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1. OBLIASI HHOOPMAIIUA

Pabouast mporpamma aucnuiuinHbl «MHOCTpaHHBIN S3BIK» COCTaBJIEHA B COOTBETCTBUU C
TpeOoBaHUsIMU  (peepanbHOTO TOCYIApCTBEHHOTO OOpa30BaTEIBHOTO CTAaHJIApTa  BBICIIETO
oOpasoBanmsi — OakamaBpuaT 1o HampasieHuto moarotopku 09.03.03  «[IpuxmagHas
nHpOpPMATHKa», YTBEP)KIECHHOTO MpUKa3oM MuHuCTepcTBa 0Opa3oBaHusi M Hayku Poccuiickoit
Oenepannn 19.09.2017 No 922 (¢ u3meHeHusMH W jaomnonHeHHsMU oT 26.11.2020, 08.02.2021,
19.07.2022, 27.02.2023), u yuebHoro ruiana HampasicHus moaroroBku 09.03.03 «IIpukiagHast
uHpopmatuka», npopuib (mporpamma OakanaBpuata) «lIpuxiagnas mHpopmaTtuka B HU(GPOBOMA
9KOHOMHUKE.

TpymoeMkocTh gucuuIuIMHbL: 16 3.e. / 576 akageMuuecKuX 4acoB, B TOM uuncie 396 4acoB

KOHTaKTHOM paboTsl u 144 yacoB caMOCTOSATEIbHON PaOOTHI 00YUYAOLTUXCA.

Pacnpenesienue 4acoB JUCHHMILIMHBI 110 ceMeCcTPaM M BHAaM 3aHATHI (110 y4eOHOMY IUIaHY):

KoJsnyecTBo 4yacoB
Buj yuyeoHoii pa6oTni Beero no Cemectpet
yueonomy |y 2 3 4 56|78
JIaHy
KonTakTHas padora (Bcero): 396 96 104 88 108
B ToMm uncie:
Jlexuuu
[IpakTrueckue 3aHaTHs 380 92 100 84 104
KoHTtpouss camocTosTensHOM
pabotsl (KCP) 16 4 4 4 4
CamocrosiTesibHas padora 144 48 40 20 36
(Bcero):
Buabl npoMexyToYHOM Jauer c SK3aMeH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | Bauer
. OLICHKOM 36

3a4eT C OIeHKOI1)
ObIlASA Yacwr: 576 144 | 144 | 108 | 180
TPYA0EMKOCTH

2. TEJH 1 3AJAYN JUCTUTLINHEI

JlaHHast TUCIMIUINHA 110 CBOEMY XapaKTepy SABJIAETCS KOMMYHUKATHUBHOM M HallpaBlIeHA HA
dbopMHpOBaHHE W pa3BUTHE pPEUEBBIX YMEHMH, (OPMHPOBAHHE CIIOCOOHOCTHM U TOTOBHOCTH
MCIOJIb30BaTh HHOCTPAHHBIN S3bIK KaK HHCTPYMEHT B CUTYallMH peaibHON KOMMYHUKALIUH.

JucuumnimHa uMeeT cBoed 1enbio chopMHpOBaTH W/MIM Pa3BUTh SI3BIKOBHIE U pEUYeBBIE
HaBBIKM U YMEHHs B ay[MPOBAaHUM, YCTHOM peud (IUaJIOTHYECKO U MOHOJIOTUYECKO ), YTeHUH U
MUCbME [UIS OCYILECTBJICHUS YCHEIIHOW KOMMYHHKAaIlMM, B TOM 4ucie (B KOMaHIE) Ha

HHOCTpPAaHHOM A3BIKEC.




AXTyanbHOCTh JaHHOW paboueil mporpamMMbl 0OyCIOBIEHA CTPEMHUTEIBHBIM Pa3BUTHEM M
BIMSIHUEM LU(POBOM 3KOHOMHUKM Ha (POPMHPOBAHHE KIIOYEBBIX KOMIIETCHIIMA W TOATOTOBKY
BOCTPEOOBAHHBIX CIIELUAINCTOB B chepe MPUKIATHON HHPOPMATUKU B COBPEMEHHOM MHPE.

B ycnoBusix nndpouzanuu BaxHO HOpMHPOBaHHE, MMOAECPKAaHUE U PA3BUTHE HABBHIKOB B
chepe HHOOPMALMOHHBIX M CKBO3HBIX TEXHOJOTWH il OakajlaBpoB, YTO CIOCOOCTBYET
JTOCTIDKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTHM BBITYCKHHKOB Ha PBIHKE TPYAA,
6oree 3(hheKTUBHOI aganTauy B HOBBIX YCIOBHUSX.

B pesymprare ocBoeHus paboueil mporpaMMbl JUCHUILIMHBI OOydYaroIluecs OBIAICIOT
COBPEMEHHBIMU KOMIIETCHIUSAMH, COPMUPOBAHHBIMH II0J] 3alpOChl padoTomaTteneld U ¢ y4eToM
norpeOHOcTell  1M(POBOI  SKOHOMHUKH, HEOOXOMUMBIX B Oyaymie npodeccHoHalIbHON
JeSITeIbHOCTH BBIIYCKHUKAa B pamkax Hamnpasienus «lIpuxmagnas uHpopmaThka B 1U(ppPOBOH
KOHOMUKEY.

Heap AMCHUNJIMHBI - TIOBBIIICHHE MCXOJHOTO YPOBHS BIIAJICHHS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpeAbLAyIIed cTymeHun oOpa3oBaHus, W (opMuUpOBaHHE Yy OOyJaromUXcs
HEOOXOAMMOTO W JOCTaTOYHOTO YPOBHSA KOMMYHUKAaTUBHOW KOMIIETCHIIMHM Ui PEUICHUS
COIIMAJbHO-KOMMYHUKATHBHBIX 3aJad B pa3lUYHBIX O0O0NacTaX OBITOBOW, KYNbTYpHOH H
npodecCHOHATIBHON IESITENBHOCTH TPH OOLICHUH C 3apyOEKHBIMU MAPTHEPAMHU C UCIIOJIb30BAHUEM
MH()OPMAMOHHBIX U TU(POBBIX HHCTPYMEHTOB, a TAKXKe JIJIs TaTbHEHIIIero caMo00pa30BaHusI.

BocnuraTtejabHas Hedb JUCHUIUIMHBL UMEET KYJIBTYPHO-TBOPYECKYIO HAIpPaBICHHOCTh U
HalleJIeHa Ha CO3JaHHE TOCPEICTBOM HHOCTPAHHOTO S3bIKA YCIOBHUW Ui Pa3BUTHS TBOPUYECKHX
CIOCOOHOCTeM OO0ydaromuxcs, BKIIOYEHHE HUX B PA3JIMYHbIE BHJbl COLUAIBHO 3HAYUMOMN
JesITeIbHOCTH, TAKUM 00pa30M, JjaBasi BO3MOXHOCTh (POPMUPOBAHUS OPUTHHATIBHOCTH MBIIIICHHS,
a TaKk)Ke peaTu3aiy JMIHOCTHO OPUEHTUPOBAHHOTO TTOAX0/1a B MPodhecCHoHaIBHOM chepe.

3agauyu AMCHMILINHBI:

J dbopmupoBaTh y 00yUJarOIIMXCs 3HAHUS, YMEHHS U HABBIKU B O0JIACTH YCTHOM W TTMCEMEHHOMN
NPaKTUKA PAa3TOBOPHOM M MNpo(ecCHOHAIBbHO-JENIOBOM pPEeYM M HCHOJIb30BAHUE HX B
npodeCCHOHATBLHOM 1eATEbHOCTH 110 HAIIPABJICHUIO MOTOTOBKH;

J O3HAKOMUTH OOYYarOIIHUXCSI C OCOOEHHOCTSAMH JIEKCMYECKOW CHCTEMbI H3y4yaeMoro
MHOCTPAHHOTO 53bIKa, (PYHKIIMOHAILHOW M CTUIMCTUYECKON TuddepeHpanueil s3bIKOBbIX
CpeAcTB, Hambojee NPOMYKTHBHBIMH CIIOBOOOPA30BATEIBHBIMH MOJCISIMH H3y4aeMOTo
WHOCTPAHHOTO SI3bIKa, B TOM YHCIIE C HCIOJBb30BAaHUEM I (PPOBBIX CEPBUCOB;

o COBEPIIICHCTBOBATh HABBIKM PACIO3HABAaHUS M IOHMMAaHUS TpaMMaTHUecKuX (opMm u
KOHCTPYKIIMH B ONIOpE Ha pa3IMYHbIC TIPU3HAKY TPAMMATHYECKUX SBICHHM, a TAK)KE HABBIKH
yIoTpeOJieHHsT TPaMMaTUYeCKUX KOHCTPYKIMI B pPa3IUYHBIX PEUEBBIX CHTYaIHsIX C
ucronp3oBaHueM 1UdpoBbix uHCTpyMeHToB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



L] pa3BI/IBaTB KOMMYHI/IKaTI/IBHBIe KOMIICTCHIIUU, HCOGXOZ[I/IMOﬁ JUIA TBOp‘{eCKOﬁ ACATCIIBHOCTHU
B TIOBCEJTHEBHOM OOIIICHHNH, B OOIIECTBEHHO-TIOJIMTHYECKOW U HAYYHO-TIPOGECCHOHATHHON
chepax;

° npuoOImaTh 00YyYarOUUXCS K CaMOCTOSITEILHOM HMCCIIeIOBATEIBCKON paboTe HaJ S3BIKOM,
pa3BI/IBaTB y 06yqa10un/1xc;1 aHaJ]I/ITI/I‘IeCKI/Iﬁ moaxoa K I/I3y‘~IaeMBIM SI3BBIKOBBIM SIBJICHUSAM
HYTCM COIIOCTABJICHUS UX C COOTBCTCTBYIOH_[I/IMI/I ABJIICHUAMU pOIIHOFO SA3BIKA.
3aiayu BoCcMTATEJIbHOM PA0OTHI:

° pa3BuTHEe y 00y4YaIOMUXCsl TOHUMAHUS COIMATBHON 3HAYMMOCTH MHOS3BIYHON KYJIbTYPHI B
Oynymei npodeccCHOHaTbHONH JEATEeIPHOCTH HAa HWHOCTPAHHOM  SI3BIKE, Kak s
COBPEMEHHOTO OOIIECTBa, TAK W JUIsl IMYHOTO MPO(ECCHOHATBLHOTO CTAHOBJICHUS;

° CO3JIaHWE YCJIOBHH JUIsi OCO3HAHUs OOYYaIOIIMMKCS CBOETO MECTa W pOlM B Oymymien
po¢eCCHOHAIBHON JEATEIHHOCTH;

° (GbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  IOCPEACTBOM  MPHOOIICHUS
00y4Jaromuxcsi K WHOSI3BIYHONW KYJIbTYpe M BOBJICYCHHS] B TBOPYECKYIO JAEATEIBHOCTH C
MCIIOJIb30BaHNEM MHOCTPAHHOTO S3BIKA;

L4 Pa3BUTHUC KYJIBTYPbI MCKIIMYHOCTHOT'O HpO(i)CCCI/IOHaJIBHOFO B3aUMOJCHCTBHUS.

3. MECTO JUCHMUIIVIMHBI B YYEBHOM IIJIAHE

VYyeOHass nucuuruiiHa «MHOCTpaHHBIM S3bIK» OTHOCUTCS K JUCIMILIMHAM 00s3aTeNbHOM
yactu Onoka Jlucuunnuuel (Moaynu). M3ydeHue naHHOM AMCUMIIIIMHBL Oa3upyeTcs Ha MaTepuae,
M3yY€HHOM B paMKaxX UIIKOJbHOIO Kypca. JIMCHMIIMHBI, NpU HM3YyYEHHH KOTOPBIX OyayT
UCIOJIb30BATHCS 3HAHMS, YMEHHUS U HAaBBIKH, IPUOOPETEHHBIE B PE3yIbTaTe U3YUEHUS AUCIUITUHBI

«HOCTpaHHBIN A3BIK» - «I[I0ArOTOBKA IO AaHTVIMMCKOMY SI3BIKY».

4. IINTAHUPYEMBIE PE3YJIbBTATBI OBYUEHUS 11O AUCIUIIJIMHE 151
®OPMUPOBAHUA KOMIIETEHIUI OBYUYAIOIIUXCA

Pesynbratel ocBOeHHs 00pa30BaTENbHOM MpOrpaMMbl (KOMIETEHIIMH O0y4aroImuxcs)
YCTaHABIIMBAIOTCS B COOTBETCTBUU C (efepalbHbIM TIOCYAapCTBEHHBIM 00pa30BaTeIbHBIM
CTaHIAapTOM [0  HAMNpaBJICHUIO MOATOTOBKM U  NPOPECCHOHAIbHBIMU  CTaHJApPTaMU,
COOTBETCTBYIOLIUMHU MPO(HECCHOHATBHON JeSITeIbHOCTH BBIITYCKHUKOB, a TAK)KE€ HA OCHOBE aHAJIN3a
TpeboBaHUil paboTonarenel, NpPEIbABISEMBIX K BBITyCKHHKaM. [lnaHupyemble pe3yibTaThl
oOyueHusi Mo NUCUUIUIMHE (3HAHUS, YMEHUsS, HaBBIKM) OOECIEeUMBAIOT JOCTHKEHUE PE3yIbTaTOB
OCBOEHHUSI 00pa3oBaTeNbHOM mporpaMMmbl M (QOPMHUPYIOTCS B COOTBETCTBHM C KapTaMu

KOMIIETEHIMI 00pa30BaTeIbHOM POTPaMMBI.



