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1. OBLIAA NTH®OPMANUA O JUCHUIIVIMHE

PabGouass mporpamma maucuuruinHbl «MHOCTpaHHBINM $I3BIK» COCTaBJICHAa Ha OCHOBAaHUU
(dbenepalbHOTO TOCYJAapCTBEHHOTO 00pa30BaTEIBLHOTO CTAaHJIApPTa BBICHIETO OOpa30BaHUS IO
HampaBieHuto noArotoBku 38.03.02 «MeHemxkMeHT» (YpOBEHb OakajgaBpuaTa), YTBEPKICHHOTO
nprka3oM MuHuCTepcTBa oOpa3oBaHuss U Hayku Poccuiickoit @eneparun 12.08.2020 Ne 970 u
y4eOHOro IulaHa HampasieHus noAarotoBku 38.03.02 «MenemkMeHT», npoduis (mporpaMma
OakanaBpuata) « YpaBJieHHE OpraHU3auein.

TpymoeMKOCTh AUCIUIUTHHBL: 16 3.€. / 576 akageMHUYecKuX 4acoB, B TOM uuciie 360 yacoB
KOHTaKTHOM paboThl 1 180 yacoB caMocTOSITENbHOM paboThl 00yYatOLINXCS.

Pacnpenesienne 4acoB IMCHUILUIMHBI [0 CeMeCTPaM M BHJAaM 3aHATHH (10 ydyeOHOMY

IUIAHY)
KoanuecTBo yacos
Buj yueOHoii paGoThI ]flceeﬁr]fof:lo Cemecrpet
y Y1 2 3 4 |5|6[7]|8
IUIAHY
KonrakTHas pa6ora (Bcero): 360 60 100 92 108
B ToMm umnce:
Jlexumu
[IpakTHyeckue 3aHsATUA 344 56 96 88 104
KoHTpoib camocTosTENbHON
pabotsl (KCP) 16 4 4 4 4
CamocrosiTesibHasi padoTa 180 48 44 59 36
(Bcero):
Buasl npoMexxyToUHOM 3auer ¢ SK3aMCH
aTTecTanuu (IK3aMeH, 3a4eT, 36 3auer . | 3auer
. OIICHKOM 36

3a4€T C OLEHKOMH)
OBLIAA Yacer: 576 108 144 | 144 180
TPYA10eMKOCTh
MHCHHILTHHBL: 3.e.: 16 3 4 4 5

2. UEJU U 3AJAYU JUCHUATIIIMHBI

JlaHHast TUCLMILIMHA 110 CBOEMY XapaKTepy SIBISETCS KOMMYHUKAaTUBHOM M HalpaBjeHA Ha
dbopMHpoBaHHE ¥ pa3BUTHE pPEUYEBBIX YMEHHH, (OPMHPOBAHUE CIIOCOOHOCTH W TOTOBHOCTH
MCIIOJIB30BaTh NHOCTPAHHBIN A3BIK KAK MHCTPYMEHT B CUTyallUy PEAIbHONM KOMMYHUKAILIUH.

JucnumnnuHa uMeeT CBOEH Ienblo chopMHpOBaTH W/MUIM Pa3BUTh SI3BIKOBHIE U pEUYEBBIC
HaBbIKM ¥ YMEHUS B ayJMPOBAHUHU, YCTHON peuM (IUAJIOTMUYECKON M MOHOJOTMYECKON), YTEHUU U
IUChME.

Henb AMCUMINVIMHBI - MOBBIIIEHUE WCXOJHOI'O YPOBHS BJIAJICHHUS MHOCTPAHHBIM SI3bIKOM,
JOCTUTHYTOM Ha TMpeAblaylieil cTymeHu oOpa3oBaHus, U (QopMHpOBaHHE y OOyYaroIIUXCs

HEOOXOIMMOIO0 U JIOCTaTOYHOTO YPOBHA KOMMYHHKAaTHBHOM KOMIIETEHIIMH JUIS PEIICHHS




COLIMAThbHO-KOMMYHHUKATHBHBIX 3a7lad B Pa3IUYHBIX O00IacTsaX OBITOBOHM, KyIbTYpHOU H
npoeCCHOHATIBHON AEATENBHOCTH TMPH OOLICHUH € 3apyOeKHBIMH TapTHEpaMH, a TakkKe s
JanbHENIIero camooOpa3zoBaHusl.

BocnuraresbHas meab AUCHUIUIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpPaBICHHOCTh U
HalleJIeHa Ha CO3JlaHHe MOCPEACTBOM HHOCTPAHHOTO S3bIKa YCJIOBHUH ISl pa3BUTHUS TBOPUYECKUX
CHIOCOOHOCTEM OOydaromuxcs, BKIOYEHHME HUX B pa3jMuHble BUIbl COLUUAIBHO 3HAYUMOMU
JIeSITeIbBHOCTH, TAKUM 00pa3oMm, JaBasi BO3MOKHOCTh (DOPMHPOBAHUSI OPUTHHAIIBHOCTH MBIIIICHUS,
a TaKKe pean3allii JMYHOCTHO OPHUEHTHPOBAHHOTO MOIX0/1a B MpoQecCHOHANBHOM cdepe.

3agauu AMCUMIJIMHBI:

o dbopMupoBaTh y O0OydYarOIIMXCS 3HAHUS, YMEHHS ¥ HaBBIKM B 00JacTH YCTHOU W
MMCbMEHHON MPAKTUKHU PA3rOBOPHON U NMPpOQeccCHOHAIBHO-/I€JI0BOM peuH U UCIOJIb30BaHUE
UX B MPo(ecCHOHAIBHO 1eATeIbHOCTH M0 HAIPaBJIEHUIO MOJITOTOBKH;

o O03HAKOMHUTHh OOY4YalOIIUXCSI € OCOOEHHOCTSAMM JIEKCMUECKOHM CHCTEMBbl H3y4aeMOro
WHOCTPAHHOTO $3bIKa, (DYHKIIMOHATBFHOW U CTHIIHCTUYECKOU TuddepeHnnanyeil S3pIK0BbIX
CpeiCTB, Haubojee NPOMYKTHUBHBIMH CJIOBOOOpA30BATEIbHBIMU MOJCISMU H3y4aeMOTo
HHOCTPAHHOI'O s3bIKa,

o COBCPHICHCTBOBATb HABBIKM pPaCIllO3HABAHHUA W IIOHHMMAHUA TI'PpaMMAaTHYCCKUX q)OpM u
KOHCTPYKHHﬁ B OIIOPC HA pa3/IMYHBIC ITPU3HAKH I'PaMMAaTHYCCKUX ﬂBHeHHﬁ, a TAKKC€ HAaBBIKU
ynoTpeOaeHus TpaMMaTUYECKUX KOHCTPYKIIMNA B Pa3IMYHBIX PEUEBBIX CUTYAIUSX;

o pa3BUBAaTh KOMMYHUKATUBHBIE KOMIIETEHIIUU, HEOOXOAUMOM I TBOPUECKOM AeSITeTbHOCTH
B MTOBCEHEBHOM OOIIECHUH, B OOIIECTBEHHO-TIOIUTUYECKON U Hay4YHO-NPO(eCcCHOHATbHON
chepax;

o nproOmaTe 00y4aroImuXxcs K CaMOCTOSATENIbHOW MCCIEN0BATEIbCKOW padoTe HaJ SI3BIKOM,
pa3BuUBaTh y 06y11afoumxc;1 AHATUTUYECKHI moaxoJa K HM3ydaCMbIM SA3BIKOBBIM SBJICHHUAM
MyTEeM COTOCTAaBJICHUS UX C COOTBETCTBYIOIIMMH SIBICHUSMHU POIHOTO S3bIKA.
3agaum BocmUTATEJIbHON PadOTHI:

o pa3BuTHe y 00ydJaromuxcsi MOHUMaHHs COITMAIEHON 3HAUMMOCTH WHOSI3BIYHON KYJIbTYPHI B
Oyaymiet mpodecCHOHAIBHON —JCSITeTbHOCTH HAa HWHOCTPAHHOM  SI3bIKE, Kak IS
COBPEMEHHOT0 00IIeCTBa, TAK U I JUYHOTO NPOPECCHOHATBHOIO CTAHOBJICHMUS;

o CO3/1aHHE YCJIOBUU JUIsl OCO3HAHMs OOydYaloIIMMUCS CBOEr0 MecTa M poJd B Oyayuieu
npohecCuoHaTbHOM NeSTeNbHOCTH;

o dbopMupoBaHHE  BCECTOPOHHE  PA3BUTOM  JMYHOCTH  TOCPEICTBOM  MPUOOIICHUS
o0yyaromuxcs K HMHOS3BIYHON KyJbType M BOBJICUYEHHUS B TBOPUYECKYIO NESATEIBHOCTH C
UCIIOJIb30BaHNEM MHOCTPAHHOTO SI3bIKA;

. pa3BUTHE KYJIBTYPbl MEKIMYHOCTHOTO IPO(ECCUOHATHFHOTO B3aUMOICHCTBUSI.



3. MECTO JUCIIMIIJIMHBI B YYHEBHOM IIJTAHE

VYyeOnas mucuumiauHa «MHOCTpaHHBIN A3BIK» OTHOCUTCS K 00s3aTE€IbHBIM TUCLUILUIMHAM
oOs3arenbHOM wactu brnoka 1. — Jucuuminunsl (Moxynu). V3yueHue AaHHON AMCUUIUIMHBI
0a3upyeTcst Ha MaTepuale, U3y4eHHOM B paMKaX IIKOJIBHOTO Kypca. JMCHUIUIMHBI, IPU U3yYeHUH
KOTOPBIX OYIyT HCIIOJIb30BaThCs 3HAHWS, YMEHHMs M HaBBIKH, MPHOOpPETEHHBIE B pe3yibTaTe

U3y4YeHUs JUCHUIUINHBI «ITHOCTpaHHBIN A3BIK» - «II0Ar0OTOBKA IO AHTTTUICKOMY S3BIKY».

4. NIJIAHUPYEMBIE PE3YJBbTATbBI OBYYEHUA 110 JUCHUIIJIMHE JJIS1
®OPMUPOBAHUSA KOMIIETEHIIUM OBYYAIOIINUXCS

PesynbpTarel ocBoeHus oOpa3oBaTeNbHOM NPOrpaMMbl (KOMIIETEHIUH OOYyYaroluxcs)
OTpeNeNsoTCsT TpeOoBaHUSIMHU (DeepabHOrO TOCY/IapCTBEHHOTO (hemepaibHOro CTaHaapTa IO
HANPaBJIEHUIO TIOJTOTOBKM U (OPMUPYIOTCS B COOTBETCTBHHM C MATpPHUIEH KOMIIETEHIIHA
oOpa3zoBaTenbHONU TporpaMMebl. [lnmaHupyeMble pe3ysbTaThl OOyYEHHUS 10 JUCLHUIUIMHE (3HAHUS,

YMEHMsI, HaBBIKM) OOECHEUMBAIOT JIOCTH)KEHHE pPE3yJIbTaTOB OCBOEHHUS 00pa30BaTEIbHOMN

MIpOTrpaMMBI.
Hindgp n
HA3BAME HNuaukaTopsl IliianupyemMblie pe3yabTaTbl 00y4eHUs
KOMIIeTeHI[UN 1O AUCHUIIHHE
KOMIIeTeHIIUH
YK—+4 YK-4.2. 3HaThb:
Cnocoben Ocy1ecTBIISIET IETOBYIO | - CHCTEMY U CTPYKTYpPY MHOCTPAHHOIO SI3bIKA;
OCYIIECTBIISITh | KOMMYHHKAIHIO B - pa3HMYHBIE ACTEKTHI sI3bIKa: (POHETHUECKUH,
JIEJIOBYIO YCTHOM W TIMCbMEHHOM | JIGKCUYECKUH, TPAMMATUUYECKHI, B T.4. CTPYKTYpY
KOMMYHHUKaIu | dopmax Ha | mocTpoeHus: (¢pa3, MNPEAJIOKEHUHN, BBICKA3bIBAHUSA,
10 B YCTHOW U | MHOCTPAHHOM (bIX) | LIGIOCTHOT'O TEKCTA.
MMMCbMEHHOU sI3bIKE (aX) - aJleKBaTHbIE S3BIKOBBIE CpeACTBa IS
dbopmax  Ha pean3anuy OCHOBHBIX PeUeBbIX (QYHKIIUH;
rocyapcTBEH - COBPEMEHHbIE TEXHUKHU U CIIOCOOBI J1eJI0BOM
HOM SI3BIKE MUCbMEHHOU U YCTHOW KOMMYHMKAIUU;
Poccniickoit - KpUTEpUH, IIPEIbABISIEMbIE K O(OPMIICHUIO
Oenepanuu U JIEJIOBOM KOPPECIIOHACHIINH;
MHOCTPaHHOM - OCHOBHbIE TPEOOBAHHUS K CO3JJaHUIO JI€TTOBOU
(bIX) MPE3EHTALINH;
s3bIKe(ax) - KyJbTYpYy, CTWJb JKWU3HH, HAIIMOHAJIbHBIN
MEHTAJIUTET HOCUTENEH S3bIKa JJIsl MPEIOTBPAILECHHS
HETIOHUMaHUS Ha MEXKJIUYHOCTHOM "
po¢eCCUOHATILHOM YPOBHE.
Ymersn:
- TOHMMATh peYb HOCUTENsI/Iel s3bIKa B
YCTHOM U MHCbMEHHOH opMmax;
- aJIeKBaTHO BOCHPOU3BOANTH HEOOXOAMMBIi
Ha0Op KOHCTPYKIIMA U TEPMHUHOB B MOHOJIOTHYECKOM
U JUAJIOTMYECKON peuu;
- TIOHMMAaTh AayTEHTUYHBIC IMHCHbMEHHBIC
TEKCTbI, UCIIOJIb3YsI pa3Hble TEXHUKU YTCHUS;
- W3BJIEKaTh HEOOXOAMMYIO WHGOPMAIMIO W3




OPUTHHAIFHOTO TEKCTa HAa WHOCTPAHHOM  SI3BIKE,
aHAIM3UPOBaTh, 0000IIATH, ACNIaTh BHIBOIBI.

