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1. OBIIAA UH®OPMALIUA

PaGouas mporpamma nuctUIUIMHbl «HOCTpaHHBIM S3BIK» COCTaBIEHAa B COOTBETCTBUU C
TpeOOBaHUSAMHU  (eiepalIbHOTO TOCYJapCTBEHHOTO 00pa30BaTENIbHOTO CTaHAApTa BBICIIETO
oOpazoBanusi — OakamaBpuarT 10 HampasieHutro noaroroBku  09.03.03  «lIpuknagnas
nH(OpMaTHKa», YTBEPKICHHOTO MpHKa3oM MUHHCTEPCTBA 00pa3oBaHUs M Hayku Poccuiickoi
Oeneparn 19.09.2017 Ne922, u  yueOHoro tuaHa HampasieHuss mnoarotoBku (09.03.03
«IIpuknagnas unpopmatuka», npoduis (mporpamma OGakanaBpuara) «lIpuknannas uaGoOpMaTHKa
B SKOHOMUKE.

Tpynoemkocts nuctmmuinabl: 18 3ET / 648 akagemuveckux 4acoB, B TOM uucie 176 qacos
KOHTAKTHOU paboThl U 436 4acOB CaMOCTOSTENbHOM pabOThl 00YyJarOIIHUXCS.

PacnpenesieHue 4acoB JUCHUIIMHBI IO ceMeCTPaM U BUJIaM 3aHATHII (110 y4eOHOMY IUIaHY):

KoaudecTBO yacoB
Bup yueonoii pa6oTsi I‘;{c‘g::o&o Cemecrpr
y Y11 2 3 4 506789
IUIAHY

KonTakTHas padora 176 32 56 32 56
(Bcero):
B Tom gucine:
Jlexuun
[IpakTHueckue 3aHATUSA 144 24 48 24 48
KoHTposb camocTosiTennbHOM
pabotsl (KCP) 32 8 8 8 8
CamocrositeibHas padoTa 436 112 124 112 38
(Bcero):
Buael npoMe:xyTOYHOM 3auer c SK3aMeH
aTTecTalMu (9K3AMEH, 36 3aueTr . | 3aueT

. OLIEHKOM 36
3ayem, 3a4em ¢ OYEeHKOIL)
OBIIASA Yacel: 648 144 180 144 180
TPYA0E€MKOCTh
JHCHUILIHHBL: 3.e.: 18 4 5 4 5

2. HEJIM U 3AJJAYHN JUCHUTIJIMHbI

JlaHHas TUCLMIUIMHA 110 CBOEMY XapaKTepy sBIseTCS KOMMYHHKAaTHBHOM M HallpaBieHa Ha
dopMHpOBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUPOBAHUE CIIOCOOHOCTH U TOTOBHOCTH
MCIIOJIb30BaTh MHOCTPAHHBIH SI3bIK KAK HHCTPYMEHT B CUTyallUH peaJlbHON KOMMYHUKALIUH.

JucuuninuHa uMeeT CBoeW 1enblo chopMHpOBaTh W/WIM Pa3BUTh S3bIKOBBIE U pEUEBbIC
HaBBIKM U YMEHHsI B ay/IUPOBAaHUM, YCTHOU peuM (AMAIOrMYecKod U MOHOJOIMYECKOMN), YTEHUU U
IIUCBhME.

Henp AMcUMNIMHBI - MOBBIILIEHUE WCXOJHOIO YPOBHS BJIAJIEHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha MpeAblayliel cTyneHn oOpa3oBaHus, U (opMmupoBaHHE Yy 0OyYaromIUXCs

HeO6XOI[I/IM01"O U JO0CTATOYHOI'0 YpPOBH:A KOMMYHHKaTHBHOﬁ KOMIICTCHIOUU I PCIOICHUS




COLIMATbHO-KOMMYHHKATUBHBIX 3a7]ad B Pa3lUYHBIX O0JacTAX OBITOBOM, KYyJbTYpHOH U
po(heCCHOHATTLHOW JIEATEIHPHOCTH MPH OOMICHWH C 3apyOC)KHBIMH TApTHEPAMH, a TAKXKE IS
JaIbHENIIero caMooOpa3oBaHusl.

BocnurareabHasi meab AUCHUILIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HAMPaBICHHOCTh U
HaIleJIeHa Ha CO3JaHHME TOCPEICTBOM WHOCTPAHHOTO SI3bIKA YCIOBHM JJISi Pa3BUTHUS TBOPUYECKUX
CIOCOOHOCTEN OO0ydYaroIMXCcs, BKIIOYEHHE WX B pPa3IUYHbIe BUIbI COIUAIBHO 3HAUYUMOMN
NeSITeNIbHOCTH, TAKUM 00pa3oMm, JaBasi BO3MOKHOCTh (DOPMHUPOBAHHSI OPUTHHATILHOCTH MBIIIICHUS,
a TaKKe pealin3aliy JUYHOCTHO OPUEHTHUPOBAHHOTO MOAX0/1a B podecCHoHanbHOU cdepe.

3agauu AMCUMIJIMHBI:

o dopmupoBaTh y 0OydYarOIIMXCS 3HAHUS, YMEHHS M HaBbIKM B 00JacTH YCTHOM H
MUCHbMEHHOW MPAKTUKH PA3TOBOPHON W MPO(ecCHOHAIBHO-/IETIOBOM PeUr M UCTIOJIh30BaHUE
uX B Npo(ecCHOHAbHOM 1eATENbHOCTH 110 HaNpPaBIECHUIO OJITOTOBKH;

o O03HAKOMHTH OOYYaIOIMIUXCSI € OCOOCHHOCTSMH JIGKCHYECKOH CHCTEMBI H3y4aeMOTO
WHOCTPAHHOTO $3bIKa, (DYHKIIMOHATHHOW U CTHIIMCTUYECKOU MuddepeHnnanneil S3pIK0BbIX
CpeICTB, HauOoJliee MPOAYKTUBHBIMH CIIOBOOOPA30BATEILHBIMU MOJECIISIMA H3y4aeMOTO
WHOCTPAHHOTO S3bIKA;

o COBEpIICHCTBOBATh HABBIKM PACIO3HABAHUSA M TOHHUMAaHHUS TpaMMaTUYECKUX (GopM U
KOHCTPYKIUH B ONOpPE Ha pa3InyHble MPU3HAKU TPAMMAaTUYECKUX SIBJICHUH, a TaK)Ke HABBIKU
ynoTpeOaeHus TpaMMaTUYECKUX KOHCTPYKIIUN B Pa3IMYHBIX PEUEBBIX CUTYAIUSX;

o pa3BUBaTh KOMMYHUKATUBHBIC KOMIICTCHITNH, HEOOXOAMMOM IS TBOPUECKOM JAESITEILHOCTH
B MOBCETHEBHOM OOIIEHNH, B OOIIECTBEHHO-TIOJIUTUYECKON M HAyYHO-TIPO()ECCHOHATBEHON
chepax;

o npuoOIaTh 00yUYaoIUXCs K CaMOCTOSATEIbHON HCCIIEOBATEIBCKON paboTe Hala S3BIKOM,
pa3BUBaTh y OOYYAIOIIMXCS aHATIUTUYECKHM MOJXOA K M3y4aeMbIM SI3bIKOBBIM SIBICHUSM
MyTEeM COTIOCTABJICHUS UX C COOTBETCTBYIOIIMMH SIBICHUSMHU POIHOTO S3bIKA.
3agaun BoCIUTATEJIbHON PadoThI:

o pa3BuUTHE Y 00ydaroluXxcs MOHUMAaHUsS COIMAIbHOM 3HAUMMOCTH WHOSI3bIYHOM KYJIBTYPHI B
Oynymeil mnpodeccuoHaIbHON  JCATENBHOCTH HAa HMHOCTPAHHOM  SI3BIKE, Kak JJId
COBPEMEHHOT0 00IIeCTBA, TaAK U JJI JUUYHOTO MPOPECCHOHANTBHOIO CTAHOBJICHHUS;

o CO3/IaHHE YCJIOBUH JUIS OCO3HAHHs OOYYaIOIUMUCS CBOETO MECTa M POJIM B Oymymiei
npodecCuoHaIbHON AesITeNbHOCTH;

o dbopMUpOBaHHWE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  TIOCPEICTBOM  TPUOOIICHUS
00ydJaromuXcsi K WHOSI3BIYHOW KYJIbTYpE M BOBIICUCHHS B TBOPYECKYIO NEATEIHHOCTH C
UCIIOJTb30BaHUEM HHOCTPAHHOTO SI3bIKA;

L4 Pa3BUTHUC KYJIBTYPbI MCKIIMIHOCTHOT O HpO(beCCI/IOHaJ'H:HOFO B3aHMMOJCUCTBUS.



3. MECTO JUCHUIIJIMHBI B YYHEBHOM IIVIAHE

VYuebHas mucuuminHa «VHOCTpaHHBIN S3BIK» OTHOCHUTCS K IUCIMIUIMHAM O0S3aTelNbHOM
yactu Onoka J(uctummuael (Moaynu). M3yueHne maHHOW NMCHMIUIMHBI 0a3UpyeTcs Ha MaTepHuae,
W3yYeHHOM B paMKax MIKOJBHOTO Kypca. JIUCUMIIUHBL, MPU U3YYEHUH KOTOPBIX OyayT
UCTIOJIb30BaThCsl 3HAHMSA, YMEHUS U HaBBIKU, TPUOOPETEHHBIE B Pe3yiIbTaTe U3yUeHUs TUCIUTUINHBI

«HOCTpaHHBIN S3bIK» - «I10ATOTOBKA MO AHTJIMICKOMY SI3BIKY.

4. TIIJNIAHUPYEMBIE PE3YJIbTATBI OBYUYEHUSA 11O AUCHUIIJIMHE J1JI51

®OPMHUPOBAHUA KOMIIETEHIIUI OBYYAIOIIIUXCA

PesynbraTel OCBOEGHHS 00pa3oBaTEIbHON MPOTPaMMBI (KOMIIETCHIIMH OOYYarOIIuXCs)
YCTaHABIMBAIOTCA B COOTBETCTBHHM C (eAepalbHbIM TOCYyJapCTBEHHBIM 00pa30BaTEIbHBIM
CTaHJapTOM [0 HANpPaBJICHHUIO TOATOTOBKM H  Mpo(ecCHOHANBHBIMH  CTaHJapTaMH,
COOTBETCTBYIOIIUMH MPOPECCUOHATBHON NESTETbHOCTH BBIMTYCKHHUKOB, a TaKXe Ha OCHOBE
aHanm3a TpeOoBaHWI paboTomareneil, TPEeabSBIIEMBIX K BBITyCKHUKaM. [limaHupyembie
pe3yiabTaThl 00yYEHUS 10 TUCHUTIINHE (3HAHUS, YMEHUS, HAaBBIKA) 00€CIICUNBAIOT JTOCTHKEHUE
pe3yNbTaTOB OCBOEHHUS 00pa30BaTEeNbHOW MporpamMMbl U (OPMHUPYIOTCS B COOTBETCTBUU C

KapTaMu KOMITETeHIIUH 00pa3oBaTeIbHON MPOTrPaMMBI.

HIndgp n
HA3BANME NupankaTopsbl IInanupyemble pe3ybTaTbl 00y4eHHS
KOMIICTCHIIUH 10 JMCLHUILINHE
KOMIIETeHIIUH
YK—+4 VYK-4.2. Ocymectiser 3HaTh:
Crnocoben JIEJIOBYI0 KOMMYHUKAIIUIO B | - CHCTEMY U CTPYKTYpPY MHOCTPAHHOTO SI3bIKa;
OCYIIECTBIIATh YCTHOH M MHCBMEHHOU - pa3IUYHbIe aCMEKTHI A3bIKa: (POHETHUECKUH,
JIEJIOBYTO (hopmax Ha UHOCTPAHHOM JICKCUYECKUH, TPAMMAaTUYECKUH, B T.4.
KOMMYHHUKAaIU (pIX) s13BIKE (aX) CTPYKTYpY MOCTPOEHUS (pa3, MpeaoKeHUH,
10 B YCTHOM U BBICKA3bIBaHUS, [IEIOCTHOTO TEKCTA.
MUCbMEHHOU - aJIEKBATHBIE SI3BIKOBBIE CPEACTBA JUIS
¢dbopmax Ha peain3alyi OCHOBHBIX PeUeBbIX (PyHKLMIA;
roCy/1apCTBEH - COBpPEMEHHbIE TEXHUKHU U CIIOCOOBI J1eI0BOM
HOM SI3bIKE MUCHbMEHHON U YCTHOM KOMMYHUKAIUY;
Poccuiickoii - KpUTEPHH, IPEIbABIsIEMbIE K 0()OPMIICHUIO
®denepanyu u JIeJIOBOM KOPPECTIOHICHIINN;
MHOCTPaHHOM - OCHOBHbBIE TPEOOBaHMS K CO3/1aHUIO
(BIX) JIEJIOBOM MIPE3CHTAINY;
A3bIKE(aX) - KYJbTYpY, CTHJIb KU3HHU, HALIMOHAJIbHBIN
MEHTAJIUTET HOCUTENEH S3bIKA JUIS
IIPEIOTBPALIECHHS HEIIOHUMaHMS Ha
MEXJIMYHOCTHOM U MTPO(ECCHOHATTEHOM
YPOBHE.
Ymersn:
- IOHUMATh pedb HOCUTESI/TeH A3bIKa B
YCTHOM U MMCbMEHHOH dopMax;
- aJICKBaTHO BOCHPOHM3BOIUTH HEOOXOAUMBIH
Ha0Op KOHCTPYKIMH U TEPMUHOB B
MOHOJIOTHYECKON U IMaJIOrM4eCKON peuu;
- IOHUMATh ayTEeHTUYHbIEC TUCbMEHHbBIE




TEKCTbI, UCIOJIb3Ysl pa3HbIe TEXHUKH UYTCHUS,
- U3BJIEKaTh HEOOXOIMMYIO HH(POPMAIIIIO U3
OPUTHMHAJIBHOTO TEKCTa HA HHOCTPAHHOM
sI3bIKE, aHATM3UPOBAThH, 0000IATh, JeNaTh
BBIBO/IBI.

