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1. OBIIAA UH®OPMALIUA

PaGouas mporpamma nuctUIUIMHbl «HOCTpaHHBIM S3BIK» COCTaBIEHAa B COOTBETCTBUU C
TpeOOBaHUSAMHU  (eiepalIbHOTO TOCYJapCTBEHHOTO 00pa30BaTENIbHOTO CTaHAApTa BBICIIETO
oOpazoBanusi — OakamaBpuarT 10 HampasieHutro noaroroBku  09.03.03  «lIpuknagnas
nH(OpMaTHKa», YTBEPKICHHOTO MpHKa3oM MUHHCTEPCTBA 00pa3oBaHUs M Hayku Poccuiickoi
Oeneparn 19.09.2017 Ne 922, m yuebGHoro muaHa HampasieHus moAarotToBku 09.03.03
«IIpuknagnas uadopmatukay, npoduib (nmporpamma OakanaBpuata) «Pa3paboTka u ynpaieHue
Web-KOHTEHTOMY.

TpymoeMKoCTh AUCIUIUIMHBL: 16 3.e. / 576 akajgeMu4ecKux 4acoB, B TOM unciie 360 yacoB
KOHTaKTHOU paboTsl U 180 4acoB caMoCTOSATENbHOM pabOTHl 00YyYaArOIIUXCS.

Pacnipenesienne 4acoB JMCHUILIMHBI [0 CeMeCTPaM M BHIAaM 3aHATHH (M0 ydyeOHOMY

IVIAHY)
KoaunuecTBO yacoB
Bupa yueOHoii padoThI Bcero mo Cemecrpet
yueonomy | 2 3 4 5/6|7]8
IUIAHY
KontakTHasi paGora (Bcero): 360 60 100 92 108
B ToMm uucie:
Jlekun
[IpakTUueckue 3aHsATUS 344 56 96 88 104
KonTtponb camoctosaTenbHoi
pabotsl (KCP) 16 4 4 4 4
CamocTrosiTesibHasi padoTa 180 48 44 57 36
(Bcero):
Buabl npoMexxyTOUHOIM 3auer ¢ SK3aMeH
aTTecTalMu (AK3aMeH, 3a4eT, 36 3auer . | 3auer
N OIICHKOMH 36

3a4eT C OIEeHKOil)
OBIIASA Yacer: 576 108 144 144 180
TPYA0EMKOCTh

2. HEJIM U 3AJJAYHN JUCHUTIJIMHbI

JlaHHas TUCLMIUIMHA 10 CBOEMY XapaKTepy sBIseTCS KOMMYHHKAaTUBHOM M HalpaBieHa Ha
dopMHpoBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUPOBAHUE CIIOCOOHOCTH U TOTOBHOCTH
MCIIOJIb30BaTh MHOCTPAHHBIN SI3bIK KAK HHCTPYMEHT B CUTyallUH pealbHON KOMMYHUKALIUH.

JucuuninuHa uMeeT cBoeW 1enblo cHopMHpOBaTh W/WIM Pa3BUTh SI3bIKOBBIE U pEUEBbIC
HaBBIKM U YMEHHsI B ay/IUPOBAaHUM, YCTHOU peuM (AMAJOrMYecKOd U MOHOJOTMYECKOMN), YTEHUHU U
OUCbME ISl OCYIIECTBICHHS YCHEUIHOM KOMMYHMKAallMM, B TOM u4Huclie (B KOMaHjae) Ha

HHOCTPAaHHOM A3BIKC.




AKTyalbHOCTh JTaHHOW pabodeil mporpaMMbl 00YCIIOBIIEHA CTPEMHUTEIBHBIM Pa3BUTHEM U
BIUSHUEM IU(POBOM SKOHOMHKH Ha (OPMHUPOBAHUE KITFOUEBBIX KOMIICTCHIIUH WM TIOJTOTOBKY
BOCTPEOOBAHHBIX CMEITHAIMCTOB B chepe MPUKIATHON HHHOPMATHKHA B COBPEMEHHOM MHPE.

B ycnoBusix undpoBuzaiuu BaxxHo GopMHpOBaHHUE, MOAAEP)KAHUE U PAa3BUTUE HABBIKOB B
chepe UHDOPMANMOHHBIX H CKBO3HBIX TEXHOJOTHH 1 OakamaBpoB, 4YTO CHOCOOCTBYET
JOCTIDKEHHIO HEO0OXOJMMOTO ypPOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHHKOB Ha DPBIHKE TpY/a,
6osee rh(peKTUBHOM aganTalluy B HOBBIX YCIOBHSIX.

B pesynbprare ocBoeHuss pabouell mporpamMmbl TUCIUIUIMHBI OOyYaroluecs OBIAJCIOT
COBPEMEHHBIMH KOMITETEHITUSAMH, CPOPMUPOBAHHBIMU IO 3aMpOChl paboToAareseii U ¢ y4eTom
noTpedHOCTe  U(PPOBOM  SKOHOMHKH, HEOOXOAMMBIX B Oyaymedl mpodeccHoHaIbHOM
JeSITeIbHOCTH BBIITYCKHUKA B paMKax HampasiieHus «lIpuknaanas nandopmatukay.

Leab TUCHUILUIMHBI - TOBBIIIEHWE UCXOAHOTO YPOBHS BIIAJEHHUS HHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TMpeAbIAylIell CcTymeHn oOpa3oBaHus, ¥ (opMmupoBaHHE y OOYyYarOIIUXCS
HEOOXOJUMOTO H JIOCTATOYHOTO YPOBHS KOMMYHHKATHBHOW KOMIICTCHIIMHM JUIS  PEIICHUS
COLIMAJIbHO-KOMMYHHMKATUBHBIX 3aJlad B Pa3WYHBIX O00JacTAX OBITOBOM, KyJbTypHOH U
pohecCHOHATBLHON IeATEIbHOCTH MPH OOIICHNUHU C 3apyOEKHBIMH MapTHEPAMHU C UCIIOJIB30BaHUEM
WH(POPMAITMOHHBIX U TU(POBBIX HHCTPYMEHTOB, a TaKXkKe JIJIs TajdbHEeHIIero caMmooopa3oBaHusl.

BocnurareabHas Uedb JAUCIUIUIMHBI UMEET KYJIbTYPHO-TBOPYECKYIO HAIPaBICHHOCTh U
HalleJIeHa Ha CO3JaHHME MOCPEICTBOM HMHOCTPAHHOIO S3bIKa YCJIOBHMM IJISl Pa3BUTHS TBOPUYECKUX
CIOCOOHOCTE 00y4YarIuXcsi, BKIIOYEHHE WX B pa3IUYHble BHUIBl COLMATBHO 3HAYUMOM
JEeSTeIbHOCTH, TaKUM 00pa3oMm, JaBasi BOZMOKHOCTh (DOPMHUPOBAHHSI OPUTHHATLHOCTH MBITIICHUS,
a TaKk)Ke peasn3aliy JNIHOCTHO OPUEHTUPOBAHHOTO TTOAX0/1a B MPO(heCCHOHATBEHOU cdepe.

3agaum AMCUMIJIMHBI:

. dopMupoBaTh y O0OydYarOIIMUXCS 3HAHUWS, YMEHHS H HaBBIKM B 00JacTH YCTHOU W
MUCHbMEHHON MPAKTUKHU PAa3TOBOPHON U MpodeccruoHalbHO-/1eJI0BOM peun M UCTIOIb30BaHUE
uX B Mpo(ecCHOHANBHOM IeATEHPHOCTH 110 HAIPABIECHUIO TTOJITOTOBKU;

o O3HAKOMHUTh OOy4YalomuXcsi € OCOOEHHOCTAMM JIEKCHUECKOH CHCTEMBl H3y4aeMOro
WHOCTPAHHOTO S3bIKa, (DYHKIIMOHATHLHOW W CTHIIMCTUYCCKON MU depeHIHanneii S3pIKOBbIX
CpelCcTB, Haubojiee NPOAYKTUBHBIMH CIIOBOOOPA30BATEIIbLHBIMU MOJENISAMU H3y4aeMOTo
WHOCTPAHHOTO S3bIKa, B TOM YHCIIE C UCTIOJIb30BaHUEM IU(POBBIX CEPBUCOB;

o COBEPIIICHCTBOBATh HABBIKM PACIIO3HABAHWS W IOHHUMAHHS TpPaMMATHYECKUX (GOpM U
KOHCTPYKITUH B OMOpPE HA pa3INYHbIC IPU3HAKU TPAMMATHUYECKUX SIBJICHUH, a TAK)KE HABBIKU
yHoTpeOICHUsI TPAMMATHYCCKUX KOHCTPYKIIMH B Pa3IUYHBIX PEUEBBIX CHUTYaIUsAX C
UCIoNIb30BaHueM IMGpoBeix HHCTpyMeHTOB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



o pa3BUBaTh KOMMYHHKATUBHBIE KOMIIETEHIIMH, HEOOXOIUMOMN TSI TBOPUECKOH eATEITLHOCTH
B MOBCETHEBHOM OOIIEHNH, B OOIIECTBEHHO-TIOJIUTUYECKON M HayYHO-TIPO()ECCHOHATEHON
chepax;

o npuoOIaTe 00y4arImuXxcs K CaMOCTOSATENIbHOW HCCIIeI0BaTeIbCKOW padoTe HaJl SI3BIKOM,
pa3BUBaTh y OOYYAIOIIMXCS aHATIUTHUYECKHH MOJXOA K M3y4aeMbIM SI3bIKOBBIM SIBICHUSM
MyTEeM COTIOCTABJICHUS UX C COOTBETCTBYIOIIMMH SIBIICHUSMHU POIHOTO S3bIKA.
3agaun BOCIUTATEJIbHON PadoThI:

o pa3BuUTHE Y 00ydaroluXcs MOHUMAHUS COI[MAIbHOM 3HAUMMOCTH WHOSI3bIYHOM KYJIBTYPHI B
Oynymeil mnpodeccuoHaIbHON  JCATENBHOCTH HAa HMHOCTPAHHOM  SI3BIKE, Kak JJId
COBPEMEHHOT0 00IIeCTBA, TAK U JJI JMUYHOTO MPOPECCHOHAIBHOTO CTAHOBJICHHUS;

o CO3JIaHHE YCJIOBHM JUISI OCO3HAaHUS OOYYaroIIMMHCS CBOEr0 MecTa U pojii B Oymymien
npodecCuoHaIbHON AesITeNbHOCTH;

o dopMHpOBaHWE  BCECTOPOHHE  PAa3BUTOM  JIMYHOCTH  IOCPEACTBOM  MPHUOOIICHUS
o0yyaromuxcs K HMHOSI3BIYHON KyJbType W BOBJEYEHHUS B TBOPYECKYIO NESATEIBHOCTH C
UCTIOJIb30BaHNEM WHOCTPAHHOTO SI3bIKA;

L4 Pa3BUTHUC KYJIBTYPbI MCKIIMIYHOCTHOT O HpO(beCCI/IOHaJ'H:HOFO B3aHMMOJCUCTBUS.

3. MECTO JUCIUIIJIMHBI B YYHEBHOM IIVIAHE

VYyeOnast nucuuruinHa «VHOCTpaHHBIA SI3bIK» OTHOCHUTCS K JUCHUIUIMHAM O00s3aTelbHOU
yacti O65oka Jucrummuasl (Moaynu). M3ydeHue JaHHOM JAMCHUILIMHBI Oa3upyeTcs Ha MaTepuale,
U3y4EHHOM B paMKax MIKOJbHOrO Kypca. JIMCUMIUIMHBI, MPU U3YYEHHUU KOTOPBIX OyayT
MCIIOJIb30BAThCS 3HAHUS, YMEHHS U HaBBIKU, IPUOOPETEHHBIE B PE3YJIbTAaTe N3YUECHUS TUCIUTUINHBI

«MHOCTpaHHBIH S3bIK» - «[I0ATOTOBKA 1O AHTITHIICKOMY SI3BIKY.

4. NIJTAHUPYEMBIE PE3YJIbTATHI OBYUEHMUS IO AUCHUIIJIMHE JJIsA
®OPMUPOBAHUS KOMIETEHIU OBYYAIOIIUXCS

Pesynbratel OcBOoeHHsS 0Opa3oBaTeIbHOW MPOrpaMMbl (KOMIETEHUIUH OOYYaroIuXxcs)
YCTaHABIMBAIOTCA B COOTBETCTBUU C (elepallbHbIM TOCYJIapCTBEHHBIM 00pa30BaTEbHBIM
CTaHJApTOM TIO  HAMNpaBJICHUIO  TOATOTOBKM M  MPO(ECCHOHATBHBIMU  CTaHAapTaMH,
COOTBETCTBYIOIIUMU MPO(ecCHOHANBEHON 1eATEIbHOCTH BBIITYCKHUKOB, a TAK)KE Ha OCHOBE aHAJIN3a
TpeOoBaHMil paboTomareneil, NpeabsIBISIEMbIX K BbIMyCKHHKaM. I[lmaHupyemble pe3ysbTaThl
oOydYeHHUsl M0 NUCUUIUIMHE (3HAHUS, YMEHUsS, HABBIKM) O0OECIEUMBAIOT TOCTHKEHHE PE3yIbTaTOB
OCBOCHHMS 00pa30BaTeNbHOW TPOTrpaMMbl M (POPMHUPYIOTCS B COOTBETCTBHH C KapTamH

KOMIETeHIINH 00pa30BaTeIbHOIN MPOrpamMMmBbl.