Hudgp n

HA3BANHE NuaukaTopsl I[InanupyemMble pe3ybTaThl 00yUeHHSs
KOMIIETEHI[HH Mo AUCHUILIHHE
KOMIIETEeHIHMH
3HaTh.
- CHCTEMY U CTPYKTYPY HHOCTPAHHOT'O
SI3BIKA;
- pa3JIUYHBIC ACTIEKTHI A3bIKa: (DOHCTHUCCKHU,
JIEKCUYECKU I, TPAMMATUYECKUH, B T.4.
CTPYKTYpY IMOCTPOCHHMS (Ppa3, MpeIIoKeHHUH,
BBICKa3bIBaHU, 1[EJIOCTHOI'O TEKCTA;
- aJICKBATHBIC SI3BIKOBBIC CPEICTBA JIJIS
peaM3ali OCHOBHBIX PEUEBBIX (DYHKIIMIA,
- COBPEMCHHBIE TEXHUKH U CTIOCOOBI IeJI0BOM
IMUCHbMEHHOW U YCTHOM KOMMYHHKAITUH;
- KPUTEPHH, TIPEIBSABISIEMbIC K 0()OPMIICHHUIO
JICIIOBOM KOPPECIIOH/ICHIINH;
- OCHOBHBIC TPEOOBAHHUS K CO3JIAHUIO
JICIIOBOM MPE3eHTAIUH;
- KyJIbTYpPY, CTHIb XKU3HU, HAIIMOHATBHBII
MEHTAJIUTET HOCHUTENICH A3bIKa JIJIs
PEIOTBPAICHISI HSTIOHMMAHHSI Ha
VK4 MEKIMIYHOCTHOM U ITPO(HECCHOHATLHOM
OBHE;
Cnocoben yp ’ .
- HHOCTPAaHHBIH S3BIK B 00bEME,
OCYIIECCTBIISATh
CTOBVIO HEOOXOIUMOM JTS TTOJTYICHUS WH(DOpMAIAN
A y po(heCCHOHATILHOTO COACPKAHMS U3
KOMMYyHHKAIH .
. VK-4.2. OcvilecTBiser MHTEpHET-UCTOUYHUKOB: DBC
10 B YCTHOH U -4.2.
Cy N oo X ym s | ZNANIUM.COM, HOMKOH, 35C TAY,
MMMCHbMEHHOM JIOBYIO KOMMYHHUKAIUIO B
JICTIOBYIO KOMMYHHKAIHIO B | yE - [pRpooks.
dbopmax Ha YCTHOM ¥ MHUCbMEHHOMN .
YMmern.
TOCy/IapCTBEH (hopMax Ha HHOCTPAHHOM o
- IOHUMATh PeYb HOCUTEIIS/TICH SI3bIKa B
HOM SI3BIKE (p1X) s3BIKE (aX) . .
N YCTHOH M MHUCbMEHHOH (opmax;
Poccuiickoit .
- aJICKBaTHO BOCIIPOMU3BOJIUTH HEOOXOMMBIN
denepanyu u o
Ha0Op KOHCTPYKIIUNA U TEPMUHOB B
WHOCTPAaHHOM . . .
(51X) MOHOJIOTUYECKON U JIUAJIOTUICCKOU PeUu;
- IOHUMAaTh ayTeHTUYHbIC TUChMEHHbBIE
s3bIKe(ax)

TEKCTBI, UCTIONIB3YS Pa3Hble TEXHUKH YTCHUS;
- U3BJIEKaTh HEOOXOAUMYIO HH(OPMALIHIO U3
OPUTHHAILHOTO TEKCTa HA HHOCTPAHHOM
A3bIKE, aHAJIM3UPOBATh, 0000IIATh, JeNaTh
BBIBO/IBI;

- BECTH JICJIOBYIO KOPPECTIOH/IEHIIHIO;

- MIOHUMATh Ha CITyX pe4b HOCUTEIICH SI3bIKa;

- ICTIOJTb30BaTh HH(OPMAIIMOHHO-
KOMMYHHUKATHUBHBIE TEXHOJIOTUH MPH TTOMCKE
Heo0xoIuMoM HH(OpMalMK ¢ TPUMEHEHUEM
OpaysepoB Google, Yandex B mporiecce
peleHusi KOMMYHUKAaTUBHBIX 3a]1a9 Ha
rOCYJapCTBEHHOM U MHOCTPAHHOM SI3bIKaXx.
Baaners:

- HaOOPOM SI3BIKOBBIX CPEJICTB, HEOOXOMMBIX
JUTSL peaTi3alii YCIeITHOW KOMMYHHUKAIIUN B
KOMaH/e;

- HaBbIKaMU pabOTHI CO CIIPABOYHON
JIUTEPATYPOU U CI0OBAPSIMU;




- TEXHUKaMU apryMEHTAllUU BEJICHUS
JMCKYCCUU B YCTHOM M MMUCbMEHHOM BHJIE,
MOJIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTHYECKUMU CPEACTBAMH SI3bIKA;

- TEXHOJIOTUEN CO31aHus JEI0BOM
MPE3eHTAlUY HA HHOCTPAHHOM SI3BIKE;

- HaBbIKaMU (DUKCHPOBAHUS OCHOBHOW UIICH
Y BTOPOCTEIEHHBIX JIeTajel B YCTHOU U
MUCbMEHHOM KOMMYHUKAIUU;

- UHOCTPaHHBIM S3BIKOM B 00BbEME,
HE0OXO0IMMOM JITsI TOTY4YeHUS UH(DOpMauu
U3 3apyO0eKHBIX HCTOUHUKOB.

VK-4.3. OcymecTBisieT
JIETTIOBYI0O KOMMYHUKAIIUIO B
uudpoBoii cpene, IPUMEHSS

B TOM YHCJIE€ CPEJICTBA
BUACOKOH(PEPECHIICBA3H U

KOJIJIEKTUBHOM CETEBOM

paboTsl

3HaTh!

- CTWJIb JIETIOBOTO OOIIEHHMSI, OCHOBBI
myOIMYHOM pedn, TOATOTOBKU MPEe3eHTALUMH,
B T.4. ¢ nmomomisio [1IT: PowerPoint, Google
Slides; mpaBuna odopmieHus 1eI0BOK
HePEenuCKH, B T.4. ¢ moMomipio: Grammarly,
Beewriter.

Ymern:

- ACII0JIb30BaTh MHOCTPAHHBIN S3bIK B
MEKITHYHOCTHOM OOIIEHUH U
pohecCUOHATBbHON NeSTeNbHOCTH, B T.U. C
IpUMEHEHHUEM TIATPOPM ISl IPOBEACHUS
BUJICOKOH(EepEeHINi1 U OpraHu3aun
coBMecTHOM pabotel Google Meet, Microsoft
Teams, Zoom, fAngexc TenemocT.

Biaapern:

- HaBbIKaMH paboThl B GOOgle-nokymeHTax
JUTs1 oOOMeHa PO eCCUOHATBHON
uH(pOopMaIieil Ha UHOCTPAHHOM SI3BIKE;
HaBBIKAMU TIEpEBOJIa TEKCTOB, B T.4. C
MIOMOIIbIO OHJTaitH-croBapeii: English

English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u np.




5. CTPYKTYPA U OFBEM JUCIUIIJIMHBbI

Cemectp uzyuenus: 1

Buabl yueOHoii padboThl

IMpomeiky
KonrTaktHas padora CamocrosiTesibHast padoTa TO1HasA Dopmbi
Pazjen B 4yacax aTTecTanu ®opmupyem
’ Iloxpasnen, Tema ( ) TeKyIIero pMupy
MOAYJIb f1 B Hacax ble KOMIIe
KOHTPOJIA
IIpakTnyec B yacax (¢opMbI opranuzaunuu TEeHLIHHU
Jlexknun KHe KCP CaMoOCTOSITeIbHON PadoThl
3aHATHA
Tema 1.1. Globalization . -
IToBTOpEHME MPONAEHHOTO o
(mpakTUKyM) YcrHbII
marepuaa, moJroToBKa VK-4.2
orpoc, -
WHIMBUIYAJILHOTO BOKaOyIIsipa
Kynomypno-meopueckoe - 14 - 6 9 9 IMCbMEHHBIE VK-4.3
1o MpoiiieHHoH TeMe, paboTa e
gocnumanue: . . JIOMAaIITHUE
CO CIIPAaBOYHOM JIUTEPATYpOl U
COYUANbHASL 3HAYUMOCTID 3aJaHusA
< clIoBapemM
UHOA3bLIYHOU KYIbIYPbl
Tema 1.2. Brands . VYcTHBIi ompoc,
IToBTOpPEHME NPONIEHHOTO
(mpakTUKyM) MATEPHATA, TOTOTOBKA IHCbMEHHBIC VK-4.2
Pazpen 1. Kynbmyprno-meopueckoe HHEHBH; aJ'ILI;OFO BOKABVIIDA JOMalIHKe '
Global socnumanue: - 14 - 6 ot . YIUIp 3ajaHns YK-4.3.
Market 10 TIPOMJICHHOM Teme, paboTa
MEJHCKYIbMYpHOe . .
CO CIPAaBOYHOM JIUTEPATYPOU U
npogeccuonanvroe
- CJIOBapeM
g3aumooeticmeue
IToBTOpEHME MPONHAEHHOTO VYernslii onpoc,
MaTepuaa, MoAroToBKa IUCBMEHHBIC VK-4.2
Tema 1.3. Advertising 14 6 WHIMBUYaIbHOTO BOKaOyIspa AoMallHue VK-4.3
(TIpakTHKYM) 0 MPOHICHHOW TeMe, paboTa 3anaHns h
CO CIIPaBOYHOM JIUTEPATypOHN U
clIoBapeM




Tewma 2.1. Employment

(MpaKTUKyM) [ToBTOpEHHE MPOICHHOTO YcrHbli onpoc,
Kyromyprno-meopueckoe Marepuasa, MoJAroToBKa MHCbMCHHBIC VK-4.2
gocnumanue: 14 6 UH/IMBHYaJIbHOTO BOKaOyIspa AOMAIIHHC VK-43
OCO3HAaNUe c80e20 Mecma 10 TIPOMJICHHOM Teme, paboTa ajaHui o
u ponu 8 6yoyuetl CO CIIPaBOYHOM JUTEPATYPOU U
npogheccuoHanbHoll clIoBapeM
oesmenbHoCmu
[ToBTOpEHME MPOHIEHHOTO
Marepuaa, MmoJIroToBKa Yerublit onpoc, | yK-4.2
Tema 2.2. Trade VHIMBUyaJIbHOTO BOKabyspa TCHMCEHHBIC
12 6 = o JIOMAllIHUE VK-4.3.
(mpakTUKyM) 110 MPOHIeHHO! Teme, paboTa
M o 3aJlaHus
CO CIIPaBOYHOM JIUTEPATYPOH U
Pazgen 2. p patyp
; cJIoBapemM
Business
ization | Tema 2.3. Organization .
organization & [ToBTOpEHME MPOHIEHHOTO YV CTHBIH OOPOC
(npaxTHKy™) Marepuana, ImoaroToBkKa n VK-4.2
Ryaemypno-meopueckoe I/IHI[I/IBI/I; aJ'ILI;OFO BOKaOyigapa N .
OMAalIHHuE
gocnumanue: 12 6 vy N YIAp A VK-4.3.
0 TIPOMJICHHOM Teme, paboTa 3a1aHUS
MEHCKYbIMYPHOE . .
CO CIIPaBOYHOM JTUTEPATypOH U
npogheccuonanbHoe
. cJIoBapeM
gzaumooeticmeue
IToBTOpEHME MPONAEHHOTO .
YcTHBIH ompoc,
MaTepuaia, oAroToBKa YK-4.2
Tema 2.4. Mone MHIUBUIYAILHOTO BOKaOyIIpa HHCBMEHHBIC
o y 12 6 ALyaJIbHO YIAp JIOMaIIHHe VK-4.3.
(TIpaKTUKYM) 0 TIPOMJICHHOM Teme, paboTa 33(AHHA
CO CIIPaBOYHOM JTUTEPATypOl U
cJIoBapeM
IToaroroBka k
IPOMEKYTOUHON aTTECTAIlNH B
3auer - 6 p yT N - -
dbopMe UHANBUAYAILHON
MIpe3eHTAINH
92 48 -
HTroro

144




Cemectp uzyuenus: 2

Buabl yueOHo# padoThI

KonTakTHast padora (B Tpomexy ) @
Paznen, - aacax) CamocrosiTesbHast padora TOYHASA OpMBI opMHupyeM
MOJLYJIb oapasieti, TeMa arrecranus B | TeKyuero ble
paxkTn (opMbI oprannzanuu yacax KOHTPOJ# | KOMIECTCHIINH
Jlexnu B .
" yecKue KCP qacax CaMOCTOSATEIbHOU
3aHATHS padoThI
Tema 3.1. Ethics in IT ) IToBTOpEHUE MPONHAEHHOTO ) VY cTHBIH
sphere (pakTuKym) Marepuana, oAroToBKa ompoc,
Kynemypno-meopueckoe MHMBH1yaJIbHOTO MUCbMEHHbBIE VK-4.2
socnumanue: - 10 4 BOKaOyJIsipa 1o JIOMAaIITHUE VK-4.3.
MENCKYIbMYPHOE npoieHHON Teme, paboTa 3a/1aHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmaue JUTEPATYpPOU U CIIOBApEM
[ToBTOpEHME MPONIEHHOTO
Marepuana, moAroToBKa Ve ompoc YK-4.2
)
Paznen 3. Tema 3.2. Change in IT - 10 4 HHHHBIgﬂyaHBHOFO [IMCEMEHHEIE YK-4.3.
Strategy in  [sphere (mpakTukym) , BOKAbYIIAPa O JOMaIlIHHe
IT sphere MIPOMICHHON TeMe, Iza60Ta S —
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM
Tema 3.3. Strategy in IT - -
sphere (mpakTukym) [ToBTOpEHME TPONAEHHOTO
Kyromyprno-meopueckoe Marepualia, IIoAroToBKa YceTHBI ompoc, VK-4.2
socnumanue. 0Co3Harnue WHANBUAYAJIIbHOTO MMACbMEHHBIE
6020 Mecma u poJiu 8 - 10 4 BOKa6yn${pa 110 JOMalIHue YK-4.3.
6yoywet poiIeHHON Teme, paboTa 3a1aHUs
npogheccuonanbHol CO CIIPaBOYHOM
0eﬂmeﬂbyocmu JIPITepaTypOfI nu CHOBapeM




