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1. OBIIAA NHHPOPMALMUA O JUCHUIIJINHE

PaGouass mporpamma nucuuruinHbl «HOCTpaHHBIN S3bIK» COCTaBlieHAa HAa OCHOBaHUU
denepanbHOrO TrOCYAapCTBEHHOTO 00pa30BaTEIbHOrO CTAaHJApTa BBHICIIETO O00pa30BaHUS 110
HanpasieHuio noAroroBku 38.03.02 «MenemxMmeHT» (ypOBEeHb OakajaBpuaTa), YTBEpPKICHHOTO
npuka3oM MuHHcTepcTBa oOpa3oBaHuss u Hayku Poccuiickoit @enepanuun 12.08.2020 Ne970 u
ydeOHOro IutaHa HampasieHuss mnoarotoBku 38.03.02 «MenemkmeHnT», npoduib (mporpamMma
OakanaBpuata) «buzHec-aHANUTHUKA B YIPaBIEHYECKON e TEIbHOCTH.

TpynoeMKkocTh qucuMIUIAHBL: 16 3.e. / 576 akajgeMu4eckux 4acoB, B TOM yucie 352 dacos
KOHTaKTHOU paboTel U 188 4acoB caMoCTOSATENBHON pabOTHl 00YYArOIIIMXCS.

Pacnpenesienue 4acoB QUCHMIUIMHBI 10 ceMeCTPaM M BHAAM 3aHATHH (M0 y4eOHOMY

IVIAHY)
KoJsnvecTBO 4acoB
Bup y4eOHoii padoThI ]flieﬁr:()l;: Cemectprr
y Y11 2 3 4 |5(6|7]|8
IUIAHY

KonrakTHasi pa6ora (Bcero): 352 60 96 88 108
B Tom uncie:
Jlexuun
[pakTruecKue 3aHsTUs 336 56 92 84 104
KOHTpOJIb caMOCTOSTENBHON
pa6otsl (KCP) 16 4 4 4 4
CamocrosiTesibHas padoTa 188 48 48 56 36
(Bcero):
Buabl npoMexyTOYHOM Jauer ¢ K3AMCH
arrecTanuu (IK3aMeH, 3a4er, 36 3auer . | 3auer

. OLIEHKOU 36
3a4eT ¢ OLEHKOIl)
OBLIASA Yacer: 576 108 144 144 180
TPYA0EMKOCTh -
S — 3.e.: 16 3 4 4 5

2. TEJH U 3AJAYM JUCHUTLINHEI

JlaHHasi TUCHMIUIMHA 110 CBOEMY XapaKTepy SBISETCS KOMMYHUKAaTUBHOM M HampaBjeHa Ha
dopMHpoBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUPOBAHHE CIOCOOHOCTH U TOTOBHOCTH
MCII0JIb30BaTh NHOCTPAHHBIN SI3bIK KAK HHCTPYMEHT B CUTYallUH PEAIbHOM KOMMYHHUKALUH.

JlucuumiuHa UMeeT CBOEW Lenbio cpOopMHUpPOBaTH W/MIM Pa3BUTh S3BIKOBbIE U pPEUYEBBIC
HaBbIKM U YMEHHUS B ayJIMPOBAHHMM, YCTHON peyH (IUATIOrMYecKOil ¥ MOHOJIOTUYECKOH), YTEHUU U

IIHUCbME.




AXTyaqpbHOCTh JAaHHOH paboueil mporpaMmbl OO0YCIIOBJICHA CTPEMHTEIBHBIM Pa3BUTHEM H
BIMSIHUEM LU(POBOM 3KOHOMUKM Ha (OPMHUPOBAHUE KIIIOUEBBIX KOMIETEHIMH M MOJATOTOBKY
BOCTPEOOBAHHBIX CIIEIUATUCTOB B cpepe MEHEPKMEHTA B COBPEMEHHOM MUpE.

B ycnoBusx nudpoBusanuu BaxHO (GOPMHUPOBAHUE, MOAICPKAHUE U PA3BUTHE HABBIKOB B
chepe HMHOOPMAIIMOHHBIX W CKBO3HBIX TEXHOJOTHH JiIsi OakaiaBpoB, 4YTO CHOCOOCTBYeT
JOCTH)KEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha DBIHKE TpPYIa,
6onee 3(hpeKTUBHOI aganTauy B HOBBIX YCIOBHUSX.

B pesynbrare ocBoeHHs pabodel MporpamMmbl JUCHUTUTMHBI OOYYalOlIUecs OBJIAJCIOT
COBPEMECHHBIMUA KOMIICTECHIIMSIMHA, COPMHUPOBAHHBIMU TIOJ] 3aIpOChl paboToaareseldl U ¢ y4eToMm
norpedHoCcTe 1U(POBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymed npodeccnoHaIbHOR
JeSITeIbHOCTH BBITYCKHHKA B paMKaX HarpaBieHus «MeHeIKMEHT».

Leab THCHMNJMHBI - MOBBIIICHUE UCXOJHOTO YPOBHS BIIAJICHHS HHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpEAbIAYIIeH CTyleHu o0pa3oBaHus, W (QOPMUPOBAHHE Yy OOYYAIOIIUXCS
HEOOXOJMMOTO U JIOCTAaTOYHOTO YPOBHS KOMMYHHKATHBHON KOMIICTCHIIMH JJISl PEIICHUS
COLMAIIbHO-KOMMYHUKATHBHBIX 3aJad B PAa3JIMYHbIX OO0NAcTAX OBITOBOH, KYJIbTypHOH U
poECCUOHATILHOM JCATEIBHOCTU MPH OOIIECHUH C 3apyOe)KHBIMH IMAPTHEPAMHU C UCIIOJIb30BAaHHEM
UH(POPMALMOHHBIX U MU(PPOBBIX HHCTPYMEHTOB, a TAKXe /IS JaJbHEHUIIero caMmooOpa3oBaHusl.

BocnurarejabHas Uedb JAUCHUIUIMHBI UMEET KYJIBTYPHO-TBOPYECKYIO HANPaBICHHOCTh U
HAlleJIeHa Ha CO3/IaHUE TOCPEICTBOM HMHOCTPAHHOTO SI3bIKA YCIOBHUU Ui Pa3BUTHS TBOPUYECKUX
CHOCOOHOCTEH O0YYarIUXCs, BKIOYCHHE WX B PAa3JIUYHbIC BHIbI COIMAJIBHO 3HAYMMOM
NeSITebHOCTH, TAKUM 00pa3oM, JjaBasi BO3MOXKHOCTb ()OPMHUPOBAHUSI OPUTMHAIBHOCTH MBIIIICHNUS,
a TaKk)Ke peasm3aiui JMIHOCTHO OPUEHTHPOBAHHOTO TTOAX0/1a B MPO(eCCHOHANBHOM cdepe.

3agauu AUCHMILINHBI:

. dbopmupoBaTh y O0OydYarOIUXCS 3HAHWS, YMEHHMS M HaBBIKM B 00JIACTU YCTHOM |
MUCHMEHHOW MPAKTHUKH Pa3TOBOPHOI U MPOPECCHOHATFHO-IEIOBON PEYH U UCIIOIh30BAHNE
UX B IPOo(eCCHOHATIBLHOM JIeSTETbHOCTH 110 HAIIPABIEHUIO MOJITOTOBKH;

o O3HAKOMHUTHh OOYYaIOIIUXCSA C OCOOCHHOCTSIMH JIEKCUYECKOW CHCTEMBI H3Y4aeMOro
MHOCTPAHHOTO 513bIKa, (DYHKIIMOHAIBHOW M CTUJIMCTHYECKON TuddepeHmanueil s3pK0BbIX
CpeAcTB, Hambosee NPOJYKTUBHBIMH CJIOBOOOPA30BATENbHBIMU MOJEISAMH H3Y4aeMOro
WHOCTPAHHOTO SI3bIKa, B TOM YHCJIE C HCITOJIb30BaHUEM ITU(PPOBBIX CEPBHCOB;

o COBEPILLICHCTBOBATh HABBIKM PACIIO3HABAHUS M MOHHMMAHHs TIpaMMaTH4Yeckux ¢(opM H
KOHCTPYKIIMH B OMOPE Ha pa3IMYHbIC IPU3HAKHA TPAMMATHYECKUX SIBIICHHH, & TAK)KE HABBIKH
yIoTpeOIeHUsT TpaMMaTHYECKUX KOHCTPYKIMH B pa3IMYHBIX pEUEBBIX CHUTYalUAX, C
ucrions3oBanueM 1mdpoBeix uHCcTpymMeHnToB (Grammarly, Beewriter, LanguageTool,

SentenceCheckup);



[ ] paSBI/IBaTB KOMMYHI/IKaTI/IBHBIC KOMIICTCHIIUH, HCO6XOHHMOﬁ JUIA TBOp‘ICCKOfI NCATCIIBHOCTHU
B TIOBCEHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJUTUYECKOW M HAY4YHO-TIPOPECCHOHATBHON
chepax;

° MPHOOIIATh OOYYAIOIIUXCS K CAMOCTOSITEIILHOM MCCIIEeIOBATENIbCKONH paboTe HaJ S3BIKOM,
pa3BI/IBaTB y 06yan0mecsI aHaJII/ITI/I‘ICCKI/Iﬁ IIoaxoa K I/I3y‘-IaeMBIM SA3BIKOBBIM ABJICHUSIM
HYTGM COITIOCTABJICHUSA UX C COOTBGTCTByIOH_[I/IMI/I ABJICHUAMUAU pOI[HOI‘O S3bIKA.
3ajauM BOCIMTATEIbHON PA0OTHI:

. pa3BUTHE y 00YyYaIOIUXCSl IOHUMAHUS COLUMAIBHON 3HAYUMMOCTH MHOSI3bIYHOM KYJIbTYpHI B
Oyaymiei mnpodecCHOHANbHOW —JCATCIILHOCTH HAa HWHOCTPAHHOM  s3BIKE, KakK JUIs
COBPEMEHHOT0 O0INECTBA, TAK M VIS JUYHOTO MPOPECCHOHATBHOTO CTAHOBJICHUS;

° CO3/IaHHME YCIIOBUH JUIS OCO3HAHUS OOYYAIOIIMMHUCSA CBOErO0 MeCTa W POJU B Oymyimen
npodeccnoHATBHOM IeATEIIBHOCTH;

. (GhopMHUpOBaHHE  BCECTOPOHHE  PA3BUTOM  JIMYHOCTH  IOCPEACTBOM  IPHOOIICHUS
06yan01uchsl K I/IHO$I31)I‘~IHOI>'I Ky.HbType 1 BOBJICUCHHA B TBOp‘-IGCKYIO HCATCIIBHOCTb C
HCIIOJIb30BaHNEM MHOCTPAHHOTO SI3BIKA;

. pa3BHUTHE KYJIBTYPhl MEKIUIHOCTHOTO MPO(HEeCCHOHATLHOTO B3aUMO/ICHCTBHS.

3. MECTO JUCHMIIVIMHBI B YYEBHOM IIJIAHE
Yyebnas aucruiuinHa «MHOCTpaHHBIN S3BIK» OTHOCHTCS K OO0S3aTENIBHBIM JTUCHUTIINHAM

oOsi3arenbHOM vactu bioka 1. — [ucumrummnel (Momynu). M3ydeHue naHHOW JAMCIUILTAHBI

OasupyeTcs Ha Marepuaie, U3yYeHHOM B paMKaxX IIKOJBHOTO Kypca. JMCIUIUIMHBL, TPH U3yYEeHUHU

KOTOpBIX 6YJIYT HUCIIOJBb30BAaThCs 3HAHUA, YMGHI/ISI 1 HAaBBIKU, HpI/I06peTéHHI>I€ B pesynLTaTe

N3YUCHUA TUCHUIIIIMHBL «I/IHOCTpaHHHﬁ SI3BIK» - «lloAroroBka mo aHFHHﬁCKOMy SA3BIKY».