| HIndp u | NupukaTopsl IInanupyemble pe3ybTaTbl 00y4eHH




Ha3BaHUue¢

KOMIIeTEeHIIUHN 1O AUCHUIIHHE
KOMIIETEeHIIUH
3HaTh:
- CUCTEMY U CTPYKTYpPY UHOCTPAHHOTO SI3bIKA;
- pa3JInYHbIC aCHEKTHI S3bIKA: POHETUUECKHUI,
JIEKCUYECKH, rpaMMaTHYEeCKHil, B T.4.
CTPYKTYpPY TOCTPOCHHUSI Ppa3, MPeIIoKEHHUH,
BBICKa3bIBaHUS, [IEIOCTHOTO TEKCTA.
- aJICKBaTHBIC SI3BIKOBBIE CPEJICTBA JIJISt
pean3anuy OCHOBHBIX PeUeBbIX (PyHKIINIA;
- COBPEMCHHBIE TEXHUKHU U CTIIOCOOBI JIeTI0BOM
MUCHbMEHHON U YCTHOM KOMMYHUKAIUY;
- KpUTEPHH, TIPEIBABISIEMBIC K 0()OPMIICHHIO
JIEJIOBOM KOPPECTIOHICHIINH;
- OCHOBHBIE TPeOOBaHHUS K CO3/IaHUIO
JIEJIOBOM Mpe3eHTAIlNH;
- KYJIBTYPY, CTUJIb )KU3HU, HAITMOHAJIbHBIN
MEHTAJIUTET HOCUTENEH S3bIKa JUIS
VE_4 MpEeAOTBPAICHUSI HETIOHUMAHUS Ha
MEXJIMYHOCTHOM U MTPO(heCcCHOHATEHOM
Cnocoben
OCYIICCTBIIITH YPOBHE.
Y Ymers:
JIEJIOBYIO .
- IOHUMATh PeYb HOCUTEIIS/TICH SI3bIKA B
KOMMYHHKAIH . .
. YCTHOM M MUCbMEHHOU opmax;
10 B YCTHOU U VK-4.2. OcymecTtBuser .
. - aJICKBaTHO BOCIIPOU3BOIUTH HEOOXOAMMBIH
MUCbMEHHOU JIEIOBYI0 KOMMYHHUKAIIUIO B .
. . Ha0Op KOHCTPYKIHIA U TEPMUHOB B
dhopmax Ha YCTHOW ¥ MUCHbMEHHOM N .
MOHOJIOTHYECKOU U IUaJIOTUYECKON peyn;
rocyJ1apCTBEH (dbopMax Ha MHOCTPAaHHOM
- IOHUMATh ayTeHTUYHbIE TUCbMEHHbBIE
HOM S3bIKE (pIX) s13BIKE (aX)
NN TEKCTBI, UCTIOJIb3YsI pa3HbIE TEXHUKH UYTCHUS,
Poccuiickoii
- U3BJIEKATh HEOOXOIMMYIO HH(POPMAIIIIO U3
®denepanuu U
OPUTHUHAIBHOTO TEKCTa HA MHOCTPAHHOM
MHOCTPAHHOM
(b1X) SI3bIKE, aHATM3UPOBAThH, 0000IATh, AeNaTh
BEBIBOJIBI.
s3bIKe(ax)

- BECTH JICJIOBYIO KOPPECTIOHICHIIUIO;
- IOHUMATh Ha CIIYX PEYb HOCUTENEH SA3bIKA.
Baanern:

- HaOOPOM SI3BIKOBBIX CPEJICTB, HEOOXOIUMBIX
JUTSL peaju3aliy yCIEeIHOM KOMMYHHUKAlUY B
KOMaH]JIE;

- HaBBIKaMHU PabOTHI CO CIIPABOYHOM
JINTEPATypPOM U CIOBAPSIMU;

- TEXHUKaMH apryMEHTalluu BEJICHUs
JUCKYCCUHU B YCTHOM M MIUCHMEHHOM BUJIE,
MOJIB3YSICh 3HAKOMBIM JICKCUYECKUMHU U
rpaMMaTHYECKUMU CPEACTBAMU SI3bIKA;

- TEXHOJIOTHEN CO3IaHUs IEJTOBOMI
MPE3EHTAlNN HA UHOCTPAHHOM SI3bIKE;

- HaBBIKaMHU (PUKCUPOBAHUSI OCHOBHOM HJIEH 1
BTOPOCTEIICHHBIX JIETAJICH B YCTHOU U
MUCHbMEHHOW KOMMYHHUKAIIUH.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

CemecTp n3yyenus: 1

Buabi yueOHol padoThl

IIpome:xy
KonrakTHas pabora CamocrosiTeibHast padora TO'Hasi ®op
MBI
Pa3peu, B yacax aTTecTauu dopmupyem
Hoapaszaea, rema ( ) TEeKyLIero pMupy
Moay.ab f1 B Yacax ble KoMIIe
KOHTPOJIA
IMpakTnuec ¢opmbl opranuzauuu TEeHIHH
B Yacax .
Jleknun KHe KCP CaMOCTOSITeJIbHOW PadoThI
3aHATHUS
Tema 1.1. Globalization . -
IToBTOpEHME MPONIEHHOTO .
(mpakTHKyM) YcrHbli
MaTepuaia, MoAroToBKa onpoc
WHINBUIYATBHOTO BOKaOYIIsipa ’
Kynomypno-meopueckoe - 8 - 6 o . YIUAp MUCbMEHHbIE YK-4.2
0 MPOMIEeHHOH Teme, paboTa
gocnumanue: . . JIOMAIITHHE
CO CIIPaBOYHOMU JIMUTEPATYpOl U
COYUANbHAS 3HAUUMOCTb 3a/1aHus
. cJIOBapeM
UHOS3bIYHOU KYIbMYPbl
Tema 1.2. Brands . VeTHBII ompoc -
IloBTOpEHME MPONIECHHOTO poc, YK-4.2
(IpaKTUKyM) MATEDHATA, TOATOTOBKA HCHMCHHBIE
Pasnen 1. | Kynemypro-meopueckoe p ’ 6 JOMAIITHAE
Global CoCTUmaIe: i g i 6 HHIUBUyaIbHOTO BOKa y6n$1pa 3a(aHHA
T I10 MPOMIeHHOW TeMme, paboTa
Market MENCKYIbIMYPHOE POHJICHHO » Pabol
CO CIPaBOYHOM JIUTEpPaTYpOil U
npogeccuonanvroe
- CJIOBapeM
g3aumooeticmeue
IToBTOpEHME IPOWIEHHOTO YcTHBIH Ompoc, VK-4.2
MaTepuaia, MoAroToBKa IHCEMEHHbBIE
Tema 1.3. Advertising 8 6 WH/IMBUYaJIbHOTO BOKaOyIspa AoMalIHue
(IpakTUKYM) 10 TIPOWICHHOI Teme, paboTa 3afaHni
CO CIIPAaBOYHOM JIUTEPATYyPOU U
CJIOBapeM




Tewma 2.1. Employment

(IpakTHKyM) [ToBTOpEHUE POMIEHHOTO Yerusiii onpoc, | VK-4.2
Kvibmyprno-meopueckoe Marepuala, moJroToBKa ITHCbMCHHBIC
gocnumanue: 8 6 UHIUBHYaJbHOTO BOKAOYIIsIpa AOMAIIHHIE
o o HUA
0CO3HAaHUe C80e20 Mecmd IO MPOiIeHHO! TeMe, paboTa s
u ponu 6 6yoywei CO CIPAaBOYHOM JIUTEPATYPOU U
npogeccuonanvrot CJIOBapeM
desimenbHOCMU
IToBTOpEHME PONIECHHOTO
MaTepuana, MoArOTOBKa YcrHelii onpoc, YK-4.2
Tema 2.2. Trade 6 WHIMBUIYaIbHOTO BOKaOyJsapa [TACEMCHHBIC
> o OMAIllHUE
(TIpaKTUKyM) 0 TIPOMJICHHOM Teme, paboTa ﬂga .
8 CO CIIPaBOYHOM JIUTEPATYPOIl U At
Pazpnen 2. P patyp
. CJIOBapeM
Business —
(npaxtaKym) [ToBTOpEHME MPOIIEHHOTO Yernsiit ompoc, VK-4.2
Marcpualia, moAroToBKa IUChbMEHHBIE
Kviemypro-meopueckoe
8 WHAUBUAYAIBHOTO BOKAOYJIsIpa JOMaIIHue
socnumanue: 6 . 9
0 TIPOMJICHHOM Teme, paboTa 3a/1aHus
MEJHCKYbmMYpHOe M .
CO CIIPaBOYHOM JUTEPATYpOl U
npogeccuonanvroe
. cJI0BapeM
g3aumooelicmaue
IToBTOpEHME MPONIEHHOTO .
VYerHBIM ompoc, VK-4.2
MaTepuaia, moAroToBKa
T 2.4. Mone WHIWBHIyATFHOTO BOKaOyIIsapa HHICLMEHHBIC
oMa 2.5 y ] 6 a ljy . YAp JIOMaIllH1e
(mpakTHKyM) 10 MIpoiiieHHO# TeMe, paboTa 3a1aHH
CO CITPABOYHOM JIUTEPATyPOU U
cJI0OBapeM
IloaroroBka k
MMPOMEXKYTOUYHOW aTTECTAallH B
3auer - 6 b Y 1 - -
dbopMe UHAMBHUTYyaIbHOMN
Mpe3eHTAINN
56 48 -
Hroro

108




CemecTtp uzyueHus: 2

Buabl yueOHol padoThI

IMpomex
KonrakTHas pa6ora (B P y DODMBI DopMuDYeM
Pazien uacax) CamocTrosiTeIbHAs1 padoTa TOYHAasI p pMuUpy
9
MOIYJIb Hoapasaen, rema arTecramusi B| TEKYIIEro ble
Texiu IIpakTu B (opmMbI opranu3zannu yacax KOHTPOJIA | KOMICTCHIMH
YecKue KCP CaMOCTOATEIbLHOMN
u yacax
3aHATHS padoThl
Tema 3.1. Ethics in IT ) IToBTOpPEHME PONUIEHHOTO ) VYcrHbli VKA
sphere (TpakTUKyM) Marepuaa, MmoJaroToBKa ompoc, o
Kynomypno-meopueckoe WHAWBUIYAIBHOTO MUChMEHHBIC
gochnumanue: - 10 4 BOKaOyIsipa 1mo JIOMaIlIHHE
MEJHCKYTbMYpHOe MpOWICHHON Teme, paboTa 3a/1aHus
npogeccuonanvrHoe CO CITPaBOYHOM
g3aumooeticmeaue JUTEPATYPOU U CIIOBAPEM
[ToBTOpEHME MPOIIEHHOTO
Marepuaia, oAroToBKa v .
THBIN OIT
. UHAUBHUIYaIBHOTO ¢ onpoc,
Pasnen 3. |Tema 3.2. Change in IT . [HCHMEHHbIC VK-4.2
. 10 6 BOKaOyJsipa 1mo 4.
Strategy in  |sphere (mpakTuKym) HDolIeHHON Tene. baBoTa JOMaITHIEe
IT sphere poni P 3aJaHus
CO CIIPaBOYHOM
JUTEPaTYpOU U CIIOBapeM
Tewma 3.3. Strategy in IT - -
sphere (mpakTuKyMm) IToBTOpEHME MPONUAECHHOTO
Kynemypno-meopueckoe MaTepHalia, moaAroToBKa YcTHBI# ompoc, YVK-4.2
gocnumanue: 0Co3Hanue UHIVBHUYAJIIbHOTO MHACHMEHHbBIE
c60€e20 mecma u poJiu 8 - 10 4 BOKa6y.]'Iﬂpa 10 JOMAIITHHUE
6yoyweil MpoWIeHHON TeMe, paboTa 3a/1aHus
npogheccuonanbHoll CO CIPaBOYHOM
oesmenbHoCcmu HHTCpaTypOfI " CJIOBapeM




Tema 4.1. Cultures

IToBTOpEHME MPONAECHHOTO
Marepuana, lIoAroTOBKa

(TIpaKkTHKyM)
WH/IMBUIYAIEHOTO
Kyvinemyprno-meopueckoe
10 BOKaOyJIsipa 1o
gocnumaHue: . z
MpoWIeHHON TeMe, paboTa
COYUANLHASA 3HAYUMOCTb o
- CO CIIPaBOYHOMU
UHOS3BIYHOU KYIbMYPbl .
JUTEPaTYPOU U CIIOBapEM
Tema 4.2. Leadership [ToBTOpEHME MPONUIEHHOTO
(mpakTUKyM) MaTepuasa, MoAroToBKa
Kyrnomypno-meopueckoe WH/IMBUIYAIEHOTO
Pasnend.  |gocnumanue: 10 BOKaOyJIsipa 1o
Leadership | yexckynomyproe MpoWIeHHON TeMe, paboTa
npogeccuonanvrHoe CO CIIPAaBOYHOMU
83aumooeticmsue JIUTEPATypPOU U CIOBapeEM
IToBTOpEHME MPONAECHHOTO
MaTepuaa, MoAroToBKa
.. WH/IUBUAYAJIHOTO
Tema 4.3. Competition AMBIAY
10 BOKaOyIsIpa 1mo
(mpakTUKyM) . z
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM
Pasznen 5. IToBTOpEHME MPONAECHHOTO
Business MaTepuana, MoAroTOBKa
vision L MHAUBUYaIbHOTO
Tewma 5.1. Innovations in AMBILY
10 BOKaOyJsipa 1o
IT sphere (mpakTukym) . >
MIPOUICHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBAPEM
Tema 5.2. Business and 10 [ToBTOpEHME MPOITIEHHOTO

environment (IPaKTUKyM)
Kynomyprno-meopueckoe
gocnumanue: 0CO3HaHue
c60e20 Mecma u poiu 8
oyoywetl
npogeccuoHanvbHol
oessmenlbHOCmuU

MaTepuaa, MoAroToBKa
WHAWBUIYTBHOTO
BOKaOyIspa 1mo
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM

VYerHBIi onpoc,
IIUCBMEHHBIE
JIOMalIHHie
3aJaHus

VYerHBIi onpoc,
IIUCBMEHHBIE
JIOMalIHHie
3aJaHus

YcTHBIN ompoc,
IIMCbMCHHBIC
JIOMaIllHHe
3a/1aHUS

VYerHblit onpoc,
[IICbMEHHbIE
JIOMaITHH1e
3aJaHus

YcTHBIH ompoc,
MICbMEHHBIE
JIOMaITHAe
3a7jaHus

YK-4.2

YK-4.2

YK-4.2

YK-4.2

YK-4.2




IToBTOpEHME MPONAECHHOTO VYerHslit onpoc, VK-4.2
Tewma 5.3. Franchising Marepuania, oAroToBKa [IHCBMEHHBIE
8 4 OMaIIIHKE
(TIpaKTHKyM) WHIUBUTyIBHOTO A
BOKaOyJsipa mo Sa/iaHui
Tema 5.4. Business . i
L IToBTOpEHME NPONIEHHOTO Ycrhsiit onpoc, VK-4.2
communication THChMEHHBIE -4.
(npaKTHKYM) Marepuaa, moJAroToBKa
p Y WHUBU]TyaIbHOTO JIOMALLIHHE
Kyabmyprno-meopueckoe 3a/1aHus,
8 4 BOKaOysipa 1mo
gocnumanue. . : Sota BBITIOJTHEHHE
NPOWJIEHHOH TeMe, pa
MEAHCKYIbMYPHOE pona ? E KOHTPOJIbHBIX
CO CIPAaBOYHOM 3aTAHM
npogeccuonanvroe . A
. JUTEPATYPOU U CIIOBAPEM
g3aumooeticmaue
IloaroroBka x
IIPOMEKYTOUHON
aTTectauuu B hopme
. VHJIUBUILY AIBHON
3a4eT ¢ OLeHKOM - 2 JUBUILY - -
MIPE3CHTAIINH,
BBITIOJIHEHHE
KOHTPOJIbHBIX 3aJJaHUI
96 44 -

Hroro
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Cemectp uzyuenus: 3

Buabl yueOHo# padoThI

dopmupye
KonTakTHas padora IIpome:xy DopMbI PMHPY
Paznean, CamocTrosiTesbHast padora MBbI€E
IHoapa3zaes, Tema (B yacax) TOYHAA TeKyLero
MOaYJb KOMIIeTeH
Jlexknn | [IpakTuyeckn| KCP B ¢opmbI Opranu3zanuu | aATTECTalld |  KOHTPOJIS -
" e 3aHSTHS yacax CAMOCTOSITEIbHOM sl B yacax
Paznen 6. [ToBTOpEHME TPOITECHHOTO -
Insights Into MaTepuaa, oAroTOBKa VYcTHbIi VK-4.2
Management HMHIUBUAYATbHOTO orpoc
g Tema 6.1. The nature of AHBIALY poc,
- 6 - 4 BOKaOyJIsipa 1o NIACbMEHHBIE
management (MPaKTUKYM) . >
MpoHIeHHON Teme, paboTa JIOMaIITH1e
CO CIIPaBOYHOM 3a0aHUSA
JIUTEPATYyPOU M CIOBapeEM
Tema 6.2. Management [ToBTOpEHME MPOIIEHHOTO -
Styles (mpakTUKyM) Marepuaa, MmoJroToBKa Y CTHBIH 0Ipoc, YK-4.2
Kynemypro-meopueckoe UHAUWBHUIYaAJIbHOT'O IIMCHbMEHHBIC
gocnumanue: - 6 - 4 BOKaOyJIsipa 1o JOMAIlIHHE
MedNHCKYIbmYpHOe MpoiiIeHHOM Teme, paboTa 3a7aHus
npogeccuonanvroe CO CITPaBOYHOMU
83aumooeticmsue JUTEPATYPOU U CIIOBAPEM
1 [ToBTOpEHME IPOIIEHHOTO -
Tema 6.3. Team Building Mare pI/Iana n%nrgTOBKa i VK-4.2
(IpaKTHKyM) p 5 YcTHBI ompoc, .
WHANBUAYATHHOTO [HCbMEHHBIE
Kynomypro-meopueckoe
- 6 - 4 BOKaOyJsipa 1o JOMaIIHHe
gocnumanue: . z
MpoKIeHHON Teme, paboTa 3a/1aHus
COYUANbHASA 3HAYUMOCHb o
o CO CIPAaBOYHOM
UHOA3BIYHOU KYIbMYPbl .
JUTEPaATYpO U CIOBApEM
Tewma 6.4. Risk in IT sphere - 6 - 4  |IloBTOpEeHME MPONUIEHHOTO - VYeTHBIH ompoc,
(TpaKkTUKyM) Marepuaa, moJroTroBka NMCHMCHHBIC YK-4.2
WHIUBHTy IBHOTO AOMaIIHHE
3aJaHusA

BOKaOyJsipa 1o
MpOWICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTypOi U CIIOBapeM




Tema 6.5. Crisis
management (TIPaKTUKYM)

[ToBTOpEHME PONHIEHHOTO
Marepuaia, oAroToBKa
HMHAUBUAYAIbHOTO
BOKaOyJIsipa 1o
MpOHICHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM

Pazpgen 7.
Communicati
on in
Business

Tema 7.1. Communication
(mpakTUKyM)
Kynemypno-meopueckoe
socnumanue:

COYUANbHAS 3HAYUMOCTb
UHOSAZLIYHOU K)JIbMYPbl

IToBTOpEHME PONHIEHHOTO
MaTrepuaia, oAroToBKa
UHAUBUAYAIBHOIO
BOKaOyIsipa 1mo
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CII0BAPEM

Tema 7.2. E-commerce
(TIpakTUKyM)

[ToBTOpEHME MPOIIEHHOTO
MaTepuaia, MoAroToBKa
WHANBUAYATHHOTO
BOKaOyJsipa 1o
MpOWICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM

Tema 7.3. Customer service
(TIpakTUKyM)
Kynemypno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeaue

[ToBTOpEHME MPONHIEHHOTO
Martepuaia, oAroToBKa
WHAUBUAYATbHOTO
BOKaOyJIsipa 1o
MPOMICHHOH TeMme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM

Tewma 7.4. Writing report
(mpakTUKyM)

[ToBTOpEHME IPOIIEHHOTO
MaTepuaia, oAroTOBKa
UHAUBUAYAIBHOIO
BOKaOyJsipa 1o
MpolIeHHON Teme, paboTa

VYcTHBIM onpoc,
[MMCbMEHHBIE
JIOMalTHHe
3aaHus

VYeTHBIM onpoc,
IINCHbMCHHBIC
JIOMalTHHe
3aJaHus

YcTHBIN ompoc,
MMCbMEHHEIE
JIOMAIllHHE
3aaHus

VYceTHbIH ompoc,
MIICbMEHHbIE
JIOMaIITHHIe
3aJjaHus

YcTHBIN ompoc,
[IICbMEHHBIE
JIOMaIllHHE
3aaHus

YK-4.2

YK-4.2

YK-4.2

YK-4.2

YK-4.2




Paznen 8.
Global
Companies

Tema 8.1. Globalization and

[ToBTOpEHME POHIEHHOTO

Global Marketing Marepuania, oJroToBKa Vernsiii onpoe, | YK-4.2
(mpakTUKyM) WHJIUBHTyIBHOTO MHCHMEHHBIC
Kyvnemypuo-meopueckoe BOKaOymsipa mno JIOMAIITHHE
gocnumanue: MpOHJICHHON Teme, paboTa 3a/1aHus
COYUANbHAS 3HAYUMOCTb CO CITPaBOYHOM
UHOSI3bIYHOU KYIbMYpPbl JUTEPATYPOH U CIOBAPEM
[ToBTOpEHME TPOIAECHHOTO
MaTepuana, moAroToBKa THBIH OII
I/IHI,)I[I/IBI/II[yaJ'IBHOFO ylf[:I/ICI)MeI(-)IHEI(;C, YK-4.2
Tema 8.2. Coca Cola
BOKaOyJIsipa 1o JOMaIIHKe
Company (IpakTHKyM) . >
MPOMICHHOH Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
Tema 8.3. Success in IT [ToBTOpEHME MPOIAEHHOTO
sphere (mpakTUKyM) Marepuaa, ImoJroToBKa Y CTHBIH OIpoc,
Kvavmyprno-meopueckoe WHJUBUTyJIbBHOTO [MACbMEHHEIE VK-4.2
gocnumanue: BOKaOyJsipa 1o JOMaIHKue
MEINCKYTIbMYPHOE MPOWICHHON Teme, paboTa 3a7jaHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATYPOU U CIIOBApPEM
[ToBTOpEHME MPOIIEHHOTO
Marepuaa, moJroToBka YerHblit onpoc,
Tema 8.4. General Motors MHIUBU Ty aJIEHOTO IIHCHMEHHBIE VK-4.2
BOKaOyIsipa 1mo JIOMaIllHHe
Company (IpakTHKyM) . >
MpOoHIeHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM
Tema 8.5. Failures [ToBTOpEHME MPOIIEHHOTO YcTHbIN
(TIpakTUKyM) MaTtepuana, moAroToBKa ompoc,
HWHJIUBULYAIBHOTO IIMCbMEHHBIE YK-4.2
BOKaOymsipa 1o JIOMaITHIE
MPOMICHHOH Teme, paboTa 3aJIaHus

CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM




[ToBTOpEHME IPOIIEHHOTO
MaTrepuaia, IoArOTOBKa

VYcTHBIM onpoc,

. WHIUBHY aTBHOTO NHCEMEHHbBIE YK-4.2
Tema 8.6. Microsoft
4 2 BOKaOyJsipa 1o JOMaIIHHe
Company (npaxTuiym) MpoKeHHON Teme, paboTa 3ajaHus
CO CIIPaBOYHOM
JUTEPaTypOi U CIIOBapeM
IToBTOpEHME PONHIEHHOTO
MaTtepuaia, moAroToBKa Y CTHBIH 0mpoc, YK-4.2
Tema 8.7. Virgin Group 4 5 HHIMBH]TY lIEHOTO ICbMEHHbIE
BOKaOyIspa 1mo JIOMAIITHHE
Company (npakTKym) npoiiieHHol Teme, paboTa 3aaHust
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHME TPOHIEHHOTO
(ITpaKkTUKYM) Marepuaa, MoJAroToBKa Vermeii ompoc, | YK-4.2
Kynomypno-meopueckoe WHAUBUAYATbHOTO [HUCbMEHHbBIE
socnumaHue. 0Co3HaHue 4 4 BOKaOyJ1sipa 1o JIOMAIITHHE
cB80e20 mecma u pojiu 8 IpoiiieHHOH TeMe, paboTa 3alaHus
byoyweti CO CIPAaBOYHOM
npogheccuonanvHou JUTEPaTYpO U CIIOBapeM
desmenvbHOCMU
[Toxroroska k
IIPOMEKYTOUHON
3ayer - 2 aTTecTanuu B popme - -
VHJIUBUIY ATbHOMN
IIPE3EHTALNN
88 52 -
Hroro
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Cemectp n3yuenus: 4

Buasl yueoHoi padboThl Mpomesy
TOYHAA
Konraktnas pa6ora arrecran | @opmsl Popwnpy
Pasznen, moayin Hoapasaen, Tema (B yacax) CamocrosiTentnast pagora ni B TEKYLIero MBI
gacax KOHTpOIS KOMIIETEeH
UM
Jlek [[IpakTHYecku KCP | B yacax ¢opmsI oprannsauyn
110707 e 3aHSITUS CaAMOCTOATEC/JIbHOU

Paznen 9. Tema 9.1. Computers — friend [ToBTOpEHME MPOIiIEHHOTO -

English in or foe? (mpakTUKyMm) MaTepuaia, oAroToBKa VYcrHbii YK-4.2

Communications | KyvibmypHo-meopueckoe WHIUBUTyJIbHOTO ompoc,

Systems gocnumanue: - 10 2 4 BOKaOyJIsipa mo MMCbMEHHbIE
MedHCKYIbMYPHOEe IPOMICHHON Teme, paboTa JIOMAIIHHAE
npogheccuonanvroe CO CIPaBOYHOM 3aJJaHus
83aumooeticmsue JUTEPATYpPOH U CIOBapeM

IloBTOpEHKE IPONAECHHOTO - YcTHbIi
Tema 9.2. Computer (video) Martepualia, moJAroToBKa . :brllwp:HC;IHe VK-4.2
games (IPaKTHUKYM) ) 10 ) 4 HHINBUNYAIIEHOTO
BOKaOyJIspa 1o AOMAIITHNE
poiiieHHOH TeMe, paboTa 3a/aHuA
IToBTOpEHME MPONAECHHOTO - V eTHBI
Marepuaa, IoAroTOBKa orpoc, YK-4.2
Tema 9.3. Computer ) 10 i 4 WHIABUTY AJIBHOTO [IACbMEHHBIE
architecture (IpakTUKyM) BOKaOyIIspa 1o JIOMAIHIEe
PO ICHHOM Teme, paboTa 3a/1aHusI
CO CIIPaBOYHOMN
- YcrHbli
Tema 9.4. System computer orpoc, YK-4.2
- 10 - 4 - MICEMEHHBIC
software (mpakTHKyM) .
3aJJaHus
Tema 9.5. Operating systems - 10 - 4 - - VcTHbIH
(TIpaKkTHKyM) ompoc, VK-4.2
IIMCBbMCHHBIC
JIOMaIIHue

3aJaHuA




[ToBTOpEHME MPOIIEHHOTO

YcrHbli
Marepuaa, IoAroToOBKa ompoc, YK-4.2
Tema 9.6. Multimedia 3 WHJIUBUAYaJIbHOTO [ACbMEHHBIE
(IpaKTHKYM) BOKaOyJIsipa 1o JIOMaIlHIEe
PO ICHHOM Teme, paboTa 3a1aHus
CO CIIPaBOYHOM
Tema 9.7. Computers and work [ToBTOpEHME MPONUIEHHOTO .
(mpakTHKYM) MaTepuaa, MoAroTOBKa Yernbiit YK-4.2
Kynemyprno-meopueckoe VH/IMBUTyaJIEHOTO ompoc,
. IIUCBbMCHHBIC
socnumanue: 0CO3HaHue 8 BOKaOyJIsIpa 1o
. J JIOMaIlHue
€80e20 Mecma u poau 8 NPOWJICHHON TeMe, paboTa 3aMaHAs
0yOywei npogheccuonanbHol CO CIIPaBOYHOMU
desmenvHoCMU JUTEPaTypOH U CIOBapeM
IloBTOpEHKE PONACHHOTO .
MaTepuana, oAroTOBKa YeTHbIi
ompoc,
. VH/IUBUAYAJIHOTO
Tema 9.8. Teleworking AMBRALY mucemennsie | YK-4.2
10 BOKaOyJIsIpa 1o
(mpakTUKyM) . : 6 JOMAITHUE
npofifeHHol Teme, paboTa -
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM
IloBTOpEHKE IPONAECHHOTO .
Marepuaa, MoAroToBKa Sgi;}:)fﬂ VK-4.2
UH/IUBUYaJILHOTO ’
Tema 9.9. Networks AMBIILY HCbMEHHbIE
8 BOKaOyJIsipa 1o
(mpakTUKyM) . : 6 JOMAITHUE
NpofifeHHOH Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypO U clloBapeM
YcTHbIi
Tema 9.10. The Internet 10 orpoc, YK-4.2
- IIMCbMCHHBIC

(mpakTUKyM)

JOMaAIIHue




- YcrHbli
Tema 10.1. The Future of IT IToBTOpEHME NPOWIEHHOTO orpoc
b

(mpakTUKyM) MaTepuaia, IoArOTOBKA MHCHMEHHBIE | VK-4.)