Tema 4.1. Cultures

[ToBTOpEHME TPOIACHHOTO
MaTepuaia, oAroToBKa

(mpakTUKyM)
MHIUBUAYAIBHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa 1mo
gocnumanue: . >
npoieHHON Teme, paboTa
COYUANBHAS 3HAYUMOCb <
. CO CIIPaBOYHOM
UHOA3LIYHOU KYbMYpPbl .
JUTEPATypOil U CIOBapEM
Tema 4.2. Leadership [ToBTOpeHue npoiAeHHOTO
(mpakTUKyM) Marepuana, oAroToBKa
Kynomypno-meopueckoe WHIUBUIYAIbHOTO
Pasnen 4-_ socnumanue: 10 BOKaOyJIsipa 1o
Leadership | yeackynomypnoe npoiiieHHO TeMe, paboTa
npogeccuonanvroe CO CIIPAaBOYHOM
g3aumooeticmaue JTUTEPATypO U CIOBapEM
IToBTOpEHME TTPOKIEHHOTO
Marepuaa, MoAroToBKa
" WHIUBUIYAIbHOTO
Tewma 4.3. Competition FIHBHIY
10 BOKaOyJsipa 1mo
(TpakTUKyM) . z
npoieHHON Teme, paboTa
CO CIIPaBOYHOM
JTUTEPATypPOi U CIOBapEM
[ToBTOpEHME TPONAEHHOTO
Marepuaa, MoAroToBKa
. WHIUBUIYAIEHOTO
Tema 5.1. Innovations In AHBIILY
10 BOKaOyJsipa mo
IT sphere (mpakTukym) . >
poiIeHHON Teme, paboTa
CO CIIPaBOYHOM
Paszen 5. JTUTEPATypPOH U CIOBApEM
Business Tema 5.2. Business and - .
vision environment (MPaKTUKYM) OBTOPCHHUE TIPOUZICHHOTO
KylbmypHO-meopueckoe MaTepuana, MoAroToBKa
gocnumanue. 0Co3HaHue MHAMBUIyaTBHOTO
10 BOKaOyJIsipa 1o

c80€20 Mecma u poi 8
oyoyweti
npogheccuonanbHoll
oesimenbHoCmu

MPOICHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIOBapeM

YcTHBIN ompoc,
MIACEMEHHBIE
JIOMaIlTHUE
3aaHus

YcTHBIM ompoc,
INMHUCHbMCHHBIC
JIOMaITHUE
3aJaHus

YcTHBIN ompoc,
MUCbMEHHBIE
JIOMaIlTHUE
3alaHus

YcTHBI ompoc,
IMHUCHbMCHHBIC
JIOMalIllHKE
3aJlaHus

YcTHbBIM
ompoc,
MMMCbMEHHBIC
JOMaIlIHHE
3aJIaHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




[ToBTOpEHME TPONAECHHOTO

MaTepuaia, MoAroToBKa YeTHbIi
I/IHI,)HI/IBI/II’[ aIILHOTO orpoc, vK-4.2
Tema 5.3. Franchising Y MMUCbMECHHBIC VK-4.3
10 4 BOKaOyJsipa 1mo 9.
(mpakTUKyM) . 5 JIOMaIIHUE
npoieHHON Teme, paboTa
< 3a/laHus
CO CITPaBOYHOM
JUTEPaTypOil U CIOBapeM
Tewma 5.4. Business TToBTOPEHHIE HPOHICHHOrO YcTHbIi
communication MaTepHaHa HI; A ompoc,
(mpakTUKyM) P >, IO MUCbMEHHbBIE YK-4.2
WHIABUIYAIEHOTO
Kynemypro-meopueckoe JIOMAITHUE VK-4.3
10 2 BOKaOyJsipa mo 9.
GOCRUMATIE. IPOMIEHHOM TeMe, paboTa Janar,
MEXNCKYIbMYPHOE p co ol aBOHH’OEI BBITIOJTHCHHE
npogeccuonanvroe —— l;ﬁ L CTOBADEM KOHTPOJIbHBIX
g3aumooeticmeue patyp P 3aJlaHui
[Toxroroska k
MIPOMEKYTOUHON
aTTecranuu B hopme
o HHIWBUIYAJILHOU
3ayeT Cc OLEHKOI - 2 Y - -
pe3eHTalHH,
BBITIOJTHCHUE
KOHTPOJbHBIX 3a/1aHUN
100 40 -

Hroro
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Cemectp uzyuenus: 3

Buabl yueOHoii padboThl

dopmupye
KonraktHasi pa6ora IIpome:xy DopMbI pPMHpY
Pa3nean, CamocrosiTesbHast padoTa MbIe
MMoapa3znen, Tema (B yacax) TOYHAA TeKy1Iero
MOAYJIb KOMIIeTEH
Jlexuu |IIpakTnyeckn| KCP B (opMbI opranuzanuu | aTTeCTalld |  KOHTPOJIA -
)/ € 3aHATHA Jacax CaMOCTOSITEJILHOM # B Hacax
[ToBTOpEHME TPOIAECHHOTO -
MaTepualia, NOArOTOBKA VYcrHblit
WHIUBUIYAIbHOTO orpoc YK-4.2
Tema 6.1. The nature of AHBIILY poc,
- 6 - 2 BOKaOyJsipa 1o NUCbMEHHBIC
management (IIPaKTUKYM) . z YK-4.3.
npoieHHON Teme, paboTa JIOMaIllHHE
CO CIIPaBOYHOM 3aJaHus
JIUTEPATYpPOU U CIIOBAPEM
Tewma 6.2. Management IToBTOpEHME TTPOKIEHHOTO -
Styles (mpakTukym) Marepuala, moJroToBKa YcTHBII onpoc,
Kyrnomypno-meopueckoe WHAWBUIYAIIbHOTO MMMCbMEHHbBIC YK-4.2
socnumanue: - 6 - 2 BOKaOyJIsipa 1o AOMaIHHE VK-4.3.
MEAHCKYIbMYPHOEe npoiineHHo# Teme, pabota 3ananus
p 6 npogeccuonanvroe CO CIIPaBOYHOM
asfiell b. 83aumooeticmaue JUTEPATYpPOU U CIIOBAPEM
Insights Into o —
g OBTOPEHHUE MTPONTEHHOTO -
Management |Tema 6.3. Team Building MaTepI/Iana nlz)z[r);TOBKa v 5
(IIpaKTHKYM) Y ) CTHBIN ompoc,
WHIMBUTYATEHOTO MMUCHbMEHHBIE VK-4.2
Kynomypno-meopueckoe
- 6 - 1 BOKaOyJIspa 1o JOMAIITHUE VK-43
gocnumanue: . Z -4.9.
MpOIeHHON TeMe, paboTa 3a/1aHus
COYUATIbHAS 3HAYUMOCTIb .
. CO CIIPaBOYHOMU
UHOA3LIYHOU K)IbIMYPbl .
JUTEPaTypoOl U CIOBapeM
[ToBTOpEHME MPONIEHHOTO -
Marepuana, moAroToBKa VcTHIi onpoc,
D WHIUBUTYaJIbHOTO [HChbMEHHBIC YK-4.2
Tema 6.4. Risk in IT sphere AHBILY
- 6 - 1 BOKaOyJIsIpa 1o JOMaIlHHE VK-4.3
(mpaKkTUKyM) . Z 4.0,
MPOMICHHON TeMe, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATYpPOU U CIOBapeM




Tema 6.5. Crisis
management (IIPaKTUKYM)

[ToBTOpEHUE IPONIEHHOTO
MaTepuaia, MoAroToBKa
VHIUBUAYaJILHOTO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTta
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeEM

Pazgen 7.
Communicati
onin
Business

Tema 7.1. Communication
(mpakTUKyM)
Kynomyprno-meopueckoe
socnumanue:

COYUANbHASL 3HAYUMOCTb
UHOA3ZLIYHOU KYIbIMYPbl

[ToBTOpEHNE IPONIEHHOTO
marepuaa, MoJAroToBKa
MHUBUAYaJILHOTO
BOKaOyJIsipa mo
IIPONJICHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOM U CIOBapEM

Tema 7.2. E-commerce
(pakTUKyM)

[ToBTOpEHME MPOHIEHHOTO
MaTepuaia, oAroToBKa
MHAUBUAYaAJIbHOTO
BOKaOyJsipa 1o
MpoIeHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM

Tema 7.3. Customer service
(pakTUKyM)
Kynomypno-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanvroe
g3aumooelicmeaue

[ToBTOpEHME PONIEHHOTO
MaTepuaia, oAroToBKa
MHUBUAYaJIbHOTO
BOKaOyJIspa 1o
MpOWIEHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM

Tema 7.4. Writing report
(TpaKkTUKyM)

[ToBTOpEHME MPONIEHHOTO
MaTepuaia, oAroToBKa
WH/IMBUYaJIbHOTO
BOKaOyJIsipa 1o
MPOMICHHON TeMe, paboTa

YcTHBIM ompoc,
MHUCbMEHHBIE
JIOMAaITHIe
3aJIaHus

YcTHBI onpoc,
IIMCbMCHHBIC
JIOMaIlIHue
3aJaHus

YcTHBI onpoc,
MUCHbMEHHBIE
JIOMalIH1e
3alaHus

VYceTHsIH ompoc,
IINCBbMCHHBIC
JIOMaITHue
3aJlaHus

VYceTHsIH ompoc,
IIMCbMECHHBIC
JIOMAIIIHUE
3aJlaHus

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Pasznexn 8.
Global
Companies

Tema 8.1. Globalization and

[ToBTOpEHME TPOIAECHHOTO

Global Marketing Marcpuajia, moAroToBKa VY CTHBIN orpoc, YK-4.2
(TpaKkTUKyM) WHIUBHIyaJIbHOTO NHChbMEHHBIC YK-4.3.
Kynomypno-meopueckoe BOKaOyJIsipa 1o JOMAIIHUE
socnumanue: npoieHHON Teme, paboTa 3a7anus
COYUANbHAS 3HAYUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOLL K)TIbINYPbl JUTEPATypOi U CIOBapeM
IToBTOpEHUE IPONIEHHOTO
MaTepuaia, MoAroToBKa Y CTHBII onpoc, VK-4.2
Tema 8.2. Coca Cola WHIUBU1yaJIbHOTO NHCHMEHHBIC VK43,
Company (IpakTUKyM) . BOKa6Y fUipa To AOMALIHHE
IIPONJICHHON Teme, paboTa 3aaHus
CO CIIPaBOYHOM
JIUTEPATYPOM U CIOBapEM
Tema 8.3. Success in IT [ToBTOpEHME MPOIiIECHHOTO
sphere (mpakTHKyM) Marepuana, moAroToBKa Y CTHBIIT ompoc,
Kyiomypno-meopueckoe WHIUBHIyaIbHOTO MHCHhMEHHBIC YK-4.2
gocnumanue: BOKaOyIIsIpa o JlOMAIHAE YK-4.3.
MedAHCKYIbMYPHOe MpoIeHHON TeMe, paboTa 3ajanus
npogeccuonanvroe CO CIIPaBOYHOMU
g3aumooeticmaue JUTEPATYpPOU U CIOBAPEM
[ToBTOpEHME PONIEHHOTO
Mmarte€pualia, moJAroToBKa VY CTHBIN o11poc,
Tema 8.4. General Motors UHIMBUIYaILHOTO IUCEMEHHBIE VK-4.2
Company (mpaxTiKyM) ) Boxa6ynﬁpa o JOMAIIHHAE YK-4.3.
MpOIeHHON TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM
[ToBTOpEHME MPONIEHHOTO YcerHbII
Marepuana, moAroToBKa orpoc,
. WHIMBUTYATEHOTO MMUCHbMEHHBIE YK-4.2
Tema 8.5. Failures YK-4.3.
BOKaOyJIsipa 1o JOMalIHUe
(TpaKkTUKyM) . ¢
npoieHHON Teme, paboTa 3ajaHus

CO CIIPaBOYHOM
JIUTEPATYpPOU U CIOBapeM




[ToBTOpEHUE IPONIEHHOTO
MaTepuaia, oAroToBKa

YcTHBIM ompoc,

. WH/IUBUYaJIbHOTO [UCHLMEHHBIE YK-4.2
Tema 8.6. Microsoft VK-4.3.
Company (IpakTUKyM) 4 . . BOKa6¥ ipa Ho S
poHIeHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeEM
[ToBTOpEHUE MPOITIEHHOTO
MaTepualia, HOArOTOBKA YcTHBII ompoc, 3}%’25
. WHIUBUAYAIBHOTO MHCbMEHHBIC e
Tewma 8.7. Virgin Group
Company (IpakTUKyM) 4 ! . BOKa6¥ 7Apa 1o poMane
npoieHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEPATypO U CIOBapEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME MPOIiIEHHOTO
(MpakTHKyM) Marepuaa, IoAroToBKa Yernsiii onpoe, | YK-4.2
Kynemypno-meopueckoe WH/IUBHYaJTbHOTO mucemennsre | YK-4.3.
80CHUMAHUE. OCO3HAHUE 4 1 BOKaOyJsipa 1mo JOMaIlIHHE
ceoe2o0 mecma u poau 8 HpOfII[eHHofI TeMe, pa60Ta 3aJaHusA
oyoyweii CO CIIPaBOYHOM
npogeccuonanvro JTUTEPATypO U CIOBapeM
oesimenbHOCmu
IloaroroBka x
IIPOMEKYTOUHOU
3auer - 1 aTTecTanuu B hopme - -
VHJIUBUYAJIBHON
MPE3CHTAIUN
84 20 -
Hroro
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Cemectp uzyuenus: 4

Buabl yuedHoii padoThI IIpomeiy
TOYHaS
Konrakruasn pagora CamocTosiTe/IbHas padoTa AprecTatt| - ®opmbt (D(;E::::py
Pasnesn, MoayIb Ioapasae, Tema (B yacax) P usi B TeKylIero
gacax KOHTpOIS KOMIIETEeH
UM
Jlek | IIpakTueckn KCP | © yacax ¢opmbi opraﬂnaauzm
u e 3aHATHUA CaMOCTOATC/IbHOU
Tema 9.1. Computers — friend IToBTOpEHUE MPONHAEHHOTO -
or foe? (mpakTuKym) MaTepuala, MoJAroToBKa YcrHbIi YK-4.2
Kyiemypro-meopueckoe WHUBH]1yaJIbHOTO o1poc, VK-4.3.
gocnumanue: - 10 - 4 BOKaOyJIsipa 1o [IMCbMEHHBIE
MENHCKYTIbMYPHOE NpOWICHHOU Teme, paboTa OVENIE I
npogeccuonanvroe CO CTIIPaBOYHOMU 3aJaHHS
83aumooelicmaue JUTEPATYPOH U CIOBapeM
[ToBTOpEHME MPONIEHHOTO - VYerHbIit
. MaTepuaia, oAroToBKa ompoc, YK-4.2
gaenhizsgéﬁglfrmnil;ﬁ)r (video) ) 10 i 4 HMHINBHYaIbHOT'O TIMCEMEHHBIC | YK-4.3,
BOKaOyJIsipa 1o AOMArIHHE
IpoiiIeHHO# TeMe, paboTa 3a/1aHuA
Pa3)1_en 9 IToBTOpEHME IPONIEHHOTO - VeTHbI
English n- Marepuaa, MoJAroToBKa ompoc, YK-4.2
Communications Tema 9.3. Computer 10 4 WHIUBUIYAIbHOTO mucemennsie | YK-4.3.
Systems architecture (IpakTUKyM) ) i BOKaOyJsipa 1o JIOMAIITHUe
HpoieHHOH TeMe, paboTa 3aJaHus
CO CIIPaBOYHOM
- VeIl
Tema 9.4. System computer OHpOC, YK-4.2
software (MpaxTHKyM) - 10 - 4 - IUCBMEHHBIE | VK-4.3.
JAOMAalIHHUEC
3aJIaHus
- VeIl
Tema 9.5. Operating systems omnpoc, YK-4.2
(IpaKTHKYM) - 10 - 4 - IUCBMEHHBIE | VK-4.3.
JOMAIIHUAE

