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1. OBLIAA HUH®OPMALIUA O JUCIUIIJINHE

Pabouast mporpamMma mucHUIUIMHBI «HOCTpaHHBIA SI3BIK» COCTaBIEHA B COOTBETCTBUU C
TpeOOBaHUSIMU  (eICPATBHOTO TOCYJAapCTBEHHOTO 00pa30BaTENbHOIO CTAHIAPTAa  BBHICIIETO
oOpaszoBaHusi — OakajgaBpuar Mo HampabiieHuto nmoArotoBku 54.03.01 «Jluzaiin», yTBEpKICHHOTO
npukazoM MunuctepcTBa obpazoBanus U Hayku Poccuiickoit @enepanuu 11.08.2016 Ne 1004 wu
yuyeOHOTO T1IaHa HampasieHus mnoarotoBku 54.03.01 «Juzaitn», mnpoduns (mporpamma
OakamaBpuata) «I'padudeckuil Tu3aite.

TpymoemkocTs aucuuiummnel: 18 3.e. / 648 akageMuyeckux 4acoB, B ToM uuciie 448 dacos
KOHTaKTHOM paboThl M 164 yaca caMOCTOSITEIIbHONW pabOThI 00YJArOIIIMXCSI.

Pacnpeuene}me YacoB JUCHMIIJIMHBI II0 CeMeCTpaM U BHUAaM 3aHATHH (l'lO y‘leﬁHOMy

TJIaHY)
KoJunyecTBo 4yacoB
Bup yueOHoii padoThl EZ%F:OT;O Cenmectpet
y Y1 2 3 4 |5|6|7]8
ILUIAHY
KonTakTHas padora (Bcero): 448 100 128 92 128
B ToMm uucie:
Jlexuuu
IIpakTuueckue 3aHATUs 436 96 124 88 128
KonTposb camoctosiTenbHON
pabotel (KCP) 12 4 4 4 )
CamocrosiTesibHas padora 164 44 52 52 16
(Bcero):
Buael npoMexyToOUHOM Jauer ¢ JK3aMeH
arrecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OLICHKOM 36

3a4eT ¢ OLEHKOI)
OBIIAA 648 144 | 180 | 144 180
TPYA0EMKOCTH
AUCHUTIINHBI: 13 4 5 4 5

2. NEJU U 3AJAYN JUCHUATIIMHBI

JlaHHasi AMCIUIUIMHA 110 CBOEMY XapaKTepy SBIsAETCS KOMMYHUKAaTUBHOM M HalpaBlieHa Ha
dbopMHpOBaHHE U pPa3BUTHUE PEUYEBBIX YMEHUU, (PopMUpOBaHUE CIMOCOOHOCTH W TOTOBHOCTH
WCIIOJI30BaTh HMHOCTPAHHBIN SI3BIK KaK HHCTPYMEHT B CUTYAIlMH peaTbHON KOMMYHUKAIIHH.

JlucuuiiuHa UMeeT CBoed IeNbi0 chOPMHUPOBATh U PA3BUTH SI3BIKOBBIE M PEUEBBIC HABBIKU
Y YMEHUsS B ayJIMPOBaHUU, YCTHOW peuH (AMATOrMYE€CKOM M MOHOJOTUYECKOW), YTEHUH U MUChME
JUTSL OCYIIECTBIICHHUS YCTICITHOM KOMMYHHKAIIUH, B TOM 4KCIie (B KOMaH/Ie) HA HHOCTPAHHOM SI3bIKE.

ejb TMCUMIUIMHBI - TIOBBIIIIEHUE UCXOJAHOTO YPOBHS BJIAJICHUS] WHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TpPEABIAYIIeH CTyneHu oOpa3oBaHus, U (HOPMHUPOBAHHE Y OOYyUAIOIIUXCS

HCO6XOI(I/IMOFO U  JOCTATOYHOTO YPOBHA KOMMYHHKaTHBHOﬁ KOMIICTCHOHUU Jid PCHICHUA




COLIMATIbHO-KOMMYHHMKATUBHBIX 3aJad B Pa3JIMYHBIX 001acTAX OBITOBOM, KYJIbTYpHOH U
po(heCCHOHANLHOM EATEeIHbHOCTH TMPH OOMICHUH C 3apyOC)KHBIMH TAapTHEPAMH, a TaKXKe IS
JanbHEeHIero caMooopa3oBaHusl.

