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1. OBIIAA UH®OPMAILIUA O JUCIUIIJIMHE

Pabouass mporpamma maucturuimHbl «HOCTpaHHBIN S3BIK» COCTaBIIeHA HA OCHOBaHUU
(denepasbHOrO TOCYAApCTBEHHOTO O0pa30BaTEIbHOIO CTAaHIApTa BBICIIETO OOpa30BaHHS 110
HarpasieHuto noAarotoBku 38.03.02 «MeHemxMeHT» (YpOBEHb OakajaBpuaTa), YTBEP)KICHHOTO
npukazoM MuHHCcTepcTBa 00pazoBaHusi M Hayku Poccuiickoit ®@enepammu 12.08.2020 Ne970 u
yuyeOHOro IulaHa HampasieHus noarotoBku 38.03.02 «MenemxMeHT», npoduis (mporpaMma
OakanaBpuata) «buzHec-aHanUTHKa B YIIPaBICHYECKOMN JACSITEIBHOCTI.

TpynoemMkocTs AUCIUIUIMHBL: 16 3.e. / 576 akajgeMu4ecKux 4acoB, B ToM uucie 136 gacos
KOHTaKTHOM paboThl 1 404 yaca caMOCTOSTENIbHON pabOThI 00yUYaIOIIHUXCS.

Pacnpeue.ﬂelme YaC0B JUCHHUIIMHBI 110 CeEMECTpaM U BUAaM 3aHSTHH (l'[O y‘leﬁHOMy l'[.]'[al-ly):

KoanuyecTBo yacos
Bup yueoHoii padoTnl Bcero mo Cemectper
yaeomomy | 2 3 4 506|718
IUIAHY
KonrakTHasi pa6ora (Bcero): 136 32 36 32 36
B ToMm uucne:
Jlexium - - - - -
[IpakTuueckue 3aHATUS 108 28 28 24 28
KOHTpOJIb caMOCTOSTENBHON
pabotsl (KCP) 28 4 8 8 8
CamocrosiTesibHas padoTa 404 76 108 112 108
(Bcero):
Buael npoMexyTOYHOM 3auer SK3AMCH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OIIEHKOM 36

3a4eT ¢ OLeHKOIl)
OBLLIAA Yacer: 576 108 | 144 | 144 | 180
TPYA0EMKOCTh

2. TEJH U 3AJAYM JUCHUTLINHEI

JlaHHasE QUCLMILIMHA 110 CBOEMY XapaKTepy SIBISETCS KOMMYHUKAaTUBHOM M HalpaBJcHA Ha
dopMHpoBaHHE M pa3BUTHE pPEUYEBBIX YMEHUH, (OPMHUPOBAHHE CIOCOOHOCTH U TOTOBHOCTH
MCIIOJIb30BaTh MHOCTPAHHBIH SI3bIK KAaK HHCTPYMEHT B CUTYallUH PEaIbHOM KOMMYHHUKAIUH.

JlucuumiuHa MMeeT CBOEW Lenbio cpOopMHpOBaTH W/MIM Pa3BUTh S3BIKOBBIE U pPEUYEBBIC
HAaBBIKM ¥ YMEHUS B ayJIUPOBAHMM, YCTHON peyM (JUAJIOTMUECKON M MOHOJIOTMYECKOW), YTEHUU U
IIACBME.

AKTyallbHOCTh JTaHHOM paboueil mporpaMMbl 00yCJIOBIEHA CTPEMHUTEIbHBIM Pa3BUTHEM U
BIUSHUEM LU(POBOKH SKOHOMUKHM Ha (OPMUPOBAHME KIHOYEBBIX KOMIIETEHIMH U IMOATOTOBKY

BOCTPEOOBAHHBIX CIEUAINCTOB B cpepe MEHEIKMEHTa B COBPEMEHHOM MUDE.




B ycnoBusix uudposuzanuu BaxxHo GOpMHUpOBaHUE, OJACPKAHUE U PAa3BUTHE HABBHIKOB B
chepe UHDOPMAIMOHHBIX ¥ CKBO3HBIX TEXHOJNOTWUH sl OakalaBpoB, YTO CIIOCOOCTBYET
JOCTIKEHUIO HEOOXOAMMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha DBIHKE TpPYIa,
6osee 2 (HEeKTUBHON aganTaliy B HOBBIX YCIIOBHSIX.

B pesynbrare ocBoeHuss pabouell MporpaMMbl JUCIHHUIUIMHBI OOyYarol[uecsl OBJIAJCIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMUA, COPMHPOBAHHBIMU TIOJ] 3alpockl paboToaareneil U ¢ y4eToMm
norpeOHOCTe  1U(POBOM  SKOHOMHUKHM, HEOOXOAMMBIX B Oyaymed npodeccnoHaIbHON
JEeSITEIbHOCTH BBIITYCKHUKA B paMKax HampaBiieHUs «MeHeIKMEHT».

Leab AMCUMIUIMHBI - TOBBIILIEHUE WCXOJHOTO YPOBHS BIIAJIEHUSI HHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TNpeAbIAyIIeHd CcTyrneHu oOpa3oBaHus, W (QOpPMHUpOBAHHE Yy OOYYarOIIUXCS
HEOOXOJMMOTO U JIOCTAaTOYHOT'O YPOBHA KOMMYHHKAaTHBHONH KOMIICTCHLIMM JJISl PEIICHUS
COLIMATIbHO-KOMMYHHMKATUBHBIX 33Ja4 B PAa3JIMYHBIX 00JacTAX OBITOBOM, KYyJIbTYpHOH U
npoecCHoHaNBHOM AeATeIbHOCTH MPHU OOLIEHUH C 3apyOSKHBIMU MApTHEPAMH C UCIIOJIb30BAaHUEM
UH(POPMALMOHHBIX U HU(PPOBBIX HHCTPYMEHTOB, a TAKXKe IS JaTbHEHIIero caMooOpa3oBaHusl.

BocnurarejqbHas 1edb JUCHUIUIMHBI UMEET KYJIBTYPHO-TBOPYECKYIO HANPaBICHHOCTh U
HaIleJIeHa Ha CO3[aHHe TMOCPEICTBOM WHOCTPAHHOIO SI3bIKA YCIOBUM JIi Pa3BUTHUA TBOPUYECKHX
CIOCOOHOCTEN O00ydYaromIMXCsi, BKIIOUYEHHE UX B pa3lUYHble BHUJBI COLMAIBHO 3HAYMMOUN
NeSITeIbHOCTH, TAKUM 00pa3oM, JaBasi BO3SMOXKHOCTH ()OPMHPOBAHUSI OPUTHHATIBHOCTH MBIIIIICHUS,
a TaKk)Ke pean3aiuy JTIHOCTHO OPUEHTUPOBAHHOTO TTOAX0/1a B MPO(ecCHoHANBHOM cdepe.

3agayu JUCHMILINHBI:

. dbopmupoBaTh y OOyYalOIUXCS 3HAHWS, YMEHHMS M HaBBIKM B 00JIACTU YCTHOM |
MUCHbMEHHOW MPaKTUKU Pa3rOBOPHOI U PO eCcCHOHATBLHO-EI0BOM PeUr U UCIOIb30BAHUE
UX B IpOoeCCHOHATBHOM JIeSTENTbHOCTH 110 HAIIPABJICHUIO MOJITOTOBKH;

. O3HAKOMHUTb OOYyYaloIUXcsd C OCOOCHHOCTSMU JIEKCUYECKOM CHCTEMBI H3Yy4aeMoro
WHOCTPAHHOTO $3bIKa, (PYHKIIMOHAILHOW M CTHJIMCTHYECKOW MU QepeHranneil s3pIKOBbIX
CpeAcTB, HamOojee MPOAYKTHBHBIMH CIIOBOOOPA30BATEIBHBIMH MOJIEISIMA H3y4aeMOTO
WHOCTPAHHOTO S13bIKa, B TOM YHMCIIE C UCIIOJIB30BAaHUEM I (PPOBHIX CEPBUCOB;

o COBEPIICHCTBOBATh HABBIKM pACIIO3HABAHUS WM TOHWMAHHs TpaMMaTHYecKuxX (opM H
KOHCTPYKIUHU B OTIOpE Ha Pa3IUYHbIe TPU3HAKY TPaMMaTHUECKHX SBICHHM, a TAK)Ke HaBBIKU
yIOTPEeOICHUs] TPAMMAaTUYECKUX KOHCTPYKIMKA B Ppa3IUYHBIX PEUEBBIX CHUTYaAIUAX C
ucrons3oBanueM 1mdpoBeix uHCTpymeHntoB (Grammarly, Beewriter, LanguageTool,
SentenceCheckup);

o pa3BUBaTh KOMMYHHUKATHBHBIC KOMITIETEHIIMH, HEOOXOIUMOM I TBOPUECKOH e TEITFHOCTH

B TIOBCEHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJIUTUUECKON M HAYIHO-TIPO(PECCHOHATIBHON

chepax;



o npuoduaTe 00y4yaromuxcs K CaMOCTOSATENBHOM MCCIIEI0BATEIbCKOW paboTe HaJ S3BIKOM,
pa3BUBaTh y OOYyYarOIIMXCsS aHAIUTUYECKUH MOJXOA K HM3y4aeMbIM SI3BIKOBBIM SIBICHUSAM
IIyTEM COIOCTABJIEHMSI UX C COOTBETCTBYIOIIMMH SIBJIEHUSMHU POJHOTO SA3BIKA.
3agaumn BOCIUTATENbHON PadoThI:

o pa3BuTHE y 00y4YaIOMIUXCS MOHUMAHUS COIMATbHON 3HAYMMOCTH MHOS3BIYHOM KYJIBTYPHI B
Oyayuien mpodecCHOoHaNbHOW JEATCNIbHOCTH Ha WHOCTPAHHOM  sI3BIKE, Kak IS
COBPEMEHHOI0 00IIEeCTBA, TaK U /sl IMYHOTO IPOPECCHOHATIBHOIO CTAHOBIICHMS;

o CO3JIaHME YCIIOBHM JUI OCO3HAaHUS OOYyYaroIIMMHCS CBOETO MeCTa W POlM B Oymymiei
poheCCUOHATILHOMN 1eATENIbHOCTH;

. ¢dbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOW  JIMYHOCTH  TIOCPEJACTBOM  MPHOOIICHHS
o0yyaroImuxcs K HHOSI3BIYHOM KyJIbType M BOBJCUEHHUS B TBOPUYECKYIO NEATEIBHOCTb C
HCI0JIb30BAaHUEM MHOCTPAHHOT'O SI3bIKA;

o pa3BUTHE KYJIBTYPbl MEXIMUYHOCTHOTO IPOPECCHOHATIBHOIO B3aUMOJICHCTBUS.

3. MECTO JUCHUIIJINHBI B YYEBHOM IIVIAHE
VYyeOnas aucuuminHa «MHOCTpaHHBIN SI3BIK» OTHOCUTCSI K 00sI3aTEJIbHBIM JUCLUIUIMHAM

oOsi3arenbHOM wactu brnoka 1. — [lucuurmuuuel (Momynu). M3ydeHue naHHOM AMCHUILIAHBI

0a3upyercsi Ha MaTepuaie, U3y4eHHOM B paMKaXx IIKOJIbHOIO Kypca. JIMCHUIUIMHEL, IPU U3Y4YEeHUH

KOTOpBIX OYIyT HCIIOJIb30BAThCA 3HAHMS, YMEHUS W HaBbIKM, NPUOOpPETEHHBIE B pe3yJibTaTe

U3y4eHUs JUCHUIUINHBI « IHOCTpaHHBIN A3BIK» - «II0ArOTOBKA IO aHITTMHUCKOMY SI3BIKY».

4. IINIAHUPYEMBIE PE3YJBbTATbBI OBYYEHUSA 110 JAUCHUIIVIMHE JJISA

®OPMHUPOBAHUA KOMIIETEHIIMA OBYYAIOIIIUXCHA

Pesynbrartel ocBoeHHs 00Opa3oBaTeIbHOM MPOrpaMMbl (KOMIIETEHIMU OO0YyYarouiuxcs)
ompenensitoTess TpeboBaHUsAMU (DeepatbHOr0 TOCYIapCTBEHHOTO (enepaibHOro CTaHaapTa To

HalpaBJIEHUIO TOATOTOBKM U (OPMHUPYIOTCS B COOTBETCTBHMM C MAaTpUIEH KOMIETEHIHUH

oOpa3oBaTenbHONW TporpaMMmel. IlnmaHupyeMble pe3ynbTaThl OOY4EHHUs MO JUCHUILIMHE (3HAHUS,

YMEHUsS, HaBBIKM) OO0ECNEYHBAIOT JOCTKEHHE PE3yJbTaTOB OCBOCHHS 00pa30BaTEIbHOU

POrPaMMBI.
Hudp u ILinanupyemMsble pe3y/ibTaThl
bp Nuauxkaropsl py pesy
Ha3BaHue o0y4eHuUs
KOMIIeTeHIIUHN

KOMIIEeTEeHIIUH 10 AUCHHUILIHHE

YK-4 3HaTh:
Cnocoben YK-4.2. OcymiectBisier - CUCTEMY U CTPYKTYpy HHOCTPAHHOIO
OCYLIECTBIATh | JEJI0BYIO KOMMYHHUKALIUIO B SI3BIKA;
JIEIIOBYIO YCTHOW U MUCbMEHHOMN - pa3Iu4HbIC aCTIEKTHI SI3BIKA:
KOMMYHHUKaIH ¢dopmax Ha HHOCTPAHHOM (oHeTHUECKHUH, JIEKCUYECKUH,
0 B YCTHOU H (bIX) sA3BIKE (aX) rpaMMaTH4ECKUl, B T.4. CTPYKTYpY
IICbMEHHOU noctpoeHust  ¢pas, IIPEAJIOKEHUN,




dopmax Ha
roCyJ1apCTBEH
HOM S3bIKE
Poccutickoii
Oenepanun U
WHOCTPAHHOM

(BIX)

sa3bIKe(ax)

BBICKa3bIBaHUS, LIEJIOCTHOTO TEKCTA.

