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1. OBIIAA UH®OPMALIUA

PaGouas mporpamma nuctUIUIMHbl «HOCTpaHHBIM S3BIK» COCTaBIEHAa B COOTBETCTBUU C
TpeOOBaHUSAMHU  (eiepalIbHOTO TOCYJapCTBEHHOTO 00pa30BaTENIbHOTO CTaHAApTa BBICIIETO
oOpazoBanusi — OakamaBpuarT 10 HampasieHutro noaroroBku  09.03.03  «lIpuknagnas
nH(OpMaTHKa», YTBEPKICHHOTO MpHKa3oM MUHHCTEPCTBA 00pa3oBaHUs M Hayku Poccuiickoi
Oeneparn 19.09.2017 Ne 922, m yuebGHoro muaHa HampasieHus moAarotToBku 09.03.03
«IIpuknagnas uadopmatukay, npoduib (nmporpamma OakanaBpuata) «Pa3paboTka u ynpaieHue
Web-KOHTEHTOMY.

TpymoeMKoCTh AUCIUIUTMHBL: 16 3.e. / 576 akajgeMHYecKuxX 4acoB, B TOM unciie 136 yacoB
KOHTaKTHOU paboTsl 1 404 4acoB caMOCTOSTENbHOM pabOThl 00YyJarOIIUXCS.

PacnpenesieHue 4acoB JUCHUIIMHBI IO ceMeCTPaM U BUJIaM 3aHATHII (110 y4eOHOMY IUIaHY):

KoaudecTBO yacoB
Bup yueonoii pa6oTsi I‘;{c‘g::o&o Cemecrpr
y Y11 2 3 4 506789
IUIAHY
KonTakTHas padora 136 32 36 32 36
(Bcero):
B toMm gucne:
Jlexuun
[IpakTHueckue 3aHATUSA 108 28 28 24 28
KoHTposb camocTosiTennbHOM
pabotsl (KCP) 28 4 8 8 8
CamocrositeibHas padoTa 404 76 108 112 108
(Bcero):
Buael npoMe:xyTOYHOM 3auer c SK3aMeH
aTTecTalMu (9K3AMEH, 36 3aueTr . | 3aueT
. OLIEHKOM 36

3ayem, 3a4em ¢ OYEeHKOIL)
ObLIAA Yacer: 576 108 144 144 180
TPYA0E€MKOCTh
MCHUTLTHHBL: 3.e.: 16 3 4 4 5

2. HEJIM U 3AJJAYHN JUCHUTIJIMHbI

JlaHHast qUCLMILIMHA 110 CBOEMY XapaKTepy SBISAETCS KOMMYHUKAaTUBHOW M HAIllpaBJICHA Ha
dopMHpOBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUPOBAHUE CIIOCOOHOCTH U TOTOBHOCTH
HCITIOJIB30BaTh MHOCTPAHHBIN S3bIK KAK MHCTPYMEHT B CUTYallUU PEAIbHON KOMMYHUKALIMH.

JucuuninuHa uMeeT CBoeW 1enblo chopMHpOBaTh W/WIM Pa3BUTh S3bIKOBBIE U pEUEBbIC
HaBBIKM U YMEHHsI B ay/IUPOBAaHUM, YCTHOU peuM (AMAIOrMYecKod U MOHOJOIMYECKOMN), YTEHUU U
IIUCBME.

AKTyanbHOCTh JaHHOH pabOoueil mporpamMmbl 0OYCIIOBJI€HA CTPEMUTENIBHBIM PAa3BUTHEM H
BIUSHUEM LU(GPOBON SKOHOMHKH Ha (OPMHUPOBAHUE KIIFOUEBBIX KOMIIETEHUIUH MU TOJArOTOBKY

BOCTpe6OBaHHBIX CIICHHNaJIMCTOB B HpHKHaHHOﬁ I/IH(I)OpMaTI/IKI/I B COBpEMCHHOM MHUPC.




B ycnoBusix nudpoBuzanuu BaxXHO (GopMupoBaHue, MOAJIEPKAHUE U Pa3BUTHE HABBHIKOB B
chepe HHOOPMAIMOHHBIX W CKBO3HBIX TEXHOJOTMH /s OakalaBpoB, YTO CIOCOOCTBYET
JOCTHKEHUIO HEOOXOAMMOro YpOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHMKOB Ha pBIHKE TpYJa,
6onee 3(hpexTUBHOMN aanTaluy B HOBBIX YCIOBHUSX.

B pesynprare ocBoeHHs pabodell MporpamMmbl JUCLHUIUIMHBI OOY4YarOLIHECs OBIAJCIOT
COBPEMEHHBIMH KOMIIETEHIIUSIMH, COPMHUPOBAHHBIMU IO 3alpochl paboToAareneil u ¢ y4erom
noTpeOHOCTE  1M(PpPOBOH SKOHOMUKH, HEOOXOAMMBIX B Oyaymied mpodecCHoHATbHON
NesITeIbHOCTH BBIIMTyCKHHUKA B paMKax HarpasiieHus «lIpuknannas nHpopmaTikay.

Legb AUCHMIIMHBI - MOBBIIIEHUE UCXOIHOTO YPOBHS BJIAJCHHS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpeAplAyIiell cryrneHun oOpa3oBaHus, W (HOpPMHUpOBaHHE Y OOyYaOUIMXCS
HEOOXOJMMOI0 M JIOCTaTOYHOI'O YPOBHA KOMMYHHMKaTHBHOM KOMIETEHIUH JUIsl pELIeHHs
COLMAIbHO-KOMMYHHUKATHBHBIX 3aJjad B PA3JIMYHBIX OOJAcTsIX OBITOBOM, KyJbTypHOH U
npo¢eCcCHOHATBHOMN AEATENBHOCTH MPHU OOLIEHUHU ¢ 3apyOeKHBIMU MAapTHEPAMU C HCIIOJIB30BaHUEM
UPPOBBIX TEXHOJIOTHH, a TAKXKE JJIS TATbHEHIIIEro caMo00pa30BaHHUI.

BocnurareabHas medb AMCLHUIUIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpaBIEHHOCTh U
HalleJIeHa Ha CO3JlaHHe IMOCPEACTBOM HMHOCTPAHHOTO SI3bIKa YCJIOBHM JUIsl pa3BUTHSL TBOPUECKUX
CHOCOOHOCTEH OO0ydYaromuxcsi, BKIIOYEHHE UX B pa3IUYHbIe BHIbl COIMAIBHO 3HAYUMOM
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3SMOKXHOCTh ()OPMHPOBAHUS OPUTHHAIBHOCTH MBIIIUICHUS,
a TaKkyKe peayn3aliy JUMYHOCTHO OPUEHTUPOBAHHOIO MOAX0/1a B IPO(hecCHOHAIBHOU cdepe.

3agayu AMCHUILVINHBI:

. dbopmupoBaTth y OOydYarolIMXcsi 3HAHWUA, YMEHHS M HaBBIKH B 00JaCTH YCTHOM W
NUCbMEHHON MPAaKTHKH Pa3rOBOPHOM M MPOQeCcCHOHATBHO-/IEI0OBOM peUr U HCIIOIb30BaHHE
UX B IPO(EeCCHOHATBHON NESATEIHPHOCTH M0 HATPABJICHUIO TIOJrOTOBKU

o O3HAKOMHUTH OOYYaIOIIMXCSI C OCOOCHHOCTSIMH JIEKCMYECKOH CHCTEMbl H3y4aeMoro
MHOCTPAHHOT'O 513bIKa, (DYHKIIMOHAJIBHON M CTWIIMCTHUYECKON AuddepeHnnanuen a3pIK0BbIX
CpeACTB, Hanbosee NPOIYKTHUBHBIMHM CJIOBOOOPA30BATENbHBIMU MOJEISAMHU H3y4aeMOro
MHOCTPAHHOTO SI3bIKa, B TOM YHCJIE C UCTIOIb30BaHUEM LU(POBBIX CEPBUCOB;

o COBEpPILEHCTBOBaTh HABBIKM pACIO3HaBaHWs M IOHUMAaHHUA IpaMMaTH4ecKuX (GopM U
KOHCTPYKILHMH B ONIOpE Ha pa3IMyHbIe MPU3HAKU TPAMMATHUECKUX SIBJICHUH, a TAK)KEe HABBIKH
yHOTpeOJeHUs TIpaMMATUYECKUX KOHCTPYKLMH B PAa3IUYHBIX pEUEBBIX CUTYyalUsX C
ucnosnb3oBaHueM 1UppoBbiXx HHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

o pa3BUBaTh KOMMYHUKAaTHUBHbIC KOMIIETCHIINU, HEOOXOJUMOM AJIs1 TBOPUECKON JESITEIbHOCTH

B TIOBCEJIHEBHOM OOIIEHUU, B OOIIECTBEHHO-TIOJUTHYECKON W HAYYHO-TIPO(dECCHOHATHHOM

chepax;



o npuodIaTh 00yYarolMXCsd K CaMOCTOSATEIbHON HCCIIE0BATEIbCKON paboTe Haja SA3BIKOM,
Pa3BUBATh y 06yqa10m1/1x051 aHAIMTHYCCKUM noaxoa K M3ydaCMbIM S3bIKOBBIM ABJICHHUAM
IMYTEM COIIOCTABJICHUSA UX C COOTBETCTBYIOIIMMU ABJICHUAMU POJHOTO A3bIKA.
3agaum BoCIMTATEJIbHOM PA0OTHI:

° Pa3sBUTHUC Y O6yanOLHHXC$I IIOHUMaHUus COHHaHLHOfI 3HAYMMOCTH HHOSI3BEIYHOM KYJbTYPhI B
Oyaymeil mnpodeccHOHANIBbHOM JEesITeNbHOCTH Ha WHOCTPAHHOM  S3bIKe, Kak Juis
COBpPCMCHHOT'O 06H.[€CTBa, TaK W 4JId JUYHOI'O HpO(pGCCI/IOHaJILHOI‘O CTaHOBJICHUA,

o CO3JlaHME YCJIOBMM JUIsl OCO3HaHUs OOYy4aroIlMMHCS CBOEro MecTa U pojin B Oymyuien
po(heCCUOHATILHON e TeITbHOCTH;

o ¢opMHpOBaHHME  BCECTOPOHHE  Pa3BUTOM  JIMYHOCTH  IOCPEACTBOM  IPUOOIICHHUS
oOyyaromuxcsd K HMHOSI3BIYHOM KyJbTYpe M BOBJIEYEHHUS B TBOPUYECKYIO NEATEIBHOCTH C
UCIIOJIb30BAaHMEM MHOCTPAHHOI'O S3bIKa;

. pa3BUTHE KYJIbTYPHl MEKINIHOCTHOTO MPOGECCHOHATBHOTO B3aUMOICHCTBHUSA.

3. MECTO JUCHHUIIJIMHBI B YHEBHOM IIJIAHE

VYyeOnast nucruruinHa «HOCTpaHHBINA SI3bIK» OTHOCUTCS K JUCHUIUITMHAM 00s3aTelbHOU
yacTu Onoka [ucturmmunel (Moaynu). M3yudeHue maHHOW NMCHMIUIMHBI Oa3UpyeTcsi Ha MaTepHuae,
W3Y4EHHOM B paMKax MIKOJIBHOTO Kypca. JIUCIUIUIMHBI, TpH W3YYCHUH KOTOPBIX OyayT
MCIIOJIb30BAThCS 3HAHUSA, YMEHHS U HaBBIKU, IPUOOPETEHHBIE B PE3YJIbTATE U3YUCHUS TUCIUTUIUMHBI

«HOCTpaHHBIN A3bIK» - «110ATOTOBKA 110 AHTVIMICKOMY SI3BIKY».

4. IIJNIAHUPYEMBIE PE3YJIbTATBI OBYUEHUA 11O JAUCHUIIJIMHE JJI51

®OPMHUPOBAHMS KOMIETEHIIUA OBYUYAIOIINXCSH

PesynbraThl OCBOEGHHUS 00pa3oBaTEIbHOM MNPOrpaMMbl (KOMIIETEHLMH OO0YYarolIuXcs)
YCTAHABJIMBAIOTCS B COOTBETCTBUHM C (helepalbHBIM TOCYIAapCTBEHHBIM 00pa3oBaTEIbHBIM
CTaHJApTOM [0  HANpaBJICHUIO TOATOTOBKM M  MNpO(ecCHOHAIBbHBIMH  CTaHJapTaMu,
COOTBETCTBYIOIUMH IPOPECCUOHATIBHON JIeATEIbHOCTH BBITYCKHUKOB, a TaKXe Ha OCHOBE
aHanmu3a TpeOoBaHUN paboTomarenel, MNperbsABIIEMBbIX K BbIIycKHUKaM. [lnanupyembie
pe3yabTaThl 00yYeHHS MO AUCIUIUINHE (3HAHMS, YMEHUs, HAaBBIKH) 00€CIICUNBAIOT JTOCTHKECHUE
pe3yNbTaTOB OCBOEHHUS 00Opa30BaTeNbHOW MporpaMMbl U (OPMHUPYIOTCS B COOTBETCTBUU C

KapTaM# KOMIIETEHINI 00pa30BaTeabHON MPOrpPaMMBI.