BocnuraresibHasi Hedb AUCHUILUIMHBI UMEET KYJIbTYPHO-TBOPYECKYIO HANPABIEHHOCTb U
HaIleJIeHAa Ha CO3[aHHe MOCPEICTBOM HMHOCTPAHHOIO SI3bIKa YCJIOBHMM JJIsi Pa3BUTHUS TBOPUECKUX
CHOCOOHOCTEH O00ydJaromuxcs, BKIOYEHHE HUX B DPA3IUYHbIE BHJIBI COIHMAIBHO 3HAYMMOMN
JESTEIIbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOKHOCTh (DOPMHUPOBAHUST OPUTHHAIBHOCTH MBIIIICHHS,
a TaKKe pealin3aluy JMYHOCTHO OPUEHTHPOBAHHOIO MOIX0/1a B MpodeccuoHaIbHOU cdepe.

3agauyu AUCHMILINHBI:

o dbopMupoBaTh y O0OydYaromMXCsi 3HAaHUS, YMEHHS U HaBbIKM B OOJACTH YCTHOH U
MMCEMEHHOW MPAKTHKHU Pa3TOBOPHON U MPOPECCHOHATBHO-ICIIOBOM PEYU U MCIIOIH30BAHHE
WX B MPO(PECCHOHATBHON IEATEITHFHOCTH 110 HAIIPABICHUIO TIOJITOTOBKH;

o O3HAKOMHUTH OOYYarOIIUXCA C OCOOCHHOCTSIMH JIEKCHYECKOH CHCTEMBl H3y4aeMOro
WHOCTPAHHOTO sI3bIKa, (DYHKIIMOHATLHOW U CTHIIMCTHYCCKON MU depeHIrannueii S3pIKOBbIX
CpencTB, HauOoliee MPOAYKTUBHBIMHU CIIOBOOOpPA30BATEIbHBIMU MOJEISIMH HU3y4aeMOro
WHOCTPAHHOTO $I3bIKa;

o COBEpIICHCTBOBATh HABBIKM PACIIO3HABAHMS M TOHUMAaHHS TpamMMmaThuyeckux ¢GopM u
KOHCTPYKLHUH B OTIOpE Ha Pa3IMYHbIe TPU3HAKK I'PaMMaTHUYECKUX SBJICHHM, a TAK)Ke HaBBIKU
yIOTpeOICHUS TPAMMATHYECKUX KOHCTPYKIIMH B PA3JIMYHBIX PEUEBBIX CUTYAIIUSX;

o pa3BUBaTh KOMMYHUKATUBHbBIE KOMIIETEHIIUH, HEOOXOAMMOM I TBOPUECKOM AESITeTbHOCTU
B TIOBCEHEBHOM OOIIECHHH, B OOIIECTBEHHO-TIOJIUTUUECKON M HAYYHO-TIPO(PECCHOHATILHON
chepax;

. MpUOOIIAaTh 00YJAIOUUXCS K CaMOCTOSITEIbHOM MCCIEOBATEILCKOM paboTe Haj SI3BIKOM,
pa3BUBaTh Yy OOYYAIOMIMXCS AHATUTUYECKHH MOIXOJ K MU3Y4aeMbIM SI3bIKOBBIM SIBICHUSM
MyTE€M COTIOCTaBJICHUSI UX C COOTBETCTBYIOIIMMH SIBICHUSMHU POIHOTO SI3bIKA.
3agaum BocnuTaTeLHOI padoThI:

. pa3BuTHE y 00yYaIOMIUXCs MOHUMAHUS COIUANBHON 3HAYUMOCTH WHOS3BIYHON KYIBTYpHI B
Oynymeir mnpodeccuoHaTbHON  JESTENPHOCTM HAa HWHOCTPAHHOM  f3BIKE, KAk JUIs
COBPEMEHHOT0 0O0IIeCTBa, TaK M YIS JMYHOTO POPECCHOHATHHOTO CTAHOBIICHHS,

o CO3JIaHWE YCIIOBHH JUII OCO3HAaHHUS OOYYArOIIMMUCS CBOETO MecTa M pOJId B Oymymien
po¢eCCUOHATBHON JIEATETLHOCTH;

o dbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOW  JIMYHOCTH  TIOCPEJCTBOM  MPHOOIIEHHUS
00yJaromuXcsi K WHOS3BIYHOW KYJIbTYpPE M BOBIICUCHHS B TBOPYECKYIO JIEATEIHHOCTH C
MCIOJIb30BaHUEM MHOCTPAHHOTO SI3bIKA;

. pa3BUTHE KYJIBTYPBI MEKIMIYHOCTHOTO MPO(GECCHOHATHHOTO B3aUMOICHCTBHUS.



