUCbMCHHEIE VK-4.3.
BOKaOyJIsipa 1o MpoiieHHOM JIOMalllHHE
[ToaroroBka k
IIPOMEKYTOUHON
dopMa MPOMEKYTOUHOM aTTeCTalluu 3a4er - 2 aTTectauuu B hopme - -
WHJUBUTyIbHOU
MIpEe3eHTAlUN
84 20 -

HTroro

108




Cemectp uzyuenus: 4

Buanbi yueOHoii padoThl

Ipomexy ®opma
Paznen, - KOHT?:T':;?;)SMOW CamocrosiTesibHas padora To'IHast lf:{):;l:;g @opmMupyemMbI
MOY.Ih oapasjen, TeMa arrecra e
uus B KOMIIeTeHIIUN
Jlexkuu l:s:::;:l KCP B Dopmbl OpraHu3aANuy Hacax
" yacax |CaMOCTOSTeIbHOH PadoThl
3aHATHSA
Pa3;[eﬂ‘ 7. |Tema 7.1. Globalization and [ToBTOpPEHKE POIIEHHOTO §
Marketing | 510bal Marketing (mpaxTHKyMm) Matepuaia, moAroToBKa YcTHbIH ompoc,
for Globgl KV ibmypHO-IEODYeCKOe I/IHI[I/IBI/LD;yaHBHf)I‘O § MMHUCHLMEHHBIE VK-4.2
Companies |0 ... 00 o - 14 - 4 |Boxaby:spa Mo MpoiiIeHHO - JIOMalIH1e VK-4.3.
CoYUanbHas 3HAYUMOCTb TeMe,vpa60Ta co 3afaHmi
UHOSIZLIUHOIE KYTbMYPbI CIPaBOYHOM JIUTEPATypO U
CcTIORANEM
IloBTOpEHME MPONIEHHOTO YcTHBI ompoc,
Tema 7.2. Marketing for Coca . MaTepuala, MOAroTOBKa NHUCHMEHHEBIE VYK-4.2
Cola Company (npaxTiKym) - 14 - I/IHI[I/IBI/IIIyaHI:Hf)FO } - JIOMaIlIHue VK43,
BOKaOyJIsipa 1o MpoiieHHOM 3ajaHus
Teme, pabora co
Tewma 7.3. Success in Marketing - 14 - [ToBTOpEHME POHIEHHOTO - VK-4.2
(mpakTUKyM) MaTepuana, moAroToBKa YcTHBIH ompoc, '
Kviemypro-meopueckoe VH/IUBU Ty aJIbHOTO IHCEMEHHBIE YK-4.3.
gocnumatue: 4  |BokaOyinspa Mo mpoiaeHHON JIOMaITHue
MENCKYbmYypHOe Teme, pabora co 3a/1aHus
npogeccuonanvroe CIIPABOYHOM JIUTEPATyPOU U
83aumooeticmeaue CJIOBapeM




Tema 7.4. Marketing for General
Motors Company (IIpakTHKyM)

14

[ToBTOpPEHME TPOIIECHHOTO
MaTepuaia, oAroToBKa
UHAUBUAYAIBHOTO
BOKaOyJIsipa 110 NpoiieHHOM
TeMe, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM

Tema 7.5. Failures (mpaktukym)

12

IloBTOpEHME MPONUIECHHOTO
Marepuana, oAroToBKa
UHAWBUYaJIBHOTO
BOKaOyJIsipa 1o NpoiieHHoM
Teme, pabora co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM

Tewma 7.6. Marketing for
Microsoft Company (mpakTHKyM)

12

IToBTOpEHME MPOIAEHHOTO
MaTepHaa, MoAroToBKa
WH/IUBUYaJILHOTO
BOKaOyJIsipa 1o NpoiieHHOM
Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U

OLTINADANON

Tewma 7.7. Marketing for Virgin
Group Company (IpakTHUKYM)

12

[ToBTOpEHME IPOIIEHHOTO
MaTepuana, IoArOTOBKa
UHAVBUIYaJIBHOTO
BOKaOyJIsipa 1o NpoiieHHOM
Teme, pabora co
CIIPaBOYHOM JIUTEPATYPOU H
CJIOBapeEM

YcTHBINM ompoc,
IIMCBbMCHHBIC
JIOMaIlHKE
3aJaHus

YcrHblit onpoc,
IINCBbMCHHBIC
JIOMalIHue
3alaHus

YcTHBIN ompoc,
IIMCbMEHHBIE
JIOMaIlHHe
3aJaHus

YcTHBIM ompoc,
IIMCBbMCHHBIC
JIOMaIlHKe
3aJaHus

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

VK-4.2
VK-43.

YK-4.2
VK-4.3.




Tema 7.8. Future of Marketing
(mpakTUKyM)

IToBTOpEHME MPONIECHHOTO
MaTepuana, IoArOTOBKa

YcTHBINM ompoc,

Kviemypro-meopueckoe 4 WHJIUBUYaJIbHOTO [TACEMCHHBIC VK-4.2
gocnumanue. 0CO3HAHUE CB0E20 12 2 BOKaOyJIsipa 1o NpoiieHHOM AOMAIIHHAC VK-4.3
Mecma u ponu 6 6yoyuen Teme, pabora co 3a/laHnd, o
npogeccuonanvrot CIIPABOYHOM JIUTEPATYPOU U BBIITOTHCHNC
oesamenbHoOCmu CJIOBapeM KOHTPOJBHBIX
RATTAHUU
[ToaroroBka k
IIPOMEXKYTOUHOU
dopma NpOMEKYTOUHON aTTECTALUN aTTecTanuu B popme 36 -
JIK3aMeH IpyNIOBOM MPE3eHTalNH,
BBIITOJIHEHHE KOHTPOJIBHBIX
3alaHuH
104 4 36 - 36
Hroro
180
380 16 144 - 36
Bcero

576




6. COIAEPXAHME JUCHUIIJINHBI

Pa3nea 1. Global Marketing

Tema 1.1. Globalization

Ob6yuatomuecs wuzy4atroT Temy [nmoOanmszanus. CrocoObl W METOIbI, MPHUBOIAIIME K
I'mobanm3amuu. M3yuaroT Jekcuky o Teme. [loNoXUTEeNbHBIE W OTPULIATENbHBIE TMOCIEICTBUS
nporecca riobanu3anuu, ocoOeHHO B cdepe amzaiiHa. V3y4yaroT TEPMHHOJIOTHIO IPOBEIACHUS
TeneOHHBIX TTEPETOBOPOB.

Kynemypuo-meopueckoe eocnumamnue: noHumauue coyuaibHOU 3HAYUMOCMU UHOA3BIYHOU
KVAbMYpPbl NPOUCX00UM Y 00YYAIOWUXCS NOCPEOCEOM AHAIU3A U OAlbHele20 00CYHCOeHUs Ha
UHOCMPAHHOM SI3bIKe MmeMbl 2100anu3ayuy, ee 3aKOHO08, d MaKice OCOOEHHOCMU Be0eHUs.
MeNCOYHAPOOHBIX NEPe2o8OpPO8.

Tema 1.2. Global Marketing

O6yqafoumec;1 HU3YYalOT 3aKOHBI MCXKJAYHAPOAHOI'O MAapKCTHUHTA, 3aKOHOMCPHOCTH PAa3BUTHUA

MapKeTHHFOBOﬁ CUCTEMBI, B TOM YHCJIC C UCIIOJIb30BaAaHHUEM III/I(l)pOBI)IX CCPBUCOB.

Kynemypno-meopueckoe _socnumanue: noHUMauue 0COOEHHOCHEN — MeNCKYIbMYPHO2O0
npoheccuoHanbHo20 83auMo0elicmaUs NPOUCXo0Um y 0byuarowuxca nocpeocmeom KOMMYHUKaAYuu
HAa UHOCMPAHHOM 53bIKe C Yelblo 00CYHCOeHUs NPOoOaeM, C8A3AHHbIX C UMEHAMU pA0ad 2100ANbHbIX
KOMNAHU, U nymeu ux peuleHus.

Tema 1.3. Product Promotion

OOyuaroryecs: 3HAKOMATCS C METOAaMH M CPECTBaMH TPOBIDKCHUS Pa3HOTO POAa JU3aiiHa
JUIS PA3TUYHBIX IIEJIEBBIX ayAUTOPHIA, a TAaKXKe PHIHKOB Pa3IMYHBIX CTPaH.

Tema 1.4. Global Advertising

OOyuaromyiecss 3HAKOMSATCSI ¢ Pa3IMYHBIMU BHUIAMH PEKIAMBI, METOJIaMHU PEKJIAMUPOBAHMSI.
VYuyarcs, Kak MPaBWIBHO MPOBOJIUTH PEKIaMHYIO KammaHuio. M3ydaior ¢pasbl, HEOOXoauMBbIe LIS
MOCTPOCHHUS YCTICIIHOM npe3eHTanuu. HauBuyanbHas npe3eHTalus o TeMe.