- aJIcKBaTHBIE SI3BIKOBBIE CPENCTBA AJIS
peanu3anuu OCHOBHBIX peueBbIX
GbyHKIH;

- COBPEMEHHBIE TEXHUKHM M CIIOCOOBI
JEJI0BOM  IIMCBMEHHOW W YCTHOM

KOMMYHUKAIUH;

- KpUTEpUH,  NPEObSBISIEMBIE K
o opMIIEHHUIO pi (0 (0):10)
KOPPECIOHICHIIUY;

- OCHOBHBbIE TpeOOBaHMS K CO3JIaHUIO
JIETIOBOM ITPE3EHTALINH;

- KYJIbTYDY, CTHJIb JKHM3HU,
HaIlMOHAJIBHBIM MEHTAJUTET HOCHTEIICH
SI3BIKA IS MpeOTBPAIICHUS

HEMOHUMAHUSA Ha MEXJINYHOCTHOM U
poeCCUOHATLHOM YPOBHE;

- HHOCTPaHHBIA s3BIK B  0OBEME,
HE00X0IMMOM JUIst HOJIyYEHUS
uHbopmaruu poeCcCHOHATLHOTO
COJICp)KaHUSI W3 HMHTEPHET-UCTOYHHUKOB!
ObC ZNANIUM.COM, HODHUKOH,
3BC TAY, OBC IPRbooks.

Ymers:
- IOHUMATh PeYb HOCHUTEJIS/JEH S3bIKa B
YCTHOHM M MMCbMEHHOH opmax;
- a/IeKBaTHO BOCIIPOU3BOIUTH
HEOOXOIUMBIH HA0Op KOHCTPYKUMH H
TEPMHUHOB B  MOHOJIOTUYECKOW U
JINAJIOTUYECKON peun;
- TIOHUMAaTh ayTeHTUYHbIE MUCHMEHHBIE
TEKCTBl, HCIONB3ysd pa3Hble TEXHHUKH
YTEeHHUS,
- W3BJIEKATh HEO0OXOANUMYIO
UH(GOPMAIIMIO U3 OPUTHHAIBHOTO TEKCTa
Ha HHOCTPAHHOM SI3bIKE, aHAJTN3UPOBATh,
0000111aTh, 1e1aTh BEIBOIEI.
- BECTH JICJIOBYIO KOPPECTIOH/ICHITHIO;
- MOHMMATh Ha CIyX peub HOCUTENeH
S3BIKA.
-UCIIOJIb30BaTh nHGOPMaIMOHHO-
KOMMYHHKATHUBHBIC TEXHOJIOTUH  IIPU
MoWcKe HeoOxoauMoil uHpopmamuu ¢
npuMeHenueMm  OpayzepoB  Google,
Yandex B mporecce  perieHus

KOMMyHI/IKaTI/IBHI)IX 3aaa4 Ha
rocyapCTBEHHOM U  HWHOCTPAHHOM
SA3bIKaxX.
Baagern:

- Ha60pOM SA3BIKOBBIX CpCACTB,




HEOOXOIMMBIX JUTSE peanuzanuu
YCIEIIHONW KOMMYHUKAlUU B KOMAH/E;

- HaBbIKAMH pabOTBHl CO CIPABOYHOMN
JUTEPATypOu U CIIOBAPSIMU;

- TEXHUKAMHU apryMEHTallid BEJCHUS
JIUCKYCCUM B YCTHOM W IHCbMEHHOM
BHJIE, MOJIb3YACh 3HaKOMBIM
JEKCUYECKUMU W TI'PaMMaTUYECKUMHU
CpPEACTBAMM SI3BIKA;

- TEXHOJIOTHEH CO3JaHusi OeJIOBOI
MPE3eHTAlUN HA UHOCTPAHHOM SI3BbIKE;

- HaBBIKAMH (DUKCHPOBAHUS OCHOBHOM
UJEd W BTOPOCTCNECHHBIX JeTajeil B
YCTHOM Y MHCbMEHHOW KOMMYHUKALINH;
- HHOCTPaHHBIM SI3BIKOM B oOBEMe,

HE00XO0AUMOM IE HOJTyYEHUS
uHbopmanuu u3 3apyOeKHBIX
UCTOYHHUKOB.
3HaTh!
YK-4.3. - CTWIb JI€JIOBOTO OOIIEHMS, OCHOBBI
OcymecTBisier JICIIOBYIO yOTHYHOM peun, MMOITOTOBKH

KOMMYHHUKAIIMIO B IUPPOBOI
cpene, TPUMEHSII B TOM

qyucie CpeacTBa
BUJICOKOH(EPEHIICBS3H u
KOJIJIEKTUBHOM CEeTEBOM
paboTsl

npe3eHTanui, B T.4. ¢ nomouisto I1I1:
PowerPoint, Google Slides; mpaBua
odopMIIEHHS ACIIOBOM IMEPENUCKH, B T.U.
¢ nmomouipio: Grmmarly, Beewriter.

YMeTh:

- UCIIOJIb30BaThb I/IHOCTpaHHHﬁ SA3BIK B
MECXKIINYHOCTHOM O6HI€HI/II/I u
npohecCHOHANBHOU AesITeNFHOCTH, B T.4.
c NIPUMEHEHUEM wiatdopm I
NpOBEEHUST  BHUJECOKOH(pEpeHIu  u
opraHu3anuu COBMECTHOM paboThI
Google Meet, Microsoft Teams, Zoom,
SAnnexc TenemocT.

Biaanern.

- HaBblKamu paboTel B G0Ogle-mokymeHTax
JUTSt oOMeHa npodeccuoHanbHOM
nHpopmanueld  Ha  UHOCTPAHHOM SI3BIKE;
HaBbIKaMM IIEpEeBOJA TEKCTOB, B T.U. C
MTOMOIIIBIO OHJIAH-CIIOBapeil: English
English Dictionary, Multitran, Longman
Contemporary Dictionary, Longman Business
Dictionary u np.




5. CTPYKTYPA U OFBEM JIMCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

IIpomexy
KonrakrHas pabora CamocrosiTe1bHast padoTa TO'1Has1 Dopmbi
Pasne, Hoapa3nen, rema (B Hacax) arrecrai TeKyIlIero ®opmupyem
MOIYJIb s B Hacax ble KOMIIe
IIpakTyec B uacax (¢opMbI opranmzauuu OHTPOI TEeHLIHH
Jleknuun KHe KCP CaMOCTOSITEJIbHOM PadoThI
3aHATHUSA
Tema 1.1. Globalization - VK-4.2.
(mpakTUKyM) [ToBTOpEHME MPONIEHHOTO Ve rHbL VK-4.3.
Kyromypno- Marepualia, MoAroToBKa onpoc,
meopuecKkoe i 4 i 20 HHIUBUIyalILHOTO BOKaOymsipa HCEMEHILLE
gocnumanue. 110 IO ICHHO TeMe, pa6ovTa JE—
coyuanvHas CO CIIPaBOYHOM JIUTEpaTypoil U S
3HAYUMOCD CJI0BapeM
Passen 1. UHOSA3LIYHOU K)JIbIYPbl
- YcTHBIH ompoc,
f/llgrizlt Tema 1.2. Brands HI/ICI)MeHHEIe S;Iﬁtrzs
(mpakTUKyM) [ToBTOpEHME NMPOIIEHHOTO JOMaIIH1e e
Kynemypno- 4 MaTepuaa, MoAroToBKa 3a/1aHus
meopueckoe i i 20 WHJUBUIyaJILHOTO BOKaOyJsipa
gocnumanue: 0 MPOHIEeHHOM Teme, paboTa
MEAHCKYIbMYPHOE CO CIIPaBOYHOM JINTEPATYypOH U
npogeccuonanvrHoe cJ0BapeM
83aumooeticmsue




YcTHBIH ompoc,

[ToBTOpEHHE MPONIEHHOTO HCbMEHHBIE YK-4.2.
Marepuaia, IOArOTOBKA JAOMAIIHHE YK-4.3.
Tema 1.3. Advertising 20 WH/IMBUIYaJIbHOTO BOKaOyIsipa 3a/aHus
(TIpaKTUKYM) 10 IPOHICHHOM Teme, paboTa
CO CIIPaBOYHOM JINTEPATYypOH U
ci0BapeM
Tema 2.1. Employment VcTHbIif ompoc, VK-4.2
(TIpakTHKYM) MNUCHEMEHHBIE VK- 4 3
Kynomypno- [ToBTOpEHUE MPOUACHHOTO AIOMAIIHHAE o
meopueckoe MaTepuana, HOArOTOBKA 3aanus
gocnumanue: 20 WH/IMBUYaJIbHOTO BOKaOyIsipa
0CO3HAHUe C80e20 10 IPOHJICHHOM Teme, paboTa
mecma u ponu 6 CO CIIPaBOYHOM JINTEPATYpOH U
byoyweti CJIOBapeM
npogeccuonanbHoll
oesimenbHOCuU
[ToBTOpEHME PO ACHHOTO Yerusiit ompoc, VK-4.2.
Paznen 2. MaTepuaa, moAroToBKa IMHCEMCHHEIC VK-4.3.
Business Tema 2.2. Trade 20 VHJIMBUIYaIbHOTO BOKaOYIIsipa AOMAIIHHC
organization |(mpaxtukym) 10 NpOiieHHOI Teme, paboTa sajatA
CO CIIPaBOYHOM JINTEPATYypOH U
cIIoBapeM
Tema 2.3. Organization y;;g:ﬁdezgil(;c’ YK-4.2.
(mpakTUKyM) [ToBTOpEHME NMPOIIEHHOTO TOMALIIHHE YK-4.3.
Kynemypno- MarepHaia, moJroToBKa SaAHAS
meopueckoe 20 WH/IMBUYaJIbHOTO BOKaOyIsipa
gocnumanue: 10 MpoiIeHHO! TeMe, paboTa
MEAHCKYIbMYPHOE CO CIIPaBOYHOM JINTEPATYypOl U
npogeccuonanvHoe cloBapeM

g3aumooeticmaue




Tewma 2.4. Money
(TIpaKTUKYM)

20

IToBTOpEHME IPONIEHHOTO
MaTepuaia, MoAroToBKa
WHIWBUIYAILHOTO BOKAOYyIsipa
10 IPOUICHHOM Teme, paboTa
CO CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeEM

YcTHBIH ompoc,
IIUCbMEHHbBIE
JOMAIlIHUE
3aJaHus

VYK-4.2.
YK-4.3.

dopma TpOMEKYTOUHOU ATTECTALUU
3auer

[Tonroroska k
MIPOMEKYTOUYHOM aTTECTAlNH B
(dhopMe UHANBUTYATBHON
Mpe3CHTAIINH

Hrtoro

28

76

108




Cemectp uzyueHus: 2

Buabi yueOHol padoThl

Konrakthas pa6ora (B Hpoweixy
Pazien qaca)?) CamocrosiTeibHass pabora TOYHAasI DopmeI Dopmupyem
9
MOLY1b Ioapa3zaen, Tema aTTecTanus B| TEKYLIEro ble
IIpakTun ¢opMbI oprannzauuu yacax KOHTPOJsA | KOMIIETCHINH
Jlexun B "
YyecKHe KCP CaAaMOCTOSATEJIbHON
u yacax
3aHATHSA padoThI
Tema 3.1. Ethics - [ToBTOpEHME MPOHACHHOTO - YcTHBIHI VK-4.2
(mpakTHKYM) Matepuaia, MoAroToBKa orpoc, VK-4.3.
Kynomypno-meopueckoe VH/IMBUAYaJIbHOTO UCbMEHHBIC
gocnumaxue. - 6 10 BOKaOyJsipa 1o JIOMAIIHUE
MedAHCKYIbMYPHOe MPOMICHHON TeMe, paboTa 3aJaHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmeaue JUTEPATYpPO U CIIOBApEM
Paznen 3. YK-442?;
. K-4.3.
Strategy [ToBTOpEHME MPOHAEHHOTO v
MaTepuana, moJroToBka v 5
CTHBIN OIIPOC,
WH/IUBUYyIEHOTO
Tema 3.2. Change - Y [HCHMEHHBIE
2 10 BOKaOyJIsipa mo
(mpakTHKYM) . 2 5 JIOMaIIHKE
npoiiieHHoN Teme, paboTa S —

CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM




Tema 3.3. Strategy
(mpaktukym) Kyibmypro-

[ToBTOpEHME MPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaIbHOTO

MeopuecKkoe 6oChumanue: 10 BOKaOyIsipa mo
0CO3HAaHUe c80e20 Mecmda MpolIeHHOU Teme, paboTa
u ponu 6 6yoywet CO CIPaBOYHOMI
JTUTEPaTypOH U CI0BapeEM
IToBTOpEHME MPOHIEHHOTO
Tema 4.1. Cultures p POHA
MaTepuaia, MoAroToBKa
(TpaKkTUKyM)
WHIWBUYAIBHOTO
Kynomypno-meopueckoe
10 BOKaOyJsipa 1o
socnumatue: . z
MpolIeHHOU Teme, paboTa
COYUANbHAS 3HAYUMOCTb o
. CO CIIPaBOYHOM
UHOSI3BIYHOLL KYIbINYPbl .
JMTEPATYpPON U CIOBAPEM
Tewma 4.2. Leadership [ToBTOpEHME MPOHIEHHOTO
(mpakTUKyM) Marepuania, oAroToBKa
Kynemypno-meopueckoe UHAMBUIYaIbHOTO
Paznen 4-_ socnumanue: 10 BOKaOyJIsipa 1o
Leadership | yeacxyromyproe PO IEHHOM TeMe, paboTa
npogeccuonanvroe CO CIPaBOYHOMU
83aumooeticmaue JUTEPaTypoi U clioBapemM
IToBTOpEHME MPONHIEHHOTO
MaTepuana, moJroToBka
. WH/IMBUYyIEHOTO
Tema 4.3. Competition AMBIALY
10 BOKaOyJIsipa mo
(TpaKkTUKyM) . N
MpolIeHHO! Teme, paboTa
CO CIIPaBOYHOM
JIATEPATYPOU U CIIOBapeM
Pasnen 5 IToBTOpEHME MPONIEHHOTO
. ) Tema 5.1. Innovations MaTepHaa, moJroToBKa
Business 10
vision (mpakTHUKyM) WHAUBUYAIbHOTO

BOKaOyJIsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3alaHus

YcTHBIM ompoc,
MUCHMEHHBIE
JIOMAaITHIE
3aJIaHuUs

YcTHbI onpoc,
MUCbMEHHbBIE
JIOMaIlIHue
3aJjaHus

YceTHsIH ompoc,
MUCbMEHHbBIE
JIOMaIlTHue
3aJaHNs

VYceTHbIH ompoc,
MUCbMEHHBIE
JIOMaITHue
3aJlaHus

VYK-4.2.
YK-4.3.