4. TINIAHUPYEMBIE PE3YJBbBTATbBI OBYYEHUSA 110 AUCHMIIVIMHE JJIsA
®OPMHUPOBAHUS KOMIETEHIINN OBYYAIOIINXCSH

Pe3ynbrartel ocBoeHHS 00pa30BaTENbHOM MPOTPaMMBI (KOMIIETEHIIUU OO0YyYaroIINXcs)
OTpeieNsAoTC TpeOOoBaHUAMH (pelepalbHOTO TOCYyAapCTBEHHOTO (heaepaabHOro CTaHAapTa Mo
HAIpaBJIEHUIO TIOJATOTOBKM M (OPMHUPYIOTCS B COOTBETCTBHM C MaTpulled KOMIETEHIUN
obOpasoBarenbHON Tporpammbl. [lmanupyemple pe3ysbTaThl OOYYEHHS MO TUCHUILIIMHE (3HAHUSA,

YMCHUA, HaBBIKI/I) o0ecneunBaroT AOCTHXKCHUC PC3YJIbTATOB OCBOCHUA 06pa30BaTeJ'IBHOfI

MIPOTPAMMBI.
HIndp n
bp HNuaukaropsl IInanupyeMblie pe3vibLTATEI 00y4YeHHUS
Ha3BaHHue y Y y
KOMIIETEHIIHH 10 JUCIUIIJINHE
KOMIIETEeHIIUH




YKH4
CriocobeH
OCYILIECTBIIATh
JIEJIOBYIO
KOMMYHHUKAIA
0 B YCTHOU U
IMMCHbMEHHOM
dbopmax  Ha
roCyJ1apCTBEH
HOM SI3BIKE
Poccuiickoit
Oenepanu u
WHOCTPaHHOM
(BIX)
sI3bIKe(ax)

YK-4.2.
Ocyl1ecTBIISIET IE€TOBYIO
KOMMYHUKAITUIO B
YCTHOM W TIMCHbMEHHOH
dhopmax Ha
WHOCTPAaHHOM (BIX)

A3bIKE (aX)

3HaTth:
- CUCTEMY U CTPYKTYpPY MHOCTPAHHOTO SI3BIKa;
- pasiuYHbIE aCMeKThl fA3bIKAa: (POHETUUECKHil,
JEKCUYECKUH,  IpaMMaTHYeCKhii, B  T.4.
CTPYKTYpY MOCTpOeHHs (pa3, MpeIoKeHH,
BBICKA3bIBaHUs, LIEJIOCTHOI'O TEKCTA.
- AJCKBAaTHBIC A3BIKOBBIE CpeAcCTBa  AJIA
peanu3aii OCHOBHBIX PEUEBBIX (DYHKITHIA;
- COBPEMEHHBbIE TEXHHUKH U CIIOCOOBI JENIOBOM
IIACbMEHHOW U YCTHOW KOMMYHHKAIINH;
- KpUTEpUHU, NpeAbsBIAeMble K O(QOPMIICHHUIO
JIETIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TPeOOBaHMS K CO3JIaHUIO JEJIOBOM
NIPE3ECHTALNY;
- KYIBTYpY,
MEHTAJIUTET
pe10TBpAlICHUS
MEXJIMYHOCTHOM u
YPOBHE.
- UHOCTpaHHBIN f3BIK B 00bEeMe, HEOOXOUMOM
JUISI MOJIyYEHUS uHpOopMaun
npo(hecCHOHANBLHOTO COJIEP>KAHUS U3 UHTEPHET-
HCTOYHHUKOB: 9BC ZNANIUM.COM,
HBUKOH, 9bC TAY, 3bC IPRbooks.

CTHIb JKHM3HU, HaIMOHAJbHBIN
HOCHUTENICH sI3BIKA IS
HEITOHUMAaHHs Ha
npodeccnoHATEHOM

Ymers:
- IIOHUMATh PeYb HOCUTENS/JIEH S3bIKa B YCTHOU
U MUCbMEHHOH (popmax;
- aJIeKBaTHO BOCIPOM3BOJUTH HEOOXOMMBIii
Ha0Op  KOHCTPYKUMM ¥ TEPMHUHOB B
MOHOJIOTMYECKOM U TNaJIOTUYECKON PeUn;

- TIOHMMarb AayTEHTUYHbIE IHCbMEHHBIE
TEKCThI, UCIOJIb3YS pa3Hble TEXHUKH YTCHMUS,;

- M3BJIEKaTh HEOOXOAMMYIO MH(YOPMALUIO U3
OpPUTMHAJILHOTO TEKCTa HA UHOCTPAHHOM SI3BIKE,
aHaJIM3UPOBaTh, 0000IIATk, J1EJ1aTh BHIBO/IBI.

- BECTHU JIEJIOBYIO KOPPECTIOHCHIINIO;

- IOHUMAaTh Ha CIIyX pe4b HOCUTEIEH SA3bIKA.
-UCIIOJIb30BaTh nH(pOpMaIMOHHO-
KOMMYHHUKAaTHBHBIE TEXHOJOTMU IIPU TIOHUCKE
HeoOxoIuMo HMH(OpPMALMK C NPUMEHEHUEM
OpayzepoB Google, Yandex B mnporuecce
pelleHdss  KOMMYHUKAaTHUBHBIX  33/Jad  Ha
rOCy/1apCTBEHHOM U MHOCTPAHHOM SI3bIKaX.

Baagern:
- HaOOpPOM SI3BIKOBBIX CPEACTB, HEOOXOIUMBIX
JUIS peanu3aly YCIEIIHOW KOMMYHHUKalUUd B

KOMAaHJIE;

- HaBbIKaMH  pabOTBI  CO  CIPABOYHOM
JUTEPATYPOU U CIOBAPSIMU;

- TEXHHKaMu  apryMEHTalud  BEJCHUs




JUCKYCCUM B YCTHOM W NHCHBMEHHOM BHJIE,
MOJIb3YSCh ~ 3HAKOMBIM  JICKCHUYECKHUMH U
rpaMMaTHYEeCKUMU CPEACTBAMH SI3bIKA;

- TEXHOJIOTHEH CO3aHus JIeIOBOM MPE3eHTAIIH
HA MHOCTPAHHOM SI3bIKE;

- HaBBIKAMH (PUKCUPOBAHUS OCHOBHOW WJICH H
BTOPOCTEIICHHBIX  JIeTaJied B  YCTHOM H
MMCbMEHHOW KOMMYHHKAIIHH;

- UHOCTpaHHBIM  S3bIKOM B oOBeMme,
HEOOXOIUMOM JIJIsl TOTYYCHHSI HHPOPMAITUU U3
3apyOeKHBIX HCTOYHHMKOB: Web of Science,
Core Collection u ap.

VYK-4.3. Ocymectisier
JIEIOBYIO
KOMMYHHKAIUIO B
upoBoi cpene,
MPUMEHSISI B TOM YHCIIe
CpeacTBa
BUJICOKOH(EPEHIICBSZU U
KOJJIEKTUBHOM CETEBOM
paboThl

3HATE:
- CTHJIb JICJIOBOTO OOIIECHUS, OCHOBBI ITyOJUIHON
pedd, TOJATOTOBKM NpE3CHTAlHid, B T.U. c

nomonipto [III: PowerPoint, Google Slides;
npaBuia OQOPMIICHHS JICIIOBOW MEPENUCKH, B
T.4. ¢ noMol1npto: Grammarly, Beewriter.

YMeTh:
- UCII0Ib30BaTh WHOCTpPAHHBIN SI3BIK B
MEXIMYHOCTHOM oO01eHnn u

MpOPECCUOHAIIBHONW  JEATENBHOCTH, B T.U. C
npuMeHeHHeM IIaTGopM IS TPOBEICHUS
BUICOKOH(EPEHIINN U OPraHU3aIMH COBMECTHOU
pabotel Google Meet, Microsoft Teams, Zoom,
SAnnexc TenemocT.

Baagersn.

- HaBBIKaMHU paboOTHI B GOOgle-I[OKyMeHTaX 11
oOMeHa mpodeccuoHanbHOM HMH(OpManueld Ha
HHOCTPAHHOM A3bIKEC, HaBbIKaMH nepesoJa
TEKCTOB, B T.4. C MOMOIIBI OHJIANH-CIOBapEi:
English English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u ap.




5. CTPYKTYPA U OFBEM JIMCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

IIpomexy
KonrakTHas pa6ora CamocrosiTesibHas padora TOYHas ®op
MBI
Paszpnen arrecTaum
A, Hoxapaszaes, Tema (B 1acax) Texymero ®opmupye
MOIYJb s B Hacax KOHTpOIS Mble KOMIIe
IIpakTuyec B gacax (¢opMbI opranmzauuu TEeHLIHH
Jleknuun KHe KCP CaMOCTOSITEJIbHOM PadoThI
3aHATHUSA
Tema 1.1. Globalization [ToBTOpEHUE MPOHACHHOTO Ve THb
(mpakTUKyM) MaTepuaa, MoAroToBKa onpoc
Kyromyprno-meopueckoe WHUBUIyaJIbHOTO BOKaOyJsipa ’ -
VIRV P - 8 - 6 FIHBILY 9 YIAP MUCbMEHHBIE YK-4.2.
gocnumanue: IO MPOIeHHOM Teme, paboTa OMAIIIHIE VK-4.3.
COYUAbHASA 3HAYUMOCMb CO CIIPAaBOYHOM JIUTEPATypOH 1 S
UHOSA3LIYHOU K)JIbIY Dbl cJ0BapeM
Tema 1.2. Brands y - e
IToBTOpEHME IPONIEHHOTO HHCbMEHHBIC
(TpakTUKyM)
K lomypio-meopueckoe Marepuaa, moJroToBka JIOMaIH1e
Paznen 1. 8 WH/IMBUYaJIbHOTO BOKaOyIspa 3a7aHus VK-4.2
Global gocnumanue: - - 6 . . e
IO MpOiJIeHHO! TeMme, paboTa VK-4.3
Market MENCKYIbMYPHOE . . o
CO CIIPaBOYHOMU JIUTEpaTypoi U
npogeccuonanvrHoe
- cJoBapeM
g3aumooeticmeaue
- YceTHBIi ompoc,
[ToBTOpEHME TPONAEHHOTO NHChMEHHbIE
Marepuasa, oJroToBka JOMaIlIHHE
Tema 1.3. Advertising i 8 i 6 WH/IMBUYaJIbHOTO BOKaOyIspa 3a1anus VK-4.2.
(mpakTUKyM) 0 MPOHIEHHOM TeMe, paboTa VK-4.3.

CO CIIPaBOYHOM JINTEPATYypOl U
CJI0BapeM




Paznen 2.
Business
organizatio
n

Tewma 2.1. Employment

YcTHBIH ompoc,

(mpakTUKyM) IToBTOpEHME IPONIEHHOTO [TMCHbMCHHBIC
Kyromyprno-meopueckoe MaTepHaa, MoAroToOBKa AOMalIHKUE
y 3aJaHusl
gocnumanue:. WH/IMBUYaJIbHOTO BOKaOyIsipa A VK-4.2.
0CO3HaHUe c60e20 Mecma 110 IIpOiIeHHOU TeMe, paboTa VK-4.3.
u ponu 6 6yoyweu CO CIPAaBOYHOM JIUTEPATYPOU U
npogeccuonanvHoll cJ0BapeM
oesamenbHOCmu
[ToBTOpEHHE MPOHIECHHOTO YcTHbIi ompoc,
MaTepuaa, MoJAroToBKa NHCBEMCHHBIC
JTOMAIILIHHAE
Tema 2.2. Trade UH/IMBUYaJIbHOTO BOKaOyJIsipa sananms VK-4.2.
(mpakTUKyM) 10 IPOHICHHOM Teme, paboTa VK-4.3.
CO CIIPaBOYHOM JINTEPATYpOH U
cJl0BapeM
.. VYeTHBIH onpoc
Tema 2.3. Organization . poc,
(npaxTHKyM) [ToBTOpEHME PONIEHHOTO MHCbMEHHBIE
P M Marepuaia, HoJroToBKa AOMaIIHIe
Kynomypno-meopueckoe
MHJIMBHlyaJIbHOTO BOKaOyJIsIpa 3allaHus VK-4.2
GOCAUMATIIE. IO MPOIeHHOM Teme, paboTa 13
MEJACKYIbIMYpHOe P . » banol YK-4.3.
CO CIPaBOYHOM JIUTEPATYPOU U
npogeccuonanvroe
y cJioBapeM
g3aumooeticmeue
[ToBTOpEHME MPONIEHHOTO Y CTHBIHA 0mpoc,
IIMCbMECHHBIC
MarepHaia, moJroToBKa
24 M 6 JOMAaIIHHue
Tema 2.4. Money MHJMBHYa/ILHOTO BOKaOy1spa S — VK-4.2.
(mpaKTHKYM) 0 MpoiIeHHOU TeMe, paboTa VK-4.3.

CO CIIPaBOYHOM JINTEPATYypOH U
CJI0BapeM




[Togroroska k

dopma NpoMeKyTOUHON aTTecTaluu IIPOMEKYTOUHON aTTeCTalluM B
3aver (bopme HHANBHTyaTbHOM
Ipe3eHTallH

Hroro
108




Cemectp uzyueHus: 2

Buabi yueOHol padoTsl

Konrakthas pa6ora (B Hpomesiy
P CamocrosiTeibHass pabora TOYHAasI DopmeI Dopmupyem
Pasznen, moayan| I[oapasmesn, Tema Hacax) aTTecTamusi B| TEKyLIero ble
IIpakTun ¢opMbI oprannzauuu yacax KOHTPOJsA | KOMIIETCHINH
Jlexun B "
YyecKue KCP CaAaMOCTOSATEJIbHON
u yacax
3aHATHSA padoThI
Tema 3.1. Ethics - . - .
[ToBTOpEHME PO IEHHOTO YcTHbIN
(mpakTUKyM™m)
MaTepuaia, moJroToBKa orpoc,
Kyromypro-
UHAMBUIYaIbHOTO MUChbMEHHbBIC
meopueckoe VK-4.2
- 10 6 BOKaOyJsipa 1o JIOMAaITHHE e
gocnumaHue: . 5 YK-4.3
MpolIeHHOU Teme, paboTa 3a/laHus "9
MeHCKYbmYpHOe o
CO CIPaBOYHOMU
npogeccuonanvrHoe .
¥ JTUTEPATypOH U CIOBapeM
g3aumooeticmeaue
Pasznen 3. - -
Strategy .
IToBTOpEHME MPONHIEHHOTO
MaTepuaia, MoAroToBKa v .
HWHAWBUAYAIbHOI'O CTHBIM OTPOC,
Tema 3.2. Change - [UCHMEHHBIE VK-4.2
(npaxTaKyMm) 10 4 BOKaOymsipa 1o J— L
p M MPOMICHHON TeMe, paboTa S — YK-4.3.

CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM




Tewma 3.3. Strategy

[ToBTOpEHME POIACHHOTO

MIPAKTUK

EY{I; o 331) Marepuasa, oJroTroBka
RYbmypHo-
MEODUCCKOe UHAMBHUIYaJIbHOTO
meopiecKkoe
pup— 8 BOKaOysipa 1o
— MpolIeHHOU Teme, paboTa
0CO3HAaHUe C80e20 CO CIPaBOUHO
Mecma u ponu 8 .

‘P JTUTEPaTypOH U CI0BapemM
oyoyweti
Tema 4.1. Cultures
(mpakTUKyM) [ToBTOpEHME MPOIIEHHOTO
Kyromypno- Marepuaa, moJAroToBKa
meopueckoe UHAMBUIYaIbHOTO
gocnumanue: 8 BOKaOyJIsipa 1o
coyuanbHast MPOMICHHON TeMe, paboTa
3HAUUMOCTb CO CIPaBOYHOM
UHOSA3BIYHOU JIUTEpPaTypoil U CIIOBapeM

iaazéen ?] Kybmypbl
eadership )

Tema 4.2. Leadershi .
(npaxTHKyM) p IToBTOpEHME MPONHIEHHOTO
I{F;z o 324 MaTepuaia, MoAroToBKa
[ytbmypro-
EODUCCKO WHIUBUIYATBHOTO
meop1ecKoe
PE— 10 BOKaOyJIsipa mo
— MpolIeHHO! Teme, paboTa
MeHCKYbMYpHOe Co CPaBOUHO
npogeccuonanvrHoe

g3aumooeticmeue

JINTEPATYPOU U CIOBapeEM

YeTHBIH ompoc,
MUCHMEHHBIE
JIOMAITHUE
3aaHus

YeTHBIH onpoc,
MUCHbMEHHBIE
JIOMAaIIHUE
3alaHus

YceTHsIH ompoc,
MUCbMEHHbBIE
JIOMaIlTHue
3aJaHus

VYK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.




IToBTOpEHME PONHIEHHOTO
MaTepuaia, oAroTOBKa

Tema 4.3.
Competition WHWBUYaIbHOTO
10 BOKaOyIsipa 1o
(IpakTUKyM) . 7
npoiiieHHoN Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBapeEM
IToBTOpEHME MPONHAEHHOTO
MaTepuaa, moJroToBKa
Tema 5.1. Innovations HHAUBIAYATLHOTO
10 BOKaOyJsipa 1o
(mpakTHKyM) . ¢
MpolIeHHOU Teme, paboTa
CO CIIpaBOYHOM
JIUTEPATYPOU U CIIOBapeEM
Tema 5.2. Business
and environment
(mpakTHKyM) [ToBTOpEHUE PO ICHHOTO
Paznen 5. Kynomypno- MaTepHana, moJroToBka
Business vision |meopueckoe WHIUBUIYATBHOTO
gocnumaHue: 10 BOKaOyJIsipa mo
0CO3HaHUe c80e20 MpolIeHHO! Teme, paboTa
mecma u ponu 6 CO CIPaBOYHOMU
byoyweti JUTEPaTypou U CI0BapemM
npogeccuonanbHol
OesimenbHOCU
IToBTOpEHME MPONAEHHOTO
Tema 5.3. Franchising 10 MaTepuaia, MoAroToBKa

(mpakTUKyM)

WHAUBUYAIBHOTO
BOKaOyJsipa 1o

YcTHBIM ompoc,
MHUCbMEHHBIE
JIOMAaITHue
3a/IaHuUs

YcTHBI onpoc,
MUCbMEHHbBIE
JIOMaIlIHue
3aJaHus

YceTHsIH ompoc,
MUCbMEHHBIE
JIOMaIlTHUE
3aJaHNs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMalIHUE
3aJlaHus

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.




Tema 5.4. Business 5
communication [ToBTOpEHUE PO IECHHOTO Yerustii onpoc,
(paKkTHKyM) MaTepuana, oJAroToBKa TTHCHMCHHBIC
Kynomypno- HHJIMBU1YaJIbHOTO JIOMALLHIE
meopueckoe 6 4 BOKaOyIsipa 1o i YK-4.2.
) . J BBITIOJTHECHHE VK-4.3.
gocnumanue. MPOIICHHON TEeME, IzaGOTa KOHTDOBHBIX
MEIHCKYIbMYPHOE CO CIIPaBOYHOM 3a1aHmMit
npogeccuonanvroe JUTEPATYPOU U CIIOBApEM
g3aumooeticmaue
IToaroroBka k
IIPOMEKYTOUYHON
aTTectauuu B hoopme
dopma TPOMEKYTOUHOU ATTECTALUH ) 5 VHIUBUYAIbHOMN i i
3auyer ¢ OLEHKOI Mpe3eHTAalINH,
BBITIOJTHCHHE
KOHTPOJIBbHBIX 33JaHUN
92 48 -

Hrtoro
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Cemectp u3ydeHus: 3

Buabl yueOHo# padoThl

KounrakTHas paGora IIpome:xy DopMbI ®opmupye
CamocrosiTesibHas padora MbIe
Pa3nen, mopyib IMoapa3znen, Tema (B yacax) TOYHASA TeKYHIEro | @ @ en
Jlekun | IIpakTuyec KCP B (opmbl opranuzanuu | ATTECTAlld |  KOHTPOJIS -
H KHe 3aHATHS Jacax CaMOCTOSTEJIbHOM f B yacax
[ToBTOpEHME IPOIACHHOTO -
Marepuaia, IoAroTOBKa YcrHbIi

Tema 6.1. The nature of UHIUBUAYaIbHOTO orpoc,

management - 10 - 6 BOKaOyIIsipa 1o mncomennbie | Y K42,

(mpakTHKyM) npoieHHON Teme, paboTa JIOMAaIIH1E YK-4.3.

CO CIIPaBOYHOM 3a7aHus
JUTEPATYPOU U CIOBApPEM

Tema 6.2. Management [ToBTOpEHME POIACHHOTO -

Styles (mpakTUKyMm) Marepualia, MoAroToBKa Y cTHEII onpoc,
Pasnen 6. Kynemypno-meopueckoe WHUBU]IyaJIbHOTO [HCbMEHHBIC
Insights Into gocnumanue: - 10 - 6 BOKaOyJIsIpa 110 JOMAIIIHHE YK-4.2.
Management MEDICKYTIbmypHoe PO JICHHOH TeMe, paboTa 3a[jaHus YK-4.3.

npogeccuonanvroe CO CTPaBOYHOM

gzaumooeticmaue JUTEPATYPOU U CIIOBapeEM

Tema 6.3. Team Building HoTopenne npoiinensoro| - )

(HpaKTI/IKYM) MaTepuajia, IOAroToBKa VY CTHBIU orpoc,

KV IbmyDHO-meopeckoe WHIUBUAYaAJIbHOTO HUCHLMEHHEIE VK-4.2

J—— - 10 - 6 BOKaOymsipa 1o AOMaIHue VK 4 3

S MpolIeHHO! Teme, paboTa 3a/laHus -39

COYUANbHASL 3HAYUMOCTb
UHOA3LIYHOU KYIbIMYPbl

CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM




[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa

. VHIMBUIYaJIHOTO
Tema 6.4. Risk ABIILY
10 BOKaOysipa 1o
(mpakTHKYM) . 2
NpoiiIeHHOH Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBAPEM
IToBTOpEHME PONHAEHHOTO
Marepuaia, moJIroToBKa
Tewma 6.5. Crisis WHIUBUAYATBHOTO
management 10 BOKaOyJsipa 1o
(mpakTUKyM) PO JICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JMTEPATypPOU U CIIOBAPEM
IToBTOpEHME MPONHAEHHOTO
marepuaia, moJroToBKa
Tema 7.1. Motivation in WHIUBUIYAILHOTO
Paznen 7.
o Management 10 BOKaOyJIsipa mo
Motivation . z
(mpakTuKyM™m) MpoiiieHHO! Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM
Tema 8.1. [ToBTOpEHME MPONHIEHHOTO
Communication in MaTepHaa, MmoJroToBKa
Pasnen 8. Business (mpakTukym) VHIMBUIYaJILHOTO
Communication |KyremypHo-meopueckoe 8 BOKaOyJIsipa 1o
in Business gocnumawue: NPOWJICHHOH Teme, paboTa

COYUANBHAS 3HAYUMOCb
UHOA3LIYHOU KYIbMYpPbl

CO CITPaBOYHOM
JIUTEPATypPOU U CIIOBapeEM

YcTHBIN ompoc,
MIACEMEHHBIE
JIOMaIlTHUE
3aaHus

YcrHbIi onpoc,
MUCEMEHHBIE
JIOMAIITHHE
3a/laHusg

YcTHBIN
ompoc,
MUCbMEHHBIE
JIOMAIIHHE
3aJIaHus

YcTHBIi ompoc,
MUCbMEHHBIE
JIOMaIlTHUE
3alaHuUs

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.




Tema 8.2. E-commerce
(TIpaKTUKYM)

[ToBTOpEHME MPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyIsipa mo
MPOMJICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JUTEpaTypoO U CIIOBapeM

YcTHBIN ompoc,
MIACEMEHHBIE
JIOMaIlTHUE
3aaHus

YK-4.2.
YK-4.3.




Tewma 8.3. Customer [ToBTOpEHME MPOIIEHHOTO
service (MPaKTUKYM) MaTepHaa, MoAroToOBKa Y CTHBIH ompoc,
Kynomypno-meopueckoe WHIUBUAYATBHOTO IUCbMEHHBIE
gocnumanue. 4 4 BOKaOyIsipa mo JOMaIllHIe YK-4.2.
MedAHCKYIbMYpPHOEe npoieHHON Teme, paboTa 3a7aHus YK-4.3.
npogeccuonanvbroe CO CIPaBOYHOM
g3aumooeticmaue JUTEpaTypOl U CIIOBapeM
[ToBTOpEHME IPOIAEHHOTO Y CTHBIIT o1poc,
. MaTepuaia, MoAroToBKa MHCHMEHHBIE
Tema 8.4. Writing report L VK-4.2
( ) 4 2 WHIUBUIYaIbHOTO JIOMAaIlIHHUE L
MIPAKTUK -
p M BOKaOyJIsipa 1o 3aJjaHus YK-4.3.
IpONJEHHON Teme, paboTa
IloxroroBka k
. IIPOMEKYTOUYHON
dopma NpoMeKyTOYHOU aTTecTallun
- 2 aTTecTanuu B hopme - -
3auer D
VHIMBUTYaJIbHOM
pe3eHTalN
84 56 -

Hroro

144




Cemectp nzyuenus: 4

Buabi yueOHol padoThl Ipomeiy
TOYHAS o
opMu
KonrakTHas pa6ora arrecran | opmbl pMHpY
CamocTosiTe1bHasi padoTa s B emMble
Pa3pnen, moayanb IHoapa3snen, rema (B yacax) TeKYLIero
Hacax KOMIIeTeH
KOHTPOJIS -
Jlek |IIpakTnueckun KCP ¢opMbI Opranusanuu 1
IHUH e 3AHATHUSA B qacax CaMOCTOSATEJILHOM
Tema 9.1 Globalization and [ToBTOpEHUE MTPOHACHHOTO -
Global Management marepuaa, moJroToBkKa YcTHBIH
(mpakTUKyM) VHIMBUIYaJIbHOTO orpoc,
Kynomypno-meopueckoe - 14 - 4 BOKaOyJsipa 1o nucomennsie | Y K-4-2.
gocnumanue. IpONJEHHON Teme, paboTa JIOMAIIHUE YK-4.3.
COYUATILHASL BHAUUMOCTID CO CIIPaBOYHOMU 3aJJaHHs
UHOAZBIYHOLU KYbMYPbl JUTEPATYpPOH U CIOBAPEM
IToBTOpEHME MPOHAEHHOTO - .
MaTepHaa, MoAroToBKa Yerupit
onpoc
4 VHJUBHTyaJIbHOT'O ’
Tema 9.2. Coca Cola [HCHMEHHBIE -
Paznen 9. Global Company (uparriys) - 14 - BOKaGyJIspa 110 omatnie S;I;A;r 2?;
Companies i Y -4.3.
p MPOWICHHOM TeMe, Iza60Ta S—
CO CIPAaBOYHOMU
JIUTEPATYPOU U CIOBapeEM
Tema 9.3. Success [ToBTOpEHME MPONHIEHHOTO ) .
(mpakTHKyM) MaTepuana, IoJAroToBKa Y CTHEIH
Kynomypno-meopueckoe VH/IUBUAYaJIHOTO onpoc,
4 INUCbMCHHBIC yK_4 2
socnumanue: - 14 - BOKaOyIsipa 1o e
o z JAOMalIHue VK-4.3.
MEJHCKYTIbIMYPHOE IpoiiiIeHHOH TeMe, Ea60Ta sazaHust
npogeccuonanvroe CO CIPaBOYHOU
gzaumooeticmeaue JUTEPATypON U CIOBAPEM