Kynemypno-mseopueckoe HHIAUBUAYAJIBHOI'O OMAaITHHE
Pasznen 10. The
Future of IT gocnumanue. 0CO3HaHue - 10 2 2 BOKaOyJIspa 1o 3aJaHus,

€60€20 Mecma u poiu 6 IpOi/IeHHOH Teme, paboTa BBINIOJIHCHUC

6yoyweti npogeccuonanbHot CO CTIPaBOYHOM KOHTPOJIBHBIX

OoesimenbHOCmU JIATEPATypPOU U CIIOBapEM 3a/laHrn

[ToaroToBKa K 36
MIPOMEKYTOUHOU
aTTecranuuu B popMme
IK3amMeH - - - - " hop ) )
IPYNIOBOM Mpe3eHTaluH,
BBIIIOJIHEHUE
KOHTPOJIbHBIX 3a/laHui
Hroro - 104 4 36 - 36
180
- | 344 | 16 | 180 - 36

Bcero




6. COAEP)KAHUE JUCHUIIJINHBI

Pazpnen 1. Global Market

Tema 1.1. Globalization

Ob6yuaromuecs wuzy4yaroT Temy [noGanmsarnus. CrnocoObl U METOAbI, NPUBOASIINE K
I'mobanm3amuu. M3yyaroT JieKCHKy MO TeMe. [loJOKUTENbHBIE W OTPULIATENIBHBIC TOCIEICTBUS
mporiecca riaodanmm3anud. V3y4aroT TepMUHOIOTHIO TIPOBEACHHS TEIC(POHHBIX TIEPETOBOPOB.

Kynomypuo-meopueckoe eocnumanue: noHumauue coyuaibHOU 3HAYUMOCMU UHOA3BIYHOU
KYIbMypbl NPOUCXOOUM Y 00YUAIOWUXCS NOCPEOCMBOM AHAIU3A U OAIbHeuue20 00CyHcoenus Ha
UHOCMPAHHOM S3bIKE MeMbl 2100anu3ayuu, ee 3aKOHO8, d MAaK#ce OCODEHHOCMU 6edeHus
MENCOYHAPOOHBIX NEPe2o8OPOs.

Tema 1.2. Brands

OOyuarolyecs 3HAKOMSATCS ¢ TeMOUM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxaaroT mpobJIeMbl, CBSI3aHHbIE ¢ TUPATCTBOM M ITyTH UX peulieHus. M3yueHne TepMUHOIOTHHY,
HEOOXO0JUMOM U1 TPOBEJICHUS JAEJIOBBIX IIEPETOBOPOB U COOpaHU MEXTyHAPOIHOTO YPOBHSIL.

Kviemyprno-meopueckoe _socnumanue: noHumauue 0COOEHHOCMEU  MeNCKVIbIMYPHOSO
nPOGecCUOHATbHO20 83AUMOOCUCMBUL NPOUCXOOUM Y 0OVHAIOUUXCS NOCPEOCNEOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKe C Yelblo 00CYHCOeHUs NPOOAeM, CEA3AHHBIX C UMEHAMU Pioa 2100AbHbIX
KOMNAHULL, U nymeu ux peuleHus.

Tema 1.3. Advertising

OOyuarolyecss 3HAKOMATCS € pa3IMYHBIMU BHUJAMU PEKJIAMbl, METOJIaMHU PEKJIAMUPOBAHMUS.
VYyarcsi, Kak NMPaBUJIBHO MPOBOJUTH PEKIAMHYIO0 Kammnanuio. M3yuaror ¢passl, HeOOXOaUMBIE IS

MMOCTPOCHUA YCHGMHOﬁ MMPE3CHTAal1H. I/IHI[I/IBI/I)lyaHBHaﬂ Ipe3CHTalus 110 TEMC.

Pa3nea 2. Business Organization

Tema 2.1. Employment

OOyuatonuecs u3ydaroT HauOosiee BakHbIE (DAKTOPbI, HEOOXOIUMBIE MJISl TOITYYEHUS
pa0otel. M3yuaroT cnocoObl yCIEIIHOro MPOXOXKICHHUS M IpOoBeAeHUs cobecenoBaHus. M3yuaror
TEPMUHOJIOTHIO, HEOOXOIUMYIO JJIsi MPOBEACHUS COBEIAHWHA BHYTPU KOMIAHMM. Buabl pestome.

OOyuaromyecs: yyaTcs COCTaBIIATh PE3IOME.

Kviemypro-meopueckoe s6ocnumanue: oco3nanue ceoe2o mecma u poau 6 0Oyoyweu
I’lpO¢€CCUOHClJleOZZ deﬂmeﬂbHocmu ocywecmesiemcs nymem aHaiusd 0006€HHOCI’I’Z€L7 noucka
pabomul, 8e0eHUsI NePe208OPO8 HA UHOCMPAHHOM 3bIKe, NPOBEOEeHUsT COBEUAHUL.

Tema 2.2. Trade

OOyuaromyecss 3HAKOMSTCS C Pa3IMYHBIMM BUIAMU TOProBiu. M3ydaioT 0COOEHHOCTH
BHEUIHEM U BHYTpEHHEH TOpProBiu. 3HAKOMATCA C HpaBwiaMu OQOPMIIEHMSI aKKpEAUTHBA.
CoBepILIECHCTBYIOT HAaBBIKHM BEICHMs NEPETOBOPOB, M3YYAIOT PA3jIMYHBIC NMPUEMBI IS JTOCTHIKEHUS

HaunOonee 3(h(HeKTUBHOrO pe3yibTaTa.



Tema 2.3. Organization

OOyuatoniuecs 3HaKOMSTCS C BUJaMU KoMmaHui. M3ydaror mnpuemsl, crocoOCTBYOIIME
CO3JIaHMIO OJIAronpusATHOM pabodel cpenbl. 3HAKOMATCS € MPaBUIAMU U CTPYKTypamMH OOILEHHs B
cdepe OuzHeca.

Kynomypno-meopueckoe __gocnumanue:  ¢opmuposanue  NOHUMAHUS  0COOEHHOCMel
MEJHCKYTIbIMYPHO2O NPODECCUOHATLHO20 83AUMOOCUCMBUS  NPOUCXOOUM  NOCPEOCMBOM AHANU3A
PA3IUYHbIX MUNO8 KOMNAHUL, OCOOEHHOCmell BblICMPAUuBaHUs NPAsul U CMpYKmypsbl 0e108020
0bwenus 6 npogheccuonanvbHoll cepe.

Tema 2.4. Money

3HAKOMCTBO C q)HHaHCOBI)IMI/I OTHOIICHUSIMHU B DKOHOMHUKE N UX Fpa(l)I/I‘ICCKI/IM OTPaAKCHUCM.

O6y‘ICHI/Ie COCTaBJICHUIO U HAITMCAHWIO OTYUCTOB.

Pasnea 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C 3THKOH B cdepe OuzHeca U MHPOPMALMOHHBIX TEXHOJOTUH M pa3IUYHBIMU
HopMaMHu 3THKeTa. OOCyxaeHue npobdiieM Koppynuuu U 0opwrObl ¢ Heil. OOyuarommecss U3y4yaroT
TEPMUHOJIOTHIO 110 TAHHOH TeMe, [T HaXOKJCHHUS BBIXO0/Ia U3 CJIOKHBIX IKOHOMHYECKUX CUTYyalUu.

Kynomypno-meopueckoe gocnumanue: MEHCKYIbMYPHOE npogeccuonanvHoe
83aumooeticmaue NpouUcxooum 6 CO3HAHUU odyuarwuxcs 01a200aps aHamu3y u OdlbHeuulemy
00CyHCOeHU0 MaKux NOHAMUL, KAK dMUKA, KOPPYNYUs, dKOHOMUYECKAs CUMyayus u cnocoodwl ee
VAYUULeHUS.

Tema 3.2. Change in IT sphere

OOyuarolyecs y4arcsi BbIpaXkaTh CBOM MBICIIHU 110 TeMe U3MeHeHHus. O0CyKaat0T, HaCKOJIbKO
4acTO M3MEHEHHUs KacaroTcsi chepbl HHPOPMALMOHHBIX TexHOyoruil. Kak B MOBCETHEBHOMN XKHU3HH,
Tak 1 B cepe OM3Heca U B cucTeMe MH(POPMAIIMOHHBIX TEXHOJIOTHN. YYarcs MpaBWiiaM HaIlUCAHUS
oryeToB. (COBEpPILIEHCTBYIOT HABBIKM IPOBEJEHUS COBEUIAHMH IO TEeMaM, KacarolluMcs
MH(POPMALIMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OOyuatomyecs 3HAKOMSATCS ¢ TepMUHOM «CTpaTerusi» B 1enaoM. M3ydaroT BUABI CTpaTeruii U
TaKTUK, HEOOXOIUMBIX JJIsl JOCTHXKEHUS, IOCTABICHHOMN 1enu. M3ydaroT pa3inuuus Mexay TEpMUHOM
cCTpaTerusi W TaKTUKa; MPOCLUPYIOT CBOM 3HaHMs Ha cdepy HH(POPMAIMOHHBIX TEXHOJIOIHMH.
PasBuTre yMeHUN U HABBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe eocnumanue: ocosnanue ceoeco Mmecma u poau 6 Oyoyweu
npogeccuonanvHol deamenbHoCmu opmupyemcs y o6y4arowmuxcs epes NOHUMAaHue U pasiudenue
NOHAMUU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUA 6 OMHOWEHUU NpPohecCUuoHarbHou  cepbl
O0esimenbHOCIU, OCO3HAHUIO CILOXCHOCIU NPOYECcca NPUHAMUS PeLUeHUll.




Pasnen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMH pa3HbIX CTpaH, IOBEJAECHUEM JIOAEH, UX TPaIuLUsIMH U O0bIYasIMU.
O1eHKa U aHAJIU3 UX BIMSHUS Ha BeJeHHe OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSIMU Be/ieHUs Ou3Heca
C BOCTOYHBIMH JICIOBBIMH MapTHEpaMu. Pa3paboTka cOOCTBEHHBIX CTpaTeruii B TaHHOM cdepe.

Kynomypno-meopueckoe eocnumanue: coyuanbHas 3HAUUMOCMb UHOAZBIYHOU KYIbIMYpbl
gopmupyemcsa 6 coznanuu obyyarowe2ocs 01a200aps aHAIU3Y U OAlbHeluueMmy 00CYHCOeHUIO
ocobenHocmell KyIbmyp pasHulX CMPAaH, UX pasiuduti U NONbIMKe CamMOCMOIMENbHO paspadbomams
€800 cmpamezuro 8e0eHUst OU3HeCAd 8 UHOA3LIYHOM NPOCMPAHCEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHUPOBBIMH JIMIEPAMU B MOJUTHKE U 3KOHOMHKe. OOCyKIeHUE KauecTB
Jauzepa, paciiupeHue JieKkcuku no Teme. OOyuaromuecss MOJy4yaroT HpPEJCTaBICHHE O HaBBIKAax
YIIPaBJICHUS KPYIIHBIMHU, MUPOBBIMU KOMITAHUSIMH.

Kynomypno-meopueckoe eocnumanue: ¢opmuposanue noHumanus o MeNCKYIbMYPHOM
npogeccuoHanbHomM 83aumModelucmsuu  ocywjecmensemcs 01a200apsi aHaiu3y HA UHOCMPAHHOM
AZbIKE YCNeUWHOCIU MUPOBLIX TUOEPO8 U 2TI0OATIbHBIX KOMNAHULL.

Tema 4.3. Competition

OOyuaromyecss 3HaKOMSTCS C DKOHOMHMYECKHMM TEPMUHOM «KOHKYPEHIHs» U €€ BUIaMU.
N3yuaroT BiIMsAHHME KOHKYPEHLHH Ha COCTOSHHE DPa3jIN4HbIX PBIHKOB. PaccMaTpuBarOT OCHOBHBIE
CTpaTerMM  JIOCTH)KEHUS ~ KOHKypeHTocnocoOHocTH. OOyuwaromuecss  pa3paOaThlBalOT — CBOM
COOCTBEHHBIE CTPATErHnYEeCKHe EHCTBUSA ISl PEOI0JICHHSI IPENSATCTBUN B PELICHUH MTOCTaBIEHHBIX

3aJga4.

Pa3pea 5. Business vision

Tema 5.1. Innovations in IT sphere

OOyuaromyecss 3HAKOMATCS C Pa3NUYHBIMH H300peTeHussMA. OOCYX /1al0T HEOObIUYHBIC
M300peTeHms], UCOJIb3Ys JEKCUKY IO JlaHHOW Teme. PaccMaTpuBaroT nmpenMyllnecTBa MHHOBALUil B
chepe pblHKa HMHGOPMALMOHHBIX TEXHOJOrMH. M3ydaroT MeTonabl YCHELIHOro NpeAcTaBICHUs
uHpopManuu B popMe npe3eHTalui.

Tema 5.2. Business and environment

OOyJarommecs: U3y4aroT MOHATHE OKPYXKAIOIasi Cpe/ia BO B3aUMOCBSI3U C BEJCHHUEM OM3HEca.
BnusiHue pa3nuuHBIX KOMIIAHMM Ha COCTOSHUE OKpYXKarolledl cpenbl. 3HAKOMSATCS € Pa3In4YHbIMU

KOMIIAaHUSAAMH, KOTOPBIC BHOCAT BKJIaJl B COXpPAHCHHUC oxpy;xa}omeﬁ CpCabl.