VYK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.




MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPaTypOH U CI0BapeM

Tema 5.2. Business and

environment (mpakTuKyMm) TlosTopenne npoiaeHHoro YK-4.2,
. YK-4.3.
KVJmeVDHO'mGOquCKOe Marcpuaia, moAroToBka VY CTHBIN ompoc,
soCnUmaHue. 0CO3HaHue 5 10 HHI[HBIgIlyaHBHOFO NHCbMEHHBIE
OMAaIIHHEC
c80€20 Mecma u pou 6 _ BOKaDYJApa 110 a
Gyoywei MpolIeHHOU Teme, paboTa 3a/1aHus
npogeccuonanvoll €O CNPaBOYHOMH
desmensHoCiL JIUTEpaTypoOil U CII0BapeM
[ToBTOpEHME TPOIACHHOTO YeTHBI onpoc, VK-4.2
Tema 5.3. Franchising 9 10 MarepHaia, MoJAroToBKa TIHCHMCHHBIC YK-A; 3
(MpaKkTUKyM) VHIUBUAYAIBHOTO AOMAIIHUC
BOKaOyJIstpa 1o SajaHus
Tewa 5.4. Business IToBTOpEHHE MPOIiJEHHOrO Yernpiit onpoc, | YK-4.2.
communication MaTepuaa, IoAroTOBKa TTHCEMCHHBIC VK-4.3.
9
(pakTUKyM) HHHBHIYATEHOTO JOMaIlHHE
Kynomypno-meopueckoe 3aIaHus,
2 10 BOKaOyIIsipa 1o
socnumaue:. . 2 6 BBITIOJTHEHHE
— MpOIIEHHON TeMe, paboTa
MEAHCKYTbmYpHOe 6 CIIDABOOM KOHTPOIBHBIX
npogeccuonanvroe P N 3a/laHnu
g JUTEpaTypoOi U CIOBapeM
g3aumooeticmaue
[ToaroroBka k
IIPOMEKYTOUHON
aTTectauuu B opme
dopma IPOMEKYTOUHOU ATTECTALUN 8 VH/IUBULYAIbHON
3a4er ¢ oueHkoM Mpe3eHTallNH,
BBITIOJIHEHUE
KOHTPOJIbHBIX 3alaHUI
28 108 -

Hrtoro
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Cemectp usydyenus: 3

Buabl yueOHo# padoThl

®opmupye
KonTakTHas padora ITpomexy DopMbI pMHpY
CamocrosiTesibHas padora MbIe
Paznes, moayanb IMoapa3znen, Tema (B yacax) TOYHAA TeKyIIero KOMIIETEH
Jlekuu Ilpakrnyeckn| KCP B (opmbl opranuzanuu | ATTECTAlld |  KOHTPOJIS -
H € 3aHATHSA Jacax CaMOCTOSTEJIbHOM A B Jacax
IToBTOpPEHME NPONUIEHHOTO - } VK-4.2.
Marepuaia, IoAroTOBKa YcrHbIi VK-4.3
Tema 6.1. The nature of VHIUBHIyaJIbHOTO orpoc, e
management - 2 - 12 BOKaOyJIsipa 1o MIMCbMEHHBIE
(mpakTHKyM) HpoiiieHHOM Teme, paboTa JIOMaIIHUE
CO CIIPaBOYHOM 3a7aHus
JUTEPATYpPO U CIIOBApPEM
Tema 6.2. Management [ToBTOpEHHUE MPOHAECHHOTO } VK-4.2.
Styles (mpakTuKyMm) Marepualia, MoAroToBKa Yernslii onpoc, | VK-4.3.
Pasnen 6. Kynemypno-meopueckoe VHAUBUYaJIbHOTO MHCHMCHHBIC
Insights Into gocnumanue: - 2 - 12 BOKaOyJIs1pa 1o JOMAITHIE
Management MENCKYTIbMYPHOE npoieHHON Teme, paboTa 3a[jaHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmeaue JUTEPATYpPO U CIIOBApPEM
1 IToBTOpEHME MPOHAEHHOTO -
Tema 6.3. Team Building MaTepHana HI()) I[l"f)[TOBKa v 5 YK-4.2.
(IpaKkTHKYM) p > CTHBIN OIIPOC, VK-4.3.
WHAUBUAYAJIBHOT'O INUCbMCHHBIC
Kynemyprno-meopueckoe
- 2 - 12 BOKaOyJIsipa mo JOMAIIHHE
gocnumanue: . z
T MpoliIeHHO! Teme, paboTa 3a/1aHus

COYUANbHASL 3HAYUMOCTb
UHOA3LIYHOU KYIbIMYPbl

CO CIIPaBOYHOMN
JUTEPATypPOU U CIOBapeM




[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa

. VHIMBUIYaJIHOTO
Tema 6.4. Risk AMBIILY
12 BOKaOyJsipa 1o
(mpakTHKYM) . 2
NpoiiIeHHOH Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBAPEM
IToBTOpEHME PONHAEHHOTO
Marepuaia, moJIroToBKa
Tewma 6.5. Crisis WHIUBUAYATBHOTO
management 12 BOKaOyJsipa 1o
(mpakTUKyM) PO JICHHOH TeMe, paboTa
CO CIIPaBOYHOM
JMTEPATypPOU U CIIOBAPEM
IToBTOpEHME MPONHAEHHOTO
marepuaa, moJIroToBkKa
Tema 7.1. Motivation in WHIUBUIYAILHOTO
Paznen 7.
o Management 10 BOKaOyJIsipa mo
Motivation . v
(mpakTuKyM™m) MpoiiieHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM
Tema 8.1. [ToBTOpEHME MPONHIEHHOTO
Communication in MaTepHaa, MmoJroToBKa
Pasnen 8. Business (mpakTukym) VHIMBUIYaJILHOTO
Communication |Kyremypro-meopueckoe 10 BOKaOyJIsipa 1o
in Business gocnumawue: NPOWJICHHOH Teme, paboTa

COYUANBHASL 3HAYUMOCTD
UHOA3LIYHOU KYIbMYpPbl

CO CITPaBOYHOM
JIUTEPATypPOU U CIIOBapeEM

YcTHBIN ompoc,
MIACEMEHHBIE
JIOMaIlTHUE
3aaHus

YcrHbIi onpoc,
MUCEMEHHBIE
JIOMAIITHHE
3a/laHusg

YcTHBIN
ompoc,
MUCbMEHHBIE
JIOMAIIHHE
3aJIaHus

YcTHBIi ompoc,
MUCbMEHHBIE
JIOMaIlTHUE
3alaHuUs

VYK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.




T[ToBTOpEHUE MPOIIEHHOTO YK-4.2.
MaTepuana, IoAr0TOBKA Vermsii onpoc, | Y K43,
Tema 8.2. E-commerce WHIUBUTYaJIbHOTO MCHbMEHHBIE
(IpakTUKyM) 2 10 BOKaOyJsipa 1o JIOMaIllHHe
MPOMJICHHOH TeMe, paboTa 3aaHus
CO CIIPaBOYHOM
JUTEpaTypoO U CIIOBapeM
Tema 8.3. Customer [ToBTOpEHHUE MPOHIEHHOTO YK-4.2.
service (IIpakTHKyM) MaTepuaa, oAroToBKa YeTHbIi onpoc, VK-4.3.
Kynomypno-meopueckoe VH/IMBUYaJIbHOTO [HCbMEHHBIC
gocnumanue: 4 10 BOKaOyJIsipa 1o JOMAITHIe
MEIHCKYTIbMYPHOE PO JICHHOH TeMe, paboTa 3alaHus
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JUTEPATYPOU U CIIOBApEM
[ToBTOpEHME MPOIIEHHOTO Verupii onpoc, | yK-4.9.
Tema 8.4. Writing report Mateptaia, HoAToToBia [IMCBMCHIDIE |+ yK-4.3,
4 10 VHJIUBUAYAIBHOTO IOMAIITHAE
(npaxTHKym) BOKaOyJsipa 1o 3a/laHuA
npoiiieHHoM Teme, paboTa
ITonroroska k
. IIPOMEKYTOUYHON
dopma IpOMEKyTOUHOU aTTeCTAINN
3auer - 2 aTTecTaluu B Q)opiwe - -
WHIUBUAYATBHON
pe3eHTaluN
24 112 -
Hroro
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Cemectp nzyuenus: 4

Buabl yueOHol padoTsl Ipomeiy
TOYHAS o
opMu
KonrakTHas pa6ora arrecran | opmbl pMHpY
P CamocrosiTesibHast paboTa s B emMble
aszjeJi, MOAYJIb Hoapaszaen, tema (B yacax) TEKYIWIETo | oren
dacax KOHTPOJIA .
Jlek |IIpakTnueckun KCP ¢opMbI Opranusanuu 1
11070 e 3AHATHUSA B qacax CaMOCTOSATEJILHOM
Tema 9.1 Globalization and [ToBTOpEHUE MPOIIECHHOTO - VK-4.2
Global Management Marepuaa, oAroToBKa VeTHBIN VK- 4 3
(mpakTHKyM) MHIUBHYaIbHOTO ompoc, A
Kynomypno-meopueckoe - 4 - 14 BOKaOyJsipa 1o MUChbMEHHbBIC
yJsp
gocnumanue. IpONJEHHON Teme, paboTa JIOMaIIHUE
COYUATILHASL BHAUUMOCTID CO CIIPaBOYHOMU 3aJJaHHs
UHOAZBLIYHOU KYIbMYDbl JUTEPATYPOU U CIIOBAPEM
IToBTOpEHME MPONAEHHOTO -
VYcTHbIi YK-4.2.
marepuaa, moJIroToBka VK-4.3
orpoc, -4.9.
WHIUBUIYATLHOTO
Pasnen 9. Global Tema 9.2. Coca Cola ) 4 i 12 BOKaBYTADA IO IHCHMEHHBIE
Companies Company (npaxkTikym) N z 6 JOMAIllHUE
MpoiifeHHOl Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM
Tema 9.3. Success [ToBTOpEHME MPOWIEHHOTO B y . VK-4.2.
(npakTuKyMm) MaTepHana, MoAroToBKa CTHBIA VK-4.3.
Kynomypno-meopueckoe WHIUBUIYATBHOTO orpoc,
IIUCbMEHHBIC
socnumanue: - 4 - 14 BOKaOymsipa 1o
. z JIOMAIITHHE
MENHCKYTbIMYPHOe MIPOUICHHON TEME, Iza60Ta S —
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmaue JUTEPATYPOU U CIIOBAPEM




IToBTOpEHME MPONHAEHHOTO

Martepuaa, oJAroToBKa Yerupiit 33;:2123
ompoc, -9
Tema 9.4. General Motors 12 Hiﬁfégﬂj}ﬁﬂ;};%ro IHCHEMEHHBIE
Company (mpakTHKyM) 0o YIAp 5 JIOMALIHHE
poiijienHofi Teme, pabota S —
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBapeEM
[ToBTOpEHME POIACHHOTO . )
MaTepuana, IoJAroToBKa Y CTHRIH S;I;iz?)
ompoc, 9.
Tema 9.5. Failures 14 Hiiizgﬂyanm{oro IUCbMEHHBIE
(mpakTHKYM) . yJ1Apa 1o JIOMAIIHHE
PO ICHHOW TeMe, paboTa S —
CO CIIPaBOYHOM
JITEPATypO U CIIOBapeM
[ToBTOpEHHUE PO ICHHOTO V CTHBIH VK-4.2.
MaTepHaa, moJroToBKa ompoc, VK-4.3,
Tema 9.6. Microsoft 14 HMHJUBUYaJIbHOTO MHCbMEHHBIE
Company (mpakTukym) BOKaOyJsipa 1o JIOMaIllH1E
MPOMICHHON TeMe, paboTa 3aJaHUs
CO CITPaBOYHOM
IToBTOpEHME MPONAEHHOTO . YK-4.2.
MaTepuaa, moJroToBKa S;TTTPILI’CM YK-4.3.
Tema 9.7. Virgin Group 14 Hiﬂﬁigﬂﬁzﬂzlggo IIHCEMEHHBIE
Company (mpakTukym) . YIAD JOMaIlHIE
MpoiiIeHHON TeMe, paboTa S

CO CITPaBOYHOM
JIUTEPATypPOU U CIIOBapeEM




VcTHbBIN

Tema 9.8. Future of the [ToBTOpEHME MPOHAEHHOTO onpoc, YK-4.2.
Business (mpaktukym) MarepHaia, moJroToBKa mesmenmne | Y K43,
Kynomypno-meopueckoe WHAWBUYAIbHOTO JIOMAIIHUE
gocnumanue: 0CO3HaHue - 4 - 14 BOKaOyJIsipa 1o 3a/1aHus,
c60€20 Mecma u poau 6 npoiiieHHoN Teme, paboTa BBINOJTHCHHE
oyoywetl CO CIIPaBOYHOM KOHTPOJIbHBIX
npogheccuonanbHoll JUTEPATYPOU U CII0BAPEM 3a/1aHui
[ToAroToBKa K 36
MIPOMEKYTOUHOM
®opMa MPOMEKYTOUHON aTTECTAUN aTTectauuu B oopme
JK3aMeH i i i i IPYIIIOBOM Mpe3eHTaluH, ) )
BBITTOJIHEHHE
KOHTPOJIbHBIX 33JaHUN
Wroro - 28 8 108 - 36
180
- 108 | 28 | 404 - 36
Bcero




6. COAEP’ KAHUE JUCHUITJIMHBI

Pasnen 1. Global Market

Tema 1.1. Globalization

O6yuyaromuecss u3y4aroT temy lobamusanus. CrnocoObl ¥ METOAbI, HPUBOISIIME K
noGanu3anuu. M3ydaror JIeKCHKY 10 TeMe. I10JI0KUTENbHBIE U OTPULATEIbHBIE OCIENCTBUS
nporiecca riaodanu3anun. M3y4aT TEPMUHOIOTHIO TIPOBEACHUS TeIe(OHHBIX TIEPETOBOPOB.