- BECTH JEIIOBYIO KOPPECTIOH/ICHIINIO;

- IOHUMATh Ha CIIyX Pe4b HOCUTEJICH S3bIKA.

Baagernb:

- HA0OPOM SI3BIKOBBIX CPEJICTB, HEOOXOIMMBIX
JUI.  peaiM3alid  YCIEIIHOW KOMMYHUKAlUUMHU B
KOMaH/E;

- HaBbIKaMH  pabOTHl CO  CIPABOYHOMN
JINTEPATypOU U CIOBAPSIMHU;

- TCXHUKAMHU apFYMeHTaLII/II/I BCACHUA
JUCKYCCHM B YCTHOM H TIMCBMEHHOM  BHIIE,

MOJIb3YSICh 3HAKOMBIM JIEKCUYECKUMU u
rpaMMaTHYECKUMHU CPEACTBAMHU SI3bIKA;
- TEXHOJIOTUEN CO3/IaHUA EI0OBOH

Mpe3eHTALMN Ha THOCTPAHHOM SI3bIKE;

- HaBBIKAaMH (PUKCUPOBAHUS OCHOBHOM HJIEH U
BTOPOCTEINECHHBIX J€Tajeil B YCTHOM W NMHUChbMEHHOU
KOMMYHHMKAIIH.




5. CTPYKTYPA U OFBEM JNCHUIIJINHBI

Cemectp n3yuenus: 1

Buabi yueOHol padoTsl

IIpomexy
KonrakTHas pa6ora CamocrosiTesibHas paboTa TOYHast Dopmbi
Pasznen B 4acax aTTecTanm
AT, Ilonpasaes, Tema (s wacax) TeKyIero Popmupye
MOAyJb A1 B Jacax MbI€ KOMIIe
KOHTPOJIfA
IIpakTHuec (opMbI opranuzanuu TEHIHH
B Yyacax .
Jlexknun KHe KCP CaMOCTOSITeIbHOM padoThl
3aHATHS
Tewma 1.1. Globalization [ToBTOpEHUe npoitAeHHOTO Ve THbi
(IpaKTUKyM) MaTepHalia, moJAroToBKa onpoc
Kyvaemypno-meopueckoe WHAUBHUIYAIBHOTO BOKaOYyIsIpa ’
- - . . MUCHbMEHHBI -4.2.
8 6 AHBARY yLp comenmbie | YK-4.2
gocnumanue: 10 MPOWIeHHON TemMe, paboTa
o . JIOMalIHie
COYUANbHAS 3HAYUMOCTb CO CIIPaBOYHOM JTUTEPATYpOil U I
UHOSA3bIYHOU KYIbMYPbl CJIOBapeM
Tema 1.2. Brands - Vet onpoc, | VK-4.2.
[ToBTOpEHME TPOIAEHHOTO [IACbMEHHBIE
(mpakTHKYM)
Kby DHO-Ieon eckoe MaTepuania, MoAroTOBKa JOMaIIHHE
Pazyen 1. 8 MHAMBHUIYaJIbHOTO BOKaOyJsipa 3amaHus
Global gocnumanue: - - 6 . 9
oba 0 MPOIeHHOU TeMe, paboTa
Market MeHCKYbMYpHOe N .
arke CO CIIPaBOYHOM JIUTEpPATYpOH 1
npogeccuonanvroe
N CJI0BapeM
83aumooeticmaue
- VYerHblIi onpoc, VK-4.2.
[ToBTOpEHME TPOIACHHOTO NHChMEHHbIE
MaTepuaa, oAroToBKa AOMaIIHHE
Tema 1.3. Advertising 8 6 WHIUBUTyJIBHOTO BOKaOYJIsIpa 3a/aHus

(mpakTUKyM)

10 PO IEeHHOH TeMe, paboTa
CO CIIPaBOYHOM JIUTEPATYpO U
CJIOBapeM




Paznen 2.
Business
organizatio
n

M B Vi 9 .4
Tewma 2.1. Employment VY CTHBII 0mpoc VK-4.2
(mpakTUKyM) [ToBTOpEHME IPOIAEHHOTO ITHCbMEHHBIC
Kynomypno-meopueckoe MaTepuaia, MoAroToBKa AOMAIITHAE
socnumanue: VHIMBU Ly aJIbHOTO BOKaOyIspa Sa/laHni
0CO3HaHUe c80e20 mecma 10 MPOWIeHHON Teme, paboTa
u ponu 6 byoyueti CO CIIPaBOYHOM JTUTEPATYpOil U
npogeccuonarbHoll CcJI0BapeM
desmenbHoCmuU
IToBTOpEHHE MPOHIEHHOTO Yernbii onpoc, | YK-4.2.
MaTtepuaa, moAroToBKa [TACEMCHHbIC
Tema 2.2. Trade VHIMBHIy AILHOTO BOKaOyJIspa AOMAIITHHC
. . 3aJaHus
(TIpaKTUKyM) 1o MPOKAEHHOM Teme, paboTa A
CO CIIPaBOYHOM JIUTEPATYPOU U
CJI0BapeM
. VYcTHBI onpoc, -
Tema 2.3. Organization . p YK-4.2.
[ToBTOpEeHUe npoiiAeHHOTO HCHMCHHBIC
(mpakTUKyM)
MaTepuana, oAroToBKa AOMaIIHIe
Kynomypno-meopueckoe S
MH/IMBUAYaJIbHOTO BOKaOyspa A
gocnumanue: . o
10 MIPOWIEHHON Teme, paboTa
MEJNHCKYIbIYpHOe . .
CO CIPaBOYHOM JINTEPATYpOH U
npogheccuonanvroe
- CJI0BapeM
g3aumooelicmaue
VYerHslii onpoc, VK-4.2.

Tewma 2.4. Money
(mpakTUKyM)

[ToBTOpEHME IPOAEHHOTO
MaTepuana, MOAroTOBKa
MH/IMBUAYAJIbHOTO BOKaOyspa
10 MPOWIeHHON Teme, paboTa
CO CIIPaBOYHOM JIUTEPATYPOU U
CJI0BapeEM

IMHNCHbMCHHBIC
JOMAIIHue
3aJaHuA




IToaroroBka x

dopma TpOMEKYTOUYHOM aTTeCTAL[UU MIPOMEXKYTOUYHOU aTTECTALUH B
3auer dbopMe MHIUBHUIYATBHOM
MpE3eHTALUN

Hroro
108




CemecTp uszyueHus: 2

Buapl yueOHoit padoThI

KonTakTHas padora (B Hpomewy
CamocrosiTesibHast padoTa TOYHAS DopMmbI ®opmupyem
Pasnen, moayan| Iloapasmen, Tema Hacax) arTecramus B| TEKYIIero ble
IIpakTn (¢opmbI opranuszanum yacax KOHTPOJIA | KOMIICTCHIHH
Jlekuu B .
YecKue KCP CaMOCTOSITEIbHOM
" yacax
3aHSTHSA padoThI
Paszen 3. Tema 3.1. Ethics i [ToBTOpEHUE MPOIAEHHOTO i VY CTHBIH YK-4.2.
Strategy (mpakTHKyM) p p
MaTepuana, moJAroToBKa orpoc,
Kynomypno-
WHIUBUIyaJIbHOTO MUCbMEHHbBIE
meopyeckoe
- 10 6 BOKaOyJIsIpa 1mo JOMaITHUE
gocnumanue: . z
NpoiiieHHO! Teme, paboTa 3aJJaHus
MENHCKYIbIMYPHOE o
CO CIPaBOYHOMU
npogheccuonanvHoe .
g JUTEPaTypOi U CIIOBapeM
s3aumooelicmeaue
Tema 3.2. Change - 10 - 4  |IloBTOpEHNE NIPOHAECHHOTO - VCTHBIH ompoc, VK-4.2.
(mpakTUKyM) Marepuana, oAroToBKa [IMCbMCHHBIC
WHUBUTyaJIbHOTO AOMalIHHE
3aJaHusg

BOKaOyJIsipa mo
npoiiieHHo# Teme, paboTta
CO CITPaBOYHOM
JUTEPATYpPOU U CII0BAPEM




Tema 3.3. Strategy

IToBTOpEHNE IPONHAEHHOTO

(mpakTUKyM)_
MaTepuaa, oJAroToBKa
Kyvaemypno-
UHIUBUIYaJIbHOTO

meopyeckoe

10 BOKaOyJIsipa mo
gocnumanue: . z

IIPONIEHHOMN TeMe, paboTa

0CO3HaHUe c80e20 -

CO CIPaBOYHOM
ecmd u por 6 JINTEPATypPOU U CIIOBApPEM
6yovugeii patyp p
Tema 4.1. Cultures
(mpakTUKyM) [ToBTOpEHME MPONAEHHOTO
Kynemypno- MaTepuana, moJroToBKa
meopueckoe WHIUBUTYJIEHOTO
gocnumanue: 10 BOKaOyJIspa 1o
coyuanvHas poieHHOM Teme, paboTa
3HAYUMOCTD CO CIPaBOYHOMU
UHOA3LIYHOU JIUTEPATYPOU U CIIOBAPEM

5332(11@1 i KYbNypbl
eadershi .
P Tema 4.2. Leadership .

[ToBTOpEHUE NMPOiAEHHOTO

(IpaKTUKyM)
MaTepuala, moJroToBKa
Kyvaemypro-
UH/IUBUYaJIbHOTO
meopyeckoe
10 BOKaOyJIsipa mo

gocnumanue: . z

npoiiieHHo# Teme, paboTta
MEJHCKYIbMYpHOe -

CO CIPaBOYHOU
npogeccuonanvHoe

gzaumooencmeue

JUTEPATYpPOH U CIIOBAPEM

YcrHbIl ompoc,
IIMCBbMCHHBIC
JIOMaIllHue
3aJlaHusd

YceTHbIN onpoc,
MIUCbMEHHBIE
JOMAIIHHAE
3alaHus

YceTHBIN onpoc,
MUCbMEHHBIE
JIOMaIlHue
3a/laHus

YK-4.2.

VK-4.2.

YK-4.2.




[ToBTOpEHME TPOIAEHHOTO
Marepuasna, moAroToBKa

Tema 4.3.
Competition UH/IMBUYaJIbHOTO
(npaKTHKyM) 10 } BOKaGEUI;Ipa 1o
MPOMICHHOH Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYypPOU U CIIOBapeM
[ToBTOpEHME IPOIAEHHOTO
MaTepuaia, moJAroToBKa
Tema 5.1. Innovations MHAMBHYaIbHOTO
10 BOKaOyJIsIpa 1o
(IpakTUKyM) . 2
npoiieHHol Teme, paboTta
CO CITPaBOYHOM
JUTEPATYpPO U ClIoOBapeM
Tema 5.2. Business
and environment
(IpakTHKyM) [ToBTOpEHUe npoitAeHHOTO
Pazpgen S. Kyvaemypno- Marepuana, oAroToBKa
Business vision |msopueckoe UHJIUBUYaJILHOTO
gocnumanue: 10 BOKaOyJIsIpa 1o
0CO3HaHUe c80e20 npoiiieHHol Teme, paboTa
mecma u ponu 6 CO CIPaBOYHOU
0yoyweti JUTEPATYpPOU U CII0BAPEM
npogeccuonanbHoll
desimenvHoCmu
Tema 5.3. Franchising 10 [ToBTOpEHME MpOiiIEHHOTO
(mpakTHKyM) MaTepuaia, moJroToBKa

WHIUBUIYAIEHOTO
BOKaOyJIspa 1o

VYeTHBIN onpoc,
MICbMEHHBIE
JOMaIIHHAE
3aaHuUsL

YeTHbIN onpoc,
IMHUCHbMCHHBIC
JOMaIlTHHAE
3a1aHuUs

YeTHbIN onpoc,
MUCbMEHHBIE
JOMaIITHHAE
3a1aHUsL

VYcrTHbIN ompoc,
IIMCBbMCHHBIC
JIOMaIllHue
3a/IaHus

YK-4.2.

VK-4.2.

VK-4.2.

YK-4.2.




