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1. OBLIAA NTH®OPMANUA O JUCHUIIVIMHE

PabGouass mporpamma maucuuruinHbl «MHOCTpaHHBINM $I3BIK» COCTaBJICHAa Ha OCHOBAaHUU
(dbenepalbHOTO TOCYJAapCTBEHHOTO 00pa30BaTEIBLHOTO CTAaHJIApPTa BBICHIETO OOpa30BaHUS IO
HampaBieHuto noArotoBku 38.03.02 «MeHemxkMeHT» (YpOBEHb OakajgaBpuaTa), YTBEPKICHHOTO
npuka3oM MuHuctepctBa oOpa3oBanHus W Hayku Poccuiickoit ®epeparmu 12.01.2016 Ne7 u
y4eOHOro IulaHa HampasieHus noAarotoBku 38.03.02 «MenemkMeHT», npoduis (mporpaMma
OakanaBpuata) « YpaBJieHHE OpraHU3auein.

TpymoeMKOCTh AUCIUTUTHHBL: 18 3.¢. / 648 akageMHYeCKUX 4acoB, B TOM uuciie 176 yacoB
KOHTaKTHOM paboThl 1 436 4acoB caMOCTOSITEIbHOM paboThl 00yJatOLIXCS.

Pacnpenenenue 4acoB TUCHUIIIUHBI 10 CEMECTpPaM U BUJAM 3aHATHI MO y4eOHOMY IJIaHy:

KoaunyecTBo yacoB
Bup y4eOHoii padoThI lice%r}?ol;lo Cenmecrpet
y Y1 2 3 4 |5|6|7[8]9
IJIAHY

KonTakTHas padora 176 3 56 32 56
(Bcero):
B ToMm unce:
Jlexuuu
[IpakTHyeckue 3aHsaTus 144 24 48 24 48
KoHTpoib camocTosTenbHON
pabotsl (KCP) 32 8 8 8 8
CamocTrosiTesibHas padora 436 112 104 112 38
(Bcero):
Buabl npoMexyTO4YHOM 3auer ¢ SK3aMEH
arrecTaumu (3K3aMeH, 36 3auer . | 3auer

. OLIEHKOM 36
3a4eT, 3a4eT C OLlEHKOM)
ObIIASA Yacel: 648 144 180 144 180
TPYAOEMKOCTH
JAMCIUILIHHBIL: 3.e.: 18 4 5 4 5

2. HEJIA U 3AJAYHN JTUCIUTTJIMHBI

I[aHHaH AUCHHUILIMHA MO CBOCMY XAPAKTCPY ABJIACTCA KOMMYHHKaTHBHOﬁ W HaIlpaBJICHA Ha
dbopMHpOBaHHE W pa3BUTHE PEYEBBIX YMEHUH, (OpMUpOBAHHE CHOCOOHOCTH W TOTOBHOCTH
UCTIOJIb30BaTh HHOCTPAHHBIN SI3bIK KaK HHCTPYMEHT B CUTYAIlMH PEabHOH KOMMYHHKAIIUH.

JucuuiuinHa uMeeT cBoed 1Lebio chOpMHUpPOBATh W/HIU Pa3BUTHh S3BIKOBBIE U pPEUEBbIC
HaBbIKM U YMEHHUS B ayJMPOBAHUHU, YCTHOHN peuM (IUAJOrMYECKON M MOHOJOTUYECKOW), YTEeHUU U
UCHME.

LeJb TUCHMIUINHBI - MOBBIIICHUE UCXOIHOTO YPOBHS BJIaJICHHS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpeAblAyIiel cTyneHu oOpa3oBaHusi, W (HOpMUpOBaHHME Y OOYYaIOLIHXCS
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COLIMAThbHO-KOMMYHHUKATHBHBIX 3a7lad B Pa3IUYHBIX O00IacTsaX OBITOBOHM, KyIbTYpHOU H
npoeCCHOHATIBHON AEATENBHOCTH TMPH OOLICHUH € 3apyOeKHBIMH TapTHEpaMH, a TakkKe s
JanbHENIIero camooOpa3zoBaHusl.

BocnuraresbHas meab AUCHUIUIMHBI UMEET KyJIbTYPHO-TBOPYECKYIO HANpPaBICHHOCTh U
HalleJIeHa Ha CO3JlaHHe MOCPEACTBOM HHOCTPAHHOTO S3bIKa YCJIOBHUH ISl pa3BUTHUS TBOPUYECKUX
CHIOCOOHOCTEM OOydaromuxcs, BKIOYEHHME HUX B pa3jMuHble BUIbl COLUUAIBHO 3HAYUMOMU
JIeSITeIbBHOCTH, TAKUM 00pa3oMm, JaBasi BO3MOKHOCTh (DOPMHPOBAHUSI OPUTHHAIIBHOCTH MBIIIICHUS,
a TaKKe pean3allii JMYHOCTHO OPHUEHTHPOBAHHOTO MOIX0/1a B MpoQecCHOHANBHOM cdepe.

3agauu AMCUMIJIMHBI:

o dbopMupoBaTh y O0OydYarOIIMXCS 3HAHUS, YMEHHS ¥ HaBBIKM B 00JacTH YCTHOU W
MMCbMEHHON MPAKTUKHU PA3rOBOPHON U NMPpOQeccCHOHAIBHO-/I€JI0BOM peuH U UCIOJIb30BaHUE
UX B MPo(ecCHOHAIBHO 1eATeIbHOCTH M0 HAIPaBJIEHUIO MOJITOTOBKH;

o O03HAKOMHUTHh OOY4YalOIIUXCSI € OCOOEHHOCTSAMM JIEKCMUECKOHM CHCTEMBbl H3y4aeMOro
WHOCTPAHHOTO $3bIKa, (DYHKIIMOHATBFHOW U CTHIIHCTUYECKOU TuddepeHnnanyeil S3pIK0BbIX
CpeiCTB, Haubojee NPOMYKTHUBHBIMH CJIOBOOOpA30BATEIbHBIMU MOJCISMU H3y4aeMOTo
HHOCTPAHHOI'O s3bIKa,

o COBCPHICHCTBOBATb HABBIKM pPaCIllO3HABAHHUA W IIOHHMMAHUA TI'PpaMMAaTHYCCKUX q)OpM u
KOHCTPYKHHﬁ B OIIOPC HA pa3/IMYHBIC ITPU3HAKH I'PaMMAaTHYCCKUX ﬂBHeHHﬁ, a TAKKC€ HAaBBIKU
ynoTpeOaeHus TpaMMaTUYECKUX KOHCTPYKIIMNA B Pa3IMYHBIX PEUEBBIX CUTYAIUSX;

o pa3BUBAaTh KOMMYHUKATUBHBIE KOMIIETEHIIUU, HEOOXOAUMOM I TBOPUECKOM AeSITeTbHOCTH
B MTOBCEHEBHOM OOIIECHUH, B OOIIECTBEHHO-TIOIUTUYECKON U Hay4YHO-NPO(eCcCHOHATbHON
chepax;

o nproOmaTe 00y4aroImuXxcs K CaMOCTOSATENIbHOW MCCIEN0BATEIbCKOW padoTe HaJ SI3BIKOM,
pa3BuUBaTh y 06y11afoumxc;1 AHATUTUYECKHI moaxoJa K HM3ydaCMbIM SA3BIKOBBIM SBJICHHUAM
MyTEeM COTOCTAaBJICHUS UX C COOTBETCTBYIOIIMMH SIBICHUSMHU POIHOTO S3bIKA.
3agaum BocmUTATEJIbHON PadOTHI:

o pa3BuTHe y 00ydJaromuxcsi MOHUMaHHs COITMAIEHON 3HAUMMOCTH WHOSI3BIYHON KYJIbTYPHI B
Oyaymiet mpodecCHOHAIBHON —JCSITeTbHOCTH HAa HWHOCTPAHHOM  SI3bIKE, Kak IS
COBPEMEHHOT0 00IIeCTBa, TAK U I JUYHOTO NPOPECCHOHATBHOIO CTAHOBJICHMUS;

o CO3/1aHHE YCJIOBUU JUIsl OCO3HAHMs OOydYaloIIMMUCS CBOEr0 MecTa M poJd B Oyayuieu
npohecCuoHaTbHOM NeSTeNbHOCTH;

o dbopMupoBaHHE  BCECTOPOHHE  PA3BUTOM  JMYHOCTH  TOCPEICTBOM  MPUOOIICHUS
o0yyaromuxcs K HMHOS3BIYHON KyJbType M BOBJICUYEHHUS B TBOPUYECKYIO NESATEIBHOCTH C
UCIIOJIb30BaHNEM MHOCTPAHHOTO SI3bIKA;

. pa3BUTHE KYJIBTYPbl MEKIMYHOCTHOTO IPO(ECCUOHATHFHOTO B3aUMOICHCTBUSI.



3. MECTO JUCIIMIIJIMHBI B YYHEBHOM IIJTAHE

VYyeOnas mucuumiauHa «MHOCTpaHHBIN A3BIK» OTHOCUTCS K 00s3aTE€IbHBIM TUCLUILUIMHAM
oOs3arenbHOM wactu brnoka 1. — Jucuuminunsl (Moxynu). V3yueHue AaHHON AMCUUIUIMHBI
0a3upyeTcst Ha MaTepuale, U3y4eHHOM B paMKaX IIKOJIBHOTO Kypca. JMCHUIUIMHBI, IPU U3yYeHUH
KOTOPBIX OYIyT HCIIOJIb30BaThCs 3HAHWS, YMEHHMs M HaBBIKH, MPHOOpPETEHHBIE B pe3yibTaTe
U3y4YeHUs JUCHUIUINHBI «ITHOCTpaHHBIN A3BIK» - «II0Ar0OTOBKA IO AHTTTUICKOMY S3BIKY».
4. INVIAHUPYEMBIE PE3YJBbTATbBI OBYYEHUA 11O JUCHUMIIVIMHE JJISA
®OPMHUPOBAHMSI KOMIIETEHIIMI OBYYAIOIUXCSI

PesynbraThl OCBOEGHHs 00pa3oBaTEIbHONM MNPOrpaMMBbl (KOMIIETEHLUH OO0YYaroluxcs)

OTIpE/ICIISAIOTCS TPEOOBaHMSAMH (PelepalbHOTO TOCYAApCTBEHHOTO (hemepanbHOro CcTaHmapTa 1o
HANpaBJIEHUIO TIOATOTOBKM M (OPMUPYIOTCS B COOTBETCTBHUM C MaTpUIEH KOMITETEHIIHM
oOpa3oBaTenbHONH TporpaMMel. [lnmaHupyeMble pe3ysbTaTbhl OOy4eHHUsS MO0 JUCLUIUIMHE (3HaHUS,
HaBBIKKM) OOECIEUYMBAIOT JIOCTH)KEHHE pE3yJIbTaTOB OCBOEHHUS 00pazoBaTeIbHOMN

yMEHHUS,

nporpaMMbl M ()OPMHPYIOTCS B COOTBETCTBHHM C KapTaMH KOMIIETEHIMH 00pa3oBaTeIbHOM

[IPOTPaMMBI.
Mudp HaumenoBanmue I[Inanupyembie pe3yabTaThl 00y4eHHS
KOMIIETEHIIUH KOMIIeTeH I H mo JUuCIMIJInHe
OK—+4 Cnoco6HocTb K 3HaTh:
KOMMYHHUKAIIUU B | CUCTEMY U CTPYKTYPY MHOCTPAHHOIO SA3bIKa;

YCTHOU U - pa3suMuHbIE  aCMeKThl  s3blKa:  (HOHETUUECKOMH,

MMUCHMEHHOU JEKCUYECKUM, TpaMMAaTUYECKUH, B T.4. CTPYKTypy

(I)opMaX Ha pyCCKOM IMOCTPOCHUA q)pas, npennomeﬂnﬁ, BBICKA3bIBAHUA,

LIEJIOCTHOTO TEKCTA.
- aJIeKBAaTHBIE S3BIKOBBIE CpPEICTBA JJIS pPeaTU3aluu
OCHOBHBIX pPEUEBBIX (PYHKLUI;

Y UHOCTPAHHOM
SI3BIKAX JJIs
perieHus 3aaaqy

MEXIUYHOCTHOTO U
MEXKYJIbTYPHOTO
B3aUMOJCUCTBUSA

- COBPEMCHHBIE TEXHUKHU U CTIOCOOBI 1eTTOBOM
MUCbMEHHOW M YCTHOM KOMMYHHUKAIIUH;

- KpUTEPHH, TIPEIbBIIsIEMbIE K 0)OPMICHHUIO
JIETTIOBOM KOPPECIIOHICHIINY;

- OCHOBHBIE TPEOOBAHUS K CO3JJAHUIO JACTIOBOMA
Mpe3eHTAlNH;

- KYJIbTYpPY, CTHUJIb )KHU3HU, HaLII/IOHaJ'ILHHﬁ MCHTAJIUTECT
HOCHUTEJIEH SI3BbIKa JJI TIpEAOTBpAlICHHUA HCIIOHUMaHUA
Ha MEXJIMYHOCTHOM U NMPO(ECCHOHATILHOM YPOBHE.