Kynomypno-meopueckoe socnumanue: noHumanue coyuaibHOU 3HAYUMOCMU UHOAZLIYHOU
KYIbmypbl BPOUCXO0UM ) 00YYAIOUUXCA NOCPEOCBOM AHANU3A U OAIbHEUue20 00CYICOeHUs. Ha
UHOCMPAHHOM SI3blKe MeMbl 2100anu3ayul, ee 3aKOH08, a MaKice 0COOeHHOCmU GedeHUs
MeHCOYHAPOOHBIX NEPEe208OPO8.

Tema 1.2. Brands

OOyuaromiuecss 3HAKOMATCA C TEMOM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. O6cyxmaioT mnpoOjembl, CBS3aHHbIE C MUPATCTBOM W MYTH HMX pemieHus. M3yuenue
TEPMHHOJIOTMHM, HEOOXOAMMOM JUIsl TPOBEIACHMSI JEJOBBIX IEPEroBOPOB M COOpaHMi
MEKYHAPOIHOTO YPOBHS, B TOM YHCIIE C HCIIOIB30BAaHUEM IIU(PPOBBIX CEPBHUCOB.

Kynemypro-meopueckoe 6ocnumanue: nonumanue 0cCoOeHHOCMEU MeHCKVIbIYPHO2O
npogeccuoHanbHo20 83auUMOOetiCmEUs NPOUCX00UM Y 00y4AOWUXC NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKE C Yelblo 00CYHCOeHUsI NPOOIeM, CEA3AHHbIX C UMEHAMU PAdd 2100aIbHbIX
KOMNAHUU, U nymeu ux peuleHusl.

Tema 1.3. Advertising

OOyuaromuecs 3HaKOMSATCS C Pa3IMYHBIMU BUJAMH PEKJIaMbl, METOJIaMU PEKIIaMUPOBAHUSI.
VYyarcs, KaKk IpaBWIBHO MPOBOJIUTH PEKIAMHYIO0 KamraHuio. M3y4aroT ¢pasbl, HEOOXOAUMBIE IS
MMOCTPOCHUA YCHCHIHOﬁ MNpe3CHTAlN. I/IHJII/IBI/II[yaJ'II)HaH MMpE3CHTA M 110 TEMC.

Pa3znen 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs u3ydaroT Haubosiee BakHblE (DAKTOPBL, HEOOXOAMMBIE Uil MOJyYEHUS
pabotel. M3y4atoT crmocoObl yCHENTHOTO MPOXOXKJICHUSI W MpoBeaeHus: cobecenoBanus. M3yudaroT
TEPMUHOJIOTHIO, HEOOXOIUMYIO JIsi MPOBEJICHHs COBELaHUM BHYTPM KOMIAaHUU. Buasl pesrome.
OOyuatomiuecs: yyaTcs COCTaBIATh PE3IOME.

KVﬂbmvaO-mGODHQCKOQ socnumarnue. OCO3HaHue ceoeco mMmecma u poiu 6 6ydyu;ed
npogheccUoHaNbHOU  0essmeNbHOCMU  OCYWeCMENsemcs Nnymem auaiusa 0coOeHHocmeli Noucka
pa6ombl, 66()€Hu}l nepecoeopos Ha UHOCNMPAHHOM A3blKe, npoeedeHuﬂ COSQLL;CZHMZZ.

Tema 2.2. Trade

Tema 2.2. Trade

OOyuaromuecs 3HAKOMATCA C Pa3IMYHBIMU BUAAMH TOproBiu. M3yudaioT ocoOeHHOCTH
BHEIIHEH W BHYTpPEHHEH TOProBIM. 3HAKOMATCS C TMpaBUiIaMUd O(GOPMIICHHUS aKKpEIUTHBA.

COBepI_HeHCTBy'IOT HaBbIKU BCACHUA NICPETOBOPOB, U3YHAIOT PA3JINYHLBIC HpI/IéMLI JJId JOCTHIKCHUA



Hanbosee 3PQPEKTUBHOrO pe3yibTaTa, B TOM YHCIE ¢ MOMOIIbi0 Z0oom, Google-moxkyMeHTOB,
Yandex- TOKyMEHTOB, 3JIEKTPOHHBIX OUOJIHOTEK.

Tema 2.3. Organization

OOyuaroniuecs: 3HAKOMSTCS C BHJIAMH KOMIAHHWW. M3y4aroT mpuEMBI, CIOCOOCTBYIOIIHE
CO3JIaHUI0 ONIaronpusATHOW pabodel cpeibl. 3HAKOMSTCS C MPAaBHJIAMH U CTPYKTypamH OOIICHUS B

cdepe OuzHeca.

Kynomypno-meopueckoe  socnumanue:  opmuposanue  noHumanus — 0cobeHHocmell
MEJHCKYIbMYPHO20 NPOPDECCUOHATLHO20 B3AUMOOCUCMEUS NPOUCXOOUM NOCPEOCMBOM AHANU3A
PA3IUYHBIX MUNOE KOMNAHUL, OCOOEHHOCMEU BbICMPAUSAHUs NPASUTL U CMPYKMYPbL 0el08020
obwenust 8 npogeccuonaivbHol cgepe.

Tema 2.4. Money

3HAKOMCTBO C (PUHAHCOBBIMH OTHOIICHUSIMH B 3KOHOMHKE U UX TPAQUISCKUM OTPAKCHHUEM.
OOy4eHue cOCTaBICHHUIO U HAIIMCAHHUIO OTYETOB.

Pa3nen 3. Strategy

Tema 3.1. Ethics

3HAaKOMCTBO C ITHKOH B c(epe OM3HEca M pa3IMYHbIMH HOpMaMu 3TukeTa. OOCyxXIcHHE
npo0eM Koppymniuu u 00pb0bl ¢ Hei. OOyuaronmecss U3y4aroT TEPMUHOJIOTHIO 110 IaHHOW TeMe,
JUTS. HAXO)KJICHUS BBIX0/IA U3 CJIOXHBIX YKOHOMHUYECKUX CHTYaIlHi.

Kynomypno-meopueckoe socnumanue: MEIHCKYTIbIMYPHOE npogeccuonanvbroe
83aUMOOelicCmaue nNpoucxooum 6 CO3HAHUU 00yuarwuxcs 01a200aps aHaiu3y u OdlbHeluulemy
00CYIHCOCHUIO MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUS, IKOHOMUYECKAS CUMYAyusl U CRocoobl ee
VAYUUEHUSL.

Tema 3.2. Change

OOyuaromiyecs: yyaTcsl BbIpaXkaTb CBOM MBICIH O TeMe u3MeHeHus. Kak B moBceHeBHON
XKHU3HH, TaK U B cepe OM3Heca. YuaTcs nmpaBuiiaM HanucaHus oT4€ToB. COBEPIICHCTBYIOT HaBBIKU
IIPOBE/ICHUS COBEIIAHMIA.

Tema 3.3. Strategy

OOyuaromyecs: 3HaKOMATCS ¢ TepMUHOM «CTpaterusi» B 1enoM. M3yuatoT BUIb! cTpaTerui
U TaKTUK, HEOOXOIAMMBIX JUIsl JOCTHIKEHHs, TOCTAaBICHHOM Leiu. M3ydaroT pasnuuus Mexay
TEPMHUHOM CTPATErus U TaKTHKA. Pa3BUTHE yMEHMI U HABBIKOB IIPUHATHUS PEILICHUMN.

KV]meVDHO-mGODHeCKOe socnumdarnue. OCO3HAHUe ceoeco mecma u poiau 6 6y()yu4611
NPopecCcUOHANbHOU 0essMeNbHOCIU POPMUPYEMCS Y 0OVUAIOWUXCSL YePe3 NOHUMAHUE U PA3TIUYEHUEe
NOHSIMUL, NPOSYUPOBAHUIO C60€20 NOHUMAHUSL 6 OMHOWEHUU NPOPECcCUOHATbHOU  Cchepbl
0esIMenbHOCMU, OCO3HAHUIO CILONCHOCIU NPOYECCa NPUHAMUSL PeUleHUL.

Paznen 4. Leadership

Tema 4.1. Cultures
3HaKOMCTBO C KyJIBTypaMI/I paSHBIX CTpaH, IIOBCACHHUEM JIIO,[[GI}'I, Hux TpaI[I/II_[I/IHMI/I nu

oOpryassmMu. OIleHKa W aHaIN3 WX BIMSIHHUA HA BeIeHHE OM3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMHU



BeJicHHs OM3HEca C BOCTOYHBIMH JICTIOBBIMH MapTHepaMu. Pa3paboTka cOOCTBEHHBIX CTpaTeruii B
TaHHOU cdepe.

Kynomypno-meopueckoe socnumarnue: coyuanvHas 3HAYUMOCHIb UHOSA3LIYHOU KYIbMYpbl
Gopmupyemcs 6 cosHanuu odyuaroujeeocs 01a200aps aHAnu3y U OdlbHeuuemy 00CYICOeHUIO
0cobeHHOCmell KyIbmyp PA3HbIX CIMPAH, UX pa3iuyull U NONbIMKe CAMOCMOSMENbHO paspabomams
c8010 cmpamezuio 8edeHus: OU3Heca 8 UHOA3bIYHOM NPOCPAHCEeE.

Tema 4.2. Leadership

3HAKOMCTBO C MMPOBBIMH JIUJ€PAMU B IOJUTHKE U SKOHOMHKE. OOCyXIeHHe KauecTB
JAUzepa, paclIupeHue JeKCUKH 1o Teme. OOywaromiyecs MONIy4YarOT MPEACTaBIEHUE O HaBbIKax
YIIPABJICHUS KPYITHBIMH, MUPOBBIMU KOMITAHHUSIMHU.

KVJZbI’I’lVDHO-WlGODLleCKOB eocnumaHue. qbopmupoeaHue NORUMAHUA O MEINCKY/IbNYPHOM
npopeccuoHanbHoOM 83aUMOOCUCMBUU OCYUleCmsIssemcs 01a200aps AHAIU3Y HA UHOCMPAHHOM
A3bIKE YyCnewwHocmu Muposoblx ﬂu()epog U 2100aAbHBIX KOMNAHUL.

Tema 4.3. Competition

OOyuaromuyecs 3HaAKOMSTCSI C SKOHOMHUYECKUM TEPMHUHOM «KOHKYPEHLMS» U €€ BHUJaMHU.
W3y4aroT BIMSHUE KOHKYPEHIIMM HAa COCTOSHUE Pa3IMYHBIX PBIHKOB. PaccmMaTpuBaiOT OCHOBHBIE
CTpaTeru JIOCTIKEHUS KOHKypeHTocmocoOHocTH. OOywaromuecs pa3pabaTbiBalOT  CBOU
COOCTBEHHBIE CTpAaTErMyYeCKue JIEHCTBUS [N TPEOJIOJIEHUS TPENSATCTBUH B PELICHUU
MIOCTaBJICHHBIX 3a/1a4.

Pa3znen 5. Business vision

Tema 5.1. Innovations

OOyuaromuecs 3HAKOMATCA C Pa3IUYHbBIMU H300peTeHusMu. OOCyXIalT HEoObIYHBIC
M300peTeHus], UCIOJB3YS JIEKCHUKY 10 JaHHOM Teme. PaccmaTpuBaroT npernMylecTBa MHHOBAllUi B
chepe peiHKka. M3ydaroT METOIbI YCIEITHOTO MPEeACTaBICHUsT HHGOpMAIHK B (hOpME MPE3CHTALIHIH,

B ToM umcie ¢ nomoinsto [I1: PowerPoint, Google Slides, slidesgo.co.

Tema 5.2. Business and environment

OOyuaromuecss M3y4darOT TOHITHE OKPYXKAIoIIas cpella BO B3aMMOCBSI3HM C BEICHHEM
6H3Heca. Brausuue PAa3JINIHBIX KOMIIAHUNA Ha COCTOSHHE oxpyncaromeﬁ CpCabl. 3HaKOM$[TC$[ C
pPa3INYHbIMU KOMITAHUSAMHU, KOTOPBIC BHOCAT BKJIaA B COXPAaHCHHUC OKp}I)KaIOH_Ieﬁ CpCabl.

