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1. OBIIAA UH®OPMALIUA

PaGouas mporpamma nuctUIUIMHbl «HOCTpaHHBIM S3BIK» COCTaBIEHAa B COOTBETCTBUU C
TpeOOBaHUSAMHU  (eiepalIbHOTO TOCYJapCTBEHHOTO 00pa30BaTENIbHOTO CTaHAApTa BBICIIETO
oOpazoBanusi — OakamaBpuarT 10 HampasieHutro noaroroBku  09.03.03  «lIpuknagnas
nH(OpMaTHKa», YTBEPKICHHOTO MpHKa3oM MUHHCTEPCTBA 00pa3oBaHUs M Hayku Poccuiickoi
Oeneparn 19.09.2017 Ne 922, m yuebGHoro muaHa HampasieHus moAarotToBku 09.03.03
«IIpuknagnas unpopmatuka», npoduis (mporpamma OGakanaBpuara) «lIpuknannas uaGoOpMaTHKa
B IIU(POBOI IKOHOMHUKE.

TpymoeMKoCTh AUCIUIUTHHBL: 16 3.€. / 576 akageMHUYeCKHUX YacoB, B TOM 4YHciie 352 JacoB

KOHTaKTHOW paboThl 1 188 yacoB caMocTOSITENbHOM paboThl 00yYatOLIXCS.

PacnpenesieHue 4acoB JUCHUIJIMHBI 110 ceMeCTPaM U BUJIaM 3aHATHII (110 y4eOHOMY IUIAHY):

KoaunuecTBO yacoB
Bupa yueOHoii padoThI Beero no Cewecrpet
yueonomy | 2 3 4 5/6|7]8
IUIAHY
KontakTHasi paGora (Bcero): 352 60 96 88 108
B ToMm uucie:
Jlexun
[IpakTUueckue 3aHsATUS 336 56 92 84 104
KonTtponb camoctosaTenbHoi
pabotsl (KCP) 16 4 4 4 4
CamocTrosiTesibHasi padoTa 188 48 48 56 36
(Bcero):
Buabl npoMexxyTOUHOIM 3auer ¢ SK3aMeH
aTTecTalMu (AK3aMeH, 3a4eT, 36 3auer . | 3auer
N OIICHKOM 36

3a4eT C OIEeHKOil)
OBIIASA Yacer: 576 108 144 144 180
TPYA0EMKOCTh

2. IEJU U 3AJAYHN JTUCIIUTTJIMHBI

JlaHHas AMCIMIUIMHA 110 CBOEMY XapaKTepy SBIAECTCI KOMMYHHUKaTUBHOM M HallpaBJieHA Ha
dbopMHpOBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUpPOBAHHE CIOCOOHOCTH U TOTOBHOCTH
MCIIOJIb30BaTh MHOCTPAHHBIN SI3bIK KAK HHCTPYMEHT B CUTyallUM peaJIbHON KOMMYHUKALIUH.

JlucuumuinHa MMeeT CBOeH 1eibi0 c(hOpPMHUpPOBATH W/HIU Pa3BUTH S3BIKOBBIE U pEUEBHIC
HaBbIKM ¥ YMEHHUS B ayJMPOBAHUHU, YCTHOHM peyM (IUATIOrMYecKOil U MOHOJIOTUYECKO), YTEHUU U
OUCbME I OCYLIECTBIICHMs YCHEIIHOM KOMMYHMKAallMM, B TOM u4uclie (B KOMaHjae) Ha

HHOCTPAHHOM A3LIKC.




AKTyanbHOCTh JaHHOHM pabOoueil mporpamMmbl 00YCIIOBJIE€HA CTPEMUTENBbHBIM PAa3BUTHEM H
BIMSIHAEM IU(PPOBONW SKOHOMHUKM Ha (HOPMHUPOBAHHE KIIFOUEBBIX KOMIIETEHIIMH W TIOATOTOBKY
BOCTPEOOBAHHBIX CMEITHAIMCTOB B chepe MPUKIATHON HHHOPMATHKHA B COBPEMEHHOM MHPE.

B ycnoBusx nudposuzanuu BaxxHo GopMupoBaHue, MOAJIEpKAHUE U Pa3BUTHE HABBIKOB B
chepe UHDOPMANMOHHBIX H CKBO3HBIX TEXHOJOTHH 1 OakamaBpoB, 4YTO CHOCOOCTBYET
JOCTIDKEHHIO HEO0OXOJMMOTO ypPOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHHKOB Ha DPBIHKE TpY/a,
6osee rh(peKTUBHOM aganTalluy B HOBBIX YCIOBHSIX.

B pesynprare ocBoeHus pabodeil MporpamMmbl JUCLUIUIMHBI OOy4YaroLIUecs OBIIAJCIOT
COBPEMEHHBIMU KOMIIETEHIIMSMHU, C(OPMHUPOBAHHBIMHU IO/ 3arpochkl paboTomaTeneil U ¢ y4yeTom
noTpedHOCTe  U(PPOBOM  SKOHOMHKH, HEOOXOAMMBIX B Oyaymedl mpodeccHoHaIbHOM
NeSITeIbHOCTH BBIIIYCKHUMKAa B pamkax HanpasieHus «lIpuknagHas uHdopmaThka B IU(ppOBOH
9KOHOMHUKE.

Heab TMCHMIVIMHBI - TOBBIIICHUE MCXOJHOTO YPOBHS BIIAJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpeAplAyliel cTyrneHun oOpa3oBaHus, W (HOpPMHUpOBaHHE Yy OOyYaIOUIMXCS
HEOOXOJMMOIO0 M JIOCTaTOYHOI'O YPOBHA KOMMYHHMKaTHBHOM KOMIETEHUUHM JUIsl pELIeHHs
COLMAIbHO-KOMMYHHUKATHBHBIX 3aJjad B PAa3JIMYHBIX OOJAcTsIX OBITOBOM, KyJbTypHOH U
npodecCHOHATBHOMN AEATENBHOCTH MPHU OOLIEHUHU ¢ 3apyOeKHBIMU MAapPTHEPAMU C HCIIOJIB30BaHUEM
MH(QOPMALMOHHBIX M IU(PPOBBIX HHCTPYMEHTOB, a TAK)KE JIJIS TAIbHEHIIIETr0o caMO00Opa30BaHMUSI.

BocnurareabHas melb AMCLHUILUIMHBI UMEET KyJIbTYPHO-TBOPYECKYHO HANpaBIEHHOCTh U
HalleJIeHa Ha CO3JlaHHe MOCPEACTBOM HMHOCTPAHHOTO SI3bIKa YCJIOBHM JUIsl pa3BUTHUS TBOPUECKUX
CHOCOOHOCTEH OO0ydYaromuxcsi, BKIIOYEHHE UX B pa3IUYHbIe BHIbl COIMAIBHO 3HAYUMOM
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3SMOKHOCTh ()OPMHPOBAHUS OPUTHHAIBHOCTH MBIIILICHUS,
a TaKk)Ke peayn3aliy JUYHOCTHO OPUEHTUPOBAHHOI'O MOAX0/1a B PO(hecCHOHAIBHOU cdepe.

3agayu AMCHUILUINHBI:

. dbopmupoBaTth y OOydYaroluxcsi 3HAHUSA, YMEHHS M HaBBIKH B 00JaCTH YCTHOM W
NUCbMEHHOHN MPAaKTHKH Pa3rOBOPHOM M MpOoQecCHOHATBHO-/IEI0OBOM peur U HCIIOIb30BaHHE
UX B IPO(eCCHOHATBHON NeSATETHLHOCTH M0 HATIPABJICHUIO OTOTOBKH;

o O3HAKOMHUTHh OOYYaroIUXCsi C OCOOCHHOCTAMHU JIEKCUUECKOM CHCTEMBl H3y4aeMOro
MHOCTPAHHOT'O 5I3bIKa, (DYHKIIMOHAJIBHON M CTWIIMCTHUYECKON AuddepeHunanuen s3bIK0BbIX
CpeACTB, Hanbosee NPOIYKTHUBHBIMHM CJIOBOOOPA30BATENbHBIMU MOJEISAMH H3y4aeMOro
MHOCTPAHHOTO SI3bIKa, B TOM YHCIIE C UCTIOJIb30BaHNEM I (PPOBHIX CEPBUCOB;

o COBEpPILEHCTBOBaTh HABBIKM pACIO3HaBaHWs M IOHUMAaHHUA IpaMMaTH4ecKuX (GopM U
KOHCTPYKILHMH B ONIOpE Ha pa3IMyHbIe MPU3HAKU TPAMMATHUECKUX SIBJICHUH, a TAK)KEe HABBIKH
yHOTpeOJeHUs TIpaMMATUYECKUX KOHCTPYKLMH B PAa3IUYHBIX pEUEBBIX CUTYyalUsX C
ucnosnb3oBaHueM 1UppoBbiXx HHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



o pa3BUBaTh KOMMYHHKATUBHBIE KOMIIETEHIIMH, HEOOXOIUMOMN TSI TBOPUECKOH eATEITLHOCTH
B MOBCETHEBHOM OOIIEHNH, B OOIIECTBEHHO-TIOJIUTUYECKON M HayYHO-TIPO()ECCHOHATEHON
chepax;

o npuoOIaTe 00y4arImuXxcs K CaMOCTOSATENIbHOW HCCIIeI0BaTeIbCKOW padoTe HaJl SI3BIKOM,
pa3BUBaTh y OOYYAIOIIMXCS aHATIUTHUYECKHH MOJXOA K M3y4aeMbIM SI3bIKOBBIM SIBICHUSM
MyTEeM COTIOCTABJICHUS UX C COOTBETCTBYIOIIMMH SIBIICHUSMHU POIHOTO S3bIKA.
3agaun BOCIUTATEJIbHON PadoThI:

o pa3BuUTHE Y 00ydaroluXcs MOHUMAHUS COI[MAIbHOM 3HAUMMOCTH WHOSI3bIYHOM KYJIBTYPHI B
Oynymeil mnpodeccuoHaIbHON  JCATENBHOCTH HAa HMHOCTPAHHOM  SI3BIKE, Kak JJId
COBPEMEHHOT0 00IIeCTBA, TAK U JJI JMUYHOTO MPOPECCHOHAIBHOTO CTAHOBJICHHUS;

o CO3JIaHHE YCJIOBHM JUISI OCO3HAaHUS OOYYaroIIMMHCS CBOEr0 MecTa U pojii B Oymymien
npodecCuoHaIbHON AesITeNbHOCTH;

o dopMHpOBaHWE  BCECTOPOHHE  PAa3BUTOM  JIMYHOCTH  IOCPEACTBOM  MPHUOOIICHUS
o0yyaromuxcs K HMHOSI3BIYHON KyJbType W BOBJEYEHHUS B TBOPYECKYIO NESATEIBHOCTH C
UCTIOJIb30BaHNEM WHOCTPAHHOTO SI3bIKA;

L4 Pa3BUTHUC KYJIBTYPbI MCKIIMIYHOCTHOT O HpO(beCCI/IOHaJ'H:HOFO B3aHMMOJCUCTBUS.

3. MECTO JUCIUIIJIMHBI B YYHEBHOM IIVIAHE

VYyeOnast nucuuruinHa «VHOCTpaHHBIA SI3bIK» OTHOCHUTCS K JUCHUIUIMHAM O00s3aTelbHOU
yacti O65oka Jucrummuasl (Moaynu). M3ydeHue JaHHOM JAMCHUILIMHBI Oa3upyeTcs Ha MaTepuale,
U3y4EHHOM B paMKax MIKOJbHOrO Kypca. JIMCUMIUIMHBI, MPU U3YYEHHUU KOTOPBIX OyayT
MCIIOJIb30BAThCS 3HAHUS, YMEHHS U HaBBIKU, IPUOOPETEHHBIE B PE3YJIbTAaTe N3YUECHUS TUCIUTUINHBI

«MHOCTpaHHBIH S3bIK» - «[I0ATOTOBKA 1O AHTITHIICKOMY SI3BIKY.

4. NIJTAHUPYEMBIE PE3YJIbTATHI OBYUEHMUS IO AUCHUIIJIMHE JJIsA
®OPMUPOBAHUS KOMIETEHIU OBYYAIOIIUXCS

Pesynbratel OcBOoeHHsS 0Opa3oBaTeIbHOW MPOrpaMMbl (KOMIETEHUIUH OOYYaroIuXxcs)
YCTaHABIMBAIOTCA B COOTBETCTBUU C (elepallbHbIM TOCYJIapCTBEHHBIM 00pa30BaTEbHBIM
CTaHJApTOM TIO  HAMNpaBJICHUIO  TOATOTOBKM M  MPO(ECCHOHATBHBIMU  CTaHAapTaMH,
COOTBETCTBYIOIIUMU MPO(ecCHOHANBEHON 1eATEIbHOCTH BBIITYCKHUKOB, a TAK)KE Ha OCHOBE aHAJIN3a
TpeOoBaHMil paboTomareneil, NpeabsIBISIEMbIX K BbIMyCKHHKaM. I[lmaHupyemble pe3ysbTaThl
oOydYeHHUsl M0 NUCUUIUIMHE (3HAHUS, YMEHUsS, HABBIKM) O0OECIEUMBAIOT TOCTHKEHHE PE3yIbTaTOB
OCBOCHHMS 00pa30BaTeNbHOW TPOTrpaMMbl M (POPMHUPYIOTCS B COOTBETCTBHH C KapTamH

KOMIETeHIINH 00pa30BaTeIbHOIN MPOrpamMMmBbl.

| HIndp u | NupukaTopsl IInanupyemble pe3ybTaTbl 00y4eHH




Ha3BaHUue¢

KOMIIETCHIIUH 10 JMCHHUIINHE
KOMIIeTEeHIIUH
YK—+4 VK-4.2. Ocymiectisier 3HaTh:
Crniocoben JIeJIOBYI0 KOMMYHHKAIIMIO B | - CHCTEMY M CTPYKTYPY MHOCTPAHHOTI'O SI3bIKa;
OCYIIECTBIIATh YCTHON ¥ MMCbMEHHOMN - pa3iIM4HbIE ACTIEKTHI SI3bIKA: (POHETUYECKUI,
JICTIOBYIO ¢dbopmax Ha HHOCTPAHHOM | JIEKCUYECKH, TpaMMaTHYECKUH, B T.4.
KOMMYHHUKAaI1 (bIX) sA3BIKE (aX) CTPYKTYpY TOCTPOCHUS (pa3, MPeATIOKESHNH,
10 B YCTHOU U BBICKa3bIBaHUSI, LIEJIOCTHOTO TEKCTA.
MUCbMEHHOU - aJICKBATHBIE SI3BIKOBBIE CPECTBA JUIS
¢dopmax Ha peanu3ayi OCHOBHBIX PEUEBBIX (DYHKIIHIA;
roCy/1apCTBEH - COBpEMEHHbIE TEXHUKHU U CIIOCOOBI JIeIIOBOM
HOM SI3bIKE MUCbMEHHON U YCTHOM KOMMYHUKaIUHY;
Poccuiickoit - KpUTEPHH, IPEIbIBIIsIEMbIE K 0()OPMIICHUIO
Ddenepanuu U JIeI0OBOM KOPPECHIOHACHIINY;
MHOCTPaHHOM - OCHOBHBIE TPEOOBAHUSA K CO3JJaHUIO
(BIX) JIEIIOBOM TIPE3CHTAIINH;
s3bIKe(ax) - KYJbTYpPY, CTHJIb KU3HU, HALIMOHAJIbHBIN

MEHTAJIUTET HOCUTENEH S3bIKa JUIS
MIPEIOTBPAICHHS HSTIOHUMAaHUS Ha
MEXJIMYHOCTHOM U MTPO(heCcCHOHATEHOM
YpOBHE;

-MHOCTPAHHBIN A3BIK B 00bEME,
HEO0XOIMMOM JJIsl TIOJTy4eHUs] HH(opMaIim
pohecCHOHANBEHOTO COJePKAHUS U3
HMHTEPHET-UCTOYHUKOB: DbC
ZNANIUM.COM, HOMKOH, 3bC TAY,
3BC IPRbooks.

