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1. OBIAA UH®OPMAIIUA O JUCIHUIIJIMHE

Pabouass mporpamma aucuuIUIMHBl «MHOCTpaHHBIA S3BIK» COCTAaBJICHA Ha OCHOBaHWUU
(benepaabHOrO TOCYIApCTBEHHOTO 00pa3oBaTENbHOTO CTAaHAApPTa BBICIIETO OOpa30BaHUS 10
HanpasieHuto nmoarotoBku 38.03.02 «MenemxMmeHT» (ypOBEeHb OakajaBpuaTa), YTBEpPKIECHHOTO
npuka3oM MuHucTepcTBa 0Opa3oBaHus W Hayku Poccuiickoit ®enepauuu 12.08.2020 Ne970(c
W3MEHEHUSMU U JOMOJHeHusMUu oT 26.11.2020; 19.07. 2022; 27.02.2023) u ydeOHOTO TUTaHA
HanpaBieHuss noarotoBku 38.03.02 «MenemxkMmenT», mnpoduias (mporpamma OakanaBpHara)
«bu3HeC-aHAIMTHKA B YIIPABIEHYECKON JEATEIBbHOCTI.

l.

TpymoeMKOCTh AUCIUIUTHHBL: 16 3.€. / 576 akageMHUYeCKUX 4acoB, B TOM uuciie 396 yacoB

KOHTaKTHOM paboThl U 144 yacoB caMOCTOSITENbHOM paboThl 00yJatOLMXCS.

Pacnpenesienne 4acoB IMCHUILUIMHBI [0 CeMeCTPaM M BHJAAaM 3aHATHH (110 ydyeOHOMY

IUIAHY)
KoanuecTBO yacoB
Buj yueOHoit padoThI ]flceeﬁr]fojlo Cemectpt
Y Y11 2 3 4 56|78
IUIAHY

KonrakTHas pa6ora (Bcero): 396 96 104 88 108
B ToMm uucne:
Jlexiun
[IpakTHyeckue 3aHATUA 380 92 100 84 104
KoHTpoib camocTosTENBHON
pabotsl (KCP) 16 4 4 4 4
CamocrosiTesibHasi padoTa 144 48 40 20 36
(Bcero):
Bujabl npoMe:KyTOYHOI 3auer ¢ SK3aMeH
aTTecTalMu (3K3aMeH, 3a4eT, 36 3auer . | 3auer

. OIICHKOM 36
3a4€T C OLEHKOMH)
OBIIASA Yacepl: 576 144 144 108 180
TPYAOEMKOCTE o~ 16 4 4 3 5
JTUCIHUILINHLI: e

2. UEJU U 3AJAYU JUCHUATIIIMHBI

JlaHHas NUCUUIUIMHA [0 CBOEMY XapakTepy SBIISIETCS KOMMYHUKATUBHOW M HallpaBlicHA Ha
dbopMHpoBaHHE ¥ pa3BUTHE pPEUYEBBIX YMEHHH, (OPMHPOBAHUE CIIOCOOHOCTH W TOTOBHOCTH
HCIIOJI30BaTh NHOCTPAHHBIN A3BbIK KAK HHCTPYMEHT B CUTyalluu PEAIbHON KOMMYHUKALIMH.

JucnumnnuHa uMeeT CBOEH Ienblo chopMHpOBATH /MM Pa3BUTh SI3HIKOBHIE U pEUYEBBIC
HaBBIKM M YMEHHS B ayJIMPOBAHUU, YCTHOM peuu (AMATOrMUE€CKOM M MOHOJIOTHYECKOM), UTEHUU U

IHUCBbME.




AKTyaJTbHOCTh JaHHOH pab®oueil mporpamMmbl 00YCJIOBJICHA CTPEMUTENbHBIM PAa3BUTHEM U
BIIMSIHAEM IU(PPOBONM SKOHOMUKM Ha (HOPMHUpPOBAHHE KIFOUEBBIX KOMIIETCHIIMA W TIOATOTOBKY
BOCTPEOOBAHHBIX CIIEUAINCTOB B chepe MEHEI)KMEHTa B COBPEMEHHOM MUDE.

B ycnoBusix undpoBuzanui BaxxHO GOpMHUpPOBAHUE, MOAIEP)KAaHUE U Pa3BUTHE HABBIKOB B
chepe HH(POPMAIMOHHBIX M CKBO3HBIX TEXHOJOTUH Ui OakalaBpoB, YTO CIIOCOOCTBYET
JIOCTHKEHUIO HEOOXOAMMOIO YPOBHSI KOHKYPEHTOCIOCOOHOCTH BBIITYCKHHMKOB Ha PBIHKE TpPYyAa,
6onee 3¢(HEeKTUBHOM aanTaii B HOBBIX yCIIOBUSX.

B pesynbrare ocBoeHusi pabouell MporpaMMbl JUCIMILTUHBI OOYyYarolluecs OBJIAJCIOT
COBPEMEHHBIMU KOMITETCHIIUSAMH, C(HOPMUPOBAHHBIMH IOl 3alPOCHl paboTojaTese U ¢ y4eToM
notpebHOCTe HU(pPOBOM  SKOHOMHUKH, HEOOXOAMMBIX B Oyaymed npodeccHoHaNTbHOMI
JIeSITeIbHOCTH BBIITYCKHUKA B paMKaX HampaBiieHUs! « MeHeIKMEHT».

Heab AMCUMNIMHBI - MOBBIIIEHUE UCXOAHOTO YPOBHS BJIAJICHUS MHOCTPAHHBIM S3BIKOM,
JOCTUTHYTOM Ha NpeAblayIiel cTyneHu oOpa3oBaHusi, W (OpMUpOBaHHME Y OOyYaOLIHXCS
HEOOXOJUMOT0 M JIOCTATOYHOTO YpPOBHS KOMMYHMKAaTHMBHOW KOMIIETEHIIMM ISl PELICHUS
COLIMATbHO-KOMMYHHUKATUBHBIX 3aZlad B pa3IUYHbIX 00JacTsAX OBITOBOHM, KyJIbTYpHOU H
poecCHOHATBFHON IEeATENbHOCTH MPH OOIICHUHU C 3apyOeKHBIMH MapTHEPAMU C UCIIOJIB30BAaHUEM
MH(POPMALIMOHHBIX U IU(PPOBBIX HHCTPYMEHTOB, a TaKXKe JUIs JalbHeHIero caMooopa3oBaHusl.

BocnurareabHasi Heab JUCHUILIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpaBICHHOCTh U
HalleJIeHa Ha CO3J[aHHE TOCPEICTBOM MHOCTPAHHOIO SI3bIKa YCJIOBHMM JJIsi Pa3BUTHS TBOPUYECKUX
crocoOHOCTe oOydaromuxcs, BKIIOYEHHE WX B pa3iMyHble BHUIbl COIHUAIBHO 3HAYUMOM
JeSITeIbHOCTH, TAKUM 00pa3oM, JjaBasi BO3SMOXHOCTb ()OPMHUPOBAHUST OPUTHHATBHOCTH MBIIIICHUS,
a TaKk)Ke peau3aliy JMYHOCTHO OPHEHTUPOBAHHOTO TOAX0/1a B MPO(hecCHoHaIbHOU cdepe.

3agaum IMCUMILINHBL:

. dbopmupoBaTh y 0OydYaronuxcsi 3HAHWUS, YMEHHUS W HaBBIKM B 00JIaCTH YCTHOM W
MUCHMEHHON MPAKTUKHU PA3TOBOPHON U MpodeccruoHaIbHO-/IeJI0BON peun M UCIOIb30BaHUE
UX B IPO(eCCUOHANTBHOMN IeATETLHOCTH [0 HAIPABJICHUIO OTOTOBKH;

o O3HAKOMHUTHh OOYYaroIUXcsd C OCOOCHHOCTSAMM JIEKCHUYECKOM CHCTEMBl M3y4aeMOro
MHOCTPAHHOTO 53bIKa, (DYHKIIMOHAIFHOW M CTHIIMCTHYECKOW udQepeHIranuei s3pIK0BbIX
CpelCcTB, Haubojiee NPOAYKTUBHBIMH CJIOBOOOPA30BaTENbHBIMM MOJEISMU H3y4aeMoro
WHOCTPAHHOTO S3bIKa, B TOM YHCIIE C UCIIOJIb30BaHUEM LU(POBBIX CEPBUCOB;

o COBEpIUICHCTBOBATh HABBIKM PACIO3HABAHWA M TOHUMAaHMS TpamMMaTHYecKux ¢GopM u
KOHCTPYKILUH B ONIOPE Ha pa3JInYHbIEC IPU3HAKY TPAMMaTHUECKUX SIBJICHUMN, a TAK)KE HAaBBIKU
YHOTpeONeHHsT TPaMMATHYECKUX KOHCTPYKIMHA B pa3lUYHBIX PEUEBBIX CHUTYalHAX, C
UCIONb30BaHuEeM IMGpoBbiX uHCTpyMeHTOB (Grammarly, Beewriter, LanguageTool,

SentenceCheckup);



° pa3BUBaTh KOMMYHHKATUBHBIE KOMITETCHIIMH, HEOOXOIUMOM ISl TBOPUYECKOW JIEATSTLHOCTH
B MOBCEJHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJIUTUYECKON M HAay4YHO-TIPOPECCHOHATBHON
chepax;

° MpHOOIAaTh 00yYAOIMUXCS K CAMOCTOSATEIBHON HCCIICIOBATEIBLCKON padoTe HaJ S3BIKOM,
pa3BUBATh y OOYYAIOIIUXCSl aHATUTHYCCKUN MOIXOJ] K M3yYaeMbIM SI3BIKOBBIM SIBJICHHUSIM
MyTEM COIOCTABJICHUS UX C COOTBETCTBYIOIIUMHU SIBJICHUSIMH POJTHOTO SI3bIKA.
3agaum BocmUTATEJIbHON PadOTHI:

° pa3BuTHe y 00ydJaromuxcsi MOHUMAHHS COITMAIEHON 3HAUMMOCTH MHOSI3BIYHON KYJIBTYPHI B
Oyaymiet mnpodecCHOHAIBHON JCSITeTbHOCTH HAa HWHOCTPAHHOM  SI3bIKE, Kak IS
COBPEMEHHOTO OOIIECTBA, TaK M JJIS JIUIHOTO MPOo(heCCHOHATFHOTO CTAaHOBJICHHUS;

° CO3JIaHUE YCJIOBHH JUIsI OCO3HAHHWS OOYYaIOIMMHCS CBOErO MeCTa W POJIM B OyIylIeH
npodeCCHOHATLHOM JCATEIHHOCTH;

° (GbopMHpOBaHHE  BCECTOPOHHE  Pa3BUTOM  JIMYHOCTH  TOCPEJCTBOM  MPHOOIIECHUS
00y4JaromUXCsl K WHOSI3BIYHOW KYJIBTYpe M BOBIICUCHHSI B TBOPYECKYIO NEATEIHHOCTH C
UCIIOJIb30BAHUEM UHOCTPAHHOTO SI3bIKA;

° pa3BUTHE KYJIBTYPbl MEKIMYHOCTHOTO TPO(HECCUOHATBFHOTO B3aUMOICHCTBUSI.

3. MECTO JUCHUMIIJIMHBI B YYEBHOM IIJIAHE
YueOnas aucuuiinHa «VHOCTpaHHBIN S3BIK» OTHOCHTCA K O0S3aTelNbHBIM JUCIMITTMHAM

oOsi3arenpbHONM wactu bioka 1. — Jlucuurmiwmael (Momgynu). W3ydeHwe NaHHOW TUCIUTUIAHBI

0asupyeTcss Ha MaTepuasie, M3y4YeHHOM B paMKaX IIKOJIBHOTO Kypca. JMCIMIUIMHEI, P U3YYSHUH

KOTOPBIX OYIyT HMCIOJIb30BaThCS 3HAHUS, YMEHUS WM HaBBIKHA, NMPUOOpPETEHHBIE B pe3yJbTaTe

HU3YUCHUSA NJUCHUIIIINHBI «I/IHOCTpaHHHﬁ SI3BIK» - «IloAroTOBKA 110 aHFHHﬁCKOMy SA3BIKY».