Kynomypno-meopueckoe ocnumanue: o0cosHanue ceoe2o mecma u poau 6 0Oyoyweu
npoghecCUoOHANbHOU 0essmMeNbHOCIMU NPOUCXOOUM NOCPEOCMBOM AHANU3A UBMEHeHUll 8 OusHec-
cghepe noo 6o30elicmsuem usMeHeHull, NPOUCXO0AWUX 8 OKPYIHcatowell cpeoe.

Tema 5.3. Franchising

OOyuarommuecs 3HAKOMSITCSI ¢ TEPMUHOM «(paHIIU3UHT: BblJaua KOMIAHUEH JIMIIEH3UH Ha
MPOM3BOJICTBO WJIM TMPOAaXY ToBapa monx e€ mapkoil (dpanmussl)». M3ydaroT HE0OXOAUMYIO
TEPMHUHOJIOTUIO Ha MNpUMEpax pas3IMdHbIX MCKIYHAPOAHBIX KOMITaHHH. HaXOJIHT MIpHUMEPEI Ha

Poccuiickom pheIHKE.


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

Tema 5.4. Business communication
OOyuaromuecss 3HaKOMSTCS ¢ TEPMUHOJIOTHEH W TIOHSITHEM OW3HEC ITHKETa, ISl BEICHUS
JIEJIOBBIX TIEPETOBOPOB. YIYUIIIAIOT CBOM HABBIKH OOIIEHUS B JICTIOBOU Cpe/Ie.

Kynomyprno-meopueckoe gochumanue. d)OpMUpOGGHH@ HNORUMAHUSA O MEINCKY/IbNTYPHOM
np0¢€CCu0HaﬂbHOM e3aumooelcmeuu npoucxodum HA npumepe COBEPUEHCMBOBAHUN HABLIKOEB
KOMMYHUKayuu Ha UHOCMpAaAHHOM A3blKe C YeJjlbio YCNeuHoco 6e0eHUsl 0e/l0BbIX nepecoeopos.

Paznean 6. Insights Into Management

Tema 6.1. The nature of management

O6yanOHlI/IeC$I 3HAKOMATCA C IIOHATHEM MCHCIXKMCHTA, €ro 3HAYCHUCM. 06yqa}01unec;1
3HAKOMATCA C TGpMHHOJIOI‘HGfI, HGO6XOI[I/IMOI7I IJi1 omMuCaHuA 4YCPT MOJOXKHUTCIBHOTO U
OTPULATEIILHOIO YIIPaBJICHIIA.

Tema 6.2. Management Styles

YT0 MOKHO U YE€ro HEIb3s JACJIaTb MCHCKCPpAM. TpI/I CTWJIS YIIPABJICHUA.

HHTepBbIO ¢ dKCIEPTOM IO CTWISIMM yrpasieHusa. KadectBo ynpasienus. Kak oneHuTs

00paTHYIO CBS3b OT COTPYAHUKOB, YTOOBI YIYUIIUTh CTUJIH yIIPABICHHUS.

Kyﬂbmypno-meopuecme socnumanue. l’lOCp@@CWl@OM aHaiuza Ha UHOCMPAHHOM A3blIKE
PA3IUYHBIX  6UO08 UHMEPBLIO, CMUlel YNPAGIeHUs, KAYecmea Npoucxooum Gopmuposanue
HOHUMAHUSLMENCKYTbIMYPHO20 NPODECCUOHATbHO20 83AUMOOCCIBUS.

Tema 6.3. Team Building

OOyuvaromuecss M3y4arOT CHOCOOBI pabOTBl B KOMaHze, OOCYKIAIOT HIEH, KaK CO3IaTh
YCIICIIHYIO KOMaHy. M3y4aroT JIGKCUKY 110 TeMe.

Kynomypno-meopueckoe  socnumanue: _gopmuposanue  coyuanvHol — 3HAYUMOCHU
UHOSAZBIMHOU KYIbMYPbl NPOUCXOOUM HA Npumepe uoetl (HopMuposanusi KOMAHo, OnpeoeieHus
poell 8 KoManoe, YCReWHOCMuU U pe3yibmamueHOCmu KOMAHObL U KAXCO020 ee YleHd.

Tema 6.4. Risk

Ooyuaromuecs: 00Cy»/1at0T BUbI IIOBCEIHEBHOTO pUCKa U pUCKa B Ou3Hece. Puck, KOTopbIit
MOeT OBITh MOJTy4EH B XOJI€ MpoIiecca TI00aIn3aiu.

Tema 6.5. Crisis management

OOyuaromuecs 00CYXJalOT BOMPOCHI MO TEME KPHU3UC B YIPABICHUH. 3HAKOMSTCS C
Pa3IMYHBIMU CUTYAIMSIMU, BBI3BIBAIOIIMMU KpU3HC. M3ydaroT myTH pemieHus: BbIXOa U3 KpHU3Hca.
N3yuatoT npuemsl 3ampalivBaHus WHGOPMAIMU B CIOXKHBIX HSKOHOMHUYECKHX CUTYalUsX U

TpaMOTHO OTBE€YATh HA IMOCTABJICHHBIC BOIIPOCHI.

Paspnen 7. Motivation

Tema 7.1. Motivation in Management



OO6yuatomuecss 00CYKITAlOT HEOOXOAMMOCTh MOTHBAIlMM PYKOBOJICTBA W TIEpPCOHAJA
OpI‘aHI/ISaHI/II/I; BaXXHOCTbh, 3HAYUMOCTb Hpouecca MOTHBAIUH, 3aKOHBI BBICTpaI/IBaHI/ISI

MOTHUBAIIMOHHBIX ICIIOYCK, METOAbBI «U30aBICHUSI» OT «BBIT'OPCBIINX» paGOTHI/IKOB.

Pa3nen 8. Communication in Business

Tema 8.1. Communication in Business

OOyuaroniuecs: U3y4aroT Ka4eCcTBa XOPOIIETro cOOeCeHNKA, (DaKTOPBI BaXKHBIE B OOIICHUH H
dbopmbl 00IIeHHS (BUIBI MUCBMEHHOTO W YCTHOTO OOIIeHMs ). M3yueHne u TpeHUHT HOBOM JIEKCHKH
no Teme. COBEpIICHCTBYIOT CBOM KOMMYHUKATHBHBIE HaBbIKH. V3yuaior Buabl mpobiem, ¢
KOTOPBIMH OHH MOTYT CTOJIKHYTHCSI B TIPOIECCE OOIICHUSI.

Kynomypno-meopueckoe socnumarnue: coOyuanvhas 3HAYUMOCHb UHOSAZBIYHOU KYAbMYpPbl
Gopmupyemcs y 00yuaromuxcs NOCPeOCmEoM U3 ueHust U008 NPoobiem, ¢ KOMOpbIMU OHU MO2YM
CMOJIKHYMbCSL 8 NPOYECce UHOAZLIUHO20 NPOYeCcCUOHATbHO20 00U eHUsL.

Tema 8.2. E-commerce

OOyuarommecss W3y4arOT BUABI PUCKA, KOTOPbIE MOTYT OBITh TOJYY€HBI B pe3yibTare
TOPrOBIM B WHTEpHETE. BHIBI MPOAYKTOB M YCIYr, NMPEJOCTAaBISIEMBIX B MHTepHeTe. M3ywaror
TEPMHHBI 110 T€ME TOproBiisl. M3ydaroT Meronasl mocTpoeHHst 3(Q(GEKTHBHONW IMPE3eHTAUUH IS
YCIICIIHOM MPOJIa’KM CBOETO MPOTYKTa CBOUM MOTEHIIMAIBHBIM ITOKYIIATEIISIM.

Tema 8.3. Customer service

OOyyaromuecss M3y4alOT HOBbIE HIeH B cepe oOCHyXKHBaHHS KIUEHTOB. l3ydaror
JIOCTOMHCTBA W HEJIOCTAaTKU pa3HbIX BHUJOB OOIIEHUs C KiueHTaMu. CTyAeHTBl y4arcsi MHCaTh
nUChbMO-Kat00y. COBEpIICHCTBYIOT HABBIKH ayITMPOBAHMSI 110 TAHHOH TeMe.

Kynemypno-meopueckoe socnumanue: 0cosHanue  YCHEUWHOCIU  MeNCKYIbIMYPHO2O0
nPogeccuoHanbHo20 83aumMo0eliCaUs RPOUCXO0Um depe3 YCmHwlli 00MeH HA UHOCTPAHHOM A3bIKe
uoesMu U MolCIAMU N0 NO0BOOY cmuiell NPogheccuoHaIbHo20 U ObIMOB020 0OWeHUs Ol peleHUs
npood.aem KOMMYHUKAYUU.

Tema 8.4. Writing report

O6y‘{aIOH1HeC$[ N3YYaOT CTPYKTYPY HAIIMCAHUSA OTYCTA, HCO6XOI[I/IMYI-O TEPMHUHOJIOTHUIO.
3aH.II/ITa WHAUBUYAJIBbHBIX OTYETOB.

Paznen 9. Global Companies

Tema 9.1. Globalization and Global Management

O6y11aIOIJ_II/IeC$I HU3y4aroT TCMY «FJ‘IO6aHI/ISaHI/IH». Croco0sl " MCTOOBI, MPUBOAAIINC K
FJ‘IO6aJ'II/I3aI_II/II/I. I/I3yanOT JICKCUKY IIO TEMC. ITonoxxutenvHbIE U OTPULATCIILHBIC ITOCIICACTBUSA
nporuecca rinodanuzanud. Metoabl BXOXKAEHHUS B MUPOBOI peIHOK. OOydaromuecs aHaIU3UPYIOT
pasHUIly MKy TJIOOATBHBIM U JIOKAIEHBIM MeHepkMeHToM. Jlenator SWOT-ananus, anamusupys

npeumMynecTBa 1 HEJOCTATKA oboux BHUIOB.



Kynomypno-meopueckoe  socnumanue: _ ¢opmupoeanue  NOHUMAHUA___COYUANbHOU
BHAYUMOCIU  UHOSAZBLIYHOLU  KYIbMYPbl  HPOUCXOOUM 8 Npoyecce aHaIu3a U 00CyHcOeHus
HOCIedCm8Ull npoyecca 2100anu3ayuu, 0CoOeHHOCmell MeiCcOYHaApOOHO20 PbIHKA.

Tema 9.2. Coca Cola Company

O6yqa}0mne(:${ 3HAKOMATCA C I/ICTOpI/IGf/i CO3JaHus KOMIIaHHH, C €€ OCHOBaTCIIsIMU.
O6cy>K,Z[aIOT MpEeMMyIIe€CTBa U HEAOCTATKHU 3TOI KOMIIAHHUHU.
Tema 9.3. Success
Nzyuator nexcuky mo TeMe «Ycrex». 3HaKOMATCS C TEPMHUHOJOTHEW Ha MpuMepe
YCIICIIHbIX KOMOAaHUM M Jirojed. COBEpHICHCTBYIOT HAaBBIKM BEACHUSA MEperoBopoB. M3ydaror
Ka4yeCTBa, KOTOPbIMHU 06J1anaeT yCHeIHHHﬁ YCJIOBCK.

Kynomyprno-meopueckoe socnumanue: HNOHUMAHUE ocobennocmeil MEINCKYIbNTYPHO2O

npPogeccuoHanbHo2o 83auMO0eliCmeusl NPOUCXO0Um HA NpumMepe aHaIu3a YCHeutHoCmu e0eHus
nepecoeopoe HA UHOCMPAHHOM A3blKe, YCneuwltHocmu uejloeeKkd, KAaK JdudYHocmu U Kak ousnec
eOUHUYDIL.

Tema 9.4. General Motors Company

N3yyaroT uHCTOpPHIO KOMIIAHMH, 33aHMMAeMOE€ MECTO Ha MHPOBOM  apeHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha PpbIHKE M (OpMYyNy yclexa, MecTo, 3aHumaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.5. Failures

OOyuaromuecs U3y4alOT [pPUYMHBI Kpaxa KommaHui. IlyTm BbIxoga M3  CIOXKHBIX
9KOHOMHUYECKUX cuTyaruii. O630p ppIHKOB, KOTOPbIE 0OAHKPOTUIHCH.

Tema 9.6. Microsoft Company

W3y4aroT wHCTOpHUIO KOMIIAHMM, 3aHMMAaeMOE€ MECTO Ha MHpPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHumaemoe Ha Poccuiickom
PBIHKE.

Tema 9.7. Virgin Group Company

N3yyaror wnCTOpPHIO KOMIIAHHMH, 33aHMMAeMOE€ MECTO Ha MHPOBOM  apeHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHMMmaemoe Ha Poccuiickom
PBIHKE.

Tema 9.8. Future of the Business

OO6yuaromuecss W3y4arOT TPHYMHBI, MO KOTOPHIM KOMITAHUUA CTAHOBSITCS TJ00aTbHBIMHU.
[Iytu ux pacmmpenus. I[IpiTatorcs crnporHo3MpoBaTh IKOHOMUYECKOE COCTOSIHHE CTPaHbl B
Oymyiem.

Kynomypno-meopueckoe eocnumanue: nymem 00CyxHcOeHUus HA UHOCMPAHHOM A3bIKeE
B03MOJICHLIX ~HANPAGIEHUU  pPA3GUMUS  IKOHOMUKU CMpausbl U OusHeca, y 00y4aOwuxcs
Gopmupyemcs ocosnanue ceoe2o mecma u poau 6 byoyuel npogheccuoHaIbHOU 0esimenrbHOCHU.