3. MECTO JMCIMIIJIMHBI B YYHEBHOM IIJIAHE

VYuebnas nucuumiuHa «HOCTpaHHBIA SA3BIK» OTHOCHUTCS K Onoky 1. JlucummianHb
(Monynu). bazoBas yacte. M3yueHue qaHHON JUCHUIUIMHBI Oa3UpyeTCsl HA MaTepuae, U3y4eHHOM
B paMKax ULIKOJbHOIO Kypca. JMCHMIUIMHBI, MPU H3YyYEHUM KOTOPHIX OYAyT HCIIOJIb30BaThCA
3HaHUs, YMEHHs U HaBBIKY, IPHOOPETEHHBIE B PE3YNIbTaTe U3yUCHUs AUCHUILIUHBI « IHOCTpaHHBIHI

A3bIK» - «II0ArOTOBKA IO aHTJIMHCKOMY A3BIKY.

4. TIJIAHUPYEMBIE PE3YJIbTATbBI OBYUYEHUS 11O JUCHUIIJIMHE AJ151
®OPMHUPOBAHMS KOMIETEHIIUA OBYUYAIOIINXCSA

Pesynpratel OcBOeHHs 00pa30BaTENbHOM MPOrpaMMbl (KOMIETEHIIMH OOYyYaroIuXcs)
OTIpEeNeNAIOTC TPeOOBaHUSMU (elepaTIbHOr0 TOCYIAapCTBEHHOTO (enepalbHOro CTaHaapTa II0
HAMPABJICHUIO TOJATOTOBKM W (OPMHUPYIOTCS B COOTBETCTBUM C MATpHICH KOMIICTCHIUI
o0pa3zoBaTenbHONW TpOorpaMMebl. [LmaHupyeMbie pe3ysbTaThl OOYYCHHs 1O JUCHUILIUHE (3HAHHMS,
OCBOCHHUSI 00pa3oBaTEIbLHOMN

YMEHMsI, HaBBIKM) OOECIEUMBAIOT JIOCTH)KEHUE PE3YJbTaTOB

nporpaMMbl M (OPMHUPYIOTCS B COOTBETCTBHHM C KapTaMH KOMIIETEHIIMH 00pa3oBaTeIbHON

[IPOrPaMMBI.
udp HaumenoBanue Ilnanupyemble pe3yabTaTbl 00y4eHHUsI
KOMIIeTEeHI[UH KOMIETEeH U 0 THCHMILIHHE
3HaTh:

- CUCTEMY U CTPYKTYPY MHOCTPAHHOI'O A3bIKa;
- pa3IMyHBIE  aCNeKThl  A3bIKA:  (DOHETHUYECKOH,
CnocobHOCTh K JIGKCUYECKUM, TIpaMMaTHYECKUH, B T.4. CTPYKTYpy
KOMMYHHMKallnU B noctpoeHus (pas, NpeNIOKEeHUH, BbICKAa3bIBAHUS,

YCTHOU U LIEJIOCTHOI'O TEKCTA.
MMACbMEHHOU - aQICKBAaTHBIC S3BIKOBBIE CPEACTBA U1 pealu3aluu
(dopMax Ha PyCCKOM | OCHOBHBIX PEYEBBIX (DyHKIIUI;
OK_5 ¥ UTHOCTPaHHOM - COBPEMEHHbIE TEXHUKH U CTIOCOOBI J1€70BOM

SI3BIKAX JIJIs
peleHus 3a1a4y
MEXKINIHOCTHOTO 1
MEKKYJIBTYPHOTO
B3aNMOJICHCTBHSA

MMACbMEHHOW U YCTHOM KOMMYHHKAIINH;

- KpUTEpUH, IPeIbsBIIsieMble K 0)OPMIICHUIO
JIETIOBOM KOPPECIIOHICHIINY;

- OCHOBHbBIE TPEOOBaHMS K CO3/IaHUIO J1€J0BOM
MIpEe3CHTALNH;

- KYJIbTYpPY, CTUJIb KU3HU, HaHI/IOHaJIBHBIﬁ MCHTAJIUTECT
HOcUTeNeH sI3bIKa AJIs MPeIOTBPAILEHUs HEIOHUMAaHUs
Ha MEXJIMYHOCTHOM U NMPO(ECCHOHAIBHOM YPOBHE.