Tema 5.4. Business VK-4.2.
communication [ToBTOpEeHME MPONHIEHHOTO YcrHelii onpoc,
(IpaKTHKyM) Marepuasa, IoAroToBKa TIACEMCHHBIC
Kynemypro- WHIMBULY aJIbHOTO AOMAIIIHHCE
meoptecKoe 6 4 BOKaOyIspa 1o 3anaHud,
. J BBITIOJIHEHHE
P NpOiICHHOH TeMe, Iza60Ta KOHTPOIBHBIX
MEJNCKYNbMYPHOE CO CIIPaBOYHOH 3a1aHuN
npogeccuonanvrHoe JTUTEPATYPOH U CIIOBAPEM
s3aumooeticmsue
IToaroroska x
IIPOMEKYTOUHOU
aTrecrauuu B popme
dopma MpOMEKyTOYHOU aTTecTallun i 6 WHANBUAYAIbHON i i
3a4er ¢ oueHkoil MIpe3eHTALHH,
BBITIOJITHCHHE
KOHTPOJIbHBIX 33/IaHUI
96 44 -

Hrtoro
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Cemectp uszyuenus: 3

Bujabl yueOHoii paboThl

KonTakTHas pabdora IIpome:xy DopMbI ®opwnpye
CamocrosiTesibHas paboTa Mble
Pa3znen, moayJib IMoapa3znen, Tema (B yacax) TOYHASA TeKylero KOMIIETeH
Jlexknu | IIpakrnuec KCP B (¢opMbI opranu3zanuu | aTTECTAlld |  KOHTPOJSA -
U KHe 3aHATHSA yacax CaMOCTOSITEIbHOM sl B yacax
Pazgen 6. [ToBTOpEHME MPOHACHHOTO - YK-4.2.
Insights Into Marepualia, oAroToBKa YcTHBIN
Management Tema 6.1. The nature of WHIUBUTyJIbHOTO ompoc,
management - 10 - 6 BOKaOyJIsipa 1o MMCbMEHHbIE
(mpakTUKyM) npoiiieHHO# Teme, paboTa JIOMaIlHHAE
CO CIPaBOYHOMI 3a/1aHUs
JIATEPATYPOU U CIIOBaApPEM
Tema 6.2. Management IToBTOpEHME POWIEHHOTO - YK-4.2.
Styles (mpakTuky™m) Marepuala, moJroToBKa VCTHBII o1poc,
Kynomypno-meopueckoe WHAWBUYaJIbHOTO [HCbMEHHBIC
gocnumanue: - 10 - 6 BOKaOyJIsipa 1o JOMAITHUE
MEeAHCKYIbMYPHOE MpoiIeHHON Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooelicmeaue JUTEPATYpPOU U CIIOBApEM
Tema 6.3. Team Building - 10 - 6  |IloBTOpEeHuE NpPOIIEHHOTO - Yerusiii onpoc, | YK-4.2.
(TIpaKTUKyM) Marepuaa, ImoJaroToBKa IMCbMEHHBIC
Kynomypno-meopueckoe WHAWBUYyaJILHOTO AOMAIITHAC
sochumanue: BOKaOyJIspa 1o sallaHnA

COYUANLHASA 3HAYUMOCTb
UHOSA3BIYHOU KYIbMYpPbl

npoiiieHHOo# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM




Tema 6.4. Risk

IloBTOpEHME MPONAECHHOTO
MaTepuaia, oAroToBKa
WHJVBHTyaJIbHOTO

10 BOKaOyJIsipa 1o
(TIpaKTUKyM) . ¢
NpoiiieHHO# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeM
IToBTOpEHME MPONAECHHOTO
MaTepuaia, MoAroToBKa
Tewma 6.5. Crisis WHUBUTyTBHOTO
management 10 BOKaOyJIsIpa 1o
(mpakTUKyM) poieHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypOU U CIOBapeM
IloBTOpEHKE PONACHHOTO
MaTepuaia, MoAroToBKa
Pasen 7. Tema 7.1. Motivation in WHJUBU]TyaJIbHOTO
N Management 10 BOKaOyJIsIpa 1o
Motivation o z
(mpakTUKyM) npoiiieHHo# Teme, paboTa
CO CITPaBOYHOM
JTUTEPATYpPOH U CIOBApeEM
Paznen 8. Tema 8.1. 10 [ToBTOpEHME MPONUIEHHOTO
Communication |Communication in MaTepuaia, MoAroToBKa

in Business

Business (ImpakTHKyMm)
Kyibmyprno-meopueckoe

gocnumanue:
COYUANbHAS 3HAYUMOCTb
UHOS3bIYHOU KYIbIMYpPbl

MHAWBUIYaIbHOTO
BOKaOyJIsipa 1o
npoiiieHHO# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeM

VYerHblit onpoc,
MUChMEHHBIE
JIOMaIIHHE
3aJaHus

YcTHBI onpoc,
MMCbMEHHbIE
JIOMaIITHHAE
3a7aHus

VcrHBIN
ompoc,
MHCHEMEHHBIE
JIOMAaIHUE
3aJJaHU

YerHbli onpoc,
MIUCBMEHHBIE
JOMaIITHHAE
3a/laHuUs

YK-4.2.

YK-4.2.

YK-4.2.

YK-4.2.




Tema 8.2. E-commerce
(mpakTUKyM)

10

IloBTOpEHME PONACHHOTO
MaTepuaia, oArOTOBKa
WHAUBUYaJIbHOTO
BOKaOyJIsIpa 1o
npoiiieHHO# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM

YcTHbI onpoc,
MTUCHMEHHBIE
JIOMaIITHHAE
3aJaHus

YK-4.2.




Tema 8.3. Customer [ToBTOpEHME MPONIEHHOTO YK-4.2.
service (IPaKTUKYM) MaTepuaia, oAroToBKa Y CTHBIH OIIpOC,
Kynemyprno-meopueckoe HHIAWBUAYAJIbHOT'O IMUCbMEHHBIE
gocnumanue: 4 2 BOKaOyJsipa 1o JOMAITHUE
MENHCKYIbMYPHOEe PO JICHHOM TeMe, paboTa 3a71aHus
npogheccuonanvroe CO CIIPaBOYHOMU
s3aumooeticmsue JIUTEPATypPOU U CIOBapeM
[ToBTOpEHME MPONUIEHHOTO Yernsiit onpoe, | YK-4.2.
. Mar€puaia, moaroToBkKa IIUCbMEHHBIE
Tema 8.4. Writing report P ’
4 2 WHAWBUYaJILHOTO JOMaIlHHE
(mpakTUKyM)
BOKaOyJIsIpa 1o 3a/1aHus
npoiiieHHO# Teme, paboTa
[Toaroroska k
N IIPOMEKYTOUHON
dopma NpoMeKyTOUHOU aTTecTaluu
- 2 aTTecTaluuu B popme - -
3aver .
VHJUBHTyalIbHOU
IIpE3EHTALUN
88 52 -
Hroro
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Cemectp usyuenus: 4

Buasbl yueOHoii paGoThI Mpomesxy
TOYHAsA
Dopmu
KonTtakTHas padora arrecran | @opmbl pMHpYy
CamocTrosiTesbHasi padora i B eMble
Paspnen, moayinb IMoapa3snen, Tema (B yacax) TEKYIIEro
gyacax KOMIIeTeH
KOHTPOJIA -
Jlek |IIpakTH4yecku KCP ¢opmeI opranmzanuu
110707 e 3aHATUs B [acax CaMOCTOATEJIbHOM
Paznen 9. Global |Tema 9.1 Globalization and [ToBTOpEHME MPOIIEHHOTO - YK-4.2.
Companies Global Management MaTepHaa, MoAroToBKa VYcrHbIi
(TIpaKTUKYM) WHJIUBULY IBHOTO o1poc,
Kyvaemypno-meopueckoe - 16 - 2 BOKaOyJsipa 1o MUCbMEHHbIE
gocnumanue: IpOMAEHHON TeMe, paboTa JIOMaIlHKE
COYUANbHAS 3HAUUMOCTb CO CITPaBOYHOM 3ajaHus
UHOSI3BIYHOU KYIbMYPbl JUTEPATYPON U CIIOBAPEM
[ToBTOpEHME IPONHAEHHOTO - . YK-4.2.
Marepuaa, MoAr0TOBKa Yernbii
HHIWBUIYAIBHOI'O orpoc,
Tema 9.2. Coca Cola MHCHMEHHBIE
- 12 - 4 BOKaOyIspa 1mo
Company (IpakTHKyM ) . : 5 JIOMAIITHHE
npofineHHok Teme, paboTa S —
CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBAPEM
Tema 9.3. Success - 14 - [ToBTOpEHME MPOIIEHHOTO - VeTHbIH YK-4.2.
(IpaKTUKYM) Mmarepuana, noaroroBka o1poc,
Kynemypno-meopueckoe VH/IMBU1yaJIbHOTO [INCPMCHHBIC
socnumarnue: 4 BOKaOyJIpa 1o AOMAIITHHC
-~ o 34,
MeCKYTbmypHOoe IpOMAEHHON TeMe, paboTa At
npogeccuonanvroe CO CITPaBOYHOM
83aumooeticmeue JUTEPaATYpPON U CIIOBApEM




[ToBTOpEHME MPOIIEHHOTO

YK-4.2.

Marepuaia, MoAroTOBKa Yernbit
ompoc,
WHIUBUTyJIbHOTO
Tema 9.4. General Motors AHBIILY [HCbMEHHbBIC
12 BOKaOysipa 1o
Company (TpakTUKyM) . : 5 JIOMAIITHHE
NpOMICHHOI Teme, paboTa S —
CO CIPaBOYHOMU
JUTEPATYPOH U CIIOBAPEM
[ToBTOpEHNE PO AEHHOTO ) VK-4.2.
Marepuaa, MoAroTOBKa Yernbri
. WH/IMBUTyJILHOTO onpoc,
Tema 9.5. Failures NHCbMEHHBIE
14 BOKaOyJsipa 1o
(TIpaKTUKYyM) . : 6 JOMaIHUE
NpoOHIeHHOf Teme, paboTa S—
CO CIPaBOYHOU
JIUTEPATypPOM U CIOBapEM
[ToBTOpEHME MPONHIEHHOTO Y eTHBIIH VK-4.2.
Marepuaia, moJroToBKa onpoc,
Tema 9.6. Microsoft 12 UHIMBUYaJIbHOTO [HCHMCHHBIC
Company (IpakTUKyM) BOKaOyJIsipa 1o JIOMaIHKe
npoiiieHHoi Teme, pabora 3aJaHusI
CO CIIPaBOYHOM
Tema 9.7. Virgin Group 12 [ToBTOpEHME MPOHAEHHOTO VCTHBIi YK-4.2.
Company (IpakTHKyM) MaTepuaja, IoAroToBKa ompoc,
VHJIUBUIY IbHOTO IINCHbMCHHBIC
BOKaOyJIspa 1o AOMAIITHHC
3aJaHusA

MpOiIEHHOH Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOM U CIOBapEM




- YcTHBIN VK-4.2.
Tema 9.8. Future of the [loBTOpEHME MPOIIEHHOTO ompoc,
Business (mpakTukym) Martepuana, moJaroToBKa MHCEMEHHEIE
Kynomypno-meopueckoe WH/IUBUYTBHOTO JOMalIHue
gocnumanue: 0CO3HaHue - 12 2 2 BOKaOyJsipa 1o 3a/1aHMs,
c80€20 Mecma u poiu 6 MpONIEHHON Teme, paboTa BBITIOJTHEHHE
0yoyweti CO CIPAaBOYHOMI KOHTPOJILHBIX
npogeccuonanvrot JUTEPATYPOU U CIOBAPEM 3a/1anni
[ToaroroBka K 36
IIPOMEKYTOYHOU
SK3aMeH ) ) i ) aTTeCTalliu B dbopme i i
IpYyNIIOBOM MpE3eHTALUH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 33aJaHUN
" - 104 4 36 - 36
TOTO 180
- | 344 | 16 | 180 - 36
Bcero




6. COAEP)KAHUE JUCHUIIJIMHBI

Pazpnen 1. Global Market

Tema 1.1. Globalization

OO6yuaromuecs u3ydaroT Temy [noOamu3anms. CrocoObl W METOJbI, MPHBOJAIIME K
I'mobanm3amuu. M3yuyaroT JdekcuKy mo Teme. [lomoKuTenbHble W OTpUIIATENbHBIE MOCIEACTBUS
nporiecca riaodanmu3anud. V3y4aroT TepMUHOIOTHIO IPOBEACHHS TeIC(POHHBIX IEPETOBOPOB.

Kyiemypro-meopueckoe gocnumanue: noHUMAaHUe COYUANbHOU 3HAYUMOCMU UHOSZbIYHOU
KYJIbMYpbl NPOUCX00UM Yy 00YHAOWUXC NOCPeOCMBOM AHANU3A U OdlbHelue20 00CyIcOeHUs Ha
UHOCMPAHHOM 53blKe meMbl  2100anu3ayuu, ee 3aKOHO8, a4 MaKdice O0CODeHHOCMU BedeHusl
MeANCOYHAPOOHBIX NePe2o8opo8s.