7. CAMOCTOSATEJIBHASA PABOTA OBYUYAIOIIIUXCA

B pamkax naHHOM yd4eOHON IUCHMIUIMHBI OOyYaroIIMecs BBIIOJIHIIOT CaMOCTOSTEIbHYIO
paboTy B BUE NOBTOPEHHS MPOIIEHHOTO MaTepUaia Mo BCEM M3y4aeMbIM T€MaM CEMH Pa3JIeNioB,
YCTHO ¥ MUCbMEHHO (MMCbMEHHBIE TOMAIllHuE Pa0OThl) OTBEYAIOT HA BOMPOCHI ISl MOATOTOBKHU K
TEKYIIeMY KOHTPOJIO B COOTBETCTBYIOIIEM CEMECTPE, a TAaK)Ke TOTOBATCS K UHIUBUIYATbHBIM WU
IPYNIIOBBIM TPE3EHTALMAM ISl MPOXOXKACHUS MPOMEKYTOYHOM aTTECTallu MO IUCLUUIUIMHE C
UCTIOJIb30BaHUEM HUQPPOBBIX TEXHOJOTHH, B ToM umcie ¢ nomoimbto IIIT: PowerPoint, Google
Slides, slidesgo.co. IToMmumMo 3TOro, 0OYJarOUIUICS OCYIIECTBIISIET OATOTOBKY MHIWBUAYAIBHOTO
BOKaOyJIsipa Mo MpoiIeHHOM TeMe; paboTy cO CIIPaBOYHOM JIUTEPATypoil U cioBapeM; paboTy HaJ
OomMOKaMy C UCMOJIb30BaHUEM LU(POBBIX MHCTPYMEHTOB. (Multitran.ru, DIeKTpOHHBII CIOBaph
#ABBYY Lingvo 11 cioBapp 6 s3pik0oB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.; ZNANIUM.COM: snekrponHo-6ubianoreunas cucrema. HDOUKOH:

APXUB HAYYHBIX XKXYPHAJIOB.

8. OBPA3OBATEJIbBHBIE TEXHOJIOI'U

Ha xa)xaoM 3aHsaTHH KaXXI0¥ TEeMBI BCEX pa3JIeioB HApSAAy C TPAAULIMOHHBIMU MPUMEHSETCS
TEXHOJIOTHSI TMPOOJEMHOr0 OOyYeHMs, a HMMEHHO KaXJI0€ 3aHsATHE MPOBOAUTCS B ¢dopme
MPAKTUKyMa C MCIIOJIb30BAHHEM ITU(POBBIX HHCTPYMEHTOB M CKBO3HBIX TEXHOJIOTHH IS PEIICHUS
MOCTABIICHHOW 3a/lay: HMHTEJUIEKTyalnbHbIX KapT FreeMind.cOm, mporpaMMHBIX MPOIYKTOB U
obmaunbix ceprucos PowerPoint, Google Slides, slidesgo.co.

[Ipn w3yuyeHuu MAaHHOW AMCIHUIUIMHBI MCIOJB3YIOTCS CleAyromue o0pa3oBaTelbHbIE

TEXHOJIOTHH:
Tema 3ansaTus Bun o6pa3oBartenbHoi ®opMa npoBeieHUs 3AHATHS

TEXHOJIOTHH

Paznea 1. Global Marketing Humepaxmuenas Ienosas / ponesas uepa

Tema 1.1. Globalization MexXHON02Us.

Kyiemypro-meopueckoe

socnumatue:

COYUATbHASL 3HAYUMOCTI

UHOSI3LIYHOU KYIbMYPbl

Tema 1.2. Brands Hnmepaxmuesnas Case Study (pazbop

Kynomypno-meopueckoe MEeXHOI02Us. KOHKDEMHbIX CUMYayutl)

socnumanue:

MENCKYTbMYPHOE

npogheccuonanivHoe

83aumooeticmaue

Tema 1.3. Advertising Humepaxmuenas Henosas / ponesas uepa
MexXHON02Us. Case Study (pasdoop

KOHKDEMHbIX CUMYyayuil)

Pa3znen 2. Business Organization Humepaxmusnas enosas / ponesas uepa

Tema 2.1. Employment MexXHOI02Us.

Kynomypno-meopueckoe




socnumatue:
0CO3HAHUe c80e20 MecCma U poiu
6 Oyoywell npogheccuoHantbHol
desimenbHOCmU

Tema 2.2. Trade

Tpaouyuonnasa mexnonoaus

Hpakmuqecme 3aramue

Tema 2.3. Organization Humepaxmuenas Case Study (pasbop

Kynomypno-meopueckoe MexXHOI02Us. KOHKDEMHbIX CUMYayutl)

socnumatue:

MEJHCKYIbMYPHOe

npogheccuonaibHoe

g3aumooeticmeaue

Tema 2.4. Money Hnmepaxmusnas Case Study (pazoop
MEexXHOI02Us. KOHKPEmHbIX CUMYayuil)

Pa3nean 3. Strategy Hnmepaxmusnas Case Study (pazoop

Tema 3.1. Ethics MexHOI02Us. KOHKPEMHbIX CUMYayuil)

Kynomypro-meopueckoe
socnumanue:
MEJICKYIbMYPHOe
npogeccuonanvroe
gzaumooeticmeue

Tema 3.2. Change

Tpaduuuomtaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 3.3. Strategy
Kynomypno-meopueckoe
BOCHUmMAaHue. 0CO3HAHUE C80e20
Mecma u ponu 8 6yoywel

Tpa()uquOHHaﬂ MEeXHOoI02UA

Hpaxmuueczcoe 3arnamue

npogheccuoHanbHoll

desmenbHOCMU

Pa3nean 4. Leadership Hnmepaxmuenas Henosas / ponesas ucpa

Tema 4.1. Cultures MexHOI02Us. Case Study (paszbop

Kynomypno-meopueckoe KOHKPEMHbIX CUMYayuil)

gocnumanue:

COYUATLHAS 3HAYUMOCTb

UHOSI36IYHOUL KYTTbMYPbl

Tema 4.2. Leadership Hnmepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe MexXHON02Us. KOHKDEMHbIX CUMYayuii)

socnumanue:

MeANCKYTbmYpHOe

npogheccuonanvroe

g3aumooelicmeue

Tema 4.3. Competition Humepaxmuenas enosas / ponesas uepa
MexHOI02Us. Case Study (pazoop

KOHKDEMHbIX CUMYayuil)

Pasgen 5. Business vision
Tema 5.1. Innovations

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3ar”amue

Tema 5.2. Business and
environment
Kynomypno-meopueckoe
80CNUMAHUe. 0CO3HAHUE C80E€20
Mecma u ponu 6 byoywell
npogeccuonanvHoll

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3ar”amue




oessmeibHoOCmu

Tema 5.3. Franchising

Tpac)uuuomtaﬂ MEXHOI02UA

Hpaxmuuecxoe 3ansamue

Tema 5.4. Business
communication
KVJmeVDHO-MGODl{eCKOQ
socnumanue.
MENHCKYIbMYPHOE
npogheccuonanvHoe
ezaumooeticmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYyayutl)

Pa3znea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpaouyuonnas mexnonocus

Hpakmuqecme 3aramue

Tema 6.2. Management Styles
Kynomypro-meopueckoe
socnumanue:
MEJICKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 6.3. Team Building
KVJlmeDHO'I’I’ZGODll€CKO€
gocnumanue:
COUUAIbHAA 3HAYUMOCMb
UHOSI3bIYHOUL KYTIbMYpbl

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 6.4. Risk

Humepaxmuenas
MexHoI02Us

Case Study (pa3zbop
KOHKPEMHbIX CUMYayuil)

Tema 6.5. Crisis management

Tpaduuuonﬂaﬂ MexXHOoJI02UA

HpaKmuquKoe 3aHAamue

Paszgen 7. Motivation
Tema 7.1. Motivation in
Management

Tpa()uquOHHaﬂ MexXHOo102UuA

Hpaxmuuecxoe 3aramue

Pa3nen 8. Communication in
Business

Tema 8.1. Communication in
Business
KVJZleVDHO-I’I’lGODUéCKOe
eocnumanue.

COYUaIbHAsl 3HAYUMOCMb
UHOSA3LIYHOU KYIbMYPbl

Tpa()uquOHHaﬂ MmMexXHOo102UuA

Hpaxmuuecxoe 3arnamue

Tema 8.2. E-commerce

Tpa()ub;uomtaﬂ MEeXHOI02UA

Hpaxmuqecme 3ar”amue

Tema 8.3. Customer service
Kynomyprno-meopueckoe
socnumanue:
MEHCKYNbMYPHOe
npogeccuonanvroe
gzaumooeticmeue

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKWlMH@CKO@ 3arsamue




Tema 8.4. Writing report

Tpaduuuozmaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Paznen 9. Global Companies
Tema 9.1. Globalization and
Global Management
KWZbI’I’lVDHO-I’I’lGODH@CKO@
eocnumaHnue.

coyuajilibHad SHAYUMOCb
UHOA3LIYHOU KYIbMYPbl

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 9.2. Coca Cola Company

Tpaouyuonnasa mexnonocus

HpakmuquKoe 3aramue

Tema 9.3. Success

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUMYayuil)

Tema 9.4. General Motors
Company

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 9.5. Failures

Tpaduuuomtaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 9.6. Microsoft Company

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 9.7. Virgin Group
Company

Tpaduuuomtaﬂ MexXHOoJI02UA

HpaKmuquKoe 3aHAamue

Tema 9.8. Future of the Business
Kynomypno-meopueckoe
BOCHUmMAHUue. OCO3HAHUE CB0e20
Mecma u poau 6 Oyoywel
npogheccuonanbHoll

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUMYayutl)

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHA U TPOMEJKYTOYHASI ATTECTAIIUS

MO TUCLUTIJINHE

9.1. ®opmMbI KOHTPOJIA 10 AUCHHUILIMHE

Texkymuili KOHTPOJIb.

B npouecce nzydenus yueOHOM TUCHUIUIMHBI 00yJaronfecs y4acTBYIOT B YCTHBIX OIIpocax,
BBITNOJHSIOT TUCbMEHHBIE JIOMAIIHUE U KOHTPOJIbHBIE 3aJaHus. Pe3ynbTaThl BBIMOIHEHUS TaHHBIX
BUJIOB paloT SIBJIAIOTCS OCHOBAHMEM JUISl BBICTABJIEHUS OLIEHOK TEKYLIEr0 KOHTPOJS MO y4eOHOH
JTUCLUIUIMHE. BblnonHeHune Bcex 3ajaHuil SBJISETCS O0s3aTeNbHBIM ISl BCEX OOYYarolIUXcs.

O6yqa}0m1/1ecs{, HE BBINOJHUBIINE B IOJHOM OOBEME BCE 3aaHuA, HE JOITYCKAarOTCd K CAaadc

HK3aMEHOB, 3aY€TOB M 3aYETOB C OIEHKOW M0 JaHHOW Y4eOHOW TUCITUTIIINHE.

IIpomexyTouynas aTrecTanms.

I[J'ISI KOHTPOJIA YCBOCHHA 06y‘-IaIOH_II/IMI/IC$I JaHHOW IUCIUILIMHBI y‘-ICGHBIM IJIaHOM

npenycMoTpeH 3aueT B 1 u 3 cemecTpax oOydeHHss M 3a4eT C OLEHKOH BO 2 cemectpe,




POBOAMMBIE B (hopMe MHAMBUAYAIbHBIX MPE3EHTALMM 0 U3YYEHHBIM T€MaM, U K3aMeH B 4
ceMecTpe, MPOBOAUMBIA B (hOpME HEMOATOTOBIEHHOTO MOHOJOTHYECKOTO BBICKA3BIBAHHS IO
OJIHOM M3 MPEJIOKEHHBIX TEM, OTBETOB Ha BONPOCHI MapTHEpa WM MpernojaBaTeis MOCcie
MIPEACTABICHHOTO MOHOJIOTa, TPYIIIOBOM /1€710BOM npe3eHTauuu. [Ipy BBICTaBI€HUN UTOTOBBIX
OTMETOK Y4YUTBHIBACTCSI AaKTUBHOCTh OOYy4alomIerocss B paMKax KyJIbTYPHO-TBOPYECKOTO

HaIPaBJIEHUS BOCIIUTATEIBHON pabOTHI.

9.2. OIIeHO‘lHLIe MaTepuaJbl (OIIeHO‘leIe cpe)ICTBa) AJIA TEKYIIEr0 KOHTPOJIsA

YCeBaeMoOCTH " HpOMC)KyTO‘lHOﬁ aTrTeCcTalMm 1Mo ITMCIUMIIJIMHE

Texkyuuii KOHTPOJIb.

OHCHO‘IHBIG Marepuajibl A TCEKYIICTO KOHTPOJA II0 AUCHUIUIMHC. B TCUYCHHC
ceMecTpa OCYIIECTBIISETCS MOYPOUYHBIA KOHTPOJIb YCTHBIX OTBETOB (JHAJIOTOB M MOHOJIOTOB),
ayJIUpOBaHUs, YTCHHS U MICHbMEHHBIX (ayJIUTOPHBIX U OMAIIHUX) paboT (3aaanuii). OneHka
BBICTABIIIETCS 3a pabOTy Ha KaXIOM 3aHATHUH, YYUTHIBAIOTCS BCE BHUIBI PEUYEBOM
JACATCIIBHOCTHU (aYI[I/IpOBaHI/Ie, TOBOpPCHHUEC, UTCHUC, HI/ICI)MO), a TaKK€ YMCHHEC aJICKBAaTHO, 110
TeMe, OTBETUTh HAa BOMPOCHI B paMKax YCTHOTO OIPOCA, BOIPOCHI KOTOPOTO MPEACTABICHBI
Hrke. O1eHKa BhICTABIIAECTCS COOTBETCTBEHHO KPUTEPHUSAM OLICHUBAHUS.

