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1. OBLIASI HHOOPMAIIUA

Pabouas mporpamMma auctuIuinHbl «MHOCTpaHHBIN SI3bIK» COCTaBJIeHa B COOTBETCTBUU C
TpeOoBaHusIMU  (eAepalbHOIO TOCYJAapCTBEHHOTO 00pa30BaTEIbHOIO CTaHAApPTa  BBICIIETO
oOpasoBanmsi — OakamaBpuaT 1o HampasieHuto moarotopku 09.03.03  «[IpuxmagHas
nHpOpPMATHKa», YTBEP)KIECHHOTO MpUKa3oM MuHuCTepcTBa 0Opa3oBaHusi M Hayku Poccuiickoit
Oenepannu 19.09.2017 Ne922 (¢ u3MeHeHUsIMH M AomnoiaHeHusMA oT 26.11.2020, 08.02.2021,
19.07.2022, 27.02.2023), u yuebHoro miana HampasicHus moarotoBku 09.03.03 «IIpukiamnas
uHpopmatuka», npopuib (mporpamma OakanaBpuata) «lIpuxiagnas mHpopmaTtuka B HU(GPOBOMA
IKOHOMHKE.

TpymoeMkocTh qucuuiuinHbl: 16 3.e. / 576 akagemMuuecKux 4acoB, B TOM uuncie 136 gacoB
KOHTaKTHOU paboTsl n 404 yacoB caMOCTOSATEIHHON PAOOTHI O0YUYAOLTUXCA.

Pacnpenesienue 4acoB JUCHHUILIMHBI 110 ceMeCTPaM M BHAaM 3aHATHI (110 y4eOHOMY IUIaHY):

KosmnuecTBo yacoB
Buj yueOHoii padoThl lice%r]fol:qo Cenmectpet
y Y1 2 3 4 |5/6|7|8|9
NJIaHy
KonTakTHas padora 136 32 36 32 36
(Bcero):
B ToMm unce:
Jlexuuu
[TpakTudeckue 3aHATHS 108 28 28 24 28
KoHnTposab camocTosTenbHON
pabotsl (KCP) 28 4 8 8 8
CamocrosiTesbHast padora 404 112 108 76 108
(Bcero):
Buabl npoMexyToYHOM 3auer c SK3aMeH
aTTecTallMHu (IK3AMEH, 36 3auer . | 3auer
. OIIEHKOH 36
3auem, 3a4em ¢ OYeHKOll)
ObIIAS Yackr: 576 144 | 144 | 108 | 180
TPYA0EMKOCTH
JTUCIHMIJIHUHDBI: 3.8.: 16 4 4 3 5

2. HOEJIA U 3AJAYU JUCHHUITJIMHBI

JlanHas AUCHUIUIMHA 110 CBOEMY XapakTepy SBIISETCS KOMMYHMKAaTUBHOW M HalpaBiieHa Ha
dbopMUpOBaHHE W PA3BUTHE PEUYEBBIX YMEHHM, (POPMHUPOBAHUE CIIOCOOHOCTH M TOTOBHOCTH
WCIIOIh30BaTh NHOCTPAHHBIN S3BIK KaK HHCTPYMEHT B CUTYAIlMU pealbHOH KOMMYHUKAIIHH.

JucuunimHa uMeeT CBOeW Ienbio chopMHpOBaTH W/MIM PA3BHUTh SI3BIKOBHIE U pPEUYCBBIC
HABBIKM U YMEHHUS B ayJIHPOBAaHUH, YCTHOW peud (IUaJIOTHYEeCKOH U MOHOJIOTHYECKON), YTCHHH U

IIUCBbMC.




AXTyanbHOCTh JaHHOW paboueil mporpamMMbl 0OyCIOBIEHA CTPEMHUTEIBHBIM Pa3BUTHEM M
BIMSHUEM LUQPPOBOI SKOHOMHUKH Ha (DOpPMHUpPOBaHHME KIIOYEBHIX KOMIICTCHIMH W IOJIrOTOBKY
BOCTPEOOBAHHBIX CIIELUAIMCTOB B chepe MPUKIATHON HHPOPMATUKU B COBPEMEHHOM MHUpE.

B ycnoBusix nndpouzanuu BaxHO HOpMHPOBaHHE, MMOAECPKAaHUE U PA3BUTHE HABBHIKOB B
chepe HMHOOPMALMOHHBIX ¥ CKBO3HBIX TEXHOJOTWH Ui OakajaBpoB, YTO CHOCOOCTBYET
JTOCTIDKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHHKOB Ha PBIHKE Tpy/a,
6oree 3(hheKTUBHOI aganTauy B HOBBIX YCIOBHUSX.

B pesymprare ocBoeHus paboueil mporpaMMbl JUCHUILIMHBI OOydYaroIluecs OBIAICIOT
COBPEMEHHBIMU KOMIIETCHIUSAMH, CPOPMUPOBAHHBIME IOJ] 3alpOChl paboTojareneil U ¢ y4eToM
norpeOHOCcTel  1M(POBOM  SKOHOMUKH, HEOOXOIUMBIX B Oyaymied mpodeccrHoHanbHOU
JeATEIPHOCTH BBHIMTYCKHUKA B pamkax HampasieHus «llpuknangnas wHdopmaruka B 1mdpoBoit
KOHOMUKEY.

Heap AMCHUNJIMHBI - TIOBBIIICHHE MCXOIHOTO YPOBHS BIAJICHHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpeAbLAyIIed cTymeHn oOpa3oBaHus, W (QOpMHUpOBaHHE Yy OOyJaromuxcs
HEOOXOAMMOTO W JOCTaTOYHOTO YPOBHSA KOMMYHUKAaTUBHOW KOMIIETCHIIMHM Ui PEUICHUS
COIIMAJbHO-KOMMYHUKATHBHBIX 3aJad B pa3UYHBIX OOJNACTAX OBITOBOW, KYJIBTYpHOH U
npodecCHOHATIBHON IESITENBHOCTH TPH OOLICHUH C 3apyOEKHBIMU ITapTHEPAMHU C UCIIOJIb30BaHUEM
MH(GOPMAIMOHHBIX ¥ IU(POBBIX HHCTPYMEHTOB, a TAKXKE /IS TATbHEHIIIEr0 CaMOO0pa30BaHMs.

BocnuraTtejabHas Hedb JUCHUIUIMHBL UMEET KYJIBTYPHO-TBOPYECKYIO HAIpPaBICHHOCTh U
HalleJieHa Ha CO3JaHHEe TOCPEICTBOM HMHOCTPAHHOTO S3bIKA YCIOBHU JUIS Pa3BUTHS TBOPUYECKUX
CIIOCOOHOCTEH O00y4aroIMXcsi, BKIIOYEHHE WX B pa3MYHbIE BUJABI COIHMAIBGHO 3HAYUMOMN
IEATeNILHOCTH, TAKMM 00pa3oM, J1aBasi BO3MOKHOCTh ()OPMUPOBAHUSI OPUTHHATBHOCTH MBIIILICHHS,
a TaKk)Ke peaTu3aiy JMIHOCTHO OPUEHTHPOBAHHOTO ITOAX0/1a B MPO(eCcCHOHAIBHOU cdepe.

3agauyu AMCHMILINHBI:

J dbopmupoBaTh y 00yUJarOIIMXCs 3HAHUS, YMEHHS U HABBIKU B O0JIACTH YCTHOM W TTMCEMEHHOMN
NPaKTHKH Pa3TOBOPHOH M MPOQECcCHOHATBHO-IENOBOM peYr M WCIOIb30BaHUE HUX B
npodecCHOHAIBHON ASATETLHOCTH 110 HAIIPABJICHHUIO MOTOTOBKH;

J O3HAKOMUTh OOYyYarOIHUXCSI C OCOOEHHOCTSIMHM JIEKCHMYECKOW CHUCTEMbI H3y4aeMoro
WHOCTPAHHOTO S3bIKa, (PYHKIMOHAIBHOW M CTHIMCTHUYECKON TuddepeHranuei s3bIKOBbIX
CpeAcCTB, HamboJee NPOAYKTHBHBIMH CIOBOOOPA30BATEIBHBIMI MOJCISIMH H3Yy4aeMOTo
WHOCTPaHHOTO SI3bIKa, B TOM YHCIIE C HCIIOJIB30BAaHUEM IIH(PPOBBIX CEPBUCOB;

o COBEpIIICHCTBOBATh HABBIKM pACIO3HABAHHMS W IMOHUMAHUS TPAMMATHYECKUX (GOpM U
KOHCTPYKIIMH B OMOPE Ha pa3InvHbIe MPU3HAKH TPAMMATUYCCKUX SBJICHUI, & TAK)KE HABBIKH
yIoTpeOJieHHsT TPaMMaTUYeCKUX KOHCTPYKIMH B Pa3IMYHBIX PEUCBBIX CHUTYaAIHAX C
ucronp3oBaHueM 1UdpoBbix uHCTpyMeHToB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



L] pa3BI/IBaTB KOMMYHI/IKaTI/IBHBIe KOMIICTCHIIUU, HCOGXOZ[I/IMOﬁ JUIA TBOp‘-IGCKOfI NCATCIIBHOCTHU
B TIOBCEJTHEBHOM OOIIICHHUH, B OOIIECTBEHHO-TIOJIUTHYECKOW ¥ HAYYHO-TIPOGECCHOHATHHOM
chepax;

° puoOImaTh 00yJarOUIUXCS K CaMOCTOSITEIFHOM HMCCIIEIOBATEILCKON paboTe HaJ S3BIKOM,
pa3BI/IBaTB y 06yqa10un/1xc;1 aHaJ]I/ITI/I‘IeCKI/Iﬁ moaxoa K I/I3y‘~IaeMBIM SI3BBIKOBBIM SIBJICHUSAM
HYTCM COIIOCTABJICHUS UX C COOTBCTCTBYIOH_[I/IMI/I ABJIICHUAMU pOIIHOFO SA3BIKA.
3aiayu BoCcMTATEJIbHOM PA0OTHI:

L pa3BI/ITI/IC y 06yan0Luchs1 IIOHUMAaHUS COI.IPIEU]BHOfI 3HAYUMOCTH HHOSI?;BI‘-IHOﬁ KyJIBTypBI B
Oynymei npodeccCHOHaTbHONH JEATEeIPHOCTH HAa HWHOCTPAHHOM  SI3BIKE, Kak s
COBPEMEHHOTO OOIIECTBa, TAK W JUIsl IMYHOTO MPO(ECCHOHATBLHOTO CTAHOBJICHUS;

° CO3JIaHME YCJIOBHH JUIsi OCO3HAHUS OOYYalIIMMKCS CBOETO MECTa W pOlM B Oymymien
po¢eCCHOHAIBHON JIEATEIHLHOCTH;

° (GbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  IOCPEACTBOM  MPHOOIICHUS
00y4Jaromuxcsi K WHOSI3BIYHONW KYJIbTYpe M BOBJICYCHHS] B TBOPYECKYIO JAEATEIBHOCTH C
UCIIOJIb30BaHNEM MHOCTPAHHOTO SI3BIKA;

L4 Pa3BUTHUC KYJIBTYPbI MCKIIMYHOCTHOT'O HpO(i)CCCI/IOHaJIBHOFO BSaHMOHeﬁCTBHH.

3. MECTO JUCHUIIVIMHBI B YYEBHOM IIJIAHE

VYuyebnast aucruminHa «VHOCTpaHHBIA SI3BIK» OTHOCHUTCS K JUCLUIUIMHAM OO0S3aTeNbHON
yactu Onoka Jlucuunnueel (Moaynu). M3ydeHue naHHOM AMCUMITIMHBI Oa3upyeTcs Ha MaTepuale,
M3Y4EHHOM B paMKax IIKOJBHOIO Kypca. JMCHMIUIMHBI, HpU HM3yYEHUH KOTOpPBIX OyayT
UCIOJIb30BATHCS 3HAHUS, YMEHUS U HAaBBIKH, IPUOOPETEHHBIE B PE3yIbTaTE U3YUEHUS AUCIUILTUHBI

«HOCTpaHHBIN A3BIK» - «IIOArOTOBKA IO AaHTIIMMCKOMY SI3BIKY».

4. IINTAHUPYEMBIE PE3YJIbTATBI OBYUYEHUSA 11O AUCIUIIJIMHE 151

®OPMHUPOBAHNA KOMIIETEHIIUI OBYUYAIOIIIUXCHA

Pe3ynbpTaThl OCBOEHHUS 00pazoBaTeIbHOM MPOTrpaMMbl (KOMIIETEHLIMH OO0YyYarolmuxcs)
YCTaHABJIMBAIOTCS B COOTBETCTBUH C (pelepalbHbIM TOCYIapCTBEHHBIM 00pa30BaTebHBIM
CTaHIapTOM IO  HAIPaBJICHHWIO TOATOTOBKM M  MPO(ECCHOHAIBHBIMH  CTaHJapTaMH,
COOTBETCTBYIOIIMMHU MPO(ECCHOHATBLHON JESTEIbHOCTH BBITYCKHUKOB, a TakXe Ha OCHOBE
aHanu3a TpeOoBaHUMU paboTomarenel, MNperbsABIIEMBIX K BbIIYyCKHUKaM. [lnaHupyembie
pe3yabTaThl O0yYeHHsI O AUCLUUIUIMHE (3HAHUS, YMEHUS, HAaBBIKH) 00€CTIeUNBAIOT JOCTHKEHHE
pe3yNbTaTOB OCBOEHHUS 00pa3oBaTeNbHOM MporpaMMmbl U (OPMHUPYIOTCS B COOTBETCTBUH C

KapTaMH KOMIIETEHLMH 00pa30BaTeIbHON MPOrPaMMBI.