Tema 1.5. Branding

OOyuatoniuecs 3HaKOMSATCS ¢ TeMOil Ha mpuMmepe MupoBbIX Mapok: IBM, Coca-Cola, Disney.
OOcyxnaroT mpo0eMbl, CBSI3aHHBIE ¢ TMPATCTBOM M IMYTH UX pemieHus. M3ydeHue TepMHHOIOTHH,
HE00XO0IMMOM JJIsl MPOBECHHS JICJIOBBIX NIEPErOBOPOB U COOPAHUI MEXKITyHAPOJHOTO YPOBHSI.

Tema 1.6. Global Advertising Campaigns

OOyJaromyiecss 3HAKOMSITCS C Pa3TUYHBIMU BUJIaMHU PEKJIAMHBIX KaMmaHuid. PaccMaTpuBaioT
NpPUMEpPBI YCIEUIHBIX U HEYIaUHBIX PEKJIAMHBIX KaMITaHUH 110 BCEMY MHPY.

Tema 1.7. Business Media

OOyuaromiecss 3HAKOMSTCSI C Pa3IMYHBIMH BHJAMH CPEICTB MaccoBOW HH(MOpPMAIIHH.

AHaJ'II/ISI/Ip}IIOT N OIIPCACIAIOT CaMBbIC YCIICIIHBIC U HCYJAYHBIC.



Pa3nea 2. Business Organization in terms of Marketing

Tema 2.1. Employment

OOyuatonuecs u3ydaoT HauOosiee BakHbIE (DAKTOPb, HEOOXOAUMBIE MJISi TOJTYYCHUS
pabotbl. M3yuaroT cnocoObl yCHEmHOro MpOXOKIEHHUsS M NpoBeneHus colecenoBaHus. M3ydaror
TEPMUHOJIOTHIO, HEOOXOIUMYIO JJIsi MPOBEACHUS COBEIIAHWH BHYTPM KOMIIAaHMHM. Buabl pestome.

OOyuaromiyecs: yyaTcsi COCTaBIIATh PE3OMe.

Kynemypno-meopueckoe socnumanue: ocoswanue ceoeco Mmecma u poau 8 Oyoyuel
npogeccuoHanbHol  0esmenlbHOCMU  OCYWeCmBIAemcs nymem auaiu3a o0cobeHHocmell NoucKd
pabomul, 8edenusi nepe2o8opos8 Ha UHOCMPAHHOM 5A3bIKe, NPOBEOEHUs COBEUJAHUI.

Tema 2.2. Trade

OOyuaromyiecss 3HAKOMATCS C PA3TUYHBIMUA BHUJAMHU TOProBiH. M3y4aroT 0coOEHHOCTH
BHEUIHE U BHYTpEHHEH TOpProBiu. 3HAKOMSATCA C NpaBwiaMu OQOpPMIICHHS aKKpeAUTHBA.
CoBepIIEHCTBYIOT HABBIKM BEJICHHs MEPEroBOPOB, U3y4yarOT pa3iWyHble MPUEMBI AT JOCTHXKEHUS
HanOonee 3(]deKkTuBHOrO pe3ynpTara, B TOM 4YHcie ¢ Momolbio Zoom, Google-10KyMeHTOB,
Yandex- TOKyMEHTOB, 3JICKTPOHHBIX OMOJINOTEK.

Tema 2.3. Organization

OOyuaromyecs 3HAKOMSTCA C BHJAaMM KommaHui. M3ydaroT mpuémbl, crocoOCTBYOLIUE
CO3JIaHMIO OJArompHsATHOM pabodel cpenbl. 3HAKOMATCS C MPAaBWIAMU U CTPYKTYpaMu OOILICHMS B
cdepe OuzHeca.

Kyiemypro-meopueckoe __socnumanue:  popmuposanue  nOHUMAanusi  0coOeHHOCmel
MENCKYIbIMYPHO2O NPODECCUOHATLHOZO — 83AUMOOCUCMEUs. NPOUCXOOUM  NOCPeOCMBOM  AHAIU3A
PA3IUYHBIX TMUNOE KOMRAHUL, O0COOEHHOCmell 6bICMPAUBAHU NPABUL U CMPYKMYPbL 008020
obuenus 8 npogeccuoHaIbHol cepe.

Tema 2.4. Money

3HaKOMCTBO ¢ ()MHAHCOBBIMU OTHOIICHUSIMH B DKOHOMHKE U HX Ipa)UueCKUM OTPAKCHHUEM.
OOydeHne COCTaBIEHUIO U HAMMCAHUIO OTYETOB.

Pasnen 3. Marketing Strategies

Tema 3.1. Ethics

3HaKOMCTBO C JTHKOW B cdepe OW3Heca M pa3IMYHBIMH HOpMaMu 3THKeTa. OOCyXIeHHe
mpobsieM Koppymniuu u 60psObl ¢ Hel. OOydaromuecss U3y4aroT TEPMHUHOJIOTHIO 10 JaHHOU TeMe,
I HAXOXKIACHUA BbIXOAa U3 CIIOKHBIX DKOHOMHUYCCKUX CI/ITyaIlI/If/'I.

Kynemypno-meopueckoe gocnumanue: MENHCKYIbIMYPHOE npogeccuonaibHoe
83aumooeticmaue Npoucxooum 6 CO3HAHUU oOyuarwuxcs 01a200aps aHaiu3y u OdalbHeuulemy
00CYHCOCHUIO MAKUX NOHAMUL, KAK SMUKA, KOPPYNYUsl, 3KOHOMUYECKAS. CUMYyayusi U Cnocoowl ee

VAYYULEHUSL.
Tema 3.2. Change

O6y‘laI-OH_II/IeCH y4daTCs BbIpaXaTb CBOW MBICIIHU II0 TEMC H3MCHCHUSI. Kak B HOBCCHHGBHOﬁ
JKHM3HH, TaK U B cq)epe OusHeca. Yuatcs InpaBHJIaM HAIIUCAHUSA OTUYETOB. COBCpH_IeHCTBYIOT HaBBIKHN

IIPOBEICHUS COBEIIAHMI.



Tema 3.3. Marketing Strategies

OOy4aromuecst 3HAKOMSTCS ¢ TepMUHOM «CTpaTerus» B 1iesoM. M3y4yaroT BUIBI CTpaTeruii u
TaKTHK, HEOOXOUMBIX JJISl JOCTHXKEHHUS, TOCTABICHHOM 1enu. M3ydaroT pa3inuuus Mexay TEPMUHOM
CTparteruss W TakTuUKa. Pa3BuThe yMeHUH UM HaBBIKOB NPUHATHS peleHud. PaccMarpuBaioT

PAa3IIUMYHBIC BUABI MAPKETUHI'OBBIX CTpaTCFHfI.

Kynemypno-meopueckoe _gocnumanue: O0cCo3HaHue c60e20 mecma u poau 6 0yoywell
npogeccUuoHanbHOU 0essmenIbHOCU QOPMUPYemcs y 00yuarowuxcs yepe3 NOHUMAHue U pasiuieHue
NOHAMULU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUA 6 OMHOWEHUU NPOdeccuoHarbHou chepbvl
0esamenbHOCmU, 0CO3HAHUIO CLOACHOCMU NPOYecca NPUHAMUS PeUleHUI.

Pa3nea 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJbTypaMu pa3HbIX CTpaH, MOBEACHHUEM IJIIOJEH, UX TPagULUAIMH H
O6I>I‘Ia$IMI/I. OHGHKa MU aHaAJIn3 HUX BJIUSHUA HA BCIACHHUC 6I/I3HCC21. 3HaKOMCTBO C OCO6CHHOCT$IMI/I
BeJIeHUs] OM3Heca ¢ BOCTOYHBIMU JEJIOBBIMM MapTHepaMu. Pa3zpaboTka cOOCTBEHHBIX CTpaTeruil B

JlaHHOM cdepe.

Kynomypno-meopueckoe gocnumanue: coyuanrbHas 3HAYUMOCMb UHOAZBIYHOU K)IbMYpbl
dopmupyemcs 6 coznanuu obyyarowe2ocs 01a2o00aps aHaiuzy u OdalvHetulemy 00CYHCOEeHUI
ocobeHHoCcmell KyIbmyp pa3HblX CMPaH, Ux pasiuduii U nonvimKe camocmosmensHo paspabomams
€801 cmpamezuio 8e0eHus: OU3Heca 8 UHOSA3BIYHOM NPOCPAHCEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMHU JIHJEPAMH B TIOJUTHKE W 3KOHOMHKE. OOCyXIEeHHE KadecTB
Tujepa, pacHIMpeHue JeKCHMKH 1o Teme. CTyIeHThl TOJydYaroT TPE/CTaBIeHHEe O HaBbIKax
yOpaBieHUs! KPYIHBIMH, MUPOBBIMU KOMITAHUSIMH.

