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1. OBIIAA UH®OPMALIUA

PaGouas mporpamma nuctUIUIMHbl «HOCTpaHHBIM S3BIK» COCTaBIEHAa B COOTBETCTBUU C
TpeOOBaHUSAMHU  (eiepalIbHOTO TOCYJapCTBEHHOTO 00pa30BaTENIbHOTO CTaHAApTa BBICIIETO
oOpazoBanusi — OakamaBpuarT 10 HampasieHutro noaroroBku  09.03.03  «lIpuknagnas
nH(OpMaTHKa», YTBEPKICHHOTO MpHKa3oM MUHHCTEPCTBA 00pa3oBaHUs M Hayku Poccuiickoi
Oeneparn 19.09.2017 Ne 922, m yuebGHoro muaHa HampasieHus moAarotToBku 09.03.03
«IIpuknagnas unpopmatuka», npoduis (mporpamma OGakanaBpuara) «lIpuknannas uaGoOpMaTHKa
B IIU(POBOI IKOHOMHUKE.

TpymoeMKoCTh AUCIUIUTMHBL: 16 3.e. / 576 akajgeMHYecKuxX 4acoB, B TOM unciie 136 yacoB
KOHTaKTHOU paboTsl 1 404 4acoB caMOCTOSTENbHOM pabOThl 00YyJarOIIUXCS.

PacnpenesieHue 4acoB JUCHUIIMHBI IO ceMeCTPaM U BUJIaM 3aHATHII (110 y4eOHOMY IUIaHY):

KoaudecTBO yacoB
Bup yueonoii pa6oTsi I‘;{c‘g::o&o Cemecrpr
y Y11 2 3 4 506789
IUIAHY
KonTakTHas padora 136 32 36 32 36
(Bcero):
B toMm gucne:
Jlexuun
[IpakTHueckue 3aHATUSA 108 28 28 24 28
KoHTposb camocTosiTennbHOM
pabotsl (KCP) 28 4 8 8 8
CamocrositeibHas padoTa 404 76 108 112 108
(Bcero):
Buael npoMe:xyTOYHOM 3auer c SK3aMeH
aTTecTalMu (9K3AMEH, 36 3aueTr . | 3aueT
. OLIEHKOM 36

3ayem, 3a4em ¢ OYEeHKOIL)
ObLIAA Yacer: 576 108 144 144 180
TPYA0E€MKOCTh
MCHUTLTHHBL: 3.e.: 16 3 4 4 5

2. HEJIM U 3AJJAYHN JUCHUTIJIMHbI

JlaHHast qUCLMILIMHA 110 CBOEMY XapaKTepy SBISAETCS KOMMYHUKAaTUBHOW M HAIllpaBJICHA Ha
dopMHpOBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUPOBAHUE CIIOCOOHOCTH U TOTOBHOCTH
HCITIOJIB30BaTh MHOCTPAHHBIN S3bIK KAK MHCTPYMEHT B CUTYallUU PEAIbHON KOMMYHUKALIMH.

JucuuninuHa uMeeT CBoeW 1enblo chopMHpOBaTh W/WIM Pa3BUTh S3bIKOBBIE U pEUEBbIC
HaBBIKM U YMEHHsI B ay/IUPOBAaHUM, YCTHOU peuM (AMAIOrMYecKod U MOHOJOIMYECKOMN), YTEHUU U
IIUCBME.

AKTyanbHOCTh JaHHOH pabOoueil mporpamMmbl 0OYCIIOBJI€HA CTPEMUTENIBHBIM PAa3BUTHEM H
BIUSHUEM LU(GPOBON SKOHOMHKH Ha (OPMHUPOBAHUE KIIFOUEBBIX KOMIIETEHUIUH MU TOJArOTOBKY

BOCTPEOOBAHHBIX CIEIHAIMCTOB B cpepe MpUKIaTHONH HH(GOPMATUKN B COBPEMEHHOM MHpE.




B ycnoBusix nudpoBuzanuu BaxXHO (GopMupoBaHue, MOAJIEPKAHUE U Pa3BUTHE HABBHIKOB B
chepe HHOOPMAIMOHHBIX W CKBO3HBIX TEXHOJOTMH /s OakalaBpoB, YTO CIOCOOCTBYET
JOCTHKEHUIO HEOOXOAMMOro YpOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHMKOB Ha pBIHKE TpYJa,
6onee 3(hpexTUBHOMN aanTaluy B HOBBIX YCIOBHUSX.

B pesynprare ocBoeHHs pabodell MporpamMmbl JUCLHUIUIMHBI OOY4YarOLIHECs OBIAJCIOT
COBPEMEHHBIMH KOMIIETEHIIUSIMH, COPMHUPOBAHHBIMU IO 3alpochl paboToAareneil u ¢ y4erom
noTpeOHOCTE  1M(PpPOBOH SKOHOMUKH, HEOOXOAMMBIX B Oyaymied mpodecCHoHATbHON
NeSITeIbHOCTH BBIIYCKHUKAa B paMmkax HamnpanieHus «lIpuknagnas uHdopmaThka B 1U(poBOH
HKOHOMHKE.

Heab TMCHMIJIMHBI - TTOBBIIICHWE MCXOJHOTO YPOBHS BIIAJICHUS WHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpeAblAylled cTyneHu oOpa3oBaHus, UM (OpPMHUPOBaHME Yy OOy4YarOLIMXCS
HEOOXOJIMMOIO0 M JIOCTaTOYHOI'O YPOBHS KOMMYHHMKAaTHBHOM KOMIETEHIMHM JUI pelIeHHs
COLMAIbHO-KOMMYHHUKATHBHBIX 3aJad B PA3JIUYHBIX OOJACTSIX OBITOBOM, KyJIbTypHOH U
npogeCCHOHATBHON AEATEIBHOCTH MPH OOIIEHUHN ¢ 3apyOeKHBIMU MAapTHEPAMHU C HCIIOJIB30BaHUEM
MH(QOPMALMOHHBIX U HU(GPOBBIX HHCTPYMEHTOB, a TAK)KE 7S JaJIbHEHIIero caMooOpa3oBaHusI.

BocnurareabHas Hedb AMCLHUIUIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpaBIEHHOCTh U
HalleJIeHa Ha CO3JIaHHe MOCPEACTBOM HMHOCTPAHHOTO SI3bIKAa YCIOBHH JUIsl PAa3BUTHSI TBOPUECKUX
CIOCOOHOCTEN OO0ydYaroIMXCcs, BKIIOYEHHE WX B pPa3IUYHbIe BUIbI COIUAIBHO 3HAUYUMOMN
NeSITeIbHOCTH, TAKUM 00pa3oM, JjaBasi BO3SMOXKHOCTb ()OPMHPOBAHUS OPUTMHAIBHOCTH MBIILICHUS,
a TaKk)Ke peayn3aliy JUYHOCTHO OPUEHTUPOBAHHOT'O MOAX0/1a B Mpo(hecCHOHAIBHOU cdepe.

3agayu AMCUUILINHBI:

o dopmMupoBaTh y O0O0ydYaroIUXCs 3HAHMUA, YMEHHMs W HaBbIKM B 00JacTH YCTHOM u
MMCBMEHHOHW MPAaKTHKH Pa3rOBOPHOM M MPOQEeCCHOHATBHO-IEIIOBOM PEeYX M HCIIOIb30BaHHE
UX B IPO(ECCUOHANBHOM AeSATEIbHOCTH [0 HAIIPABJICHUIO IOTOTOBKH;

o O3HAKOMUTH OOYYalOIIUXCA C OCOOCHHOCTAMHU JICKCHUECKOM CHCTEMBl H3Y4aeMOro
MHOCTPAHHOT'O $I3blIKa, (DYHKIIMOHAJIBHON M CTHIIMCTHYECKON AuddepeHnnanuen s3bIK0BbIX
CpeACTB, Hanbosee NPOIYKTHBHBIMH CJIOBOOOPA30BATENbHBIMA MOJEISMH H3Y4aeMOro
MHOCTPAHHOTO SI3bIKa, B TOM YHCIIE C HCIIOJIB30BaHNEM I (PPOBHIX CEPBUCOB;

o COBEpPILEHCTBOBAaTh HABBIKM pACIO3HABAaHWS M MOHUMAaHMUSA TpaMMaTHYECKUX (GOpM U
KOHCTPYKLHMH B OIIOPE Ha pa3IMyHble IPU3HAKU IPAMMATHUYECKUX SIBJICHUH, a TAK)Ke HABBIKU
yHoTpeONeHUsT TPpaMMATHYECKUX KOHCTPYKLMH B pPAa3IUYHBIX PEUEBBIX CUTYalUsX C
ucronb3oBaHueM 1UppoBbix wuHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,
SentenceCheckup);

o pa3BUBaTh KOMMYHUKAaTUBHbIE KOMIIETCHIIUU, HEOOXOIUMOM JJIsi TBOPUECKOW NESTEIBHOCTH

B TIOBCEJIHEBHOM OOINEHUH, B OOIIECTBEHHO-TIOJUTHYECKON W HAYYHO-TIPO(dECCHOHATHHOM

chepax;



J npuodIaTh 00yYarolMXCsd K CaMOCTOSATEIbHON HCCIIE0BATEIbCKON paboTe Haja SA3BIKOM,
Pa3BUBATh y 06yqa10m1/1x051 aHAIMTHYCCKUM noaxoa K M3ydaCMbIM S3bIKOBBIM ABJICHHUAM
IMYTEM COIIOCTABJICHUSA UX C COOTBETCTBYIOIIMMU ABJICHUAMU POJHOTO A3bIKA.
3agaum BoCIMTATEJIbHOM PA0OTHI:

° Pa3sBUTHUC Y 06yqa10mnxcsl IIOHUMaHUus COHHaHLHOfI 3HAYMMOCTH HHOSI3BEIYHOM KYJbTYPhI B
Oyaymeil mnpodeccHOHANIBbHOM JEesITeNbHOCTH Ha WHOCTPAHHOM  S3bIKe, Kak Juis
COBpPCMCHHOT'O 06H.[€CTBa, TaK W 4JId JUYHOI'O HpO(pGCCI/IOHaJILHOFO CTaHOBJICHUA,

o CO3JlaHME YCJIOBMM JUIsl OCO3HaHUs OOYy4aroIlMMHCS CBOEro MecTa U pojin B Oymyuien
po(heCCUOHATILHON e TeITbHOCTH;

o ¢opMHpOBaHHME  BCECTOPOHHE  Pa3BUTOM  JIMYHOCTH  IOCPEACTBOM  IPUOOIICHHUS
oOyyaromuxcsd K HMHOSI3BIYHOM KyJbTYpe M BOBJIEYEHHUS B TBOPUYECKYIO NEATEIBHOCTH C
UCIIOJIb30BAaHMEM MHOCTPAHHOI'O S3bIKa;

. pa3BUTHE KYJIbTYPHl MEKINIHOCTHOTO MPOGECCHOHATBHOTO B3aUMOICHCTBHUSA.

3. MECTO JUCHUIIJIMHBI B YYHEBHOM IIVIAHE

VYueOnast nucruruimHa «HOCTpaHHBIA SI3BIK» OTHOCHUTCS K JUCHUIUTHHAM 00s3aTeIbHOU
yactu 6soka Jucuumnunsl (Moayiu). M3ydeHne naHHOW AMCUMIUIMHBI O0a3upyeTcs Ha MaTepuale,
U3yYeHHOM B pPaMKax IIKOJBHOTNO Kypca. JIMCUMIUIMHBI, HpU HU3YyYEHUHM KOTOPBIX OyIyT
UCIIOJIb30BaThCsl 3HAHMS, YMEHUS U HaBBIKU, IPUOOPETEHHBIE B Pe3ysbTaTe U3yUeHUs TUCIUTUINHBI

«HOCTpaHHBIN SA3bIK» - «I10ATOTOBKA MO AaHTJIMICKOMY SI3BIKY).

4. TIIJNIAHUPYEMBIE PE3YJIbTATBI OBYUYEHUA 11O JAUCHUIIJIMHE J1JI51

®OPMHUPOBAHUA KOMIIETEHIIUI OBYUYAIOIIIUXCA

PesynbraTel OCBOEHHS 00pa3oBaTEIbHOM MPOTpPaMMBbl (KOMIIETCHIIMH OOYYarOIIuXcs)
YCTaHABIMBAIOTCA B COOTBETCTBUHM C (eAepalbHbIM T'OCYJapCTBEHHBIM 00pa30BaTEIbHBIM
CTaHJapTOM [0 HAMpPaBJICHUIO TOATOTOBKM M  MpO(ecCHOHANBHBIMH  CTaHJapTaMH,
COOTBETCTBYIOIIUMH MPOPECCUOHATIBHON JIeSTETbHOCTH BBIMTYCKHUKOB, a TaKXe Ha OCHOBE
aHanm3a TpeOoBaHMM paboTonaTeneld, NPENbSIBISIEMBIX K BbITyCKHUKaM. IlinaHupyemsie
pe3yabTaThl 00YUYEHUS TIO TUCHUTIINHE (3HAHUS, YMEHUS, HAaBBIKA) 00€CTICUNBAIOT JTOCTHKECHUE
pe3yNbTaTOB OCBOEHHUS 00pa30BaTEeNbHOW MporpaMMbl U (OPMHUPYIOTCS B COOTBETCTBUU C

KapTaMu KOMIIETCHIIUH O6p330BaTeHLHOﬁ IporpaMmal.

HInudgp n
HA3BAILIe Nupuxkaropsl I[lnanupyemble pe3yabTaThl 00y4eHUs
KOMIIETEHI[M U o JUCHMIJINHE
KOMIIeTeHIINH
YK—+4 3HaTh:

CnocobeH - CUCTEMY U CTPYKTYPY MHOCTPAHHOTO SI3bIKA;
OCYILIECTBIISATh - pa3NUYHbIC ACTIEKTHI SI3bIKa: (POHETUYECKU,

JIEJIOBYIO JICKCUYECKHU I, TPAMMATUYECKUH, B T.4.




KOMMYHUKAaIU
10 B YCTHOH U
MACbMEHHOU

dhopmax Ha
rocyJ1apCTBEH

HOM SI3bIKE

Poccuiickoit

®enepanyu u
WHOCTPAHHOM

(BIX)
si3bIKe(ax)

VYK-4.2. Ocymectsiser
JIEJIOBYI0 KOMMYHUKALIUIO B
YCTHOM Y MUCbMEHHOU
(dbopMax Ha UHOCTPAHHOM
(b1X) s13BIKE (aX)

CTPYKTYpY IOCTPOEHUS (pa3, MpeAIOKEeHUH,
BBICKa3bIBaHUS, [IEIOCTHOTO TEKCTA.