HIndp n HNuaukaropsl ILnanupyemsle pe3yabTaThbl 00y4eHH s
Ha3BaHHUe KOMITETEHIM U 10 AUCHUILIHHE




KOMIIETCHI MU

YK-4
Crocoben
OCYILIECTBJIATH
JIETIOBYIO
KOMMYHUKAI!
10 B YCTHOM U
IMMCHbMEHHOM
dbopmax Ha
rOCyJ1apCTBEH
HOM SI3BIKE
Poccuiickoit
denepanyu U
WHOCTPAHHOM
(BIX)
S3bIKe(ax)

YK-4.2. OcymiecTBusieT
JIJIOBYF0 KOMMYHUKAIIHIO B
YCTHOM ¥ MUCbMEHHOU
(hopmax Ha HHOCTPAHHOM
(pIX) s13bIKE (aX)

3Harth:
- CUCTEMY U CTPYKTYpPY UHOCTPAHHOT'O
SI3BIKA;
- pa3NUYHbIC aCHEKTHI S3bIKa: (POHETUUECKHIA,
JIEKCUYECKU I, TPAMMAaTUYECKHUH, B T.4.
CTPYKTYPY IOCTpOEHUs (Ppa3, MpeasoxKeHNH,
BBICKa3bIBaHUSI, 1IEIOCTHOTO TEKCTa;
- aJICKBATHBIE SI3bIKOBBIE CPEICTBA JIJIS
pean3aly OCHOBHBIX PeUeBbIX (DYHKLIUA;
- COBPEMEHHBIE TEXHUKH U CTIOCOOBI 1€JI0BOM
MUCbMEHHOW Y YCTHOM KOMMYHUKAIINH;
- KpUTEPUH, IPEIbIBIsEMbIE K 0()OPMIICHUIO
JIEJIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TPEOOBAHUS K CO3/IaHUIO
JIEJIOBOM MPE3eHTAIUY;
- KYJIbTYPY, CTUJIb )KU3HHU, HAIIMOHAIBHBIN
MEHTAJIUTET HOCUTENEH s3bIKa IS
MIPEIOTBPALLEHUS HEIIOHUMAaHUS Ha
MEXJIMYHOCTHOM U MIPO(ecCHOHATEHOM
YPOBHE;
- UIHOCTPaHHBIH S3BIK B 00beMeE,
HEO0OXO0IMMOM JTsI TOTYy4YeHHS WH(DOpMAIun
npoeccnoHaNTbHOTO COACPKAHUS U3
UHTEepHET-UcTOUHUKOB: DbC
ZNANIUM.COM, HOUKOH, 55C TAY,
3BC IPRbooks.
Ymern:
- IOHUMAaTh pedb HOCUTENSA/TeH sI3bIKa B
YCTHOW U MMCbMEHHOM (opmax;
- aJIEKBaTHO BOCIIPOU3BOJIUTH HEOOXOAMMBIN
Ha0Op KOHCTPYKIIMI U TEPMUHOB B
MOHOJIOTMYECKOM U TNaJIOTUYECKON PeUn;
- IOHUMATh AyTEHTUYHbIEC TUCbMEHHBIE
TEKCTBI, UCTIOJIb3YsI pa3HbI€ TEXHUKH UYTCHUS,
- U3BJIEKaTh HEOOXOAUMYIO HH(OPMALIHIO U3
OPUTMHAJIBHOTO TEKCTAa HA HMHOCTPAHHOM
SI3BIKE, aHATTM3UPOBATh, 0000MIATh, ACNATh
BBIBOJIBI;
- BECTHU JEJIOBYIO KOPPECIIOHCHIINIO;
- IOHUMAaTh Ha CIIyX pedb HOCUTEINEH S3bIKa;
- UCIIOJIb30BaTh MHPOPMAIIMOHHO-
KOMMYHUKATUBHBIE TEXHOJIOTUHU IIPU MOUCKE
Heo0xoIuMoM HHpopMaLMK ¢ TPUMEHEHUEM
OpaysepoB Google, Yandex B mporiecce
penieHus: KOMMYHUKATUBHBIX 3a/1a4 Ha
rOCy/1apCTBEHHOM U MHOCTPAHHOM SI3bIKaX.
Baaners:
- HaOOPOM SI3BIKOBBIX CPEJICTB, HEOOXOMMBIX
JUISL pealin3aliy yCTIenTHOW KOMMYHUKAIIUH B
KOMAaH/JIE;
- HaBbIKaMU pabOTHI CO CIIPABOYHOMN
JUTEPATYPOU U CIOBAPSIMU;




- TEXHUKaMU apryMEHTAllUU BEJICHUS
JMCKYCCUU B YCTHOM M MMUCbMEHHOM BHJIE,
MOJIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTHYECKUMU CPEACTBAMH SI3bIKA;

- TEXHOJIOTUEN CO31aHus JEI0BOM
MpEe3eHTAlU HA HHOCTPAHHOM SI3bIKE;

- HaBbIKaMU (DUKCHPOBAHUS OCHOBHOW UICH
Y BTOPOCTEIEHHBIX JIeTajel B YCTHOU U
MUCbMEHHOW KOMMYHHKAIIUH;

- UHOCTPaHHBIM S3BIKOM B 00BbEME,
HE0OXO0IMMOM JITsI TOTY4YeHUS UH(DOpMauu
U3 3apyO0eKHBIX HCTOUHUKOB.

YK-4.3. OcymectBisiet
JIETIOBYI0O KOMMYHHUKAIIUIO B
uudpoBoi cpee, mpuMeHss

B TOM YHCJI€ CPEACTBA
BUJICOKOH(EPEHIICBSZU U

KOJUJIEKTUBHOM CETEBOM

paboThl

3HaTh!

- CTWJIb JIETIOBOTO OOIIEHHMSI, OCHOBBI
myOIMYHOM pedn, TOATOTOBKU MPe3eHTALUMH,
B T.4. ¢ nmomomisio [1IT: PowerPoint, Google
Slides; mpaBuna odopmieHus 1eI0BOK
HepEenuCKH, B T.4. ¢ moMomipio: Grammarly,
Beewriter.

Ymern:

- ACIIOJI30BaTh MHOCTPAHHBIN S3bIK B
MEXITHYHOCTHOM OOIIEHUH U
pohecCUOHATBbHON NeSTeNbHOCTH, B T.U. C
NpUMEHEHHUEM TUIATPOPM ISl IPOBEACHUS
BUJICOKOH(EpEeHINi1 U OpraHu3aun
coBMecTHOH paboTsl Google Meet, Microsoft
Teams, Zoom, SAdngexc TenemocT.

Biaapern:

- HaBbIKaMK paboThl B GOOgle-1oxymMeHTax
JUTs1 oOOMeHa PO eCCUOHATBHON
uH(popMaIieil Ha UHOCTPAHHOM SI3BIKE;
HaBBIKAMU TIEpEBOJIa TEKCTOB, B T.4. C
HIOMOIIbIO OHJTaitH-croBapeii: English

English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OFBEM JUCIUIIJIMHBbI

Cemectp uzyuenus: 1

Buabl yueOHoii padboThl

IIpome:xy
KonrTaktHas padora CamocrosiTesibHast padoTa TO1HasA Dopmbi
Pasznen B 4acax arrecranu
’ IMoapa3znen, Tema ( ) TeKyIIero ©opmupyem
MOAYJ1b f1 B Hacax KOHTpOIN ble KOMIIe
IIpakTnyec B yacax (¢opMbI opranuzaunuu TEeHLIHHU
Jlexknun KHe KCP CaMoCTOSITeIbHON PadoThl
3aHATHSA
Tema 1.1. Globalization [ToBTOpEHME MPOWIEHHOTO V e THLL
MIPaKTUK MaTepuaia, MoAroToBKa
(p ym) puana, nox ompoc, VK-4.2
Kynomypno-meopueckoe MHAMBU1YaJIbHOTO BOKaOyIsipa
- 4 - 16 9 9 IMCbMEHHBIE VK-4.3
socnumatue: 1o MpoiiieHHoH TeMe, paboTa [ — e
COYUANbHAS 3HAYUMOCTb CO CIIPAaBOYHOM JIUTEPATYpOl U S
UHOSI3BIYHOLL KYIbINYPbl CJIOBapeM
Tema 1.2. Brands .
IToBTOpEHME MPONHAEHHOTO
(pakTUKyM)
Marepuala, HOAroTOBKa . VK-4.2
Kynomypno-meopueckoe 4 YcTHBIH
Paznen 1. MHIUBUAYAIBHOTO BOKaOyIsipa
socnumanue: - - 16 . . orpoc VYK-4.3.
Global PP ——— 0 MPOoiIeHHO! TeMe, paboTa ’
Market npodh eJ; CMOJ; [; bH0e CO CITPaBOYHOM JIUTEPATypPOH U TIMCEMCHHBIC
P g CJIOBapeM AOMAIITHHC
83aumooeticmaue 3aaHAS
[ToBTOpEHME MPOIAECHHOTO -
MaTepuana, moAroToBKa
HHIMBUIYaILHOTO BOKaOyIIsIpa YcTHbIi VK-4.2
Tema 1.3. Advertising 4 0 MpoiiieHHOH! TeMe, paboTa omnpoc,
B B 16 i i NICHEMEHHBIE YK-4.3.
(TpaKkTUKyM) CO CIIPAaBOYHOM JIUTEPATypOi 1
JIOMAITHUE

CJIOBapeM

3aJaHus




Tema 2.1. Employment

(mpakTUKyM) IToBTOpEHME MPOHAEHHOTO YcrHbII
VIIbMYPHO-MBOpYecKoe MaTepuaia, MoAroToBKa orpoc -4,
K e , , VK-4.2
gocnumanue: 4 16 WHIMBUYAIIbHOTO BOKaOyIspa UCbMEHHbBIE VK-4.3
0CO3HaHUe c80e20 mMecma 0 MpoiiIeHHO! Teme, paboTa JIOMAIIHUE e
u ponu 6 6yoywet CO CIIPAaBOYHOM JIMUTEPATYpOl U 3a/1aHus
npogeccuonanvrol cJI0BapeM
oesmenbHoCmu
Tema 2.2. Trade [ToBTOpPEHME IPONIEHHOTO
(mpakTUKyM) p p VeIl
Marepuaia, IIoAroToBKa OIIDOC VK-4.2
Kymomypio-meopueckoe UHAMBHUIYaILHOTO BOKaOyIsipa pos.
gocnumanue: 4 14 Hon oﬁZeHHoﬁ TeMe a}%OTI; IIHCbMCHHBIC YK-4.3.
Pasmen 2. |MedCKynbmypHoe p . » Padol AOMAIITHHE
3 : CO CIIPaBOYHOM JIUTEPATypOi U 3aTAHMS
Business npoqbeccuOHaﬂbnoe al
) . CJIOBapeM
organiza |63aumooeticmeue
tion .
[ToBTOpEHHUE MPOUIEHHOTO .
Marepuaa, oAroToBKa YCTHBIH YK-4.2
Tema 2.3. Organization VHIMBHIyaIbHOTO BOKaOyJIspa ompoc,
4 14 9 o MMCbMEHHbIE YK-4.3.
(pakTUKyM) o MpoiiieHHoH TeMe, paboTa
CO CIIPaBOYHOM JIUTEPATYPOil 1 AOMAIIHAC
CcII0BapeM SallaHus
IToBTOpEHME IPOIAEHHOTO .
MaTepuana, HOAr0TOBKA YCTHBIA VK-4.2
Tema 2.4. Money WHAMBUYAILHOTO BOKaOyIsipa ompoc,
4 14 9 . MUCHMEHHBIE YK-4.3.
(pakTUKyM) IO MpoiiIeHHO! Teme, paboTa
CO CIIPaBOYHOM JIUTEPATYpPOH U AOMAIIHHUE
cloBapeM SafaHms
IToaroroBka k
IIPOMEXYTOYHOM aTTecTaluu B
3auer - 6 p Y . - -
dhopme HHAUBUIYATHEHON
MIpEe3EHTALNH
28 112 -
Hroro

144




Cemectp uzyuenus: 2

Buabl yueOHo# padoThI

KonrakrHas pa6ora (B Tpomesy
Paznen qaca)g CamocrosiTesibHas padoTa TOYHASA DopmbI Dopmupyem
b
MOZIYJb IHoapa3snen, tema aTTecTanusi | TEKYIIEro ble
paxkTn (opMbI oprannzanuu yacax KOHTPOJ# | KOMIECTCHIINH
Jlexnu B .
yecKkue KCP CaMOCTOSATEJIbHOM
" yacax
3aHATHS padoThI
Tema 3.1. Ethics in IT [ToBTOpEHUE NPOIIIEHHOTO YcTHbil
sphere (mpakTHKyM) MaTepuaia, MoAroToBKa orpoc, VK-4.2
Kynemypno-meopueckoe WHIUBUIyaJIbHOTO MMUCbMEHHBIC VK-43
gocnumaxue. - 4 10 BOKaOyJIsipa mo JIOMalIHue e
MedAHCKYIbMYPHOe MpoIeHHON TeMe, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmaue JIUTEPATYpPOU U CIIOBapeM
) [ToBTOpEHME MPOIiIEHHOTO )
Marepuala, HOAroTOBKa YcrHbI VK-4.2
. WHIUBUTYATBHOTO ompoc o
anen 3: Tema 3.2. Change in IT - 4 10 BI([)KaGHJZSI a 1o HI/ICBMpeHIiILIe VK-4.3
Strategy in IT sphere (mpaxTukym) . YIIp i
sphere MpoIeHHON TeMe, paboTa JIOMAaIITHIE
CO CIIPAaBOYHOMI 3a/laHus
JIUTEPATYPOU U CIIOBapeM
Tema 3.3. Strategy in IT - -
sphere (mpakTuKym) [ToBTOpPEHUE MPOIIEHHOTO Ve THAL
Kynemypno-meopueckoe Marepuana, moAroToBKa OHDOC YK-4.2
gocnumaHue. 0Co3HaHue WHIUBUTYaJIbHOTO poc, VK-4.3
MMCbMEHHBIC -4.0.
c60e20 mecma u ponu 6 - 2 10 BOKaOyJIsipa 1o
. . Z JIOMAaIIH1E
byoyweti MpOICHHON TeMe, paboTa S
npogheccuonanvHol CO CIIPAaBOYHOMI
desmenvbHOCMU JUTEPaTypO U CIOBapeM




Tema 4.1. Cultures

[ToBTOpEHME TPOIACHHOTO
MaTepuaia, oAroToBKa

(mpakTUKyM)
MHIUBUAYAIBHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa 1mo
gocnumanue: . >
npoieHHON Teme, paboTa
COYUANbHAS 3HAYUMOCb <
. CO CIIPaBOYHOM
UHOSAI3bIYHOU KYIbINYpbl .
JUTEPATypOil U CIOBapEM
Tema 4.2. Leadership [ToBTOpeHue npoiAeHHOTO
(mpakTUKyM) Marepuana, oAroToBKa
Kynemypno-meopueckoe WHIUBUIYAIbHOTO
Paznen 4-_ socnumanue: 10 BOKaOyJIsipa 1o
Leadership | yexckynomyproe npoiiieHHO TeMe, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JTUTEPATypO U CIOBapEM
IToBTOpEHME TTPOKIEHHOTO
MaTepuaia, oAroToBKa
. WHIUBUIYAIBHOTO
Tema 4.3. Competition JHBHILY
10 BOKaOyJsipa 1mo
(pakTUKyM) . z
npoiineHHo# Teme, pabota
CO CIIPaBOYHOM
JUTEPaTypOil U CIIOBapeM
IToBTOpEHME MPONHAECHHOTO
MaTepuaia, MoAroToBKa
Pazpen 5. . . VHJIUBUIYAJIBHOTO
é Tema 5.1. Innovations In JUBHILY
Business 10 BOKaOyJIsIpa 1mo
- IT sphere (mpakTukym) . >
vision npoiineHHo# Teme, pabota

CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeEM

YcTHbII
ompoc,
MMMCbMEHHBIE
JIOMaIlIHHE
3aJJaHus

YcTHbIi
ompoc,
MMUCbMEHHBIE
JIOMaIlIHHE
3aJJaHus

YcTHbIi
omnpoc,
MMUCbMEHHBIE
JIOMAaIlTHE
3aJJaHUs

YcTHbIM
ompoc,
IMMCbMEHHBIC
JIOMAaIIHHE
3aJIaHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




Tema 5.2. Business and
environment

[ToBTOpEHME TPOIACHHOTO

(paKkTHKyM) MaTtepHana, TIoAr0TOBKA Y cTHEL VK-4.2
Kynemyprno-meopueckoe VH/IUBH/TyaJIbHOTO 011poc, VK-4.3
sOoCnumaHue: 0CoO3HaHue 2 10 BOKAGYIIAPA IO ITHCbMCHHBIC -9
ceoeco mecma i pon 6 NpoiineHHoi TeMe, paboTa JIOMAlIHHE
byoyweti CO CIIPaBOYHOM SadHHA
npogeccuonanvHol JUTEPATYPOH U CIIOBApPEM
oesimelbHOCMU
[ToBTOpEHME TPONAEHHOTO YcrHbIi
Tema 5.3. Franchising 5 10 Marepuana, oAroToBKa ompoc, YK-4.2
(MpaKTUKyM) AHIUBUAYAITBHOTO IACbMEHHBIE VK-4.3.
BOKaOyJsipa mo JIOMAIITHUE
Tema 3.4. Business IToBTOpEHME TTPOHIEHHOTO Yo
communication orpoc,
(HpaKTI/IKYM) Marepualia, IIoAroToBKa IMMACbMCHHBIC VK-4.2
Kynomypno-meopueckoe 4 10 Hiﬁiﬁgsﬁlg?{nfo H:;/IaHIHHe VK-4.3.
socnumanue: . J JTAHUS,
MedNCKYIbmypHOE MPONJICHHON Teme, 13360Ta BBIMOJTHEHHE
npogeccuonanvbroe CO ClpaBOYHON KOHTPOJTHHBIX
azaumodeiicmeue JTUTEPATypPO U CIOBapeEM 3a7aHmi
IToaroroBka k
MIPOMEKYTOYHON
aTTecranuu B hopme
3auyer ¢ oneHKOI - 8 MHMBAAYATEHON i i
Mpe3eHTAINH,
BBITTOJITHEHHE
KOHTPOJBHBIX 3a/IaHUN
28 108 -

Hroro
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Cemectp uzyuenus: 3

Buabl yueOHoii padboThl

dopmupye
KonraktHasi pa6ora IIpome:xy DopMbI pPMHpY
CamocrosiTesibHas padora MbIe
Paszgea, moayan Hoapaszaen, tema (B yacax) TOYHAA TeKYWIero | = o e
Jlexuu |IIpakTnyeckn| KCP B (opMbI opranuzanuu | aTTeCTalld |  KOHTPOJIA -
)/ € 3aHATHA Jacax CaMOCTOSITEJILHOM i B Jyacax
[ToBTOpEHME TPOIAECHHOTO -
MaTepuaia, oAroToBKa VYcTHbIN YK-4.2
Tema 6.1. The nature of WHIUBUAYAIBHOTO orpoc, VYK-4.3.
management - 2 - 6 BOKaOyJIsipa 1o NKHCbMCHHBIC
(IpakTUKyM) MPOMICHHON TeMe, paboTa JIOMAIITHHAE
CO CIIPaBOYHOM 3aJaHus
JIUTEPATYpPOU U CIIOBAPEM
Tewma 6.2. Management IToBTOpEHME TTPOKIEHHOTO -
Styles (mpakTukym) Marepuala, moJroToBKa YcTHBII onpoc,
Kynemypno-meopueckoe WHUBH1yaJIbHOTO MHCHMEHHBIC YK-4.2
gocnumatue: - 2 - 6 BOKaOyIsIpa 1o JOMaIlHHEe YK-4.3.
MEAHCKYIbMYPHOE npoiineHHo# Teme, pabota 3a7aHus
npogeccuonanvroe CO CIPAaBOYHOM
P asael 6. 83aumooeticmaue JUTEPATYpPOU U CIIOBAPEM
Insights Into 0 —
g OBTOpPEHHUE MPONIEHHOTO -
Management | Tema 6.3. Team Building MaTepnana HIZHFgTOBKa —
(IpaKTHKYM) p ) CTHBIN ompoc, 42
KomypHo-meopueckoe MHMBU1yaJIbHOTO [HChbMEHHBIC VK-4.
- 2 - 6 BOKaOyJsipa 1o JIOMAIITHUEe YK-4.3.
gocnumanue: . z
poiIeHHON Teme, paboTa 3a/laHus
COYUATIbHASA 3HAYUMOCTIb "
. CO CIIPaBOYHOM
UHOA3LIYHOU KYTbMYPbl .
JUTEPaATypOU U CIIOBApEM
[ToBTOpEHME MPONIEHHOTO -
Marepuana, moAroToBKa VcTHIi onpoc,
D WHIUBHyaJIEHOTO IHCHMEHHEIE VK-4.2
Tema 6.4. Risk in IT JUHBHITY
sphere (mpaxTicy) - 2 - 4 BOKaOyJIsIpa 1o JOMaIlH1e YK-4.3.
P ™ MPOMICHHON TeMe, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBapeM




Tema 6.5. Crisis
management

(TpaKkTUKyM)

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
MHIUBUAYAIBHOTO
BOKaOyJIsipa 1o
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTypOil U CIOBapeM

Pazgen 7.

Communication

in Business

Tema 7.1.
Communication
(mpakTUKyM)
KWZbI’I’ZVDHO'I’I’ZGODll€CKO€
esocnumanue.
COYUAIbHAA 3HAYUMOCMb
UHOSA3LIYHOU KYIbIMYPbl

[ToBTOpEHME PONIEHHOTO
marepuaa, oJAroToBKa
MHUBUAYaJILHOTO
BOKaOyJIsipa mo
IIPOHJICHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOM U CIOBAPEM

Tema 7.2. E-commerce
(pakTUKyM)

IToBTOpEHME IPONIEHHOTO
Marepuana, MoAroToBKa
WHIVBUAYAJIBHOTO
BOKaOyJsipa 1mo
npoiineHHoi Teme, pabota
CO CIIPaBOYHOM
JIUTEPATYpPOU U CII0BAPEM

Tema 7.3. Customer
service (IPakTUKYM)
Kynomypno-meopueckoe
socnumanue:
MENCKYTbIMYPHOE
npogeccuonanvroe
g3aumooelicmeaue

[ToBTOpEHME MPONIEHHOTO
MaTepuaa, oAroToBKa
MHUBUAYaIbHOTO
BOKaOyJIspa 1o
MpOIeHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM

Tewma 7.4. Writing report
(mpakTUKyM)

IToBTOpEHNE IPONIEHHOTO
MaTepuaia, oAroToBKa
WHAUBUAYaJIBHOTO
BOKaOyJsipa mo
npoiineHHo# Teme, pabora

YeTHBIH ompoc,
NIACbMEHHBIE
JIOMAITHUE
3alaHus

YcTHbI onpoc,
IIMCbMCHHBIC
JIOMaIlIHue
3aJaHus

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

VYceTHbIH ompoc,
IINCBbMCHHBIC
JIOMaITHue
3aJlaHus

VYcTHBI onpoc,
MACHMEHHbIE
JIOMalIHUe
3alaHus

VYK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

VYK-4.2
YK-4.3.




Paznen 8. Global
Companies

Tema 8.1. Globalization

[ToBTOpEHME TPOIAECHHOTO

and Global Marketing Marcpuajia, moAroToBKa VY CTHBIN orpoc, YK-4.2
(TpaKkTUKyM) WHIUBHIyaJIbHOTO NHChbMEHHBIC YK-4.3.
Kynomypno-meopueckoe BOKaOyJIsipa 1o JOMAaIIHHE
socnumanue: npoieHHON Teme, paboTa 3a71aHus
COYUANbHAS 3HAYUMOCTb CO CIIPAaBOYHOM
UHOSI3bIYHOLL K)IbINYPbl JUTEPATypOi U CIOBapeM
IToBTOpEHUE IPONIEHHOTO VK-4.2
MaTepuaia, MoAroToBKa Y CTHBII onpoc, YK- 4.'3.
Tema 8.2. Coca Cola WHIUBU1yaJIbHOTO NHCHMEHHBIC
Company (IpakTUKyM) . BOKa6Y fUipa To AOMAHIHHe
MpoIeHHON TeMe, paboTa 3a/1aHus
CO CIIPABOYHOU
JIUTEPATYPOM U CIOBapEM
Tema 8.3. Success in IT [ToBTOpEHME MPOIiIECHHOTO
sphere (mpakTHKyM) Marepuana, moAroToBKa Y CTHBIIT ompoc,
Kyromypno-meopueckoe WHIUBHIyaIbHOTO MHCHhMEHHBIC YK-4.2
gocnumanue: BOKaOyJIspa 1o JOMaIIHHe VK-4.3.
MedAHCKYIbMYPHOe MpoIeHHON TeMe, paboTa 3ajanus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmaue JUTEPATYpPOU U CIOBAPEM
[ToBTOpEHME TPONAEHHOTO
Mmarte€pualia, moJAroToBKa YcTHBIN o11poc,
Tema 8.4. General UHIMBUIYaILHOTO NUCHMEHHbIE VK-4.2
Motors Company BOKaOyIIsIpa mo JIOMaIIHue YK-4.3.
(TpaKkTUKyM) npoiIeHHOH Teme, paboTa 3ajanus
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM
[ToBTOpEHME MPONIEHHOTO YcerHbII
Marepuana, moAroToBKa orpoc, YK-4.2
Tema 8.5. Failures WHIUBHTyaJIbHOTO muchmennpie | O K43
BOKaOyJIsipa 1o JOMalIHUe
(TpaKkTUKyM) . ¢
npoieHHON Teme, paboTa 3ajaHus

CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBapeM




[ToBTOpEHUE IPONIEHHOTO

MaTepuaia, MoAroToBKa Y CTHBI 0mpoc, YK-4.2
Tenta 8.6. Microsoft WH/IUBUYaJIbHOTO [UCHLMEHHBIE YK-4.3.
Company (IpakTUKyM) 1 4 . BOKa6¥ ipa Ho S
poHIeHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeEM
IToBTOpEHME TTPOKIEHHOTO
mMarcpualia, moAroToBKa VY CTHBIN orpoc, VK-4.2
. WHUBUAYAIbHOTO MHCbMEHHBIC '
Tema 8.7. Virgin Group 1 4 6 OMALLIHIE VK-4.3.
Company (mpakTUKyM) , Boxabyivipa 1o A
npoieHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JTUTEPATypOil U CIOBapeM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHUE MPOIICHHOTO
(TpakTUKyM) MaTepHana, oAroTOBKa Yernsiit onpoe, | YK-4.2
Kynomypno-meopueckoe VIHIUBHTyaTEHOTO nucomennpie | Y K-4.3.
socnumanue. OCoO3HaHue 1 4 Bo](aGyns{pa 1o JOMAaIIHUE
ceoe2o0 mecma u poau 8 HpOfI}IGHHOfI TEeMe, paﬁOTa 3aJ1aHUsA
oyoywetl CO CIIPaBOYHOM
npogeccuonanvro JTUTEPATyPOH U CIIOBAPEM
oesimenbHOCmu
[Tonroroska k
MIPOMEKYTOUHON
3aver - 2 aTTecTaluu B popme - -
VHIUBUYyAJIbHOMN
Mpe3eHTAINH
24 76 -
Hroro
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Cemectp nsyuenus: 4

Buabl yuedHoii padoThI IIpomeiy
TOYHAasI @
opMHu
KonTakTHas pa6ora atrecranl | @opmbl pPMHpY
CamocrosiTesibHas pa6oTa e B eMble
Pa3znen, moayJib IMoapa3znen, Tema (B yacax) TeKylIero
gacax KOMIIETEH
KOHTPOJIS wn
Jlek | IIpakTueckn KCP ¢opmbI opranusauun
10707 e 3AHSATUS B qacax CaMOCTOATEJILHOM
Tema 9.1. Computers — [ToBTOpEHME TPONAECHHOTO -
friend or foe? (mpakTuKym) MaTepuaia, oAroToBKa YcTHbil YK-4.2
Kyiemypro-meopueckoe WHUBH]1yaJIbHOTO ormpoc, VK-4.3.
gocnumanue: - 4 - 12 BOKaOyJIsipa 1o MIMCbMEHHBIE
MEJHCKYIbMYPHOe npoieHHON Teme, paboTa JOMaIIHHe
npogeccuonanvroe CO CTIIPaBOYHOMU 3aJlaHus
83aumooeticmaue JUTEPATypPOil U CIIOBapEM
[ToBTOpEHME TPONAEHHOTO - VerHslit
: Martepuaia, moaroToBka OIIpoc,
Tema 9.2. Computer (video ’
games (HpaKTI/IE ) ( . 2 - 10 MHIUBUAYaJIbHOTO [IUCEMEHHBIC | YK -4.2
™ BOKaOyJIsIpa 1o AOMAIHAE | yK-4.3,
IpoiiIeHHO# TeMe, paboTa 3alaHui
Paznen 9. English [ToBTOpEHME MPOHAEHHOTO - V CTHBI
in Communications MaTepuana, moAroToBKa ompoc,
Systems Tema 9.3. Computer 5 3 WHIUBUIYAIbHOTO nuceMmennsle | YK-4.2
architecture (mpakTuKyMm) BOKaOyJIsIpa 1o nomamnne | YK-4.3.
HpoieHHOH TeMe, paboTa 3aJaHus
CO CIIPaBOYHOM
- YcrHbli
Tema 9.4. System computer OHpOC, YK-4.2
- 2 - 8 - IUCbMEHHBIE | VK-4.3
software (mpakTHKyMm) -9
JAOMAalIHHUEC
3aJaHusd
- YcrHblit
Tema 9.5. Operating orpoc,
- 2 - 8 - IUCBMEHHBIE | VK-4.2
systems (ITPaKTUKYM) .
JOMalIHue VK- 43
3aJIaHus




[ToBTOpEHME MPOKIEHHOTO Y eTHBIH
Marcpuajia, moAroToBKa orpoc,
Tema 9.6. Multimedia 10 HHMBUIYAIEHOTO nmuceMmennsle | YK-4.2
(IpakTUKyM) BOKaOyJIsipa 1o nomamune | YK-4.3.
MPOMICHHON TeMe, paboTa 3a7aHKs
CO CIIPaBOYHOM
Tema 9.7. Computers and 0 .
OBTOPCHUE MPOHICHHOTO
work (TIpaxkTukym) p POHaL V CTHBII VK-4.2
MaTepuaia, moAroToBKa
Kynemyprno-mseopueckoe ompoc VK-4.3.
) WHIUBUIYAIbHOTO ’
gocnumanue: 0Co3HaHue NMCHMEHHBIE
10 BOKaOyJIsipa 1o
c80€20 Mecma u poiu 8 . 2 5 JOMAIHHE
Eyoyuei NpofifeHHoi Teme, pabora sazianus
. CO CITPaBOYHOM
npogheccuoHanbHoll -
JUTEPATypO U CIOBapEM
OdesimelbHOCMU
[ToBTOpEHME PO IEHHOTO .
VcTHBIH
MaTepuaia, moJAroToBKa K-4.2
WHIUBHTyaJIBHOTO onpoc, yK-4.
Tema 9.8. Teleworking Y nucemennbie | YK-4.3.
8 BOKaOyJIsipa 1mo
(pakTUKyM) . 2 5 JIOMAIITHUe
NpofifeHHoii Teme, pabora sayaHus
CO CITPaBOYHOM
JTUTEPATypPOil U CIOBapeM
[ToBTOpEHME PONIEHHOTO .
MaTepHana, oAroTOBKa Yerubti VK-4.2
HNHIWBUIYAJILHOI'O OHpOC, o
Tema 9.9. Networks mucbMennble | YK-4.3.
8 BOKaOyJIspa 1o
(MpakTUKyM) . 2 5 JIOMaIlIHH1e
MpoiiIeHHOt Teme, paboTa sanaHus
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM
YcrHbIM
onpoc,
Tewma 9.10. The Internet 10 ) IHCEMEHHBIE | VK-4.0
MPaKTUK
(mp yM) JIIOMAILHAE VK-4.3.