Tema 1.2. Brands

OOyuaromyecs 3HaAKOMATCA C TeMOM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OOcyxIatoT mnpoOieMbl, CBSI3aHHbIE C MHUPATCTBOM M NYTH MX pemieHus. M3ydenue
TEPMHUHOJIOTMM, HEOOXOAMMON U1 TpOBEAEHUS JIEJOBBIX IIEPEroBOpPOB U  cOOpaHuil
MEXIyHApOJAHOTO YPOBHSI.

Kynemypuo-meopueckoe eocnumanue: noHumanue 0coOEHHOCMEU MeXCK)IbMyPHO20
npogheccuoHanbHO20 83aUMOOEUCMBUS NPOUCXOOUM Y 0OYUAIOWUXCS NOCPEOCTNBOM KOMMYHUKAYUU
HA UHOCMPAHHOM S3bIKE C Yeabl0 00CYIHCOeHUs NPOOIeM, CE3AHHbIX C UMEHAMU piada 2100aIbHbIX
KOMNAHUll, U nymeu ux peuleHus.

Tema 1.3. Advertising

OO0yuaroruecss 3HaKOMATCS C PA3IMYHBIMUA BUIAMH PEKJIAMbI, METOJIaMU PEKJIaMHPOBAHUSI.
VYyarcs, Kak MPaBWIBHO MPOBOJUTH PEKIIAMHYIO KaMmImanuto. M3ydaior ¢pa3bl, HEOOXOIUMBIC NS
MMOCTPOCHUA YCHeHIHOﬁ MMPE3CHTAI1H. I/IH)II/IBI/IJIyaJ'H)Haﬂ Ipe3CHTAMs 110 TEMC.

Pasnean 2. Business Organization

Tema 2.1. Employment

OO0yuaromuiecss M3y4alOT Hauboyiee BaKHbIC (PAKTOPBI, HEOOXOJMMEBIE JUISI TONyYCHUS
paboTel. M3y4aroT crocoObl yCIEeNTHOTO MPOXOXKICHUS U MpoBeAcHUs cobecemoBanus. M3ydaroT
TEPMHUHOJIOTHIO, HEOOXOIMMYIO JJIsi POBEJACHUS COBEIIAHUN BHYTPU KOMMIaHWU. Bumel pesrome.
OOyuaromuecs y4arcsi COCTaBISTh PEe3OME.

Kviemypno-meopueckoe e6ocnumanue: oco3Hanue ceoe2o0 mecma u poau 8 Oyoyueu
nqubeCCMOHaJZbHOZZ de}zmeﬂbﬁocmu ocywecmendemcsa nymem AadHAIU3da 06‘06€HHOCmelZ noucka
pabomul, 8e0eHUsi NepPe208OPO8 HA UHOCMPAHHOM 3bIKe, NPOBEOEHUsT COBEUAHULL.

Tema 2.2. Trade

Tema 2.2. Trade

OOyuaromyiecss 3HAKOMATCS C Pa3IMYHBIMH BUAAMU TOProBiH. M3ydaioT 0COOEHHOCTH
BHEUIHEH W BHYTPEHHEW TOProBIM. 3HAKOMATCS C NpaBwiIaMu OGOPMIICHHUS aKKpEeIUTHBA.
CoBepLIEHCTBYIOT HABBIKH BEJICHUS IIEPErOBOPOB, U3YyYalOT Pa3iIMyYHbIE MPUEMBI AJI JOCTHKECHHUS

HaunOonee 3(h(HeKTUBHOTO pe3yibTarTa.



Tema 2.3. Organization

OOyuaromyiecss 3HAKOMSTCS C BHJAMH KOMIaHWWA. M3y4aroT mpuéMmel, COCOOCTBYIOIIHE
CO3/IaHUIO OJIaronpusATHON pabouelt cpeabl. 3HAKOMSTCS ¢ IPaBUJIaMU U CTPYKTypaMu OOIIECHUS B
ctepe OusHeca.

Kynomypno-meopueckoe _socnumanue:  ¢opmuposanue noHumanus — 0codeHHocmell
MEMNHCKYTIbIMYPHO2O NPOPECCUOHATLHO2O 83AUMOOCUCIBUSL NPOUCXOOUM  NOCPeOCmEOM AHAIU3A
PA3IUYHBIX MUNOE KOMNAHUL, O0COOEHHOCMel 6bICMPAUSAHUs NPASUl U CMPYKMYPbl 0€108020
0Owenus 6 npogheccuonanvbHol cepe.

Tema 2.4. Money

3HaKOMCTBO C (PMHAHCOBBIMH OTHOIIEHHUSIMHA B SKOHOMHKE U UX TPpah)UIeCKUM OTPaKEHHEM.
OOy4eHue cOCTaBIEHUIO U HAMMCAHUIO OTYETOB.

Paspnea 3. Strategy

Tema 3.1. Ethics

3HAKOMCTBO C 3THKOH B cepe Ou3Heca M pa3Iu4yHbBIMU HOpMamH 3Tukera. OOcCykaeHue
mpoOJeM Koppymiuu U 60pb0bI ¢ Heil. OOyJaronuecss U3y4JaroT TEPMUHOJIOTHIO 110 JaHHOU TeMe,
JUTSL HAXOXKACHUS BBIXOJIa M3 CIIOKHBIX YKOHOMUYECKUX CUTYAIIUH.

Kynomypno-meopueckoe gocnumanue: MEHCKYIbMYPHOe npogheccuonanvroe
83aumMooelicmaue npoucxooum 6 CO3HAHUU oOyuarwuxcs 01a200aps aHaIu3y U OalbHeuuemy
00CYHCOeHUIO MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUS, IKOHOMUUECKAS CUMYayus U cnocoodwl ee
VAYUUEHUS.

Tema 3.2. Change

OO0yuaromuiecss y4aTcsi BRIpaXXaTh CBOM MBICIIH M0 TeMe M3MeHeHHs. Kak B mOBCeIHEBHOM
KU3HU, TaK U B cepe Om3Heca. YdaTcs mpaBuiiaM HanmcaHus oT9€TOB. COBEPIICHCTBYIOT HABBIKU
MIPOBE/ICHUS COBEIAHMIA.

Tema 3.3. Strategy

OOyuaromyecs: 3HAaKOMATCS ¢ TEPMHUHOM «CTpaTerusi» B 1enoM. M3ydaroT BUIBI cTpaTerui
N TaKTHK, H€06XO}II/IMI)IX T JOCTHXKCHUA, IIOCTaBJIICHHOU ocIin. I/ISyanOT pasinuusa MCXKIY
TEPMUHOM CTpATETHUs M TaKTHKA. Pa3BUTHE YMEHHI U HABBIKOB NTPHHSATHUS PEIICHUI.

Kynsmypuo-meopueckoe socnumanue: ocosHaHue c8oe2o0 mecma u poau 6 Oyoyuerl
npogheccuoHanbHoU 0essmelbHOCIU QOPMUPYemcs Yy 00VUaowuxcs yepe3 NOHUMAHUue U pasiuyeHue
NOHAMUL, NPOeYUPOBAHUID CB0€20 NOHUMAHUSL 8 OMHOWIeHUU NpopeccuoHanvhol chepol
OdesimenbHOCMU, OCOZHAHUIO CIONCHOCMU NPOYECcd NPUHAMUSL peuleHUl.

Pasnen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJbTypamMH pa3HbIX CTpaH, IOBEICHUEM JIIOAEH, WX TPaauLUUsIMUA U
oObuasgmu. OlLlEHKAa M aHaJIu3 MX BIMSHHS Ha BeaeHHe Ou3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMH
BeJIeHUs] OM3HEca C BOCTOYHBIMHU JENIOBBIMH TMapTHepaMu. Pa3paboTka COOCTBEHHBIX CTpaTErHii B

TaHHOU cdepe.



Kynomypno-meopueckoe eocnumanue. coyuanvHas 3HAUUMOCMb UHOA3LIYHOU KYJIbIMYpbl
dopmupyemcs 6 cosHanuu obyuarowecocs 01a200aps aHaiusy u OdalbHetulemy 00CYHCOeHUIO
ocobeHHoCcmell KyIbmyp pa3HblX CMPaH, ux pasiudull U nonvimke CamoCcmosamenbHo pa3pabomams
€801 cmpamezuio 8edeHuUs: OU3Heca 8 UHOSA3IYHOM NPOCIPAHCEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHPOBBIMHU JIMJAEpaMHU B TOJHUTUKE W SKOHOMHUKE. OOCYXKIeHUE KauecTB
aujepa, paclidpeHHue JeKCukd mo Teme. OOyuaromiuecsl MOMydaroT MpeACTaBI€HHE O HaBBIKAX

YIIPpaBJICHUA KPYIIHBIMU, MUPOBBIMHU KOMIIAHUSIMU.

Kynomypno-meopueckoe gocnumanue: Gopmuposanue NOHUMAHUA O MENHCKYIbIMYPHOM
NpoheccUuOHANbHOM 3AUMOOCUCMBUY OCYWeCmesiemcs 01a200aps aHaau3y HA UHOCMPAHHOM
A3bIKE YCHeUWHOCIU MUPOBLIX TUOEPO8 U 2TI0OATILHBIX KOMNAHULL.

Tema 4.3. Competition

OOyuatolyecs 3HaKOMSTCS ¢ SKOHOMHUUYECKUM TEPMHUHOM «KOHKYpPEHIMS» U €€ BHJaMH.
W3yyaioT BIMSHUE KOHKYPEHIIMM HAa COCTOSIHUE Pa3IMYHBIX PHIHKOB. PaccMaTpuBaiOT OCHOBHBIE
CTpaTeruu  JOCTIDKEHHsSI KOHKypeHTocmocoOHocTH. OOydwaromecs pa3padaThiBalOT — CBOH
COOCTBEHHbIE CTpaTerMyecKue JIeHCTBUS JJS TPEOJOJICHUS MPEnsTCTBUM B  pelIeHUH
MIOCTaBJIEHHBIX 3a]1ay.

Pa3nea 5. Business vision

Tema 5.1. Innovations

OOyuatomiyiecss 3HAKOMATCA C pa3IUYHbBIMU H300pereHussMUu. OOCyXIal0T HEOOBbIYHbIE
n300peTeHus, UCTIONb3Ys JIEKCUKY 10 JaHHOH Teme. PaccmaTpuBatoT mpenmyliecTsa MHHOBALUHN B
cdepe priHKa. M3yyaroT METOIbI YCIIEIIHOTO MPEACTaBIeHU HHPOpMALUU B GOpMe MPE3eHTAIUHA.

Tema 5.2. Business and environment

OOyuaromyiecss M3y4arOT TOHSATHE OKpYy’)Karomas cpelda BO B3aWMOCBSI3M C BEICHHEM
OusHeca. BnusHue pa3nuyUHBIX KOMIIAHUM Ha COCTOSHUE OKpY’Karomed cpelbl. 3HAKOMSATCS C
Pa3IMYHBIMA KOMIIAHUSMH, KOTOPBIE BHOCAT BKJIAJ] B COXpaHEHUE OKPYKAIOLICH CpeIbl.

Kynomypno-meopueckoe eocnumanue: ocosnHanue ceoe2o mecma u poau 6 Oyoyuel
nPoheccuOHANbHOU OessmeNbHOCIU NPOUCX00UM NOCPeOCME0M AHANU3A USMEHeHULl 8 OusHec-
cghepe nood 8ozoelicmeauem uzsMeHeHull, NPOUCX00AWUX 8 OKpYIHcalowell cpeoe.

Tema 5.3. Franchising

OO6yuaroruecss 3HAKOMSITCSI C TEPMUHOM «(DpaHIIM3HUHT: BbIadya KOMIAHUEH JTUIEH3UU Ha
MPOM3BOJICTBO WJIM TIPOJAXy TOBapa moa e€ Mapkoi (¢dpaHmmsbl)». M3ydaroT HEOOXOIUMYIO
TEPMUHOJIOTHIO HAa TPHUMEPAX Pa3IWYHBIX MEXKIyHApOJIHBIX KommaHud. Haxomst mpumepsl Ha
PoccuiickoM pbIHKE.

Tema 5.4. Business communication

OO0yuaroruecss 3HaKOMSTCS ¢ TCPMUHOJIOTHEH M TIOHATHEM OW3HEC 3THUKETa, JUIS BEICHUS

JIEJIOBBIX IEPETOBOPOB. YIIydIlIal0T CBOM HABBIKM OOILEHUS B I€JIOBOM Cpefe.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

Kyniemypno-meopueckoe socnumanue: qbopmupoeaHue NOHUMARUA O MEINCKYIIbNMYPHOM
npoqbeccuoyaﬂbﬁom g3aumooencmeuu npoucxo@um HA npumepe Co6epuleHCcme06daHUsl HABbIKO6
KOMMYHUKaAyuu Ka UHOCMpPAHHOM A3blKe C YEJIbio YCNneuHoco 6eO0eHUs: 0el0BbIX nepecoeopos.

Paspea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromyiecss 3HAKOMSTCS C MOHATHEM MEHEKMEHTa, ero 3HadueHueMm. OOydaromuecs
3HAKOMATCA C TepMI/IHOHOFHeﬁ, HGO6XO}11/IMOI7[ IJid OomruCaHusa 4YCPT TOJOXKHUTCIBHOIO U
OTPHLIATENILHOTO yIpaBJIEHIIA.

