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1. OBLIASI HHOOPMAIIUA

Pabouas mporpamMma auctuIuinHbl «MHOCTpaHHBIN SI3bIK» COCTaBJIeHa B COOTBETCTBUU C
TpeOoBaHusIMU  (eAepalbHOIO TOCYJAapCTBEHHOTO 00pa30BaTEIbHOIO CTaHAApPTa  BBICIIETO
oOpa3oBanusi — OakamaBpuaT 1o HampasieHuto moarotosku 09.03.03  «lIpuxmagHas
nHpOpPMATHKa», YTBEP)KIECHHOIO MpUKa3oM MuHuCTepcTBa 00pa3oBaHUs M Hayku Poccuiickoii
Oenepannu 19.09.2017 Ne922 (¢ u3MeHeHUsIMH M AomnoiaHeHusMA oT 26.11.2020, 08.02.2021,
19.07.2022, 27.02.2023), u yuebHoro ruiana HampasicHus moaroroBku 09.03.03 «IIpukiagHast
uHpopmaTuka», upodmiap (mporpamma OakamnaBpuata) «Paspaborka u ynpamieHue Web-
KOHTEHTOMD.

TpymoeMkocTh qucuuiuinHbl: 16 3.e. / 576 akagemMuuecKux 4acoB, B TOM uuncie 136 gacoB
KOHTaKTHOU paboTsl n 404 yacoB caMOCTOSATEIHHON PAOOTHI O0YUYAOLTUXCA.

Pacnpenesienue 4acoB JUCHHUILIMHBI 110 ceMeCTPaM M BHAaM 3aHATHI (110 y4eOHOMY IUIaHY):

KosmnuecTBo yacoB
Buj yueOHoii padoThl lice%r]fol:qo Cenmectpet
y Y1 2 3 4 |5/6|7|8|9
NJIaHy
KonTakTHas padora 136 32 36 32 36
(Bcero):
B ToMm unce:
Jlexuuu
[TpakTudeckue 3aHATHS 108 28 28 24 28
KoHnTposab camocTosTenbHON
pabotsl (KCP) 28 4 8 8 8
CamocrosiTesbHast padora 404 112 108 76 108
(Bcero):
Buabl npoMexyToYHOM 3auer c SK3aMeH
aTTecTallMHu (IK3AMEH, 36 3auer . | 3auer
. OIIEHKOH 36
3auem, 3a4em ¢ OYeHKOll)
ObIIAS Yackr: 576 144 | 144 | 108 | 180
TPYA0EMKOCTH
JTUCIHMIJIHUHDBI: 3.8.: 16 4 4 3 5

2. HOEJIA U 3AJAYU JUCHHUITJIMHBI

JlaHHas AUCIUIUIMHA 110 CBOEMY XapakTepy SBJIAETCS KOMMYHUKAaTUBHOW U HalpaBlIeHA Ha
dbopMUpOBaHHE W PA3BUTHE PEUYEBBIX YMEHHM, (POPMHUPOBAHUE CIIOCOOHOCTH M TOTOBHOCTH
WCIIOTh30BaTh NHOCTPAHHBIN S3BIK KaK HHCTPYMEHT B CUTYAIlH pPeaTbHON KOMMYHHUKAITUH.

JucuunimHa uMeeT CBOeW Ienbio chopMHpOBaTH W/MIM PA3BHUTh SI3BIKOBHIE U pPEUYCBBIC
HABBIKM U YMEHHUS B ayJIHPOBAHHH, YCTHON peuM (IMATOTHYECKONH M MOHOJIOTMUYECKOH), YTeHUH U

IIUCBbMC.




AXTyanbHOCTh JaHHOW paboueil mporpamMMbl 0OyCIOBIEHA CTPEMHUTEIBHBIM Pa3BUTHEM M
BIMSHUEM LUQPPOBOI SKOHOMHUKH Ha (DOpPMHUpPOBaHHME KIIOYEBHIX KOMIICTCHIMH W IOJIrOTOBKY
BOCTPeOOBAHHBIX CIIELUAINCTOB B cepe MPUKIaTHON HHPOPMATUKNA B COBPEMEHHOM MHUPE.

B ycnoBusix nndpouzanuu BaxHO HOpMHPOBaHHE, MMOAECPKAaHUE U PA3BUTHE HABBHIKOB B
chepe uMHGOPMAIMOHHBIX M CKBO3HBIX TEXHOJOTMH Uil OakajlaBpOB, YTO CIOCOOCTBYET
JTOCTIDKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTHM BBITYCKHHKOB Ha PBIHKE TPYAA,
6onee 3(ppeKTUBHOI aganTay B HOBBIX YCIOBHUSX.

B pesymprare ocBoeHus paboueil mporpaMMbl JUCHUILIMHBI OOydYaroIluecs OBIAICIOT
COBPEMEHHBIMU KOMIIETCHIUSAMH, CPOPMUPOBAHHBIME IOJ] 3alpOChl paboTojareneil U ¢ y4eToM
norpeOHOcTell  1M(POBOI  SKOHOMHUKH, HEOOXOMUMBIX B Oyaymie npodeccHoHalIbHON
JEATeIbHOCTH BBITYCKHUKA B paMKax HarpasieHus «[IpukianHas nHpOpMaTHKay.

Heap TMCHMIUIMHBI - MOBBILICHHE UCXOJHOTO YPOBHS BIIAJICHHS WHOCTPAHHBIM SI3BIKOM,
JIOCTUTHYTOM Ha MpEAbLAyLIeH CTylneHH o0pa3oBaHHsi, W (HOpMHpPOBaHHE Yy OOyYaroIIHXCs
HEOOXOAMMOTO W JOCTATOYHOTO YPOBHSA KOMMYHUKAaTUBHOW KOMIIETCHIIMHM Ui PEUICHHUS
COIMAJbHO-KOMMYHUKATHBHBIX 3a/ad B pa3lIMYHBIX OOJNACTIX OBITOBOH, KyJIBTYpHOH W
npodecCHOHATIBHON IESITENBHOCTH TPH OOLICHUH C 3apyOEKHBIMU MAPTHEPAMHU C UCIIOJIb30BAHUEM
U(POBBIX TEXHOJIOTHH, a TAKXKE JUIS TAJIbHEHIIIEro caMoo0pa3oBaHusl.

BocnuraTtejabHas Hedb JUCIUIUIMHBL UMEET KYJIBTYPHO-TBOPYECKYIO HANpPaBICHHOCTh U
HalleJIeHa Ha CO3/JaHHEe MOCPEICTBOM WHOCTPAHHOTO S3bIKA YCIOBHUU JUIS Pa3BUTHS TBOPUYECKUX
CIOCOOHOCTEH OO0YyYaromuxcs, BKIIOYEHHE WX B PA3JIMYHbIE BHIBI COIUAIBHO 3HAYUMOUN
IEATeNLHOCTH, TAKMM 00pa3oM, J1aBasi BO3MOKHOCTh ()OPMUPOBAHUSI OPUTHHATBHOCTH MBIIILTICHHS,
a TaxKe pean3alyy JMIHOCTHO OPUEHTUPOBAHHOTO 1TO/IX0/1a B MPO(eCCHOHABHOM chepe.

3agauM JUCHMILIUHBI:

J dopMupoBaTh y 00yJarOmuXcs 3HaHNS, YMEHHSI U HABBIKH B 00JIACTH YCTHOM M MUCHMEHHOM
NPaKTUKA PAa3TOBOPHON M TMPO(ecCHOHAIBHO-JIEIOBOM pPEYM M HCIOJIh30BAHHWE HX B
npodeccCHOHaIbHOM AEATETLHOCTH 110 HAIIPABJICHHIO MTOrOTOBKH

J O3HAKOMHUTHh OOYYaIOUIMXCS C OCOOCHHOCTSAMH JIEKCHYECKOH CHCTEMBI HM3y4aeMoro
MHOCTPAHHOTO 53bIKa, (PYHKIMOHAIBHON M CTHIMCTHYECKON TuddepeHrannei s3pIKOBbIX
cpeacTB, Hamboyee MPOJAYKTUBHBIMH CIIOBOOOPA30BATEIILHBIME MOICTSIMUA M3y4aeMOro
WHOCTPAaHHOTO $3BIKA, B TOM YHCIIE C UCTIOIH30BaHNEM U(DPOBBIX CEPBUCOB;

J COBEpIICHCTBOBATh HABBIKM PACIO3HABAaHHsA WM ITOHUMAHUS TPaMMATHYECKHX (QOpM |
KOHCTPYKIIMH B OMOPE Ha pa3InvHbIe MPU3HAKH TPAMMATUYCCKUX SBJICHUI, & TAK)KE HABBIKH
ynoTpeOsieHHsT TPaMMAaTHYEeCKUX KOHCTPYKIIMH B PAa3IUYHBIX PEUEBBIX CHTYAIHSIX C
ucronp30BaHueM 1UdpoBbix uHCTpyMeHToB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



L] pa3BI/IBaTB KOMMYHI/IKaTI/IBHBIe KOMIICTCHIIUU, HCOGXOZ[I/IMOﬁ JUIA TBOp‘ICCKOﬁ ACATCIIBHOCTHU
B TIOBCEJTHEBHOM OOIIICHHNH, B OOIIECTBEHHO-TIOJIUTHYECKOW U HAYYHO-TIPOGECCHOHATHHOM
chepax;

° npuoOImaTh 00YyYarOUUXCS K CaMOCTOSITEILHOM HMCCIIeIOBATEIBCKON paboTe HaJ S3BIKOM,
pa3BI/IBaTB y 06yqa10un/1xc;1 aHaJ]I/ITI/I‘IeCKI/Iﬁ moaxoa K I/I3y‘~IaeMBIM SI3BBIKOBBIM SIBJICHUSAM
HYTCM COIIOCTABJICHUS UX C COOTBCTCTBYIOH_[I/IMI/I ABJIICHUAMU pOIIHOFO SA3BIKA.
3aiayu BoCIMTATEJIbHOM Pa0OTHI:

° pa3BuTHEe y 00y4YaIOMUXCsl TOHUMAHUS COIMATBHON 3HAYMMOCTH MHOS3BIYHON KYJIbTYPHI B
Oynymei npodeccCHOHaTbHONH JEATEeIPHOCTH HAa HWHOCTPAHHOM  SI3BIKE, Kak s
COBPEMEHHOTO OOIIECTBa, TAK W JUIsl IMYHOTO MPO(ECCHOHATBLHOTO CTAHOBJICHUS;

° CO3JIaHUE YCJIOBHH JUIi OCO3HAHHUs OOYYaIOIIMMHCS CBOETO MECTa W POJM B Oymymien
po¢eCCHOHAIBHON JEATEIHHOCTH;

° (GbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  IOCPEACTBOM  MPHOOIICHUS
00y4Jaromuxcsi K WHOSI3BIYHONW KYJIbTYpe M BOBJICYCHHS] B TBOPYECKYIO JAEATEIBHOCTH C
MCIIOJIb30BaHNEM MHOCTPAHHOTO SI3BIKA;

L4 Pa3BUTHUC KYJIBTYPbI MCKIIMYHOCTHOT'O HpO(i)CCCI/IOHaJIBHOFO B3aUMOJCHCTBHUS.

3. MECTO AMCHUIIVIMHBI B YYEBHOM IIJIAHE

VYuebHas nucuumianHa «MHOCTpaHHBIN A3bIK» OTHOCUTCS K AMCHUIUIMHAM 00s3aTeIbHOMN
yactu 6soka Jucrumineel (Moaynau). M3ydeHue TaHHOM JUCHMIUIMHBI Oa3UpyeTcsl Ha MaTepHale,
M3Y4EHHOM B paMKax IIKOJBHOIO Kypca. JMCHMIUIMHBI, HpU HM3YyYEHUH KOTOpBIX OyayT
HCIIOJIb30BAThCS 3HAHMSI, YMEHUS U HAaBBIKU, IPUOOPETEHHBIE B PE3YNIbTATE U3YUEHUSI TUCHUTIIMHBI

«HOCTpaHHBIN A3BIK» - «IIOArOTOBKA IO AaHTVIMMCKOMY SI3BIKY».

4. TINIAHUPYEMBIE PE3YJIBTATBI OBYUYEHUS 1O JUCHUIIJIMHE LIS

®OPMHUPOBAHNA KOMIIETEHIIUI OBYUYAIOIIIUXCHA

PesynbTarel ocBoeHust o0Opa3oBaTelbHON MporpamMmbl (KOMIETEHIMH OOYYaroIIHXCs)
YCTaHABJIMBAIOTCS B COOTBETCTBUM C (pelepanbHbIM TOCYIapCTBEHHBIM 00pa30BaTebHBIM
CTaHJApTOM IO HANpPaBICHHIO IMOJATOTOBKM U  NPO(PECCHOHATBHBIMU  CTaHJApTaMH,
COOTBETCTBYIOIIMMHU MPO(GECCHOHATBHOW JESTeNbHOCTH BBITYCKHUKOB, a TaK)K€ Ha OCHOBE
aHann3a TpeOoBaHUM paboromareneil, NPeIbABISEMBIX K BbIIYCKHUKaM. IlnaHnupyembie
pe3yabTaThl 00yYeHHs MO AMCLUUIUIMHE (3HAHUS, YMEHUS, HAaBBIKH) 00€CIIeUUBAIOT JOCTH)KEHUE
pe3yabTaTOB OCBOEHHUS 00pa30BaTeNbHOW NPOTrpaMMbl U (OPMHUPYIOTCS B COOTBETCTBUHU C

KapTaMH KOMIIETEHIMI 00pa30BaTeIbHON MPOrPaMMBI.