- aJIEKBATHBIE SI3bIKOBBIE CPECTBA JUIS
peain3aly OCHOBHBIX PeUeBbIX (PyHKIIMIA;

- COBpPEMEHHbIE TEXHUKHU U CIIOCOOBI J1eITOBOM
MMCbMEHHOW U YCTHOM KOMMYHUKAIIUU;

- KpUTEPHH, IPEIbABIISIEMbIE K 0()OPMIICHUIO
JIEJIOBOM KOPPECIIOHICHIINN;

- OCHOBHBIE TPEOOBaHHS K CO3/IaHUIO
JIeJIOBOM Mpe3eHTAlINH;

- KYJbTYpPY, CTHJIb KU3HU, HALIMOHAJIbHBIN
MEHTAJIUTET HOCUTENEH S3bIKA JUIS
IIPEIOTBPALLECHHS] HEIIOHUMaHUs Ha
MEXJIMYHOCTHOM U MPO(HEeCcCHOHATEHOM
YPOBHE;

-MHOCTPAHHBIN S3bIK B 00BEME,
HE0OXOIUMOM ISl TTOJTy4eHUs UH(OpMAaLIUN
po(hecCHOHATLHOTO COACPKAHUS U3
UHTEPHET-UCTOYHUKOB: DBC
ZNANIUM.COM, HOUKOH, 5BC TAY,
OBC IPRbooks.

Ymersn:

- IOHUMATh pe4b HOCUTEJISI/Ie S3bIKa B
YCTHOW U MUCbMEHHOH (popmax;

- aJICKBaTHO BOCIIPOU3BOJIUTH HEOOXOAUMBIH
Ha0Op KOHCTPYKLUI ¥ TEPMUHOB B
MOHOJIOTHYECKON U IMaJOTH4ecKOi peyu;

- IOHUMATh ayTEHTHYHBIC THCbMEHHBIE
TEKCTBI, UCIOJIB3YS Pa3Hble TEXHUKU YTCHUS,
- U3BJICKaTh HEOOXOAUMYIO HH(OPMAIIHIO U3
OpPUTHHAJILHOTO TEKCTa HA MHOCTPAHHOM
A3bIKE, AHATM3UPOBATH, 0000IIATh, AETIaTh
BBIBOJIBI.

- BECTH JICJIOBYIO KOPPECTIOH ICHIIHIO;

- IOHUMATh Ha CIIyX pe4b HOCUTENEH S3bIKa;
- UCTIOJIB30BaTh HHPOPMAIIHOHHO-
KOMMYHHUKATHBHbIE TEXHOJIOTUH TIPH MTOUCKE
HeoOxoauMoi nH(pOpMalLUU ¢ TPUMEHEHUEM
Opay3epoB Google, Yandex B mporiecce
peleHnss KOMMYHUKATHBHBIX 3a7ad Ha
rOCyJapCTBEHHOM M MHOCTPAHHOM SI3bIKaX.
Baanern:

- HaOOPOM SI3BIKOBBIX CPEJICTB, HEOOXOAUMBIX
JUTSL peaT3alii YCIEeITHOW KOMMYHHKAIIAN B
KOMaHJIe;

- HaBbIKaMU pabOoTHI CO CIIPABOYHOMN
JUTEPATypOH U CIIOBAPSMH;

- TEXHUKaMH apTyMEHTAIUH BEICHHS
JMCKYCCHH B YCTHOM U IIMCbMEHHOM BHJIE,
TIOJTB3YSICh 3HAKOMBIM JICKCHIECKUMU U
rpaMMaTHYeCKUMU CPEACTBAMHU SI3BIKA;

- TEXHOJIOTHEN CO3IaHUs IEJIOBOMU
MIPE3EeHTAllM1 Ha MHOCTPAHHOM SI3bIKE;

- HaBbIKaMH (DMKCUPOBAHHS OCHOBHOH HJICH H




BTOPOCTEIICHHBIX JE€TANICH B YCTHOU U
IIMCbMEHHON KOMMYHHMKAIWH;
-MHOCTPaHHBIM SI3IKOM B 00BbEME,
HE00X0AMMOM JJIs TOJTy4eHUs! HH(opMauu
13 3apyOeKHBIX HICTOYHUKOB.

VK-4.3. OcyuectBusier
JICIIOBYF0 KOMMYHHUKAIIHIO B
1 poBoH cpese, MPUMEHsIS

B TOM YHCJIE CPEJICTBA
BUJICOKOH(EPEHIICBA3U U

KOJIJIEKTUBHOW CETEBOM

paboThI

3HaTh:

- CTHJIb JICJIOBOTO OOIICHMSI, OCHOBBI
MyOJIMYHON peuu, MOJATOTOBKH MPE3eHTAIUH,
B T.4. ¢ nomoisto [1I1: PowerPoint, Google

Slides; mpaBuna oopmiieHUs TeTOBOU
MIEPEMUCKH, B T.4. ¢ ToMoIIbl0: Grammarly,
Beewriter.

Ymern:

- UCTIOJIH30BaTh MHOCTPAHHBIH S3BIK B
MEXIIMYHOCTHOM OOIICHUH U
po(hecCHOHATLHOM JIEATEIIBHOCTH, B T.4. C
MPUMEHEHHUEM TUIATGOPM TS TPOBEACHUS
BUJICOKOH(EPEHIINI 1 OpraHnu3aluu
coBMecTHOI paboTel Google Meet, Microsoft
Teams, Zoom, Suagexc TememocT.

Baangersn:

- HaBbIKaMu paboThl B Google-ToKyMeHTax
JUTIsl oOOMeHa Mpo¢eCCUOHATBHON
nHpopManreil Ha THOCTPAHHOM SI3BIKE;
HaBBIKAMU TIEPEBOJIa TEKCTOB, B T.4. C
MOMOIIIBIO OHJIalH-croBapeit: English
English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u nip.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

Cemectp u3yyenus: 1

Buabi yueOHol padoThl

IIpome:xy
KounrakTHas pa6ora CamocrosiTesibHasi padora TOYHAA ®op
MBI
Pa3 eJ1 B 4 X aTTreCcranu
Ael, Toapazie, Tema (B yacax) rexymero DopMupyem
MOAYJ1b s B yacax ble KOMIIe
KOHTPOJIA
IMpakTnuec B Yacax ¢opmbl opranuzauuu TeHI N
Jleknun KHe KCP CaMOCTOSITeJIbHOW PadoThI
3aHATHA
Tema 1.1. Globalization [ToBTOpEHME POHIECHHOTO N o—
(mpakTuKyM) Marepuaa, oAroToBKa RS VK-4.2
Kynomypno-meopueckoe WHAUBUAYAIBHOTO BOKaOYJIsipa poc,
- 4 - 10 9 9 IIMCbMEHHBIE VK-4.3
gocnumanue. 10 TIpOiiIeHHOH Teme, paboTa OMAIIHHE e
COYUANbHAS 3HAYUMOCTb CO CIIPaBOYHOM JIUTEPATYpOl U S
UHOA3LIYHOU KYIbMYpPbl CJIOBapeM
Tema 1.2. Brands .
[ToBTOpEHME MPOIIEHHOTO
(mpakTUKyM)
MaTepuaia, oAroToBKa YK-4.2
Kyibsmypro-meopueckoe 4 V CTHBIN

Paznen 1. WHAUBUAYAIBHOTO BOKaOYJIsipa
sgocnumanue: - - 10 9 . orpoc VK-4.3.

Global oAk VLB YD HO 0 TIpOiiiIeHHO# Teme, paboTa ’

Market YHOIYp CO CIIPaBOYHOM JIUTEPATypOU 1 TMCEMCHHBIC
npoqbeccu?Haﬂbnoe — JTIOMAIITHUE
g3aumooencmeue 3aaHUA

IToBTOpEHME IPOMIEHHOTO -
MaTepuala, moJAroToBKa
WHANBUAYAIBHOTO BOKaOYJIsipa YCTHBIH VK-4.2
Tema 1.3. Advertising 4 10 0 MPOWICHHOW TeMe, paboTa ompoc, VK-4.3
(mpakTUKyM) CO CIIPaBOYHOM JUTEPATypOl U HHCEMCHHBIC o
JIOMaIITHUE

CIIOBapeM

3aJaHuA




Tema 2.1. Employment

(mpakTHKYM) IloBTOpEHME MPONIECHHOTO YcrHbii
Kvasmypuo-meopueckoe Marepuaja, IoJroToBKa OIIpOC VK-4.2
b
socnumatue: 4 10 WHAUBUAYAIBHOTO BOKAOYJIsIpa MMCbMEHHbIE VK-4.3
0CO3HAHUe C80e20 Mecmd I10 MPOMIeHHO! TeMme, paboTa JIOMaIlTHUE e
u poau 6 byoyueti CO CIPaBOYHOM JIUTEpPaTypOil U 3a/1aHus
npogeccuonanvrol CJIOBapeM
oesimenbHOCmu
Tema 2.2. Trade IToBTOpEHUE IPOUAECHHOTO
(mpaxTuicyM) MaTepI/IaJ'Ia HI())LLFOTOBKa ¥ CTHEIH VK-4.2
Kyvabmyprno-meopueckoe HHIMBHHP aJ'II)I;OFO BOKABYILILA onpoc, :
gocnumanue: 4 10 oo Oﬁ;eHHOfI Tene 23]605; MMCbMCHHBIC VYK-4.3.
Pasyien 2. | MeJCKyIbmypHoe P N P . AOMaIIHAC
) CO CIIPaBOYHOM JIUTEPaATypol 1 N
Business l’lqub@CCMOHaJZbHO€ al
) y CIIOBapeM
organiza gzaumooeticmeue
tion [ToBTOpEHME MPOIIEHHOTO .
Marepuana, MoAroTOBKa YCTHbIH VK-4.2
Tema 2.3. Organization WHIMBHIyalbHOTO BOKaOyJIapa onpoc,
4 10 o - MMCbMEHHbIE YK-4.3.
(IpaKkTUKyM) IO MPOHICHHOW TeMe, paboTa
CO CIPAaBOYHOI TUTEPATypOii 1 AOMANTHAC
CIIOBApEM safiaHni
IToBTOpEHME MPONIEHHOTO .
Marepuana, moAroToBKa ¥ CTHEIH VK-4.2
Tema 2.4. Money WH/IMBUIYAIBHOTO BOKaOyIsipa ompoc,
4 10 - . MMHCbMEHHBIE YK-4.3.
(mpakTUKyM) 0 MPOMIEeHHOM TeMe, paboTa
CO CIIPaBOYHOM TUTEpPaTypoil 1 AOMAIIHHIC
c0BapeM 3a/aHmi
IloaroroBka k
MPOMEXKYTOUYHOU aTTeCTallH B
3auver - 6 P Y 1 - -
dbopMe UHAUBHUTYyAIbHOMN
Mpe3eHTaLNN
28 76 -
Hroro

108




Cemectp nsyuenus: 2

Buabl yueOHol padoThI

KonrakTHas pa6ora (B Hpomescy
Pasnen aacax) CamocTrosiTeIbHAs1 padoTa TOYHAasI Dopmbl P®opmupyem
9
P Moxpasznea, Tema aTTecTanus B| TEKYLIEro ble
IIpakTu (opMBbI Opranuzanuu yacax KOHTPOJIA | KOMICTCHIMH
Jlexuu B .
YecKue KCP CaMOCTOATEIbLHOMN
u yacax
3aHATHSI paboThI
Tewma 3.1. Ethics in IT [ToBTOpEHME MPOHACHHOTO YcTHbIM
sphere (mpaxTHKyM) Marepuana, loAroToBKa o1poc, VK-4.2
Kynomypno-meopueckoe UHAUBUIYaIbHOTO MUChbMEHHBIC VK43
socnumanue: - 4 10 BOKaOyJsipa 1mo JIOMaIllHH1E o
MeJHCKYIbMYPHOe npoiIeHHO Teme, padoTa 3ajaHus
npogheccuonanvroe CO CIPaBOYHOMU
83aumooeticmaue JUTEPaTypOU U CIIOBapeM
B [ToBTOpEHME POIIEHHOTO )
MaTepuaia, moAroTOBKa YcTHBIN VKA
. WH/IUBUIYJIEHOTO orpoc o
Lo 3: Tema 3.2. Change in IT - 4 10 BI([)Ka6HJ}I,$I a 110 HI/ICLMpeH;ILIe VK-4.3
Strategy in IT | sphere (npaxtuxym) y YIAP e
sphere IpoiIeHHO Teme, padoTa JIOMalIH1e
CO CIIPaBOYHOM 3a7aHus
JUTEPaTypOU U CIIOBapeM
Tema 3.3. Strategy in IT - -
sphere (mpakTHKyM) IToBTOpEHME NPONUIEHHOTO NoT—_—
Kyiemypro-meopueckoe Marepuaa, moJroToBKa OHDOC VK-4.2
socnumatue. 0CO3HaHue WHANBUIYAIBHOTO poc, VK-4.3
MUCbMEHHbBIE -4.3.
c80€20 Mecma u poau 8 - 2 10 BOKaOyIsipa 1mo
< . z JIOMAIIHUE
byoyueti MpONICHHON Teme, paboTa S—
npogeccuonanvrot CO CTIPaBOYHOU
desmenvbHOCMU JUTEPaTypOU U CIOBapEM




Tema 4.1. Cultures

IToBTOpEHME MPONAECHHOTO
Marepuana, lIoAroTOBKa

(TpaKkTHKyM)
WH/IMBUIYAIEHOTO
Kvavmypro-meopueckoe
10 BOKaOyJIsipa 1o
gocnumanue: . z
MpoWIeHHON TeMe, paboTa
COYUATbHAS 3HAYUMOCIIb o
’ CO CIPaBOYHOH
UHOA3BIYHOL KYIbIY Dbl .
JUTEPaTYPOU U CIIOBapEM
Tema 4.2. Leadership [ToBTOpEHME MPONUIEHHOTO
(IpaKTHKyM) MaTepuasa, MoAroToBKa
Kyrnemypno-meopueckoe WH/IMBUIYAIEHOTO
Pazzen 4. socnumatue: 10 BOKaOyJIsipa 1o
Leadership | yeoxckynomyproe MpoWIeHHON TeMe, paboTa
npogheccuonanvroe CO CIPaBOYHOH
s3aumooeticmsue JIUTEPATypPOU U CIOBapeEM
IToBTOpEHME MPONAECHHOTO
Mmarepuasa, HoAroToBKa
. WH/IUBUAYAJIHOTO
Tema 4.3. Competition AMBIAY
10 BOKaOyIsIpa 1mo
(mpakTUKyM) . z
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM
Paznen 5. Tema 5.1. Innovations in 10 |IloBTOpEHUE NMPOIIEHHOTO
Business IT sphere (mpakTukym) MaTepuana, MoAroTOBKa
vision VMHJVBH]IyaJIbHOTO

BOKaOyJsipa 1o
MIPOUICHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM

YcTHBIM
ompoc,
IMMChbMEHHBIE
JIOMAIILHUE
3aJIaHus

YcTHBIM
ompoc,
IMMChbMEHHBIE
JIOMAIILHUE
3aJIaHus

YcTHBIM
ompoc,
MMMChbMEHHBIE
JIOMAIILHUE
3aJIaHus

YceTHbIi
orpoc,
MMUCbMEHHBIE
JIOMaIIIHUE
3aJJaHUS

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.