- BECTH JICJIOBYIO KOPPECIIOHICHLIUIO;

- IOHUMATh Ha CIIyX PEYb HOCUTENEH A3bIKA.
Baanern:

- HA0OPOM SI3BIKOBBIX CPEICTB, HEOOXOTUMBIX
JUISL peaju3alky yCIEeIHONM KOMMYHHUKAlUY B
KOMAaHJE;

- HaBbIKaMU pabOThI CO CIIPABOYHOMN
JINTEPATypPOM U CIOBAPSIMU;

- TEXHUKaMH apryMEHTaluu BEeICHUs
JUCKYCCUHU B YCTHOM M UCbMEHHOM BUJIE,
10JIb3YSICh 3HAKOMBIM JIEKCUYECKUMU U
rpaMMaTHYECKUMU CPEACTBAMU SI3bIKA;

- TEXHOJIOTHEN CO3IaHUs IEJIOBOU
MPE3EHTAlNN HA UHOCTPAHHOM SI3bIKE;

- HaBbIKaMU (DMKCUPOBaHMSI OCHOBHOM UJIEU U
BTOPOCTEIICHHBIX JETAJICH B YCTHOU U
[MACbMEHHOW KOMMYHHKALIUU.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

CemecTp n3yyenus: 1

Buabi yueOHol padoThl

IIpome:xy
KounrakTHas pa6ora CamocrosiTesibHasi padora TOYHAA ®op
MBI
Pa3nen B 4acax arrecTamu
aci, Ioapa3saen, Tema (B 1acax) rexymero Dopmupyem
MOAYJ1b s B yacax KOHTpOIN ble KOMIIe
IMpakTnuec B qacax ¢opmbl opranuzauuu TEeHIHH
Jleknun KHe KCP CaMOCTOSITeJIbHOW PadoThI
3aHATHSA
Tema 1.1. Globalization [ToBTOpEHME MPOIIEHHOTO Ve THu
(pakTUKyM) MaTepuaia, MoAroToBKa onpoc
Kynemyprno-meopueckoe WHINBUIYATBHOTO BOKaOYIIsipa ’
- 4 - 16 ABIAY 9 yIIp MUCbMEHHbIE YK-4.2
socnumanue: 0 MPOMIEeHHOH Teme, paboTa -
COYUANbHAS 3HAYUMOCTb CO CIPaBOYHOM JIUTEPATYPOU U S
UHOSI3BIYHOLL K)IbINYPbl cJIOBapeM
4 -
Tema 1.2. Brands .
IToBTOpEHME MPONIEHHOTO
(IpaKkTHKyM)
MaTepuaia, MoAroToBKa .
Kynemypno-meopueckoe YcTHBIH ompoc, VK-4.2
Paznmen 1. WHINBUIYATBHOTO BOKaOYIIsipa -4.
gocnumanue: - - 16 9 . MUCHMCHHBIC
Global 0 MPOMICHHOM TeMe, paboTa
Market MENCKY IOy pHOC CO CIIPaBOYHOM JINTEPATYpOH U R
npogeccuonanvroe M 3ajiaHus
g cJIOBapeM
83aumooeticmaue
4 IloBTOpEHME NPONIEHHOTO -
MaTepuaia, moAroToBKa
WHIUBHyaIbHOTO BOKaOyIIsipa Yernslid onpoc, | YK-4.2
Tema 1.3. Advertising 16 0 MIpoiiieHHOM TeMe, paboTa TTHCPMCHHEIC
- - o o OMAaIIHHUE
(mpakTUKyM) CO CIIPaBOYHOM JINTEPATYpOl U A
3aIaHus

CJIOBapeM




Tema 2.1. Employment 4
(paKTUKyM) [oBTOpEHHME MPOMICHHOTO Yerusiii onpoc, | VK-4.2
Kynbmypno-meopueckoe Marepuaa, MoAroTOBKa TIHCEMCHHDIC
eocnumanue: 16 WHIANBUIYATBHOTO BOKAOYIsipa AOMaITHAE
o o HUS
0CO3HaHUe c80e20 Mecmda IO MPOiIeHHO! TeMe, paboTa s
u ponu 6 6yoywet CO CIPAaBOYHOM JIUTEPATYPOU U
npogeccuonanvrol CJIOBapeM
oesamenbHOCmu
Tema 2.2. Trade 4 m . .
(npaxTHKyM) OBTOPEHHE MPOUIEHHOTO YeTHbIiT ompoc, VK-4.2
MaTepuaia, oAroToBKa [HCbMEHHBIE
Kynomypno-meopueckoe
WHAUBUAYAIBHOTO BOKaOYJIsipa JIOMaNIHue
gocnumanue. 16 9 9
0 TIpOiiIeHHO# Teme, paboTa 3aJaHus
Pasmen 2. |MedcKyibmypHoe M .
: N deccuonanvioe CO CIIPaBOYHOM JIUTEPATYpOl U
Bu51n§ss p 0 clI0BapeM
organiza 83aMMoaeucm6Me
tion 2 IloBTOpEHME MPONIEHHOTO .
VYceTHBIH ompoc, VK-4.2
MaTepuaia, MoAroToBKa :
. . IIMCbMCHHBIC
Tema 2.3. Organization 16 WHIMBUYaIbHOTO BOKaOysipa IOMAIIIHHE
(TIpaKkTHKyM) 0 TIPOMJICHHOM Teme, paboTa samaHus
CO CIIPaBOYHOM JIUTEPATYpOH U
CJIOBapeM
2 I .
OBTOPEHHE MPOHIEHHOTO .
YcTHbIN ompoc, VK-4.2
MaTepuaia, oAroToBKa :
T 2.4. Mone WHAUBUAYAIBHOTO BOKaOYyJIsipa IMCBMEHHBIE
ema 2.4. Money 14 JMBHIIATbHO yIap JoMamHme
(mpakTuKyM) 0 TIpOiiiIeHHO# Teme, paboTa 3aaHus
CO CIIPaBOYHOM JIUTEPATYpOl U
CJIOBapeM
[Toaroroska k
MIPOMEKYTOUHOM aTTECTAllNH B
3auer - 2 p Y 1 - -
(dhopMe UHIUBHU Ty TBHON
Mpe3eHTaluN
24 112 -
Hroro

144




CemecTtp uzyueHus: 2

Buabl yueOHol padoThI

KonrakTHas pa6ora (B Hpomescy
Pazien uacax) CamocTrosiTeIbHAs1 padoTa TOYHAasI Dopmbl P®opmupyem
9
I IMoapa3nen, Tema arrecramus B | TEKyUero bI€
IIpakTu (opMBbI Opranuzanuu yacax KOHTPOJIA | KOMICTCHIMH
Jlexuu B .
YecKue KCP CaMOCTOSITEIbHOM
u yacax
3aHATHSI padoThI
Tema 3.1. Ethics in IT [ToBTOpEHME MPOHIEHHOTO YcTHbIi VK-4.2
sphere (IpakTHUKyM) Marepuana, loAroToBKa o1poc,
Kynomypno-meopueckoe UHAUBUIYaIbHOTO MUCbMEHHbBIE
gocnumanue: - 4 14 BOKaOyJIsipa 1o JIOMalIHUe
MeJHCKYIbMYPHOe npoiIeHHO Teme, padoTa 3ajaHus
npogheccuonanvroe CO CITPaBOYHOM
83aumooeticmaue JUTEPaTypOU U CIIOBapeM
B [ToBTOpEHME POIIEHHOTO )
MaTtepuana, moAroToBKa v .
CTHbBIN OIIPOC,
. UHAUBUIYAIBHOTO
Paznen 3 : Tewma 3.2. Change in IT _ 4 12 - 6'Hy [MACbMEHHEIE VK-4.2
Strategy in IT |y BOKaOYJIsIpa 110
phere (mpakTuKym) . z JOMaIlHHe
sphere IpoiIeHHO Teme, padoTa S —
CO CIIPaBOYHOM
JUTEPaTypOU U CIIOBapeM
Tema 3.3. Strategy in IT - -
sphere (mpakTHKyM) [ToBTOpEHME MPOHAEHHOTO
Kynemypno-meopueckoe MaTepuaa, moJAroToBKa YCTHBIH ompoc, VK-4.2
socnumatue. 0CO3HaHue WHANBUIYAIBHOTO MUCHMEHHbBIE
c60€20 mecma u poau 6 - 4 12 BOKaOyJIsipa 1o JOMaIIHUE
oyoyweii npoiiieHHo# Teme, paboTa 3a/1aHus
npogeccuonanvrot CO CITPaBOYHOM
desmenvbHOCMU JUTEPaTypOU U CIOBapEM




Tema 4.1. Cultures

IToBTOpEHME MPONAECHHOTO
Marepuana, lIoAroTOBKa

(TpaKkTHKyM)
WH/IMBUIYAIEHOTO
Kvavmypro-meopueckoe
12 BOKaOyJIsipa 1o
gocnumanue: . z
MpoWIeHHON TeMe, paboTa
COYUATbHAS 3HAYUMOCIIb o
’ CO CIPaBOYHOH
UHOA3BIYHOL KYIbIY Dbl .
JUTEPaTYPOU U CIIOBapEM
Tema 4.2. Leadership [ToBTOpEHME MPONUIEHHOTO
(IpaKTHKyM) MaTepuasa, MoAroToBKa
Kyrnemypno-meopueckoe WH/IMBUIYAIEHOTO
Pazzen 4. socnumatue: 12 BOKaOyJIsipa 1o
Leadership | yeoxckynomyproe MpoWIeHHON TeMe, paboTa
npogheccuonanvroe CO CIPaBOYHOH
s3aumooeticmsue JIUTEPATypPOU U CIOBapeEM
IToBTOpEHME MPONAECHHOTO
Mmarepuasa, HoAroToBKa
. WH/IUBUAYAJIHOTO
Tema 4.3. Competition AMBIAY
12 BOKaOyIsIpa 1mo
(mpakTUKyM) . z
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM
Paznen 5. Tema 5.1. Innovations in 12 |IloBTOpEHUE NPOIIEHHOTO
Business IT sphere (mpakTukym) MaTepuana, MoAroTOBKa
vision VMHJVBH]IyaJIbHOTO

BOKaOyJsipa 1o
MIPOUICHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM

VYerHBIi onpoc,
IIUCBMEHHBIE
JIOMalIHHie
3aJaHus

VYerHBIi onpoc,
IIUCBMEHHBIE
JIOMalIHHie
3aJaHus

YcTHBIN ompoc,
IIMCbMCHHBIC
JIOMaIllHHe
3a/1aHUS

YcTHBIN ompoc,
MMCbMEHHBIE
JIOMaIllHHe
3aaHuS

YK-4.2

YK-4.2

YK-4.2

YK-4.2




Tema 5.2. Business and

environment [ToBTOpEHNUE MPOUTEHHOTO
(IIpaKkTHKyM) Marepuana, moJAroToBka VCTHBIH ompoc, VK-4.2
Kviemypro-meopueckoe WHIUBU]TyaJIbHOTO MHCbMEHHBIE
socnumanue. 0CoO3Hanue 6 12 BOKaOyJsipa 1o JIOMAIITHIe
ceoe20 mecma u poiu 8 HpOfIIlGHHOfI TEeME, paGQTa 3aJaHusA
byoywe CO CIIPaBOYHOM
npogpeccuonanbHol JUTEPATypPOU U CIOBapEM
desimenbHoCmu
IToBTOpEHME NPONIEHHOTO VYerHBIi onpoc, VK-4.2
Tewma 5.3. Franchising Marepuaa, MmoJAroToBKa IIUCBMEHHBIC
6 12 OMAalIHHuEC
(IpaKkTHKyM) VHJIUBUYaIBHOTO A
BOKaOyJIsIpa 1o SaflaHud
Tema 5.4. Business . -
D [ToBTOpEHME MPOIiIEHHOTO Yernbiit onpoc,
communication MUCBMEHHBIE
MaTepuana, MOAroTOBKa VK-4.2
(pakTUKyM) JIOMAIITHUE
WHUBUTyAIbHOTO
Kynomypno-meopueckoe 3aJIaHus,
6 12 BOKaOyJsipa mno
gocnumanue: . : ota BBITIOJTHEHHE
MIPOMICHHON TeMe, pa
MEIACKYTbMYPHOE poua ’ E KOHTPOJIBHBIX
CO CIIPaBOYHOM 3a[aHMil
npogeccuonanvroe .
N JUTEPATYPOU U CIIOBAPEM
g3aumooeticmeue
IToaroroBka x
IIPOMEKYTOUHON
aTTecTanuu B hopme
., WHAUBUAYTLHOU
3adeT ¢ OIEHKOM - 2 AMBHALY - -
MpE3eHTalNH,
BBITIOJIHEHHE
KOHTPOJIbHBIX 3aIaHUH
48 124 -