4. TINIAHUPYEMBIE PE3YJbTATbBI OBYYEHUS 11O JUCHUIIVIMHE JJIs1
®OPMUPOBAHMSI KOMIIETEHIIMI OB YYAIOIIUXCS

PesynbraTel OCBOeHHsS 00pa3oBaTENbHON MPOrpaMMbl (KOMIIETEHIMH OOYYaIOUINXCS)
OIpenesIstoTcsl TpeOoBaHUAMHU (PeepaibHOTO TOCYJApCTBEHHOTO (peaepanbHOro CTaHgapra Io
HANpaBJICHUIO TIOATOTOBKM W (OPMHUPYIOTCSI B COOTBETCTBHM C MAaTpHIEH KOMIETCHIIUI
oOpazoBarenbHON MmporpaMmbl. [lnanupyemsle pe3ynpTaThl OOy4eHHsS N0 JUCLUIUIMHE (3HAHMSA,

YMCEHU, HaBBIKI/I) obecneynBaroT JOCTHIKCHUC PE3YJIbTAaTOB OCBOCHUA O6pa3OBaTeHLHOﬁ

MPOTPaMMBI.
In |
Ha3BaH£E HNuaukaropsl I[lnanupyemble pe3yabTaThbl 00y4eHUs]
KOMIIeTeHIINH 0 TMCIUIIJINHE
KOMIIeTeHIIMHU




YK-4
CriocobeH
OCYILECTBIISATh
JIEIIOBYIO
KOMMYHHUKAIU
0 B YCTHOU U
MHUCHEMEHHOMN
dbopmax  Ha
rocyJ1apcTBeH
HOM S3BIKE
Poccuiickoit
Oenepauuu U
WHOCTPAHHOM
(BIX)

si3pIKe(ax)

YK-4.2.
OcyniecTBISIET JETOBYIO

KOMMYHUKAIIUIO B
YCTHOW M TNHCHMEHHOM
dopmax Ha
WHOCTPAaHHOM (BIX)

sI3bIKE (ax)

3HaTh:
- CHCTEMY U CTPYKTYPY HHOCTPAHHOTO SI3BIKQ;
- pa3NMUYHbIE acMeKThl s3bIKA: (DOHETUUECKHUH,
JIEKCUYECKUI,  rpaMMaTH4YeCKuii, B  T.4.
CTPYKTYpy TOCTpoeHHus ¢pa3, MpeaIoKeHUH,
BBICKA3bIBaHUS, IICJIOCTHOTO TEKCTA.
- AJICKBATHBIC SA3BIKOBBIC cpeacrTBa JUJIS
peanu3ainui OCHOBHBIX PEYEBBIX (DYHKITHIA;
- COBPEMEHHBIC TEXHUKH U CIIOCOOBI JEIIOBOM
MUCbMEHHOW M YCTHOW KOMMYHHUKAIIUH;
- KpPHUTEpUH, MPEIbsBIIEMble K OQOPMICHHIO
JIETTOBOM KOPPECTIOHICHIINY;
- OCHOBHBIE TPeOOBAaHMS K CO3JIaHUIO JEIIOBOM

[IPE3EHTALUH;

- KYJbTYpY, CTWJIb KWU3HM, HALMOHAJIbHBIN
MEHTaJIUTET HOCHTEJIEH A3BIKA JUIS
[IPENOTBPALCHUS HEIIOHUMAaHUs Ha

MEKJINYHOCTHOM 1 TPO(HECCHOHAIEHOM YPOBHE.
- MHOCTPaHHBIN S3BIK B 00BbEMe, HEOOXOAUMOM

JUISt MOy YSHUS nHpopmarun
po(heCcCHOHATLHOTO COJIEPKAaHUSI U3 UHTEPHET-
HCTOYHHKOB: 9BbC ZNANIUM.COM,

HBUKOH, 5bC TAY, 3bC IPRbooks.

Ymersn:

- IOHUMAaTh PeYb HOCUTEIIS/JICH S3bIKA B YCTHOM
U MUCbMEHHOH (popmax;
- alleKBaTHO BOCIIPOM3BOJHUTH HEOOXOIMMBIH
HAO0Op  KOHCTPYKIIMA W  TEPMUHOB B
MOHOJIOTUYECKOHN U JUAJTOTHYECKON peuu;

- TOHMMATh AyTEHTHYHBIC MHCHMEHHbBIE
TEKCTBI, HCIIOJIB3YsI pa3HbIe TEXHUKH YTCHUS;

- M3BJICKaTh HEOOXOAUMYIO0 WH(POpPMAIUIO U3
OPUTHHAIILHOTO TEKCTa HA WHOCTPAHHOM SI3BIKE,
aHAIM3UPOBATh, 0000IIATh, AETaTh BBIBOIBI.

- BECTH JICJIOBYIO KOPPECIIOH ICHIIHIO;

- IOHUMATH Ha CIIyX pe4b HOCHUTENEH S3bIKA.
-HCTIOJIH30BATh WH(POPMAIMOHHO-
KOMMYHHUKATHBHBIE TEXHOJOTUU TPH TOUCKE
HeoOXxoauMoil WHGOPMAIIUH ¢ TPUMEHEHHEM
Opay3epoB Google, Yandex B mpormecce
pelieHusi ~ KOMMYHHMKATUBHBIX — 33Jad  Ha
TOCYy/IapCTBEHHOM U MHOCTPAHHOM SI3bIKaX.

Baanern:

- Ha0OpPOM SI3BIKOBBIX CPEACTB, HEOOXOIUMBIX
Ul peaju3aluy YCIEIIHOW KOMMYHHMKAllMU B
KOMAaHJIE;

- HaBbIKAMU  paboOThl  CO  CIPABOYHOM
JIUTEPATypPOU U CIIOBapsIMU;

- TCXHUKAMU apFYMCHTaI_[I/II/I BCACHUA
JUCKYCCUM B YCTHOM M TIMCBMEHHOM BHJIE,




MOJIb3YSICh ~ 3HAKOMBIM  JIGKCHYECKUMU U
rpaMMaTH4YEeCKUMU CPEACTBAMH S3bIKa;

- TEXHOJIOTUEN CO3IaHUs JEIOBOM MPE3EHTALNU
Ha UHOCTPAHHOM SI3BIKE;

- HaBBIKAMH (PUKCUPOBAHUS OCHOBHOU WU H
BTOPOCTEMEHHBIX  JIETAJIE B  yCTHOM U
MMCbMEHHOW KOMMYHHUKAIUU;

- UHOCTpaHHBIM  SI3BIKOM B 00BeMe,
HEOO0XOIMMOM JIJIs TTONTyYeHHUs MHPOPMALUH U3
3apyOexxHbIx ucTtouHukoB: Web of Science,
Core Collection u ap.

YK-4.3. OcyuiectBisieT
JIEJIOBY1O
KOMMYHHUKAITUIO B
1 poBoi cpene,
MIPUMEHSIS B TOM YHUCIIC
cpeiacTBa
BHJICOKOH(EPEHIICBSI3U U
KOJUIGKTUBHOM CETEeBOM
paboThI

3HATD:

- CTHJIb JICJIOBOT'O OOIIICHHSI, OCHOBBI ITyOJIUYHOMN
pedd, TOJITOTOBKM TMpe3eHTAalWid, B T.4. C
nomompbio IIIT: PowerPoint, Google Slides;
npaBmia OGOPMIICHHS JI€JIOBOM TMEPENUCKH, B
T.4. ¢ momombio: Grammarly, Beewriter.

YMmerTh:

- UCTIONTh30BaTh ~ WHOCTPAHHBIA  s3BIK B
MEXJIMYHOCTHOM o01IeHNH u
npo(ecCHOHANLHOM  JIEATEIIBHOCTH, B T.4. C
IpUMEHEeHHeM IiatGopM  Ais  IPOBEICHHUS
BUICOKOH(EPEHIINI U OpraHU3aIlll COBMECTHOM
pabotel Google Meet, Microsoft Teams, Zoom,
Sunekc TeneMocr.

Baagersn:

-HaBbIKaMU paboTel B Google-mokymMeHTax yis
obmeHa mpodeccuoHanbHOH WHpOpManueil Ha
WHOCTPAaHHOM SI3bIKE;  HABBIKAMH  IIepeBOJA
TEKCTOB, B T.4. C MOMOILUBIO OHJIANH-CIOBAPEN:
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u nip.




5. CTPYKTYPA U OFBEM JNCHUIIJINHBI

Cemectp n3yuenus: 1

Buabi yueOHol padoTsl

IIpomexy
KonrakTHas pa6ora CamocrosiTesibHas paboTa TOYHast Dopmbi
Pazpen B yacax arrecTranmu
AT Moapa3aen, Tema (8 9acax) Texymero @opmupye
MOYJIb s B yacax KOHTPOIS MbI€ KOMIIe
IIpakTHuec B YaCaX (opMbI opranuzanuu TEHIHH
Jlexknun KHe KCP CaMOCTOSITeIbHOM padoThl
3aHATHSA
Tema 1.1. Globalization [ToBTOpEHME MPOIIIEHHOTO Ve THbi
(mpakTUKyM) MaTrepHuaia, oAr0TOBKa onpoc
Kynomypno-meopueckoe MH/IMUBUAYAJIbHOTO BOKaOyIspa ’ -

] - 14 - 6 FBAAY o y6 P MUCBMEHHBIE YK-4.2.
80CNUMAHUe. 10 MPOWIeHHON TemMe, paboTa OMAIIHHE VK-4.3.
COYUANbHAS 3HAYUMOCNb CO CIIPaBOYHOM JIUTEPATYPOU U S
UHOA3bLIYHOU KYIbIYPbl CJI0BapeM
Tema 1.2. Brands y - YeTubiii onpoc,

[ToBTOpEHME TPOIAEHHOTO [MCHEMEHHEBIE
(mpakTHKYM)
MaTepuania, OAroTOBKa JOMaIIHHE
P 1. |Kwemypro-meopueckoe
aszaer 1. 14 MHAMBHUIYaJIbHOTO BOKaOyJsipa 3amaHus VK-4.2
Global gocnumanue: - - 6 . . e
oba 10 MpoiiIeHHOI! Teme, paboTa VK-4.3
Market MEJCKYIbMYpPHOe M . 2
arke CO CIIPaBOYHOM JIUTEpPATYpOH 1
npogheccuonanvHoe
N CJIOBapeEM
g3aumooeticmeue
- YeTHBIM onpoc,
[ToBTOpEHME TPOIACHHOTO NHChMEHHbIE
MaTepuaa, oAroToBKa JOMAIHHEC
Tema 1.3. Advertising 14 6 WHIUBUTyJIBHOTO BOKaOYJIsIpa 3a/aHus VK-4.2.
(mpakTUKyM) 10 PO IEeHHOH TeMe, paboTa VK-4.3.

CO CIIPaBOYHOM JIUTEPATYpO U
CJIOBapeM




Paznen 2.
Business
organizatio
n

Tema 2.1. Employment

YceTHbIN onpoc,

(mpakTUKyM) [ToBTOpEHME IPOIAEHHOTO ITHCbMEHHBIC
Kvaemypro-meopueckoe MaTtepuasa, moAroToBKa AOMAIIHHC
gocnumanue: 14 MH/IMBUyaIbHOTO BOKaOyJIspa 3alaHnA VK-4.2.
0CO3HaHUe c80e20 Mecma 110 IPOiIeHHOH TeMe, paboTa VK-4.3.
u ponu 6 6yoyueti CO CIIPaBOYHOM JTUTEPATYpOil U
npogeccuonarbHoll CcJI0BapeM
desmenbHoCmuU
IToBTOpEHHE MPOHIEHHOTO YeTHbli onpoc,
MaTtepuaa, moAroToBKa [TACEMCHHbIC
Tema 2.2. Trade 12 MHIMBHIYaIBHOTO BOKaOyJsipa AOMAITHHE VK-4.2
o o 3aJaHUA T
(mpakTHKyM) 110 IPOiIeHHOH TeMe, paboTa VK-4.3.
CO CIIPaBOYHOM JIUTEPATYPOU U
CJI0BapeM
. VYcTHBI onpoc,
Tema 2.3. Organization . p
[ToBTOpEeHUe npoiiAeHHOTO IHCHEMEHHbIC
(mpakTUKyM)
MaTepuana, oAroToBKa AOMaIIHIe
Kynomypno-meopueckoe 1 HHTMBITYANBHOTO BOKAGyIspa AR
sochumanue. Uy N YyIUIp YK-4.2.
1o MpOMJAEHHOM Teme, paboTa VK-4.3
MEJNHCKYIbIYpHOe M . e
CO CIPaBOYHOM JINTEPATYpOH U
npogheccuonanvroe
- CJI0BapeM
g3aumooelicmaue
o THBIN OI
[ToBTOpEHUe npoitAeHHOTO ve oTpoc,
IIMCbMCHHBIC
MaTepHaia, HoJroToBKa
12 6 JOMAIIHue
Tema 2.4. Money HHIMBUYANbHOTO BOKabynspa S — VK-4.2.
(mpakTHKyM) 110 IPOiIeHHOH TeMe, paboTa VK-4.3.

CO CIIPaBOYHOM JIUTEPATYPOU U
CJI0BapeEM




IToaroroBka x

dopma TpOMEKYTOUYHOM aTTeCTAL[UU MIPOMEXKYTOUYHOU aTTECTALUH B
3auer dbopMe MHIUBHUIYATBHOM
MpE3eHTALUN

Hroro
144




CemecTp uszyueHus: 2

Buapl yueOHoit padoThI

KonTakTHas padora (B Hpomewy
CamocrosiTesibHast padoTa TOYHAS DopMmbI ®opmupyem
Pasnen, moayan| Iloapasaen, Tema Jacax) arTecramus B| TEKYIIero pIe
IIpakTn (¢opmbI opranuszanum yacax KOHTPOJIA | KOMIICTCHIHH
Jlekuu B .
YecKue KCP CaMOCTOSITEIbHOM
| yacax
3aHATHS padoThI
Paszen 3. Tema 3.1. Ethics i IloBTOpEHNE IPONAECHHOTIO i YcTHBIN
Strategy (mpakTHKyM) p p
MaTepuaia, MmoAroToBKa orpoc,
Kviemypno-
WHMBHUIyaIbHOTO MUCHbMEHHbBIE
meopueckoe VK-4.2
- 10 4 BOKaOyJIsIpa 1o JOMaIHUe -
gocnumanue: . > VK-4.3
MpoieHHON Teme, paboTa 3a/laHus =
MENCKYIbMYpPHOe o
CO CIIPAaBOYHOM
npogheccuonanvHoe .
g JTUTEPATYpPOH U CIOBapeEM
83aumooeticmaue
Tema 3.2. Change - 10 - 4  |IloBTOpEHUE NPOHAECHHOTO - YcTHSIH ompoc, VK4
(TIpaKTUKyM) MarepHaa, MoAroTOBKa NMChMEHHBIC A
YK-4.3.
WHUBUTyaJIbHOTO AOMalIHHE
3aJaHusg

BOKaOyJIsipa mo
npoiiieHHo# Teme, paboTta
CO CITPaBOYHOM
JUTEPATYpPOU U CII0BAPEM




Tema 3.3. Strategy

IToBTOpEHNE IPONHAEHHOTO

(mpakTUKyM)_
MaTepuaa, oJAroToBKa
Kyvaemypno-
UHIUBUIYaJIbHOTO

meopyeckoe

10 BOKaOyJIsipa mo
gocnumanue: . z

IIPONIEHHOMN TeMe, paboTa

0CO3HaHUe c80e20 -

CO CIPaBOYHOM
ecmd u por 6 JINTEPATypPOU U CIIOBApPEM
6yovugeii patyp p
Tema 4.1. Cultures
(mpakTUKyM) [ToBTOpEHME MPONAEHHOTO
Kynemypno- MaTepuana, moJroToBKa
meopueckoe WHIUBUTYJIEHOTO
gocnumanue: 10 BOKaOyJIspa 1o
coyuanvHas poieHHOM Teme, paboTa
3HAYUMOCTD CO CIPaBOYHOMU
UHOA3LIYHOU JIUTEPATYPOU U CIIOBAPEM

5332(11@1 i KYbNypbl
eadershi .
P Tema 4.2. Leadership .