Kynomypno-meopueckoe 6ocnumanue: ocosnaunue ceoeco mecma U poau 6 Oyoyujerl
npogheccuoHanbHol 0essmerbHOCmU NPOUCX00Um NOCPeOCMBOM AHAIU3A UBMEHeHUll 8 Ou3Hec-chepe
noo0 8o30elicmeuem usMeHeHull, NPOUCX00AWUX 8 OKpYIHcarowell cpeoe.

Tema 5.3. Franchising

O6yqa10umec51 3HAKOMATCA C TCPMHUHOM (((bpaHH_II/BI/IHFZ BbIJauya KOMIIAHMEH JIHIICH3UM Ha

MPOM3BOJCTBO WJIM MPOJAXy ToBapa Moja ee Mapkod (¢dpaHmmsel)y. M3ydaroT HEOOXOIMMYIO


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

TEPMUHOJIOTHIO Ha MpPUMEpax pPa3IUYHbIX MEXIAYHApOJHbIX KoMmraHui. Haxomst mpumepsl Ha
PoccuiickoM peIHKe.

Tema 5.4. Business communication

OOyuaromuecs 3HAKOMSTCS C TEPMHUHOJIOTHEN M TOHSTHEM OHW3HEC ITHKETa, ISl BEACHHUS
JIEJIOBBIX TIEPETOBOPOB. YIIyUINIalOT CBOM HABBIKH OOIIEHUS B IETIOBOM Cpe/Ie.

Kyvivmypro-meopueckoe socnumanue: qbopMupoeaHue HNORUMAHUA O MEJNCKY/1bMYPHOM
l’lpO¢€CCMOHClJleOM e3aumooetcmeu npoucxodum Ha npumepe COBEPUIEHCMBOBAHUA HABLIKO6
KOMMYHUKAyUu Ha UHOCMPAHHOM A3bIKE C YEJIbIO YCNEeUWHO20 6e0eHUs 0eN0BbIX nepecoeopos.

Pa3nea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuatoniuecs 3HAKOMSATCS C THOHATHEM MEHEIKMEHTa, ero 3HadeHueM. OOyuaroruecs
3HAKOMATCA C TEPMUHOJOTMEH, HEOOXOAMMOW [UIs ONHMCAaHUS YepT MOJOXKUTEIBHOTO H
OTPULATENILHOTO YIIpaBJICHILIA.

Tema 6.2. Management Styles

UTo MOXHO U 4ero Helb3s AeslaTh MeHeKepaM. Tpu CTUIIS ypaBIeHHUS.

WHTEpBBIO C 3KCHEPTOM IO CTWIAMHU ynpasieHus. KauecTBo ympasieHus. Kak oneHUTbH
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI yIYUIIUTh CTUIINA YIIPABICHUSL.

Kynomypno-meopueckoe eocnumanue: nocpedcmeom ananuza Ha UHOCMPAHHOM A3bIKE
PA3IUYHBIX  6UO08 UHMEPBbIO, CMmuiell YNpaeieHus, Kayecmea npoucxooum Gopmuposanue
NOHUMAHUSA_MEIICKYIbIMYPHO20 NPOPECCUOHATLHO20 83AUMOOCUCTNBUSL.

Tema 6.3. Team Building

OOyuaromuecs HM3y4arOT CHOCOOBI pa0OThI B KOMaHJE, OOCYXKIAIOT HIEH, KaK CO37aTh

YCIEUIHYI0 KOMaHay. M3y4aroT JeKCUKy 10 TeEMe.

Kynomypuo-meopueckoe socnumanue: ¢popmuposanue coyuanvbHou 3Ha4UMOCmMu UHOA3bIYHOU
KYIbMYpPbl RPOUCXO0UmM HA npumepe uoell opmMuposanusi KOMaHo, onpeoeieHus poiel 8 KOMaHoe,
VCHEeWHOCmU U pe3yIbmamueHOmMuy KOMaHobl U KAAHCO020 ee UleHd.

Tema 6.4. Risk in IT sphere

OO6yuatoniuecst 00Cy>XJ1al0T BUbI IOBCEJHEBHOTO PUCKAa U pHUcKa B Ou3Hece. Puck, KoTopblit
MOXET OBITh ITOJTyYeH B XOJI€ ITpoIiecca Iio0aan3annm.

Tema 6.5. Crisis management

OOyuatomecss 00CYXJalOT BOINPOCHI MO TEME KPHU3HC B YIPAaBICHHH. 3HAKOMSTCS C
Pa3IMYHBIMHA CUTYalUsIMH, BBI3BIBAIONIMMH KpH3HC. M3y4aroT MyTH pemieHus BBIXOAA M3 KpU3HUCA.
N3y4aroT npueMsl 3arnpanmBaHis HHHOPMAIMH B CIIOKHBIX SKOHOMUYECKUX CHTYalUsIX U TPaMOTHO

OTBCYATh Ha MMOCTABJICHHBIC BOIIPOCHI.



Pa3zgen 7. Communication in Business

Tema 7.1. Communication

OO0yuaromuecs U3y4arT KauecTBa XOPOIIEro cooeceHnka, (hakTopbl BaKHBIC B OOIICHUU U
¢dbopMbI 001IeHUs (BUABI TUCHbMEHHOTO U YCTHOTO OOIIeHus). V3yueHne u TPEHUHT HOBOU JIEKCUKHU
10 TEMC. COBepIHeHCTBYIOT CBOHU KOMMYHI/IKaTI/IBHLIe HaBBIKH.

Kyrvmypno-meopueckoe eocnumanue: coyuanvHas 3HAYUMOCMb UHOA3LIYHOU KYIbMYpPbl
Gopmupyemcesa y odyuarouuxcs nocpeocmeom U3yueHus U008 npoodiem, ¢ KOMopbiMU OHU MO2Ym
CMOIKHYMbCA 8 NPOYECce UHOAZLIUHO20 NPOPeCCUOHATbHO20 00U eHUSL.

Tema 7.2. E-commerce

OOyuaromyecss M3y4alOT BHUABI PUCKA, KOTOpble MOTYT OBITh MOJYYEHBI B pe3yJbTare
TOPTOBJIM B HMHTEpHETE. BUIBI MPOIYKTOB W YyCIYT, MPENOCTaBISIEMBIX B HMHTEpHETe. M3ydaror
TEPMHHBI II0 TEME TOProBis. M3ydaroT MeToabl MocTpoeHUs 3(PQGEKTUBHOW NPE3CHTAMU UL
YCIICIIHOM MPOAAXKH CBOETO MPOJYKTAa CBOUM MOTEHLIUAIBHBIM MTOKYIATEIISIM.

Tema 7.3. Customer service

OOyuatonuecs H3y4yalOT HOBbIE HJeHM B cdepe oOciyk uBaHUS KIMEHTOB. M3ydaroT
JOCTOMHCTBA M HEAOCTATKH Pa3HBIX BHJOB oOmieHus ¢ kimeHtamu. OOywaromipecs: ydarcsi MUcaTh
nUCbMO-Kano0y. COBEpILICHCTBYIOT HAaBBIKH ayIMPOBAHMSI 10 JAaHHOM Teme.

Kynomypno-meopueckoe _6ocnumanue:  ocosHanue  YCNeWHOCIU __MENCKYIbIMYPHO20
npogeccuoHanbHo20 83auMO0eLiCMEUs NPOUCX0OUm depe3 YCMHbIL 0OMeH HA UHOCMPAHHOM s3blKe
uoesMuU U MbICIAMU NO NOBOOY Cmuiel NPoPecCUOHAIbHO20 U ObIM06020 00WeHUs O/ peuleHus
npoobem KOMMYHUKAYUU.

Tema 7.4. Writing report

OOyJarommuecsi MU3y4daloT CTPYKTYpy HAINMCaHWsA OTYeTa, HEOOXOJUMYI0 TEPMHUHOJOTHIO.

3aI_HI/ITa HHIUBUAYAJIIbHBIX OTUCTOB.

Pasnea 8. Global Companies

Tema 8.1. Globalization and Global Marketing

OOyuaromecss n3yyaror TeMy «lmobamm3amms». CrocoObl M METObl, NPHUBOASAIIME K
I'mobanuzanuu. M3yuaror nekcuky no teme. llojoxkurenbHble M OTpULATEIbHbBIE IOCICACTBUS
nporiecca riaodanu3ani. MeToibl BXOXKISHUS B MUPOBOM PBHIHOK.

Kynomypno-meopueckoe gocnumanue: gopmuposanue noHUMAHUA_COYUATLHOU 3HAYUMOCTIU
UHOSI3bIYHOU KYIbMYPbl NPOUCXOOUM 8 NPOYecce AHAIU3A U 0OCYICOEHUsT NOCIeOCMBULL Npoyecca
anobanuzayuu, 0cobeHHOCmer MedcOyHapoOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuaromecss 3HAKOMATCS C HUCTOpHUEH CO3/laHUsl KOMIIAHWH, C €€ OCHOBATEIISIMHU.
OO6cyX1atoT MpeuMyIecTBa U HEAOCTATKU 3TON KOMITAHUU.

Tema 8.3. Success in IT sphere

NzyuatoT Jekcuky mno Teme «Ycmex», ocoOeHHo kacarenbHo IT. 3HakomsTcs ¢

TEPMUHOJIOTHEN Ha MpUMEpE YCHEHIHbIX KOMMaHuW U Jitojei. COBEpIICHCTBYIOT HaBbIKU BEICHUS



neperoBopos. M3ydaroT kauecTBa, KOTOPbIMU 00JIaJacT YCIEUIHBINA YeloBeK, padoTarommii B chepe
UH()OPMAIIMOHHBIX TEXHOJIOTHIA.

Kynemyprno-meopueckoe socnumanue: nouumanue ocobernocmei MEJNCKYIbIMYPHO20

npoheccuoHanbHo20 83auMO0elucCmEUs NPOUCXOOUm HA NpuMepe aHaau3a YCHeUlHOCMU 6e0eHus
nepe208opo8 Ha UHOCMPAHHOM A3bIKe, YCHEUHOCIU Yel06eKa, KaK MUYHOCMU U KAK OUu3Hec eOUHUYbI.

Tema 8.4. General Motors Company

M3yyaloT HUCTOpUIO KOMIIAHWMHM, 3aHMMaeMOe€ MEeCTO Ha MHMpOBOM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha phIHKE U (OpMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKe.

Tema 8.5. Failures

OOyuaromiecss HM3y4alOT TPUYMHBI Kpaxa KommaHuid. IlyTm BeIXOoma M3 CIIOXKHBIX
HKOHOMMYECKHUX cUTyaluid. O030p PHIHKOB, KOTOPbIE 00aHKPOTUIINCH.

Tema 8.6. Microsoft Company

OOyuaromyecss U3y4aroT UCTOPUIO KOMITAHWH, 3aHMMAaeMO€ MECTO Ha MHUPOBOM DBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PBhIHKE U (POpMYIly ycIiexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM pbliHe.

Tema 8.7. Virgin Group Company

OOyuarolyecs M3y4arOoT HCTOPUIO KOMIIAHMM, 3aHHMAaeMO€ MECTO Ha MHUPOBOW apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (POPMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKe.

Tema 8.8. Future of the Business in IT sphere

OOyuatolyecs U3y4aroT MPUUUHBI, 10 KOTOPHIM KOMIIAHUU CTaHOBATCS Ii100abHbIMU. [1yTH
ux pacupenus. IIpITatoTcst CpOrHO3UpOBaTh SKOHOMHUYECKOE COCTOSIHME CTpaHbl B Oyayluem, a
TaKXke u3MeHeHHe cepbl HH(POPMAIIMOHHBIX TEXHOJIOTHA.

Kynomypno-meopueckoe gocnumanue: nymem 00cydcoenus HaA UHOCMPAHHOM —A3bIKE
B03MOJICHBIX HANPABTIEHUL PA3GUMUS IKOHOMUKU CIMPAHbL U OU3Heca, y 00y4aiouuxcs popmupyemcs
0CO3HAHUE C80e20 Mecma u poau 8 Oyoywel NpogheccuonanbHoU 0esamenrbHOCHU.

Pa3nea 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?

OOyuarolyecs pasMbIIUISIOT HaJ BOIPOCOM O€30IIaCHOCTH WM BPaKJEOHOCTH BIIMSHUS
KOMITbIOTEPHBIX TEXHOJIOTHI Ha YeoBeKa, Ou3HecC.

Kynomypno-meopueckoe 6ocnumanue: _na npumepe 00CYHCOeHUs  NOUMUBHO20 U
He2amueHO20 GIUAHUS PA3BUBATOWUXC KOMNLIOMEPHBIX MEXHON02Ull HA 4el08eKd, ¥ 00yuarouuxcs
Gopmupyemcsa noHuUMaHue 0cobeHHOCmel MeXCKY1bMypHO20 NPOPECCUOHANLHO20 83AUMOOEUCMBUSL.

Tema 9.2. Computer (video) games

OO6yuaromiuecs 0OCY>KIAIOT BUIBl U TUIBI KOMIBIOTEPHBIX WUIP, UX BIHMSHHE HA Pa3BUTHE
YeJIOBEKa, a TAK)KE BO3MOXKHBIC BAPUAHTHI X MCITOJIb30BAHUS.

Tema 9.3. Computer architecture

OOyuaromyiecss U3y4arOT AHIVIMHCKUE SKBHBAJICHTHI MO 0003HaueHHOW Teme. OOCyxmaroT

IJIFOCBI U MUHYCBI pa3JIMYHBIX BUJI0B KOMHBIOTCpHOfI APXUTCKTYPHI.



Tema 9.4. System computer software

OOyJaromuecs: U3y4aroT BUJIBI POTPAMMHOT0 00ECTICUEHHSI, COOTBETCTBYIOIIYIO JIEKCHUKY.

Tema 9.5. Operating systems

OO6yuaroruecs pacCMaTpUBAIOT PA3IMYHBIC BUJIBI ONIEPALIMOHHBIX CUCTEM, CPABHUBAIOT UX.