Ymern:

- MIOHUMATh PeYb HOCUTEISI/IeH S3bIKa B
YCTHOM M MUCbMEHHOM popMax;

- aJICKBaTHO BOCIPOHM3BOIUTH HEOOXOAUMBIA
Ha0Op KOHCTPYKIHHA U TEPMUHOB B
MOHOJIOTMYECKOU U TUaJIOTUYECKON peUH;

- IOHUMATh ayTeHTUYHbIE TUChMEHHbBIE
TEKCTBI, UCTIOJNIB3YS Pa3HbIC TEXHUKH YTCHHUS,

- U3BJIEKATh HEOOXOIMMYIO HH(POPMAIIIIO U3
OpPUTMHAJIBHOTO TEKCTAa HA MHOCTPAHHOM
SI3bIKE, aHATM3UPOBAThH, 0000MIATh, AeNaTh
BEBIBOJIBI.

- BECTH JICJIOBYIO KOPPECTIOHICHIINIO;

- IOHUMATh Ha CIIyX pedb HOCUTENEH S3bIKa;
- UCT0JIb30BaTh HHPOPMAIIIOHHO-
KOMMYHHKATHUBHbIE TEXHOJIOTUU MIPU MTOUCKE
HE00X0IMMOW UH(POPMALIUHU C TPUMEHEHUEM
opaysepoB Google, Yandex B mporiecce
pelIeHrs KOMMYHHUKATHBHBIX 33124 Ha
roCy/IapCTBEHHOM U MHOCTPAHHOM SI3bIKaX.
Baaaers:

- Ha0OPOM SI3BIKOBBIX CPECTB, HEOOXOIUMBIX
JUTSL pealin3alii yCIeITHOW KOMMYHHKAIINH B
KOMaH/Ie;

- HaBBIKaMU PabOTHI CO CIIPABOYHON
JIUTEPATypPOl U CIOBAPSIMU;

- TEXHUKAMU apTyMEHTAIUH BEICHUS
JIMCKYCCHU B YCTHOM U MMCbMEHHOM BHJIE,




MOJIb3YSICh 3HAKOMBIM JIEKCHUECKUMU U
rpaMMaTHYECKHUMH CPEACTBAMH SA3BIKA;

- TEXHOJIOTUEN CO3/IaHUS JE€TOBOM
Mpe3eHTAIlMY Ha UHOCTPAHHOM SI3bIKE;

- HaBbIKaMU (DMKCHPOBAHMSI OCHOBHOU UJICH U
BTOPOCTEIECHHBIX JIeTalieid B YCTHOW U
MUCbMEHHOW KOMMYHHKAIUU;

-MHOCTPAHHBIM SI3IKOM B 00BbEME,
HEO0OXOIUMOM JIJTsI TTOJTy4YCeHUST UH()OpMALIUN
U3 3apyOeKHBIX HICTOYHUKOB.

VK-4.3. Ocyuiectisier
JICJIOBYF0 KOMMYHHUKAIIHIO B
1 poBoH cpene, MPUMEHSIS

B TOM YHCJIE CPEJICTBA
BUJICOKOH(EPEHIICBSI3U U

KOJIJIEKTUBHOM CETEBOMU

paboThI

3HaTh:

- CTHJIb IEJIOBOTO OOIICHHUSI, OCHOBHI
myOJIMYHON peyvH, ITOATOTOBKY TPE3CHTAIINH,
B T.4. ¢ nmomoiisto [1I1: PowerPoint, Google
Slides; mpaBuia odopmIIeHUS 1ETOBOM
MEPENNCKH, B T.4. ¢ ToMoIbio: Grammarly,
Beewriter.

Ymers:

- UCTIOJIB30BaTh MHOCTPAHHBIH SI3BIK B
MEXIIMYHOCTHOM OOIICHUH U
poeCCUOHATIBHOM IEATEILHOCTH, B T.U. C
MPUMEHEHHUEM TUIATGOPM IS TPOBEACHUS
BUJICOKOH(EPECHIINH 1 OpraHu3aIluu
coBMecTHOH paboTsl Google Meet, Microsoft
Teams, Zoom, Sngexc TeaemocT.

Baaners:

- HaBbIKamMu paboTel B Google-mokymMeHTax
It 0OMeHa TTpoheCCUOHATBEHOU
nHpOpMaIMeil Ha UHOCTPAHHOM  SI3BIKE;
HaBBIKAMU TIEpEBOJIa TEKCTOB, B T.4. C
MoMolIIbI0 oHNaitH-cnoBapeit: English
English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

Cemectp u3yyenus: 1

Buabi yueOHol padoThl

IIpome:xy
KonrakTHas pabora CamocrosiTeibHast padora TO'Hasi ®op
MBI
Pa3peu, B yacax aTTecTauu dopmupyem
Hoapaszaea, rema ( ) TEeKyLIero pMupy
Moay.ab f1 B Yacax ble KoMIIe
KOHTPOJIA
IMpakTnuec ¢opmbl opranuzauuu TEeHIHH
B Yacax .
Jleknun KHe KCP CaMOCTOSITeJIbHOW PadoThI
3aHATHSA
Tema 1.1. Globalization . -
[ToBTOpEHME MPOIIEHHOTO .
(mpakTUKyM) VYcrHbii
MaTepuaia, moJroToBKa VK-4.2
orpoc, .
WHAUBUAYAIBHOTO BOKaOYJIsipa
Kynemypno-meopueckoe - 8 - 6 . . MMUChMEHHBIC VK-4.3
10 TIpOiiIeHHOH Teme, paboTa e
socnumatue: . . JIOMAIITHUE
CO CIIPaBOYHOM JIUTEPATYpOl U
COYUANbHAS 3HAUUMOCHb 3aJJaHus
- CJIOBapeM
UHOSI3BIYHOU KYIbMYPbl
Tema 1.2. Brands . YcTHBI# ompoc,
IToBTOpEHME MPONIEHHOTO
(mpakTHKYM) MATEDHATA, TOFOTOBKA [HCbMEHHbIC VKA
Pasnen 1. | Kynemypro-meopueckoe HHIMBHHP am,H’oro BOKAGYIADA AOMaIlH1e :
Global gocnumanue: - 8 - 6 Ho o oﬁ;eHHoﬁ Tene ;]605; 3a/anus YK-4.3.
Market MENCKYTbMYPHOE P M » pabol
CO CIPaBOYHOM JIUTEPATYPOU U
npogeccuonanvroe
N CJIOBapeM
83aumooeticmaue
[ToBTOpPEHME TPOIIEHHOTO YcTHbIi ompoc,
MaTepuaia, moJroToBKa IHCEMEHHBIE VK-4.2
Tema 1.3. Advertising 8 6 WHJIUBHIyaIbHOTO BOKAOYJIsIpa AOMAIHHEC VK-43
(IpakTUKYM) 10 TIPOICHHOI Teme, paboTa 3afaHus "
CO CIIPaBOYHOM JIUTEPATypOU 1
CJIOBapeM




Tema 2.1. Employment

(mpakTUKyM) [ToBTOpEHME MPOHIEHHOTO YeTHbli onpoc,
Kviemyvprno-meopueckoe Marepualia, moJroToBKa HHCbMEHHBIC VK-4.2
socnumanue: 8 6 UHIMBHIYaJIbHOTO BOKaOyIIsIpa AOMAIITHHC VK43
19 19 HUA =-=.J.
0CO3HAaHUe c80e20 Mecmd 0 MPOMICHHOW TeMe, paboTa Saa
u poau 8 6yoyueti CO CIIPAaBOYHOM JIUTEPATYpPOU U
npogeccuonanvrot cJI0BapeM
oesimenbHOCmu
IToBTOpEHME MPONIEHHOTO
Marepuala, IIoAroToBKa YceTHBIi ompoc, VK-4.2
Tema 2.2. Trade WHMBHYaJbHOTO BOKAOYIIsIpa TTHCEMCHHBIC
8 6 i = JIOMaIlIHUE VK-4.3.
(mpakTUKyM) 0 MPOMIEeHHOM TeMe, paboTa sana
o o JaHUS
CO CITPABOYHOM JIUTEPATYPOU U
Pasznen 2. p patyp
. CJIOBapeM
Business
ization | Tema 2.3. Organization .
organization & [ToBTOpEHHE MPOMICHHOTO Y CTHBII OIIDOC
(paxTiKyMm) MaTepuaia, HoAroTOBKa o VK-4.2
Kviemyprno-meopueckoe HHHHBH; aJILIr;OI‘O BOKAGYISDA TMCPMCHHDIC :
OMAIllHUuE
socnumanue: 8 6 v 9 YIUp A VK-4.3.
IO MPOMIEeHHOH Teme, paboTa 3aaHus
MEHCKYIbMYPHOe M o
CO CIIPaBOYHOM JUTEPATYpOl U
npogeccuonanvrHoe
N CJI0BapeM
83aumooeticmaue
IToBTOpEHME MPONIECHHOTO .
VYerHBIi onpoc,
MaTepuala, HOATOTOBKa YK-4.2
T 2.4. Mone WHIAVNBUIYATBHOTO BOKAOYIsipa HHICHMEHHbIC
oMa 2.5 Y 8 6 ABIAY . YIUp JOMaIlIHHE VK-4.3.
(IpaKTUKyM) 10 TIPOMICHHOM Teme, paboTa 3aaHuA
CO CIIPaBOYHOM JUTEPATYpPOU U
cJI0BapeM
[ToaroroBka k
MIPOMEKYTOUHOM aTTECTAINH B
3auer - 6 p Y w - -
dhopme HHAUBUAYATHHOMN
Mpe3eHTaluN
56 48 -
Hroro

108




CemecTtp uzyueHus: 2

Buabl yueOHol padoThI

IMpomex
KonrakTHas pa6ora (B P y DODMBI DopMuDYeM
Pazien uacax) CamocTrosiTeIbHAs1 padoTa TOYHAasI p pMuUpy
9
MOIYJIb Hoapasaen, rema arTecramusi B| TEKYIIEro ble
Texiu IIpakTu B (opMBbI Opranuzanuu yacax KOHTPOJIA | KOMICTCHIMH
YecKue KCP CaMOCTOATEIbLHOMN
u yacax
3aHATHS padoThl
Tema 3.1. Ethics in IT ) IToBTOpPEHME PONUIEHHOTO ) VYcrHbli
sphere (TpakTUKyM) Marepuaa, MmoJaroToBKa ompoc, VKA
Kynomypno-meopueckoe WHIUBUYaTbHOTO MMHCbMEHHBIE o
gochnumanue: - 10 6 BOKaOyIsipa 1mo JIOMaIlIHHE VK-4.3.
MEJHCKYTbMYpHOe MpOWICHHON Teme, paboTa 3a/1aHus
npogeccuonanvrHoe CO CITPaBOYHOM
g3aumooeticmeaue JUTEPATYPOU U CIIOBAPEM
[ToBTOpEHME MPOIIEHHOTO
MaTtepuana, ToAroTOBKa — YK-4.2
THBIN OIT
. UHAUBHUIYaIBHOTO ¢ onpoc, VK-4.3
Pasnen 3. |Tema 3.2. Change in IT . [HCHMEHHbIC -2
. 10 4 BOKaOyJsipa 1mo
Strategy in  |sphere (mpakTuKym) HDolIeHHON Tene. baBoTa JOMaITHIEe
IT sphere poui ' P 3a/1aHusI
CO CIIPaBOYHOM
JUTEPaTYpOU U CIIOBapeM
Tewma 3.3. Strategy in IT - -
sphere (mpakTuKyMm) IToBTOpEHME MPONUAECHHOTO
Kynemypno-meopueckoe MaTepHalia, moaAroToBKa YcTHBI# ompoc, YVK-4.2
gocnumanue: 0Co3Hanue UHIVBHUYAJIIbHOTO MHACHMEHHbBIE VK-4.3
c60€e20 mecma u poJiu 8 - 10 4 BOKa6y.]'Iﬂpa 110 JOMAIIIHUE U
6yoyweil MpoWIeHHON TeMe, paboTa 3a/1aHus
npogheccuonanbHoll CO CIPaBOYHOM
oesmenbHoCcmu HHTCpaTypOfI " CJIOBapeM




Tema 4.1. Cultures

IToBTOpEHME MPONAECHHOTO
Marepuana, lIoAroTOBKa

(TIpaKkTHKyM)
WH/IMBUIYAIEHOTO
Kyvinemyprno-meopueckoe
10 BOKaOyJIsipa 1o
gocnumaHue: . z
MpoWIeHHON TeMe, paboTa
COYUANLHASA 3HAYUMOCTb o
- CO CIIPaBOYHOMU
UHOS3BIYHOU KYIbMYPbl .
JUTEPaTYPOU U CIIOBapEM
Tema 4.2. Leadership [ToBTOpEHME MPONUIEHHOTO
(mpakTUKyM) MaTepuasa, MoAroToBKa
Kyrnomypno-meopueckoe WH/IMBUIYAIEHOTO
Pasnend.  |gocnumanue: 8 BOKaOyJIsipa 1o
Leadership | yexckynomyproe MpoWIeHHON TeMe, paboTa
npogeccuonanvrHoe CO CIIPAaBOYHOMU
83aumooeticmsue JIUTEPATypPOU U CIOBapeEM
IToBTOpEHME MPONAECHHOTO
MaTepuaa, MoAroToBKa
.. WH/IUBUAYAJIHOTO
Tema 4.3. Competition AMBIAY
8 BOKaOyIsIpa 1mo
(mpakTUKyM) . z
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM
Pasznen 5. IToBTOpEHME MPONAECHHOTO
Business MaTepuana, MoAroTOBKa
vision L MHAUBUYaIbHOTO
Tewma 5.1. Innovations in AMBILY
10 BOKaOyJsipa 1o
IT sphere (mpakTukym) . >
MIPOUICHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBAPEM
Tema 5.2. Business and 10 [ToBTOpEHME MPOITIEHHOTO

environment (IPaKTUKyM)
Kynomyprno-meopueckoe
gocnumanue: 0CO3HaHue
c60e20 Mecma u poiu 8
oyoywetl
npogeccuoHanvbHol
oessmenlbHOCmuU

MaTepuaa, MoAroToBKa
WHAWBUIYTBHOTO
BOKaOyIspa 1mo
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM

VYerHBIi onpoc,
IIUCBMEHHBIE
JIOMalIHHie
3aJaHus

VYerHBIi onpoc,
IIUCBMEHHBIE
JIOMalIHHie
3aJaHus

YcTHBIN ompoc,
IIMCbMCHHBIC
JIOMaIllHHe
3a/1aHUS

VYerHblit onpoc,
[IICbMEHHbIE
JIOMaITHH1e
3aJaHus

YcrHbrit
ompoc,
MMMCbMEHHBIE
JIOMaIlIHHE
3aJJaHUs

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.