3aaHUs




Tema 10.1. The Future of IT TlOBTODEIHE TOOHRICHEOro - VcTHblif
(npaTuiym) MaTepHaHa HI()) FgTOBKa onpoas,
Kynemypro-mseopueckoe HHp - ’ aniHoro HMCBPMCHHBIC | YK-4.2
Paznen 10. The BOCNUMAHUe. 0COZHAHUE AUBHILY AOMAIIHAE | yK.4 3,
— - 4 - 12 BOKaOyJsipa 1mo 3a/[aHwsl,
Future of IT c80€20 Mecma u poiu 8 . ¢
Gvovies: POMICHHOW TeMe, paboTa BBINIOJIHEHHE
yor . CO CIIPaBOYHOM KOHTPOJIBHBIX
npogpeccuonanvhol " S—
JUTEPATYPOH U CIIOBAPEM
oessmenbHoOCmu
[ToaroroBka K 36
IIPOMEKYTOUHON
arrecTauuu B hopMme
9K3aMeH - - - - fl (bop - -
TPYNIIOBOH MPE3CHTAINH,
BBIIIOJIHEHHE
KOHTPOJIbHBIX 33JIaHUI
Hroro - 28 8 108 - 36
180
- | 108 | 28 | 404 - 36
Bcero




6. COAEP’ KAHUE JTUCHUITJIMHBI

Pasnen 1. Global Market

Tema 1.1. Globalization

OO6yuaromuecs wu3y4aroT TeMy [mobanmuzamus. CrmocoObl M METOJbI, MPUBOJIANINE K
['mobammzarnuu. M3ydaror jekcuky mo Teme. [lonoKuTenbHbIe M OTPHUIATEIbHBIC IOCIEACTBUS
nporecca rinobanu3anuu. M3ydaoT TepMUHOIOTHIO TPOBEACHUS Tele()OHHBIX MEPETOBOPOB, B TOM
YHCIIE C UCIIOJIb30BAHUEM ITU(POBBIX CEPBUCOB..

Kynomypno-meopueckoe socnumanue: noHumauue cOYUAIbHOU 3HAYUMOCMU UHOAZLIYHOU
KVIbMYpbl NPOUCX00UM Y 00YUAIOWUXCA NOCPEOCB8OM AHAIU3A U OAbHelue20 00CYHcOeHUs Ha
UHOCMPAHHOM A3bIKe MeMbl 2100anu3ayuu, ee 3aKOH08, a MAaKxHce O0CODEeHHOCMU Be0eHUs.
MeACOYHAPOOHBIX NePe2o8opos.

Tema 1.2. Brands

OOyuarorecs: 3HaKOMATCS ¢ TEMOM Ha mpuMepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxnaT npoOIeMbl, CBA3aHHbBIE C MUPATCTBOM U IYyTU UX peuieHus. M3ydeHne TepMHHOIOrUH,
HE0OXOUMOM JUIsl TPOBEJICHUS JEJIOBBIX IIEPETOBOPOB U COOpaHUil MEXTYHAPOJIHOTO YPOBHSI.

Kynomypno-meopueckoe eocnumanue: nonumanue 0cobeHHOCmeN_MeNHCKYIbmypPHO20
npogheccuonanbHo20 63aUMO0eiCmsUs NPOUCXO0UM ) 00YUAIOWUXCS NOCPEOCNBOM KOMMYHUKAYUU
HA UHOCMPAHHOM A3bIKE C Yelbl0 00CYHcOeHUs NPodaeM, CEA3AHHBIX C UMEHAMU PAOA 2100abHbIX
KOMNAHUU, U nymeul ux peuleHusl.

Tema 1.3. Advertising

OOyuaronyecss 3HAaKOMATCS C Pa3IMYHBIMU BUJAMU PEKJIaMbl, METOJIaMHU PEKJIAMUPOBAHMUS.
VYuyarcs, Kak NpaBUIbHO MPOBOAMTH PEKIAMHYI KamraHuto. M3ydaror (pasbl, HeoOXoauMble A
MMOCTPOCHUA YCHCHIHOﬁ MNpe3CHTAlN. I/IHJII/IBI/II[yaJ'II)HaH MMpE3CHTA M 110 TEMC.

Pa3nen 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs u3ydalroT Haubosee BakHble (PAKTOPBL, HEOOXOAMMBIE UIA MOTyYEHHUS
paboTel. M3ydaroT crmocoObl yCTHENHOTO MPOXOXKACHHS W TpoBeAcHUs cobecemoBanus. M3yuarot
TEPMUHOJIOTHIO, HEOOXOIUMYIO JUIsl MPOBEACHUS COBELIAHWH BHYTPU KOMIIAaHUHM. Buabl pesiome.
OO6yuaroriuecs: yyaTcs COCTaBISTh PE3IOME.

Kynomypno-meopueckoe gocnumanue: oco3nanue ceoeco Mmecma u poau 8 Oyoywell
npogheccUOHANbHOU  0essMeNbHOCMU  OCYUeCMBIAemcs nymemM aHaiu3a o0cobeHHOCmell NOUCKa
pabomwi, 8e0eHUs Nepe208opo8 HA UHOCMPAHHOM 5A3bIKe, NPOBEOeHUsl COBEUJAHULL.

Tema 2.2. Trade

OOyuvaromuecss 3HAKOMSITCS C Pa3IUYHBIMU BUJAMH TOProBid. M3ydaoT 0COOEHHOCTH
BHEIIHEHl W BHYTPEHHEH TOProBiu. 3HAKOMATCA C TMpaBUiIaMH O(OPMIICHHS aKKPEIUTHBA.
COBEpIICHCTBYIOT HAaBBIKA BEICHUS MEPETOBOPOB, M3YUYAIOT Pa3IMYHBIC MPHUEMBI JUISI JOCTHKECHHS
Hanbomee 3(QeKTHBHOrO pe3ynabTara, B TOM YHCIE C MmomoImipio Zoom, Google-mokymMeHTOB,

Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OUOIHOTEK.



Tema 2.3. Organization

OOyuaronmecss 3HAKOMSTCS C BHJIAMH KOMOAHWW. M3y4aroT mpueMbl, CIOCOOCTBYIOIIHE
CO3JIaHUIO OJIArONpUATHON paboueil cpeabl. 3HAKOMATCS C MPaBHJIAMH M CTPYKTypaMH OOIIECHUS B
cthepe OusHeca.

Kynomypno-meopueckoe  ocnumanue: — ¢opmupoeanue  noHumanus — 0cobeHHocmell
MEJICKYIbMYPHO2O NPODECCUOHANLHO2O —83AUMOOCUCMBUSL  NPOUCXOOUM NOCPEOCMBOM  AHANU3A
PA3IUYHBIX MUNOE KOMNAHULL, O0CODEHHOCMell BbICMPAUBAHUS NPABUN U CHPYKMYPbl 0e108020
00WeHus 8 NpogheccuoHabHOU chepe.

Tema 2.4. Money

3HAKOMCTBO C ()MHAHCOBBIMU OTHOUICHUSIMHU B SKOHOMHUKE M UX TPapUUEeCKUM OTPAKCHHUEM.

OO0yueHne COCTaBJICHUIO U HAIUCAHUIO OTUYETOB.

Paznen 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HAKOMCTBO C 3THKOHW B cdepe OuzHeca M MHOOPMAIIMOHHBIX TEXHOJOTHH M Pa3TUYHBIMUA
HOopMamu 3THKeTa. OOCyx)aeHue mpodieM Koppynuuu u 0opbObl ¢ Heil. OOywaromuecs U3y4aroT
TEPMHUHOJIOTHIO TI0 JAHHOHN TeMe, AJIs HaXO0XJICHUS BbIX0/a U3 CJI0KHBIX IKOHOMUYECKUX CUTYaIUH.

Kynomypro-meopueckoe socnumarue: MEIHCKYIbIMYPHOE npogeccuonanvbroe
83aUMOOeUCmBUe NPOUCXO0UM 8 COZHAHUU 00yyarwuxcsa 01a200aps aHamusy u OdalbHeluemy
00CYIHCOCHUIO MAKUX NOHAMUL, KAK SMUKA, KOPPYNYuUs, IKOHOMUUECKAs. CUMyayusi u cnocoowl ee
VAYUUEHUSL.

Tema 3.2. Change in IT sphere

OOyuaromuecs y4yaTcsl BbIpaXkaTb CBOM MBICIH 110 TeMe n3MeHeHUs. O0Cy)IaloT, HaCKOIbKO
4acTO M3MEHEHHUs KacaroTcsi chepbl MHPOPMALMOHHBIX TeXHOJOrni. Kak B MoBceHEBHOW KU3HH,
Tak M B cepe Ou3Heca U B cUCTeMe MH(OPMAIIMOHHBIX TEXHOJOTHH. YyaTcs MpaBuiiaM HaluCaHUs
oryeToB. COBEpPIIEHCTBYIOT HaBBIKM IPOBEJIEHUS COBEIIAHMM IO TEeMaM, KacarolIMMCs
MH(OPMALIMOHHBIX TEXHOJIOTHH.

Tema 3.3. Strategy in IT sphere

OOyuaromiyecs: 3HaKOMATCS ¢ TepMUHOM «CTpaTerus» B 1efoM. V3ydaioT BUIBI CTpaTerui u
TaKTHUK, HEOOXOJIMMBIX JJIs1 JOCTUKEHHUSI, TOCTaBIEHHOM Lieu. M3ydaroT paznuuusi Mexay TEpMUHOM
CTpaTerusi U TaKTUKa; NPOEHUPYIOT CBOM 3HaHUS Ha cdepy HHGOPMALMOHHBIX TEXHOJIOTHM.
Pa3BruTre ymMeHUI U HaBBIKOB NIPUHATHS PELICHUI.

Kynomypno-meopueckoe eocnumanue: ocozuanue ceoeco mecma u poau 8 0Oyoyuell
npogheccuonanvbHol 0essmenrbHOCmu QoOpMuUpyemcs y 00y4arowmuxca yepe3 NOHUMAaHue U paziuyeHue
NOHAMUL, NPOeYUPOBAHUIO C80€20 NOHUMAHUSL 6 OMHOUIeHUU NpopeccUuoHanvHol cgepol
0esmenbHOCMU, OCO3HAHUIO CLONCHOCIU NPOYECca NPUHAMUS PeUeHUl.




Pasznen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJbTypaMU Pa3HbIX CTPaH, MOBEACHUEM JIFO/ICH, UX TPAAUILIUSIMU U OOBIYASMHU.
OHeHKa 1 aHaJIN3 UX BJIIUSHUSA HA BEACHUC OusHeca. 3HaKOMCTBO C OCOOEHHOCTSIMU BEACHUS ousHeca
C BOCTOUYHBIMHU JICJIOBBIMU TTapTHepaMu. PazpaboTka cOOCTBEHHBIX CTpaTervii B JaHHOU cdepe.

Kynemypro-meopueckoe socnumanue: coyuanvHas 3HA4UMOCHb UHOSZLIYHOU KYIbMYpbl
Gopmupyemcs 6 coznanuu obyuarowe2ocs 0Onazodaps awaiuzy u OaibHeuuemy 00CYICOeHU
0CcobOeHHOCmEl KYIbMYpP PA3HbIX CMPAH, UX PA3iuduil U HONbIMKe CaMOCmOosmenlbHo papabomams
C80I0 cmpamezuro 6e0eHust OU3Heca 8 UHOA3LIYHOM NPOCMPAHCIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHUPOBBIMH JIMJACpaMU B IIOJUTHUKEC M 3SKOHOMHKE. O6Cy)KI[€HI/Ie Ka4dcCTB
Jquacpa, pacHiupC€HHUC JICKCUKHU II0 TCEMCE. O6yqa}0mnec;1 MMOJIY4aroT IMPEACTABJIICHUC O HaBbIKaX
yrpaBJICHUA KPYIIHBIMHA, MUPOBBIMHU KOMITAHUSIMU.

KV]lbI’I’ZVDHO-I’I’ZGODH€CKO€ eocnumarnue. qbopMuposaHue NORUMAHUA O MENCK)TbMYPHOM
npoGhecCUOHAIbHOM  83AUMOOCUCMBUU  OCYUleCmEsiemcs 01a2o00apsi aHaIu3y Ha UHOCMPAHHOM
A3bIKE YyCneuwHocmu Mupoesblx ﬂudepoe U 2100aAbHBIX KOMNAHUL.

Tema 4.3. Competition

OOyuaronyecss 3HaKOMSTCS C YKOHOMHMYECKUM TEPMHUHOM «KOHKYPEHLUS» U €€ BHUaMH.
I/I3yqa10T BJIMAHUC KOHKYPCHLIMHW Ha COCTOAHUC PA3JIMYHBIX PBLIHKOB. PaCCManI/IBaIOT OCHOBHBIC
CTpaTeruu JOCTH)KEHHS  KOHKypeHTocrmocoOHocTtu. OOyuaromuecs  pa3paOaThiBalOT — CBOU
COOCTBEHHBIE CTpaTerMyeckue ASUCTBUS Ui MPEOO0ICHUs MPENSATCTBUI B pellIeHMH MOCTaBIEHHBIX
3az1ad.