OK-5

CnocoOHOCTh K
KOMMYHHUKAITUU B
YCTHOU U
MMMCHbMEHHOMN
(dbopMax Ha pycCKOM
1 UHOCTPAHHOM
SI3BIKAX TS
pelIeHUs 3a1a4
MEKJIMYHOCTHOTO U
MEXKYJIbTYPHOTO
B3aNMMOJICHCTBHSA

YMmern:

- MOHMMATh pPEYb HOCHUTENS/NEH S3bIKa B YCTHOM HU
MUCbMEHHOHU (opMmax;

- aJICKBAaTHO BOCIIPOM3BOAUTh HEOOXOIUMBIM HaOOp
KOHCTPYKIMA H TEPMHUHOB B MOHOJIOTHYECKOH H
JIAAIOTUYECKON PEYH;

- TIOHMMATh AyTEHTUYHbIE MHUCHMEHHBIE TEKCTHI,
WCTIONB3YS pa3Hble TEXHUKH YTCHUS;

- U3BIEKaTh HeEoOXoauMyr wHH(pOpMamuo U3
OPUTHHAJBHOTO TEKCTa Ha WHOCTPAaHHOM  SI3BIKE,
aHaJIM3UPOBaTh, 0000IIATE, IeJIaTh BEIBOJIBI.

- BECTHU JICTIOBYIO0 KOPPECIIOHICHIIHIO;

- IOHUMATh Ha CJIyX PeYb HOCUTENEH S3bIKA.

Baapern:

- HabOpOM SI3BIKOBBIX CPEICTB, HEOOXOJMMBIX IS
peanu3anyy yCnelHoH KOMMYHHUKALUU B KOMaH/IE;

- HaBbIKaMU pabOTbI CO CIIPABOYHON JIUTEPATYpPOU U
CJIOBApsAMH;

- TEXHUKAMM apryMEHTAllUd BEACHUS IUCKYCCHUH B
YCTHOM M INHCBMEHHOM BHJE, MNOJb3YACh 3HAKOMBIM
JEKCUYECKUMM U  I'paMMaTU4YeCKUMH  CpEJICTBAMHU
A3bIKA;

- TEXHOJIOTUEHN CO3/1aHUs 1€JI0BOM NIPE3EHTALMY Ha
MHOCTPaHHOM SI3BIKE;

- HaBbIKaMH (DUKCUPOBAHHUS OCHOBHOW MIEH U
BTOPOCTEIIEHHBIX JeTaledl B YCTHOM M IUCBbMEHHOU
KOMMYHHKAIIUH.




5. CTPYKTYPA U OBBEM JUCHHUIIJIMHBI

Cemectp uzyuenus: 1

Buabl yuedHoii padoThI

K . ITpomexy ®opma
OHTAKTHas padoTa
Pasnen P CamocrosiTeibHast pabora To"Has TEKYIET0 | opmupyembl
ot o Ioapasaen, Tema (B 1acax) aTTecTa KOHTPO.I51 e
4 I uus B KOMIIeTEeHIIUH
aKkTH
Jlekuu P B D®opMbl OPraHu3auNK Jacax
1 yeckue | KCP P pramusan
U yacax |caMOCTOSITeJbHOI padoThl
3aHATHS
Tewma 1.1. Globalization IosTopenne nporaentoro 5
(IpaKTHKYM) MaTepuaa, moAroToBKa YcTHbIi onpoc,
Ky ibmyDHO-MBODYECKOe HHIMBUZYANBHOTO MUCbMEHHBIC
P - 12 - 6 |BokaGymspa o npoiineHHoM - JIOMAIITHKE OK-5
COYUANLHASL 3HAYUMOCTND TeMe,upa60Ta o 3a/laHunsA
UHOAZBIUHOT KyTbMYpb CIIPAaBOYHOU JIUTEPATYPOU U
CTTORANEM
Pasmen 1. [ToBTOpEHME NPONIEHHOTO YerHsIit onpoc,
. Marepuaa, moJroToBka
Global  |Tema 1.2. Global Marketing 14 5 anszm’[ ANEHORO [TUCbMCHHBIC OK-5
Marketing | (mpaxruxyn) BOKaOysipa H(})/ MPONJICHHOU e
in a Design YIAPp P 3aTaHHs
Teme, paboTa co
sphere
[ToBTOpEHME MPONIEHHOTO
Marepuaia, IoArOTOBKa YerHelii onpoc,
. . WHIVUBUIYAITBHOTO IIMCBbMCHHBIC
Tema 1.3. Design promotion . .
(MpaKTHKYM) gnp - 14 - 6 BOKaOymsipa 1o MpoiiIeHHON - AOMAITHHE OK-5
P ™ Teme, paboTa co 3alaHus

CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM




Tema 1.4. Global Advertising

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO

(npaKTHKyM) 14 BOKaOyJIIsIpa 1o MponaeHHOM
P M Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
cJ0BapeM
. IToBTOpEHME IPONIEHHOTO
Tema 1.5. Branding (mpaktukym) MaTepHAA, MOFOTOBKA
Kynemypno-meopueckoe HHIMBHI’WMBHOFO
gocnumanue: N .
— 14 BOKaOyJsipa 1o MpoiiiIeHHON
MEHCRYTOIMYPROE Teme, paboTa co
npogeccuonanvroe % .
pog g CIPAaBOYHOM JINTEPATYPOH U
e3aumooelicmaue clioBapeM
[ToBTOpEHME PONIEHHOTO
MarepHaia, HoJroToBKa
Tema 1.6. Global advertising 14 MHAUBUNYaIBHOTO
campaigns (mpakTaKyMm) BOKaOyJIsipa 1o MpoiIeHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CITIORANEON
[ToBTOpEHME MPONIEHHOTO
MarepHaia, moJroToBKa
. . WH/IMBUYaIEHOTO
Tema 1.7. Business Media N .
14 BOKaOymsipa 1o MpoiiIeHHOI

(MpakTUKyM)

Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeEM

YceTHBIN onpoc,
IIMCbMEHHBIE
JOMAlIlHHAE
3alaHus

YcTHBIN onpoc,
IIUCbMEHHBIE
JIOMAIlHHE
3a/laHus

Y CTHBIU Ompoc,
MMMCBMCHHBIC
JIOMaIlIHue
3aJIaHus

YcTHBIH onpoc,
[IACbMECHHBIE
JIOMaIlHHE
3a1aHus

OK-5

OK-5

OK-5

OK-5




IloaroroBka x

IIPOMEKYTOUYHON
3auver - 2 aTTecTanuu B hopme
VHIUBUYAJIBHOMN
Mpe3eHTaIUN
96 44 -
Hroro

144




Cemectp uzyuenus: 2

Buabi yueOHol padoThl

KonraktHas pa6ora (B Hpoweixy
Pazaen P CamocrosiTesibHas padora TOYHAs DopMmbI Dopmupyem
Mouy.m: Moapasnea, Tema Hacax) aTTecTamusi B| TEKyLIero ble
IIpakTn (¢popmbI opranuzanuu yacax KOHTPOJIA | KOMHETCHIUH
Jlexun B .
yecKue KCP CaMOCTOATEJIbHOM
u yacax
3aHATHSA padoThI
Tema 2.1. Employment . - . OK-5
(upakTHyM) IToBTOpEHME MPONHIEHHOTO YcTHbI
P M Matepuaia, MoAroToBKa orpoc,
Kynomypno-meopueckoe
. WHIUBUIYAJILHOTO MUChMEHHBIC
gocnumaHue:
- 14 4 BOKaOyJsipa 1o JIOMAIIHUE
0CO3HaHUe C80e20 Mecma U . z
. MPOMICHHON TeMe, paboTa 3aIaHUS
ponu 6 6yoyweu "
. CO CIIPaBOYHOM
npogheccuoHanbHoll .
JUTEpPATypPON U CIIOBapEM
oesimenbHoCmu
i - OK-5
Paznen 2. [ToBTOpEHME MPONHIEHHOTO
. MaTepHana, MmoJroToBKa .
Busme:ss I/IHI[I/IBI/II,[yaJ'ILHOFO VerHbli onpoc,
Organiza |Tema 2.2. Trade . IHCHMEHHBIE
tion i 14 4 BOKaOyIIsipa 1o
onn (IpaKTHKYM) . z 6 JIOMaIllHHE
a Design NpofifieH o Teme, paboTa S —
sphere €O CMIPAaBOHOH
TUTEPATypOH U CIOBapeM
o . - OK-5
Tema 2.3. Organization [ToBTOpEHME MPONHIEHHOTO
(TpakTUKyM) Marepuaa, noJroToBKa YCTHBIH o1poc,
Kynomypno-meopueckoe ) WUHAUBUIYaIbHOTO [HUCbMEHHBIE
gocnumanue. - 12 4 BOKaOyJIs1pa 1o JOMaIlTHUe
MeAHCKYIbMYPHOE MpOoWIeHHOU TeMe, paboTa 3a71aHKsA
npogeccuonanvroe CO CIIPaBOYHOM
gzaumooeticmeaue JUTEPaTypOr U CIIOBaApEeM