[ToBTOpEHME MPOIAECHHOTO

MaTepuaa, IoJAroToBKa Y CTHEIM
ompoc,
VH/IMBU/1yaJIbHOTO
Tema 9.4. General Motors 14 Bi[)Ka6HJ}I]$I A 110 INCBMEHHEIE | VE-4.2.
Company (mpakTuxym) . YIAP 6 JIOMAlIHKE VK-4.3.
npofizieHHoi Teme, pabora S —
CO CIIPABOYHOMN
JIATEPATYPOM U CIIOBapeM
IToBTOpEHME MPONHAEHHOTO .
MaTepHaa, MoAroToBKa Y CTHBIA
orpoc,
. WH/IMBUIYaTbHOTO
Tema 9.5. Failures AMBIILY NUCBMEHHBIE | YV[-4.2
(npaxTuKym) 12 BOKaOyJsipa 1o OMAILIHHe VK 4 3
PO JICHHOM TEME, }32160Ta sajanns o
CO CIIPABOYHOMN
JUTEPATypPOU U CIIOBapeM
[ToBTOpEHUE MPOUAEHHOTO V CTHBII
Martcpualia, HoAroToBKa omnpoc,
Tema 9.6. Microsoft 12 UHIUBU]TyaJIbBHOT'O NHUCBMEHHBIE | VK-4.2.
Company (mpakTukym) BOKaOyJIsipa 1o AOMAIITHHC VK-4.3.
IPOIICHHOU TeMe, padoTa 3a1aHust
CO CITPaBOYHOM
[ToBTOpEHHNE MPONUIEHHOTO .
Marepuaa, MoAroToBKa Yorabii
orpoc,
o WHUBUTYaTbHOTO
Tema 9.7. Virgin Group 12 B'?)Kag?;ﬂ A TI0 MICEMEHHBIE | VK-4.2.
Company (mpakTukym) y YIAP 6 JIOMAIITHHE VK-4.3.
NPOHIEHHOM Teme, paboTa S—

CO CIIPaBOYHOMN
JUTEPATYpPOU U CIOBapeM




. - VYcrHbrit
Tema 9.8. Future of the [ToBTOpEHUE MPOIAEHHOTO ompoc
Business (mpakTukym) MaTepuaa, moaroToBKa HCHMEHHBIE
Kynemypro-meopuecrkoe 4 WH MBIy albHOTO poamme |
socnumanue: 0CoO3HaHue - 12 2 BOKaOysipa 1o 3a/1aHus, e
€80€20 mMecma u ponu 6 IpoiiieHHOM TeMe, paboTa spinonnenme | Y K43,
oyoywert CO CIIPaBOYHOM KOHTPOJIBHBIX
npogeccuonanvbHoul JINTEPATYPO U CIIOBAPEM 3a[aHui
36
JK3aMeH - - - - - - .
Hroro - 104 4 36 - 36
180
- 336 | 16 | 188 - 36
Bcero




6. COAEP’ KAHUE JUCHUITJIMHBI

Pasnen 1. Global Market

Tema 1.1. Globalization

O6yuyaromuecss u3y4aroT temy lobamusanus. CrnocoObl ¥ METOAbI, HPUBOISIIME K
noGanu3anuu. M3ydaror JIeKCHKY 10 TeMe. I10JI0KUTENbHBIE U OTPULATEIbHBIE OCIENCTBUS
npoiiecca riaodanu3auu. M3y4aT TEPMUHOIOTHIO IPOBEACHHS TeIC()OHHBIX ITIEPETOBOPOB.

Kynomypno-meopueckoe socnumanue: noHumanue coyuaibHOU 3HAYUMOCMU UHOAZLIYHOU
KYIbmypbl BPOUCXO0UM ) 00YYAIOUUXCA NOCPEOCBOM AHANU3A U OAIbHEUue20 00CYICOeHUs. Ha
UHOCMPAHHOM SI3blKe mMeMbl 2100anu3ayul, ee 3aKOH08, a MmaKdice 0COOeHHOCMU 6e0eHUs
MeHCOYHAPOOHBIX NEPEe208OPO8.

Tema 1.2. Brands

OOyuaromiuecss 3HAKOMATCA C TEMOM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. O6cyxmaioT mnpoOjembl, CBS3aHHbIE C MUPATCTBOM W MYTH HMX pemieHus. M3yuenue
TEPMHHOJIOTHH, HEOOXOJAMMON JUIS TIPOBEACHUS JICJOBBIX IIEPErOBOPOB H  COOpaHui
MEXIYHAPOJHOTO YPOBHS, B TOM YHCJIC C UCTIOJIB30BaHUEM ITU(PPOBBIX CEPBHCOB.

Kynemypro-meopueckoe 6ocnumanue: nonumanue 0cCoOeHHOCMEU MeHCKVIbIYPHO2O
npogheccuoHanbHO20 83AUMOOEUCIBUSL NPOUCXO0UM Y 00YUAIOUUXCS NOCPEOCTBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKe C Yelblo 00CYHCOeHUsL NPOOIIeM, CEA3AHHBIX C UMEHAMU pA0a 2100aNbHbIX
KOMNAHUU, U nymeu ux peuleHusl.

Tema 1.3. Advertising

OOyuaromuecs 3HaKOMATCS C Pa3IMYHBIMU BUJAMH PEKJIaMbl, METOJIaMU PEKIAMUPOBAHUSI.
VYyarcs, KaKk IpaBWIBHO MPOBOJUTH PEKIAMHYIO KaMmIiaHuto. M3ydaror ¢pa3el, HeoOXoauMbIe IJist
MMOCTPOCHUA YCHCHIHOﬁ MMpE3CHTANH. I/IHI[I/IBI/IJIyaJ'II)Haﬂ MpE3CHTAIMA 110 TEMC.

Pa3znen 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs u3ydaroT Haubosiee BakHblE (DAKTOPBL, HEOOXOAMMBIE Uil MOJyYEHUS
pabotsl. M3y4atoT crmocoObl YCIENTHOTO MPOXOXKJICHUsSI W MpoBeAeHus: cobecenoBanus. M3yuaroT
TEPMUHOJIOTHIO, HEOOXOIUMYIO Il MPOBEJICHHs COBELaHUH BHYTpPU KOMIAaHUU. Buasl pesrome.
OOyuatomiuecs: yyaTcs COCTaBIATh PE3IOME.

KVJZbI’I’ZVDHO-mGODHeCKOQ socnumarnue. OCO3HAHUe ceoeco mecma u poiau 6 6y()yw;eﬁ
npoqbeccuonaﬂbnoﬁ deﬂmeﬂbﬁocmu ocywecmeniaenicss nymem aHaiu3a oco6elmocmeﬁ noucka
pa6ombl, 66()€Hu}l nepecoeopos Ha UHOCNMPAHHOM A3blKe, npOG@O@HHﬂ COSQM/;CZHMZZ.

Tema 2.2. Trade

OOyuJaromuecss 3HAKOMSTCS C Pa3IUYHBIMA BHUJIAMH TOProBid. M3ydarT ocoOeHHOCTH
BHCIITHEH W BHYTPEHHEW TOPrOBIHM. 3HAKOMATCS C TIpaBWIaMU OQOPMIICHHS aKKPEIUTHBA.
COBepIIICHCTBYIOT HaBBIKH BEJICHUS MEPETOBOPOB, N3YYAIOT PA3IUYHBIC MPUEMBI JUTS TOCTHIKECHUS
HanOosiee 3PPEKTUBHOTO pe3yibTaTa, B TOM YHCIE C MOMOIIb0 Z0om, Google-moxkyMeHTOB,

Yandex- 1OKyMEHTOB, 2JI€KTPOHHBIX OUOIHOTEK.



Tema 2.3. Organization

OOyuaromyecss 3HaKOMSTCS C BHJIAMHU KoMIaHWi. M3yuaroT mpuémsl, crocoOCTByrOIE
CO3JIaHUI0 OMaronpuaTHON pabouel cpeabl. 3HAKOMSTCS C MPaBHJIAMH U CTPYKTypamH OOIICHUS B
cthepe OusHeca.

Kynomypno-meopueckoe  gocnumanue:  ¢opmuposanue  noHumauus — ocobeHHocmell
MEJICKYIbIMYPHO20 NPOPDECCUOHATLHO20 B3AUMOOCUCMBUSL NPOUCXOOUM  NOCPEOCMBOM AHANU3A
PA3IUUHBIX MUNO8 KOMNAHUL, OCOOEHHOCMEU 6bICMPAU8AHUs NPASUN U CMPYKMYPbl 0el08020
00WeHus 8 NpogheccuoHabHoU chepe.

Tema 2.4. Money

3HAKOMCTBO C ()MHAHCOBBIMH OTHOIICHUSIMHU B S3KOHOMHUKE U UX TpapUUECKUM OTPAKECHHUEM.
OOy4eHue cOCTaBJIEHUIO U HATUCAHHUIO OTYETOB.

Pa3nen 3. Strategy

Tema 3.1. Ethics

3HaKOMCTBO C 3TUKOM B cepe Ou3Heca U pa3IMyHbIMU HOpMaMu 3THKeTa. OOCyxaeHue
po0OiieM Koppynmuu U 00psObI ¢ Hel. O0yyaronecs: U3y4aroT TEPMHUHOJIOTHIO 110 JaHHOH TeMe,
JUTS HAXOXKJICHUS BBIXOJIA U3 CJIOXHBIX YKOHOMHUYECKUX CUTYAIIH.

Kynemypno-meopueckoe socnumanue: MENCKYIbIMYPHOE npogeccuonanvHoe
83aumooeticmaue npoucxooum 68 COSHaHUu o0yuarwuxcs 61azo0aps awaiusy u OdlbHetuemy
00CYdHCOeHUI0 MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUs, IKOHOMUUECKAs CUMYayusi U cnocoowl ee
YAYyUUeHUs.

Tema 3.2. Change

OO6yuaromuecst ydyarcs BhIpaKaTh CBOU MBICIH IO TeMe u3MeHeHus. Kak B MOBCeIHEBHOM
JKU3HH, TaK U B cepe Om3Heca. Yuarcs npaBuiiaM Hanmucanust oTuéToB. COBEPIICHCTBYIOT HABBIKH
MIPOBEICHUS COBEIIAHMIA.

Tema 3.3. Strategy

OO6yuatomuecst 3HaKOMATCS ¢ TepMHUHOM «CTpaTerus» B 1eioM. M3yuaroT BUIIbI cTpaTeruit
U TaKTUK, HEOOXOIUMBIX JUIsl JTOCTHIKEHHS, TOCTaBICHHOW Ienu. M3ydaroT paznuyust Mexmy
TEPMHUHOM CTPATETUs U TAaKTHKA. Pa3BUTHE yMEHMI1 1 HABBIKOB IPUHATHUS PEILICHUMN.

KWZleVDHO-WlGODUQC‘KOe esocnumarue. OCO3HAaHue ceoeco mecma u poiau 6 6y0yu4€ﬁ
npogeccuonanvbHoll oesmenbHoCmu Gopmupyemcs y 00yuanwuxca uepes NOHUMAaHue u pasiuyeHue
NOHAMUL, NPOEYUPOBAHUIO C80€20 NOHUMAHUSA 6 OMHOWEHUU NPODecCUOHATbHOU cghepbl
deﬂmeﬂbHocmu, OCO3HAHUIO CIIOHCHOCMU npoyecca NPpuHAmus pemeHuﬁ.

Pa3znen 4. Leadership

Tema 4.1. Cultures

3HAaKOMCTBO C KYJIbTypaMH pa3HbIX CTpaH, IOBEACHUEM IJIIOAEH, WX TPATULMUSAMH U
06LI‘{a}IMI/I. OI_ICHKa U aHaJIn3 UX BIIMAHHWA HA BCIACHUC 6H3Heca. 3HaKOMCTBO C OCO6CHHOCT}IMI/I
BCACHUA 6M3Heca C BOCTOYHBIMU JCJIOBBIMU IAPTHCPAMHU. Pa3pa60TI<a CO6CTBCHHBIX CTpaTeI‘I/Iﬁ B

JaHHOM cdepe.



Kynomypno-meopueckoe sochumanue: coyuanvHas 3HAYUMOCb UHOA3LIYHOU KYIbMYpPbl
Gdopmupyemcs 6 cosHanuu obyuarowecocs 0O1a2o00aps aHaiuzy u OdibHeuulemy 00CYHCOeHUIO
ocobeHHoCcmell KyIbmyp pa3HblX CMPaH, ux paziuyull u NOnsvimke camMoCcmosamelbHo pa3pabomanms
€801 cmpame2zuio 8edeHusi OU3Heca 8 UHOS3bIYHOM NPOCIPAHCIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHUPOBBIMH JIHJEPAMHU B TMOJUTHKE W 3KOHOMHUKE. OOCYXKICHHE KauecTB
JaHUepa, paclMpeHue JeKCHKH o Teme. OOydarouipecs MONYy4aloT MPEACTaBICHUE O HaBBIKax
yIpaBiIeHUs] KPYIMHBIMH, MUPOBBIMU KOMITAHHUSIMH.

KWmevaO-mGOD’i€CKO€ eocnumaHue. qbopMupoeaHue NORUMAHUSA O MEINCKY/IbNTYPHOM
npoghecCUOHAILHOM  83AUMOOCUCMBUU  OCYUWeCmENsemcs 01a2o00aps aHaiusy Ha UHOCMPAHHOM
A3bIKE YyCnewHocmu Mupoesblx ﬂudepoe U 2100AIbHBIX KOMIAHU.

Tema 4.3. Competition

OOyuaronyecss 3HaKOMATCS ¢ SKOHOMHUYECKUM TEPMHUHOM «KOHKYPEHIMs» M €€ BHJaMH.
N3yuatoT BIMSHUE KOHKYPEHLIMH HAa COCTOSIHUE pa3jIM4YHBIX PBIHKOB. PaccMaTpuBalOT OCHOBHBIE
CTpaTeruu JIOCTHXKEHHUS KOHKypeHTocrnocoOHocTH. OOyuaromuecss pa3pabdaTbiBalOT — CBOU
COOCTBEHHBIE CTpaTerMyecKue JEWUCTBUS JJIs  [PEOJIOJIEHUS MPENATCTBUH B  PELICHUU
IIOCTaBJIEHHBIX 3a/1a4.