Kynemypno-meopueckoe eocnumanue: @opmuposanue NOHUMAHUSL O MENHCKYIbMYPHOM
npoheccuoOHanbHOM 83auUMOOeticmeuu  ocywecmensiemcs 01a200apsi aHAIU3Y HA UHOCMPAHHOM
A3bIKe YCREUWHOCHU MUPOGBIX TUOEPOE U 2N100ANbHbIX KOMAAHULL.

Tema 4.3. Competition in Marketing

OOyuarolyecs 3HAKOMATCA C SKOHOMHYECKHMM TEPMUHOM «KOHKYPEHLMs» U €€ BUIaMH.
N3y4aroT BIMSHUE KOHKYPEHIIMM Ha COCTOSHHE PAa3JIMYHBIX PBIHKOB. PaccmaTpuBarOT OCHOBHBIE
CTpaTeTuy  JOCTIXKEHUS  KOHKypeHTocmocoOHocTu. OOywarommecst — pa3pabaThIBAlOT — CBOU
COOCTBEHHBIE CTpaTernyeckue NEHCTBUS Ul MPEOI0JICHUS IPENSATCTBUI B PEILICHUH MTOCTaBIEHHBIX

3a1ad4.

Pa3nea 5. Business vision for Marketing sphere

Tema 5.1. Innovations in Marketing

OOyuarolecs 3HaKOMSATCS C Pa3IMYHBIMM HM300pETEHUSIMH, NPEHMYILECTBEHHO B cdepe
mu3aitHa.  OOCy»X/1aloT HEOObIUHBbIE HM300peTeHMs, MCIONb3ysl JIEKCHMKY IO JIaHHOM TeMme.

PaccmarpuBaroT mpemMyInecTBa WHHOBAlMA B cdepe pbIHKA. F3y4aroT MeETOIbl YCHEUTHOTO



npencTaBieHus nHpopManuu B GopMme mpe3eHTanuil, B ToM yucie ¢ nomoirsio I1I1: PowerPoint,
Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OO6yuaroniuiecs U3y4yaroT MOHATHE OKpY>Karollas cpeia BO B3aMMOCBSI3U C BeJIeHHEM Ou3Heca.
BrusHue pa3nuyuHbIX KOMIAHUN HA COCTOSHHE OKpYXarollel cpeibl. 3HAKOMATCA C Pa3IMYHbIMHU

KOMITAaHUSIMH, KOTOPBbIE BHOCST BKJIAJ] B COXpAaHEHUE OKPY’KAIOIIEH CPEIbI.

Kynemypno-meopueckoe _socnumanue: o0co3Hanue coeco mecma u poau 6 0yoyuell
npogeccuoHanbHol 0esmenlbHOCmU RPOUCX00UmM NOCPeOCMBOM AHAIU3A U3MeHeHUll 8 OusHec-cghepe
noo 8030elcmeuem U3MeHeHUl, NPOUCX00AWUX 8 OKpYIcatowell cpeoe.

Tema 5.3. Franchising

OO0yuaromuecss 3HAKOMSTCS ¢ TEPMHHOM «(PpPaHIIM3UHT: BbIJada KOMIAHWCH JTUICH3UU Ha
MPOM3BOACTBO WJIM TPOJaxy ToBapa mona e€ mapkoil ((ppanmmsel)y. M3ydaroT HeoOXoaumyro
TEPMHHOJIOTHIO Ha TpUMEpax pa3IMYHBIX MEXIyHApOJHBIX KoMmaHuil. Haxonmar mpumepsl Ha
PoccuiickoM peIHKE.

Tema 5.4. Business communication

OOyuaromuecss 3HAKOMSTCS C TSPMHHOJIOTHEH W TOHSATHEM OHW3HEC ITHKETa, JUISl BEACHHS
JIEJIOBBIX NIEPETOBOPOB. YIIydIlIal0T CBOM HABBIKU OOIIEHUS B I€TIOBOM Cpeie.

Kyremypno-meopueckoe socnumanue: d)OpMUpOGGHU@ NOHUMAHRUA O MEJNCKY/1bMYPHOM
npOd)eCCMOHaJleOM 83aumooetcmeun npoucxodum Ha npumepe Co6epPpUIeHCNMBO6AHUSl HABLIKO6
KOMMYHUKAyuu Ha UHOCMPAHHOM A3blKe C YEJIbio YCNeuwHoco 6eO0eHUs: 0el0BbIX nepecoeopos.

Pasnea 6. Insights Into Marketing

Tema 6.1. The nature of marketing

OOyuaromiecss 3HAKOMATCS C TOHATHEM MEHEDKMEHTa, ero 3HadeHueM. OOydarommecs
3HAKOMATCA C TepMI/IHOHOFI/IeI\/’I, HGO6XOJII/IMOI>1 o4 OMMCaHWA 4YCPT TMOJOXKUTCIIBHOIO H
OTPHILIATENILHOTO yIpaBJIECHIIA.

Tema 6.2. Customer Service

OOyuaromiecss paccMaTpUBAIOT CUCTEMY OOCIY)KMBaHUSI TOKyHareiaei. AHaIM3UPYIOT
pasHUIly MEXIY TEPMHUHAMU «IOKYTATEeNb», «IIOTPEOUTENbY, «KINEeHT». V3ydyaroT pa3HHIly CUCTEM
oOcny>xrBaHus Mokymnareneil B Poccuu u 3arpanuuei.

Kyrnemypno-meopueckoe _socnumanue: _ 0CO3HAHUE _ VCHEUIHOCIIU __MENCKYIbMYPHOO
NPOPhECCUOHANLHO20 B3AUMOOCUCMBUST NPOUCXOOUM Yepe3 YCMHbIN 0OMeH HA UHOCMPAHHOM S3blKe
uoesMU U MbICIAMU NO NOBOOY CMuiel NpopeccCUoHATbHO20 U ObIM0B020 0OWeHUsT Ol peuleHUs
npobIeM KOMMYHUKAYULU.

Tema 6.3. Team Building

OOyuaromuiecss HM3y4aroT CIOCOOBI pa0OThI B KOMAaHJE, OOCYXHAIOT HJEH, KaK CO371aTh

YCIEUIHY0 KOMaHAy. M3y4aroT JeKCUKy IO TeMe.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

Kynomypno-meopueckoe eocnumanue: ghopmuposanue coyuanbHol 3HAUUMOCMU UHOAZLIYHOU
KYIbMYpbl NPOUCXO0UmM HA npumepe uoet hopmMuposanusi KOMaHo, onpeoeienus poieti 8 KoMauoe,
VCHeUWHOCMU U Pe3yTbMAmMUSHOCIU KOMAHObL U KaXCO020 ee YleHd.

Tema 6.4. Risk in Marketing

OO6yuaromuecs 00CYy Ial0T BUAbI MOBCEIHEBHOTO PHCKa M pUCKa B OHM3HECe, a UMEHHO B
MapKeTUHTOBOU cdepe. Puck, KOTOpBI MOXKET OBITh MOJIyd4eH B XOZe Ipoliecca riodaaus3amnuu, a
TaK)Ke Mpoliecca JOKaJIN3alNH.

Tema 6.5. Crisis Marketing

OO6yuatomiuecss 00CyKIaI0T BOIIPOCHI MO TEME KPU3HUC B CUCTEME MapKETHUHTa. 3HAKOMSTCS C
pa3IMYHBIMM CUTYalUsIMHU, BBI3BIBAIOIIMMU Kpu3Hc. M3ydaroT myTu pemieHMs BbIXOAA U3 KpHU3HCa.
M3yyaroT npueMsl 3ampaniBanis HHOPMAIUY B CIOKHBIX SKOHOMHUYECKUX CUTYAIHsIX U TPAMOTHO
OTBeYaTh Ha MOCTaBJICHHbIE BOIIPOCHI.

Paspnen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

OO6yuarormuiecss u3y4aroT Temy «lmoGamusanus». CrocoObl W METOABI, MPUBOMASAIINEC K
['mobammzanuu. M3ywaror nexkcuky mo Teme. [lomoXuTenbHbIE W OTPHIATEIbHBIC TOCIIEICTBHS
nporecca riaobanuzanuud. MeTo bl BXOKICHHSI B MUPOBOU PHIHOK.