Ymersn:
- IOHUMAThb pedb HOCHUTENsI/NIell s3bIKa B YCTHOM M
MUCBMEHHOH (opmax;
- QJIGKBaTHO BOCIIPOM3BOJIUTH HEOOXOOMMBIH Habop
KOHCTPYKIMA W TEPMUHOB B MOHOJIOTUYECKOU U
JIMAIOTUYECKON peyn;

- TIOHMMaTh AyTEHTUYHbIC MUCHBMEHHbBIE TEKCTHI,
HCIIONB3YS pa3Hble TEXHUKU YTCHUS;

- W3BJCKaTh HEOOXOAMMYI0 HMH(OpPMAIHIO U3
OPUTMHAJIBHOTO TEKCTAa Ha MHOCTPAaHHOM  A3BIKE,




aHAJIM3UPOBATh, 00001IaTh, IETIATh BHIBOIBI.
- BECTH JICJIOBYIO KOPPECIIOHICHIINIO;
- IOHUMATh Ha CIIyX peub HOCUTEICH SI3bIKA.

Baagern:

- HAO0OPOM S3BIKOBBIX CPEJCTB, HEOOXOJMMBIX JIS
peanu3anuy yCrenHoW KOMMYHUKAIIMA B KOMaH/IC;

- HaBBIKaMHU pabOThI CO CITPABOYHON JTUTEPATYPOU U
CIIOBApSIMU;

- TEXHUKAMH apryMEHTallud BEJEHUS JHUCKYCCHH B
YCTHOM W THMCBMEHHOM BHJE, TOJIb3YSICh 3HAKOMBIM
JIEKCUYECKMMH W  TPaMMaTHYECKUMH  CpeJCTBaMH
SI3BIKA;

- TEXHOJIOTHEN CO3/IaHUs JE€JI0BOM MPE3CHTAlMN Ha
WHOCTPAHHOM SI3BIKE;

- HaBbIKaMW (UKCHPOBAaHUS OCHOBHOW WACH U
BTOPOCTEIICHHBIX JIeTaled B YCTHOM M MUCBMEHHOM
KOMMYHHUKAITUH.




5. CTPYKTYPA U OFBEM JNCHUIIJINHBI

Cemectp n3yuenus: 1

Buabi yueOHol padoTsl

IIpomexy
KonrakTHas pa6ora CamocrosiTesibHas paboTa TOYHast Dopmbi
Pa3gen B yacax arrecTranmu
ACT Ioapa3saen, Tema (8 9acax) Texymero Popmupyem
MOJYJIb sl B yacax ble KoMIIe
KOHTPOJIA
IIpakTHuec (opMbI opranuzanuu TEHIHH
B Yyacax .
Jlexknun KHe KCP CaMOCTOSITeIbHOM padoThl
3aHATHA
Pazzen 1. Tema 1.1. Globalization -
Global (MpaKTUKYM) IToBTOpEHHE MPOIIEHHOTO .
Mark VYcrHbrit
arket Kynomypno- maTepuraia, HoAroToBKa ompoc
b
meopueckoe MHAMBUIYaJIILHOTO BOKaOysipa
- 4 - 18 FHBILY . YIUP MMCbMEHHBIC OK-4
gocnumanue: 10 TIPOiiIeHHO Teme, paboTa
M . JIOMaITH1e
coyuanvHas CO CIIPaBOYHOM JIUTEpPATYpOil U S
3HAYUMOCTD CJIOBapeEM
UHOSA3BIYHOLL KYbMYPbl
Tema 1.2. Brands - - 18 [ToBTOpPEHMNE MPOIIEHHOTO - VerHblit ompoc, OK-4
(mpaKkTHKyM) MaTepualia, MoAroToBKa [MCbMCHHBIC
Kynemypro- WHIUBUTyJIBHOTO BOKaOyJIsipa AOMAIITHAC
meopueckoe 4 10 MIPOMJICHHOI TeMe, paboTa Safiatui
socnumanue: CO CIIPaBOYHOM JIUTEPATYPOU U
MEdHCKYTbmYpPHOe CJIOBapeEM
npogeccuonanvroe
g3aumooeticmeue




YceTHbIN onpoc, OK-4
[ToBTOpEHME IPONUAEHHOTO IMCbMEHHbIE
Marepuaia, moJroToBKa JOMaIHIe
Tema 1.3. Advertising 18 WHANBUIYAIBHOTO BOKAOYysIpa 3a1aHusd
(mpakTUKyM) 0 MPOWIeHHON Teme, paboTa
CO CIIPaBOYHOM JINTEPATYpOH U
cIIoOBapeM
Paznen 2. Tewma 2.1. Employment VeTHBIi ompoc, OK-4
Business (IpaKTHKyM) IUCBbMEHHBIE
organization |Kyremypho- [ToBTOpEHME IPOHIEHHOTO AOMalIHNEe
meopueckoe_ Marepuaa, MoAroTOBKa 3afiaHus
gocnumanue: 16 MHAMBUIYaIbHOTO BOKaOysipa
0CO3HaHUe c80e20 0 TIPOiiIeHHO# TeMe, paboTa
mecma u poau 8 CO CIIPaBOYHOM JIUTEPATYpPOU U
oyoyweti CJIOBapeM
npogeccuonanvroll
oesamenbHoOCmu
[ToBTOpEHME NMPOKHITEHHOTO YcrHblit ompoc, OK-4
MaTtepuaa, moAroToBKa IIMCBMCHHBIC
Tema 2.2. Trade 16 VHIMBHIylIbHOTO BOKa0yJIsipa AOMAIITHHAC
(TpaKkTHKyM) 10 MPONACHHOM Teme, paboTa sanatmd
CO CIIPaBOYHOM JINTEPATYpOH U
CJIOBapeM
Tewma 2.3. Organization 16 [ToBTOpEHME PONAEHHOTO VeTHBIi ompoc, OK-4

(IpakTUKyM)
Kynemypno-

meopuyecKoe
socnumanue.

MEHCKYIbMYPHOe
npogeccuonanvhoe
gzaumooeticmeue

MaTepuania, OAroToBKa
MHAMBHUIYAILHOTO BOKaOyspa
10 TIPOiiIeHHO Teme, paboTa
CO CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeEM

MMHUCbMEHHBIE
JIOMaIIIHUE
3aJaHUs




Tema 2.4. Money
(TIpakTUKyM)

[ToBTOpEHME TPOIAECHHOTO
Marepuaa, oAroToBKa
WHIVBUTyJIBHOTO BOKaOyJIsipa
o MpOoiIeHHON TeMe, paboTa
CO CIIPaBOYHOM JINTEPATypO U
CJI0BapeM

YceTHbIN onpoc,
NHCbMEHHBIE
JIOMalIHue
3alaHus

OK-4

dopma TpOMEKYTOUYHOM aTTeCTAUU
3aver

ITonroroBka k
MIPOMEKYTOUHOM aTTECTAI[uU B
dbopMe MHIUBHUTYATHHOM
MPE3eHTAlUN

Hroro

24

112

144




CemecTp uszyueHus: 2

Buapl yueOHoit padoThI

KonrakTHas padora (B Hpomesicy
Pasnen uacax) CamocrosiTesibHast padoTa TOYHAS DopMmbI ®opmupyem
9
MOy b Hoapasaes, Tema aTTectamus B| TEKYLIEro bl€
IIpakTn (¢opmbI opranuszanum yacax KOHTPOJIA | KOMIICTCHIHH
Jlekuu B .
YecKue KCP CaMOCTOSITEIbHOM
| yacax
3aHATHA padoThI

Paznen 3. |Tema 3.1. Ethics - IToBTOpEHHE MPOIJEHHOTO - VCTHBIH OK-4

Strategy (mpakTuKyMm) Marepuaa, oAroToBKa orpoc,
Kynemypno-meopueckoe WH/IMBHIyaJIbHOTO MUCHbMEHHbIE
gocnumanue: - 4 12 BOKaOyJIspa 1o JIOMalIHUE
MeJHCKYIbMYPHOe poieHHON Teme, paboTa 3aJlaHus
npogheccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEpPaTypOil U CI0BapeM
Tema 3.2. Change - 4 - 12 |IloBTOpEeHHE MPOIiIEHHOTO - YcTHBIi o1poc, OK-4
(IpaKkTUKyM ) MmaTepuaia, IOAroTOBKa HHCbMCHHBIC

VH/MBU1yaJIbHOTO AOMaIHIE
3aaHus

BOKaOyJIsipa mo
IIPONEHHOM TeMme, paboTa
CO CITPaBOYHOM
JINTEPATypPOU U CIIOBApEM




Tema 3.3. Strategy
(mpaktukym) Kyasmypro-

IToBTOpEHUE IPONHAEHHOTO
MaTepuaia, oAroTOBKa
WHJMBUlyaJIBHOTO

meopuecKoe 80CNUmManue: 12 BOKaOyJIsipa 1o
0CO3HAaHUe C80e20 Mecma IIPONEHHOM TeMme, paboTa
u poau 6 6yoyweti CO CTIPaBOYHOM
JINTEPATypPOU U CIIOBApEM
[ToBTOpEHME TPONAEHHOTO
Tema 4.1. Cultures p POHA
MaTepuaia, MoAroToBKa
(MpakTUKyM)
WH/IMBUIyaJIbHOTO
Kynemypro-meopueckoe
12 BOKaOyJIsipa mo
gocnumanue: . z
poieHHON Teme, paboTa
COYUANbHAS 3HAYUMOCTb o
. CO CIIPaBOYHOM
UHOS3bIYHOU KYbMYPbl .
JIUTEPATYPOU U CIIOBAPEM
Tema 4.2. Leadership [ToBTOpEHME MPONHIEHHOTO
(MpakTUKyM) Marepuana, oAroToBKa
Kynomypno-meopueckoe WH/IMBUIyaJIbHOTO
Pasnen4.  |gocnumanue: 12 BOKaOyJIsipa mo
Leadership MeAHCKYIbMYPHOe poieHHON Teme, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
é3aumooelicmaue JIUTEPaATYpOU U CIIOBapeM
[ToBTOpEHUE MPOIiIEHHOTO
MaTepuaia, oAroToBKa
" WH/IMBHUIyaJIbHOTO
Tema 4.3. Competition FUHBIILY
12 BOKaOyJIsipa 1mo
(TIpakTUKyM) . >
MpoieHHON Teme, paboTa
CO CITPaBOYHOM
JTUTEPATypOH U CIOBapeM
Paznen 5. |Tema 5.1. Innovations 12 |IloBTOpEHUE MPOIIEHHOTO
Business (mpakTUKyM) Marepuana, oAroToBKa
vision WMHUBUTyaJIbHOTO

BOKaOyJIsipa 1o

YcTHsI onpoc,
IIMCBbMCHHBIC
JIOMAIITHHE
3aJaHus

YceTHbIN onpoc,
MUCbMEHHBIE
JIOMalllHue
3a/laHusA

YceTHBIN onpoc,
MUCbMEHHBIE
JIOMaIlHue
3a/laHusA

YeTHBIN onpoc,
MIUCbMEHHBIE
JOMaIIHHAE
3alaHus

YerHbli onpoc,
MUCbMEHHBIE
JOMAIIHHAE
3alaHus

OK-4

OK-4

OK-4

OK-4

OK-4




IIPONEHHOM TeMe, paboTa
CO CITPaBOYHOM
JINTEPATYPOU U CIIOBAPEM

Tema 5.2. Business and - . OK-4
environment (IPaKTUKyM ) OBTOPCHHE HPONJICHHOTO
Kynomypro-meopueckoe MaTepHaiia, OAroToBKa YeTHbIi onpoc,
BOCHUMAHUE. OCO3HAHUE ‘ . HHHHBIgﬂyaﬂbHOFO MHCBMCHHBIC
OMalIlIHUEC
c80e20 Mecma u poiu 8 _ BOKADYJIipa 10 A
Gyoywei IIpONEHHOM TeMme, paboTa 3a/1aHusA
npogeccuonanvroll CO clpaBoTHON
DesmensHoCiL JTUTEPATYPOH U CIIOBAPEM
[ToBTOpEHME TPOIAECHHOTO YcTHBII onpoc, OK-4
Tema 5.3. Franchising 6 12 MaTepuala, oAroToBKa TIMCbMEHHBIC
(TpaKkTHKyM) WHIUBUTy JIBHOTO AOMAIIHUEC
BOKaOyJIsIpa 1o 3allaHms
Tewma 5.4. Business . . OK-4
- [ToBTOpPEHME MpOIIEHHOTO Yernpiit onpoc,
communication MMCEMEHHLIE
(MpaKTHKyM) MaTepuaia, MoAroToBKa
MalIHH
p Y WH/IMBUTyJTLHOTO N N
Kviemypro-meopueckoe 3a/1aHus,
6 14 BOKaOyJsipa 1mo
socnumanue: POHICHHOR Teme, paGoTa BBITIOJTHEHUE
MEHCKYIbMYpPHOe b > P KOHTPOJIbHBIX
CO CIIPaBOYHOM -
npogheccuonanvHoe - 1
N JUTEPATYPOH U CIIOBAPEM
83aumooeticmsue
IToaroToBka x
IIPOMEKYTOYHON
aTTecTaruu B hopme
dopma MPOMEKYTOUHOU ATTECTALUN 2 VHIUBUY aIbHOMN
3a4eT ¢ OEHKOM MpEe3eHTAIINUH,
BBITIOJITHCHHE
KOHTPOJIbHBIX 3aaHUI
48 124 -