Tema 6.2. Management Styles

UTO MOKHO M YEro HENb3S JCNIaTh MEHEKepaM. Tpy CTUIIA yIIpaBICHUS.

HHTepBpIO ¢ 3KCHepToM Mo cTuiasMu yrpasieHus. KadectBo ynpasinenusa. Kak oueHuTsh
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI YIYUIINTh CTUJIN YIIPABICHUSL.

Kynemypno-meopueckoe gocnumanue: nocpeocmeom anHanuza HA UHOCMPAHHOM S3bIKe
PAa3IUYHbIX  BUO08 UHMEPELIO, CMUell YNPAGIeHUs, KAYeCmed Nnpoucxooum Gopmuposanue
NOHUMAHUS_MENHCKYIbIMYPHO20 NPOPECCUOHATILHO20 83AUMOOELCNBUSL.

Tema 6.3. Team Building

OOyJarommecs: U3y4aroT CrocoObl pabOThl B KOMaHJE, OOCYXIArT HJIeH, KaK CO3/1aTh
yCHENIHY10 KoMaHay. M3y4daroT JIEKCUKY 1O TEME.

Kyviemypuo-meopueckoe _gocnumanue: __¢ghopmuposanue  coyuanrpbHol — 3HAYUMOCIU
UHOSA3LIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoell GopmMuposanusi KOMAaHoO, OnpeoeneHus
poell 8 KOManoe, YCRewHOoCmU U pe3yaibmamueHOCmuU KOMAHObL U KAAHCO020 ee UleHd.

Tema 6.4. Risk

Ob6yuaromyecs 00CyAat0T BUABI IOBCEIHEBHOTO PUCKA U PUCKa B Ou3Hece. PucK, KOTOPBIi
MOJKET OBITh TOJIy4EH B XO/I€ TpoIiecca rIIo0atn3any.

Tema 6.5. Crisis management

OOyuaromyecss 00CY)XIalOT BOIPOCHI 1O TEME KPH3HC B YIPABICHUH. 3HAKOMATCS C
Pa3IMYHBIMHM CUTYAIMSIMU, BBI3BIBAIOIIMMHU KpU3HC. M3yUaroT MyTH pelIeHusl BhIXOAa U3 KpHU3HCa.
M3ydaioT mnpuembl 3ampaliuBaHus WHPOPMALUU B CIOXKHBIX JKOHOMHUYECKHX CHTYalUsAX W

rpaMOTHO OTBCYATh HA MOCTAaBJICHHBIC BOIIPOCHI.

Pa3nea 7. Motivation

Tema 7.1. Motivation in Management

OOyuatomuecss 00CYXKIalOT HEOOXOJMMOCTh MOTHUBALIMM PYKOBOJCTBA M TIepCOHAma
OpraHM3alliH; BaXHOCTb, 3HAYMMOCTh TMpOIECCa MOTHBALMM; 3aKOHBI  BBICTPAaUBAHUS

MOTHBAIIMOHHBIX ICIIOYCK, MCTO/IbI «130aBIICHUS» OT «BBIT' OpCBIINX» pa6OTHI/IKOB.



Pa3gea 8. Communication in Business

Tema 8.1. Communication in Business

OOyJaromuecs: U3yJaroT KauecTBa XOpoIIero codeceHruka, pakTopbl BAXKHBIE B OOIICHUH 1
dbopmbl 00MIeHUS (BHIBI MUCBMEHHOTO W YCTHOTO 00IIeHHs ). M3ydyeHrne u TPEHUHT HOBOM JICKCUKH
mo Teme. COBEpIICHCTBYIOT CBOM KOMMYHUKATHBHBIC HAaBBIKW. M3y4aroT BHABI MpoOieM, C

KOTOPBIMH OHU MOTYT CTOJIKHYTBHCS B IIPOLECCE O6HICHI/ISI.

KviemypHno-meopueckoe ocnumanue: coyuanvnas 3Ha4uMoCmb UHOA3LIYHOU KYIAbMYpbl
dopmupyemces y 06yuaowmuxcs nocpeocmeom u3yueHus U008 npooiem, ¢ KOmopvlMu OHU MO2ym
CMOIKHYMbCA 8 NPOYECce UHOAZLIUHO20 NPOPeCCUOHATbHO20 00U eHUsL.

Tema 8.2. E-commerce

OOyuaromyiecss M3y4aroT BUIBI PUCKA, KOTOPbIE MOTYT OBITh TOJYYEHBI B pe3yJibTaTe
TOProOBJIM B HMHTEpHETE. BHIBI MPOAYKTOB M yCIyr, NMPEAOCTaBIIEMBIX B HHTEpHeTe. M3ywaror
TEPMHHBI IO TEME TOProBjs. M3ydaroT MeTobl MOCTpOCHHS 3(PGEKTUBHON Mpe3CHTAMU IS
YCHEIIHOW MPOJIaXKh CBOETO MPOIYKTa CBOUM MOTEHIIUAIBHBIM MOKYTIATEIISIM.

Tema 8.3. Customer service

OOyuaromuiecss W3ydalOT HOBbIE WaeH B cdepe OoOCIyXHBaHHS KIUCHTOB. M3ydaror
JIOCTOMHCTBA M HEJOCTAaTKH Pa3HBIX BHUJIOB OOIICHMS ¢ KiueHTamMH. CTYICHTBI yd4aTcs IHCATh
nuchMO-kano0y. COBEpIIEHCTBYIOT HaBBIKU ayIUPOBAHUS 10 TAHHOU TEMeE.

Kynomypno-meopueckoe _eocnumanue: _oco3nanue  YCnewHoCmu __ MeiCcK)IbmypHO20
npPoheccuOHAIbHO2O 83AUMOOEUCMBUSL NPOUCXOOUM Yepe3 YCMHBLIU 0OMeH HA UHOCMPAHHOM S3bIKe
uoesMuU U MbICIAMU NO NOBOOY CMUel NPOPECCUOHATLHO20 U ObIMOB020 00UeHUs 051 pelleHUs.
npoobiem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyuatoniyiecss M3y4daroT CTPYKTYpy HaIllMCaHUS OT4YeTa, HEOOXOAMMYIO TEPMHUHOJIOTHIO.
3amuTa MHAWBUYabHBIX OTYETOB.

Pasnen 9. Global Companies

Tema 9.1. Globalization and Global Management

OOyuarommecs: u3ydaroT Temy «[mobammsamusy». CrnocoObl U METOABI, MPHUBOMASIINE K
I'mobGanuzamuu. M3yuarorT jgekcuky mo Teme. llomokuTenbHble M OTpUIIATENbHBIE MOCIEACTBUS
npoliecca riodamu3anuu. MeToasl BXOXKICHHS B MHPOBOM pbhIHOK. OOydaronuecs aHATU3UPYIOT
pasHUIly MEXAy TI00aThbHBIM U JIOKATHHBIM MEHEDKMEHTOM. J[enmaroT CBOT-aHAIIN3, aHAIH3UPYS
npeuMynieCTBa U HEJOCTATKH obounx BUIOB.

Kynomypuo-meopueckoe __socnumanue: ___¢hopmuposanue  NOHUMAHUA____COYUATLHOU
BHAYUMOCIU  UHOA3LIYHOU  KYIbMYPbl  NPOUCXOO0Um 8 Hpoyecce aHaausd U 00CYHcOeHus
nociedcmsuil npoyecca enooanu3ayuil, 0CoOeHHoCmel MeiCOVHAPOOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuatoniyiecss 3HAKOMATCA C MCTOpUEH CO3/1aHusl KOMIIAHMHM, C €€ OCHOBATEJISIMHU.

O6CY)KI[aI-OT NpeuMymecCTBa U HCJAOCTAaTKH 9TOM KOMIIaHHWU.



Tema 9.3. Success
Nzyuator nexcuky 1o Teme «Ycrex». 3HAKOMSTCS C TEPMUHOJIOTHEH Ha TpUMeEpe
yCHEHmHbIX KOMIAHWW K mrojed. COBEpHIEHCTBYIOT HABBIKM BEJCHMS NEperoBopoB. M3ywaror
Ka4yecTBa, KOTOPBIMHU 00JIaJaeT YCHEIIHbIN YeT0BeK.

Kyniemypro-meopueckoe socnumanue: noxumanue ocobenHocmell MEINCKY/IbIMYPHO20

nPoGecCcUOHANbHO20 B3AUMOOCIICIBUS NPOUCXOOUM HA NpuMepe aHAIU3aA YCHeUHOCMU 8e0eHUs
nepe2o8opos HaA UHOCMPAHHOM S3blKe, YCHeUHOCMU YeNo8eKd, KAK JIUYHOCMmU U Kak Ousnec
eOUHUYDL.

Tema 9.4. General Motors Company

M3yyaroT HCTOpUIO KOMIIAHWM, 3aHMMaeMO€ MECTO Ha MHPOBOM apeHe, e€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHuMaemoe Ha Poccuiickom
PBIHKE.

Tema 9.5. Failures

OOyuaromyiecss HW3y4arOT TPUYMHBI Kpaxa KommaHuid. I[lyTw BBIXOJa M3  CIOXKHBIX
HSKOHOMHUYECKUX cUTyanuid. O630p pHIHKOB, KOTOPbIE 00aHKPOTUIIHC.

Tema 9.6. Microsoft Company

W3y4aroT HCTOpHUI0O KOMIIAHHMH, 3aHMUMAeMOE€ MECTO Ha MHUPOBOM DBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.7. Virgin Group Company

W3y4aroT HUCTOpUI0 KOMIIAHWHM, 3aHMMAEMOE MECTO Ha MHpOBOH apeHe, €&
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (OpMylly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.8. Future of the Business

OOyuaromyecs U3y4aroT MPUYUHBI, MO KOTOPHIM KOMITAHUM CTAHOBSTCSA TJI00AJbHBIMH.
Ilytu ux pacummpenus. IlpiTatorcs crnporHo3MpoBaTh IKOHOMUYECKOE COCTOSHUE CTPaHbl B
OymyteM.

Kynomypuo-meopueckoe eocnumanue: nymem o00Cyx#cOeHUs HA UHOCMPAHHOM S3blKe
B03MOJMCHLIX HANPABIEHUU PA36UMUS.  IKOHOMUKU CMpausl U OusHeca, y 00yUAOWUXCA
dopmupyemcesa ocoznanue ceoe2o mecma u pouu 8 6yoywell npogdeccuoHaIbHOU 0esimelbHOCIU.

7. CAMOCTOSATEJIBHASN PABOTA OBYYAIOIIINXCA

B pamkax naHHOM yueOHOM JUCHMIUIMHBI OOYyYaroIIMecs BBIIOJHSIOT CaMOCTOSTEIbHYIO
paboTy B BH/JIE MOBTOPEHUS POMICHHOTO MaTepUaa Mo BCeM M3y4aeMbIM TeMaM JIEBSITH Pa3JIeNioB,
YCTHO M MUCbMEHHO (TIMChMEHHBIE IOMAITHUE Pa0OThI) OTBEYAIOT HA BOMPOCH JUISI MMOATOTOBKH K

TEKYIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAKKC I'OTOBATCA K MHANBUAYAJIbHBIM HIIN



FPYNIIOBBIM MPE3CHTALIUAM JIA IMMPOXOKACHUA HpOMe)Ky'TO‘-IHOI\/'I arTTeCTaiu 110 AJUCHHUIIIMHEC.

[ToMmuMo 53TOrO, OOYYAIOMIMIICS OCYIIECTBISIET MOJATOTOBKY HWHIMBUIYAJIBHOIO BOKaOyssipa IO

MIPOMJICHHOM TeMe; paboTy CO CITPaBOYHOM JTUTEPATYPOU U CIOBApEM; pabOTy HaJ OIIMOKAMH.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'HHA

Ha xax10oM 3aHATHUN Ka)KJI0M TEMBI BCEX PA3ZesIOB HAPALy C TPAAULMOHHBIMU IIPUMEHSAETCSA

TEXHOJIOTHsSI TpoOJIeMHOro O0Oy4eHus,

MMPpaKTUKyMa.

a HMEHHO KaXJ0€ 3aHATHE TPOBOAUTCA B (Qopme

HpI/I HU3YUCHUHA JaHHOM JUCHUILIWHBI HCIIOJIB3YIOTCA  CJICAYIOIIUC OGp&SOB&TGJ’IBHBIC

TCXHOJIOTHH:

Tema 3ausaTus

Buna odopa3oBartesibHOM

®opMa npoBeieHUsI 3AHATHS

TEXHOJIOTHH
Pasnea 1. Global Marketing Hnmepaxmuenas enosas / ponesas uepa
Tema 1.1. Globalization MexXHONI02Us.
Kynomypno-meopueckoe
gocnumawue:
COYUATILHASL 3HAYUMOCTb
UHOA3BIYHOU KVIbMYPbl
Tema 1.2. Brands Hnmepaxmuenas Case Study (pazbop
Kynomypno-meopueckoe MeXHONI02Us. KOHKDEMMbIX CUMYayutl)
socnumatue:
MENHCKYTIbIMYPHOE
npogheccuonatbHoe
g3aumooeticmsue
Tema 1.3. Advertising Humepaxmuenas Henosas / ponesas uepa
MmexHoI02Us Case Study (pazoop
KOHKDEMHbIX CUMYayutl)
Pasnea 2. Business Organization Hnmepaxmusnas enosas / ponesas uepa
Tema 2.1. Employment MexHOoN02Us

Kyaemyprno-meopueckoe
gocnumanue.