Tema 5.2. Business and

environment [ToBTOpEHHE MTPOMICHHOTO v .
(pakTHKyM) MaTepuaa, MoAroToBKa CTHDIH VK-4.2
Kynemyprno-meopueckoe MHIMBALYaIbHOTO orpoc, VK43
gocnumanue. 0Co3HaHue 2 10 BOKalyJIapa 1o ITHCEMCHHBIC =
c60€20 mecma u poiu 6 HpOHIEHHOH TeMe, paboTa JIOMALLIHIe
Oyoywer CO CIIPaBOYHOMN SAASEES
npOeccuoHanbHol JIMTEPATYPOH U CIIOBApEM
oesmenbHOCMU
IToBTOpEHME NPONIEHHOTO YcrHbii

Tewma 5.3. Franchising ) 10 Marepuaa, MmoJAroToBKa ompoc, YK-4.2
(ITpakTUKYM) MHJAMBHUIYAJIbHOI'O MHMCHEMEHHBIE VK-4.3.

BOKaOyJIsipa 1o JIOMalIH1e
Tewma 5.4. Business [ToBTOpEHME NPOIIEHHOTO Yembi
communication p pona ompoc,
(IPaKTHKYM) MaTcpuaia, II0Ar0TOBKA MUCbMEHHBIE YK-4.2
Kviemypno-meopueckoe 4 0 Hii?{ig;ﬁgz};ogo Il:;zIII{IPIII}II/Ie VK43,
T —— npoiiieHHo# Teme, paboTa BHH?)JIHeH,He
MedHCKYTbMYpHOe o
npogeccuonanvroe co CHP%BOIIHOH KOHTPOHBIEHX
s3aumodeticmeue JUTEPATYPOU U CIIOBAPEM 3a1aHmit

IToaroroBka x

IIPOMEKYTOUHON
aTTecTanuu B hopme
3a4er ¢ oneHkoM - 8 MHAMBHYalbHOH - -
MpE3eHTalNH,
BBITIOJTHCHHE
KOHTPOJIbHBIX 3aIaHUH
28 108 -

Hroro
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Cemectp uzyuenus: 3

Buabl yueOHo# padoThI

dopmupye
KonTakTHas padora IIpome:xy DopMbI PMHPY
CamocrosiTesibHasi padora Mble
Pa3nes, mogyab IMoapasnen, Tema (B yacax) TOYHAasi TEKYWero | @ @ en
Jlexknn | [IpakTuyeckn| KCP B ¢opmbI Opranu3zanuu | aATTECTalld |  KOHTPOJIS -
U e 3aHSTHS yacax CaMOCTOSITeIbHOI sl B yacax
Paznen 6. [ToBTOpEHME TPOITECHHOTO -
Insights Into MaTepuaa, oAroTOBKa VYcTHbIi VK-4.2
Management Tewma 6.1. The nature of WHIUBUTy TBHOTO ompoc, YK-4.3.
management - 2 - 8 BOKaOyJIsipa 1o NIACbMEHHBIE
(TIpaKTUKyM) MpOWIeHHON TeMe, paboTa JIOMAIITHHE
CO CIIPaBOYHOM 3a0aHUSA
JUTEPATYPOU U CIOBAPEM
Tema 6.2. Management [ToBTOpEHME MPOIIEHHOTO -
Styles (mpakTUKyM) Marepuaa, MmoJroToBKa Y CTHBIH 0Ipoc,
Kynemypno-meopueckoe WHJIUBH ]y aJIbBHOTO HUCbMCHHBIE VK-4.2
gocnumanue: - 2 - 8 BOKaOyJsipa 1o JOMaIIHUE YK-4.3.
MeAHCKYIbMYpPHOEe MpoiiIeHHOM Teme, paboTa 3a7aHus
npogeccuonanvroe CO CITPaBOYHOMU
83aumooeticmsue JUTEPATYPOU U CIIOBAPEM
o [ToBTOpPEHME IPOIIEHHOTO -
Tema 6.3. Team Building MaTep aa le),ﬂl"f)[TOBKa .
(mpakTUKyM) p ’ VcTHBIif ompoc,
WHJUBUTyJIbBHOTO MMMCHMEHHEIE VYK-4.2
Kynomypno-meopueckoe
- 2 - 8 BOKaOyJsipa 1o JIOMaIHKue VK-4.3.
gocnumanue: . z
npoiiieHHo# Teme, paboTa 3aaHus
COYUANbHAS 3HAYUMOCTb o
. CO CIIPaBOYHOM
UHOSI3bIYHOU KYIbMYPbl .
JUTEPATYpPO U CIIOBApEM
Tema 6.4. Risk in IT - 2 - 8  |lloBTOpEeHME NPOMIEHHOTO - YcrHBli ompoc,
sphere (HpaKTI/IKyM) Mmarepuala, IoaroToBKa IIMCbMECHHBIC
WHIUBUTy AIBHOTO JAOMaIIHHE VYK-4.2
BOKaOyJIsIpa 1o aflaHud VK-4.3.

MPOWICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM




Tema 6.5. Crisis
management
(mpakTUKyM)

[ToBTOpEHME PONHIEHHOTO
Marepuaia, oAroToBKa
HMHAUBUAYAIbHOTO
BOKaOyJIsipa 1o
MpOHJICHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM

Pazpgen 7.

Communication

in Business

Tema 7.1.
Communication
(mpakTUKyM)
Kyivmypro-meopueckoe

gocnumanue:
COYUATIbHASL BHAYUMOCTb
UHOA3LIYHOU KYIbIMYPbl

[ToBTOpEHME IPOIIEHHOTO
Marepuana, oAroToBKa
MHAUBUAYAIBHOIO
BOKaOyJsipa 1o
MpoWIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOH U CIIOBAPEM

Tema 7.2. E-commerce
(mpakTUKyM)

IToBTOpEHME POHIEHHOTO
Matepuaia, moAroToBKa
HMHAUBUAYAIBHOIO
BOKaOyIsipa 1mo
npoiiieHHol Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM

Tema 7.3. Customer
service (MpakKTUKYM)
Kviemypro-meopueckoe

gocnumanue:
MEJHCKYIbIMYPHOE
npogeccuonanvroe
gzaumooeticmeue

[ToBTOpEHME IPOIIEHHOTO
Marepuana, oAroToBKa
UHAUBUAYAIBHOTIO
BOKaOyJsipa 1o
MpolIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPaTypOH U CIIOBAPEM

Tema 7.4. Writing report
(mpakTUKyM)

IToBTOpEHME POHIEHHOTO
MaTepuaa, oAroToBKa
WH/IUBUYITBHOTO
BOKaOyIsipa 1mo
npoiiieHHol Teme, paboTa

VYerHbIi onpoc,
MMUChbMEHHBIE
JIOMaITHH1e
3a7aHus

VYeTHBIM ompoc,
[MMCbMEHHBIE
JIOMalTHue
3aaHus

VYceTHbIH ompoc,
IIMCHbMCHHBIC
JIOMaIITHHe
3aJaHus

VYcTHBIM ompoc,
NN CbMCHHBIC
JIOMalTHHue
3aJaHUs

VYerHbIi onpoc,
MMUCHbMEHHBIE
JIOMaITHHe
3a7aHus

YK-4.2
VK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VYK-4.3.




Pasnen 8. Global
Companies

Tema 8.1. Globalization

[ToBTOpEHME POHIEHHOTO

and Global Marketing Marepuania, oJroToBKa Vernsiii onpoe, | YK-4.2
(TIpaKTUKyM) WHIUBUTy AIBHOTO MMCbMEHHBIE YK-4.3.
Kynsmypuo-meopueckoe BOKaOyJIsipa 1o JOMaIlHIE
gocnumanue: MpOHJICHHON Teme, paboTa 3a/1aHus
COYUANbHAS 3HAYUMOCTb CO CIPaBOYHOH
UHOSI3bIYHOU KYIbMYpPbl JMTEPATYPO U CIIOBAPEM
[ToBTOpEHME TPOIAECHHOTO VK42
MaTepuana, moAroToBKa Vet onpoc, yK__4:3.
Tema 8.2. Coca Cola MHIMBULYAJTLHOTO THCHMEHHBIC
BOKaOyJIsipa 1o JOMaIIHKe
Company (IpakTUKyM) . >
MPOMICHHOH Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM
Tema 8.3. Success in IT [ToBTOpEHME MPOIAEHHOTO
sphere (IpakTUKyM) Marepuaa, ImoJroToBKa Y CTHBIH OIpoc,
Kyvavmyprno-meopueckoe WHJUBUTyJIbBHOTO [MACbMEHHEIE VK-4.2
gocnumanue: BOKaOyJsipa 1o JOMalHHe YK-4.3.
MeAHCKYIbMYpHOe MPOWICHHON Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooelicmaue JUTEPATYpPO U CIOBAPEM
[ToBTOpEHME MPOIIEHHOTO
MaTepHaia, moJAroToBKa YerHblit onpoc,
Tema 8.4. General MHIUBU Ly aJIbHOTO IIHCHMEHHBIE VK-4.2
Motors Company BOKaOyJsipa 1o JOMaIIHHe YK-4.3.
(TIpaKTUKyM) MpOWICHHON TeMe, paboTa 3a1aHus
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM
Tema 8.5. Failures [ToBTOpEHME MPOIIEHHOTO YcTHbIN
(mpakTUKyM) MaTtepuaia, oAroToBKa orpoc, YK-4.2
WHJVBHTyaJIbBHOTO nucbMeHHble | YK-4.3.
BOKaOymsipa 1o JIOMaITHIE
MPOMICHHOH Teme, paboTa 3aJIaHus

CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM




[ToBTOpEHME IPOIIEHHOTO
MaTepuaa, MmoJAroToBKa Vet ompoc, 5’}15_—;132
Tema 8.6. Microsoft HHMBHAYIIHHOTO [HCHMCHHEIC a
1 6 BOKaOyJsipa 1o JOMaIIHHe
Company (IpakTuKyM) . z
MpoKeHHON Teme, paboTa 3a/1aHusl
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBApPEM
IToBTOpEHME PONHIEHHOTO
Marepuana, NoAroToBKa VcTHBIi ompoc,
Tewa 8.7. Virgin Group WHIMBU LY JIbHOTO TTHCHMEHHBIE sf’}lé-j?
1 6 BOKaOyIspa 1mo JIOMAIITHHE -0
Company (IpakTuKyM) . z
MPOWICHHON Teme, paboTa 3aaHus
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME MPOIIEHHOTO
(MpakTUKyM) MaTepuana, IoAroTOBKa Vernsiii onpoe, | YK-4.2
Kyvavmyprno-meopueckoe UHAWBUYaJILHOT'O MHUCLMEHHBIE VK-4.3.
socnumanue. 0Co3Hanue 1 6 BOKaOyIsipa 1mo JIOMAILHUE
ceo0e2o0 mecma u poau 8 HpOﬁHCHHOﬁ TEME, paGoTa 3adaHNA
0yoyweti CO CIPAaBOYHOM
npogheccuoHanbHoll JUTEPATYPOU U CIIOBApPEM
oesimenbHOCmu
[ToaroroBka k
IIPOMEKYTOUHON
3auer - 2 aTTectauuu B opme - -
VHJMBUIY AIBHOU
MIPE3CHTAIUN
24 112 -
Hroro
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Cemectp n3yuenus: 4

Buabl yueOHoi padoTsl Ipome:xy
TOYHAA
Dopmu
Konraktnas pa6ora arrecran | @opmsl PMHPY
CamocrosiTesibHasi padora e B eMble
Paznen, moayuib Hoapaszaea, rema (B yacax) TEeKYyLIero
gacax KOMIIETEeH
KOHTPOJIA —_—
Jlek [[IpakTHYecku KCP ¢dopmbI opranuzanuu
110704 e 3aHSITUS B Hacax CaMOCTOSITEJIbHOM
Paznen 9. English  |Tema 9.1. Computers — [ToBTOpEHME MPOIiIEHHOTO -
in Communications |friend or foe? (mpakTukym) MaTepuaia, oAroToBKa VYcrHbii YK-4.2
Systems Kyvnemypno-meopueckoe WHIUBUTyJIbHOTO ompoc, YK-4.3.
gocnumanue: - 4 - 12 BOKaOyJIspa 1o MMCbMEHHbIE
MENHCKYIbMYPHOEe IPOMICHHON Teme, paboTa JIOMAIIHHAE
npogheccuonanvroe CO CIPaBOYHOM 3aJJaHus
83aumooeticmsue JUTEPATYpPOH U CIOBapeM
IloBTOpEHKE IPONAECHHOTO - YcTHbIi
. MaTepuaia, IoaroToBKa OIIpoc,
Tema 9.2. Computer (video ’
games (HpaKTHEYM) ( )| o) ; 10 MHIMBULYaIbHOTO IUCbMEHHBIE | YK-4.0
BOKaOyJIsIpa 1o AOMAIHAC | YK .4 3,
poiiieHHOH TeMe, paboTa 3a/aHuA
IToBTOpEHME MPONAECHHOTO - V eTHBI
MaTepHana, moJAroToBKa ompoc,
Tema 9.3. Computer 5 g VHJIUBUYaJTbHOTO mucemennbie | YK-4.2
architecture (mpakTUKyM) BOKaOyJIsipa mo nomamnne | YK-4.3.
IpoiiIeHHOH TeMe, paboTa 3aJaHus
CO CIIPaBOYHOMN
- YcrHbli
onpoc -
Tema 9.4. System computer poc, YK-4.2
- 2 - 8 - MICBMEHHBIE | YK-4.3
software (mpakTHKyM) -3
JOMAIIIHUEC
3aJJaHus
Tema 9.5. Operating - 2 - 8 - - VcTHbIH
systems (IMPaKTUKYM) ompoc,
IIMCBbMCHHBIC yK_42
JOMaAIIIHHE VK-4.3
3adaHuA