Hudgp n
HA3BAHIE Nuaukaropsl Ilnanupyemble pe3yabTaThl 00y4eHHS
KOMIETeHI[UH 10 AUCUHMIINHE
KOMIETEHIIUH
YK-4 VYK-4.2. Ocymectisier 3HaTh:

Crniocoben JIeTTIOBYI0 KOMMYHHKAIIMIO B | - CHCTEMY M CTPYKTYPY HHOCTPAHHOTO SI3bIKa;
OCYIIECTBIISITh YCTHOM M MUCbMEHHOM - pa3JMyHbIE ACTIEKTHI SI3bIKa: (POHETUYECKUIA,

JIEIIOBYIO (dbopMax Ha MHOCTPAHHOM | JIGKCUYECKUH, TPAMMATHYECKUH, B T.4.
KOMMYHHUKAIT! (pIX) s13BIKE (aX) CTPYKTYPY MOCTpoeHHsl dhpa3, IpeII0KeHHH,




10 B YCTHOHN U
IMMCbMEHHOM
¢dopmax Ha
rOCyJIapCTBEH
HOM SI3BIKE
Poccuiickoi
denepauuu U
WHOCTPAaHHOM
(BIX)
s3bIKe(ax)

BBICKa3bIBaHUS, LIEJIOCTHOTO TEKCTA.
- aJIeKBaTHBIE A3BIKOBBIE CPEACTBA /IS
peanu3ali OCHOBHBIX PEUEBBIX (DYHKITHIA;
- COBpPEMEHHbIE TEXHUKHU U CIIOCOOBI J1e10BOH
IIACbMEHHOU U YCTHOM KOMMYHMKALIUH;
- KpUTEPHH, IPEIbBIsEMbIE K 0()OPMIIEHUIO
JIETIOBOM KOPPECIIOHICHIINY;
- OCHOBHbIE TPEOOBaHMS K CO3/1aHUIO
JIEJIOBOM IIPE3CHTALMU;
- KyJbTypYy, CTUJIb )KU3HHU, HAIIMOHAJIbHBIN
MEHTAJIUTET HOCUTENEH S3bIKa JUIs
IIPEJOTBPALEHNUS HEIIOHUMAHUS Ha
MEXIIMYHOCTHOM U MPO(eCcCHOHATBHOM
YPOBHE.
- HTHOCTPAHHBIN S3bIK B 00BEME,
HE00X0AMMOM JJIs OJTy4eHUs! HH(opMauu
po(hecCHOHATLHOTO COACPKAHUS U3
HNurepner-ucrounukos ObC
ZNANIUM.COM, HOUMKOH, 3BC TAY,
OBC IPRbooks.
Ymersn:
- IOHUMATh peUb HOCUTEIS/IEN A3bIKa B
YCTHOW M MUCbMEHHOH (popmax;
- aZICKBaTHO BOCIPOM3BOJUTH HEOOXOAUMBIH
Ha0Op KOHCTPYKLUI ¥ TEPMUHOB B
MOHOJIOTUYECKOH U JMaJIOrMYeCcKON peun;
- IOHUMATh ayTEHTHYHBIC THCbMEHHBIE
TEKCTbI, UCIIOJIb3YsI pa3Hble TEXHUKH YTECHUS;
- U3BJIEKaTh HEOOXOAUMYIO HH(OPMAIIHIO U3
OPUTMHAJILHOI'O TEKCTa HA MHOCTPAHHOM
A3bIKE, AHATM3UPOBATH, 0000IIATh, AETIATh
BBIBO/IbI.
- BECTH JICJIOBYIO KOPPECTIOH ICHIIHIO;
- IOHUMATh Ha CIIyX pedb HOCUTEJIEH S3bIKA.
- HCTOJIH30BATh UHPOPMALTMOHHO-
KOMMYHHUKATHBHbIE TEXHOJIOTUH IIPH ITOUCKE
HE00X0IMMOW UH(POPMALIUHU C TPUMEHEHUEM
opaysepoB Google, Yandex B mporeccme
peleHnss KOMMYHUKAaTHBHBIX 3a71a4d Ha
rOCYJapCTBEHHOM M MHOCTPAHHBIX S3bIKAX.

Baanern:

- HA0OPOM SI3BIKOBBIX CPEICTB, HEOOXOTUMBIX
JUISL peaju3aliy yCIEeIHON KOMMYHHUKAlUY B
KOMAaHJE;

- HaBbIKaMU pabOThI CO CIIPABOYHOMN
JINTEPATypPOM U CIOBAPSIMU;

- TEXHUKaMH apryMEHTaluu BEeICHUs
JUCKYCCUHU B YCTHOM M MUCHbMEHHOM BUJIE,
0JIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTHYECKUMU CPEACTBAMU SI3bIKA;

- TEXHOJIOTHEN CO3IaHUs IEJIOBOU
MPE3EHTAlUN HA UHOCTPAHHOM SI3bIKE;

- HaBbIKaMU (DMKCUPOBaHMsI OCHOBHOM UJIEU U
BTOPOCTEIECHHBIX JIETAJICH B YCTHOU U




[IACbMEHHOW KOMMYHMKALUU.

- HHOCTPAHHBIM S3bIKOM B 00BEME,
HEO0X0IUMOM ISl TIOJTy4eHUs] HH(opMariu
13 3apyOeKHBIX HCTOYHHUKOB.

VK-4.3. OcymectBisier
JIEIOBYI0 KOMMYHHUKAIIUIO B
uudpoBoit cpene, mpuMeHss

B TOM YHCJI€ CPEICTBA
BHJICOKOH(DEPEHIICBSI3H U

KOJUICKTUBHOM CETEBOI

paboThl

3HATL:

- CTUJIb JEJIOBOTO OOIIEHHUS, OCHOBEI
myOIMYHOM pedn, MOATOTOBKU
Mpe3eHTalui, B T.4. ¢ moMmouisto I1I1:
PowerPoint, Google Slides; npaBuna

o opMIICHUS JETOBOM MEPETHCKH, B T.4. C
nomoipto: Grammarly, Beewriter.

YMmerTh:

- HCIIOJIb30BaTh HHOCTPAHHBIHN SA3bIK B
MEKJTMIHOCTHOM OOIIICHUHU U
po(heCCHOHATBLHOM JEATEILHOCTH, B T.4.
C IPUMEHEHHUEM TUIATHOPM ISt
TIPOBEJICHHS BUICOKOH(EPEHIINI 1
OpraHHU3aIy COBMECTHOU paboTel Google
Meet, Microsoft Teams, Zoom, SIaaekc
Tenemocr.

Baaners:

- HaBbIKaMu paboTel B Google-mokyMeHTax
JUTIsl oOOMeHa Mpo¢eCCUOHATBHON
uHpopManreil Ha ”HOCTPAHHOM SI3BIKE;
HaBbIKaMU TiepeBoia NMPoQeccCHOHATbHBIX
TEKCTOB, B T.4. C TIOMOIILIO OHJIAlH-
cnoBapeii: English English Dictionary,
Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u

1p.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

CemecTp n3yyenus: 1

Buabi yueOHol padoThl

IIpome:xy
KounrakTHas pa6ora CamocrosiTesibHasi padora TOYHAA ®op
MBI
Pa3nen B 4acax arrecTamu
AeJI, IMoapasien, Tema (B yacax) rexymero ®opmupyem
MoayJab f1 B Yacax KOHTPOISI ble KoMIIe
IMpakTnuec B qacax ¢opmbl opranuzauuu TEeHIHH
Jleknun KHe KCP CaMOCTOSITeJIbHOW PadoThI
3aHATHUS
Tema 1.1. Globalization [ToBTOpEHME MPOIIEHHOTO Ve THu
(pakTUKyM) MaTepuaia, MoAroToBKa OIIDOC
Kynemyprno-meopueckoe 4 10 WHINBUIYATBHOTO BOKaOYIIsipa HHCBMpeH}’IHe YK-4.2
gocnumanue: 0 TIPOMICHHOM Teme, paboTa [ — YK-4.3
COYUANbHAS 3HAYUMOCTb CO CIIPaBOYHOMU JIMUTEPATYpOl U S
UHOSI3BIYHOLL K)IbINYPbl cJIOBapeM
4 -
Tema 1.2. Brands .
IToBTOpEHME MPONIEHHOTO
(IpaKkTHKyM)
MaTepuaia, MoAroToBKa .
Kynemypno-meopueckoe YcTHBIH ompoc, VK-4.2
Paznmen 1. WHINBUIYATBHOTO BOKaOYIIsipa -4.
gocnumanue: - - 10 9 . MUCHMCHHBIC VK-4.3
Global 0 MPOMICHHOM TeMe, paboTa -4.
Market MENCKyTbmypHoe CO CIIPaBOYHOM JIUTEPATypOu 1 S
npogeccuonanvroe M 3ajiaHus
g cJIOBapeM
83aumooeticmaue
4 IloBTOpEHME NPONIEHHOTO -
Marepuana, moAroToBKa
WHIUBHyaIbHOTO BOKaOyIIsipa Yernslid onpoc, | YK-4.2
Tema 1.3. Advertising 10 10 TIPOMIEHHOM TeMe, paboTa TTHCEMCHHBIC VK-4.3
- - o o OMAaIIHHUE
(mpakTUKyM) CO CIIPaBOYHOM JINTEPATYpOl U A
3aJaHus

CJIOBapeM




Tema 2.1. Employment 4
(paKTUKyM) [oBTOpEHHME MPOMICHHOTO Yerusiii onpoc, | VK-4.2
Kyvnemypro-meopueckoe Marepuaa, moroToBKa [HCbMCHHbIC YK-4.3
eocnumanue: 10 WHIANBUIYATBHOTO BOKAOYIsipa AOMaITHAE
o o HUA
0CO3HaHUe c80e20 Mecmda IO MPOiIeHHO! TeMe, paboTa s
u ponu 6 6yoywet CO CIPAaBOYHOM JIUTEPATYPOU U
npogeccuonanvrol CJIOBapeM
oesamenbHOCmu
Tema 2.2. Trade 4 H . .
(npaxTHKyM) OBTOPEHHE MPOUIEHHOTO YeTHbIiT ompoc, VK-4.2
MaTepuaia, moAroToBKa [HCbMEHHBIE VK-4.3
Kynemypno-meopueckoe .
WHAUBUAYAIBHOTO BOKaOYJIsipa JIOMaNIHue
gocnumanue. 10 9 9
0 TIpOiiIeHHO# Teme, paboTa 3aJaHus
Pasmen 2. |MedcKyibmypHoe . .
: N deccuonanvioe CO CIIPaBOYHOM JIUTEPATYpOl U
Bu51n§ss p 0 clI0BapeM
organiza 83aMManucm6Me
tion 4 IloBTOpEHME MPONIEHHOTO .
VYceTHBIH ompoc, VK-4.2
MaTepuaia, MoAroToBKa :
o NIHUCbMEHHBIE VK-4.3
Tema 2.3. Organization 10 WHIMBUYaIbHOTO BOKaOysipa IOMAIIIHHE :
(TIpaKkTHKyM) 10 NPOHiZIeHHO Teme, pa6ovTa samaHus
CO CIIPaBOYHOM JUTEPATYpPOU U
CJIOBapeM
4 I o
OBTOPEHHE MPOHIEHHOTO .
YcTHbIN ompoc, VK-4.2
MaTepuaia, moAroToBKa :
T 2.4. Mone WHAUBUAYAIBHOTO BOKaOYyJIsipa IMCBMEHHBIE YK-4.3
ema 2.4. Money jp |mwmuniyatsuo yaip e—
(mpakTuKyM) 0 TIpOiiiIeHHO# Teme, paboTa 3aaHus
CO CIIPaBOYHOM JIUTEPATYpOl U
CJIOBapeM
[Toaroroska k
MIPOMEKYTOUHOM aTTECTAllNH B
3auer - 6 p Y 1 - -
(dhopMe UHIUBHU Ty TBHON
Mpe3eHTaluN
28 76 -
Hroro

108




CemecTtp uzyueHus: 2

Buabl yueOHol padoThI

KonrakTHas pa6ora (B Hpomescy D opMBI ®opMuDVeM
Pa3zien, - uacax) CamocTrosiTeIbHAs1 padoTa TOYHAasI p pMuUpy
I oapasie, TeMa arrecramus B | TEKyUero bI€
IIpakTu (opMBbI Opranuzanuu yacax KOHTPOJIA | KOMICTCHIMH
Jlexun B .
yeckue KCP CaMOCTOSITEIbHOM
U yacax
3aHATHS padoThI
Tema 3.1. Ethics in IT [ToBTOpEHME MPOHACHHOTO YcTHBIN VK-4.2
sphere (TIpakTHKyM) MaTepuaa, MoAroToBKa orpoc, VK-4.3
Kynemypno-meopueckoe WHWBUIYAIBHOTO MUChMEHHBIC
gocnumanue: - 4 10 BOKaOyJsipa 1o JIOMaIllHHEe
MeAHCKYIbMYpHOe NpOICHHOH TeMe, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmeue JUTEPATYpPOU U CIIOBapEM
B IToBTOpEHME MPONAECHHOTO )
MaTepuaa, MoAroToBKa VeTmaii onboc
Pazgen 3: Tewma 3.2. Change in IT ) HHAMBUAYaIbHOTO HI/ICLMGHHEIQ ’ YK-4.2
Strategy in IT | phere (mpaxrarym) 4 10 . BOKa6YHHpa o JOMAIIHHE VK-4.3
sphere NPOHICHHON TeMe, Iza60Ta S —
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM
Tema 3.3. Strategy in IT - -
sphere (TpakTUKyM) [ToBTOpEHME MPOIIEHHOTO
Kviemypro-meopueckoe Marepuaa, oAroToBKa YCTHBIH ompoc, VK-4.2
BOCHUMAHUE. 0CO3HAHUE VHIUBU Ty aJIEHOTO [UCHMEHHBIE VK-4.3
c60€20 mecma u ponu 6 - 2 10 BOKaOyJIsipa 1o JOMaIIHHe
oyoyweii MpoiIeHHON Teme, paboTa 3a/laHus

npogeccuonanvroll
oesameibHOCmu

CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM




Tema 4.1. Cultures

[ToBTOpEHME MPOIIEHHOTO
Marepuasa, oAroToBKa

MPAKTHUKYM i
(1p y™) VHIUBU Ty aJIEHOTO Yernsiit onpoc, YK-4.2
Kynemyprno-meopueckoe MUCbMEHHBIC
10 BOKaOyJIsipa 1o YK-4.3
socnumatue: POIICHHOM TeMe, paGoTa JOMaIHHe
COYUANbHAS 3HAUUMOCHb P P 3a/1aHus
. CO CIIPaBOYHOM
UHOSA3BIYHOLL KYIbMYPbl .
JUTEPaTYpOU U CIOBapeM
Tema 4.2. Leadership [ToBTOpEHME MPOIiIEHHOTO
(mpakTUKyM) MaTepuaa, MoAroToBKa v .
Kynemypno-meopueckoe MHIWBUYAJIBHOI'O CTHHHeOHpoeC’ YK-4.2
IIMCbMCHHBI -
Pazzen 4. socnumanue: 10 BOKaOyJsipa 1o J— YK-4.3
Leadership MedAHCKYIbmYpHOe MPOUICHHON Teme, paboTa sa1aHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmeue JUTEPaTYpOU U CIIOBApEM
IToBTOpEHME MPOHAECHHOTO
MaTepuaa, MoJAroToBKa YeTHbIit ompoc, VK42
. WHIWBUTYTBHOTO MMUCHMEHHBIE o
Tema 4.3. Competition VK-4.3
10 BOKaOyJIsipa 1o JOMaIlHHe :
(IpakTUKyM) . 5
HpoiiIeHHOM TeMe, paboTa 3aaHus
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM
Paznen 5. Tema 5.1. Innovations in 10  |IloBTOpEeHME MPOIiIEHHOTO VcTHbI# ompoc,
Business IT sphere (mpakTukym) MaTepuasia, moAroToBKa NHCbMCHHBIE
vision WHAUBUYaJIbHOTO AOMALITHHC YK-4.2
BOKaOyJIpa 1o 3a/iaHuA VK-4.3

NpoiiIeHHO# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATyPOU U CIOBAPEM