Hrtoro
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Cemectp uszyuenus: 3

Bujabl yueOHoii paboThl

KonTakTHas pabdora IIpome:xy DopMbI ®opwnpye
CamocrosiTesibHas paboTa MbIe
Pa3znen, moayJib IMoapa3znen, Tema (B yacax) TOYHASA TeKylero KOMIIETeH
Jlekuu | [IpakTnueckn| KCP B (¢opMbI opranu3zanuu | aTTECTAlld |  KOHTPOJSA -
U e 3aHATHS yacax CaMOCTOSITEIbHOM sl B yacax
Paznen 6. [ToBTOpEHME MPONUIEHHOTO - OK-4
Insights Into Marepualia, oAroToBKa YcTHBIN
Management Tema 6.1. The nature of WHIUBUTyJIbHOTO ompoc,
management - 2 - 12 BOKaOyJIsipa 1o MMCbMEHHbIE
(mpakTUKyM) npoiiieHHO# Teme, paboTa JIOMaIlHHAE
CO CIIPaBOYHOMU 3a/laHus
JIATEPATYPOU U CIIOBaApPEM
Tema 6.2. Management IloBTOpEHKE PONAECHHOTO - OK-4
Styles (mpakTuky™m) Marepuala, moJroToBKa VCTHBII o1poc,
Kynomypno-meopueckoe WHAWBUYaJIbHOTO [HCbMEHHBIC
gocnumanue: - 2 - 12 BOKaOyJIsipa 1o JOMalIHUE
MEeAHCKYIbMYPHOE MpoiIeHHON Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
e3aumooelicmeue JUTEPATYpPOU U CIIOBApEM
Tema 6.3. Team Building - 2 - 12 |IloBTOpEeHME MPOIIEHHOrO - VcTHbIi onpoc, OK-4
(TIpaKTUKyM) Marepuaa, ImoJaroToBKa IMCbMEHHBIC
Kynomypno-meopueckoe WHAWBUYyaJILHOTO AOMAIITHAC
sochumanue: BOKaOyJIspa 1o sallaHnA

COYUANLHASA 3HAYUMOCTb
UHOSA3BIYHOU KYIbMYpPbl

npoiiieHHOo# Teme, paboTa
CO CITPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM




Tema 6.4. Risk

IloBTOpEHME MPONAECHHOTO
MaTepuaia, oAroToBKa
WHJVBHTyaJIbHOTO

12 BOKaOyJIsipa 1o
(TIpaKTUKyM) . ¢
NpoiiieHHO# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeM
IToBTOpEHME MPONAECHHOTO
MaTepuaia, MoAroToBKa
Tewma 6.5. Crisis WHUBUTyTBHOTO
management 12 BOKaOyJIsIpa 1o
(mpakTUKyM) poieHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypOU U CIOBapeM
IloBTOpEHKE PONACHHOTO
MaTepuaia, MoAroToBKa
Pasen 7. Tema 7.1. Motivation in WHJUBU]TyaJIbHOTO
N Management 10 BOKaOyJIsIpa 1o
Motivation o z
(mpakTUKyM) npoiiieHHo# Teme, paboTa
CO CITPaBOYHOM
JTUTEPATYpPOH U CIOBApeEM
Paznen 8. Tema 8.1. 10 |IloBTOpEHHE MPOIIEHHOTO
Communication |Communication in MaTepuaia, MoAroToBKa

in Business

Business (ImpakTHKyMm)
Kyibmyprno-meopueckoe

gocnumanue:
COYUANbHAS 3HAYUMOCTb
UHOS3bIYHOU KYIbIMYpPbl

MHAWBUIYaIbHOTO
BOKaOyJIsipa 1o
npoiiieHHO# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeM

VYerHblit onpoc,
MUChMEHHBIE
JIOMaIIHHE
3aJaHus

YcTHBI onpoc,
MMCbMEHHbIE
JIOMaIITHHAE
3a7aHus

VcrHBIN
ompoc,
MHCHEMEHHBIE
JIOMAaIHUE
3aJJaHU

YerHbli onpoc,
MIUCBMEHHBIE
JOMaIITHHAE
3a/laHuUs

OK-4

OK-4

OK-4

OK-4




. OK-4
[ToBTOpEHME MPOIIEHHOTO
Marepuralia, moAroTroBka VY CeTHBIN o1poc,
Tema 8.2. E-commerce AHAUBUIYATBHOTO MMUCbMEHHBIE
(mpakTUKyM) 2 10 BOKaOyJIsipa 1o JOMaIHAE
PO ICHHOH TeMe, paboTa 3aaHus
CO CITPaBOYHOM
JIUTEPATypPOU U CIOBapeM
. OK-4
Tema 8.3. Customer IToBTOpEHKE NPONIEHHOTO
service (TPaKTUKyM)_ Marepualia, moJroToBKa Y CTHBIH OMpOC,
Kynemypno-meopueckoe WHJUBU]TyaJIbHOTO MHCHMECHHBIC
gocnumanue: 4 10 BOKaOyJIsipa 1o JOMaIlIHHE
MEAHCKYIbMYPHOE npoiiieHHo# Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmeaue JUTEPATYpOH U ClIOBapeM
IloBTOpEHME MPONAECHHOTO Yernsiit ompoc, OK-4
. Mare€puaia, moaAroToBkKa IIUCHbMEHHBIE
Tema 8.4. Writing report P ’
4 10 UHJAUBUIYAIbHOI'O JOMAIlIHUE
(mpakTUKyM)
BOKaOyJIsIpa 1o 3a/1aHusI
npoiiieHHO# Teme, paboTa
IToaroroBska k
. IIPOMEKYTOUHON
dopmMa NPpOMEKYTOUHON aTTECTALUU
- 2 aTTecTanuu B hopme - -
3aver >
WHJUBUTyaTbHOU
MIPE3EHTAlNN
24 112 -
Hroro
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Buasbl yueOHoii paGoThI Mpomesxy
TOYHAsA
Dopmu
KonTtakTHas padora arrecran | @opmbl pMHpYy
CamocTrosiTesbHasi padora i B eMble
Paspnen, moayinb IMoapa3snen, Tema (B yacax) TEKYIIEro
gyacax KOMIIeTEeH
KOHTPOJIA -
Jlek |IIpakTH4yecku KCP ¢opmeI opranmzanuu
110707 e 3aHATUs B [acax CaMOCTOATEJIbHOM
Paznen 9. Global |Tema 9.1 Globalization and [ToBTOpEeHue NMpoiAEHHOTO - OK-4
Companies Global Management MaTepHaa, MoAroToBKa VYcrHbIi
(TIpaKTUKYM) WHJIUBULY IBHOTO o1poc,
Kyvaemypno-meopueckoe - 6 - 10 BOKaOyJsipa 1o MUCbMEHHbIE
gocnumanue: IpOMAEHHON TeMe, paboTa JIOMaIlHKE
COYUANbHAS 3HAYUMOCTb CO CIIPaBOYHOMU 3aJlaHus
UHOA3LIYHOU KYIbIYPbl JUTEPATYPON U CIIOBAPEM
[ToBTOpEHME IPONHAEHHOTO - . OK-4
Marepuaa, MoAr0TOBKa Yernbii
HHIWBUIYAIBHOI'O orpoc,
Tema 9.2. Coca Cola MHCHMEHHBIE
- 6 - 10 BOKaOyIspa 1mo
Company (mpakTukym) . : 5 JOMaIIHHe
npofineHHok Teme, paboTa S —
CO CIPaBOYHOMU
JIUTEPATYPOU U CIOBAPEM
Tema 9.3. Success - 6 - 10 [ToBTOpEHME MPOIIEHHOTO - VeTHbIH OK-4
(mpakTUKyM) Martepuaia, moaroToBka ompoc,
Kynemypno-meopueckoe VH/IMBU1yaJIbHOTO [INCPMCHHBIC
socnumarnue: BOKaOyJIpa 1o AOMAIITHHC
v o 3aJaH
MeCKYTbmypHOoe IpOMAEHHON TeMe, paboTa At
npogheccuonanvroe CO CIPaBOYHOMU
83aumooeticmeue JUTEPaATYpPON U CIIOBApEM




[ToBTOpEHME MPOIIEHHOTO

OK-4

Marepuaia, MoAroTOBKa Yernbit
ompoc,
UHJIUBUYaJILHOTO
Tema 9.4. General Motors AMBIALY [HCbMEHHbBIC
10 BOKaOyJsipa 1o
Company (TpakTUKyM) . : 5 JOMaIIHHe
NpoiifeHHOM Teme, paboTa S —
CO CIPaBOYHOMU
JUTEPATYpPON U CIOBApEM
[ToBTOpEHNE PO AEHHOTO ) OK-4
Marepuaa, MoAroTOBKa Yernbri
. WHIBUYaJIEHOTO onpoc,
Tema 9.5. Failures [HUCbMEHHbBIE
12 BOKaOyJsipa 1o
(TIpaKTUKYyM) . : 6 JOMaIHUE
NpoOHIeHHOf Teme, paboTa S —
CO CIPaBOYHOMU
JIUTEPATypPOM U CIOBapEM
IToBTOpEHME IPONAEHHOTO Y eTHB OK-4
MaTepHaia, MoJAroToBKa onpoc,
Tema 9.6. Microsoft 12 UHIMBUYaJIbHOTO [HCHMCHHBIC
Company (IpakTUKyM) BOKaOyJIsipa 1o JIOMaIHKe
npoiiieHHoi Teme, pabora 3aJaHusI
CO CIIPaBOYHOM
Tema 9.7. Virgin Group 12 [ToBTOpEHME MPOHAEHHOTO VCTHBIi OK-4
Company (IpakTHKyM) MaTepuaja, IoAroToBKa ompoc,
VHJIUBUIY IbHOTO IINCHbMCHHBIC
BOKaOyJIspa 1o AOMAIITHHC
3aJaHusA

MpOiIEHHOH Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOM U CIOBapEM




- YcTHBIN OK-4
Tewma 9.8. Future of the [ToBTOpEHME POHIEHHOTO ompoc,
Business (npakTukym) MaTepuaia, oAroToBKa HCHMEHHEIE
Kynemypno-meopueckoe HHIABUYaIbHOTO JIOMalIHue
80CHUMAaHUe: 0CO3HAHUE - 6 - 12 BOKaOyJIsipa 1o 3a/1aHus,
c80€20 Mecma u poiu 6 MpONIEHHON Teme, paboTa BBITIOJTHEHHE
0yoyweti CO CIIPaBOYHOMU KOHTPOJIBHBIX
npogheccuoHanbHoll JIUTEPATypPOM U CIOBapeEM 3a71aHuH
[ToaroroBka K 36
IIPOMEKYTOYHOU
dopMa MPOMEKYTOUHOM aTTECTALIUU aTTectauuu B popme
IK3aMeH i i i ) IpyNIIOBOM NPE3EHTaLNH, i i
BBITIOJTHEHHE
KOHTPOJIbHBIX 3a/1aHUN
" - 48 8 88 -
TOTO 180
- 144 | 32 | 436 -
Bcero




6. COAEP)KAHUE JUCHUIIJIMHBI

Pazpnen 1. Global Market

Tema 1.1. Globalization

OO6yuaromuecs u3ydaroT Temy [noOamu3anms. CrocoObl W METOJbI, MPHBOJAIIME K
I'mobanm3amuu. M3yuyaroT JdekcuKy mo Teme. [lomoKuTenbHble W OTpUIIATENbHBIE MOCIEACTBUS
nporiecca riaodanmu3anud. V3y4aroT TepMUHOIOTHIO IPOBEACHHS TeIC(POHHBIX IEPETOBOPOB.

Kyiemypro-meopueckoe gocnumanue: noHUMAaHUe COYUANbHOU 3HAYUMOCMU UHOSZbIYHOU
KYJIbMYpbl NPOUCX00UM Yy 00YHAOWUXC NOCPeOCMBOM AHANU3A U OdlbHelue20 00CyIcOeHUs Ha
UHOCMPAHHOM 53blKe meMbl  2100anu3ayuu, ee 3aKOHO8, a4 MaKdice O0CODeHHOCMU BedeHusl
MeANCOYHAPOOHBIX NePe2o8opo8s.