Hroro

180




Cemectp uzyuenus: 3

Buabl yueOHo# padoThI

dopmupye
KonTakTHas padora IIpome:xy DopMbI PMHPY
CamocrosiTesibHasi padora Mble
Pa3nes, mogyab IMoapasnen, Tema (B yacax) TOYHAasi TEKYWero | @ @ en
Jlexknn | [IpakTuyeckn| KCP B ¢opmbI Opranu3zanuu | aATTECTalld |  KOHTPOJIS -
U e 3aHSTHS yacax CaMOCTOSITeIbHOI sl B yacax
Paznen 6. [ToBTOpEHME TPOITECHHOTO -
Insights Into MaTepuaa, oAroTOBKa VYcTHbIi VK-4.2
Management Tewma 6.1. The nature of WHIUBUTy TBHOTO ompoc,
management - 2 - 8 BOKaOyJIsipa 1o NIACbMEHHBIE
(TIpaKTUKyM) MpOWIeHHON TeMe, paboTa JIOMAIITHHE
CO CIIPaBOYHOM 3a0aHUSA
JIUTEPATYyPOU M CIOBapeEM
Tema 6.2. Management [ToBTOpEHME MPOIIEHHOTO -
Styles (mpakTUKyM) Marepuaa, MmoJroToBKa Y CTHBIH 0Ipoc, YK-4.2
Kvivmyprno-meopueckoe UHAUWBHUIYaAJIbHOT'O TINCHhbMEHHBIE
socnumanue: - 2 - 8 BOKaOyJIsipa 1o JOMAIlIHHE
MeAHCKYIbMYpPHOEe MpoiiIeHHOM Teme, paboTa 3a7aHus
npogeccuonanvroe CO CITPaBOYHOMU
83aumooeticmsue JUTEPATYPOU U CIIOBAPEM
o IToBTOpEHME MPONAEHHOTO -
Tema 6.3. Team Building MaTep aa le),ﬂl"f)[TOBKa . VK-4.2
(MpaKkTHKYM) Y ) VYerHBIH ompoc, .
WHINBUAYATHHOTO [HUCbMEHHBIE
Kynomypno-meopueckoe
- 2 - 8 BOKaOyIsipa 1mo JIOMAITHHE
gocnumanue: . z
npoiiieHHo# Teme, paboTa 3aaHus
COYUANbHAS 3HAYUMOCTb o
. CO CIIPaBOYHOM
UHOSI3bIYHOU KYIbMYPbl .
JUTEPaATYPOU U CIIOBApPEM
Tema 6.4. Risk in IT - 2 - 8 [ToBTOpEHME TPOIACHHOTO - VY cTHBII ompoc,
sphere (TpaKTHKyM) Marepuaia, moJroroBka HCHMCHHBIC YK-4.2
WHIUBUTy AIBHOTO JAOMaIIHHE
3aJaHusA

BOKaOyJIsipa 1o
MPOWICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM




Tema 6.5. Crisis
management
(mpakTUKyM)

[ToBTOpEHME PONHIEHHOTO
Marepuaia, oAroToBKa
HMHAUBUAYAIbHOTO
BOKaOyJIsipa 1o
MpOHJICHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM

Pazpgen 7.

Communication

in Business

Tema 7.1.
Communication
(mpakTUKyM)
Kyivmypro-meopueckoe

gocnumanue:
COYUATIbHASL BHAYUMOCTb
UHOA3LIYHOU KYIbIMYPbl

[ToBTOpEHME IPOIIEHHOTO
Marepuana, oAroToBKa
MHAUBUAYAIBHOIO
BOKaOyJsipa 1o
MpoWIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOH U CIIOBAPEM

Tema 7.2. E-commerce
(mpakTUKyM)

IToBTOpEHME POHIEHHOTO
Matepuaia, moAroToBKa
HMHAUBUAYAIBHOIO
BOKaOyIsipa 1mo
npoiiieHHol Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM

Tema 7.3. Customer
service (MpakKTUKYM)
Kviemypro-meopueckoe

gocnumanue:
MEJHCKYIbIMYPHOE
npogeccuonanvroe
gzaumooeticmeue

[ToBTOpEHME IPOIIEHHOTO
Marepuana, oAroToBKa
UHAUBUAYAIBHOTIO
BOKaOyJsipa 1o
MpolIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPaTypOH U CIIOBAPEM

Tema 7.4. Writing report
(mpakTUKyM)

IToBTOpEHME POHIEHHOTO
MaTepuaa, oAroToBKa
WH/IUBUYITBHOTO
BOKaOyIsipa 1mo
npoiiieHHol Teme, paboTa

VYerHbIi onpoc,
MMUChbMEHHBIE
JIOMaITHH1e
3a7aHus

VYeTHBIM ompoc,
[MMCbMEHHBIE
JIOMalTHue
3aaHus

VYceTHbIH ompoc,
IIMCHbMCHHBIC
JIOMaIITHHe
3aJaHus

VYcTHBIM ompoc,
NN CbMCHHBIC
JIOMalTHHue
3aJaHUs

VYerHbIi onpoc,
MMUCHbMEHHBIE
JIOMaITHHe
3a7aHus

YK-4.2

YK-4.2

YK-4

YK-4.2

YK-4.2




Pasnen 8. Global
Companies

Tema 8.1. Globalization

[ToBTOpEHME POHIEHHOTO

and Global Marketing Marepuania, oJroToBKa YeTHblit onpoc,
(TIpaKTUKyM) WHIUBUYAIILHOTO MMChMEHHBIC YK-4.2
Kviemypro-meopueckoe BOKaOymsipa mno JIOMAIIHKE
gocnumanue: MpOHJICHHON Teme, paboTa 3a/1aHus
COYUATILHASL BHAYUMOCTb CO CITPaBOYHOM
UHOSZLIYHOU K)IbMYPbl JUTEPATYPOH U CIIOBAPEM
[ToBTOpEHME TPOIAECHHOTO
MaTepuana, moAroToBKa THBIH OII
I/IHI,)I[I/IBI/II[yaJ'IBHOFO ylf[:I/ICI)MeI(-)IHEI(;C, YK-4.2
Tema 8.2. Coca Cola
BOKaOyJIsipa 1o JOMaIIHKe
Company (IpakTUKyM) . >
MPOMICHHOH Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
Tema 8.3. Success in IT [ToBTOpEHME MPOIAEHHOTO
sphere (IpakTUKyM) Marepuaa, ImoJroToBKa Y CTHBIH OIpoc,
Kyvavmyprno-meopueckoe WHJUBUTyJIbBHOTO [MACbMEHHEIE VK-4.2
socnumanue: BOKaOyJsipa 1o JOMaIHKue
MeAHCKYIbMYpHOe MPOWICHHON Teme, paboTa 3a7aHus
npogheccuonanvHoe CO CIPAaBOYHOM
83aumooeticmaue JUTEPaATYpOU U CIIOBApPEM
[ToBTOpEHME POHIEHHOTO
MaTepuaia, MmoAroToBKa YerHblit onpoc,
Tema 8.4. General WHJIUBUYIbHOTO MHMCHbMEHHBIE VK-4.2
Motors Company BOKaOyJsipa 1o JOMaIIHHe
(TIpaKTUKyM) MpOWICHHON TeMe, paboTa 3a1aHus
CO CIIPaBOYHOM
JUTEPATYPOH U CIIOBAPEM
Tema 8.5. Failures [ToBTOpEHME MPOIIEHHOTO YcTHbIN
(mpakTUKyM) MaTtepuaia, oAroToBKa orpoc, YK-4.2
WHIUBUIYTBHOTO MUChMEHHBIC
BOKaOymsipa 1o JIOMaITHIE
MPOMICHHOH Teme, paboTa 3aJIaHus

CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM




[ToBTOpEHME IPOIIEHHOTO
Matepuaia, moAroToBKa Y CTHBIH 0IIpoc, VKA
Tema 8.6. Microsoft WHAWBUIyaJIbHOTO IIChMEHHbIE '
1 6 BOKaOyJsipa 1o JOMaIIHHe
Company (IpakTuKyM) . z
MpoKeHHON Teme, paboTa 3a1aHus
CO CIIPaBOYHOM
JUTEPaTypOi U CIIOBapeM
IToBTOpEHME PONHIEHHOTO
MaTtepuaia, moAroToBKa Y CTHBIH 0mpoc,
Tema 8.7. Virgin Group WHUBUTyJIbHOTO MHCHMCHHBIE YK-4.2
1 6 BOKaOyIspa 1mo JIOMAIITHHE
Company (IpakTuKyM) . :
npoiiieHHol Teme, paboTa 3aaHust
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM
Tema 8.8. Future of
Business in IT sphere [ToBTOpEHHE MPOIIEHHOTO
(mpakTHKYM) MaTepuana, IoAroTOBKa Vernsiii onpoe, | YK-4.2
Kynemypno-meopueckoe VHIMBHIyalbHOTO IIHCMCHHbIE
gocnumaHue. 0Co3HaHue 1 6 BOKaOyJIsIpa 1o JOMaIIHKue
ceo0e2o0 mecma u poau 8 HpOﬁHCHHOﬁ TEME, paGoTa 3adaHNA
Gyoywer CO CIIPaBOYHO
npogeccuonanvbnol JUTEPaTypOi U CIIOBapeM
oesmenbHoCmu
[ToaroroBka k
IIPOMEKYTOUHON
3auer - 2 aTTecTanuu B hopme - -
VHJMBUIY AIBHOU
Ipe3eHTalNU
24 112 -
Hroro
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Cemectp n3yuenus: 4

Buasl yueoHoi padboThl Mpomesy
TOYHAA
Dopmu
Konraktnas pa6ora arrecran | @opmsl PMHPY
CamocrosiTennbHas padora us B emMble
Paznen, moayuib Hoapaszaea, rema (B yacax) TEeKYyLIero
gacax KOMIIETEeH
KOHTPOJIA —_—
Jlek [[IpakTHYecku KCP ¢opmbI opranusanuu
110704 e 3aHSITUS B Hacax CaMOCTOSAITEJILHOM
Paznen 9. English  |Tema 9.1. Computers — [ToBTOpEHME MPOIiIEHHOTO -
in Communications |friend or foe? (mpakTukym) MaTepuaia, oAroToBKa VYcrHbii YK-4.2
Systems Kyvnemypno-meopueckoe WHIUBUTyJIbHOTO ompoc,
gocnumanue: - 12 - 2 BOKaOyJIspa 1o MMCbMEHHbIE
MENHCKYIbMYPHOEe IPOMICHHON Teme, paboTa JIOMAIIHHAE
npogheccuonanvroe CO CIPaBOYHOM 3aJJaHus
83aumooeticmsue JUTEPATYpPOH U CIOBapeM
IloBTOpEHKE IPONAECHHOTO - YcTHbIi
. Marepuaa, oAroToBKa omnpoc YK-4.2
Tema 9.2. Computer (video) P > 101 ’
games (PaKTUKYM) ) 12 ) 2 HHATBEAYIBHOTO oamie
BOKaOyJIspa 1o AOMAIITHNE
poiiieHHOH TeMe, paboTa 3a/aHuA
IToBTOpEHME MPONAECHHOTO - V eTHBI
Marepuaa, IoAroTOBKa orpoc, YK-4.2
Tema 9.3. Computer 12 ) VHJIUBUYaJTbHOTO MCHMEHHBIE
architecture (mpakTUKyM) BOKaOyJIsipa mo JIOMaIlHIEe
IpoiiIeHHOH TeMe, paboTa 3aJaHus
CO CIIPaBOYHOMN
- YcrHbli
onpoc -
Tema 9.4. System computer poc, YK-4.2
f ( ) - 12 - - - IACbMEHHBIE
software (mpakTHKyM .
3aaHusA
Tema 9.5. Operating - 12 - - - - VcTHbIH
systems (IMPaKTUKYM) orpoc, VK-4.2
IIMCBbMCHHBIC
JIOMaIIHue

3aJaHuA




[ToBTOpEHME MPOIIEHHOTO

YcrHbli
Marepuaa, IoAroToOBKa ompoc, YK-4.2
Tema 9.6. Multimedia 12 WHJIUBUAYaJIbHOTO [ACbMEHHBIE
(IpaKTHKyM) BOKaOyJIsipa 1o JIOMaIlHIEe
poieHHON Teme, paboTa 3a/1aHust
CO CIIPaBOYHOM
Tema 9.7. Computers and m .
OBTOpPEHUE MPONUAECHHOTO
work (IpakTUKyM) p PoHa Y CTHEIIH YK-4.2
MaTepuaia, moAroToBKa
Kyvnemypno-meopueckoe orpoc
HHIWBUYAJILHOI'O i
socnumanue: 0CO3HaHue [HCbMEHHBIE
12 BOKaOyJIsipa 1o
c80€20 Mecma u poiu 8 . 2 5 JIOMaIlHIEe
y NpoiiIeHHO# Teme, paboTa
oyoyweti pona » P 3aaHus
. CO CIIPaBOYHOM
npogeccuonanvrol -
JUTEPATypOH U CIIOBapeEM
OoesimenbHOCmU patyp P
IloBTOpEHKE IPONACHHOTO .
Marepuaa, MoAroToBKa YCTHbIH VK-4.2
. WHAWBUIYAIBHOTO onpoc, '
Tema 9.8. Teleworking [ICHMECHHbIE
10 BOKaOyJIsipa 1o
(mpakTUKyM) . : 6 JOMAITHUE
NpOfifeHHOH Teme, paboTa S —
CO CIPaBOYHOU
JUTEPATypO U clloBapeM
[ToBTOpEHME MPOIIEHHOTO .
MarepHaa, MoJAroToBKa YeTHBIH VK-4.2
orpoc, -3
MHAUBHUIYaIbHOTO
Tema 9.9. Networks AMBIILY IHCHMEHHBIE
10 BOKaOyJIsIpa 1o
(mpakTUKyM) . z 5 JOMaIlIHHEe
NpoiifeHHoM Teme, pabora S—
CO CIPaBOYHOMU
JIUTEPATypPOU U CIOBapeM
YcTHbIi
orpoc, YK-4.2
Tema 9.10. The Internet 12 i HCEMEHHBIE
(mpakTUKyM) JOMAIITHUE

3aJaHuA




Tema 10.1. The Future of IT ToBTOpEHHE MPOIICHHOTO - YcTHbIM
(NpaKTHKyM) MaTepI/IaJ'Ia HI())I[FOTOBKa orpoe yK-4.2
Kynomypno-meopueckoe HHI;HBHI’[ ATEHOTO [INCEMCHHBIC
Pasznen 10. The gocnumanue. 0Co3Hanue Y AOMaIIIHHE
- 12 - 2 BOKaOyJIsipa 1o 3a/1aHus,
Future of IT c80€e20 mecma u poau N Z
GvoviLes: NpoieHHON Teme, paboTa BBIIIOJIHEHUE
yeviy . CO CITPaBOYHOM KOHTPOJIbHBIX
npogeccuonanvbHol N I —_—
JTUTEPATypPOH U CIOBapeM 2
oesamenbHOCmu
[ToaroToBKa K 36
MIPOMEKYTOUHOU
arrectauuu B hopMe
9K3aMeH - - - - H bop - -
TPYIIIIOBOM NIPE3eHTAINH,
BBIIOJIHEHNE
KOHTPOJIbHBIX 3a7aHuI
Wroro - 48 8 88 - 36
180
- | 144 | 32 | 436 - 36
Bcero




6. COAEP)KAHUE JUCHUIIJINHBI

Pazpnen 1. Global Market

Tema 1.1. Globalization

Ob6yuaromuecs wuzy4yaroT Temy [noGanmsarnus. CrnocoObl U METOAbI, NPUBOASIINE K
I'mobanm3amuu. M3yyaroT JieKCHKy MO TeMe. [loJOKUTENbHBIE W OTPULIATENIBHBIC TOCIEICTBUS
mporiecca riaodanmm3anud. V3y4aroT TepMUHOIOTHIO TIPOBEACHHS TEIC(POHHBIX TIEPETOBOPOB.