[ToBTOpEHUE NMPOiAEHHOTO

(IpaKTUKyM)
MaTepuala, moJroToBKa
Kyvaemypro-
UH/IUBUYaJIbHOTO
meopyeckoe
10 BOKaOyJIsipa mo

gocnumanue: . z

npoiiieHHo# Teme, paboTta
MEJHCKYIbMYpHOe -

CO CIPaBOYHOU
npogeccuonanvHoe

gzaumooencmeue

JUTEPATYpPOH U CIIOBAPEM

YcrHbIl ompoc,
IIMCBbMCHHBIC
JIOMaIllHue
3aJlaHusd

YceTHbIN onpoc,
MIUCbMEHHBIE
JOMAIIHHAE
3alaHus

YceTHBIN onpoc,
MUCbMEHHBIE
JIOMaIlHue
3a/laHus

YK-4.2.
YK-4.3.

VK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.




[ToBTOpEHME TPOIAEHHOTO
Marepuasna, moAroToBKa

Tema 4.3.
Competition UH/IMBUYaJIbHOTO
(npaKTHKyM) 10 } BOKaGEUI;Ipa 1o
MPOMICHHOH Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYypPOU U CIIOBapeM
[ToBTOpEHME IPOIAEHHOTO
MaTepuaia, moJAroToBKa
Tema 5.1. Innovations MHAMBHYaIbHOTO
10 BOKaOyJIsIpa 1o
(IpakTUKyM) . 2
npoiieHHol Teme, paboTta
CO CITPaBOYHOM
JUTEPATYpPO U ClIoOBapeM
Tema 5.2. Business
and environment
(IpakTHKyM) [ToBTOpEHUe npoitAeHHOTO
Pazpgen S. Kyvaemypno- Marepuana, oAroToBKa
Business vision |msopueckoe UHJIUBUYaJILHOTO
gocnumanue: 10 BOKaOyJIsIpa 1o
0CO3HaHUe c80e20 npoiiieHHol Teme, paboTa
mecma u ponu 6 CO CIPaBOYHOU
0yoyweti JUTEPATYpPOU U CII0BAPEM
npogeccuonanbHoll
desimenvHoCmu
Tema 5.3. Franchising 10 [ToBTOpEHME MpOiiIEHHOTO
(mpakTHKyM) MaTepuaia, moJroToBKa

WHIUBUIYAIEHOTO
BOKaOyJIspa 1o

VYeTHBIN onpoc,
MICbMEHHBIE
JOMaIIHHAE
3aaHuUsL

YeTHbIN onpoc,
IMHUCHbMCHHBIC
JOMaIlTHHAE
3a1aHuUs

YeTHbIN onpoc,
MUCbMEHHBIE
JOMaIITHHAE
3a1aHUsL

VYcrTHbIN ompoc,
IIMCBbMCHHBIC
JIOMaIllHue
3a/IaHus

VK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.




Tema 5.4. Business
communication [ToBTOpEHUE NPOIIEHHOTO Yernbiit onpoc,
(IpaKTUKyM) MaTepuana, MoArOTOBKA TCEMCHHBIC
Kyvaemypno- WHJMBUyaJIBHOTO JIOMAIIIHHE
meopuecKkoe 10 2 BOKaOyJIsipa mo Janariv, YK-4.2.
‘ . J BBITIOJIHEHHE VK-4.3
gocnumanue: PO JICHHOM TEME, Iza60Ta KOHTPONBHBIX =
MEJNCKYNbMYPHOE CO CIIPaBOYHOH 3a1aHuN
npogheccuonanvbHoe JUTEPATYpPOU U CIIOBapeM
83aumooeticmaue
[ToaroroBka k
IIPOMEKYTOUHOU
aTTecTauu B hopme
dopma MpOMEKyTOYHOU aTTecTallun i ) WHANBUAYAIbHON i i
3a4er ¢ oueHkoil MIpe3eHTALHH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 33/IaHUI
100 40 -

Hrtoro

144




Cemectp uszyuenus: 3

Bujabl yueOHoii paboThl

KonTakTHas pabdora IIpome:xy DopMbI ®opwnpye
CamocrosiTesibHas paboTa Mble
Pa3znen, moayJib IMoapa3znen, Tema (B yacax) TOYHAaA TeKyWero | oren
Jlexknu | IIpakrnuec KCP B (¢opMbI opranu3zanuu | aTTECTAlld |  KOHTPOJSA -
U KHe 3aHATHSA yacax CaMOCTOSITEIbHOM sl B yacax
Pazgen 6. [ToBTOpEHME MPOHACHHOTO -
Insights Into Marepualia, oAroToBKa YcTHBIN
Management Tema 6.1. The nature of WHIUBUTyJIbHOTO ompoc,
management - 10 - 2 BOKaOyJIsipa 1o mucomennste | Y K42,
(TIpaKTHUKyM) IPOMICHHON Teme, paboTa JIOMaIIHUE YK-4.3.
CO CIPaBOYHOMI 3a/1aHUs
JIUTEPATYPOU U CIOBAPEM
Tema 6.2. Management IToBTOpEHME POWIEHHOTO -
Styles (mpakTuky™m) Marepuala, moJroToBKa VCTHBII o1poc,
Kynomypno-meopueckoe WHAWBUYaJIbHOTO [HCbMEHHBIC
gocnumanue: - 10 - 2 BOKaOyJIsipa 1o JOMalIHUE YK-4.2.
MEeAHCKYIbMYPHOE MpoiIeHHON Teme, paboTa 3a7aHus YK-4.3.
npogeccuonanvrHoe CO CIIPaBOYHOM
83aumooelicmeaue JUTEPATYpPOU U CIIOBApEM
Tema 6.3. Team Building - 10 - 2 |IloBTOpeHue NpoNAEHHOrO - VcTHbIi onpoc, VK47,
(TIpaKTUKyM) Marepuaa, ImoJaroToBKa IMCbMEHHBIC VK-43.
Kynomypno-meopueckoe WHAWBUYyaJILHOTO AOMAIITHAC
sochumanue: BOKaOyJIspa 1o sallaHnA

COYUANLHASA 3HAYUMOCTb
UHOSA3BIYHOU KYIbMYpPbl

npoiiieHHOo# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM




Tema 6.4. Risk

IloBTOpEHME MPONAECHHOTO
MaTepuaia, oAroToBKa
WHJVBHTyaJIbHOTO

10 BOKaOyJIsipa 1o
(TIpaKTUKyM) . ¢
NpoiiieHHO# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeM
IToBTOpEHME MPONAECHHOTO
MaTepuaia, MoAroToBKa
Tewma 6.5. Crisis WHUBUTyTBHOTO
management 10 BOKaOyJIsIpa 1o
(mpakTUKyM) poieHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypOU U CIOBapeM
IloBTOpEHKE PONACHHOTO
MaTepuaia, MoAroToBKa
Pasen 7. Tema 7.1. Motivation in WHJUBU]TyaJIbHOTO
N Management 10 BOKaOyJIsIpa 1o
Motivation o z
(mpakTUKyM) npoiiieHHo# Teme, paboTa
CO CITPaBOYHOM
JTUTEPATYpPOH U CIOBApeEM
Paznen 8. Tema 8.1. 8 [ToBTOpEHME MPONUIEHHOTO
Communication |Communication in MaTepuaia, MoAroToBKa

in Business

Business (ImpakTHKyMm)
Kyibmyprno-meopueckoe

gocnumanue:
COYUANbHAS 3HAYUMOCTb
UHOS3bIYHOU KYIbIMYpPbl

MHAWBUIYaIbHOTO
BOKaOyJIsipa 1o
npoiiieHHO# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeM

VYerHblit onpoc,
MUChMEHHBIE
JIOMaIIHHE
3aJaHus

YcTHBI onpoc,
MMCbMEHHbIE
JIOMaIITHHAE
3a7aHus

VcrHBIN
ompoc,
MHCHEMEHHBIE
JIOMAaIHUE
3aJJaHU

YerHbli onpoc,
MIUCBMEHHBIE
JOMaIITHHAE
3a/laHuUs

YK-4.2.
VK-4.3.

YK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
VK-4.3.




Tema 8.2. E-commerce
(mpakTUKyM)

IloBTOpEHME PONACHHOTO
MaTepuaia, oArOTOBKa
WHAUBUYaJIbHOTO
BOKaOyJIsIpa 1o
npoiiieHHO# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM

YcTHbI onpoc,
MTUCHMEHHBIE
JIOMaIITHHAE
3aJaHus

YK-4.2.
VK-4.3.




Tema 8.3. Customer IToBTOpEHME MPONAECHHOTO
service (IPaKTUKYM) MaTepuaia, oAroToBKa Y CTHBIH OIIpOC,
Kynemyprno-meopueckoe HHIAWBUAYAJIbHOT'O IMUCbMEHHBIE
gocnumanue. 4 2 BOKaOyJIsIpa 1o JIOMAIITHUE YK-4.2.
MENHCKYIbMYPHOEe PO JICHHOM TeMe, paboTa 3a71aHus YK-4.3.
npogeccuonanvHoe CO CIIPaBOYHOMU
83aumooeticmaue JIUTEPATYPOU U CIIOBAPEM
IToBTOpEHKE PONACHHOTO YerHblit onpoc,
o MaTepuaia, oAroTOBKa HUCHMEHHBIE
Tema 8.4. Writing report P ’ VK-4.2
4 1 WHAWBUYaJILHOTO JOMaIlHHE o
(mpakTUKyM) YK-4.3
BOKaOyJIsIpa 1o 3a/1aHus .
npoiiieHHO# Teme, paboTa
IToaroroBka k
N IIPOMEKYTOUHON
dopma NpoMeKyTOUHOU aTTecTaluu
- 1 aTTecTaluuu B popme - -
3aver .
WHAVBUYaJIBHON
IIpE3EHTALUN
84 20 -
Hroro

108




Cemectp usyuenus: 4

Buasbl yueOHoii paGoThI Mpomesxy
TOYHas
Dopmu
KonTtakTHas padora arrecran | @opmbl pMHpYy
CamocTrosiTesbHasi padora i B eMble
Paspnen, moayinb IMoapa3snen, Tema (B yacax) TEKYIIEro
gyacax KOMIIeTEeH
KOHTPOJIA -
Jlek |IIpakTH4yecku KCP ¢opmeI opranmzanuu
110707 e 3aHATUs B [acax CaMOCTOATEJIbHOM

Paznen 9. Global  |Tema 9.1 Globalization and [loBTOpPEHME MPOIIEHHOTO -

Companies Global Management Marepuaia, moJroToBKa YcrHbIH
(mpakTHKYM) VH/IMBU1yaJIbHOTO orpoc,
Kynomypno-meopueckoe - 14 - 4 BOKaOyJsipa 1o mucemennsle | Y K-4-2.
socnumanue: npoiiieHHoi Teme, paboTta JIOMalIHUE YK-4.3.
COYUANbHAS 3HAYUMOCTb CO CITPaBOYHOM 3ajaHus
UHOA3bLIYHOU KYIbIYPbl JUTEPATYPO U CIIOBAPEM

[ToBTOpEHME IPOIAEHHOTO - .
MaTepuaia, MoArOTOBKA YeTHEIH
11
4 UHJIUBUYaJILHOTO orpoc,
Tema 9.2. Coca Cola [UCBMEHHBIC | VK-4.2
- 14 - BOKaOyIsipa 1mo L
Company (mpakTuKym) . : 5 JIOMAaIIHHE VK-4.3.
NpoiifeHHOM Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATYPOH U CI0BAPEM
Tema 9.3. Success - 14 - [loBTOpEHME MPOIIEHHOTO - VeTHbIH VK42
(mpakTUKyM) Mmarepuana, moaroTroBka o1poc, VK- 4 3
Kyrnemypno-meopueckoe VHIUBHY AIbHOTO TIMCHMCHHBIC o
gocnumarnue: 4 BOKaOyJisipa 1o AOMAIIHHE
MeAHCKYIbMYpPHOe MPOMJIEHHOM Teme, paboTa 3ajanmA
npogheccuonanvroe CO CIPaBOYHOMU
g3aumooeticmeue JUTEPATYpPON U CIIOBapEM