Hudp n
HA3BANIE HNuaukaropsl IInanupyemsle pe3yJabTaThl 00y4eHHS
KOMIIeTEHIIUH 10 AUCHHUILIHHE
KOMIIETCHIIMHU




YK-4
Crocoben
OCYILIECTBIIATh
JIETIOBYIO
KOMMYHUKAI!
10 B YCTHOM U
MMMCHbMEHHOM
dbopmax Ha
roCyJ1apCTBEH
HOM SI3BIKE
Poccuiickoit
denepanyu u
WHOCTPAaHHOM
(BIX)
S3bIKe(ax)

YK-4.2. OcymiecTBusieT
JICJIIOBYEO KOMMYHUKAIIHIO B
YCTHOM ¥ MUCbMEHHOU
(hopmax Ha HHOCTPAHHOM
(pIX) s13bIKE (aX)

3HaTh:
- CUCTEMY U CTPYKTYpPY HHOCTPAHHOTO
SI3BIKA;
- pa3UYHbIE ACTIEKTHI SA3bIKa: (POHETHUECKUH,
JIEKCUYECKU I, TPAMMATUYECKUH, B T.4.
CTPYKTYpY MOCTpOeHHUS Ppa3, MpeIoKeHHH,
BBICKA3bIBaHU, LIEIOCTHOIO TEKCTA;
- aJICKBAaTHBIC SI3BIKOBBIC CPEICTBA JIJIS
peanu3aii OCHOBHBIX PEUEBBIX (DYHKITHIA;
- COBPEMEHHbIE TEXHUKU U CIIOCOOBI 1€TT0BOM
IIACbMEHHOW U YCTHOW KOMMYHHKAIINH;
- KpUTEPHH, IIpeIbsABIsiEMbIe K 0(OPMIICHUIO
JIETIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TPEOOBAHUS K CO3/ITAHUIO
JIETIOBOM ITPE3EHTALINH;
- KyJIbTYpY, CTHIIb U3HHU, HALIUOHAIBHBII
MEHTAJIUTET HOCUTENEN SA3bIKA IS
MIPeIOTBPALLCHUS HETIOHUMaHUS Ha
MEXJINYHOCTHOM U ITPO(ecCHOHATBEHOM
YPOBHE;
- THOCTPAHHBIN A3bIK B 00bEME,
He00XO0IMMOM JITsI TOTYy4eHUs nH(opManuu
podecCHOHATLHOTO COACPKAHMS U3
Nurepuer-ucrounnkoB IbC
ZNANIUM.COM, HOUKOH, 3BC TAY,
SBC IPRbooks.
Ymers:
- IOHUMAaTh pedyb HOCUTEIISA/NEH sI3bIKa B
YCTHOW U TUCbMEHHOH (popMax;
- aJICKBaTHO BOCIPOM3BOJIUTH HEOOXOAMMBIi
HabOp KOHCTPYKIUI U TEPMUHOB B
MOHOJIOTUYECKON U AUAJIOTUYECKON PEeUn;
- IOHUMAaTh AyTEHTUYHbIE TUCbMEHHbBIE
TEKCThI, UCIIOJIb3YS Pa3HbIE TEXHUKH YTCHMUSI,
- U3BJIEKaTh HEOOXOIMMYIO0 HH(POPMALIUIO U3
OPUTMHAJIBHOI'O TEKCTa HA HMHOCTPAHHOM
SI3bIKE, aHATM3UPOBATh, 00001IATh, JAe/IaTh
BBIBO/IBI;
- BECTHU JIEJIOBYIO KOPPECTIOHCHIINIO;
- IOHUMATh Ha CIIyX Pe4b HOCUTEIEH SI3bIKA;
- HCII0JIb30BaTh NH(OPMALIMOHHO-
KOMMYHHMKATHUBHBIE TEXHOJIOTHH ITPU IIOUCKE
Heo0xoIuMo HH(pOpMaLK ¢ TPUMEHEHUEM
Opaysepo Google, Yandex B nporeccme
pelIeHrs KOMMYHUKAaTUBHBIX 33/1a4 Ha
roCy/1apCTBEHHOM M MHOCTPAHHBIX S3bIKAX.

Baanern:

- HAOOPOM SI3BIKOBBIX CPE/ICTB, HEOOXOUMBIX
JUISL peau3alyy yCIeIHOM KOMMYHUKALUY B
KOMAH/IE;

- HaBbIKaMU PabOTHI CO CIIPABOYHON
JUTEPATYPOU U CIOBAPSIMU;

- TEXHUKaMU apryMEHTalUU BEICHUs
JUCKYCCHH B YCTHOM M INCBMEHHOM BHJIE,




MOJIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTH4YECKUMHU CPEACTBAMU S3BIKA;

- TEXHOJIOTUEN CO31aHUs JEI0BOM
MPE3EHTALNY HA HHOCTPAaHHOM SI3BIKE;

- HaBbIKaMU (DMKCHPOBAHUS OCHOBHOU UCH
Y BTOPOCTEIECHHBIX JIeTajel B YCTHOU U
MUCbMEHHOM KOMMYHUKAIUU;

- UHOCTPaHHBIM S3BIKOM B 00BEME,
HE0OXO0IMMOM JITsI TOTYYeHHs HHpOpMarm
U3 3apyO0eKHBIX HCTOUHUKOB.

VYK-4.3. OcymecTBiser
JIEJIOBYI0O KOMMYHHUKALIUIO B
nudpoBoH cpelie, MPUMEHSsS

B TOM YHCJIE€ CPEJICTBA
BHJICOKOH(DEPEHIICBS3H U

KOJIJIEKTUBHOM CETEBOM

paboThl

3HaTh:

- CTUJIb JI€JI0BOT'O OOLIEHMSI, OCHOBBI
nyOIMYHOM pedn, TOJATOTOBKU MPEe3eHTALUMH,
B T.4. ¢ nomoisio I1IT: PowerPoint,
Google Slides; nmpaBwmita oopmiteHHS
JIEJIOBOM MEPENUCKH, B T.4. C IOMOIIbIO:
Grammarly, Beewriter.

YMers:

- HCII0JIb30BAaTh MHOCTPAHHBIN S3bIK B
MEKITMIHOCTHOM OOIICHUH H
pohecCUOHATBbHON NeSTeNbHOCTH, B T.U. C
MPUMEHEHUEM TUTaT()OPM TSI TPOBEICHUS
BUJICOKOH(EepEeHINil U OpraHu3aun
coBMecTHOH paboTsl Google Meet, Microsoft
Teams, Zoom, SAngexc TenemocT.

Buiagers:

- HaBbIKaMu paboThl B Google-nmokymenTax
JUst oOOMeHa PO eCCUOHAIBHON
uH(pOopMalliell Ha UHOCTPAHHOM SI3BIKE;
HaBbIKaMU IepeBoia Mpo(eccuoHaIbHbBIX
TEKCTOB, B T.Y. C [IOMOIIbIO OHJIAMH-
cnoBapeii: English English Dictionary,
Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u

Ap.




5. CTPYKTYPA U OFBEM JUCIUIIJIMHBbI

Cemectp uzyuenus: 1

Buabl yueOHoii padboThl

IIpome:xy
KonrTaktHas padora CamocrosiTesibHast padoTa TO1HasA Dopmbi
Pa3zgen aTTecranu
ael, TMonpasjen, Tema (B yacax) Texymero dopmMupyem
MOAYJ1b f1 B Hacax ble KOMIIe
KOHTPOJIA
IIpakTnyec B yacax (¢opMbI opranuzaunuu TEeHLIHHU
Jlexknun KHe KCP CaMoOCTOSITeIbHON PadoThl
3aHATHSA
Tewma 1.1. Globalization [ToBTOpEHME MPOHIEHHOTO VT
(mpakTUKyM) Marepuana, oAroToBKa OLOC
Kyiemypro-meopueckoe 4 16 WHAMBHUIYaJILHOTO BOKaOyIsipa nucmfem,lme YK-4.2
gocnumaHue: 10 MpoHIeHHO! Teme, paboTa J— YK-4.3
COYUANbHAA 3HAYUMOCHb CO CIIPaBOYHOM JIUTEPATYPOU U S —
UHOSI3bIYHOLL K)IbIYPbl CJIOBapeM
Tema 1.2. Brands .
[ToBTOpPEHME NPOMIEHHOTO
(MpakTUKyM)
MaTepuaia, oAroToBKa .
Kynomypno-meopueckoe VeTHBIH ompoc, VK-4.2
Paznen 1. WHAMBHUIYaJILHOTO BOKaOyIsipa -4
gocnumaHue: - 4 - 16 8 9 [ICHMCHHBIE VK-4.3
Global 0 MIPOiIEHHON TeMe, paboTa -4.
Market MEICKYToNYpHioe CO CIIPABOYHOM JIUTEpPaATypOil U R
npogheccuonanvHoe p patyp 3aaHuA
< CJIOBapeM
e3aumooelicmaue
IToBTOpEHME MPONAEHHOTO -
MaTepuaa, MoAroToBKa
UHIUBHUyalbHOTO BOKaOyIIsIpa Yerupiii onpoc, | YK-4.2
Tema 1.3. Advertising 16 10 TIpOiiIeHHO} Teme, paboTa [TUCLMCHHBIC VK-4.3
- - o . JIOMAaIITHHAE
MPAKTHUK 4 CO CIIPAaBOYHOM JIUTEpaATypOil U
(Tp yM) p paryp S—

clioBapemM




Tema 2.1. Employment

(PaKTUKYM) [ToBTOpEHHE MPOIICHHOTO Yerueii onpoc, | YK-4.2
Kyromyprno-meopueckoe Marepuasa, MoJAroToBKa MHCbMCHHBIC VYK-4.3
socnumanue: 16 WHIMBUIYaJIbHOIO BOKaOyIIspa AOMAIITHHE
0CO3HAHUE C80e20 Mecmda 4 10 TIPOMJICHHOM Teme, paboTa safarud
u ponu 8 6yoyujeti CO CIIPABOYHOM JIMUTEPATYpOu U
npogheccuoHanbHoll clIoBapeM
desimeslbHOCmU
Tema 2.2. Trade IToBTOpEHME PO ICHHOTO i
(IpaKkTHKYM) p p YcTHBIH ompoc, VK-4.2
Marepuasa, MmoAroToBKa [UCEMEHHBIE VK-4.3
Kynomypro-meopueckoe -
4 WHIMBUIYAJILHOTO BOKaOyIIsipa JOMaIIHUE
socnumanue: 14 . 9
10 TIPOMJICHHOM Teme, paboTa 3a/1aHus
Pasnen 2. | MeACKYIbmypHOE . .
BUsi npoeccuonasoe CO CIIPABOYHOM JIUTEPATypOH U
usmgss p c cloBapeM
organiza szaumodeticmaue
tion .
[ToBTOpEHME MPOHIEHHOTO .
YceTHBIi ompoc, VK-4.2
Marepuaa, MoAroToBKa
. . IINCBMCHHBIC yK_4 3
Tema 2.3. Organization 4 14 MH/IMBUJ1yaJIbHOTO BOKaOyJsipa oMANTHIE :
(MpakTUKyM) 10 MpOHIeHHO! Teme, paboTa SaAHAS
CO CIIPaBOYHOM JTUTEPATypOH U
cJIoBapeM
[ToBTOpEHME TPOIAECHHOTO "
YcTHBI ompoc, VK-4.2
MaTepuana, MoAroToBKa
T 2.4. Mone HHIUBHUIYaILHOTO BOKaOyisapa HITEBMCHHBIC YK-4.3
eMa 2.4. y 4 14 A 23}’ - yIip JOMAaIITHHUE
(pakTUKyM) 0 MPOoiiIeHHOU TeMe, paboTa 39 IaHHT
CO CIIPABOYHOM JIUTEPATypPOH 1
cJI0BapeM
IToaroroBka k
MIPOMEKYTOYHOM aTTECTalluU B
3aver - 6 p YT w - -
dbopMe UHANBUAYAILHON
MPE3CHTAINH
28 112 -
Htoro

144




Cemectp uzyuenus: 2

Buabl yueOHo# padoThI

KonTakTHast padora (B Tpomesiy ) D
Pa3sned, - aacax) CamocrosiTesibHas padoTa TOYHASA OpMBI OpMHpPYEM
B oapaszaeJs, TeMa aTTecranus B| TEKyLIEro ble
paxkTn (opMbI oprannzanuu yacax KOHTPOJ# | KOMIECTCHIINH
Jlexnu B .
" yecKue KCP qacax CaMOCTOSATEIbHOU
3aHATHS padoThI
Tema 3.1. Ethics in IT [ToBTOpEHME IPOHIEHHOTO Y CTHBIN VK-4.2
sphere (mpakTukym) Marepuala, moJAroToBKa onpoc, VK-4.3
Kynemypno-meopueckoe WHIUBUAYAIbHOTO MUCbMEHHBIC
gocnumanue: - 4 10 BOKaOyJsipa 1o JIOMaIIHUE
MEJCKYIbMYPHOe npoieHHON Teme, paboTa 3a/laHus
npogeccuonanvroe CO CITPaBOYHOM
83aumooeticmaue JTUTEPATypPOi U CIOBapeM
) IToBTOpEHME IPONIEHHOTO )
MaTepuaia, MoJAroToBKa Y eTHaii omboc
Pasnien 3 : Tema 3.2. Change in IT - HHIBHAYATIHOTO HI/ICLMGHHEIﬁ ’ VK-4.2
Strategy In IT |sphere (mpaxuxym) 4 10 y BOKa6¥ *iba TO JloMaIH1e VK-4.3
sphere MPONJICHHON TeMe, Iza60Ta S — :
CO CITPABOYHOM
JTUTEPATypPOH U CIOBaApEM
Tema 3.3. Strategy in IT - -
sphere (mpakTukym) [ToBTOpEHUE MPOIIIEHHOTO
Kynemypno-meopueckoe Marepuaa, MoAr0TOBKa YCTHBIH onpoc, VYK-4.2
socnumanue. 0CoO3HaHue WHUBUIYAIEHOTO IIUCEMEHHBIE VK-4.3
€80e20 Mecma u poau 8 - 2 10 BOKaOyIsIpa 1mo JOMaIlIHHEe
oyoywetl npoiineHHoi Teme, pabora 3aJjaHus
npogheccuoHanbHoll CO CIIPaBOYHOM
oesamenbHOCmu JTUTEPATypPOH U CIOBAPEM




Tema 4.1. Cultures

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa

MIPAKTUK i
g()EzbmypZy)nmopqecme MHIUBUAYAIBHOTO Y CTHEIH orpoc, YK-4.2
- IIMCBbMCHHBIC
10 BOKaOyJIspa 1o YK-4.3
COCHIIIITE. [IPONMAEHHOU TeEMe, paboTa FIOMALITHHE
COYUANbHAS 3HAYUMOCb P P 3a/laHus
. CO CIIPaBOYHOHU
UHOSAI3bIYHOU KYIbIYpbl N
JUTEPATypOi U CIOBapeM
Tema 4.2. Leadership [ToBTOpeHue nNpoiAeHHOTO
(IpakTUKyM) MaTepuaia, MoAroToBKa v .
Kynomypno-meopueckoe WHINBUTYAIEHOTO CTHBIH OTIPOC, YK-4.2
IIUCbMCHHBIC
Paznen 4. socnumatue: 10 BOKaOyJsipa mo YK-4.3
Leadershi i i JIOMALLIHIE
P |mexckyromyproe npoiiieHHo# Teme, pabota S —
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATYpPOU U CIIOBAPEM
[ToBTOpEHME PONIEHHOTO
MaTepuaia, MoAroToBKa YCTHBII 01poc, K42
.. WHIUBHTyTHOTO IIMCHMEHHBIE YK-4.
Tewma 4.3. Competition VK-4.3
(IIPaKTHKyYM) 10 BOKaOyJIspa 1o JOMAITTHHE
P ™ IpoNJIeHHON Teme, paboTa 3a/ianust
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM
IToBTOpEHME IPONIEHHOTO
mMarcpualia, moAroToBKa VYV CTHBIN oIIpoc,
Pazpnen S. . . MHMBU1yaJIbHOTO HHCHMCHHBIC YK-4.2
@ Tewma 5.1. Innovations In JMBHILY
Business 10 BOKaOyIsIpa 1mo JOMaIlIHHEe YK-4.3
- IT sphere (mpakTukym) . >
vision npoiineHHo# Teme, pabota 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeEM




Tema 5.2. Business and
environment

IToBTOpEHUE IPONIEHHOTO

(MpaKTUKyMm) MaTepualia, noAroToBKa Y CTHBIH ompoc, VK-4.2
Kynemypno-meopueckoe HHIWBHAYaILHOTO MIACEMEHHBIE YK-4.3
gocnumanue. 0CoO3HaHue 2 10 BOKaOyJIsIpa o JOMaIIHK1E
ceoeco mecma u pou 6 HpOI\/JIIICHHOI\/‘I TEeME, pa60Ta 3a4aHus
byoywei CO CIIPaBOYHOM
npogeccuonanbol JIUTEPATYPOU U CIIOBapEM
OdesimenbHOCmu
[ToBTOpEHME PONIEHHOTO VYerHBIi ompoc, VK-4.2
Tema 5.3. Franchising 5 10 MaTepuaia, oAroToBKa IHMCbMEHHBIE YK-4.3
(pakTUKyM) WHUBU1yaJIbHOTO AOMaITHNE
BOKaOyJIspa 1o 3a/laHi
Tema 5.4. Business . =
N IToBTOpEHUE MPOHAEHHOTO Yernblit onpoc,
communication MMUChbMEHHBIC
Marepuaa, MoAroToBKa VK-4.2
(IpakTUKyM) JIOMaIlHHE
WHIUBUIYAIbHOTO VK-4.3
Kynomypno-meopueckoe 3a/IaHusl,
4 10 BOKaOyJsipa 1mo
socnumatue: . z 6 BBINOJIHEHHE
npoieHHON Teme, paboTa
MEJNCKYNbMYPHOE p ’[éo on aBOqH’OEI KOHTPOJIBHBIX
npogheccuonanibHoe pa 3aflaHnn
g JTUTEPATypPO U CIOBapeEM
g3aumooeticmaue
[Toxroroska k
MIPOMEKYTOYHON
aTTecranuu B hoopme
o HHIWBUIYAJILHOU
3auer ¢ oeHKOIt - 8 Y - -
MIpe3eHTaIlH,
BBITIOJTHCHHE
KOHTPOJBHBIX 3a/IaHUN
28 108 -

Hroro

144




Cemectp uzyuenus: 3

Buabl yueOHoii padboThl

dopmupye
KonraktHasi pa6ora IIpome:xy DopMbI pPMHpY
CamocrosiTesibHas padora MbIe
Paszgea, moayan Hoapaszaen, tema (B yacax) TOYHAsA TeKYWIero | = o e
Jlexuu |IIpakTnyeckn| KCP B (opMbI opranuzanuu | aTTeCTalld |  KOHTPOJIA -
)/ € 3aHATHA Jacax CaMOCTOSITEILHOM # B Hacax
[ToBTOpEHME TPOIAECHHOTO -
Marepuaa, MoAroToBKa VYcrHbiit YK-4.2
Tema 6.1. The nature of UHIUBHYTbHOTO oIpoc, VK-4.3
management - 2 - 6 BOKaOyJIsipa 1o NKHCbMCHHBIC
(IpakTUKyM) MPOMICHHON TeMe, paboTa JIOMAIITHHAE
CO CIIPaBOYHOM 3aJaHus
JUTEPATypPOil U CIOBaApEM
Tema 6.2. Management [loBTOpEHME NPOIIIEHHOTO 3
Styles (mpakTHKyMm) Marepuana, moAroToBKa Y CTHBIIT ompoc, YK-4.2
Kynomypro-meopueckoe WUHIWBUAYAIBHOTO IHUCbMEHHBIC VK-4.3
socnumanue: - 2 - 6 BOKaOyJIs1pa 1o ZIOMaIIHKe
MedAHCKYIbMYPHOe MpoIeHHON TeMe, paboTa 3a71aHKsA
npogeccuonanvroe CO CIPaBOYHOMU
Paspen 6. 63aumoodeticmeue JIUTEPaTypoil U coBapeM
Insights Into I =
- OBTOpPEHUE MPOHIECHHOTO -
Management | Tema 6.3. Team Building p POHZ )
Marepuaia, moAroToBKa VCTHEBIH ompoc, YK-4.
(mpakTUKyM) K-4.3
WHUBHYaJIbHOTO HChMEHHBIE VK-4.
Kynomypno-meopueckoe
- 2 - 6 BOKaOyJIspa 1o JOMAIITHIE
gocnumaHue: . >
MpOIeHHON TeMe, paboTa 3a/1aHus
COYUANbHASA 3HAYUMOCMb o
. CO CIIPaBOYHOMU
UHOSI3bIYHOLL KYTbIYpbl N
JUTEPaTypoOl U CIOBapeM
IToBTOpEHUE IPONIEHHOTO -
Marepuaa, MoAroToBKa Y CTHBIH ompoc, VK-4.2
N VHIUBUIyaEHOTO TIHCHMEHHBIE VK-4.3
Tewma 6.4. Risk in IT FUBRAY
sphere (mpaxrixym) - 2 - 6 BOKaOyJsipa 1mo JOMAIITHHE
p 4 npoiineHHo# Teme, pabora 3a/aHus

CO CIIPaBOYHOM
JUTEPATypOU U CIIOBAPEM




IToBTOpEHME IPONIEHHOTO

MaTepuaia, MoAroToBKa YerHblit ompoc, | yK-4.2
Tema 6.5. Crisis WHBUIYAIEHOTO [UCbMEHHBIE VK-4.3
management BOKaOyJIsipa 1o JOMallIHUe
(IpaKTHKYM) npoiieHHo#i Teme, pabota 3a/aHust

CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeEM
Tema 7.1. [ToBTOpEHME PONIEHHOTO
Communication MaTepHaa, oaroToBKa YeTHBIiT onpoc,
(IpaKkTUKyM) VHIUBUYAJIBHOTO MHChMCHHBIC YK-4.2
Kynemypuo-meopueckoe BOKaOyJsipa 1o JIOMAIITHUE YK-4.3
gochumanue: MpoiIeHHON TeMe, paboTa 3anaHus
COYUANbHASL 3HAYUMOCHb CO CITPaBOYHOM
UHOSI3bIYHOUL K)TIbIYpbl JUTEPATypO U CIOBAPEM
YK-4
[ToBTOpEHME TPONAEHHOTO VK-4.3
MaTepuana, MoAroToBKa VcTHBIi onpoc,
Tema 7.2. E-commerce WHIABUTYAIEHOTO [HUCbMEHHBIE
(npaKTHKyM) } BOKaGYHHpa 1o JAOMalHue
pOoNJIeHHON Teme, paboTa 3a/1aHus

Paznen 7. CO CIIPaBOYHOM

Communication JUTEPATYPOii U CJIOBapeM

in Business
Tema 7.3. Customer [ToBTOpEHME MPONUIEHHOTO
service (MPaKTHKYM) Marepuaa, moJAroToBKa YCTHBIH 01poc,
Kynomypno-meopueckoe WHIUBUIYAIEHOTO [HCbMEHHBIC YK-4.2
gocnumanue: BOKaOyIsIpa 1mo JOMaIlHHE YK-4.3
MeACKYIbMYpHOe poiIeHHON Teme, paboTa 3ajanus
npogeccuonanvroe CO CTIPaBOYHOU
e3aumooelicmaue TUTEPATypPOH U CIOBApEM

IToBTOpEHME IPONIEHHOTO Y CTHEIH ompoc,
. Marepuaa, MoAroToBKa MHUCHMEHHBIC VYK-4.2
Tema 7.4. Writing report WHUBU1yaJIbHOTO JOMaITHIe YK-4.3
(npaxTHiym) BOKaGyJIsIpa 1o 3a/1aHHs

npoiineHHo# Teme, pabora




Paznen 8. Global

Companies

Tema 8.1. Globalization
and Global Marketing

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa

YeTHBIH ompoc,

(TpaKkTUKyM) WHIUBHTyaJIbHOTO NHChbMEHHBIC YK-4.2
Kynemypro-meopueckoe BOKaOyJIsipa 1o JOMaIHue YK-4.3
socnumanue: npoieHHON Teme, paboTa 3a7anus
COYUANbHAS 3HAYUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOLL K)TIbINYPbl JUTEPATypPOi U CIOBapeM
[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, MoAroToBKa Y CTHBIIT ompoc, VK-4.2
Tema 8.2. Coca Cola WHINBUIYAIEHOTO MHCbMEHHBIC VK-4.3
Company (IpakTUKyM) . BOKa6Y 71Apa 1o FIOMAIHHE
MpoIeHHON TeMe, paboTa 3a/laHus
CO CIIPaBOYHOM
JIUTEPATYPOM U CIOBapEM
Tema 8.3. Success in IT [ToBTOpEHME TIPOHIEHHOTO
sphere (mpakTukym) Marepuaa, moJroToBKa YcTHBII onpoc,
Kynsmypro-meopueckoe WHMBH/IYaIbHOTO MHChMEHHBIE YK-4.2
gocnumanue: BOKaOyJIsIpa 1mo JIOMalIHue VK-4.3
MEACKYIbMYPHOE npoiineHHo# Teme, pabota 3a7aHusA
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEPaTypOil U clloBapemM
IToBTOpEHME IPONIEHHOTO
Marcpuajia, moAroToBKka VY CTHBIN orpoc,
Tema 8.4. General VHIUBUIyaEHOTO [HCbMEHHBIE YK-4.2
Motors Company BOKaOyJIsIpa mo JIOMaIHKe VK-4.3
(IpaKTHKYM) npoiineHHo# Teme, pabora 3a/1aHus
CO CIIPaBOYHOM
JUTEPATypOl U ClloBapeM
IToBTOpEHNE IPONIEHHOTO YcrHbII
MaTepHaa, moJroToBKa orpoc, YK-4.2
Tema 8.5. Failures WHIUBUIYAIEHOTO macemennbe | K43
BOKaOyJsipa 1mo JIOMAIITHUE
(mpakTUKyM) . z
npoiineHHo# Teme, pabora 3a/laHus

CO CIIPaBOYHOM
JIUTEPATYpPOU U CIOBapeM




[ToBTOpEHME TPOIAECHHOTO
MaTepuaa, oAroToBKa

YeTHBIH ompoc,

. WH/IUBUYaILHOTO [UCHMEHHBIE YK-4.2
Tema 8.6. Microsoft YK-4.3
Company (mpakTuKym) . 4 . BOKa6§] pa 1o S
npoiiieHHoN Teme, paboTa 3aaHust
CO CIIPaBOYHOM
JUTEPaTypOH U CIIOBApEM
IToBTOpEHME TTPOKIEHHOTO
mMarcpualia, moAroToBKa VY CTHBIN orpoc, VK-4.2
o WH/IUBUYaJIbHOTO [UCHMEHHBIE :
Tema 8.7. Virgin Group 1 4 6 OMALLIHIE VK-4.3
Company (mpakTUKyM) , Boxabyivipa 1o A
npoiiieHHON Teme, paboTa 3aaHusI
CO CIIPaBOYHOM
JUTEPaTypOi U CIIOBapeM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME MPOIiIECHHOTO
(TpaKkTUKyM) Marepuana, MoJAroTOBKa Yerusiit onpoe, | YK-4.2
Kynomypno-meopueckoe VIHIUBHTyaTEHOTO TTHChMEHHBIC YK-4.3
socnumanue: 0CO3HAHUe 1 2 BOKaOyJIsipa mo JIOMaIIHHE
c80e20 Mecma u ponu 8 npoiiieHHo# TeMe, paboTa 3aaHusl
byoyweii CO CIIPaBOYHOM
npogeccuonanvou NUTEpaTypoil U cIoBApeM
oesimenbHOCmu
[Tonroroska k
MIPOMEKYTOUHON
3aver - 2 aTTecTalnuu B popme - -
VHIUBUyJIBHOMN
Mpe3eHTAINH
24 76 -
Hroro

108




Cemectp nsyuenus: 4

Buabl yuedHoii padoThI IIpomeiy
TOYHAA @
opMHu
KonTakTHas pa6ora atrecranl | @opmbl pPMHpY
CamocronTesbHasi padoTa e B emMble
Pa3znen, moayJib IMoapa3znen, Tema (B yacax) TeKylIero
gacax KOMIIETEH
KOHTPOJIS i
Jlek | IIpakTueckn KCP ¢opmbI opranusauun I
10707 e 3AHSATUS B qacax CaMOCTOATEJILHOM
Tema 9.1. Computers — [ToBTOpEHME TPONAECHHOTO -
friend or foe? (mpakTuKym) MaTepuaia, oAroToBKa YcTHbil YK-4.2
Kyiemypro-meopueckoe WHUBH]1yaJIbHOTO o1poc, VK-4.3
gocnumanue: - 4 - 12 BOKaOyJIsipa 1o MIMCbMEHHBIE
MEJICKYIbMYPHOE npoiiieHHoON TeMe, paboTa JOMAITHUE
npogheccuonanvroe CO CITPaBOYHOM 3aJlaHus
g3aumooelicmaue JIUTEPATypPO U CIIOBAPEM
OBTOPEHUE IIPOUIEHHOIO - CTHBIH
II p p vy
) Marepuana, oAroToBKa o1poc, VK-4.2
Tema 9.2. Computer (video ’
sames (HpaKTI/IEYM) ( . 2 - 10 WH/IUBUIYaJIEHOTO [IUCEMEHHBIC | YK -4.3
BOKaOyIsipa mo AOMAIIHHE
IpoiiIeHHO# TeMe, paboTa 3alaHui
Paznen 9. English [ToBTOpEHME MPOHAEHHOTO - V CTHBI
in Communications Marepuaia, MOArOTOBKa ompoc, YK-4.2
Systems Tema 9.3. Computer 5 3 WHIUBUIYAIbHOTO mucemennsle | YK-4.3
architecture (mpakTuKyMm) BOKaOyJsipa mo JOMAIITH1E
HpoieHHOH TeMe, paboTa 3aJaHus
CO CIIPaBOYHOM
- YcrHbli
Tema 9.4. System computer onpoc, YK-4.2
- 2 - 8 - IUCBMEHHBIE | VK-4.3
software (mpakTukym) .
JAOMAalIHHUEC
3aJaHusd
- YcrHblit
. H -
Tema 9.5. Operating orpoc, YK-4.2
¢ ( ) - 2 - 8 - IUCBMEHHBIE | VK-4.3
systems (IIpaKTUKyM OMAIHIE