Kynomypuo-meopueckoe eocnumanue: noHumauue coyuaibHOU 3HAYUMOCMU UHOA3BIYHOU
KYIbMypbl NPOUCXOOUM Y 00YUAIOWUXCS NOCPEOCMBOM AHAIU3A U OAIbHeuue20 00CyHcoenus Ha
UHOCMPAHHOM S3bIKE MeMbl 2100anu3ayuu, ee 3aKOHO8, d MAaK#ce OCODEHHOCMU 6edeHus
MENCOYHAPOOHBIX NEPe2o8OPOs.

Tema 1.2. Brands

OOyuarolyecs 3HAKOMSATCS ¢ TeMOUM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxaaroT mpobJIeMbl, CBSI3aHHbIE ¢ TUPATCTBOM M ITyTH UX peulieHus. M3yueHne TepMUHOIOTHHY,
HEOOXO0JUMOM U1 TPOBEJICHUS JAEJIOBBIX IIEPETOBOPOB U COOpaHU MEXTyHAPOIHOTO YPOBHSIL.

Kynomypuo-meopueckoe socnumanue: nonumanue 0coOeHHOCMeUu_MeiCKyIbmypHO20
npogheccuoHanbHO20 63aUMOOCCNBUsL NPOUCXOOUM ) 00VUAOWUXCA NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKe C Yelblo 00CYHCOeHUsL NPOOAEM, CBA3AHHBIX C UMEHAMU PAOad 2100albHbIX
KOMNAHULL, U nymeu ux peuleHus.

Tema 1.3. Advertising

OO6yuaroryiecss 3HaKOMATCS C Pa3IMYHBIMU BUIAMH PEKJIAMbI, METOJIAMU PEKIaMHUPOBAHUSI.
VYyarcsi, Kak NMPaBUJIBHO MPOBOJUTH PEKIAMHYIO0 Kammnanuio. M3yuaror ¢passl, HeOOXOaUMBIE IS
MMOCTPOCHUA YCHGMHOﬁ MMPE3CHTAal1H. I/IHI[I/IBI/IleaHI)Haﬂ Ipe3CHTalus 110 TEMC.

Pa3znen 2. Business Organization

Tema 2.1. Employment

OOyuaromnuecs u3y4aroT Haubosiee BakHbIE (DAKTOPHI, HEOOXOMUMBIC ISl TOTYYCHHS
paboTel. M3y4aroT cmocoObl yCHENIHOTO MPOXOXKACHHS W MPOBEACHUs coOecemoBanus. M3ywaror
TEPMHUHOJIOTHIO, HEOOXOIUMYIO ISl MPOBEJIEHUSI COBELIAHWM BHYTpU KOMMIaHMU. BuIsl pesrome.
OOyuaromuecs y4arcsi COCTaBISTh Pe3IOME.

Kviemypno-meopueckoe 6ocnumanue: oco3nanue ceoe2o mecma u poau 6 0Oyoyweu
npogheccuoHanbHol  0essmenbHOCMU  OCYUeCmBIsIemcss nymemM aHAIu3a 0coOeHHOCmel HNOUCKd
pabomuwl, 8e0eHUsl Nepe208OPO8 HA UHOCIPAHHOM A3bIKe, NPOBEOCHUs COBEUAHUL.

Tema 2.2. Trade

OOyuarolyecss 3HAKOMSTCA C Pa3IMYHBIMM BUIAMU TOProeiu. M3ydaroT ocoOeHHOCTH
BHEIIHEHI W BHYTPEHHEH TOProBiu. 3HAKOMSATCA C TMpaBWiIaMH O(GOPMIICHUS aKKpPEeIUTHBA.
CoBepILIEHCTBYIOT HaBBIKHM BEICHMSI [IEPETOBOPOB, M3YYAIOT Pa3jIM4YHbIE MPUEMbI JJIS JTOCTHKEHUS

HanOosee 3 PEeKTUBHOTO pe3ysIbTaTa.



Tema 2.3. Organization

OOyuatoniuecs 3HaKOMSTCS C BUJaMU KoMmaHui. M3ydaror mnpuemsl, crocoOCTBYOIIME
CO3JIaHMIO OJIAronpusATHOM pabodel cpenbl. 3HAKOMATCS € MPaBUIAMU U CTPYKTypamMH OOILEHHs B
cdepe OuzHeca.

Kynomypno-meopueckoe __gocnumanue:  ¢opmuposanue  NOHUMAHUS  0COOEHHOCMel
MEJHCKYTIbIMYPHO2O NPODECCUOHATLHO20 83AUMOOCUCMBUS  NPOUCXOOUM  NOCPEOCMBOM AHANU3A
PA3IUYHbIX MUNO8 KOMNAHUL, OCOOEHHOCmell BblICMPAUuBaHUs NPAsul U CMpYKmypsbl 0e108020
0bwenus 6 npogheccuonanvbHoll cepe.

Tema 2.4. Money

3HAKOMCTBO C q)HHaHCOBI)IMI/I OTHOIICHUSIMHU B DKOHOMHUKE N UX Fpa(l)I/I‘ICCKI/IM OTPaAKCHUCM.

O6y‘ICHI/Ie COCTaBJICHUIO U HAITMCAHWIO OTYUCTOB.

Pasnea 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C 3THKOH B cdepe OuzHeca U MHPOPMALMOHHBIX TEXHOJOTUH M pa3IUYHBIMU
HopMaMHu 3THKeTa. OOCyxaeHue npobdiieM Koppynuuu U 0opwrObl ¢ Heil. OOyuarommecss U3y4yaroT
TEPMUHOJIOTHIO 110 TAHHOH TeMe, [T HaXOKJCHHUS BBIXO0/Ia U3 CJIOKHBIX IKOHOMHYECKUX CUTYyalUu.

Kynomypno-meopueckoe gocnumanue: MEHCKYIbMYPHOE npogeccuonanvHoe
83aumooeticmaue NpouUcxooum 6 CO3HAHUU odyuarwuxcs 01a200aps aHamu3y u OdlbHeuulemy
00CyHCOeHU0 MaKux NOHAMUL, KAK dMUKA, KOPPYNYUs, dKOHOMUYECKAs CUMyayus u cnocoodwl ee
VAYUULeHUS.

Tema 3.2. Change in IT sphere

OOyuarolyecs y4arcsi BbIpaXkaTh CBOM MBICIIHU 110 TeMe U3MeHeHHus. O0CyKaat0T, HaCKOJIbKO
4acTO M3MEHEHHUs KacaroTcsi chepbl HHPOPMALMOHHBIX TexHOyoruil. Kak B MOBCETHEBHOMN XKHU3HH,
Tak 1 B cepe OM3Heca U B cucTeMe MH(POPMAIIMOHHBIX TEXHOJIOTHN. YYarcs MpaBWiiaM HaIlUCAHUS
oryeToB. (COBEpPILIEHCTBYIOT HABBIKM IPOBEJEHUS COBEUIAHMH IO TEeMaM, KacarolluMcs
MH(POPMALIMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OOyuatomyecs 3HAKOMSATCS ¢ TepMUHOM «CTpaTerusi» B 1enaoM. M3ydaroT BUABI CTpaTeruii U
TaKTUK, HEOOXOIUMBIX JJIsl JOCTHXKEHUS, IOCTABICHHOMN 1enu. M3ydaroT pa3inuuus Mexay TEpMUHOM
cCTpaTerusi W TaKTUKa; MPOCLUPYIOT CBOM 3HaHMs Ha cdepy HH(POPMAIMOHHBIX TEXHOJIOIHMH.
PasBuTre yMeHUN U HABBIKOB IIPUHATHS PELICHUN.

Kynomypno-meopueckoe eocnumanue: ocosnanue ceoeco Mmecma u poau 6 Oyoyweu
npogeccuonanvHol deamenbHoCmu opmupyemcs y o6y4arowmuxcs epes NOHUMAaHue U pasiudenue
NOHAMUU, NPOEYUPOBAHUIO CB0€20 NOHUMAHUA 6 OMHOWEHUU NpPohecCUuoHarbHou  cepbl
O0esimenbHOCIU, OCO3HAHUIO CILOXCHOCIU NPOYECcca NPUHAMUS PeLUeHUll.




Pasnen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMH pa3HbIX CTpaH, IOBEJAECHUEM JIOAEH, UX TPaIuLUsIMH U O0bIYasIMU.
O1eHKa U aHAJIU3 UX BIMSHUS Ha BeJeHHe OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSIMU Be/ieHUs Ou3Heca
C BOCTOYHBIMH JICIOBBIMH MapTHEpaMu. Pa3paboTka cOOCTBEHHBIX CTpaTeruii B TaHHOM cdepe.

Kynomypno-meopueckoe eocnumanue: coyuanbHas 3HAUUMOCMb UHOAZBIYHOU KYIbIMYpbl
gopmupyemcsa 6 coznanuu obyyarowe2ocs 01a200aps aHAIU3Y U OAlbHeluueMmy 00CYHCOeHUIO
ocobenHocmell KyIbmyp pasHulX CMPAaH, UX pasiuduti U NONbIMKe CamMOCMOIMENbHO paspadbomams
€800 cmpamezuro 8e0eHUst OU3HeCAd 8 UHOA3LIYHOM NPOCMPAHCEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHUPOBBIMH JIMIEPAMU B MOJUTHKE U 3KOHOMHKe. OOCyKIeHUE KauecTB
Jauzepa, paciiupeHue JieKkcuku no Teme. OOyuaromuecss MOJy4yaroT HpPEJCTaBICHHE O HaBBIKAax
YIIPaBJICHUS KPYIIHBIMHU, MUPOBBIMU KOMITAHUSIMH.

Kynomypno-meopueckoe eocnumanue: ¢opmuposanue noHumanus o MeNCKYIbMYPHOM
npogeccuoHanbHomM 83aumModelucmsuu  ocywjecmensemcs 01a200apsi aHaiu3y HA UHOCMPAHHOM
AZbIKE YCNeUWHOCIU MUPOBLIX TUOEPO8 U 2TI0OATIbHBIX KOMNAHULL.

Tema 4.3. Competition

OO0yuaromuiecss 3HAKOMSTCS C 3KOHOMHYECKHM TEPMHHOM «KOHKYPEHIUS» M €€ BHIaMHU.
N3yuaror BIMsHME KOHKYPEHIIMM HA COCTOSIHUE DPAa3jIUYHBIX PHIHKOB. PaccMaTpuBarOT OCHOBHBIE
CTpaTerud JOCTIDKEHUS  KOHKypeHTocmocoOHocTH. OOyuwatomuecs  pa3pabaTblBalOT — CBOU
COOCTBEHHBIE CTpaTeTHYECKUe NEHCTBUS JUIS MPEOJA0ICHUS MPEMATCTBUN B PEIICHUH MMOCTABIEHHBIX
3az1ay.

Pa3nea 5. Business vision

Tema 5.1. Innovations in IT sphere

OO0yuaromuecs 3HAKOMSATCS C pPa3NIUYHBIMU U300peTeHusiMH. OOCYXIal0T HEOOBIYHbBIE
n300peTeHus], UCIOb3Ysl JIGKCUKY 10 JaHHOW TeMe. PaccMaTpuBaioT mpenmylecTBa HHHOBAILUI B
chepe peiHKAa WHOOPMAIMOHHBIX TEXHOJOTHHA. M3y4aroT MeToAbl YCIENIHOTO MPEACTABICHHS
uHdopmaruu B popme mpe3eHTaIum.

Tema 5.2. Business and environment

OOyuaromyecs U3y4aroT MOHATHE OKPY’KAIOIIas cpesia BO B3aMMOCBA3H C BEJICHHEM OM3Heca.
Brusiare pa3nuuHbIX KOMIAHUN HA COCTOSIHHE OKpYXKAIomed cpeibl. 3HAKOMATCA C Pa3IMdYHBIMHU

KOMITAaHUSAMH, KOTOPBIC BHOCAT BKJIaJ B COXpaHCHHUE 01<py>1<a101uel71 CpE€abl.