[ToBTOpEHME MPOIIEHHOTO

YcrHbli
MaTepuaia, MoAroToBKa ompoc,
Tema 9.6. Multimedia 10 WHJIUBUYaTbHOTO mucemennse | YK-4.2
MPAKTHKYM BOKaOyJIsipa 1o nomamnue | YK-4.3.
P y
PO ICHHOM Teme, paboTa 3a1aHus
CO CIIPaBOYHOM
Tema 9.7. Computers and m .
OBTOPCHHE MPOUICHHOTO
work (IpakTUKyM) p PoHa Y CTHEIIH YK-4.2
MaTepuaia, moAroToBKa
Kynomypno-meopueckoe ompoc YK-4.3.
HHIWBUYAJILHOI'O i
eocnumarue. OCO3Harue IIUCbMEHHBIC
10 BOKaOyJIsipa 1o
c80€20 Mecma u poiu 8 . 2 5 JIOMaIlHHE
y IPOMICHHOHN Teme, paboTa
oyoyweti pona » P 3aaHus
. CO CIIPaBOYHOM
npogeccuonanvrol -
JUTEPATYPOH U CIIOBAPEM
OoesimenbHOCmU patyp P
IloBTOpEHKE IPONACHHOTO .
Marepuaa, MoAroToBKa YCTHbIH VK-4.2
ormpoc, 4.
. WHAWBUIYAIBHOTO
Tema 9.8. Teleworking AMBIALY micbmennpie | YK-4.3.
8 BOKaOyJIsipa 1o
(mpakTUKyM) . : 6 JOMAITHUE
NpOfifeHHOH Teme, paboTa S —
CO CITPAaBOYHOM
JTUTEPATYpPOH U CIOBapEM
[ToBTOpEHME MPOIIEHHOTO .
MarepHaa, MoJAroToBKa YeTHBIH VK-4.2
orpoc, -3
MHAUBHUIYaIbHOTO
Tema 9.9. Networks A Ay IIUCHbMEHHbIE VK-4.3.
8 BOKaOyJIsIpa 1o
(mpakTUKyM) . z 5 JOMaIlIHHEe
NpoiifeHHoM Teme, pabora S—
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeM
YcTHbIi
orpoc,
Tema 9.10. The Internet 10 i IHCBMEHHBIE | V(.40
MPAKTUKYM
(i ym) JIOMAIIHHE | |43,

3aJaHuA




Tema 10.1. The Future of IT ToBTOpEHHE MPOIICHHOTO - VCTHBIHI
(NpaKTHKyM) MaTepI/IaJ'Ia HI())I[FOTOBKa orpoe
Kvavmypno-meopueckoe HHI;HBHI’[ ATLHOLO IUCBMEHHBIC | YK 4.2
Paznen 10. The B80CNUMAHUE. OCO3HAHUE Y AOMAIIHAC | yK.4 3,
- 4 - 12 BOKaOyJIsipa 1o 3a/aHusl,
Future of IT c80€e20 mecma u poau N Z
Gvovien npoiiieHHON Teme, paboTa BBIIIOJIHEHHE
yeviy . CO CITPaBOYHOM KOHTPOJIbHBIX
npogeccuonanvbHol N I —
JUTEPaTypOi U CIIOBapeM A
oesamenbHOCmu
[ToaroToBKa K 36
MIPOMEKYTOUHOU
arrecTalnuu B popme
9K3aMeH - - - - H bop - -
IPYIIOBOM MPE3eHTaINH,
BBIIOJIHEHUE
KOHTPOJIBHBIX 3aJIaHUH
Hroro - 28 8 108 - 36
180
- | 108 | 28 | 404 - 36
Bcero




6. COAEP)KAHUE JUCHUIIJINHBI

Pazpnen 1. Global Market

Tema 1.1. Globalization

Ob6yuaromuecs wuzy4yaroT Temy [noGanmsarnus. CrnocoObl U METOAbI, NPUBOASIINE K
I'mobanm3amuu. M3yyaroT JieKCHKy MO TeMe. [loJOKUTENbHBIE W OTPULIATENIBHBIC TOCIEICTBUS
nporecca rirodanu3anuu. VM3y4aroT TepMUHOJIOTHIO TIPOBEACHUS Tele()OHHBIX IEPErOBOPOB, B TOM
YHCJIC C UCIIOIb30BaHUEM IIU(PPOBBIX CEPBHUCOB..

Kynsmypuo-meopueckoe 6ocnumawnue: noHumauue COYUANIbHOU 3HAYUMOCMU UHOA3BIYHOU
KYIbMypbl NPOUCXOOUM Y 0OYUAIOWUXCA NOCPEOCMBOM AHANU3A U OdlbHeUue20 00CyHcOeHUs HA
UHOCMPAHHOM  S13blKe MmemMbl 2100aIu3ayuy, ee 3aKOHO8, d MmMaKdice O0COOEHHOCMU 6e)eHUs
MENCOYHAPOOHBIX NEPe2o8OpPOs.

Tema 1.2. Brands

OOyuaromyecs 3HAKOMATCS ¢ TeMOU Ha mpuMepe MupoBeix Mapok: IBM, Coca-Cola, Disney.
OOCyxIaroT mpo0IeMbl, CBSI3aHHBIC C TMPATCTBOM M IYTH MX pelieHus. M3ydeHnue TepMHHOIOIHH,
HE0OXOJMMOM ISl TIPOBEICHUSI JICTIOBBIX IIEPErOBOPOB M COOPAHMIA MEXKIYHAPOIHOTO YPOBHSL.

Kynsmypuo-meopueckoe socnumanue: nonumanue 0CoOeHHOCMeU_MeiCK)IbmypHO20
npogeccuonanbHo20 83aUMO0CUCMBUL NPOUCXO00UM Y 00YYAIOWUXCS NOCPEOCEOM KOMMYHUKAYUU
HAa UHOCMPAHHOM 53bIKE C Yelblo 00CYHCOeHUss NPOOIeM, C8A3AHHBIX C UMEHAMU P0a 2100AbHbIX
KOMNAHUuu, u nymeu ux peuleHus.

Tema 1.3. Advertising

OOyuaromyiecss 3HAaKOMATCS ¢ Pa3IMYHBIMU BUJAMU PEKJIAMbI, METOJIaMHU PEKJIAMUPOBAHMUS.
VY4arcs, Kak MPaBHJIBHO MPOBOAMTH PEKIAMHYIO KaMMaHuio. M3y4aroT ¢passl, HEOOXOIUMBIE IS
IOCTPOEHHUS YCIIEIIHOM npe3eHTanuu. HauBuyanbHas npe3eHTanus o TeMe.

Pa3nea 2. Business Organization

Tema 2.1. Employment

OOyuatonuecs u3ydaroT HauOosiee BakHbIE (DAKTOPbI, HEOOXOIUMBIE MJISl TOITYYEHUS
pa0otel. M3yuaroT cnocoObl yCIEIIHOro MPOXOXKICHHUS M IpOoBeAeHUs cobecenoBaHus. M3yuaror
TEPMUHOJIOTHIO, HEOOXOIUMYIO JJIsi MPOBEACHUS COBEIAHWHA BHYTPU KOMIAHMM. Buabl pestome.
OOyuaromyecs: y4arcsi COCTaBISATh PE3IOME.

Kviemypro-meopueckoe s6ocnumanue: oco3nanue ceoe2o mecma u poau 6 0Oyoyweu
I’lpO¢€CCUOHClJleOZZ deﬂmeﬂbHocmu ocywecmesiemcs nymem aHaiusd 0006€HHOCI’I’Z€L7 noucka
pabomul, 8e0eHUsI NePe208OPO8 HA UHOCMPAHHOM 3bIKe, NPOBEOEeHUsT COBEUAHUL.

Tema 2.2. Trade

OOyuaromyecss 3HAKOMSTCS C Pa3IMYHBIMM BUIAMU TOProBiu. M3ydaioT 0COOEHHOCTH
BHEUIHEM U BHYTpEHHEH TOpProBiu. 3HAKOMATCA C HpaBwiaMu OQOPMIIEHMSI aKKpEAUTHBA.
CoBepILIECHCTBYIOT HAaBBIKHM BEICHMs NEPETOBOPOB, M3YYAIOT PA3jIMYHBIC NMPUEMBI IS JTOCTHIKEHUS
HauOonee 3(deKkTuBHOrO pesynpTara, B TOM 4YHciIe ¢ nomomibio Zoom, Google-1oKyMeHTOB,

Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OMOJINOTEK.



Tema 2.3. Organization

OOyuatoniuecs 3HaKOMSTCS C BUJaMU KoMmaHui. M3ydaror mnpuemsl, crocoOCTBYOIIME
CO3JIaHMIO OJIAronpusATHOM pabodel cpenbl. 3HAKOMATCS € MPaBUIAMU U CTPYKTypamMH OOILEHHs B
cdepe OuzHeca.

Kynomypno-meopueckoe __gocnumanue:  ¢opmuposanue  NOHUMAHUS  0COOEHHOCMel
MEJHCKYTIbIMYPHO2O NPODECCUOHATLHO20 83AUMOOCUCMBUS  NPOUCXOOUM  NOCPEOCMBOM AHANU3A
PA3IUYHbIX MUNO8 KOMNAHUL, OCOOEHHOCmell BblICMPAUuBaHUs NPAsul U CMpYKmypsbl 0e108020
0bwenus 6 npogheccuonanvbHoll cepe.

Tema 2.4. Money

3HAKOMCTBO C q)HHaHCOBI)IMI/I OTHOIICHUSIMHU B DKOHOMHUKE N UX Fpa(l)I/I‘ICCKI/IM OTPaAKCHUCM.

O6y‘ICHI/Ie COCTaBJICHUIO U HAITMCAHWIO OTYUCTOB.

Pasnea 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C 3THKOH B cdepe OuzHeca U MHPOPMALMOHHBIX TEXHOJOTUH M pa3IUYHBIMU
HopMaMHu 3THKeTa. OOCyxaeHue npobdiieM Koppynuuu U 0opwrObl ¢ Heil. OOyuarommecss U3y4yaroT
TEPMUHOJIOTHIO 110 TAHHOH TeMe, [T HaXOKJCHHUS BBIXO0/Ia U3 CJIOKHBIX IKOHOMHYECKUX CUTYyalUu.

Kynomypno-meopueckoe gocnumanue: MEHCKYIbMYPHOE npogeccuonanvHoe
83aumooeticmaue NpouUcxooum 6 CO3HAHUU odyuarwuxcs 01a200aps aHamu3y u OdlbHeuulemy
00CyHCOeHU0 MaKux NOHAMUL, KAK dMUKA, KOPPYNYUs, dKOHOMUYECKAs CUMyayus u cnocoodwl ee
VAYUULeHUS.

Tema 3.2. Change in IT sphere

OOyuarolyecs y4arcsi BbIpaXkaTh CBOM MBICIIHU 110 TeMe U3MeHeHHus. O0CyKaat0T, HaCKOJIbKO
4acTO M3MEHEHHUs KacaroTcsi chepbl HHPOPMALMOHHBIX TexHOyoruil. Kak B MOBCETHEBHOMN XKHU3HH,
Tak 1 B cepe OM3Heca U B cucTeMe MH(POPMAIIMOHHBIX TEXHOJIOTHN. YYarcs MpaBWiiaM HaIlUCAHUS
oryeToB. (COBEpPILIEHCTBYIOT HABBIKM IPOBEJEHUS COBEUIAHMH IO TEeMaM, KacarolluMcs
MH(POPMALIMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OOyuatomyecs 3HAKOMSATCS ¢ TepMUHOM «CTpaTerusi» B 1enaoM. M3ydaroT BUABI CTpaTeruii U
TaKTUK, HEOOXOIUMBIX JJIsl JOCTHXKEHUS, IOCTABICHHOMN 1enu. M3ydaroT pa3inuuus Mexay TEpMUHOM
cCTpaTerusi W TaKTUKa; MPOCLUPYIOT CBOM 3HaHMs Ha cdepy HH(POPMAIMOHHBIX TEXHOJIOIHMH.
PasBuTre yMeHUN U HABBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe eocnumanue: ocosnanue ceoeco Mmecma u poau 6 Oyoyweu
npogeccuonanvHol deamenbHoCmu opmupyemcs y o6y4arowmuxcs epes NOHUMAaHue U pasiudenue
NOHAMUU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUA 6 OMHOWEHUU NpPohecCUuoHarbHou  cepbl
O0esimenbHOCIU, OCO3HAHUIO CILOXCHOCIU NPOYECcca NPUHAMUS PeLUeHUll.




Pasnen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMH pa3HbIX CTpaH, IOBEJAECHUEM JIOAEH, UX TPaIuLUsIMH U O0bIYasIMU.
O1eHKa U aHAJIU3 UX BIMSHUS Ha BeJeHHe OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSIMU Be/ieHUs Ou3Heca
C BOCTOYHBIMH JICIOBBIMH MapTHEpaMu. Pa3paboTka cOOCTBEHHBIX CTpaTeruii B TaHHOM cdepe.

Kynomypno-meopueckoe eocnumanue: coyuanbHas 3HAUUMOCMb UHOAZBIYHOU KYIbIMYpbl
gopmupyemcsa 6 coznanuu obyyarowe2ocs 01a200aps aHAIU3Y U OAlbHeluueMmy 00CYHCOeHUIO
ocobenHocmell KyIbmyp pasHulX CMPAaH, UX pasiuduti U NONbIMKe CamMOCMOIMENbHO paspadbomams
€800 cmpamezuro 8e0eHUst OU3HeCAd 8 UHOA3LIYHOM NPOCMPAHCEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHUPOBBIMH JIMIEPAMU B MOJUTHKE U 3KOHOMHKe. OOCyKIeHUE KauecTB
Jauzepa, paciiupeHue JieKkcuku no Teme. OOyuaromuecss MOJy4yaroT HpPEJCTaBICHHE O HaBBIKAax
YIIPaBJICHUS KPYIIHBIMHU, MUPOBBIMU KOMITAHUSIMH.

Kynomypno-meopueckoe eocnumanue: ¢opmuposanue noHumanus o MeNCKYIbMYPHOM
npogeccuoHanbHomM 83aumModelucmsuu  ocywjecmensemcs 01a200apsi aHaiu3y HA UHOCMPAHHOM
AZbIKE YCNeUWHOCIU MUPOBLIX TUOEPO8 U 2TI0OATIbHBIX KOMNAHULL.

Tema 4.3. Competition

OO0yuaromuiecss 3HAKOMSTCS C 3KOHOMHYECKHM TEPMHHOM «KOHKYPEHIUS» M €€ BHIaMHU.
N3y4aroT BIMSHUE KOHKYPCHIIMM Ha COCTOSHHE DPA3JIMIHBIX PBIHKOB. PaccMaTpuBalOT OCHOBHBIC
CTpaTerud JOCTIDKEHUS  KOHKypeHTocmocoOHocTH. OOyuwatomuecs  pa3pabaTblBalOT — CBOU
COOCTBEHHBIE CTpaTeTHYECKUe NEHCTBUS JUIS MPEOJA0ICHUS MPEMATCTBUN B PEIICHUH MMOCTABIEHHBIX
3ajad.