IToBTOpEHME MPONAECHHOTO

Marepuania, oAroToBKa YerHbii
I/IHIZII/IBI/IJ;[ AJILHOTO OHPpoc, vK-4.2
Tema 5.3. Franchising Y [IMCbMEHHbBIE VK-4.3
10 6 BOKaOyJIsipa 1o =43,
(TIpaKTHKyM) . z JIOMAIITHHAE
MpoWIeHHON TeMe, paboTa
o 3a/IaHUs
CO CIIPAaBOYHOM
JUTEPATypPOU U CIOBapeEM
Tema 5.4. Business TOBTOPEHHE MPOICHHOTO YcTHbIH
communication MaTepHa.na HI()) oTOBKa ompoc,
(IpaKkTUKyM) p » TIOX MIACbMEHHBIE YK-4.2
WHJUBU]TyaIbHOTO
Kynemypno-meopueckoe JMBHILY JIOMaIllHHe VK-43
6 4 BOKaOyIsipa 1mo -4.3.
GOCTUMARIC. IpOoNAeHHON TeEME, paboTa Sanatm,
MENHCKYIbMYPHOe p co cm aBOqH’OEI BBIIIOJIHEHHE
npogeccuonanvroe - I()) U CITOBADEM KOHTPOJIBHBIX
e3aumooeticmsue patyp p 3alaHuM
ITonroroBka K
IIPOMEKYTOUHON
aTTectauuu B hopme
., VHJIUBUILY AIBHON
3a4eT ¢ OLEeHKOM - 2 AUBHIY - -
MIPE3CHTAIINH,
BBITIOJIHEHHE
KOHTPOJIbHBIX 3aIaHUI
92 48 -

Hroro
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Cemectp uzyuenus: 3

Buabl yueOHo# padoThI

dopmupye
KonTakTHas padora IIpome:xy DopMbI PMHPY
Paznean, CamocTrosiTesbHast padora MBbI€E
IHoapa3zaes, Tema (B yacax) TOYHAA TeKyLero
MOaYJb KOMIIeTeH
Jlexknn | [IpakTuyeckn| KCP B ¢opmbI Opranu3zanuu | aATTECTalld |  KOHTPOJIS -
U e 3aHSTHS yacax CAMOCTOSITEIbHOM sl B yacax
Paznen 6. [ToBTOpEHME TPOITECHHOTO -
Insights Into Marepuaia, oAroToBKa VYcerHbit
Management VHJUBUTyJIbBHOTO omnpoc YK-4.2
& Tema 6.1. The nature of AHBIALY poc,
- 6 - 4 BOKaOyJIsipa 1o NIACbMEHHBIE
management (MPaKTUKYM) . : YK-4.3.
MpoHIeHHON Teme, paboTa JIOMaIITH1e
CO CIIPaBOYHOM 3a0aHUSA
JIUTEPATYyPOU M CIOBapeEM
Tema 6.2. Management [ToBTOpEHME MPOIIEHHOTO -
Styles (mpakTUKyM) Marepuaa, MmoJroToBKa Y CTHBIH 0Ipoc,
Kynemypno-meopueckoe WHJIUBH ]y aJIbBHOTO HUCbMCHHBIE VK-4.2
socnumanue: - 6 - 4 BOKaOyJIsipa 1o JIOMaIlIHIe VK-4.3.
MedNHCKYIbmYpHOe MpoiiIeHHOM Teme, paboTa 3a7aHus
npogeccuonanvroe CO CITPaBOYHOMU
83aumooeticmsue JUTEPATYPOU U CIIOBAPEM
1 [ToBTOpEHME IPOIIEHHOTO -
Tema 6.3. Team Building MaTe pnana H%HFgTOBKa .
(IpaKTHKyM) p 5 YcTHBI ompoc,
WHJUBUTyaJIbHOTO MHCHMEHHBIC YK-4.2
Kynomypro-meopueckoe
- 6 - 4 BOKaOyJsipa 1o JOMaIIHHe VK-4.3
gocnumanue: . 2 -4.3.
MpoKIeHHON Teme, paboTa 3a/1aHus
COYUANbHASA 3HAYUMOCHb o
o CO CIIPaBOYHOM
UHOA3BIYHOU KYIbMYPbl .
JUTEPaATYpO U CIOBApEM
Tewma 6.4. Risk in IT sphere - 6 - 4  |IloBTOpEeHME MPONUIEHHOTO - VYeTHBIH ompoc,
(MpaKTUKyM) MaTepuana, ToAr0TOBKa IIHCbMEHHbIC
WHIUBHTy IBHOTO AOMaIIHHE VYK-4.2
3aJaHusA
BOKaOyJsipa 1o
yavip VK-4.3.

MpOWICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTypOi U CIIOBapeM




Tema 6.5. Crisis
management (TIPaKTUKYM)

[ToBTOpEHME PONHIEHHOTO
Marepuaia, oAroToBKa
HMHAUBUAYAIbHOTO
BOKaOyJIsipa 1o
MpOHICHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM

Pazpgen 7.
Communicati
on in
Business

Tema 7.1. Communication
(mpakTUKyM)
Kynemypno-meopueckoe
socnumanue:

COYUANbHAS 3HAYUMOCTb
UHOSAZLIYHOU K)JIbMYPbl

IToBTOpEHME PONHIEHHOTO
MaTrepuaia, oAroToBKa
UHAUBUAYAIBHOIO
BOKaOyIsipa 1mo
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CII0BAPEM

Tema 7.2. E-commerce
(TIpakTUKyM)

[ToBTOpEHME MPOIIEHHOTO
MaTepuaia, MoAroToBKa
WHANBUAYATHHOTO
BOKaOyJsipa 1o
MpOWICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM

Tema 7.3. Customer service
(TIpakTUKyM)
Kynemypno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeaue

[ToBTOpEHME MPONHIEHHOTO
Martepuaia, oAroToBKa
WHAUBUAYATbHOTO
BOKaOyJIsipa 1o
MPOMICHHOH TeMme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM

Tewma 7.4. Writing report
(mpakTUKyM)

[ToBTOpEHME IPOIIEHHOTO
MaTepuaia, oAroTOBKa
UHAUBUAYAIBHOIO
BOKaOyJsipa 1o
MpolIeHHON Teme, paboTa

VYcTHBIM onpoc,
[MMCbMEHHBIE
JIOMalTHHe
3aaHus

VYeTHBIM onpoc,
IINCHbMCHHBIC
JIOMalTHHe
3aJaHus

YcTHBIN ompoc,
MMCbMEHHEIE
JIOMAIllHHE
3aaHus

VYceTHbIH ompoc,
MIICbMEHHbIE
JIOMaIITHHIe
3aJjaHus

YcTHBIN ompoc,
[IICbMEHHBIE
JIOMaIllHHE
3aaHus

YK-4.2
VK-4.3.

YK-4.2
VK-4.3.

YK-4.2
VK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
VYK-4.3.




Paznen 8.
Global
Companies

Tema 8.1. Globalization and

[ToBTOpEHME POHIEHHOTO

Global Marketing Marepuania, oJroToBKa Vernsiii onpoe, | YK-4.2
(TpaKkTHKyM) WHIUBUTy AIBHOTO MMCbMEHHBIE YK-4.3.
Kyvnemypuo-meopueckoe BOKaOymsipa mno JIOMAIIHKE
gocnumanue: MpOHJICHHON Teme, paboTa 3a/1aHus
COYUANbHAS 3HAYUMOCTb CO CITPaBOYHOM
UHOSI3bIYHOU KYIbMYpPbl JUTEPATYPOH U CIIOBAPEM
[ToBTOpEHME TPOIAECHHOTO
MaTepuana, moAroToBKa THBIH OII
I/IHI,)I[I/IBI/II[yaJ'IBHOFO ylf[:I/ICI)MeI(-)IHEI(;C, YK-4.2
Tema 8.2. Coca Cola YK-4.3.
BOKaOyJIsipa 1o JOMaIIHKe
Company (IpakTHKyM) . >
MPOMICHHOH Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
Tema 8.3. Success in IT [ToBTOpEHME MPOIAEHHOTO
sphere (mpakTUKyM) Marepuaa, ImoJroToBKa Y CTHBIH OIpoc,
Kvavmyprno-meopueckoe WHJUBUTyJIbBHOTO [MACbMEHHEIE VK-4.2
gocnumanue: BOKaOyJsipa 1o JOMalHHe YK-4.3.
MEINCKYTIbMYPHOE MPOWICHHON Teme, paboTa 3a7jaHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmeue JUTEPATYPOU U CIIOBApPEM
[ToBTOpEHME MPOIIEHHOTO
MaTepuaia, MmoAroToBKa YerHblit onpoc,
Tema 8.4. General Motors MHIUBU Ty aJIEHOTO IIHCHMEHHBIE VK-4.2
BOKaOyIsipa 1mo JIOMaIllHHe YK-4.3.
Company (IpakTHKyM) . >
MpOoHIeHHON Teme, paboTa 3a/aHus
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM
Tema 8.5. Failures [ToBTOpEHME MPOIIEHHOTO YcTHbIN
(TIpakTUKyM) MaTtepuana, moAroToBKa orpoc,
HWHJIUBULYAIBHOTO IIMCbMEHHBIE YK-4.2
BOKaOyJIsipa 1o JIOMaIIHUE VK-4.3.
MPOMICHHOH Teme, paboTa 3aJIaHus

CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM




[ToBTOpEHME IPOIIEHHOTO
MaTrepuaia, IoArOTOBKa

VYcTHBIM onpoc,

YK-4.2
) WHANBUAYATHHOTO MHCbMEHHBIE
Tema 8.6. Microsoft AUHBHILY VK-4.3.
4 2 BOKaOyJsipa 1o JOMaIIHHe
Company (IpakTUKyM) . z
MpoKeHHON Teme, paboTa 3a1aHus
CO CIIPaBOYHOM
JUTEPaTypOi U CIIOBapeM
IToBTOpEHME PONHIEHHOTO
MaTtepuaia, moAroToBKa Y CTHBIH 0mpoc, YK-4.2
. WHUBUTyJIbHOTO MHCHMCHHBIE YK-4.3.
Tewma 8.7. Virgin Group
4 2 BOKaOyIspa 1mo JIOMAIITHHE
Company (IpakTUKyM) . :
npoiiieHHol Teme, paboTa 3aaHust
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME TPOHIEHHOTO
(ITpaKkTUKYM) Marepuaa, MoJAroToBKa Vermeii ompoc, | YK-4.2
Kyaemyprno-mseopueckoe WHIUBHLY aJIbHOTO MHUChMCHHBIC VK-4.3.
socnumaHue. 0Co3HaHue 4 4 BOKaOyJIsIpa 1o JIOMAIITHHE
cB80e20 mecma u pojiu 8 IpoiiieHHOH TeMe, paboTa 3alaHus
byoyweti CO CIIPaBOYHOM
npogheccuonanvHou JUTEPaTYpO U CIIOBapeM
desmenvbHOCMU
[Toxroroska k
IIPOMEKYTOUHON
3ayer - 2 aTTecTanuu B popme - -
VHJIUBUIY ATbHOMN
MIPE3eHTAlUN
84 56 -
Hroro
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Cemectp n3yuenus: 4

Buasl yueoHoi padboThl Mpomesy
TOYHAA
Dopmu
Konraktnas pa6ora arrecran | @opmsl PMHPY
CamocTosiTesbHast padora e B eMbIe
Paznen, MmoayJib IMoapa3zanen, Tema (B yacax) TEeKYyLIero
gacax KOMIIETEeH
KOHTPOJIA —_—
Jlek [[IpakTHYecku KCP ¢dopmbI opranuzanuu
110704 e 3aHSITUS B Hacax CaMOCTOSAITEJILHOM
Paznen 9. Tema 9.1. Computers — friend [ToBTOpEHME MPOIiIEHHOTO -
English in or foe? (mpakTUKyMm) MaTepuaia, oAroToBKa VYcrHbii YK-4.2
Communications | KyvibmypHo-meopueckoe WHIUBUTyJIbHOTO ompoc, YK-4.3.
Systems gocnumanue: - 10 - 4 BOKaOyJIsipa mo MMCbMEHHbIE
MedHCKYIbMYPHOEe IPOMICHHON Teme, paboTa JIOMAIIHHAE
npogheccuonanvroe CO CIPaBOYHOM 3aJJaHus
83aumooeticmsue JUTEPATYpPOH U CIOBapeM
IloBTOpEHKE IPONAECHHOTO - YcTHbIi
. Marepuaa, oAroToBKa omnpoc YK-4.2
Tema 9.2. Computer (video) P > 1O HCEM eH;IBI o
games (IpaKTHKYM) - 10 - 4 WHAWBUIYAIBHOTO YK-4.3.
BOKaOyJIspa 1o AOMAIITHNE
poiiieHHOH TeMe, paboTa 3a/aHuA
IToBTOpEHME MPONAECHHOTO - V eTHBI
Marepuaa, IoAroTOBKa orpoc, YK-4.2
Tema 9.3. Computer 10 4 VHJIUBUYaJTbHOTO mucemennbie | Y K-4.3.
architecture (mpakTUKyM) BOKaOyJIsipa mo JIOMaIlHIEe
IpoiiIeHHOH TeMe, paboTa 3aJaHus
CO CIIPaBOYHOMN
- YcrHbli
onpoc -
Tema 9.4. System computer poc, YK-4.2
- 10 - 4 - MHCBMEHHBIE | VK-4.3
software (mpakTHKyM) -2
JOMAIIIHUEC
3aJJaHus
Tema 9.5. Operating systems - 10 - 4 - - VcTHbIH
(TIpaKkTHKyM) ompoc, VK-4.2
IIMCBbMCHHBIC yK_4 3 X
JIOMaIIHue

3aJaHuA




[ToBTOpEHME MPOIIEHHOTO

YcTHBIN
Marepuaa, IoAroToOBKa ompoc, YK-4.2
Tema 9.6. Multimedia 10 WHJIUBUYaTbHOTO micemennsle | YK-4.3.
(IpaKTHKYM) BOKaOyJIsipa 1o JIOMaIlHIEe
PO ICHHOM Teme, paboTa 3a1aHus
CO CIIPaBOYHOM
Tema 9.7. Computers and work [ToBTOpEHME MPONUIEHHOTO .
(IIpaKTHKYM) Marepuaa, MoJAroToBKa Yernbiit YK-4.2
Kynemypno-meopueckoe HHIHBUIYaTbHOTO Ompoc, YK-4.3.
socnumanue. OCO3HAaHue 10 B()Ka6y_]];{pa 1o TTHCHMEHHBIC
. J JIOMAIIHHE
€60€20 mecma u poiu 6 PO JICHHOM Teme, paboTa S—
6yoyuetl npogeccuonanbHou CO CIPAaBOYHOI
desimenvbHOCMU JUTEPATYPOH U CIIOBAPEM
IloBTOpEHKE PONACHHOTO .
MaTepuana, oAroTOBKa YeTHbIi
ompoc,
. WHIUBHTyaJIbBHOTO
Tema 9.8. Teleworking AMBRALY nucemennsie | YK-4.2
10 BOKaOyJIsIpa 1o
(mpakTUKyM) . : 6 JOMAITHUE YK-4.3.
NpofifeHHoi Teme, pabora S —
CO CTIPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM
IloBTOpEHKE IPONAECHHOTO .
Marepuaa, MoAroToBKa Sgi[Tp}g’;H VK-4.2
WHIUBHTyaIbHOTO ’ -
Tema 9.9. Networks AHBHILY MMCHEMEHHBIE YK-4.3.
8 BOKaOyJIsipa 1o
(IpaKkTUKyM) N z 6 JOMAIITH1E
NpofifeHHOH Teme, paboTa S —
CO CTIPaBOYHOM
JTUTEPATYpPOH U CIOBapeEM
YcTHBIM
Tema 9.10. The Internet 3 ompoc, YK-4.2
(mpakTUKyM) [IMCBMCHHBIC | YK-4 3.