3aaHUs




[ToBTOpEHUE MPOIIIEHHOTO YV CTHBII
Marepuaa, MoAroToBKa ompoc, YK-4.2
Tema 9.6. Multimedia 10 UHMBUIYaILHOTO muceMmennsle | YK-4.3.
(TpaKkTUKyM) BOKaOyJIsipa 1mo JOMaITHHE
MPOMICHHON TeMe, paboTa 3a7aHus
CO CIIPaBOYHOM
Tema 9.7. Computers and work [ToBTOpEHUE MPOIIIEHHOTO .
(IpaKTUKyM) MaTepuaia, MoAroTOBKa Y CTHBIA YK-4.2
Kynemyprno-mseopueckoe VHUBHIYaJIbHOTO ompoc, VK-4.3.
IIMCbMCHHBIC
gocnumaHue. 0Co3HaHue 10 BOKaOyJIsipa 1o
. z 5 JIOMaIlIHue
c60e20 Mecma u poau 6 ) NpofifeHHoii Teme, pabora sanaHus
0yoywetli npogheccuonanbHoll CO CIIPAaBOYHOM
desamenvbHoCmu JUTEPATypO U CIOBapEM
[ToBTOpPEHHUE MPONIEHHOTO .
VYcrHbli
MaTepuaia, MoAroToBKa
HHIWBAOYAILHOTO onpoc,
Tema 9.8. Teleworking mucemennsle | YK-4.2
10 BOKaOyJsipa 1o
(HpaKTI/IKYM) o z 6 JOMAIIHHUEC YK-43
NpofifeHHoi Teme, pabora _—.
CO CIIPAaBOYHOI
JUTEPATYpPOU U CIOBAPEM
IToBTOpEHME IPONIEHHOTO .
MaTepuaia, MoAroToBKa YeTHBIH VK-4.2
WHIWBUJIYAJIbHOTO onpoc, VK-4.3
Tema 9.9. Networks Y MUCHMEHHBIE e
8 BOKaOyJIsIpa 1mo
(HpaKTI/IKyM) o z 6 JAOMaAIIHUE
NpoliZIeHHOH TeMe, paboTa .-
CO CIIPaBOYHOM
JUTEPaTypOu U CIIOBapeEM
YcrHbli
Tema 9.10. The Internet 3 ompoc, YK-4.2
(pakTUKyM) [IMCBMCHHBIC | YK -4.3,

JOMalIHHEC




Tema 10.1. The Future of IT

[ToBTOpEHME TPONAECHHOTO

YcrHbIN

ompoc,
(IpaKTHKYM) MaTepuaia, moaAroToBKa IUCBMEHHBIE | VK-4.2
Kynemypno-meopueckoe MHIUBUAYAIBHOTO
Paszien 10. The |- 220P 2 JIBHLILY JOMAMIHKE | YK 43,
Future of IT 8OCHUMAHUe: 0CoO3HaAHUe - 8 - 2 BOKaOyJsipa 1mo 3a1aHus,
c60e20 mecma u poiu 6 IPOHJEHHOH TeMe, paboTa BBIIIOJTHEHHE
0yoyuetl npogheccuorHanbHol CO CIIPaBOYHOM KOHTPOJIBHBIX
oesamenbHoCmu JUTEPATypPOU U CIIOBAPEM sanaHnu
IloaroroBska k
IIPOMEKYTOUHON
aTTectanuu B hopMe 36
JK3aMeH - - - - . bop - -
IPYIIIOBOM NIPE3CHTAIINH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 33JIaHUI
Hroro - 104 4 36 - 36
180
- | 380 | 16 | 144 - 36
Bcero




6. COAEP’ KAHUE JTUCHUITJIMHBI

Paznea 1. Global Market

Tema 1.1. Globalization

OO6yuaromuecs wu3y4aroT TeMy [mobanmuzamus. CrmocoObl M METOJbI, MPUBOJIANINE K
I'mobamm3anuu. M3yvaror jekcuky mo Teme. I[lonoKuTeabHble M OTPHUIATEIBHBIC I10CISICTBUS
nporecca rinobanu3anuu. M3ydarT TepMUHOIOTHIO TPOBEACHUS TeIe()OHHBIX MEPETOBOPOB, B TOM

YHCJIE C UCIIOJIb30BAaHUEM IIU(PPOBBIX CEPBHUCOB.

Kynomypno-meopueckoe socnumanue: noHumauue cOYUANbHOU 3HAYUMOCMU UHOSAZBIYHOU
KYIbMYpbl NPOUCX0OUM Y 00YUAIOWUXCA NOCPEOCE8OM AHANU3A U OAlbHelule20 00CYHCOeHUs Ha
UHOCMPAHHOM A3bIKE MeMbl 2100anu3ayuu, ee 3aKOHO8, a MAaKice OCODEHHOCU 6edeHusl
MeANCOYHAPOOHBIX NePe2o8opos.

Tema 1.2. Brands

OOyyaroruecs: 3HaKOMSATCSI C TEMOH Ha npuMepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxnaT npoOaeMbl, CBA3aHHBIE C MUPATCTBOM U IyTU UX peuieHus. M3ydeHne TepMUHOIOTUH,
HEOOXOIMMOM JIJIsl TPOBEICHHUS JICTIOBBIX TIEPETOBOPOB U COOpaHUI MEKAYHAPOAHOTO YPOBHSL.

Kynomypno-meopueckoe _gocnumanue: nowumanue 0COOEHHOCMEN  MeNCKYIbMYPHO20
npogheccuonanbHo20 83aumMo0eucmaus nPoUCXooum y o0yuauuxcs nocpeoCmeom KOMMYHUKAYUU
HA UHOCMPAHHOM A3bIKe C Yenblo 00CYHCOeHUs NpoOaeM, CEA3AHHBIX C UMEHAMU PAOa 2100ANbHbIX
KOMNAHUU, U nymeu ux peuleHusl.

Tema 1.3. Advertising

OOyuaromuyecs 3HaKOMSTCS C Pa3JIMYHBIMU BUAAMU PEKJIaMbl, METOJaMHU PEKIaMHpPOBaHUSI.
Vuyarcs, Kak NpaBUIbHO MPOBOAMTH PEKIAMHYIO KammaHuio. M3ydaroT (pasbl, HEOOXOAUMBIE IS

MMOCTPOCHUA YCHCMHOﬁ MMpEe3CHTAlNU. I/IHI[I/IBI/I,Z[yaJ'IBHa}I MMpEe3CHTalus 110 TCMCE.

Paznen 2. Business Organization

Tema 2.1. Employment

O6y‘{aIOIJ_II/IeC$I HU3Yy4aroT Hanbosee Ba)KHBIE (I)aKTOpLI, HeO6XOI[I/IMBIC AJId TOJIYYCHUA
pa6OTLI. I/I3yqa10T CII0COOBI YCIICHIHOTO MPOXOXKIACHUSA W IPOBCACHHUA CO6€CCI{0BaHI/I}I. I/I3yqa}0T
TEPMHHOJIOTHUIO, HGO6XO}11/IMYIO AJI1 IpOBCACHUSA COBeHIaHPII)'I BHYTPU KOMIIAHUH. BI/IJII)I PE3OME.
OOyuarommecs y4aTcsi COCTaBIISITh Pe3IOME.

Kynomypno-meopueckoe gocnumanue: oco3nanue ceoeco Mmecma u poau 8 Oyoywell
npogheccUoOHANbHOU  0essMeNbHOCMU  OCYUeCMBIsiemcs Nnymem aHaIu3a o0coOeHHOCmel HNOUCKa
pabomwi, 8edeHUs nepe208opo8 HA UHOCMPAHHOM 5A3bIKe, NPOBEOeHUsl COBEUJAHULL.

Tema 2.2. Trade

OOyuaromuecs 3HAKOMSTCS C Pa3IMYHBIMU BUAAMH TOpropid. M3yudaioT ocoOGeHHOCTH
BHEIIHE UM BHYTpEHHEH TOpProBiu. 3HAKOMSTCS C MpaBHwiaMud OQOPMIICHUS aKKpEeIUTHBA.

COBepH_IGHCTBYIOT HaBbBIKW BCACHUA NCPCTOBOPOB, U3YHAIOT PA3JIUYHBIC IMPUCMBI I JOCTUKCHHUA



Hanbomee 3(QeKTHBHOrO pe3yabTara, B TOM YHCIE C MmomoIipio Zoom, Google-mokymMeHTOB,
Yandex- OKyMEHTOB, 3JICKTPOHHBIX OUOJIHOTEK.

Tema 2.3. Organization

OOyuaromuecs 3HAKOMSTCS C BHUJAMU KOMMaHWid. M3ydaloT mpuemsl, CrHocOOCTBYIOLIUE
CO3aHMIO OJIaronpusATHON padodeil cpenpl. 3HAKOMSTCS C MpaBWIAMHU M CTPYKTypaMu OOIIEHUS B

cdepe OuzHeca.

Kynemypno-meopueckoe  socnumanue:  Gopmuposanue  NOHUMAHUS — OCODEHHOCmel
MEJNCKYIbMYPHO2O NPOPECCUOHATLHO20  83AUMOOCUCMBUS  NPOUCXOOUM  NOCPEOCBOM  AHAIU3A
PA3IUYHBIX MUNOE KOMNAHUL, O0CODEHHOCMEl GblCMpPAUsanus Npasul U CMpPYKmMypbl 0en08020
obwenust 8 npogeccuonanvbroll cgepe.

Tema 2.4. Money

3HaKOMCTBO C (1)I/IH8.HCOBLIMI/I OTHOIICHMUAMH B ODKOHOMHUKEC N HUX l"pa(bI/IIIGCKI/IM OTPAXKCHHUCM.

O6y‘leHI/IC COCTaBJICHHIO U HAIITMCAHHUIO OTUYCTOB.

Paznen 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C 3TUKOH B cdepe OuzHeca U MHPOPMAIMOHHBIX TEXHOJOTUN M PazsTUYHBIMU
HOpMamu JTtHKeTa. OOCYX)ACHHE MPoOIeM Koppyniuu U 00pbObl ¢ Hell. OOydarommecs H3y4aroT
TEPMHHOJIOTUIO 110 I[ﬂHHOfI TEME, I HAXO0XACHUS BBIX0OJa U3 CIIOKHBIX DKOHOMHNYCCKUX CI/ITyaHHﬁ.

Kynemypno-meopueckoe socnumanue: MENCKYIbIMYPHOE npogheccuonanvHoe
83aumooeticmaue Npoucxooum 6 CO3HaAHuU odyuarwuxcs 01a200aps awaiusy u OdalbHeuuiemy
00CcydHCOeHUI0 MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUs, SKOHOMUYECKAs cumyayus u cnocoowl ee
VAYUUeHUs.

Tema 3.2. Change in IT sphere

OOyuaromiyecs: y4arcsi BbIpakaTh CBOM MBICIIHU 110 TeMe U3MeHeHus. O0CyX1atoT, HACKOJIBKO
4acTO U3MEHEHMs KacaroTcs cepbl HHPOPMAMOHHBIX TexHoJorui. Kak B moBceHEBHOM *U3HH,
Tak U B cepe OU3HECAa U B cUcTeMe MH(POPMAIIMOHHBIX TEXHOJIOTUN. YyaTcs MpaBUiIaM HalMCaHUs
orueToB. COBEpPLIEHCTBYIOT HaBBIKM IIPOBEJIEHUS COBEIIAHMM IO TeMaM, KacaroUIuMCs
UH(POPMALIMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OObyuaromuecs 3HaKOMSTCS ¢ TepMUHOM «CTpaTerus» B 1eJoM. M3y4yaroT BUABI CTpaTeruii u
TaKTHUK, HEOOXOIMMBIX JJIsl JOCTUKEHHUSI, TOCTaBIEHHOM 1ieu. M3ydaroT pa3nudusi Mexay TEpMUHOM
CTpaTeTusi M TaKTHUKA; MPOCLUPYIOT CBOM 3HaHUS Ha cdepy HHYOPMAITMOHHBIX TEXHOJOTHH.
PasButre ymMeHUl U HaBBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe 6ocnumanue: ocosnaunue ceoeco mecma u poau 6 Oyoyujerl
npogeccuonanvHoll deamenbHoCmu Gopmupyemcs y o6yuaromuxcs vepe3 NOHUManue u paziudeHue
HOHAMULU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUA 6 OMHOUWEeHUU NpoheccuoHanvHol cgepbi
0essmenbHOCMU, OCOSHAHUIO CILOXCHOCIU NPOYECca NPUHAMUS peueHUl.




Paznen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KYJIbTYPaMH Pa3HbIX CTPaH, IOBEICHUEM JIIOJCH, X TPAIUIUSIMUA U OOBIYasMHU.
Or1eHKa ¥ aHAJIN3 UX BIUSHUS Ha BeIeHHE On3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMU BEAEHHS OU3HECa
C BOCTOYHBIMH JICIOBBIMU MMapTHEpaMu. Pa3paboTka COOCTBEHHBIX CTpAaTEruii B TaHHOM cdepe.

Kynomypno-meopueckoe 6ocnumanue: coyuanrbHas 3HAYUMOCMb UHOAZLIYHOU KYIbMYpbl
Gdopmupyemcs 6 coznanuu obdyuarowecocs 01azo0aps aHaiuzy u OdivHelulemy 00CYIHCOEeHUIO
ocobeHHoCmell KyIbmyp PA3HbIX CMPAH, UX pasiudull U NONbImKe CaAMOCMOAMeNbHO pazpabomams
€801 cmpamezuio 8edeHuUs: OU3Heca 8 UHOS3bIYHOM NPOCPAHCIEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHPOBBIMHU JIMJIEPAMH B TMOJUTUKE U 3KOHOMHUKE. OOCyXIeHHEe KadyecTB
Jaujepa, pacllupeHHe JIEKCUKU 1o Teme. OOydvaroliuecs: IMOJIy4aloT IPEICTaBICHHE O HaBBIKAX

YIIPaBJICHUS KPYITHBIMH, MUPOBBIMU KOMITAHHUSIMHU.

Kyﬂbmypno-meopuecme eocnumaHue. qbopMupoeaHue NORUMAHUSL O MEINCKYTIbNMYPHOM
npod)eCCMOHa]ZbHOM g3aumooeticmeu ocywecmenienics 6ﬂaeodapﬂ anaiuszy Had UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoeoblx ﬂudepoe U 2100AIbHBIX KOMIAHUI.