Cnmcoxk BONPOCOB /sl MOATOTOBKH K TeKyLIeMy KOHTPOJIIO B 1 cemecTpe:

@opMyIMpOBKAa BOMNPOCOB K TEKYLIEMY KOHTPOJIIO B | cemecTpe MOIHOCThIO
COOTBETCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3asBJICHHBIX TCM.

Pazpgean 1. Global Market

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?



15.  Which is the fastest way to globalization?
16.  Which is the longest way to glocalization?
17.  Which is the fastest way to glocalization?
Pa3znen 2. Business organization
1. What are the advantages of being small Co?
What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?
They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.
What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

© ©° N o g kDN

What are the most efficient methods of advertising?

10.  What are the least efficient methods of advertising?

11.  What makes a good advertising?

12.  What are vivid examples of successful advertising? Why?
13.  What are vivid examples of unsuccessful advertising? Why?

Cnucok BONPOCOB /1Jisl MOATOTOBKH K TeKYIIeMY KOHTPOJIIO BO 2 ceMecTpe:
@opMyIMpPOBKA BONPOCOB K TEKYIIEMY KOHTPOJIIO BO 2 CEMECTPE IOJHOCTHIO

COOTBECTCTBYCT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.
Pa3nen 3. Strategy

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N o a ~ w Db oE

What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.
8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
9. Give 3 arguments for and 3 against a merger.
10.  How can mergers affect the future development of the company?
Pa3nes 4. Leadership
1. Which is worse in your opinion: to offer or to accept a bribe?
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Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Pa3gen 5. Business vision

1. What are 3 advantages of stating one’s strategy in mission statement?

2.
3.
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11.
12.
13.

What are 3 disadvantages of stating one’s strategy in mission statement?
What is the difference between mission and strategy? What is more significant for a
company?
Give 5 reasons why people resist change and explain why.
What are 5 opinions of Jack Welch to change?
What are opinions of 5 business leaders to change?
What are main tips of successful business communication?
Give key elements that a leader of a company must consider introducing the change.
What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?
How does business affect environment?
What are positive facets and difficulties of a small business?
What are pros and cons of a global business?
CnHcok BONPOCOB A1l MOATOTOBKH K TEKYIleMY KOHTPOJIIO B 3 ceMecTpe:

@OopMyIMpPOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJIIO B 3 CEMECTPE IOJHOCTBIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TCM.

Pa3nea 6. Insights Into Management

1.

2
3.
4

o

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?



8. If you’re a manager, how would you describe your management style?

9. To your mind, what is the best management style for Russian companies and foreign ones?
10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Pa3pen 7. Motivation

1. Who is responsible for mistakes in companies?

2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

4. What are advantages of working in a team?

5. What are disadvantages of working in a team?

6. A team always needs a leader. Do you agree? Why/ why not?

7. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

8. Which qualities of a person would be useful for a team work?

9. Which qualities of a person would be useless for a team work?

Pa3zgen 8. Communication in Business

1. What risks do businesses face?

2. What are the key steps to effective risk management?

3. Comment on the following management style: directing. Summarise the main features of
this style.

4. Comment on the following management style: discussing. Summarise the main features
of this style.

5. Comment on the following management style: delegating. Summarise the main features
of this style.

6. Comment on the following management style: delegating. Summarise the main features
of this style.

7. How does customer service in our country different from customer service abroad?

8. What types of business correspondence do you know? What are their main features?

9. How does report writing differ from other types of business correspondence?

10. What is the future of business in Russia?

Cnucok BONPOCOB 1151 MOATOTOBKH K TeKYIleMy KOHTPOJIIO B 4 ceMecTpe:
@opMyIMpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOI0 B 4 ceMecTpe IOJIHOCTBIO
COOTBETCTBYET HAUMEHOBAHUIO U COJIEP KAHUIO 3asIBJICHHBIX TEM.

Paznen 9. Global Companies



1. What is the future of global business?

2. Dwell on personal skills required in management. Which of them do you possess?

3. Dwell on the three different management styles (autocratic, democratic, laissez-fair).
Which of them appeals to you more? Give your reasons.

4. What are main peculiarities of Globalization in Management?

5. What are main peculiarities of Globalization in Marketing?

6. What are pros and cons of the process of Globalization?

7. What are main laws of Globalization?

8. What are for and anti- Globalization movements?

9. Dwell on the usefulness of the process of globalization for government, companies and
common people

10. What is the difference between Global and Local Management?

11. How is the process of Globalization connected with companies’ development?

12. Give a characteristic of a global trade.

13. Speak on dependence in terms of Globalization.

14, How does Globalization affect cultures?

15. Dwell on the Coca-Cola Company; its SWOT-analysis.

16. What is Success in terms of Management?

17. Dwell on the General Motors Company; its SWOT-analysis.

18. What kind of failures can a company face? How to avoid them?

19. Dwell on the Microsoft Company; its SWOT-analysis.

20. Dwell on the Virgin Group Company; its SWOT-analysis.

IIpomexyTouyHas aTrecTanms N0 JUCHUILINHE.

Jlis OoleHKH pe3yiabTaToB OOyYEHHs MO AUCHUIUIMHE Y4eOHBIM IJIAHOM B TMEPBOM
ceMecTpe IMpelycMOTPEeH 3adeT, MPOBOJIUMBIN B (popMe MHAMBHUIYalIbHOH MHpe3eHTalUU IO
teme: “Company History”.

JIist OlleHKH pe3yNbTaToB OOYYEHHS MO JUCIMIUIMHE y4E€OHBIM IIJIJAaHOM BO BTOPOM
ceMecTpe MpeayCMOTpEH 3aueT C OLEHKOH, MpOBOJMMBIA B (opMe HHAMBUIYAIbHOM
npe3eHTanuu no teme: “Product Presentation”.

JIst OleHKW pe3ysibTaTOB OOyYEHHWs MO JUCIHUIUIMHE YY€OHBIM TUTAHOM B TPEThEM
ceMecTpe MPEeayCMOTPEH 3ayeT, MPOBOAMMBIN B (GopMe MHAMBHAYAJIbHON IMpe3eHTalHuH IO
teme: “Bank Presentation (Finance)”.

Jl7is OLleHKH pe3ylbTaToOB OOYYEHHs MO JAUCUUIUIMHE Y4EOHBIM IIAHOM B YETBEPTOM
ceMecTpe MPeyCMOTPEH IK3aMeH, TPOBOAUMBIN B opme

1) HEMOATOTOBJICHHOI'O MOHOJIOTHYCCKOI'O BBICKA3bIBAHUS I10 OJIHOfI H3 MPCATOKCHHBIX TEM



MPOAOJKATEIIBHOCTBIO 1-2 MUHYTHI;
2) orBera Ha Bompockl (3-5) mapTHepa WM IpeNoAaBaTeis IOC]E IPEACTaBIECHHOTO
MOHOJIOT'a;

3) rpymnmnoBoii AenoBoii npe3eHrtalmu 1o reme “Multinational Company” (3-5 uenoek).
[Topsimok mpoBeneHUsT TEKYLIEr0 KOHTPOJIA YCIEBAEMOCTH U IMPOMEKYTOUHOW aTTECTALIUU

o JucuMIuiHe st uHBauaoB U jmi ¢ OB3 npexycmorpen IlonoxkeHuem o TekyieM KOHTPOJie

YCIICBACMOCTHU U HpOMeX(YTOqHOﬁ arrecrauuu o6yqa}oumxc;1.

10. PECYPCHAS COCTABJIAIOLIASA

Jlns mpoBeneHUs 3aHATHH CEMUHAPCKOro TUMa (MPaKTUYECKUX 3aHATHUM) 1O JIaHHOM
JTUCIUILIMHE UCTIONIB3YIOTCSA ayAUTOPHH ¢ yueOHOU Mebenbio U Menna-o00pyaoBaHueM (IIPOeKTop,
9KpaH, HOYTOYK).

JUia  camocTosITeNbHOM  paboThl  OOydaroLIUXCSl  WCIOJB3YeTCsl  MOMEIIEHHE s
CaMOCTOSITENIbHOW  pabOThl  OOYYAIOLINXCS, OCHAIICHHOE KOMIIBIOTEPaMH C HEOOXOIUMBIM
MPOrpaMMHBIM OOECTieYeHUeM M JIOCTyoM B WHTEpHET U AJIEKTPOHHYI0 HH(OPMAIMOHHO-
o0pa3oBaTenbHYI0 Cpelly By3a.

Jlnst  TpoBeACHUsT KOHTPOJS CaMOCTOSATENBHOW paboThl MO JaHHOW  JHCHUIUIMHE
UCTIONB3YIOTCSl ayIUTOPHH C Meaua-o0opyaoBaHueM (IIPOEKTOP, IKpaH, HOYTOYK) W y4eOHOH
MeOeIbIo.

Jlyis mpoBeAeHUsI TEKYIEro KOHTPOJS YCIeBAeMOCTH U MPOMEKYTOYHOW aTTeCTAaIHH IO
JAHHOW JTUCUHUIUIMHE HCIOJB3YIOTCS ayAUTOPUU C yuyeOHOW MeOenbio M Meaua-o0opyI0BaHHEM

(mpoexTop, 3KpaH, HOYTOYK).

IlepedyeHb JMIEH3NOHHOTO TPOrPAMMHOIO O0ecTeYeHus!

Ne
u/n HaumeHnoBanue Tun pecypca
1 Microsoft Office JluneH3HoHHOE CornareHue Mi(v:rosoft - Qpen
_ _ Value Subscription ms pemennit Education
2 | Microsoft Windows Solutions NeV8265046
Cy6muuen3uonnsiii forosop AO «CodrJlaiin
3 Microsoft Office Visio Tpeiia» Ne /131 ot 10.07.2020. Cpok neiicTBus
JIOrOBOpa - O6eCCpPOUHBIH
OnexTpoHHBIN cnoBaps #ABBY'Y 00O "ABHM Co¢taep" TIT OOO" [Iporpam-e
4 Lingvo 11 crnoBaps 6 s361k0B Volume texHosorun" Ne§8 ot 31.10.2005 (mocTostHHO
License Concurent (21-50) #ABBYY nercTByromas JuieH3us). Cpok necTBus
Lingvo 11 croBaps 6 53bIKOB JIMIIEH3UU - O€CCPOUHBIH
KonevistantILioc  clbABOUHO- JI1 OO0 "Koncynpsrantllmroc TonssaTTi"
5 Y p noroBop Ne251/02 ot 01.01.2022 (exxerogHo
MIPaBOBasi CUCTEMAa OT€YECTBEHHOTO . .
nposieBaeMblif). Cpok AeHCTBUS JTUICH3HH -
MIPOU3BOJICTBA .
O6eccpouHbIN
6 Antusupyc Kacnepckoro CJIJ] AO «CodrJlaitn Tpeitn» noroop
OTEYECTBEHHOT'O MTPOU3BOJICTBA No291/Tr ot 28.12.2021, nuuensus Ne 17E0-




220119-110841-733-2920. Cpoxk aelicTBus
norosopa 1o 11.02.2024

Ilepeyenb ¢cB0OOAHO PACTIPOCTPAHSIEMOIr0 IPOrPAMMHOI0 OOecneyeHus

HaunMeHnoBanue
n/n

# Windows Media Player

# IrfanView

# Java(TM) 6 Update 16

# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind

1 Mynomumeoua 110 # Mind Meister

# Miro.com.

# Quizlet

# SentenceCheckup

# Language Tool

# Beewriter

# Grammarly

2 IIpocmompwux (viewer) # Foxit Reader - Russian

# SeaMonkey
3 bpaysep # Google Chrome

B cootBerctBuu ¢ [lonoxeHnuem o co31aHUM CHENUAIBHBIX YCIOBUH ISl MHBAJIHIOB M JIUIL
¢ OB3 uHpopManMOHHO-TEXHONIOTHYECKass 0aza 00pa30BaTEIBHOIO IMpOoIecca MPerycMaTpPUBAET
HCIIOJIb30BAHUEC MATCPHUAIIBHO-TCXHUYCCKHUX CPEACTB C YUCTOM PaA3JIMYHBIX HO30JIOTHH HWHBaJINJI0B

u aui ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JauTEpaTypa

KoanuecTB
N Bbub6anorpaguyeckoe onucanue Tun 0B
n/n oudIMoTEK
e
Cotton, D. Market Leader: Intermediate Business English
1 [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueGHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
2 | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VyeGHIK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xomm1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Texct]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YuebHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.




MansbkoBckas, 3. B. AHMIMHCKUHN A3BIK B CUTYaIUsAX
MMOBCETHEBHOTO JIETIOBOTO 001IeHus : yueOHoe mocodue / 3.B. | YueOHoe
ManbkoBckas. - Mocksa : Uadpa-M, 2023. - 223. - ObC 9BC
. N i rnmocooue
Znanium. - Tekct : anexTpoHHsbIi. - URL:
https://znanium.com/catalog/document?id=422429

[InaxoBa, B. A. AHrIUICKUHN SI3BIK I SKOHOMHUCTOB :
yueOnuk / B. A. llnsaxosa, O. H. I'epacuna, 0. A. I'epacuna. Vaebiioe
- Mocksa : Jamxkos u K, 2020. - 295 c. - ObC Znanium. - 3BC
ISBN 978-5-394-02222-7. - URL: nocooue
https://znanium.com/catalog/document?id=358371

11.2 JonmosHuTeJbHAS JIUTEPATYypPa

Ne
n/n

Bbubauorpadguyeckoe onucanue

Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson: Longman, 2012. - 110 p.

Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

Birkin, J. Business Advantage. Intermediate [Texct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK: Cambridge University Press, 2012. - 96 p.