JOMaAIIHue




Tema 10.1. The Future of IT

IloBTOpEHKE IPONAECHHOTO

VYcTHbII

ormpoc,
(mpakTUKyM) MaTepuaia, IoArOTOBKA MHCHMEHHBIE | VK-4.)
Kviemypuo-meopueckoe UH/IUBUAYAJILHOTO '
Pasgen 10. The [SHIRARR £ AMBIILY AOMALIHKE | Y43,
Future of IT gocnumanue. 0CO3HaHue - 8 - 2 BOKaOyJIspa 1o 3aJaHus,
€60€20 Mecma u poiu 6 IpOi/IeHHOH Teme, paboTa BBINIOJIHCHUC
6yoyweti npogeccuonanbHot CO CTIPaBOYHOM KOHTPOJIBHBIX
OoesimenbHOCmU JIATEPATypPOU U CIIOBapEM 3a/laHrn
[Toaroroska k
MIPOMEKYTOUHOU
arrectanuu B popme 36
JIK3aMeH - - - - 1 bop - -
IPYNIOBOM Mpe3eHTaluH,
BBITIOJTHEHHUE
KOHTPOJIbHBIX 3a/laHui
Hroro - 104 4 36 - 36
180
- | 336 | 16 | 188 - 36
Bcero




6. COAEP)KAHUE JUCHUIIJINHBI

Pazpnen 1. Global Market

Tema 1.1. Globalization

Ob6yuaromuecs wuzy4yaroT Temy [noGanmsarnus. CrnocoObl U METOAbI, NPUBOASIINE K
I'mobanm3amuu. M3yyaroT JieKCHKy MO TeMe. [loJOKUTENbHBIE W OTPULIATENIBHBIC TOCIEICTBUS
nporecca rirodanu3anuu. VM3y4aroT TepMUHOJIOTHIO TIPOBEACHHS Telle()OHHBIX MEPErOBOPOB, B TOM

YHCJIC C UCIIOJIb30BAHUEM I_[I/I(l)pOBBIX CCPBHUCOB.

Kynomypno-meopueckoe eocnumanue: nonumanue coyuanrbHOU 3HAYUMOCMU UHOA3LIYHOU
KYIbMYypbl NPOUCXOOUM Y 0OYUAIOWUXCA NOCPEOCMBOM AHANU3A U OdlbHeUue20 00CylHcOeHUsT Ha
UHOCMPAHHOM A3bIKe MeMbl 2100anu3ayuy, ee 3aKOHO8, a maKdice O0COOeHHOCMU 6edeHUs
MENCOYHAPOOHBIX NePeco8opOs.

Tema 1.2. Brands

OO0yuatoniuecst 3HaKOMSATCS ¢ TeMOI Ha npumepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OOcyxnaroT mpo0ieMsbl, CBA3aHHBIE ¢ TMPATCTBOM M IIYTH UX perieHus. M3ydenue TepMHHOIOTHH,
HE00XO0IMMOM JJIsl IPOBECHUS JIEJIOBBIX IEPErOBOPOB U COOPAHUI MEXKTyHAPOJHOIO YPOBHSI.

Kynomypno-meopueckoe _6ocnumanue: nomumanue o0coOeHHOCMEU  MENHCKYIbIMYPHO2O
npogeccuoHanbHO20 83aUMOOeUCMBUL NPOUCXOOUM Y 00VHAIOUUXCS NOCPEOCTNEOM KOMMYHUKAYUU
Ha UHOCMPAHHOM A3bIKe C Yelblo 00CYIHCOeHUs NpodaeM, C8A3AHHbIX C UMEHAMU pAOad 2100ANbHbIX
KOMNAHUuul, U nymeu ux peuleHusl.

Tema 1.3. Advertising

OOyJarommecsi 3HAKOMATCS C Pa3IMYHBIMU BUAAMHU PEKJIaMbl, METOJaMHU PEKJIAMHPOBAHUS.
VYuarcs, kak MpaBUIbHO MPOBOAUTH PEKIaMHYIO KammaHuio. M3ydaror ¢pasbl, HeoOX0IUMBbIEe IS

MMOCTPOCHUA yCHCH.IHOfI MMPE3CHTAaINH. I/IH)II/IBI/II[yaJ'ILHaH npe3eHTanusd 110 TCME.

Pa3nea 2. Business Organization

Tema 2.1. Employment

OOyuatomecss M3y4aloT Haumbosnee BaKHbIe (DAaKTOpbl, HEOOXOAMMBIE JUISL TOJTY4EHUS
pabotbl. M3yyaroT cnocoObl yCIEIIHOTO MPOXOXKICHHS M IMpOBeACHUs cobecenoBanus. M3yuaroT
TEPMHHOJIOTUIO, H€06XOJII/IMYI—O IJi1 IIPOBCACHUA COBCHIaHI/Iﬁ BHYTPH KOMIIaAHWH. BI/II[I)I PE3OME.
OOyuaromiyecs: yyaTcs COCTaBJIATh PE3IOME.

KVﬂmeUHO-MBODIlQCKOe socnumanue. OCO3HAHUe ceoeco wmecma U pojiau 6 6ydyu¢ed
npogheccuoHanbHOl  0esasmeNbHOCMU  OCYUeCMBIsIemcs nymemM aHaIu3a o0coOeHHOCmel HNOUCKA
pa6ombz, eedeHuﬂ nepecoeopoe Ha UHOCMPAHKOM A3blKe, npoeedeHuﬂ COG@LL}GHZ/IZZ.

Tema 2.2. Trade

O6yqa}onmec;1 S3HAKOMATCA C pas3siiIidHbIMA BHUAAMH TOPI'OBJIH. I/I3y‘IaIOT 0COOEHHOCTH
BHEIIHEN U BHYTpeHHCﬁ TOPIrOBJIN. 3HaKOMSTCA C IpaBUJIaMHn O(I)OpMJ'ICHI/Iﬂ AKKpCAUTUBA.

COBCpH.ICHCTBYIOT HaBbIKM BCACHHUA NICPECroOBOPOB, U3YYAIOT PA3JIMYHBIC NPUCMbI I JOCTUKCHUA



Haubonee 3pQexTUBHOrO pe3ysibTara, B TOM 4HCIE C TOMOIbI Zoom, (Google-moKyMeHTOB,
Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OMOIHOTEK.

Tema 2.3. Organization

OOyuaromecss 3HAKOMSTCA C BHAAMM KoMmmaHui. M3ydaroT mpuemsl, CIOCOOCTBYIOIIUE
CO3JIaHMIO ONArompHUsATHON pabodveil cpenbl. 3HAKOMATCS C MPaBUJIAMU U CTPYKTypamH OOILEHHS B

ctepe 6usHeca.

Kynomypno-meopueckoe __eocnumanue:  opmuposanue  nOHUMAaHusi  0CobeHHOCHel
MENCKYIbMYPHO2O NPODECCUOHATLHO20 B3AUMOOCUCMEUs.  NPOUCXOOUM  NOCPeOCMBOM  AHAIU3A
PA3MUYHBIX MUNOE KOMNAHUL, O0CODCHHOCMEl GbICMPAUSAHUsl NPAGUl U CMPYKMYypbl 01068020
obwenus 8 npogeccuoHaIbHol cepe.

Tema 2.4. Money

3HaKOMCTBO C (bHHaHCOBLIMI/I OTHOIICHHUAMHU B S3KOHOMHUKEC U HUX l"pa(bI/I‘-IeCKI/IM OTPAKCHUCM.

OOyueHne COCTaBJICHUIO U HAITUCAHUIO OTYETOB.

Pa3znen 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HAaKOMCTBO C STHKOW B cdepe OuzHeca M MHPOPMALMOHHBIX TEXHOJOTUH M Pa3IUYHBIMU
HOpMamu 3THKeTa. OOCyxaeHue mpobiaeM Koppynuud u 00opbObI ¢ Hell. OOydaronimecss u3y4aror
TEPMHHOJIOTHIO TI0 JAHHOM TeMe, Ul HaXO0XICHUS BbIXOJA U3 CJI0KHBIX IKOHOMUYECKHX CUTYallUH.

Kynsmypuo-meopueckoe gocnumanue: MEACKYIbIMYPHOE npogheccuonanbHoe
83aUMOOCUCMBUE NPOUCXOOUM 8 CO3ZHAHUU 00yYaowuxcsa 01a200aps aHaiu3y u OalbHeuuemy
00CYIHCOCHUIO MAKUX NOHAMULL, KAK IMUKA, KOPPYNYUS, IKOHOMUUECKAs. Cumyayusi u cnocoowl ee
VIAYUUEHUS.

Tema 3.2. Change in IT sphere

OOyuaromiuiecs yuaTcsi BRIpaKaTh CBOM MBICIH 10 TeMe n3MeHeHus. O0CyKIaloT, HACKOJIBKO
4acTO U3MEHEHHs KacaroTcs cdepbl HHOOPMALMOHHBIX TeXxHonoruil. Kak B moBceqHEBHON >KU3HH,
Tak U B cpepe OuszHeca U B cucteMe MH(POPMAILIMOHHBIX TEXHOJOTUH. YyaTcs MmpaBuiiaM HalMCAaHUS
orueToB. (COBEpIIEHCTBYIOT HAaBBIKM IIPOBEJIEHUS COBEUIAHMW IO TEMaM, KacaroIUMCs
MH(POPMALMOHHBIX TEXHOJIOTHUH.

Tema 3.3. Strategy in IT sphere

OO6yuatoniuecs 3HaKOMSTCS ¢ TepMUHOM «CTpaTerus» B 1ejaoM. M3yuaroT BUIbI CTpaTeruil u
TaKTHK, HEOOXOAMMBIX JJISl TOCTUIKEHUS, IIOCTABICHHOM 1eiau. M3yuatoT pa3inuuus Mexay TepMUHOM
CTpaTeruss W TaKTUKa; NPOCUUPYIOT CBOM 3HaHHA Ha cdepy HH(POPMAIMOHHBIX TEXHOJIOTHH.
Pa3BuTre ymeHuil M HaBBIKOB NIPUHATHS PELICHUM.

Kynemypuo-meopueckoe ocnumanue: ocoznanue ceoeco Mecma u poau 6 Oyoywel
npogheccuoHanbHOl 0esimenrbHOCMU QOPMUPYEmCcs Yy 00y4arowuxcsa yepe3 NOHUMAaHue U paziuyeHue
NOHAMUL, NPOeYUPOBAHUIO CB0€20 NOHUMAHUSL 8 OMHOUleHUU NpopeccuonHanvHol cepol
0essmenbHOCMU, OCO3HAHUIO CLONCHOCIU NPOYECca NPUHAMUS PeueHUl.




Pa3znea 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJbTYypaMH Pa3HBIX CTPaH, TOBEJACHUEM JIFOICH, UX TPATUIIUSIMU U OOBIYasIMH.
O1leHKa 1 aHAIN3 UX BIMIHNAA HA BeleHne Ou3Heca. 3HAKOMCTBO ¢ OCOOEHHOCTSIMHU BEIEHUA OU3HECa
C BOCTOUYHBIMH JICJIOBBIMU TTapTHepaMu. Pa3zpaboTka cOOCTBEHHBIX CTpaTErwii B JTaHHOU cdepe.

Kynsmypuo-meopueckoe eocnumanue: coyuaibHas 3HAYUMOCHb UHOA3LIYHOU K)IbMYpbl
Gdopmupyemcs 6 coznaHuu o0byyarowe2ocs 01a2o0aps aHaiuzy u OdlbHetulemy 00CYHCOeHUI
ocobeHHOoCmell KyIbmyp PA3HbIX CMPAH, UX PA3IUduil U NONbImKe CamMoCmosImenbHo paspabomanms
€010 cmpamezuio 8edeHus: OU3Heca 8 UHOSA3BIYHOM NPOCIPAHCEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHPOBBIMU JIHJEPAMHU B TOJUTHKE U 3KOoHOMHKE. OOCyXIeHUE KadecTB
Jaujepa, pacliupeHue JIEKCHMKM 1Mo Teme. OOyuvaromiyecsl IMOJIy4aloT HPEJICTaBICHHE O HaBbIKax

yhpaBJICHUA KPYIIHBIMH, MUPOBBIMU KOMIIAHUSMU.

KVﬂmeDHO-MBODQQCKOe eocnumarue. ¢0pMUpOBClHM€ NORUMAHRUA O MEJNHCKY/1bMYPHOM
NPoheccUOHATbHOM  83AUMOOCUCBUU  OCYWecmeniemcs 01a200aps aHAIUu3y HA UHOCMPAHHOM
A3bIKE yCcneuwHocmu Mupoeoblx ﬂudepoe U 2100ANLHBIX KOMANAHUIL.