Tema 5.2. Business and

environment IToBTOpEHME MPOWIEHHOTO
(IpaKTHKyM) MaTepuaja, IoAroToBKa VeTHbi onpoc, VK-4.2
Kviemypro-meopueckoe WHAUBUAYAIBLHOTO MUCbMEHHBIE VK-4.3
sochnumarnue. OCO3HAaHue 2 10 BOKaOyIsipa 1mo JIOMaIllH1e
ceoezo mecma u pojiu 6 HpOfII[GHHOfI TEME, pa60Ta 3aJaHusA
bydywet CO CIIPaBOYHOM
npogeccuoHanbHol JUTEPATYPOU U CI0BAPEM
desimenbHOCmU
IToBTOpEHME NPONIEHHOTO VYerHBIi onpoc, VK-4.2
Tewma 5.3. Franchising ) 10 Marepuaa, MmoJAroToBKa [MCHMCHHBIC VK-4.3
(mpakTUKyM) UHAVBUYaJILHOTO AOMAIIHHC
BOKaOyJIspa 1o SaflaHud
Tema 5.4. Business . -
D [ToBTOpEHME MPOIiIEHHOTO Yernbiit onpoc,
communication MUCBMEHHBIE
MaTepuasa, MoAroToBKa VK-4.2
(pakTUKyM) JIOMAIITHUE
WHUBUTyAIbHOTO VK-4.3
Kynomypno-meopueckoe 3aJIaHus,
4 10 BOKaOyJsipa mno
socnumanue: . z 5012 BBITIOJIHEHHE
MIPOMICHHON TeMe, pa
MEIACKYTbMYPHOE poua ’ E KOHTPOJIBHBIX
CO CHPaBOYHOMI 3a1aHmi
npogeccuonanvroe o
N JUTEPATYPOU U CIIOBAPEM
g3aumooeticmeue
IToaroroBka x
IIPOMEKYTOUHON
aTTecTanuu B hopme
., WHAUBUAYTLHOU
3a4deT ¢ OLeHKOM - 8 JUHBIIY - -
IIpEe3eHTalNH,
BBITIOJIHEHHE
KOHTPOJIbHBIX 3aIaHUH
28 108 -

Hroro
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Cemectp uzyuenus: 3

Buabl yueOHo# padoThI

dopmupye
KonTakTHas padora IIpome:xy DopMbI PMHPY
CamocrosiTesibHasi padora Mble
Pa3nes, mogyab IMoapasnen, Tema (B yacax) TOYHAasi TEKYWero | @ @ en
Jlexknn | [IpakTuyeckn| KCP B ¢opmbI Opranu3zanuu | aATTECTalld |  KOHTPOJIS -
" e 3aHATHS yacax CaMOCTOSITeIbHOI sl B yacax
Paznen 6. [ToBTOpEHME MPOHIEHHOTO -
Insights Into Marepuaa, oAroToBKa YcTHBII YK-4.2
Management Tema 6.1. The nature of WHUBUTyJIBHOTO ompoc, YK-4.3
management - 2 - 8 BOKaOyJmsipa mno MUChMEHHbBIE
(mpakTUKyM) MIpOHIEHHON Teme, paboTa JIOMaIllHHE
CO CITPaBOYHOM 3aaHus
JIUTEPATYPOU U CI0BAPEM
Tema 6.2. Management [ToBTOpEHME TPOIAECHHOTO -
. YK-4.2
Styles (mpakTukym) Marepuaia, NoAroToBKa VcTHBII ompoc, 43
Kynemypuo-meopueckoe WHAUBUAYATbHOTO [HUCbMEHHbBIE YK-4.
gocnumanue: - 2 - 8 BOKaOyJIsipa 1o JOMaIIHHe
MEACKYIbMYPHOE MPOMICHHOH Teme, paboTa 3a7aHus
npogeccuonanvbroe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATypPOU U CIOBapeM
e IToBTOpEHME NTPONAEHHOTO -
Tema 6.3. Team Building P poua
Marepuaa, oAroToBKa Y CTHBIH o1poc YK-4.2
(TIpaKTUKyM) ’ 4
HMHAUBUAYAIbHOTO [HCbMEHHBIE YK-4.3
Kvavmypro-meopueckoe
- 2 - 8 BOKaOyJIsipa o JOMaIIHHe
gocnumanue: . >
MpOHICHHON Teme, paboTa 3a/laHus
CoYUanbHas 3HAYUMOCHb o
. CO CIIPaBOYHOMU
UHOSAI3BIYHOU KYIbMYPbl .
JUTEPaATYpO U CIIOBapeM
Tema 6.4. Risk in IT - 2 - 8 [ToBTOpEHHE MPOIAEHHOTO - YcTHBI ompoc,
sphere (TpakTHUKyM) Marepuaia, NoAroToOBKa MMCbMCHHBIC YK-4.2
WHUBUTy IBHOTO AOMaIlHHue VYK-4.3
3aJaHusA

BOKaOyJIsipa 1o
MPOMIEHHOH Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM




[ToBTOpEHME TPOIIECHHOTO

Marepualia, moAroToBka VY CTHBIN ompoc, VK-4.2
Tema 6.5. Crisis VHJUBUTyJIbBHOTO [HCbMECHHBIC VK-4.3
management BOKaOymsipa 1o JIOMaIHue
(IpakTUKyM) MPOMICHHOH Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM
Tema 7.1. [ToBTOpEHME TPOIAECHHOTO
Communication Marepuania, moJroToBKa VCTHBIH 0mpoc,
(IpaKTUKYM) WHIUBHUY aJIBHOTO NMCHMEHHBIE VK-4.2
Kynomypno-meopueckoe BOKaOyJIsipa 1o JOMaIIHAe YK-4.3
gochumanue: MPOMICHHOH Teme, paboTa 3a7aHus
CoOYUanIbHAs 3HAYUMOCHb CO CIPAaBOYHOM
UHOSI3bIYHOU KYIbMYPbl JUTEPaTYpPOH U CIOBapeM
YK-4
IToBTOpEHME MPONUIECHHOTO VK-4.3
Marcpuaia, moAroToBka VY CTHBIN ompoc,
Tema 7.2. E-commerce UHJMBULYJIEHOTO TIHCHMEHHBIE
BOKaOyIsipa 1mo JIOMaIlIHHE
(mpakTUKyM) . z
MpOKIeHHON Teme, paboTa 3a/1aHus
Paznen 7. CO CIIPaBOYHOM
Communication JIUTEPATypOil U CIOBAPEM
in Business
Tema 7.3. Customer [ToBTOpEHME MPOIIEHHOTO
service (MPaKTHKYM) Marepuaa, ImoJroToBKa Y CTHBIH 0mpoc,
Kynemypno-meopueckoe UHJIUBULYAIBHOTO MICbMEHHBIC YK-4.2
gocnumanue: BOKaOyJsipa 1o JIOMaIHKe YK-4.3
MeACKYIbmYpHOe MPOWICHHON Teme, paboTa 3a7aHus
npogeccuonanvroe CO CITPaBOYHOM
g3aumooeticmaue JUTEPaATypPO U CIIOBapEM
IloBTOpEHME MPONIEHHOTO YeTHBIH ompoc,
Tema 7.4. Writing report Marepuaia, NoAroToBKa HCLMEHHEIE VK-4.2
WHJUBUTyJIbHOTO JIOMAIITHHE YK-4.3
(npaxTKyM) BOKaOyIsipa 1mo 3aIaHusI

npoiiieHHo# Teme, paboTa

Pasnen 8. Global

Tema 8.1. Globalization

[ToBTOpEHME TPOIAECHHOTO

VYerHbIi onpoc,




Companies

and Global Marketing

Marcpualia, moAroToBKa

(mpakTUKyM) WHIUBUYAIBHOTO MHUCbMEHHbIE VK-4.2
Kyaemypno-meopueckoe BOKaOyJsipa 1o JIOMaIIHNEe VK-4.3
gocnumanue: MpOWICHHON Teme, paboTa 3a/1aHus
COYUATIbHASA 3HAYUMOCTIb CO CIPaBOYHOM
UHOSI3bIYHOU KYbMYPbl JUTEPATYPOU U CIIOBApPEM
[ToBTOpEHME TPOIIECHHOTO
Marepuania, oJroToBKa VCTHEI 0NpOC, | ypc 4 5
Tema 8.2. Coca Cola WHIUBUTy AIBHOTO MHCbMEHHBIE VK-4.3
BOKaOyJIsipa 1o JOMaIIHHe
Company (TIpaKTHKyM) . 5
MpOHICHHON Teme, paboTa 3a/1aHuA
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM
Tema 8.3. Success in IT [ToBTOpEHME MPONHIEHHOTO
sphere (IpakTUKyM) Marepuaia, NoAroToBKa Y CTHBII ompoc,
Kynemypro-meopueckoe MHIUBU Y aJIEHOTO IIHCHMEHHBIE VK-4.2
gocnumanue. BOKaOyIsipa 1mo JIOMaIIHUE YK-4.3
MENCKYTIbMYPHOE MpOKIeHHON Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIPABOYHOM
83aumooeticmaue JUTEPATYPOU U CIIOBApPEM
[ToBTOpEHME TPOIEHHOTO
Marepuania, oJroToBKa Y CTHBIH 0Ipoc,
Tema 8.4. General WHUBUTy IBHOTO [UCBMEHHBIE VK-4.2
Motors Company BOKaOyJIsipa 1o JIOMAaIlIHHE YK-4.3
(IpakTUKyM) MPOMICHHOH Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM
Tema 8.5. Failures IToBTOpEHME PONHIECHHOTO YcrHbii
(TIpaKTUKyM) Marepuaia, moJroToBKa ompoc, YK-4.2
WHIUBULYAIbHOTO NHUCbMEHHBIC VK-4.3
BOKaOyJsipa 1o JIOMalIHUe
MpOWIeHHON Teme, paboTa 3a0aHUA

CO CIIPaBOYHOM
JIUTEPATypPOU U CIIOBApPEM




IToBTOpEHME PONUIEHHOTO
MaTtepuaia, moAroToBKa YeTHblit onpoc, VKA
Teua 8.6. Microsoft WHJUBUTyaJIbHOTO [HCbMEHHbBIC VK. 4' 3
1 6 BOKaOyJsipa 1o JOMaIIHHe .
Company (IpakTuKyM) . z
npoiiieHHo# TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEPaATYpPOU U CIIOBApPEM
IToBTOpEHME PONHIEHHOTO
Marepuana, NoAroToBKa VcTHBIi ompoc,
Tewa 8.7. Virgin Group WHIMBU LY JIbHOTO TTHCHMEHHBIE zﬁjg
1 6 BOKaOyIspa 1mo JIOMAIITHHE :
Company (IpakTuKyM) . :
npoiiieHHol Teme, paboTa 3aaHust
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHHE MPOIIEHHOTO
(mpakTHKyM™) MaTepuana, IIoAroToBKa Vernsiii onpoe, | YK-4.2
Kyvavmyprno-meopueckoe UHAWBUYaJILHOT'O MHUCLMEHHBIE VK-4.3
gocnumanue: 0CoO3HaHue 1 6 BOKaOyJIsIpa 1o JIOMaIllHHE
ceo0e2o0 mecma u poau 8 HpOﬁHCHHOﬁ TEME, pa60Ta 3adaHNA
Gyoywer CO CIIPaBOYHO
npogeccuonanvbnol JUTEPATYPOU U CIIOBApPEM
oesmenbHoCmu
[ToaroroBka k
IIPOMEKYTOUHON
3auer - 2 aTTecTanuu B hopme - -
VHJMBUIY AIBHOU
Ipe3eHTalNU
24 112 -
Hroro
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Cemectp n3yuenus: 4

Buabl yueOHoi padoTsl Ipome:xy
TOYHAA
Dopmu
Konraktnas pa6ora arrecran | @opmsl PMHPY
CamocTosiTesbHast padora e B eMble
Paznen, moayuib Hoapaszaea, rema (B yacax) TEeKYyLIero
gacax KOMIIETEeH
KOHTPOJIA —_—
Jlek [[IpakTHYecku KCP ¢opmbI opranusanuu
110704 e 3aHSITUS B Hacax CaMOCTOSAITEJILHOM
Paznen 9. English  |Tema 9.1. Computers — [ToBTOpEHME MPOIiIEHHOTO -
in Communications |friend or foe? (mpakTukym) MaTepuaia, oAroToBKa VYcrHbii YK-4.2
Systems Kyvnemypno-meopueckoe WHIUBUTyJIbHOTO ompoc, YK-4.3
gocnumanue: - 4 - 12 BOKaOyJIspa 1o MMCbMEHHbIE
MENHCKYIbMYPHOEe IPOMICHHON Teme, paboTa JIOMAIIHHAE
npogheccuonanvroe CO CIPaBOYHOM 3aJJaHus
83aumooeticmsue JUTEPATYpPOH U CIOBapeM
IloBTOpEHKE IPONAECHHOTO - YcTHbIi
. Marepuaa, oAroToBKa omnpoc YK-4.2
Tema 9.2. Computer (video) P > 1O HCEM eH;IBIe
games (IpaKTHKYM) - 2 - 10 VH]IUBHY TEHOT'O VK-4.3
BOKaOyJIspa 1o AOMAIITHNE
poiiieHHOH TeMe, paboTa 3a/aHuA
IToBTOpEHME MPONAECHHOTO - V eTHBI
Marepuaa, IoAroTOBKa orpoc, YK-4.2
Tema 9.3. Computer 5 g VHJIUBUYaJTbHOTO mucemennbie | Y K-4.3
architecture (mpakTUKyM) BOKaOyJIsipa mo JIOMaIlHIEe
IpoiiIeHHOH TeMe, paboTa 3aJaHus
CO CIIPaBOYHOMN
- YcTHbIM
onpoc -
Tema 9.4. System computer poc, YK-4.2
- 2 - 8 - MHCBMEHHBIE | VK-4.3
software (mpakTHKyM) .
JOMAIIIHUEC
3aJJaHus
Tema 9.5. Operating - 2 - 8 - - VcTHbIH
systems (IMPaKTUKYM) orpoc, VK-4.2
IIMCBbMCHHBIC yK_43
JIOMaIIHue