0CO3HAHUEe C80e20 MeCMA U POu
6 Oyoywetl npogheccuoHaIbHO
oessmenibHOCmu

Tema 2.2. Trade

TpaaUZ/!Z/lOHHCl}l MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 2.3. Organization Humepaxkmusnas Case Study (pazbop

Kynomypno-meopueckoe MEXHONI02UsL KOHKDEMHbIX CUMYayull)

gocnumanue:

MENCKYTIbMYPHOE

npogheccuonarvbHoe

s3aumooelicmesue

Tema 2.4. Money Hnmepaxmusnas Case Study (pazbop
MEXHONI02UsL KOHKDEMHbIX CUMYayutl)

Pasnean 3. Strategy Hnmepaxmusnas Case Study (pazbop

Tema 3.1. Ethics MexXHON02Us KOHKDEeMmHbIX CUmyayutl)

Kyviemyprno-meopueckoe




socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmesue

Tema 3.2. Change

TpaduquHHaﬂ MEXHOJI02UA

Hpakmuqecme 3aHamue

Tema 3.3. Strategy
Kynomypno-meopueckoe
gocnumanue: 0CO3HaHUue c80e20
Mecma u ponu 6 byoyuell

Tpa()I/lI/;MOHHCl}l MEeXHOJI02UA

Hpakmuqecme 3anamue

npogheccuoHanbHoll

desimenbHOCMU

Pasnen 4. Leadership Hnmepaxmusnas Henosas / ponesas uepa

Tema 4.1. Cultures MexHOoN02Us Case Study (pazoop

Kynomypuo-meopueckoe KOHKPEMMbIX CUMYayutl)

socnumatue:

COYUATIbHASL 3HAYUMOCTb

UHOSL3bIYHOU KYIbMYPbl

Tema 4.2. Leadership Hnmepaxmusnas Case Study (pazbop

Kynsmypro-meopueckoe MEeXHONI02UsL KOHKDEMHbIX CUMYayull)

gocnumawue:

MEJNCKYTIbMYPHOE

npogheccuonanvbHoe

s3aumooeticmsue

Tema 4.3. Competition Hnmepaxmusnas enosas / ponesas uepa
MexXHON02Us Case Study (pazbop

KOHKDEMHbIX CUMyayutl)

Pa3zneua 5. Business vision
Tema 5.1. Innovations

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3aHsamue

Tema 5.2. Business and
environment
Kynomyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u poau 8 6yoyuel
npogeccuonanvbroll
oesimenbHOCmU

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 5.3. Franchising

Tpaduuuorma}z MexHoJIocUA

Hpaxmuqea(oe 3anAamue

Tema 5.4. Business
communication
Kyvavmypno-meopueckoe
eocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeue

Hnmepaxmusnasn
MexHOoN02Us

Case Study (pazoop
KOHKPEMHbIX CUMYayutl)

Pasnea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 6.2. Management Styles
Kynomypno-meopueckoe

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue




socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmesue

Tema 6.3. Team Building
Kynemyprno-meopueckoe
socnumanue:
COYUANbHASL 3HAYUMOCTb
UHOS3bIYHOU K)IbIYPbl

TpaduquHHaﬂ MEXHOJI02UA

Hpakmuqecme 3aHamue

Tema 6.4. Risk

Humepaxmuenas
MexHo02Us

Case Study (pazbop
KOHKPEMHbIX CUMYayutl)

Tema 6.5. Crisis management

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3aHamue

Pa3znea 7. Motivation
Tema 7.1. Motivation in
Management

Tpaduuuorma}z MexXHoJI0cUA

Hpaxmuqea(oe 3anAamue

Pasgen 8. Communication in
Business

Tema 8.1. Communication in
Business
Kyvavmypno-meopueckoe
eocnumanue:

COUUATILHAA 3HAYUMOCTb
UHOSI36IYHOU KYIbIYPbL

Tpaduuuormaﬂ MmMexXHoJIocUA

HpaxmuquKoe 3aHAamue

Tema 8.2. E-commerce

Tpaduuuouﬂaﬂ MexXHOoJIocUA

HpakmuquKoe 3aHAmue

Tema 8.3. Customer service
Kyvavmypno-meopueckoe
gocnumanue.
MEJHCKYIbMYPHOe
npogheccuonanbHoe
g3aumooeticmeue

Tpa()ub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 8.4. Writing report

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqeacoe 3anamue

Pa3nen 9. Global Companies

Tema 9.1. Globalization and
Global Management
Kynemyprno-meopueckoe
socnumanue:

coyuanbHas SHAYUMOCMb

UHOSA3LIYHOU KYIbIYpbl

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 9.2. Coca Cola Company

Tpa()ub;uomtaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 9.3. Success

Hnmepaxmusnas
MexXHON02Usl

Case Study (pazbop
KOHKPEMHbIX CUmyayuii)

Tema 9.4. General Motors
Company

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue




Tema 9.5. Failures Tpaouyuonnas mexnonoeus Ilpaxmuueckoe 3ansimue

Tema 9.6. Microsoft Company Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue
Tema 9.7. Virgin Group Tpaouyuonrnas mexuonocus Ipaxmuueckoe 3ansmue
Company

Tema 9.8. Future of the Business Hnmepaxmusnas Case Study (pazoop
Kynemypno-meopueckoe MexHOoN02Us KOHKDEeMmHbIX CUmMyayutl)

gocnumanue. OCO3HAHUE CB80e20
Mecma u poau 8 Oyoywel
npogheccuonanrbHoll

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U IPOMEXXYTOYHAS ATTECTAILIUS
MO AMCIIUITJIMHE

9.1. ®opMBbI KOHTPOJISI IO TUCHUILINHE

Texyuuii KOHTPOJIb.

B nporecce n3yuenus yueOHOM TUCIMIUIMHBI 00yYaoLecs y4acTBYIOT B YCTHBIX OIPOCaXx,
BBIITOJIHSIOT IIMCBMEHHBIE JOMAIIHUE U KOHTPOJIbHBIC 3a/1aHUs. Pe3ynbTaTsl BHIIIOJIHEHHS JTAHHBIX
BUJIOB PalOT SIBJSIOTCS OCHOBAHMEM JIJISl BBICTABJIEHUS OLIEHOK TEKYIIEro KOHTPOJIA MO y4eOHOM
JUCHUIUIMHE. BpIMonHeHne Bcex 3aJaHuil sBieTCs 00s3aTeNbHBIM ISl BCEX OOYyYaroIIMXcs.
OOyuaromiyecsi, He BBINOJHUBIIME B IOJHOM OOBbEME BCE 3a/aHuUs, HE JOIMYCKAIOTCA K caaye
HK3aMEHOB, 324€TOB U 3a4E€TOB C OLIEHKOMH 10 TaHHOH y4eOHOH AUCIUILIIIHE.

IIpome:xxyTouHast aTTecTanus.

Jist KOHTpOJS yCBOEHHUS OOYYaIOIIMMUCS JaHHOW JUCHMILIUHBI YYEOHBIM ILIAHOM
npeaycMoTpeH 3adeT B 1 u 3 cemecTpax oOyueHHMs M 3a4eT C OIEHKOHM BO 2 cemecTpe,
POBOIUMBIE B (hOpME MHAWBUAYAIBHBIX MPE3CHTALMI M0 N3yUYEHHBIM T€MaM, U 3K3aMeH B 4
ceMecTpe, NMPOBOJUMBINA B (hopMe HEMOATrOTOBIEHHOTO MOHOJIOTMYECKOIO BBICKA3bIBAHUS 10
OJIHOM M3 MpPEMJIOKEHHBIX TE€M, OTBETOB Ha BONPOCHI MapTHEpa WM IpPEenojaBaTelis Iocie
IIPEACTABJICHHOIO MOHOJIOra, TPYIIIOBOU €I0BOM Npe3eHTanuuu. 11pyu BeIcTaBIIeHMH UTOTOBBIX
OTMETOK YYMTBHIBACTCSI AKTUBHOCTH OOYYalOUIErocsi B paMKax KyJbTypPHO-TBOPYECKOIO

HAIpPaBJICHUS! BOCIUTATEIbHON PaOOTBHI.




9.2. OneHo4yHble MaTepHAaJIbl (OLEHOYHBIE CPEACTBA) A/ TEKYILIero KOHTPOJIA

ycneBaeMoCTu "1 HpOMe)l(yTO'lHOﬁ aTTeCTAlluM 10 TMCHUIIJINHE

Texkyuuii KOHTPOJIb.

OneHouHble MaTepuaibl JUIsl TEKYLIEro KOHTPOJIS IO JMCLUUIUIMHE: B TEUeHHUE
CEMECTpa OCYIIECTBISAETCS IOYPOUHbII KOHTPOJIb YCTHBIX OTBETOB (AMAJIOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U MMHCbMEHHBIX (ayJUTOPHBIX U JOMAIIHUX) paboT (3agaHuil). OueHka
BBICTAaBJIETCS 3a pabOTy Ha KaXIOM 3aHATHUH, YYHUTHIBAIOTCS BCE BHJIBI PEUEBOI
JeSTeNbHOCTH (ayAUpOBaHKUE, TOBOPEHUE, YTEHUE, IIMCbMO), a TAK)KE YMEHHUE aJIeKBaTHO, MO
TE€ME, OTBETUTh HA BOMNPOCHI B paMKax YCTHOI'O OIPOCa, BOIPOCHI KOTOPOTO IPEICTaBIECHbI

HWXKC. OHGHKa BBICTABJIAACTCA COOTBCTCTBCHHO KPUTCPUAM OLICHUBAHMA.

Cnucok BONPOCOB JIsl IOATOTOBKH K TeKylleMy KOHTPOJII0 B 1 cemecTpe:
@®opMyJIMpOBKa BONPOCOB K TEKYIIEMy KOHTpPOIIO B | ceMecTpe IMOJHOCTBIO
COOTBETCTBYET HAUMEHOBAHHIO M COJICPIKAHHIO 3asIBIICHHBIX TEM.

Pazgen 1. Global Market

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

0. What are the disadvantages of being the global Co?
10. What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14. Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?



Pasnea 2. Business organization
1. What are the advantages of being small Co?
What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?
They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.
What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

A S I AR S

What are the most efficient methods of advertising?

_
e

What are the least efficient methods of advertising?

[S—
[S—

What makes a good advertising?

e
N

What are vivid examples of successful advertising? Why?

p—
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What are vivid examples of unsuccessful advertising? Why?

CnucoK BONPOCOB /ISl MOATOTOBKH K TeKYIIeMy KOHTPOJIIO BO 2 ceMecTpe:
®dopMyMpoBKa BOIMPOCOB K TEKYIIEMy KOHTPOJII BO 2 CEMECTpPE MOIHOCTHIO
COOTBETCTBYET HAUMEHOBAHHIO U COJICPYKAHUIO 3asIBIICHHBIX TEM.
Pasnen 3. Strategy
1. Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

A L o

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.
8.  What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
9. Give 3 arguments for and 3 against a merger.

10. How can mergers affect the future development of the company?

Pasznea 4. Leadership
1. Which is worse in your opinion: to offer or to accept a bribe?

2. Make a portrait of honest business person.



3. Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5. What are examples of well-known business strategies?

6. Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Pasnea 5. Business vision
1. What are 3 advantages of stating one’s strategy in mission statement?

2. What are 3 disadvantages of stating one’s strategy in mission statement?
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What is the difference between mission and strategy? What is more significant for a
company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.
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What should a leader of a company avoid introducing the change to the organization?
10. Innovations: good or evil?

11. How does business affect environment?

12.  What are positive facets and difficulties of a small business?

13.  What are pros and cons of a global business?

Cnmcok BONpPOCOB /JIsl MOATOTOBKH K TeKYILeMY KOHTPOJIIO B 3 ceMecTpe:
@dopMyIHpOBKa BOMPOCOB K TEKYIIEMY KOHTPONIO B 3 CEeMeCTpe MOJHOCTHIO
COOTBETCTBYET HAUMEHOBAHHIO U COJICPIKAHUIO 3aSIBIICHHBIX TEM.
Paspea 6. Insights Into Management
1.  When, in your opinion, does a business problem become a crisis?
2. How can a company understand that it has faced a crisis?
3. Highlight the key steps the company should take to predict or handle a crisis?
4. Is it possible for a company to defend its reputation after a crisis and regain confidence in its

product?

o

How can communication in business be described?

6. What are the key qualities for a successful manager today?



7. How can unsuccessful manager be characterized?

8. Ifyou’re a manager, how would you describe your management style?

9. To your mind, what is the best management style for Russian companies and foreign ones?
10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Pa3pea 7. Motivation

1. Who is responsible for mistakes in companies?

2. What are the key steps for companies in crises?

3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

4. What are advantages of working in a team?

5. What are disadvantages of working in a team?

6. A team always needs a leader. Do you agree? Why/ why not?

7. Tension between team members makes a team more effective. Do you agree? Why/ why
not?

8. Which qualities of a person would be useful for a team work?

0. Which qualities of a person would be useless for a team work?

Pa3zpgea 8. Communication in Business

1. What risks do businesses face?

2. What are the key steps to effective risk management?

3. Comment on the following management style: directing. Summarise the main features of
this style.

4. Comment on the following management style: discussing. Summarise the main features

of this style.