Paznen 5. Business vision

Tema 5.1. Innovations

OOyuaromuecs 3HAKOMATCA C pa3IU4YHbIMU H300peTeHusMU. OOCYXIaloT HEOOBIYHBIE
n300peTeHus], UCTIONb3Ys JEKCUKY 10 JaHHOH Teme. PaccmaTpuBaroT npeuMyIiecTBa MHHOBALMMA B
cdepe pbiHKa. M3ydaroT METObl YCIELIHOIO NpeicTaBIeHusl nHpopMaluuu B GopMe Ipe3eHTaluH,
B TOM uncite ¢ nomoripto IIT: PowerPoint, Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaronyecss HM3y4yarOoT MOHATHE OKpYXKalollas cpeJa BO B3aMMOCBSI3U C BeJACHUEM
OusHeca. BiMsHue pa3NMYHBIX KOMIAHMH HA COCTOSIHHE OKpY’Kalolled cpelbl. 3HAKOMSATCS C
Pa3JINYHBIMU KOMITAHUSMH, KOTOPBIE BHOCAT BKJIAJ B COXPAHEHHUE OKPYKAIOLIEN CPEJIbI.

Kynomypno-meopueckoe ocnumanue: o0cosHanue ceoe2o mecma u poau 6 6yoywell
npogheccUoHaNbHOU 0essMeNbHOCIMU NPOUCXOOUM NOCPEOCMBOM AHANU3A UBMEHeHUll 8 OusHec-
cghepe noo o3oelicmsuem usMeHeHuUll, RPOUCXO0AWUX 8 OKPYIHcatowell cpeoe.

Tema 5.3. Franchising

OOyuaromuecs 3HaKOMSTCSI C TEPMUHOM «(paHIIU3UHT: BblJjaya KOMIIAHUEH JIMLIEH3UH Ha
MPOM3BOJICTBO WJIM TMPOAaXY ToBapa monx e€ mapkoil (dpanmussl)». M3ydaroT HEOOXOAMMYIO
TEPMHHOJIOTHIO Ha MpHMEpax pazIuYHBIX MEXKIyHApOIHBIX KoMIaHud. Haxomst mpumepsl Ha
Poccuiickom pheIHKE.

Tema 5.4. Business communication

OOyuaromuecst 3HAKOMATCS ¢ TEPMUHOJIOTHEH W TOHSATHEM OHW3HEC DTHKETA, JUIS BEICHHS

ACJIOBBIX IEPECTrOBOPOB. YJ'Iy‘{IlIaIOT CBOM HaBBIKH 06I_I_ICHI/I}I B J€JIOBOM cpeace.


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Kynemyprno-mseopueckoe socnumanue: gbopMupoeaHue NORUMAHUSA O MEINCKY/IbNTYPHOM
I’lqubeCCI/lOHCZJZbHOM 83aumooelcmeu npoucxodum HA npumepe Co6epuleHCmeo6aHusl HA6blKO6
KOMMYHUKayuu Ka UHOCMpAaAHHOM A3blKe C YeJjbio YCNeuHoco 6e0eHUsl 0e/l0BbIX nepecoeopos.

Paznen 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromnuecss 3HAKOMSTCS C IMOHATHEM MEHEIKMEHTa, ero 3HadeHueMm. OOyuarommecs
3HAKOMATCA C TepMHHOHOFHeﬁ, HGO6XOI[I/IMOI71 IJige OommUCaHuA 4YCPT MOJOXKHUTCIBHOTO U
OTPHLIATEJILHOTO YIIpaBJICHIIA.

Tema 6.2. Management Styles

YUT0 MOKHO U YEro HENb3s AeNaTh MEHeKepaM. Tpu CTHIIS yIIpaBiIeHUS.

HHTepBbIO ¢ dKCIEPTOM IO CTWIAMM ymnpasieHusa. KadectBo ympasieHus. Kak oneHuTh
00paTHYIO CBSA3b OT COTPYAHUKOB, UTOOBI YIYUIIUTh CTUIM YIIPABICHUS.

Kyﬂbmypno-meopuecme socnumanue. l’lOCp@@CWl@OM anaiuza Ha UHOCMPAHHOM A3blKE
PA3IUYHBIX  6UO08 UHMEPBbIO, CMUlel YNPAGIeHUs, KAYecmea Npoucxooum Gopmuposanue
HOHUMAHUSLMEINCKYTbIMYPHO20 NPODECCUOHATLHO20 83AUMOOCICNBUSL.

Tema 6.3. Team Building

OOyuaromuecs HM3y4aloT CIOCOOBI pabOThl B KOMaHAE, OOCYXKIaloT HJIeH, KaK CO3/aTh
yCHeNHy0 KoMany. 3y4aroT TIeKCUKy 1o TeMe.

Kynomypno-meopueckoe  gocnumanue:  ¢hopmuposanue  coyuanrvHor — 3HAYUMOCIU
UHOA3ZBIYHOU KYJIbMYPbl NPOUCXOOUM HA npumepe uoei GopmMuposanus KOMAHO, OnpedeneHus.
po7eti 8 Komanoe, YCHewHOCmU U pe3yibmamueHOCMU KOMAHObL U KAAHCO020 ee dleHd.

Tema 6.4. Risk

O6yqafoumec51 00CYXIar0T BHJIBI TIOBCETHEBHOTO PUCKA U pUCKa B OM3Hece. PUCK, KOTOPBIi
MOJKET OBITh MOJYUYEH B X0/I€ Mpoliecca riodaln3aimi.

Tema 6.5. Crisis management

OOyuaromuecss 00CYXAal0T BONPOCHI MO TEME KpPU3UC B YIPaBJIEHUH. 3HAKOMSATCS C
pPa3JINYHbIMU CUTYAIUSIMHU, BBI3bIBAIOIIIUMHU KPHU3UC. HSY‘I&IOT IMyTH PCIICHHU BbIXOJa U3 KpHU3UCA.
I/I?,yanOT MMpUEMBI 3allpallhuBaHUA I/IH(i)OpMaHI/II/I B CJIOXXHBIX OJKOHOMHUYCCKHX CUTyallUAX U

TpaMOTHO OTBC€YATh HA IMOCTABJICHHBIC BOIIPOCHI.

Paznen 7. Motivation

Tema 7.1. Motivation in Management

Obyuaromuecs 0OOCYKIalOT HEOOXOJMMOCTh MOTHUBALlUM PYKOBOJICTBA M IIE€pcoHala
OpraHu3allii; BaXHOCTb, 3HAYUMOCTh Tpollecca MOTHMBALlMM; 3aKOHBl  BBICTPAWBaHUS

MOTHBAIIMOHHBIX OCIIOYCK, MECTOIbI «u30aBIICHUS» OT «BBITOPCBIINX» pa6OTHI/IKOB.



Pa3zgen 8. Communication in Business

Tema 8.1. Communication in Business

OOyuaromuecs U3y4aroT KauyecTBa XOPOIIero codeceHrKa, (PaKTOphl BAKHBIC B OOIICHUU U
dbopmbl 001IeHHS (BUIBI MUCBMEHHOTO W YCTHOTO OOIIeHwMs ). M3yueHne u TpeHUHT HOBOM JIEKCHKH
no teme. COBEPUICHCTBYIOT CBOM KOMMYHUKATHUBHBIC HAaBBIKM. M3ydaioT BuIbl mpoOiieM, ¢
KOTOPBIMH OHH MOTYT CTOJIKHYTHCSI B TIPOIECCE OOIICHUSI.

Kvﬂbmvpno-meopuecme socnumaHue. CoyualbHasl 3HAYUMOCHb UHOA3LIYHOU Kytomypbol
Gopmupyemces y 06yuaomuxcs nocpeocmeom u3yyeHus U008 npodiem, ¢ KOMmopviMu OHU MOV
CMOJIKHYmMbCA 6 npoyecce UHOA3bIYHO2O0 npoqbeccuonaﬂbﬂoeo 051/L;€Hu}l.

Tema 8.2. E-commerce

OOyuaromnmecss M3y4arOT BUABI PUCKA, KOTOPbIE MOTYT OBITh TOJYY€HBI B pe3yibTare
TOProOBIM B HMHTEpHETE. BUIbI NPOAYKTOB U YCIYI, NPEAOCTaBIIEMbIX B MHTEpHeTe. M3ydaror
TEPMHHBI 110 T€ME TOProBiisl. M3ydaroT Meronasl mocTpoeHHs 3()(GEKTHBHOHW IMPE3eHTAUH IS
YCIEITHOM MPOAaXH CBOETO MPOIYKTa CBOMM NOTCHIMATBHBIM MOKYIIATEISIM.

Tema 8.3. Customer service

OOyuarommecss W3ydaloT HOBBIE HIeHM B cdepe O0OCITyKMBaHUS KIHUEHTOB. M3ydaror
JIOCTOMHCTBA W HEJIOCTAaTKU Pa3HbIX BHUJOB 0OlIeHHs C kiumeHTaMu. CTyAeHThl y4arcs IHCaTh
nrcbMo-Xano0y. COBEpUICHCTBYIOT HAaBBIKU ayIMPOBAHUS 110 JAHHOU TeMe.

Kynomypno-meopueckoe  eocnumanue:  0cosHanue  YCNEUHOCMU _ MeICKYIbHYPHO2O0
nNPOpecCuoHanbHO20 83aUMOOeCMEUsE NPOUCX00UM Yepe3 YCMHbLU 00MeH HA UHOCMPAHHOM S3blKe
uoesaMu U MblCIAMU NO NOBOOY cmuiell NPophecCUuoHaIbHo20 U 0bIM08020 0OWeHUA OISl peuleHUs
npooOIeM KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyuaronmecss W3y4alOT CTPYKTYpPY HalHMCaHUS OTYeTa, HEOOXOIUMYIO TEPMUHOJIOTHIO.
3amuTa HHAUBUYaTbHBIX OTYETOB.

Pa3znen 9. Global Companies

Tema 9.1. Globalization and Global Management

OO6yuatomuecss u3ydaroT temy «l mobamuzamus». CrocoObl WU METOMABI, MPHUBOJISIINE K
['moGanu3amuu. M3yyatorT jekcuky mo Teme. [lomokuTenbHble M OTpHUIATEIbHBIC MOCIEACTBHS
nporecca rnodanuzanud. MeToasl BXOXKACHUS B MUPOBOM phIHOK. OOyyaroniuecs: aHaIu3upyroT
Pa3HUIY MEXY MIOOATEHBIM U JIOKATBHBIM MeHepkMeHToM. Jlenator SWOT-ananms3, aHamsupyst
MIPEUMYIIIECTBA U HEJTOCTATKH O0OUX BHUJIOB.

Kynomypno-meopueckoe  socnumanue:  ¢opmuposanue  NOHUMAHUA____COYUATLHOU
3HAYUMOCIU  UHOA3BLIYHOU  KYIbMYPbl  HPOUCXOOUM 8 Npoyecce aHAIU3aA U  00CYIHCOeHUs
nociredcmsuil npoyecca e1ooanu3ayuu, 0CoOeHHoCmen MeXCOYHApOOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuaromuecss 3HAKOMATCS C HCTOpUEH CO3/1aHUsl KOMIIAHMM, C €€ OCHOBATEeJsIMHU.

OO0CyX1al0T MPEUMYIIECTBA U HEJOCTATKH STOW KOMIIAaHUU.



Tema 9.3. Success
N3yqaroT nekcuky 1no Teme «Ycmex». 3HaKOMATCS € TEPMHUHOJOTMEN Ha IpuMepe
yCHEWHbIX KoMnaHuil u sroaeid. CoBEpLIEHCTBYIOT HABBIKM BEACHMs IeperoBopoB. M3ywaror
Ka4yecTBa, KOTOPBIMU 00J1a1aeT YCIELIHbIN YeI0BEK.

Kynomypno-meopueckoe socnumanue: nOHUMAHUE ocobennocmell MEIJNCKYIbNMYPHO20

npogeccuoHanbHo2o 63auMO0eliCmeus NPOUCXO0Um Ha npumepe aHaIu3a YCHeUHOCmU e0eHuUs
nepe2osopos Ha UHOCMPAHHOM A3blKe, YCHeWHOCMU 4Yel06eKd, KaK JAUYHOCMU U Kak OusHec
eOUHUYDL.

Tema 9.4. General Motors Company

N3yyaroT uHCTOpPHIO KOMIIAHHMM, 3aHMMAcMOE€ MECTO Ha MHPOBOM  apeHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (QOpMyly ycmexa, MecTo, 3aHuMaemMoe Ha Poccuiickom
PBIHKE.

Tema 9.5. Failures

OOyuaromuecs U3y4alOT MPUUMHBI Kpaxa KommaHuil. IlyTm BbIxoma M3 CIOXKHBIX
HKOHOMUYECKUX cUTyaunid. O0630p PHIHKOB, KOTOPbIE 00aHKPOTUIIKCH.

Tema 9.6. Microsoft Company

M3yyaloT HMCTOPUIO KOMIIAHMM, 3aHUMAaeMOE€ MECTO Ha MHPOBOM pBIHKE, ee
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHumaemoe Ha Poccuiickom
pBIHKE.

Tema 9.7. Virgin Group Company

W3y4aroT HUCTOpUIO KOMIIAHMM, 3aHUMAcMOE€ MECTO Ha MHMpPOBOM apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHumaemoe Ha Poccuiickom
pBIHKE.