Tewma 2.4. Money

IToBTOpEHME PONHAEHHOTO
MaTepuaia, oAroTOBKa
HHJIMBU1YaJIbHOTO

12 BOKaOyIsipa 1o
(TIpaKTUKYM) . ¢
npoiiieHHoN Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBapeEM
Tema 3.1. Ethics [ToBTOpEHHE MTPOIAEHHOTO
(mpakTUKyM) Marepuaia, oAroToBKa
Kynomypno-meopueckoe UHAMBUIYaIbHOTO
gocnumaHue: 12 BOKaOyJIIsipa mo
MENCKYTIbMYpPHOe MPOMICHHON TeMe, paboTa
npogeccuonanvroe CO CIIPaBOYHOM
g3aumooeticmsue JIUTEPATypOil U CIIOBapeEM
[ToBTOpPEHME POIAEHHOTO
MaTepuaia, MoAroToBKa
Pasnen 3. |Tema 3.2. Change ina HHAUBIAYATLHOTO
Marketing |Design sphere (mpaxtuxym) 12 . BOKa6¥ TApa 1o
. MpolIeHHO! Teme, paboTa
Strategies CO CIIPaBOYHOMN
JINTEPATYPOU U CIOBapeEM
Tema 3.3. Marketing .
Strategies (npakTikym) [ToBTOpEHME MPOIAEHHOTO
K lbmypHO-meopueckoe MaTepuaia, MoAroToBKa
gocnumaHue: 0CO3HaHue MHIMBUIYATILHOTO
c80€20 Mecma u ponu 8 12 . BOKa62’Mpa 1o
Gyoyweii MpoiiIeHHOH TeMe, Ea60Ta
npogeccuonanvbHou €O CHpaBOYHOM
DemenbHOCTIL JUTEPaTypoil U clioBapemM
Tema 4.1. Cultures [ToBTOpEHME MPONHIEHHOTO
Paznen 4. |(mpakTukym) 12 Marepuania, oJAroToBKa
Leadership | KyzbmypHno-meopueckoe WHIUBUAYATBHOTO
gocnumanue: BOKaOyJIsipa 1o