5. Comment on the following management style: delegating. Summarise the main features
of this style.

6. Comment on the following management style: delegating. Summarise the main features

of this style.

7. How does customer service in our country different from customer service abroad?
8. What types of business correspondence do you know? What are their main features?
0. How does report writing differ from other types of business correspondence?

10. What is the future of business in Russia?



Cnucok BONpPOCOB /1 MOATOTOBKH K TeKYILleMy KOHTPOJIIO B 4 cemecTpe:
@opMyJIMpOBKa BOINPOCOB K TEKYIIEMY KOHTPONIO B 4 CEMECTpe HOIHOCTHIO
COOTBETCTBYET HAMMEHOBAHUIO U COJIEPIKAHUIO 3asIBICHHBIX TEM.

Pa3znea 9. Global Companies

l. What is the future of global business?
2. Dwell on personal skills required in management. Which of them do you possess?
3. Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which

of them appeals to you more? Give your reasons.

What are main peculiarities of Globalization in Management?
What are main peculiarities of Globalization in Marketing?
What are pros and cons of the process of Globalization?
What are main laws of Globalization?

What are for and anti- Globalization movements?
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Dwell on the usefulness of the process of globalization for government, companies and
common people

10.  What is the difference between Global and Local Management?

11.  How is the process of Globalization connected with companies’ development?
12.  Give a characteristic of a global trade.

13. Speak on dependence in terms of Globalization.

14.  How does Globalization affect cultures?

15.  Dwell on the Coca-Cola Company; its SWOT-analysis.

16.  What is Success in terms of Management?

17.  Dwell on the General Motors Company; its SWOT-analysis.
18.  What kind of failures can a company face? How to avoid them?
19.  Dwell on the Microsoft Company; its SWOT-analysis.

20.  Dwell on the Virgin Group Company; its SWOT-analysis.

IIpomexxyTouHasi aTTecTANMSA 1O TUCHUTIHHE.

Jlns olleHKW pe3yJbTaToB OOy4YeHHs MO JUCHUIUIMHE y4eOHBIM IUTAHOM B IEPBOM
ceMecTpe MPeayCMOTPEH 3a4yeT, MPOBOIUMBIA B (opMe WHIMBHIYATLHOW TMPE3CHTALUU II0
teme: “Company History”.

Jlns OUeHKH pe3yibTaToB OOYYEHHUS MO AMCIHUIUIMHE YYEOHBIM IIJIAHOM BO BTOPOM
CeMecTpe TpeIyCMOTPEH 3a4eT C OIEHKOW, MPOBOAMMBIA B (opMe WHIMBHIYAIbHON
npe3enTanuu no teme: “Product Presentation”.

s OlleHKW pe3yabTaTOB OOYYEHHMs MO AWCIHUIUIMHE YYeOHBIM TUTAHOM B TPEThEM



ceMecTpe IMpelyCMOTPEeH 3adeT, MPOBOJAUMBIN B (hopMe MHIMBUAYAIBHOW NPE3CHTALUU MO
teme: “Bank Presentation (Finance)”.

st onieHKHM pe3ysIbTaToB OOYYCHHS IO JUCHIUILIMHE YY€OHBIM IIJIAHOM B YE€TBEPTOM
ceMecTpe MpeyCMOTPEH SK3aMeH, TPOBOAUMEIN B popme

1) HemoAroTOBJIEHHOTO  MOHOJOIMYECKOTO  BBICKAa3bIBAaHMS IO  OJHOW U3
MPEJJIOKEHHBIX TEM NPOAOIKUTEIBHOCTBIO 1-2 MUHYTHI;

2) otBera Ha Bompockl (3-5) mapTHepa WM IpPEnojAaBaress MOCie MPeICTaBICHHOTO
MOHOJIOT'a;

3) rpynmoBoi [1enoBoi mpe3eHTauumu 1o Teme ‘‘Multinational Company” (3-5
YEIIOBEK).

HOpSII[OK MMPOBEACHHUA TCKYHICIO KOHTPOJIA YCIICBACMOCTH U HpOMG)KyTO‘IHOﬁ aTTeCcTaluu
M0 JUCUUIUIMHE U1 uHBanua0B 1 aul ¢ OB3 npexycmotpen [losoxkeHneM o TeKylieM KOHTPOJe

YCII€EBA€MOCTHU U HpOMe)KYTOqHOﬁ aTTcCTallun o6yqafoumxc;1.

10. PECYPCHAS COCTABJIAIOIASA

Jns mpoBeneHUs 3aHATHM CEMUHApCKOro Tuma (MPakTHYECKUX 3aHATHH) Mo JaHHOU
JUCLUIUIMHE UCTIONB3YIOTCS ayIUTOPUU ¢ ydeOHON MeOelnbio U Meaua-o00py10BaHueM (IIPOEKTOp,
9KpaH, HOYTOYK).

Jns  camocrosTenbHOM  paboThl  OOydarolUMXCs  HCHOJB3YyeTCsl  MOMEIICHHEe s
CaMOCTOSITENIbHOM  paboThl  00y4YaIOIIMXCS, OCHAIEHHOE KOMIBIOTEPAMU C HEOOXOAUMBIM
IpOrpaMMHBIM OOecrieyeHueM M JocTynoM B VHTepHET U 3JEKTPOHHYIO HH(pOpPMaIMOHHO-
00pa3oBaTeNbHYIO Cpelly By3a.

Jns  mpoBedeHMsT KOHTPOJISL CaMOCTOSITENIbHOM paOOThl MO JAaHHOW JIHUCLUIUIMHE
UCIONIB3YIOTCS ayJUTOPUH C Meaua-o00opyAoBaHHEM (TMPOEKTOp, SKpaH, HOYTOYK) W y4deOHOI
MeOenbIo.

s mpoBeneHMs TEKYLIEro KOHTPOJS YCIEBAEMOCTH U NPOMEKYTOYHOM aTTECTAllMM II0
JIAHHOM TUCIUIUIMHE MCTOJIB3YIOTCS ayAUTOPUU C YuyeOHOM MeOenblo M Meaua-o00pyaIoBaHUEM

(mpoexTop, 3KpaH, HOYTOYK).

HepequL JIMOCH3WOHHOT'O IIPOrpaMMHOI'O obecneyeHus

13?1 HaumenoBanue Tun pecypca
1 Microsoft Office HHueH3HOHng coryaienne Migrosoft - Qpen
Value Subscription qist pemenuii Education
2 Microsoft Windows Solutions NeV8265046
Cy6nunensnonnsiii noropop AO «CodrJlaitn
3 Microsoft Office Visio Tpeiin» Ne /131 ot 10.07.2020. Cpok neiicTBus
JIOTOBOpa - OECCPOYHBIH




OnexTpoHHbIN cioBaps #ABBY'Y OO0 "ABU Copraep" TIT OOO" IIporpam-e
4 Lingvo 11 cioBaps 6 si361k0B Volume texHosorun" Ne88 ot 31.10.2005 (mocTossHHO
License Concurent (21-50) #ABBYY nercTBytomas auieH3us). Cpok nencTBus
Lingvo 11 ciioBaps 6 sI36IKOB JIUTIEH3UH - 0€CCPOYHBII
Koncymsrantllmoc  cripasouHo- JII OO0 "Kouncynpsrautllntoc TonpsitTi"
noroBop Ne251/02 ot 01.01.2022 (exxeromno
5 IIPABOBAas CHCTEMa OTEYECTBECHHOTO 9 .
P — HpO):[HeBaelebm). Cpox neicTBUS JTULEH3UH -
OECCPOYHBIN
CJIA AO «CodtJlaitn Tpeitn» norosop
6 Anrtusupyc Kacnepckoro Ne291/Tr ot 28.12.2021, nmuuien3ust Ne  17E0-
OTEYECTBEHHOT'O MPOU3BOJICTBA 220119-110841-733-2920  Cpok aeiicTBus
norosopa 110 11.02.2024
[Tepeyenn cBOOOHO pacIPOCTPAHIEMOTO MPOTPAMMHOIO 00CCTICUCHHS
N HaumenoBanmue
n/n
# Windows Media Player
# IrfanView
#Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10 Plugin
# FreeMind
1 Mynomumeoua 110 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ilpocmompuux (viewer) # Foxit Reader - Russian
3 Bpaysep # Windows Internet Explorer 11
# Google Chrome

B cootBerctBum ¢ I[lonoxkeHnemM o CO3TaHUM CIIENUATBHBIX YCIOBUN /U1 MHBAJIUAOB U JIUIL
¢ OB3 undopManmoHHO-TeXHOJIOTHYECKass 0aza 00pa30BaTEIBLHOrO MpoIecca MpeaycMaTpuBaeT
HCIIOJIb30BAHNUE MATEPUATBbHO-TEXHUYECKUX CPEACTB C YUETOM Pa3IMYHBIX HO30JIOTUH MHBAIUIOB

u i ¢ OB3.




11. JUTEPATYPA

11.1. OcHoBHas nuTepaTypa

KoimmuecTn
Ne bubauorpadguyeckoe onncanue Tun o8
n/n OnoduoTeK
e
Cotton, D. Market Leader: Intermediate Business English
1 [Tekct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueOHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
7 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VyeGHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xommi. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Tekcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd Yuebuux 111
ed. - Slovakia: Pearson, 2012. - 110 p.
ManbkoBcKasi, 3. B. AHTIMICKHIT SI3bIK B CUTYaLIMSIX
MOBCETHEBHOTO JIeTIOBOTO 00MIeHus : yaueOHoe mocodue / 3.B. | YuebHoe
4 | ManbkoBekas. - Mocksa : Uadpa-M, 2023. - 223. - 9BC 9bC
i . nocobue
Znanium. - Tekcr : anexkrponnsiid. - URL:
https://znanium.com/catalog/document?id=422429
[InaxoBa, B. A. AHrIMiCKUi I3BIK 111 SKOHOMHUCTOB :
yueOnuk / B. A. llnsaxosa, O. H. I'epacuna, 10. A. I'epacuna. Vuebioe
5 | - Mocksa : [lamkos u K, 2020. - 295 c. - 55C Znanium. - 3EC
ISBN 978-5-394-02222-7. - URL: nocobue
https://znanium.com/catalog/document?id=358371
11.2 JlonosiHUTENBbHAS TUTEPATYpa
iﬁl bubimnorpaduueckoe onucanue
| Cotton, D. Market Leader: Intermediate Business English [Tekcrt]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson: Longman, 2012. - 110 p.
) Business Advantage. Intermediate [Tekct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.
3 | Birkin, J. Business Advantage. Intermediate [Texcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.
4 Rosenberg, M. Business Advantage. Intermediate [ Texct]: Personal Study Book /
Marjorie Rosenberg. - UK: Cambridge University Press, 2012. - 96 p.
Vkpaunen, U. A. IHOCTpaHHBIH S3bIK (aHITIMHCKUN) B PO eCCHOHATbHON
5 | mesarenbHOCTH : yueOHoe nocobue / U. A. Vkpannen. - Mocksa : PI'VII, 2019. - 40 c. -
OBC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544
MiokanoBa, H. M. AHrnuiickuil si3bIk : yaeOHoe nocoOue. - 2-e u3/l., nepepad. u JoIl. -
6 | Mocksa: Unopa-M, 2022. - 319 c. - Teker : anekrponHsblid. - 9BC Znanium. - URL:
https://znanium.com/catalog/document?id=400270
7 | Hroxanosa, H. M. Anrnniickuii 361K B MEHEDKMEHTE : y4e0. mocooue / H. M.

JroxanoBa. - Mocksa : Uadpa-M, 2019. - 256 c. - ObC Znanium. - ISBN 978-5-16-



https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=358371
https://znanium.com/catalog/document?id=422429

100823-2 (online). - URL: https://znanium.com/catalog/document?id=346864

ManbkoBckas, 3. B. AHTIIMICKUH S3BIK 1711 COBPEMEHHBIX MEHEKEPOB : y4ed. mocodue
/ 3. B. MaHbKOBCKasl. - 2-¢ u3/1., uchp. u jom. - Mocksa : Uadpa-M, 2021. - 148 c. -
8 | DBC Znanium. - ISBN 978-5-16-102349-5 (online). - URL:

https://znanium.com/catalog/document?id=398328

Iepuonnyeckue M31aHUA:

1. AxrtyasibHbIC TPOOJIEMBI (DHIIOJOTUN U METOJIUKH TPEIOJAaBaHMsI WHOCTPAHHBIX SI3BIKOB :
HayuHblii xKypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HHocTpanHbIE SI3BIKA B BBICILICH LIKOJIE: HayYHbIN KYpHAJL. —
URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. CoBpeMeHHBIE UCCIIEJIOBaHUS B O0JAacTH TPENoJaBaHUs WHOCTPAHHBIX SI3BIKOB B
HEsI3BIKOBOM  By3e: HayuHbll okypHan. — URL: https:/www.elibrary.ru/contents.asp?
titleid=53404

4. Teopus M IpPaKTHUKa HHOCTPAHHOIO sA3bIKA B BBICUICH IIKOJE: HAy4HBIA >KypHal. —
URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus s13pIKa U MEXKKYJIbTypHAsT KOMMYHHKAIIHSI: HAYIHBIH U POPECCHOHATBHBIN Ky PHAI.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHHBbIe Ipo(eccHOHAIBbHBIE 0a3bl JAHHBIX, HH()OPMAILHOHHBIE

CIIPpaBOYHBIC CUCTEMbBI, 3JICKTPOHHLIC 0HO0JIMOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snextpoHHO-OnOmoTeyHas cuctema. — URL: http://znanium.com.
2. HOMKOH: apxuB HayuyHbIX )xypHanoB. — URL: http://neicon.ru.