Tema 4.3. Competition

OOyuaromuecs 3HaKOMSTCS C 3KOHOMHUYECKHMM TEPMUHOM «KOHKYPEHILUS» U €€ BUJaMHU.
N3yyaroT BIUsSHHE KOHKYPEHLMHM Ha COCTOSHME Pa3iIU4HBIX PBIHKOB. PaccMaTpuBarOT OCHOBHBIE
CTpaTeTUM  JIOCTWXEHHs KOHKypeHTocmocoOHocTH. OOyuwaromuecss  pa3pabaThlBalOT  CBOM
COOCTBEHHBIE CTpaTErnYecKue EHCTBUS JUIsl IPEOOJICHUS MPEMSITCTBUMA B PEIIEHUH MOCTaBIEHHbBIX

3aaad.

Paznen 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyuvaromuecs 3HAKOMSTCS C pa3MYHBIMU HU300peTeHusIMH. OOCYXAal0T HEOObIYHbIE
nU300peTeHus], CIOb3Ysl JIGKCUKY M0 JaHHOH Teme. PaccMaTpuBaioT MpeuMyIecTBa UHHOBALUN B
chepe pblHKAa HMHOOPMAIMOHHBIX TEXHOJNOTHH. M3ydaloT MeETOABl YCHEIIHOTO MpeICTaBICHHS
uHpopmanuu B popme mpeseHTauuid, B Tom umucie ¢ nomouipto IIIT: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuaronyecs: U3y4aroT MOHATHE OKPY’KaloIIasi cpesia BO B3aUMOCBS3H C BEJICHMEM OM3Heca.
BnusiHue pasnuuHBIX KOMIAHMM HAa COCTOSHUE OKPY’KAOLIEH Cpelbl. 3HAKOMSTCS C pa3IMYHbIMU
KOMITAaHUSIMH, KOTOPbIE BHOCST BKJIAJ] B COXPAHEHHE OKPYKAIOLIEH CpeIbl.

Kynomypno-meopueckoe 6ocnumanue: ocosnaunue ceoeco mecma u poau 6 Oyoyujerl
npogheccuoHanbHOU 0essmeabHOCMU NPOUCXO0UN NOCPeOCMBOM AHAIU3A USMEeHeHUll 8 OusHec-chepe
100 8030elcmauem UsMeHeHull, RPOUCX00AWUX 8 OKpYHcarowell cpeoe.




Tema 5.3. Franchising

OOyuaronmecs: 3HaKOMSTCS C TEPMUHOM «(QpPaHIIM3UHT: BbIJauya KOMIIAHUEH JIMIIEH3UU Ha
MPOM3BOJICTBO WJIM MPOJAXy TOoBapa Mmoa ee Mapkod (dpaHmmssl)y. M3ydaroT HE0OXOIUMYIO
TEPMHUHOJIOTMIO Ha IPUMEPAX Pa3IUYHBIX MEKAYHAPOIHBIX KOMITaHHH. HaXOI[HT IIpUMEPBI Ha
PoccuiickoMm pbIHKE.

Tema 5.4. Business communication

OOyuJaromuecss 3HAKOMSTCS C TEPMUHOJIOTHECH W TOHSATHEM OW3HEC ITHKETA, ISl BEICHHS
JCJIOBBIX IICPCTOBOPOB. YJ'Iy‘lH_IaIOT CBOU HABBIKHN 06H.[€HI/I$I B ,Z[CJ'IOBOfI cpeac.

KV]ZleVDHO'mGOD’i€CKO€ socnumanue. qbopMupoeaHue NORUMAHUS O MEINCK)TIbMYPHOM
np0¢€CCMOHCl]ZbHOM e3aumooetcmeu npoucxodum Ha npumepe CcoeeputeHCcmeo6arnusl HA6blKO6
KOMMYHUKayuu Ha UHOCMPAHHOM A3blKe C YEJ1bio YCNEeuHo2co 6e0eHUsl 0el0BbIX nepecoeopos.

Pazgea 6. Insights Into Management

Tema 6.1. The nature of management

O6yqafonmec;1 3HAKOMATCA C IIOHATHEM MCHCI’)KMCHTA, €Ir0 3HAUYCHUEM. O6y11afoumecs[
3HAKOMATCA C TepMHHOHOFHGfI, H€O6XOZII/IMOI71 IJid  OlMMCaHUA YCPT IMOJOXUTCIBHOIO H
OTpULATCIIbHOTO YIIpaBJICHIIA.

Tema 6.2. Management Styles

YUTo MOKHO M YEro Heb3s AenaTh MeHeKepaMm. Tpu CTUIIS yrpaBiIeHUS.

HHTEepBBIO € DKCIIEPTOM MO CTWIAMM ynpasieHus. KaudecTtBo ympasieHus. Kak oOLeHHTBH
00paTHYIO CBSA3b OT COTPYAHUKOB, UTOOBI YIYUIIUTh CTUIM YIIPABICHUS.

KWZleVDHO-WlGODUQCKoe socnumanue. l’lOCp@()CI’I’lGOM aHaaiuza Ha UHOCMPAHHOM A3blKE
PA3IUYHBIX  BUO08 UHMEPBbIO, CMmuiell YNpasieHus, Kaiecmsed Npoucxooum @opmuposarue
NOHUMAHUS_MENHCKYTbIMYPHO20 NPODECCUOHAIbHO20 83AUMOOEUCMBUSL.

Tema 6.3. Team Building

O6yqafoumec5{ HU3Yy4aroT CITOCOOBI pa6OTBI B KOMaAHJE, O6CY)KI[8.I-OT nacu, Kak CO31aTb
YCIICHIHYIO KOMAaHy. I/I3yan0T JICKCHUKY I10 TEMC.

Kynomypno-meopueckoe éocnumanue: gpopmuposanue coyuanbHol 3HAUUMOCMU UHOA3bIYHOU
KYIbMypbl NPOUCXO0UM HA npumepe uoeu Gopmuposanusi KOMAHo, onpeoeieHus poiel 8 KOMaHoe,
YycheuwHocmu u pe3y1bmamusHOCmu KOMAHObL U Ka#c0020 ee UleHd.

Tema 6.4. Risk in IT sphere

Oobyuaromuecs: 00CyXJal0T BU/IbI IOBCETHEBHOIO PUCKA U pUcKa B Ou3Hece. Puck, KoTophIi
MOYET OBITh MOJIyYEeH B X0/JI€ MpoLecca Io0aln3aluy.

Tema 6.5. Crisis management

OObyuaromuecs 00CYXIalOT BONPOCHI 0 TEME KpPU3HC B YIPABIECHUU. 3HAKOMATCS C
Pa3IMYHBIMM CUTYallUsSMH, BBI3BIBAIOIIMMH KpH3HC. M3y4aloT MyTH pelleHHs BBIXOJa M3 KpU3HCca.
N3yuatoT npuemsl 3arpaiuBaHus HHOPMAIMU B CIOKHBIX SJKOHOMHUYECKUX CUTYAIUSIX U IPAMOTHO

OTBCYATH HA IMOCTABJICHHBIC BOIIPOCHI.


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Pazgen 7. Communication in Business

Tema 7.1. Communication

OOyuJaromuecs U3y4arT Ka4ecTBa XOPOIIEro codeceHrKa, (hakTopsl BXKHBIC B OOIICHUH U
¢dopmbl 001mIeHus (BUIBI MHCBMEHHOTO M YCTHOTO 0OIIeHHs). M3yueHne u TPeHUHT HOBOH JIEKCHUKHU
10 TEME. COBepH_IeHCTBYIOT CBOM KOMMYHHKATHUBHBIC HABBIKH.

Kynomypno-meopueckoe gocnumanue: coyuaibHas 3HAYUMOCMb UHOSZLIYHOU K)JIbHYpbl
Gopmupyemcsi y 06yuarOmuxcs nocpeoCmeom U3yieHust 6008 Npoobiem, ¢ KOMmopbiMu OHU MO2YyN
CMOJIKHYMbCSL 8 NPOYecce UHOAZLIYHO20 NPOYeCcCUOHATbHO20 00U eHUsL.

Tema 7.2. E-commerce

O6yqafoumec;1 HU3Yy4arOT BUIAbI PUCKA, KOTOPBIC MOTYT 6BITI> INOJIYYCHBI B PE3YJIbTATC
TOPTrOBJIM B HHTCPHCTC. BI/I,I[LI IIPOAYKTOB M YCIYyI, HNPCAOCTABIACMBIX B HHTCPHCTC. HSyanOT
TEPMHHBI TI0O TE€ME TOProBis. M3y4aroT MeToapl MOCTpocHHs 3(PPEKTUBHOW IMpPE3eHTAIUU IS
YCHGIHHOﬁ HpOIIa)KI/I CBOCIoO HpOIIyKTa CBOHUM ITOTCHIOHWAJIBHBIM HOKyHaTC.HSIM.

Tema 7.3. Customer service

OOyuaromuecs H3y4alOT HOBbIE HJed B chepe oOCITyk HBaHUS KIUEHTOB. W3ydaroT
JOCTOMHCTBA U HEAOCTATKU pa3HI>IX BUI0B O6H16HI/I$[ C KJIMCHTaAMM. O6yqafoumecx yancs[ IIMcaThb
nucbMo-xano0y. CoBepIIEHCTBYIOT HaBbIKU ayIMPOBAHUS 10 TAaHHOM TEME.

Kynomypno-meopueckoe  socnumanue:  0cosHaHue  YCHEWHOCHMU  MENHCKYIbMYPHO2O
NPOheccuOHanbHO20 83aUMOOCUCMEUST NPOUCXO0OUM Yepe3 YCMHbIL 0OMeH HA UHOCMPAHHOM S3bIKe
uoesmMU U MbulCIAMU NO NOBOOY Cmuell NPpodecCUOHAIbHO20 U ObIMOB020 00WeHUsL O peuleHus
npoobiem KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuaronyecss M3y4aroT CTPYKTYpY HANHMCaHUS OTYETa, HEOOXOAWMYIO TEPMHHOJIOTHIO.

3aHH/ITa WHIWBUIYAJIbHBIX OTYETOB.

Paznen 8. Global Companies

Tema 8.1. Globalization and Global Marketing

O6yuatomuecss u3ydaroT Temy «[mobamm3anus». CrnocoObl M METOIbI, TPHUBOISIINE K
I'mobammzaruu. M3yvaror nekcuky mo Teme. [lonmokuTenbHbIEe M OTPHUIATEIBHBIC IOCIEACTBUS
nporecca riodanuzanuu. MeTopl BXOKIEHHUS] B MUPOBOU PHIHOK.

Kynomypno-meopueckoe gocnumanue: gpopmuposanue noHuMaHus_COYUAIbHOU 3HAYUMOCTU
UHOA3ZBIYHOU KYIbMYPbl NPOUCXOOUM 8 Npoyecce aHaiu3a u o0CcyiHcoeHus nocie0Cmsuti npoyecca
enobanuzayuu, 0cobeHHocmell MeXCOyYHapoOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuaromuecss 3HAKOMATCS C MCTOPUEH CO3JMaHUS KOMITAHWHM, C €€ OCHOBATEIISIMHU.

OO0CyX1af0T MPEUMYIIECTBA U HEJJOCTATKU ATON KOMIIaHHH.



Tema 8.3. Success in IT sphere

W3ygaror nekcuky mo Teme «Ycmex», ocobenHo kacarenbHOo IT. 3Hakomsrcs ¢
TEPMHUHOJIOTHEH Ha MPUMEpPE YCHENIHbIX KOMNaHUW U Jtoael. COBEpIICHCTBYIOT HABBIKM BEJICHUS
neperoBopoB. M3y4aroT kauecTBa, KOTOPhIMU 00JIaaeT yCIEUIHbIA YeloBeK, padoTaomuil B cepe
MH(OPMALMOHHBIX TEXHOJIOTHH.

Kynomyprno-meopueckoe socnumanue: HOHUMAHUE ocobennocmell MEINCKYIbNTYPHO2O

npoheccuoHanbHo20 83aUMOOEUCMEUs NPOUCXOOUM HA NpuMepe aHaIu3d YCHewHOCmU Be0eHuUs.
nepe208opos Ha UHOCMPAHHOM A3bIKe, YCNEeUHOCU Yelo8eKd, KaK TUYHOCMU U KaK OU3HeC eOuHUYbI.

Tema 8.4. General Motors Company

W3y4yaioT UCTOpPHIO KOMIIAaHWHM, 3aHMMaeMO€ MECTO Ha MHMpOBOM  apeHe, ee
KOHKYPEHTOCTIOCOOHOCTh Ha PhIHKE U (hOpMYITy ycIrexa, MecTo, 3aHuMaeMoe Ha POCCHIICKOM pBIHKE.

Tema 8.5. Failures

OOyuvaromuecs u3ydaloT TMPUYUHBI Kpaxa KommaHui. I[lyTh BbIXOJa H3  CIOXKHBIX
HKOHOMUYECKUX cUTyaluid. O030p PHIHKOB, KOTOPbIE O0aHKPOTUIIHC.

Tema 8.6. Microsoft Company

OOyuaromuecs U3y4arOT UCTOPUIO KOMIAHWH, 3aHMMAaeMO€ MECTO Ha MHUPOBOM pBIHKE, €€
KOHKYPEHTOCTIOCOOHOCTh Ha PhIHKE U (hOpMyIly ycIlexa, MEeCTo, 3aHnMaeMoe Ha PoccuiickoM phIHE.

Tema 8.7. Virgin Group Company

OOyuaromuecs M3y4aroT UCTOPHIO KOMITAaHWHM, 3aHMMaeMO€ MECTO Ha MHUPOBOH apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha phIHKE U (OpMYITy ycIexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.8. Future of the Business in IT sphere

OO6yuaromuecst U3y4aloT IPUYUHBI, 10 KOTOPHIM KOMIIAHWW CTAHOBSITCS T00anbHBIMU. [TyTH
ux pacmupenus. [IbITaloTCs CHpPOrHO3UPOBAaTh SKOHOMHUYECKOE COCTOSIHME CTpaHbl B OynaylieM, a
TaKXe n3MeHeHHe cepbl HH(POPMAIIMOHHBIX TEXHOIOTHH.

Kynomypno-meopueckoe eocnumanue: nymem o0Cyxcoenus Ha UHOCMPAHHOM  S3bIKe
B03MOJICHLIX HANPABTIEHUL PA38UMUS IKOHOMUKYU CIPAHbL U Ou3Heca, y ooyyaowuxcsa opmupyemcs
0Co3HaHUe c80e20 Mecma u ponu 8 Oyoywet npogheccuoHaIbHOU 0esimelbHOCHIU.

Paznen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?

O6yqa10umec;1 Pa3MBIIIAKOT HaZ BOIIPOCOM 0€30IMaCHOCTH WJIH Bpa)KI[CGHOCTI/I BIIMSAHUSA
KOMIIBIOTEPHBIX TEXHOJIOTUI Ha YesloBeKa, OU3HeC.