3aaHUs




[ToBTOpEHUE MPOIIIEHHOTO Y eTHBIH
Marepuaa, MoAroToBKa ompoc, YK-4.2
Tema 9.6. Multimedia 10 WHIMBUIYAIBHOTO muceMmennsle | YK-4.3
(TpaKkTUKyM) BOKaOyJIsipa 1mo JOMaITHHE
MPOMICHHON TeMe, paboTa 3a7aHKs
CO CIIPaBOYHOM
Tema 9.7. Computers and 0 .
OBTOPEHHE MPOUICHHOTO
work (TIpaxkTukym) p POHaL V CTHBII VK-4.2
K MaTepuaia, moAroToBKa
VILMYPHO-MBOPUECKOE OIIPOC YK-4.3
poc,
) WHIUBUIYAIbHOTO
gocnumaHue. 0Co3HaHue [HUCbMEHHBIE
10 BOKaOyJIsipa 1o
c80€20 Mecma u poiu 8 . 2 5 JIOMAIITHUE
Eyoyuei NpofifeHHoi Teme, pabora sazianus
- CO CITPaBOYHOM
npogeccuonanvrol -
B JUTEPATypO U CIOBapEM
essmenbHoOCmu
[ToBTOpEHUE MPOITIEHHOTO .
VYcrHbli
MaTepuaia, moJAroToBKa K-4.2
WHIUBUIYaIbHOTO onpoc, yK-4.
Tema 9.8. Teleworking Y nucemennple | YK-4.3
8 BOKaOyJIsipa 1mo
(pakTUKyM) . 2 5 JIOMAIITHUe
NpofifeHHoii Teme, pabora sayaHus
CO CITPaBOYHOM
JTUTEPATypPOil U CIOBapeM
[ToBTOpEHME PONIEHHOTO .
MaTepHana, oAroTOBKa Yerubti VK-4.2
HNHIWBUIYAJILHOI'O OHpOC, o
Tema 9.9. Networks mucemennsie | YK-4.3
8 BOKaOyJIspa 1o
(mpakTHKyM) . z 6 JOMaIIHAEe
MpoiiIeHHOt Teme, paboTa sanaHus
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM
YcrHbli
onpoc, YK-4.2
Tema 9.10. The Internet 10 ) IHCEMEHHBIE | VK-4.3
(pakTUKyM) JOMAIITHHE

3aaHUs




Tema 10.1. The Future of IT TlOBTODEIHE TOOHICHEOrO - VcTHblif
(npaTuiym) MaTepHaHa HI()) rgTOBKa onpos, yR-4.2
Kynemypro-mseopueckoe HHp - ’ aniHoro HMCBPMCHHBIC | YK-4.3
Paznen 10. The gocnumanue. 0CoO3Hanue AMBHILY AOMAIIHNC
— - 4 - 12 BOKaOyJsipa 1mo 3aaHusl,
Future of IT c80€20 Mecma u poiu 8 . ¢
Gvovies: POMICHHOW TeMe, paboTa BBINIOJIHEHHE
e y CO CIIPaBOYHOM KOHTPOJIbHBIX
npogpeccuonanvhol - S—
JUTEPATYPOH U CIIOBAPEM
oessmenbHoOCmu
[ToaroroBka K 36
IIPOMEKYTOUHON
arrecTauyu B hopMe
JK3aMeH - - - - fl (bop - -
IPYIIIOBOM NIPE3CHTAIINH,
BBIIIOJIHEHHE
KOHTPOJIbHBIX 33JIaHUI
Hroro - 28 8 108 - 36
180
- | 108 | 28 | 404 - 36
Bcero




6. COAEP’ KAHUE JTUCHUITJIMHBI

Paznea 1. Global Market

Tema 1.1. Globalization

OO6yuaromuecs wu3y4aroT TeMy [mobanmuzamus. CrmocoObl M METOJbI, MPUBOJIANINE K
['mobammzarnuu. M3ydaror jekcuky mo Teme. [lonoKuTenbHbIe M OTPHUIATEIbHBIC IOCIEACTBUS
nporiecca riodanu3zanun. M3yqaroT TepMHHOIOTHIO TIPOBEACHMSI TeJIC(POHHBIX IEPETOBOPOB.

Kynomypno-meopueckoe socnumanue: noHumauue COYUATbHOU 3HAYUMOCMU UHOSA3BIYHOU
KYIbMYypbl NPOUCXOOUM Y 0OYUAIOWUXCSL HOCPEOCMBOM AHAIU3A U OANbHeuue20 00CyHcOeHUs Ha
UHOCMPAHHOM 53bIKe MeMbl 2100anu3ayuu, ee 3aKOHO8, a MAaKice OCOOEHHOCMU 6edeHus
MeHCOYHAPOOHBIX NEPe208OPO8.

Tema 1.2. Brands

OOyuarorecs: 3HaKOMATCSI ¢ TeMOM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxnarT npoOaemMbl, CBS3aHHBIE C MUPATCTBOM U MYTH UX perieHus. M3ydeHne TepMHUHOIOTHH,
HEOOXOIMMOM JIJIsl TPOBEICHUS IETIOBBIX MIEPETOBOPOB M COOPAHHUI MEXTYHAPOIHOTO YPOBHS.

KV]ZbI’I’ZVDHO-I’I’ZGODH€CKO€ eocnumaHnue. NOHUMAarue OCO6€HH00m€L7_M€9fCKyJZbmypHOZO
npogheccuoHanbHO20 83aUMOOCUCMBUSL NPOUCX00UM ) 00YYAIOUWUXCS NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHRHOM A3bIKE C Yelblo 060y9f€0€Huﬂ I’lpO6JZ€M, CBA3AHHbIX C UMEHAMU pﬂda 2100A/IbHbIX
KOMNAHUU, U nymetl ux peuleHusl.

Tema 1.3. Advertising

OOyuaronyecss 3HAaKOMATCS € Pa3IMYHBIMU BUJAMU PEKJIaMbl, METOJIaMU PEKJIAMUPOBAHMUS.
VYuyarcs, kak MpaBUIBLHO MPOBOAMTH PEKIAMHYIO KammaHuio. M3ydaroT (pasbl, HEOOXOAUMBIE IS
MMOCTPOCHUA YCHCHIHOﬁ MNpe3CHTAlN. I/IHJII/IBI/II[yaJ'II)HaH MMpE3CHTA M 110 TEMC.

Pa3znen 2. Business Organization

Tema 2.1. Employment

OOyuaronyecss M3y4aroT HauOosee BaKHbIE (DaKTOpbl, HEOOXOAMMbIE JJs MOJydEeHHUS
pabotel. M3ydaroT cmocoObl yCHENIHOTO MPOXOXKACHHUS M TMpOBeAeHUs cobecemoBanus. M3ywaror
TEPMHHOJIOTUIO, HCO6XO}II/IMYIO AJI1 IpOBCACHUSA COBeI]_[aHI/Iﬁ BHYTPU KOMIIAHHH. BI/I)II)I PE3OME.

O6yqaloumec;1 ydaTcs COCTaBJIATh PE3IOMCE.

Kynemypro-meopueckoe socnumanue: ocosnanue ceoeco mecma u poau 8 0yoywell
npogeccuoHanvbHol  0esmenlbHOCmU  OCYWeCmeIsaemcs nymem auaiu3a o0cobeHHocmeli NOUcKd
pabomul, 8edenusi nepe2o8opos Ha UHOCMPAHHOM 53blKe, NPOBEOEHUsI COBCUAHULL.

Tema 2.2. Trade

OOyuaronmecss 3HAKOMSTCS C Pa3IMYHBIMA BHAAMH TOProBiW. M3ydaloT 0OCOOEHHOCTH
BHEITHEW W BHYTpEHHEH TOpProBiW. 3HAKOMSTCS C TpaBUIaMd OGOPMIICHHUS aKKpEeIUTHBA.
COBepLHeHCTBYIOT HaBBIKWM BCACHUA MNCPCTOBOPOB, U3YHAIOT PA3JIUYHBIC IMPUCMBI I JOCTUKCHHUA
HanOosiee 3(PGheKTUBHOTO pe3ynbTaTa, B TOM YHcIe ¢ moMompio Zoom, (Google-m10KyMeHTOB,

Yandex- 10KyMEHTOB, 3JIEKTPOHHBIX OHOIHOTEK.



Tema 2.3. Organization

OOyuaronyecss 3HaAKOMSTCA C BHJAaMHM KOMIaHuMH. M3y4aroT mpueMsl, CIOCOOCTBYIOIIME
CO3JIaHUI0 OyaronpusATHOM paboueil cpeabl. 3HAKOMSTCS € MpaBWJIaMH M CTPYKTypaMu OOIIEHUs B
cdepe OuzHeca.

Kynemypno-meopueckoe  socnumanue:  Gopmuposanue  NOHUMAHUS — OCODEHHOCmel
MEJNCKYIbMYPHO2O NPODECCUOHATbHO20 83AUMOOCUCMEUsST NPOUCXOOUM  NOCPeOCMBOM  aHAIU3A
PA3MUYHBIX MUNOE KOMNAHUU, O0CODEHHOCMEl GblCMPAUSaHusi NPAasul U CMpPYKMypbl 0en068020
obwenust 8 npogeccuonanvbHoll cgepe.

Tema 2.4. Money

3HaKOMCTBO C (1)I/IH8.HCOBLIMI/I OTHOIICHMUAMH B ODKOHOMHUKEC N HUX Fpa(bI/I‘leCKI/IM OTPAXKCHHUCM.

O6y‘leHI/IC COCTaBJICHHIO U HAIITMCAHHUIO OTUYCTOB.

Paznen 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HAaKOMCTBO C 3TUKOH B cdepe OuzHeca U MHPOPMAIMOHHBIX TEXHOJOTHH W Pa3IMYHBIMU
HOpMamu JTtHKeTa. OOCYX)ACHHE MPoOIeM Koppyniuu U 00pbObl ¢ Hell. OOydarommecs H3y4aroT
TEPMHHOJIOTUIO 110 I[ﬂHHOfI TEME, I HAXO0XACHU BBIX0OJa U3 CIIOKHBIX DKOHOMHNYCCKHUX chyauHﬁ.

Kynemypno-meopueckoe socnumanue: MENCKYIbIMYPHOE npogheccuonanvHoe
83aumooeticmaue Npoucxooum 6 CO3HaAHuU odyuarwuxcs 01a200aps awaiusy u OdalbHeuuiemy
00CcydHCOeHUI0 MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUs, SKOHOMUYECKAs cumyayus u cnocoowl ee
VAYUUeHUS.

Tema 3.2. Change in IT sphere

OOyuaromyecs: y4arcsi BbIpakaTb CBOM MBICIIU 110 TeMe U3MeHeHus. O0CyKaatoT, HaCKOJIBKO
4acTO U3MEHEHMs KacaroTcs cepbl HHPOPMAMOHHBIX TexHoJorui. Kak B moBceHEBHOM *U3HH,
Tak U B cepe OU3HECA U B cUcTeME MH(POPMAIIMOHHBIX TEXHOJIOTHH. Y4yarcs mpaBuiiaM HalKUCaHUs
orueToB. COBEpPIIEHCTBYIOT HaBBIKM IIPOBEJIEHUS COBEIIAHMM IO TEMaM, KacarolMMCs
UH(POPMALIMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OObyuaromuecs 3HaKOMSTCS ¢ TepMUHOM «CTpaTerus» B 1eJoM. M3y4yaroT BUABI CTpaTeruii u
TaKTHUK, HEOOXOIMMBIX JJIs1 JOCTUKEHHMSI, TOCTABIEHHOM 11emu. M3ydaroT pa3nudusi MeXay TEpMUHOM
CTpaTeTusi M TAaKTHUKA; MNPOCLUPYIOT CBOM 3HaHUS Ha cdepy HHYOPMAIIMOHHBIX TEXHOJOTHI.
PasButre ymMeHUl U HaBBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe 6ocnumanue: ocosnaunue ceoeco mecma u poau 6 Oyoyuer
npogeccuonanvHoll deamenbHoCmu Qopmupyemcs y o6yuarowmuxcs yepe3 NOHUMaHue U pasiuyeHue
HOHAMULU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUA 6 OMHOUWEeHUU NpoheccuoHanvHol cgepbi
0essmenbHOCMU, OCOSHAHUIO CILOXCHOCIU NPOYECca NPUHAMUS peueHUl.




Paznen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KYJIbTYPaMH Pa3HbIX CTPaH, MOBEACHUEM JIIOAEH, HX TPAIUIIUAMHI U OOBIYasIMH.
Or1eHKa ¥ aHAJIN3 UX BIUSHUS Ha BeIeHHE On3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMU BEAEHHS OU3HECa
C BOCTOYHBIMH JICIOBBIMU MMapTHEepaMu. Pa3paboTka COOCTBEHHBIX CTpPATErHii B JaHHOU cdepe.

Kynomypno-meopueckoe gocnumanue: coyuanrbHas 3HAYUMOCMb UHOAZLIYHOU KYJIbIMYpbl
Gdopmupyemcs 6 coznanuu obdyuarowecocs 01azo0aps aHaiuzy u OdivHelulemy 00CYIHCOEeHUIO
ocobeHHoCmel KyIbmyp pPA3HblX CMPAH, UX pasiudull U nOnvimKe CAMOCMOAMeNbHO paspadbomams
€801 cmpamezuio 8edeHuUs: OU3Heca 8 UHOS3bIYHOM NPOCPAHCIEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHPOBBIMHU JIMJIEPAMH B TMOJUTUKE U 3KOHOMHUKE. OOCyXIeHHEe KadyecTB
Jaujepa, pacllupeHHe JIEKCUKU 1o Teme. OOydvaroliuecs: IMOJIy4aloT IPEICTaBICHHE O HaBBIKAX

YIIPaBJICHUS KPYITHBIMH, MUPOBBIMU KOMITAHHUSIMHU.

Kyﬂbmypno-meopuecme eocnumaHue. qbopMupoeaHue NORUMAHUSL O MEINCK)TbMYPHOM
npod)eCCMOHa]ZbHOM g3aumooeticmeu ocywecmeisiemcs 5.7la206(lp}l AaAHalUu3y HA UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoeoblx ﬂudepoe U 2100AIbHBIX KOMIAHUI.