Tema 4.3. Competition

OOyyaromuecs: 3HaKOMSTCS ¢ DKOHOMHUYECKHM TEPMHHOM «KOHKYPCHLHUS» H €€ BHIAMHU.
W3yyaroT BIUsIHME KOHKYPEHIIMM HAa COCTOSHHE Pa3IMYHBIX PHIHKOB. PaccMaTpuBalOT OCHOBHBIC
CTpaTeruu  JIOCTH)KEHUS  KOHKypeHTocmocoOHocTH. OOywaromuecs  pa3pabaThIBalOT — CBOH
cOOCTBEHHbBIE CTPATCTUYCCKUC ﬂeﬁCTBHﬂ JJI1 IpCOJ0JICHUA HperITCTBI/Iﬁ B pCIICHUMN ITOCTABJICHHBIX

3a1ad4.

Pa3nea 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyuatomyiecs 3HAKOMSATCS C pPa3IWYHBIMU H300peTeHusMH. OOCYXIAal0T HEOObIYHbIE
M300peTeHNs, UCTIOB3Ys JEKCUKY O JaHHOW Teme. PaccMaTpuBarOT mpeuMyliecTBa MHHOBAIUI B
chepe phIHKA HHPOPMAIMOHHBIX TEXHONOTHHA. M3y4arOT METOIBI YCHEIIHOTO MPEICTABICHUS
uHpopManuu B popme npeseHrauuit, B Tom uucie ¢ nomompto [III: PowerPoint, Google Slides,
slidesgo.co.

Tema 5.2. Business and environment

OO0yuaromuiecss U3y4aroT MOHSATHE OKPYKAIOIIAst cpeia BO B3aUMOCBSI3H C BEJICHUEM Ou3Heca.
BrusiHue pa3nmudHBIX KOMITAHWKA HA COCTOSHHE OKPYKAIOMIEH Cpelbl. SHAKOMSTCS C Pa3IHYHBIMH
KOMIIaHUSIMH, KOTOPbIE BHOCAT BKJIaJ B COXpAaHEHHE OKPYIKaIOIIEH Cpebl.

Kynesmypuo-meopueckoe gocnumanue: oco3nanue ceoeco Mmecma u poau 6 Oyoywell
npogheccuoHanbHol 0esmerbHOCmU NPOUCXO00UmM NOCPeOCMBOM aHAIU3A USMEHeHUll 8 OusHec-cghepe
noo go30elicmauem usMeHeHull, NPOUCX00AWUX 8 OKpYIHcarowell cpeoe.




Tema 5.3. Franchising

OO0yuaronuecss 3HAKOMSITCS ¢ TEPMHHOM «(PPaHIIM3UHT: BbIJa4a KOMIIAHUCH JIUICH3UU Ha
MPOM3BOACTBO WJIM TPOJAXy ToBapa moja ee Mapkoil ((ppanmmsel)y. HM3ydaroT HEoOX0auMyro
TEPMHHOJIOTHIO Ha TpUMEpax pa3iMyHbIX MEXIyHApOJHBIX KoMmaHui. Haxomsar mpumepsl Ha
PoccuiickoM peIHKe.

Tema 5.4. Business communication

OOyJaromuecs: 3HAKOMSTCS ¢ TEPMHHOJOTHEH M TOHATHEM OW3HEC ITHKETa, IS BEICHUS
JIEIOBBIX TIEPETOBOPOB. YIIydIlIal0T CBOM HABBIKH OOIIEHUS B I€TIOBOM CpeIe.

Kyvivmypro-meopueckoe socnumanue: d)opMupoeaHue HNORUMAHUSA O MEJNCKY/1bMYPHOM
I’lpOQb€CCMOHaJZbHOM e3aumooetcmeun npoucxodum HA npumepe CcoeepuleHcmeo6daHusl HABbIKO6
KOMMYHUKaAyuu Ha UHOCMpPAHHOM A3blKe C YEJIbio YCNeuwHoco 8e0eHUsl 0eN08bIX nepecoeopos.

Pa3pea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuatoniyiecss 3HAKOMSTCS C IOHATHEM MEHEIKMEHTa, ero 3HadeHueM. OOyuaroniuecs
3HAKOMATCA C TEPMUHOJOIMEH, HEeoOXOAMMOW [UIs ONMCAaHUS 4YepT IOJOXKUTEIBHOTO MU
OTPULATENILHOTO YIIPaBJICHLIA.

Tema 6.2. Management Styles

UTo MOXHO U 4ero Henb3s JAeslaTh MeHeKepaM. Tpu CTUIIs yrpaBiIeHHUS.

WHTEepBBIO C 3KCIEpTOM IO CTWIAMHU ymnpasieHus. KadectBo ympasnenus. Kak oneHuts
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI YIYUIINTh CTUIIN YIIPABICHUSL.

Kynomypno-meopueckoe eocnumanue: nocpeocmeom amanu3a HA UHOCMPAHHOM S3bIKe
PA3IUYHBIX  BUO08 UHMEPBbIO, CMmuiell YNpaeieHus, Kayecmea Hnpoucxooum Gopmuposanue
NOHUMAHUS_MENHCKYIbIMYPHO2O0 NPOPECCUOHATLHO20 83AUMOOCICTNEUSL.

Tema 6.3. Team Building

OOyuaromuecs HM3y4aroT CHOCOOBI pabOThl B KOMaHJE, OOCYXIAIOT HIEH, KaK CcO37aTh
YCIICUIHYI0 KOMaHy. M3y4aroT JeKCHKY 1O TeMe.

Kynemypno-meopueckoe éocnumanue: gpopmuposanue coyuanbHOU 3SHAUUMOCMU UHOA3bIYHOU
KYIbMYpPbl NPOUCXO0UM HA npumepe uoell opMuposanuss KOMaHo, onpeoeieHus poiel 8 KOMaHoe,
YCReWHOCMU U pe3VIbMamueHOCMU KOMAHObL U KAXCO020 ee UleHd.

Tema 6.4. Risk in IT sphere

OO6yuaromuecss 00CyXIal0T BUIBI MIOBCETHEBHOTO PUCKA U pHCKa B Om3Hece. Puck, KoTopblit
MO3KET ObITh MOJIYUYEH B X0JI€ IIpolecca rodain3alny.

Tema 6.5. Crisis management

OOyuaromuiecs 00CYXJalOT BOMPOCHI MO TEeME KPU3UC B YIOPABICHUH. 3HAKOMSTCA C
Pa3siIMYHbIMU CUTYyAlUsIMHU, BbI3bIBAOIIMMU KPHU3UC. I/I3yan0T IMyTH PCIICHHA BbIXOJa M3 KPH3HCA.
HSyanOT IMPUCMBI 3allpallinBaHUA I/IH(l)OpMaIII/II/I B CJIOKHBIX DKOHOMHUYCCKHUX CUTyalluUdX WU I'paMOTHO

OTBCYATh Ha IMOCTAaBJICHHBIC BOIIPOCHI.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

Pa3zpnen 7. Communication in Business

Tema 7.1. Communication

OOy4arommecs: U3y4aroT KauyecTBa XOpPOIIero co0eceaHnka, (PaKTopbl BaXXHBIE B OOIICHUH U
dhopmbl 001IeHNS (BUABI TMCBMEHHOTO M YCTHOTO 0OmIeHus). M3yueHue u TpPEeHUHT HOBOM JICKCUKH
o TeMe. COBEpIICHCTBYIOT CBOM KOMMYHUKATUBHBIE HABBIKH.

Kviemyprno-meopueckoe eocnumanue:. coyuanvhas 3HAYUMOCHb UHOSA3LIYHOU KYIbMYpPbl
Gdopmupyemcs y obyuarowmuxcs nocpeocmeom uzyyeHus eudo8 npooiem, ¢ KOmopbiMu OHU MOSYM
CMOJIKHYMbCSL 8 NPOYecce UHOAZbIYHO20 NPOPeCcCUOHATbHO20 00U EeHUs.

Tema 7.2. E-commerce

OOyuaromuiecs W3y4alOT BUIbl PUCKA, KOTOPbIE MOTYT OBITh MOJYYEHBI B pe3yJbTaTe
TOPrOBIM B HUHTEpHETE. BHIBI NPOAYKTOB M YyCIyr, HNPEAOCTaBIsAEMBIX B HHTEpHeTe. M3ywaror
TEPMUHBI TI0 Teme TOproBis. M3ywaror mMeromsl mocTtpoeHus 3(G()EKTUBHON MPE3CHTAMH IS
YCHEIIHOM MPOJIaXKh CBOETO MPOIYKTa CBOMM HOTEHITHAIBHBIM MOKYIIATEIISM.

Tema 7.3. Customer service

OOyuaromuecss HW3y4alOT HOBBIE HIeH B cdepe OOCHyKHBaHHS KIMCHTOB. M3ydaroT
JOCTOMHCTBA U HCOOCTATKHN past,Ix BHUIOB O6HI€HI/15[ C KIIMCHTAMMH. O6yqa10m1/1ecs[ yancsI IIncaTh
UCbMO-kano0y. COBEpIICHCTBYIOT HaBBIKH ayIUPOBAHHUS 10 TAHHOM TEME.

Kyrnemypno-meopueckoe __socnumanue: _ 0co3HaHnue _ VCHEWHOCHU __MeNCKYIbIMYPHOO
NPOGhecCUOHANLHO2O B3AUMOOCUCMBUS NPOUCXOOUM Yepe3 YCMHbI 00MeH HA UHOCMPAHHOM A3bIKe
uoesMuU U MbICIAMU NO N0B0JY cmuiell Npo@eccUOHAIbHO20 U ObIM0B020 00WeHUs O/ peuleHus
npobaem KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyuaromuiecss W3y4alOT CTPYKTYpPY HANHCAHUS OTYETa, HEOOXOIUMYIO TEPMHHOJOTHIO.

3a1u1/1Ta HHIAWBHUAYAJIbHBIX OTUCTOB.

Pasnea 8. Global Companies

Tema 8.1. Globalization and Global Marketing

OOyuarommecs: u3ydaroT Temy «lnmobammzanus». CrnocoObl M METOIbI, TPHUBOMASIINAE K
I'mobGanuzamuu. M3ywarorT sekcuky no teme. [lomoXuTenbHbIE M OTPULIATENIBHBIE TMOCIEICTBUS

mnmponecca FJ'IO68.J'II/138.I_[I/II/I. MeToapl BXOXKACHUS B MPIpOBOI71 PBIHOK.

Kyrnemypno-meopueckoe ocnumanue: opmuposanue nOHUMAHUS_COYUATLHOU 3HAYUMOCTU
UHOSAZBIMHOU KYIbMYPbL NPOUCXOOUN 8 NPOYecce aHAIU3a U 06CYICOeHUs NOCIeOCMeUll npoyecca
2nodanuzayuu, 0coOeHHOCmel MeNCOyYHapoOOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

O6yqa10umec51 3HAKOMSATCA C PICTOpPICfI CO3JaHusg KOMIIaHHMH, C €€ OCHOBATCIIsIMMU.

OO0cyXIalT MPEeUMYyIIeCTBA U HEAOCTATKU 3TON KOMITAHUU.



Tema 8.3. Success in IT sphere

Wzyuator nexkcuky mo Teme «Ycmex», ocobeHHo kacatenbHo IT. 3HakomsTcs ¢
TEPMHUHOJIOTHEH Ha MpUMepe YCIENIHbIX KoMMaHuil u nojel. COBEpIICHCTBYIOT HABBIKU BEICHHUS
neperoBopoB. M3yyaroT kauecTBa, KOTOPhIMU 00J1a1aeT yCIeUIHbIA YeNoBeK, paboTatomnuii B cdepe
MH(POPMALIMOHHBIX TEXHOJIOTHUH.

Kyiemypro-meopueckoe  socnumanue: nouHumanue ocobeHHocmeu MEINCKYIbIMYPHO20

npogheccuoHanbHo20 83auMo0elucmeuss NPoOUCXooum HaA npumepe aHauu3a YCHeUlHOCmu 6e0eHus
nepe2o8opos Ha UHOCMPAHHOM A3bIKe, YCNEWHOCMU Yel08eKd, KaK TUYHOCMU U KaK OU3Hec eOUHUYbL.

Tema 8.4. General Motors Company

W3y4yaroT UCTOpUIO KOMIIAHMHM, 3aHMMaeMO€ MECTO Ha MHPOBOW  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OpMYITy ycIexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.5. Failures

OOyuaromyecss HM3y4alOT TPUYMHBI Kpaxa KommaHuid. IlyTw BeIXoga M3 CIOXKHBIX
HKOHOMHUYECKUX cuTyanuid. O630p pbIHKOB, KOTOPbIE 00aHKPOTUIIHC.

Tema 8.6. Microsoft Company

OOyuarolyecs U3y4aroT UCTOPUIO KOMIIAHWH, 3aHMMaeMO€ MECTO Ha MHUPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (POPMYITy ycIexa, MecTo, 3aHuMaemMoe Ha Poccuiickom pheiHe.

Tema 8.7. Virgin Group Company

OOyuarolyecs M3y4aroT MCTOPUIO KOMIIAHMM, 3aHMMaeMO€ MECTO Ha MHUPOBOW apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OpMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKe.

Tema 8.8. Future of the Business in IT sphere

OOy4aromyecs M3y4aroT MPUYUHBI, IO KOTOPHIM KOMIIAHUW CTAHOBSTCS TII00ANBHBIMU. [1yTH
ux pacumpenus. IIpITatoTcst CIpOrHO3UPOBaTh SKOHOMHUYECKOE COCTOSIHME CTpaHbl B OyaylueMm, a
TaKXe n3MeHeHHue cepbl HH(POPMAIIMOHHBIX TEXHOJIOTHH.

Kynomypno-meopueckoe _gocnumanue: nymem 00CysHcoenus HA UHOCMPAHHOM —A3bIKE
B03MOJICHbIX HANPABTIEHUL PA3GUMUSL SKOHOMUKU CIPAHbL U OU3Heca, y 00y4anuuxcs ¢opmupyemcs
0CO3HAaHUe C80e20 MeCma U poau 8 Oyoywell npogdheccUuOHAIbHOU 0esiImebHOCHIU.

Pa3nen 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?

OOy4arommecs: pa3MBIIUIAIOT HaJ BOMPOCOM O€30MacHOCTH WM BPaXI€OHOCTH BIUSHUS
KOMITBIOTEPHBIX TEXHOJIOTHI Ha YeJIoBeKa, OU3HEC.

KVﬂmeDHO-MBODQQCKOe eocnumarue. Ha npumepe o6cy9fcdeHuﬂ no3umueHoco u
He2amueHo20 GIUAHUL PA3BUBAIOWUXCS KOMNBIOMEPHBIX MEXHON02ULl HA Yello8eKd, Y 00y uaruuxcs
Gopmupyemcs noHuMaHue 0coOeHHOCmell MeNCKYIbMYPHO20 NPODECCUOHATIBHO20 83AUMOOELICTNGUSL.

Tema 9.2. Computer (video) games

O6yqa}onmec>1 O6CY)KI[aIOT BUJbI U THUIIbI KOMIIBIOTCPHBIX HIP, UX BJIHWAHHUEC Ha Pa3BUTHE

YCJIOBCKA, a TAKIKEC BO3MOKHBIC BAPUAHTHI UX UCIIOJIB30BAHUA.