Kynesmypuo-meopueckoe gocnumanue: oco3nanue ceoeco Mmecma u poau 6 Oyoywell
npogheccuoHanbHol 0esmerbHOCmU NPOUCXO00UmM NOCPeOCMBOM AHAIU3A USMEeHeHUll 8 OusHec-cghepe
noo go30elicmauem usMeHeHull, NPOUCX00AWUX 8 OKpYIcarowell cpeoe.

Tema 5.3. Franchising

O6yqa}oumecs{ 3HAKOMATCA € TCPMHUHOM (((bpaHIHI/ISI/IHF: Bblga4da KOMIIaHHEH JIMIICH3UHW Ha

NPOM3BOJICTBO WM MpPOJaxy ToBapa mnoj ee Mapkoi (¢ppanmmssl)». M3ydaroT HE0O0X0IUMYIO


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

TEPMUHOJIOTHIO Ha MpPUMEpax pPa3IUYHbIX MEXIAYHApOJHbIX KoMmraHui. Haxomst mpumepsl Ha
PoccuiickoM peIHKe.

Tema 5.4. Business communication

OOyuaromuecs 3HAKOMSTCS C TEPMHUHOJIOTHEN M TOHSTHEM OHW3HEC ITHKETa, ISl BEACHHUS
JIEJIOBBIX TIEPETOBOPOB. YIIyUINIalOT CBOM HABBIKH OOIIEHUS B IETIOBOM Cpe/Ie.

Kynomypno-meopueckoe eocnumanue: ¢opmuposanue noHumanus o MeNCKYIbMYPHOM
I’lpO¢€CCUOHClJleOM e3aumooetcmeu npoucxodum HA npumepe CO6EPULEHCMBOBAHUA HABLIKOB
KOMMYHUKAYUU HA UHOCMPAHHOM SA3bIKE C YENbl0 YCNeUHO020 8e0eHUS 0e08bIX Nepeco8opos.

Pa3nea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuatoniyiecss 3HAKOMSTCS C IOHATHEM MEHEIKMEHTa, ero 3HadeHueM. OOyuaroniuecs
3HAKOMATCA C TEPMUHOJOIMEH, HEeoOXOAMMOW [UIs ONMCAaHUS 4YepT IOJIOXKUTEIBHOIO MU
OTPULATENILHOTO YIIPaBJICHLIA.

Tema 6.2. Management Styles

UTo MOXHO U 4ero Henb3s JAeslaTh MeHeKepaM. Tpu CTUIIs yrpaBiIeHHUS.

WHTEepBBIO C 3KCIEpTOM IO CTHIAMHU ymnpasieHus. KadectBo ympasnenus. Kak oneHuts
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI YIYUIINTh CTUIIN YIIPABICHUSL.

Kynomypno-meopueckoe eocnumanue: nocpeocmeom amanu3a HA UHOCMPAHHOM S3bIKe
PA3IUYHBIX  BUO08 UHMEPBbIO, CMmuiell YNpaeieHus, Kayecmea npoucxooum Gopmuposanue
NOHUMAHUS_MENHCKYIbIMYPHO20 NPOPECCUOHATLHO20 83AUMOOCICTNEUAL.

Tema 6.3. Team Building

OOyuaromuecs M3y4aroT CHOCOOBI paboOThl B KOMaHJE, OOCYXIAIOT HIEH, KaK CO37aTh
YCIIEUIHYI0 KOMaHAy. M3y4aroT JeKCHKY 1O TeMe.

Kynemypno-meopueckoe éocnumanue: gpopmuposanue coyuanbHOu 3SHAUUMOCMU UHOA3bIYHOU
KYIbMYpPbl NPOUCXO0UM HA npumepe uoell opMuposanuss KOMaHo, onpeoeieHus poiel 8 KOMaHoe,
YCReWHOCMU U pe3VIbMamueHOCHU KOMAHObL U KAXCO0020 ee 4leHd.

Tema 6.4. Risk in IT sphere

OO6yuaromuecss 00CyXIal0T BUIBI IIOBCETHEBHOTO PUCKA U pHCKa B Om3Hece. Puck, KoTopbIit
MOKET OBITh TIOJIYYEH B XOJ€ MpoIecca IiIo0aIn3aiuu.

Tema 6.5. Crisis management

OOyuaromuiecs 00CYXJalOT BOMPOCHI MO TEeME KPU3UC B YIOPABICHUH. 3HAKOMSTCA C
Pa3IMYHBIMU CUTYAIlMSIMH, BBI3BIBAIOMIMMH KpHU3UC. M3ydaroT MyTH pelleHUs BBIXOJIa U3 KPHU3HCA.
N3yuaroT mpuemsl 3anpamrBadus HHOOPMAIUU B CIOXKHBIX SKOHOMUYECKUX CUTYAIUsIX U TPAMOTHO
OTBeYaTh Ha MOCTaBJICHHbIE BOIIPOCHI.

Pa3zpnen 7. Communication in Business

Tema 7.1. Communication

OOy4arommecs: U3y4ar0T KauyecTBa XOpPOIIeTo co0eceHrKa, (PaKTopbl BaXXHbIE B OOIICHUH U

(dhopmbl 001IeHNS (BUABI MMCBMEHHOTO M YCTHOTO 0OmIeHus). M3yueHue u TpPEeHUHT HOBOM JICKCUKH



no Teme. COBEpPUIEHCTBYIOT CBOM KOMMYHUKAaTHMBHbIE HaBbIKM. l3ydaror Buapl mpobieMm, c
KOTOPBIMU OHH MOT'YT CTOJIKHYTHCS B ITPOLIECCE OOIIECHUS.

Kynomypro-meopueckoe socnumanue: coyuanvHas 3HAYUMOCMb UHOA3LIYHOU K)YIbMYpPbl
Gdopmupyemces y 0dOyuarouuxcsi noCpeoCmeom U3yueHus: U008 npoodiem, ¢ KOMOpblMU OHU MO2YM
CMOIKHYMbCS 8 NPOYECCe UHOAZLIUHO20 NPOPeCCUOHATbHO20 0O eHUSL.

Tema 7.2. E-commerce

OOyuatonyiecs U3y4alOT BHJbl PUCKA, KOTOPbIE MOTYT OBITh MOJY4YEHbl B pE3yJbTaTe
TOPrOBJIM B HMHTEpPHETE. BHUIBI MPOIYKTOB W YCIYyT, MPEIOCTABIIEMBIX B HHTepHeTe. M3ydaroT
TEPMHHBI TIO TeMe TOproeis. M3ydarT meroabl mocTpoeHus 3(G(EKTHUBHOW Mpe3eHTAlMH IS
YCHGMHOﬁ HpOI[a)KI/I CBOCTIo HpOI[yKTa CBOUM ITOTCHIOHAJIbHBIM HOKyrIaTCJ'DIM.

Tema 7.3. Customer service

OOyuaromuecs HM3y4alOT HOBbIE HJeH B cdepe OOCHyKHMBaHHS KIMEHTOB. M3ydaroT
JIOCTOMHCTBA U HEJOCTAaTKU Pa3HbIX BUAOB OOIICHUs ¢ kKinueHTamu. OOyuaroluecsl ydaTcsl MUCaTh
NUCHMO-Kano0y. COBEpIICHCTBYIOT HAaBBIKH ayIMPOBAHMS 10 JAHHOM TeMe.

Kynomypno-meopueckoe __socnumanue:  0CO3HaHUe  YCHEUWHOCMU — MENHCKYIbMYPHOSO
nPoheccuOHaIbHO20 83AUMOOCUCMEUS. NPOUCXOOUM Yepe3 YCHHbIL 0OMeH HA UHOCMPAHHOM S3bIKe
uoesMu U MoICIAMU NO NOB0OY cmuieli NpoPecCUOHAIbHO20 U ObIMO0B020 00WEHUs Ol peuleHuUsl
npoorem KOMMYHUKAYULU.

Tema 7.4. Writing report

OOyuaromyecss M3y4arOT CTPYKTypy HANHMCaHHUSA OTYeTa, HEOOXOIUMYIO TEPMHUHOJIOTHIO.
3amyra UHIMBUAYAIBHBIX OTYETOB.

Pasnea 8. Global Companies

Tema 8.1. Globalization and Global Marketing

OOyuaromecss n3yyaror teMy «lmobamm3amms». CrocoObl M METObl, NPHUBOASAIINE K
I'mobanuzanuu. M3yuaror nekcuky no teme. llojoxkurenbHble M OTpULATEIbHbBIE IOCICACTBUS
nporiecca riaodanu3ai. MeToibl BXOXKASHUS B MUPOBOM PHIHOK.

Kynomypno-meopueckoe gocnumanue: ¢popmuposanue noHUMAHUA_COYUATLHOU 3HAYUMOCTIU
UHOSL3bIYHOU KYIbMYPbl NPOUCXOOUM 8 NPOYecce AHAIU3A U 0OCYICOeHUsT NOCIeOCMBULL Npoyecca
anobanuzayuu, 0cobeHHOCmer MedcOyHapoOHO20 PbIHKA.

Tema 8.2. Coca Cola Company

OOyuaromecss 3HAKOMATCS C HUCTOpHUEH CO3/laHUsl KOMIIAHWH, C €€ OCHOBATEIISIMHU.
OO0cCyxIar0T MPEeuMyIIecTBa U HEOCTATKHA dTON KOMIIAaHUH.

Tema 8.3. Success in IT sphere

W3yvaroT nekcuky mo Teme «Ycmex», ocobenHo kacarenbHo IT. 3HakomsaTcs c
TEPMHUHOJIOTHECH Ha MPUMEpEe YCIENIHBIX KOMMaHWi U Jtojiel. COBEPIICHCTBYIOT HABBIKH BEICHHS
neperoBopoB. M3ydaroT kauecTBa, KOTOPHIMU 00JIaJJaeT YCIEIIHbIN YeI0BEK, paboTaromnmii B chepe
MH(GOPMALIMOHHBIX TEXHOJIOTHIl.

Kyvnemypuo-meopueckoe gocnumanue: nonumaHue 0COOEHHOCMEU  MENCKYIbMYPHO20
npogeccuoHanbHo20 83aUMOOCiCMEUs NPOUCXOO0UM HA NpUMepe aHANU3A YCNeUHOCmU 6e0eHuUs.
nepe208opos Ha UHOCMPAHHOM 5A3bIKe, YCNEeUHOCIU Yel08eKd, KaK TUYHOCMU U KaK OU3HeC eOUHUYbI.




Tema 8.4. General Motors Company

W3y4yaroT UCTOpUIO KOMIIAHMHM, 3aHMMaeMO€ MECTO Ha MHPOBOW  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (GOpMYITy ycIexa, MecTo, 3aHMMaeMoe Ha PoccuiickoM phIHKe.

Tema 8.5. Failures

OOyuaromyecss M3y4alOT TPUYMHBI Kpaxa KommaHui. IlyTw BeIXoga M3  CIOXKHBIX
HSKOHOMHUYECKUX cuTyauuidi. O0630p pbIHKOB, KOTOPbIE 00AaHKPOTUIIHC.

Tema 8.6. Microsoft Company

OOyuarolyecs U3y4aroT UCTOPUIO KOMIIAHWH, 3aHMMaeMO€ MECTO Ha MHUPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (POPMYITy ycIexa, MecTo, 3aHuMaemMoe Ha Poccuiickom phIHe.

Tema 8.7. Virgin Group Company

OOyuarolyecs M3y4aroT MCTOPUIO KOMIIAHMM, 3aHMMAaeMO€ MECTO Ha MHUPOBOW apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha phIHKE U (OpMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKe.

Tema 8.8. Future of the Business in IT sphere

OOy4aromyecs M3y4aroT MPUYUHBI, IO KOTOPHIM KOMIIAHUW CTAHOBSTCS TII00ANBHBIMU. [1yTH
ux pacupenus. IIpITatoTcst CIIpOrHO3UPOBaTh SKOHOMHUYECKOE COCTOSIHME CTpaHbl B Oyayluem, a
TaKXe n3MeHeHHue cepbl HH(POPMAIIMOHHBIX TEXHOJIOTHH.

Kynomypno-meopueckoe _gocnumanue: nymem 00CysHcoenus HA UHOCMPAHHOM —A3bIKE
B03MOJICHbIX HANPABTIEHUL PA3GUMUSL SKOHOMUKU CIPAHbL U OU3Heca, y 00y4anuuxcs ¢opmupyemcs
0CO3HAaHUe C80e20 MeCma U poau 8 Oyoywell npogheccUuOHAIbHOU 0esIMebHOCHIU.

Paznean 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?
OOyuaromuiecss pa3MBIIUISIOT HAJ BOMPOCOM OE30MACHOCTH WM BPAKICOHOCTH BIIHMSHHUS

KOMIIBIOTEPHBIX TEXHOJIOTHIl Ha YelloBeKa, OU3HecC.

Kynomypno-meopueckoe 6ocnumanue: Ha npumepe  00CYlCOeHUs  NOUMUBHO20 U
He2amueHOo2co GIUARUA pA36UBAIOUWUXCH KOMNBbIOMEPHbLLX mexHono2ull Ha yenoeeka, y O6yltai0bl4MXCﬂ
Gopmupyemcs noHUMaHue 0cobenHOCmel MeXCKY1bmypHO20 NPOPEeCCUOHANLHO20 83AUMOOEUCM U

Tema 9.2. Computer (video) games

OOyuatonuecs 0OCY>KIArOT BUIbl U TUIBI KOMIBIOTEPHBIX WUIP, WX BIMSHHE HAa pPa3BUTHE
YeNoBeKa, a TAK)KE€ BO3MOXKHBIE BAPUAHTBI UX UCIIOJIb30BAHUS.