Pa3nea 5. Business vision

Tema 5.1. Innovations in IT sphere

OO6yuarorniuecs 3HAKOMSITCS C Pa3IMYHBIMU W300peTeHusIMU. OOCYKIal0T HEOOBIYHBIC
n300peTeHus], NCIOIb3Ys JEKCUKY 10 JaHHOU TeMe. PaccMaTpuBalOT MperMyIecTBa MHHOBALIUH B
cdepe prIHKa HHOOPMAIIMOHHBIX TEXHOJOTHH. V3ydJaroT METOIbI yCIICITHOTO MPEACTABICHUS
uHdopmaruu B popme npeseHTanuid, B Tom uncie ¢ nomompto 111 PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OOyJarommecs: U3y4aroT MOHATHE OKPYXKAIOIasi Cpe/ia BO B3aUMOCBSI3U C BEJCHHUEM OM3HEca.
Bnusinue pa3nuyHbIX KOMIIAHUNA HA COCTOSIHHE OKpY’Karolled cpelbl. 3HAKOMSTCS C Pa3iInuyHbIMU

KOMIIAaHUSAAMH, KOTOPBIC BHOCAT BKJIaJl B COXpPAHCHHUC oxpy;xa}omeﬁ CpCabl.

Kynomypno-meopueckoe 6ocnumanue: ocosnaunue ceoeco mecma U poau 6 Oyoyujerl
npogheccuoHanbHol 0essmerbHOCmU NPOUCX00Um NOCPeOCMBOM AHAIU3A UBMEHeHUll 8 Ou3Hec-chepe
noo0 8o30elicmeuem usMeHeHull, NPOUCX00AWUX 8 OKpYIHcarowell cpeoe.

Tema 5.3. Franchising

O6yqa10umec51 3HAKOMATCA C TCPMHUHOM (((bpaHH_II/BI/IHFZ BbIJauya KOMIIAHMEH JIHIICH3UM Ha

MPOM3BOJCTBO WJIM MPOJAXy ToBapa Moja ee Mapkod (¢dpaHmmsel)y. M3ydaroT HEOOXOIMMYIO


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

TEPMUHOJIOTHIO Ha MpPUMEpax pPa3IUYHbIX MEXIAYHApOJHbIX KoMmraHui. Haxomst mpumepsl Ha
PoccuiickoM peIHKe.

Tema 5.4. Business communication

OOyuaromuecs 3HAKOMSTCS C TEPMHUHOJIOTHEN M TOHSTHEM OHW3HEC ITHKETa, ISl BEACHHUS
JIEJIOBBIX TIEPETOBOPOB. YIIyUINIalOT CBOM HABBIKH OOIIEHUS B IETIOBOM Cpe/Ie.

Kynomypno-meopueckoe eocnumanue: ¢opmuposanue noHumanus o MeNCKYIbMYPHOM
I’lpO¢€CCUOHClJleOM e3aumooetcmeu npoucxodum HA npumepe CO6EPULEHCMBOBAHUA HABLIKOB
KOMMYHUKAYUU HA UHOCMPAHHOM SA3bIKE C YENbl0 YCNeUHO020 8e0eHUS 0e08bIX Nepeco8opos.

Pa3nea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuatoniyiecss 3HAKOMSTCS C IOHATHEM MEHEIKMEHTa, ero 3HadeHueM. OOyuaroniuecs
3HAKOMATCA C TEPMUHOJOIMEH, HEeoOXOAMMOW [UIs ONMCAaHUS 4YepT IOJIOXKUTEIBHOIO MU
OTPULATENILHOTO YIIPaBJICHLIA.

Tema 6.2. Management Styles

UTo MOXHO U 4ero Henb3s JAeslaTh MeHeKepaM. Tpu CTUIIs yrpaBiIeHHUS.

WHTEepBBIO C 3KCIEpTOM IO CTHIAMHU ymnpasieHus. KadectBo ympasnenus. Kak oneHuts
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI YIYUIINTh CTUIIN YIIPABICHUSL.

Kynomypno-meopueckoe eocnumanue: nocpeocmeom amanu3a HA UHOCMPAHHOM S3bIKe
PA3IUYHBIX  BUO08 UHMEPBbIO, CMmuiell YNpaeieHus, Kayecmea npoucxooum Gopmuposanue
NOHUMAHUS_MENHCKYIbIMYPHO20 NPOPECCUOHATLHO20 83AUMOOCICTNEUAL.

Tema 6.3. Team Building

OOyuaromuecs M3y4aroT CHOCOOBI paboOThl B KOMaHJE, OOCYXIAIOT HIEH, KaK CO37aTh
YCIIEUIHYI0 KOMaHAy. M3y4aroT JeKCHKY 1O TeMe.

Kynemypno-meopueckoe éocnumanue: gpopmuposanue coyuanbHOu 3SHAUUMOCMU UHOA3bIYHOU
KYIbMYpPbl NPOUCXO0UM HA npumepe uoell opMuposanuss KOMaHo, onpeoeieHus poiel 8 KOMaHoe,
YCReWHOCMU U pe3VIbMamueHOCHU KOMAHObL U KAXCO0020 ee 4leHd.

Tema 6.4. Risk in IT sphere

OO6yuaromuecss 00CyXIal0T BUIBI IIOBCETHEBHOTO PUCKA U pHCKa B Om3Hece. Puck, KoTopbIit
MOKET OBITh TIOJIYYEH B XOJ€ MpoIecca IiIo0aIn3aiuu.

Tema 6.5. Crisis management

OOyuaromuiecs 00CYXJalOT BOMPOCHI MO TEeME KPU3UC B YIOPABICHUH. 3HAKOMSTCA C
Pa3IMYHBIMU CUTYAIlMSIMH, BBI3BIBAIOMIMMH KpHU3UC. M3ydaroT MyTH pelleHUs BBIXOJIa U3 KPHU3HCA.
N3yuaroT mpuemsl 3anpamrBadus HHOOPMAIUU B CIOXKHBIX SKOHOMUYECKUX CUTYAIUsIX U TPAMOTHO
OTBeYaTh Ha MOCTaBJICHHbIE BOIIPOCHI.

Pa3zpnen 7. Communication in Business

Tema 7.1. Communication

OOy4arommecs: U3y4ar0T KauyecTBa XOpPOIIeTo co0eceHrKa, (PaKTopbl BaXXHbIE B OOIICHUH U

(dhopmbl 001IeHNS (BUABI MMCBMEHHOTO M YCTHOTO 0OmIeHus). M3yueHue u TpPEeHUHT HOBOM JICKCUKH



no Teme. COBEpPUIEHCTBYIOT CBOM KOMMYHUKAaTHMBHbIE HaBbIKM. l3ydaror Buapl mpobieMm, c
KOTOPBIMU OHH MOT'YT CTOJIKHYTHCS B ITPOLIECCE OOIIECHUS.

Kynomypro-meopueckoe socnumanue: coyuanvHas 3HAYUMOCMb UHOA3LIYHOU K)YIbMYpPbl
Gdopmupyemces y 0dOyuarouuxcsi noCpeoCmeom U3yueHus: U008 npoodiem, ¢ KOMOpblMU OHU MO2YM
CMOIKHYMbCS 8 NPOYECCe UHOAZLIUHO20 NPOPeCCUOHATbHO20 0O eHUSL.

Tema 7.2. E-commerce

OOyuatonyiecs U3y4alOT BHJbl PUCKA, KOTOPbIE MOTYT OBITh MOJY4YEHbl B pE3yJbTaTe
TOPrOBJIM B HMHTEpPHETE. BHUIBI MPOIYKTOB W YCIYyT, MPEIOCTABIIEMBIX B HHTepHeTe. M3ydaroT
TEPMHHBI TIO TeMe TOproeis. M3ydarT meroabl mocTpoeHus 3(G(EKTHUBHOW Mpe3eHTAlMH IS
YCHGMHOﬁ HpOI[a)KI/I CBOCTIo HpOI[yKTa CBOUM ITOTCHIOHAJIbHBIM HOKyrIaTCJ'DIM.

Tema 7.3. Customer service

OOyuaromuecs HM3y4alOT HOBbIE HJeH B cdepe OOCHyKHMBaHHS KIMEHTOB. M3ydaroT
JIOCTOMHCTBA U HEJOCTAaTKU Pa3HbIX BUAOB OOIICHUs ¢ kKinueHTamu. OOyuaroluecsl ydaTcsl MUCaTh
NUCHMO-Kano0y. COBEpIICHCTBYIOT HAaBBIKH ayIMPOBAHMS 10 JAHHOM TeMe.

Kynomypno-meopueckoe __socnumanue:  0CO3HaHUe  YCHEUWHOCMU — MENHCKYIbMYPHOSO
nPoheccuOHaIbHO20 83AUMOOCUCMEUS. NPOUCXOOUM Yepe3 YCHHbIL 0OMeH HA UHOCMPAHHOM S3bIKe
uoesMu U MoICIAMU NO NOB0OY cmuieli NpoPecCUOHAIbHO20 U ObIMO0B020 00WEHUs Ol peuleHuUsl
npoorem KOMMYHUKAYULU.

Tema 7.4. Writing report

OOyuaromyecss M3y4arOT CTPYKTypy HANHMCaHHUSA OTYeTa, HEOOXOIUMYIO TEPMHUHOJIOTHIO.
3amyra UHIMBUAYAIBHBIX OTYETOB.

Pasnea 8. Global Companies

Tema 8.1. Globalization and Global Marketing

OOyuaromecss n3yyaror teMy «lmobamm3amms». CrocoObl M METObl, NPHUBOASAIINE K
I'mobanuzanuu. M3yuaror nekcuky no teme. llojoxkurenbHble M OTpULATEIbHbBIE IOCICACTBUS
nporiecca riaodanu3ai. MeToibl BXOXKASHUS B MUPOBOM PHIHOK.

Kynomypno-meopueckoe gocnumanue: ¢popmuposanue noHUMAHUA_COYUATLHOU 3HAYUMOCTIU
UHOSL3bIYHOU KYIbMYPbl NPOUCXOOUM 8 NPOYecce AHAIU3A U 0OCYICOeHUsT NOCIeOCMBULL Npoyecca
anobanuzayuu, 0cobeHHOCmer MedcOyHapoOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuaromecss 3HAKOMATCS C HUCTOpHUEH CO3/laHUsl KOMIIAHWH, C €€ OCHOBATEIISIMHU.
OO0cCyxIar0T MPEeuMyIIecTBa U HEOCTATKHA dTON KOMIIAaHUH.

Tema 8.3. Success in IT sphere

W3yvaroT nekcuky mo Teme «Ycmex», ocobenHo kacarenbHo IT. 3HakomsaTcs c
TEPMHUHOJIOTHECH Ha MPUMEpEe YCIENIHBIX KOMMaHWi U Jtojiel. COBEPIICHCTBYIOT HABBIKH BEICHHS
neperoBopoB. M3ydaroT kauecTBa, KOTOPHIMU 00JIaJJaeT YCIEIIHbIN YeI0BEK, paboTaromnmii B chepe
MH(GOPMALIMOHHBIX TEXHOJIOTHIl.

Kyvnemypuo-meopueckoe gocnumanue: nonumaHue 0COOEHHOCMEU  MENCKYIbMYPHO20
npogeccuoHanbHo20 83aUMOOCiCMEUs NPOUCXOO0UM HA NpUMepe aHANU3A YCNeUHOCmU 6e0eHuUs.
nepe208opos Ha UHOCMPAHHOM 5A3bIKe, YCNEeUHOCIU Yel08eKd, KaK TUYHOCMU U KaK OU3HeC eOUHUYbI.




Tema 8.4. General Motors Company

W3y4yaroT UCTOpUIO KOMIIAHMHM, 3aHMMaeMO€ MECTO Ha MHPOBOW  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (GOpMYITy ycIexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.5. Failures

OOyuaromyecss M3y4alOT TPUYMHBI Kpaxa KommaHui. IlyTw BeIXoga M3  CIOXKHBIX
HSKOHOMHUYECKUX cuTyauuidi. O0630p pbIHKOB, KOTOPbIE 00AaHKPOTUIIHC.

Tema 8.6. Microsoft Company

OOyuarolyecs U3y4aroT UCTOPUIO KOMIIAHWH, 3aHMMaeMO€ MECTO Ha MHUPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (POPMYITy ycIexa, MecTo, 3aHuMaemMoe Ha Poccuiickom phIHe.

Tema 8.7. Virgin Group Company

OOyuarolyecs M3y4aroT MCTOPUIO KOMIIAHMM, 3aHMMAaeMO€ MECTO Ha MHUPOBOW apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha phIHKE U (OpMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKe.

Tema 8.8. Future of the Business in IT sphere

OOy4aromyecs M3y4aroT MPUYUHBI, IO KOTOPHIM KOMIIAHUW CTAHOBSTCS TII00ANBHBIMU. [1yTH
ux pacupenus. IIpITatoTcst CIIpOrHO3UPOBaTh SKOHOMHUYECKOE COCTOSIHME CTpaHbl B Oyayluem, a
TaKXe n3MeHeHHue cepbl HH(POPMAIIMOHHBIX TEXHOJIOTHH.

Kynomypno-meopueckoe _gocnumanue: nymem 00CysHcoenus HA UHOCMPAHHOM —A3bIKE
B03MOJICHbIX HANPABTIEHUL PA3GUMUSL SKOHOMUKU CIPAHbL U OU3Heca, y 00y4anuuxcs ¢opmupyemcs
0CO3HAaHUe C80e20 MeCma U poau 8 Oyoywell npogheccUuOHAIbHOU 0esIMebHOCHIU.

Paznean 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
OOyuaromuiecss pa3MBIIUISIOT HAJ BOMPOCOM OE30MACHOCTH WM BPAKICOHOCTH BIIHMSHHUS

KOMIIBIOTEPHBIX TEXHOJIOTHIl Ha YelloBeKa, OU3HecC.

Kynomypno-meopueckoe 6ocnumanue: Ha npumepe  00CYlCOeHUs  NOUMUBHO20 U
He2amueHOo2co GIUARUA pA36UBAIOUWUXCH KOMNBbIOMEPHbLLX mexHono2ull Ha yenoeeka, y O6yltai0bl4MXCﬂ
Gopmupyemcs noHUMaHue 0cobenHOCmel MeXCKY1bmypHO20 NPOPEeCCUOHANLHO20 83AUMOOEUCM U

Tema 9.2. Computer (video) games

OOyuatonuecs 0OCY>KIArOT BUIbl U TUIBI KOMIBIOTEPHBIX WUIP, WX BIMSHHE HAa pPa3BUTHE
YeNoBeKa, a TAK)KE€ BO3MOXKHBIE BAPUAHTBI UX UCIIOJIb30BAHUS.