Tema 4.3. Competition

OOyuaromuecs 3HaKOMSTCS C 3KOHOMHUYECKHMM TEPMUHOM «KOHKYPEHILUS» U €€ BUJaMHU.
N3y4aroT BIMSHUE KOHKYPEHIIMM Ha COCTOSHHME Pa3JIMYHBIX PBIHKOB. PaccMaTpuBarOT OCHOBHBIE
CTpaTeTUM  JIOCTWXEHHs KOHKypeHTocmocoOHocTH. OOyuwaromuecss  pa3pabaThlBalOT  CBOM
COOCTBEHHBIE CTpaTernyecKue NEeUCTBUS TSl IPEOJOJICHUS MPENSITCTBUM B PEIIEHUH TOCTAaBICHHbBIX
3az1a4.

Paznen 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyuvaromuecs 3HAKOMSTCS C pa3IMYHbIMU H300peTeHusIMH. OOCYXAal0T HEOObIYHbIE
n300peTeHus], UCOJb3Yys JEKCUKY MO JaHHOW Teme. PaccMmarpuBaloT mpeumyliecTBa MHHOBALUN B
chepe pblHKAa HMHOOPMAIMOHHBIX TEXHOJIOTHMH. M3ydaloT METOABl YCHEIIHOTO MpeACTaBICHHS
uHpopmanuu B hopme npeseHTanmii , B Tom yucie ¢ nomomsio [IIT: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuaromuecs U3y4yaroT MOHSATHE OKPY>KaroIlasi cpeia BO B3aUMOCBSI3U C BeJleHneM On3Heca.
BnusiHue pa3nuuHBIX KOMIIAHMM Ha COCTOSIHUE OKPY’KAIOLIEH Cpelbl. 3HAKOMSTCS C Pa3IMYHBIMU
KOMIIaHUSIMU, KOTOPBIE BHOCAT BKJIAJ B COXpPAHEHHE OKPYKAIOLIEH Cpeibl.

Kynomypno-meopueckoe 6ocnumanue: oco3nanue ceoeco mecma u poau 6 Oyoyujerl
npogheccUoHanbHOU 0essmeabHOCMU NPOUCXO0UN NOCPeOCMBOM AHANU3A USMEHeHUll 8 ODu3Hec-chepe
100 8030elcmauem UsMeHeHull, RPOUCX00AWUX 8 OKpYIcarowell cpeoe.

Tema 5.3. Franchising




OO6yuaromuecss 3HaAKOMSTCSI ¢ TEPMUHOM «(DpaHIIN3UHT. BbIJaya KOMITAHWEH JIMIICH3UU Ha
MPOM3BOJICTBO WIIM MPOJAXy ToBapa moa ee Mapkod (dpaHmmssl)y. M3ydaroT HE0OXOIUMYIO
TEPMUHOJIOTHIO HA IMPUMEpax pAasjIUYHbIX MEXAYHApOIHBIX KoMmaHuid. Haxomsar npumepsl Ha
PoccuiickoMm pbIHKE.

Tema 5.4. Business communication

OOyuJaromuecss 3HAKOMSTCS C TEPMUHOJIOTHEH W TOHSTHEM OHW3HEC ITHUKETa, IJIS BEICHUS
JIETIOBBIX TIEPETOBOPOB. YIyUIIalOT CBOM HABBIKM OOIIEHUS B JICJIOBOM Cpeie.

KWmevaO-mGOD’i€CKO€ eocnumdaHue. qbopMupoeaHue NORUMAHUSL O MEINCKYTIbNMYPHOM
npoqbeccuonaﬂbnww 83aumooetcmeuu npoucxodum Ha npumepe Co6epuleHCcmeo6arusl HA6bIKO6
KOMMYHUKayuu Ha UHOCMpPAHHOM A3blKe C YEJIbI0 YCNEeUH0o20o 8e0eHUsl 0eN06bIX nepecoeopos.

Paznexn 6. Insights Into Management

Tema 6.1. The nature of management

O6yqa}0mnec>1 3HAKOMATCA C IIOHATHCM MCHCI)KMCHTA, €ro 3HA4YCHUCM. O6y‘IaI-OH_lI/IeC}I
3HAKOMATCA C TepMHHOHOFHeﬁ, H606XOI[I/IMOI71 Ji1 OIlIMCaHusA 4YCpPT IOJIOKHUTCIBHOI'O H
OTPHULATEIBHOIO yIIPaBICHIIA.

Tema 6.2. Management Styles

YT0 MOKHO U YE€ro HEIb3s JACJIaTb MCHCKCPpAM. TpI/I CTWJIS YIIPaBJICHUA.

I/IHTepBBIO C JKCIEpTOM IO CTHIISIMU YIPABJICHUA. KauecTtBO YIpaBJICHUA. Kaxk OLCHUTDH
00paTHYIO CBSA3b OT COTPYAHUKOB, YTOOBI YIYUIIUTh CTHJIN YIIPaBICHHUS.

KVJZbI’I’ZVDHO-mGODHeCKOQ eocnumarue. nocpedcmeoM aHaiusza Ha UHOCMPAHHOM A3blKE
PA3IUYHBIX  8UO08 UHMEPBLIO, CMULEl VNPAGIeHUs, Kauecmed Npoucxooum Gopmuposanue
NOHUMAHRUA MEINCKYTIbNTYPHOO l’lpO¢€CCUOHCUZbH020 83aUMOOEUCBUS.

Tema 6.3. Team Building

OOyuaromuecss M3y4arOT CIMOCOObI paOOThl B KOMaHJE, OOCYKIAlOT HACH, KaK CO3/aTh
YCIIIIHYIO KOMaHay. M3y4aloT JIEKCUKY 10 TeMe.

Kynemypro-meopueckoe éocnumanue: (popmuposanue coyuanbHOU 3HAYUMOCMU UHOSA3bIYHOU
KYIbMYpbl NPOUCXOOUM HA npumepe uoetl opmMuposaHus KOMaHo, onpeoeiienus pojell 8 KOMAaHOe,
YCREWHOCMU U Pe3YIbMAMUEHOCMU KOMAHObL U KAHCO020 ee UJIeHd.

Tema 6.4. Risk in IT sphere

OO6yuatommuecss 00CYKIal0T BHUJIBI IOBCETHEBHOTO PUCKA U PHCKa B Ou3Hece. PUCK, KOTOpHIit
MOXKET 6bITI: MMOJIY4YCH B XOJ€ IMpouecca rn06anmaum1.

Tema 6.5. Crisis management

OOyuaronyecss 00CYXIalOT BONPOCHI MO TEME KPHU3UC B YIpaBIEHUH. 3HAKOMSATCS C
Pa3IMYHBIMU CUTYallUsAMHU, BBISBIBAIOIIUMU KPHU3HUC. HSyanOT IyTH PCIICHHA BbIXOOa U3 KpHU3UCA.
HSy‘-IaIOT MIPHUEMBI 3allpallinBaHHsA I/IH(i)OpMaHI/II/I B CJIOKHBIX D9KOHOMHUYCCKUX CUTyallusAX U rpaMOTHO
OTBCYATh HA IMOCTABJICHHBIC BOIIPOCHI.

Paznen 7. Communication in Business

Tema 7.1. Communication


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OO6yuaromuecss U3y4aroT KadyecTBa XOpoIIero codeceqHuka, (pakTopbl BaXKHBIE B OOIICHUH H
¢dopmbl 001mIeHus (BUABI MHCBMEHHOTO M YCTHOTO OOIIeHHs). V3yueHne u TPeHUHT HOBOH JIEKCHKH
II0 TEME. COBepIHeHCTBYIOT CBOM KOMMYHHKATHUBHBIC HABBIKH. I/I3y‘-IaIOT BHU/IbI HpO6J’ICM, C
KOTOPBIMH OHH MOTYT CTOJIKHYTBCSI B TIPOIIECCE OOIICHHUS.

Kynomypno-meopueckoe 6ocnumanue: coyuanbHas 3HAYUMOCMb UHOAZLIYHOU KYJIbIMYpPbl
Gdopmupyemces y obyuarowmuxcsa nocpeocmeom u3yyeHus 8udos npoodiem, ¢ KOMopulMu OHU MO2YMm
CMOIKHYMbCSA 8 NpoYecce UHOA3LIYHO20 NPOPDECCUOHANLHO20 0OUJeHUS.

Tema 7.2. E-commerce

OOyuaromuecss M3y4aloT BHJBI PUCKA, KOTOPBIE MOTYT OBITH ITOJYYEHBI B PE3YJIbTATE
TOPIrOBJIM B HHTEpHETE. BUIbl NMPOAYKTOB M YCIyr, NPEAOCTaBIsAEMBbIX B HHTEpHeTe. M3ydaroT
TEPMHHBI TI0O TEME TOProBisA. M3y4aroT MeToapl MOCTpOocHHs 3(PPEKTUBHOW IMpPE3eHTAIUU IS
YCHGIHHOﬁ HpOIIa)KI/I CBOCIoO HpOIIyKTa CBOHUM ITOTCHIOHWAJIBHBIM HOKyHaTeJISIM.

Tema 7.3. Customer service

OOyuaronyecss M3ydalOT HOBble HJeH B cdepe oOCIyXHBaHUS KIMEHTOB. M3yuaror
JOCTOMHCTBA U HCAOCTATKHU paSHI)IX BHUJIOB O6HIGHI/I$[ C KJIMCHTAMMH. O6y‘IaIOHH/I€C$I yanCﬂ II1McaThb
nUChbMO-Ka00y. COBEpIICHCTBYIOT HABBIKH ayTUPOBAHHMS 10 JAHHOH TEMe.

Kynomypno-meopueckoe  socnumanue:  0cosHaHue — YCHEWHOCMU — MENHCKYIbMYPHO2O
NPOheccUOHANbHO2O 83AUMOOCUCMEUST NPOUCXOOUM Yepe3 YCMHbIL 0OMeH HA UHOCMPAHHOM S3bIKe
uoesMU U MbLCIAMU NO NOBOOY cmuiell NPOPeCcCUOHATIbLHO20 U ObIMO0B020 0OWeHUs Ol peuleHuUst
npoobiem KOMMYHUKAYULU.

Tema 7.4. Writing report

OOyuaromuecs HM3y4alOT CTPYKTYpPY HAMHMCaHUs OTYeTa, HEOOXOIMMYI0 TEPMHHOJOTHIO.
BamnTa HHIUBUIYAJIbHBIX OTYCTOB.

Paznen 8. Global Companies

Tema 8.1. Globalization and Global Marketing

Obyuaromuecs usydaror Temy «lnmobamuzanus». CnocoObl W METOABI, MPUBOMAAIIUE K
['mobammzarnuu. M3ydaror nekcuky mo Teme. [lomoKUTenbHbIEe W OTPUIIATEIbHBIE TOCIEICTBUS
nporecca rinodanuzanuu. MeTopl BXOKISHHUS] B MUPOBOW PHIHOK.

Kynomypno-meopueckoe gocnumanue: ¢opmuposanue noHUMaHus_COYUAIbHOU 3HAYUMOCTU
UHOA3ZLIYHOU KYIbMYPbl NPOUCXOOUM 8 Npoyecce aHaIu3a U o0CcyiHcoeHuss nocie0Cmsull npoyecca
anobanuzayuu, 0cobeHHocmetl MeXcOyHapoOH020 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuvaromuecs 3HAKOMATCS C HUCTOPHEM CoO34aHMS KOMIAHMHM, C €€ OCHOBATeIsIMHU.
OO0CyX1al0T NpeuMyliecTBa U HEJOCTaTKU ATOH KOMIIaHHH.

Tema 8.3. Success in IT sphere

W3yuaioT JekcuKy To TeMe «Ycmex», ocobeHHo kacarenbHo IT. 3nakomsres ¢
TEPMHUHOJIOTME Ha MPUMEpPE YCHEUIHbIX KOMIAHUN M Jitoged. COBEpPIICHCTBYIOT HABBIKA BEICHUS
neperoBopoB. M3ydaroT kauecTBa, KOTOPHIMU 00JIaJlaeT yCICIIHBINA YeJIOBEK, paboTaronuii B chepe

UH(POPMALIMOHHBIX TEXHOJIOTUH.



KVJan’lVDHO-mGODlteCKoe eocnumanue. NOHUMAHUE ocobennocmell MEINCKY/IbMYPHO2O0
npoghecCcUoOHANIbHO20 B3AUMOOEUCMBUSL NPOUCXO0UM HA NpumMepe aHAIU3d YCNeUHOCMU 6e0eHUs.
nepecoeopos Ha UHOCMPAHRHOM A3blKe, YCnewHoCcmu 4ejlo6eKkd, KaK JTUYHOCmu U Kaxk busnec eOuHuL;bl.

Tema 8.4. General Motors Company

W3y4yaioT UCTOpHIO KOMIIAaHWHM, 3aHMMaeMOe€ MECTO Ha MHpOBOW  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PbIHKE U (OpMYITy ycIexa, MecTo, 3aHuMaemMoe Ha PoccuiickoM phIHKE.

Tema 8.5. Failures

OOyuaronmecss H3y4alOT MPUYMHBI Kpaxa KommaHud. IlyTm BeIXoga M3 CIOXKHBIX
SKOHOMMYECKUX cuTyaruii. O630p phIHKOB, KOTOPbIE 00AHKPOTUITUCH.

Tema 8.6. Microsoft Company

OO6yuaromuecss U3y4aroT UCTOPHIO KOMITAHWH, 3aHUMaeMOE€ MECTO Ha MHUPOBOM PBIHKE, €€
KOHKYPEHTOCTIOCOOHOCTh Ha PhIHKE U (DOpMyIy ycrexa, MecTo, 3aHuMaeMoe Ha Poccuiickom poiHe.

Tema 8.7. Virgin Group Company

OOyuaromuecs M3y4aroT HUCTOPHIO KOMIIAaHWHW, 3aHHMMaeMOe€ MECTO Ha MHUPOBOH apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (DOpMYITy ycriexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM phIHKeE.

Tema 8.8. Future of the Business in IT sphere

OO6yuaromuecs U3y4aroT MPUYHHBI, 10 KOTOPHIM KOMITAHUU CTAHOBATCS I100anbHbIMU. [1yTH
ux pacmmpenus. [IpITaloTcs CIpOrHO3UPOBATh SKOHOMHUYECKOE COCTOSIHME CTPaHbl B Oydyliem, a
TaK)Ke U3MeHEeHue cepbl UHPOPMAIIMOHHBIX TEXHOJIOTUH.