Tema 9.6. Multimedia

OOyuatoniyiecss M3y4aroT JIEKCHUKY MO TeMe «MYyJIbTHUMEIUHHBIE YCTPONUCTBa», OOCYXIAloT,
HACKOJIBKO CHJIbHBIMU ObUTH U3MEHEHUS B ’TOM CEKTOpeE.

Tema 9.7. Computers and work

OOCYX)Iaf0T JOCTOMHCTBA M HEIOCTATKU KCIIOIH30BAHMSI KOMITBIOTEPHBIX TEXHOJOTHUH Ha
pabore.

Kynomypno-meopueckoe gocnumanue: ocosnanue ceoeco mecma u poau 6 Oyoyujer
npogeccuoHanbHol 0esimenbHOCU NPOUCXO0UN 80 BPeMS 0OCYHCOeHUs 0OYUAIOWUMUCS HIOAHCO8
UCNONb30BAHUSL COBPEMEHHBIX KOMNLIOMEPHBIX MEXHOI02UL HA UHOCTNPAHHOM SA3bIKe.

Tema 9.8. Teleworking

Beenenne B Temy ynaneHHoW pabotel. OOydarommecss OOCYXTAlOT CMBICI U 3HAYCHHE
MOSIBJICHUS JAHHOTO HampaBlieHUs B cepe NHOPMALMOHHBIX TEXHOJIOTHIA.

Tema 9.9. Networks

OO6yuaromuecss 0OCYKIAIOT 3HAYMMOCTH TOSIBIICHUS PA3IMYHOTO POJA «CETEi»; pasHUIly
MCXKIY HUMH, OTHOLICHUC PA3HBIX MIOKOJIEHUN K OTOMY.

Tema 9.10. The Internet

OO6yuaromuecs yrIyOnslOTCS B HW3Y4YCHHE TEPMHUHOJOTHH cdepbl HH(OPMALMOHHBIX
TeXHOHOFHﬁ; O6CY)K[[3IOT IMOJIOKUTCIIBHBIC U OTPULATCIIbHBIC ACIICKThI HHTepHeTa.

Pasnen 10. The Future of IT

Tema 10.1. The Future of IT

Ob6yuaromuecs 00CyXIal0T T€ W3MEHEHHUs, KOTOpbIe mpeTeprena chepa nHGOPMALMOHHBIX
TexHonoruii. OOydaromuecs TMPOTHO3UPYIOT BO3MOXKHBIE W3MEHECHUS W Pa3BUTHE CQEpbl
MH(GOPMALIMOHHBIX TEXHOJIOTHH B CIEAYIOLIEM BEKE.

Kvivmypno-meopueckoe nanpasienue socnumamenbnoi pabomeotl: 4cpe3 IMOHUMAHUEC CYTHU

u3MeHeHu# B cdepe MH(MOPMALMOHHBIX TEXHOJIOTUH, OOMEH HIESIMH U MBICISIMH HA WHOCTPAHHOM
A3bIKe, y OOyYaromuxcs MPOUCXOIUT OCO3HAHUE CB0e20 Mecma U poau 6 ux Oyoywet

npogheccuoHanbHol OesimenbHOCmu

7. CAMOCTOATEJIBHAA PABOTA OBYYAIOIIIUXCSA

B pamkax gaHHOW y4yeOHOW AUCHUILIMHBI 00YYaIOUIHeCcs BBITOIHSIIOT CAMOCTOSATENBHYIO padoTy
B BUJIE€ IOBTOPEHHUS IPOMJEHHOIO MaTepuaia o BCEM U3y4aeMbIM TEMAaM JECITH Pa3lesioB, YCTHO U
IUCbMEHHO (MMChbMEHHBIE JOMAIIHUE PabOThl) OTBEYAIOT HA BOIPOCH! JUIsl HOATOTOBKU K TEKYILEMY

KOHTPOJIFO B COOTBCTCTBYIOIIEM CEMCCTPEC, a TAKIKC I'OTOBATCA K MHAUBHUAYAJIbHBIM WJIX I'PYIIIIOBbBIM



MPE3EHTAUUAM I TPOXOKAEHUA MPOMEKYTOUHOW aTTECTALMHU MO AucuuiuimHe. [lomumo 3Toro,
00y4Jaromuics OCYIIECTBISET TMOATOTOBKY WHIWBUIYAIBHOTO BOKAOysspa IO MPOHJACHHOW TeMe;

paboTy co crpaBOYHOM JTUTEPATYpPOM U CIOBapeM; paboTy HaJl OLTHOKAMH.

8. OBPA3OBATEJIBHBIE TEXHOJIOT'MA

Ha kaxnom 3aHATHM KaXJ0W TE€Mbl BCEX PA3LEIOB HApsAy C TPAJAULMOHHBIMU MHPHUMEHSAETCS
TEXHOJIOTHSI IPOOJIEMHOT0 O0yUEHHUS, a8 UMEHHO Ka)KJI0€ 3aHSATHE ITPOBOJIUTCA B (JOpME MPAKTUKYMA.

HpI/I HN3YUCHUU ,HaHHOﬁ JUCHUIIIMHBI  HMCIIOJB3YIOTCA  CICOAYIOIIUC O6p330BaT€J'IBHBIC

TEXHOJIOTHH:
Tema 3ansaTHSA Bup odpa3oBaTenbHOM ®opMa npoBeIeHUs 3aHATHSA

TeXHOJIOTHH

Pa3nen 1. Global Marketing Humepaxkmusnas Henosas / ponesas uepa

Tema 1.1. Globalization MexXHOoN02Us

Kynomypno-meopueckoe

gocnumanue:

COYUANbHAS 3HAYUMOCTb

UHOSI3bIYHOU KYIbMYpPbl

Tema 1.2. Brands Humepaxmuenas Case Study (pazoop

Kynomypno-meopueckoe MexXHOoN02Us. KOHKDEMHbIX CUMYyayutl)

socnumauue:

MEJHCKYTbMYPHOe

npogeccuonanvrHoe

83aumooeticmsue

Tema 1.3. Advertising Humepaxmusnas Henosas / ponesas uepa
mexHoI02Us. Case Study (pazbop

KOHKDEMHbIX CUMYayuti)

Pasnen 2. Business Organization | Tpaduyuonnas mexuonocus Ilpakmuueckoe 3anamue

Tema 2.1. Employment

Tema 2.2. Trade Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue

Tema 2.3. Organization Tpaouyuonnas mexnonoeus Ilpaxmuueckoe 3ansimue

Tema 2.4. Money Tpaouyuonnas mexumonocus IIpaxmuueckoe 3anamue

Pa3nen 3. Strategy in IT sphere Hnumepaxkmusnas Case Study (pazbop

Tema 3.1. Ethics in IT sphere MexHoI02Us. KOHKPEMHbIX CUmMyayutl)

Kvaemyprno-meopueckoe

gocnumauue:

MEHCKYTbMYpHOe

npogeccuonanvrHoe

g3aumooeticmsue

Tema 3.2. Change in IT sphere Tpaouyuonnas mexnonocus Ilpaxmuueckoe 3anamue

Tema 3.3. Strategy in IT sphere Tpaouyuonnas mexnono2us Ilpaxmuueckoe 3ansmue

Kyvnemyprno-meopueckoe

socnumanue: 0CO3HaAHue c8oe20

Mecma u ponu 8 byoyueu




npogeccuonanvbHol
oesmenbHocmu

Pasnen 4. Leadership Hnmepaxmusnas Henosas / ponesas uepa

Tema 4.1. Cultures MexHOoN02Us Case Study (pazoop

Kynomypno-meopueckoe KOHKPEMMbIX CUMYayutl)

socnumatue:

COYUANbHASL 3HAYUMOCTb

UHOSL3bIYHOU KYIbMYPbl

Tema 4.2. Leadership Hnmepaxmusnas Case Study (pazbop

Kynsmypro-meopueckoe MEeXHONI02Us. KOHKDEMHbIX CUMYayull)

gocnumawue:

MEINCKYTIbMYPHOE

npogeccuonanbHoe

s3aumooelicmsue

Tema 4.3. Competition Hnmepaxmusnas enosas / ponesas uepa
MexXHON02Us Case Study (pazbop

KOHKDEMHbIX CUMYyayutl)

Pasgen 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3aHsamue

Tema 5.2. Business and
environment
Kynomyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u poau 8 6yoyuel
npogeccuonanvbroll
oesimenbHOCmU

TpaduquHHaﬂ MEeEXHOJI02UA

Hpakmuqecme 3aHamue

Tema 5.3. Franchising

Tpaduuuorma}z MexXHoJI0cUA

Hpaxmuqea(oe 3anAamue

Tema 5.4. Business
communication
Kyvavmypno-meopueckoe
gocnumanue:
MENCKYTIbMYPHOE
npogeccuonanvroe
g3aumooeticmeue

Hnmepaxmusnasn
MexHOoN02Us

Case Study (pazoop
KOHKPEMHbIX CUMYayutl)

Pasnean 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 6.2. Management Styles
Kynemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmsue

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 6.3. Team Building
Kynemyprno-meopueckoe
socnumanue.
COUUANbHASL 3HAYUMOCTb
UHOSA3BIYHOU K)IbIMYPbl

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3ansamue




Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexHoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYyayuil)

Tema 6.5. Crisis management

Tpaduuuorma}z MexHoJIocUA

Hpaxmuqea(oe 3anAamue

Pa3pea 7. Communication in
Business

Tema 7.1. Communication
Kyvavmypno-meopueckoe
socnumanue:

COYUATILHAA 3HAYUMOCTb
UHOSI3bIYHOU KYIbIYPbl

Tpa()I/lI/;MOHHCl}l MeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 7.2. E-commerce

Tpaduuuormaﬂ MexXHoJIocUA

HpakmuquKoe 3anAamue

Tema 7.3. Customer service
Kyvavmypno-meopueckoe
gocnumanue.
MENCKYIbMYPHOe
npogeccuonanvroe
gzaumooeticmeue

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuwecxoe 3anamue

Tema 7.4. Writing report

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Pa3nea 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kyivmyprno-meopueckoe
gocnumanue.

COYUANbHASL 3HAYUMOCTb
UHOS3LIYHOU KYIbMYpbl

Tpaduuuouﬂaﬂ MexXHOoJIocUA

HpakmuquKoe 3aHAmue

Tema 8.2. Coca Cola Company

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 8.3. Success in IT sphere
Kynemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooelicmsue

Hnmepaxmusnas
MexHoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayuiL)

Tema 8.4. General Motors
Company

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3anHsamue

Tema 8.5. Failures

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 8.6. Microsoft Company

Tpaduuuorma}z MexXHoJI0cUA

Hpaxmuqea(oe 3anAamue

Tema 8.7. Virgin Group
Company

Tpaduuuormaﬂ MexXHOoJIocUA

HpakmuquKoe 3anAamue

Tema 8.8. Future of Business in
IT sphere
Kyivmyprno-meopueckoe
gocnumanue. 0CO3HAHUe c60e20
Mecma u ponu 8 byoyueu

Hnmepaxmusnas
MexXHOoN02Us

Case Study (pazbop
KOHKDEMHbIX CUMYayull)




npogeccuonanvbHol
oesmenbHocmu

Pa3nen 9. English in Tpaouyuonnas mexnonocus Ipaxmuueckoe 3ansamue
Communications Systems

Tema 9.1. Computers - friend or
foe?

Kyvnemyprno-meopueckoe
socnumatue:

MENHCKYTIbIMYPHOE
npogheccuonatbHoe
83aumooeticmsue

Tema 9.2. Computer (video) Tpaouyuonnas mexunonocus IIpaxmuueckoe 3anamue
games

Tema 9.3. Computer architecture Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3ansimue

Tema 9.4. System computer Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3ansmue
software

Tema 9.5. Operating systems Tpaouyuonnas mexuonocus Ilpaxmuueckoe 3ansimue

Tema 9.6. Multimedia Tpaouyuonnas mexnonocus Ipaxmuuecroe 3ansamue

Tema 9.7. Computers and work Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE CB0E20
Mecma u poau 8 6yoyuel

npogheccuoHanbHoll

desimenbHOCMU

Tema 9.8. Teleworking Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue
Tema 9.9. Networks Tpaouyuonnas mexuonocus Ilpaxmuueckoe 3ansimue
Tema 9.10. The Internet Tpaouyuonnas mexnonoeus Ilpaxmuueckoe 3ansmue
Pa3nea 10. The Future of IT Tpaouyuonnas mexuonocus Ilpaxmuueckoe 3ansimue

Tema 10.1. The Future of IT
Kynomyprno-meopueckoe
gocnumanue. OCO3HAHUE CB0e20
Mecma u poau 8 Oyoywell
npogheccuonanbHoll
oesimenbHOCmU

9. TEKYIIUIA KOHTPOJIb YCIIEBAEMOCTH U IPOMEKYTOYHASI ATTECTALIUSI
MO JUCLUTIJINHE




9.1. ®opMBbI KOHTPOJISI 10 TUCHUIJIMHE

Texkyuuii KOHTPOJIb.

B nporuecce nzydyenust yueOHOM AUCUMILIMHBI 00yYarOIIUECs] YYacTBYIOT B YCTHBIX OIpOcax,
BBIMIOJIHSIFOT NMUCHhMEHHBIE JIOMAIIHUE U KOHTPOJIbHBIE 3a7aHusi. Pe3yiabTaThl BBIIIOJIHEHUS JAHHBIX
BUJIOB pa0OT SIBIISIOTCS OCHOBAHHMEM [UUIsl BBICTABIICHHS OIICHOK TEKYIIETO KOHTPOJS MO Y4eOHOM
JUCHUIUIMHE. BpInonHeHne Bcex 3alaHuil SBJISETCS O00s3aTENIbHBIM JUISL BCeX OOYy4YaroluXcsl.
OOyuaromuecs, He BBIIOJHUBIIME B TOJHOM OOBbEME BCE 3aJaHMs, HE JOMYCKAlOTCs K caade
HK3aMEHOB, 324E€TOB U 3a4E€TOB C OLIEHKOH MO JaHHON Y4eOHOU NUCIUIUIHHE.

IIpome:xxyTouHasi arTecTanus.