Tema 9.8. Future of the Business

OOyuaromyecss M3y4aroT MPUYUHBI, MO KOTOPBIM KOMIIAHUM CTAHOBSITCA TJI00ATbHBIMU.
[Tytu ux pacmmpenus. IIpiTatorcs crnporHo3MpoBaTh IKOHOMUYECKOE COCTOSHHUE CTPAaHbI B
OymyIem.

Kynomypno-meopueckoe eocnumanue: nymem 00CyxHcOeHus HA UHOCMPAHHOM A3bIKe
B03MOJICHbIX ~HANPAGICHULl PA3GUMUSL  IKOHOMUKU CMpausl U OusHeca, y O00y4AOWUXCs
Gopmupyemcs ocosnanue ceoe2o mecma u poiu 6 byoyuel npogheccuoHarbHoU 0esimenrbHOCmU.

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOLIIXCHA

B paMkax naHHOM y4eOHON IUCHMIUIMHBI OOy4aroIIMecs BBIIOJIHIIOT CaMOCTOSTENbHYIO
paboTy B BUjEe NOBTOPEHHSI MPOIIEHHOTO MaTepuaia Mo BCEM M3y4yaeMbIM TeMaM CEMU pa3felioB,
YCTHO ¥ MUCbMEHHO (MMCbMEHHBIE IOMAalllHuEe PabOThl) OTBEYAIOT HA BOMPOCHI JUIsl MOATOTOBKHU K

TEKYIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPEC, a TAKKE I'OTOBATCA K HHAWBUAYAJIbHBIM HUIIN



TPYINIIOBBIM TIPE3CHTAIMSAM JIJISl TIPOXOXKACHUS TPOMEKYTOYHON aTTECTallMd IO JUCHUILTHHE C
UCTIOJIb30BaHUEM IUQPPOBBIX TEXHOJOTHH, B ToM umcie ¢ nomoibto IIIT: PowerPoint, Google
Slides, slidesgo.co. [TomuMo 3TOr0, OOYYArOIIMICS OCYIIECTBISIET MOATOTOBKY WHIUBUAYATHHOTO
BOKaOyJIsipa 1o MpoiIeHHON TeMe; paboTy CO CIIPaBOYHOM JIUTEpaTypoil U clioBapeM; paboTy Hax
omMOKaMu ¢ HMCIOJb30BaHHEM IU(POBBIX MHCTpyMeHTOB. (Multitran.ru, DIeKTpOHHBII ClIOBapb
#ABBYY Lingvo 11 cnoBaps 6 s3eikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.; ZNANIUM.COM: snektponHo-OuOmuoreynas cucrema. HOUKOH:

apXUB HAy4YHBIX JKYPHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHU

Ha kxax1oM 3aHATHH KaXXI0M TEMBI BCEX Pa3JelioB HapsAy ¢ TPaAULIMOHHBIMU IIPUMEHSIETCS
TEXHOJIOTHUA HpO6J‘IeMHOFO O6y‘IeHI/I$I, a4 HMCHHO KaXI0C€ 3aHATHUC IIPOBOAUTCA B (bopMe
IMPpaKTUKyMa C UCIIOJIb30BAHUCM I_II/I(I)pOBLIX HHCTPYMCHTOB U CKBO3HBIX TEXHOJOTUH I pCHICHUA
MIOCTABJICHHOW 3aJ]aud: HMHTEJUICKTYalbHbIX KapT FreeMind.COm, mporpaMMHBIX TPOAYKTOB W
obmaunbix cepucos PowerPoint, Google Slides, slidesgo.co.

HpI/I HN3YyUCHUHN HaHHOﬁ AUCHUIUIMHBL HCIOJIB3YIOTCA  CIICAYROLIUC O6pa3OBaTCJ'II>HbIe

TEXHOJIOTHH:
Tema 3ausTust Bun odpa3zoBaresbHoOi ®opMa npoBeieHNs 3AaHATHS

TEXHOJIOTHH

Paznea 1. Global Marketing Humepaxmuenas Henosas / ponesas uepa

Tema 1.1. Globalization MEXHON0US.

Kynemyprno-meopueckoe

gocnumanue:

COYUANbHASL 3HAYUMOCTID

UHOSI36IYHOU KYIbIYPbl

Tema 1.2. Brands Humepaxkmuenas Case Study (pasdoop

Kyiemypro-meopueckoe MEXHON02US. KOHKDEMHbIX CUMYyayuiL)

socnumanue:

MEINCKYTIbMYPHOE

npogheccuonanvroe

83aumooeticmeaue

Tema 1.3. Advertising Hnmepaxmuenas Henosas / ponesas ucpa
MexHOI02Us. Case Study (pazoop

KOHKDEMHbIX CUMYayuiL)

Paznen 2. Business Organization Humepaxmuenas Henosas / ponesas uepa

Tema 2.1. Employment MexXHON02Us.

Kyiemypro-meopueckoe

socnumanue:

OCO3HAHUE C80€20 MeCma U poau

8 Oyoywetl npogeccuoHaIbHOU

desimenbHOCMU

Tema 2.2. Trade Tpaouyuonnas mexuonocus Ilpaxmuueckoe 3ansmue

Tema 2.3. Organization Hnumepaxmuenas Case Study (paszdoop




Kynemypno-meopueckoe MEeXHOI02Us. KOHKDEMHbIX CUMYayull)

socnumanue:

MEJICKYIbMYPHOE

npogheccuonanvroe

83aumooeticmaue

Tema 2.4. Money Hnmepaxmusnas Case Study (pasdoop
MEXHOI02Us. KOHKDEMHbIX CUMYayull)

Pa3nen 3. Strategy Humepaxmusnasn Case Study (pasdoop

Tema 3.1. Ethics MexHO02Us. KOHKPEMHbIX CUMYayuii)

Kynomypro-meopueckoe
gocnumanue:
MEACKYIbIMYPHOE
npogeccuonanvroe
s3aumooeticmaue

Tema 3.2. Change

Tpaouyuonnasa mexnonocus

Hpakmuqecme 3arAamue

Tema 3.3. Strategy
KVJlmeDHO-WwODlteCKOQ
eocnumarue. OCO3HArUue ceoeco
Mecma u ponu 8 6yoywell

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

npogeccuonanvrol

oesmenbHoCmu

Pa3znen 4. Leadership Humepaxmuenas Henosas / ponesas uepa

Tema 4.1. Cultures MexHOI02Us. Case Study (pazbop

Kynemypno-meopueckoe KOHKDEMHbIX CUMYayutl)

gocnumanue:

COYUANbHASL 3HAYUMOCb

UHOSI3bIYHOUL K)IbINYpbl

Tema 4.2. Leadership Humepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe MexXHON02Us. KOHKDEMHbIX CUMYayuti)

socnumatue:

MeAHCKYTbmYpHOe

npogeccuonanvroe

83aumooeticmaue

Tema 4.3. Competition Humepaxmuenas Henosas / ponesas uepa
MexHOI02Us. Case Study (pazoop

KOHKDEmHbIX CUMYayutl)

Pasgen 5. Business vision
Tema 5.1. Innovations

Tpa()uquOHHaﬂ MmMexXHOoJ102UuA

Hpaxmuuecxoe 3aramue

Tema 5.2. Business and
environment
Kynomypro-meopueckoe
B0CHUMAHUE. OCOZHAHUE C80E20
Mecma u poau 8 6yoywell
npogeccuonanvroll
oessmenbHOCmu

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 5.3. Franchising

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3ar”amue

Tema 5.4. Business
communication
KVJZleVDHO-I’I’lGODHeCKOG
eocnumdanrue.

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUMYayuil)




MENCKYTbMYPHOE
npogeccuonanvroe
g3aumooencmeue

Pa3znea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaouyuonnas mexnonoaus

Hpakmuqecme 3arAamue

Tema 6.2. Management Styles
Kynomyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeaue

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 6.3. Team Building
KWZbI’I’lVDHO-Mf?ODH@CKO@
socnumanue.
COUUAIbHAA 3HAYUMOCMb
UHOSA3LIYHOU KYIbIMYPbl

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 6.4. Risk

Humepaxmuenas
MexHo102Us

Case Study (pa3zbop
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis management

TpaduquOHHaﬂ MEeXHOI02UA

Hpaxmuuecxoe 3arnamue

Paznmean 7. Motivation
Tema 7.1. Motivation
Management

Tpaduuuonﬂaﬂ MexXHOoJI02UA

HpaKmuquKoe 3aHAamue

Paspgen 8. Communication in
Business

Tema 8.1. Communication in
Business
KWZbI’I’ZVDHO-I’I’ZGODlleCKoe
esocnumanue.

COUUAIbHAA 3HAYUMOCMb
UHOSA3BIYHOU KYTbINY Dbl

Tpaduuuonﬂaﬂ MexXHoJI02UA

HpaKmuquKoe 3anAamue

Tema 8.2. E-commerce

Tpa()uquOHHaﬂ MexXHOo102UuA

Hpaxmuuecxoe 3arnamue

Tema 8.3. Customer service
Kynomypno-meopueckoe
esocnumanrue.
MENCKYTbIMYPHOE
npogeccuonanvroe
gzaumooeticmeue

Tpaduuuomtaﬂ MmMexXHo02UA

HpaKmuquKoe 3aHAamue

Tema 8.4. Writing report

Tpac)uuuozmaﬂ MEXHOI02UA

HpaKWlMH@CKO@ 3arsamue

Paznen 9. Global Companies
Tema 9.1.
Global Management

KVJmeVDHO-MGODIIQCKOe

Globalization and
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9. TEKYIIUM KOHTPOJIb YCIIEBAEMOCTHU U TPOMEKYTOYHASI ATTECTALIUS
O JNCIUIIJIMHE

9.1. ®opMbI KOHTPOJISI 0 TUCHUIJIMHE

Texkymuii KOHTPOJIb.

B mpouiecce nzydenus yaeOHOM TUCIUIUIMHEI 00yYarofecs Y4acTBYIOT B YCTHBIX OMPOcax,
BBINIOJIHSIIOT TMCbMEHHBIE JOMAIIHUE U KOHTPOJbHBIE 3a7aHusl. Pe3ynbTaThl BBIMOIHEHUSI JAHHBIX
BUJIOB PalOT SIBJISIOTCS OCHOBAHMEM JIJISl BBICTABJICHHS OLIEHOK TEKYIIETr0 KOHTPOJISl MO y4eOHOI
JUCIUIUIMHE. BpIMonHeHne BceX 3alaHuil SBISETCS 00s3aTeNnbHBIM Ui BCEX OOYydYarolIUXCs.
OOyyaronuecs, He BBHINIOJHUBIINE B MOJHOM OOBEME BCE 3aJaHUs, HE JIOMYCKAIOTCS K caadye
HK3aMEHOB, 3a4E€TOB U 3a4E€TOB C OL[EHKOH MO JaHHON y4eOHOM NHUCIUTUIHHE.

IIpomexyTounas aTrecTanms.

JIist KOHTpOJIs YCBOEHHUs OOYYaIOIIMMUCS JAaHHOW JUCIUIUIMHBI YYEOHBIM IUIAHOM
npeaycMoTpeH 3adeT B 1 um 3 cemecTpax oOydeHHs M 3a4eT C OLEHKOW BO 2 ceMecTpe,
MPOBOANMBIE B (hOpMe WHAMBUAYAIBHBIX MPE3EHTAINA IO U3YYEHHBIM T€MaM, U dK3aMeH B 4
ceMecTpe, MPOBOAUMBIA B (popMe HEMOArOTOBIEHHOTO MOHOJOTHYECKOTO BBICKA3bIBAHUS I10
OJIHOI M3 MpenoKEHHBIX TEM, OTBETOB Ha BOMPOCHI MapTHEpa WM IMPEenojaBaTelis MOcCie
MPEACTABICHHOTO MOHOJIOTA, TPYNIOBOM 1€710BOM npe3eHTauuu. [Ipyu BbICTaBIEHUN UTOTOBBIX

OTMCTOK YYHUTHIBACTCA AKTUBHOCTH OGy‘-IElIOIJ.[CF 0Cd B paMKax KYJIbTYPHO-TBOPUYCCKOT'O




HAIpPaBJIEHUS! BOCIIUTATEIBHON pabOTHI.

9.2. OueHouHble MaTepuaJIbl (OLEHOYHbIE CPEICTBA) A/ TeKYIero KOHTPOJIA

YCneBaeMoCT " HpOMe)KyTO‘lHOﬁ aTrTeCTalMm 1Mo JTMCHMIIIMHE

Texkyuuii KOHTPOJIb.

OneHouyHble MaTepuaibl A TEKYHIEro KOHTPOJS MO AWCLUMIUIMHE: B TEUYCHHE
ceMecTpa OCYIIECTBIISETCS MOYPOUHBIA KOHTPOJIb YCTHBIX OTBETOB (AMAJIOTOB U MOHOJIOTOB),
ayJMpOBaHUs, YTCHHSI ¥ MUCHbMEHHBIX (ayIMTOPHBIX U JOMAITHUX) paboT (3amanuii). OreHka
BBICTABIIIETCS 3a pabOTy HA KaXIOM 3aHATHUH, YYUTHIBAIOTCS BCE BHUIBI PEUYEBOM
NESITeNIbHOCTH (ayJupoBaHue, TOBOPEHHE, YTEHUE, TMChMO), a TaK)Ke YMEHHE aJeKBaTHO, 10
TeMe, OTBETUTh Ha BOMPOCHI B paMKaX YCTHOTO OIPOCA, BOIPOCHI KOTOPOTO IPEICTABIICHbI

HUWXKCE. OIIGHKa BBICTABJIACTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHUBAHMA.