KVJZbI’I’ZVDHO-mGODHeCKOQ eocnumanue. nymem o6cy9fcdeHu;l HA UHOCMPAHHOM A3blKe
BO3MOINCHBIX HANPABIEHUL PA3BUMUSL DKOHOMUKU CMPAHbL U OU3Heca, y ooyuarowuxcs popmupyemcs
0CO3HAaHUe C80e20 Mecma U ponu 8 Oyoywell npogeccuoOHAIbHOU 0esImebHOCHIU.

Pasznen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
OO6yuaromuecss pa3MBIIUIAIOT HaJ BOMPOCOM OE30MaCHOCTH WM BPaXI€OHOCTH BIUSHUS

KOMITBIOTCPHBIX TEXHOJIOTHUM Ha YCJI0BCKa, Ou3Hec.

KV]ZbWWDHO-m@OD‘teCKOE eocnumarnue. HA npumepe 066y9f€0€Hu}Z no3umueHoOco u
He2amueHo2co 6IUAHUS pA36USANOUUXCA KOMNbIONMEPHLLX mexHoao2uil Ha yejnoeeka, y 06y11a}0u4ux0}2
Gopmupyemcs nonumanue 0cobeHHOCMel MENCKYIbMYPHO20 NPOPECCUOHATLHO20 83AUMOOECMBUSL

Tema 9.2. Computer (video) games

O6yqa10mnec>1 06CY)K,£[8.IOT BUJbI U TUIIBI KOMIIBIOTCPHBIX UTP, UX BJIMUAHUC HA PA3BUTUC
YCJIOBCKA, a TAKIKC BO3MOKHBIC BAPUAHTHI UX UCIIOJIb30BAHUS.

Tema 9.3. Computer architecture

OO6yuaromuecss M3y4arOT aHTJIMMUCKHE SKBUBAJICHTHI MO 0003HaueHHOW Teme. OOCyKmaroT
IJIFOCBI U MUHYCBI Pa3JIMYHbIX BU0B KOMHBIOTGpHOfI APXUTCKTYPHIL.

Tema 9.4. System computer software

OO6yuaromuecst ©3y4aroT BUIbI MPOTPAMMHOTO 00€CTICUCHUSI, COOTBETCTBYIOIIYIO JIEKCUKY.

Tema 9.5. Operating systems



OObyuaromuecs paccMaTpUBaIOT PA3IMYHBIE BU/IBI OTIEPAIIMOHHBIX CUCTEM, CPABHUBAIOT UX.

Tema 9.6. Multimedia

OOyuaronuecs: M3y4arT JIEKCUKY TI0 TeME «MYJIBTUMEIUHHBIC YCTPOHCTBa», OOCYXIAOT,
HACKOJIbKO CHJIbHBIMU OBUTA M3MEHEHHUS B 3TOM CEKTOpE.

Tema 9.7. Computers and work

OOcyXnalT JOCTOMHCTBA M HEAOCTATKU WCIIOJNIB30BAHMS KOMITBIOTEPHBIX TEXHOJOTHUH Ha
pabore.

Kynomypno-meopueckoe 6ocnumanue: oco3nanue ceoeco mecma u poau 6 Oyoywel
npogeccuonanvbHol 0esmenbHOCMuU NPOUCXO0UM 80 8PeMsl 0OCYHCOeHUs 00VHAIOUUMUCS HIOAHCO8
UCNONb308AHUS COBPEMEHHBIX KOMNBIOMEPHBIX MEXHON02UL HA UHOCMPAHHOM S3bIKe.

Tema 9.8. Teleworking

Beenenne B TeMy ypaneHHOM pabotTel. OOydaromquecs OOCYXJalOT CMBICI M 3HAYCHHE
HOSIBJICHUS JAHHOTO HAIIPaBJICHUs B chepe NHPOPMAIIMOHHBIX TEXHOJIOTHH.

Tema 9.9. Networks

OOyuaromuecs 00CYX Jal0T 3HAUMMOCTh IOSIBIIEHUS Pa3IMYHOTO POJAA «CETEH»; pa3HUIly
MEK/1y HUMH; OTHOLIEHHE Pa3HBIX MMOKOJICHHUH K 3TOMY.

Tema 9.10. The Internet

OOyuaromuecs yriyonsitoTcs B HU3Y4YEHHE TEpPMHUHOJOTUMU cdepbl HH(POPMAIMOHHBIX
TEXHOJIOTHI; 00CYKIAIOT MOJIOKUTEIBHBIE U OTPHUIIATEIbHBIEC aCTIeKTHl MIHTepHeTa.

Pa3nen 10. The Future of IT

Tema 10.1. The Future of IT

OObyuaromuecs oOCyXJal0T T€ W3MEHEHHUs, KOTOpble npeTeprena chepa UHPOPMALIMOHHBIX
texHosmoruii. OOydJaromuecss TPOTHO3UPYIOT BO3MOXKHBIE W3MEHEHHS W pa3BUTHE CQeps
MH(POPMALMOHHBIX TEXHOJIOTUH B CIIEAYIOIIEM BEKE.

Kynemyprno-meopueckoe nanpasnenue 80cnumamenbHoul Da60mbl: qepe3 NNOHUMAHUC CYTHU

U3MEHEeHUH B cepe MH(POPMALMOHHBIX TEXHOJIOTUNH, OOMEH HIESIMU U MBICISIMU HAa WHOCTPAHHOM
A3bIKe, y OOYy4alolUXCsl MPOUCXOJIUT OCO3HAHUe C80e20 Mecma U poau 6 ux Oyoyuel

npogeccuonanvbHoll oesmenbHoCmu

7. CAMOCTOSTEJBHAS PABOTA OBYYAIOIIUXCS

B pamkax gaHHON y4eOHOM TUCIHUIUIMHBI 00y4YarolIrecs: BHIOJHAIOT CAMOCTOSTENbHYIO paboTy
B BUJIE TOBTOPEHHUSI IPOMJEHHOTO MaTepuaia o BCEM U3y4aeMbIM TEMaM JECSITH Pa3JeioB, YCTHO U
NUCbMEHHO (MMCHhMEHHBIE JOMAIIHUE PadOThl) OTBEYAIOT HA BOMPOCHI JJISl MOATOTOBKH K TEKYIIEMY
KOHTPOJIIO B COOTBETCTBYIOLIEM CEMECTPE, @ TAKXKE FOTOBITCS K MHIAMBUAYAIbHBIM HUIIU TPYNIIOBBIM
IIPE3CHTALMAM I IIPOXOXKACHHUS NMPOMEXKYTOYHOM arrecTalyuy mo aucuuiuimHe. [lommmo storo,

o0Oy4aromuiicss OCYyIIECTBISIET MOATOTOBKY MHAMBUAYAIBHOIO BOKaOylspa MO MPOWIECHHOW TeMe;



paboTy CO CIpaBOYHOM JUTEPATYpOH W cClIOBapeM; paboTy Haja OImMMOKaMU C HCIOJIh30BaHUEM
ppoBBIX UHCTpyMeHTOB. (Multitran.ru, Dnexrponnsiii cinoBaps #ABBYY Lingvo 11 crnoBaps 6
s361k0B - Volume, Longman Contemporary Dictionary, Longman Business Dictionary u ap.;

ZNANIUM.COM: snextporHo-0nbmmoreynas cuctema. HOMKOH: apxuB HaydHBIX )KYpHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT U

Ha kaxxnoMm 3aHATHM KaXJ0Ml TeMbl BCEX pa3lesioB HapsAy € TPaIULUOHHBIMHU IPUMEHSETCA
TEXHOJIOTHUS MTPOOJIEMHOTO 00yUeHHs], @ UMEHHO Ka)/10€ 3aHSATHE MPOBOJAUTCSA B (hOpME MPAKTUKYMaA
C UCIOJIb30BaHUEM LIU(PPOBBIX HHCTPYMEHTOB U CKBO3HBIX T€XHOJIOTHI AJIs1 PELIEHUs T0OCTABICHHON
3aJjaud: MHTEUIEKTyanbHbIX KapT FreeMind.com, nporpaMMHBIX NPOJYKTOB M OOJAUHBIX CEPBHUCOB

PowerPoint, Google Slides, slidesgo.co.

Tema 3ansTust Bun odpa3zoBaresbHOI ®opMa npoBeieHNs 3AaHATHS
TEXHOJIOTHH
Paznex 1. Global Marketing Hnumepaxmuesnas Ienosas / poresas uepa
Tema 1.1. Globalization MexHON02Us.
Kynomypno-meopueckoe
socnumaniue:

COYUAIbHAS 3HAYUMOCMb
UHOSI3bIYHOU KyJiem)ypbol

Tema 1.2. Brands Humepaxmuenas Case Study (pasdoop

Kyiemypro-meopueckoe MEXHON0US. KOHKDEMHbIX CUMyayuii)

socnumanue:

MEINCKYIbMYPHOE

npogheccuonanvroe

83aumooeticmaue

Tema 1.3. Advertising Hnmepaxmuenas Henosas / ponesas uepa
MexHOI02Us. Case Study (pazoop

KOHKDEMHbIX CUMYayuil)
Paznen 2. Business Organization | Tpaduyuonnas mexnonoeus Ipaxmuueckoe 3ansamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnaa mexnonocus Ilpakmuueckoe 3anamue
Tema 2.3. Organization Tpaouyuonnas mexnonozus Ilpaxmuueckoe 3ansmue
Tema 2.4. Money Tpaouyuonnas mexuonocus lIpakxmuueckoe 3ansimue
Paznen 3. Strategy in IT sphere Humepaxmuenas Case Study (pasbop
Tema 3.1. Ethics in IT sphere MexXHON02Us. KOHKDEMHbIX CUmMyayutl)
Kynomypno-meopueckoe

gocnumanue:

MEHCKYIbMYpHOe

npogheccuonanvroe

83aumooeticmaue

Tema 3.2. Change in IT sphere Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue




Tema 3.3. Strategy in IT sphere
Kynomypno-meopueckoe
8OCHUMAHUe. 0CO3HAHUE C80e20
Mecma u poau 8 6yoywell

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

npogheccuoHanbHoll

oesmenvbHoCmu

Paznen 4. Leadership Humepaxmuesnas enosas / ponesas uepa

Tema 4.1. Cultures MexHOI02Us. Case Study (pasdoop

Kynemypno-meopueckoe KOHKDEMHbIX CUMYayutl)

socnumanue:

COYUATbHASL 3HAYUMOCHID

UHOA3ZBIYHOU KYbMYPbl

Tema 4.2. Leadership Humepaxmuenas Case Study (pazbop

Kynemypno-meopueckoe MexXHOI02Us. KOHKDEMHbIX CUMYayutl)

socnumatue:

MEJHCKYIbMYPHOe

npogheccuonanibHoe

83aumooeticmeaue

Tema 4.3. Competition Humepaxmuenas enosas / ponesas uepa
MexXHOI02Us. Case Study (pazoop

KOHKDEMHbIX CUMYayull)

Pasnen 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpa()uquOHHaﬂ MeXHOI02UA

Hpaxmuuecme 3aramue

Tema 5.2. Business and
environment
Kynomypno-meopueckoe
B6OCHUMAHUE: OCOZHAHUE C80E20
Mecma u ponu 6 byoywell
npogheccuoHanbHoll
oessmenbHOCmu

Tpa()uquOHHaﬂ MexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 5.3. Franchising

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAaAmue

Tema 5.4. Business
communication
KVJmeVUHO-m@ODQ@CKO@
socnumanue.
MENHCKYIbMYPHOE
npogheccuonanvHoe
gzaumooeticmeue

Hnmepaxmusnas
MexHOoN02Us.

Case Study (pasdoop
KOHKPEMHbIX CUMYayuil)

Pa3znea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaxmuquKoe 3arsamue

Tema 6.2. Management Styles
Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
83aumooeticmaue

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3arAamue




Tema 6.3. Team Building
KVﬂmeDHO-m@ODQeCKOQ
eocnumaHue.
COYUAIbHAS 3HAYUMOCMb
UHOS3bIYHOU KYbIMYDbl

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYyayuiL)

Tema 6.5. Crisis management

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Paszgea 7. Communication in
Business

Tema 7.1. Communication
KWZbWZVDHO-I’I’ZGODll€CKO€
esocnumanue.

COUUAIbHAA 3HAYUMOCMb
UHOA3LIYHOU KYIbIMYPbl

TpaauquHHaﬂ MeXHOI02UA

HpaxmuueCKoe 3aramue

Tema 7.2. E-commerce

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaxmuquKoe 3aHAamue

Tema 7.3. Customer service
Kynomypro-meopueckoe
socnumanue:
MEJICKYIbMYPHOe
npogeccuonanvroe
gzaumooeticmeue

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 7.4. Writing report

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Paznen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
R'VﬂbmypHo-meopquKoe
eocnumaHue.

COUUAIbHAA 3HAYUMOCMb
UHOS3BIYHOU KYTbINYPbl

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuueczcoe 3aramue

Tema 8.2. Coca Cola Company

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3ansamue

Tema 8.3. Success in IT sphere
Kynomypro-meopueckoe
gocnumanue:
MEJHCKYIbMYPHOE
npogheccuonanvroe
g3aumodoeticmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUMYayutl)

Tema 8.4. General Motors
Company

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3aramue

Tema 8.5. Failures

Tpac)uuuomtaﬂ MEXHOI02UA

HpakmulteCKoe 3ansamue

Tema 8.6. Microsoft Company

Tpac)uuuomtaﬂ MEXHOI02UA

HpakmulteCKoe 3ansamue

Tema 8.7. Virgin Group
Company

Tpac)uuuomtaﬂ MEXHOI02UA

HpakmulteCKoe 3ansamue




Tema 8.8. Future of Business in
IT sphere
Kynomypno-meopueckoe
80CHUMAHUe. 0CO3HAHUE C80E20
Mecma u poau 8 6yoywel
npogheccuoHanbHoll
desimenbHOCmU

Hnmepaxmusnasn
MexXHOoN02Us.

Case Study (pazoop
KOHKPEMHbIX CUMYyayuiL)

Paznexn 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

KVJZbI’I’lVDHO-I’I’lGOD‘l@CKO@
eocnumanue.