Jns KOHTpOJIsE yCBOEHHs OOY4YaOIIMMHCS ITAaHHOW AUCIUIUIMHBI YYCOHBIM IUIAHOM
peaycMOTpeH 3adeT B 1 m 3 cemecTpax OOydeHHs M 3a4eT C OIEHKOW BO 2 ceMecTpe,
MPOBOANMEBIE B (JOpME MHAMBHUIYAIbHBIX MPE3EHTAIMI MO M3yYeHHBIM TeMaM, W 3K3aMeH B 4
ceMecTpe, MPOBOIUMBIA B (JOpME HEMOATrOTOBICHHOTO MOHOJOTHYECKOTO BBICKA3bIBAHHS II0
OJIHOM M3 MpEeIJIOKEHHBIX TEM, OTBETOB Ha BOIPOCHI MapTHEpa WM MpernojaBaTes IMocie
MIPEACTABICHHOI0 MOHOJIOra, TPYyNIOBOM J1€710BOM mpe3eHTaluu. [Ipu BbICTaBIE€HMM UTOTOBBIX
OTMETOK YYHTBHIBAETCS AKTUBHOCTh OOYyYaIOMIErocs B paMKaX KyJIbTypHO-TBOPUYECKOTO

HaIpPaBJICHUS! BOCIIUTATEIbHON PaOOTHI.

9.2. OueHoOYHbIEe MaTepHAJIbI (OLIEHOYHBbIE CPEACTBA) A/ TEKYILIEero KOHTPOJIsA

YCIIeBaeMoOCTH " HpOME)KyTO'—IHOﬁ aTTeCTalluM 10 JMCHHUIIJINHE

Texkymuii KOHTPOJIb.

OrneHOYHBIC MaTEpUabl I TEKYIIET0 KOHTPOJIS O JUCIHUILINHE: B TEYCHUE CEMECTpa
OCYIICCTBIIICTCS I[MOYPOYHBIM KOHTPOJb YCTHBIX OTBETOB (IHAJIOTOB W MOHOJIOTOB),
ayIMpOBaHUs, YTCHUS U MUCHbMEHHBIX (ayJAUTOPHBIX W JOMAIIHUX) paboT (3amanuii). OneHka
BBICTABIIACTCS 32 pabOTy Ha Ka)XXJIOM 3aHATUH, YYUTHIBAIOTCS BCE BUJIbI PEUEBOM ACSITETLHOCTU
(ayaupoBaHue, TOBOPEHUE, YTECHHE, TUCHMO), a TAK)KE YMCHHE aJICKBATHO, 110 TEME, OTBETUTh
Ha BONPOCHI B paMKax yCTHOTO OIPOCA, BOIPOCHI KOTOPOTO MpejcTaBicHbl HUke. OIeHKa
BBICTaBJISICTCS] COOTBETCTBEHHO KPUTEPHUSIM OIICHUBAHUSI.

Cnucok BONpPOCOB /1Jisl OATOTOBKH K TeKYIlleMy KOHTPoJI10 B 1 cemecTpe:

®opMyIMpoBKa BOMPOCOB K TEKyIIEMY KOHTpPOJIO B | ceMecTpe NOIHOCTHIO
COOTBETCTBYET HAMMECHOBAHUIO U COJICPIKAHHUIO 3asIBJICHHBIX TEM.

1. What is Marketing?

2 What are characteristics of Marketing?
3. What is branding?

4 Why do we need brands?



What steps should a company take to create a new brand?

What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

What are the disadvantages of being the global Co?

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnucok BONPOCOB /Il MOATOTOBKH K TeKYyIIeMy KOHTPOJIIO BO 2 ceMecTpe:

@®opMyJIMpOBKa BOIPOCOB K TEKYLIEMY KOHTPOJIO BO 2 CeMeCTpe IOJIHOCTbHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TCM.

I.

AN i

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them._



10.
11.
12.
13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnncok BONPOCOB /ISl MOATOTOBKH K TeKYIeMYy KOHTPOJIIO B 3 ceMecTpe:

@®opMyJIIpOBKAa BOIPOCOB K TEKYLIEMY KOHTPOIO B 3 CEMECTpe IIOJIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TEM.

1.

2
3.
4

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in
its product?

How can communication in business be described?



6. What are the key qualities for a successful manager today?

7. How can unsuccessful manager be characterized?

8. If you’re a manager, how would you describe your management style?

9. To your mind, what is the best management style for Russian companies and foreign
ones?

10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

12. Who is responsible for mistakes in companies?

13. What are the key steps for companies in crises?

14. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

15. What are advantages of working in a team?

16. What are disadvantages of working in a team?

17. A team always needs a leader. Do you agree? Why/ why not?

18. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

19. Which qualities of a person would be useful for a team work?

20. Which qualities of a person would be useless for a team work?

21. What risks do businesses face?

22. What are the key steps to effective risk management?

23. Comment on the following management style: directing. Summarise the main features of
this style.

24. Comment on the following management style: discussing. Summarise the main features of
this style.

25. Comment on the following management style: delegating. Summarise the main features of
this style.

26. Comment on the following management style: delegating. Summarise the main features of
this style.

217. How does customer service in our country different from customer service abroad?

28. What types of business correspondence do you know? What are their main features?

29. How does report writing differ from other types of business correspondence?

30. What is the future of business in Russia?

Cnncok BONPOCOB /ISl OATOTOBKH K TeKYILleMY KOHTPOJIIO B 4 ceMecTpe:
@opMyIUpOBKa BOMPOCOB K TEKylIeMy KOHTpPOJIt0 B 4 ceMecTpe IOJIHOCTHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TCM.
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Computer addiction: myth or truth?

Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?

Dwell on any computer genius.

How is computer architecture characterized?

What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?
What is operating system? How many of them do you know?
What operating system should a person choose: for work, for games, for movie watching?
What is Multimedia in the sphere of Information Technologies?
How strong were changes in this direction?

Computers and work: how are they connected?

What is the difference between teleworking and networks?
What are major characteristics of teleworking?

How changeable are networks?

What applications do you know? What for are they used?

The Internet: good or evil?

How has the Internet affected our lives?

What are threats and opportunities of the Internet?

How do you see the Future of IT?

What is the Future of IT in Russia?

What is the reaction of IT sphere to changes?

How significant or harmful are changes to the sphere?

What are jobs in computing? Which one would you prefer?
What spheres of our life are information technologies connected with?
Computer technology is the fastest-growing industry in the world. Prove it.
Computer technologies in different kinds of life.

Computer technologies in education.

Computer technologies: advantages and disadvantages.
Computer technologies in foreign languages learning.

What is news in IT sphere?

Dwell on any successful computer geek.

What failures did the IT sphere suffer from?

What is the history of IT?

Name current trends in IT sphere and characterize them.



37.  Entertainment technologies: past, present, future.
38.  Dwell on security and privacy.
39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpoMe:kyTouHasi aTTeCTAIUS MO TUCHMILIIUHE.

Jist OLleHKH pe3ysibTaToB OOYYEHHs 0 IUCUUIUIMHE Y4YeOHBIM IUIAaHOM B MEPBOM
ceMecTpe MpeayCMOTPEH 3aueT, MPOBOAUMBIA B (hopMe HHIAMBUAYAIBHOW IMpE3eHTALUH I10
teme: “Company History”.

st OolleHKM pe3yJabTaTOB OOYYEHHUsS IO TUCUUIUIMHE YYEOHBIM IUIAHOM BO BTOPOM
ceMecTpe IMpPEeAyCMOTPEH 3aueT C OLEHKOH, MpOBOAUMBIA B (opMe HHAUBHUIYaTbHOM
npesenTanuu no teme: “Product Presentation”.

Jis omneHKH pe3ynpTaToB OOydYeHHs MO JUCHUIUIMHE y4YeOHBIM IUIAHOM B TPETHEM
ceMecTpe MPeayCMOTPEH 3aueT, MPOBOAWMBIA B (hopMe WHIMBUAYAIBHOW IPE3CHTAIUH TI0
teme: “Bank Presentation (Finance)”.

JUis oLleHKH pe3ysibTaTOB OOYyYEHHUsS MO AMCLUMIUIMHE YYeOHBIM IUIAHOM B YETBEPTOM
CeMeCTpe IMPeAyCMOTPEH IK3aMEH, IPOBOIUMBIN B (popme

1) HEMOIrOTOBJICHHOTO MOHOJIOTMYECKOTO BBICKA3BIBAHHS MO OJJHON M3 MPEIOKEHHBIX
TE€M MPOJOJLKUTEIBHOCTBIO 1-2 MUHYTHI;

2) orBera Ha Bompockl (3-5) mapTHepa WM INpeNojAaBaTelis MOCie MPEJCTaBICHHOTO
MOHOJIOTa;

3) rpynmnoBoii nenoBoil npesenranuu no teme “Multinational Company” (3-5 uenoBek).

10. PECYPCHAS COCTABJISIIOLIASL

JUis mpoBeleHUs 3aHATUH CEMHHAPCKOro THMA (IMPAaKTUYECKUX 3aHATHHA) IO JaHHOU
JTUCITUIUIMHE WCTIONB3YIOTCS ayAUTOPHH ¢ Y4eOHOH MeOenbio U Meaua-o00pyaoBaHueM (TIPOEKTop,
9KpaH, HOYTOYK).

Jns  camocrosiTenibHOM  paboOThl  OOYyYalOIIMXCS  HCIONB3YeTCs  MOMELIEHUe  JUIs
CaMOCTOSITENIbHONH ~ paboThl  OOYYaOLIMXCS, OCHALICHHOE KOMIBIOTEPAMU C HEOO0XOAUMBIM
NPOTPAMMHBIM OOECIIEYeHHEeM M JOCTynoM B MHTEpHET M SIEKTPOHHYIO HH()OPMAIMOHHO-
00pa3oBaTeNbHYI0 Cpe3y By3a.

Jns  npoBedeHHs KOHTPOJIL CAMOCTOATENbHOW paboThl MO JaHHOM  JUCLMILIMHE
UCTIONB3YIOTCS ayUTOPUU C MeIua-o0opynoBaHUEM (IIPOEKTOp, 3KpaH, HOYTOYK) M ydeOHOMH
MeOebIo.

Jis mpoBesieHUsT TEKYIIEr0 KOHTPOJIS YCIIEBA€MOCTH M TPOMEXKYTOYHOH aTTecTaluu IO
JAHHOW TUCIUIUIMHE HCIOJB3YIOTCA ayAUTOpPUU C y4eOHOM MebOenbio U Meaua-o0opyIoBaHHEM

(mpoekTop, 3KpaH, HOyTOYK).



[lepeyens NHMIIEH3NOHHOTO MPOTPAMMHOTO OOECTICYeHUS

wn HaumenoBanue Tun pecypca
1 Microsoft Office HHueH3HOHng coryaienyne Migrosoft - Qpen
Value Subscription qist pemenuii Education
Solutions NeV 8265046

Cy6nunensnonnsiii foropop AO «CodrJlaitn
Tpeitn» Ne /131 ot 10.07.2020. Cpok neiicTBus
JIOTOBOpa - OECCPOUHBIH

2 Microsoft Windows

OnexTpoHHBIN cioBaps #ABBY'Y OO0 "ABU Cograep" TIT OOO" ITporpam-e
3 Lingvo 11 crnoBaps 6 s361k0B Volume texHosorun" Ne88 ot 31.10.2005 (nmocTosiHHO-
License Concurent (21-50) #ABBYY nercTBytomas aureH3us). Cpok nedcTBus
Lingvo 11 ciioBapsb 6 sI36IKOB JIMTIEH3UH - 0€CCPOYHBII
KomcymsrantTlmoc  cripaBouHo- JII OO0 "Koncynwsrautlntoc TonbstTi"
noroop Ne251/02 ot 01.01.2022 (exeromno
4 MIPaBOBasl CUCTEMA OTEYECTBEHHOTO . .
nponeBaeMbiit). Cpok ASUCTBUS JTUIICH3UU -
MIPOU3BOJCTBA .
OECCPOYHBIN
CJIA AO «CodtJlaitn Tpeitn» norosop
5 Antusnpyc Kacnepckoro Ne291/Tr ot 28.12.2021, nunensus Ne 17E0-
OTEYECTBEHHOT'O MPOU3BOJICTBA 220119-110841-733-2920. Cpok aeicTBus
norosopa j1o 11.02.2024
IlepeyeHb cBOOOHO PACIPOCTPAHSIEMOI0 POrPAMMHOI0 O0ecreyeHus :
HaumenoBanue
# Windows Media Player
# IrfanView
#Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
Mynsmumeoua 110 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
IIpocmompuux (viewer) # Foxit Reader - Russian
Epavse # SeaMonkey
paysep # Google Chrome

B cootBercTBUM ¢ [losokeHHEM O CO3TaHUU CIICITUABLHBIX YCIOBUH JUISI WHBAINIOB U JIUIL C
OB3 wunH(pOpMalIMOHHO-TEXHONIOTHYECKass 0a3a 00pa30BaTENLHOTO Tpolecca MpeayCcMaTphBaeT
UCTIOJIH30BAHUE MATEPUAIbHO-TEXHUYECKUX CPEJCTB C YYETOM DPA3UYHBIX HO30JOTHI WHBAIUIOB U
qmr ¢ OB3.