Kyrnemypno-meopueckoe ocnumanue: ¢opmuposarue nOHUMAHUS COYUATLHOU 3HAYUMOCTU
UHOS3BIYHOU KYIbMYPbL NPOUCXOOUM 8 Npoyecce AHAu3a U 0OCYIHCOeHUsl NOCIe0CmEUll npoyecca
2nobanuzayuu, 0coOeHHocmel MeNcOyHapoOHO20 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

OOyuaromyecss 3HAKOMATCS C HUCTOpUEH CO3/aHUsl KOMIIAHMH, C €€ OCHOBATeNIsIMHU.
OOcyXaar0T MpenMyIIecTBa U HEJJOCTATKH STON KOMITAHUH; €€ MAPKETHHIOBYIO TIOJIUTHKY.

Tema 7.3. Success in Marketing

N3yyaror JeKCuKy mo teme «Ycnex». 3HaKOMATCS ¢ TEPMUHOJIOTUEN HAa IPUMEPE YCIIEIIHBIX
komrnanuii u mojeil. CoBepLICHCTBYIOT HAaBBIKM BEICHHS IEperoBOpoB. M3ywaroT KkauecTsa,
KOTOPBIMH 00J1aJ1aeT yCIIEIIHbIM YeTOBeK.

Kyiomypro-meopueckoe —eocnumanue: nonumanue ocobeHHocmell MEINCKYIbMYPHO2O0

npogheccuoHanbHo20 83auMOO0eUCmEUs NPOUCXO0Um HA NpuMepe aHANU3aA YCHeUHOCMU 6e0eHUs
nepecoeopoe Ha UHOCMPAHHOM A3blKe, yCneuwHocmu 4ejl106€eKd, KaK judiHocmu U KaxKk ousnec eduHuubl.

Tema 7.4. Marketing for General Motors Company

M3yyaroT UCTOpHUIO KOMIIAHWM, 3aHUMaeMoOe€ MeECTO Ha MHMpPOBOM  apeHe, e€
KOHKYPEHTOCIIOCOOHOCTh Ha phIHKE U (OpMyIly ycriexa, MecTo, 3aHuMaemMoe Ha PoccuiickoM phIHKe;
€€ MAPKETUHTOBYIO IIOJIUTHKY.

Tema 7.5. Failures

OOyuaromyecss M3y4alOT TMPHYUHBI Kpaxa KommaHui. IlyTH BBIXOJa W3  CIIOKHBIX

HKOHOMHUYECKUX cuTyanuid. O630p pHIHKOB, KOTOPbIE 00AaHKPOTUIIHC.



Tema 7.6. Marketing for Microsoft Company

M3yyaloT HCTOpPHIO KOMIIAHWHM, 3aHUMAaeMO€ MECTO Ha MHMPOBOM  pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PBIHKE U (OpMYITy ycIiexa, MecTo, 3aHuMaemMoe Ha PoccuiickoMm pbIHKe;
€€ MapKETUHIOBYIO IIOJIUTHKY.

Tema 7.7. Marketing for Virgin Group Company

M3yyaloT HUCTOpUIO KOMIIAHMHM, 3aHMMaeMOe€ MeCTO Ha MHMpOBOM  apeHe, €&
KOHKYPEHTOCIIOCOOHOCTh Ha PBIHKE U (OpPMYITy ycIexa, MecTo, 3aHuMaemMoe Ha PoccuiickoMm phIHKe;
€€ MapKETUHIOBYIO IIOJIUTHKY.

Tema 7.8. Future of Marketing

OOyuJaroniuecss M3y4arT MPUYUHBI, IO KOTOPHIM KOMITAHUU CTAHOBSITCS TI00aTbHBIMU. [1yTH
uX pacmmpeHus. [IpITaloTCs CIPOrHO3UPOBATh YSKOHOMHUYECKOE M MAPKETUHTOBOE COCTOSTHUE CTPaHbBI
B OyayIiem.

Kynomypno-meopueckoe eocnumanue: nymem o00CyxHcoenus HaA UHOCMPAHHOM SA3bIKe
B03MOJICHLIX HANPABTICHUL PA36UMUSL SKOHOMUKU CIPAHbL U OU3Heca, y 00y4arowuxcs Gopmupyemcs
0CO3HAaHUe C80e20 MeCma U poau 8 Oyoywell npogdheccUuOHAIbHOU 0esImelbHOCHIU.

7. CAMOCTOATEJBHASA PABOTA OBYYAIOIIIUXCA

B pamkax naHHOW y4yeOHON IUCHMIUIMHBI OOYYaIOLIUECS BBINOJIHSIIOT CaMOCTOSITEIbHYIO
paboTy B BHJE TMOBTOPEHUS MPONUACHHOTO MaTepraia 1Mo BCEM M3y4aeMbIM TeMaM CEMH pa3[IelioB,
YCTHO U NMHUCbMEHHO (MHMCBbMEHHbIE JOMAIlIHUE Pa0bOThl) OTBEUYAIOT HA BOMPOCHI JJIsi MOATOTOBKH K
TEKYyIIEMY KOHTPOJIO B COOTBETCTBYIOIIEM CEMECTpE, a TaKXKe TOTOBATCS K MHIUBUAYAIbHBIM WIIN
TPYIIIOBBIM TIPE3CHTALUAM U TPOXOXKIACHUS TPOMEKYTOYHOM aTTeCTalldi IO IUCIMIUIMHE C
UCIIOJIb30BaHuEM UG POBBIX TEXHOJIOTHH, B ToM unciie ¢ nomouisto [1I1: PowerPoint, Google Slides,
slidesgo.co. IloMumo »3TOro, oOydarOmMHCS OCYLIECTBISET MOArOTOBKY HHIMBHIYyaJIbHOIO
BOKaOyJIsipa MO MpOHJAEHHON TeMme; padoTy CO CIPaBOYHON JIMTEpaTypoil U cioBapeM; paboTy Hax
omurOKaMU C HCIIOIB30BaHUEM IUQPPOBBIX HHCTpyMEHTOB. (Multitran.ru, DeKTpOHHBIN ClIOBaph
#ABBYY Lingvo 11 cnoBapp 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.; ZNANIUM.COM: snektpoHHO-Oubmuoteunas cucrema. HOWUKOH:

apXHB HAayYHBIX KYpPHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT'MU

Ha xa)x1oM 3aHATUH Ka)KIOM TEMBbI BCEX PA3ZCIIOB HapsAy ¢ TPAAULMOHHBIMU IPUMEHSIETCS
TEXHOJIOTHUS TPOOIEMHOTO 00yUeHHsI, 8 UMEHHO Ka)JI0€ 3aHATHE MPOBOAUTCS B (JOpME MPAKTUKyMa

C HUCIIOJIb30BAHUEM HI/I(prBBIX HHCTPYMCHTOB W CKBO3HBIX TEXHOIOTHI JJI pCUICHUA MOCTaBJIECHHOM



3aJa4uu: MHTCIUICKTYAJIbHBIX KapT FreeMind.com, MNpOrpaMMHBIX IIPOAYKTOB U 00JIaYHBIX CCPBUCOB

PowerPoint, Google Slides, slidesgo.co.

[Ipy w3ydyeHMM MAHHOW IUCIUIUIUHBI

TCXHOJIOI'UHN:

HCIOJIB3YIOTCA

ciemyromue o0pa3oBaTeIbHbBIE

Tema 3auarTusn

Bupn oGpa3oBarenbHOM

®opMa npoBeIeHUs 3aHATHSA

TEXHOJIOTHH
Paznen 1. Global Marketing Humepaxmusnas Henosas / ponesas uepa
Tema 1.1. Globalization MexXHoN02Us
Kyvinemyprno-meopueckoe
socnumatue:
coyuanvras 3HAYUMOCD
UHOS3bIYHOU KYIbIMYPbl
Tema 1.2. Global Marketing Humepaxmusnas Case Study (pazbop
Kynomypno-meopueckoe MEeXHONI02Us. KOHKDEMHbIX CUMYayutl)

eocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooelicmeaue

Tema 1.3. Product Promotion

TpaduquHHaﬂ MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 1.4. Global Advertising Hnmepaxmusnas enosas / ponesas uepa
MexHOoN02Us Case Study (pazdoop

KOHKDEMHbIX CUmMyayutl)

Tema 1.5. Branding Hnmepaxmusnasn Henosas / ponesas uepa
MmexHoI02Us. Case Study (pazbop

KOHKPEeMmHbIX CUmyayutl)

Tema 1.6. Global Advertising
Campaigns

Tpaaub;uOHHaﬂ MEXHOJI02UA

HpaKmuquKoe 3araAmue

Tema 1.7. Business Media

Tpaouyuonnas mexHonocus

Hpakmuqecxoe 3aHAmMue

Pa3nea 2. Business Organization
in terms of Marketing

Tema 2.1. Employment
Kyabmyprno-meopueckoe
gocnumanue.