Tema 9.3. Computer architecture

OOyJaromuecs: U3y4aroT aHTJIMMCKUE SKBUBAJICHTHI MO 0003HaueHHOW Teme. OOCyKaaroT
TUTFOCHI 1 MUHYCBI PA3JIMYHBIX BUJIOB KOMITBIOTEPHOU apXUTEKTYPHI.

Tema 9.4. System computer software

OO0yuaromyecs U3y4aroT BUIBI IPOrPAMMHOTO 00€CIICUeHUs], COOTBETCTBYIOIIYIO JIEKCUKY.

Tema 9.5. Operating systems

O6yqa}onmec;1 paccMaTpuBarOT Pa3IMYHBIC BUABI OIICPALIMOHHBIX CUCTEM, CPAaBHUBAIOT UX.



Tema 9.6. Multimedia

OOyuatoniyiecss U3y4arT JIEKCHUKY MO TeMe «MYJIbTHUMEIUHHBbIE YCTPONCTBa», OOCYKIAloT,
HACKOJIbKO CHJIBHBIMU ObUIH U3MEHEHUS B 3TOM CEKTOPE.

Tema 9.7. Computers and work

OO0cyXIaroT JOCTOMHCTBA M HEJOCTATKH HMCIOJIB30BAHUS KOMITBIOTEPHBIX TEXHOJIOTHI Ha

pabore.

Kynomypno-meopueckoe gocnumanue: ocosnaunue ceoe2o mecma u poau 6 Oyoyujer
npogeccuoHanbHol 0esimenbHOCU NPOUCXO0UN 80 BPeMS 0OCYHCOeHUs 0OYUAIOUWUMUCS HIOAHCO8
UCNONb30BAHUSL COBPEMEHHBIX KOMNLIOMEPHBIX MEXHOI02UL HA UHOCTNPAHHOM SA3bIKe.

Tema 9.8. Teleworking

Beenenne B Temy ynaneHHoW pabotel. OOydarommecss OOCYXTAlOT CMBICI W 3HAYCHHE
MOSIBJICHUS JAHHOTO HampaBlieHUs B cdepe MHOPMALMOHHBIX TEXHOIOTHIA.

Tema 9.9. Networks

OOyuaromuecss 0OCYKIAIOT 3HAYMMOCThH TOSIBIICHUS PA3jIMYHOTO POJA «CETEi»; pazHUIly
MCXKIAY HUMHU, OTHOLICHUC PA3HBIX MIOKOJIEHUN K OTOMY.

Tema 9.10. The Internet

OO6yuaromuecs yriIyOnslOTCS B HW3YYEHHE TEPMHUHOJOTHH cdepbl HH(OPMALUOHHBIX
TeXHOHOFHﬁ; O6CY)K[[3IOT IMMOJIOKUTCIIBHBIC U OTPULATCIIbHBIC ACIICKThI HHTepHeTa.

Paznen 10. The Future of IT

Tema 10.1. The Future of IT

Ob6yuaromuecs 00CyXIal0T T€ W3MEHEHHUs, KOTOpbIe mpeTeprena chepa nHGOPMALMOHHBIX
TexHonoruit. OOydaromuecs TMPOTHO3UPYIOT BO3MOXKHBIE W3MEHEHUS W Pa3BUTHE CQeEpbl

MH(GOPMALMOHHBIX TEXHOJIOTHH B CIEAYIOLIEM BEKE.

Kynomypno-meopueckoe nanpasnenue socnumamenvnou pabomsi: 4epe3 MOHUMAHUE CYTH
u3MeHeHu# B cdepe MH(MOPMALMOHHBIX TEXHOJIOTUH, OOMEH HIESIMH U MBICISIMH HA WHOCTPAHHOM
A3bIKE, y OOyYaromuxcs MPOUCXOIUT OCO3HAHUE C80e20 Mecma U poau 6 ux Oyoywet

npogheccuoHanbHol OesimenbHOCmu

7. CAMOCTOATEJIBHAA PABOTA OBYYAIOIIIUXCSA

B pamkax gaHHOW y4yeOHOW AUCHUILIMHBI 00YYaIOUIHeCcs BBITOIHSIIOT CAMOCTOSATENBHYIO padoTy
B BUJIE€ IOBTOPEHHUS IPOMJEHHOIO MaTepuaia o BCEM U3y4aeMbIM TEMAaM JECITH Pa3lesioB, YCTHO U
IUCbMEHHO (MMChbMEHHBIE JOMAIIHUE PabOThl) OTBEYAIOT HA BOIIPOCH! JUIsl HOATOTOBKU K TEKYILEMY
KOHTPOJIIO B COOTBETCTBYIOLIEM CEMECTPE, a TAKIKE TOTOBATCA K UHIAUBULYAIBHBIM WIH IPYIIIOBBIM
IIPE3EHTALUAM JUIsl IIPOXOKICHUS IIPOMEKYTOUYHOM arrecrauuy 1o aucumiuivee. [lomumo 3toro,
00y4JaroImuics OCYIIECTBISIET MOJATOTOBKY WHAMBHAYAJIbHOIO BOKaOylsipa MO MPOWIEHHOW TeMe;

paboTy co CcrpaBOYHOM TUTEPATYpPO U CIOBapeM; paboTy HaJl OLTHOKAMH.



8. OBPA30OBATEJIBHBIE TEXHOJIOI'MA

Ha xaxaoMm 3aHATHM KaXKJIOM TE€MBI BCEX PA3ACIIOB HapsAy C TPAAWLHOHHBIMHU IIPUMEHSETCS
TEXHOJIOTUsI TPOOJIEMHOI0 00yUYeHHS, @ UMEHHO Ka)XKJ10€ 3aHATHE ITPOBOAUTCS B (hOpMe MPaKTHUKyMa.

HpI/I HN3YyUCHUUN JaHHOM  JIUCIHHUILIMHBI HCIIOJIB3YIOTCA  CICAYIOIIUC O6pa30BaTeJIBHLIe

TCXHOJIOTHH:

Tema 3ausarTusa

Buj oopa3oBaTesibHOM

®opMa npoBeieHUs 3aAHATHSA

TEXHOJIOTHH
Pasnea 1. Global Marketing Hnmepaxmusnas lenosas / ponesas uepa
Tema 1.1. Globalization MEexXHOI02Us.
Kynomypno-meopueckoe
gocnumawue:
COYUATLHASL 3HAYUMOCTb
UHOA3ZBIYHOU KYIbMYPbl
Tema 1.2. Brands Hnmepaxmuenas Case Study (pazoop
Kynomypuo-meopueckoe MEeXHONI02Us. KOHKDEMHbIX CUMYayutl)
gocnumawue:
MENCKYIbIMYPHOE
npogeccuonanvbHoe
83aumooeticmsue
Tema 1.3. Advertising Hnumepaxmusnas Henosas / ponesas uepa
MexHo02Us. Case Study (pazbop

KOHKDEMHbIX CUMYayutl)

Pa3nea 2. Business Organization
Tema 2.1. Employment

Tpaduuuormaﬂ MexXHOoJI02UA

HpakmuquKoe 3anAamue

Tema 2.2. Trade

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 2.3. Organization

Tpaduuuoyyaﬂ MeXHOJI02UA

HpakmuquKoe 3anramue

Tema 2.4. Money

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Pasnea 3. Strategy in IT sphere
Tema 3.1. Ethics in IT sphere
Kynemyprno-meopueckoe
socnumanue:

MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmsue

HUnmepaxmusnas
MexHOoN02Us

Case Study (pazbop
KOHKDEMMbIX CUMYayuti)

Tema 3.2. Change in IT sphere

Tpa()MI/!MOHHaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3aHsamue

Tema 3.3. Strategy in IT sphere
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE CB0E20
Mecma u ponu 8 byoyuell
npogheccuoHanbHoll
desimenbHOCMU

TpaauI/ﬂ/lOHHa}l MEeXHOJI02UA

Hpakmuqecme 3aHamue

Pa3gen 4. Leadership
Tema 4.1. Cultures
Kynomyprno-meopueckoe
socnumanue.

Hnmepaxmusnas
MexHoN02Us.

Henosas / ponesas uepa
Case Study (pazbop
KOHKPEMHbIX CUMYayutl)




COYUANbHAS 3HAYUMOCHIb
UHOA3LIYHOU KYIbIYpbl

Tema 4.2. Leadership Humepaxkmusnas Case Study (pazbop

Kynomypno-meopueckoe MEXHONI02UsL KOHKDEMHbIX CUMYayull)

gocnumanue:

MENCKYTIbMYPHOE

npogheccuonarbHoe

83aumooeticmsue

Tema 4.3. Competition Hnmepaxmusnas enosas / ponesas uepa
MexHOoN02Us Case Study (pazoop

KOHKDEMHbIX CUMYayutl)

Pa3saen 5. Business vision
Tema 5.1. Innovations in [T
sphere

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 5.2. Business and
environment
Kyiemypno-meopueckoe
gocnumManue: 0OCO3HAHUE C60e20
Mecma u poau 8 6yoyuel
npogheccuonanbHoll
oesimenbHOCmU

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuqecme 3ansamue

Tema 5.3. Franchising

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 5.4. Business
communication
Kyvavmypno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvHoe
gzaumooeticmeue

Humepaxmuenas
MexHo02Us

Case Study (pazbop
KOHKPEMHbIX CUMYayutl)

Pa3nen 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuwecxoe 3anamue

Tema 6.2. Management Styles
Kyivmyprno-meopueckoe
gocnumanue.
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumodoelicmsue

Tpaduuuouﬂaﬂ MmMexXHoJIocUA

HpakmuquKoe 3aHAaAmue

Tema 6.3. Team Building
Kynemyprno-meopueckoe
gocnumanue.
COYUANBHAS 3HAYUMOCTDb
UHOS3bIYHOU K)IbIYpbl

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 6.4. Risk in IT sphere

HUnmepaxmusnas
MexXHON02Us

Case Study (pazbop
KOHKPEMmHbIX CUMYayuil)

Tema 6.5. Crisis management

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3aHsamue

Paznea 7. Communication in

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue




Business

Tema 7.1. Communication
Kynomyprno-meopueckoe
gocnumanue.

COYUANbHASL 3HAYUMOCTD
UHOS3LIYHOU KYIbIMYpbl

Tema 7.2. E-commerce

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuwecxoe 3aramue

Tema 7.3. Customer service
Kynomyprno-meopueckoe
gocnumanue.
MENCKYIbMYPHOE
npogeccuonanvrHoe
szaumodoelicmsue

Tpaduuuormaﬂ MexXHOoJI02UA

HpakmuquKoe 3anAamue

Tema 7.4. Writing report

Tpaduuuouﬂaﬂ MexXHOoJIo2UA

HpakmuquKoe 3aHAmue

Pasnea 8. Global Companies
Tema 8.1. Globalization and
Global Marketing
Kynemypno-meopueckoe
gocnumanue:

COYUANbHAS 3HAYUMOCTb
UHOSI3bIYHOU KYIbMYpPbl

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 8.2. Coca Cola Company

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 8.3. Success in IT sphere
Kynemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOe
npogeccuonanvroe
s3aumooelicmsue

HUnmepaxmusnas
MexHOoN02Us

Case Study (pazbop
KOHKDEMMbIX CUMYayutl)

Tema 8.4. General Motors
Company

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 8.5. Failures

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 8.6. Microsoft Company

Tpa()I/lI/;MOHHCl}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 8.7. Virgin Group
Company

Tpaduuuoyyaﬂ MeXHOJI02UA

Hpaxmuwecxoe 3anamue

Tema 8.8. Future of Business in
IT sphere
Kyiemyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u poau 8 6yoyuel
npogeccuonanbHol
oesameslbHOCmU

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazoop
KOHKDEMHBIX CUMYayuii)

Paznen 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue




Kynomyprno-meopueckoe
gocnumanue.
MENCKYIbMYpPHOe
npogheccuonanvroe
szaumooelicmsue

Tema 9.2. Computer (video)
games

Tpaduuuormaﬂ MexXHOoJIocUA

HpakmuquKoe 3anAamue

Tema 9.3. Computer architecture

TpaduquHHaﬂ MeXHOJI02UA

Hpakmuqecme 3anAamue

Tema 9.4. System computer
software

Tpaaub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anAamue

Tema 9.5. Operating systems

Tpa()MI/!MOHHaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3aHsamue

Tema 9.6. Multimedia

TpaauI/ﬂ/lOHHa}l MEeEXHOJI02UA

Hpakmuqecme 3aHamue

Tema 9.7. Computers and work
Kynemypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE CB0E20
Mecma u ponu 6 byoyuell
npogheccuoHanbHoll
desimenbHOCMU

Tpa()I/lI/;MOHHCl}Z MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.8. Teleworking

Tpaduuuoyyaﬂ MeXHOJI02UA

HpakmuquKoe 3anamue

Tema 9.9. Networks

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.10. The Internet

TpaaUZ/!MOHHCl}l MEeXHOJI02UA

Hpakmultecme 3aHsamue

Paznen 10. The Future of IT
Tema 10.1. The Future of IT
Kviemyprno-meopueckoe
gocnumanue: 0CO3HAHUE C60e20
Mecma u poau 8 6yoyuel
npogheccuonanbHoll
oesimenbHOCmU

Tpa()MI/!MOHHaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3ansamue

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U IPOMEXYTOYHAS ATTECTAILIUS

MO JUCLIUTIJIMHE

9.1. ®opMbI KOHTPOJISI IO TUCHUILINHE

Texyuuii KOHTPOJIb.