YeTHBIH ompoc,
MIACbMEHHBIE
JIOMAITHUE
3alaHus

YeTHBIH ompoc,
MUCHbMEHHBIE
JIOMalIH1e
3alaHus

YeTHBIH onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3aJIaHUs

YcTHBI onpoc,
IIMCHbMCHHBIC
JIOMAaIIHUE
3alaHus

VYceTHbIH ompoc,
IIMCbMECHHBIC
JIOMaITHue
3aJlaHus

OK-5

OK-5

OK-5

OK-5

OK-5




COYUANBHAS 3HAYUMOCTb
UHOA3LIYHOU KYIbIMYpPbl

MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATypOH U CI0BapeM

Tema 4.2. Leadership [ToBTOpEHHE MTPOIAEHHOTO OK-5
(TIpakTUKyM) Marepuaa, noJAroToBKa Y cTHEII onpoc,
Kynemypno-meopueckoe WHUBUTyaJIbHOTO NHChMEHHBIC
gocnumatue: 12 6 BOKaOysipa 1o JOMAIIHIEe
MedAHCKYIbMYpPHOEe MpolIeHHO! Teme, paboTa 3a7aHus
npogeccuonanvroe CO CIPaBOYHOM
g3aumooeticmsue JUTEpPaTypoil U CIIOBapeM
[ToBTOpEHME TPOIACHHOTO . OK-5
YeTHBI# onpoc,
Marepuasa, moJroToBka
IIMCbMCHHBIC
P WHUBU]IyaJIbHOTO
Tema 4.3. Competition in AHBHILY JOMAIITHHE
. 12 6 BOKaOyJIIsipa mo B
Design sphere (npaktukym) . ¢ 6 AaHA,
MpOIICHHON TeMe, paboTa BBINOIHEHHE
CO CIIPaBOYIHOHU KOHTPOJIbHBIX
JIUTEpaTypoil U ClIOBapeM 3a/1aHuit
[ToaroroBka k
IIPOMEKYTOUHON
aTTecTanuu B hopme
. VH/IUBULYAIbHON
3a4er ¢ oueHkoM - 2 Y - -
MIPE3CHTAIINH,
BBINIOJIHEHHE
KOHTPOJIbHBIX 3aIaHUI
124 52 -

Hroro
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Tema 5.4. Business
communication
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Tema 6.1. The nature of WH/IMBUIYaJIbHOTO
marketing (design) 10 BOKaOyJIsIpa 1o
(mpakTHKyM) npoiiieHHo# Teme, paboTa
CO CIIpaBOYHOM
JIUTEPATYPOU U CIOBapeEM
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Tema 6.4. Risk in a Design
sphere (mpakTukym)

10

IToBTOpEHME PONHAEHHOTO
Marepuana, MoAroToBKa
MHAUBUAYaJIbHOTO
BOKaOyJIsIpa 1o
MPOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPaTypOil U CIIOBapeM

Tema 6.5. Crisis in a Design
sphere (mpakTuKyMm)

10

[ToBTOpEHME TPOIACHHOTO
MaTepuaia, oAroToBKa
WHIUBUAYAIbHOTO
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MpOMICHHON TeMe, paboTa
CO CIIPaBOYHOM
JTUTEPATypOH U CIOBapeM
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YerHbI onpoc,
IMCbMEHHBIE
JIOMaIIHUE
3alaHus
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IIPOMEKYTOUYHON
aTTecTanuu B popme
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Hroro
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Buabl yueOHo# padoThI
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Tema 7.4. Marketing for General
Motors Company (mpakTukym)

16

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
UHAMBHUIYaJIbHOTO
BOKaOyJIIsIpa 1o MponaeHHOM
Teme, paboTa co
CIIPAaBOYHOU JIUTEPATYPOU U
CJIOBapeM

Tema 7.5. Failures in a Design
sphere (mpakTuKy™m)

16

IToBTOpEHME IPONIEHHOTO
MaTepuaa, MoAroTOBKa
VHIUBUIYAIBHOTO
BOKaOyJsipa 1o MpoiiiIeHHON
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
CJI0BapeM

Tema 7.6. Marketing for
Microsoft Company (mpakTukym)

16

[ToBTOpEHME IPOKIEHHOTO
MaTepuaia, OAroTOBKa
VH/JMBHTyaJIbHOT'O
BOKaOyJIsipa 1o MpoieHHOM
Teme, paboTa co
CIIPaBOYHOU JIUTEPATYPOU U
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Tema 7.7. Marketing for Virgin
Group Company (mpakTukym)
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[ToBTOpEHME PONIEHHOTO
MaTepuaa, oAroTOBKa
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Tema 7.8. Future of Design sphere
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6. COJEPXAHUE JUCIUIIJINHbI

Paznen 1. Global Marketing in a Design sphere

Tema 1.1. Globalization

OOyuatonmecss u3ydaroT Temy [noOanm3zamms. CrocoObl M METOJIbI, NPHUBOMASIIHE K
['nobamuzamuu. M3ydaror sekcuky mo Teme. [lojoXuTenbHbIE M OTPHUIATEIBHBIC IMOCICICTBUS
mporecca riodanusanuu, ocobeHHO B cdepe amu3aitHa. M3y4aroT TEpPMHHOIOTHIO MPOBEICHUS
TeneOHHBIX TIEPETOBOPOB.