[ToBTOpEHME TPOIAECHHOTO

Marepuaa, MoAroTOBKa YeTHBIH
11
VHIUBUIYyAIIEHOTO orpoc,
Tema 9.4. General Motors IUCBMEHHBIE | YK-4.2
14 BOKaOyJsipa 1mo L
Company (pakTuKym) . Z 5 JOMAIITHAC VK-4.3.
NpOHIeHHOI Teme, paboTa S —
CO CIPAaBOYHOMU
JUTEPATYPOU U CIIOBAPEM
[ToBTOpEeHUE MPOHACHHOTO 5
Marepuaia, MoAroTOBKa Yernpii
. WHIUBUTyaJIbHOTO onpoc,
Tema 9.5. Failures IUCBMEHHBIE | YK-4.2
12 BOKaOysipa 1o L
(mpakTHKyM) y y 6 AOMallHAe | YK_43,
NpOHICHHOI Teme, paboTa S —
CO CIPaBOYHOMU
JUTEPATYPOH U CIIOBAPEM
[ToBTOpEHME PONAEHHOTO YV CTHBII
Martepuaa, moJIroToBKa ompoc,
Tema 9.6. Microsoft 12 UHIMBUAYaJIbHOTO [UCBMEHHBIE | VK-4.2.
Company (IIpaKTHKYM) } BOKa6VYJ'I}Ipa o JIOMAILHHE VK-4.3.
MpOiIEHHOM Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
Tema 9.7. Virgin Group 12 [ToBTOpEeHue NMpoitAEHHOTO VCTHBII VK42
Company (IIpaKTHKyM ) MaTepuaia, IoAroTOBKa o1poc, VK- 4 3
MHIMBUIYaIbHOTO MUCHLMEHHBIE e
BOKaOyJIsIpa 1o AOMAIIHHC
3aaHusI

IpOMAEHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBAPEM




. - YcTHBIN
Tema 9.8. Future of the [ToBTOpEHME PO IEHHOTO ompoc
b b
Business (mpakTukym) MaTrepuaa, oAroToBKa NHCbMEHHbIE
Kynemypno-meopueckoe 4 WH/IMBUTyJILHOTO pomawme |
gocnumanue: 0Cco3naHue - 12 2 BOKaOyJsipa 1o 3a/1aHus, s
c80€e20 Mecma u poau 8 npoiAeHHON Teme, paboTa pemonnenne | Y K-4.3.
Gyoywjeii CO CIIPaBOYHOMU KOHTPOJIBHBIX
npogheccuonanbHou JINTEPATYPOI U CIIOBAPEM 3a/1aHuit
36
IK3aMeH - - - - - . .
Hroro - 104 4 36 - 36
180
- 380 | 16 | 144 | - 36
Bcero

576




6. COAEP)KAHUE JUCHUIIJIMHBI

Pazpnen 1. Global Market

Tema 1.1. Globalization

OO6yuaromuecs u3ydaroT Temy [noOamu3anms. CrocoObl W METOJbI, MPHBOJAIIME K
I'mobanm3amuu. M3yuyaroT JdekcuKy mo Teme. [lomoKuTenbHble W OTpUIIATENbHBIE MOCIEACTBUS
nporiecca riaodanmu3anud. V3y4aroT TepMUHOIOTHIO IPOBEACHHS TeIC(POHHBIX IEPETOBOPOB.

Kyiemypro-meopueckoe gocnumanue: noHUMAaHUe COYUANbHOU 3HAYUMOCMU UHOSZbIYHOU
KYJIbMYpbl NPOUCX00UM Yy 00YHAOWUXC NOCPeOCMBOM AHANU3A U OdlbHelue20 00CyIcOeHUs Ha
UHOCMPAHHOM 53blKe meMbl  2100anu3ayuu, ee 3aKOHO8, a4 MaKdice O0CODeHHOCMU BedeHusl
MeANCOYHAPOOHBIX NePe2o8opo8s.

Tema 1.2. Brands

OOyuaromyecs 3HaAKOMATCA C TeMOM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OOcyxIatoT mnpoOieMbl, CBSI3aHHbIE C MHUPATCTBOM M NYTH MX pemieHus. M3ydenue
TEPMHUHOJIOTMM, HEOOXOAMMON U1 TpOBEAEHUS JIEJOBBIX IIEPEroBOpPOB U  cOOpaHuil
MEXIyHapOJAHOTO YPOBHS, B TOM YHCJIE C UCIOJIB30BaHUEM IIU(PPOBBIX CEPBHUCOB.

Kynemypuo-meopueckoe eocnumanue: noHumanue 0coOEHHOCMEU MeXCK)IbMyPHO20
npogheccuoHanbHO20 83aUMOOEUCMBUS NPOUCXOOUM Y 0OYUAIOWUXCS NOCPEOCTNBOM KOMMYHUKAYUU
HA UHOCMPAHHOM S3bIKE C Yeabl0 00CYIHCOeHUs NPOOIeM, CE3AHHbIX C UMEHAMU piada 2100aIbHbIX
KOMNAHUll, U nymeu ux peuleHus.

Tema 1.3. Advertising

OO0yuaroruecss 3HaKOMATCS C PA3IMYHBIMUA BUIAMH PEKJIAMbI, METOJIaMU PEKJIaMHPOBAHUSI.
VYyarcs, Kak MPaBWIBHO MPOBOJUTH PEKIIAMHYIO KaMmImanuto. M3ydaior ¢pa3bl, HEOOXOIUMBIC NS
MMOCTPOCHUA YCHeHIHOﬁ MMPE3CHTAI1H. I/IH)II/IBI/IJIyaJ'H)Haﬂ Ipe3CHTAMs 110 TEMC.

Pasnean 2. Business Organization

Tema 2.1. Employment

OO0yuaromuiecss M3y4alOT Hauboyiee BaKHbIC (PAKTOPBI, HEOOXOJMMEBIE JUISI TONyYCHUS
paboTel. M3y4aroT crocoObl yCIEeNTHOTO MPOXOXKICHUS U MpoBeAcHUs cobecemoBanus. M3ydaroT
TEPMHUHOJIOTHIO, HEOOXOIMMYIO JJIsi POBEJACHUS COBEIIAHUN BHYTPU KOMMIaHWU. Bumel pesrome.
OOyuaromuecs y4arcsi COCTaBISTh PEe3OME.

Kviemypno-meopueckoe e6ocnumanue: oco3Hanue ceoe2o0 mecma u poau 8 Oyoyueu
nqubeCCMOHaJZbHOZZ de}zmeﬂbﬁocmu ocywecmendemcsa nymem AadHAIU3da 06‘06€HHOCmelZ noucka
pabomul, 8e0eHUsi NepPe208OPO8 HA UHOCMPAHHOM 3bIKe, NPOBEOEHUsT COBEUAHULL.

Tema 2.2. Trade

OOyuaromyecss 3HAKOMATCS C Pa3IMYHBIMM BUAAMU TOProeiu. M3ydaioT ocoOeHHOCTH
BHEIIHEHl W BHYTPEHHEH TOPTOBIHM. 3HAKOMATCS C TMpaBHiIaMH O(OPMIICHHS aKKpEIUTHBA.
CoBepIlIEHCTBYIOT HaBbIKU BEJIEHUS TIEPErOBOPOB, U3YyUalOT pa3iHuHble MPUEMBI JJI JOCTHKEHUS
Haubonee 3¢pGEeKTUBHOTO pe3ylbTaTa, B TOM uucie ¢ nomoulpio Zoom, Google-10KyMeHTOB,

Yandex- T0OKyMEHTOB, 3JIEKTPOHHBIX OMOJINOTEK.



Tema 2.3. Organization

OOyuaromyiecss 3HAKOMSTCS C BHJAMH KOMIaHWWA. M3y4aroT mpuéMmel, COCOOCTBYIOIIHE
CO3/IaHUIO OJIaronpusATHON pabouelt cpeabl. 3HAKOMSTCS ¢ IPaBUJIaMU U CTPYKTypaMu OOIIECHUS B
ctepe OusHeca.

Kynomypno-meopueckoe _socnumanue:  ¢opmuposanue noHumanus — 0codeHHocmell
MEMNHCKYTIbIMYPHO2O NPOPECCUOHATLHO2O 83AUMOOCUCIBUSL NPOUCXOOUM  NOCPeOCmEOM AHAIU3A
PA3IUYHBIX MUNOE KOMNAHUL, O0COOEHHOCMel 6bICMPAUSAHUs NPASUl U CMPYKMYPbl 0€108020
0Owenus 6 npogheccuonanvbHol cepe.

Tema 2.4. Money

3HaKOMCTBO C (PMHAHCOBBIMH OTHOIIEHHUSIMHA B SKOHOMHKE U UX TPpah)UIeCKUM OTPaKEHHEM.
OOy4eHue cOCTaBIEHUIO U HAMMCAHUIO OTYETOB.

Paspnea 3. Strategy

Tema 3.1. Ethics

3HAKOMCTBO C 3THKOH B cepe Ou3Heca M pa3Iu4yHbBIMU HOpMamH 3Tukera. OOcCykaeHue
mpoOJeM Koppymiuu U 60pb0bI ¢ Heil. OOyJaronuecss U3y4JaroT TEPMUHOJIOTHIO 110 JaHHOU TeMe,
JUTSL HAXOXKACHUS BBIXOJIa M3 CIIOKHBIX YKOHOMUYECKUX CUTYAIIUH.

Kynomypno-meopueckoe gocnumanue: MEHCKYIbMYPHOe npogheccuonanvroe
83aumMooelicmaue npoucxooum 6 CO3HAHUU oOyuarwuxcs 01a200aps aHaIu3y U OalbHeuuemy
00CYHCOeHUIO MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUS, IKOHOMUUECKAS CUMYayus U cnocoodwl ee
VAYUUEHUS.

Tema 3.2. Change

OO0yuaromuiecss y4aTcsi BRIpaXXaTh CBOM MBICIIH M0 TeMe M3MeHeHHs. Kak B mOBCeIHEBHOM
KU3HU, TaK U B cepe Om3Heca. YdaTcs mpaBuiiaM HanmcaHus oT9€TOB. COBEPIICHCTBYIOT HABBIKU
MIPOBE/ICHUS COBEIAHMIA.

Tema 3.3. Strategy

OOyuaromyecs: 3HAaKOMATCS ¢ TEPMHUHOM «CTpaTerusi» B 1enoM. M3ydaroT BUIBI cTpaTerui
N TaKTHK, H€06XO}II/IMI)IX T JOCTHXKCHUA, IIOCTaBJIICHHOU ocIin. I/ISyanOT pasinuusa MCXKIY
TEPMUHOM CTpATETHUs M TaKTHKA. Pa3BUTHE YMEHHI U HABBIKOB NTPHHSATHUS PEIICHUI.

Kynsmypuo-meopueckoe socnumanue: ocosHaHue c8oe2o0 mecma u poau 6 Oyoyuerl
npogheccuoHanbHoU 0essmelbHOCIU QOPMUPYemcs Yy 00VUaowuxcs yepe3 NOHUMAHUue U pasiuyeHue
NOHAMUL, NPOeYUPOBAHUID CB0€20 NOHUMAHUSL 8 OMHOWIeHUU NpopeccuoHanvhol chepol
OdesimenbHOCMU, OCOZHAHUIO CIONCHOCMU NPOYECcd NPUHAMUSL peuleHUl.

Pasnen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJbTypamMH pa3HbIX CTpaH, IOBEICHUEM JIIOAEH, WX TPaauLUUsIMUA U
oObuasgmu. OlLlEHKAa M aHaJIu3 MX BIMSHHS Ha BeaeHHe Ou3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMH
BeJIeHUs] OM3HEca C BOCTOYHBIMHU JENIOBBIMH TMapTHepaMu. Pa3paboTka COOCTBEHHBIX CTpaTErHii B

TaHHOU cdepe.



Kynomypno-meopueckoe eocnumanue. coyuanvHas 3HAUUMOCMb UHOA3LIYHOU KYJIbIMYpbl
dopmupyemcs 6 cosHanuu obyuarowecocs 01a200aps aHaiusy u OdalbHetulemy 00CYHCOeHUIO
ocobeHHoCcmell KyIbmyp pa3HblX CMPaH, ux pasiudull U nonvimke CamoCcmosamenbHo pa3pabomams
€801 cmpamezuio 8edeHuUs: OU3Heca 8 UHOSA3IYHOM NPOCIPAHCEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHPOBBIMHU JIMJAEpaMHU B TOJHUTUKE W SKOHOMHUKE. OOCYXKIeHUE KauecTB
aujepa, paclidpeHHue JeKCukd mo Teme. OOyuaromiuecsl MOMydaroT MpeACTaBI€HHE O HaBBIKAX

YIIPpaBJICHUA KPYIIHBIMU, MUPOBBIMHU KOMIIAHUSIMU.

Kynomypno-meopueckoe gocnumanue: Gopmuposanue NOHUMAHUA O MENHCKYIbIMYPHOM
NpoheccUuOHANbHOM 3AUMOOCUCMBUY OCYWeCmesiemcs 01a200aps aHaau3y HA UHOCMPAHHOM
A3bIKE YCHeUWHOCIU MUPOBLIX TUOEPO8 U 2TI0OATILHBIX KOMNAHULL.

Tema 4.3. Competition

OO6yuaromiuiecss 3HAKOMSTCS C SKOHOMHUYECKUM TEPMHUHOM «KOHKYPEHIIMS» U €€ BHIaMHU.
W3yyaioT BIMSHUE KOHKYPEHIIMM HAa COCTOSIHUE Pa3IMYHBIX PHIHKOB. PaccMaTpuBaiOT OCHOBHBIE
CTpaTeruu  JOCTIDKEHHsSI KOHKypeHTocmocoOHocTH. OOydwaromecs pa3padaThiBalOT — CBOH
COOCTBEHHbIE CTpaTerMyecKue JIeHCTBUS JJS TPEOJOJICHUS MPEnsTCTBUM B  pelIeHUH
MOCTaBIIEHHBIX 3a/1a4.