3aJaHuA




[ToBTOpEHME MPOIIEHHOTO

YcrHbli
Marepuaia, moAroToBKa ompoc, YK-4.2
Tema 9.6. Multimedia 10 WHJIUBUYaTbHOTO mucemennse | YK-4.3
(IpaKTHKyM) BOKaOyJIsipa 1o JIOMaIlHIEe
PO ICHHOM Teme, paboTa 3a1aHus
CO CIIPaBOYHOM
Tema 9.7. Computers and m .
OBTOPCHHE MPOUICHHOTO
work (IpakTUKyM) p PoHa Y CTHEIIH YK-4.2
MaTepuaia, moAroToBKa
Kynomypno-meopueckoe ompoc YK-4.3
HHIWBUYAJILHOI'O i
eocnumarue. OCO3Harue IIUCbMEHHBIC
10 BOKaOyJIsipa 1o
c80€20 Mecma u poiu 8 . 2 5 JIOMaIlHHE
y IPOMICHHOHN Teme, paboTa
oyoyweti pona » P 3aaHus
. CO CIIPaBOYHOM
npogeccuonanvrol -
JUTEPATypOH U CIIOBapeEM
OoesimenbHOCmU patyp P
IloBTOpEHKE IPONACHHOTO .
Marepuaa, MoAroToBKa YCTHbIH VK-4.2
orpoc, -4
. WHAWBUIYAIBHOTO
Tema 9.8. Teleworking AMBIALY micemennpie | YK-4.3
8 BOKaOyJIsipa 1o
(mpakTUKyM) . : 6 JOMAITHUE
NpOfifeHHOH Teme, paboTa S —
CO CIPaBOYHOU
JTUTEPATYpPOH U CIOBapEM
[ToBTOpEHME MPOIIEHHOTO .
MarepHaa, MoJAroToBKa YeTHBIH VK-4.2
orpoc, -3
MHAUBHUIYaIbHOTO
Tema 9.9. Networks AUBHIY mucemennpie |  YK-4.3
8 BOKaOyJIsIpa 1o
(mpakTUKyM) . z 5 JOMaIlIHHEe
NpoiifeHHoM Teme, pabora S—
CO CIPaBOYHOMU
JIUTEPATypPOU U CIOBapeM
YcTHbIi
orpoc, YK-4.2
Tema 9.10. The Internet 10 i IHCBMEHHBIE | V(-4 3
(mpakTUKyM) JOMAIITHUE

3aJaHuA




Tema 10.1. The Future of IT ToBTOpEHHE MPOIICHHOTO - YcTHbIM
(NpaKTHKyM) MaTepI/IaJ'Ia HI())I[FOTOBKa orpoe yK-4.2
Kvavmypno-meopueckoe HHI;HBHI’[ ATLHOLO IUCBMEHHBIC | YK_4 3
Pasznen 10. The gocnumanue. 0Co3Hanue Y AOMaIIIHHE
- 4 - 12 BOKaOyJIsipa 1o 3a/aHusl,
Future of IT c80€e20 mecma u poau N Z
GvoviLes: NpoieHHON Teme, paboTa BBIIIOJIHEHUE
yeviy . CO CITPaBOYHOM KOHTPOJIbHBIX
npogeccuonanvbHol N I —_—
JTUTEPATypPOH U CIOBapeM 2
oesamenbHOCmu
[ToaroToBKa K 36
MIPOMEKYTOUHOU
arrectauuu B hopMe
9K3aMeH - - - - H bop - -
TPYIIIIOBOM NIPE3eHTAINH,
BBIIOJIHEHNE
KOHTPOJIbHBIX 3a7aHuI
Wroro - 28 8 108 - 36
180
- | 108 | 28 | 404 - 36
Bcero




6. COAEP)KAHUE JUCHUIIJINHBI

Pazpnen 1. Global Market

Tema 1.1. Globalization

Ob6yuaromuecs wuzy4yaroT Temy [noGanmsarnus. CrnocoObl U METOAbI, NPUBOASIINE K
I'mobanm3amuu. M3yyaroT JieKCHKy MO TeMe. [loJOKUTENbHBIE W OTPULIATENIBHBIC TOCIEICTBUS
mporiecca riaodanmm3anud. V3y4aroT TepMUHOIOTHIO TIPOBEACHHS TEIC(POHHBIX TIEPETOBOPOB.

Kynomypuo-meopueckoe eocnumanue: noHumauue coyuaibHOU 3HAYUMOCMU UHOA3BIYHOU
KYIbMypbl NPOUCXOOUM Y 00YUAIOWUXCS NOCPEOCMBOM AHAIU3A U OAIbHeuue20 00CyHcoenus Ha
UHOCMPAHHOM S3bIKE MeMbl 2100anu3ayuu, ee 3aKOHO8, d MAaK#ce OCODEHHOCMU 6edeHus
MENCOYHAPOOHBIX NEPe2o8OPOs.

Tema 1.2. Brands

OOyuarolyecs 3HAKOMSATCS ¢ TeMOUM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxaaroT mpobJIeMbl, CBSI3aHHbIE ¢ TUPATCTBOM M ITyTH UX peulieHus. M3yueHne TepMUHOIOTHHY,
HEOOXO0JUMOM U1 TPOBEJICHUS JAEJIOBBIX IIEPETOBOPOB U COOpaHU MEXTyHAPOIHOTO YPOBHSIL.

Kynomypuo-meopueckoe socnumanue: nonumanue 0coOeHHOCMeUu_MeiCKyIbmypHO20
npogheccuoHanbHO20 63aUMOOCCNBUsL NPOUCXOOUM ) 00VUAOWUXCA NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKe C Yelblo 00CYHCOeHUsL NPOOAEM, CBA3AHHBIX C UMEHAMU PAOad 2100albHbIX
KOMNAHULL, U nymeu ux peuleHus.

Tema 1.3. Advertising

OO6yuaroryiecss 3HaKOMATCS C Pa3IMYHBIMU BUIAMH PEKJIAMbI, METOJIAMU PEKIaMHUPOBAHUSI.
VYyarcsi, Kak NMPaBUJIBHO MPOBOJUTH PEKIAMHYIO0 Kammnanuio. M3yuaror ¢passl, HeOOXOaUMBIE IS
MMOCTPOCHUA YCHGMHOﬁ MMPE3CHTAal1H. I/IHI[I/IBI/IleaHI)Haﬂ Ipe3CHTalus 110 TEMC.

Pa3znen 2. Business Organization

Tema 2.1. Employment

OOyuaromnuecs u3y4aroT Haubosiee BakHbIE (DAKTOPHI, HEOOXOMUMBIC ISl TOTYYCHHS
paboTel. M3y4aroT cmocoObl yCHENIHOTO MPOXOXKACHHS W MPOBEACHUs coOecemoBanus. M3ywaror
TEPMHUHOJIOTHIO, HEOOXOIUMYIO ISl MPOBEJIEHUSI COBELIAHWM BHYTpU KOMMIaHMU. BuIsl pesrome.
OOyuaromuecs y4arcsi COCTaBISTh Pe3IOME.

Kviemypno-meopueckoe 6ocnumanue: oco3nanue ceoe2o mecma u poau 6 0Oyoyweu
npogheccuoHanbHol  0essmenbHOCMU  OCYUeCmBIsIemcss nymemM aHAIu3a 0coOeHHOCmel HNOUCKd
pabomuwl, 8e0eHUsl Nepe208OPO8 HA UHOCIPAHHOM A3bIKe, NPOBEOCHUs COBEUAHUL.

Tema 2.2. Trade

OOyuarolyecss 3HAKOMSTCA C Pa3IMYHBIMM BUIAMU TOProeiu. M3ydaroT ocoOeHHOCTH
BHEIIHEHI W BHYTPEHHEH TOProBiu. 3HAKOMSATCA C TMpaBWiIaMH O(GOPMIICHUS aKKpPEeIUTHBA.
CoBepILIEHCTBYIOT HaBBIKHM BEICHMSI [IEPETOBOPOB, M3YYAIOT Pa3jIM4YHbIE MPUEMbI JJIS JTOCTHKEHUS
Haubonee 3(pQexkTUBHOrO pe3yibTara, B TOM 4YHclIe ¢ mnomoulpio Zoom, Google-q10kyMeHTOB,

Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OMOIUOTEK.



Tema 2.3. Organization
OOyuaromecss 3HAKOMSTCA C BHAAMM KoMmmaHui. M3ydaroT mpuemsl, CIOCOOCTBYIOIIUE
CO3JIaHMIO ONArompHUsATHON pabodveil cpenbl. 3HAKOMATCS C MPaBUJIAMU U CTPYKTypamH OOILEHHS B

ctepe 6usHeca.

Kynomypno-meopueckoe __eocnumanue:  opmuposanue  nOHUMAaHusi  0CobeHHOCHel
MENCKYIbMYPHO2O NPODECCUOHATLHO20 B3AUMOOCUCMEUs.  NPOUCXOOUM  NOCPeOCMBOM  AHAIU3A
PA3MUYHBIX MUNOE KOMNAHUL, O0CODCHHOCMEl GbICMPAUSAHUsl NPAGUl U CMPYKMYypbl 01068020
obwenus 8 npogeccuoHaIbHol cepe.

Tema 2.4. Money

3HaKOMCTBO C (bHHaHCOBLIMI/I OTHOIICHHUAMHU B S3KOHOMHUKEC U HUX l"pa(bI/I‘-IeCKI/IM OTPAKCHUCM.

OOyueHne COCTaBJICHUIO U HAITUCAHUIO OTYETOB.

Pa3znen 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HAaKOMCTBO C STHKOW B cdepe OuzHeca M MHPOPMALMOHHBIX TEXHOJOTUH M Pa3IUYHBIMU
HOpMamu 3THKeTa. OOCyxaeHue mpobiaeM Koppynuud u 00opbObI ¢ Hell. OOydaronimecss u3y4aror
TEPMHHOJIOTHIO TI0 JAHHOM TeMe, Ul HaXO0XICHUS BbIXOJA U3 CJI0KHBIX IKOHOMUYECKHX CUTYallUH.

Kynsmypuo-meopueckoe gocnumanue: MEACKYIbIMYPHOE npogheccuonanbHoe
83aUMOOCUCMBUE NPOUCXOOUM 8 CO3ZHAHUU 00yYaowuxcsa 01a200aps aHaiu3y u OalbHeuuemy
00CYIHCOCHUIO MAKUX NOHAMULL, KAK IMUKA, KOPPYNYUS, IKOHOMUUECKAs. Cumyayusi u cnocoowl ee
VIAYUUEHUS.

Tema 3.2. Change in IT sphere

OOyuaromiuiecs yuaTcsi BRIpaKaTh CBOM MBICIH 10 TeMe n3MeHeHus. O0CyKIaloT, HACKOJIBKO
4acTO U3MEHEHHs KacaroTcs cdepbl HHOOPMALMOHHBIX TeXxHonoruil. Kak B moBceqHEBHON >KU3HH,
Tak U B cpepe OuszHeca U B cucteMe MH(POPMAILIMOHHBIX TEXHOJOTUH. YyaTcs MmpaBuiiaM HalMCAaHUS
orueToB. (COBEpIIEHCTBYIOT HAaBBIKM IIPOBEJIEHUS COBEUIAHMW IO TEMaM, KacaroIUMCs
MH(POPMALMOHHBIX TEXHOJIOTHUH.

Tema 3.3. Strategy in IT sphere

OO6yuatoniuecs 3HaKOMSTCS ¢ TepMUHOM «CTpaTerus» B 1ejaoM. M3yuaroT BUIbI CTpaTeruil u
TaKTHK, HEOOXOAMMBIX JJISl TOCTUIKEHUS, IIOCTABICHHOM 1eiau. M3yuatoT pa3inuuus Mexay TepMUHOM
CTpaTeruss W TaKTUKa; NPOCUUPYIOT CBOM 3HaHHA Ha cdepy HH(POPMAIMOHHBIX TEXHOJIOTHH.
Pa3BuTre ymeHuil M HaBBIKOB NIPUHATHS PELICHUM.

Kynemypuo-meopueckoe ocnumanue: ocoznanue ceoeco Mecma u poau 6 Oyoywel
npogheccuoHanbHOl 0esimenrbHOCMU QOPMUPYEmCcs Yy 00y4arowuxcsa yepe3 NOHUMAaHue U paziuyeHue
NOHAMUL, NPOeYUPOBAHUIO CB0€20 NOHUMAHUSL 8 OMHOUleHUU NpopeccuonHanvHol cepol
0essmenbHOCMU, OCO3HAHUIO CLONCHOCIU NPOYECca NPUHAMUS PeueHUl.




Pa3znea 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJbTYypaMH Pa3HBIX CTPaH, TOBEJACHUEM JIFOICH, UX TPATUIIUSIMU U OOBIYasIMH.
O1leHKa 1 aHAIN3 UX BIMIHNAA HA BeleHne Ou3Heca. 3HAKOMCTBO ¢ OCOOEHHOCTSIMHU BEIEHUA OU3HECa
C BOCTOUYHBIMH JICJIOBBIMU TTapTHepaMu. Pa3zpaboTka cOOCTBEHHBIX CTpaTErwii B JTaHHOU cdepe.

Kynsmypuo-meopueckoe eocnumanue: coyuaibHas 3HAYUMOCHb UHOA3LIYHOU K)IbMYpbl
Gdopmupyemcs 6 coznaHuu o0byyarowe2ocs 01a2o0aps aHaiuzy u OdlbHetulemy 00CYHCOeHUI
ocobeHHOoCmell KyIbmyp PA3HbIX CMPAH, UX PA3IUduil U NONbImKe CamMoCmosImenbHo paspabomanms
€010 cmpamezuio 8edeHus: OU3Heca 8 UHOSA3BIYHOM NPOCIPAHCEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMU JIHJEPAMHU B TOJUTHKE U 3KOoHOMHKE. OOCyXIeHUE KadecTB
Jaujepa, pacliupeHue JIEKCHMKM 1Mo Teme. OOyuvaromiyecsl IMOJIy4aloT HPEJICTaBICHHE O HaBbIKax

yhpaBJICHUA KPYIIHBIMH, MUPOBBIMU KOMIIAHUSMU.

KVﬂmeDHO-MBODQQCKOe eocnumarue. ¢0pMUpOBClHM€ NORUMAHRUA O MEJNHCKY/1bMYPHOM
NPoheccUOHATbHOM  83AUMOOCUCBUU  OCYWecmeniemcs 01a200aps aHAIUu3y HA UHOCMPAHHOM
A3bIKE yCcneuwHocmu Mupoeoblx ﬂudepoe U 2100ANLHBIX KOMANAHUIL.

Tema 4.3. Competition

OOyuarolyecs 3HAKOMATCA € HKOHOMMYECKHMM TEPMUHOM «KOHKYPEHLUs» U €€ BUIAMH.
M3yyaroT BIUSHHE KOHKYPEHLMHM HA COCTOSIHME Pa3jIM4YHBIX PHIHKOB. PaccMaTpuBalOT OCHOBHBIE
CTpaTeruu  JIOCTH)KEHUS  KOHKypeHTocmocoOHocTH. OOywaromuecs  pa3pabaThIBalOT — CBOH
cOOCTBEHHbBIE CTPATCTUYCCKUC ﬂeﬁCTBHﬂ JJI1 IpCOJ0JICHUA HperITCTBI/Iﬁ B pCIICHUMN ITOCTABJICHHBIX
3ajay.