Tema 1.2. Brands

OOyuaromyecs 3HaAKOMATCA C TeMOM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OOcyxIatoT mnpoOieMbl, CBSI3aHHbIE C MHUPATCTBOM M NYTH MX pemieHus. M3ydenue
TEPMHUHOJIOTMM, HEOOXOAMMON U1 TpOBEAEHUS JIEJOBBIX IIEPEroBOpPOB U  cOOpaHuil
MEXIyHApOJAHOTO YPOBHSI.

Kynemypuo-meopueckoe eocnumanue: noHumanue 0coOEHHOCMEU MeXCK)IbMyPHO20
npogheccuoHanbHO20 83aUMOOEUCMBUS NPOUCXOOUM Y 0OYUAIOWUXCS NOCPEOCTNBOM KOMMYHUKAYUU
HA UHOCMPAHHOM S3bIKE C Yeabl0 00CYIHCOeHUs NPOOIeM, CE3AHHbIX C UMEHAMU piada 2100aIbHbIX
KOMNAHUll, U nymeu ux peuleHus.

Tema 1.3. Advertising

OO0yuaroruecss 3HaKOMATCS C PA3IMYHBIMUA BUIAMH PEKJIAMbI, METOJIaMU PEKJIaMHPOBAHUSI.
VYyarcs, Kak MPaBWIBHO MPOBOJUTH PEKIIAMHYIO KaMmImanuto. M3ydaior ¢pa3bl, HEOOXOIUMBIC NS
MMOCTPOCHUA YCHeHIHOﬁ MMPE3CHTAI1H. I/IH)II/IBI/IJIyaJ'H)Haﬂ Ipe3CHTAMs 110 TEMC.

Pasnean 2. Business Organization

Tema 2.1. Employment

OO0yuaromuiecss M3y4alOT Hauboyiee BaKHbIC (PAKTOPBI, HEOOXOJMMEBIE JUISI TONyYCHUS
paboTel. M3y4aroT crocoObl yCIEeNTHOTO MPOXOXKICHUS U MpoBeAcHUs cobecemoBanus. M3ydaroT
TEPMHUHOJIOTHIO, HEOOXOIMMYIO JJIsi POBEJACHUS COBEIIAHUN BHYTPU KOMMIaHWU. Bumel pesrome.
OOyuaromuecs y4arcsi COCTaBISTh PEe3OME.

Kviemypno-meopueckoe e6ocnumanue: oco3Hanue ceoe2o0 mecma u poau 8 Oyoyueu
nqubeCCMOHaJZbHOZZ de}zmeﬂbﬁocmu ocywecmendemcsa nymem AadHAIU3da 06‘06€HHOCmelZ noucka
pabomul, 8e0eHUsi NepPe208OPO8 HA UHOCMPAHHOM 3bIKe, NPOBEOEHUsT COBEUAHULL.

Tema 2.2. Trade

Tema 2.2. Trade

OOyuaromyiecss 3HAKOMATCS C Pa3IMYHBIMH BUAAMU TOProBiH. M3ydaioT 0COOEHHOCTH
BHEUIHEH W BHYTPEHHEW TOProBIM. 3HAKOMATCS C NpaBwiIaMu OGOPMIICHHUS aKKpEeIUTHBA.
CoBepLIEHCTBYIOT HABBIKH BEJICHUS IIEPErOBOPOB, U3YyYalOT Pa3iIMyYHbIE MPUEMBI AJI JOCTHKECHHUS

HaunOonee 3(h(HeKTUBHOTO pe3yibTarTa.



Tema 2.3. Organization

OOyuaromyiecss 3HAKOMSTCS C BHJAMH KOMIaHWWA. M3y4aroT mpuéMmel, COCOOCTBYIOIIHE
CO3/IaHUIO OJIaronpusATHON pabouelt cpeabl. 3HAKOMSTCS ¢ IPaBUJIaMU U CTPYKTypaMu OOIIECHUS B
ctepe OusHeca.

Kynomypno-meopueckoe _socnumanue:  ¢opmuposanue noHumanus — 0codeHHocmell
MEMNHCKYTIbIMYPHO2O NPOPECCUOHATLHO2O 83AUMOOCUCIBUSL NPOUCXOOUM  NOCPeOCmEOM AHAIU3A
PA3IUYHBIX MUNOE KOMNAHUL, O0COOEHHOCMel 6bICMPAUSAHUs NPASUl U CMPYKMYPbl 0€108020
0Owenus 6 npogheccuonanvbHol cepe.

Tema 2.4. Money

3HaKOMCTBO C (PMHAHCOBBIMH OTHOIIEHHUSIMHA B SKOHOMHKE U UX TPpah)UIeCKUM OTPaKEHHEM.
OOy4eHue cOCTaBIEHUIO U HAMMCAHUIO OTYETOB.

Paspnea 3. Strategy

Tema 3.1. Ethics

3HAKOMCTBO C 3THKOH B cepe Ou3Heca M pa3Iu4yHbBIMU HOpMamH 3Tukera. OOcCykaeHue
mpoOJeM Koppymiuu U 60pb0bI ¢ Heil. OOyJaronuecss U3y4JaroT TEPMUHOJIOTHIO 110 JaHHOU TeMe,
JUTSL HAXOXKACHUS BBIXOJIa M3 CIIOKHBIX YKOHOMUYECKUX CUTYAIIUH.

Kynomypno-meopueckoe gocnumanue: MEHCKYIbMYPHOe npogheccuonanvroe
83aumMooelicmaue npoucxooum 6 CO3HAHUU oOyuarwuxcs 01a200aps aHaIu3y U OalbHeuuemy
00CYHCOeHUIO MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUS, IKOHOMUUECKAS CUMYayus U cnocoodwl ee
VAYUUEHUS.

Tema 3.2. Change

OO0yuaromuiecss y4aTcsi BRIpaXXaTh CBOM MBICIIH M0 TeMe M3MeHeHHs. Kak B mOBCeIHEBHOM
KU3HU, TaK U B cepe Om3Heca. YdaTcs mpaBuiiaM HanmcaHus oT9€TOB. COBEPIICHCTBYIOT HABBIKU
MIPOBE/ICHUS COBEIAHMIA.

Tema 3.3. Strategy

OOyuaromyecs: 3HAaKOMATCS ¢ TEPMHUHOM «CTpaTerusi» B 1enoM. M3ydaroT BUIBI cTpaTerui
N TaKTHK, H€06XO}II/IMI)IX T JOCTHXKCHUA, IIOCTaBJIICHHOU ocIin. I/ISyanOT pasinuusa MCXKIY
TEPMUHOM CTpATETHUs M TaKTHKA. Pa3BUTHE YMEHHI U HABBIKOB NTPHHSATHUS PEIICHUI.

Kynsmypuo-meopueckoe socnumanue: ocosHaHue c8oe2o0 mecma u poau 6 Oyoyuerl
npogheccuoHanbHoU 0essmelbHOCIU QOPMUPYemcs Yy 00VUaowuxcs yepe3 NOHUMAHUue U pasiuyeHue
NOHAMUL, NPOeYUPOBAHUID CB0€20 NOHUMAHUSL 8 OMHOWIeHUU NpopeccuoHanvhol chepol
OdesimenbHOCMU, OCOZHAHUIO CIONCHOCMU NPOYECcd NPUHAMUSL peuleHUl.

Pasnen 4. Leadership

Tema 4.1. Cultures

3HAKOMCTBO C KyJbTypamMH pa3HbIX CTpaH, IOBEICHUEM JIIOAEH, WX TPaauLUUsIMUA U
oObuasgmu. OlLlEHKAa M aHaJIu3 MX BIMSHHS Ha BeaeHHe Ou3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMH
BeJIeHUs] OM3HEca C BOCTOYHBIMHU JENIOBBIMH TMapTHepaMu. Pa3paboTka COOCTBEHHBIX CTpaTErHii B

TaHHOU cdepe.



Kynomypno-meopueckoe eocnumanue. coyuanvHas 3HAUUMOCMb UHOA3LIYHOU KYJIbIMYpbl
dopmupyemcs 6 cosHanuu obyuarowecocs 01a200aps aHaiusy u OdalbHetulemy 00CYHCOeHUIO
ocobeHHoCcmell KyIbmyp pa3HblX CMPaH, ux pasiudull U nonvimke CamoCcmosamenbHo pa3pabomams
€801 cmpamezuio 8edeHuUs: OU3Heca 8 UHOSA3IYHOM NPOCIPAHCEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHPOBBIMHU JIMJAEpaMHU B TOJHUTUKE W SKOHOMHUKE. OOCYXKIeHUE KauecTB
aujepa, paclidpeHHue JeKCukd mo Teme. OOyuaromiuecsl MOMydaroT MpeACTaBI€HHE O HaBBIKAX

YIIPpaBJICHUA KPYIIHBIMU, MUPOBBIMHU KOMIIAHUSIMU.

Kynomypno-meopueckoe gocnumanue: Gopmuposanue NOHUMAHUA O MENHCKYIbIMYPHOM
NpoheccUuOHANbHOM 3AUMOOCUCMBUY OCYWeCmesiemcs 01a200aps aHaau3y HA UHOCMPAHHOM
A3bIKE YCHeUWHOCIU MUPOBLIX TUOEPO8 U 2TI0OATILHBIX KOMNAHULL.

Tema 4.3. Competition

OOyuatolyecs 3HaKOMSTCS ¢ SKOHOMHUUYECKUM TEPMHUHOM «KOHKYpPEHIMS» U €€ BHJaMH.
W3yyaioT BIMSHUE KOHKYPEHIIMM HAa COCTOSIHUE Pa3IMYHBIX PHIHKOB. PaccMaTpuBaiOT OCHOBHBIE
CTpaTeruu  JOCTIDKEHHsSI KOHKypeHTocmocoOHocTH. OOydwaromecs pa3padaThiBalOT — CBOH
COOCTBEHHbIE CTpaTerMyecKue JIeHCTBUS JJS TPEOJOJICHUS MPEnsTCTBUM B  pelIeHUH
MIOCTaBJIEHHBIX 3a]1ay.

Pa3nea 5. Business vision

Tema 5.1. Innovations

OOyuatomiyiecss 3HAKOMATCA C pa3IUYHbBIMU H300pereHussMUu. OOCyXIal0T HEOOBbIYHbIE
n300peTeHus, UCTIONb3Ys JIEKCUKY 10 JaHHOH Teme. PaccmaTpuBatoT mpenmyliecTsa MHHOBALUHN B
cdepe priHKa. M3yyaroT METOIbI YCIIEIIHOTO MPEACTaBIeHU HHPOpMALUU B GOpMe MPE3eHTAIUHA.

Tema 5.2. Business and environment

OOyuaromyiecss M3y4arOT TOHSATHE OKpYy’)Karomas cpelda BO B3aWMOCBSI3M C BEICHHEM
OusHeca. BnusHue pa3nuyUHBIX KOMIIAHUM Ha COCTOSHUE OKpY’Karomed cpelbl. 3HAKOMSATCS C
Pa3IMYHBIMA KOMIIAHUSMH, KOTOPBIE BHOCAT BKJIAJ] B COXpaHEHUE OKPYKAIOLICH CpeIbl.

Kynomypno-meopueckoe eocnumanue: ocosnHanue ceoe2o mecma u poau 6 Oyoyuel
nPoheccuOHANbHOU OessmeNbHOCIU NPOUCX00UM NOCPeOCME0M AHANU3A USMEHeHULl 8 OusHec-
cghepe nood 8ozoelicmeauem uzsMeHeHull, NPOUCX00AWUX 8 OKpYIHcalowell cpeoe.

Tema 5.3. Franchising

OO6yuaroruecss 3HAKOMSITCSI C TEPMUHOM «(DpaHIIM3HUHT: BbIadya KOMIAHUEH JTUIEH3UU Ha
MPOM3BOJICTBO WJIM TIPOJAXy TOBapa moa e€ Mapkoi (¢dpaHmmsbl)». M3ydaroT HEOOXOIUMYIO
TEPMUHOJIOTHIO HAa TPHUMEPAX Pa3IWYHBIX MEXKIyHApOJIHBIX KommaHud. Haxomst mpumepsl Ha
PoccuiickoM pbIHKE.