B npouecce n3ydenus yueOHON TUCHMIUIMHBI 00yUaroIIMecsl y4acTBYIOT B YCTHBIX OIpOcCax,
BBIIIOJHAIOT MMCbMEHHBIE TOMAIIHUE W KOHTPOJIbHBIE 3aJaHUs. Pe3ynbTaThl BBIIOJHEHUS JTaHHBIX
BUJIOB pabOT SBIISAIOTCA OCHOBAaHMEM JUIsl BBICTABJICHHS OLIEHOK TEKYIIEro KOHTPOJS MO y4eOHOM
JUCLUIUIMHE. BbInonaHEHHe Bcex 3alaHuil sBIseTCs 00s3aTeNbHBIM JUIsL BCEX OOYyYarOLIMXCS.

O6yqa}omnec51, HE BBINOJHUBIINE B IIOJHOM OOBEME BCE 3alaHus, HC HOOIIYCKAKTCA K CHadc

HK3aMEHOB, 324€TOB U 3a4€TOB C OLIEHKOMH 10 TaHHOH y4eOHOH AUCIUILIHHE.




IIpome:xxyTouHasi arTecTanus.

Jns KOHTpOJsi yCBOEHHs OOYy4YalOIIMMHCS JAaHHOW AUCIUIUIMHBI YYCOHBIM IUIAHOM
npeaycMOTpeH 3adeT B 1 m 3 cemecTpax OOydeHHs M 3a4eT C OIEHKOW BO 2 ceMecTpe,
MPOBOAMMEBIE B (JOpME MHAMBHIYAIbHBIX MPE3EHTAIMI MO M3yYeHHBIM TeMaM, W 3K3aMeH B 4
ceMecTpe, MPOBOAMMBIN B (OpME HEMOATOTOBICHHOTO MOHOJIOTHYECKOTO BBICKA3bIBAHUS I10
OJIHOM W3 TMPEJIOKEHHBIX TE€M, OTBETOB HA BONPOCHI MapTHEpa WIHM MpernojaBaTess Iocie
MIPEJICTAaBJICHHOI0 MOHOJIOra, IPYNIOBON AeN0oBOM Mpe3eHTaluu. [Ipu BbICTaBIEHUN HUTOTOBBIX
OTMETOK YYHTBHIBAETCS AKTUBHOCTh OOYyYaIOMIErocs B paMKaX KyJIbTypHO-TBOPUYECKOTO

HaIpPaBJICHUS! BOCIIUTATEIbHON PaOOTHI.

9.2. OueHoOYHbIE MaTepHaJIbI (OLIEHOYHbIE CPeICTBA) AJIsl TEKYILIero KOHTPOJISA

YCIIeBaeMoOCTH A HpOME)KyTO'—IHOﬁ aTTeCTalluM 10 JMCHUIIJINHE

Texkymuii KOHTPOJIb.

OrneHOYHBIC MaTEpUabl I TEKYIIET0 KOHTPOJIS O JUCIHUILINHE: B TEYCHUE CEMECTpa
OCYIICCTBIIICTCS I[MOYPOYHBIM KOHTPOJb YCTHBIX OTBETOB (IHAJIOTOB W MOHOJIOTOB),
ayIMpOBaHUs, YTCHHUS ¥ MUCHhMEHHBIX (ayJAUTOPHBIX W JOMAIIHUX) paboT (3amanuii). OueHka
BBICTABIIACTCS 32 pabOTy Ha Ka)XXJIOM 3aHATUH, YYUTHIBAIOTCS BCE BUJIbI PEUEBOM ACSITETLHOCTU
(ayaupoBaHUe, TOBOPEHUE, YTECHHUE, TUCHMO), a TAK)KE YMECHHE aJICKBATHO, 10 TEME, OTBETUTh
Ha BONPOCHI B paMKax yCTHOTO OIPOCA, BOIPOCHI KOTOPOTO MpejcTaBicHbl HUke. OIeHKa
BBICTaBJISICTCS] COOTBETCTBEHHO KPUTEPHUSIM OIICHUBAHUSI.

Cnucok BONPOCOB /1Jisl IOATOTOBKH K TeKyIlleMy KOHTPoJI10 B 1 cemecTpe:

®opMyIMpoBKa BOMPOCOB K TEKyIIEMY KOHTpPOJIO B | ceMecTpe NOIHOCTHIO
COOTBETCTBYET HAMMECHOBAHUIO U COJICPIKAHUIO 3asIBJICHHBIX TEM.

1. What is Marketing?

What are characteristics of Marketing?

What is branding?

Why do we need brands?

What steps should a company take to create a new brand?
What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

A A AR el

What are the disadvantages of being the global Co?

_
e

What are the advantages of being the local Co?

[S—
[S—

What are the disadvantages of being the local Co?

p—
N

What are the ways to globalization?



13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnucok BONPOCOB /ISl NOATOTOBKH K TeKYylIeMYy KOHTPOJIIO BO 2 ceMecTpe:

@®opMyJIpOBKa BOIPOCOB K TEKYLIEMY KOHTPOJIIO BO 2 CEMECTpe IOJIHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TCM.

1.

A o

10.
11.
12.
13.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them._

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.



14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

What is the difference between a business person and an entrepreneur?
What are examples of well-known business strategies?
Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance
Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?
What are 3 advantages of stating one’s strategy in mission statement?
What are 3 disadvantages of stating one’s strategy in mission statement?
What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.
What are 5 opinions of Jack Welch to change?
What are opinions of 5 business leaders to change?
What are main tips of successful business communication?
Give key elements that a leader of a company must consider introducing the change.
What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?
How does business affect environment?
What are positive facets and difficulties of a small business?
What are pros and cons of a global business?
Cnucok BONPOCOB /ISl MOATOTOBKH K TeKyIlleMy KOHTPOJII0 B 3 cemecTpe:

@opMyIUpOBKa BONPOCOB K TEKYIIEMY KOHTPOJIO B 3 CEMECTPE IIOJHOCTBHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPKAHUIO 3asABJICHHBIX TCM.

l.

2
3.
4
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10.
11.
12.
13.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in
its product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign
ones?

Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?



14. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point

of view.

15. What are advantages of working in a team?

16. What are disadvantages of working in a team?

17. A team always needs a leader. Do you agree? Why/ why not?

18. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

19. Which qualities of a person would be useful for a team work?

20. Which qualities of a person would be useless for a team work?

21. What risks do businesses face?

22. What are the key steps to effective risk management?

23. Comment on the following management style: directing. Summarise the main features of
this style.

24, Comment on the following management style: discussing. Summarise the main features of
this style.

25. Comment on the following management style: delegating. Summarise the main features of
this style.

26. Comment on the following management style: delegating. Summarise the main features of
this style.

217. How does customer service in our country different from customer service abroad?

28. What types of business correspondence do you know? What are their main features?

29. How does report writing differ from other types of business correspondence?

30. What is the future of business in Russia?

Cnncok BONPOCOB /ISl MOATOTOBKH K TEKYIeMY KOHTPOJIIO B 4 ceMecTpe:
dopmyIHpOBKa BOMPOCOB K TEKyIIEMy KOHTPOJIIO B 4 ceMecTpe IOJHOCTHIO
COOTBETCTBYET HAUMEHOBAHHIO M COJICPIKAHHIO 3asIBICHHBIX TEM.
Computer addiction: myth or truth?
Are computers friends or foes for people, companies?
Computer games: professional fraud. Do you agree?
Dwell on any computer genius.
How is computer architecture characterized?
What is a purpose of main parts of computer architecture?
What is computer software?

What computer software is the best? Why? What are criteria?

A SRR I S

What is operating system? How many of them do you know?



10.  What operating system should a person choose: for work, for games, for movie watching?
11.  What is Multimedia in the sphere of Information Technologies?

12.  How strong were changes in this direction?

13.  Computers and work: how are they connected?

14.  What is the difference between teleworking and networks?

15. What are major characteristics of teleworking?

16.  How changeable are networks?

17.  What applications do you know? What for are they used?

18.  The Internet: good or evil?

19.  How has the Internet affected our lives?

20.  What are threats and opportunities of the Internet?

21.  How do you see the Future of IT?

22.  What is the Future of IT in Russia?

23.  What is the reaction of IT sphere to changes?

24.  How significant or harmful are changes to the sphere?

25.  What are jobs in computing? Which one would you prefer?

26.  What spheres of our life are information technologies connected with?
27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.

31.  Computer technologies in foreign languages learning.

32.  Whatis news in IT sphere?

33.  Dwell on any successful computer geek.

34.  What failures did the IT sphere suffer from?

35.  What is the history of IT?

36.  Name current trends in IT sphere and characterize them.

37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpoMe:xxyTOUHAsI aTTEeCTAIUSA MO TUCHMILINHE.
Jnsi OueHKW pe3yJbTaTOB OOYyYEHHS MO JUCHUIUIMHE Y4YeOHBIM IUIAHOM B TIEPBOM
ceMecTpe MpeIyCMOTPEH 3adeT, MPOBOAMMBIA B (opMe HHAMBHUIYATbHOW MpPE3eHTALUHU I10

teme: “Company History”.



JUiss ouleHKH pe3yibTaTOB OOYYEHHUS MO IUCUUIUIMHE Y4eOHBIM IUTAHOM BO BTOPOM
ceMecTpe MpeAyCMOTPEH 3a4eT C OILIEHKOW, MpPOBOJUMBIM B (QopMe HHAUBUAYAIbHON
npe3eHTanuu 1o teme: “Product Presentation”.

Jist olleHKH pe3yJibTaToB OOY4YeHHs] MO AMCHUIUIMHE Y4YeOHBIM IJIAHOM B TPEThEM
cCeMecTpe MPeayCMOTPEH 3aueT, MPOBOAUMBIA B (hopMe HHIAMBUAYAIBHOW IPE3CHTALUH TI0
teme: “Bank Presentation (Finance)”.

Jnst oueHKH pe3yNbTaToB OOyuYeHUS MO JUCUUIUIMHE Y4YeOHBIM IUJIAHOM B YETBEPTOM
ceMecTpe MPeayCMOTPEH IK3aMeH, IPOBOIUMBII B (popme

1) HEMOArOTOBJICHHOTO MOHOJIOTMYECKOTO BBICKA3BIBAHUS MO OJHON M3 MPEIOKEHHBIX
TEM MPOJOJIKUTEIBHOCTBIO 1-2 MUHYTHI;

2) orBera Ha BoOIpockl (3-5) mapTHepa WU MpenojaBaTelis MOCiE MPEeCTaBICHHOTO
MOHOJIOTa;

3) rpynmnoBoii nenoBoi npe3eHTanuu no reme “Multinational Company” (3-5 uenoBex).

10. PECYPCHASA COCTABJISIIOLIASL

Jns mpoBeneHHs] 3aHATUA CEMHHAPCKOTO TuMa (MPAKTUYECKUX 3aHATHI) 1O JaHHON
JUCLUIUIMHE UCIONb3YIOTCS ayTUTOPUU € yuyeOHOM MeOenbio U Meana-o00pyJoBaHUEM (IIPOEKTOp,
9KpaH, HOYTOYK).

Jns  camocrosiTenbHON  pabOThl  OOy4aromWXcs — UCIOJB3YyeTCS  NOMEIICHHE IS
CaMOCTOSITENIbHOM  paboThl  0OyYarOIIMXCs, OCHAIIEHHOE KOMIIBIOTEpaMH C  HEO0OXOJIUMBIM
MpPOrpaMMHBIM OO€cliedYeHHEeM U JOCTYNoM B VHTEpHET W DSIEKTPOHHYI0 HH(POPMAIIMOHHO-
00pa3oBaTeNbHYIO Cpe3y By3a.

Jiss  mpoBeneHWST KOHTPOJS — CaMOCTOSITENbHOH pabOThl 1O  JAHHOW  TUCIHIUIHHE
HCIIOJIB3YIOTCSA ayJUTOPHUH C Meaua-o0opyaoBaHueM (TPOEKTOp, SKpaH, HOYTOYK) WU ydeOHOM
MeOenbo.

Jis mpoBeseHusT TEKYIIEro KOHTPOJIS YCIIEBA€MOCTH M INPOMEXKYTOYHOH aTTecTalud IO
JIAHHOW JTUCHUIUIMHE HCIOJNB3YIOTCA ayJIUTOPUHM C y4eOHON MeOenpl0 M Meaua-o00pyJoBaHUEM

(poekTop, 3KpaH, HOYTOYK).