0CO3HaHUe C80e20 MeCma U poiu
6 byoywetl npogheccuoHanbHou
oessmeibHOCmuU

Humepaxmuenas
MexHo102Us

enosas / ponesas uepa

Tema 2.2. Trade

Tpaduuuormaﬂ MexXHoJIocUA

HpakmuquKoe 3anAamue

Tema 2.3. Organization Hnmepaxmuenas Case Study (pazoop

Kynomypno-meopueckoe MexXHONI02Us. KOHKPEMMbIX CUMYayutl)

socnumatue:

MENHCKYTIbIMYPHOE

npogeccuonarbHoe

g3aumooeticmsue

Tema 2.4. Money Humepaxkmuenas Case Study (pazdoop
MEeXHOI02UsL KOHKDEMMbIX CUMYayuti)

Pa3nea 3. Marketing Strategies Humepaxmusnas Case Study (pazoop




Tema 3.1. Ethics
Kynemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmeaue

MeXHOoI02Us

KOHKDEMHbIX CUMYayuil)

Tema 3.2. Change

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 3.3. Marketing Strategies
Kynemypno-meopueckoe
goCHUmMAHue:. OCO3HAHUE CB0e20
Mecma u  poau 8  Oyoywei
npogheccuoHanbHoll
desimenbHOCMU

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3aHsamue

Pa3nen 4. Leadership

Tema 4.1. Cultures
Kynomyprno-meopueckoe
gocnumanue.

coyuanvHas 3HAYUMOCINb
UHOS3LIYHOU KYIbIMYpPbl

Hnmepaxmusnas
MexHoN02Us.

Henosas / ponesas uepa
Case Study (pazoop
KOHKDEMHbIX CUMYayutl)

Tema 4.2. Leadership
Kyvavmypno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooelicmeue

Hnmepaxmusnas
MexHoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayutl)

Tema 4.3. Competition in
Marketing

Hnmepaxmusnas
MexHOoN02Us

Henosas / ponesas uepa
Case Study (pazdoop
KOHKDEMHbIX CUMYayutl)

Pa3znen 5. Business vision for
Marketing sphere

Tema 5.1. Innovations in
Marketing

Tpaduuuouﬂaﬂ MexXHOoJIocUA

HpakmuquKoe 3aHAmue

Tema 5.2. Business and
environment
Kviemypro-meopueckoe
gocnumanue: O0CO3HAHUe C60e20
Mecma u poau 8 Oyoywell
npogeccuonanvbHol

0eAmenbHOCIU

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 5.3. Franchising

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 5.4. Business
communication
Kyaemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmesue

HUnmepaxmusnas
MexXHON02Us

Case Study (pazbop
KOHKPEMHbIX CUMYayutl)

Pa3gen 6. Insights Into Marketing

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue




Tema 6.1. The nature of

marketing

Tema 6.2. Customer service
Kynomyprno-meopueckoe
gocnumanue.
MENCKYIbMYPHOE
npogheccuonanvbHoe
g3aumooelicmeue

Hnmepaxmusnas
MexXHOoN02Us

Case Study (pazoop
KOHKPEMHbIX CUMYayutl)

Tema 6.3. Team Building
Kynomyprno-meopueckoe
gocnumanue.

coyuanbHas 3HAYUMOCb
UHOSA3bIYHOU K)IbIMYpbl

Tpaduuuorma}z MexXHOoJIocUA

Hpaxmuqea(oe 3anAamue

Tema 6.4. Risk in Marketing

Hnmepaxmusnas
MexHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayutl)

Tema 6.5. Crisis Marketing

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Pa3znean 7. Marketing for Global

Companies

Tema 7.1. Globalization and
Global Marketing
Kynemyprno-meopueckoe
socnumanue:

coyuanvbHas SHAYUMOCMb

UHOA3LIYHOU KYIbIYpbl

Tpaaub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.2. Marketing for Coca
Cola Company

Tpaaub;uOHHaﬂ MEXHOJI02UA

HpaKmuquKoe 3arAmue

Tema 7.3. Success in Marketing

Hnmepaxmusnas
MexXHoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMyayuil)

Tema 7.4. Marketing for General
Motors Company

Tpa()I/lI/;MOHHCl}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.5. Failures

Tpaduuuormaﬂ MexXHoJIocUA

HpakmuquKoe 3anAamue

Tema  7.6. Marketing for
Microsoft Company

Tpaduuuouﬂaﬂ MexXHOoJIocUA

HpakmuquKoe 3aHAmue

Tema 7.7. Marketing for Virgin
Group Company

Tpaaub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.8. Future of Marketing
Kynomypno-meopueckoe
goCHUmMAHUe. OCO3HAHUE CB0e20
Mecma U poau 8  Oyoywei
npogheccuoHanbHol

Hnmepaxmusnas
MexXHOoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYyayuiL)

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U IPOMEXXYTOYHAS ATTECTALIUS

MO JUCLIUTIJIVHE




9.1. ®opmMbI KOHTPOJISI 110 AUCHHILIMHE

Texkyumuii KOHTPOJIb.

B nporecce nzydyenust yueOHOM JUCIMIIMHBI 00y4YarolUecs: Y4acTBYIOT B YCTHBIX OIpocax,
BBITNIOJHAIOT MUCbMEHHBIE TOMAIIHUE W KOHTPOJIbHBIE 3aJaHHs. Pe3ylbTaThl BBITOJHEHUS JaHHBIX
BUJIOB Pa0OT SIBJISIOTCSA OCHOBAaHMEM Il BBICTABJIICHHUS OLIEHOK TEKYILEro KOHTPOJS MO y4eOHOM
TUCHUIUIMHE. BBINOIHEHHE BCceX 3alaHuil SBISIETCS O0SM3aTENbHBIM ISl BCEX OOYYaIOIIMXCS.
OOyuaromuecs, He BBIIOJHUBIIME B TMOJHOM OOBbEME BCe 3aJaHMs, HE JOIMYCKalTCid K caade
HK3aMEHOB, 3a4€TOB U 3a4€TOB C OLIEHKOM 110 TaHHOH y4eOHOMH AUCIUIIINHE.

IIpomexyTouyHas aTrecTanus.

st KOHTpOJs ycBOeHUs OOydYaroIMMUCS JaHHOM AMCLUMIUIMHBI Y4E€OHBIM IIJIaHOM
npexycMoTpeH 3ader B 1 um 3 cemecTpax oOydeHHs M 3a4eT C OIIEHKOW BO 2 CEMecCTpe,
pOBOJUMBIE B (hOpME MHIMBUAYAIBHBIX MPE3EHTAlMN M0 M3YYEHHBIM TeMaM, U 3K3aMeH B 4
ceMecTpe, MPOBOJUMBIA B (OpME HEMOArOTOBICHHOTO MOHOJOTHYECKOTO BBICKA3bIBAHHS IO
OJIHOM W3 MpEeNJOoKEHHBIX TE€M, OTBETOB HAa BONPOCHI MapTHEpa WM IMPEnojaBaTelis IOcie
MPEJCTABICHHOTO MOHOJIOTa, TPYNIIOBOM JEI0BOM Mpe3eHTaluuu. [Ipy BEICTaBI€HMU UTOTOBBIX
OTMETOK YYMTBIBAETCS AKTHMBHOCTb OOYYalOLIErocss B paMKax KyJIbTYPHO-TBOPYECKOIO
HarpaBJICHUS] BOCITUTATEIBHON paboThI.

9.2. OueHouHble MaTepuajibl (OLEHOYHBbIE CpeACTBA) VI TEKYLIero KOHTPOJs

YCneBaeMoCT " HpOMe)KyTO‘IHOﬁ aTTeCTalluM IO JMCHHUIIJINHE

Texkymuii KOHTPOJIb.

O1eHOUHBIE MaTEePHAJIBI JAJISl TEKYIIET0 KOHTPOJIS 10 TUCIMIUIMHE: B TECUEHUE ceMecTpa
OCYIIECTBISICTCSI TMOYPOYHBIH KOHTPOJb YCTHBIX OTBETOB (AMAJOrOB M MOHOJOIOB),
ayJIMpOBaHUsl, YTEHUS U MUCbMEHHBIX (ayJUTOPHBIX M JOMalIHUX) pabot (3amanuii). OneHka
BBICTABJISIETCS 32 pabOTy Ha Ka)kJJOM 3aHSATHH, YUUTHIBAIOTCS BCE BUBI PEUYEBOIl 1EATEILHOCTH
(aynupoBaHHe, TOBOPEHHE, YTEHUE, TUCbMO), a TAK)Ke YMEHHE aJIeKBaTHO, 110 TEME, OTBETHTh
Ha BONPOCHI B paMKax YCTHOI'O OIIPOCa, BOMPOCHI KOTOPOro MpeicTaBiieHbl HUke. OreHka
BBICTaBJISIETCS] COOTBETCTBEHHO KPUTEPHUSIM OI[CHUBAHUSI.