Tema 9.3. Computer architecture

OOyJaromuecs: U3y4aroT aHTJIMMCKUE SKBUBAJICHTHI MO 0003HaueHHOW Teme. OOCyKaaroT
TUTFOCHI 1 MUHYCBI PA3JIMYHBIX BUJIOB KOMITBIOTEPHOU apXUTEKTYPHI.

Tema 9.4. System computer software

OO0yuaromyecs U3y4aroT BUIBI IPOrPAMMHOTO 00€CIICUeHUs], COOTBETCTBYIOIIYIO JIEKCUKY.

Tema 9.5. Operating systems

O6yqa}onmec;1 paccMaTpuBarOT Pa3IMYHBIC BUABI OIICPALIMOHHBIX CUCTEM, CPAaBHUBAIOT UX.



Tema 9.6. Multimedia

OOyuatoniyiecss U3y4arT JIEKCHUKY MO TeMe «MYJIbTHUMEIUHHBbIE YCTPONCTBa», OOCYKIAloT,
HACKOJIbKO CHJIBHBIMU ObUIH U3MEHEHUS B 3TOM CEKTOPE.

Tema 9.7. Computers and work

OO0cyXIaroT JOCTOMHCTBA M HEJOCTATKH HMCIOJIB30BAHUS KOMITBIOTEPHBIX TEXHOJIOTHI Ha

pabore.

Kynomypno-meopueckoe gocnumanue: ocosnaunue ceoe2o mecma u poau 6 Oyoyujer
npogeccuoHanbHol 0esimenbHOCU NPOUCXO0UN 80 BPeMS 0OCYHCOeHUs 0OYUAIOUWUMUCS HIOAHCO8
UCNONb30BAHUSL COBPEMEHHBIX KOMNLIOMEPHBIX MEXHOI02UL HA UHOCTNPAHHOM SA3bIKe.

Tema 9.8. Teleworking

Beenenne B Temy ynaneHHoW pabotel. OOydarommecss OOCYXTAlOT CMBICI W 3HAYCHHE
MOSIBJICHUS JAHHOTO HampaBlieHUs B cdepe MHOPMALMOHHBIX TEXHOIOTHIA.

Tema 9.9. Networks

OOyuaromuecss 0OCYKIAIOT 3HAYMMOCThH TOSIBIICHUS PA3jIMYHOTO POJA «CETEi»; pazHUIly
MCXKIAY HUMHU, OTHOLICHUC PA3HBIX MIOKOJIEHUN K OTOMY.

Tema 9.10. The Internet

OO6yuaromuecs yriIyOnslOTCS B HW3YYEHHE TEPMHUHOJOTHH cdepbl HH(OPMALUOHHBIX
TeXHOHOFHﬁ; O6CY)K[[3IOT IMMOJIOKUTCIIBHBIC U OTPULATCIIbHBIC ACIICKThI HHTepHeTa.

Paznen 10. The Future of IT

Tema 10.1. The Future of IT

Ob6yuaromuecs 00CyXIal0T T€ W3MEHEHHUs, KOTOpbIe mpeTeprena chepa nHGOPMALMOHHBIX
TexHonoruit. OOydaromuecs TMPOTHO3UPYIOT BO3MOXKHBIE W3MEHEHUS W Pa3BUTHE CQeEpbl

MH(GOPMALMOHHBIX TEXHOJIOTHH B CIEAYIOLIEM BEKE.

Kynomypno-meopueckoe nanpasnenue socnumamenvnou pabomsi: 4epe3 MOHUMAHUE CYTH
u3MeHeHu# B cdepe MH(MOPMALMOHHBIX TEXHOJIOTUH, OOMEH HIESIMH U MBICISIMH HA WHOCTPAHHOM
A3bIKE, y OOyYaromuxcs MPOUCXOIUT OCO3HAHUE C80e20 Mecma U poau 6 ux Oyoywet

npogheccuoHanbHol OesimenbHOCmu

7. CAMOCTOATEJIBHAA PABOTA OBYYAIOIIIUXCSA

B pamkax naHHON y4eOHOH AMCHUILTUHBI OOYYAIOIIMECs BBINOIHAIOT CaMOCTOSITEIbHYIO
paboTy B BHUJI€ OBTOPEHUS MPOIIEHHOr0 MaTepuasa o BCEM M3y4yaeMbIM TeMaM JECSTH Pa3/esioB,
YCTHO U IUCbMEHHO (IMCBbMEHHbIE JOMAIlHUE Pa0OThl) OTBEUYAIOT HA BOMPOCHI JJIs MMOATOTOBKH K
TEKYyIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)KE€ I'OTOBATCS K MHIAMBUAYAIbHBIM WIH
IPYNIOBBIM MPE3EHTALUAM ISl MPOXOXKJIEHUS MNPOMEKYTOYHOW aTTeCTallud IO JUCLUIUIMHE C
UCIOJIb30BaHUEM U POBBIX TEXHOJIOTHH, B TOM unciie ¢ nomouisto [I1: PowerPoint, Google Slides,
slidesgo.co.. IlomuMo 53TOro, oOydarouuiics OCYLIECTBISET MOATOTOBKY WHIUBHIYaJIbHOIO

BOKaOyJisipa MO MpOHAEHHON TeMme; padoTy CO CIPaBOYHON JIMTepaTypoil U cioBapeM; padoTy Hax



OomMOKaMU OMMOKaMH C MCIIOJIb30BaHHEM HHU(POBBIX MHCTpYyMeHTOB. (Multitran.ru, D1eKTpOHHBIN
cinoBapp #ABBYY Lingvo 11 cnoBape 6 s3pikoB Volume, Longman Contemporary Dictionary,
Longman Business Dictionary u ap.;ZNANIUM.COM: »s1eKTpOHHO-OMOIMOTEYHAsT CHUCTEMA.

HOUMKOH: apxuB Hay4YHBIX KypHaJOB.

8. OBPA30OBATEJ/IBHBIE TEXHOJIOI'MA

Ha xaxaoM 3aHATHHM KaXIOH TEMBI BCEX Pa3lesoB HApSAy C TPAAWIHOHHBIMU MPHUMEHIECTCS
TEXHOJIOTHUS TPOOJIEMHOT0 00yUeHHsI, @ UMEHHO Ka)J10€ 3aHATHE MPOBOAUTCS B (JOpME MPAKTUKyMa
C HUCIIOJIB30BaHUECM I_II/I(prBBIX HHCTPYMCHTOB JJIsL peicHuAd MOCTaBJICHHOMN 3aJa4du.
uHTeIIeKTyanbHbIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

HpI/I HN3YUCHUU ﬂaHHOﬁ JUCHUIIIMHBI  HCIOJB3YIOTCA  CICOAYIOIIUC O6p330BaT€J'IBHBIC

TEXHOJIOTHH:
Tema 3ansaTHSA Bup odpa3oBaTenbHOM ®opMa npoBeIeHUs 3aHATHSA

TeXHOJIOTHH

Pa3nen 1. Global Marketing Humepaxkmusnas Henosas / ponesas uepa

Tema 1.1. Globalization MexHOoN02Us

Kyvnemyprno-meopueckoe

gocnumauue:

COYUANbHAS 3HAYUMOCTb

UHOS3BIYHOU KYIbMYPbl

Tema 1.2. Brands Humepaxmuenas Case Study (pazoop

Kynomypno-meopueckoe MexXHON02Us. KOHKDEMHbIX CUMYyayutl)

socnumauue:

MENHCKYIbIMYPHOE

npogeccuonanvrHoe

83aumooeticmsue

Tema 1.3. Advertising Humepaxmusnas Henosas / ponesas uepa
MmexHo102Us. Case Study (pazbop

KOHKDEMHbIX CUMYayuti)

Pasnen 2. Business Organization | Tpaduyuonnas mexuonocus Ilpakmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue

Tema 2.3. Organization Tpaouyuonnas mexnonoeus Ilpaxmuueckoe 3ansimue

Tema 2.4. Money Tpaouyuonnas mexumonocus IIpaxmuueckoe 3anamue

Pa3nen 3. Strategy in IT sphere Hnumepaxkmusnas Case Study (pazbop

Tema 3.1. Ethics in IT sphere MexHo02Us. KOHKPEMHbIX CUmMyayutl)

Kvaemyprno-meopueckoe

gocnumauue:

MENHCKYTIbIMYPHOE

npogeccuonanvrHoe

g3aumooeticmsue




Tema 3.2. Change in IT sphere

Tpa()I/lI/;MOHHCl}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 3.3. Strategy in IT sphere
Kyvnemypno-meopueckoe
socnumanue: 0CO3HaHue c80e20
Mecma u ponu 8 byoyueu

Tpaduuuouﬂaﬂ MexXHoJIocUA

HpakmuquKoe 3aHAaAmue

npogheccuoHanbHol

desmenvHocmu

Pa3nen 4. Leadership Humepaxkmusnas Henosas / ponesas uepa

Tema 4.1. Cultures MmexHoI02Us. Case Study (pazbop

Kynomypno-meopueckoe KOHKDEMMbIX CUMYayutl)

socnumatue:

COYUANbHAS 3HAYUMOCTb

UHOSA3LIYHOU KYIbMYPbl

Tema 4.2. Leadership Humepaxkmusnas Case Study (pazoop

Kynomypno-meopueckoe MEeXHOI02Us. KOHKDEMHbIX CUMYayutl)

gocnumawue:

MENCKYTIbIMYPHOE

npogeccuonanvroe

83aumooeticmsue

Tema 4.3. Competition Humepaxkmusnas Henosas / ponesas uepa
MexHo02Us. Case Study (pazbop

KOHKDEeMmHbIX Cumyayuii)

Pa3znea 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpaduuuorma}z MexXHOoJIocUA

Hpaxmuqea(oe 3anAamue

Tema 5.2. Business and
environment
Kyiemyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u ponu 8 6yoyusel
npogeccuonanvbHol
oesmenlbHOCmU

Tpaduuuormaﬂ MexXHOoJIocUA

HpakmuquKoe 3anAamue

Tema 5.3. Franchising

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anAamue

Tema 5.4. Business
communication
Kynvmyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooelicmsue

HUnmepaxmusnas
MexHOoN02Us

Case Study (pazbop
KOHKDEMMbIX CUMYayutl)

Pa3nea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3aHsamue

Tema 6.2. Management Styles
Kynomyprno-meopueckoe
gocnumanue.
MENCKYIbMYpPHOe
npogheccuonanibHoe

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3arAmue




gzaumooeticmeue

Tema 6.3. Team Building
Kynomyprno-meopueckoe
gocnumanue.
COYUANBHAS 3HAYUMOCTDb
UHOSA3bIYHOU K)JIbMYpbl

Tpaduuuormaﬂ MexXHoJIocUA

HpaxmuquKoe 3anAamue

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexXHOoN02Us

Case Study (pazbop
KOHKDEMHbIX CUMYayulL)

Tema 6.5. Crisis management

Tpaduuuouﬂaﬂ MexXHoJIocUA

HpakmuquKoe 3aHAmue

Pazgen 7. Communication in
Business

Tema 7.1. Communication
Kyvavmypno-meopueckoe
gocnumanue.

COYUANIbHAA 3HAYUMOCMb
UHOSA3LIYHOU K)IbIMYPbl

Tpa()ub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.2. E-commerce

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 7.3. Customer service
Kyiemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOe
npogeccuonanvroe
g3aumooerlicmeue

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqeacoe 3anamue

Tema 7.4. Writing report

Tpa()ub;uomtaﬂ MEXHOJI02UA

Hpakmuqecme 3aHAmue

Pa3nea 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kynemyprno-meopueckoe
socnumanue:

COUUATILHAA 3HAYUMOCITb
UHOS3LIYHOU KYIbMYPbl

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3aHamue

Tema 8.2. Coca Cola Company

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 8.3. Success in IT sphere
Kynemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooelicmeaue

Hnmepaxmusnas
MexXHoN02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuiL)

Tema 8.4. General Motors
Company

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3anHamue

Tema 8.5. Failures

Tpaduuuormaﬂ MexXHOoJI02UA

HpaxmuquKoe 3anAamue

Tema 8.6. Microsoft Company

Tpaduuuouﬂaﬂ MexXHOoJI02UA

HpakmuquKoe 3aHAmue

Tema 8.7. Virgin Group
Company

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue




Tema 8.8. Future of Business in
IT sphere
Kyiemyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u poau 8 6yoyusel
npogeccuonanbHol
oesmenlbHOCmU

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazoop
KOHKPEMHbIX CUMYayutl)

Paznen 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

Kyaemyprno-meopueckoe
socnumanue:

MENCKYIbMYPHOE
npogeccuonanvrHoe
83aumooeticmeue

Tpadub;uoyyaﬂ MeXHOJI02UA

Hpakmuqecme 3anAamue

Tema 9.2. Computer (video)
games

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 9.3. Computer architecture

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 9.4. System computer
software

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 9.5. Operating systems

Tpa()I/lI/;MOHHCl}l MmMeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.6. Multimedia

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuwecxoe 3anamue

Tema 9.7. Computers and work
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE CB0E20
Mecma u poau 8 6yoyuel
npogheccuoHanbHol
desimenbHOCMU

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.8. Teleworking

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.9. Networks

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 9.10. The Internet

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue

Pa3znen 10. The Future of IT
Tema 10.1. The Future of IT
Kynomyprno-meopueckoe
gocnumanue. 0CO3HAHUe c60e20
Mecma u ponu 8 byoyueu
npogheccuonanbHoll
oessmeibHOCmuU

Tpa()I/lI/;MOHHCl}l MmMeXHOJI02UA

Hpakmuqecme 3anamue

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U TIPOMEXYTOYHAS ATTECTALIUS

MO JUCLUTIJIMHE




9.1. ®opMBbI KOHTPOJISI 10 TUCHUIJIMHE

Texkyuuii KOHTPOJIb.

B nporuecce nzydyenust yueOHOM AUCUMILIMHBI 00yYarOIIUECs] YYacTBYIOT B YCTHBIX OIpOcax,
BBIMIOJIHSIFOT NMUCHhMEHHBIE JIOMAIIHUE U KOHTPOJIbHBIE 3a7aHusi. Pe3yiabTaThl BBIIIOJIHEHUS JAHHBIX
BUJIOB pa0OT SIBIISIOTCS OCHOBAHHMEM [UUIsl BBICTABIICHHS OIICHOK TEKYIIETO KOHTPOJS MO Y4eOHOM
JUCHUIUIMHE. BpInonHeHne Bcex 3alaHuil SBJISETCS O00s3aTENIbHBIM JUISL BCeX OOYy4YaroluXcsl.
OOyuaromuecs, He BBIIOJHUBIIME B TOJHOM OOBbEME BCE 3aJaHMs, HE JOMYCKAlOTCs K caade
HK3aMEHOB, 324E€TOB U 3a4E€TOB C OLIEHKOH MO JaHHON Y4eOHOU NUCIUIUIHHE.