Pa3znen 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyuaronyecs: 3HaKOMSTCS C pa3IMYHBIMU U300peTeHuAMU. OOCYXK1al0T HEOObIUHBIE
U300peTeHus], NCIOMb3Ys JEKCUKY 10 JaHHOU TeMe. PaccMaTpuBaloT npenmylnecTBa MHHOBALUN B
chepe ppiHka HHGOPMAIIMOHHBIX TEXHOJIOTHH. M3ydaroT METOIBI yCTIEITHOTO TIPEACTABICHHS
uH(popmanuu B popMe npe3eHTanuid, B ToMm yucie ¢ nomoupto II1: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuaromuecs U3y4yaroT MOHSATHE OKPYKaroIlasi cpeia BO B3aUMOCBSI3U C BeJleHneM Ou3Heca.
BnusgHMe pa3nMyYHBIX KOMIIAHUM HA COCTOSIHME OKpPYXKAroLEH Cpeabl. 3HAKOMATCA C pa3InYHbIMHU
KOMIIAHUSIMU, KOTOPBIE BHOCAT BKJIAJl B COXPAHEHHE OKPYKAIOIIEH CPEIbI.

Kynomypno-meopueckoe 6ocnumanue: ocosnanue ceoeco mecma u poau 6 Oyoywel
npogeccuonanbHoll 0esmenrbHOCmU NPOUCXO0UM NOCPEOCMBOM AHAIU3A UBMeHeHUl 8 OuzHec-cepe
noo 8030eUcmeuem UsMeHeHUll, NPOUCX00AUUX 8 OKpYIIcarouell cpeoe.

Tema 5.3. Franchising

OOyuaromuecs 3HAKOMSTCS ¢ TEPMUHOM «(PpaHIIM3UHT. BblJa4a KOMIIAHUEH JIMLEH3UU Ha

NPOM3BOJICTBO WJIM TPOAaXy ToBapa mNoj ee Mapkoil ((ppanmmusel)». M3ydaioT HE0O0X0AUMYIO


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

TEPMHUHOJIOTUIO Ha MpHUMEpaxX pa3duyHbIX MEXKIYHApOAHBIX KoMmaHui. Haxomar mpumepsl Ha
Poccuiickom pbIHKE.

Tema 5.4. Business communication

O6yqa}0mnec>1 3HAKOMIATCA C TCpMHHOJ’IOFHCﬁ N IIOHSTHEM 6I/ISHCC OTUKETA, AJId BCIACHHUA
JCJIOBBIX IICPCTOBOPOB. Y.]'Iy‘lH_IaIOT CBOU HABBIKA 06Hl€HI/I$I B I[CJ'IOBOfI cpeac.

KVJZbI’I’lVDHO-I’I’l@OD"I€CKO€ eocnumdaHue. qbopMupoeaﬂue NORUMAHUAL O MENCKYTbNYPHOM
I’lpOgb€CCI/l0HaJZbHOM 83aumooelcmeuu npoucxodum Ha npumepe CO8epPpULeHCNMB0BAHUA HABbLIKOB
KOMMYHUKaAyuu Ha UHOCMpPAHHOM A3blKe C YEJbio YCneuHozo 8eoeHUst 0en06bIX nepecoeopos.

Paznen 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromuecs 3HAKOMSTCS C IOHATHEM MEHEIKMEHTa, ero 3HaueHueMm. OOyuaroniuecs
3HAKOMSTCSI C TEPMHUHOJIOTMEW, HEOOXOIMMOM JJii ONUCAaHUS 4YepT IMOJIOKUTEIBHOTO |
OTPULATENILHOTO YIIPABJICHLIA.

Tema 6.2. Management Styles

YUTO MOXKHO M 4ero Hemb3s AeJaTh MEeHeKepaM. Tpu CTUIIS YIIpaBJICHUS.

NHTepBbIO € dKClepToM 1O CTWIAMM yrpasieHusa. KadectBo ynpasnenus. Kak ouneHuTh
00paTHYIO CBSA3b OT COTPYAHUKOB, UTOOBI YIYUIIUTh CTUIM YIIPABICHUS.

Kyﬂbmypno-meopuecme socnumanue. l’lOCp@@CWlGOM aHaiuza Ha UHOCMPAHHOM A3blKe
PA3IUYHBIX  8UO08 UHMEPBbIO, Cmulell YNpasieHus, Kaiecmea npoucxooum @opmuposanue
NOHUMAHUS_MENHCKYTbMYPHO20 NPODECCUOHAIbHO20 83AUMOOEUCMBUSL.

Tema 6.3. Team Building

O6yqafoumec5{ HU3Yy4aroT CITOCOOBI pa6OTBI B KOMaAHJE, O6CY)KI[8.I-OT nacu, Kak CO31aTb
YCIICHIHYIO KOMAHY. I/I3yqa}0T JICKCHUKY I10 TEMC.

Kynomypro-meopueckoe éocnumanue: popmuposarue coyuanbHol 3HaAUUMOCMU UHOSA3bIYHOU
KYIbMypbl NPOUCXO0UmM HA npumepe uoeu opmuposanusi KOMAHo, onpeoeieHus poel 8 KOMaHoe,
VCREeUWHOCMU U Pe3YTbMAMUEBHOCIIU KOMAHObL U KAHCAO20 ee UIeHd.

Tema 6.4. Risk in IT sphere

Oobyuaromuecs: 00CyXIal0T BU/IbI IOBCETHEBHOIO PUCKA U pUCKa B OM3Hece. Puck, KOTOphIi
MOYKET OBITh IOJIYYEH B XOJI€ TMPOIIecca TII00aIN3aInH.

Tema 6.5. Crisis management

OOyuaronuecss 00CYXIalOT BOMNPOCHI MO TEMe KPHU3UC B YIpaBIEHUH. 3HAKOMSATCS C
Pa3IMYHBIMHU CUTYallUsSIMH, BBI3BIBAIOLIIMMH KpH3HC. M3ydaloT MyTH pelleHHs BBIXOJa U3 KpU3Hca.
N3yuatoT npuemsl 3arpaiiBaHis HHGOPMAIMU B CIOKHBIX SIKOHOMHUUECKUX CUTYAIUSIX U IPAMOTHO
OTBEYATh Ha IMOCTABJICHHBIC BOTIPOCHI.

Pazgen 7. Communication in Business

Tema 7.1. Communication

OOyuaromyecss U3y4aroT KauecTBa XOPOIIEro codeceqHnKa, (pakTopbl BaXKHbIE B OOILIEHUU U

dbopmbl 001IeHHs (BUABI THCBMEHHOTO M YCTHOTO 0OmieHus ). M3ydenne u TpeHUHT HOBOW JIEKCUKH



no Teme. COBEpPUICHCTBYIOT CBOM KOMMYHUKATHBHBIE HaBBIKM. M3ydaioT Buabl mnpoliem, c
KOTOPBIMH OHH MOTYT CTOJIKHYTBCS B TIPOIIECCE OOIICHHUS.

Kvﬂbmvpno-meopuecme socnumaHue. coyuajlbHasl 3HAYUMOCNTb UHOA3BIYHOU KyJiomypbol
Gopmupyemces y 00yuarouuxcsi noCpeoCmeom U3yueHus U008 npoodiem, ¢ KOMopblMu OHU MOZYm
CMOJIKHYmMbCA 6 npoyecce UHOA3bIYHO2O0 npoqbeccuonaﬂbﬂoeo 051/L;€Hu}l.

Tema 7.2. E-commerce

OOyyaromyiecss M3y4arOT BHIbl PHUCKA, KOTOPBIE MOTYT OBITH IOJYYEHBI B pPE3yJbTaTe
TOPrOBIM B HMHTEpHETE. BHUIBI NMPOAYKTOB M YyCIyr, IIPENOCTaBIsIEMBIX B HHTepHeTe. M3ydaror
TEPMUHBI [0 TeMe TOproBis. M3ywaroT meronpl moctpoeHHs 3()(GEKTUBHON NPE3CHTALMH TS
YCHEUIHOW MPOJIAXKH CBOETO MPOJIYKTa CBOMM ITOTEHIUAIBHBIM ITOKYIIATEIISIM.

Tema 7.3. Customer service

OOyuaronmecss W3ydalOT HOBBIE wHIeH B cdepe oOCTyKMBaHUS KIHMEHTOB. M3ydaror
JOCTOMHCTBA M HEJOCTATKU Pa3HBIX BHJOB OOLIeHUS ¢ KiueHTamu. OOywgaromyecss ydarcs MUCaTh
nuchbMO-kano0y. COBEpIICHCTBYIOT HaBBIKU ayJMPOBAHUSI [0 TAHHON TEME.

Kynomypno-meopueckoe  socnumanue:  0CO3HAHUE — YCREUWHOCMU — MEMNCKYIbIMYPHO2O
NPOGeccuoHanbHo20 83auUMOOeCMEUsi NPOUCXOOUM Yepe3 YCMHbIU 0OMeH HA UHOCPAHHOM S3biKe
uoesamMu U MuICIAMU NO NOB0OY cmuiell NpogheccUOHaIbH020 U ObIMO0B8020 00WeHUs OISl peuleHsl
npooOIeM KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuaronmecss W3y4aloT CTPYKTYpPY HANHMCaHUS OTYETa, HEOOXOAWMYIO TEPMHHOJIOTHIO.
3amuTa HHAUBUYaTbHBIX OTYETOB.

Pa3znen 8. Global Companies

Tema 8.1. Globalization and Global Marketing

O6yuatomuecss u3ydaroT temy «[mobammzanus». CrnocoObl M METONbI, MPUBOJSAIINE K
['mobanu3amuu. M3y4aroT nekcuky mo teme. [lomokurenbHble W OTpHUIATEIbHBIC MOCIEACTBUS
npoliecca riodanuzanuu. MeTopl BXOKICHHS] B MUPOBOW PHIHOK.

Kynemypno-meopueckoe éocnumanue: ¢opmuposanue nOHUMAHUS_COYUATLHOU 3HAYUMOCTIU
UHOSI3BIYHOU KYIbMYPbL NPOUCXOOUN 8 NPoYecce aHAIu3a u 00CYICOeHUs: NOCIeOCmeutl npoyecca
2nobanuzayuu, 0COOeHHOCmel MeNCOYHAPOOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuvaromuecss 3HAKOMATCS C UCTOPHEH CO3MaHMS KOMIAHUHM, C €€ OCHOBATeJsIMHU.
OOCyX1al0T MPEUMYIIECTBA U HEJOCTATKU ITOW KOMIIaHUH.

Tema 8.3. Success in IT sphere

Nzyuator nekcuky mo Teme «Ycmex», ocobeHHo kacatenpHo IT. 3HakomsTcs ¢
TEPMUHOJIOTHEN Ha MPUMEpPE YCHEHIHbIX KOMNaHUW U Jtoaend. COBEpIIEHCTBYIOT HaBbIKA BEIEHUS
neperoBopoB. M3y4aroT kadecTBa, KOTOPBIMU 00JIaaeT YCIEIIHBINM YeloBeK, paboTaromumii B chepe
MH(OPMALIMOHHBIX TEXHOJIOTH.

Kynomypno-meopueckoe 6ocnumanue: nonumanue o0coOeHHOCMEU  MeHCKYIbMYPHO2O
npogeccuoHanbHo20 83aUMOOeiCMEUs NPOUCXO00UM HA HpuMepe aHAIU3a YCNeUHOCMmU 6e0eHUs.
nepe2o6opos8 Ha UHOCMPAHHOM 5A3bIKe, YCHeWHOCMU Yel06eKd, KaK TUYHOCMU U KAK OU3Hec eOUHUYbL.




Tema 8.4. General Motors Company

N3yyaroT UCTOpHUIO KOMIIAHMM, 3aHMMaeMO€ MECTO Ha MHMpPOBOM  apeHe, e¢e
KOHKYPEHTOCIIOCOOHOCTh Ha PBIHKE U (hOPMYITy ycIiexa, MECTo, 3aHuMaeMoe Ha PoccriickoM phIHKE.

Tema 8.5. Failures

OOyuaromuecss HW3y4alOT TPUYMHBI Kpaxa Kommanwil. IlyTm BbIXoma U3  CIOXKHBIX
HKOHOMHYECKUX cUTyanuid. O030p PHIHKOB, KOTOPbIEe 00aHKPOTHIIUCH.

Tema 8.6. Microsoft Company

O6yqafoumec;{ HU3Yy4ar0T UCTOPHUIO KOMIIAHHWH, 3aHMMAacMO€ MCECTO Ha MHPOBOM PBIHKE, €€
KOHKYPEHTOCTIOCOOHOCTh Ha PhIHKE U (hOpMYJTy ycIrexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phiHe.

Tema 8.7. Virgin Group Company

OOyuaromuecs M3y4aroT UCTOPUIO KOMIIAHUHM, 3aHMMaeMO€ MECTO Ha MHUPOBOH apeHe, ee
KOHKypeHTOCHOCO6HOCTB Ha PBIHKC U (1)0pMyJ'Iy yciiexa, MECTO, 3aHNMAaCMOC Ha Poccuiickom PBIHKE.

Tema 8.8. Future of the Business in IT sphere

OO6yuaromuecst U3y4aroT IPUYUHBI, 110 KOTOPHIM KOMIIAHWW CTAHOBSITCS I00anbHbIMU. [TyTH
X paClinupCHUs. ITeITarorcs CIIPOTHO3UPOBATHE S3KOHOMHUUYCCKOC COCTOAHHC CTpPAaHBI B 6y)1y1ueM, a
TaKke u3MeHeHue chepbl HHPOPMAITMOHHBIX TEXHOJIOTHIA.

KWlbmvaO-mGODUQCKOQ eocnumanue. nymem 06cy9fcdeHuﬂ HA UHOCMPAHHOM A3blKE
B03MOJNCHBIX HANPABIEHUL PA3BUMUS IKOHOMUKU CIMPAHbL U OU3Hecd, y 00y4arowmuxcs ¢opmupyemcs
OCO3HaHUe C80e20 MeCma U poiu 8 Oyoyujel npoghecCuoHaIbHOU 0esimelbHOCHU.

Paznen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
O6yqafoumec;{ Pa3MBIIIAKOT HaZ BOIIPOCOM 0€30IMaCHOCTA HWIIH Bpa)KI[e6HOCTI/I BIIMSAHUSA
KOMIIBIOTEPHBIX TEXHOJIOTHI Ha YelloBeKa, OU3HEC.