Cnucok BONPOCOB JIsl NOATOTOBKH K TeKylleMy KOHTPOJII0 B 1 cemecTpe:

@®opMyIMpOBKa BOMPOCOB K TEKyIIEMY KOHTpPOJI0 B | ceMecTpe NOJIHOCTHIO
COOTBETCTBYET HAMMEHOBAHUIO U COJIEPIKAHUIO 3asIBICHHBIX TEM.

Paznea 1. Global Marketing
1. What is Marketing?
2. What are characteristics of Marketing?
3. What is branding?



Why do we need brands?

What steps should a company take to create a new brand?
What is counterfeiting?

How can companies protect their brands from piracy?
What are the advantages of being the global Co?
What are the disadvantages of being the global Co?
What are the advantages of being the local Co?

What are the disadvantages of being the local Co?
What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

CHuCcoK BONPOCOB JIsl IOATOTOBKH K TeKYIIeMYy KOHTPOJIIO BO 2 ceMecTpe:

®opMymupoBKa BOMPOCOB K TEKYHIEMYy KOHTPOJIO BO 2 CEMECTpe IOJHOCTHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TEM.
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Paznea 2. Business organization in terms of Marketing
What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.
What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?
What makes a good advertising?
What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Pa3nen 3. Marketing Strategies

Give 10 examples of unethical business activities and dwell on them.
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Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pasznea 4. Leadership

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance.

Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnucok BONPOCOB /ISl MOATOTOBKH K TEKYILIEMY KOHTPOJIIO B 3 ceMecTpe:

®opMynupoBKa BONPOCOB K TEKYLIEMYy KOHTPOJIK B 3 CeMECTpe IOJIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUIO 3aABJICHHBIX TCM.
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Pa3nea 5. Business vision for Marketing sphere

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?



10. Innovations: good or evil?
11. How does business affect environment?
12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?

Pasnea 6. Insights Into Marketing

1. When, in your opinion, does a business problem become a crisis?

2. How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?

4. Is it possible for a company to defend its reputation after a crisis and regain confidence in

its product?
How can communication in business be described?
What are the key qualities for a successful manager today?
How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

N S B A R

To your mind, what is the best management style for Russian companies and foreign
ones?
10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?
Cnucok BONPOCOB /Jisl MOATOTOBKH K TeKYIIeMY KOHTPO.JII0 B 4 cemecTpe:
®opMynupoBKa BOMPOCOB K TEKyIIeMy KOHTPOJIIO B 4 ceMecTpe TIOJHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TCM.

Pasnen 7. Marketing for Global Companies

p—

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of view.
What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?

A S AR - S

Which qualities of a person would be useless for a team work?



IIpoMeskyTOouHasi aTTeCTALUS N0 AUCHMILIUHE.

Jis OneHKH pe3yibTaToB OOydYeHHs] MO AWCHUIUIMHE y4YeOHBIM IUIAHOM B IIE€PBOM
ceMecTpe MpeIyCMOTPEH 3adeT, MPOBOAMMBIA B (opMe HHAMBUIYATbHOM MpPE3eHTALMU I10
teme: “Company History”.

JUis oueHKH pe3yibTaTOB OOYyYEHHUS MO JUCHUUIUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
CeMecTpe TMpeIyCMOTPEH 3a4eT C OIEHKOH, MPOBOIUMBIA B (OpMe HHIUBHIYaTbHON
npeseHTanuu mno reme: “Product Presentation”.

Jnst olleHKH pe3yibTaToB OOY4YEHHs MO AMCHUIUIMHE Y4YeOHBIM IIJJAHOM B TPEThEM
ceMecTpe MpeayCMOTPEH 3aueT, MPOBOAUMBIA B (hopMe HHIAMBUAYAIBHOW IMpE3eHTAlUH I10
teme: “Bank Presentation (Finance)”.

Jlnst OIIEHKH pe3ybTaTOB OOYYEHHUS MO JUCIUIUTMHE y4eOHBIM IIJIAHOM B YETBEPTOM
ceMecTpe MpeayCMOTpPEeH IK3aMeH, IPOBOAUMEIN B popme
1) HEMOATrOTOBIEHHOTO MOHOJIOTMYECKOTO BBICKAa3bIBAHUS MO OJHOW M3 MPEAJIOKEHHBIX TEM
IPOJOKUTEIBHOCTBIO 1-2 MUHYTHI;

2) oTBeTa Ha BOMPOCHI (3-5) mapTHEpa WM MpenoiaBaTels Mocie MpeICTaBIeHHOI0 MOHOJIOTa;
3) rpynmoBoit aenoBoit npe3eHTaiuu mo reme “‘Multinational Company” (3-5 yenoBek).

ITopsinok MpoBeaeHUS TEKYIIETO0 KOHTPOJI YCIEBAEMOCTH M IIPOMEKYTOUHON aTTeCTaluu 110

qucuurinHe g uHBanuaoB U s ¢ OB3 mpexycmotpen ITlonoskeHnem O TeKyIieM KOHTpOJE

YCIEBAEMOCTH U TTPOMEKYTOUHOM aTTECTAIIN O0YJAFOIITIXCS.

10. PECYPCHAS COCTABJIAIOLIASA
Jns mpoBeneHHs] 3aHATUA CEMHHAPCKOTO TuMa (MPaKTUYECKUX 3aHATHI) 1O JaHHON

JTUCITUTUIMHE WCTIONB3YIOTCS ayJAUTOPUU ¢ y4eOHOUM MeOenbio U Meaua-o0opyaoBaHueM (IIPOEKTOp,
9KpaH, HOYTOYK).

JIss  caMOCTOSITENIBHOM ~ pa0OThl  OOYYAIOIIMXCS  WCIONB3YeTCs  MOMEIICHUE  JUIS
CaMOCTOSITENILHOH ~ pabOThl  OOY4YAIOUIMXCS, OCHAIICHHOE KOMITBIOTEpaMHU C  HEOOXOIUMBIM
MpPOrpaMMHBIM OO€CIeYeHHEeM U JOCTYNoOM B HHTEpHET W DIEKTPOHHYIO HH(POPMAIIHOHHO-
00pa3oBaTeNbHYIO Cpely By3a.

Jlis  mpoBeACHHUS KOHTPOJII  CAMOCTOSTEIBHOW pabdoThl 1O JIAHHOW  JWCIMITINHE
UCTIONIB3YIOTCSL ayJIMTOPHHA C MeIua-o0opyaoBaHueM (IIPOCKTOP, 3KpaH, HOYTOYK) W y4eOHOU
MeOeIbIO.

Jlisi mpoBeeHUs TEKYIIEro KOHTPOJIS YCIEBAEMOCTH WM TMPOMEKYTOYHOW aTTECTAIMU I10
JIAHHOW JUCIUIUITMHE HWCIONB3YIOTCA ayJIUTOPUHM C y4eOHON MeOenpio M Meaua-o00pyJ0oBaHHUEM

(poekTop, 3KpaH, HOYTOYK).



HepequL JIMIICH3UOHHOTI'O MPOTrpaMMHOT'O obecrncueHUs

I‘D‘i HaumenoBanue Tun pecypca
1 Microsoft Office HHueH3H0Hqu coryaienye Miczrosoft - Qpen
Value Subscription ans pemenuit Education
2 Microsoft Windows Solutions NeV 8265046
CyO6auuen3uonnslii joroBop AO «CodrJlaiin
3 Microsoft Visio Tpeitm» Ne /131 ot 10.07.2020. Cpok aeicTBus
JIOTOBOpA - OECCPOUHBIA
OnexTpoHHBIN cioBaps #ABBY'Y 000 "ABU Codtaep" TIT OOO" [Iporpam-e
4 Lingvo 11 crnoBaps 6 s3p1k0B Volume texHosoruu" Ne88 ot 31.10.2005 (mocTosiHHO
License Concurent (21-50) #ABBYY neucTBytomas aureH3us ). Cpok nencTBUs
Lingvo 11 cioBaps 6 sI36IKOB JIUIICH3UH - OECCPOUHBIH
KorcybrantILioc cripaBodHo- JI1 OO0 "Koncynsrantllmtoc TonpstTu"
noroBop Ne251/02 ot 01.01.2022 (exxeroano
5 MIPaBOBAasI CUCTEMA OTEYECTBEHHOTO . 9
P — nponneBaenfbm). Cpoxk neicTBuUS JTUILIEH3HUH -
OCCCPOYHBIN
CJI1 AO «CodtJlaita Tperia» norosop 291/Tr
6 AntuBnpyc Kacnepckoro ot 28.12.2021, nmuuenzus Ne 17E0-220119-
OTEYECTBEHHOT'O MTPOU3BOJICTBA 110841-733-2920. Cpok aeicTBUS JOTOBOpa
no 11.02.2024
IlepeyeHb cBOOOIHO PACTIPOCTPAHSIEMOI0 IPOrPAMMHOI0 00ecreyeHust
N HaumenoBanmue
n/n
# Windows Media Player
# IrfanView
#Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynemumeoua I10 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 IIpocmompuux (viewer) # Foxit Reader - Russian
# SeaMonkey
3 bpaysep # Google Chrome

B cootBercTBuu ¢ IlonoskeHneM 0 CO3MaHUM CTICUUATBHBIX YCIOBHMA ISl MHBAJIUIOB U JIUI] C
OB3 wun(opmMalMOHHO-TEXHOJIOTHYECKass 0a3za 00pa30BaTENIbHOTO Tpolecca MpeaycMaTpuUBacT
HCIOJIb30BAHNE MaTEPUAIbHO-TEXHUYECKUX CPEJCTB C YUYETOM PAa3IMYHBIX HO30JOTMM MHBAJIUAOB U

jmr ¢ OB3.