Pa3nea 5. Business vision

Tema 5.1. Innovations

OOyuatomiyiecss 3HAKOMATCA C pa3IUYHbBIMU H300pereHussMUu. OOCyXIal0T HEOOBbIYHbIE
M300peTeHMs, UCIIONB3YS JIEKCUKY 10 TaHHOW Teme. PaccmaTpuBaroT nmpenMyiiecTBa HHHOBAIUH B
cdepe pbiHKa. M3yyatoT METObI YCIIEIIHOTO MpeAcTaBiIeHus HHopMau B GopMe mpe3eHTaIui,
B ToM umciie ¢ momombko [1I1: PowerPoint, Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronuecs H3y4arOT MOHSATHE OKpY’Karomias cpela BO B3aUMOCBSI3U C BEJIEHUEM
OusHeca. BnusHue pa3nUUHBIX KOMIIAHUM Ha COCTOSIHUE OKpY’Kalomied cpelbl. 3HAKOMSATCS C
pa3IMYHBIMU KOMIIAHUSIMH, KOTOPBIE BHOCAT BKJIAJl B COXPAaHEHHUE OKPYXKAIOLIEH CPEIbI.

Kyiemypno-meopueckoe _gocnumanue: o0co3HaHue c8oe20 Mecma U poau 6 Oyoyujetl
npogheccuoHanbHol 0eamenbHOCmU HPOUCXO0OUm NOCPeOCmE0OM aHANU3A USMEHEeHUL 8 OusHec-
cghepe noo eozoeticmsuem UsMeHeHUll, NPOUCXOOAUWUX 8 OKPYHCarouell cpeoe.

Tema 5.3. Franchising

OO0yuaroruecss 3HAKOMSITCSI ¢ TEPMUHOM «(DpaHIIM3HWHT: BbIadya KOMIIAHUCH JIMIIEH3UU Ha
MPOM3BOJACTBO WM TMPOAAXY ToBapa mona e€ Mapkod (dpanmmssl)». M3ydaroT HEOOXOIUMYIO
TEPMHHOJIOTHIO Ha TpHUMepax PpazIUYHbIX MEXIYHapoJIHBIX KommnaHuil. Haxomar mpumepsl Ha
PoccuiickoM peIHKE.

Tema 5.4. Business communication

OO0yuaromuecss 3HAKOMATCS ¢ TSPMUHOJIOTHEH M TIOHATHEM OW3HEC 3THUKETa, JUIS BEICHUS

JCJIOBBIX IICPECTOBOPOB. Ynqua}oT CBOHM HaBbIKH 06HI€HI/I$I B ,I[CJIOBOI;'I cpeac.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

Kyniemypno-meopueckoe socnumanue: qbopmupoeaHue NOHUMARUA O MEINCKYIIbNMYPHOM
npoqbeccuoyaﬂbﬁom g3aumooencmeuu npoucxo@um HA npumepe Co6epuleHCcme06daHUsl HABbIKO6
KOMMYHUKaAyuu Ka UHOCMpPAHHOM A3blKe C YEJIbio YCNneuHoco 6eO0eHUs: 0el0BbIX nepecoeopos.

Paspea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromyiecss 3HAKOMSTCS C MOHATHEM MEHEKMEHTa, ero 3HadueHueMm. OOydaromuecs
3HAKOMATCA C TepMI/IHOHOFHeﬁ, HGO6XO}11/IMOI7[ IJid OomruCaHusa 4YCPT TOJOXKHUTCIBHOIO U
OTPHLIATENILHOTO yIpaBJIEHIIA.

Tema 6.2. Management Styles

UTO MOKHO M YEro HENb3S JCNIaTh MEHEKepaM. Tpy CTUIIA yIIpaBICHUS.

HHTepBpIO ¢ 3KCHepToM Mo cTuiasMu yrpasieHus. KadectBo ynpasinenusa. Kak oueHuTsh
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI YIYUIINTh CTUJIN YIIPABICHUSL.

Kynemypno-meopueckoe gocnumanue: nocpeocmeom anHanuza HA UHOCMPAHHOM S3bIKe
PAa3IUYHbIX  BUO08 UHMEPELIO, CMUell YNPAGIeHUs, KAYeCmed Nnpoucxooum Gopmuposanue
NOHUMAHUS_MENHCKYIbIMYPHO20 NPOPECCUOHATILHO20 83AUMOOELCNBUSL.

Tema 6.3. Team Building

OOyJarommecs: U3y4aroT CrocoObl pabOThl B KOMaHJE, OOCYXIArT HJIeH, KaK CO3/1aTh
yCHENIHY10 KoMaHay. M3y4daroT JIEKCUKY 1O TEME.

Kyviemypuo-meopueckoe _gocnumanue: __¢ghopmuposanue  coyuanrpbHol — 3HAYUMOCIU
UHOSA3LIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoell GopmMuposanusi KOMAaHoO, OnpeoeneHus
poell 8 KOManoe, YCRewHOoCmU U pe3yaibmamueHOCmuU KOMAHObL U KAAHCO020 ee UleHd.

Tema 6.4. Risk

Ob6yuaromyecs 00CyAat0T BUABI IOBCEIHEBHOTO PUCKA U PUCKa B Ou3Hece. PucK, KOTOPBIi
MOJKET OBITh TOJIy4EH B XO/I€ TpoIiecca rIIo0atn3any.

Tema 6.5. Crisis management

OOyuaromyecss 00CY)XIalOT BOIPOCHI 1O TEME KPH3HC B YIPABICHUH. 3HAKOMATCS C
Pa3IMYHBIMHM CUTYAIMSIMU, BBI3BIBAIOIIMMHU KpU3HC. M3yUaroT MyTH pelIeHusl BhIXOAa U3 KpHU3HCa.
M3ydaioT mnpuembl 3ampaliuBaHus WHPOPMALUU B CIOXKHBIX JKOHOMHUYECKHX CHTYalUsAX W

rpaMOTHO OTBCYATh HA MOCTAaBJICHHBIC BOIIPOCHI.

Pa3nea 7. Motivation

Tema 7.1. Motivation in Management

OOyuatomuecss 00CYXKIalOT HEOOXOJMMOCTh MOTHUBALIMM PYKOBOJCTBA M TIepCOHAma
OpraHM3alliH; BaXHOCTb, 3HAYMMOCTh TMpOIECCa MOTHBALMM; 3aKOHBI  BBICTPAaUBAHUS

MOTHBAIIMOHHBIX ICIIOYCK, MCTO/IbI «130aBIICHUS» OT «BBIT' OpCBIINX» pa6OTHI/IKOB.



Pa3gea 8. Communication in Business

Tema 8.1. Communication in Business

OOyJaromuecs: U3yJaroT KauecTBa XOpoIIero codeceHruka, pakTopbl BAXKHBIE B OOIICHUH 1
dbopmbl 00MIeHUS (BHIBI MUCBMEHHOTO W YCTHOTO 00IIeHHs ). M3ydyeHrne u TPEHUHT HOBOM JICKCUKH
mo Teme. COBEpIICHCTBYIOT CBOM KOMMYHUKATHBHBIC HAaBBIKW. M3y4aroT BHABI MpoOieM, C

KOTOPBIMH OHU MOTYT CTOJIKHYTBHCS B IIPOLECCE O6HICHI/ISI.

KviemypHno-meopueckoe ocnumanue: coyuanvnas 3Ha4uMoCmb UHOA3LIYHOU KYIAbMYpbl
dopmupyemces y 06yuaowmuxcs nocpeocmeom u3yueHus U008 npooiem, ¢ KOmopvlMu OHU MO2ym
CMOIKHYMbCA 8 NPOYECce UHOAZLIUHO20 NPOPeCCUOHATbHO20 00U eHUsL.

Tema 8.2. E-commerce

OOyuaromyiecss M3y4aroT BUIBI PUCKA, KOTOPbIE MOTYT OBITh TOJYYEHBI B pe3yJibTaTe
TOProOBJIM B HMHTEpHETE. BHIBI MPOAYKTOB M yCIyr, NMPEAOCTaBIIEMBIX B HHTEpHeTe. M3ywaror
TEPMHHBI IO TEME TOProBjs. M3ydaroT MeTobl MOCTpOCHHS 3(PGEKTUBHON Mpe3CHTAMU IS
YCHEIIHOW MPOJIaXKh CBOETO MPOIYKTa CBOUM MOTEHIIUAIBHBIM MOKYTIATEIISIM.

Tema 8.3. Customer service

OOyuaromuiecss W3ydalOT HOBbIE WaeH B cdepe OoOCIyXHBaHHS KIUCHTOB. M3ydaror
JIOCTOMHCTBA M HEJOCTAaTKH Pa3HBIX BHUJIOB OOIICHMS ¢ KiueHTamMH. CTYICHTBI yd4aTcs IHCATh
nuchMO-kano0y. COBEpIIEHCTBYIOT HaBBIKU ayIUPOBAHUS 10 TAHHOU TEMeE.

Kynomypno-meopueckoe _eocnumanue: _oco3nanue  YCnewHoCmu __ MeiCcK)IbmypHO20
npPoheccuOHAIbHO2O 83AUMOOEUCMBUSL NPOUCXOOUM Yepe3 YCMHBLIU 0OMeH HA UHOCMPAHHOM S3bIKe
uoesMuU U MbICIAMU NO NOBOOY CMUel NPOPECCUOHATLHO20 U ObIMOB020 00UeHUs 051 pelleHUs.
npoobiem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyuatoniyiecss M3y4daroT CTPYKTYpy HaIllMCaHUS OT4YeTa, HEOOXOAMMYIO TEPMHUHOJIOTHIO.
3amuTa MHAWBUYabHBIX OTYETOB.

Pasnen 9. Global Companies

Tema 9.1. Globalization and Global Management

OOyuarommecs: u3ydaroT Temy «[mobammsamusy». CrnocoObl U METOABI, MPHUBOMASIINE K
I'mobGanuzamuu. M3yuarorT jgekcuky mo Teme. llomokuTenbHble M OTpUIIATENbHBIE MOCIEACTBUS
npoliecca riodamu3anuu. MeToasl BXOXKICHHS B MHPOBOM pbhIHOK. OOydaronuecs aHATU3UPYIOT
Pa3HUILY MEXIy TrI100aTbHbIM U JIOKAJIbHBIM MeHeKkMeHToM. Jlenator SWOT-ananus, ananuzupyst

npeuMynieCTBa U HEJOCTATKH oboux BUJI0B.

Kynomypuo-meopueckoe __socnumanue: ___¢hopmuposanue  NOHUMAHUA____COYUATLHOU
BHAYUMOCIU  UHOA3LIYHOU  KYIbMYPbl  NPOUCXOO0Um 8 Hpoyecce aHaausd U 00CYHcOeHus
nociedcmsuil npoyecca enooanu3ayuil, 0CoOeHHoCmel MeiCOVHAPOOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuatoniyiecss 3HAKOMATCA C MCTOpUEH CO3/1aHusl KOMIIAHMHM, C €€ OCHOBATEJISIMHU.

O6CY)KI[aI-OT NpeuMymecCTBa U HCJAOCTAaTKH 9TOM KOMIIaHHWU.



Tema 9.3. Success
Nzyuator nexcuky 1o Teme «Ycrex». 3HAKOMSTCS C TEPMUHOJIOTHEH Ha TpUMeEpe
yCHEHmHbIX KOMIAHWW K mrojed. COBEpHIEHCTBYIOT HABBIKM BEJCHMS NEperoBopoB. M3ywaror
Ka4yecTBa, KOTOPBIMHU 00JIaJaeT YCHEIIHbIN YeT0BeK.

Kyniemypro-meopueckoe socnumanue: noxumanue ocobenHocmell MEINCKY/IbIMYPHO20

nPoGecCcUOHANbHO20 B3AUMOOCIICIBUS NPOUCXOOUM HA NpuMepe aHAIU3aA YCHeUHOCMU 8e0eHUs
nepe2o8opos HaA UHOCMPAHHOM S3blKe, YCHeUHOCMU YeNo8eKd, KAK JIUYHOCMmU U Kak Ousnec
eOUHUYDL.

Tema 9.4. General Motors Company

M3yyaroT HCTOpUIO KOMIIAHWM, 3aHMMaeMO€ MECTO Ha MHPOBOM apeHe, e€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHuMaemoe Ha Poccuiickom
PBIHKE.

Tema 9.5. Failures

OOyuaromyiecss HW3y4arOT TPUYMHBI Kpaxa KommaHuid. I[lyTw BBIXOJa M3  CIOXKHBIX
HSKOHOMHUYECKUX cUTyanuid. O630p pHIHKOB, KOTOPbIE 00aHKPOTUIIHC.

Tema 9.6. Microsoft Company

W3y4aroT HCTOpHUI0O KOMIIAHHMH, 3aHMUMAeMOE€ MECTO Ha MHUPOBOM DBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.7. Virgin Group Company

W3y4aroT HUCTOpUI0 KOMIIAHWHM, 3aHMMAEMOE MECTO Ha MHpOBOH apeHe, €&
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (OpMylly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.8. Future of the Business

OOyuaromyecs U3y4aroT MPUYUHBI, MO KOTOPHIM KOMITAHUM CTAHOBSTCSA TJI00AJbHBIMH.
Ilytu ux pacummpenus. IlpiTatorcs crnporHo3MpoBaTh IKOHOMUYECKOE COCTOSHUE CTPaHbl B
OymyteM.

Kynomypuo-meopueckoe eocnumanue: nymem o00Cyx#cOeHUs HA UHOCMPAHHOM S3blKe
B03MOJMCHLIX HANPABIEHUU PA36UMUS.  IKOHOMUKU CMpausl U OusHeca, y 00yUAOWUXCA
dopmupyemcesa ocoznanue ceoe2o mecma u pouu 8 6yoywell npogdeccuoHaIbHOU 0esimelbHOCIU.