Kynomyprno-meopueckoe socnumanue: Ha npumepe 05cy9fC0€Huﬂ no3umueHoco U

He2amueHoco GIUAHUS pA36USANOUUXCA KOMNbIOMEPHbBIX mexHo102Ull Ha yenoeeka, y o6yqai0u4ux0}1
Gopmupyemcsa noHUMaHue 0CoOeHHOCMell MENCKYIbIMYPHO20 NPODECCUOHANTbHO20 83AUMOOelicmaUs

Tema 9.2. Computer (video) games

O6y11a}011114ec;1 06cy>1<)1a}0T BUJbI U THUIIBI KOMIIBIOTCPHBIX UIP, UX BJIUAHUC HA PA3BUTUC
YCJIOBCKA, a TAKIKC BO3MOKHBIC BAPUAHTHI UX UCIIOJIb30BAHUS.

Tema 9.3. Computer architecture

O6y11aIOIJ_II/IeC$I HU3y4aroT AHTIIMHACKUE DKBUBAJIEHTHI MO0 O0O3HAYEHHON TEME. OGCY)K,Z[aIOT
IIJIFOCBbI U MUHYCBI Pa3JIMYHbIX BUI0B KOMHBIOTepHOﬁ APXUTCKTYPHL.

Tema 9.4. System computer software

OOyuaromuecs U3y4aroT BUABI IPOTPAMMHOTO 00€CIIeYeHHsI, COOTBETCTBYIOMIIYIO JICKCUKY.

Tema 9.5. Operating systems

OObyuaromuecs paccMaTpUBaIOT PA3IMYHbIE BUJIBI OTIEPAIIMOHHBIX CUCTEM, CPABHUBAIOT UX.



Tema 9.6. Multimedia

OOyuaromnyecss M3y4arT JIGKCUKY O TeME «MYJIbTHUMEAUHHBIC YCTPOWUCTBA», OOCYKIAIOT,
HACKOJIBKO CUJIbHBIMU 6BIJII/I HU3MCHCHUSA B 9TOM CCKTOPC.

Tema 9.7. Computers and work

O6CY)K,I[aI-OT JOCTOMHCTBA M HEAOCTATKH HCIIOJIB30BaHHS KOMIIBIOTCPHBIX TEXHOJOTHI Ha

pabore.

KVJZbI’I’lVDHO-WlGODLleCKOB socnumarue. OCO3HAHUe ceoeco mecma u pojiu 6 6ydyu;eﬁ
npogeccuoHanbHoll 0essmerbHOCmuU NPOUCX00UM 80 8peMsl 00CYHCOeHUs 00YUAIOWUMUCS HIOAHCO8
UCNOTIb306AHUAL COBPEMEHHBIX KOMNbIOMEPHbLX mexHono02ull Ha UHOCMPAHHOM A3bIKE.

Tema 9.8. Teleworking

BBenenune B Temy ynaneHHoW paboTbl. OOydaromuecss oOCYKIAIOT CMBICT U 3HAUYEHUE
NOSIBIICHHSI JAHHOTO HaNpaBJIeHUs B cepe HHHOPMAITMOHHBIX TEXHOJIOTHA.

Tema 9.9. Networks

OOyyaromuecsi 00CY)KIAalOT 3HAYUMOCTh TOSBJICHUS Pa3IMYHOTO POJA «CETEH»; pa3HHIlY
MCKAY HUMHU,; OTHOIICHHUC PA3HBIX MMOKOJICHUM K 9TOMY.

Tema 9.10. The Internet

OOyyaromuecs: yrayOnsioTcs B HW3y4CHHE TEPMUHONOTUH chepbl HWHPOPMAIIMOHHBIX
TEXHOJIOTU; 00CYXKIAI0T MOJI0KUTEIbHBIE U OTPUILIATENIbHBIE acTieKThl IHTepHeTa.

Paznen 10. The Future of IT

Tema 10.1. The Future of IT

OOyuaromyecss 00CyKJIal0T T€ U3MEHEHUs, KOTopble npeTeprena chepa nHPOpMALIMOHHBIX
texHosoruil. OOydvaromuecss NPOTHO3UPYIOT BO3MOXKHBIE HW3MEHEHHS U pa3BUTHE CQepsl

WH()OPMAIMOHHBIX TEXHOJOTUN B CIEIYIOIIEM BEKE.

Kynomypno-meopueckoe nanpasnenue eocnumamenvHou padomsi: 4epe3 NOHUMAHUE CYTH
u3MeHeHu# B cepe MHGOPMAIMOHHBIX TEXHOJIOTUNH, OOMEH HUIEIMU U MBICISIMU HAa WHOCTPAHHOM
A3bIKE, y OOy4aromuxcs TMPOUCXOJUT OCO3HAHUE C80e20 Mecma U poau 6 ux Oyoyuell

npogheccuoHanbHo OesimenbHOCmuU

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOLIIUXCS

B pamkax naHHO#W y4eOHOH AMCIMIUIMHBI OOYYArOIIUeECs BBITOIHSIIOT CAMOCTOSTENBHYIO paboTy
B BUJIC IOBTOPEHUS MPOMICHHOTO MaTepuaa 1o BCeM H3y4aeMbIM TeMaM JIECSITH Pa3esioB, yCTHO U
IIMUCBbMCHHO (HI/ICBMGHHBIG JOMaIIHHue pa6OTBI) OTBCYAIOT HA BOIIPOCHI AJId MOATOTOBKH K TCKYIIEMY
KOHTPOJIO B COOTBETCTBYIOIIEM CEMCCTPEC, a TAKKEC I'OTOBATCA K HHAWBUAYAJIBHBIM WJIA T'PYIIIIOBBIM
MpE3CHTAIUAM JIA NPOXOKICHUA HpOMe)KWO‘-IHOfI arTeCraguu 110 JUCHUIIIMHE C UCIIOJIb30BaHHUCM
UPOBBIX TEXHOJNOTUH, B ToM uucie ¢ nomouibio III1: PowerPoint, Google Slides, slidesgo.co..
[TomuMO 3TOro, OOYYArONIMICS OCYIIECTBIISICT IMOJATOTOBKY WHAWBHIYaJbHOTO BOKaOylsipa IO

MPOMICHHONW TeMme; paboTy CO CIpPaBOYHOM JUTEpPaTypor W clioBapeM; paboTy Haj OIIHMOKaMu



omuOKaMu C HCIOJIb30BaHUEM ITU(POBBIX MHCTpyMEHTOB. (Multitran.ru, DJIeKTpOHHBIA CIIOBaph
#ABBYY Lingvo 11 cnoBaps 6 si3p1koB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.;ZNANIUM.COM: snektpoHHO-Oubmmoreunas cuctema. HOUKOH:

apXUB HAyYHBIX JKYpHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT N

Ha xaxxiom 3aHATHM KaXXJIO0W TEMBI BCEX Pa3JeiOB HAPALY C TPAAULUOHHBIMUA IIPUMEHSETCS
TEXHOJIOTUA HpO6J’IeMHOFO 06y‘IeHI/I}I, a4 UMCHHO KaXXJ10€ 3aHATHEC IIPOBOJUTCS B (bopMe IIpakKTHKyMa
C HUCITOJIB30BAHUECM I_[I/I(prBLIX HHCTPYMCHTOB JJIs1 PCUICHUA IIOCTaBJICHHOM 3aadyu:
UHTEeIUIeKTya bHbIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[lpy wW3y4YeHWH [JAHHOW JUCIMIUIMHBI HUCHOJB3YIOTCS — CIEAYIOIMUME 00pa3oBaTeIIbHBIC

TEXHOJIOTHH:
Tema 3ansTus Bupn o6pa3oBarenbHoOi ®opMa npoBeieHHs 3AHATHS

TEXHOJIOTHH

Paznea 1. Global Marketing Humepaxmuenas enosas / ponesas uepa

Tema 1.1. Globalization MEXHON0US.

Kynemypuo-meopueckoe

gocnumaHue:

COYUANbHASL 3HAYUMOCHb

UHOSI3BIYHOLL K)IbIMYPbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazbop

Kynomypno-meopueckoe MexXHON02Us. KOHKDEMHbIX CUMYyayutl)

gocnumaHue:

MEACKYIbIMYPHOe

npogeccuonanvroe

s3aumooeticmsue

Tema 1.3. Advertising Hnmepaxmusnas enosas / ponesas uepa
MexXHON02Us. Case Study (pasdoop

KOHKDEMHbIX CUMYayuil)

Paznen 2. Business Organization | Tpaduyuonnas mexnonoeus Ipaxmuuyeckoe 3ansamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexuonocus lIpakxmuueckoe 3ansimue

Tema 2.3. Organization Tpaouyuonnas mexuonocus lIpakxmuueckoe 3ansimue

Tema 2.4. Money Tpaouyuonnas mexnonozus. Ipaxmuueckoe 3ansmue

Pa3znen 3. Strategy in IT sphere Humepaxmusnas Case Study (pasdoop

Tema 3.1. Ethics in IT sphere MEexXHON02Us. KOHKDEMHbIX CUMYayull)

Kynomypno-meopueckoe

gocnumaHue:

MeACKYIbmypHoe

npogeccuonanvroe

g3aumooeticmeaue




Tema 3.2. Change in IT sphere

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 3.3. Strategy in IT sphere
Kynemypno-meopueckoe
BoCHUmMAaHue. 0CO3HAHUe C80e20
Mecma u poau 6 byoywell

TpaduquOHHaﬂ MeXHOoI02UA

HpakmuueCKoe 3aramue

npogheccuonanvHol

desimenbHOCMU

Paznen 4. Leadership Humepaxmuesnas enosas / ponesas uepa

Tema 4.1. Cultures MexHOI02Us. Case Study (pasdoop

Kynemypno-meopueckoe KOHKDEMHbIX CUMYayull)

socnumanue:

COYUATbHASL 3HAYUMOCHID

UHOA3BIYHOU KYIbMYPbl

Tema 4.2. Leadership Humepaxmuenas Case Study (pasoop

Kynemypno-meopueckoe MexXHOI02Us. KOHKDEMHbIX CUMYayutl)

socnumatue:

MEJHCKYIbMYPHOe

npogheccuonanibHoe

83aumooeticmeaue

Tema 4.3. Competition Humepaxmuenas enosas / ponesas uepa
MexHOI02Us. Case Study (pazoop

KOHKDEMHbIX CUMYayull)

Pasnen 5. Business vision
Tema 5.1. Innovations in IT
sphere

TpaduquOHHaﬂ MEeXHOI02UA

Hpaxmuuecme 3aramue

Tema 5.2. Business and
environment
Kynomypno-meopueckoe
B6OCHUMAHUE: OCOZHAHUE C80E20
Mecma u ponu 6 byoywell
npogheccuoHanbHoll
oessmenbHOCmu

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 5.3. Franchising

Tpaaul/ﬂlOHHClﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 5.4. Business
communication
KVJmeVDHO-m@ODQ@CKOQ
socnumanue.
MEICKYNbMYPHOe
npogheccuonanvHoe
gzaumooeticmeue

Humepaxmuenas
MexHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUmyayuii)

Pa3znea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3aramue

Tema 6.2. Management Styles
KVJan’IVDHO-m@ODlleCKOQ
eocnumaHue.
MEICKYNbMYPHOEe
npogheccuonanvbHoe

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue




gzaumooenicmeue

Tema 6.3. Team Building
KWZleVDHO-I’I’lf?ODH@CKO@
socnumanue.
CoOYUalbHAsl 3HAYUMOCMb
UHOSA3LIYHOU KYIbMYPbl

TpaduquOHHaﬂ MeXHOoI02UA

HpaxmuueCKoe 3aramue

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis management

TpaduquOHHaﬂ MEeXHOoI02UA

HpaxmuueCKoe 3aramue

Paspgen 7. Communication in
Business

Tema 7.1. Communication
KVJZbI’I’lVDHO-I’Yl@ODlleCKOQ
eocnumanue.

COYUAIbHAA 3HAYUMOCMb
uHOﬂS‘blHHOZZ Kyﬂbmypbl

Tpaduuuomtaﬂ MexXHoJ02UA

HpaxmuquKoe 3anAamue

Tema 7.2. E-commerce

Tpd()bll/ﬂ/lOHHCl}Z MeXHOoJI02UA

Hpaxmuuecme 3aramue

Tema 7.3. Customer service
Kynomypno-meopueckoe
eocnumanrue.
MENCKYIbIMYPHOE
npogeccuonanvroe
gzaumooeticmeue

Tpaduuuomtaﬂ MexXHoJ02UA

HpaxmuquKoe 3anAamue

Tema 7.4. Writing report

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Pa3nen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
wamypno-meopuecxoe
eocnumdanrue.

CoOYUalbHAsl 3HAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 8.2. Coca Cola Company

Tpa()ub;uomtaﬂ MEeXHOoI02UA

Hpaxmuqecme 3aramue

Tema 8.3. Success in IT sphere
Kyvravmypno-meopueckoe
socnumanue:
MEHCKYIbMYPHOe
npogeccuonanvroe
g3aumooelicmeaue

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMyayuti)

Tema 8.4. General Motors
Company

Tpa()I/tI/ﬂ/lOHHaﬂ MEXHOI02UA

HpaKmuVECKOQ 3ansamue

Tema 8.5. Failures

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 8.6. Microsoft Company

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue




Tema 8.7. Virgin Group
Company

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 8.8. Future of Business in
IT sphere
Kynomypno-meopueckoe
80CHUMAHUe. 0CO3HAHUE C80E20
Mecma u poau 8 6yoywel
npogheccuoHanbHoll
desimenbHOCmU

Hnmepaxmusnas
MexXHOoN02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYyayuiL)

Paznexn 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

KVJZbI’I’ZVDHO'I’I’ZSODll€CKO€
eocnumanue.

MEINCKY/IbmYypPHOE
npogheccuonanvHoe
gzaumooeticmeue

Tpaouyuonnas mexnonocus

Hpakmuqecme 3arAamue

Tema 9.2. Computer (video)
games

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3aramue

Tema 9.3. Computer architecture

Tpaduuuonﬂaﬂ MexXHOoJI02UA

HpaxmuquKoe 3anAamue

Tema 9.4. System computer
software

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 9.5. Operating systems

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuweczcoe 3aramue

Tema 9.6. Multimedia

Tpa()uquOHHaﬂ MexXHOo102UuA

Hpaxmuueczcoe 3aramue

Tema 9.7. Computers and work
Kynemypno-meopueckoe
sOCnUmMAaHue. 0CO3HAHUE C80e20
Mecma u ponu 6 byoywell
npogheccuoHanbHoll
oesimenbHOCmu

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 9.8. Teleworking

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKOQ 3arsamue

Tema 9.9. Networks

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKmU'-t@CKO@ 3ansamue

Tema 9.10. The Internet

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3aramue

Pasnen 10. The Future of IT
Tema 10.1. The Future of IT
Kynomypno-meopueckoe
B0CHUMAHUE. OCOZHAHUE C80E20
Mecma u ponu 6 byoywell
npogeccuonanvroll
oesmenbHOCmu

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3aramue




9. TEKYIIIUI KOHTPO.JIb YCIIEBAEMOCTH U IPOMEKXYTOUYHASI ATTECTAIIUS
IO AMCIUIIVIMHE

9.1. ®opmMbl KOHTPOJIA 110 AUCHHUILIMHE

Texkyuuii KOHTPOJIb.