11. JUTEPATYPA



11.1. OcHoBHas nuTEpaTypa

KoauuecTtB
0B
OMOJIMOTEK
e

bubaunorpaguyeckoe onucanue Tun

Cotton, D. Market Leader: Intermediate Business English

1| [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd y4eOHHK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

7 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yUeOHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3| [Teker]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
ManbkoBckas, 3. B. JlenoBoit aHTTTUMCKUH SI3BIK:
YCKOPEHHBIN Kypc : yuel. mocobue / 3. B. ManbKkoBcKasl. - yuebHoe

4 | Mocksa : Mudpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 9bC
978-5-16-100395-4 (online). - URL: nocobue
https://znanium.com/catalog/document?id=399977
ManbkoBckasi, 3. B. AHMIHMICKUHN S3bIK B CUTYaILMSIX
MTOBCETHEBHOTO JIEIIOBOTO 00IIeHMs : yueOHoe mocobue / 3.B. | yueOHOe

S | ManbkoBckasi. - MOCKBa Hndpa-M, 2023. - 223. - 3bC Hocobue 9bC
Znanium. - TekcT : anekTpoHHbINA. - URL:
https://znanium.com/catalog/document?id=422429

11.2 JononHuTenbHas auTeparypa
I‘ylg] bubanorpadguueckoe onucanue

Munbsip-benopyuesa, A. I1. Aurnuiickuii s3p1k. Guides for advertising. Pexknama B

1 | Typusme: yuebHOe nocooue / A.Il. Munbsap-benopydesa, M.E. ITokpoBckas. - 2-¢ u3g. -
Mocksa : Uadpa-M, 2022. - 176 c. - Tekct : anektpoHHbIi. - ObC Znanium. - URL:
https://znanium.com/catalog/document?id=399447

5 | Business Advantage. Intermediate [Tekct]: Student's Book / A. Koester [ ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 | Birkin, J. Business Advantage. Intermediate [Texcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK: Cambridge University Press, 2012. - 96 p.
VYkpaunen, U. A. lnocTpaHHBIH S3bIK (aHTIHMHCKUN) B TPOPECCHOHATIBHON

5 | mesarenbHOCTH : yueOHoe nocobue / M. A. Vkpaunnen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544
Nynuuk, JI. B. Pemenne nen0BbIX Ipo0IeM Ha aHTIIMHCKOM S3bIKE (KOMMYHHUKATHBHBIH

6 | acmekr): yuebHoe nocobue / JI. B. Hynuuk, T.C. ITytunosckas. - Mocksa : Madpa-M,
2022. - 127 c. - Tekcr : anekTpoHHbIH. - OBC Znanium. - URL:
https://znanium.com/catalog/document?pid=1856726

8

Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson: Longman, 2012. - 110 p.



https://znanium.com/catalog/document?pid=1856726
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=399447
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=399977

11.3. CoBpemenHbIe IpodeccCHOHANbHBbIE 0a3bl JAHHBIX, HHGOPMAIlHOHHbIE

CIIPpaBOYHBIC CUCTEMDBI, 3JICKTPOHHLIC 0H0IMOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: anexTpoHHO-0MbOMMoTeyHas cucrema. — URL: http://znanium.com.

2. HOUKOH: apxuB HayuHbIX )XKypHaoB. — URL: http://neicon.ru.

3. OBC TAY: sanektponHast OubaroTeka [ DIeKTpOoHHBIN pecypc]. — Pexum goctyna:

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3AHUA JJISA OBYUYAIOIIUXCSA 11O OCBOEHUIO
JUCIUITIJIMHBbI

OcBoeHne 00y4arOmUMCs AUCHMIUIMHBI IPEANOoaraeT MOCEUIeHUE MPaKTUUECKUX 3aHATH,
BBINIOJTHEHHE MPAKTUYECKUX 3aJaHM, BBIIIOJIHEHUE 3aJaHUil A caMoCTosTeNbHON paboThl. [Ipu
MOJArOTOBKE K IMPAKTHYECKOMY 3aHATUIO O0ydaromemycsi HeoOXOAMMO IOBTOPUThH IMPONAECHHBIN
MaTepHual 1Mo U3y4aeMou Teme, C LeNbl0 OBITh TOTOBBIM K YCTHOMY OIIPOCY, a TaKXe MpPeA0CTaBUTh
BBITIOJIHCHHBIC TMHUCHMEHHBIE JIOMAaIllHUE 3ajaHus. B pamMkax gaHHOW y4eOHOW AUCIUTUIMHBI
BbIJIENIAETCSL 0c00asi poJib ¥ 3HAYCHUE CaMOCTOSATENIBHON JESITENbHOCTH O0Yy4aroIIerocsi B mpolecce
oBJIaieHus s13bIkoM. Ha Beex aTamax oOyuyeHus oOpaliaercsi BHUMaHue Ha o0yueHHe o0yJaromuxcs
METOAMKE caMOo0Opa30BaHusl, KOTOPask MO3BOJISET UM OBJIAJICTh TPUEMaMH U3BJICUECHUSI HHPOPMALIUU
U3 TEKCTOB, 3HAKOMUT CO CIoco0aMu ee Mepeadn Kak B YCTHOM, TaK U B TUCbMEHHOM BHJIE, a TAKKe
B (opMe JEI0BOr0 INMUChbMA, YCTHBIX JOKJIAJ0B, COOOLIEHMH M IpPE3eHTAlMi C HCIOJIb30BaHUEM
U(PPOBBIX UHCTPYMEHTOB Ul PELICHUs IOCTaBIEHHOMN 3a1a4H.

OcBoeHME NUCLUIUIMHBI MIPEAIOJIaracT BBIIIOJIHEHUE MPAKTUUYECKUX 3alaHuil (IIpaKkTUKU) BO
BpeMsl KOHTAKTHOM pabOThl C NpernojaaBarenaeM JHMOO B 4ackl CaMOCTOSATENbHOM palboThl. Bcee
MPAKTUYCCKUC 3adaHUA OUCHHUILUIMHBI IIPEAOCTABIAIOTCA HNPCIIOAABATCIAMH BO BPEMS 3aHATUN H
pasMelarTcsl B JIOKAIbHOM ceTH AKaJeMUH U 3JIEKTPOHHOM MH(POPMalMOHHO-00pa30BaTENbHOM
cpene. BreimonHeHHbIE MpakTHYecKHe padoThl CHAAIOTCS Ha MPOBEPKY MpPEnojaBaTeiio OAHUM M3
CIEIYIOIUX CHOCOOOB: IPEJOCTABICHUE BBHINOJHEHHOTO [OMAIIHETO 3aJaHus JIMYHO B PYKHU
IIpernoAaBaTesno, OTIpaBKa MPENoJaBaTeNi0 Ha MOYTOBbIM k. [Ipum oTmpaBke mMpemnogaBaTesnto
BBINOJIHEHHOM paboThl MO MouTe o0ydaromemycsi clieAyeT 00ecneuuTh JUYHYI0 UACHTU(PHUKALHIO.
Kak mpaBmiio, B TeMe MJIM TEeKCTe MUChbMa yKasbiBaeTcs kypc, PO olyuaromierocs, AUCHUILINHA,
TeMa, TI0 KOTOPOH BhIMOIHEHa paboThl. OT/AEIbHbIE MPAKTUYECKHE PAOOTHI MOTYT OBITH POBEPEHBI
IPEenoaBaTeaeM HEOCPEICTBEHHO B ayIUTOPHH.