Tema 9.3. Computer architecture

OOyJaromuecs: U3y4aroT aHTJIMMCKUE SKBUBAJICHTHI MO 0003HaueHHOW Teme. OOCyKaaroT
TUTFOCHI 1 MUHYCBI PA3JIMYHBIX BUJIOB KOMITBIOTEPHOU apXUTEKTYPHI.

Tema 9.4. System computer software

OO0yuaromyecs N3y4aroT BUJIBI IPOrPAMMHOTO 00€CIIeUeHUs], COOTBETCTBYIOIIYIO JIGKCUKY.

Tema 9.5. Operating systems

OO6yuatoniuecs paccCMaTpUBaIOT Pa3IMYHbIE BUJIbI ONIEPALIMOHHBIX CUCTEM, CPAaBHUBAIOT UX.

Tema 9.6. Multimedia

OOyuaromyecss U3y4aroT JIGKCUKY MO TeMe «MYJIbTUMEAUNHHBIE YCTPOUCTBa», 0OCYKIAIOT,
HACKOJIBKO CYJIBHBIMH OBUIM U3MEHEHUSA B DTOM CCKTOpC.

Tema 9.7. Computers and work

OOCyX)Ial0T JOCTOMHCTBA U HEAOCTATKU HCIIONH30BAHHS KOMITBIOTEPHBIX TEXHOJOTHUH Ha
paborte.

Kynemypno-meopueckoe 6ocnumanue: ocosnaunue ceoe2o mecma u poau 6 0Oyoyujell
npogeccuoHanbHol 0esmerbHOCIU NPOUCXO0UM 80 8peMsl 00CYICOeHUs 00YYAIOWUMUCA HIOAHCO8
UCNONIb308AHUSL COBPEMEHHBIX KOMNbIOMEPHBIX MEXHOI02UL HA UHOCMPAHHOM A3bIKe.

Tema 9.8. Teleworking

BBenenne B TeMy ypaneHHoi paborel. OOyuwaromyecs OOCYXKAAlOT CMBICI U 3HAYCHHE
MOSIBJICHUS JAHHOTO HalpaBJieHUs B cepe NH(POPMALMOHHBIX TEXHOIOT .

Tema 9.9. Networks

OOyuaromiecss 00CYXKIAIOT 3HAYMMOCTH TOSBJICHUS PA3JIUYHOTO pOJa «CETEW»; pPasHUILY
MCKAY HUMH; OTHOLICHUC PA3HBIX IOKOJIEHUU K OTOMY.

Tema 9.10. The Internet

OOyuaromuecs ynDIyOJSIOTCS B HW3YYCHHE TEPMHHOJIOTHH cdepbl HHGOPMAIMOHHBIX
TEXHOJIOTHIT; 00CYKIAIOT MOJIOKUTEIbHBIC U OTPHUIIATEIIbHBIC aCIIeKThl MIHTepHETA.

Paznen 10. The Future of IT

Tema 10.1. The Future of IT

OO6yuaromuecss 00CyXIal0T Te M3MEHEHHUs, KOTOpbIe mpeteprieia chepa MHOOPMAIMOHHBIX
TexHosioruit. OOyd4aroliuecs: TMPOTHO3UPYIOT BO3MOXKHBIC W3MEHEHHS U Pa3BUTHE CQeEphl
MH(POPMALMOHHBIX TEXHOJIOTUHN B CIEAYIOIIEM BEKE.

Kyiemyprno-meopueckoe nanpasnenue socnumamenvrou pabomol: 4Ucpe3 MOHMMAHUC CYTHU

W3MCHEHHI B C(bepe I/IH(l)OpMaHI/IOHHBIX TeXHOHOFHfI, obMeH nacsaMnu U MBICISIMU Ha MHOCTPAaHHOM
SA3BIKC, Y o6yqa}oumxc;1 MMPpOUCXOAUT OCO3HAHHUEC CBOCTO MCECTa U PpoOJIAd B HUX 6yI[yH.[CI>i

po(hecCHOHATTLHOM NI TEIILHOCTH

7. CAMOCTOSATEJIBHAS PABOTA OBYYAIOIIIUXCA

B paMKax JIaHHOM yqe6H0ﬁ JAUCIUITIINHBI o6yqa}0mnec51 BBIIOJHAKOT CAMOCTOATCIIBHYIO pa60Ty



B BUJI€ TIOBTOPEHHUS MIPOMAEHHOTO MaTepualia Mo BCEM M3y4aeMbIM TEMaM JIECSTH pa3AesioB, YCTHO U
MUCHMEHHO (TMChMEHHBIE JOMAIIHUE PaOOThI) OTBEYAIOT HA BOIPOCH! ISl OJTOTOBKU K TEKYIIEMY
KOHTPOJIIO B COOTBETCTBYIOLIEM CEMECTPE, @ TAKXKe TOTOBATCS K MHIMBUAYAJIbHBIM WJIM I'PYNIIOBBIM
IPE3EeHTAlMAM JJISl IPOXOXKAECHUS IPOMEXKYTOUHOM aTTecTaly Mo JTUCHUIUIMHE C UCTOJIb30BaHUEM
mpoBBIX TexHosoruii, B Tom umcie ¢ nomoimbto [IIT: PowerPoint, Google Slides, slidesgo.co..
[ToMmuMo 3TOTO, OOYYAIOIIUIICS OCYIIECTBISICT MOATOTOBKY WHAMBHIYaJIbHOTO BOKaOyispa IO
IpOoilIeHHOM Teme; paboTy cO CIpPaBOYHOW JIUTEpPaTypoll M ciioBapeM; paboTy HaJ OLIMOKaMHU ¢
UCIOJIb30BaHUEM LU(POBBIX HHCTpyMeHTOB. (Multitran.ru, DnexkTponHslil cioBaps #ABBY'Y Lingvo
11 crnoBaps 6 s361K0B Volume, Longman Contemporary Dictionary, Longman Business Dictionary u

1p.;ZNANIUM.COM: snexktponHo-Oubnnoreunas cucrema. HOMKOH: apxuB Hay4HBIX )KypHaJIOB.

8. OBPA3OBATEJ/IBHBIE TEXHOJIOT'MA

Ha xa)xaom 3aHATHM KaKJOW TEMbI BCEX PAa3/eoB HAPSAY C TPAAULIHUOHHBIMU MPUMEHSIETCS
TEXHOJIOTHs MPOOJIEMHOI0 00YUYEeHHsI, @ UMEHHO Ka)KJ0€ 3aHATHE MPOBOAUTCA B POpMeE MpaKTHKyMa
C  HCIOJIb30BaHMEM LUGPOBBIX HMHCTPYMEHTOB JUISI  pEIleHHs IIOCTAaBICHHOM  3a1auu:
UHTEeIUIeKTyanbHbIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Ipn w3ydeHMHM JaHHOW JUCIUIUIMHBI HCIOJB3YIOTCS — CIEAYIOIUe 00pa3oBaTeIbHbIC

TEXHOJIOTHH:
Tema 3ansaTHs Buna oopa3oBartesibHOM ®opMa npoBeieHUsI 3AHATHS
TeXHOJIOTHH

Pazgen 1. Global Marketing Humepaxmuenas Henosas / ponesas uepa

Tema 1.1. Globalization MEeXHOI02UsL

Kyvnemyprno-meopueckoe

gocnumauue:

COYUANbHASA 3HAYUMOCTb

UHOSI3bIYHOU KYIbMYPbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pa3zbop

Kynsmypno-meopueckoe MexXHON02Us KOHKDEMmHbIX CUmyayutl)

gocnumaHue:

MEHCKYIbMYPHOe

npogeccuonanvroe

s3aumooeticmsue

Tema 1.3. Advertising Hnmepaxmusnas enosas / ponesas ucpa

MexXHON02Us Case Study (pazbop

KOHKDEMHbIX CUMYayutl)

Pa3nea 2. Business Organization | Tpaouyuonnas mexuonoeus Ipaxmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3ansmue

Tema 2.3. Organization Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3ansmue




Tema 2.4. Money

Tpa()I/lI/;MOHHCl}l MeXHOJI02UA

Hpakmuqecme 3anamue

Pa3nen 3. Strategy in IT sphere
Tema 3.1. Ethics in IT sphere
Kyiomyprno-meopueckoe
gocnumanue.

MENCKYIbMYPHOE
npogeccuonanvrHoe
szaumodoelicmasue

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazbop
KOHKDEMHbIX CUMYayull)

Tema 3.2. Change in IT sphere

Tpaduuuouﬂaﬂ MexXHoJIocUA

HpakmuquKoe 3aHAmue

Tema 3.3. Strategy in IT sphere
Kynomypno-meopueckoe
gOCHUmMAanUe: 0CO3HAHUE C80€20
Mecma u poau 8 6yoyuel

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3aHAmue

npogheccuoHanbHoll

desamenbHOCmu

Pasnen 4. Leadership Hnmepaxmuenas enosas / ponesas uepa

Tema 4.1. Cultures MexXHON02Us. Case Study (pazoop

Kynomypno-meopueckoe KOHKDEMHbIX CUMYayutl)

gocnumawue:

COYUATILHASL 3HAYUMOCTb

UHOA3BIYHOU KVIbMYPbl

Tema 4.2. Leadership Hnmepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe MeXHONI02Us. KOHKDEMMbIX CUMYayutl)

socnumatue:

MENHCKYTIbIMYPHOE

npogheccuonatbHoe

g3aumooeticmsue

Tema 4.3. Competition Humepaxmuenas Henosas / ponesas uepa
MmexHoI02Us Case Study (pazoop

KOHKDEMmHbIX CUmyayutl)

Pa3znea 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 5.2. Business and
environment
Kynemyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u ponu 8 byoyuell
npogeccuonanvbHol
oessmeslbHOCmu

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 5.3. Franchising

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3aHsamue

Tema 5.4. Business
communication
Kynomyprno-meopueckoe
socnumanue:
MEJNCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeue

Hnmepaxmusnas
MexXHoN02Us

Case Study (pazbop
KOHKPEMHbIX CUMYyayuiL)

Pa3nea 6. Insights Into

Tpaduuuorma}z MexXHoJI0cUA

Hpaxmuqea(oe 3anAamue




Management
Tema 6.1. The nature of
management

Tema 6.2. Management Styles
Kyiemyprno-meopueckoe
gocnumanue.
MENHCKYIbMYPHOe
npogeccuonanvroe
gzaumooeticmeaue

Tpaduuuoyyaﬂ MeXHOJI02UA

Hpaxmuwecxoe 3anamue

Tema 6.3. Team Building
Kyvavmypno-meopueckoe
gocnumanue.
COUUAIbHAA 3HAYUMOCNTb
UHOSA3LIYHOU K)IbIMY Dbl

Tpadub;uoyyaﬂ MEXHOJI02UA

Hpakmuqecme 3anamue

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexHoN02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuiL)

Tema 6.5. Crisis management

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Pa3nea 7. Communication in
Business

Tema 7.1. Communication
Kynemyprno-meopueckoe
socnumanue:

COUUATILHAS 3HAYUMOCTb
UHOS3LIYHOU KYIbIMYpPbl

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 7.2. E-commerce

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 7.3. Customer service
Kyaemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmesue

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3aHamue

Tema 7.4. Writing report

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue

Pasnen 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kynomyprno-meopueckoe
gocnumanue.

COYUANbHAS 3HAYUMOCTD
UHOS3LIYHOU KYIbMYpbl

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 8.2. Coca Cola Company

Tpa()I/lI/;MOHHCl}l MeXHOJI02UA

Hpakmuqecme 3anHamue

Tema 8.3. Success in IT sphere
Kynomyprno-meopueckoe
gocnumanue.
MENCKYIbMYPHOE
npogheccuonanvroe
szaumooelicmsue

Humepaxmuenas
MexHo02Us

Case Study (pazbop
KOHKPEMHbIX CUMYayutl)




Tema 8.4. General Motors
Company

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 8.5. Failures

Tpaduuuormaﬂ MmMexXHoJIocUA

HpaxmuquKoe 3anAamue

Tema 8.6. Microsoft Company

Tpaduuuouﬂaﬂ MexXHoJIocUA

HpakmuquKoe 3aHAaAmue

Tema 8.7. Virgin Group
Company

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 8.8. Future of Business in
IT sphere
Kynemyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u ponu 8 byoyuell
npogeccuonanvbHol
oessmelbHOCmuU

HUnmepaxmusnas
MexXHON02Us

Case Study (pazbop
KOHKPEmHbIX CUMYayuil)

Pa3gen 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

Kyremypno-meopueckoe
gocnumauue:

MENCKYIbMYPHOE
npogeccuonanvrHoe
83aumooeticmsue

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 9.2. Computer (video)
games

Tpaduuuorma}z MexXHOoJIocUA

Hpaxmuqea(oe 3anAamue

Tema 9.3. Computer architecture

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3anamue

Tema 9.4. System computer
software

Tpa()ub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.5. Operating systems

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 9.6. Multimedia

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3aHsamue

Tema 9.7. Computers and work
Kynemypno-meopueckoe
B0CHUMAHUE. OCO3HAHUE CB0E20
Mecma u ponu 8 byoyuell
npogheccuoHanbHoll
desimenbHOCMU

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 9.8. Teleworking

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.9. Networks

Tpaduuuoyyaﬂ MeXHOJI02UA

Hpaxmuuecxoe 3anamue

Tema 9.10. The Internet

Tpaduuuouﬂaﬂ MexXHOoJI02UA

HpakmuquKoe 3aHAmue

Pa3znea 10. The Future of IT
Tema 10.1. The Future of IT

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue




Kynomyprno-meopueckoe
gocnumanue: OCO3HAHUE C60e20
Mecma u poau 8 Oyoywel
npogheccuonanbHoll
oessmeibHOCmuU

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHU U IPOMEXYTOYHAS ATTECTAILIUS
Mo AMCIUIIJIMHE

9.1. ®opMBbI KOHTPOJISI IO TUCIHUIIINHE

Texkymuii KOHTPOJIb.

B npouecce n3ydeHus: yueOHOH TUCHMIUIMHBI 00yYaroIIMecs: y4acTBYIOT B YCTHBIX OIpOCax,
BBIITOJHAOT MHCbMCHHBIC NOMAIIHWEC W KOHTPOJIBHBIC 3aJlaHUA. Pe?,y.]'IBTaTLI BBITIOJTHEHUA JaHHBIX
BUJOB PA0OT SBJISIOTCS OCHOBAaHMEM JUIS BBICTABJICHUS OLIEHOK TEKYIEro KOHTPOJS MO y4deOHOH
JUCLUIUIMHE. BbINoiaHEHHe Bcex 3alaHuil sBJseTCs O0s3aTeNbHBIM JUIsl BCEX OOYYarOLIMXCS.
06yan01u1/16051, HE BBIIIOJHMBIIAE B IIOJHOM OOBEME BCE 3aaHus, HC OONYCKAKTCA K CJadc
HK3aMEHOB, 3a4€TOB U 3a4€TOB C OIIEHKOH 10 TAaHHON y4eOHOH AUCIHUILIIIHE.