Tema 5.4. Business communication

OO0yuaroruecss 3HaKOMSTCS ¢ TCPMUHOJIOTHEH M TIOHATHEM OW3HEC 3THUKETa, JUIS BEICHUS

JIEJIOBBIX IEPETOBOPOB. YIIydIlIal0T CBOM HABBIKM OOILEHUS B I€JIOBOM Cpefe.


http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

Kyniemypno-meopueckoe socnumanue: qbopmupoeaHue NOHUMARUA O MEINCKYIIbNMYPHOM
npoqbeccuoyaﬂbﬁom g3aumooencmeuu npoucxo@um HA npumepe Co6epuleHCcme06daHUsl HABbIKO6
KOMMYHUKaAyuu Ka UHOCMpPAHHOM A3blKe C YEJIbio YCNneuHoco 6eO0eHUs: 0el0BbIX nepecoeopos.

Paspea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromyiecss 3HAKOMSTCS C MOHATHEM MEHEKMEHTa, ero 3HadueHueMm. OOydaromuecs
3HAKOMATCA C TepMI/IHOHOFHeﬁ, HGO6XO}11/IMOI7[ IJid OomruCaHusa 4YCPT TOJOXKHUTCIBHOIO U
OTPHLIATENILHOTO yIpaBJIEHIIA.

Tema 6.2. Management Styles

UTO MOKHO M YEro HENb3S JCNIaTh MEHEKepaM. Tpy CTUIIA yIIpaBICHUS.

HHTepBpIO ¢ 3KCHepToM Mo cTuiasMu yrpasieHus. KadectBo ynpasinenusa. Kak oueHuTsh
00paTHYIO CBA3b OT COTPYJHHUKOB, YTOOBI YIYUIINTh CTUJIN YIIPABICHUSL.

Kynemypno-meopueckoe gocnumanue: nocpeocmeom anHanuza HA UHOCMPAHHOM S3bIKe
PAa3IUYHbIX  BUO08 UHMEPELIO, CMUell YNPAGIeHUs, KAYeCmed Nnpoucxooum Gopmuposanue
NOHUMAHUS_MENHCKYIbIMYPHO20 NPOPECCUOHATILHO20 83AUMOOELCNBUSL.

Tema 6.3. Team Building

OOyJarommecs: U3y4aroT CrocoObl pabOThl B KOMaHJE, OOCYXIArT HJIeH, KaK CO3/1aTh
yCHENIHY10 KoMaHay. M3y4daroT JIEKCUKY 1O TEME.

Kyviemypuo-meopueckoe _gocnumanue: __¢ghopmuposanue  coyuanrpbHol — 3HAYUMOCIU
UHOSA3LIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoell GopmMuposanusi KOMAaHoO, OnpeoeneHus
poell 8 KOManoe, YCRewHOoCmU U pe3yaibmamueHOCmuU KOMAHObL U KAAHCO020 ee UleHd.

Tema 6.4. Risk

Ob6yuaromyecs 00CyAat0T BUABI IOBCEIHEBHOTO PUCKA U PUCKa B Ou3Hece. PucK, KOTOPBIi
MOJKET OBITh TOJIy4EH B XO/I€ TpoIiecca rIIo0atn3any.

Tema 6.5. Crisis management

OOyuaromyecss 00CY)XIalOT BOIPOCHI 1O TEME KPH3HC B YIPABICHUH. 3HAKOMATCS C
Pa3IMYHBIMHM CUTYAIMSIMU, BBI3BIBAIOIIMMHU KpU3HC. M3yUaroT MyTH pelIeHusl BhIXOAa U3 KpHU3HCa.
M3ydaioT mnpuembl 3ampaliuBaHus WHPOPMALUU B CIOXKHBIX JKOHOMHUYECKHX CHTYalUsAX W

rpaMOTHO OTBCYATh HA MOCTAaBJICHHBIC BOIIPOCHI.

Pa3nea 7. Motivation

Tema 7.1. Motivation in Management

OOyuatomuecss 00CYXKIalOT HEOOXOJMMOCTh MOTHUBALIMM PYKOBOJCTBA M TIepCOHAma
OpraHM3alliH; BaXHOCTb, 3HAYMMOCTh TMpOIECCa MOTHBALMM; 3aKOHBI  BBICTPAaUBAHUS

MOTHBAIIMOHHBIX ICIIOYCK, MCTO/IbI «130aBIICHUS» OT «BBIT' OpCBIINX» pa6OTHI/IKOB.



Pa3gea 8. Communication in Business

Tema 8.1. Communication in Business

OOyJaromuecs: U3yJaroT KauecTBa XOpoIIero codeceHruka, pakTopbl BAXKHBIE B OOIICHUH 1
dbopmbl 00MIeHUS (BHIBI MUCBMEHHOTO W YCTHOTO 00IIeHHs ). M3ydyeHrne u TPEHUHT HOBOM JICKCUKH
mo Teme. COBEpIICHCTBYIOT CBOM KOMMYHUKATHBHBIC HAaBBIKW. M3y4aroT BHABI MpoOieM, C

KOTOPBIMH OHU MOTYT CTOJIKHYTBHCS B IIPOLECCE O6HICHI/ISI.

KviemypHno-meopueckoe ocnumanue: coyuanvnas 3Ha4uMoCmb UHOA3LIYHOU KYIAbMYpbl
dopmupyemces y 06yuaowmuxcs nocpeocmeom u3yueHus U008 npooiem, ¢ KOmopvlMu OHU MO2ym
CMOIKHYMbCA 8 NPOYECce UHOAZLIUHO20 NPOPeCCUOHATbHO20 00U eHUsL.

Tema 8.2. E-commerce

OOyuaromyiecss M3y4aroT BUIBI PUCKA, KOTOPbIE MOTYT OBITh TOJYYEHBI B pe3yJibTaTe
TOProOBJIM B HMHTEpHETE. BHIBI MPOAYKTOB M yCIyr, NMPEAOCTaBIIEMBIX B HHTEpHeTe. M3ywaror
TEPMHHBI IO TEME TOProBjs. M3ydaroT MeTobl MOCTpOCHHS 3(PGEKTUBHON Mpe3CHTAMU IS
YCHEIIHOW MPOJIaXKh CBOETO MPOIYKTa CBOUM MOTEHIIUAIBHBIM MOKYTIATEIISIM.

Tema 8.3. Customer service

OOyuaromuiecss W3ydalOT HOBbIE WaeH B cdepe OoOCIyXHBaHHS KIUCHTOB. M3ydaror
JIOCTOMHCTBA M HEJOCTAaTKH Pa3HBIX BHUJIOB OOIICHMS ¢ KiueHTamMH. CTYICHTBI yd4aTcs IHCATh
nuchMO-kano0y. COBEpIIEHCTBYIOT HaBBIKU ayIUPOBAHUS 10 TAHHOU TEMeE.

Kynomypno-meopueckoe _eocnumanue: _oco3nanue  YCnewHoCmu __ MeiCcK)IbmypHO20
npPoheccuOHAIbHO2O 83AUMOOEUCMBUSL NPOUCXOOUM Yepe3 YCMHBLIU 0OMeH HA UHOCMPAHHOM S3bIKe
uoesMuU U MbICIAMU NO NOBOOY CMUel NPOPECCUOHATLHO20 U ObIMOB020 00UeHUs 051 pelleHUs.
npoobiem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyuatoniyiecss M3y4daroT CTPYKTYpy HaIllMCaHUS OT4YeTa, HEOOXOAMMYIO TEPMHUHOJIOTHIO.
3amuTa MHAWBUYabHBIX OTYETOB.

Pasnen 9. Global Companies

Tema 9.1. Globalization and Global Management

OOyuarommecs: u3ydaroT Temy «[mobammsamusy». CrnocoObl U METOABI, MPHUBOMASIINE K
I'mobGanuzamuu. M3yuarorT jgekcuky mo Teme. llomokuTenbHble M OTpUIIATENbHBIE MOCIEACTBUS
npoliecca riodamu3anuu. MeToasl BXOXKICHHS B MHPOBOM pbhIHOK. OOydaronuecs aHATU3UPYIOT
pasHUIly MEXAy TI00aThbHBIM U JIOKATHHBIM MEHEDKMEHTOM. J[enmaroT CBOT-aHAIIN3, aHAIH3UPYS
npeuMynieCTBa U HEJOCTATKH obounx BUIOB.

Kynomypuo-meopueckoe __socnumanue: ___¢hopmuposanue  NOHUMAHUA____COYUATLHOU
BHAYUMOCIU  UHOA3LIYHOU  KYIbMYPbl  NPOUCXOO0Um 8 Hpoyecce aHaausd U 00CYHcOeHus
nociedcmsuil npoyecca enooanu3ayuil, 0CoOeHHoCmel MeiCOVHAPOOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuatoniyiecss 3HAKOMATCA C MCTOpUEH CO3/1aHusl KOMIIAHMHM, C €€ OCHOBATEJISIMHU.

O6CY)KI[aI-OT NpeuMymecCTBa U HCJAOCTAaTKH 9TOM KOMIIaHHWU.



Tema 9.3. Success
Nzyuator nexcuky 1o Teme «Ycrex». 3HAKOMSTCS C TEPMUHOJIOTHEH Ha TpUMeEpe
yCHEHmHbIX KOMIAHWW K mrojed. COBEpHIEHCTBYIOT HABBIKM BEJCHMS NEperoBopoB. M3ywaror
Ka4yecTBa, KOTOPBIMHU 00JIaJaeT YCHEIIHbIN YeT0BeK.

Kyniemypro-meopueckoe socnumanue: noxumanue ocobenHocmell MEINCKY/IbIMYPHO20

nPoGecCcUOHANbHO20 B3AUMOOCIICIBUS NPOUCXOOUM HA NpuMepe aHAIU3aA YCHeUHOCMU 8e0eHUs
nepe2o8opos HaA UHOCMPAHHOM S3blKe, YCHeUHOCMU YeNo8eKd, KAK JIUYHOCMmU U Kak Ousnec
eOUHUYDL.

Tema 9.4. General Motors Company

M3yyaroT HCTOpUIO KOMIIAHWM, 3aHMMaeMO€ MECTO Ha MHPOBOM apeHe, e€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHuMaemoe Ha Poccuiickom
PBIHKE.

Tema 9.5. Failures

OOyuaromyiecss HW3y4arOT TPUYMHBI Kpaxa KommaHuid. I[lyTw BBIXOJa M3  CIOXKHBIX
HSKOHOMHUYECKUX cUTyanuid. O630p pHIHKOB, KOTOPbIE 00aHKPOTUIIHC.

Tema 9.6. Microsoft Company

W3y4aroT HCTOpHUI0O KOMIIAHHMH, 3aHMUMAeMOE€ MECTO Ha MHUPOBOM DBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.7. Virgin Group Company

W3y4aroT HUCTOpUI0 KOMIIAHWHM, 3aHMMAEMOE MECTO Ha MHpOBOH apeHe, €&
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (OpMylly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.8. Future of the Business

OOyuaromyecs U3y4aroT MPUYUHBI, MO KOTOPHIM KOMITAHUM CTAHOBSTCSA TJI00AJbHBIMH.
Ilytu ux pacummpenus. IlpiTatorcs crnporHo3MpoBaTh IKOHOMUYECKOE COCTOSHUE CTPaHbl B
OymyteM.

Kynomypuo-meopueckoe eocnumanue: nymem o00Cyx#cOeHUs HA UHOCMPAHHOM S3blKe
B03MOJMCHLIX HANPABIEHUU PA36UMUS.  IKOHOMUKU CMpausl U OusHeca, y 00yUAOWUXCA
dopmupyemcesa ocoznanue ceoe2o mecma u pouu 8 6yoywell npogdeccuoHaIbHOU 0esimelbHOCIU.

7. CAMOCTOSATEJIBHAS PABOTA OBYYAIOIIIUXCA

B pamkax ngaHHOW y4eOHOW AMCHUIUIMHBI OOYYalOIIUECS BBIMONHIIOT CaMOCTOSTEIBHYIO
paboTy B BHJIe IOBTOPEHUS MTPONUCHHOTO MaTepraia 1Mo BCEM HU3ydaeMbIM TEMaM JICBSITH Pa3felioB,
YCTHO M MHCHbMEHHO (MMMChbMEHHBIC JOMAITHUE PabOThI) OTBEYAIOT HA BOIPOCHI TSI TIOJTOTOBKH K

TCKYIICMY KOHTPOJIIO B COOTBCTCTBYIOIIEM CCMECTPEC, a@ TAKIKC I'OTOBATCA K MHAUBHUAYAJIbHBIM WU



FPYNIIOBBIM MPE3CHTALIUAM JIA IMMPOXOKACHUA HpOMe)Ky'TO‘-IHOI\/'I arTTeCTaiu 110 AJUCHHUIIIMHEC.