Jlnist 3akpernsieHus MpUOOPETEHHBIX 3HAHUN, YMEHHUH U HaBBIKOB, JUISl pa3BUTHSI CIIOCOOHOCTEH
K caMoOOyuYeHHMIO B JUCIMIUIMHE MpPEeJyCMOTpEHa caMocTosiTenbHas paboTa. CamocrosTenbHas
pa60Ta MOJXKET BBIIIOJIHATHCA 06y‘IaIOHH/IMC$I A0OMa WKW B ayJUTOPHAX AKaﬂeMI/II/I, cri€nuaJIbHO

OTBCACHHBIX OJIA CaMOCTOSITEILHOM pa6OTLI N OCHaAIICHHBLIX H606XOHI/IMI)IM TEXHUYECCKUM U


http://83.234.207.58/MarcWeb2/Default.asp
http://neicon.ru/
http://znanium.com/

nporpaMMHbeIM obecriedeHreM, goctynoM k OUOC u OBC. [l yCHEmHOTO BBIMOJTHEHUS
CaMOCTOSITENILHOM paboThl O0yyaronieMycsi peKOMEHIYETCS 3apaHee O3HAKOMUTHCA C IEePEUYHEM
3aaHuii ¥ rpaduKoM ee BBIMOJHEHUs. [1oAroToBKa K MPAKTUYECKUM 3aHSATHAM C TOCIETYIOIIHM
y4acTHEM B YCTHOM ONPOCE MPEINoJiaraeT: CUCTeMaTHYeCKoe M3yUeHUEe ayTeHTUYHOIO MaTepualia
U3 Y4YeOHMKOB W HWCTOYHUKOB JIOTIOJHHUTEIBHOW JIUTEPATyphl; MOATOTOBKY WHIWBHUIYaIBEHOTO
BOKaOyJIsipa 1O MPOWJIEHHON TeMe; paboTy CO CIPaBOYHOU JIMTEPATypol M cioBapeM; paboTy Haj
ommubOkamu. B pamkax naHHON y4eOHOM AUCHUIUIMHBI 00YyYarOIIKecs BBITOIHSAIOT CAMOCTOATEIbHYIO
paboTy B BHJIe IOBTOPEHUS MPOIIEGHHOr0 MaTepuasa Mo BCeM M3yuyaeMbIM TeMaM JECSITH Pa3/iesioB,
YCTHO M MUCHbMEHHO (MMMCHhMEHHBIC JOMAITHUE Pa0OThl) OTBEUYAIOT HA BOMPOCHI NIl MOATOTOBKH K
TEKYIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAaKyK€ TOTOBSTCS K MHIAMBUAYAIbHBIM WM
TPYMIIOBBIM MPE3CHTAIUSAM IS TPOXOXKACHUS MTPOMEKYTOTHOH aTTeCTAIUH TI0 JUCIIAILINHE.

J171s1 BBITIOJTHEHUS] TPAKTHUECKUX 3aJJaHUI CaMOCTOSTeIbHOU pabOThI 10 JAHHOMN AUCHHUILINHE
B JIOMAIllHUX YCJIOBHSAX (3a mpeneinamu AkajemMun) 0OydaromeMycsi HEOOXOIUM TepCOHATbHBIN
KOMIbIOTep (TUIaHIIET) H mporpaMMHbiid  makeT Microsoft Office we nHmxe 10 Bepcuwm.
CamocrosiTenbHass paboTa COMPOBOXKAAETCS METOJUYECKUMH YKa3aHHUSMH, pa3MEUICHHBIMU B
JOKAJIbHOM  ceTH AKageMUM U DJIEKTPOHHOM  HH(OpMalnoHHO-00pa3oBaTeNbHON  cpene.
Metoauueckne ykazaHus —coiepkar (OpPMYITHPOBKY 3aJaHHs, MPUMEPHYI0 TEXHOJIOTHIO
BBITIOJTHEHWMSI, popMaT caauu BHITIOTHEHHOHN paboThl. [IpenonaBarens BO BpeMs ay TUTOPHBIX 3aHATHIMA
3apaHee OOCYXJaeT ¢ OOyJYaromHUMHCS 3a/laHhe CaMOCTOSTEIbHONW pa0OThl M TOPSIOK €€ ClIayu.
KoHncynpTanuu mo BBIMOIHEHUIO CAMOCTOATENBHBIX padOT, OOCYXKIEHHE OTMETOK M JOIMYIIEHHBIX
OIMOOK, 3alIUTa OTACIHHBIX BHUJIOB CAMOCTOATEIBHBIX paboT ocymecTBisieTcss Bo Bpems KCP Ha
Kadeape ympaBIeHHS U CBs3e C OOIIECTBEHHOCTHIO WJIM B ayAHTOPUH [0 PACIHCAHHIO.
Koncynpranuu npenojgaBaTesis 10 BBIITOJHEHUIO CaMOCTOSITENIbHON paboThl MOTYT OCYILIECTBIIATHCA
nocpeAcTBOM acuHXpoHHOTo (moura, DUOC) U CHHXpPOHHOTO (ZOOm, CETH) KOMMYHHUKAIMOHHOTO
B3aMIMOJICHCTBHSI 1O TMPEIBAPUTEIHLHON JOTOBOPEHHOCTH C TIperojaBareieM. BrImonHseMble
CaMOCTOSITENIbHBIE  PaOOTBl  SIBJISIFOTCSL  3JIEMEHTaMU TEKYLIEro KOHTPOJI U OLEHUBAIOTCS
npenoaasareneM. [loayueHHbIE OTMETKH YUUTHIBAIOTCS IIPU BBICTABIICHUH 3a4€Ta, 3a4eTa C OLIEHKOMH,
HK3aMeHa.

dopMoOil MPOMEKYTOUYHOTO KOHTPOJISI BBICTYIAET 3a4eT, 3a4eT C OLEHKOM, 3K3aMeH. 3ayer,
MIPOBOAMMEBIN B (hOpMe HHIUBUYATHLHOU MPE3SHTAIMH TI0 H3yUYEeHHOW TeMe, BBICTABIISCTCS B IIEPBOM
U TPEThEM ceMecTpax oO0yueHus. {7 OleHKH pe3ysJbTaToB OOyYEeHHs MO AUCIUIUIMHE y4eOHBIM
IUTAHOM BO BTOPOM CEeMecTpe MpeAyCMOTpPEH 3a4eT C OLEHKOH, MNpoBOAUMBIA B ¢dopme
WHAMBUIYAIIbHON TIpe3eHTAllMd TI0 W3Y4YeHHOH Teme. B ueTBeproM cemecTtpe o0O0y4YeHHs
NPEIYyCMOTPEH JK3aMeH, TNPOBOJAMMBI B  (OpME HEMOATOTOBIEHHOTO  MOHOJOTHYECKOTO

BBICKa3bIBaHUA II0 OlIHOf/i H3 NPEHIOKCHHBIX TEM MPOJOKHTCIBHOCTBIO 1-2 MHHYTBI;, OTBETAa Ha



Bonpockl (3-5) mapTHepa WM TpenojaBareisl TOcie MPECTaBICHHOTO MOHOJIOra; TPYMNIOBOM
JIEJIOBOM TPE3CHTAlMU IO U3y4eHHOM TeMe. Kpurepuu BBICTaBICHHS 3a4yeTa, 3a4eTa C OLEHKOM,

9K3aMCHa O3BYYHMBAIOTCA IMPENOAaBaTCIICEM Ha IIEPBLIX 3aHATHUAX 110 JUCIHUIIIINHE.



13. IUCT COI''TACOBAHMUA

CocraBwi:

3aBeayromuii kadeapoil HHOCTPaHHBIX S3BIKOB %A
H.A. Kopneesa, K.I1.H., IOLIEHT —
/

(moammce)

3aBeayronuil BeIycKaromen kadeapon

=y 3
e A AR P

H.B. Huxkutuna, 1.3.H., JOIICHT

(mozamnucsk)

Hupexrop BUK v/ =
0O.B. banakuna /

(TIoanucs)

Havansauk OOVYII
A.D. OunK
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	В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам семи разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине с использованием цифровых технологий, в том числе с помощью ПП: PowerPoint, Google Slides, slidesgo.co. Помимо этого, обучающийся осуществляет подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками с использованием цифровых инструментов. (Multitran.ru, Электронный словарь #ABBYY Lingvo 11 словарь 6 языков Volume, Longman Contemporary Dictionary, Longman Business Dictionary и др.; ZNANIUM.COM: электронно-библиотечная система. НЭИКОН: архив научных журналов.
	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;
	3) групповой деловой презентации по теме “Multinational Company” (3-5 человек).
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций с использованием цифровых инструментов для решения поставленной задачи.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре управления и связей с общественностью или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
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