IIpome:xxyTouHasi arTecTanus.

Jns KOHTpOJIsE yCBOEHHs OOY4YaOIIMMHCS ITAaHHOW AUCIUIUIMHBI YYCOHBIM IUIAHOM
peaycMOTpeH 3adeT B 1 m 3 cemecTpax OOydeHHs M 3a4eT C OIEHKOW BO 2 ceMecTpe,
MPOBOANMEBIE B (JOpME MHAMBHUIYAIbHBIX MPE3EHTAIMI MO M3yYeHHBIM TeMaM, W 3K3aMeH B 4
ceMecTpe, MPOBOIUMBIA B (JOpME HEMOATrOTOBICHHOTO MOHOJOTHYECKOTO BBICKA3bIBAHHS II0
OJIHOM M3 MpEeIJIOKEHHBIX TEM, OTBETOB Ha BOIPOCHI MapTHEpa WM MpernojaBaTes IMocie
MIPEACTABICHHOI0 MOHOJIOra, TPYyNIOBOM J1€710BOM mpe3eHTaluu. [Ipu BbICTaBIE€HMM UTOTOBBIX
OTMETOK YYHTBHIBAETCS AKTUBHOCTh OOYyYaIOMIErocs B paMKaX KyJIbTypHO-TBOPUYECKOTO

HaIpPaBJICHUS! BOCIIUTATEIbHON PaOOTHI.

9.2. OueHoOYHbIEe MaTepHAJIbI (OLIEHOYHBbIE CPEACTBA) A/ TEKYILIEero KOHTPOJIsA

YCIIeBaeMoOCTH " HpOME)KyTO'—IHOﬁ aTTeCTalluM 10 JMCHHUIIJINHE

Texkymuii KOHTPOJIb.

OrneHOYHBIC MaTEpUabl I TEKYIIET0 KOHTPOJIS O JUCIHUILINHE: B TEYCHUE CEMECTpa
OCYIICCTBIIICTCS I[MOYPOYHBIM KOHTPOJb YCTHBIX OTBETOB (IHAJIOTOB W MOHOJIOTOB),
ayIMpOBaHUs, YTCHUS U MUCHbMEHHBIX (ayJAUTOPHBIX W JOMAIIHUX) paboT (3amanuii). OneHka
BBICTABIIACTCS 32 pabOTy Ha Ka)XXJIOM 3aHATUH, YYUTHIBAIOTCS BCE BUJIbI PEUEBOM ACSITETLHOCTU
(ayaupoBaHue, TOBOPEHUE, YTECHHE, TUCHMO), a TAK)KE YMCHHE aJICKBATHO, 110 TEME, OTBETUTh
Ha BONPOCHI B paMKax yCTHOTO OIPOCA, BOIPOCHI KOTOPOTO MpejcTaBicHbl HUke. OIeHKa
BBICTaBJISICTCS] COOTBETCTBEHHO KPUTEPHUSIM OIICHUBAHUSI.

Cnucok BONpPOCOB /1Jisl OATOTOBKH K TeKYIlleMy KOHTPoJI10 B 1 cemecTpe:

®opMyIMpoBKa BOMPOCOB K TEKyIIEMY KOHTpPOJIO B | ceMecTpe NOIHOCTHIO
COOTBETCTBYET HAMMECHOBAHUIO U COJICPIKAHHUIO 3asIBJICHHBIX TEM.

1. What is Marketing?

2 What are characteristics of Marketing?
3. What is branding?

4 Why do we need brands?



What steps should a company take to create a new brand?

What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

What are the disadvantages of being the global Co?

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnucok BONPOCOB /Il MOATOTOBKH K TeKYyIIeMy KOHTPOJIIO BO 2 ceMecTpe:

@®opMyJIMpOBKa BOIPOCOB K TEKYLIEMY KOHTPOJIO BO 2 CeMeCTpe IOJIHOCTbHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TCM.

I.

AN i

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them._



10.
11.
12.
13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnncok BONPOCOB /ISl MOATOTOBKH K TeKYIeMYy KOHTPOJIIO B 3 ceMecTpe:

@®opMyJIIpOBKAa BOIPOCOB K TEKYLIEMY KOHTPOIO B 3 CEMECTpe IIOJIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TEM.

1.

2
3.
4

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in
its product?

How can communication in business be described?



6. What are the key qualities for a successful manager today?

7. How can unsuccessful manager be characterized?

8. If you’re a manager, how would you describe your management style?

9. To your mind, what is the best management style for Russian companies and foreign
ones?

10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

12. Who is responsible for mistakes in companies?

13. What are the key steps for companies in crises?

14. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

15. What are advantages of working in a team?

16. What are disadvantages of working in a team?

17. A team always needs a leader. Do you agree? Why/ why not?

18. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

19. Which qualities of a person would be useful for a team work?

20. Which qualities of a person would be useless for a team work?

21. What risks do businesses face?

22. What are the key steps to effective risk management?

23. Comment on the following management style: directing. Summarise the main features of
this style.

24. Comment on the following management style: discussing. Summarise the main features of
this style.

25. Comment on the following management style: delegating. Summarise the main features of
this style.

26. Comment on the following management style: delegating. Summarise the main features of
this style.

217. How does customer service in our country different from customer service abroad?

28. What types of business correspondence do you know? What are their main features?

29. How does report writing differ from other types of business correspondence?

30. What is the future of business in Russia?

Cnncok BONPOCOB /ISl OATOTOBKH K TeKYILleMY KOHTPOJIIO B 4 ceMecTpe:
@opMyIUpOBKa BOMPOCOB K TEKylIeMy KOHTpPOJIt0 B 4 ceMecTpe IOJIHOCTHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TCM.
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Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are networks?

What applications do you know? What for are they used?

The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

How do you see the Future of IT?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?

What are jobs in computing? Which one would you prefer?
What spheres of our life are information technologies connected with?
Computer technology is the fastest-growing industry in the world. Prove it.
Computer technologies in different kinds of life.

Computer technologies in education.

Computer technologies: advantages and disadvantages.
Computer technologies in foreign languages learning.

What is news in IT sphere?

Dwell on any successful computer geek.

What failures did the IT sphere suffer from?

What is the history of IT?

Name current trends in IT sphere and characterize them.



37.  Entertainment technologies: past, present, future.
38.  Dwell on security and privacy.
39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpoMe:kyTouHasi aTTECTALUS N0 TUCHHUILIHHE.

Jist OLleHKH pe3ysibTaToB OOYYEHHs 0 IUCUUIUIMHE Y4YeOHBIM IUIAaHOM B MEPBOM
ceMecTpe MpeayCMOTPEH 3aueT, MPOBOAUMBIA B (hopMe HHIAMBUAYAIBHOW IMpE3eHTALUH I10
teme: “Company History”.

st OolleHKM pe3yJabTaTOB OOYYEHHUsS IO TUCUUIUIMHE YYEOHBIM IUIAHOM BO BTOPOM
ceMecTpe IMpPEeAyCMOTPEH 3aueT C OLEHKOH, MpOBOAUMBIA B (opMe HHAUBHUIYaTbHOM
npesenTanuu no teme: “Product Presentation”.

Jis omneHKH pe3ynpTaToB OOydYeHHs MO JUCHUIUIMHE y4YeOHBIM IUIAHOM B TPETHEM
ceMecTpe MPeayCMOTPEH 3aueT, MPOBOAWMBIA B (hopMe WHIMBUAYAIBHOW IPE3CHTAIUH TI0
teme: “Bank Presentation (Finance)”.

JUis oLleHKH pe3ysibTaTOB OOYyYEHHUsS MO AMCLUMIUIMHE YYeOHBIM IUIAHOM B YETBEPTOM
CeMeCTpe IMPeAyCMOTPEH IK3aMEH, IPOBOIUMBIN B (popme

1) HEMOIrOTOBJICHHOTO MOHOJIOTMYECKOTO BBICKA3BIBAHHS MO OJJHON M3 MPEIOKEHHBIX
TE€M MPOJOJLKUTEIBHOCTBIO 1-2 MUHYTHI;

2) orBera Ha Bompockl (3-5) mapTHepa WM INpeNojAaBaTelis MOCie MPEJCTaBICHHOTO
MOHOJIOTa;

3) rpynmnoBoii nenoBoil npesenranuu no teme “Multinational Company” (3-5 uenoBek).

10. PECYPCHAS COCTABJISIIOLIASL

JUis mpoBeleHUs 3aHATUH CEMHHAPCKOro THMA (IMPAaKTUYECKUX 3aHATHHA) IO JaHHOU
JTUCITUIUIMHE WCTIONB3YIOTCS ayAUTOPHH ¢ Y4eOHOH MeOenbio U Meaua-o00pyaoBaHueM (TIPOEKTop,
9KpaH, HOYTOYK).

Jns  camocrosiTenibHOM  paboOThl  OOYyYalOIIMXCS  HCIONB3YeTCs  MOMELIEHUe  JUIs
CaMOCTOSITENIbHONH ~ paboThl  OOYYaOLIMXCS, OCHALICHHOE KOMIBIOTEPAMU C HEOO0XOAUMBIM
NPOTPAMMHBIM OOECIIEYeHHEeM M JOCTynoM B MHTEpHET M SIEKTPOHHYIO HH()OPMAIMOHHO-
00pa3oBaTeNbHYI0 Cpe3y By3a.

Jns  npoBedeHHs KOHTPOJIL CAMOCTOATENbHOW paboThl MO JaHHOM  JUCLMILIMHE
UCTIONB3YIOTCS ayUTOPUU C MeIua-o0opynoBaHUEM (IIPOEKTOp, 3KpaH, HOYTOYK) M ydeOHOMH
MeOebIo.

Jis mpoBesieHUsT TEKYIIEr0 KOHTPOJIS YCIIEBA€MOCTH M TPOMEXKYTOYHOH aTTecTaluu IO
JAHHOW TUCIUIUIMHE HCIOJB3YIOTCA ayAUTOpPUU C y4eOHOM MebOenbio U Meaua-o0opyIoBaHHEM

(mpoekTop, 3KpaH, HOyTOYK).



[lepeueHp NMLIEH3MOHHOTO MPOTPAMMHOI0 00eCIIeYeHUS

Ne
w/n HaumenoBanue Tumn pecypca
1 Microsoft Office HHueH3H0Hqu coryaienye Mi(irosoft - Qpen
Value Subscription ans pemenuit Education
Solutions NeV8265046
. . CyO6auuen3uonnslii jorosop AO «CodrJlaiin
2 M ft Wind
{CTOSOTL WIRAOWS Tpeiim Ne /131 ot 10.07.2020. Cpox siciicTeus
JIOTOBOpA - OECCPOUHBIA
OnexTpoHHBIN cioBaps #ABBY'Y 00O "ABU Codtaep" TIT OOO" [Iporpam-e
3 Lingvo 11 crnoBaps 6 s3p1k0B Volume texHosnorun" Ne§8 ot 31.10.2005 (nocrostHHO-
License Concurent (21-50) #ABBYY neuncTBytomas aureH3us ). Cpok 1erdcTBHs
Lingvo 11 cioBaps 6 sI36IKOB JIUIICH3UH - OECCPOUHBIN
KonevisrantILioc  clbaBOTHO- JI1 OO0 "Koncynsrantllntoc TonpstTu"
y p norosop Ne251/02 ot 01.01.2022 (eskeroHo
4 NpaBOBasi CUCTEMa OTEYECTBEHHOTO . .
npoieBaeMblil). Cpok ACWCTBUS JTUIICH3HUH -
IPOM3BOJICTBA .
OCCCPOYHBIN
CJI1 AO «CodtJlaita Tpetia» moroBop
AntiBnDve Kacnenckoro Ne291/Tr ot 28.12.2021, nuuensusa Ne 17EO-
5 OTequTEZHHOFO Hpomo - 220119-110841-733-2920. Cpoxk neifcTaus
p s norosopa o 11.02.2024

IlepedyeHb cBOGOIHO PACIIPOCTPAHSIEMOTI0 NPOIPAMMHOIO o0ecreyeHus :

1. LibreOffice - makeT oduCHBIX MpOrpaMM, paclpocTpaHseMbIX Ha OECIUIaTHOM OCHOBE H
MMEIOIUX OTKPBITHIA HCXOIHBINA KO/

2. Foxit Reader — Russian — OecruiaTHOe NpHUKIATHOE NPOrpaMMHOE oOecreyeHue s
IIPOCMOTpA JIEKTPOHHBIX JOKYMEHTOB B cTanaapre PDF

3. Windows Media Player - cranmapTHbI NpoUTrpbIBaTeNb 3BYKOBBIX W BHIE0(ailioB s
OIepallMOHHBIX cucTeM ceMeiictBa Windows

4. SentenceCheckup - mporpamma ajsi MPOBEPKH JIEKCHKH, TPaMMaTHKH W IPaBOMHUCAHUS,
pacnpocTpaHseMasi Ha OecIIaTHON OCHOBE.

5. LanguageTool - mnporpamma s MHpOBEpKHU MpaBONMUCAHUS (AHTIUICKUM, HEMELKH,

ucnaHckuit u 6onee 20 Apyrux sI3bIKOB), paclpocTpaHseMas Ha OecTiaTHOW OCHOBE.

B cooteerctBuu ¢ IlomoxeHueM o co3man
WU CIIEIUAIBHBIX YCIOBHUM i uHBaIUAOB U jmil ¢ OB3 mH(bOpMalmOHHO-TEXHOJIOTHYECKasT
0a3a 00Opa3oBaTEIBLHOrO TpoIecca IMPEAyCMaTPUBACT HCIIOJIB30BAHUE MAaTEPHATLHO-TEXHHUUECKUX

CpCACTB C YUYCTOM PA3JINYHBIX HO30JI0TUI HHBAIHUAOB U JIMI] C OB3.