7. CAMOCTOSATEJIBHASN PABOTA OBYYAIOIIINXCA

B pamkax naHHOM yueOHOM JUCHMIUIMHBI OOYyYaroIIMecs BBIIOJHSIOT CaMOCTOSTEIbHYIO
paboTy B BUje NOBTOPEHMS MPOIIEHHOI0 MaTepuana Mo BCEM H3y4yaeMbIM T€MaM CEMH Pa3JIeioB,
YCTHO M MUCbMEHHO (TIMChMEHHBIE IOMAITHUE Pa0OThI) OTBEYAIOT HA BOMPOCH JUISI MMOATOTOBKH K

TEKYIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAKKC I'OTOBATCA K MHANBUAYAJIbHBIM HIIN



TPYNIOBBIM TPE3CHTAIMSAM I MPOXOXKACHUS MPOMEKYTOYHON aTTeCTAllMU MO JUCIHILTUHE C
UCTIOJIb30BaHUEM HUQPPOBBIX TeXHOJOTHH, B ToM uymcie ¢ nomormpio I1IT: PowerPoint, Google
Slides, slidesgo.co. [Tomumo 3TOr0, OOYUYArOMIMIACSI OCYIIECTBISET MOATOTOBKY WHIUBHUIYaIbHOTO
BOKaOyJsipa Mo MpoieHHON TeMe; paboTy cO CIpaBOYHOM TUTEpaTypoil U cioBapeMm; paboTy Hal
OIMOKaMHU C KCIOJIb30BaHWEM HU(MPOBBIX MHCTPYMEHTOB. (Multitran.ru, DNeKTpOHHBIN CIOBaph
#ABBYY Lingvo 11 cnoBaps 6 s3eikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.; ZNANIUM.COM: snektponHo-6ubmmoreunas cucrema. HOWKOH:

APXWUB HAYYHBIX XXYPHAJIOB.

8. OBPA3OBATEJIbHBIE TEXHOJIOI'NHU

Ha kax1oM 3aHATHM KaKJI0M TEMBI BCEX PA3ZAEIIOB HAPALY C TPAAUIIMOHHBIMU IIPUMEHSETCS
TEXHOJIOTUSI TPOOJIEMHOTr0 OOYYEHHs, a HMMEHHO KaXIOe 3aHSATHE TMPOBOAUTCSI B ¢dopme
MPAKTHUKyMa C MCIOIb30BaHHEM ITU(MPOBBIX WHCTPYMEHTOB M CKBO3HBIX TEXHOJIOTHH ISl PEIICHUS
MOCTABJICHHOW 3a/layy: WHTEJUICKTyalnbHBIX KapT FreeMind.com, mporpaMMHBIX TPOAYKTOB U
obmaunsix cepBrucoB PowerPoint, Google Slides, slidesgo.co.

HpI/I HN3YUCHUHN ,HaHHOﬁ AUCHUIUINHBI  HCIIOJIB3YIOTCA CICAYIOIIHNC O6pa3OBaTCJ'IBHBI€

TEXHOJIOTHH:
Tema 3ansaTHSA Bun odpa3oBaTenbHOM ®opMa npoBeieHUs 3aHATHSA

TEXHOJIOTHH

Pasnea 1. Global Marketing Hnmepaxmusnas enosas / ponesas uepa

Tema 1.1. Globalization mexHon02us

Kyvnemypno-meopueckoe

socnumanue:

COYUANBHASA 3HAYUMOCTb

UHOSI3bIYHOU KYIbMYPbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazbop

Kynomypno-meopueckoe MexHOoN02Us KOHKDEMMbIX CUMYayutl)

gocnumanue:

MEJHCKYTbMYpHOe

npogeccuonanvroe

83aumooeticmsue

Tema 1.3. Advertising Hnmepaxmusnas lenosas / ponesas uepa
MexXHON02Us Case Study (pazbop

KOHKDEMHbIX CUmMyayutl)

Pa3nea 2. Business Organization Humepaxkmusnas Henosas / ponesas uepa

Tema 2.1. Employment MexHon02us

Kyvaemyprno-meopueckoe

gocnumauue:

0co3HaHue c80e20 Mecma u poau

6 byoywetl npogheccuoHarbHoU

desimenbHOCmU

Tema 2.2. Trade Tpaouyuonrnas mexuonocus Ipaxmuueckoe 3ansmue

Tema 2.3. Organization Hnmepaxmuesnas Case Study (pazbop




Kynomypno-meopueckoe MEeXHONI02Us. KOHKPEMMbIX CUMYayutl)

socnumatue:

MENHCKYIbIMYPHOE

npogheccuonarbHoe

83aumodelicmaue

Tema 2.4. Money Hnmepaxmusnas Case Study (pazoop
MEeXHOI02Us. KOHKDEMHbIX CUMYayutl)

Pa3nea 3. Strategy Hnmepaxmuenas Case Study (pazoop

Tema 3.1. Ethics MmexHoI02Us KOHKPEMHbIX CUMYayutl)

Kynemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvHoe
gzaumooelicmeaue

Tema 3.2. Change

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuwecxoe 3anamue

Tema 3.3. Strategy
Kynomypno-meopueckoe
gocnumanue: 0CO3HaHUue c80e20
Mecma u poau 8 6yoyuel

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

npogheccuoHanbHoll

desimenbHOCMU

Pasnen 4. Leadership Hnmepaxmusnas enosas / ponesas uepa

Tema 4.1. Cultures MexXHOoN02Us Case Study (pazoop

Kynomypno-meopueckoe KOHKDEMMbIX CUMYayutl)

gocnumanue:

COYUATLHASL 3HAYUMOCTb

UHOA3BIYHOU KYIbMYPbl

Tema 4.2. Leadership Hnmepaxmusnas Case Study (pazbop

Kynomypno-meopueckoe MEexXHOI02Us. KOHKPEMMbIX CUMYayutl)

socnumanue:

MENHCKYTIbIMYPHOE

npogeccuonanbHoe

83aumodelicmaue

Tema 4.3. Competition Hnmepaxmusnas enosas / ponesas uepa
MexXHON02Us Case Study (pazbop

KOHKDEMHbIX CUmMyayutl)

Paspaen 5. Business vision
Tema 5.1. Innovations

Tpa()I/lI/;MOHHCl}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 5.2. Business and
environment
Kyiomyprno-meopueckoe
gocnumanue. 0CO3HAHUe c60e20
Mecma u poau 8 byoyueu
npogeccuonanvHol
oessmenbHOCmU

Tpaduuuoyyaﬂ MeXHOJI02UA

Hpaxmuwecxoe 3aramue

Tema 5.3. Franchising

Tpaduuuouﬂaﬂ MexXHOoJIocUA

HpakmuquKoe 3aHAmue

Tema 5.4. Business
communication
Kyiomyprno-meopueckoe
socnumanue:

Hnmepaxmusnas
MexHoN02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuiL)




MENCKYTIbMYPHOE
npogeccuonanvroe
g3aumooericmeue

Pasnea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3arAmue

Tema 6.2. Management Styles
Kynemyprno-meopueckoe
socnumanue:
MENHCKYIbMYPHOe
npogeccuonanvHoe
gzaumooelicmeaue

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 6.3. Team Building
Kyvavmypno-meopueckoe
gocnumanue.
COUUAIbHAA 3HAYUMOCNTb
UHOSA3LIYHOU K)IbIMYPbl

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3anamue

Tema 6.4. Risk

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazoop
KOHKDEMHBIX CUMYayuiL)

Tema 6.5. Crisis management

Tpa()ub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anAamue

Pasgen 7. Motivation
Tema 7.1. Motivation
Management

in

Tpaduuuouﬂaﬂ MexXHOoJI02UA

HpakmuquKoe 3aHAmue

Pa3nea 8. Communication in
Business

Tema 8.1. Communication in
Business
Kyiemyprno-meopueckoe
socnumanue:

COYUATILHASL BHAYUMOCTb
UHOSI3bIYHOU KYIbIYPbL

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3ansamue

Tema 8.2. E-commerce

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3aHsamue

Tema 8.3. Customer service
Kyiemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
83aumooelicmeue

Tpa()ub;uomtaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 8.4. Writing report

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3arAmue

Pa3nen 9. Global Companies
Tema 9.1. Globalization
Global Management
Kynemypno-meopueckoe
gocnumanue:

and

TpaduquHHaﬂ MEXHOJI02UA

Hpakmuqecme 3aHamue




coyuanvHas 3HAUUMOCTb

UHOS3bIYHOU KYIbMYpPbl

Tema 9.2. Coca Cola Company Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue

Tema 9.3. Success Hnmepaxmusnas Case Study (pazoop
MexXHON02Us. KOHKDEMHbIX CUMYyayutl)

Tema 9.4. General Motors Tpaouyuonrnas mexuonocus Ipaxmuueckoe 3ansmue

Company

Tema 9.5. Failures Tpaouyuonnas mexuonocus Ilpaxmuueckoe 3ansmue

Tema 9.6. Microsoft Company Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue

Tema 9.7. Virgin Group Tpaouyuonnas mexnonoeus Ilpaxmuueckoe 3ansimue

Company

Tema 9.8. Future of the Business Hnmepaxmusnas Case Study (pazbop

Kynomypno-meopueckoe MexXHON02Us KOHKPEMHbIX CUMYayutl)

gocnumanue: OCO3HAHUE CB80e20

Mecma u poau 8 Oyoywell

npogeccuonanvHou

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTH Y TIPOMEXYTOUYHASI ATTECTALIUS
O JUCIUITJIMHE

9.1. ®opMBbI KOHTPOJISI IO TUCIHUTIINHE

Texkymuii KOHTPOJIb.

B nponiecce n3ydenus yaeOHON JUCIMILTUHBI 00YYarOIIUECcs y9aCTBYIOT B YCTHBIX OMPOCAX,
BBIIIOJHAOT IMMCbMCHHBIC JOMAIIHHUEC W KOHTPOJIGHBIC 3aaHUs. PG3YJ'II)TaTI)I BBITIOJIHCHUA OAHHBIX
BUJIOB PalOT SIBJISIOTCS OCHOBAHMEM JIJISl BBHICTABIICHHUS OLIEHOK TEKYIIEro KOHTPOJIA MO y4eOHOM
JTUCIUIUIMHE. BhIMOTHEHHe Bcex 3aJaHuil SIBISETCS O00S3aTeNbHBIM ISl BCEX OOYYaroIIMXCS.
OOyuaromiyecsi, He BBINOJHUBIIMNE B TMOJHOM OOBEME BCE 3a/aHUsl, HE JOIMYCKAIOTCS K cjaaye
9K3aMEHOB, 3aY€TOB M 3aYETOB C OLICHKOM M0 JaHHOW Y4EeOHOU TUCITUTIIINHE.

IIpomeskyTOoUHAs aTTECTAIUA.

Jist KOHTpOJsS yCBOEHHUS OOYYaIOIIMMUCS TAaHHOW JUCIHMILTUHBI YYEOHBIM ILIAHOM
npeaycMoTpeH 3adeT B 1 u 3 cemecTpax oOyueHHs M 3a4eT C OICHKOH BO 2 ceMecTpe,
IMPOBOAVMEIC B (bopMe HWHIAUWBHUYAJIbHBIX HpCSGHTaHI/Iﬁ 10 U3Y4YCHHBIM TCMaM, U S3K3aMCH B 4
ceMecTpe, NMPOBOJUMBINA B (hopMe HEMOATrOTOBIEHHOTO MOHOJIOTMYECKOTO BBICKA3bIBAHUSA 10
OJIHOM M3 MPEMJIOKEHHBIX TE€M, OTBETOB Ha BOMPOCHI MapTHEpa WM MpenojaBaTelis Iocie
MPEJACTABICHHOTO MOHOJIOTa, TPYIIIOBOM J€JI0BOM Ipe3eHTauuu. [Ipu BEICTaBIIEHMM UTOTOBBIX

OTMCTOK YYHTBIBACTCA AKTHBHOCTH 06yqa}0merocsl B paMKax KYJbTYPHO-TBOPYCCKOI'O




HaIlpaBJICHUA BOCIIMTaTEIbHOMN pa6OTBI.

9.2. OueHouyHble MaTepHAaJbl (OLlEHOYHBIE CPEACTBA) A/ TeKYIIero KOHTPOJIA

YCneBaeMoOCT 1 HpOMe)KyTO‘IHOﬁ aTTeCTalluM IO JMCHHUIIJINHE

Texkymuii KOHTPOJIb.

OneHouHble MaTepuanbl A TEKYLIEr0o KOHTPOJS MO AWCLUIUIMHE: B TEUYCHHE
CEMeCTpa OCYIIECTBISETCS IOYPOUHbII KOHTPOJIb YCTHBIX OTBETOB (AMAJIOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U MUCbMEHHBIX (ayTUTOPHBIX U JOMAIIHUX) paboT (3agaHuil). OueHka
BBICTABJISIETCS 3a paboOTy Ha KaXJOM 3aHATHUH, YUYUTHIBAIOTCS BCE BUIBI PEUEBOU
JeSITebHOCTH (ayAMpOBaHUe, TOBOPEHUE, YTEHUE, TIMCbMO), a TAK)KE YMEHHUE aJIeKBaTHO, MO
TE€Me, OTBETUTh HA BOIPOCHl B paMKax YCTHOT'O OIPOCa, BOIPOCHI KOTOPOTO MPEICTaBICHbI

HWXKCE. OHGHK& BBICTABJIAACTCA COOTBECTCTBCHHO KPUTCPHUAM OLICHUBAHMA.

Cnucok BONPOCOB /i MOATOTOBKH K TeKyIleMy KOHTPOJII0 B 1 cemecTpe:
@®opMyJIIpOBKAa BONPOCOB K TEKYILIEMy KOHTPOIIO B | ceMecTpe MOJHOCTBIO
COOTBETCTBYET HAMMEHOBAHUIO U COJIEPIKAHUIO 3asIBICHHBIX TEM.