Cnmcok BONPOCOB /U151 MOATOTOBKH K TeKyIleMy KOHTPOJIIO B 1 cemecTpe:
@opMynupoBKa BONPOCOB K TEKYIIEMYy KOHTPOII B | ceMecTpe MOJHOCTHIO
COOTBETCTBYET HAUMEHOBAHUIO M COJICPKAHHIO 3asIBIICHHBIX TEM.

Paszgen 1. Global Market

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

Q. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?



Pa3nes 2. Business organization
1. What are the advantages of being small Co?
What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?
They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.
What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

10.  What are the least efficient methods of advertising?

11.  What makes a good advertising?

12.  What are vivid examples of successful advertising? Why?
13.  What are vivid examples of unsuccessful advertising? Why?

Crnncok BONPOCOB /1Jisl MOATOTOBKY K TeKYIIEeMY KOHTPOJIIO BO 2 ceMecTpe:
@opMyIMpPOBKA BONPOCOB K TEKYIIEMY KOHTPOJIIO BO 2 CEMECTPE IOJHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.
Pa3nen 3. Strategy

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.
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What strategies can be used inside a company to make it smaller? Name and characterize 6

of them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

Pa3nes 4. Leadership
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Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Pa3gea 5. Business vision

1. What are 3 advantages of stating one’s strategy in mission statement?

2.
3.
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11.
12.
13.

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a
company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONPOCOB /ISl MOATOTOBKH K TEKYIEMY KOHTPOJIIO B 3 ceMecTpe:

@opMyIMpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJIK B 3 CEMECTpPE IOJHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

Paspean 6. Insights Into Management

1.

2
3.
4

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?
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11.

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?

Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Pa3pen 7. Motivation

1.
2.
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Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why
not?

Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

Pa3zgen 8. Communication in Business

©o

1. What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of
this style.

Comment on the following management style: discussing. Summarise the main features
of this style.

Comment on the following management style: delegating. Summarise the main features
of this style.

Comment on the following management style: delegating. Summarise the main features
of this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?



10. What is the future of business in Russia?

Cnmcok BONPOCOB /ISl NOAT0OTOBKH K TeKYILIeMY KOHTPOJIIO B 4 ceMecTpe:
@DopMyIHpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJ B 4 ceMecTpe MOJHOCThIO
COOTBETCTBYET HAUMEHOBAHUIO U COJIEP KAHUIO 3asIBJICHHBIX TEM.

Paznexn 9. Global Companies

1. What is the future of global business?

2. Dwell on personal skills required in management. Which of them do you possess?

3. Dwell on the three different management styles (autocratic, democratic, laissez-fair).
Which of them appeals to you more? Give your reasons.

4. What are main peculiarities of Globalization in Management?

5. What are main peculiarities of Globalization in Marketing?

6. What are pros and cons of the process of Globalization?

7. What are main laws of Globalization?

8. What are for and anti- Globalization movements?

9. Dwell on the usefulness of the process of globalization for government, companies and
common people

10. What is the difference between Global and Local Management?

11. How is the process of Globalization connected with companies’ development?

12. Give a characteristic of a global trade.

13. Speak on dependence in terms of Globalization.

14. How does Globalization affect cultures?

15. Dwell on the Coca-Cola Company; its SWOT-analysis.

16. What is Success in terms of Management?

17. Dwell on the General Motors Company; its SWOT-analysis.

18. What kind of failures can a company face? How to avoid them?

19. Dwell on the Microsoft Company; its SWOT-analysis.

20. Dwell on the Virgin Group Company; its SWOT-analysis.

IIpoMe:xxyTOUHAasI aTTECTAIUSA MO TUCHHUILINHE.

JInst OLIEHKW Pe3yNbTaTOB OOyUYEHMsI MO IUCHIUIUIMHE YYeOHBIM IUIAaHOM B IEPBOM
CceMecTpe MPEeAyCMOTPEH 3aueT, MPOBOAUMEBIN B (GopMe WHAMBUAYAILHON MpEe3eHTANH TI0
teme: “Company History”.

JInst onieHKH pe3yNbTaToB OOYYECHHS MO JUCIHMIUIMHE y4E€OHBIM IIJIJAHOM BO BTOPOM

ceMecTpe MpEeAyCMOTPEH 3a4eT C OLEHKOH, MPOBOAUMBIA B (GopMe HHAWBUAYaAIbHOMN



npe3enTanuu 1o Teme: “Product Presentation”.

JlJiss OLIEHKHW pe3yabTaToOB OOYyYeHHUs MO AWCIMIUIUHE Y4eOHBIM IUTAHOM B TPEThEM
ceMecTpe MPEeAyCMOTPEH 3auyeT, MPOBOJAUMEIN B (opMe WHAMBHUAYAILHON IMPE3CHTAIMH TI0
teme: “Bank Presentation (Finance)”.

JIJIs OLIEHKH pe3y/IbTaTOB OOYYCHHS IO JAMCIHILIMHE y4SOHBIM IIAHOM B YETBEPTOM
CceMecTpe MPeyCMOTPEH YK3aMEH, TPOBOAUMEBIN B opme

1) HemoOATOTOBJICHHOTO  MOHOJOTHYECKOTO  BBICKA3bIBAaHWS IO  OJHOW W3
MPEUIOKEHHBIX TEM MPOJAOHKUTEILHOCTBIO 1-2 MUHYTHI,

2) oTBeTa Ha BOIPOCHI (3-5) mapTHepa WM MPENnoaaBareisl Mociie MPeICTaBICHHOTO
MOHOJIOTa;

3) rpynmoBo#l nenmoBoil mpe3eHTarmumu 1o Teme “Multinational Company” (3-5
YEJIOBEK).

[Topsanok mpoBeneHus TEKYHIEro KOHTPOJS YCIeBAEMOCTH M MPOMEXKYTOUHOM aTTecTaluu
1o JUCHUIUIMHE 1715 uHBanuo0B U iull ¢ OB3 nmpenycmotpen [lonoxeHnemM o TeKyIeM KOHTPOJE

YCIIEBAEMOCTH U ITPOMEKYTOUHOM aTTeCTAIlMN O0YyUarOIINXCS.

10. PECYPCHAS COCTABJIAIOLIASA

Jlns mpoBeNeHHS 3aHATH CEMHUHAPCKOTO TuNa (MPAKTUYECKUX 3aHATHH) IO JTaHHON
JTUCLUIIINHE UCTIONB3YIOTCS ayIUTOPUU C yueOHOU MeOenbio U Meaua-o000py1oBaHueM (IIPOEKTop,
9KpaH, HOYTOYK).

Jns  camocrosiTenbHOM — paboThl  OOydYaIOIIUXCSI  WCIONB3YeTCsl  MOMEMICHHWEe s
CaMOCTOSITENNbHOM paboThl  00ydYaIOIUXCs, OCHAIIEHHOE KOMMBIOTEPAMU C HEOOXOAUMBIM
MPOrPaMMHBIM O0CCIICYEHUEM | JIOCTYNIOM B WHTEpHET W JJIEKTPOHHYIO HWH(OPMAIHMOHHO-
00pa3oBaTeNbHYIO Cpeay By3a.

Jlis  mpoBedeHHsT KOHTPOJIS CaMOCTOSITENBHOM pPabOThl MO JaHHOW JUCIUIUINHE
UCIIONB3YIOTCS ayAUTOPUH € Meaua-odopyaoBaHHeM (TMPOEKTOp, JKpaH, HOYTOYK) U y4deOHOM
MeOenblo.

JIJiss TIpOBEICHUST TEKYIETO0 KOHTPOJS YCIIEBAGMOCTH W IPOMEKYTOYHOW aTTECTAIMH T10
JAHHOW NUCIUIUTMHE HCIONB3YIOTCS ayJUTOPUU C y4eOHOW Mebenbpio M Meaua-o0opyqoBaHHEM

(IpoeKTop, 3KpaH, HOYTOYK).

IlepeyeHb JIMIEH3MOHHOIO POIPAMMHOIO o0ecreYeHu st

Ne

w/n HaumenoBanue Tun pecypca
1 Microsoft Office Jlunensnonnoe cornamenne Microsoft - Open
> Microsoft Windows Value Subscription ms pemennii Education




Solutions NeV8265046
. . s Cy6muuen3uonnsiii foroBop AO «CodrJlaiin
3 Microsoft Office Visio Tpeita» Ne /131 ot 10.07.2020. Cpok aeicTBus
JIOTOBOpA - OECCPOUHBIH
DnekTpoHHbIH cioBaps #ABBY'Y 00O "ABU Codtaep" TIT OOO" IIporpam-e
4 Lingvo 11 crnoBaps 6 s361k0B Volume texHoaorun" Ne88 ot 31.10.2005 (rmocTosiHHO
License Concurent (21-50) #ABBYY neicTByromas uieH3us ). Cpok aeicTBus
Lingvo 11 croBaps 6 5S3bIKOB JIMIIEH3UU - OECCPOUHBIH
KorcynbrantILiioc  cripaBodHo- JIA OO0 "Koncynprantllmtoc TonssTT"
5 noroBop Ne251/02 ot 01.01.2022 (exxeroano
MIpaBOBasi CUCTEMa OTEYECTBEHHOI'O . .
HPOU3BOJICTEA npozmeBaeleHH). Cpoxk nelicTBUS JUICH3UH -
OeccpouHbIN
CJI AO «CodtJlaita Tpetia» noroBop
6 AntuBupyc Kacnepckoro Ne291/Tr ot 28.12.2021, nunensust Ne  17E0-
OTEUYECTBEHHOT'O IMPOU3BO/ICTBA 220119-110841-733-2920  Cpok aeicTBus
norosopa j1o 11.02.2024
Ilepeuenn cB00OIHO pACIIPOCTPAHSIEMOI0 IPOrPAMMHOI0 00ecrieyeHust
N HaumeHoBaHue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynvmumeoua I10 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ipocmompwux (viewer) # Foxit Reader - Russian
# SeaMonkey
3 Bpaysep # Google Chrome

B cootBercTBunM ¢ IlomoxkeHneM 0 CO3JaHUN CIEIIHAIHHBIX yCJ'IOBI/II\/JI JJIs1 HHBAJIMJI0OB M JIMI]
¢ OB3 I/IH(bOpMaI_[I/IOHHO'TeXHOJ'IOl"I/ILIeCKaSI 0a3a 06pa3OBaTeJ'IBHOFO nponecca mnmpeaycmMarpuBacT
HCIIOJIb30BAHUC MATCPHUAIIBHO-TCXHUYCCKHUX CPEACTB C YUCTOM PA3JIUYHBIX HO30JIOTHII MHBAJIMIOB

n mur ¢ OB3.




11. JUTEPATYPA

11.1. OcHoBHas 1UTEpaTypa

KoanuyecTB
Ne Bubauorpaguyeckoe onncanue Tun OB
n/n 0uodIMoTEK
(Y
Cotton, D. Market Leader: Intermediate Business English
1 [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueOHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
o | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd V4eBGHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B koM. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Texct]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YuebHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.
ManbkoBckasi, 3. B. AHTIIMICKUH S3BIK B CUTYalIHSIX
MOBCEIHEBHOT'O JIENIOBOT0 0011eHus : yueOHoe nocodue / 3.B. | YuebHoe
4 | ManbkoBckast. - Mockea : Hndpa-M, 2023. - 223. - 3BC 9BC
. N ) nmocobue
Znanium. - Tekcrt : anexkTpoHHsbIi. - URL:
https://znanium.com/catalog/document?id=422429
IInaxoBa, B. A. AHriamiickuii SI3bIK JIJISI 5)KOHOMHCTOB :
yueOnuk / B. A. lllnaxosa, O. H. 'epacuna, 0. A. I'epacuna. VaeGHoe
5 | - Mocksa : Jlamikos u K, 2020. - 295 c. - ObC Znanium. - 3BC
ISBN 978-5-394-02222-7. - URL.: rmocooue
https://znanium.com/catalog/document?id=358371
11.2 JonoanuTe/ibHas JIUTEpaTypa
iﬁ[ Bubauorpadguyeckoe onucanue
1 | Cotton, D. Market Leader: Intermediate Business English [Texcrt]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson: Longman, 2012. - 110 p.
o | Business Advantage. Intermediate [Texcr]: Student's Book / A. Koester [u ap ]. - UK:
Cambridge University Press, 2012. - 192 p.
3 Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.
4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK: Cambridge University Press, 2012. - 96 p.
VYkpaunen, U. A. ITHOcTpaHHBIH SI3bIK (aHMIUHCKUI) B PO eCCHOHATBLHON
5 | AearenbHOCTH : yueOHoe mocodue / U. A. Ykpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544
JrokanoBa, H. M. AHramiickuii s3bIK : yaeOHOe 1mocodue. - 2-e u3fl., nepepad. u Jofl. -
6 | Mocksa: Nudpa-M, 2022. - 319 c. - Teker : anexrporHsiid. - IbC Znanium. - URL:
https://znanium.com/catalog/document?id=400270
7 | Jroxanosa, H. M. Anrnmiickuil 361K B MEHEDKMEHTE : yde0. mocodue / H. M.

JlrokanoBa. - Mocksa : Madpa-M, 2019. - 256 c. - OBC Znanium. - ISBN 978-5-16-
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100823-2 (online). - URL.: https://znanium.com/catalog/document?id=346864

MawnbkoBckast, 3. B. AHTIIUHACKHIA S3BIK TSI COBPEMEHHBIX MEHEKEPOB : yuel. mocobue
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Hepuozm'{ecmle N31aHUA.