Pa3nea 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyuatonyecss 3HAKOMSTCS C pa3IMYHBIMU H300peTeHusiMH. OOCYyXIat0T HEOObIYHbIE
n300peTeHus], UCII0b3Ysl JIEKCUKY 0 JaHHOM TeMe. PaccMaTpuBaroT mpeumyliecTBa HHHOBALUI B
chepe pblHKa HHGOPMAIMOHHBIX TEXHOJOTMH. M3ydaroT MeTonabl YCHELUIHOro NpeACTaBICHUsS
uHpopmanuu B hopme npeseHTauuii , B ToM yncie ¢ nomouipio IIIT: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyuarolyecs U3y4aroT MOHIATUE OKPY’KAIOIIas cpesia BO B3aUMOCBA3H C BeJIeHHMEM On3Heca.
BnusiHue pa3nnyHbIX KOMIIAHUN HA COCTOSIHUE OKpY’Kalolled Cpelpl. 3HAKOMSTCS C pa3iIMYHbIMU
KOMITAaHUSIMH, KOTOPBIE BHOCST BKJIAJ] B COXPaHEHHE OKPY KAIOLIEH CPEIbI.

Kynemypuo-meopueckoe eocnumanue: ocoznanue ceoeco Mmecma u poau 6 Oyoywell
npogheccuoHanbHOU 0esmenbHOCIU RPOUCX00UM NOCPEeOCTN8OM AHANU3A USMEHeHUL 8 OusHec-cepe
noo 8030elcmeuem UsMeHeHUl, NPOUCXO0AWUX 8 OKpYIIcalowell cpeoe.

Tema 5.3. Franchising




OOyuaromuecss 3HAKOMSITCS ¢ TEPMHHOM «(PPaHIIN3UHT: BbIJa4a KOMIAHUCH JTUICH3UU Ha
MPOM3BOACTBO WJIM TPOJAXy ToBapa moja ee Mapkoil ((ppanmmsel)y. M3ydaroT HeoOXoaumyro
TEPMHHOJIOTHIO Ha TMpUMEpax pa3MYHbIX MEXIyHapOJHBIX KoMmaHuil. Haxonmar mpumepsl Ha
PoccuiickoM peIHKE.

Tema 5.4. Business communication

OOyuaromuecss 3HAKOMSATCS C TEPMHHOJIOTHEH W TOHSATHEM OHW3HEC ITHKETa, JUISl BEIACHHS
JIEJIOBBIX NIEPETOBOPOB. YIIydIlal0T CBOM HABBIKU OOILEHUS B I€JIOBOM CpeIe.

KVﬂmeUHO-MBODIlQCKOe eocnumarnue. qbopMupogaHue NORUMAHUA O MEINHCKY/1bMYPHOM
npoheccuoOHanbHOM 83auUMOOEUCMBUY NPOUCXOOUM HA NpUMepe COBEPULEHCIBOBAHUS HABBIKOG
KOMMYHUKaAyuu Ha UHOCMPAHHOM A3blKe C Y€Jjibio YCNeuHoco 6e0eHUs 0eno8bIX nepecoeopos.

Pa3nea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromyecss 3HAKOMATCS C IOHATHEM MEHEKMEHTa, ero 3HaueHueM. OOyuaromuecs
3HAKOMSATCA C TEPMUHOJOTHEW, HEOOXOAWMOW [UIs ONHCAHUS YepPT TOJOKUTEIBHOTO H
OTPULIATEIILHOTO YIPABIICHIIA.

Tema 6.2. Management Styles

UYTO MOXKHO U 4ero Henb3s AejIaTh MEHeKepaM. Tpu CTUIIA ypaBIeHMUS.

WHTEpBBIO C JKCIEPTOM MO CTWISAMH ylpasieHus. KadectBo ynpasineHus. Kak oLeHWTH
00paTHYIO CBSI3b OT COTPYIHUKOB, YTOOBI YIYUIIUTh CTHIINA YIIPABICHHUSL.

Kynomypno-meopueckoe eocnumanue: nocpedcmeom ananuza Ha UHOCMPAHHOM A3bIKE
PA3IUYHbIX  6UO08 UHMEPBbIO, CMUNeU YHPAGIeHUs, Kaiecmed Npoucxooum @opmuposanue
NOHUMAHUS_MENCKYIbIMYPHO20 NPOPECCUOHATLHO20 83AUMOOCLICNBUSL.

Tema 6.3. Team Building

OOyJarommecs: U3y4aroT CrocoObl pabOThl B KOMaHE, OOCYXIAIOT HACH, KaK CO3/aTh
YCIICNIHYI0 KOMaHy. M3y4aroT JeKCHKY IO TeMe.

Kynsmypuo-meopueckoe socnumanue: ¢hopmuposanue coyuanbHo 3Ha4UMOCMU UHOA3bIYHOU
KYIbMYpbl NPOUCXO0UmM HA npumepe uoei hopmMuposanusi KOMaHo, onpeoeienus poieli 8 KOMaHoe,
VCHEWHOCMU U Pe3yTbMamu8HOCIU KOMAHObL U KAAHCO020 ee UleHd.

Tema 6.4. Risk in IT sphere

OO6yuaromiuecs 00CyKIal0T BUIBI IIOBCEHEBHOIO PUCKA M pHCKa B OM3Hece. Puck, KOTOpbIi
MO3KEeT OBITh MOJYYEH B X0JIe MpoIecca rIo0aln3alni.

Tema 6.5. Crisis management

OOyuatoniuecs 00CYXkJalOT BONPOCHI [0 TEME KPU3UC B YIPABICHUH. 3HAKOMSTCA C
pa3IMYHBIMKM CHUTYAlMsSMH, BBI3BIBAIOIIMMHU KpH3HC. M3y4aroT MyTH pemieHHs BBIXOJa W3 KpHU3HCa.
W3y4aroT mpreMsl 3anpaiiuBaHus HHGHOPMAILIUU B CIIOKHBIX YKOHOMUYECKUX CUTYAIUsIX U TPAMOTHO
OTBEYaTh HA IMOCTABIIEHHBIC BOMIPOCHL.

Pa3nea 7. Communication in Business

Tema 7.1. Communication


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
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OO0yuaronuecs U3y4aroT Ka4ecTBa XOPOIIETo coOeceHnKa, (haKTOphl BaXKHBIE B OOIICHUU U
¢dbopMbl 001IeHUs (BUABI TUCHbMEHHOIO U YCTHOTO OOIeHus). V3yueHue U TPeHUHT HOBOW JIEKCUKHU
no teme. COBEpIIEHCTBYIOT CBOM KOMMYHHUKAaTHBHbIE HaBbIKM. M3yuaroT Buabl mnpoOiem, ¢
KOTOPBIMH OHHM MOTYT CTOJIKHYTbCS B IIpOIiecce OOIEHHUS.

Kviemypno-meopueckoe eocnumanue:. coyuanvhas 3HAYUMOCHb UHOSA3LIYHOU KYJIbMYpPbl
dopmupyemcs y obyuarowmuxcs nocpeocmeom uzyyeHus 6udo8 npooiem, ¢ KOmopbiMu OHU MOSYM
CMOJIKHYMbCSL 8 NPOYecce UHOAZbIYHO20 NPOPeCcCUOHATbHO20 00U eHUs.

Tema 7.2. E-commerce

OOyuaromuecs W3y4alOT BUJIbl PUCKA, KOTOPbIE MOTYT OBITh MOJYYEHBI B pe3yJbTaTe
TOPrOBIM B HMHTEpHETE. BHIBI NPOAYKTOB M YyCIyr, NPEAOCTaBIsAEMBIX B HHTEpHeTe. M3ywaror
TEPMUHBI TI0 Teme TOproBis. M3ydaror mMeromsl mocTtpoeHus 3G()EKTUBHON MPE3CHTAMH IS
YCHEIIHOM MPOJIaXKH CBOETO MPOIYKTa CBOUM HOTEHIIHAIBHBIM MOKYIIATEIISM.

Tema 7.3. Customer service

OOyuaromuiecss HW3y4alOT HOBBIE HIeH B cdepe OOCHyKHBaHHS KIHUCHTOB. M3ydaroT
JOCTOMHCTBA U HCOOCTATKHN past,Ix BHUIOB O6HI€HI/15[ C KJIMCHTAMMH. O6yqa10m1/1ecs[ yancsI IIncaTh
UCbMO-kano0y. COBEpIICHCTBYIOT HABBIKH ayIUPOBAHHUS 10 TAHHOM TEME.

Kynomypno-meopueckoe __gocnumanue:  0co3HaHue — YCHEUWIHOCMU — MENCKYIbMYPHO2O
NPOGhecCUOHANbHO20 83AUMOOCUCMBUS NPOUCXOOUM Yepe3 YCMHbIUL 00MeH HA UHOCMPAHHOM A3bIKe
uoesMU U MbICIAMU NO NOB0JY cmuiell Npo@eccCUOHAIbHO20 U ObIM0B020 00WeHUs O/ peuleHus
npobaem KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuaromiecss M3y4alOT CTPYKTYpY HAIlMCaHUS OTYETa, HEOOXOAMMYIO TEPMHHOJIOTHIO.
3an11/1Ta HHIAWBHUAYAJIbHBIX OTUCTOB.

Pa3znea 8. Global Companies

Tema 8.1. Globalization and Global Marketing

OOyuatomecss u3y4aror Temy «lnmobammzanus». CrnocoObl M METOABI, HPUBOIAIIME K
I'mobammzanuu. M3ywaror nexkcuky mo Teme. [lonoXuTenbHBIE W OTPHUIATEIIBHBIC IOCIIEICTBHS
npoiecca riaodanuzanuud. MeTo bl BXOKICHHS] B MUPOBOU PHIHOK.

Kynomypno-meopueckoe gocnumanue: ¢popmuposarue noHUMAHUA_COYUATLHOU 3HAYUMOCNU
UHOA3LIYHOU KYJIbMYPbl NPOUCXOOUM 8 npoyecce aHamu3a u 0OCYHCOeHUs. NnociedCmsull npoyecca
2nobanuzayuu, 0CoOeHHocmel MeNcOyHapoOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuatonyiecs 3HAKOMATCS C MCTOPHEH CO3/laHHA KOMIIAHMM, C €€ OCHOBATEeISIMH.
OO6cyXnalT MPeruMyIIecTBa U HEAOCTATKU 3TON KOMITAHUU.

Tema 8.3. Success in IT sphere

Mzyuator nexkcuky mo Teme «Ycmex», ocobeHHo kacatenbHo IT. 3nakomsTcs ¢
TEPMHHOJIOTHEH Ha MpUMepe YCIEHIHbIX KoMMaHuil u nojed. COBEpIICHCTBYIOT HABBIKU BEICHHUS
neperoBopoB. M3yyaroT kauecTBa, KOTOPHIMU 0071a/1aeT yCIeUIHbIA YeoBeK, paboTatomuii B cdepe

MH(POPMALIMOHHBIX TEXHOJIOTUH.



Kynomypno-meopueckoe _6ocnumanue: nomumanue o0coOeHHOCMEU  MeNHCKYIbMYPHO2O
npogeccuoHanbHo20 83aUMOOCCMEUs NPOUCXO0UM HA NpuMepe aHAIU3ad YCNeuHOCmuU 6e0eHusl
nepe2o8opos Ha UHOCMPAHHOM 5A3bIKe, YCNeUWHOCMU Yel08eKd, KaK TUYHOCMU U KAK OU3Hec eOUHUYbL.

Tema 8.4. General Motors Company

M3y4aroT UCTOPUIO KOMIIAHMHM, 3aHUMAeMO€ MECTO Ha MHPOBOHM  apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OPMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKe.

Tema 8.5. Failures

OOyuatolyecs M3y4aroT MPUYMHBI Kpaxa KommaHui. IlyTm BeIXoga M3  CIOXKHBIX
HKOHOMHMYECKHUX cUTyanuid. O030p PHIHKOB, KOTOPble 00aHKPOTHIIUCH.

Tema 8.6. Microsoft Company

OOyuatoniyecss U3y4aloT UCTOPUI0 KOMIIAHMM, 3aHUMAaeMO€ MECTO Ha MUPOBOM pBbIHKE, €€
KOHKYPEHTOCIIOCOOHOCTb Ha PhIHKE U (OpMYIly ycIexa, MecTo, 3aHuMaemMoe Ha PoccuiickoM pbIHe.

Tema 8.7. Virgin Group Company

OOyuaromyecss M3y4arOoT HUCTOPUIO KOMIIAHWHM, 3aHMMAaeMO€ MECTO Ha MHUPOBOW apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PbIHKE U (POpMYITy ycIiexa, MecTo, 3aHuMaemMoe Ha PoccuiickoM phIHKE.

Tema 8.8. Future of the Business in I'T sphere

OOyuatolyecs U3y4aroT NPUUUHBI, IO KOTOPHIM KOMIIAHUU CTaHOBATCS IN100abHBIMU. [1yTH
ux pacmupeHus. [IpITaloTCs CIpOrHO3MPOBATh SKOHOMMUYECKOE COCTOSIHME CTpaHbl B OyaylieMm, a
TaKk)ke U3MeHeHue cepbl UHPOPMALIMOHHBIX TEXHOJIOTUH.

Kynomypuo-meopueckoe eocnumanue: nymem o00CyxicoeHus HaA UHOCMPAHHOM S3bIKe
B03MOJICHBIX HANPABTIEHUL PA3BUMUSL IKOHOMUKU CIMPAHbL U OU3Heca, y 00y4anouuxcs popmupyemcs
OCO3HAHUe C80e20 Mecma U poiu 8 Oyoyuel npoghecCUoOHaAIbHOU OesimenlbHOCU.

Pa3nea 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
OOyuaromyiecss pasMbIIUISIOT HAJ BOIPOCOM OE30MACHOCTH WM BPaKJCOHOCTH BIIHSHUS
KOMIIBIOTEPHBIX TEXHOJIOTHIl Ha YelloBeKa, OM3HecC.

Kynomyprno-meopueckoe socnumanue: Ha npumepe 05cy9fcdele no3umueHoco U

He2amueHO20 GNIUSHUS PA3BUBATOWUXCA KOMNLIOMEPHBIX MEXHON02Ull HA 4eN08eKd, ¥ 00yuarouuxcs
dopmupyemca noHumanue 0cobeHHOCmell MeNCKYIbMYPHO20 NPOGhHecCUOHATIbHO20 83AUMOOeLICNEUS

Tema 9.2. Computer (video) games

O6y‘-IaIOIJ_II/IeCSI 06CY)KI[aIOT BUJbI U THUIIbBI KOMIIBIOTCPHBIX HI'P, UX BJIUAHHUC HA PA3BUTHC
YCJIOBCKA, a TAKKC BO3MOKHBIC BAPUAHTEI UX UCIIOJIb30BaHUA.

Tema 9.3. Computer architecture

OO6yuaromuecs M3y4arOT aHTJIMICKUE SKBUBAJCHTHI MO 0003HaueHHON Teme. OOCYyKOaroT
IUTIOCHI 1 MUHYCBI Pa3JIM4HbIX BUJOB KOMIIBIOTEPHON apXUTEKTYPBI.