KVﬂbMVDHO-m€0D1166KO€ eocnumarnue. Ha npumepe 06cy9fcdenuﬂ no3umueHoco u
He2amueHo2co 6IUAHUS pA36USAIOUUXCA KOMNbIOMEPHLLX mexnoao2ull Ha yenoeeka, y 06yltaiou;uxc;z
Gopmupyemcs noHUMaHue 0coOeHHOCmell MeNCKYIbIMYPHO20 NPODECCUOHATbHO20 83AUMOOeICIBUS.

Tema 9.2. Computer (video) games

OObyuaromuecs 00CYXIArOT BUIbl U TUIBI KOMIBIOTEPHBIX WIP, X BIUSHUE HA Pa3BUTHE

YCJIOBCKA, a4 TAKXKEC BO3MOKHBIC BAPUAHThI UX UCITIOJIb30BAHMA.



Tema 9.3. Computer architecture

OOyuvaromuecss U3y4arOT AHTIMICKUE 3KBUBAJICHTHI MO 0003HaYeHHOW Teme. OOCYKIaroT
IJIFOCBbI U MUHYCBI Pa3JIMYHbIX BU/I0B KOMHBIOTCpHOﬁ APXUTCKTYPHI.

Tema 9.4. System computer software

OO6yuaromuecst H3y4arT BUIbI IPOTPAMMHOI0 00ECTICUCHHSI, COOTBETCTBYIOIIYIO JICKCUKY.

Tema 9.5. Operating systems

OOyuaromumecs pacCMaTPUBAIOT PA3IMYHBIC BUJIBI OTICPAIIMOHHBIX CUCTEM, CPABHUBAIOT UX.

Tema 9.6. Multimedia

OO6yuaromuecss U3y4aroT JIEKCUKY IO TeMe «MYJIbTHUMEIUWHBIE YCTPOWCTBa», OOCYXKIAIOT,
HACKOJIBKO CHMJILHBIMH OBUINM U3MEHEHUS B TOM CCKTOpC.

Tema 9.7. Computers and work

O6CY)K,I[aI-OT JOCTOMHCTBA M HCHOCTATKH HCIIOJIb30BaHUSA KOMIIbIOTCPHBIX TEXHOJOTHI Ha
pabore.

Kynomypno-meopueckoe 6ocnumanue: o0co3Hauue ceoeco mecma u poiu 6 Oyoyuerl
npopeccuonanbHoll 0essmerbHOCmu NPOUCX00UM 80 8peMsl 00CYHCOeHUsT 0OYUAIOWUMUCS HIOAHCO8
UCNONB308AHUS COBPEMEHHBIX KOMNLIOMEPHBIX MEXHON02ULL HA UHOCMPAHHOM SI3bIKe.

Tema 9.8. Teleworking

Beenenne B TeMy ypaneHHOM pabotel. OOydaroimquecs OOCYXJalOT CMBICI M 3HAYCHHE
NOSIBJICHUS JaHHOT'O HalpaBJiieHUs B cepe NH(POPMALMOHHBIX TEXHOJIOTHI.

Tema 9.9. Networks

OOyuaromuecss 00CYXAal0T 3HAYMMOCTb IOSIBICHUS PA3IMYHOTO POJa «CEeTei»; pasHHILy
MEXly HUMH; OTHOLLEHHUE Pa3HbIX [TOKOJEHUH K 3TOMY.

Tema 9.10. The Internet

OOyuvaromuecs yriyonsifoTcs B HU3Y4YEHHE TEepPMHUHOJOTUMU cdepbl HH(POPMAIMOHHBIX
TEXHOJIOTHI1; 00CYKIAI0T MOJOKUTETbHBIE U OTPHULIATENIbHBIE acTIeKThl MIHTepHeTa.

Pa3nen 10. The Future of IT

Tema 10.1. The Future of IT

Obyuaromuecs oOCYXJal0T T€ W3MEHEHHUs, KOTOpble mpeTeprena chepa UHPOPMALIMOHHBIX
texHosoruil. OOydwaromuecss NPOTHO3UPYIOT BO3MOXKHBIE HW3MEHEHHS U pa3BUTHE CQepsl
UH(POPMALMOHHBIX TEXHOJIOTUH B CIIEAYIOIIEM BEKE.

Kynemyprno-meopueckoe nanpasnenue 80cnumamenbHou Da60mbl: qepe3 NNOHUMAHUC CYTU

U3MEHeHUH! B cepe MH(POPMALMOHHBIX TEXHOJIOTUH, OOMEH HIESIMU U MBICISIMH Ha WHOCTPAHHOM
A3bIKE, y OOYYarolMXCs IPOUCXOJUT OCO3HAaHME CBOEr0 MecTa U polIM B HX Oymaymien

po(hecCHOHATLHOM e TEIEHOCTH

7. CAMOCTOSTEJBHAS PABOTA OBYYAIOIIIUXCS

B pamkax naHHOil yueOHOW NHUCUUIIMHBI OOYYaroIIMecs BBIMOJIHSIOT CaMOCTOSITENIbHYIO



paboTy B BHJIE TOBTOPEHUs MPOUACHHOTO MaTepHaja Mo BCEM M3y4aeMbIM TeMaM JIECSTH Pa3JIelioB,
YCTHO M MUCHMEHHO (MMMCHhMEHHBIC JOMAIIHHE Pa0OThl) OTBEYAIOT HA BOIPOCHI JJIs TOJATOTOBKU K
TEKYIIeMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAKKE TOTOBATCS K WHAMBUAYAIbHBIM N
TPYINIIOBBIM TPE3EHTAUSAM JUISI TPOXOXKICHHUS MPOMEKYTOUYHOW AaTTECTallud 10 JAUCIUILUINHE C
HCITOJIb30BaHUEM UG POBBIX TEXHOJOTHIA, B ToM uncie ¢ nomombto I1I1: PowerPoint, Google Slides,
slidesgo.co.. Ilomumo »3TOro, oOy4aroUMiiCs OCYLIECTBIISCT IOATOTOBKY HHIMBUIAYAJIBHOTO
BOKaOyJsipa MO MPOWIEHHON Teme; paboTy cO CIPaBOYHON JIMTEPATYpOl U clioBapeM; paboTy Haj
omuOKaMu € HCIOJb30BaHHEM IM(POBLIX HHCTpyMEHTOB. (Multitran.ru, DIEKTpOHHBIA CIIOBAaph
#ABBYY Lingvo 11 cioBaps 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u nap.;ZNANIUM.COM: snekrpoHHO-OnOMMoTeuHas cucrema. HOWKOH:

apXMB HAy4YHBIX KYpPHAJOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT A

Ha ka10oM 3aHATHH KaIOH TEMBI BCEX PA3ZeaoB HAPSLY C TPAJAUIHOHHBIMUA IIPHMEHSIETCS
TEXHOJIOTHS MPOOIEMHOr0 00yJYeHHs], a MMEHHO KaXk[0€ 3aHsATHE IPOBOAUTCSA B (pOpPME MPAKTUKyMa
C  WCIOJb30BAHHEM IU(PPOBBIX HMHCTPYMEHTOB JUIS  pEHIEHWs  IOCTABICHHOM  3aj1auu:
UHTEIIeKTya bHbIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Ipy wu3ydeHHH [aHHOW JAMCIHUIUIMHBI HUCIIOJB3YIOTCS  CleAyrolue 00pa3oBaTelbHbIC

TEXHOJIOTHH:
Tema 3ansaTus Bun o6pa3oBartenbHoi ®opMa npoBeieHUs 3AHATHS
TEXHOJIOTHH

Paznen 1. Global Marketing Hnumepaxmuesnas Ienosas / ponesas uepa

Tema 1.1. Globalization MexXHON02Us.

Kynomypno-meopueckoe

gocnumaHue:

COYUANbHASA 3HAYUMOCMb

UHOSA3LIYHOU KYIbIMYDbl

Tema 1.2. Brands Humepaxmusnas Case Study (pasdoop

Kynemypno-meopueckoe MexXHOI02Us. KOHKPEMHbIX CUMYayutl)

socnumanue:

MEJHCKYIbMYPHOe

npogheccuonanvroe

83aumooeticmaue

Tema 1.3. Advertising Humepaxmusnasn Henosas / ponesas uepa

MexHOI02Us. Case Study (pazoop

KOHKDEmHbIX CUMYayuil)

Paznen 2. Business Organization | Tpaouyuonnas mexnonocus Ilpakmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnaa mexunonocus Ilpakxmuueckoe 3anamue

Tema 2.3. Organization Tpaouyuonnas mexnonocus Ilpaxmuueckoe 3ansmue




Tema 2.4. Money

Tpac)uuuomtaﬂ MEXHOI02UA

HpakmulteCKoe 3arsamue

Pa3znen 3. Strategy in IT sphere
Tema 3.1. Ethics in IT sphere
KVJmeVDHO-MGODl{eCKOQ
eocnumarnue.

MENHCKYIbMYPHOE
npogheccuonanvHoe
s3aumooeticmaue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYyayuiL)

Tema 3.2. Change in IT sphere

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Tema 3.3. Strategy in IT sphere
KVJZbI’I’lVDHO-WlGODlleCKOQ
eocnumarue. OCO3HArUue ceoeco
Mecma u ponu 8 6yoywell

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

npogheccuonanbHoll

oesmenbHoCmu

Paznen 4. Leadership Humepaxmuenas enosas / ponesas uepa

Tema 4.1. Cultures MexHOI02Us. Case Study (pazbop

Kynomypno-meopueckoe KOHKDEMHbIX CUMYayutl)

socnumanue:

COYUATbHASL 3HAYUMOCHID

UHOA3BIYHOU KYIbMYPbl

Tema 4.2. Leadership Hnmepaxmuenas Case Study (pazbop

Kynemypno-meopueckoe MexXHOI02Us. KOHKDEMHbIX CUMYayutl)

socnumatue:

MEJHCKYIbMYPHOe

npogheccuonanibHoe

83aumooeticmeaue

Tema 4.3. Competition Humepaxkmuenas enosas / ponesas uepa
MexHOI02Us. Case Study (pazoop

KOHKDEmHbIX CUMYayuil)

Pasgen 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpa()uquOHHaﬂ MexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 5.2. Business and
environment
Kynomypno-meopueckoe
8OCHUMAHUE. OCOZHAHUE CB0E20
Mecma u poau 6 byoywell
npogeccuonanvHol
oessmenbHOCmu

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3aramue

Tema 5.3. Franchising

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3aramue

Tema 5.4. Business
communication
Kynomypno-meopueckoe
socnumanue:
MENCKYTbMYPHOE
npogeccuonanvroe
g3aumooelicmeaue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUMYayull)




Paznea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 6.2. Management Styles
Kynomypno-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeaue

TpaduquOHHaﬂ MeXHOoI02UA

HpaxmuueCKoe 3anamue

Tema 6.3. Team Building
KWZbI’I’lVDHO-Mf?ODH@CKO@
socnumanue.
COUYUAIbHAA 3HAYUMOCMb
UHOSA3LIYHOU KYIbIMYPbl

TpaduquOHHaﬂ MeXHOoI02UA

HpaxmuueCKoe 3aramue

Tema 6.4. Risk in IT sphere

Humepaxmuenas
MexHo102Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis management

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3aramue

Paspgen 7. Communication in
Business

Tema 7.1. Communication
KVJIleVDHO-I’I’lGODlleCKOe
esocnumanue.

CoOYUalbHAsl 3HAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaxmuquKoe 3aHAamue

Tema 7.2. E-commerce

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 7.3. Customer service
Kynomypro-meopueckoe
gocnumanue:
MENCKYTbIMYPHOE
npogheccuonanibHoe
g3aumooelicmeaue

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 7.4. Writing report

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3aramue

Pa3znen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
lebmypuo-meopueacoe
eocnumarnue.

CoOYUalbHAs 3HAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3ansamue

Tema 8.2. Coca Cola Company

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3aramue

Tema 8.3. Success in IT sphere
KVJZbMVDHO-WlGODH@CKOé
eocnumanue.
MENCKYIbMYpPHOEe
npogeccuonanvroe

Hnmepaxmusnas
MexXHOoN02Us.

Case Study (pazoop
KOHKDEMHbIX CUMYyayuiL)




g3aumooencmeue

Tema 8.4. General Motors
Company

Tpac)uuuomtaﬂ MEXHOI02UA

HpakmulteCKoe 3arsamue

Tema 8.5. Failures

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3arAamue

Tema 8.6. Microsoft Company

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3arAamue

Tema 8.7. Virgin Group
Company

Tpaouyuonnas mexnonoaus

Hpakmuqecme 3arAamue

Tema 8.8. Future of Business in
IT sphere
KyﬂmeDHO-MGODlleCKOQ
esocnumaHue. OCO3HAaHue ceoeco
Mecma u ponu 8 6yoywell
npogheccuonanbHoll
oessmenbHoOCmu

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYyayuiL)

Paznexn 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

KVJZbI’I’ZVDHO'I’I’ZSODll€CKO€
eocnumaHue.

MEIHCKYNbMYpPHOe
npogheccuonanvHoe
g3aumooeticmeue

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaxmuquKoe 3anAamue

Tema 9.2. Computer (video)
games

Tpa()uquHHa;z MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 9.3. Computer architecture

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 9.4. System computer
software

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 9.5. Operating systems

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3arsamue

Tema 9.6. Multimedia

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3ansamue

Tema 9.7. Computers and work
Kynemypno-meopueckoe
socnumanue. 0CO3HaHue c60e2o
Mecma u ponu 8 byoywell
npogheccuonanvHol
oesimenbHOCmu

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-tECKO@ 3ansamue

Tema 9.8. Teleworking

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3ansamue

Tema 9.9. Networks

Tpac)uuuomtaﬂ MEXHOI02UA

HpakmulteCKoe 3aramue

Tema 9.10. The Internet

Tpac)uuuomtaﬂ MEXHOI02UA

HpakmulteCKoe 3ansamue

Paspnen 10. The Future of IT

Tpac)uuuomtaﬂ MEXHOI02UA

HpakmulteCKoe 3aramue




Tema 10.1. The Future of IT
Kynomypno-meopueckoe
BOCHUMAHUe. OCO3HAHUE CB0e20
Mecma u poau 6 Oyoywei
npogheccuoHanbHoll
desimenbHOCmU

9. TEKYIIIUY KOHTPOJIb YCIIEBAEMOCTHU U TPOMEKYTOYHASI ATTECTAIIUS
O JNCHUIIJIMHE

9.1. ®opMBbI KOHTPOJISI O TUCIHIIJIMHE

Texkymuii KOHTPOJIb.