[ToMmuMo 53TOrO, OOYYAIOMIMIICS OCYIIECTBISIET MOJATOTOBKY HWHIMBUIYAJIBHOIO BOKaOyssipa IO

MIPOMJICHHOM TeMe; paboTy CO CITPaBOYHOM JTUTEPATYPOU U CIOBApEM; pabOTy HaJ OIIMOKAMH.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'HHA

Ha xax10oM 3aHATHUN Ka)KJI0M TEMBI BCEX PA3ZesIOB HAPALy C TPAAULMOHHBIMU IIPUMEHSAETCSA

TEXHOJIOTHsSI TpoOJIeMHOro O0Oy4eHus,

MMPpaKTUKyMa.

a HMEHHO KaXJ0€ 3aHATHE TPOBOAUTCA B (Qopme

HpI/I HU3YUCHUHA JaHHOM JUCHUILIWHBI HCIIOJIB3YIOTCA  CJICAYIOIIUC OGp&SOB&TGJ’IBHBIC

TCXHOJIOTHH:

Tema 3ausaTus

Buna odopa3oBartesibHOM

®opMa npoBeieHUsI 3AHATHS

TEXHOJIOTHH
Pasnea 1. Global Marketing Hnmepaxmuenas enosas / ponesas uepa
Tema 1.1. Globalization MexXHONI02Us.
Kynomypno-meopueckoe
gocnumawue:
COYUATILHASL 3HAYUMOCTb
UHOA3BIYHOU KVIbMYPbl
Tema 1.2. Brands Hnmepaxmuenas Case Study (pazbop
Kynomypno-meopueckoe MeXHONI02Us. KOHKDEMMbIX CUMYayutl)
socnumatue:
MENHCKYTIbIMYPHOE
npogheccuonatbHoe
g3aumooeticmsue
Tema 1.3. Advertising Humepaxmuenas Henosas / ponesas uepa
MmexHoI02Us Case Study (pazoop
KOHKDEMHbIX CUMYayutl)
Pasnea 2. Business Organization Hnmepaxmusnas enosas / ponesas uepa
Tema 2.1. Employment MexHOoN02Us

Kyaemyprno-meopueckoe
gocnumanue.

0CO3HAHUEe C80e20 MeCMA U POu
6 Oyoywetl npogheccuoHaIbHO
oessmenibHOCmu

Tema 2.2. Trade

TpaaUZ/!Z/lOHHCl}l MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 2.3. Organization Humepaxkmusnas Case Study (pazbop

Kynomypno-meopueckoe MEXHONI02UsL KOHKDEMHbIX CUMYayull)

gocnumanue:

MENCKYTIbMYPHOE

npogheccuonarvbHoe

s3aumooelicmesue

Tema 2.4. Money Hnmepaxmusnas Case Study (pazbop
MEXHONI02UsL KOHKDEMHbIX CUMYayutl)

Pasnean 3. Strategy Hnmepaxmusnas Case Study (pazbop

Tema 3.1. Ethics MexXHON02Us KOHKDEeMmHbIX CUmyayutl)

Kyviemyprno-meopueckoe




socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmesue

Tema 3.2. Change

TpaduquHHaﬂ MEXHOJI02UA

Hpakmuqecme 3aHamue

Tema 3.3. Strategy
Kynomypno-meopueckoe
gocnumanue: 0CO3HaHUue c80e20
Mecma u ponu 6 byoyuell

Tpa()I/lI/;MOHHCl}l MEeXHOJI02UA

Hpakmuqecme 3anamue

npogheccuoHanbHoll

desimenbHOCMU

Pasnen 4. Leadership Hnmepaxmusnas Henosas / ponesas uepa

Tema 4.1. Cultures MexHOoN02Us Case Study (pazoop

Kynomypuo-meopueckoe KOHKPEMMbIX CUMYayutl)

socnumatue:

COYUATIbHASL 3HAYUMOCTb

UHOSL3bIYHOU KYIbMYPbl

Tema 4.2. Leadership Hnmepaxmusnas Case Study (pazbop

Kynsmypro-meopueckoe MEeXHONI02UsL KOHKDEMHbIX CUMYayull)

gocnumawue:

MEJNCKYTIbMYPHOE

npogheccuonanvbHoe

s3aumooeticmsue

Tema 4.3. Competition Hnmepaxmusnas enosas / ponesas uepa
MexXHON02Us Case Study (pazbop

KOHKDEMHbIX CUMyayutl)

Pa3zneua 5. Business vision
Tema 5.1. Innovations

Tpa()MI/!MOHHClﬂ MEeXHOJI02UA

Hpaxmuqecme 3aHsamue

Tema 5.2. Business and
environment
Kynomyprno-meopueckoe
gocnumanue: 0CO3HAHUE C80e20
Mecma u poau 8 6yoyuel
npogeccuonanvbroll
oesimenbHOCmU

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 5.3. Franchising

Tpaduuuorma}z MexHoJIocUA

Hpaxmuqea(oe 3anAamue

Tema 5.4. Business
communication
Kyvavmypno-meopueckoe
eocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
g3aumooeticmeue

Hnmepaxmusnasn
MexHOoN02Us

Case Study (pazoop
KOHKPEMHbIX CUMYayutl)

Pasnea 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 6.2. Management Styles
Kynomypno-meopueckoe

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue




socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmesue

Tema 6.3. Team Building
Kynemyprno-meopueckoe
socnumanue:
COYUANbHASL 3HAYUMOCTb
UHOS3bIYHOU K)IbIYPbl

TpaduquHHaﬂ MEXHOJI02UA

Hpakmuqecme 3aHamue

Tema 6.4. Risk

Humepaxmuenas
MexHo02Us

Case Study (pazbop
KOHKPEMHbIX CUMYayutl)

Tema 6.5. Crisis management

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3aHamue

Pa3znea 7. Motivation
Tema 7.1. Motivation in
Management

Tpaduuuorma}z MexXHoJI0cUA

Hpaxmuqea(oe 3anAamue

Pasgen 8. Communication in
Business

Tema 8.1. Communication in
Business
Kyvavmypno-meopueckoe
eocnumanue:

COUUATILHAA 3HAYUMOCTb
UHOSI36IYHOU KYIbIYPbL

Tpaduuuormaﬂ MmMexXHoJIocUA

HpaxmuquKoe 3aHAamue

Tema 8.2. E-commerce

Tpaduuuouﬂaﬂ MexXHOoJIocUA

HpakmuquKoe 3aHAmue

Tema 8.3. Customer service
Kyvavmypno-meopueckoe
gocnumanue.
MEJHCKYIbMYPHOe
npogheccuonanbHoe
g3aumooeticmeue

Tpa()ub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 8.4. Writing report

Tpa()ub;uomtaﬂ MEeXHOJI02UA

Hpakmuqeacoe 3anamue

Pa3nen 9. Global Companies

Tema 9.1. Globalization and
Global Management
Kynemyprno-meopueckoe
socnumanue:

coyuanbHas SHAYUMOCMb

UHOSA3LIYHOU KYIbIYpbl

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 9.2. Coca Cola Company

Tpa()ub;uomtaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 9.3. Success

Hnmepaxmusnas
MexXHON02Usl

Case Study (pazbop
KOHKPEMHbIX CUmyayuii)

Tema 9.4. General Motors
Company

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3aHamue




Tema 9.5. Failures Tpaouyuonnas mexnonoeus Ilpaxmuueckoe 3ansimue

Tema 9.6. Microsoft Company Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue
Tema 9.7. Virgin Group Tpaouyuonrnas mexuonocus Ipaxmuueckoe 3ansmue
Company

Tema 9.8. Future of the Business Hnmepaxmusnas Case Study (pazoop
Kynemypno-meopueckoe MexHOoN02Us KOHKDEeMmHbIX CUmMyayutl)

gocnumanue. OCO3HAHUE CB80e20
Mecma u poau 8 Oyoywel
npogheccuonanrbHoll

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHU U IPOMEXXYTOYHAS ATTECTAILIUS
MO AMCIIUITJIMHE

9.1. ®opMBbI KOHTPOJISI IO TUCHUILINHE

Texyuuii KOHTPOJIb.

B nporecce n3yuenus yueOHOM TUCIMIUIMHBI 00yYaoLecs y4acTBYIOT B YCTHBIX OIPOCaXx,
BBIITOJIHSIOT IIMCBMEHHBIE JOMAIIHUE U KOHTPOJIbHBIC 3a/1aHUs. Pe3ynbTaTsl BHIIIOJIHEHHS JTAHHBIX
BUJIOB PalOT SIBJSIOTCS OCHOBAHMEM JIJISl BBICTABJIEHUS OLIEHOK TEKYIIEro KOHTPOJIA MO y4eOHOM
JUCHUIUIMHE. BpIMonHeHne Bcex 3aJaHuil sBieTCs 00s3aTeNbHBIM ISl BCEX OOYyYaroIIMXcs.
OOyuaromiyecsi, He BBINOJHUBIIME B IOJHOM OOBbEME BCE 3a/aHuUs, HE JOIMYCKAIOTCA K caaye
HK3aMEHOB, 324€TOB U 3a4E€TOB C OLIEHKOMH 10 TaHHOH y4eOHOH AUCIUILIIIHE.

IIpome:xxyTouHast aTTecTanus.

Jist KOHTpOJS yCBOEHHUS OOYYaIOIIMMUCS JaHHOW JUCHMILIUHBI YYEOHBIM ILIAHOM
npeaycMoTpeH 3adeT B 1 u 3 cemecTpax oOyueHHMs M 3a4eT C OIEHKOHM BO 2 cemecTpe,
POBOIUMBIE B (hOpME MHAWBUAYAIBHBIX MPE3CHTALMI M0 N3yUYEHHBIM T€MaM, U 3K3aMeH B 4
ceMecTpe, NMPOBOJUMBINA B (hopMe HEMOATrOTOBIEHHOTO MOHOJIOTMYECKOIO BBICKA3bIBAHUS 10
OJIHOM M3 MpPEMJIOKEHHBIX TE€M, OTBETOB Ha BONPOCHI MapTHEpa WM IpPEenojaBaTelis Iocie
IIPEACTABJICHHOIO MOHOJIOra, TPYIIIOBOU €I0BOM Npe3eHTanuuu. 11pyu BeIcTaBIIeHMH UTOTOBBIX
OTMETOK YYMTBHIBACTCSI AKTUBHOCTH OOYYalOUIErocsi B paMKax KyJbTypPHO-TBOPYECKOIO

HAIpPaBJICHUS! BOCIUTATEIbHON PaOOTBHI.




9.2. OneHo4yHble MaTepHAaJIbl (OLEHOYHBIE CPEACTBA) A/ TEKYILIero KOHTPOJIA

ycneBaeMoCTu "1 HpOMe)l(yTO'lHOﬁ aTTeCTAlluM 10 TMCHUIIJINHE

Texkyuuii KOHTPOJIb.

OneHouHble MaTepuaibl JUIsl TEKYLIEro KOHTPOJIS IO JMCLUUIUIMHE: B TEUeHHUE
CEMECTpa OCYIIECTBISAETCS IOYPOUHbII KOHTPOJIb YCTHBIX OTBETOB (AMAJIOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U MMHCbMEHHBIX (ayJUTOPHBIX U JOMAIIHUX) paboT (3agaHuil). OueHka
BBICTAaBJIETCS 3a pabOTy Ha KaXIOM 3aHATHUH, YYHUTHIBAIOTCS BCE BHJIBI PEUEBOI
JeSTeNbHOCTH (ayAUpOBaHKUE, TOBOPEHUE, YTEHUE, IIMCbMO), a TAK)KE YMEHHUE aJIeKBaTHO, MO
TE€ME, OTBETUTh HA BOMNPOCHI B paMKax YCTHOI'O OIPOCa, BOIPOCHI KOTOPOTO IPEICTaBIECHbI
HuKke. OLeHKa BBICTABIIIETCS COOTBETCTBEHHO KPUTEPUSAM OLICHUBAHMS.

Cnucok BONpPOCOB Jisl OATOTOBKM K TeKyllleMy KOHTpoJI10 B 1 cemecTpe:

@®opMyJIMpOBKAa BONPOCOB K TEKYIIEMy KOHTpPOIIO B | ceMecTpe IOJHOCThIO
COOTBETCTBYET HAMMEHOBAHUIO U COJIEPIKAHUIO 3asIBJICHHBIX TEM.

Pasgen 1. Global Market

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11. What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15. Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Paznea 2. Business organization
1. What are the advantages of being small Co?
2. What are the disadvantages of being small Co, if any?



A S A O

10.
11.
12.
13.

Make an overview of advertising media and methods?
How to choose the best way to advertise a product?
They say, «Advertising is not a waste of money»? Doyouagree?
Advantages of outdoor advertising over the commercials.
What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
What are the most efficient methods of advertising?
What are the least efficient methods of advertising?
What makes a good advertising?
What are vivid examples of successful advertising? Why?
What are vivid examples of unsuccessful advertising? Why?
Cnucok BONMPOCOB /1151 MOATOTOBKH K TeKYIeMY KOHTPOJIIO BO 2 ceMecTpe:

@DopMyJIMpOBKAa BOIPOCOB K TEKYIIEMY KOHTPOIK BO 2 CEMECTPE IOJHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPKAHUIO 3aABJICHHBIX TEM.
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Pa3znea 3. Strategy

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pasnen 4. Leadership

Which is worse in your opinion: to offer or to accept a bribe?
Make a portrait of honest business person.
Make a portrait of dishonest business person.
What is the difference between a business person and an entrepreneur?
What are examples of well-known business strategies?
Differentiate the following business strategies: a takeover, a joint venture, a merger, an

alliance



7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?
Pa3nen S. Business vision
1. What are 3 advantages of stating one’s strategy in mission statement?