MEINCKY/IbmYypPHOE
npogheccuonanvHoe
gzaumooeticmeue

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Tema 9.2. Computer (video)
games

TpaaubﬂAOHHClﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3aramue

Tema 9.3. Computer architecture

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaxmuquKoe 3anAamue

Tema 9.4. System computer
software

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaxmuquKoe 3anAamue

Tema 9.5. Operating systems

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuueczcoe 3aramue

Tema 9.6. Multimedia

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 9.7. Computers and work
Kynemypno-meopueckoe
sOCnUmMAaHue. 0CO3HAHUE C80e20
Mecma u poau 6 byoywell
npogheccuoHanbHoll
desimenbHOCmU

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 9.8. Teleworking

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3ansamue

Tema 9.9. Networks

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3arsamue

Tema 9.10. The Internet

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3aramue

Pasnen 10. The Future of IT
Tema 10.1. The Future of IT
Kynomypno-meopueckoe
8OCHUMAHUE. OCOZHAHUE CB0E20
Mecma u poau 6 byoywell
npogeccuonanvroll
oesmenbHOCmu

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3aramue




9. TEKYIIIUI KOHTPO.JIb YCIIEBAEMOCTH U IPOMEKXYTOUYHASI ATTECTAIIUS
IO AMCIUIIVIMHE

9.1. ®opmMbI KOHTPOJIA 110 AUCHHUILIMHE

Texkyuuii KOHTPOJIb.

B nponecce n3ydyeHus yueOHON NUCHUILIMHBI 0OyJarolyuecs y4acTBYIOT B YCTHBIX OIPOCAX,
BBIINOJHAIOT IMUCbMEHHBIE JIOMAIIHUE M KOHTPOJIbHBIE 3aJlaHus. Pe3ynpTaThl BBINOIHEHMS JTaHHBIX
BUJIOB Pa0OT SIBJISIOTCS OCHOBAHHEM Uil BBICTABJICHHUS OLIEHOK TEKYIIETO KOHTPOJISA MO y4eOHOM
JUCLUIUIMHE. BbINonHeHne Bcex 3aJaHuil sABJIseTCs 00s3aTeIbHBIM JUISI BCeX OOy4aroIIMXcCs.
OOyuaroniyiecs, He BBIIOJHMBILIME B IOJIHOM OOBbEME BCE 3aJaHUsA, HE JONYCKAalOTCAd K chade
HK3aMEHOB, 3a4E€TOB U 3a4E€TOB C OLIEHKOH M0 JaHHON y4eOHOH IHUCHUIUIMHE.

IIpomexyTounas aTrecTanms.

JUis KOHTPOJISL YCBOEHHUS OOYYalOLMMHCS JaHHOM JIUCUMIUIMHBI Y4eOHBIM IUIAHOM
npeaycMOoTpeH 3aueT B 1 u 3 cemecTpax OOy4deHHs M 3aueT C OLIEHKOM Bo 2 cemectpe,
pOBOIUMBIE B (hOpMEe MHIMBUAYAILHBIX MPE3CHTAIMHA 110 M3yYEHHBIM TeMaM, M 3K3aMeH B 4
ceMecTpe, MPOBOAUMBIA B ()OPME HEMOATOTOBICHHOTO MOHOJIOTUYECKOTO BBICKA3BIBAHHS IO
OJTHOW M3 MpPENJIOXKEHHBIX TE€M, OTBETOB Ha BONPOCHI MapTHEpa MM IpernojaBaTelis Iocie
IPECTaBICHHOI0 MOHOJIOIa, TPYNIOBOH J1enoBoi nmpe3eHTanuu. [lpyu BeICTaBIEHUN UTOTOBBIX
OTMETOK YYMTBHIBA€TCS AKTUBHOCTh OOY4YalolIerocs B paMKax KyJbTypHO-TBOPYECKOIO

HaIpaBJIEHUS! BOCIIUTATENBHON pabOTHI.

9.2. OueHouyHble MaTepUAJIbI (OLIEHOYHBIE CPEACTBA) AJS TEKYIIero KOHTPOJIA

ycneBaeMoCTH U HpOMe)KyTO‘lHOﬁ ATTECTAIMHU IO JTUCHHUIIJIMHE

Texkymuii KOHTPOJIb.

OHGHO‘-IHBIG MaTCpHraJibl JId TCKYHIECTO KOHTPOJIA IO AUCHUIIIIMHE: B TCUHCHUC CEMECTpPA
OCYHICCTBIIACTCA HoypO‘{HBIﬁ KOHTPOJIb YCTHBIX OTBETOB (,[[I/IaJ'IOPOB U MOHOJIOT OB),
ayJIUpOBaHUs, YTEHUs U MUCHbMEHHBIX (ayJUTOPHBIX U JOMAIIHUX) paboT (3amanwmii). OrieHKa
BBICTABJISICTCA 3a pa60Ty Ha KQXIOM 3aHATUH, YYUTBIBAIOTCA BCC BUABI pequoﬁ OCATCIIBHOCTHU
(aymupoBaHue, TOBOPEHUE, YTCHHE, ITMCHMO), a TAK)K€ YMEHHUE aJICKBATHO, 110 TEME, OTBETUTH
Ha BOIIPOCBI B paMKaX YCTHOI'O OIIpOCa, BOIIPOCHI KOTOPOro NpCACTABJICHBI HHKC. OI_IeHKa
BBICTABJISICTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHMHA.

Crnmcok BONPOCOB /Jisl MOATOTOBKH K TeKylleMy KOHTPo.JIio B 1 cemecrtpe:

@opMyJIUpOBKAa BOMPOCOB K TEKYHNIEMY KOHTPOIKO B | ceMecTpe MOJHOCThIO
COOTBETCTBYET HAMMCHOBAHHWIO U COACPIKAHUIO 3a4BJICHHBIX TCM.

1. What is Marketing?
2. What are characteristics of Marketing?
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10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
27.
28.
29.
30.

What is branding?

Why do we need brands?

What steps should a company take to create a new brand?

What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

What are the disadvantages of being the global Co?

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnmcok BONPOCOB /Jis1 MOATOTOBKH K TeKylIeMy KOHTPOJIIO BO 2 cemMecTpe:

@OopMyIMpPOBKAa BONPOCOB K TEKYLIEMY KOHTPOJIIO BO 2 CEMECTPE IOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TEM.

1.

2
3
4.
5

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?



6. What are the results of corruption for a country? Name and characterize 3 of them.

7. What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.
8. What strategies can be used inside a company to make it bigger or more efficient? Name and

characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

11.  Which is worse in your opinion: to offer or to accept a bribe?

12.  Make a portrait of honest business person.

13.  Make a portrait of dishonest business person.

14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a
company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28.  How does business affect environment?

29.  What are positive facets and difficulties of a small business?

30.  What are pros and cons of a global business?

Cnucoxk BONpocoB Jisl NOATOTOBKH K TeKylIeMy KOHTPOJII0 B 3 cemecTpe:

@opMynHpOBKa BOIPOCOB K TEKYIIEMY KOHTPOJIIO B 3 CEMECTpe IOJHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

1. When, in your opinion, does a business problem become a crisis?

2. How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?
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10.
11.
12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?



Cnucok BONPOCOB /IUIsl MOATOTOBKH K TeKYIIeMY KOHTPOJIIO B 4 ceMecTpe:
@opMyITupOBKa BOMPOCOB K TEKYIIEMY KOHTPOJIIO B 4 CeMeCcTpe IMOJHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

1. Computer addiction: myth or truth?

2. Are computers friends or foes for people, companies?

3. Computer games: professional fraud. Do you agree?

4. Dwell on any computer genius.

5. How is computer architecture characterized?

6. What is a purpose of main parts of computer architecture?

7. What is computer software?

8. What computer software is the best? Why? What are criteria?
9. What is operating system? How many of them do you know?
10.  What operating system should a person choose: for work, for games, for movie watching?
11.  What is Multimedia in the sphere of Information Technologies?
12.  How strong were changes in this direction?

13.  Computers and work: how are they connected?

14.  What is the difference between teleworking and networks?

15.  What are major characteristics of teleworking?

16.  How changeable are networks?

17.  What applications do you know? What for are they used?

18.  The Internet: good or evil?

19.  How has the Internet affected our lives?

20.  What are threats and opportunities of the Internet?

21.  How do you see the Future of IT?

22.  What is the Future of IT in Russia?

23.  What is the reaction of IT sphere to changes?

24.  How significant or harmful are changes to the sphere?

25.  What are jobs in computing? Which one would you prefer?

26.  What spheres of our life are information technologies connected with?
27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.

31.  Computer technologies in foreign languages learning.

32.  What is news in IT sphere?

33.  Dwell on any successful computer geek.



34.  What failures did the IT sphere suffer from?

35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpoMeskyTouHasi aTTeCTALMSA N0 AUCHMILINHE.

Jlisi OLEHKH pe3yinbTaToB OOydYeHHs MO AMCUUIUIMHE YYeOHBIM IUTAHOM B TIEPBOM
ceMecTpe MpeayCMOTPEH 3a4eT, NMPOBOAMMBIA B (OpME WHAMBHIYaTbHON NpPE3EHTAUU O
teme: “Company History”.

JUis OLlEHKH pe3y/lbTaTOB OOyYEHHUS IO JUCLUIUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
CeMecTpe TMpenyCMOTpeH 3a4eT C OLEHKOW, MPOBOAUMBIA B (opMe HHIUBUAYAITbHOU
npesenTanmu 1o Teme: “Product Presentation”.

JUis OLIEHKM pe3yabTaToB OOyuYeHHMs IO IUCHUIUIMHE YYeOHBIM IUIAHOM B TPEThEeM
ceMecTpe MpeayCMOTPEeH 3aueT, NMPOBOAMMBIMN B (GopMe HMHAMBUIYaTbHON Npe3eHTalUu IO
teme: “Bank Presentation (Finance)”.

JI1st OIIeHKH pe3yJIbTaTOB OOYYEHHS MO TUCHUIUIMHE YYEOHBIM IUIAHOM B YETBEPTOM
ceMecTpe NpeayCMOTPEH IK3aMeH, IPOBOIUMBIN B (popme

1) HEMOArOTOBIEHHOI'O MOHOJIOIMUYECKOTO BBICKA3bIBAaHUS MO OJHOW U3 MPEATIOKEHHBIX
TE€M MPOJOJIKUTENBHOCTBIO -2 MUHYTBI;

2) orBera Ha Bompochl (3-5) mapTHepa WIM NpenojaBareis Mocie MPEeACTaBIEHHOTO
MOHOJIOT'a;

3) rpymnmnoBoii 1enoBoi npe3eHtanuu no reme ‘“Multinational Company” (3-5 yenoBek).

10. PECYPCHAS COCTABJIAIOLIASA

Jis mpoBeAeHHs] 3aHATUA CEMHMHAPCKOTO TuMa (MPaKTUYECKHX 3aHATHI) 1O JaHHOMN
JUCLUTUIMHE UCTOJNb3YIOTCS ayAUTOpUHU ¢ ydeOHOM Mebenbio U Meaua-o0opyaoBaHueM (IIPOeKTop,
9KpaH, HOYTOYK).

Jns  caMocToATeNbHOH  pa®OThl  OOyYalOMIMXCSl  UCHOJNB3YETCSl  MOMELICHHE  JUIs
CaMOCTOSITENIbHOM ~ paboThl  0OYYAaIOIIMXCS, OCHAIIEHHOE KOMIbIOTEpAaMU C HEOOXOAMMBIM
pPOrpaMMHBIM oOOecliedeHHeM U JOCTynoM B VHTepHET U 3JEKTpOHHYI0 HH(OPMAaLMOHHO-
00pa3oBaTeNbHYIO Cpe3y By3a.

Jiss  TmpoBeAeHUS KOHTPOJS CaMOCTOSTENbHOW padoThl MO JaHHOW  JTUCIMIUIMHE
WCIIONIB3YIOTCS ayIUTOPUH C Meaua-o0opymoBaHueM (TIPOEKTOp, JKpaH, HOYTOYK) W y4eOHOMH

MeOeIbIo.



Jlng mpoBeneHUs TEKYLIEro KOHTPOJIS YCHEBAEMOCTH U TMPOMEKYTOYHOW aTTeCTallH IO

JAHHOW NUCHUIUIMHE HCHOJB3YIOTCA ayTUTOpUM ¢ yueOHOM Mebenpio W Meana-o0opynoBaHUEM

(IpoeKkTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00ecIeYeHust

13"121 HaumenoBanue Tun pecypca
1 Microsoft Office HI/IueH3I/IOHH(_)e COIIAIICHHE Mi(irosoft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046
: : Cybmunen3uonnsiii forosop AO «Co¢rtJlaitn
2 Microsoft Windows Tpeita» Ne /131 ot 10.07.2020. Cpok aeicTBus
JIOTOBOpa - OECCPOUHBIH
DOnekTpoHHbIN cnoBaps #ABBY'Y 00O "ABHM Codteep" TIT OOO" [Iporpam-e
3 Lingvo 11 cioBaps 6 si3bikoB Volume texHojorun" Ne@8 ot 31.10.2005 (mocrostHHO-
License Concurent (21-50) #ABBYY JercTByroIas JimieH3us). Cpok neicTBus
Lingvo 11 cioBaps 6 s3bIKOB JIMIIEH3UU - OECCPOUHBIH
KorcymsrantILiioc  cripasodHo- JII OOO "KouncynsrantlIntoc Tonbsrri"
noroBop Ne251/02 ot 01.01.2022 (exeromHo
4 [IpaBOBasi CUCTEMA OTEYECTBEHHOIO . .
HPOU3BOICTEA npoz[neBaeleLm). Cpoxk neicTBUS JTUICH3UH -
OeccpouHbIN
CJIJ] AO «Co¢rJlaiin Tpeitn» norosop
5 Antusupyc Kacnepckoro Ne291/Tr ot 28.12.2021, munensust Ne 17E0-
OTEUECTBEHHOI'0 MPOU3BO/ICTBA 220119-110841-733-2920. Cpoxk aeiicTBus
norosopa o 11.02.2024
ITepedyenn cBOOOHO PACIIPOCTPAHSIEMOI0 IPOrPAMMHOI0 00eCTIeYeHHUS
ITepeyenn ¢cBO0OOIHO PACIIPOCTPAHSIEMOI0 IPOrPAMMHOIO 00ecTIeYeHUs!
N HaumeHoBaHue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynomumeoua I[10 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ipocmompwux (viewer) # Foxit Reader - Russian
3 Bpaysep # SeaMonkey
# Google Chrome




B cootBercTBuu ¢ IlomoskeHneM O CO3/IaHUU CHCIMATBHBIX YCIOBHH JIJI1 MHBAIMIOB M JIUIL C
OB3 wuHpOpMaMOHHO-TEXHONIOTHYECKass 0a3a 00pa3oBaTeIbHOrO IMpoIecca MperycMaTpUBaeT
MCIIOJIb30BAaHNE MAaTEPUATBHO-TEXHUYECKUX CPENICTB C YUYETOM PA3IUYHBIX HO30JIOTUNA WHBAIHUJIOB U
i ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas uTepaTypa