B npomnecce n3ydenus: yaeOHON NUCIHUILTMHBI 0OydJalOMUecs y4acTBYIOT B YCTHBIX OIPOCAX,
BBINOJIHAIOT MUCbMEHHbIE JOMAIIHUE M KOHTPOJIbHBIC 3a/laHus. Pe3ynbTaThl BBIIOJIHEHUS JAHHBIX
BUJIOB Pa0OT SBJISIOTCS OCHOBAaHMEM Ul BBICTABJICHUS OLICHOK TEKYIIETO KOHTPOJSA MO yduyeOHOM
JUCLUIUIMHE. BpIonHeHne Bcex 3alaHuil SBJISETCS 00s3aTENbHBIM JJIsl BCEX OOyYaroIIuXcsl.
OOyyaromuecs, He BBIIOJHUBIINE B IOJHOM OOBEME BCE 3aJlaHus, HE JONYCKAITCS K chaade
HK3aMEHOB, 3a4E€TOB U 3a4ETOB C OLIEHKOM MO JaHHOW y4eOHOMN NUCLIUILIIHE.

IIpomexyTouynas aTrecTanms.

JU1s KOHTPOJISL YCBOEHHUS OOYYAIOUIUMHCS JaHHOM JUCHMIUIMHBI Y4eOHBIM IUIAHOM
npenycMoTpeH 3ader B 1 u 3 cemecTtpax OOy4yeHHMs M 3a4eT C OLIEHKOHM BO 2 CeMecTpe,
MMPOBOAHUMBIC B (bopMe HHIAWBHUAYAJIbHBIX HpCB@HTaHI/Iﬁ M0 U3Y4YCHHBIM TEMaM, U 3K3aMCH B 4
ceMecTpe, MPOBOAUMBIA B ()OpME HEMOATOTOBICHHOI'O MOHOJIOTMYECKOTO BBICKA3bIBAHHS IO
OJIHOM M3 MNpEIJIOKEHHBIX TEM, OTBETOB Ha BOIPOCHl NapTHEpa WM INPENoJaBaTels I0CIe
MPEJCTAaBICHHOTO MOHOJIOTA, TPYIIIOBOM JIETOBOM NMpe3eHTaluu. [Ipyu BhICTABIEHUH HUTOTOBBIX
OTMETOK YYMTBHIBA€TCSl AKTHBHOCTh OOydalollerocs B paMKax KyJIbTypHO-TBOPYECKOIO

HaIlrpaBJICHUA BOCIIMTATEIbHOM pa6OTLI.

9.2. OueHouyHble MaTepPUAJIbI (OLIEHOYHBIE CPEACTBA) AJs TEKYIIEro KOHTPOJIA

YCIIeBaeMOCTH M HpOMe)KYTO‘{HOﬁ aTrTeCTAallMi 10 JTMCHMIIJIMHE

Texkyuuii KOHTPOJIb.

OL[GHO‘IHBIQ MaTCpHraJIbl AJId TCKYIICTO KOHTPOJIA IO AUCHUIIIMHE: B TCUCHUC CEMECTpa
OCYIIECTBIISIETCS TOYPOUHBI KOHTPOJIb YCTHBIX OTBETOB (JAMAJIOTOB ¥ MOHOJIOIOB),
ayIUpOBaHUsS, YTCHUS U MMUCBMEHHBIX (ayJUTOPHBIX M JOMAIIHUX) padoT (3amanwmii). OueHka

BBICTABJISICTCS 3a pa60Ty Ha KQXIO0M 3aHATHUH, YUUTBIBAIOTCA BCC BUABI pequoﬁ JCATCIIBHOCTHU



(ayaupoBaHue, TOBOpPEHUE, YTEHUE, TUCHMO), a TAK)KE YMEHHE aJeKBaTHO, IO TEME, OTBETUTH
Ha BOIIPOCHI B paMKax YCTHOT'O OIpOCa, BOMPOCHI KOTOPOTo MpeacTaBieHbl HUke. OleHka
BBICTABIISIETCS COOTBETCTBEHHO KPUTEPUSIM OIICHUBAHWSI.
Cnucok BONPOCOB /1Jisl MOATOTOBKH K TeKylleMy KOHTPoJII0 B 1 cemecTpe:
@DopMyIMpOBKAa BOMPOCOB K TEKyIIEeMy KOHTpoiO B 1 cemecTpe MOIHOCTbIO

COOTBECTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3a4BJICHHBIX TCM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?

20.  Make an overview of advertising media and methods?

21.  How to choose the best way to advertise a product?

22.  They say, «Advertising is not a waste of money»? Do you agree?
23.  Advantages of outdoor advertising over the commercials.

24.  What is the difference between corporate and product advertising?
25.  What methods of advertising are more effective in each case?
26.  What are the most efficient methods of advertising?

27.  What are the least efficient methods of advertising?

28.  What makes a good advertising?

29.  What are vivid examples of successful advertising? Why?
30.  What are vivid examples of unsuccessful advertising? Why?



Cnucok BONPOCOB VISl NOATOTOBKH K TEKYIIeMY KOHTPOJIIO BO 2 cemMecTpe:

@OopMyIMpPOBKAa BOIPOCOB K TEKYLIEMY KOHTPOJIIO BO 2 CEMECTpPE IOJHOCTHIO
COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N o a A w D Pe

What strategies can be used inside a company to make it smaller? Name and characterize 6 of

them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

11.  Which is worse in your opinion: to offer or to accept a bribe?

12. Make a portrait of honest business person.

13.  Make a portrait of dishonest business person.

14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a
company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28. How does business affect environment?



29.
30.

What are positive facets and difficulties of a small business?
What are pros and cons of a global business?
Cnncok BONPOCOB /1Jis1 MOATOTOBKHU K TeKYIIleMYy KOHTPOJIIO B 3 cemecTpe:

@opMyIMpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJIO B 3 ceMecTpe IMOJHOCTbIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asBJICHHBIX TEM.

1.

2
3.
4

© © N oo O

10.
11.
12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.
23.

24,

25.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of

this style.



26.  Comment on the following management style: delegating. Summarise the main features of
this style.

27.  How does customer service in our country different from customer service abroad?

28.  What types of business correspondence do you know? What are their main features?

29.  How does report writing differ from other types of business correspondence?

30. What is the future of business in Russia?

Cnucok BONPOCOB /1Jisl NOATOTOBKH K TEKylIeMy KOHTPOJIIO B 4 cemecTpe:
@DopMyIMpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJIIO B 4 ceMecTpe IMOJIHOCTbIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUTIO 3asABJICHHBIX TCM.

1. Computer addiction: myth or truth?

2. Are computers friends or foes for people, companies?

3. Computer games: professional fraud. Do you agree?

4. Dwell on any computer genius.

5. How is computer architecture characterized?

6. What is a purpose of main parts of computer architecture?

7. What is computer software?

8. What computer software is the best? Why? What are criteria?
9. What is operating system? How many of them do you know?
10.  What operating system should a person choose: for work, for games, for movie watching?
11.  What is Multimedia in the sphere of Information Technologies?
12.  How strong were changes in this direction?

13.  Computers and work: how are they connected?

14.  What is the difference between teleworking and networks?

15.  What are major characteristics of teleworking?

16.  How changeable are networks?

17.  What applications do you know? What for are they used?

18.  The Internet: good or evil?

19.  How has the Internet affected our lives?

20.  What are threats and opportunities of the Internet?

21.  How do you see the Future of IT?

22.  What is the Future of IT in Russia?

23.  What is the reaction of IT sphere to changes?

24.  How significant or harmful are changes to the sphere?

25.  What are jobs in computing? Which one would you prefer?

26.  What spheres of our life are information technologies connected with?



27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.
31.  Computer technologies in foreign languages learning.
32.  What is news in IT sphere?

33.  Dwell on any successful computer geek.

34.  What failures did the IT sphere suffer from?

35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpoMeskyTouHasi aTTeCTALUSA N0 AUCHHILINHE.

JUis OLEHKH pe3yibTaToB OOydYeHHsl MO AMCUUIUIMHE Y4eOHBIM IUIAHOM B IIEPBOM
CeMecTpe MpelyCMOTPEH 3adeT, MPOBOJUMBIA B (opMe MHAMBUAYAIBHON MpPE3EHTALUU I10
teme: “Company History”.

JUis OLIEHKH pe3y/lbTaTOB OOyYeHHUS MO JUCLHUIUIMHE Y4eOHBIM IUIAHOM BO BTOPOM
CeMecTpe TMpelyCMOTpeH 3ayeT C OLEHKOW, MpOBOAUMBIA B (¢GopMe HHIUBUAYATbHON
npeseHTanuu o reme: “Product Presentation”.

st OlleHKH pPe3yJbTaToB OOYYEeHHS MO JUCIMIUIMHE Y4eOHBIM IIJIAHOM B TPEThEM
ceMecTpe MpeayCMOTPEeH 3adeT, NMPOBOAMMBIM B (GopMe WHAMBHUIYaTbHON Mpe3eHTalUu IO
teme: “Bank Presentation (Finance)”.

JIst OTICHKH pe3ysIbTaTOB OOYYEHHS MO TUCIMIUIMHE YYEOHBIM IUIAHOM B YETBEPTOM
ceMecTpe MPeyCMOTPEH IK3aMeH, TPOBOAUMBIHN B opme

1) HEMOATOTOBIEHHOI'O MOHOJIOTMYECKOTO BBICKA3bIBAHUS MO OJHOW U3 MPEATIOKEHHBIX
TEM MPOJOJIKUTENBHOCTBIO 1-2 MUHYTBI;

2) oTtBeTra Ha BoOmpochl (3-5) mapTHepa WM MpenojaBareis MOCie MPEACTaBIEHHOTO
MOHOJIOTa;

3) rpynnoBoii aenoBoit npezeHTanuu no Teme “Multinational Company” (3-5 denoBek).
10. PECYPCHAS COCTABJIAIOIIASA

JUia mpoBeAeHMs] 3aHATUH CEMMHAPCKOTO THIA (IIPAKTUYECKMX 3aHATHI) IO JaHHOHN

JTUCIUTIIINHE UCTIONB3YIOTCS ayJIUTOPHH C YIeOHOH MeOelbio U Meaua-o0opynoBaHueM (TIPOEKTOp,

9KpaH, HOYTOYK).



JInst  caMoCTOATeNbHOM — pabOTBl  OOYYAIOMIMXCS —~ HMCHOJNB3YeTCs — MOMEIICHHE Ui
CaMOCTOSITENIbHOW ~ paboThl  OOYYalOIIUXCs, OCHALICHHOE KOMIBIOTEpAaMH C  HEOOXOIMMBIM
OpOTPaMMHBIM OOECTiedYeHHEeM H JOCTYHOM B VHTEpHET W 3JEKTPOHHYIO HH(POPMAIMOHHO-
00pa3oBaTeNBbHYIO Cpe3y By3a.

JIns  mpoBeseHHs KOHTPOJIS — CaMOCTOSITENBHOW — PabOThl 1O  JAHHOM — JUCLUILIMHE
UCTIONB3YIOTCSl ayIUTOPHUHU C Meaua-oO0opyaoBaHHEM (IIPOEKTOp, JKpaH, HOYTOYK) M y4eOHOM
MeOebo.

JIns mpoBeseHHsT TEKYHIETOo KOHTPOJI YCHEBAEMOCTH M IPOMEXKYTOYHOW aTTeCTallMy MO
JAHHOW JWCIMIUIMHE WCHONB3YIOTCS ayIMTOPHM C y4eOHOH MebOenpio W Meaua-o0opyJoBaHHEM

(mpoexTop, 3KpaH, HOYTOYK).

Hepeqeﬂb JIMICH3UOHHOT0 MMPOrpaMmMHOro odecneyeHns

Ne
u/n HanmenoBanue Tun pecypca
1 Microsoft Office .HI/IIICHBI/IOHH(.)G COTIAIICHHE Mi(irosoft - Qpen
Value Subscription ms pemenuii Education
Solutions NeV8265046
. . Cybmunensuonnsiit forosop AO «CodrtJlaitn
2 Microsoft Windows
Tpeiin» Ne /131 ot 10.07.2020. Cpox neicTBus
JIOrOBOpa - O6eCCPOUHBIH
OnexTpoHHBIN cnoBaps #ABBY'Y 00O "ABHM Co¢taep" TIT OOO" [Iporpam-e
3 Lingvo 11 crnoBaps 6 s361k0B Volume texHojorun" Ne88 ot 31.10.2005 (mocrostHHO-
License Concurent (21-50) #ABBYY nevictByromas uieH3us). Cpok necTBus
Lingvo 11 croBaps 6 s3bIKOB JIMIIEH3UU - OeCCPOUHBIH
KonevisrantIhioc  clbaBotHo- JII OO0 "KouncynbrantlIntoc TonbstTi"
Y p noroBop Ne251/02 ot 01.01.2022 (exeroano
4 IIPaBOBAasi CUCTEMA OT€YECTBEHHOTO . .
npoiieBaeMbiit). Cpok IeMCTBUS JTUIICH3UU -
MIPOU3BOJICTBA .
O6eccpouHbIN
CJI AO «CodtJIaita Tpetia» noroBop
5 AnTtunpyc Kacnepckoro Ne291/Tr ot 28.12.2021, nunensust Ne 17E0-
OTEYECTBEHHOT'O IIPOM3BOICTBA 220119-110841-733-2920. Cpoxk aericTBus
norosopa 1o 11.02.2024

ITepedyenn cBO0OHO paCIIPOCTPAHSIEMOI0 IPOrPAMMHOI0 00ecTeYeHUs:

1. LibreOffice - maker o(GHUCHBIX MporpamMM, paclpoCTPaHSEMbIX Ha OCCIUIATHONH OCHOBE M
MMEIOIINUX OTKPBITHIA UCXOAHBIN KO

2. Foxit Reader — Russian — OecmiaTHoe MNpPHKIAJHOE NPOrPAMMHOE OOECHEeUeHHE IS
IPOCMOTpa JIEKTPOHHBIX JIOKYMEHTOB B crannapte PDF

3. Windows Media Player - crangapTHbIi TpOWIPHIBATEIb 3BYKOBBIX M BHUACO(PANUITOB IS
OTepannoOHHBIX crcTeM cemeiictBa Windows

4. SentenceCheckup - mporpamma Jyis NPOBEPKH JIEKCHKH, TPaMMAaTHKU W IPaBOIMCAHUS,
pacnpocTtpaHsieMas Ha OecrIaTHOW OCHOBE.

5. LanguageTool - mporpamMma s TPOBEPKH MPABOMHMCAHUS (QHTJIHHCKHIA, HEMEIKHH,

ucrnaHnckuit u 6osee 20 Apyrux sA36IKOB), pacpocTpaHsieMas Ha OECIUIaTHONW OCHOBE.