2. What are 3 disadvantages of stating one’s strategy in mission statement?

3. What is the difference between mission and strategy? What is more significant for a
company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

4
5
6.  What are opinions of 5 business leaders to change?
7. What are main tips of successful business communication?
8 Give key elements that a leader of a company must consider introducing the change.
9. What should a leader of a company avoid introducing the change to the organization?
10. Innovations: good or evil?
11. How does business affect environment?
12.  What are positive facets and difficulties of a small business?
13.  What are pros and cons of a global business?
Cnucok BONPOCOB /ISl MOANOTOBKH K TeKyIllleMy KOHTPOJII0 B 3 cemecTpe:
@dopMyMpoBKa BOMPOCOB K TEKYIIEMY KOHTPONIO B 3 CEMECTpe MOJTHOCTHIO
COOTBETCTBYET HANMEHOBAHHIO M COJICPIKAHHIO 3asIBICHHBIX TEM.
Pa3nea 6. Insights Into Management
1.  When, in your opinion, does a business problem become a crisis?
2.  How can a company understand that it has faced a crisis?
3. Highlight the key steps the company should take to predict or handle a crisis?
4. Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?
How can communication in business be described?
What are the key qualities for a successful manager today?
How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?
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To your mind, what is the best management style for Russian companies and foreign ones?
10. Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?
Pa3nea 7. Motivation

1. Who is responsible for mistakes in companies?



2. What are the key steps for companies in crises?

(98]

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

N » Bk

Tension between team members makes a team more effective. Do you agree? Why/ why
not?

8. Which qualities of a person would be useful for a team work?

0. Which qualities of a person would be useless for a team work?

Paspnen 8. Communication in Business

1. What risks do businesses face?

2. What are the key steps to effective risk management?

3. Comment on the following management style: directing. Summarise the main features of
this style.

4. Comment on the following management style: discussing. Summarise the main features
of this style.

5. Comment on the following management style: delegating. Summarise the main features
of this style.

6. Comment on the following management style: delegating. Summarise the main features
of this style.

7. How does customer service in our country different from customer service abroad?

8. What types of business correspondence do you know? What are their main features?

9. How does report writing differ from other types of business correspondence?

10. What is the future of business in Russia?

Cnucok BONPOCOB /1 MOATOTOBKH K TeKylLlleMy KOHTPOJIIO B 4 ceMecTpe:
@opMyIUpOBKa BOMPOCOB K TEKYIIEMYy KOHTPOJI B 4 ceMecTpe MOJHOCTHIO
COOTBETCTBYET HAMMEHOBAHUIO U COJIEPKAHUIO 3asIBICHHBIX TEM.

Paspnen 9. Global Companies

1. What is the future of global business?
2. Dwell on personal skills required in management. Which of them do you possess?
3. Dwell on the three different management styles (autocratic, democratic, laissez-fair). Which

of them appeals to you more? Give your reasons.
4. What are main peculiarities of Globalization in Management?

5. What are main peculiarities of Globalization in Marketing?



What are pros and cons of the process of Globalization?
What are main laws of Globalization?

What are for and anti- Globalization movements?

A S

Dwell on the usefulness of the process of globalization for government, companies and
common people

10.  What is the difference between Global and Local Management?

11.  How is the process of Globalization connected with companies’ development?
12.  Give a characteristic of a global trade.
13.  Speak on dependence in terms of Globalization.

14.  How does Globalization affect cultures?

15.  Dwell on the Coca-Cola Company; its SWOT-analysis.

16.  What is Success in terms of Management?

17.  Dwell on the General Motors Company; its SWOT-analysis.
18.  What kind of failures can a company face? How to avoid them?
19.  Dwell on the Microsoft Company; its SWOT-analysis.

20.  Dwell on the Virgin Group Company; its SWOT-analysis.

IIpomexyTouHast aTTeCTALMSA MO TUCHUILIHHE.

Jnst olleHKM pe3ynbTaToB OOYYEHHs] MO JUCHUUIUIMHE YYEOHBIM IIJIAHOM B TEPBOM
CeMecTpe TMPeIyCMOTPEH 3a4eT, MPOBOJMMEIN B (hopMe WHIWBUAYAIBHOW MPE3CHTAUN IO
teme: “Company History”.

st olleHKH pe3yJbTaTOB OOY4YEHHS MO AMCHUIUIMHE y4eOHBIM IJIAaHOM BO BTOPOM
ceMecTpe MpeAyCMOTpPEH 3adeT C OLEHKOM, NpOBOAMMBIA B (opMe HHAMBUAYAIbHON
npeseHTanuu mno reme: “Product Presentation”.

Jlnst OLleHKH pe3yNbTaToB OOy4YEeHHs MO JUCIMIUIUHE Y4YeOHBIM IUIAHOM B TPEThEM
ceMecTpe MPeayCMOTPEH 3ayeT, MPOBOJUMBIA B (popMe MHAMBHUIYaTbHOW MpPE3CHTALUU I10
teme: “Bank Presentation (Finance)”.

st onieHKHM pe3ysIbTaToB OOYYEHHS IO JUCIUILIMHE YYE€OHBIM IIJIAHOM B YETBEPTOM
ceMecTpe MpeayCMOTpPEeH IK3aMeH, IPOBOAUMEIN B popme

1) HENmoJArOTOBIGHHOTO  MOHOJIOTHYECKOTO  BBICKa3bIBaHUS 1O  OJHON U3
MPEUIOKEHHBIX TEM TPOIOIKUTEITHHOCTRIO 1-2 MUHYTHI,

2) otBera Ha Bompockl (3-5) mapTHepa WM IpPEnoAaBaress MOCie MPeICTaBICHHOTO
MOHOJIOT'a;

3) rpymnmoBoi [nenoBoi mpe3eHTauumu 1o Teme ‘‘Multinational Company” (3-5
YEIIOBEK).
[Topsiiok mpoBeJeHUsT TEKYIIEro KOHTPOJIS YCIEeBAEMOCTH U MPOMEXYTOYHOH aTTecTaluu

Mo AUCUMIUIMHE JuTs uHBanua0B U aull ¢ OB3 npexycmotpen IlonoxenueM o TekyieM KOHTPOJie



YCIICBAEMOCTH U HpOMG)KyTO‘-IHOﬁ aTTCCTallnn 06yqaroumxcsi.

10. PECYPCHAS COCTABJISIIOLIIASA

Jniss mpoBeneHHs 3aHATHH CEMHUHAPCKOTO TuNA (TIPAKTUYECKUX 3aHSATHI) I0 JaHHOM
JTUCITUIUIMHE UCTIONB3YIOTCS ayTUTOPUH ¢ Y4eOHOM Mebenbio u Meana-o00pyaoBaHrueM (IIPOeKTop,
9KpaH, HOYTOYK).

Jiiss  caMOoCTOSITeNTbHOM — pabOThI  OOYYArOIIUXCS — HCIIONIB3YETCS — TOMEIIEHHe IS
CaMOCTOSITENIbHOW ~ pabOThl  OOYYAIONIUXCS, OCHAIICHHOEC KOMITBIOTEPAMH C HEOOXOIUMBIM
MpPOrpaMMHBIM OOecTieYeHueM H JocTynoM B WHTEpHET W JIIEKTPOHHYI WHGOPMAIMOHHO-
00pa3oBaTeNbHYIO Cpely By3a.

Jiss  mpoBeJiCHHWST KOHTPOJISI  CaMOCTOSITENIHOW  pabOTBl MO  JAHHOW  JIUCIIUTUTHHE
UCTIONIB3YIOTCSL ayJIMTOPHH C MeAua-o0opyJaoBaHUEeM (TIPOCKTOp, JKpaH, HOYTOYK) M ydeOHOM
MeOeIbIO.

Jlist ipoBeAICHUST TEKYIIETO KOHTPOJS YCIEBACMOCTH U MPOMEKYTOYHON aTTECTAIMH TIO
JIAHHOM TUCIUTIIMHE MCIIOJIB3YIOTCS ayAUTOPUU C yueOHOW MeOenbio M Meaua-o00pyaIoBaHUEM

(TpoekTop, 3KpaH, HOYTOYK).

HepequL JIMIICH3UOHHOI'O TPOTpaMMHOTO obecreucHus

Ne
w/n HaumenoBanue Tumn pecypca
1 Microsoft Office HHueH3H0Hqu coryaienye Mi(irosoft - Qpen
‘ : Value Subscription ans pemenuit Education
2 Microsoft Windows Solutions NeV 8265046
CyO6auuen3uonnslii jorosop AO «CodrJlaiin
3 Microsoft Office Visio Tpeiin» Ne /131 ot 10.07.2020. Cpok neiicTBus
norosopa 110 31.07.2023
SFeKTpOHHHH cnosaps #ABBYY 00O "ABU Codreep" TIT OOO" ITporpam-e
4 Lingvo 11 cnosaps, 6 s3bikos Volume texHosorun" Ne88 ot 31.10.2005 (nmocTosiHHO-
License Concurent (21-50) #ABBYY CHCTBYIONIAs J;H eH31/1;1). '
Lingvo 11 cioBaps 6 sI36IKOB ! yrom B
Ilepeyens cBOOOTHO paCHPOCTPAHSIEMOT0 MPOrPAMMHOI0 00ecedeHust
- CIIC KoncynbranTllntoc - cipaBoYHO-IIpaBOBasi CHCTEMa OTEYECTBEHHOTO IIPOU3BOICTBA;
- 7-Zip — apxuBaTop;
- Google Chrome - GecruiatHbiii Be0-Opay3ep;
- Cepsucsl Google — 061avHbBIC CEPBUCHI.
B coorBerctBuu ¢ [lonokeHnEM O CO3[JaHUU CIICIUATBHBIX YCIOBUH Ui HHBAIHMIOB H JIHI
¢ OB3 uHpOpMaIMOHHO-TEXHOJIOTHYECKass 0a3a 00pa30oBaTEIbHOIO IMpoIecca MPeayCMaTpPUBAET




MCIIONb30BAaHUE MATEPUATHHO-TEXHUYECKUX CPEACTB C YUETOM DPA3IUYHBIX HO30JOTHI MHBAIIUIOB
u i ¢ OB3.
11. JUTEPATYPA

11.1. OcHoBHas nuTepaTypa

Konnuyects
Ne bubauorpadguyeckoe onncanue Tun 0B
n/n onodIHoTEeK
e
Cotton, D. Market Leader: Intermediate Business English
1 [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd Ny — 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
7 | [Texkcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VyeOHNUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B koM. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Tekcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YuebHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.

11.2 JlonosiHUTENbHAS TUTEPATYpa

Ne

u/n bu6auorpaduyeckoe onucanue

1 Cotton, D. Market Leader: Intermediate Business English [Texcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

D) Business Advantage. Intermediate [Texct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekcr]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

Vkpaunen, U. A. IHOCTpaHHBIH S3bIK (aHITIMHCKUN) B PO eCCHOHATbHON
S | mesrenbHOCTH: YueGHOE ocoGue / U. A. VYkpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
ISBN 978-5-93916-769-7. - URL: https:/znanium.com/catalog/product/1191403

Me:xoBa, M.B. THOCTpaHHBIH sA3bIK (AHTTIMHACKUHN SA3bIK): IPAKTUKYM JUId CTyX. 1-ro, 2-
6 | TO KypcOB Il BCEX HANPaBJICHUM MMOATOTOBKM OaKalaBpuaTa M CIIEIUAINTETA
Kem['MIK / M.B. MexoBa. - KemepoBo: Kemepos. roc. un-t KynsTypsl, 2017. - 212 c. -
ISBN 978-5-8154-0369-7. - URL: https://znanium.com/catalog/product/1041667

[Tomos, E. b. [IpodeccronanbHbIii HHOCTpAaHHBIN s3bIK: aHTIIHKCKHA s13bIK / [Tono E.b.
7 | - Mocksa :HULL UH®PA-M, 2016. - 150 c.ISBN 978-5-16-105579-3 (online). - Tekcr :
anekTpoHHbIi. - URL: https://znanium.com/catalog/product/760140

Iepuoanyeckue M31aHuA:

1. AxTyasjbHble MPOOIEMbl (DUIIOJOTUM U METOIUKH HPENoJaBaHHs WHOCTPAHHBIX S3BIKOB :
Hay4HbIi KypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918



https://www.elibrary.ru/contents.asp?titleid=48918
https://znanium.com/catalog/product/760140
https://znanium.com/catalog/product/1041667
https://znanium.com/catalog/product/1191403

2. HWHoctpaHHBIE SA3BIKU B BBICIICH LIKOJIE: Hay4HbIN KypHaJl. -
URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. CoBpeMeHHBIC HCCIICOBaHUSI B OOJIACTH TPETOJAaBaHUS HMHOCTPAHHBIX SI3BIKOB B
HEs3BIKOBOM By3e: HayuHbld kypHaid. — URL: https://www.elibrary.ru/contents.asp?
titleid=53404

4. Teopusi W TpaKTHKa HWHOCTPAHHOTO $S3bIKAa B BBICIICH IIKOJE: HAYYHBIH KypHalI. —
URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopus s13pIKa U MEXKKYJIbTypHAss KOMMYHHKAIHSI: HAYIHBIH U TIPOPECCHOHATBHBIN JKYPHAI.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHnHbIe nIpodeccHOHANbHbIE §a3bl JAHHBIX, HHPOPMAIIUOHHbIE

ClIpaBOYHbLIC CUCTEMDBI, 3JICKTPOHHLIC O0HOIMOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snextpoHHO-O0nOMMoTeyHas cucrema. — URL: http://znanium.com.
2. HOUKOH: apxuB HayuHbIX kypHaioB. — URL: http:/neicon.ru.