Ne KoaunuyecTtBO B
bubauorpaguyeckoe onucaHue Tun
n/n OMOJIMOTEKe

Cotton, D. Market Leader: Intermediate Business English
1 [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd

y4eOHHK 76

ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

2 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yueGHHK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B koM. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 | [Texcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
@®wumman, JI. M. Professional English : yue6. mocobue / JI. M. 5

4 | ©umman. - Mocksa : Mudpa-M, 2022. - 120 c. - ObC yrebHoe 3EC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocooue

https://znanium.com/catalog/document?id=399260

ManbkoBckasi, 3. B. AHTIMICKUH S3BIK B CUTYaIIHSIX
MOBCETHEBHOTO JIENIOBOT0 001IeHus : yueOHoe nmocodue / 3.B. | ydueOHOe
S | ManbkoBckasi. - MOCKBa HNudpa-M, 2023. - 223. - ObC 9bC
Znanium. - Tekct : anekTponHbIit. - URL: mocobue
https://znanium.com/catalog/document?id=422429

11.2 TonotHuTE/IbHAS JIUTEPATYPA

Ne

a/n bubauorpaguyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Texcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

o | Business Advantage. Intermediate [Texcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Texct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, U. A. MTHOCTpaHHBIH S3BIK (QaHMITUHCKUI) B PO ECCHOHAIbHON

5 | AeaTenbHOCTH : yaeOHoe nocobue / U. A. Vkpannen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

HrokanoBa, H. M. AHrmiickuii sI3bIK : yaeOHOE mocoOue. - 2-e u3l., nepepad. u Jofl. -
6 | Mocksa: HNudpa-M, 2022. - 319 c. - Teker : anexrporHsiid. - IBC Znanium. - URL:
https://znanium.com/catalog/document?id=400270



https://znanium.com/catalog/document?id=399260
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=400270

ManbkoBckasi, 3. B. JlenoBo# aHTIMACKUH S3bIK: YCKOPEHHBIN Kypce : yae0. mocodue / 3.
7 | B. MaubKoBcKast. - MOCKEa : Hudpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL.: https://znanium.com/catalog/document?id=399977

11.3. CoBpemeHnHblIe npodeccuoHaIbHbIE 0a3bl TAHHBIX, HH(POPMAIIHOHHbIE

CIIPpaBOYHbIC CUCTEMBbI, 3JICKTPOHHLIC 0n0JIHOTEeYHbIe CHCTEMbI

basa nannsix East View Information Services. — URL: https://dlib.eastview.com.
eLIBRARY.RU: nayunas snexrponnas 6ubnmoreka. — URL: https://elibrary.ru.
ZNANIUM.COM: snektporHo-6ubmuoreunas cucrema. — URL: http://znanium.com.

HBUKOH: apxuB Hay4HbIX x)ypHaioB . — URL: http://neicon.ru.

o B~ W D

OBC TAY: »snextpoHHas Oubiauoreka [OnekTpoHHbII pecypc]. — Pexum pocrymna
http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHE YKA3ZAHMUSA JJISA OBYYAIOLUXCS IO OCBOEHUIO
JUCHUIIJIIMHBI

OcBoenne 00y4YarOMMMCS TUCIHUILIMHBI MPEIIOoaraeT MOCEIEeHNEe MPAKTHYECKUX 3aHITHH,
BBINIOJTHEHUE MPAKTUYECKUX 33/1aHUi, BBIOJHEHHE 3aJaHUil JUId CaMOCTOSTeNbHOU padoThl. [Ipu
HOATOTOBKE K IMPAKTUYECKOMY 3aHATUIO OOydaromeMycs HEO0OXOIMMO IOBTOPUTH MPOWIACHHBIH
MaTepHal 1Mo U3y4aeMoi TeMe, C IeNIbI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, a TaKXe MPeIOCTaBHTh
BBINTOJIHEHHBIE TMUCHMEHHBIC JIOMAallHWE 3anaHus. B pamkax maHHOW y4eOHOH IUCIHIUTMHBI
BBIZIETSIETCSL 0C00ast POJIb M 3HAYEHHE CaMOCTOSITENBHON AEATETbHOCTH O00YYaIOIIErocst B MpoIecce
oBNaieHus s3blkoM. Ha Beex atamax oOydeHus oOpariaeTcs BHUMaHUe Ha o0ydeHHe o0ydaromuxcs
METOAMKE caM0o0Opa30oBaHMs, KOTOPas MO3BOJIIET UM OBJIAJETh IPHEMaMH U3BJIeUeHHs MH(OpMaIH
U3 TEKCTOB, 3HAKOMHUT CO CIIOCO0AMH €€ Mepelavur Kak B YCTHOM, TaK U B IMCBMEHHOM BHJIE, a TaKXKe
B (opMe NenoBOro mMMchbMa, YCTHBIX JOKJIAJOB, COOOLICHWII M IMPE3EHTALMH C HCIOIb30BaHUEM
U(PPOBBIX UHCTPYMEHTOB JUIsl PELICHHUs TIOCTaBIEHHON 3a1a4H.

OcBoeHMe NUCIUILIMHBI TPEoiaraeT BhIMOJIHEHUE MPAKTUUYECKUX 3aJaHUl (MIPaKTHKH) BO
BpeMsl KOHTakTHOW paboThl ¢ mpemnojaBaTeneM JHOO B 4Yachl CaMOCTOSITENbHOM paboTel. Bce
NpaKTUYECKHe 3aJaHusl JUCIUILUIMHBI TPEIOCTABIISIOTCS TPETNOaBaTeIsIMA BO BpEMs 3aHATHH H
pasMelarTcs B JIOKAIBHOW ceTH AKaJeMUH U 3JIEKTPOHHOM WH(POPMAalMOHHO-00pa3oBaTeIbHOM
cpezne. BeimosHeHHbIE MpakTHUeCKue pabOThl CHAIOTCS HA MPOBEPKY IMPENOoAaBaTeNlio OJHUM U3
CIIEYIONINX CIOCOOOB: TPENOCTABICHHUE BBIMOJIHEHHOTO JOMAIIHEr0 3aaHusl JUYHO B DPYKH
IpernoIaBaTelio, OTIPaBKa MPEMOoaBaTeNl0 Ha IMOYTOBBIN sMK. [Ipu OTmpaBKe IperoaaBaTelto
BBINOJIHEHHON paboTHl MO MouTe 00ydYaromeMycsi clieAyeT 00ecreuuTh JHUUHYI0 UACHTU(UKAIHIO.
Kak mpaBuiio, B TeMe MM TEKCTe MuchMa ykasbiBaercs kKypc, PO olydwaromierocs, IUCIUILIUHA,
TeMa, 10 KOTOPOH BBINONHEHa paboThl. OTIeNbHbIE TPAKTHUECKHE PAOOTHI MOTYT OBITH IPOBEPEHBI

IpernojaBaTesieM HeOCPEICTBEHHO B Ay AUTOPHH.


https://znanium.com/catalog/document?id=399977
https://dlib.eastview.com/
https://elibrary.ru/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

Jy1st 3aKperuieHrs MPUOOPETEHHBIX 3HAHUW, YMEHUW W HaBBIKOB, JIJISI PA3BUTHS CITIOCOOHOCTEH
K camMOOOy4YeHHIO B JUCIHIUIMHE MPEeIyCMOTPEHa caMocCTosTeNbHas paborta. CaMmocrosiTenbHas
paboTa MOKET BBINOJHATHCS OOYYAIOIIMMCS JOMa WM B ayAUTOPUSAX AKAJIEMUH, CICHHAIbHO
OTBEJICHHBIX [UJISI CaMOCTOSITENIbHOM pabOThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHUUYECKUM H
nporpaMMHbIM  obecriedeHrueM, goctynomMm k OUWMOC u OBC. [lng ycnemHoro BBIMOTHEHUS
CaMOCTOSITENIbHOW paboThl O0ydYaroUIeMyCsl PEKOMEHAYeTCS 3apaHee O3HAKOMHUTBHCS C IepeyHeM
3aaHuii U TpaduKOM e¢ BBIMOJHEHHUS. [10roTOBKa K MPAKTUYECKUM 3aHSATHUSM C TOCIEAYIONIUM
y4acTHEM B YCTHOM OIpOCE MpEeJIoiaraeT: CUCTeMaTHYecKoe M3yuyeHHue ayTeHTMYHOro MaTepuaia
U3 Y4eOHMKOB M HCTOYHUKOB [IOTIOJHHUTEIBHOW JIUTEPATyphbl; MOATOTOBKY WHJWBHIYaJIbHOTO
BOKaOyJIsipa 10 MPOMIEHHON TeMme; padoTy CO CIPaBOYHOM JUTEPATYpOM U ClOBapeM; paboTy Hajl
ommbOkamMu. B pamkax maHHON y4eOHOW TUCIMIUIMHBI 00YYarONIecs BBHIIOIHIIOT CAMOCTOSTEIbHYIO
paboTy B BHJIe IOBTOPEHHUS MPONJACHHOIO MaTepHala 1o BCeM U3y4aeMbIM T€MaM JECSTH pa3felioB,
YCTHO U MUCHMEHHO (MHUChMEHHBbIE JOMalIHhe paboThl) OTBEYAIOT HA BOIPOCHI i MOJATOTOBKU K
TEKYIIEMy KOHTPOJIIO B COOTBETCTBYIOIIIEM CEMECTpE, a TAK)KE€ TOTOBSTCA K WHIUBUIYAIbHBIM HIIN
TPYIIIOBBIM IIPE3EHTALIUAM JIJIsl TPOXOXKICHUS IIPOMEKYTOYHOM aTTECTALUU 110 AUCIUIUIMHE.

J11g BBITIOJIHEHUS TPAKTHYECKUX 33aJJaHUi CaMOCTOSTENIbHOM paboThl O JaHHOW TUCIUILINHE
B JIOMAIllHUX YCJIOBUAX (3a mpenernamu AxajemMuu) oOydaromeMycss HEOOXOIUM MepCOHAbHBIH
KoMIbloTep (MIaHmer) W mnporpammublii maker Microsoft Office ne Hmxe 10 Bepcum.
CamocTrosTenbHass paboTa CONMPOBOXKIAETCA METOAMYECKHMHU YKa3aHHUSIMH, pPa3MEIICHHbBIMH B
JOKAIbHOM ceTH AKageMuu U DJIEKTPOHHOW HMH(OpPMAIMOHHO-00pa30BaTeNbHON  cpelie.
Metoauueckne yKazaHus —coiepkar (QOpPMYIUPOBKY 3aJaHHs, TMPUMEPHYIO TEXHOJOTHIO
BBITIOJIHEHH S, JOPMAT CIa4M BBIMOJIHEHHOM pa0oThl. [IpenomaBaTens BO BpeMsl Ay TUTOPHBIX 3aHITHIA
3apaHee oO0CYyXTaeT ¢ OO0ydJaroIMMHCS 3aJaHUE CaMOCTOSITEIHLHOW pabOThl M MOPSIOK €€ CHAuH.
KoHcynbpTanuy 1mo BBHIMOTHEHUIO CAMOCTOATEIBHBIX padoT, 00CYKIEHHE OTMETOK M JIOMYIIEHHBIX
OIIMOOK, 3allUTa OTACIBHBIX BUJOB CAMOCTOSTENBHBIX padoT ocymiecTBisercs Bo Bpemsi KCP Ha
kKadeape mnpuKIaAHOW WHHOPMATHKKA WIM B ayAUTOPUU MO pacnucanuio. KoHcymbTamuu
IpernoaaBaTesisi MO BHIIOJHEHUIO CaMOCTOSITENIbHOM paboThl MOTYT OCYIIECTBIATHCS MOCPEACTBOM
acuHxpoHHoro (rmoura, YM1OC) u cHHXPOHHOTO (ZOOm, CETH) KOMMYHHKAIIUOHHOTO B3aUMOICUCTBUS
M0 MPEIBAPUTEIBHON [TOTOBOPEHHOCTH C TMIpernojiaBareyieM. BbIMoNHsIEMbIE CaMOCTOSITENbHBIC
paboTHI ABIAIOTCS dIIEMEHTAMH TEKYIIET0 KOHTPOJIS M OLIEHUBAIOTCSA MpernoaaBaTeneM. [lonydeHHbie
OTMETKH YUYUTHIBAOTCS TIPH BHICTABJIICHUH 3a4€Ta, 3a4eTa ¢ OIEHKON, DK3aMeHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJISL BBICTYNAET 3a4eT, 3a4eT C OLIEHKOW, 3K3aMeH. 3ayer,
MPOBOAMMBIN B (pOpMe MHIMBUYyaTbHOM MPE3SHTAIINH 10 H3y4YEeHHOW TeMe, BBICTABIISCTCS B IIEPBOM
U TPETheM ceMecTpax oOydeHwus. {7 OIEHKH pe3yibTaToB OOYYECHHS MO MUCHUIUIMHE YYeOHBIM
IUTAHOM BO BTOPOM CEMECTpe MPEeIyCMOTPEH 3adeT C OILIGHKOW, NpPOBOAUMMBIM B Qopme

WHIUBUIYAIbHOW TIPE3CHTAIlMM TI0 M3Y4YeHHOW Teme. B derBeproM cemecTpe 0OydeHUs



OPEIYyCMOTPEH 3K3aMeH, TIPOBOJMMBI B  (opMe HEMOATOTOBICHHOTO MOHOJOTHYECKOTO
BBICKA3bIBaHUA IIO0 OIIHOI>’I H3 NPCAJIOKCHHBIX TCM IPOHOJIZKUTCIbHOCTBIO 1-2 MHHYTBI; OTBCTAa Ha
Bompochl (3-5) mapTHepa WIM NpenojaBaress IOCIe MPEACTABICHHOIO MOHOJIOra; TPYNIOBOM
JICIOBOM TPE3CHTAIlMKM 110 M3y4eHHOW TeMe. Kpurtepwu BBICTaBIICHHs 3ayera, 3adeTa C OICHKOH,

J9K3aMCHa O3BYUYHUBAKOTCHA ImperogaBaTciieM Ha IICPBBIX 3aHATHUAX 1o JUCLHHUITIINHE.



13. IUCT COI'TACOBAHMUA

Cocrasui:
3aBeayromuil Kadeapoil HHOCTPAHHBIX S3BIKOB %"
H.A. KopHeeBa, K.I.H., JOLEHT —

7
(mozmucs)

4
3aBenyrouuii BeITycKaromiei kapeapoit
H.b. Ctpekanosa, 1.11.H., TOIIEHT

(roxnuce)
JHupexkrop BUK v
O.B. banakuna ’

(moxnuce)

Havansaux OOVII
A.®. dunk

(roxrycs)