11. JUTEPATYPA



11.1. OcHoBHas uTEpaTypa

Ne KoauuecTBO B
bubauorpadguyeckoe onncanue Tun
n/n OoubdJmoTeKe
Cotton, D. Market Leader: Intermediate Business English
1 | [Texer]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yaeGHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
7 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yUeOHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 | [Teker]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
®umman, JI. M. Professional English : yue6. moco6ue / JI. M. 6
4 | ®umman. - Mocksa : Uadpa-M, 2022. - 120 c. - ObC yHeoHoe 3EC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocodue
https://znanium.com/catalog/document?id=399260
ManbkoBcKasi, 3. B. AHTIMICKHIT SI3bIK B CUTYaLIMSIX
MOBCEIHEBHOTO JIETIOBOTO 00IIeH s : yueOHoe mocodue / 3.B. | yuebHOE
5 | ManbkoBckas. - Mockea : Ungpa-M, 2023. - 223. - DBC 9BC
i . nocobue
Znanium. - Tekcr : anexkrponnsiid. - URL:
https://znanium.com/catalog/document?id=422429
11.2 JononHuTeNnbHasA IUTEpATypa
13?1 Bu6auorpaduyeckoe onucanue
1 Cotton, D. Market Leader: Intermediate Business English [Texct]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.
D) Business Advantage. Intermediate [Tekct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.
3 Birkin, J. Business Advantage. Intermediate [Tekcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.
4 Rosenberg, M. Business Advantage. Intermediate [ Texct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.
Vkpaunen, U. A. IHOCTpaHHBIH S3bIK (aHITIMHCKUN) B PO eCCHOHATbHON
5 | mesarenbHOCTH : yueOHoe nocobue / U. A. Vkpaunnen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544
roxanoBa, H. M. AHrmiicKkuii SI3bIK : yueOHOE mocooue. - 2-€ u3., mepepad. u AOI. -
6 | Mocksa: Undpa-M, 2022. - 319 c. - Tekcr : anekrponHsiid. - 9BC Znanium. - URL:
https://znanium.com/catalog/document?id=400270
. MamnsbkoBckas, 3. B. [lenoBoii aHMIMHACKHIA S3BIK: YCKOPEHHBIN Kypc : y4e0. mocoodue / 3.

B. ManbkoBckas. - Mocksa : Uadpa-M, 2022. - 159 c. - ObC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL: https://znanium.com/catalog/document?id=399977

Ilepuoauyeckue u3aHus:


https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=399260

1.  AkrtyanbHble mpoOIeMbl (UIONOTHH W METOJUKH TNPENOJaBaHUS WHOCTPAHHBIX S3BIKOB

HayuHbli xKypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918
2. Hnoctpanusie SI3BIKU B BbICIIIEH HIKOJIE: Hay4HBIN JKypHal. -

URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMeHHHe HCCJIICOOBaHUA B obnactu npenoaaBaHnsl UHOCTPAHHBIX S3bIKOB B HEA3BIKOBOM

By3e: HayuHbIi *KypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4, Teopm{ U TIpaKTUKa HWHOCTPAHHOI'O A3bIKa B BBICILIEH IIIKOJIE: Hay‘-IHBIﬁ KypHaJI. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus si3plka U MEXKKYJIbTYpHass KOMMYHHKAIMSI: HAYYHBIH U MPOPEeCCUOHAIBHBIN KypHAI. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemenHbIe IpodeccHOHANbHBIE 0a3bl JAHHBIX, HHGOPMaIlHOHHbIE

CIIPpaBOYHBIC CUCTEMDBI, 3JICKTPOHHLIC 0H0IMOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: anexTpoHHO-0MbOMMoTeyHas cucrema. — URL: http://znanium.com.

2. HOUKOH: apxuB HayuHbIX )KypHaoB. — URL: http://neicon.ru.

3. OBC TAY: sanekrponHast OubianoTeka [DIeKTpoHHbIH pecypc]. — Pexum nocryma :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3ZAHUA JJISA OBYYAIOIIUXCSA 11O OCBOEHUIO
JUCIUITIJIMHBbI

OcBoenne 00ydarOMMMCS JTUCIMIUIMHBI MPEINOoJaraeT MOCeHIeHNue MPaKTUYECKUX 3aHITHH,
BBITIOJTHEHHE MPAKTUYECKUX 3aJaHM, BBIIIOJIHEHUE 3aJaHHUil A caMoCTosTeNbHON paboTsl. [Ipu
MOJArOTOBKE K IMPAKTHYECKOMY 3aHATUIO O0ydaromemycsi HeoOXOAMMO IOBTOPUThH INPONAECHHBIN
MaTepHual 1Mo U3y4aeMou Teme, C LeNbl0 OBITh TOTOBBIM K YCTHOMY OIIPOCY, a TaKXe MPeAOCTaBUTh
BBITIOJIHCHHBIC TMHUCHMEHHBIE JIOMAaIllHUE 3ajaHus. B paMkax gaHHOW y4eOHOW AUCIUTUIMHBI
BbIJIENIAETCSL 0c00asi poJib ¥ 3HAUYCHHE CaMOCTOSATENIBHON JESITEIbHOCTH O0Yy4arolerocsi B Imporecce
oBJIaieHus s13bIkoM. Ha Beex aTamax oOyuyeHus oOpaliaercsi BHUMaHue Ha o0yueHHe o0yJaromuxcs
METOAMKE caMO0Opa30BaHusl, KOTOPask MO3BOJISET UM OBJIAJICTh IPUEMaMH U3BJICUECHUST HHPOPMALIUU
U3 TEKCTOB, 3HAKOMUT CO CIIOCOOAaMHU €€ Nepejaul Kak B yCTHOM, TaK U B INCbMEHHOM BUJIE, a TAKXKe
B (opMe JEI0BOr0 NUChbMA, YCTHBIX JOKJIAJ0B, COOOIICHWHA M IpPE3EHTAlil C HCIOIb30BaHUEM
U(PPOBBIX UHCTPYMEHTOB Ul PELIEHUs IOCTaBIEHHON 3a1a4H..

OcBoeHME NUCLUIUIMHBI MIPEAIOJIaracT BBIIOJIHEHNE NPAKTUYECKUX 3aJaHUN (IIPAKTHUKU) BO
BpeMsl KOHTAKTHOW paboThl ¢ MpenoaaBaTeneM JHOO0 B 4Yachl CaMOCTOSITEIbHOW paboTel. Bce
MPAKTUYCCKUC 3adaHUsA AUCHUILUIMHBI MPEAOCTABIAIOTCA MNPEHIoaAaBaTCIsIMH BO BPEMs 3aHATUN H
pasMelarTcsl B JIOKAIbHOM ceTH AKaJeMUH U 3JIEKTPOHHOM MH(POPMalMOHHO-00pa30BaTENbHOM

cpeac. BrinonneHHbIe MPaKTUYCCKUC pa6OTLI CAAOTCA Ha HNPOBCPKY IpeniogaBaTCst0 OJHUM U3


http://83.234.207.58/MarcWeb2/Default.asp
http://neicon.ru/
http://znanium.com/
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=48918

CIICAYIOMIUX CIIOCOOOB: TPENOCTABICHUE BBIOJHEHHOTO JOMAIIHEro 3aJaHusl JUYHO B PYKH
[IPeroAaBaTesio, OTIpaBKa MPENnoJaBaTeNl0 Ha MOYTOBbIM sAumk. [Ipu oTmpaBke mpenogaBaTesnto
BBITIOJTHEHHON Pa0OTHI MO MOYTe O0ydYaromemycsi cieqyeT o0ecHeuuTh JUYHYI HACHTU(UKALHUIO.
Kak mpaBuiio, B TeMe WM TEKCTe MUChMa ykasbiBaeTcs Kypc, ®UO obyuaromierocs, AUCUUIUINHA,
TEeMa, MO KOTOPOH BBIMOIHEHA paboThl. OTHEIbHBIC MPAKTHYECKUE PAOOTHI MOTYT OBITH TPOBEPEHBI
[IpernoaaBaTeseM HemoCPeICTBEHHO B ayAUTOPHUH.

Jliia 3akperyieHus: IpUuOOpPETEeHHBIX 3HAHUM, YMEHHUI 1 HaBBIKOB, JJISl Pa3BUTHUS CIOCOOHOCTEM
K CcaMOOOy4YeHHUIO B JUCIUIUIMHE MPEeIyCMOTPEHa CaMOCTOsTeNnbHass pabora. CaMocTosTeNbHAS
paboTa MOXKET BBIMOJHATHCSA OOYYAIOMIMMCS JOMa WU B ayJUTOPHSIX AKaIeMHH, CIEIHAIHLHO
OTBEJCHHBIX I CAMOCTOSTEIBLHOM pabOThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHHUYECKUM U
nporpaMMHbeIM  obecrieueHueM, goctynomMm k OWMOC u OBC. [lns ycmemHoro BBITOJTHEHUS
CaMOCTOSITENTLHOM PaboThl O0yyaromeMycss pPEeKOMEHIYeTCs 3apaHee O3HAKOMHUTHCA C IepedYHEM
3aJjaHuil ¥ TpauKOM €€ BBIMONHEHUs. [I0AroToBKa K MPAKTUYECKUM 3aHATHSIM C TOCIETyOIIHM
y4acTHEM B YCTHOM OIPOCE IMpEeNroJiaraeT: CUCTEMATUYECKOEe M3yYeHHE ayTEeHTHYHOIOo Marepuasna
U3 Y4YeOHMKOB U HWCTOYHHKOB JIOTIOJTHUTEIBHOW JIUTEPATyphbl; MOATOTOBKY HHJIMBUIYaJIHLHOTO
BOKaOyJsipa MO MPOiIeHHOW Teme; paboTy cO CIIPaBOYHOMN JIUTEPATypoll U cloBapeM; paboTy Haj
omuOKkamu. B pamkax qaHHOU y4eOHOW MUCIUIUIMHBI 00yYalONIUeCs BBITIOTHSIIOT CAMOCTOSTEIBHYIO
paboTy B BHJIC TOBTOPEHUS MPOUICHHOTO MaTepHasia 0 BCEM HM3y4aeMbIM TeMaM JIECATH Pa3/eIioB,
YCTHO M MUCHbMEHHO (MHMChbMEHHBIE JOMAIIHHE Pa0OThl) OTBEYAIOT HA BOMPOCHI JIJISl MOATOTOBKU K
TEKYILLEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)KE FOTOBITCS K MHAMBUAYAJIbHBIM WU
TPYIIOBBIM MPE3EHTALUSAM JIJISl IPOXOKEHUS TPOMEKYTOUHOM aTTECTAIlUU MO TUCLUILINHE.

J171s1 BEITIOJTHEHUS TIPAKTHYECKUX 3aJJaHUN CaMOCTOSITEIFHOM paOOThI 1O JAHHOMN AUCITUTUIMHE
B JIOMAIllHUX YCJIOBHAX (3a mpeneinamu AkajeMuu) 0OydaromeMmycsi HEOOXOIUM MepCOHATbHBIH
KoMmnbloTep (IU1aHmier) W nporpammubiii maker Microsoft Office ne wHmwke 10 Bepcum.
CamocrosiTenbHasi paboTa COMPOBOXKIACTCS METOAMYECKUMHU YKa3aHUSMU, Pa3MEIICHHBIMUA B
JOKaJbHOM ceTh AKaaeMuu U ODJIEKTPOHHOM HMH(DOPMAIMOHHO-00pAa30BATEIBHOM  Cpeje.
Metoauueckre ykazaHus —coiepkar (DOpPMYIMPOBKY 3aJaHHs, MPUMEPHYI TEXHOJIOTHIO
BBITIOJTHEHMsI, (popMaT caauu BHIMOIHEHHOHN paboThl. [IpenonaBarens BO BpeMs Ay JUTOPHBIX 3aHITHIA
3apaHee 00CYXKIaeT ¢ OOYyYaroIIMMHUCS 3aJaHHE CAMOCTOSITEILHOW Pa0OTHI M TMOPSIOK €€ CIadH.
KoHcynpTanum 1o BBIMOJHEHUIO CAMOCTOSITEIBHBIX Pa00T, 0OCYXIACHHE OTMETOK M JIOMYIICHHBIX
OIMOOK, 3alluTa OTAEIBHBIX BUJOB CaMOCTOSTENbHBIX paboT ocyuiecTBisiercss Bo Bpemsi KCP Ha
kadenpe mnpuknagHOW HHGOPMATUKM WIM B ayJIUTOPUU MO0 pacnucaHuio. KoHCynpTanuu
IPEenoaBaTessl M0 BBHIIIOJHEHUIO CAMOCTOSTEIBHONW pabOThl MOTYT OCYHIECTBIISTHCS HMOCPEICTBOM
acuaxpoHHOTO (TI0uTa, DMOC) 1 CHHXPOHHOTO (ZOOM, CETH) KOMMYHHUKAITMOHHOTO B3aUMOICHCTBUS
[0 TMpeIBAPUTENLHON JOTOBOPEHHOCTH C TperojaBareieM. BbIMoNHsAEMbIE CaMOCTOSITENIbHbIC

pa6OTLI SABJIIFOTCA 3JICMCHTAMU TCKYILICT'O KOHTPOJIA U OHCHHUBAIOTCA IMPCIIOAaBaTCIICM. HOJ'IyLICHHBIe



OTMETKH YUUTBIBAKOTCS IPU BHICTABJIEHUH 3a4€Ta, 3a4ETA C OLICHKON, DK3aMEHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJS BBICTYINAET 3a4€T, 3a4eT C OLIEHKOM, dK3aMeH. 3auer,
MIPOBOAMMBIN B (popMe MHIMBUIYATbHON MPE3EHTAIIMH 10 U3yUYEHHOW TeMe, BBICTABIIAETCS B IIEPBOM
U TpeThbeM ceMecTpax oOydeHus. J{Js OLUEHKH pe3ysbTaTOB OOydYeHHs MO AMCUUIUIMHE Y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpe TMPEeIyCMOTPEH 3ayeT C OICHKOH, MpOBOAMMBIA B (opme
WHAMBUIYaJIbHON TpEe3eHTAaluud 10 U3y4eHHOM Teme. B uerBepromM cemectpe 0O0yuyeHHs
MPEeIyCMOTPEH SK3aMeH, MPOBOAUMBIA B ¢GopMe HEMOArOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAHUS 1O OJHOW M3 NPEIJIOKEHHBIX TEM MPOAOKUTEIBHOCTBIO 1-2 MUHYTBI; OTBETa Ha
Borpochl (3-5) mapTHepa WM mNpernojaBaTessl IMOCJIE MPEICTABIEHHOTO MOHOJIOra; TPYNIOBOM
JIETTIOBOM TIPE3CHTallMU 10 M3y4eHHOM TeMe. KpuTepuu BBICTaBICHHS 3a4e€Ta, 3a4eTa C OLEHKOW,

O9K3aMCHa O3BYUYHUBAIOTCHA ImperogaBaTciicM Ha IEPBBIX 3aHATHAX 10 JUCLHHUITIIINHE.



13. IMCT COI'JTACOBAHUA

CocraBuwit:

3aBeayronmii kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. Kopneesa, K.11.H., JOLICHT

3aBeyIONINi BBITyCKAIOMIeH Kadeapoit

H.b. CrpekanoBa, A.1.H., TOLUEHT

Hupextop BUK
O.B. baitakuna

Havansauk OOVII
A.D. Ounk

(moamuce)
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(momuce)
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	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	В соответствии с Положением о создан
	ии специальных условий для инвалидов и лиц с ОВЗ информационно-технологическая база образовательного процесса предусматривает использование материально-технических средств с учетом различных нозологий инвалидов и лиц с ОВЗ.
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций с использованием цифровых инструментов для решения поставленной задачи..
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре прикладной информатики или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
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