Tema 9.4. System computer software

OO6yuaroniuecs U3y4aroT BUAbI IPOrPaMMHOTO 00ecredeH sl, COOTBETCTBYIOIIYIO JIEKCUKY .

Tema 9.5. Operating systems



OO0yuaromiuecss pacCMaTPUBAIOT PA3IMYHBIC BUJIBI ONICPAIIMOHHBIX CUCTEM, CPABHUBAIOT UX.

Tema 9.6. Multimedia

OOyuaromuecs U3y4arT JIEKCHKY MO TeMe «MYJIbTHMEIUHHBIC YCTPOWCTBA», OOCYKIAIOT,
HACKOJIbKO CHUJILHBIMHU OBbLIY U3MEHEHUSI B 3TOM CCKTOPC.

Tema 9.7. Computers and work

OO6CyX)atl0T JOCTOMHCTBA U HEAOCTATKU HCIIONb30BAHHS KOMITBIOTEPHBIX TEXHOJOTUH Ha
pa0ore.

Kynomypno-meopueckoe gocnumanue: ocosnaunue ceoeco mecma U poau 6 Oyoyujerl
npogheccuoHanbHOU 0essmeNbHOCMU NPOUCXOOUM 80 8peMsl 0OCYIHCOEHUS 0OVHAIOWUMUCS HIOAHCO8
UCNOIb308AHUSL COBPEMEHHBIX KOMNBIOMEPHBIX MEXHONI02UU HA UHOCTPAHHOM SA3bIKE.

Tema 9.8. Teleworking

Benenue B TeMy ypaaieHHoW pabotTel. OOyuaromuecs OOCYKAAlOT CMBICI U 3HAYCHHE
MOSIBJICHHS JAHHOTO HANpaBJIeHUs B cepe HHPOPMAITMOHHBIX TEXHOJIOTHIA.

Tema 9.9. Networks

OOyuatomyecs 00CYKIAal0OT 3HAYMMOCTb IOSIBIIEHUS PA3IMYHOIO pOJa «CeTeiy; pa3HUILy
MEXy HUIMH; OTHOILICHHE Pa3HbIX MOKOJIEHUH K 3TOMY.

Tema 9.10. The Internet

OOyuatonuecs yrIyOJslOTCd B H3y4Y€HHE TEPMHUHOJIOTMM cdepbl HH(POPMALUOHHBIX
TEXHOJIOTHI; 00CYKIAat0T MOJIOKUTEIbHBIE U OTPHULIATENIbHBIE aclIeKThl MIHTepHeTa.

Pa3nesa 10. The Future of IT

Tema 10.1. The Future of IT

OO6yuatoniuecss 00CyX1al0T T€ W3MEHEHUs, KOTOpble mpetepriena chepa MHGOPMALIMOHHBIX
TexHosoruil. OOyuwarolmuecs: NPOTHO3UPYIOT BO3MOXKHBIE HW3MEHEHUS U pPa3BUTUE CQepsl
MH(POPMALMOHHBIX TEXHOJIOTUI B CIIEAYIOIIEM BEKE.

Kvivmypno-meopueckoe nanpasnenue socnumamenvnou pabomeol: 4Cpe3 NMOHMMAHUC CYTHU

U3MEHEHUH B cepe MH(POPMALMOHHBIX TEXHOJOTUH, OOMEH HMIESIMU U MBICISIMU HAa MHOCTPaAaHHOM
A3bIKe, y OOYy4YaloIIUXCsl MPOUCXOTUT OCO3HAHUE C80e20 Mecma U poau 6 ux Oyoyuet

npogeccuonanvbHoll 0esmenbHoCmu

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOLIUXCS

B pamkax gaHHO# y4eOHOM TUCHMILTUHBI 00y4YarOlIUecs BBIMOIHAIOT CAMOCTOSTENbHYIO padoTy
B BUJIE IOBTOPEHHUS MPONUJEHHOr0 Marepuaia o BCEM U3y4yaeMbIM TeMaM JECSITH Pa3esioB, YCTHO U
MMCbMEHHO (MMChbMEHHBIE IOMAITHUE padOThl) OTBEUYAIOT HA BOMPOCHI VISl MOJTOTOBKH K TEKYILIEMY
KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTpE, a TAK)KE TOTOBATCSA K WHAWUBUYAIbHBIM WM TPYIIOBBIM
MPE3EHTALUSAM JUIsl IPOXOXKJICHUS IPOMEKYTOYHOM arrecTtauuu no aucuuiuivHe. Ilomumo 3toro,

00yyaromuicss OCYIIECTBIISET MOATOTOBKY HMHIMBHYyaJbHOIO BOKaOyssipa MO MPOMICHHOH Teme;



paboTy co CmpaBOYHOUN NHWTEpPaTypod W cCioBapeMm; pabOTy Haj OMMOKAMU C HCIOJIb30BaHUEM
uupoBbix UHCTpyMeHTOB. (Multitran.ru, Onexkrponssiii cioBaps #ABBYY Lingvo 11 cnoBapp 6
s3pik0B - Volume, Longman Contemporary Dictionary, Longman Business Dictionary u ap.;

ZNANIUM.COM: snexktpoHHO-0ubmoreunas cucrema. HOMKOH: apxuB HayyHBIX *KYpHAJIOB.

8. OBPA30OBATEJIBHBIE TEXHOJIOI'MU

Ha kaxnoM 3aHATUM KaXIOM TEMBI BCEX DPA3JelOB Hapsay € TPaAULMOHHBIMU IPUMEHSETCS
TEXHOJIOTHUsI ITPOOJEMHOI0 00y4eHHs], @ UMEHHO KaX/10€ 3aHATHE MPOBOAUTCS B (hopMe NPAKTUKyMa
C UCIOJIb30BaHUEM IU(POBBIX HHCTPYMEHTOB U CKBO3HBIX TEXHOJOTMH JUIsl peIIeHHs OCTaBICHHON
3aJjauu: MHTEIUIEKTyalnbHbIX KapT FreeMind.com, mporpaMMHBIX MPOAYKTOB M OOJauyHBIX CEPBHCOB

PowerPoint, Google Slides, slidesgo.co.

Tema 3ansaTHs Buna oopa3oBaTtesibHOM ®opMa npoBeieHUsI 3AHATHS
TEXHOJIOTHH
Pazgen 1. Global Marketing Humepaxmuenas Henosas / ponesas uepa
Tema 1.1. Globalization MEeXHOI02UsL
Kynomypno-meopueckoe
gocnumanue:

COYUANbHAS 3HAYUMOCTb
UHOSA3bIYHOU KYIbMYpPbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pa3zbop

Kynomypno-meopueckoe MEXHOI02UsL KOHKDEMHbIX CUMYayull)

gocnumawue:

MEJNCKYTIbMYPHOE

npogeccuonarvbrHoe

s3aumooelicmsue

Tema 1.3. Advertising Hnmepaxmusnas enosas / ponesas ucpa
MexXHON02Us Case Study (pazbop

KOHKDEMHbIX CUMYayutl)
Pa3nea 2. Business Organization | 7Tpaouyuonnas mexuonoeus Ipaxmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonrnas mexuonocus Ilpakxmuueckoe 3ansimue
Tema 2.3. Organization Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3ansmue
Tema 2.4. Money Tpaouyuonrnas mexuonocus Ilpakmuueckoe 3ansmue
Paznea 3. Strategy in IT sphere Hnmepaxmuenas Case Study (pazoop
Tema 3.1. Ethics in IT sphere MexXHON02Us. KOHKPEeMHbIX CUMyayutl)
Kynomypno-meopueckoe

gocnumanue:

MENCKYIbMYPHOe

npogheccuonanvbHoe

s3aumooeticmsue

Tema 3.2. Change in IT sphere Tpaouyuonnas mexnonocus Ipaxmuueckoe 3ansamue

Tema 3.3. Strategy in IT sphere Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue




Kvaemyprno-meopueckoe
gocnumanue: 0CO3HaHue c80e20
Mecma u ponu 8 byoyueu

npogheccuoHanbHol

desmenvHocmu

Pa3nen 4. Leadership Humepaxmuenas Henosas / ponesas uepa

Tema 4.1. Cultures mexHo02Us. Case Study (pazbop

Kynemypno-meopueckoe KOHKDEMHbIX CUMYayull)

gocnumanue:

COYUATILHASL 3HAYUMOCTb

UHOA3LIYHOU KYIbMYPbl

Tema 4.2. Leadership Humepaxmuenas Case Study (pazoop

Kynomypuo-meopueckoe MexXHONI02Us. KOHKDEMHbIX CUMYayutl)

socnumatue:

MENCKYIbIMYPHOE

npogeccuonaibrHoe

83aumooeticmsue

Tema 4.3. Competition Humepaxmusnas Henosas / ponesas uepa
MexHoI02Us. Case Study (pazbop

KOHKPEeMHbIX CUmyayutl)

Pa3znea 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 5.2. Business and
environment
Kyiemyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u ponu 8 byoyuell
npogeccuoHanvbHol
oessmeslbHOCmU

Tpa()uquHHa}z MEeXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 5.3. Franchising

Tpa()I/lI/;MOHHCl}l MmMeXHOJI02UA

Hpakmuqecme 3anHamue

Tema 5.4. Business
communication
Kynomyprno-meopueckoe
gocnumanue.
MENCKYIbMYPHOE
npogeccuonanvrHoe
szaumodoelicmasue

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazoop
KOHKDEMHbIX CUMYayull)

Pa3nea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaduuuouﬂaﬂ MexXHOoJI02UA

HpakmuquKoe 3aHAmue

Tema 6.2. Management Styles
Kyviemypro-meopueckoe
socnumanue:
MENCKYIbMYPHOe
npogeccuonanvroe
s3aumooelicmsue

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 6.3. Team Building
Kynomypno-meopueckoe

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue




gocnumanue:
COYUANbHAS 3HAYUMOCTb
UHOSI3bIYHOU KYTbMYpPbl

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazoop
KOHKPEMHbIX CUMYayutl)

Tema 6.5. Crisis management

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3aramue

Pasgen 7. Communication in
Business

Tema 7.1. Communication
Kyiomyprno-meopueckoe
gocnumanue.

COYUANbHASL 3HAYUMOCTb
UHOS3LIYHOU KYIbIMYpPbl

Tpaduuuormaﬂ MexXHOoJI02UA

HpaxmuquKoe 3anAamue

Tema 7.2. E-commerce

Tpa()ub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.3. Customer service
Kyivmyprno-meopueckoe
gocnumanue.
MENCKYIbMYpPHOe
npogeccuonanvrHoe
gzaumodoelicmasue

Tpaduuuouﬂaﬂ MexXHoJIocUA

HpakmuquKoe 3aHAmue

Tema 7.4. Writing report

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3ansamue

Pasnen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kynomypno-meopueckoe
socnumanue:

COYUANLHAS 3HAYUMOCTb
UHOSA3LIYHOUL KYIbMYPbl

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqeacoe 3anamue

Tema 8.2. Coca Cola Company

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3anHsamue

Tema 8.3. Success in IT sphere
Kynomypno-meopueckoe
socnumatue:
MENCKYIbMYPHOE
npogeccuonanbHoe
83aumooeticmsue

HUnmepaxmusnas
MexXHON02Us

Case Study (pazbop
KOHKDEMHbIX CUMYayuil)

Tema 8.4. General Motors
Company

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 8.5. Failures

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3anHamue

Tema 8.6. Microsoft Company

Tpaduuuoyyaﬂ MeXHOJI02UA

Hpaxmuuecxoe 3aramue

Tema 8.7. Virgin Group
Company

Tpa()ub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 8.8. Future of Business in
IT sphere

Hnmepaxmusnasn
MexXHON02Us.

Case Study (pazbop
KOHKDEMHbIX CUmyayuii)




Kynomyprno-meopueckoe
gocnumanue. 0CO3HAHUe c60e20
Mecma u ponu 8 byoyueu
npogheccuonanbHoll
oessmeibHOCmuU

Pa3nen 9. English in
Communications Systems

Tema 9.1. Computers - friend or
foe?

Kyiemyprno-meopueckoe
gocnumanue.

MENCKYIbMYPHOe
npogeccuonanvHoe
gzaumooeticmeue

Tpaduuuormaﬂ MexXHOoJIocUA

HpakmuquKoe 3anAamue

Tema 9.2. Computer (video)
games

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.3. Computer architecture

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 9.4. System computer
software

Tpa()MI/!MOHHaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3ansamue

Tema 9.5. Operating systems

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 9.6. Multimedia

Tpaduuuorma}z MexXHOoJIocUA

Hpaxmuqea(oe 3anAamue

Tema 9.7. Computers and work
Kyvinemyprno-meopueckoe
gocnumanue: 0CO3HaAHUue c80e20
Mecma u ponu 8 byoyueu
npogeccuonanvHol
desimenbHOCmU

Tpaduuuormaﬂ MexXHoJI0cUA

HpakmuquKoe 3anAamue

Tema 9.8. Teleworking

Tpaduuuouﬂaﬂ MexXHoJIocUA

HpakmuquKoe 3aHAmue

Tema 9.9. Networks

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 9.10. The Internet

Tpaaub;uOHHaﬂ MEXHOJI02UA

HpaKmuquKoe 3araAmue

Pa3znea 10. The Future of IT
Tema 10.1. The Future of IT
Kynemyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u ponu 8 byoywell
npogeccuoHanbHol
oessmeslbHOCmU

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3aHAmue

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U IPOMEXKYTOUYHASI ATTECTAIIUS

MO JUCUMUILIMHE

9.1. ®opMBbI KOHTPOJISI 10 TUCHUIJIMHE




Texkyumuii KOHTPOJIb.

B npouecce nzydyenust yueOHOM AUCUMILIMHBI 00y4YarolUecs] Y4acTBYIOT B YCTHBIX OIpocax,
BBIIIOJHAIOT MMCbMEHHBIE OMAIIHUE W KOHTPOJIbHBIE 3aJaHHsA. Pe3ynbTaTbl BBIIOJHEHUS JaHHBIX
BUJIOB Pa0OT SIBJISIOTCS OCHOBAHMEM JUIsS BBICTABJICHHUS OLIEHOK TEKYILEro KOHTPOJS MO y4yeOHOH
TUCUUIUIAHE. BBINOJIHEHHE BceX 3alaHuil SBISETCS O0SM3aTENbHBIM ISl BCEX OOYYaIOIIMXCS.
OOyuaromuecs, He BBIIOJHHUBIIME B TOJHOM OOBbEME BCE 3aJaHMs, HE JOIMYCKAalOTCs K chade
HK3aMEHOB, 3a4€TOB U 3a4€TOB C OLIEHKOMH 110 TaHHON y4eOHOMH AUCIUIIINHE.

IIpomexyTouyHas aTrecTanus.