Pasznen 1. Global Market

l. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13. What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17. Which is the fastest way to glocalization?



Pa3nen 2. Business organization
1. What are the advantages of being small Co?
What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?
They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.
What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

_.
e

What are the least efficient methods of advertising?

[S—
[S—

What makes a good advertising?

_
N

What are vivid examples of successful advertising? Why?

—
[98)

What are vivid examples of unsuccessful advertising? Why?

Cnucok BONPOCOB /ISl IOATOTOBKM K TeKyIlIeMy KOHTPOJIIO BO 2 ceMecTpe:
@®opMyIMpOBKa BOIMPOCOB K TEKYIIEMy KOHTPOJIO BO 2 CEMecCTpe MOIHOCTHIO

COOTBETCTBYET HANMEHOBAHHIO M COJICPIKAHHIO 3asiBICHHBIX TEM.
Pa3nean 3. Strategy

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

NS kR -

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.
8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
9.  Give 3 arguments for and 3 against a merger.

10. How can mergers affect the future development of the company?

Pasnea 4. Leadership



1. Which is worse in your opinion: to offer or to accept a bribe?

2. Make a portrait of honest business person.

3. Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5. What are examples of well-known business strategies?

6. Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Pa3nen S. Business vision
1. What are 3 advantages of stating one’s strategy in mission statement?
2. What are 3 disadvantages of stating one’s strategy in mission statement?
3. What is the difference between mission and strategy? What is more significant for a
company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

4
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6.  What are opinions of 5 business leaders to change?

7. What are main tips of successful business communication?

8 Give key elements that a leader of a company must consider introducing the change.
9. What should a leader of a company avoid introducing the change to the organization?
10. Innovations: good or evil?

11. How does business affect environment?

12.  What are positive facets and difficulties of a small business?

13.  What are pros and cons of a global business?

Cnucok BONPOCOB /ISl MOATOTOBKH K TeKyIleMy KOHTPOJIIO B 3 cemecTpe:
@®opmyaHpoBKa BOMPOCOB K TEKYIIEMY KOHTPONIO B 3 ceMecTpe MOIHOCTHIO
COOTBETCTBYET HAUMEHOBAHHIO U COJICPIKAHUIO 3asIBIICHHBIX TEM.
Pa3nea 6. Insights Into Management
1.  When, in your opinion, does a business problem become a crisis?
2.  How can a company understand that it has faced a crisis?
3. Highlight the key steps the company should take to predict or handle a crisis?
4. s it possible for a company to defend its reputation after a crisis and regain confidence in its

product?



How can communication in business be described?
What are the key qualities for a successful manager today?
How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

© % 22

To your mind, what is the best management style for Russian companies and foreign ones?
10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Pa3gen 7. Motivation

1. Who is responsible for mistakes in companies?

2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

4. What are advantages of working in a team?

5. What are disadvantages of working in a team?

6. A team always needs a leader. Do you agree? Why/ why not?

7. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

8. Which qualities of a person would be useful for a team work?

©

Which qualities of a person would be useless for a team work?

Pa3zgea 8. Communication in Business

1. What risks do businesses face?

2. What are the key steps to effective risk management?

3. Comment on the following management style: directing. Summarise the main features of
this style.

4. Comment on the following management style: discussing. Summarise the main features
of this style.

5. Comment on the following management style: delegating. Summarise the main features
of this style.

6. Comment on the following management style: delegating. Summarise the main features
of this style.

7. How does customer service in our country different from customer service abroad?

8. What types of business correspondence do you know? What are their main features?

0. How does report writing differ from other types of business correspondence?



10. What is the future of business in Russia?

Cnncok BONPOCOB /ISl OATOTOBKH K TeKYILIeMY KOHTPOJIIO B 4 ceMecTpe:
@opMynuUpOBKa BOMPOCOB K TEKYIIEMY KOHTPOJI B 4 ceMmecTpe MOJIHOCTHIO
COOTBETCTBYET HAUMEHOBAHUIO U COJICPKAHUIO 3asIBJICHHBIX TEM.

Pasnen 9. Global Companies

1. What is the future of global business?
2. Dwell on personal skills required in management. Which of them do you possess?
3. Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which

of them appeals to you more? Give your reasons.

What are main peculiarities of Globalization in Management?
What are main peculiarities of Globalization in Marketing?
What are pros and cons of the process of Globalization?
What are main laws of Globalization?

What are for and anti- Globalization movements?
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Dwell on the usefulness of the process of globalization for government, companies and
common people

10.  What is the difference between Global and Local Management?

11.  How is the process of Globalization connected with companies’ development?
12.  Give a characteristic of a global trade.
13.  Speak on dependence in terms of Globalization.

14.  How does Globalization affect cultures?

15.  Dwell on the Coca-Cola Company; its SWOT-analysis.

16.  What is Success in terms of Management?

17.  Dwell on the General Motors Company; its SWOT-analysis.
18.  What kind of failures can a company face? How to avoid them?
19.  Dwell on the Microsoft Company; its SWOT-analysis.

20.  Dwell on the Virgin Group Company; its SWOT-analysis.

IIpomMe:xxyTouHasi aTTEeCTAIUSA MO AUCHMILIMHE.

st OlEHKW pe3ynbTaTOB OOYYECHHS] MO MUCHUIUIMHE YYSOHBIM IIJIAHOM B TEPBOM
ceMecTpe MpeayCMOTPEH 3ayeT, MPOBOJMMBIMN B (opmMe MHAMBHUIYaTbHOM MpE3eHTalUU IO
teme: “Company History”.

Jnst oneHKH pe3ynbTaToB OOYYEHUS MO JUCIMIUIMHE yYE€OHBIM IJIAHOM BO BTOPOM

ceMecTpe MpeAyCMOTpEH 3adeT C OIEHKOW, MpOBOAMMBIA B (opMe HHAMBUAYAIbHON



npe3eHTanuu no teme: “Product Presentation”.

Jiss OLeHKH pe3ynbTaToB OOYYEHHs MO IUCIHMIUIMHE YYeOHBIM IIJITAHOM B TPEThEM
ceMecTpe MpeayCMOTPEH 3auyeT, MPOBOAUMBIN B (opMe MHAMBUAYAIbHON Mpe3eHTAlUU IO
teme: “Bank Presentation (Finance)”.

JUis OLIGHKM pe3yNbTaToB OOyYeHHs MO JUCHUIUIMHE Y4€OHBIM IUIAHOM B YETBEPTOM
CeMecTpe NMPeAyCMOTPEH IK3aMeH, POBOIUMBIN B (popme

1) HEHmoJAroTOBJIEHHOTO  MOHOJIOTMYECKOTO  BBICKa3bIBaHUSI 1O  OJHOM U3
NPEUIOKEHHBIX TEM MPOJOKUTEIBHOCTBIO 1-2 MUHYTHI;

2) oTBeTa Ha BOMpOCH (3-5) mapTHepa WM IMpernojaBaTels Mocie MpeICTaBIeHHOTO
MOHOJIOra;

3) rTpynmoBo#l nenoBoi mpe3eHTammu 1Mo Teme “‘Multinational Company” (3-5
YCIIOBEK).

HOpH,I[OK IMPOBCACHUSA TCKYLICIO KOHTPOJIA YCIICBACMOCTHU U HpOMe)KYTOHHOﬁ aTTCCTallun
O JUCHMINIMHE IJIsI MHBAJIWJIO0B M JIMIT C OB3 npeaAyCMOTpCH Ilonoxenuem o TCKYIIEM KOHTPOJIC

YCIIEBAEMOCTH U MPOMEKYTOUHON aTTeCTAlUU 00yJarOIIuXCsl.

10. PECYPCHAS COCTABJISIIOLIIASL

Jnst mpoBeneHUS 3aHATHA CEMHUHAPCKOro TUMa (MPAaKTHYECKUX 3aHATHH) MO JaHHON
JUCITUTUTNHE UCTIONIB3YIOTCS ayTUTOPUH ¢ YIeOHOM MeOenbio u Meana-000pyaoBaHueM (IIPoeKTop,
9KpaH, HOYTOYK).

Jiss  caMoCTOSITeNbHOM  pabOThl  OOYYArOIIUXCS — HCIONB3YeTCsS — TOMEIIEHHE  JIJIs
CaMOCTOSITENTLHOW paboThl  00ydaromuXcs, OCHAIICHHOE KOMIBIOTEPAMU C HEOOXOJAUMBIM
MPOTPaMMHBIM O0CCIICYCHUEM H JOoCTynoM B WHTEpHET W JIIEKTPOHHYI0 WH(GOPMAIMOHHO-
00pa3oBaTeNbHYIO Cpey By3a.

Jiiss  mpoBeACHUST KOHTPOJS  CaMOCTOSTENIbHOW pabOThl MO  JTAaHHOW  JMCIUILIMHE
UCTIONB3YIOTCS ayJUTOPUH C Meana-o00opyaoBaHHEM (MPOEKTOp, SKpaH, HOYTOYK) U y4eOHOI
MeOeblo.

JIist ipoBeAICHHUST TEKYIIETO KOHTPOJS YCIIEBAGMOCTH W MPOMEKYTOYHON aTTECTAIMH TIO
JAHHOM JIUCIUIUIMHE HCIIONB3YIOTCS ayJAMTOPUH C Yy4eOHOUW MeOenbl0 W Meaua-000pyJ0BaHUEM

(mpoekTop, 3KpaH, HOyTOYK).

[lepeueHp NHUIIEH3MOHHOTO MPOTPAMMHOI0 00ECIeYEeHNUs

Ne
w/n HaumenoBanue Tun pecypca
1 Microsoft Office HHueH3HOHHQe f:ornameHI/Ie Ml(U:rosoft - Qpen
. : Value Subscription ans pemennii Education
2 Microsoft Windows




3 Microsoft Office Visio Solutions NeV8265046
CyO6nunen3nonnsii foropop AO «CodrJlaitn
OnexTpoHHbIN cioBaps #ABBY'Y OO0 "ABU Cograep" TIT OOO" ITporpam-e
4 Lingvo 11 cioBaps 6 s1361k0B Volume texHosorun" Ne88 ot 31.10.2005 (mocTossHHO
License Concurent (21-50) #ABBYY necTBytomas auieH3us). Cpok nencTBus
Lingvo 11 ciioBaps 6 sI36IKOB JIMIIEH3UH - 0€CCPOYHBII
KomcymsrantTImoc  cripasouHo- JII OO0 "Kouncynwsrautlntoc TonbstTi"
noroBop Ne251/02 ot 01.01.2022 (exxeromno
5 MIPABOBAs CHCTEMa OTEYECTBEHHOTO 9 .
nponeBaeMbiit). Cpok ASUCTBUS JTUIICH3UU -
MIPOU3BOJICTBA 6 9
€CCPOYHBII
CJIJ] AO «Cod¢rJlaiin Tpeiimn» moroBop
6 Antusnpyc Kacnepckoro Ne291/Tr ot 28.12.2021, nuuensus Ne  17EO-
OTEYECTBEHHOT'O MPOU3BOJICTBA 220119-110841-733-2920  Cpok aeicTBus
norosopa 1o 11.02.2024
[TepeueHb cBOOOIHO paCIPOCTPAHAEMOT0 MPOrPAMMHOI0 00eCTIeUeHUS
N HaumenoBanmue
n/n
# Windows Media Player
# IrfanView
#Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynemumeoua I10 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ilpocmompwux (viewer) # Foxit Reader - Russian
# SeaMonkey
3 bpayzep # Google Chrome

B coorBerctBuu ¢ IlonoxeHuem o co3JaHUU CIIEUATBHBIX YCIOBUH U1 MHBAIMJOB U JIMI
¢ OB3 undpopmannoHHO-TeXHOJIIOTHYECKas 0a3a 00pa3oBaTEIbHOIO Ipolecca MpeaycMaTpuBaeT
HCIIOJIb30BAaHUE MATEPUAIbHO-TEXHUYECKUX CPEACTB C YUETOM DPA3JIMYHBIX HO30JO0TM MHBAJINOB

u it ¢ OB3.




11. JUTEPATYPA

11.1. OcHoBHas nuTepaTypa

KoimmuecTn
Ne bubauorpadguyeckoe onncanue Tun o8
n/n OnoduoTeK
e
Cotton, D. Market Leader: Intermediate Business English
1 [Tekct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueOHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
7 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VyeGHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Tekcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd Yuebuux 111
ed. - Slovakia: Pearson, 2012. - 110 p.
ManbkoBcKasi, 3. B. AHTIMICKHIT SI3bIK B CUTYaLIMSIX
MOBCETHEBHOTO JIeTIOBOTO 00MIeHus : yaueOHoe mocodue / 3.B. | YuebHoe
4 | ManbkoBekas. - Mocksa : Uadpa-M, 2023. - 223. - 9BC 9bC
i . nocobue
Znanium. - Tekcr : anexkrponnsiid. - URL:
https://znanium.com/catalog/document?id=422429
[InaxoBa, B. A. AHrIMiCKUi I3BIK 111 SKOHOMHUCTOB :
yueOnuk / B. A. llnsaxosa, O. H. I'epacuna, 10. A. I'epacuna. Vuebioe
5 | - Mocksa : [lamkos u K, 2020. - 295 c. - 55C Znanium. - 3EC
ISBN 978-5-394-02222-7. - URL: nocobue
https://znanium.com/catalog/document?id=358371
11.2 JlonosiHUTENBbHAS TUTEPATYpa
iﬁl bubimnorpaduueckoe onucanue
| Cotton, D. Market Leader: Intermediate Business English [Tekcrt]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson: Longman, 2012. - 110 p.
) Business Advantage. Intermediate [Tekct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.
3 | Birkin, J. Business Advantage. Intermediate [Texcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.
4 Rosenberg, M. Business Advantage. Intermediate [ Texct]: Personal Study Book /
Marjorie Rosenberg. - UK: Cambridge University Press, 2012. - 96 p.
Vkpaunen, U. A. IHOCTpaHHBIH S3bIK (aHITIMHCKUN) B PO eCCHOHATbHON
5 | mesarenbHOCTH : yueOHoe nocobue / U. A. Vkpannen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544
MiokanoBa, H. M. AHrnuiickuil si3bIk : yaeOHoe nocoOue. - 2-e u3/l., nepepad. u JoIl. -
6 | Mocksa: Unopa-M, 2022. - 319 c. - Teker : anekrponHsblid. - 9BC Znanium. - URL:
https://znanium.com/catalog/document?id=400270
7 | Hroxanosa, H. M. Anrnniickuii 361K B MEHEDKMEHTE : y4e0. mocooue / H. M.