IIpomeskyTOYHAN aTTeCTAIUA.

JUis KOHTpOJsI YCBOEHHS OOYyYaroIUMHCS JaHHOM IUCHMIUIMHBI Y4eOHBIM IUIAHOM
npeaycMoTpeH 3aueT B 1 u 3 cemecTpax OOy4YeHHsT M 3aueT C OLIEHKOM BO 2 cemecTpe,
IMPOBOAHUMBIC B q)opMe WHIAWBUIYAJIbHBIX Hpe?,eHTaHI/Iﬁ 10 U3Y4YCHHBLIM TEMaM, U 3K3aMCH B 4
ceMecTpe, MPOBOIUMBIA B (OpME HENOArOTOBICHHOTO MOHOJOTHMYECKOTO BBICKA3bIBAHMS II0
OJIHOM M3 MNpEIJIOKEHHBIX TEM, OTBETOB Ha BOINPOCH MApTHEpAa WIM IpenoiaBaTels Iocie
npeaACTaBJICHHOIO MOHOJIOTA, prnHOBOﬁ I[GJIOBOP'I MPE3CHTAallH. HpI/I BBICTaBJICHUU HUTOI'OBBIX
OTMCTOK YYHUTBIBACTCSA AKTHBHOCTH 06yqa}0merocs[ B paMKax KYJbTYPHO-TBOPYECKOI'O

HAIpPaBJIEHUS! BOCIIUTATEIHHON PaOOTHI.

9.2. OueHO4YHBbIEC MaTepHAJIbI (OLIEHOYHBbIE CPEACTBA) A/ TEKYIIEero KOHTPOJIsA

YCneBaeMoOCT U l'[pOMC)KyTO'lHOﬁ aTTeCTAallMi IO JUCHUIIJIMHE

Texkyumuii KOHTPOJIb.

OrneHOYHBIC MaTePUATBI JUTSI TEKYIIETO KOHTPOJIS 10 TUCIUIUIMHE: B TEUCHHE CEMECTpa
OCYIIECTBIISIETCS. TOYPOUYHBI KOHTPOJb YCTHBIX OTBETOB (IMAIOTOB U MOHOJIOTOB),
ayJMpOBaHUsl, YTEHUSI U MUCbMEHHBIX (ayJUTOPHBIX M JOMAIIHUX) padoT (3amanuii). OneHka

BBICTABJISICTCA 3a pa60Ty Ha KQOXIO0M 3aHATHUH, YUYUTBIBAOTCA BCC BHU/IbL pequoﬁ JACATCIIbHOCTH



(ayaupoBaHue, TOBOPEHUE, UTEHUE, TUCHMO), a TAKXKE YMEHHME aJIEKBAaTHO, 110 TEME, OTBETUTh
Ha BOIPOCHl B paMKax yCTHOTO OIPOCA, BOIPOCHI KOTOPOro IpejcTaBieHbl Huxke. OleHka
BBICTABJIACTCS. COOTBETCTBEHHO KPUTEPUSAM OLICHUBAHHS.
Cnmcok BONPOCOB /i MOATOTOBKH K TeKyIleMy KOHTPOJII0 B 1 cemecTpe:
@opMyJIUpOBKa BONPOCOB K TEKYyIIEMy KOHTpPOJIO B | cemecTpe IOJHOCTBHIO
COOTBETCTBYET HAMMEHOBAHUIO U COJIEPIKAHUIO 3asIBICHHBIX TEM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

0. What are the disadvantages of being the global Co?

10. What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12. What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16. Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?

20.  Make an overview of advertising media and methods?

21. How to choose the best way to advertise a product?

22. They say, «Advertising is not a waste of money»? Do you agree?
23. Advantages of outdoor advertising over the commercials.

24, What is the difference between corporate and product advertising?
25.  What methods of advertising are more effective in each case?
26.  What are the most efficient methods of advertising?

27. What are the least efficient methods of advertising?

28.  What makes a good advertising?

29. What are vivid examples of successful advertising? Why?
30.  What are vivid examples of unsuccessful advertising? Why?



CHucoK BONIPOCOB /IJIsi IOATOTOBKH K TeKYIIIeMYy KOHTPOJIIO BO 2 ceMecTpe:

@®opMyJIIpOBKAa BOIPOCOB K TEKYLIEMY KOHTPOJI BO 2 CEMECTpe IIOJIHOCTHIO

COOTBETCTBYCT HAUMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TEM.

N kR

10.
11.
12.
13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them._

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?



CnHcok BONPOCOB /1 MOATOTOBKH K TeKyILleMy KOHTPOJIIO B 3 ceMecTpe:
@opMyJIUpOBKAa BOMPOCOB K TEKYyIIEMy KOHTpPOJIO B 3 CEMECTpe IOJHOCTHIO

COOTBETCTBYCT HAUMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TEM.

1. When, in your opinion, does a business problem become a crisis?

2 How can a company understand that it has faced a crisis?

3. Highlight the key steps the company should take to predict or handle a crisis?

4 Is it possible for a company to defend its reputation after a crisis and regain confidence in

its product?

5. How can communication in business be described?

6. What are the key qualities for a successful manager today?

7. How can unsuccessful manager be characterized?

8. If you’re a manager, how would you describe your management style?

9. To your mind, what is the best management style for Russian companies and foreign
ones?

10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

12. Who is responsible for mistakes in companies?

13. What are the key steps for companies in crises?

14. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

15. What are advantages of working in a team?

16. What are disadvantages of working in a team?

17. A team always needs a leader. Do you agree? Why/ why not?

18. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

19. Which qualities of a person would be useful for a team work?

20. Which qualities of a person would be useless for a team work?

21. What risks do businesses face?

22. What are the key steps to effective risk management?

23. Comment on the following management style: directing. Summarise the main features of
this style.

24. Comment on the following management style: discussing. Summarise the main features of
this style.

25. Comment on the following management style: delegating. Summarise the main features of

this style.



26.

27.
28.
29.
30.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

CnHcok BONPOCOB /11 MOATOTOBKH K TeKYIleMy KOHTPOJIIO B 4 ceMecTpe:

@®opMyJIIpOBKAa BOIPOCOB K TEKYLIEMY KOHTPOIO B 4 ceMecTpe IIOJIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TEM.

1.
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Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are networks?

What applications do you know? What for are they used?
The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

How do you see the Future of IT?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?

What are jobs in computing? Which one would you prefer?

What spheres of our life are information technologies connected with?



27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.
31.  Computer technologies in foreign languages learning.
32.  Whatis news in IT sphere?

33.  Dwell on any successful computer geek.

34.  What failures did the IT sphere suffer from?

35. What is the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpomexyToyHas aTrecTanMsA M0 JUCHUILINHE.

Jis OUeHKH pe3yibTaToB OOydYeHHs MO AUCHUIUIMHE y4YeOHBIM IUIAHOM B IIEPBOM
CeMecTpe MpPEeILyCMOTPEH 3adeT, MPOBOAUMBIA B (OpME HHAMBUIYATbHOM MpPE3EHTALUU I10
teme: “Company History”.

JUis oueHKH pe3ysibTaTOB OOYyYEHHUS MO JUCLUUIUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
CeMeCTpe TMpPeIyCMOTPEH 3a4eT C OIECHKOH, MPOBOIMMBIA B (OpMe HHIUBHIYaTbHON
npeseHTauuu o reme: “Product Presentation”.

JUisd omleHKHM pe3ynpTaToB OOyudeHHsl MO JUCLUIUIMHE Y4YeOHBIM IUIAHOM B TPEThEM
ceMecTpe MpeayCMOTPEH 3aueT, MPOBOAUMBIA B (hopMe HHIAMBUAYAIBHOW IMpE3eHTALUH I10
teme: “Bank Presentation (Finance)”.

Jlnst OlleHKH pe3ybTaTOB OOYYEHHUS IO JUCHUIUIMHE y4€OHBIM IIJIAHOM B YETBEPTOM
CeMeCTpe NPeAyCMOTPEH K3aMeH, IPOBOIUMBIHN B (hopme

1) HEMOArOTOBJIEHHOTO MOHOJIOIMYECKOTO BBICKA3BIBAHUS MO OJHOM M3 MPEII0KEHHBIX
TEM MPOJOJIKUTEIBHOCTBIO 1-2 MUHYTBI;

2) orBera Ha BoIpockl (3-5) mapTHepa WM MpenojaBaTelis MOCJE MPECTaBIEHHOTO
MOHOJIOTa;

3) rpynnoBoii nenoBoi npe3eHTanuu no teme “Multinational Company” (3-5 uenoBex).

10. PECYPCHAS COCTABJIAIOIIASA

Jnst npoBeneHHs] 3aHATUH CEMHHAPCKOTO TuMa (MPaKTUYECKUX 3aHATUI) 1O JaHHON

JUCLUIUIMHE UCIOJB3YIOTCS ayJUTOPUU ¢ yuyeOHOH MeOenblo U Meaua-o00pyJoBaHUEM (IIPOEKTOp,

9KpaH, HOYTOYK).



Jus  camocrosiTenbHOM — paboThl  OOyyaromMXcs  UCIOJIB3YeTCs — NOMEIIeHHe IS
CaMOCTOSITENIbHOM  paboThl  0OyYaroIIMXCsl, OCHAIEHHOE KOMIIBIOTEpaMH C HEO0OXOJIUMBIM
IPOrpaMMHBIM O0ecledeHneM M JA0cTynoM B VHTepHET M 3JIEKTPOHHYIO HH()OPMALMOHHO-
00pa3oBaTeNbHYIO Cpe3y By3a.

Jis  mpoBeAeHUS KOHTPOJS  CaMOCTOSITENbHOH pabOThl 1O  JAHHOW  TUCHMIUIMHE
UCIOJB3YIOTCS ayJUTOPUM C Meaua-o0opyloBaHHEM (IPOEKTOp, 3KpaH, HOYTOYK) U ydeOHOM
MeOeblo.

s mpoBeneHUs TEKyLIEro KOHTPOJIA YCIEBAEMOCTH M INPOMEKYTOYHOM aTTECTALUU I10
JAHHOM NUCIMIUIMHE HCHOJB3YIOTCA ayIuTOpHHM C y4eOHOM MeOenplo W Meana-o0opyaoBaHHEM

(mpoexTop, 3KpaH, HOYTOYK).

HepequL JJUMIECH3WMOHHOI'O ITPOrpaMMHOTIO obecneyeHns

Ne

w/n HaumenoBanue Tumn pecypca
1 Microsoft Office HI/IHGHSI/IOHH(.)C f:ornameHI/Ie Mi(U:rosoft - Qpen
Value Subscription ans pemennii Education
Solutions NeV8265046

Cy6nuuen3uonnsiii joroBop AO «CodrJlaitn
Tpeitm» Ne /131 ot 10.07.2020. Cpok neiicTBust
JIOTOBOpA - OECCPOUHBIM

2 Microsoft Windows

OnekTpoHHBIN cioBaps #ABBY'Y 00O "ABU Codteep" TIT OOO" IIporpam-e
3 Lingvo 11 croBaps 6 s361k0B Volume texHosnorun" Ne§8 ot 31.10.2005 (nocrostHHO-
License Concurent (21-50) #ABBYY nercTByromas aureH3us). Cpok JeicTBUs
Lingvo 11 cioBapsb 6 sI3bIKOB JIMLIEH3UH - OECCPOUHBIN
KonevisrantILiioc  clhaBOIHO- JIJ1 OOO "KoncynpsrantlImtoc Tonbsirrn"
Y P norosop Ne251/02 ot 01.01.2022 (eskeromHo
4 IIPaBOBasl CUCTEMA OTEYECTBEHHOTO . .
npoaneBaeMblil). Cpok AeWCTBUS JTULICH3UH -
MIPOU3BOICTBA .
OEeCCPOUHBIM
CJIJ] AO «Cod¢rJlaiin Tpeitn» norosop
5 AntuBupyc Kacnepckoro Ne291/Tr ot 28.12.2021, nmuuenzus Ne 17E0-
OTEYECTBEHHOI'0 ITPOU3BOJICTBA 220119-110841-733-2920. Cpok aeiicTBus

norosopa 1o 11.02.2024

ITepedyenb cBO0OHO PACIIPOCTPAHSAEMOI0 IPOrPAMMHOI0 O0ecTeYeHus :

1. LibreOffice - makeT o(pUCHBIX Mporpamm, pacrpoCTpaHseMbIX Ha OeCIIaTHON OCHOBE M
MMEIOIINUX OTKPBITHINA UCXOIHBIN KO

2. Foxit Reader — Russian — OecmuiaTHOe NPHUKJIAAHOE MPOTPAMMHOE OOCCIICUCHHE IS
MIPOCMOTpA IEKTPOHHBIX JOKYMEHTOB B cTanaapte PDF

3. Windows Media Player - cranmapTHBI NpOWUTpHIBATENb 3BYKOBBIX M BUACO(ANIOB IS
OTepalMoOHHbIX cucTeM cemerictBa Windows

4. SentenceCheckup - mporpamma aiasi NPOBEPKH JIEKCHKHM, TPaMMaTHKH W IPaBOIHUCAHUSA,
pacripocTpaHsiemMas Ha OecIIaTHOM OCHOBE.

5. LanguageTool - mporpamma s TpPOBEPKH TMpaBOMHUCAHUS (AHTIUHCKUN, HEMEIKHH,

ucnaHckuit u 0osiee 20 ApyTuX SI3BIKOB), paclpocTpaHseMas Ha OecIyIaTHOW OCHOBE.