B nponecce n3ydyeHus ydeOHON IUCHUILUIMHBI OOydaroLIMecs y4acTBYIOT B YCTHBIX OIPOCAX,
BBIINOJHAIOT IMUCbMEHHBIE JIOMAIIHUE M KOHTPOJIbHBIE 3aJlaHus. Pe3ynpTaThl BBINOIHEHMS JTaHHBIX
BUJIOB padOT SABJISAIOTCS OCHOBAHMEM JUIsl BBICTABICHHS OLIEHOK TEKYILErOo KOHTPOJS MO Yy4eOHOM
JUCLUIUIMHE. BbINoNHEHHe Bcex 3alaHuil sBseTcsd O0O0sA3aTeNbHBIM JJIsl BCEX OOydYaroLIUXCs.
OOyuaroniyiecs, He BBIIOJHMBILIME B IOJIHOM OOBbEME BCE 3aJaHUsA, HE JONYCKAalOTCAd K chade
HK3aMEHOB, 3a4E€TOB U 3a4E€TOB C OLIEHKOH M0 JaHHON y4eOHOH IHUCHUIUIMHE.

IIpomexyTounas aTrecTanms.

JUis KOHTPOJSL YCBOEHHUS OOYYarOLUMMCA JaHHON AUCUUIUIMHBI y4eOHBIM IUIaHOM
npeaycMOoTpeH 3aueT B 1 u 3 cemecTpax OOy4deHHs M 3aueT C OLIEHKOM Bo 2 cemectpe,
pOBOIUMBIE B (hOpMEe MHIMBUAYAILHBIX MPE3CHTAIMHA 110 M3yYEHHBIM TeMaM, M 3K3aMeH B 4
ceMecTpe, MPOBOIUMBIA B ()OPME HEMOJArOTOBICHHOTO MOHOJIOTHYECKOTO BBICKA3BIBAHUS IO
OJTHOW M3 MpPENJIOXKEHHBIX TE€M, OTBETOB Ha BONPOCHI MapTHEpa MM IpernojaBaTelis Iocie
IPECTaBICHHOI0 MOHOJIOIa, TPYNIOBOH J1enoBoi nmpe3eHTanuu. [lpyu BeICTaBIEHUN UTOTOBBIX
OTMETOK YYMTBHIBA€TCSl AKTUBHOCTh OOydarollerocs B paMKaxX KyJIbTypHO-TBOPYECKOIO

HaIpaBJIEHUS! BOCIIUTATEIbHON pabOTHI.

9.2. OueHouyHble MaTepUAJIbI (OLIEHOYHBIE CPEACTBA) AJS TEKYIIero KOHTPOJIA

ycneBaeMoCTH U HpOMe)KyTO‘lHOﬁ ATTECTAIMHU IO JTUCHHUIIJIMHE

Texkymuii KOHTPOJIb.

OHGHO‘-IHBIG MaTCpHraJibl JId TCKYIICTO KOHTPOJIA IO JUCHUIIIIMHEC. B TCUHCHUC CEMECTpPA
OCYHICCTBIIACTCA HoypO‘-IHHﬁ KOHTPOJIb YCTHBIX OTBCETOB (,[[I/IaJ'IOPOB U MOHOJIOT OB),
ayJIUpOBaHUs, YTEHUs U MUCHbMEHHBIX (ayJUTOPHBIX U JOMAIIHUX) paboT (3amanwmii). OrieHKa
BBICTABJISICTCA 3a pa60Ty Ha KQXIO0M 3aHATHUH, YYUTBIBAOTCA BCC BU/IbI pequoﬁ ACATCIIBHOCTHU
(aymupoBaHue, TOBOPEHUE, YTCHHE, IMUCHMO), a TAKK€ YMEHUE aJICKBATHO, 110 TEME, OTBETUTH
Ha BOIIPOCBI B paMKaX YCTHOI'O OIIpOCa, BOIIPOCHI KOTOPOro NpCACTABJICHBI HHKC. OI_IeHKa
BBICTABJISICTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHMHA.

Crnmcok BONPOCOB /1Jis1 MOATOTOBKH K TeKylleMy KOHTPo.JIio B 1 cemecrtpe:

@opMyJIUpOBKAa BOMPOCOB K TEKYIMIEMY KOHTPOIO B | ceMecTpe MOJHOCThIO
COOTBETCTBYET HAMMCHOBAHHWIO U COACPIKAHUIO 3a4BJICHHBIX TCM.

1. What is Marketing?
2. What are characteristics of Marketing?
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10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
27.
28.
29.
30.

What is branding?

Why do we need brands?

What steps should a company take to create a new brand?

What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

What are the disadvantages of being the global Co?

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnmcok BONPOCOB /Jisl MOATOTOBKHU K TeKylIeMy KOHTPOJIIO BO 2 ceMecTpe:

@OopMyIMpPOBKAa BONPOCOB K TEKYLIEMY KOHTPOJIIO BO 2 CEMECTPE IOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TEM.

1.

2
3
4.
5

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?



6. What are the results of corruption for a country? Name and characterize 3 of them.

7. What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.
8. What strategies can be used inside a company to make it bigger or more efficient? Name and

characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

11.  Which is worse in your opinion: to offer or to accept a bribe?

12.  Make a portrait of honest business person.

13.  Make a portrait of dishonest business person.

14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a
company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28.  How does business affect environment?

29.  What are positive facets and difficulties of a small business?

30.  What are pros and cons of a global business?

Cnucoxk BONpocoB Jisl NOATOTOBKH K TeKylIeMy KOHTPOJII0 B 3 cemecTpe:

@opMynHpOBKa BOIPOCOB K TEKYIIEMY KOHTPOJIIO B 3 CEMECTpe IOJHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

1. When, in your opinion, does a business problem become a crisis?

2. How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?
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10.
11.
12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnucok BONPOCOB /IUIsl MOATOTOBKH K TeKYIIeMY KOHTPOJIIO B 4 ceMecTpe:



®opMyIMpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOIIO B 4 ceMecTpe IMOJHOCThIO

COOTBECTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

1. Computer addiction: myth or truth?

2. Are computers friends or foes for people, companies?

3. Computer games: professional fraud. Do you agree?

4. Dwell on any computer genius.

5. How is computer architecture characterized?

6. What is a purpose of main parts of computer architecture?

7. What is computer software?

8. What computer software is the best? Why? What are criteria?
9. What is operating system? How many of them do you know?
10.  What operating system should a person choose: for work, for games, for movie watching?
11.  What is Multimedia in the sphere of Information Technologies?
12. How strong were changes in this direction?

13.  Computers and work: how are they connected?

14.  What is the difference between teleworking and networks?

15.  What are major characteristics of teleworking?

16.  How changeable are networks?

17.  What applications do you know? What for are they used?

18.  The Internet: good or evil?

19.  How has the Internet affected our lives?

20.  What are threats and opportunities of the Internet?

21.  How do you see the Future of IT?

22.  What is the Future of IT in Russia?

23.  What is the reaction of IT sphere to changes?

24.  How significant or harmful are changes to the sphere?

25.  What are jobs in computing? Which one would you prefer?

26.  What spheres of our life are information technologies connected with?
27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.

31.  Computer technologies in foreign languages learning.

32.  What is news in IT sphere?

33.  Dwell on any successful computer geek.

34.  What failures did the IT sphere suffer from?



35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpoMeskyTouHasi aTTeCTALUSA N0 AUCHMILINHE.

JUis OLEHKH pe3ylbTaToB OOydYeHHs MO AMCLUUIUIMHE Y4eOHBIM IUIAHOM B IIEPBOM
ceMecTpe MpeayCMOTPEH 3adeT, NMPOBOAMMBIA B (OpMe WHAMBHIYaTbHON MpPE3EHTAUU IO
teme: “Company History”.

JUis OLlEHKH pe3y/lbTaTOB OOyYEHHUS IO JUCLUIUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
ceMecTpe IMpelyCMOTpeH 3ayeT C OLEHKOW, MpOBOAUMBIA B (opMe HHIMBUAYAIbHON
npe3enTanuu 1o teme: “Product Presentation”.

Jlisi OLIEHKH pe3yabTaToB OOydYeHHs 1O JUCHUIUIMHE YYEOHBIM IUIAHOM B TPEThEM
ceMecTpe MpeayCMOTPEeH 3aueT, NMPOBOAMMBIM B (GopMe HMHAMBHUIYaTbHON Npe3eHTalUu IO
teme: “Bank Presentation (Finance)”.

JIist OlICHKH pe3ysIbTaTOB OOYYEHHS IO JUCHHUIUIMHE Y4€OHBIM IIJIJAHOM B UYETBEPTOM
ceMecTpe MPeyCMOTPEH IK3aMEH, TPOBOAUMBIN B opMme

1) HEMOArOTOBIEHHOI'O MOHOJIOIMYECKOTO BBICKA3bIBAHUS MO OJHOM U3 MPEATIOKEHHBIX
TEM TNPOJOJIKUTENBHOCTBIO |-2 MUHYTBI;

2) orBera Ha Bompochl (3-5) mapTHepa WM NpenojaBareisl Mocie IMpeaCcTaBICHHOIO
MOHOJIOTa;

3) rpynmnoBoii 1enoBoi npe3eHtanuu no reme ‘“Multinational Company” (3-5 yenosek).

10. PECYPCHAS COCTABJIAIOLIASA

JUis mpoBeAeHHs] 3aHATUA CEMMHAPCKOTO TuMa (MPaKTUYECKHX 3aHATHI) 1O JaHHOMN
JTUCIUTIIINHE UCTIONB3YIOTCS ayJIUTOPHH ¢ Yy9eOHOH MeOenpio U Mearua-o0opynoBaHueM (TIPOEKTop,
9KpaH, HOYTOYK).

Jns  caMocToATENbHOH  paOOThl  OOy4alOIIMXCSl  UCMOJB3YeTCSl  MOMELICHHE Ul
CaMOCTOSITENIbHOW  paboThl  O0YYalOIIUXCs, OCHALIEHHOE KOMIBIOTEpaMH C  HEOOXOIMMBIM
pOrpaMMHBIM oOOecliedeHHeM U JO0CTynoM B VHTepHET U 3JEeKTpOHHYI0 HH(GOPMalMOHHO-
o0pa3oBaTeNbHYIO0 Cpe3y Bys3a.

Jnss  mpoBeleHUS KOHTPOJS CaMOCTOSITENbHOW pa®oThl 1O  JaHHOM — IUCIMILIMHE
UCTIONB3YIOTCS ayIUTOPUHU C Meaua-oO0opyaoBaHHEM (IIPOEKTOp, 3KpaH, HOYTOYK) M y4eOHOM

MeOeIbIo.



Jlisg mpoBeneHHs TEKYLIEro KOHTPOJIS YCHEBAEMOCTH U TMPOMEKYTOUHOW aTTeCTallud I10

JAHHON NUCHUIUIMHE HCHOJB3YIOTCA ayTUuTOpUH ¢ y4ueOHOW Mebenbio M Meaua-o0opynoBaHHEM

(IpoeKkTop, 3KpaH, HOYTOYK).

IlepeyeHb JMIIEH3MOHHOTO IPOTPAMMHOI0 00ecIeYeHust

Ne
u/n HaumeHnoBanue Tun pecypca
1 Microsoft Office HI/IueH3I/IOHH(_)e CorJalieHne MI(ErOSOft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046
2 Microsoft Windows Cy6i1HueH3H0HHI,IH norosop AO «CO(i)T{IaI/IH
Tpeita» Ne /131 ot 10.07.2020. Cpok aeicTBus
JIOTOBOpa - OECCPOUHBIH
DOnekTpoHHbIN cnoBaps #ABBY'Y 00O "ABHU Codteep" TIT OOO" [Iporpam-e
3 Lingvo 11 croBaps 6 si361k0B Volume texHojorun" Ne@8 ot 31.10.2005 (mocrostHHO-
License Concurent (21-50) #ABBYY JercTByroIas JimieH3us). Cpok neicTBus
Lingvo 11 cioBaps 6 s3bIKOB JIMIIEH3UU - OECCPOUHBIH
KotcvisrantILioc  cLbaBotHo- JII OOO "KouncynsrantlIntoc Tonbsrri"
Y p norosop Ne251/02 ot 01.01.2022 (eskeromno
4 MIPaBOBAsi CUCTEMAa OTEYECTBEHHOTO . .
npoaneBaeMblif). Cpok AeHCTBUS JTULIEH3UH -
IIPOU3BOJICTBA .
OeccpouHbIN
CJIJ] AO «Co¢rJlaiin Tpeitn» norosop
Antusnpve Kacnenckoro Ne291/Tr ot 28.12.2021, nmunensus Ne 17EO-
5 OTC%CTBP;VHHOFO HPOPBBO orma 220119-110841-733-2920. Cpok aeiicTBus
P a nmorosopa o 11.02.2024
Ilepeuens cBOOOHO pacHPOCTPAHSIEMOI0 MPOrPAMMHOI0 o0ecneYeHusl:
1. LibreOffice - maker o(puUCHBIX MporpamMM, paclpoCTPaHSEMbIX Ha OCCIUIATHON OCHOBE W
UMEIOIUX OTKPBITHIA HCXOIHBINA KO
2. Foxit Reader — Russian — OecmaTHOe MNpPHKIAJHOE NPOrPAMMHOE OOECHEeUeHHE IS
MPOCMOTpA IEKTPOHHBIX TOKYMEHTOB B cTranaapte PDF
3. Windows Media Player - crangapTHbIi HpOMIpBIBATEIb 3BYKOBBIX M BUACO(PANUITOB IS
OTIepalMOHHBIX cucTeM cemeiictBa Windows
4. SentenceCheckup - mporpamma Juis NPOBEPKH JIEKCHKH, TPaMMAaTHKH W IPaBOIUCAHUS,
pacripocTpaHsiemas Ha 0eCIuIaTHOH OCHOBE.
5. LanguageTool - mnporpamma jjisi TpOBEpKH TMpaBONKCAHHS (AHTIIHICKUAN, HEMEIKHU,
ucnaHckuil u 6osee 20 Apyrux sI3bIKOB), paclpocTpaHsiemMas Ha OecIyIaTHOI OCHOBE.
B cootBerctBuM ¢ IlonoxxeHneM o co3aaHuM CHELUAIBHBIX YCIOBHH AJI1 MHBAINUAOB U JIMIL C
OB3 wuH(pOpMaAIIMOHHO-TEXHOJIOTHYECKass 0aza 00pa30BaTeNBLHOrO Tpollecca MpeaycMaTpUBaeT