11. JUTEPATYPA



11.1. OcHoBHas uTEpaTypa

Ne KoauuecTBO B
bubauorpadguyeckoe onncanue Tun
n/n OnodaHoTEKE

Cotton, D. Market Leader: Intermediate Business English
1 [Texkcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd

y4EeOHUK 76

ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English

7 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yUeOHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 | [Teker]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd y4eOHHK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
®umman, JI. M. Professional English : yue6. moco6ue / JI. M. 6

4 | ®umman. - Mocksa : Uadpa-M, 2022. - 120 c. - ObC yHeoHoe 3EC
Znanium. - ISBN 978-5-16-106828-1 (online). - URL: nocodue

https://znanium.com/catalog/document?id=399260

ManbkoBcKasi, 3. B. AHTIMICKHIT SI3bIK B CUTYaLIMSIX
MOBCEIHEBHOTO JIETIOBOTO 00IIeH s : yueOHoe mocodue / 3.B. | yuebHOE
5 | ManbkoBckas. - Mockea : Ungpa-M, 2023. - 223. - DBC 9BC

i . nocodue
Znanium. - Tekcr : anexkrponnsiid. - URL:

https://znanium.com/catalog/document?id=422429

11.2 JononHuTeNnbHasA IUTEpATypa

Ne

u/n Bu6auorpaduyeckoe onucanue

1 Cotton, D. Market Leader: Intermediate Business English [Texct]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

D) Business Advantage. Intermediate [Tekct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [ Texct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

Vkpaunen, U. A. IHOCTpaHHBIH S3bIK (aHITIMHCKUN) B PO eCCHOHATbHON
5 | mesarenbHOCTH : yueOHoe nocobue / U. A. Vkpaunnen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:

https://znanium.com/catalog/document?id=364544

roxanoBa, H. M. AHrmiicKkuii SI3bIK : yueOHOE mocooue. - 2-€ u3., mepepad. u AOI. -
6 | Mocksa: Undpa-M, 2022. - 319 c. - Tekcr : anekrponHsiid. - 9BC Znanium. - URL:

https://znanium.com/catalog/document?id=400270

MamnsbkoBckas, 3. B. [lenoBoii aHMIMHACKHIA S3BIK: YCKOPEHHBIN Kypc : y4e0. mocoodue / 3.
7 | B. ManbkoBcKast. - MOCKBa : HNudpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 978-5-
16-100395-4 (online). - URL: https://znanium.com/catalog/document?id=399977

IMepuoanveckue u3TaHus:
1. AKTyanbHble TPOOIeMbl (UIONOTHH W METOAMKH TPENo/JaBaHUs WHOCTPAHHBIX S3BIKOB !

Hay4HbIi )xypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918
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https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=399260

2. HWuoctpannbie SI3BIKA B BBICILIEH LIKOJIE: Hay4HbII JKypHal. -

URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/
3. COBpeMeHHBIC HUCCIICOOBAHUA B O6J'IaCTI/I HpeHOI[aBaHI/Iil I/IHOCTpaHHBIX SA3BIKOB B HCSI3BIKOBOM

By3e: HayuHbli xkypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus ¥ npakTUKa HWHOCTPAHHOI'O S3bIKa B BBICHIEH IIKOJE: HAay4YHbIH JKypHAI. —

URL.: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopwus sA3bIka U MEXKKYJIbTYpHasE KOMMYHHUKALIUS: HAYYHBIH U MPO(ECCHOHANBHBIN JKypHAIL. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHnHble npodeccuoHANbHBbIE 0a3bl JaAHHBIX, MH(POPMAIIMOHHbIE

CIpaBOYHbIC CUCTEMbI, 3JICKTPOHHbLIC On0JMOTEeYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTpoHHO-0ubaroTeuHas cuctema. — URL: http:/znanium.com.
2. HOMKOH: apxuB HayuHbIX xypHanoB. — URL: http://neicon.ru.

3. ObC TAY: anektponHast 6ubimoTeka [ DIeKTpoHHBIN pecypc]. — Pexxum moctyna :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3AHUA JJIAA OBYYAIOIIUXCSA 110 OCBOEHUIO
JUCHUIIJIMHBbI

OcBoenne 00y4arOMMMCS AUCHUIUIMHBI TperoaraeT MocenieHne MPakTUUeCKUX 3aHSATHH,
BBINOJIHEHUE TPAKTHYECKUX 3aJaHHi, BBIMOJHEHHE 3aJaHUM s caMOCTOsTeNbHON paboTsl. Ilpu
MOJFOTOBKE K MPAKTHMYECKOMY 3aHATHIO OO0ydYarolleMycsi HEOOXOAMMO IOBTOPUTH MPOMIEHHBIN
MaTepuai 1Mo U3y4yaeMoi TeMme, ¢ LeNbio ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaKKe MPEOCTaBUTh
BHITIOJTHEHHBIE THCHMEHHBIE JOMallHHe 3agaHus. B pamkax ngaHHOW y4eOHON IUCIUIIMHBI
BbIJIENIAETCSl 0c0o0asi poJjib M 3HAYCHHE CaMOCTOSATENILHON JIeSITeIbHOCTH 00ydaroerocss B mpolecce
OBJIaJIeHUS sI3IKOM. Ha Bcex aramax oOydeHus oOparmiaeTcs BHUMaHUE Ha 00y4YeHHE 00ydJaromuXxcst
METOJIMKE caMOOOpa30BaHMsl, KOTOpas MO3BOJSET UM OBIAJAETh MPUEMaMH U3BJIeUeHus HHopManuu
U3 TEKCTOB, 3HAKOMHT CO CIIOCOOaMU ee Tepeaun Kak B yCTHOM, TaK U B MMCbMEHHOM BUJIE, a TAKXKe
B (hopMe JIeJIOBOTO MHChMA, YCTHBIX JOKJIaJI0B, COOOIICHUN U MPEe3eHTAIU.

OcBoeHME NUCLUIUIMHBI MIPEAIoiaracT BBINOJIHEHNE NMPAKTUYECKUX 3aJaHUN (IIPaKTHUKU) BO
BpeMsl KOHTAKTHOH paboThl ¢ mpenogaBaTeseM JHOO B 4Yachl CaMOCTOSITENbHOW paboThl. Bce
MPaKTHYECKHEe 3aJlaHusl AMCHUIUIMHBI MPEIOCTABIAIOTCS TMPENoJaBaTeIIMU BO BpeMs 3aHATHH U
pasMelarTcs B JIOKAIbHOW ceTh AKaJeMUU U DJICKTPOHHOM WH(POPMAalMOHHO-00pa30BaTelbHOM
cpene. BrimosnHeHHBIE MpakTHUecKHe pabOThl CHAIOTCS HAa IMPOBEPKY MPENOJaBaTENI0 OJHUM W3
CIIEYIOIIMUX CIOCOOOB: TMPEJOCTABICHHE BBIIOJHEHHOTO JOMAIHEro 3aJaHusl JUYHO B PYKHU
MpernoAaBaTeNio, OTIpaBKa MPENoJaBaTeN0 Ha MOYTOBBIM suuk. [Ipu oTmpaBke mMpemnomaBaTento

BBIIIOJIHEHHOM pa6OTBI IO MMOoYTe OGy‘l&IOH.[GMYCSI CJICayCT o0ecneyuTh JIMYHYTIO I/I,Z[GHTI/I(I)I/IKaLII/IIO.
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Kak mpaBuiio, B TeMe WM TEKCTe MUChMa ykasbiBaeTcs kypc, @O obyuaromierocs, AUCIUTUINHA,
Te€Ma, 10 KOTOPOM BbINOIHEHA paboThl. OTHEIbHbIE IPAKTUYECKUE PAOOThI MOTYT ObITh MPOBEPEHBI
IpernoaaBaTeeM HemoCPEICTBEHHO B ayAUTOPUH.

Jnist 3aKkpernsieHus IpUoOPETEHHbIX 3HAHUN, YMEHHI U HaBBIKOB, JUISl pa3BUTHS CIIOCOOHOCTEH
K caMOOOyuYeHHIO B JUCIMIUIMHE MPEIyCMOTpPEHa caMocTosiTenbHas paboTta. CamocrosTenbHas
paboTa MOXKET BBIMOJIHATHCA OOYyYarOUIMMCSI JOMa WM B ayJUTOPHsIX AKaJIeMHM, CHELHUaIbHO
OTBEJICHHBIX JUISI CaMOCTOSITENIbHOM pPabOThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHUYECKUM H
nporpaMMHbeIM obecriedeHreM, goctynoM k OUOC u OBC. [las yCHEmHOTO BBIMOJTHEHUS
CaMOCTOSITENILHON paboThl 00ydaromeMycst PeKOMEHIYyETCsl 3apaHee O3HAKOMHUTBCS C IepedyHeM
3aJaHuil ¥ rpa@uKoM ee BbIOJHEHUS. [1oAroToBKa K MPakTUYECKUM 3aHATHSAM C MOCIETyIOIINM
y4acTUEM B YCTHOM OIPOCE MpEeroiaraeT: CUCTeMaTHYeCKOe U3y4YeHHE ayTEHTHYHOrO MaTepuasa
U3 Y4YeOHMKOB W HWCTOYHHKOB JOTIOJTHHUTEIBHOW IJIUTEPATyphbl; MOATOTOBKY HHIWBUIYaIbLHOTO
BOKaOyJsipa 1O MPOMIEHHOW Teme; paboTy cO CIIPaBOYHOM JIMTEPATYpOl U clioBapeM; padoTy Haj
omunbOkamu. B pamkax naHHON y4eOHOM AMCHUIUIMHBI 00YyYarOIIUEcs BBITOJIHSAIOT CAMOCTOATEIbHYIO
paboTy B BHJI€ OBTOPEHUS MPOIIEGHHOr0 MaTepuasa o BCeM M3y4yaeMbIM TeMaM JECSITH Pa3/iesioB,
YCTHO M NMHMCbMEHHO (IIMChbMEHHBIE JIOMAalIHHE pabOThl) OTBEYAIOT HAa BOMPOCHI JJsl MOATOTOBKU K
TEKyIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)KE€ T'OTOBSTCS K MHAMBUAYAIbHBIM WIH
IPYNIOBBIM MPE3EHTALUAM I IPOXOKACHUS MPOMEXKYTOUHOM aTTecTalluy M0 AUCLUILINHE.

J1J1 BBITIOJIHEHUS TPAKTUUECKUX 3aJJaHUI CaMOCTOSTENIbHOM paboThl O JaHHOW TUCIUILINHE
B JIOMAIIHUX YCIOBHSX (3a mpeaenaMu AKaJeMuu) o0ydaromemycsi HeOoOXOIUM MepCOHAIbHBIN
KOMIbIOTep (IUTaHmieT) ©u mporpamMmubiii  maker Microsoft Office ne wHmwke 10 Bepcum.
CamocrosiTennbHass paboTa COIMPOBOXKAAETCS METOJUYECKMMH YKa3aHHUSIMH, pa3MEUICHHBIMU B
JOKAJIbHOM  ceTH AKaJeMUM U DJIEKTPOHHOM  HH(OpMalnMoOHHO-00pa3oBaTeNbHON  cpene.
Meroandeckue yka3aHus —cojepkar (OPMYJIMPOBKY 3aJaHusl, MPUMEPHYIO TEXHOJIOTHUIO
BBITOJIHEHUS, (hOopMaT cauu BHIIOJHEHHOM paboThl. [IpemnosaBaTens BO BpeMsl ay IMTOPHBIX 3aHATHIMA
3apaHee OOCYyXJaeT ¢ OOyJYaromHUMHCS 3alaHhe CaMOCTOSTEIbHOM pa0OThl M TMOPSIOK €€ ClIayu.
KoHncynpranuu 1no BBINOJIHEHHIO CAMOCTOATENBHBIX padOT, OOCYXKICHHE OTMETOK U JOIMYIIEHHBIX
OlMOOK, 3alUTa OTAEIbHBIX BHUIOB CAMOCTOSTENBHBIX padoT ocymiecTBisercs Bo Bpemss KCP Ha
Kadeape mnpukiIangHOW WHGPOPMATHKM WIM B AayAMTOPUH 1O pacnucanuio. KoHcynpTanmu
IIpernoAaBaTesisi MO BHIIOJHEHUIO CAMOCTOSITEIbHOW paboThl MOTYT OCYILIECTBIIATHCSA MOCPEACTBOM
acuHXpoHHOro (1moura, SMOC) u CHHXPOHHOTO (ZOOM, CETH) KOMMYHUKAIIMOHHOTO B3aUMOJICHCTBUS
II0 IIPEIBAPUTEIBHON JOTOBOPEHHOCTH C IIPENOJABaTe]IeM. DBBINOIHAEMBIE CaMOCTOSTEIIBHBIC
paloThI SABJIAIOTCS IIEMEHTAMHU TEKYIIET0 KOHTPOJIS U OLIEHUBAIOTCS IpenojasareneM. [lomyueHnble
OTMETKH YUYMTBHIBAIOTCS IIPU BBHICTABJIICHUH 3a4€Ta, 3aUeTa C OLEHKOM, SK3aMeHa.

®opmoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYNAET 3a4€T, 3a4eT C OLIEHKOH, 9K3aMeH. 3auer,

HpOBO,Z[I/IMHﬁ B (bopMe HHI[HBHHyaHLHOﬁ IMPE3CHTAIUHU 110 H3y‘leHHOﬁ TEMC, BBICTABIISICTCA B IICPBOM



U TpeTheM ceMecTpax oOydeHus. s OLEHKH pe3yslbTaToB OOydYeHHs MO AMCUUIUIMHE Y4eOHBIM
IJJAaHOM BO BTOPOM CEMECTpPE TMPEIyCMOTPEH 3adeT C OIEHKOW, NPOBOIUMEIN B (dopme
WHAMBUAYAJIIbHON Tpe3eHTaluud 10 HW3y4YeHHOH Teme. B ueTBeproM cemectpe o0O0yuyeHHs
OPEeIyCMOTPEH 9SK3aMeH, TMPOBOAUMBIA B (GopMe HEMOArOTOBIEHHOTO MOHOJIOTHYECKOTO
BbICKAa3bIBaHUA I10 OHHOﬁ N3 MPCAJIOKCHHBIX TEM HNPOAOJLKUTCIBHOCTBIO 1-2 MHHYTBI; OTBCTA Ha
Bompochl (3-5) mapTHepa wWiM MpernojaBaTeNsl IMOCJIE TMPEICTABIEHHOTO MOHOJIOTa; TPYMNIOBOU
JIEJIOBOI Mpe3eHTalud MO H3ydyeHHOW Teme. KpuTepuu BbICTaBICHUS 3a4eTa, 3a4e€Ta C OILICHKOH,

9K3aMCHa O3BYYUBAKOTCA mpernoagaBaTeiicM Ha MEPBLIX 3aHATUAX o JUCLHUITIIINHC.
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	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	В соответствии с Положением о создании специальных условий для инвалидов и лиц с ОВЗ информационно-технологическая база образовательного процесса предусматривает использование материально-технических средств с учетом различных нозологий инвалидов и лиц с ОВЗ.
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре прикладной информатики или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
	13. ЛИСТ СОГЛАСОВАНИЯ