3. OBC TAY: sanekrponHast Oubianoreka [ DIeKTpoHHbIH pecypc]. — Pexxum nocryma :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3AHUA JJIS1 OBYUYAIOUIUXCSA ITO OCBOEHUIO
JUCHHUIIJINHbI

OcBoenue 00ydarOMMUMCS TUCIIMIDTHHBI MPEIIoIaraeT MOCeeHne MPaKTUIECKUX 3aHATHH,
BBITOJIHEHUE TPAKTHUECKUX 3a/IaHU, BBIOJHEHUE 33aJaHUN JUIsI CAMOCTOSTEIbHON paboThl. [Ipu
MOJATOTOBKE K MPAKTHUYECKOMY 3aHATHIO OOYyYaromeMmycsi HEOOXOJMMO TOBTOPUTH TPONICHHBIN
MaTepuai 1o U3y4aeMoi TeMe, C IeJbI0 ObITh TOTOBBIM K YCTHOMY ONPOCY, a TaKKe MPEIOCTaBUTh
BBITIOJIHEHHBIE TMMCHMEHHBIC JOMAIllHUE 3aJaHus. B pamkax maHHOW Y4YeOHOW JUCIUILTMHBI
BBIJIEIISIETCS. 0c00ast POJIb M 3HAUCHHE CAMOCTOSITEIIBbHOM JESTEIbHOCTH 00Y4YaroIerocs B MpoIecce
oBJIaJieHUs A3bIKOM. Ha Bcex atamax oOy4yeHwus oOpaiaeTcss BHUMaHue Ha 00ydeHre 00ydaronuxcs
METOJIMKEe CcaMOoOOpa3oBaHMsI, KOTOpas TIO3BOJSIET WM OBJIAJCTh NPUEMaMH  H3BJICUCHHS

nHbOpMallMl U3 TEKCTOB, 3HAKOMHUT CO crnoco0aMu ee Mepefadyd Kak B YCTHOM, TaK U B


http://83.234.207.58/MarcWeb2/Default.asp
http://neicon.ru/
http://znanium.com/
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=48918
https://znanium.com/catalog/document?id=398328
https://znanium.com/catalog/document?id=346864

NUCHbMEHHOM BHJE, a Takke B (opMe AeIOBOrO MUChMa, YCTHBIX JIOKJIAJO0B, COOOIICHUH U
IIPE3ECHTALAMN.

OcBoeHMe TUCHUIUIMHBI MTPEIoiaraeT BhIMOJIHEHNE MPAKTUYECKUX 3aJaHUl (TPaKTHUKN) BO
BpeMsl KOHTakTHOM paboThl C mpemnogaBareneM JUOO B Yachl caMOCTOSTeNbHOW palOoThl. Bce
IIPAKTUYECKHUE 3a/laHusl JUCLMIUIMHBI IPEJOCTABISIOTCS IMpENnoAaBaTeiMU BO BpPEMs 3aHATHH U
pasMemarTcs B JIOKATbHOW ceTH AKaJeMUU U DJIEKTPOHHOH WH(POPMAIIMOHHO-00pa30BaTEIbHOM
cpene. BrinmonHeHHble NpakTUyeckue paboThl CAAIOTCS Ha MPOBEPKY IMPENOJABaTENI0 OJHUM U3
CIIEAYIOIIMX CIIOCOOOB: MPEJOCTABIEHHE BBIIOJHEHHOTO JOMAIHEro 3aJaHus JIMYHO B PYKH
IIPENoAABaTEeNIo, OTIPaBKa IPENOJaBaTEN0 Ha MOYTOBBIM AmMK. [Ipy oTnpaBke npenogaBaTelto
BBITTOJIHEHHON pabOThl IO MOYTE 00ydYarouieMycs clieyeT 00eceuyuTh JUUHYI0 HICHTU(UKAIHUIO.
Kax npaBuio, B Teme win TeKcTe muchMa ykasbiBaercs kypce, @O olyuaromierocs, TUCIMILIAHA,
TeMa, 110 KOTOPOH BhIMOIHEHA paboThl. OT/eNbHBIE TPAKTUYECKHE paOOThl MOT'YT OBITh IPOBEPEHBI
IIPENOAABaTEIEM HEMOCPEICTBEHHO B ayAUTOPHUH.

Jlig  3akperuieHMs TPUOOPETEHHBIX 3HAHWM, YMEHMH U HaBBIKOB, JUISI pa3BUTUSA
CHOCOOHOCTEM K CamMOOOy4YeHHMIO B JAMCLUUIUIMHE MpPEIyCMOTpPEHa CcaMOCTosTelIbHas pabdoTa.
CamocrosaTenbHass paboTa MOXKET BBIOJHATHCA OOy4YaloOLUIMMCA JIOMa WM B ayJUTOPUSIX
AKanemMMy, CIHEIHMaJbHO OTBEIEHHBIX JJIS  CaMOCTOSATENBHOW paboThl M OCHAICHHBIX
HEOoOXOUMBIM TEXHUYECKUM U MNporpammHbIM oOecnieueHueM, aoctynom k OUOC u OBC. lna
YCHEIIHOTO BBINOJHEHUSI CaMOCTOSITENIbHON paboThl Oo0yyarouiemMycss peKOMEHAYeTCsl 3apaHee
03HAKOMUTBCS C MEPEYHEM 3aJaHui M rpapukoM ee BbINOIHEHUs. [1oAroToBKa K NMpakTUYECKUM
3aHATHSAM C TIOCIIEAYIOUIMM Y4aCTUEM B YCTHOM OIIPOCE MIPEIOJIAraeT: CUCTEMAaTHUECKOE U3yUEHUE
ayTEeHTUYHOTO MaTepuana W3 Y4YEOHHKOB U HUCTOYHHKOB JIONOJHUTEIBHOM JIUTEpaTypHl;
MOJATOTOBKY HWHAMBHIYyaJIbHOTO BOKaOyJsipa MO MpOHIAEHHONW Teme; padoTy €O CIpaBOYHOM
JUTEpaTypoil M cioBapeM; paboTy Haja omuOkamu. B pamkax maHHOW yueOHOM IUCHMILIMHBI
oOyyaromuecst BBIIOJHAIOT CaMOCTOSATENbHYI0O pa0oTy B BHJE IOBTOPEHHUS TMPOWUIEHHOTO
MaTepuaia MO BCEM H3y4daeMbIM TeMaM JECSITH pa3JesioB, YCTHO M NUCbMEHHO (IIMCbMEHHBIE
JIOMalllHUe paboThl) OTBEYAIOT HA BOIPOCHI JJs TOJATOTOBKM K TEKyIIEeMy KOHTpPOJIIO B
COOTBETCTBYIOILIEM CEMECTPE, a TaKXKe TOTOBATCA K WHIUBUIYaJIbHBIM WM TPYIIIOBBIM
MIPE3EHTALMAM JUIsl IPOXOKAEHHS IPOMEKYTOUHON aTTECTAllUU N0 JUCLIUILINHE.

Jns  BBIMOJMHEHUST TPAKTUYECKUX 3aJlaHMM  CaMOCTOSITEIbHOM paloThl MO  JIaHHOM
JUCIUIUIMHE B JIOMAIllHUX YCJIOBUSAX (3a mpenenaMu AkaaeMuu) oOydaromeMycsi HeoOXoIuM
MePCOHANILHBIN KoMMblOoTep (TUTaHIIET) W MporpaMMHBIA makeT Microsoft Office He Hmke 10
Bepcuu. CamocTosiTenbHast paboTa COMPOBOXKIAECTCS METOIMYECKUMHU YKa3aHUSIMU, pa3MeIleHHBIMU
B JIOKATBHOW CETH AKaJIeMHUM U DJICKTPOHHOW WH(HOPMAIMOHHO-00pa30BaTENLHOM Cpelie.

Metoauueckie yKkazaHus —cojaepkar  (GOpPMYJIMPOBKY 3a/aHus, HPUMEPHYI0 TEXHOJOTHIO



BHITIONHEHMsI, (GopMmar caauyu BbIONHEHHOW paboTel. [lpenomaBaTens BO BpeMsi ayIUTOPHBIX
3aHATUH 3apaHee 00CYXKIaeT ¢ OOyYaroIIMMUCs 3aJaHHE CaMOCTOATEIBLHON pabOThl M MOPSIOK €e
cnaun. KoHCynbTalMy MO BBHITIOJHEHUIO CAMOCTOSTEIBHBIX paboT, OOCYXIEHHE OTMETOK W
JIOTIYIICHHBIX OIIMOOK, 3aIllUTa OTIAEIBbHBIX BHJIOB CAMOCTOSITEIBHBIX PAa0OT OCYIIECTBISETCS BO
Bpems KCP Ha xadenpe ympaBieHuss M CBA3ed C OOLIECTBEHHOCTHIO WJIM B ayAUTOPUH IIO
pacriucanno. KoHCynbTanuu npenojaBateliss MO BBIMOJIHEHHIO CAMOCTOSTEIBHONH pabOThl MOTYT
OCYUIECTBIISATHCA MOCPEACTBOM acUHXpoHHOTO (moutra, DMOC) M CHHXPOHHOTO (Zoom, CETH)
KOMMYHHKAITIOHHOTO B3aUMOJICHCTBHS MO MPEIBAPUTEIHHON JOTOBOPEHHOCTH C MPEToAaBaTeieM.
BrimonHsemble caMOCTOSITENIbHBIE pabOTHl  SIBJISIOTCS DJEMEHTAaMM TEKYLIero KOHTPOIS H
OILIGHUBAIOTCS TperojaBateneM. [lomydeHHble OTMETKH YYMTBIBAIOTCS TMPH BBICTABICHUH 3a4eTa,
3ayeTa ¢ OIIEHKOM, FK3aMeHa.

®opMoii TPOMENKYTOUHOTO KOHTPOJIS BHICTYIAET 3a4eT, 3aUeT C OLIEHKOM, SK3aMeH. 3adyer,
NPOBOJUMBIA B (OpME HMHIMBHIYaJbHOM MpPE3CHTALMM IO HM3YyYEHHOH TeMe, BBICTABISACTCS B
NEPBOM M TpPEThbeM ceMecTpax oOydeHus. [yl OLEHKHM pe3yJbTaTOB OOYUYEHHS IO IMCLUILINHE
y4eOHBIM TUIAHOM BO BTOPOM CEMECTpE NMPEIyCMOTPEH 3a4eT C OLEHKOW, MPOBOJUMBINA B (opme
WHAMBUIYAIbHON TIpe3eHTallMd M0 H3yuyeHHOM TeMe. B uyeTBeproM cemectpe oOyudeHuUs
NPEeIYyCMOTPEH DK3aMeH, MpOBOAMMBIM B (opMe HEmOArOTOBICHHOTO MOHOJOTHYECKOTO
BBICKa3bIBAaHUS 110 OJHOM M3 MPEIIOKEHHBIX TeM TPOJODKUTENLHOCTRIO 1-2 MUHYTHI; OTBETa Ha
Bompochkl (3-5) mapTHepa WM TPEnojaBaTelis IOCNe MPEICTAaBICHHOTO MOHOJOTa; TPYNIOBOM
JIEIIOBOI Mpe3eHTaIlMK 10 H3yueHHOW Teme. Kpurepuu BhICTaBIEHHS 3ayeTa, 3aueTa C OICHKOMH,

9K3aMCHa O3BYYHMBAIOTCA IMMPCIIOAAaBATCIICM Ha IICPBBIX 3aHATHUAX 110 JUCIUIIIINHC.



13. IUCT COI''TACOBAHMUA

CocraBwi:

3aBeayromuii kadeapoil HHOCTPaHHBIX S3BIKOB %A
H.A. Kopneesa, K.I1.H., IOLIEHT —
/

(moammce)

3aBeayronuil BeIycKaromen kadeapon
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H.B. Huxkutuna, 1.3.H., JOIICHT

(mozamnucsk)
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0O.B. banakuna /

(o IHCH)

Havansauk OOVYII
A.D. OunK

(momuce)
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	5. СТРУКТУРА И ОБЪЕМ ДИСЦИПЛИНЫ
	6. СОДЕРЖАНИЕ ДИСЦИПЛИНЫ
	В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам девяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине. Помимо этого, обучающийся осуществляет подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками.
	
	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;

	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре управления и связей с общественностью или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
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