JUis KOHTpOJST YCBOEHHUS OOYYArOIIMMUCS JaHHOM IUCIMIUIMHBI Y4YeOHBIM IUIAHOM
perycMOTpeH 3adeTr B 1 m 3 cemecTpax oOy4yeHHMs] M 3aueT C OLEHKOH BO 2 ceMmecTpe,
IPOBOJUMBIE B (hOpME MHIMBUAYAJIBHBIX IPE3EHTALMN MO U3YYEHHBIM T€MaM, M 3K3aMeH B 4
ceMecTpe, MPOBOJUMBIA B (OpME HENOArOTOBICHHOTO MOHOJOTHMYECKOTO BBICKA3bIBAHHS IO
OJITHOM W3 IPEAJIOKEHHBIX TEM, OTBETOB Ha BOIIPOCHI MApTHEpa WIM IpernojaBaTels Iocie
MPEJCTABICHHOTO MOHOJIOTa, TPYNIOBOM JEJI0BOM Mpe3eHTauuu. [Ipu BhICTaBIE€HUN UTOTOBBIX
OTMETOK YYMTBIBAETCSI AKTHMBHOCTb OOYYalOLIErocss B paMKax KyJIbTYPHO-TBOPYECKOIO

HaIllpaBJICHUA BOCIIMTaTEIbHOMN pa6OTBI.

9.2. OIIeHO‘lHLIe MaTepHuaJabl (OIIEHO'lHLIe Cpe)lCTBa) AJIA TEKYHIEro KOHTPOJIs

YCI€eBaeMOCTH " HpOMe)KyTOqHOﬁ aTTeCTalluM 10 JMCHHUIIJINHE

Texkymuii KOHTPOJIb.

O1neHouHbIE MaTEPHAIIBI AJIS1 TEKYIIET0 KOHTPOJIS 110 TUCIMIUIMHE: B TEUEHUE CEMECTpa
OCYWIECTBISICTCSA TOYPOYHBI KOHTPOJIb YCTHBIX OTBETOB (IMAJOTOB M MOHOJIOTOB),
ayJIMpOBaHUsl, YTEHUS! U MUCbMEHHBIX (ayIUTOPHBIX M JOMAIIHUX) padoT (3amaHuii). OueHka
BBICTABJIAETCS 32 pabOTy Ha Ka)XI0M 3aHATUH, YUYUTHIBAIOTCSA BCE BUJIbI PEUEBOM AESITEILHOCTU
(aynupoBaHHe, TOBOPEHUE, YTEHUE, IUCbMO), a TAK)KEe YMEHHE a/IeKBaTHO, 110 TEME, OTBETHTh
Ha BOIIPOCHl B paMKax YCTHOTO OINPOCAa, BOIPOCHI KOTOPOTO MpeacTaBieHbl Huke. OneHka
BBICTABJISIETCS] COOTBETCTBEHHO KPUTEPHUSIM OI[CHUBAHUSI.

Cnucok BONPOCOB /1Jisl IOATOTOBKH K TeKyllleMy KOHTpoJI10 B 1 cemecTpe:

®opMyJIMpOBKa BOMNPOCOB K TEKyLIEMY KOHTpPOJI0 B | ceMecTpe NOJIHOCTHIO
COOTBETCTBYET HAUMEHOBAHUIO M COJIEPIKAHHIO 3asIBIICHHBIX TEM.

1. What is Marketing?

2 What are characteristics of Marketing?

3 What is branding?

4. Why do we need brands?

5 What steps should a company take to create a new brand?

6

What is counterfeiting?



10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

What are the disadvantages of being the global Co?

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnmcok BONPOCOB /JIsl MOATOTOBKH K TEKYIEMY KOHTPOJIIO BO 2 ceMecTpe:

®opMyJIMpOBKa BOIPOCOB K TEKYLIEMY KOHTPOJII BO 2 CEMECTpe IIOJIHOCTBHIO

COOTBETCTBYCT HAMMCHOBAHUIO U COACPKAHUIO 3aABJICHHBIX TEM.

N kR

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them._

What strategies can be used inside a company to make it smaller? Name and characterize 6 of

them.



10.
11.
12.
13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONPOCOB /ISl MOATOTOBKH K TeKyIleMy KOHTPOJII0 B 3 cemecTpe:

@DopMyIUpOBKAa BOMPOCOB K TEKyIIeMy KOHTPOJIO B 3 ceMecTpe IOJIHOCTHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TCM.

1.
2.
3.

.‘3\

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in
its product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?



10.
11.
12.
13.
14.

15.
16.
17.
18.

19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign
ones?

Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why
not?

Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of
this style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnncok BONPOCOB /ISl OATOTOBKH K TeKYILleMY KOHTPOJIIO B 4 ceMecTpe:

@opMyIUpOBKa BOMPOCOB K TEKylIeMy KOHTpPOJIt0 B 4 ceMecTpe IOJIHOCTHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TCM.
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Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are networks?

What applications do you know? What for are they used?

The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

How do you see the Future of IT?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?

What are jobs in computing? Which one would you prefer?
What spheres of our life are information technologies connected with?
Computer technology is the fastest-growing industry in the world. Prove it.
Computer technologies in different kinds of life.

Computer technologies in education.

Computer technologies: advantages and disadvantages.
Computer technologies in foreign languages learning.

What is news in IT sphere?

Dwell on any successful computer geek.

What failures did the IT sphere suffer from?

What is the history of IT?

Name current trends in IT sphere and characterize them.



37.  Entertainment technologies: past, present, future.
38.  Dwell on security and privacy.
39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpoMe:kyTouHasi aTTECTALUS N0 TUCHHUILIHHE.

Jist OLleHKH pe3ysibTaToB OOYYEHHs 0 IUCUUIUIMHE Y4YeOHBIM IUIAaHOM B MEPBOM
ceMecTpe MpeayCMOTPEH 3aueT, MPOBOAUMBIA B (hopMe HHIAMBUAYAIBHOW IMpE3eHTALUH I10
teme: “Company History”.

st OolleHKM pe3yJabTaTOB OOYYEHHUsS IO TUCUUIUIMHE YYEOHBIM IUIAHOM BO BTOPOM
ceMecTpe IMpPEeAyCMOTPEH 3aueT C OLEHKOH, MpOBOAUMBIA B (opMe HHAUBHUIYaTbHOM
npesenTanuu no teme: “Product Presentation”.

Jis omneHKH pe3ynpTaToB OOydYeHHs MO JUCHUIUIMHE y4YeOHBIM IUIAHOM B TPETHEM
ceMecTpe MPeayCMOTPEH 3aueT, MPOBOAWMBIA B (hopMe WHIMBUAYAIBHOW IPE3CHTAIUH TI0
teme: “Bank Presentation (Finance)”.

JUis oLleHKH pe3ysibTaTOB OOYyYEHHUsS MO AMCLUMIUIMHE YYeOHBIM IUIAHOM B YETBEPTOM
CeMeCTpe IMPeAyCMOTPEH IK3aMEH, IPOBOIUMBIN B (popme

1) HEMOIrOTOBJICHHOTO MOHOJIOTMYECKOTO BBICKA3BIBAHHS MO OJJHON M3 MPEIOKEHHBIX
TE€M MPOJOJLKUTEIBHOCTBIO 1-2 MUHYTHI;

2) orBera Ha Bompockl (3-5) mapTHepa WM INpeNojAaBaTelis MOCie MPEJCTaBICHHOTO
MOHOJIOTa;

3) rpynmnoBoii nenoBoil npesenranuu no teme “Multinational Company” (3-5 uenoBek).

10. PECYPCHAS COCTABJISIIOLIASL

JUis mpoBeleHUs 3aHATUH CEMHHAPCKOro THMA (IMPAaKTUYECKUX 3aHATHHA) IO JaHHOU
JTUCITUIUIMHE WCTIONB3YIOTCS ayAUTOPHH ¢ Y4eOHOH MeOenbio U Meaua-o00pyaoBaHueM (TIPOEKTop,
9KpaH, HOYTOYK).

Jns  camocrosiTenibHOM  paboOThl  OOYyYalOIIMXCS  HCIONB3YeTCs  MOMELIEHUe  JUIs
CaMOCTOSITENIbHONH ~ paboThl  OOYYaOLIMXCS, OCHALICHHOE KOMIBIOTEPAMU C HEOO0XOAUMBIM
NPOTPAMMHBIM OOECIIEYeHHEeM M JOCTynoM B MHTEpHET M SIEKTPOHHYIO HH()OPMAIMOHHO-
00pa3oBaTeNbHYI0 Cpe3y By3a.

Jns  npoBedeHHs KOHTPOJIL CAMOCTOATENbHOW paboThl MO JaHHOM  JUCLMILIMHE
UCTIONB3YIOTCS ayUTOPUU C MeIua-o0opynoBaHUEM (IIPOEKTOp, 3KpaH, HOYTOYK) M ydeOHOMH
MeOebIo.

Jis mpoBesieHUsT TEKYIIEr0 KOHTPOJIS YCIIEBA€MOCTH M TPOMEXKYTOYHOH aTTecTaluu IO
JAHHOW TUCIUIUIMHE HCIOJB3YIOTCA ayAUTOpPUU C y4eOHOM MebOenbio U Meaua-o0opyIoBaHHEM

(mpoekTop, 3KpaH, HOyTOYK).



Hepeqem) JIMIECH3UOHHOI'0 MporpammMHOro odecneyeHu

I‘D‘i HanmeHnoBanue Tun pecypca
1 Microsoft Office HHueH3H0Hqu coryaienye Miczrosoft - Qpen
Value Subscription ans pemenuit Education
Solutions NeV8265046
. . CyO6auuen3uonnslii jorosop AO «CodrJlaiin
2 | Microsoft Windows Tpeiim Ne /131 ot 10.07.2020. Cpox siciicTeus
JIOTOBOpA - OECCPOUHBIA
OnexTpoHHBIN cioBaps #ABBY'Y 00O "ABU Codtaep" TIT OOO" [Iporpam-e
3 Lingvo 11 crnoBaps 6 s3p1k0B Volume texHosnorun" Ne§8 ot 31.10.2005 (nocrostHHO-
License Concurent (21-50) #ABBYY neiictByromas auieH3us). Cpok neicTBust
Lingvo 11 cioBaps 6 sI36IKOB JIUIICH3UH - OECCPOUHBIN
KorcybrantILioc  cripaBodHo- JI1 OO0 "Koncynsrantllntoc TonpstTu"
noroBop Ne251/02 ot 01.01.2022 (exeroaHo
4 MPaBOBAasI CUCTEMA OTEYECTBEHHOTO . 9
P — nponneBaenEbm). Cpoxk neicTBuUS JTHUILIEH3UH -
OCCCPOYHBIN
CJI1 AO «CodtJlaita Tpetia» moroBop
5 Antusupyc Kacnepckoro Ne291/Tr ot 28.12.2021, nuuensus Ne 17E0-
OTEYECTBEHHOT'O MTPOU3BOJICTBA 220119-110841-733-2920. Cpok aeicTBus
norosopa 1o 11.02.2024
IlepeyeHb cBOOOAHO PACTIPOCTPAHSIEMOIr0 MIPOrPAMMHOI0 O0ecrevYeHus:
[Tepedens CBOOOHO PACIIPOCTPAHIEMOTO IPOTPAMMHOTO 00ECTICUCHUS
N HaumenoBanmue
n/n
# Windows Media Player
# IrfanView
#Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynomumeoua 110 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 IIpocmompwux (viewer) # Foxit Reader - Russian
3 Bpaysep # SeaMonkey

# Google Chrome

B cootBercTBuU c [lososkeHrneM 0 CO3MaHUM CIIENUATBHBIX YCIOBHMA ISl HHBAJIUIOB M JIUI] C

OB3 uH}pOpMaIMOHHO-TEXHOJOTHYecKass 0aza 00pa3oBaTeNILHOIO Mpollecca IMPeayCcMaTpUBaeT




UCTIOJIH30BAHNE MATEPUAIbHO-TEXHUYECKUX CPEJICTB C YYETOM DPA3UYHBIX HO30JIOTUH WHBAIHUIOB U
jmr ¢ OB3.
11. JUTEPATYPA

11.1. OcHoBHas uTEpaTypa

Ne KoaudecTBO B
bubuanorpadguyeckoe onucanue Tun
OnodIHoTEKE

Cotton, D. Market Leader: Intermediate Business English

1 [Tekct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yueGHHK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

7 | [Texer]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yueOHHK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3| [Tekcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
®wumman, JI. M. Professional English : yue6. mocobue / JI. M. 6

4 | ®umman. - Mocksa : Uadpa-M, 2022. - 120 c. - ObC yHeoroe 3BC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocooue

https://znanium.com/catalog/document?id=399260

ManbkoBckasi, 3. B. AHMIHICKUHN S3BIK B CUTYaIHSIX
MOBCEIHEBHOTO JIETIOBOTO 001IeH s : yueOHoe mocodue / 3.B. | yuebHoe
S | ManbkoBekas. - Mocksa : Uupa-M, 2023. - 223. - DBC 9bC
. . rnocooue
Znanium. - TekcT : 2nekTpoHHbIN. - URL:
https://znanium.com/catalog/document?id=422429

11.2 JlonosiHUTENBHAS TUTEPATYpa

bubimnorpaduuyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Tekct]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

) Business Advantage. Intermediate [Tekcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 | Birkin, J. Business Advantage. Intermediate [Texcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [ Texct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYxpaunen, U. A. MHOCTpaHHBIH SI3bIK (QaHTIIMHCKHUIT) B TPOdECCHOHATBHOMN
5 | AedarenbHOCTH : yueOHoe mocobue / U. A. Ykpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
9BC Znanium. - ISBN 978-5-93916-769-7. - URL.:

https://znanium.com/catalog/document?id=364544

Jroxanosa, H. M. AHrimiickuii sSi36IK : yaeOHOE 1mocoowue. - 2-e u3., mepepad. u Jo1l. -
6 | Mocksa: Wnopa-M, 2022. - 319 c. - Teker : anekrponHblid. - BC Znanium. - URL:
https://znanium.com/catalog/document?id=400270

MamnsbkoBckas, 3. B. [lenoBoii aHMIUNACKHIA S3BIK: YCKOPEHHBIHN Kypc : y4e0. mocoodue / 3.
7 | B. ManbKoBcKast. - Mocksa : Wndpa-M, 2022. - 159 c. - ObC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL: https://znanium.com/catalog/document?id=399977



https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=399260

Hepnonuqecmde H3TaHUA:
1. AKTyaJ’IBHBIC HpO6J’IeMH (l)I/IJ'IOJ'IOFI/II/I U MCTOOUKH IIPCIIOAaBaAHHUA HWHOCTPAHHBIX A3bIKOB

HayuHbIi )kypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HWuoctpannbie SI3BIKA B BBICILICH LIKOJIE: Hay4HbII JKypHaI. -

URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMeHHBIC HCCIICOOBaHUA B oOnactu npenogaBaHsd MHOCTPAHHLIX SA3LIKOB B HCA3BIKOBOM

By3e: HayuHbli xkypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404
4. Teopus ¥ npakTUKAa HWHOCTPAHHOI'O S3bIKa B BBICHICH IIKOJE: HAay4HbIA JKypHAI. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopwus sA3bIka U MEXKKYJIbTYpHasE KOMMYHHUKALIUS: HAYYHBIH U MPO(ECCHOHANBHBIN JKypHAIL. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHnHble npodeccuoHANbHBbIE 0a3bl JaAHHBIX, MH(POPMAIIMOHHbIE

CIpaBOYHbIC CUCTEMbI, 3JICKTPOHHbLIC 0n0JMOTEYHbIE CHCTEMbI

Baza mansaeix East View Information Services. — URL: https://dlib.eastview.com.

eLIBRARY.RU: nayunas snekrponHast oudmanorexa. — URL: https:/elibrary.ru.