[lepeueHp NHUIIEH3MOHHOTO POTrPAMMHOI0 00eCIeYEeHUS

Ne
u/n HaumenoBanue Tun pecypca
1 Microsoft Office HHueH3HOHng coryaienne Migrosoft - Qpen
Value Subscription qist pemenuii Education
Solutions NeV 8265046

Cy6nunensnonnsiii foropop AO «CodrJlaitn
Tpeitn» Ne /131 ot 10.07.2020. Cpok neiicTBus
norosopa 110 31.07.2023

2 Microsoft Windows

3 OnexTpoHHBIN cioBaps #ABBY'Y OO0 "ABU Copraep" TIT OOO" ITporpam-e
Lingvo 11 cioBaps 6 s1361k0B Volume texHosoruu" Ne88 ot 31.10.2005 (mocTosiHHO-




License Concurent (21-50) #ABBYY
Lingvo 11 ciioBapsb 6 sI36IKOB

NEHCTBYIOIIAS JIUIICH3US)

Koncynprantllntoc cnpaBouHo- JII OO0 "Koncynwsrantllntoc TonbstTi"
4 [IPaBOBasi CUCTEMA OTEYECTBEHHOT'O noroop Ne251/02 ot 01.02.2019 (exxerogHo
IIPOU3BOACTBA IPOJIEBAEMBbIH )
CJIJ] AO «Cod¢rJlaiin Tpeiin» norosop
5 AntuBupyc Kacnepckoro Nel1/Tr ot 24.01.2020, nmuuensust Ne 17E0-

OTCUYCCTBCHHOI'O ITPOU3BOACTBA

2001290744508001009 Cpok neiictBust
norosopa 1o 10.02.2022

OB3 wundopmannoHHO-TEXHOJIOTHYECKass 0Oa3za 00pa30BaTEeNIbHOTO Tpoliecca MpeaycMaTphUBacT

HCIIOJIB30BAHUEC MATCPUATIBHO-TCXHUYCCKUX CPCACTB C YUCTOM DPA3JINYHBIX HO30JI0THI HWHBAJIMAOB U

Hepe'{eﬂb CBOOOIHO PacnpoCcTrpansieMoro nporpaMmMHoOro o0ecnevyeHu:

UMEIOIINX OTKPBITHIN UCXOTHBIN KO/

AJIEKTPOHHBIX JOKYMEHTOB B ctaHgapre PDF

OTICPAIIMOHHBIX CHCTEM cemeiicTBa Windows

B cootBerctBum ¢ Ilomoxxenuem o CO3JaHuN CIICIHAJIbHBIX YCJIOBI/Iﬁ JJI1 UHBAJIMJIOB M JIMII C

qur ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JuTEpaTypa

LibreOffice - maker oduCHBIX Hporpamm, paclpocTpaHseMbIX Ha OeCIUIaTHOM OCHOBE U

Foxit Reader — Russian — 6ecruiaTHOe NpHUKIAIHOE IPOrpaMMHOE oOecrieyeHre il IPOCMOTpa

. Windows Media Player - craHgapTHBIM NOpoWTpbIBaTeNlb 3BYKOBBIX U BUAEO(DANHIOB Uid

Ne KoanuecTBO B
bubauorpadguyeckoe onncanue Tun
n/n OnbaHnoTeKe
Cotton, D. Market Leader: Intermediate Business English
1 [Tekct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd A — 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
7 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VyeGHIK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xommn. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3| [Teker]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YueOHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
11.2 JlonosiHUTENbHAS TUTEPATYpa
Ne
u/n bu6auorpadguyeckoe onucanue

Cotton, D. Market Leader: Intermediate Business English [TekcT]: Practice File / D.




Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

D) Business Advantage. Intermediate [Tekcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

Ykpaunen, U. A. lnocTpaHHBIH S3bIK (aHTIHHUCKUN) B TPOECCHOHATBHON
S | mesrenbHOCTH: yaeOHoe mocodue / U. A. Ykpaunen. - Mocksa : PI'VII, 2019. -40c. -
ISBN 978-5-93916-769-7. - URL: https://znanium.com/catalog/product/1191403
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MOJATOTOBKE K TMPAKTHYECKOMY 3aHATHUIO OO0yYaromemycsi HeOOXOAMMO IOBTOPUTH IMPONHACHHBIN
MaTepuai 1o U3y4yaeMoi TeMe, C Lelbio ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaK)Ke MPEIOCTaBUTh
BBINIOJTHEHHBIE TMHCHMEHHBIE JOMallHHe 3agaHus. B pamkax ngaHHOW y4yeOHON IUCIUIUIMHBI
BbIJIENIE€TCSL 0c0o0asi poJib M 3HAYCHHE CAaMOCTOSATENILHON JeSITeIbHOCTH 00yUaroerocss B mpolecce
oBNajieHus A3bIKOM. Ha Bcex atanmax oOydeHus: oOpamiaeTcss BHUMaHUE Ha O0y4YeHHE 00YyJaroIiXCs
METOJIMKE caM0oO0Opa30BaHMsl, KOTOpas IMO3BOJISET UM OBJIAAETh IPUEMaMU U3BJIeUeHUs HH(OopMaLuu
U3 TEKCTOB, 3HAKOMHUT CO CIIOCOOaMHU ee Nepeaun Kak B yCTHOM, TaK U B MIMCbMEHHOM BUJIE, a TAKXKe
B (hopMe J1eJI0BOrO MMChMA, YCTHBIX JOKJIAI0B, COOOLIEHUN U MPe3eHTaLUi.

OcBoeHME NUCLUIUIMHBI [IPEAIOoJIaracT BBIIOJIHEHNE NMPAKTUYECKUX 3aJaHUN (IIPaKTUKU) BO
BpeMsl KOHTAKTHOW paboThl ¢ mpenogaBaTeneM JHOO B 4Yachl CaMOCTOSITEIbHOW paboThl. Bce
MIPaKTUYECKHE 3aJaHusl JUCUUIUIMHBI MIPEIOCTaBISAIOTCA MNPENoAaBaTeIsIMU BO BpeMs 3aHATUH U
pasMelalTcsl B JIOKAIbHOM ceTH AKaJeMUU U 3JICKTPOHHOM MH(POPMaLMOHHO-00pa30BaTENbHOM
cpene. BrimonHeHHbIE MpakTUYecKHe padOThl CHAAIOTCA Ha IMPOBEPKY NPENoJaBaTeli0 OAHUM M3
CIIEIYIOIIMX CIOCOOOB: TMPEJOCTABICHHE BBIIIOJHEHHOTO JOMAIHEro 3aJaHusl JUYHO B PYKHU
MIPENO/IaBaTel0, OTIPABKA IPENOJABATEN0 Ha MOYTOBBIM smuK. [Ipu oTmnpaBke mnpenoaaBaTesto
BBINOJIHEHHOM paboThl MO MouTe o0ydaromeMycsi clieyeT 00ecneyuTh JUYHYI0 HACHTU(PHUKALHIO.
Kak mpaBuiio, B TeMe WM TEKCTe MUChMa ykasbiBaeTcs kypc, PO obyuaromierocs, AUCIUTUINHA,
Te€Ma, 10 KOTOPOM BbINOIHEHA paboThl. OTHEIbHbIE IPAKTUYECKUE PAOOThI MOTYT ObITh MPOBEPEHBI
[IPENO0/IaBaTesIeM HEIOCPEACTBEHHO B Ay IUTOPUH.

Jnist 3aKkpernsieHus IpUoOPETEHHbIX 3HAHUN, YMEHHI U HaBBIKOB, JUISl pa3BUTHS CIIOCOOHOCTEH
K caMOOOyuYeHHIO B JUCIMIUIMHE MPEIyCMOTpPEHa caMocTosiTenbHas paboTta. CamocrosTenbHas
paboTa MOXKET BBIMOJHATHCA OOYy4arOIIMMCSl JOMa WM B ayJUTOPHsIX AKaJIeMHH, CIELHUaIbHO
OTBEJICHHBIX JUISI CaMOCTOSITENIbHOM pPabOThl M OCHAIICHHBIX HEOOXOAMMBIM TEXHUYECKUM H
nporpaMMHbeIM obecriedeHreM, goctynoM k OUOC u OBC. [las yCHEmHOTO BBIMOJTHEHUS
CaMOCTOSITENILHON paboThl 00ydaromeMycst PeKOMEHIYyETCsl 3apaHee O3HAKOMHUTBCS C IepedyHeM
3aJaHuil ¥ rpa@uKoM ee BbIOJHEHUS. [1oAroToBKa K MPaKTUYECKUM 3aHSATHSAM C MOCIEIYIOIINM
Y4acTHEM B YCTHOM OIPOCE MPEIIOJIAraeT: CUCTEMAaTUYECKOE M3yUYEHHE ayTEHTMYHOI'O MaTepualia
U3 y4eOHMKOB M MCTOYHHMKOB JIOTOJIHUTENBHOW JIUTEPATyphl; MOArOTOBKY HWHAWBUIYAIBHOTO
BOKaOyJsipa 1O MPOMIEHHOW Teme; paboTy cO CIIPaBOYHOM JIMTEPATYpOl U clioBapeM; padoTy Haj
omubkamu. B pamkax naHHON y4eOHOM AMCHUIUIMHBI 00YyYarOIIUEcs BBITOJIHSAIOT CAMOCTOATEIbHYIO
paboTy B BHJI€ OBTOPEHUS MPOIIEGHHOr0 MaTepuasa Mo BCeM M3y4yaeMbIM TeMaM JECSITH Pa3/iesioB,
YCTHO M MHCbMEHHO (IIMChbMEHHBIEC JIOMAalIHHE pabOThl) OTBEYAIOT HAa BOMPOCHI JJsl MOATOTOBKU K
TEKyIIEMY KOHTpPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)K€ TOTOBSTCS K MHIAMBUAYAIbHBIM WM
IPYNIOBBIM MPE3EHTALUAM I IPOXOKACHUS MPOMEXKYTOUHOM aTTecTalluy M0 AUCLUILINHE.

J1J1 BBITIOJIHEHUS TPAKTHUUECKUX 3aJJaHUI CaMOCTOSITeNIbHOM paboThl O JaHHOW TUCIUILINHE

B JOMaAIIHUX YCJIIOBUAX (33 npeaciaMmun AKa)IeMI/II/I) 06yqa101ueMyc;1 HeO6XO,[[I/IM HepCOHaHBHLIﬁ



KOMIbIOTep (TUTaHmieT) ©u mporpamMmubiii  maker Microsoft Office ne wHmwke 10 Bepcum.
CamocrosTenbHass pabdoTa COMPOBOXKIACTCS METOAMYECKUMH YKa3aHUSMH, pPa3MEUICHHBIMUA B
JOKAJIbHON  ceT AKageMUH U DJIEKTPOHHOM  HH(OpManMoOHHO-00pa3oBaTeNbHON  cpene.
Meroandeckue ykasaHus —cojepxkar (OPMYJIMPOBKY  3aJaHusl, MPUMEPHYI TEXHOJIOTHUIO
BBITIOJIHEHUSI, (hOpMaT a4y BHIIOJHEHHOM paboThl. [IpemnosaBaTens BO BpeMsi ay IMTOPHBIX 3aHATHIMA
3apaHee OOCYyXIaeT C OOyJYaromMMHCS 3alaHhe CaMOCTOSTEIbHONW palbOThl M TMOPSIOK €€ ClIayu.
KoHncynpTanuu mo BBINOJIHEHUIO CAMOCTOATENBHBIX padOT, OOCYXKICHHE OTMETOK U JOIMYIIEHHBIX
OlMOOK, 3alUTa OTAEIbHBIX BHUIOB CAMOCTOSTENBHBIX padoT ocymiecTBisiercs Bo Bpemss KCP Ha
Kadeape mnpukiIangHOW WHGPOPMATHKM WIM B AayAMTOPUM MO pacnucanuio. KoHcynpranmu
NPEeNoIaBaTess 10 BBHIIOJHEHUIO CAMOCTOSTEIFHONW pabOThl MOTYT OCYHIECTBIISITHCS TOCPEICTBOM
acuHXpoHHOro (1moura, SMOC) u CHHXPOHHOTO (ZOOM, CETH) KOMMYHUKAIIMOHHOTO B3aUMOJICHCTBUS
[0 TpEeABAPUTEIBHON JOrOBOPEHHOCTH C IIperojaBaTesieM. BBIMONHAEMbIE CaMOCTOSITEIbHbIE
paloThI SABJIAIOTCS IIEMEHTAMHU TEKYIIET0 KOHTPOJIS U OLIEHUBAIOTCS IpenojasareneM. [lomyueHnble
OTMETKH YYHTBHIBAIOTCS TIPY BBICTABJIICHUH 3a4€Ta, 3a4eTa C OI[CHKOH, YK3aMeHa.

®opmoii TPOMEKYTOUHOTO KOHTPOJIS BBICTYINAET 3a4€T, 3a4eT C OLIEHKOH, 9K3aMeH. 3auer,
MPOBOAMMBIN B (popMe MHIMBUIYATbHON MPE3EHTAIMH TI0 U3yUYE€HHOW TeMe, BBICTABIIACTCS B IIEPBOM
U TpeTheM ceMecTpax oOydeHus. s OUEHKH pe3yslbTaToB OOydYeHHs MO AMCUUIUIMHE Y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpe TMPEIyCMOTPEH 3adeT C OICHKOH, MpOBOIMMBIA B (opme
WHAMBUAYAJIIbHON Tpe3eHTaluud 10 HW3y4YeHHOH Teme. B ueTBeproM cemectpe o0O0yuyeHHs
OPEIYyCMOTPEH 3K3aMEH, TNPOBOJAMMBIE B  (OpME HEMOATOTOBIEHHOIO  MOHOJOIMYECKOIO
BBICKa3bIBaHUS 110 OJHON M3 MPEJIOKEHHBIX TEM TPOJOJKUTEIBHOCTRIO 1-2 MUHYTBI, OTBETa Ha
Bompochl (3-5) mapTHepa wWiM MpernofaBaTeNsl IMOCJIE TMPEICTABIEHHOTO MOHOJIOTa; TPYMNIOBOU
JIEJIOBOI Mpe3eHTalud MO H3ydyeHHOW Teme. KpuTepuu BbICTaBJICHUS 3a4eTa, 3a4€Ta C OILICHKOH,

9K3aMCHa O3BYYUBAKOTCA mpernoagaBaTeiicM Ha MEPBLIX 3aHATUAX o JUCLHUITIIINHC.
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	В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине. Помимо этого, обучающийся осуществляет подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками.

	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	В соответствии с Положением о создании специальных условий для инвалидов и лиц с ОВЗ информационно-технологическая база образовательного процесса предусматривает использование материально-технических средств с учетом различных нозологий инвалидов и лиц с ОВЗ.
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре прикладной информатики или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
	13. ЛИСТ СОГЛАСОВАНИЯ