1. AKTyaJ’IBHBIe HpO6J’IeMBI (I)I/IJ'IOJ'IOFI/II/I U MCTOAUKH IIPCIOJaBaHUA HMHOCTPAHHBIX A3BIKOB !
HayuHbIi xypHair. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HNuoctpanHbie SI3BIKU B BBbICIIICH LIKOJIE: Hay4YHBII KypHaI. —
URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMeHHHe HCCIICAOBAHUA B o0OJactu npernogaBaHvud HWHOCTPAHHBIX S3bIKOB B
HES3BIKOBOM BYy3€: Hay4HbIN JKypHal. -
URL.: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus M IpPaKTHMKAa WHOCTPAHHOI'O A3bIKA B BBICHICH IIKOJIC: HAay4YHBIM JKypHal. —
URL.: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus sA3bIKa U MEXKKYJIbTYpHAasi KOMMYHHMKAIUS: HAYYHbIN U IPO(ECCUOHATIBHBIN KypHAJL.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHnHbIe podeccHOHANbHBIE 0a3bl JAHHBIX, HHGOPMAIIMOHHbIE

CIIPaABOYHBIC CUCTEMBI, 3JICKTPOHHLIC 0HO0JIMOTEeYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTponHO-0nbmroTeunas cuctema. — URL: http://znanium.com.

2. HOUKOH: apxuB Hay4HbIX xypHanoB. — URL: http://neicon.ru.

3. OBC TAY: snexktponHas 6nbiuoTeka [ DIeKTpoHHBIN pecypc]. — Pexum gocryna:
http://83.234.207.58/MarcWeb2/Default.asp
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12. METOAUYECKHUE YKA3ZAHMUA JJISA OBYUYAIOIIUXCA 110 OCBOEHUIO
JUCHUIIJIIMHBI

OcBoenne 00y4arOmMUMCs TUCIMILIMHBI MPEANOIaraeT MoceneHrne IPakTHIeCKUX 3aHATHH,
BBINOJIHEHHE MPAKTUYECKUX 3aJaHUM, BBIOJHEHHUE 3alaHUMl AJIs1 caMOCTOsATeNIbHOW paboTsl. Ilpu
HOJArOTOBKE K MPAKTUYECKOMY 3aHATHIO O0ydarolieMycs HEOOXOOUMO MOBTOPHUTH IPOMIeHHbIH
MaTepHaj o U3y4aeMoi TeMe, C IeJIbI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, @ TaK)Ke MPEeI0CTaBUTh
BBINIOJIHEHHBIE TMHMCHbMEHHBIE JOMAallHUE 3aJaHusd. B pamkax JaHHOW y4eOHOW JMCHUIUIMHBI
BbIJIEJIAETCSl 0c00asi posib M 3HAUEHUE CAMOCTOSITEIbHON JEeSITeIbHOCTH 00yUYaloLlerocs B Mpolecce
oBJaieHus s3bIkoM. Ha Beex aTamax oOydeHus oOpamiaercss BHUMaHue Ha 00yueHne 00ydaroluxcs
METOAMKE CcaMooOpa3oBaHUs, KOTOpas TMO3BOJSET WM OBIAAETh MpPHUEMaMH H3BICUCHUS
uHPOpPMALMM U3 TEKCTOB, 3HAKOMHUT CO cHoco0amMH ee Meperayd Kak B YCTHOM, TaKk M B
NUCbMEHHOM BHZE, a TakXke B (opMe AeI0BOro MHUCbMa, YCTHBIX JOKJIAJO0B, COOOLICHHUN U
IPE3EHTAIMH C UCII0JIb30BaHUEM LIM(PPOBBIX HHCTPYMEHTOB JJISl PEIEHUs IOCTABJICHHOMN 3a1a4H.

OcBoeHME TUCHUIUIMHBI [TPEIOIaraeT BhIIIOJIHEHNE IPAKTUYECKUX 3aJaHUN (IPAKTUKH) BO
BpeMsI KOHTaKTHOM paboThl ¢ IpemnojaBaTesieM JIMOO B 4achl CaMOCTOATEIbHOW paboTel. Bcee
NPaKTUYECKHE 3aJaHMs JUCLUIUIMHBI MPEIOCTABISAIOTCS IMPENoAaBaTeNIiIMU BO BpeMs 3aHATUH U
pasMelalTcs B JIOKAIBHOM ceTH AKaJeMUU M 3JIEKTPOHHOM HMH(OPMAIMOHHO-00pa30BaTeIbHON
cpene. BrimonHeHHBIE MpakTUYeCKHe padOThI CHAIOTCS Ha MPOBEPKY IPENOJaBATEN0 OJHUM H3
CJIIEAYIOIIMX CIIOCOOOB: IPEJOCTaBICHUE BBIIOJHEHHOTO JOMAIIHEr0 3aJaHus JUYHO B PYKHU
IpEernoJiaBaTesto, OTIpaBKa MPErnoAaBaTeNo Ha MmouToBbld smuk. [Ipu oTnpaBke mpenojaBarento
BBINOJIHEHHON paboThl MO MOYTe 00ydaroleMycs ciaelyeT 00eceynTh JUUHYI0 HICHTU(UKAIUIO.
Kak nmpaBuio, B TeMe WM TEKCTe MHUchbMa ykasbiBaeTcst Kypc, @O obyuaromierocs, TUCIUILINHA,
T€Ma, 10 KOTOPOH BBINOJIHEHA paboThl. OTJeNbHbBIE IPAKTHUECKHE PAOOThl MOTYT OBITH IPOBEPEHBI
IIPENnoAaBaTeseM HEIOCPEICTBEHHO B ayIUTOPHH.

Jlns  3aKkperuleHusi TNPHOOPETeHHBIX 3HaHUM, YMEHMM U HaBBIKOB, U1 Ppa3BUTHUS
CHOCOOHOCTEN K caMOOOy4YeHHI0 B JUCHUIUIMHE IPEAyCMOTpPEHa CcaMocCTosiTelbHas paloTa.
CamocTrosaTenbHass padoTa MOMET BBIIOJHATHCS OOydYalOIIMMCSA JloMa WIM B ayIUTOPUAX
AkanemMuu, CHEIHMaJbHO OTBEIEHHBIX JJIS  CaMOCTOATENbHOM paboOThl M OCHAIEHHBIX
HEOOXO/MMBIM TEXHHUUYECKUM M IpOrpaMMHBIM oOecniedeHueM, poctynom k DMOC u OBC. [lns
YCIIECIIHOTO BBINOJIHEHUSI CaMOCTOSITENIbHOW paboThl 00ydaroleMycsi PEKOMEHIYeTCsl 3apaHee
03HAKOMUTHCS C MEpeUyHeM 3aJaHuil U rpadukoM ee BbImoiaHeHHs. [loIroToBka K MpakTUYECKUM
3aHITHSIM C ITOCIEAYIOIUM YYaCTHEM B YCTHOM OIIPOCE MPEAIIONIAraeT: CHCTEMaTHUYECKOE U3YUEHNE
AyTeHTUYHOTO Marepuaia U3 Yy4YeOHMKOB M HCTOYHHUKOB JIOTIOJIHUTEIBHOW JIUTEPaTypBHI;
MOJATOTOBKY HMHAMBHAYaJIbHOTO BOKaOyssipa IO NpPOHIEHHONW Teme; paboTy cO CIpaBOYHOI

JUTEPATYpoOl W CioBapeM; paboTy Haja omuOkamu. B pamkax maHHOW ydeOHON JUCIUTIIMHBI



oOydaromuecsi BBIMOJHIIOT CaMOCTOSITENIbHYIO paboTy B BHAE IOBTOPEHUS MPONHIECHHOIO
Marepuaia Mo BCEM H3Yy4Ya€MbIM TE€MaM JECSITH pPAa3esioB, YCTHO M MUCbMEHHO (IMHCbMEHHBIC
JOMAITHUE pa0OThI) OTBEYAIOT HA BOIMPOCH JJs TOJITOTOBKM K TEKYIIEMY KOHTPOIIO B
COOTBETCTBYIOIIIEM CEMECTpPE, a TaKKe TOTOBATCA K WHIMBHAYAIbHbIM WIH TPYNIOBBIM
MIPE3EHTALUSM JJIs1 IPOXO0KICHUSI IPOMEKYTOYHOM aTTECTAlUHU 10 JUCLMILINHE.

JUis  BBIMIOJTHEHHS] TMPAKTUYECKUX 3aJaHWil  CaMOCTOSTENIbHOM paboThl 1O JaHHOU
JTUCIUIIMHE B JIOMAIIHUX YCIOBUSAX (3a mpenenamMu Akanemun) oOydaromeMycss HeoOXoIuMm
MePCOHANIbHBIA KoMMbIoTep (TUTaHmieT) W mporpamMmHbii maker Microsoft Office He Huxke 10
Bepcun. CamocTosATe bHas paboTa COMPOBOKAAETCA METOIUYECKUMH YKa3aHUSIMU, pa3MelIeHHbIMU
B JIOKQJIbHOW CeTH AKaJeMHH U JJIEKTPOHHOW HMH()OPMAIMOHHO-00pa30BaTEIbHON Cpee.
Metoauueckie ykasaHHs —cojepkar (OPMYIMPOBKY 3aJaHus, MPUMEPHYI0 TEXHOJIOTHIO
BBIMIOJTHEHMsI, (QopMar crauu BBIIOJNHEHHOW paboTel. [IpenomaBatens BO BpeMsi ayIUTOPHBIX
3aHATUN 3apaHee 00CYX JaeT ¢ 00y4aroIIMMUCS 3a/laHue CaMOCTOSITENIbHOM paboThl U MOPSIIOK ee
cmaun. KoHCymbTamuu IO BBIIIOJHEHUIO CaMOCTOSITENIBHBIX padoT, 0OCYXJEHHWE OTMETOK W
JIOTYIIEHHBIX OLIMOOK, 3allUTa OTIEIbHBIX BHJIOB CaMOCTOSITEIBHBIX PabOT OCYIIECTBISETCA BO
Bpemss KCP nHa kadenpe ympaBieHuss U CBA3€il ¢ OOIIECTBEHHOCTHIO WM B ayJUTOPUHU IO
pacnrcanuo. KoHcynpTanuu mperogaBaress MO BBIIOJHEHUIO CaMOCTOSITENIbHON paboThl MOTYT
OCYIIECTBISATHCS MOCPEACTBOM acHUHXpOHHOTO (mouta, DMOC) u CHUHXpOHHOTO (ZOOM, CETH)
KOMMYHHUKAITMOHHOTO B3aUMOJICUCTBUS 1O MPEIBAPUTEIHLHON JOTOBOPEHHOCTHU C MPEMOIaBATEIIEM.
BrimonHsiemMble  CaMOCTOSITENIbHBIE Pa0OTHI  SIBISIFOTCSL  3JIEMEHTaMHM TEKYIIEr0 KOHTPOJS U
OIICHUBAIOTCS IpenojaBareneM. [lomydeHHble OTMETKM YYUTBHIBAIOTCS MPU BBICTABICHUM 3a4€Ta,
3adeTa C OICHKOI, dK3aMcHa.

®opMoii TPOMENKYTOUHOTO KOHTPOJISI BHICTYIAET 3a4eT, 3a4€T C OLIEHKOM, K3aMeH. 3ayer,
MPOBOAMMBIN B (hopMe HHAMBHUIYATbHOW MpPE3EHTAMM 1O W3YYEHHOH TeMe, BBICTAaBISETCA B
MEPBOM M TPEThEeM ceMecTpax oOydeHus. {7 OIEHKH pe3yabTaTOB OOyUYEHUS IO TUCITUILINHE
y4eOHBIM IUIAaHOM BO BTOPOM CEMECTpE MPEIYyCMOTPEH 3a4eT C OLEHKOM, MPOBOAMMBIN B dopme
UHAMBUAYAJIbHON TIpe3eHTaluud M0 U3yuyeHHoW Teme. B uerBeproM cemectpe oOydeHuUs
MPEeyCMOTPEH JK3aMeH, NpPOBOAMMBIA B (opMe HEMOATOTOBICHHOTO MOHOJOTHYECKOTO
BBICKA3bIBaHUS MO OJHOM W3 MPEAJIOKEHHBIX TEM MPOJOJIKUTEIBHOCTHIO 1-2 MUHYTHI; OTBETa Ha
Bompochkl (3-5) mapTHepa WM TpenojaBaTeNsi MOCJE MPEICTaBICHHOTO MOHOJIOTa; TPYHIOBOM
JIETTOBOM TpE3EHTAalMK MO M3y4eHHOM Teme. KpuTepuu BBICTaBICHHS 3a4yeTa, 3a4eTa C OLEHKOM,

9K3aMCHa O3BYUYUBAIOTCA IMPECIIOAABATCIICM HaA IICPBBIX 3aHATUAX 110 JUCLUTIIIINHC.



13. IUCT COI'JTACOBAHUA

CocraBui:

3aBenyromuii Kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. Kopneesa, K.11.H., IOLIEHT

3aBeayroIuil BeIMycKaromei kapeapoin
H.B. Hukutusna, 1.3.H., JOLEHT

Hupextop BUK
O.B. banakuna

Havaneaux OOVII
A.D. dunk

7t

(moamnucek)

= s
AT A LA
&
(TIoauCH)
iz
“f
&
(moamuck)

(roxrucE)