ZNANIUM.COM: anekTpoHHO-0ubmnoreyHas cucrema. — URL: http://znanium.com.
HODUKOH: apxuB Hay4yHbIX )ypHajioB . — URL: http://neicon.ru.

wokh b -

OBC TAY: onektpoHHas Oubnanoteka [DnekTpoHHbIM pecypc]. — Pexum nocryma

http://83.234.207.58/MarcWeb2/Default.asp

12. METOANYECKUE YKA3ZAHUSA JJIAA OBYUYAIOIIUXCSA 1O OCBOEHHUIO
JUCIUIIJIMHBbI

OcBoenne 00ydarOMMMCS JTUCIMIUIMHBI MPEINOoJaraeT MOCeHIeHNne MPaKTUYECKUX 3aHITHH,
BBITIOJTHEHHE MPAKTUYECKUX 3aJaHM, BBIIIOJIHEHUE 3aJaHUil A caMoCTosTeNbHON paboTsl. [Ipu
MOJTOTOBKE K MPAKTHYECKOMY 3aHATHIO OO0ydYarolmeMycsi HeOOXOAMMO TOBTOPUTH MPOMIEHHBIH
MaTepHual 1Mo U3y4aeMou Teme, C LeNbl0 OBITh TOTOBBIM K YCTHOMY OIIPOCY, a TaKXe MpPeA0CTaBUTh
BBINIOJTHEHHbIE THCHbMEHHBIE JOMallHWE 3aJaHus. B pamkax ngaHHONW Y4YeOHON JUCIUIUIMHBI
BbIIETISIETCSl 0c00ast poJib U 3HAYEHHE CaMOCTOSATENIBHON AESTEIbHOCTH 00ydYarollerocs B mpoiiecce
oByajieHus s3pIkoM. Ha Bcex sramax oOydeHus: oOpaiiaeTcsi BHUMaHUe Ha 00ydeHHne o0ydaromuxcs
METOAMKE caMO0Opa30BaHusl, KOTOPask MO3BOJISIET UM OBJIAJIETh IPUEMaMH M3BJICUECHUSI HHPOPMALIUU
U3 TEKCTOB, 3HAKOMHT CO CIIOCOOAaMHU €€ Nepejaul Kak B yCTHOM, TaK U B IUCbMEHHOM BUJIE, a TAKXKe
B (opMe AENOBOro MUChbMA, YCTHBIX JIOKJIAJIOB, COOOIICHUA W MPE3CHTAlUd C HCIOJIb30BAHHUEM
U(GPOBBIX UHCTPYMEHTOB ISl pEIICHUS TOCTABIEHHOM 3a/1a4H.

OcBocHHE JAUCHUIUIMHEL IMTPEATIOIaracT BBIMMOJIHCHUC IMPAKTHYCCKUX 3aJaHuM (HpaKTI/IKI/I) BO


http://83.234.207.58/MarcWeb2/Default.asp
http://neicon.ru/
https://elibrary.ru/
https://dlib.eastview.com/
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=48918

BpeMs KOHTAKTHOM paboThl C mperojaaBaTesiieM JHOO B Yachl CaMOCTOSTENbHOH paboTel. Bce
NpaKTUYEeCKUe 3aJaHus JAUCIUILIAHBI MPEJOCTABIIIOTCS TPENOaBaTeIsIMU BO BpEMs 3aHATHH H
pa3MenialTcs B JIOKAJIbHON ceTh AKaJeMHH W DJIEKTPOHHOM HH(OPMAalHOHHO-00pa30oBaTeNbHOM
cpene. BrimonHeHHble MpakTHYeckre padoThl CHAAIOTCS Ha IMPOBEPKY MpPEnoJaBaTeiio OAHUM M3
CIIEAYIOMIUX CIIOCOOOB: TPENOCTABICHNUE BBIOJHEHHOTO JOMAIIHEro 3a/JaHusl JUYHO B PYKH
IperoIaBaTesio, OTIPaBKa MPENOoJaBaTe0 Ha IMOYTOBBIN sMK. [Ipu OTIpaBKe MpernomaBaTelio
BBITIOJTHEHHON Pa0OTHI MO MOYTe O0ydYaromemycsi cieqyeT o0ecHeuuTh JUUHYI HACHTU(UKALHUIO.
Kak mpaBuiio, B TeMe WM TEKCTe MUChMa ykasbiBaeTcs Kypc, ®UO obyuaromierocs, AUCUUIUINHA,
TeMa, N0 KOTOPOHl BhINONIHEHA paboThl. OTAEIbHBIC MPAKTHYECKHE PaOOThI MOTYT OBITH MPOBEPEHBI
[IpernoaaBaTeseM HemoCPeICTBEHHO B ayAUTOPHUH.

Jliis 3akperyieHus: IpUuoOpPETEeHHBIX 3HAHUM, YMEHHUI 1 HaBBIKOB, JJISl Pa3BUTHUS CIOCOOHOCTEM
K caMOOOyuYeHHIO B JUCLMIUIMHE MpPEeIyCMOTpEHa caMocTosiTenbHass pabota. CamocrosTenbHas
paboTa MOXXET BBIMOJHATHCS OOYYAarOIIMMCS J0Ma WIM B ayAUTOPHSIX AKaIEMHH, CIEIHAIbHO
OTBEJICHHBIX [UII CaMOCTOATENBHOW pabOThl W OCHANICHHBIX HEOOXOIUMBIM TEXHHUYECKUM U
nporpaMMHbeIM  obecrieueHueM, goctynmomMm k DOWMOC u OBC. [lns ycmemHoro BBITOJTHEHUS
CaMOCTOSITENIbHON paboThl 00ydaroleMycsi PEeKOMEHIYEeTCsl 3apaHee O3HAKOMHUTBCS C IepedyHeM
3agaHuii ¥ rpadukom ee BbIMonHEHUs. [IOArOTOBKAa K MPAKTHYECKUM 3aHATUSAM C IMOCIEAYIONINM
y4acTHEM B YCTHOM OIPOCE IMpEeNroJiaraeT: CUCTEMATUYECKOEe M3y4YeHHE ayTEeHTHYHOIO Marepuasa
U3 Y4YeOHMKOB M HWCTOYHUKOB JIOTIOJTHUTEIBHOW JIUTEPATypbl; MOATOTOBKY HHJIMBUIYAJIHLHOTO
BOKaOyJIsipa MO MpOHAEHHON TeMme; padoTy CO CIPaBOYHON JIMTepaTypoil U cioBapeM; padoTy Hax
ommOKkaMu. B pamkax qaHHOW y4eOHON AMCHMIUIMHBI 00YyYaIOUIHECcs BBIIOIHIIOT CAaMOCTOSTEIBHYIO
paboTy B BHJIE OBTOPEHUS MPOMJICHHOTO MaTepHaia 0 BCEM M3y4aeMbIM TEMaM JIECSATH pa3zeiioB,
YCTHO M MUCHbMEHHO (MHChbMEHHBIE JOMAIIHHE Pa0OThl) OTBEYAIOT HA BOMPOCHI JIJISl MOATOTOBKU K
TEKyILIEMY KOHTPOJIO B COOTBETCTBYIOILIEM CEMECTpE, a TaKXKe FOTOBATCS K MHIUBUAYAIbHBIM WU
IPYIIIOBBIM MPE3ECHTALMAM JIJIsl IPOXO0XKICHHUS TPOMEKYTOYHOM aTTECTAMH 110 TUCIUTUIMHE.

J171s1 BEITIOJTHEHUS TIPAKTHYECKUX 3aJJaHUN CaMOCTOSITEIFHOM paOOThI 10 JAHHOM AUCITUTUIMHE
B JIOMAIllHUX YCJIOBHAX (3a mpeneinamu AkajeMuu) 0OydaromeMmycsi HEOOXOIUM MepCOHATbHBIH
KoMmnbloTep (IU1aHmier) W nporpammubiii maker Microsoft Office ne wHmwke 10 Bepcum.
CamocrosaTenbHass paboTa COMPOBOXKIACTCA METOAMYECKUMH YKa3aHUSMH, DPa3MEUICHHBIMUA B
JOKaJbHOM ceTh AKaaeMuu U ODJIEKTPOHHOM HMH(DOPMAIMOHHO-00pAa30BATEIBHOM  Cpeje.
Metoauueckie ykazaHus —coiepkar (DOpPMYIMPOBKY 3aJaHHs, MPUMEPHYI0 TEXHOJIOTHIO
BBITIOJTHEHMsI, (popMaT caauu BHIMOIHEHHOHN paboThl. [IpenonaBarens BO BpeMs Ay JUTOPHBIX 3aHITHIA
3apaHee 00CYKIaeT ¢ OOYyYaroIIMMHUCS 3aJaHHE CAMOCTOSITEILHOW Pa0OTHI U TMOPSIOK €€ CIadH.
KoHcynbranuu mo BBITIOJIHEHUIO CAMOCTOSITEIBHBIX PadoT, 00CYXKIEHHE OTMETOK M JOMYHICHHBIX
OIMOOK, 3alluTa OTAEIBHBIX BUJOB CaMOCTOSTENbHBIX paboT ocymiecTBisiercss Bo Bpemsi KCP Ha

Kadenape npukiIagHOW HHGPOPMATUKM WIM B ayAUTOpUM MO pacnucaHuio. KoHcynbranmu



NPEenoaBaTess MO0 BBHIIOJHEHUIO CAMOCTOSTENIBHONW pabOThl MOTYT OCYHIECTBISTHCS HMOCPEICTBOM
acuaxpoHHOTO (TI0uTa, DMOC) 1 CHHXPOHHOTO (ZOOM, CETH) KOMMYHUKAITMOHHOTO B3aUMOICHCTBUS
[0 MPEIBAPUTEIBHON JOTOBOPEHHOCTH C NpErnojaBareieM. BbIONHIEMbIE CaMOCTOSITEIbHbBIE
paboThI SIBIAIOTCS dJIEMEHTAMH TEKYIIET0 KOHTPOJIS M OLIEHUBAIOTCS mpenoaaBaTeneM. [lonydeHHbie
OTMETKH YYUTBIBAKOTCS IPU BHICTABJICHUH 3a4€Ta, 3a4ETa C OLICHKON, DK3aMEHa.

@®opMmoii TPOMEKYTOUHOTO KOHTPOJS BBICTYINAET 3a4€T, 3a4eT C OLIEHKOM, dK3aMeH. 3auer,
MIPOBOAMMBIN B (popMe MHIMBUIYATbHON MPE3EHTAIMH 10 U3yUYEHHOW TeMe, BBICTABIIAETCS B IIEPBOM
U TpeTbeM ceMecTpax oOydeHus. {7 OLEHKH pe3yJabTaToB OOYYEHHs MO IUCIUILUIMHE YYeOHBIM
IUIAHOM BO BTOPOM CEMECTpe TMPEeIyCMOTPEH 3ayeT C OICHKOH, MpOBOAMMBIA B (opme
WHAMBUIYAJIbHON Tpe3eHTaluu 10 U3y4eHHOM Teme. B uerBepromM cemectpe 0O0yuyeHHs
MPEeIyCMOTPEH SK3aMeH, MPOBOAUMBIA B ¢GopMe HEMOArOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAHUSI 11O OJHOW M3 NPEIJIOKEHHBIX TEM MPOAOKUTEIBHOCThIO 1-2 MUHYTBI; OTBETa Ha
Borpochl (3-5) mapTHepa WM NpernojaBaTeNs IOCJIE MPEICTABIEHHOTO MOHOJIOra; TPYMNIOBOM
JIETIOBOM TIPE3CHTAllMU 10 M3y4eHHOM TeMe. KpuTepuu BBICTaBICHHS 3a4e€Ta, 3a4€Ta C OLEHKOW,

OK3aMCHa O3BYUYHUBAIOTCHA ImperogaBaTciicM Ha IEPBBIX 3aHATHAX 10 JUCLHUITIIINHE.



13. IMCT COI'JTACOBAHUA

CocraBuwit:

3aBeayronmii kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. Kopneesa, K.11.H., JOLICHT

3aBeyIONINi BBITyCKAIOMIeH Kadeapoit

H.b. CrpekanoBa, A.1.H., TOLUEHT

Hupextop BUK
O.B. baitakuna

Havansauk OOVII
A.D. Ounk
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	1. ОБЩАЯ ИНФОРМАЦИЯ
	2. ЦЕЛИ И ЗАДАЧИ ДИСЦИПЛИНЫ
	3. МЕСТО ДИСЦИПЛИНЫ В УЧЕБНОМ ПЛАНЕ
	4. ПЛАНИРУЕМЫЕ РЕЗУЛЬТАТЫ ОБУЧЕНИЯ ПО ДИСЦИПЛИНЕ ДЛЯ ФОРМИРОВАНИЯ КОМПЕТЕНЦИЙ ОБУЧАЮЩИХСЯ

	5. СТРУКТУРА И ОБЪЕМ ДИСЦИПЛИНЫ
	6. СОДЕРЖАНИЕ ДИСЦИПЛИНЫ
	7. САМОСТОЯТЕЛЬНАЯ РАБОТА ОБУЧАЮЩИХСЯ
	В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине. Помимо этого, обучающийся осуществляет подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками с использованием цифровых инструментов. (Multitran.ru, Электронный словарь #ABBYY Lingvo 11 словарь 6 языков Volume, Longman Contemporary Dictionary, Longman Business Dictionary и др.; ZNANIUM.COM: электронно-библиотечная система. НЭИКОН: архив научных журналов.

	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	В соответствии с Положением о создании специальных условий для инвалидов и лиц с ОВЗ информационно-технологическая база образовательного процесса предусматривает использование материально-технических средств с учетом различных нозологий инвалидов и лиц с ОВЗ.
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций с использованием цифровых инструментов для решения поставленной задачи.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре прикладной информатики или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
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