HCIIOJIb30BAHUEC MATCPUATIbHO-TCXHHUYCCKUX CPCACTB C YUCTOM PA3JIMYHBIX HO30JI0T U WHBAJIMLJOB U

jmrg ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas aUTEpPaTypa

Ne KonuyectBo B
Bbub6anorpaguyeckoe onucanue Tun
n/n OubInoTeKe

Cotton, D. Market Leader: Intermediate Business English
1 | [Texer]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd

y4eOHHK 76

ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

o | [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yaeGHMK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommu1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 | [Teker]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd Y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
®wumman, JI. M. Professional English : y4e6. mocobue / JI. M. 6

4 | ®umman. - Mocksa : Madpa-M, 2022. - 120 c. - ObC yrebHoe 3EC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocobue

https://znanium.com/catalog/document?id=399260

ManbkoBckasi, 3. B. AHTJIMICKUH S3BIK B CUTYaIIHSIX
MOBCETHEBHOTO JIENIOBOT0 001IeHus : yueOHoe nmocodue / 3.B. | ydueOHOE
S | ManbkoBckasi. - MOCKBa HNudpa-M, 2023. - 223. - ObC 9bC
, N ’ rmocobue
Znanium. - Tekcrt : anexkTpoHHbIH. - URL:
https://znanium.com/catalog/document?id=422429

11.2 JonoanuTe/ibHas JIUTEpaTypa

Bbuboanorpaguyeckoe onucanue

1 Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

o | Business Advantage. Intermediate [Texcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, U. A. UHOCTpaHHBIH SI3bIK (QaHMTUHCKUI) B TPOdECCHOHATBLHOM

5 | AearenbHOCTH : yueOHOe mocobue / U. A. Ykpaunnen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

HrokanoBa, H. M. AHrmiickuii si3bIK : yaeOHOE mocoOue. - 2-e u3l., nepepad. u Jofl. -
6 | Mocksa: Wudpa-M, 2022. - 319 c. - Tekcr : anekrponnsii. - 9bC Znanium. - URL:
https://znanium.com/catalog/document?id=400270

7 | ManbkoBckas, 3. B. JlenoBoii aHruiCKuii A3bIK: YCKOPEHHBIH Kypc : yueb. nocobue / 3.
B. ManbkoBckas. - Mocksa : Uadpa-M, 2022. - 159 c. - D5C Znanium. - ISBN 978-5-



https://znanium.com/catalog/document?id=399260
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=400270

| 16-100395-4 (online). - URL: https://znanium.com/catalog/document?id=399977

11.3. CoBpemeHnHblIe npodeccuoHaIbHbIE 0a3bl TaAHHBIX, HH(POPMAIIHOHHbIE

CIIPpaBOYHbIC CUCTEMBbI, 3JICKTPOHHBLIC 0MO0IHOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTpoHHO-OubmroTeynas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hay4nbIx xxypaaioB. — URL: http://neicon.ru.

3. ObC TAY: anekTponHas 6ubnuoreka [DneKTpoHHbIN pecypc]. — Pexxum mocryma :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKHUE YKA3AHUA JJISA OBYYAIOIIUXCSA ITO OCBOEHHUIO
JUCIHUIIVINHBI

OcBoeHne 00ydYarOMMMCS AUCHUILIMHBI MPENoaraeT MocelieHre MPaKTUYECKUX 3aHATUH,
BBINTOJIHEHUE TPAKTHUECKUX 3aJaHMid, BBHIMIOJHEHHE 3aJaHUI ISl CaMOCTOSITeIbHON padoTel. Ilpu
MOJArOTOBKE K IPAKTHUYECKOMY 3aHATHIO 00y4YarolieMycsi HEOOXOJWMO IOBTOPUTH MPOMIEHHBIN
MaTepuai 1o U3y4yaeMoi TeMe, C IIeJIbI0 OBITh TOTOBBIM K YCTHOMY OIMPOCY, a TaK)Ke MPEIOCTaBUTh
BBIMIOJTHEHHBIE TMHCHMEHHBIE JOMAallHHE 3aJaHus. B pamkax [gaHHOW y4eOHON UCIUIUIMHBI
BBIJICJISIETCSL 0CO0asi poiib M 3HAUYCHHE CaMOCTOATENBHON eATENTFHOCTH 00YJaromerocsi B Mporecce
OBJIaJIeHHs sI3bIKOM. Ha Bcex aTamax oOydeHust oOpamaercsi BHUMaHUe Ha OOy4YEeHHE 00y4aromuxcs
METOJIMKE caMOOOpa30BaHMsl, KOTOPas MO3BOJISIET UM OBJIAJETh pUEeMaMH U3BJI€UeHUs UH(DOpMaLu
U3 TEKCTOB, 3HAKOMHUT CO CIIOCOOAaMU ee Mepeaun Kak B YCTHOM, TaK M B MIMCbMEHHOM BHJIE, a TAKXKe
B (opMe JeI0BOro NMHUChbMa, YCTHBIX JOKJIAJ0B, COOOIIEHUN M Mpe3eHTalud C HCMOJIb30BaHUEM
1M (POBBIX UHCTPYMEHTOB ISl pEIICHUS [TOCTABJIEHHOM 3a/1a4H..

OcBoeHME NUCUUIUIMHBI MPeJIoiaraeT BBIOJHEHNE MPAKTUYECKUX 3a/JaHui (IIPAKTHKHU) BO
BpeMsl KOHTAKTHOM paboThl C IpenojaBaresieM JMOO B 4Yachl CaMOCTOSATENbHOH paboTsl. Bcee
IIPAKTUYECKHUE 3a/aHusl AMCLMILIMHBI MPENOCTABIIAIOTCS NPENOJAaBaTEsIMM BO BpEMS 3aHATUH M
pa3MemialTcsl B JOKAJIbHON ceTh AKaJeMHHM U 3JIEKTPOHHON HH(OpPMalOHHO-00pa30BaTeIbHON
cpene. BrinmonHeHHbIE NMpakTUYecKue padOThl CHAIOTCS Ha MPOBEPKY MpPErnojaBaTeNlio OJAHUM U3
CJIEAYIOIIMX CIIOCOOOB: MPEAOCTABICHHE BBIMOJIHEHHOIO JOMAIIHEro 33aJaHus JHMYHO B PYKH
IIpenoaaBaTeslo, OTIPaBKa IMPENOJABaTENI0 HA MOYTOBBIM AmuK. [Ipyn oTnpaBke npemnogaBaTelto
BBIMIOJTHEHHOM paboThI MO MOYTe 00ydaromeMmycsi clieyeT OOecCHeuuTh JUYHYIO HJIEHTU(UKALHUIO.
Kax mpaBwmiio, B TeMe WM TEKCTe MHUChbMa ykasbiBaeTcs Kypc, PO olyuaromierocs, TUCIUTUIAHA,
TeMa, 10 KOTOPO#l BhIMONIHEHA paboThl. OTAEIbHBIE MPAKTHUECKUE Pa0OThl MOTYT OBITH MPOBEPEHBI
IIpenoaaBaTesieM HEOCPEICTBEHHO B ayIUTOPHUH.

Jly1st 3aKkperuieHns MpUOOPETEHHBIX 3HAHWW, YMEHUW U HaBBIKOB, ISl Pa3BUTHS CIIOCOOHOCTEH
K CcaMOOOYYeHHUIO B JHUCIUIUIMHE MpPEeIyCMOTpPEeHa caMocTosTeNbHas pabora. CamMocTosiTeNnbHAs

pa60Ta MOXKCT BBIIIOJIHATHCA 06y‘-IaIOH_[I/IMCSI JAoMa WM B ayAUTOPUAX AKaI[eMI/II/I, CrICuajabHO


https://znanium.com/catalog/document?id=399977
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

OTBEJIEHHBIX [UJII CaMOCTOSITEJIbHOM pabOThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHUYECKHUM U
nporpaMMHbIM obecriedeHrem, goctynom kK OUOC um DOBC. [lnsg yCHemHoro BBIMOTHCHHS
CaMOCTOSITENIbHOW paboThl O0ydYaroLIeMyCsl PEKOMEHAYeTCS 3apaHee O3HAKOMHUTBHCS C IepeyHeM
3aJaHuil ¥ rpa@uKoM ee BbINoJHEHHUsS. [loAroToBKa K MPAaKTUYECKUM 3aHSATHSAM C IMOCIEIYIOIIUM
Y4aCTHEM B YCTHOM ONPOCE MPEIIOIAraeT: CUCTEMAaTUYECKOE U3YyUYEHHE ayTEeHTHMYHOI'O MaTepualia
U3 Y4YEOHMKOB M HCTOYHUKOB JIOTNOJIHUTEIBHOW JIMTEPATYpbl; IMOATOTOBKY WHJNMBHYaJIbHOTO
BOKaOyJsipa MO MPOWIEHHON Teme; paboTy cO CIPaBOYHON JIMTEPATYpOl U clioBapeM; paboTy Haj
omubkamu. B paMkax naHHOW y4eOHOM AMCHUIUIMHBI 00Y4arOIIMEecs: BHIOIHSAIOT CAMOCTOATEIbHYIO
paboTy B BHJIe IOBTOPEHHUS MPONJACHHOIO MaTepHala 1o BCEM M3y4aeMbIM TeMaM JECSTH pa3felioB,
YCTHO U IMUCbMEHHO (IMMChMEHHBIE JOMAIIHME pabOThl) OTBEUAIOT Ha BOIPOCHI JJISl MOATOTOBKU K
TEKYIIEMY KOHTPOJIIO B COOTBETCTBYIOILIEM CEMECTPE, a TAK)K€ IOTOBATCS K MHIMBUIYaIbHBIM WM
TPYIIIOBBIM IPE3EHTALUAM U1l TPOXO0XKICHUS IPOMEXKYTOYHOM aTTECTAlUU 110 AUCLUIUIMHE.

J11g BBITIOJIHEHUS! TPAKTHYECKUX 33aJJaHUI CAaMOCTOSITENIbHOM pabOThI MO JAaHHOW JUCIMILTAHE
B JIOMAIIHUX YCIOBHSX (3a mpeaenamMu AKaaeMuH) oOydaroIeMycs HEOOXOAWM MEepCOHATbHBIHN
KOMIbIOTep (TUTaHmIeT) ® mporpamMMmubiii  maker Microsoft Office ne wHmwke 10 Bepcum.
CamocTosTenbHas paboTa COMPOBOXKIACTCA METOAMYECKUMHU yKa3aHUSMH, pPa3MEIIEHHBIMH B
JOKAIbHOM ceTh AKageMuu U DJIEKTPOHHOW  HMH(OpPMAIMOHHO-00pa30BaTENbHON  cpelie.
Meronuyeckue ykasaHHsl —coiepaT (QOpPMYJIUPOBKY 3aJaHHs, MPUMEPHYI0 TEXHOJIOTHIO
BBINOJIHEHMS, (popMar cauu BhINMOJIHEHHON paboThl. [IpenonaBarens BO BpeMs ayAUTOPHBIX 3aHATHIMA
3apaHee 00CyXIaeT ¢ OOyYaroUMMHCA 3a/laHUe CaMOCTOSITeNbHOW paboThl M MOPSAJOK €€ CIayH.
KoHcynbTanuy 1mo BBIMIOJIHEHUIO CAMOCTOSITENBHBIX paboT, 00CYX/I€HHE OTMETOK M JIOMYIIEHHBIX
OIIMOOK, 3allluTa OTAENbHBIX BUAOB CaMOCTOSTENbHBIX paboT ocymiecTsisiercs Bo Bpemsi KCP Ha
kadenpe mnpuriIagHOW MHPOPMATUKM WIM B ayJUTOpUM 1o pacnucaHuto. KoHcynpTanuu
IpenoiaBaTessl MO BBHIIOJHEHUIO CaMOCTOSATENIBHOM paboThl MOTYT OCYLIECTBISTHCS MOCPEICTBOM
acuHxpoHHoro (rmoura, YM1OC) u cHHXpPOHHOTO (ZOOm, CETH) KOMMYHHKAIIHOHHOTO B3aUMOICUCTBUS
[0 TMpeIBAPUTENIbHON JOTOBOPEHHOCTH C TMIperojaaBareieM. BhIloHAeMble CaMOCTOSTENIbHbIE
paboThI ABIAIOTCS 3JIEMEHTAMH TEKYIIET0 KOHTPOJIS U OLIEHUBalOTCA npenojaBaTeneM. [lonydyeHnble
OTMETKH YYUTBIBAIOTCS IIPU BBICTABICHUH 3a4€Ta, 3a4€Ta C OLICHKOM, SK3aMEHa.

@®opMoOi TPOMEKYTOUHOTO KOHTPOJIS BBICTYNAET 3a4eT, 3a4eT C OLICHKOMW, 3K3aMeH. 3adeT,
IPOBOIUMBIN B (hopME MHIUBUAYATLHON MPE3EHTAIMU 110 U3YYEHHOM TeMe, BBICTABIISIETCS B IEPBOM
U TpPETbeM ceMecTpax oOydeHus. [ OLeHKH pe3ysibTaToB OOY4YEeHHs MO IUCHUIUIMHE Y4€OHBIM
IUITAHOM BO BTOPOM CEMecTpe MpeAyCMOTPEH 3adeT C OLIEHKOW, NpPOBOAUMBIM B Qopme
UHAWBUIYAIbHOM Tpe3eHTAllMM 10 U3y4yeHHOH Teme. B derBeprom cemectpe oOyueHUs
OPEIYyCMOTPEH JK3aMEH, TNPOBOJAUMBIE B ¢GopMe HEMOATOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAHUS O OJHOW U3 MPEMIOKEHHBIX TEM MNPOIOJIKUTEIBHOCTBIO 1-2 MUHYTHI; OTBETA Ha

BOmpochl (3-5) mapTHepa WIM TpernojaBareis IOCae MPEACTAaBICHHOTO MOHOJIOTA; TPYIIOBOM



JIETTIOBOM TIpPE3eHTAllMd M0 M3y4eHHOM TeMe. Kputepuu BBICTaBICHHS 3a4eTa, 3a4eTa C OICHKOM,

9K3aMCHa O3BYUHUBAIOTCA npenoaaBaTejicMm Ha MECPBLIX 3aHATUAX 1o JUCHUIIIINHEC.



13. IUCT COI'TACOBAHMUA

Cocrasui:
3aBeayromuil Kadeapoil HHOCTPAHHBIX S3BIKOB %"
H.A. KopHeeBa, K.I.H., JOLEHT —

7
(mozmucs)

4
3aBenyrouuii BeITycKaromiei kapeapoit
H.b. Ctpekanosa, 1.11.H., TOIIEHT

(roxnuce)
JHupexkrop BUK v
O.B. banakuna ’

(moxnuce)

Havansaux OOVII
A.®. dunk

(roxrycs)