JroxanoBa. - Mocksa : Uadpa-M, 2019. - 256 c. - ObC Znanium. - ISBN 978-5-16-



https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=358371
https://znanium.com/catalog/document?id=422429

100823-2 (online). - URL: https://znanium.com/catalog/document?id=346864

ManbkoBckas, 3. B. AHTIIMICKUH S3BIK 1711 COBPEMEHHBIX MEHEKEPOB : y4ed. mocodue
/ 3. B. MaHbKOBCKasl. - 2-¢ u3/1., uchp. u jom. - Mocksa : Uadpa-M, 2021. - 148 c. -
8 | DBC Znanium. - ISBN 978-5-16-102349-5 (online). - URL:

https://znanium.com/catalog/document?id=398328

11.3. CoBpemeHnHbIe NIpodeccHOHANbHbIE 0a3bl JAHHBIX, HHGOPMAIIUOHHbIE

CIIpaBOYHbLIC CUCTEMDI, 3JICKTPOHHLIC 0HOIMOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snextpoHHO-0nOMMoTeyHas cucrema. — URL: http://znanium.com.
2. HOUKOH: apxuB HayuHbIX xypHaioB. — URL: http:/neicon.ru.

3. OBC TAY: sanextponHas 6ubnuoreka [DneKTpoHHbBIN pecypc]. — Pexnm moctyna:

http://83.234.207.58/MarcWeb2/Default.asp



http://83.234.207.58/MarcWeb2/Default.asp
http://neicon.ru/
http://znanium.com/
https://znanium.com/catalog/document?id=398328
https://znanium.com/catalog/document?id=346864

12. METOAUYECKHUE YKA3AHUA 1JIA OBYYAIOIIUXCSA ITO OCBOEHHIO
JUCIHUITIJIMHbI

OcBoenne 00y4aromUMCs TUCHUIUIMHBI PEATNOIaraeT MoCeleHue NMPaKTUIECKUX 3aHATUH,
BBINOJIHEHHE MPAKTHUECKUX 3a/1aHUi, BBIIOJHEHHE 3aJaHUN JUIsI CaMOCTOSTEIbHOM paboThl. [Ipn
MOJrOTOBKE K MPAKTHUYECKOMY 3aHATHIO O0ydYaromemycsi HeOOXOIMMO IMOBTOPUTH MPOWICHHBIN
MaTepuai o U3y4yaeMoi TeME, C LIEbI0 ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaKKe€ NPETOCTaBUTh
BBITIOJTHEHHbIE TMHCbMEHHBIE JOMAalllHUuE 3aJaHusd. B pamkax JgaHHOW y4yeOHOM JHMCUMIUIMHBI
BbIJIENIETCSl 0c00asi pojib M 3HAUEHHE CAMOCTOSITEIbHOM AEATeNbHOCTH 00y4aroLerocs B Mpolecce
oBJa/ieHus s13bIkoM. Ha Bcex aTamax oOyueHus oOpalaeTcs BHUIMaHHE HAa 00ydeHHe 00yJaromuxcs
METOAMKE CaMooOpa3oBaHWs, KOTOpas TO3BOJSIET WM OBJAJeTh MPHUEMaMH H3BJICUCHHS
nHbOpMallMu U3 TEKCTOB, 3HAKOMHUT CO croco0aMu ee Mepefayd Kak B YCTHOM, TaKk U B
NUCbMEHHOM BHJE, a Takke B (opMe AEIOBOr0 MUChbMa, YCTHBIX JOKIAJO0B, COOOIIEHUH U
MPE3EeHTAIUN C UCIIOb30BaHUEM IIU(PPOBBIX HHCTPYMEHTOB JJISl PEIICHUs IIOCTABICHHOM 3a/1auH.

OcBoeHMEe TUCHUIUIMHBI [TPEAIoJIaraeT BhIMOJIHEHNE TPAKTUYECKUX 3aaHNUN (ITPaKTUKH) BO
BpeMsl KOHTaKkTHOW paboThl ¢ MpernojaBaTesieM JIMOO B Yachl CaMOCTOSITENbHON paboThl. Bce
IIPAKTUYECKHUE 3alaHusl JUCLMIUIMHBI IPEJOCTABISAIOTCS MPENoAaBaTe/IIMU BO BpPEMs 3aHATHH U
pasMelarTcs B JIOKAIbHOW ceTH AKaJeMUU U DJIEKTPOHHOH HH(pOpPMAIMOHHO-00pa30BaTeIbHOM
cpene. BeimonHeHHble NpakTHyecKue pabOThl CHAIOTCS Ha MPOBEPKY INPENOJABATENI0 OJHUM U3
CIIEYIOIUX CHOCOOOB: MPEIOCTAaBIEHNE BBHIMOJHEHHOIO JOMAIIHEro 3aJaHusl JIMYHO B PYKH
IIPENOAABATENI0, OTIPABKa IPENOJAaBATEI0 Ha MOYTOBBIA AmMK. [Ipy oTnpaBke npenogaBaTelnto
BBITOJIHEHHON paboThl MO MoYTe 0OydarouieMycs cieyeT 00ecneyuTh JUUHYI0 UICHTU(UKAIHIO.
Kak mpaBuio, B TeMe WK TEKCTe MUchMa ykasbiBaetcs Kypc, PO oOyuarorierocsi, JUCIHUILINHA,
TeMa, 10 KOTOPOil BhIMOIHEHA paboThl. OTAeNbHbIe MpaKTUYecKue padboThl MOTYT ObITh IPOBEPEHBI
IIPENOAABaTEIeM HEMIOCPEICTBEHHO B ay IUTOPHH.

Jis  3aKkperuieHus TMPHOOPETeHHBIX 3HAHWM, YMEHMA M HaBBIKOB, I pa3BUTHA
CIOCOOHOCTEH K C€amMOOOydYeHHIO B JUCIMIUIMHE TMPEIyCMOTPEHAa CaMOCTOSITEeIbHAs padoTa.
CamocrosiTenbHass paboTa MOXET BBIMNOJIHATHCS OOydYalomMMCS JIoMa WIM B ayJUTOPUAX
AKanemMMy, CIHEIMaJbHO OTBEIEHHBIX JJIS CaMOCTOSATENbHOW paboThl M OCHAIEHHBIX
HEOOXOIMMBIM TEXHUYECKUM U MPOTrpaMMHBIM oOecniedeHueM, noctynom k DMOC u OBC. [lns
YCHEIIHOTO BBINOJHEHUSI CaMOCTOSITENIbHON paboThl 00yyarouiemMycss pEeKOMEHAYEeTCsl 3apaHee
03HAKOMHTHCS C MEepevyHeM 3afaHuil U rpadukoM ee BbIMOIHEHUs. [loAroToBKa K MpakTHUYECKUM
3aHATHSAM C TOCIEAYIOUIMM YYaCTHEM B YCTHOM OIIPOCE MPEIOJIAraeT: CHCTEMAaTHUECKOE N3yUEHNE
AyTeHTUYHOTO MaTepuana M3 Y4YeOHHMKOB W HMCTOYHUKOB JIOMOJHHUTEIBHON JUTEpaTyphl;
MOJTOTOBKY HMHIUBUAYaJFHOTO BOKaOyispa IO TPOWICHHON TeMme; paboTy €O CIIPaBOYHOM

JUTEPATYpOl M cioBapeM; paboTy Haa omuOkamMu. B pamkax naHHOW ydeOHON JUCITUTUTHHBI



oOyyaromuecst BBIIOJHAIOT CaMOCTOSATENbHYI0O pa0oTy B BHJE IOBTOPEHHUS TMPOWUIEHHOTO
MaTepuaia MO BCEM H3y4daeMbIM TeMaM JECSITH pa3JesioB, YCTHO M NUCbMEHHO (IIMCbMEHHBIE
JIOMAalllHUEe paboThl) OTBEYAIOT HA BOIPOCHI JJs TOJATOTOBKM K TEKyIIEeMy KOHTpPOJIIO B
COOTBETCTBYIOIIIEM CEMECTpPE, a TaKKe TOTOBATCS K WHAMBUAYAJIbHBIM WM TPYNIIOBBIM
MPE3EHTALUSIM JJIs1 TPOXOXKICHUS POMEKYTOUYHOM aTTECTALUU 110 AUCIUILIUHE.

Jns  BBIMOJMHEHUST TPAKTUYECKUX 3aJlaHMM  CaMOCTOSITEIbHOM paloThl MO  JIaHHOM
JUCIUIUIMHE B JIOMAIllHUX YCJIOBUSAX (3a mpenenaMu AkageMuu) oOydaromeMycsi HeoOXoIuM
MEPCOHANILHBIN KoMMblOoTep (TUTaHIIET) W MporpaMMHBIA makeT Microsoft Office He Hmwke 10
Bepcun. CamocTosTe bHas padoTa COMPOBOXKAACTCS METOUIECCKIMH YKa3aHUSIMH, Pa3MEIICHHBIMU
B JIOKATBHOW CETH AKaJIeMUH U DJICKTPOHHOW WH(HOPMAIMOHHO-00pa30BaTENLHOM Cpelie.
Metoauueckie yKkazaHus —cojaepkar  (GOpPMYJIHMPOBKY 3a/aHus, NPUMEPHYIO TEXHOJIOTHIO
BBITIOJTHEHMsI, (opmar caauu BbIONHEHHOW paboThl. [IpenomaBatens BO Bpemsi ayJIUTOPHBIX
3aHATHI 3apaHee 00CYXAaeT ¢ 0Oy4aroUMMHUCS 33aJJaHUe CaMOCTOSTENIbHONW PabOThl U MOPSIOK ee
cnaun. KoHCynbTamMyu 1O BBHIMOJIHEHUIO CAMOCTOSTEIBHBIX paboT, OOCYX JEHHE OTMETOK H
JIOTIYIICHHBIX OIIMOOK, 3aIllUTa OTIENbHBIX BHJIOB CAMOCTOSITEIbHBIX PAabOT OCYLIECTBISETCS BO
Bpemss KCP Ha kadenpe ympaBieHus U CBA3el ¢ OOIIECTBEHHOCTHIO WM B ayJUTOPHH IO
pacnucanuto. KoHcynbTanuu mpernogaBaress MO BBIOTHEHUIO CaMOCTOSTENFHOW paOOThl MOTYT
OCYILECTBISATECS TOCPEACTBOM acUHXpoHHOTO (mouta, DMOC) u CHUHXpOHHOTO (ZOOMm, CETH)
KOMMYHHKAIIMOHHOTO B3aUMOJIEHCTBHS MO0 MPEIBAPUTEIHLHON JOrOBOPEHHOCTH C MPENoaaBaTeieM.
BrimonHsieMble  cCaMOCTOSITENIbHBIE Pa0OTHI  SIBISIFOTCSL  3JIEMEHTaMHM TEKYIIEr0 KOHTPOJS U
OLICHUBAIOTCS MpernoaaBareieM. [lonydeHHble OTMETKH YUYUTBHIBAIOTCS NMPU BBICTABICHUU 3a4€Ta,
3ayeTa ¢ OLICHKOM, SK3aMeHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYIAET 3a4€T, 3a4eT C OLEHKOH, 3K3aMeH. 3adyer,
MPOBOAMMBIN B (hopMe HHIMBUIYaTbHOW NpPE3eHTAlMU MO0 HW3YYEHHOH TeMme, BBICTAaBISETCS B
IIEPBOM M TpETheM ceMecTpax oOydeHus. sl OLIEHKHM pe3yJbTaToB OOy4YeHMS IO IMCLUILIMHE
y4eOHBIM TUIAHOM BO BTOPOM CEMECTpE MPeIyCMOTPEH 3a4eT C OLEHKOW, MPOBOJUMBINA B (opme
WHAMBUIYAIbHON Tpe3eHTaluMu 10 H3yuyeHHoM TeMe. B uyerBeprom cemectpe oOydeHus
MPEeIyCMOTPEH JK3aMeH, MPOBOAMMBIA B (QopMe HEMOATOTOBIEHHOTO MOHOJIOTMYECKOTO
BBICKA3bIBAHUS 1O OJTHOM W3 MPEAJIOKEHHBIX T€M MPOJOJDKUTEIBHOCThIO 1-2 MUHYTBI; OTBETa Ha
Bompochl (3-5) mapTHepa WM TpenojaBaTelis MOocCie MPECTABIEHHOTO MOHOJOra; TPYHIOBOM
JIETTOBOM TMpE3eHTAalluM MO M3y4eHHOU Teme. KpuTepuu BBICTaBIEHHUs 3ayeTra, 3a4eTa C OIEHKOM,

9K3aMCHa O03BYYHBAIOTCA IPEIIOAABATCIICM HaA IICPBLIX 3aHATUAX 110 JUCIHUILIUHEC.



13. IUCT COI''TACOBAHMUA
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	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
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	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций с использованием цифровых инструментов для решения поставленной задачи.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре управления и связей с общественностью или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
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