B cootBercTBuu ¢ IlonoxxkenneM o CO31aHHuH CIICLHUAJIbHBIX YCHOBI/II\/JI JJII UHBAJIMJOB W JIUIT C
OB3 wundopManmoHHO-TeXHOMOTHYECKass 0aza 00pa30BaTENBHOrO MpOIecca IPEAyCMaTPHBACT
UCIIOJIb30BaHIE MATEPUAIBHO-TEXHUYECKHX CPEJICTB C YUETOM Pa3JIMUHBIX HO30JIOTMH HWHBAINIOB M

¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JaUTEpaTypa

Ne KoauuecTBO B
bubéanorpaguyeckoe onucanme Tun
n/n OudImoTeKe

Cotton, D. Market Leader: Intermediate Business English
1 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd

_ yueOHUK 76

ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

9 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yue6HHK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommu1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 | [Teker]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd Y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
®umman, JI. M. Professional English : yue6. nocobue / JI. M. 6

4 | Oummvan. - Mocksa : Uadpa-M, 2022. - 120 c. - 3BC YACOHOE SBC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocodue

https://znanium.com/catalog/document?id=399260

ManbkoBckast, 3. B. AHIIIMICKUI S3BIK B CUTYalIHsIX
MTOBCEIHEBHOT'O JIEJIOBOr0 0011eHus : yueOHoe nocodue / 3.B. | yuebHoe
S | ManbKkoBcKast. - MOCKBa : Nndpa-M, 2023. - 223. - ObC 9bC
Znanium. - Tekcr : anektponHsIii. - URL: mocodue
https://znanium.com/catalog/document?id=422429

11.2 JonmoaHuTeJbHAS JIUTEPATYpPa

bubanorpaguyeckoe onucanue

1 Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

2 Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u np.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, 1. A. UHOCTpaHHBIN A3BIK (AHTITUHCKHI) B TPOGeCCHOHATBHOM

5 | AearenbHOCTH : yueOHoe nocobue / M. A. Ykpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544



https://znanium.com/catalog/document?id=399260
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=364544

JrokanoBa, H. M. AHrimiickuii si3bIK : yueOHOE 1mocoowue. - 2-¢ u3j., nepepad. u J0o1. -
6 | Mocksa: Nudpa-M, 2022. - 319 c. - Tekcr : anekTpoHHBIH. - DBC Znanium. - URL:
https://znanium.com/catalog/document?id=400270

MannbkoBckas, 3. B. JlenoBoii aHIHICKHIA S3BIK: YCKOPEHHBIN Kypc : y4eb. mocoowue / 3.
7| B. ManbkoBckast. - Mocksa : Hudpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL.: https://znanium.com/catalog/document?id=399977

11.3. CoBpemeHHbIe podeccHOHANbHBIE 0a3bl JAHHBIX, HHGOPMAIIMOHHbIE

CIIPABOYHBIC CUCTEMBI, 3JICKTPOHHLIE 0H0IMOTEeYHbIE CHCTEMBbI

1. ZNANIUM.COM: snekTponHo-6ubanoTeunas cucrema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hay4nbix xypHanoB. — URL: http://neicon.ru.

3. OBC TAY: anextponHas 6ubnroreka [ IeKTpoHHBIN pecype]. — Pexxum nocryma :
http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3ZAHMUSA IS OBYYAIOLUXCSA IO OCBOEHUIO
JUCHUIIJIIMHBI

OcBoenne 00y4YarOMMMCS TUCIHUILIMHBI MPEIIoaraeT MOCeIEeHNe MPAKTHYECKUX 3aHITHH,
BBINIOJTHEHUE MPAKTUYECKUX 33/1aHUi, BBINOJHEHHE 3aJaHUil JUIA CaMOCTOSTeNbHOU padoThl. [Ipu
HNOATOTOBKE K IMPAKTUYECKOMY 3aHATUIO OOydaromieMycs HEO0OXOIHMMO IOBTOPUTH IPOWIACHHBIH
MaTepHal 1Mo U3y4aeMoi TeMe, C IENIbI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, a TaKXe MPeAOCTaBHTh
BBHINTOJIHEHHBIE TMUCHMEHHBIC JIOMAallHWE 3anaHus. B pamkax maHHOW Y4eOHOH IUCIHIUTMHBI
BBIJIENII€TCST 0c00asi pojib U 3HAUEHUE CaMOCTOATENbHOM J1eATeNbHOCTH 00YyJarolerocst B mpouecce
oBNaieHus s3bikoM. Ha Beex atamax oOydeHus oOpariaeTcs BHUMaHUe Ha o0y4yeHHe 00ydaromuxcs
METOIMKE caM00Opa30BaHMs, KOTOPAs IMO3BOJISIET MM OBJIAJIETh MPHEMaMH M3BJICUSHHs HH()OpMAIIH
U3 TEKCTOB, 3HAKOMHUT CO CIIOCO0AMH €€ Mepelaun Kak B YCTHOM, TaK U B IMCBMEHHOM BHJIE, a TaKXKe
B (opMe JeN0BOro NMHUChbMa, YCTHBIX JOKJIAQJOB, COOOIIEHUM M Mpe3eHTalud C HCIOJIb30BaHUEM
U(PPOBBIX UHCTPYMEHTOB JJIsl PEIICHNUs TTOCTaBICHHOM 3a/1a4H.

OcBoeHMe MUCIHUILTIHBI MPEIIOIaraeT BBIOTHEHNE TMPAKTUIECKUX 3aJaHui (MIPAKTHKH) BO
BpeMsl KOHTakTHOW paboThl ¢ mpenojaBaTeneM JHOO B 4Yachl CaMOCTOSITENbHOM paboTel. Bce
NpaKTUYEeCKHEe 3aJjaHusl JUCLUILUIMHBI MPEJOCTABISAIOTCS MpernojaBaTelssMd BO BpeMs 3aHATUH U
pasMelarTcs B JIOKAIBHOW ceTH AKaJeMUH U 3JIEKTPOHHOM HH(POPMalMOHHO-00pa3oBaTeIbHON
cpezne. BeimosHeHHbIE NpakTHUeCKUue pabOThl CHAIOTCS HAa IMPOBEPKY MPENoJaBaTeNi0 OJHUM U3
CIIEYIONINX CIOCOOOB: TPENOCTABICHUE BBIMOJIHEHHOTO JOMAIIHEr0 3aaHusl JUYHO B DPYKH
IpernoIaBaTelio, OTIPaBKa MPEIOoaBaTeNl0 Ha IMOYTOBBIN sHK. [Ipyu OTmpaBKe IperogaBaTelto
BBINOJIHEHHOM paboThl MO MouTe 00ydaromeMycsl clieAyeT 00ecreuuTh JUYHYI0 UACHTU(PUKAIHIO.
Kak mpaBuiio, B TeMe MM TEKCTe MUchbMa ykKasbiBaercsi Kypc, PO olydwaromierocs, IUCIUILIUHA,
TeMa, 10 KOTOPOH BBIMONHEHa paboThl. OTEeNbHbIE TPAKTHUECKHE PAOOTHI MOTYT OBITH IPOBEPEHBI

IpernoaaBaTesieM HeOCPEICTBEHHO B Ay AUTOPHH.


https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=399977
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

Jy1st 3aKperuieHrs MPUOOPETEHHBIX 3HAHUW, YMEHUW W HaBBIKOB, JIJISI PA3BUTHS CITIOCOOHOCTEH
K camMOOOy4YeHHIO B JUCIHIUIMHE MPEeIyCMOTPEHa caMocCTosTeNbHas paborta. CaMmocrosiTenbHas
paboTa MOKET BBINOJHATHCS OOYYAIOIIMMCS JOMa WM B ayAUTOPUSAX AKaJIEMUH, CIECHHAILHO
OTBEJICHHBIX [UJISI CaMOCTOSITENIbHOM pabOThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHUUYECKUM H
nporpaMMHbIM  obecriedeHrueM, goctynomMm k OUWMOC u OBC. [lng ycnemHoro BBIMOTHEHUS
CaMOCTOSITENIbHOW paboThl O0ydYaroUIeMyCsl PEKOMEHAYeTCS 3apaHee O3HAKOMHUTBHCS C IepeyHeM
3aaHuii U TpaduKOM e¢ BBIMONHEHUs. [10AroTOBKa K MPAKTUYECKUM 3aHSATHUSM C TOCIEAYIONIUM
y4acTHEM B YCTHOM OIpOCE MpEeJIoiaraeT: CUCTeMaTHYecKoe M3yuyeHHue ayTeHTMYHOro MaTepuaia
U3 Y4eOHMKOB M HCTOYHUKOB [IOTIOJHHUTEIBHOW JIUTEPATyphbl; MOATOTOBKY WHJWBHIYaJIbHOTO
BOKaOyJIsipa 10 MPOMIEHHON Teme; padoTy CO CIPaBOYHOM JUTEPATYpOM U ClOBapeM; padoTy Hajl
ommbOkamMu. B pamkax maHHON y4eOHOW TUCIMIUIMHBI 00YYarONIecs BBHIIOIHIIOT CAMOCTOSTEIbHYIO
paboTy B BHJIe IOBTOPEHHUS MPONJACHHOIO MaTepHala 1o BCeM U3y4aeMbIM T€MaM JECSTH pa3felioB,
YCTHO U MUCHMEHHO (MHUChMEHHBbIE JOMalIHhe paboThl) OTBEYAIOT HA BOIPOCHI i MOJATOTOBKU K
TEKYIIEMy KOHTPOJIIO B COOTBETCTBYIOIIIEM CEMECTpE, a TAK)KE€ TOTOBSTCA K WHIUBUIYAIbHBIM HIIN
TPYIIIOBBIM IIPE3EHTALIUAM JIJIsl TPOXOXKICHUS IIPOMEKYTOYHOM aTTECTALUU 110 AUCIUIUIMHE.

J114 BBITIOJIHEHUS TPAKTHYECKUX 3a/IaHUi CaMOCTOSTENIbHOM paboThl O JaHHOW TUCIUILINHE
B JIOMAIllHUX YCJIOBUAX (3a mpenernamu AxajemMuu) oOydaromeMycss HEOOXOIUM MepCOHAbHBIH
KoMIbloTep (MIaHmer) W mnporpammublii maker Microsoft Office ne Hmxe 10 Bepcum.
CamocTrosTenbHass paboTa CONPOBOXKIAETCA METOAMYECKUMH YKa3aHUSAMH, pPa3MEIICHHbBIMH B
JOKAIbHOM ceTH AKageMuu U DJIEKTPOHHOW HMH(OpPMAIMOHHO-00pa30BaTeNbHON  cpelie.
Metoauueckne yKazaHus —coiepkar (QOpPMYIUPOBKY 3aJaHHs, TMPUMEPHYIO TEXHOJOTHIO
BBITIOJIHEHH S, JOPMAT CIa4M BBIMOJTHEHHOM pa0oThl. [IpenonaBaTens BO BpeMsl Ay TUTOPHBIX 3aHATHIA
3apaHee oO0CYyXTaeT ¢ OO0ydJaroIMMHCS 3aJaHUE CaMOCTOSITEIHLHOW pabOThl M MOPSIOK €€ CHAuH.
KoHcynbpTanuy 1mo BBHIMOTHEHUIO CAMOCTOATEIBHBIX padoT, 00CYKIEHHE OTMETOK M JIOMYIIEHHBIX
OIIMOOK, 3allUTa OTACIBHBIX BUJOB CAMOCTOSTENBHBIX padoT ocymiecTBisercs Bo Bpemsi KCP Ha
kKadeape mnpuKIaAHOW WHHOPMATHKKA WIM B ayAUTOPUU MO pacnucanuio. KoHcymbTamuu
IpernoaaBaTesisi MO BHIIOJHEHUIO CaMOCTOSITENIbHOM paboThl MOTYT OCYIIECTBIATHCS MOCPEACTBOM
acuHxpoHHoro (rmoura, YM1OC) u cHHXPOHHOTO (ZOOm, CETH) KOMMYHHKAIIUOHHOTO B3aUMOICUCTBUS
M0 MPEIBAPUTEIBHON [OTOBOPEHHOCTH C TMpernojiaBareyieM. BbIMoNHsIEMbIE CaMOCTOSITENbHBIC
paboTHI ABIAIOTCS dIIEMEHTAMH TEKYIIET0 KOHTPOJIS M OLIEHUBAIOTCSA MpernoaaBaTeneM. [lonydeHHbie
OTMETKH YUYUTHIBAOTCS TIPH BHICTABJIICHUH 3a4€Ta, 3a4eTa ¢ OIEHKON, DK3aMeHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJISL BBICTYNAET 3a4eT, 3a4eT C OLIEHKOW, 3K3aMeH. 3ayer,
MPOBOAMMBIN B (pOpMe MHIMBUYyaTbHOM MPE3SHTAIINH 10 H3y4YEeHHOW TeMe, BBICTABIISCTCS B IIEPBOM
U TPETheM ceMecTpax oOydeHwus. {7 OIEHKH pe3yibTaToB OOYYECHHS MO MUCHUIUIMHE YYeOHBIM
IUTAHOM BO BTOPOM CEMECTpe MPEeAyCMOTPEH 3a4eT C OLIGHKOW, NpOBOAMMBIM B (opme

WHIUBUIYAIbHOW TIPE3CHTAIlMM TI0 M3Y4YeHHOW Teme. B derBeproM cemecTpe 0OydeHUs



OPEIYyCMOTPEH 3K3aMeH, TIPOBOJMMBI B  (opMe HEMOATOTOBICHHOTO MOHOJOTHYECKOTO
BBICKA3bIBaHUA IIO0 OIIHOI>’I H3 NPCAJIOKCHHBIX TCM IPOHOJIZKUTCIBHOCTBIO 1-2 MHHYTBI; OTBCTAa Ha
Bompochl (3-5) mapTHepa WIM NpenojaBaress IOCIe MPEACTABICHHOIO MOHOJIOra; TPYNIOBOM
JICIOBOM TPE3CHTAIlMKM 110 M3y4eHHOW TeMe. Kpurtepwu BBICTaBIICHHs 3ayera, 3adeTa C OICHKOH,

J9K3aMCHa O3BYUYHUBAKOTCHA ImperogaBaTciieM Ha IICPBBIX 3aHATHUAX 1o JUCHUIIIIUHE.



13. IUCT COI'TACOBAHMUA

CocraBui:

3aBeayromuil Kadeapoil HHOCTPAHHBIX S3BIKOB W
H.A. KopHeeBa, K.I.H., JOLEHT —

3aBenyrouuii BeITycKaromiei kapeapoit
H.b. Ctpekanosa, 1.11.H., TOIIEHT

(TIoamuCH)
Hupextop BUK (7
O.B. banakuna [

(moxnuce)

Havansaux OOVII
A.®. dunk

(roxrycs)