VYkpaunen, . A. IHOCTpaHHBIH A3bIK (aHTTIUHCKUN) B PO ecCHOHaTbHON
JesTenbHOCTH : yueOHoe nocobue / U. A. Ykpaunen. - Mocksa : PI'YII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544

JrokanoBa, H. M. AHrnuiickuii s13bIK : yueOHOE rmocoOue. - 2-e u3fl., nepepad. u Jo1l. -
Mocksa: Uadpa-M, 2022. - 319 c. - Teker : anekrponssiit. - 9bC Znanium. - URL:
https://znanium.com/catalog/document?id=400270

JrokaHoBa, H. M. AHrauiickuii Si3bIK B MEHEKMeHTe : yueb. nocodue / H. M.
JrokaHoBa. - Mocksa : Uadpa-M, 2019. - 256 c. - 3BC Znanium. - ISBN 978-5-16-
100823-2 (online). - URL.: https://znanium.com/catalog/document?id=346864

ManbkoBckasi, 3. B. AHTIIMICKUH S3BIK 1711 COBPEMEHHBIX MEHEKEPOB : y4eb. mocodue
/ 3. B. ManbpKoBcKas. - 2-€ u3/1., uctp. u jom. - Mocksa : Uadpa-M, 2021. - 148 c. -
OBC Znanium. - ISBN 978-5-16-102349-5 (online). - URL:
https://znanium.com/catalog/document?id=398328

11.3. CoBpemeHnHbIe podeccuoHATbHBIE 0a3bl JTaHHbIX, THPOPMAIUOHHbIE

CIIPaABOYHBIC CUCTEMBI, 3JICKTPOHHLIC 0HOJIMOTEUHbIE CHCTEMBI

1. ZNANIUM.COM: snekTponHo-0ubmroTeunas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hay4nbIx xypHaioB. — URL: http://neicon.ru.
3. OBC TAY: snektponHas 6ubimuoTeka [ DIeKTpoHHBIN pecypc]. — Pexum gocryna :

http://83.234.207.58/MarcWeb2/Default.asp



https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=358371
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=346864
https://znanium.com/catalog/document?id=398328
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHE YKA3ZAHMUA JJISA OBYYAIOIUXCSA IO OCBOEHUIO
JUCHUIIJIIMHBI

OcBoenne 00y4arOmMUMCs TUCIMILIMHBI MPEANOIaraeT MoceneHrne IPakTHIeCKUX 3aHATHH,
BBINOJIHEHHE MPAKTUYECKUX 3aJaHUM, BBIIOJHEHUE 3aJaHUi JUIsl caMOCTOSTeNIbHON pa®oThl. Ilpn
HOJArOTOBKE K IPAKTUYECKOMY 3aHATHIO OOydarolieMycs HEoOXOIMMO IOBTOPUTH NPOWIEHHBIN
MaTepHaj o U3y4aeMoi TeMe, C IeJIbI0 OBITh TOTOBBIM K YCTHOMY OIPOCY, @ TaK)Ke MPEeI0CTaBUTh
BBINOJIHEHHBIE TMHMCHbMEHHBIE JOMAallHUE 3aJaHusd. B pamkax JaHHOW y4eOHOW JUCHIUIUIMHBI
BbIJIEJIAETCS. 0c00ast posib M 3HAUEHUE CAMOCTOSITENIbHON NeSATEIbHOCTH 00y4arolerocs B rpouecce
oBJaieHus s3bIkoM. Ha Beex aTamax oOydeHus oOpamiaercss BHUMaHue Ha 00yueHne 00ydaroluxcs
METOAMKE C€aMooOpa3oBaHUs, KOTOpas MO3BOJSIET WM OBJAJETh INPUEMAMU H3BICYCHUS
uHPOpPMALMM U3 TEKCTOB, 3HAKOMHUT CO cHoco0amMH ee Meperayd Kak B YCTHOM, TaKk M B
NUCbMEHHOM BHJE, a Takxke B (opMe AEI0BOro NHCbMA, YCTHBIX JAOKJIAJO0B, COOOLICHUH U
IPE3EHTAIMH C UCII0JIb30BaHUEM LIU(PPOBBIX HHCTPYMEHTOB JJISl PEIIEHUs IOCTABJICHHOH 3a/1auH.

OcBoeHME TUCHUIUIMHBI [TPEIOIaraeT BhIIIOJIHEHNE IPAKTUYECKUX 3aJaHUN (IPAKTUKH) BO
BpeMsl KOHTaKTHOH pabOoThl C TpenojaBareieM JIMOO B 4Yachl CaMOCTOATENBbHOH paboThl. Bce
NPaKTUYECKHE 3aJaHMs JUCLUIUIMHBI MPEIOCTABISAIOTCS IMPENoAaBaTeNIiIMU BO BpeMs 3aHATUH U
pasMelalTcs B JIOKAIBHOM ceTH AKaJeMUU M 3JIEKTPOHHOM HMH(OPMAIMOHHO-00pa30BaTeIbHON
cpene. BpinonaHeHHbIE MPAaKTHUYECKHE padOThl CIAIOTCA Ha MPOBEPKY IPENoAaBaTeNl0 OAHUM W3
CJIIEAYIOIIMX CIIOCOOOB: IPEJOCTaBICHUE BBIIOJHEHHOTO JOMAIIHEr0 3aJaHus JUYHO B PYKHU
IpEernoJiaBaTesto, OTIpaBKa MPErnoAaBaTeNo Ha MoyToBbld sAmuk. Ilpu oTtnpaBke mpemnojaBarento
BBINOJIHEHHOM pa0OThl MO MOYTe 0OydarouieMycs clieyeT 00ecneunTh JIMYHYI0 HIeHTH(UKALHUIO.
Kak nmpaBuio, B TeMe WM TEKCTe MHUchbMa ykasbiBaeTcst Kypc, @O obyuaromierocs, TUCIUILINHA,
T€Ma, 110 KOTOPOH BBINOJIHEHA paboThl. OTAeNbHbIE MPAaKTUYECKUE PadOThl MOTYT ObITh IIPOBEPEHBI
IIpenoaaBaTesieM HEIOCPEICTBEHHO B ayAUTOPHH.

Jlns  3aKkperuleHusi TNPHOOPETeHHBIX 3HaHUM, YMEHMM U HaBBIKOB, U1 Ppa3BUTHUS
CIIOCOOHOCTEN K CcaMOOOY4YeHHIO B JUCHMIUIMHE MPEIyCMOTPEHAa CaMOCTOsITeNbHas padoTa.
CamocTrosaTenbHass padoTa MOMET BBIIOJHATHCS OOydYalOIIMMCSA JloMa WIM B ayIUTOPUAX
AkanemMuu, CHEIHMaJbHO OTBEJIEHHBIX JJIS  CaMOCTOATENbHOW paboThl M OCHAILEHHBIX
HEOOXO/MMBIM TEXHHUUYECKUM M IpOrpaMMHBIM oOecniedeHueM, poctynom k DMOC u OBC. [lns
YCIIECIIHOTO BBINOJIHEHUSI CaMOCTOSITENIbHOW paboThl 00ydarolmeMycs pPEeKOMEHIYeTCsl 3apaHee
03HAKOMUTHCS C MEepevyHeM 3afaHuil U rpadukoM ee BbimoiaHeHUs. [1oAroToBKa K MpakTHYECKUM
3aHITHSIM C ITOCIEAYIOIUM YYaCTHEM B YCTHOM OIIPOCE MPEAIIONIAraeT: CHCTEMaTHUYECKOE U3YUEHNE
AyTeHTUYHOTO Marepuaia U3 Yy4YeOHMKOB M HCTOYHHUKOB JIOTIOJIHUTEIBHOW JIUTEPaTypBHI;
MOJATOTOBKY HMHAMBHUAYAJIbHOTO BOKaOysspa IO MNpOHIEHHONW Teme; padoTy €O CHpaBOYHOU

JUTEPATYpoOl W CioBapeM; paboTy Haja omuOkamu. B pamkax maHHOW ydeOHON JUCIUTIIMHBI



oOydaroniuecsi BBIMOJHSIIOT CAaMOCTOSITENIbHYIO paboTy B BHUAE IOBTOPEHUS MPOHIACHHOIO
Marepuaia Mo BCEM H3Yy4Ya€MbIM TE€MaM JECSITH pPAa3esioB, YCTHO M MUCbMEHHO (IMHCbMEHHBIC
JIOMAaIlTHUE pabOThI) OTBEYAIOT HA BOIMPOCH JJs TOJITOTOBKM K TEKYIIEMY KOHTPOIIO B
COOTBETCTBYIOIIIEM CEMECTpPE, a TaKKe TOTOBATCA K WHIMBHAYAIbHbIM WIH TPYNIOBBIM
MIPE3EHTALUSM JJIs1 IPOXO0KICHUSI IPOMEKYTOYHOM aTTECTAlUHU 10 JUCLMILINHE.

JlJis  BBITIOJHEHHS] TMPAKTUYECKUX 3aJaHUi CaMOCTOSTENBHOW pabOThl 1O JaHHOW
JTUCIUIIMHE B JIOMAIIHUX YCIOBUSAX (3a mpenenamMu Akanemun) oOydaromeMycss HeoOXoIuMm
MePCOHANIbHBIA KoMMbIoTep (TUTaHIIeT) W mporpaMmMmHblid makeT Microsoft Office e Hmxe 10
Bepcun. CamocTosaTe bHas paboTa COMPOBOKAAECTCA METOIMYECKUMH YKa3aHUSMU, pa3MellEeHHbIMU
B JIOKQJIbHOW CeTH AKaJeMHH U JJIEKTPOHHOW HMH()OPMAIMOHHO-00pa30BaTEIbHON Cpee.
Metoauueckie ykasaHHs —cojepkar (OPMYIMPOBKY 3aJaHUs, MPUMEPHYIO TEXHOJIOTHIO
BBIMIOJTHEHMsI, (QopMar crauu BBIIOJNHEHHOW paboTel. [IpenomaBatens BO BpeMsi ayIUTOPHBIX
3aHATUN 3apaHee O00CYX IaeT ¢ 00y4aroIIMMUCA 3a/laHue CaMOCTOSITENIbHOM pabOoThl U MOPSIOK ee
cmaun. KoHCynbTaliyi 1O BBINIOJHEHUIO CAMOCTOSITENIBHBIX paboT, OOCYXKIEHHE OTMETOK W
JIOTYIIEHHBIX OLIMOOK, 3allUTa OTIEIbHBIX BHJIOB CaMOCTOSITEIBHBIX PabOT OCYIIECTBISETCA BO
Bpemss KCP nHa kadenpe ympaBieHuss U CBA3€il ¢ OOIIECTBEHHOCTHIO WM B ayJUTOPUHU IO
pacnrcanuo. KoHcynpTanuu mperogaBaress MO BBIIOJHEHUIO CaMOCTOSITENIbHON paboThl MOTYT
OCYIIECTBISITECA MOCPEACTBOM acHUHXpoHHOTO (mouta, DMOC) U CHUHXpOHHOTO (ZOOM, CETH)
KOMMYHHUKAITMOHHOTO B3aUMOJICUCTBUS 1O MIPEABAPUTEIHLHON TOTOBOPEHHOCTH C MPEIMOAaBATEIIEM.
BrimonHsiemMble  CaMOCTOSITENIbHBIE Pa0OTHI  SIBISIFOTCSL  3JIEMEHTaMHM TEKYIIEr0 KOHTPOJS U
OLICHUBAIOTCS TpenojaBareneM. [lonmydeHHble OTMETKM YUYUTBHIBAIOTCA NPU BBICTABICHUU 3a4€Ta,
3adeTa C OICHKOI, dK3aMcHa.

®opMoii TPOMENKYTOUHOT'O KOHTPOJISI BBICTYIIAET 3a4eT, 3a4€T C OLIEHKOMH, K3aMeH. 3ayer,
MPOBOAMMBIN B (hopMe HHAMBHUIYATbHOW MpPE3EHTAMM 1O W3YYEHHOH TeMe, BBICTAaBISETCA B
MEPBOM M TPEThEM ceMecTpax oOydeHus. {7 OIEHKH pe3yabTaTOB OOyUYEHHUS MO JUCIUILINHE
y4eOHBIM TUIAaHOM BO BTOPOM CEMECTpE IMPENyCMOTPEH 3a4eT ¢ OLEHKOM, MPOBOAMMBIN B (opMme
UHAMBUAYAJIbHON TIpe3eHTaluud M0 U3yuyeHHoW Teme. B uerBeproM cemectpe oOydeHuUs
MPEeyCMOTPEH JK3aMeH, NPOBOAMMBIE B (opMe HEMOATOTOBICHHOTO MOHOJOTHYECKOTO
BBICKA3bIBaHUS MO OJHOM W3 MPEAJIOKEHHBIX TEM MPOJOJIKUTEIBHOCThIO 1-2 MUHYTHI; OTBETa Ha
Bompochkl (3-5) mapTHepa WM TpenojaBaTeNsi MOCJE MPEICTaBICHHOTO MOHOJIOTa; TPYHIOBOM
JIETTOBOM TpE3EHTAalMK MO M3y4eHHOM TeMe. KpuTepuu BBICTaBICHHS 3a4yeTa, 3a4eTa C OLEHKOM,

9K3aMCHa O3BYUYUBAKOTCA IMMPECIIOAABATCIICM Ha IICPBBIX 3aHATUAX 11O JUCIUIIIINHEC.



13. IMCT COI'JTACOBAHUA

CocraBui:

3aBenyromuii kKadeapoil HHOCTPAHHBIX S3BIKOB
H.A. Kopneesa, K.11.H., OLIEHT

3aBenyronuii BeITycKaromie kageapoit
H.B. Hukutuna, 1.3.H., TOIEHT

HMupexrop bBUK
O.B. banmakuna

Havansaux OOVII
A.®. dunk
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