B cootBercTBuu ¢ IlonoskeHneM 0 CO3MaHUM CTICUUATBHBIX YCIOBHMA ISl HHBAJIUIOB U JIUI] C
OB3 wun(opMalMOHHO-TEXHOJIOTHYECKass 0a3a 00pa30BaTENIbHOTO Tpolecca MpeaycMaTphBacT
MCIOJIb30BAHNUE MaTEPUAIbHO-TEXHUYECKUX CPEJICTB C YUYETOM Pa3IMYHbIX HO30JIOTMH MHBAIHUIOB U

jmr ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas uTEpaTypa

Ne KoaudecTBO B
bubuanorpadguyeckoe onucanue Tun
OndIHoTEKE

Cotton, D. Market Leader: Intermediate Business English
[Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd

1 y4eOHUK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

7 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yueOHHK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3| [Tekcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
®wumman, JI. M. Professional English : y4e6. mocobue / JI. M. 6

4 | ®umman. - Mocksa : Uadpa-M, 2022. - 120 c. - ObC yHeoroe NG
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocooue

https://znanium.com/catalog/document?id=399260

ManbkoBckasi, 3. B. AHMIHICKUHN S3BIK B CUTYaIHSIX
MOBCEIHEBHOTO JIETIOBOTO 001IeH s : yueOHoe mocodue / 3.B. | yuebHoe
S | ManbkoBekast. - Mocksa : Uupa-M, 2023. - 223. - 9BC 9bC
. . rnocooue
Znanium. - TekcT : 2nekTpoHHbIN. - URL:
https://znanium.com/catalog/document?id=422429

11.2 JlonosiHUTENBHAS TUTEPATYpa

bubimnorpaduueckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Tekct]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

) Business Advantage. Intermediate [Tekcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 | Birkin, J. Business Advantage. Intermediate [Texcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [ Texct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYxpaunen, U. A. MHOCTpaHHBIH SI3bIK (QHTIIMHCKUIT) B TPOECCHOHATBHOM

5 | AedarenbHOCTH : yueOHoe nocobue / U. A. Ykpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

6 | droxanosa, H. M. AHrnmiickuii si3bIK : yueOHOE 1mocodue. - 2-€ u3J., nepepad. u o1l -



https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=399260

Mocksa: Uadpa-M, 2022. - 319 c. - Tekct : anekrpoHHbIi. - ObC Znanium. - URL:
https://znanium.com/catalog/document?id=400270

ManbkoBckas, 3. B. JlenoBoii aHTITMHACKUHN S3BIK: YCKOPEHHBIN Kypc : yuel. mocobue / 3.
7 | B. ManbkoBcKast. - Mocksa : Wndpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL: https://znanium.com/catalog/document?id=399977

Hepnonnqecmle H3TaHUA:
1. AKTyaJ'H)HI)IG HpO6J’I€MBI (1)I/IJ'IOJ'IOFI/II/I U MCTOAWKHU IpCrogaBaHWsd HHOCTPAHHBIX A3BIKOB !

HayuHblif xKypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HHoctpaHHBIE A3BIKU B BBICLIEH IIKOJIE: HaYYHbII KypHaJ. —

URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMeHHBIG HCCICAO0BaHUA B obactu npenoaaBaHrsl MHOCTPAHHBIX S3bIKOB B HCA3BIKOBOM

By3e: HayuHbIi )xypHai1. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus u TmpakTUKa HHOCTPAHHOTO SI3blKa B BBICIIEH IIKOJIE: HAYYHBIH JKypHal. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus si3plka U MEXKKYJIbTYpHasE KOMMYHHKAIIHSI: HAYUYHBIH U MPOQPECCUOHAIBHBIN KypHAI. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHnHbIe nIpodeccHOHANbHbIE §a3bl JAHHBIX, HHPOPMAIIUOHHbIE

CIIpaBOYHbLIC CUCTEMDBI, 3JICKTPOHHLIC 0HOIMOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snextpoHHO-O0nOMMoTeyHast cucrema. — URL: http://znanium.com.

2. HOUKOH: apxuB HayuHbIX kypHaioB. — URL: http:/neicon.ru.
3. OBC TAY: anektponHas 6ubnunoreka [ DneKTpoHHbIN pecype]. — Pexum mocryna :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3AHUA 1JIA OBYYAIOIIIUXCSA ITO OCBOEHHIO
JUCIHUITJIMHbI

OcBoenne 00ydarOmUMCs AUCHUIUIMHBI MpPEroaraeT MoCenleHne MPaKTHUEeCKUX 3aHSATHH,
BBINOJIHEHHE NMPAKTUYECKUX 3aJaHUi, BBIMOJHEHHE 3aJaHUi I caMocTosTenbHON padotsl. Ilpu
MOJATOTOBKE K TMPAKTHUYECKOMY 3aHATHIO O0ydYaromemycsi HeoOXOAMMO IOBTOPUTH IMPONHAECHHBIN
MaTepuai 1o U3y4yaeMoi TeMe, C LeNblo ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaK)K€ MPETOCTaBUTh
BBINIOJTHEHHbIE THCHbMEHHBIE JOMallHHe 3aJaHus. B pamkax ngaHHOW Yy4yeOHON IUCIUIUIMHBI
BbIJIENIA€TCsl 0co0asi poJib M 3HAYCHUE CaMOCTOSATENILHON JIesITeIbHOCTH 00ydarollerocss B mporecce
oBIIaIeHUs s3bIkoM. Ha Bcex aTamax oOy4yeHHs oOpalaercsi BHUMaHue Ha o0ydeHHe o0ydaromuxcs
METOAMKE CaMO0Opa30BaHuUsl, KOTOPask MO3BOJISIET UM OBJIAJICTh TPUEMaMH M3BJICYCHUSI HHPOPMALIUU
U3 TEKCTOB, 3HAKOMHUT CO CIIOCOOaMHU ee Nepeaul Kak B yCTHOM, TaK U B IMCbMEHHOM BUJIE, a TaAKXKe
B (opMe JeI0BOro MUChbMa, YCTHBIX JOKJAJ0B, COOOIICHUHA M IpE3eHTalUil C HCIHOIb30BaHUEM

I_[I/I(prBBIX HWHCTPYMCHTOB [JIA pCHICHUA IIOCTaBJICHHOM 3aJauH.


http://83.234.207.58/MarcWeb2/Default.asp
http://neicon.ru/
http://znanium.com/
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=48918
https://znanium.com/catalog/document?id=399977
https://znanium.com/catalog/document?id=400270

OcBoeHME NUCLUUIUIMHBI MIPEAIOoJIaracT BBIIOJIHEHNE NMPAKTUYECKUX 3aJaHUN (IIPaKTHUKU) BO
BpeMsl KOHTAKTHOW paboThl ¢ mpenogaBaTeseM JHOO B 4Yachl CaMOCTOSITEIbHOW paboThl. Bce
MPAKTHYECKHUE 3aJlaHusl AMCLUUIUIMHBI IMPEIOCTABIAIOTCS IMPENOoJaBaTeIIMU BO BpeMs 3aHATHH U
pasMelarTcs B JIOKAIbHOW ceTH AKaJeMUU U 3JIEKTPOHHOM MH(POPMaLMOHHO-00pa30BaTEIbHOM
cpene. BrimonHeHHbIE MpakTHYecKHe padOThl CHAAIOTCA Ha MPOBEPKY NPENoJaBaTeilio OAHUM M3
CIIEYIOIIMX CIIOCOOOB: MPEJOCTABICHUE BBIIOJIHEHHOTO JOMAIHEro 3aJaHusl JMYHO B PYKHU
MperoAaBaTesnio, OTIpaBKa MPENoJaBaTeN0 Ha MOYTOBBIM suuk. [Ipu oTmpaBke mpernogaBaTesnto
BBINOJIHEHHOM paboThl MO MouTe o0ydaromeMycsi clieyeT 00ecneyuTh JUYHYI0 HACHTU(PHUKALHIO.
Kak mpaBuiio, B TeMe WM TEKCTe MUChMa ykasbiBaeTcs kypc, PO obyuaromierocs, AUCIUTUINHA,
Te€Ma, 10 KOTOPOM BbINOJIHEHA paboThl. OTHEIbHbIE IPAKTUYECKHUE PA0OTHI MOTYT OBITh MPOBEPEHBI
IpernoaaBaTesieM HemoCPeICTBEHHO B ayAUTOPHUH.

Jnist 3aKkpernyieHus pHUoOpPETEeHHbIX 3HAHUN, YMEHHI U HaBBIKOB, JUISl pa3BUTHS CIIOCOOHOCTEH
K caMOOOyuYeHHIO B JIUCIMIUIMHE MpPEIYyCMOTpPEHa caMocTosiTenbHas pabota. CamocrosTenbHas
paboTa MOXKET BBIMOJHATHCA OOYy4arOIIMMCSl JOMa WM B ayJUTOPHsIX AKaJIeMHH, CIELHUaIbHO
OTBEJICHHBIX [UISI CaMOCTOSITENIbHOM pPaOOThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHUYECKUM H
nporpaMMHbeIM obecriedeHreM, goctynoM k OUOC u OBC. [las yCHEmHOTO BBIMOJTHEHUS
CaMOCTOSITENILHON paboThl 00ydaromeMycst PeKOMEHIYyETCsl 3apaHee O3HAKOMHUTBCS C IepedyHeM
3aJaHuil ¥ rpa@uKoM ee BbIOJHEHUS. [1oAroToBKa K MPakTUYECKUM 3aHATHSAM C MOCIEIyIOIINM
y4acTUEM B YCTHOM ONPOCE MpEearoiaraeT: CUCTeMAaTHYeCKOe U3y4YeHHE ayTEHTHMYHOrO MaTepuasa
U3 y4eOHMKOB M MCTOYHHMKOB JIOTOJHUTENBHON JIUTEPATyphbl; MOArOTOBKY HWHAWBUIYAIBHOTO
BOKaOyJsipa 1O MPOMIEHHOW Teme; paboTy cO CIIPaBOYHOM JIMTEPATYpOl U clioBapeM; padoTy Haj
omunbOkamu. B pamkax naHHON y4eOHOM AMCHUIUIMHBI 00YyYarOIIUEcs BBITOJIHSAIOT CAMOCTOATEIbHYIO
paboTy B BHJI€ OBTOPEHUS MPOIIEGHHOr0 MaTepuasa Mo BCeM M3y4yaeMbIM TeMaM JECSITH Pa3/iesioB,
YCTHO M NMHMCbMEHHO (IIMChbMEHHBIE JIOMAalIHHE pabOThl) OTBEYAIOT HAa BOMPOCHI JJsl MOATOTOBKU K
TEKyIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAKKE TOTOBSTCS K MHAMBUAYAIbHBIM WM
IPYNIOBBIM MPE3EHTALUAM I IPOXOKACHUS MPOMEXKYTOUHOM aTTecTalluy M0 AUCLUILINHE.

J1J1 BBITIOJIHEHUS TPAKTUUECKUX 3aJJaHUI CaMOCTOSTENIbHOM paboThl O JaHHOW TUCIUILINHE
B JIOMAIIHUX YCIOBHSX (3a mpeaenaMu AKaJeMHuu) oO0ydaromemycsi HeOOXOIUM MepCOHAIbHBIN
KOMIbIOTep (IUTaHmieT) ©u mporpamMmubiii  maker Microsoft Office ne wHmwke 10 Bepcum.
CamocrosiTennbHass paboTa COMPOBOXKAAETCS METOJUYECKUMH YKa3aHUSMH, pa3MEUICHHBIMU B
JOKAJIbHOM  ceTH AKaJeMUM U DJIEKTPOHHOM  HH(OpManMoOHHO-00pa3oBaTeNbHON  cpene.
Mertoandeckue yka3aHus —cojepxkar (OPMYJIMPOBKY  3aJaHusl, MPUMEPHYI0 TEXHOJIOTHUIO
BBITIOJIHEHUSI, (hOpMaT a4y BHIIOJHEHHOM paboThl. [IpemnosaBaTens BO BpeMsi ay IMTOPHBIX 3aHATHHA
3apaHee OOCYyXJaeT ¢ OOyJYaromHUMHCS 3alaHhe CaMOCTOSTEIbHOM pa0OThl M TMOPSIOK €€ ClIayu.
KoHncynpranuu 1no BBINOJIHEHHIO CAMOCTOATENBHBIX padOT, OOCYXKICHHE OTMETOK M JOIMYIIEHHBIX

OH_II/I6OK, 3aluTa OTACIBbHBIX BHJOB CaMOCTOATCIBbHBIX pa60T OCYHICCTBJIACTCA BO BpEMsA KCP na



kadenpe mnpukiagHOW WHGOPMATHKM WJIM B ayJIUTOPUU MO0 pacnucaHuio. KoHCympTanmm
npenoaaBaTeciiad 1O BBIITOJHCHUIO CaMOCTOSITETbHOH pa60T1>1 MOTYT OCYWICCTBIIATHCA IOCPECACTBOM
acuHXpoHHOro (1moura, SMOC) u CHHXPOHHOTO (ZOOM, CETH) KOMMYHUKAIIMOHHOTO B3aUMOICHCTBUS
[0 MPEIBAPUTEIBHOM JOTOBOPEHHOCTH C HpernojaBareieM. BbIoNHsIEMbIE CaMOCTOSITEIbHbBIE
pa6OTBI SABJIAOTCA 3JICMCHTAMU TCKYIICTIO KOHTPOJIA U OUCHHUBAIOTCA MPCIIOAaBaTCIICM. HOHy‘-IeHHBIG
OTMCTKH YUUTBIBAIOTCA IIPH BBICTABJICHUHA 3a4C€Ta, 3a4€Ta C OHGHKOﬁ, OK3aMCEHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYINAET 3a4€T, 3a4eT C OLIEHKOH, 9K3aMeH. 3auer,
MPOBOAMMBIN B (popMe MHIMBUIYaTbHON MPE3EHTAIMH 110 U3yUYE€HHOW TeMe, BBICTABIIACTCS B IIEPBOM
U TpeTheM ceMecTpax oOydeHus. s OUEHKH pe3yslbTaToB OOydYeHHs MO AMCUUIUIMHE Y4eOHBIM
IJJAaHOM BO BTOPOM CEMECTpPEe TMPEAyCMOTPEH 3adeT C OIEHKOW, NPOBOAUMEIN B (dopme
WHAMBUIYAIIbHON Tpe3eHTaluud 10 HW3Y4YeHHOH Teme. B ueTBeproM cemectpe o0O0yuyeHHs
OPEeIyCMOTPEH 9SK3aMeH, TMPOBOAUMBIA B ¢GopMe HEMOArOTOBIEHHOTO MOHOJIOTHYECKOTO
BbICKAa3bIBaHUA I10 OHHOﬁ N3 MPCAJIOKCHHBIX TEM HNPOAOJLKUTCIBHOCTBIO 1-2 MHHYTBI; OTBCTA Ha
Bompochl (3-5) mapTHepa wWiM MpernojaBaTeNsl IMOCIE TMPEICTABIEHHOTO MOHOJIOra; TPYMNIOBOU
JIEIIOBOI Mpe3eHTaluyu MO H3ydyeHHOW Teme. KpuTepuu BbICTaBICHUS 3a4eTa, 3a4e€Ta C OILICHKOH,

9K3aMCHa O3BYYUBAKOTCA mpernoagaBaTeiicM Ha MEPBLIX 3aHATUAX o JUCLHUITIIINHC.



13. IMCT COI'JTACOBAHUA

CocraBuwit:

3aBeayronmii kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. Kopneesa, K.11.H., JOLICHT

3aBeyIONINi BBITyCKAIOMIeH Kadeapoit

H.b. CrpekanoBa, A.1.H., TOLUEHT

Hupextop BUK
O.B. baitakuna

Havansauk OOVII
A.D. Ounk

(moamuce)

///u/./

(momuce)

%’Tzz}jb

(moamnuce)
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	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	В соответствии с Положением о создании специальных условий для инвалидов и лиц с ОВЗ информационно-технологическая база образовательного процесса предусматривает использование материально-технических средств с учетом различных нозологий инвалидов и лиц с ОВЗ.
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций с использованием цифровых инструментов для решения поставленной задачи.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре прикладной информатики или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
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