3. OBC TAY: anektponHas 6ubnunoreka [ DneKTpoHHbIN pecype]. — Pexum mocryna :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3AHUA 1JIA OBYYAIOIIIUXCSA ITO OCBOEHHIO
JUCIHUITJIMHbI

OcBoenne 00y4aromUMCs TUCHUIUIMHBI PEATNOIaraeT MoCeleHue NMPaKTUIECKUX 3aHATUH,
BBINOJIHEHHE MPAKTHUECKUX 3a/1aHUi, BBIOJHEHUE 3aJaHUN JUIsI CaMOCTOSTENbHOM paboThl. [Ipn
MOJrOTOBKE K MPAKTHUECKOMY 3aHATHIO O0ydYaromemycss HeOOXOIMMO IMOBTOPUTH MPOWUICHHBIN
MaTepHal Mo U3y4aeMoi TeMe, C IeTbI0 OBITh TOTOBBIM K YCTHOMY OMPOCY, @ TaKKe MPEI0CTaBUTh
BBITIOJTHEHHbIE MHCbMEHHBIE JOMalllHUuE 3aJaHusd. B pamkax JgaHHOW y4yeOHOW JHMCUUIUIMHBI
BBIJIENIE€TCSl 0c00asi pojib M 3HAUEHHE CAMOCTOSITEIbHOM AEATeNbHOCTH 00y4aroLierocs B mpolecce
oBIIaieHus sA3bIkoM. Ha Beex sTamax oOydeHus: oOparaercsi BHUMaHue Ha 00y4yeHHne 00ydaromuxcs
METOAMKE CaMooOpa3oBaHWs, KOTOpas TO3BOSIET WM OBJAJETh INPHUEMaMH H3BJICUCHHS
uHbOpMallMu U3 TEKCTOB, 3HAKOMHUT CO crnoco0aMu ee Mepefayd Kak B YCTHOM, TaKk U B
INUCbMEHHOM BHJE, a Takke B (opMe AEIOBOr0 MUChbMa, YCTHBIX JOKIAJO0B, COOOIICHUH U
IIPE3CHTALIUMN.

OcBoeHMEe TUCHUIUIMHBI [IPEAIoJIaraeT BhIMOJIHEHNE TPAKTUYECKUX 3aaHNUN (ITPaKTUKH) BO
BpeMsl KOHTaKkTHOW paboThl ¢ MpernojaBaTesieM JMOO B Yachl CaMOCTOSITENbHON paboThl. Bce
IIPAKTUYECKHUE 3alaHusl JUCLMIUIMHBI IPEJOCTaBISAIOTCS MPENoAaBaTelIIMU BO BpEMs 3aHATHH U
pasMelarTcs B JIOKAIbHOM ceTH AKaJeMUU U DJIEKTPOHHOH HMH(pOPMAIMOHHO-00pa30BaTeIbHOM
cpene. BrimonHeHHble npakTHyecKue pabOThl CHAIOTCS Ha MPOBEPKY IMPENOJABATENI0 OJHUM U3

(621 (57147:0)11170.€ CIoco0OB: MNPpEaAOCTAaBJICHHUEC BBIIIOJIHCHHOI'O AJOMAIIHETO 3aJlaHuA JIMYHO B PYKHU


http://83.234.207.58/MarcWeb2/Default.asp
http://neicon.ru/
http://znanium.com/
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488

IIPENOAABaTENI0, OTIPaBKa IPENOJaBATEN0 Ha MOYTOBBIM AmMK. [Ipy oTnpaBke npenogaBaTelto
BBITIOJIHEHHON pa0OTHl MO MOYTE 0OydYarouIeMycs clieyeT 00eceuyuTh JUUHYI0 HICHTU(UKAIHUIO.
Kax npaBuio, B Teme win TeKcTe muchMa ykasbiBaercs kypce, @O olyuaromierocs, TUCIMILIAHA,
TeMa, IO KOTOPOil BhIMOIHEHA paboThl. OTAeNbHbIe MpakTUYecKue paboThl MOTYT ObITh IPOBEPEHBI
IIPENoAaBaTeIeM HEMOCPEICTBEHHO B ayAUTOPHUH.

Jlig  3akperuieHMs TPUOOPETEHHBIX 3HAHWM, YMEHMH U HaBBIKOB, JUISI pa3BUTUSA
CHOCOOHOCTEM K CamMOOOy4YeHHMIO B JAMCLUUIUIMHE MpPEIyCMOTpPEHa CcaMOCTosTelIbHas pabdoTa.
CaMmocTtosiTenbHass paboTa MOXET BBIMOJIHATHCS OOydYalOIIMMCS JIoMa WJIH B ayJUTOPHUAX
AKanemMMu, CIHEIHMaJbHO OTBEIEHHBIX JJIS  CaMOCTOSATENBHOW paboThl M OCHAICHHBIX
HEOOXOUMBIM TEXHUYECKUM U MNporpammHbIM oOecnieueHueM, aoctynom k OUOC u OBC. lna
YCHEIIHOTO BBINOJHEHUSI CaMOCTOSITENIbHON paboThl Oo0yyarouiemMycss peKOMEHAYeTCsl 3apaHee
03HAKOMHTHCS C MepedyHeM 3afaHuii U rpadukoM ee BbIMOIHEHHS. [1oAroTOBKA K MPaKTHUYECKUM
3aHATHSAM C TIOCIIEAYIOUIMM Y4aCTHEM B YCTHOM OIPOCE MIPEIOJIAraeT: CUCTEMAaTHUECKOE U3yUEHUE
ayTEeHTUYHOTO MaTepuana W3 Y4YeOHMKOB U HUCTOYHHMKOB JIONOJHUTEIBHOM JIUTEpaTypHl;
MOJATOTOBKY HWHAMBHIYyaJIbHOTO BOKaOyJsipa MO MpOHIAEHHONW Teme; padoTy €O CIpaBOYHOM
JTUTepaTypoil u cimoBapeM; paboTy Han omuOkamMu. B pamkax naHHOW y4eOHOH AMCHUIUIMHBI
oOyyaromuecst BBIIOJHAIOT CaMOCTOSATENbHYI0O pa0oTy B BHJE IOBTOPEHHUS TMPOWUIEHHOTO
MaTepuaia MO BCEM H3y4daeMbIM TeMaM JECSITH pa3JesioB, YCTHO M NUCbMEHHO (IIMCbMEHHBIE
JIOMalllHUe paboThl) OTBEYAIOT HA BOIPOCHI JJs TOJATOTOBKM K TEKyIIEeMy KOHTpPOJIIO B
COOTBETCTBYIOILIEM CEMECTpe, a TaKKe TOTOBATCA K WHIWBUIYaJbHBIM WM TPYIIOBBIM
MIPE3EHTALMAM JUIsl IPOXOKAEHHS IPOMEKYTOUHON aTTECTAllUU N0 JUCLIUILINHE.

Jns  BBIMOJMHEHUST TPAKTUYECKUX 3aJlaHMM  CaMOCTOSITEIbHOM paloThl MO  JIaHHOM
JUCIUIUIMHE B JIOMAIllHUX YCJIOBUSAX (3a mpenenaMu AkageMuu) oOydaromeMycsi HeoOXoIuM
MePCOHANILHBIN KoMMblOoTep (TUTaHIIET) W MporpaMMHBIA makeT Microsoft Office He Hmke 10
Bepcuu. CamocTosiTenbHast paboTa COMPOBOXKIAECTCS METOIMYECKUMHU YKa3aHUSAMU, pa3MeIleHHBIMU
B JIOKATBHOW CETH AKaJIeMUH U DJICKTPOHHOW WH(HOPMAIMOHHO-00pa30BaTENLHOM Cpelie.
Metoauueckie yKkazaHus —cojaepkar  (GOpPMYJIHMPOBKY 3a/aHus, HPUMEPHYIO TEXHOJIOTHIO
BBITIOJTHEHMsI, opmar caauu BbIONHEHHOW paboThl. [IpenomaBaTens BO Bpemsi ayJIUTOPHBIX
3aHATHI 3apaHee 00CYXAaeT ¢ 0Oy4aroUMMHUCS 33aJJaHUE CaMOCTOSTENIbHONW PabOThl U MOPSIOK ee
cnaun. KoHCynbTamMyu 1O BBHIMOJIHEHUIO CAMOCTOSTEIBHBIX paboT, OOCYX JEHHE OTMETOK H
JIOTIYIICHHBIX OIIMOOK, 3aIllUTa OTIENbHBIX BHJIOB CAMOCTOSITEIbHBIX PAabOT OCYLIECTBIISETCS BO
Bpemss KCP Ha kadenpe ympaBieHus U CBA3el ¢ OOIIECTBEHHOCTHIO WM B ayJUTOPHH IO
pacniucanuio. KoHcynbTanuu rnpenojaBateliss MO BBIMOJIHEHHIO CAMOCTOSTEIBHONH pabOThl MOTYT
OCYILECTBISATECS TOCPEACTBOM acUHXpoHHOTO (mouta, DMOC) u CUHXpOHHOTO (ZOOMm, CETH)

KOMMYHHKAIIMOHHOTO B3aUMOJIEHCTBHS MO0 MPEIBAPUTEIHLHON JOrOBOPEHHOCTH C MPENoAaBaTeeM.



BrimonHsieMbIe  CaMOCTOSITENIbHBIE Pa0OTHI  SIBISIFOTCSL  DJIEMEHTAMHM TEKYIIETO KOHTPOJIS U
OLICHUBAIOTCA MNPCIOJaBaATCIICM. HOHy‘IGHHbIG OTMCTKHU YYHUTBIBAOTCA IIPW BBICTABJICHHWU 3a4€Ta,
3ayeTa ¢ OIIEHKOM, SK3aMeHa.

®opMoii TPOMEKYTOUHOTO KOHTPOJIS BHICTYIAET 3a4eT, 3aUeT C OLIEHKOM, SK3aMeH. 3adyer,
MPOBOAMMBIN B (hopMe HHIWBUIYaTbHOW NPE3CHTALMU 10 W3YYCHHOH TeMe, BBICTABISETCS B
NEPBOM M TpPEThbeM ceMecTpax oOydeHus. [yl OLEHKHM pe3yJbTaTOB OOYUYEHHS IO IMCLUILINHE
y4eOHBIM IUIAaHOM BO BTOPOM CEMECTpE MPEIyCMOTPEH 3a4eT C OIEHKOW, MPOBOJMMBIN B Gopme
WHAMBUAYAIbHON TIpe3eHTallMd 10 H3yuyeHHoM TeMe. B uyeTBepromM cemectpe oOydeHuUs
MPEeIyCMOTPEH JK3aMeH, MPOBOAMMBIA B (QopMe HEMOATOTOBICHHOTO MOHOJOTHYECKOTO
BbICKA3bIBaHUA I10 OI[HOI>'I H3 MIPCAJIOKCHHBIX TCM HNPOJAOJLKUTCIBHOCTHIO 1-2 MHHYTBI; OTBCTAa Ha
Bompochkl (3-5) mapTHepa WM TPEnojaBaTelis IOCNe MPEICTAaBICHHOTO MOHOJOTa; TPYNIOBOM
JIEIIOBOI Mpe3eHTaIlMK 10 H3yueHHOW Teme. Kpurepuu BhICTaBIEHHS 3ayeTa, 3aueTa C OICHKOMH,
AK3aMEHa 03BYUYHMBAIOTCS MPENOJaBaTEIEM Ha NEPBBIX 3aAHIATHUAX M0 JUCIUIUIMHE.
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	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре управления и связей с общественностью или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
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