Kynomypno-meopueckoe socnumanue: noHuUMaHue cOYUANbHOU 3HAYUMOCIU UHOAZLIYHOL
KVIbMYpbl NPOUCXOOUM Y 00YUAIOUUXCS NOCPEOCMBOM AHANU3A U OdlbHeUue20 00CYlCOeHUsT HA
UHOCMPAHHOM A3bIKe MeMbl 2100anu3ayuY, ee 3aKOH08, a4 MAaKx#ce O0COOEeHHOCMU 6edeHuUs
MeAHCOYHAPOOHBIX NEPe208OPO8.

Tema 1.2. Global Marketing

OO6yuarommuecs U3y4aroT 3aKOHbI MEXIYHAPOJIHOIO MApPKETHHTa; 3aKOHOMEPHOCTH Pa3BUTHUS
MApKETUHIOBOW CHCTEMBI.

Tema 1.3. Design Promotion

OOyuaromuecs 3HAKOMATCS C METOJAaMU M CPEICTBaMHU MPOJBIKEHHUS Pa3HOrO poja
Iu3aiiHa A Pa3IMYHBIX [IENIEBbIX ayTUTOPUH, a TAK)KE PHIHKOB Pa3IUYHBIX CTPAH.

Tema 1.4. Global Advertising

OOyuaromuecs 3HaKOMATCS C pa3IMUHbIMU BUJAMH PEKJIaMbl, METOJIaMU PEKJIAMUPOBAHUS.
Yuarcs, Kak MpaBUIBLHO MPOBOJUTH PEKIAMHYIO KammaHuio. M3yyaor ¢pasbl, HEOOX0AUMBIE IS
MOCTPOCHHUS YCTICUTHOM Mpe3eHTanu. UHauBuayanpHas Mpe3eHTaIus Mo TeMeE.

Tema 1.5. Branding

OOyuaromuecss 3HAKOMSITCA C TeMOW Ha mpuMmepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OO6cyxmaroT mpoOiieMbl, CBA3aHHbIC C MUPATCTBOM M MyTH WX perieHus. M3ydenue
TEPMUHOJIOTHM, HEOOXOAMMOW JuId TpPOBEACHUS JEJOBBIX IEPErOBOPOB M coOpaHMi
MEX1yHapOJAHOIO YPOBHSI.

Kynomypno-meopueckoe socnumanue: noHumaunue 0coOEHHOCMEU MeNCK)IbIYPHO20
npogeccuonanbHo20 83auMO0eticmEUst NPOUCX00UM y 00y4arOWUxcs NOCPeoCcmeoM KOMMYHUKAYUU
HAa UHOCPAHHOM S3bIKe C Yelblo 00CydHcOeHUss Npoobiem, CA3AHHBIX ¢ UMEHAMU pAdad 2100aNbHbIX
KOMRAHUU, U nymet ux peueHus.

Tema 1.6. Global Advertising Campaigns

OOyuaronyecs: 3HaKOMSATCS € Pa3IUYHBIMU BUJAMU PEKJIAMHBIX KamraHuil. Paccmarpusarot
IIPUMEPBI YCTIEIIHBIX U HEYAAUHBIX PEKJIAMHBIX KAMIIAHUH 110 BCEMY MUpY.

Tema 1.7. Business Media

OOyuaromuecs 3HAKOMSTCS C pa3IUYHBIMU BHJAMHU CPEJICTB MaccoBOM HHMOpMalUU.
AHaIM3UPYIOT U ONPENAEIAIOT CaMbl€ YCIIEIIHbIE U HEY/IauHbIE.

Paznen 2. Business Organization in a Design sphere



Tema 2.1. Employment

OOyuaromnuecss M3y4aloT HaumOosee BaKHbIE (DAKTOPbI, HEOOXOAUMBIE IS IMONyYCHHS
pabotbl. M3yuaioT crmocoObl YCHENIHOTO MPOXOXKACHUS M MpOoBeAeHUs: codbecepoBanus. M3ydaior
TEPMHHOJIOTHIO, HEOOXOIUMYIO Ul TPOBEACHUS COBEIIAHMH BHYTPH KOMIIaHMH. Buisl pesiome.
OOyuaromyecs: y4aTcsi COCTaBISATh PE3IOME.

KVJZbI’I’lVDHO-WlGODLleCKOB socnumarue. OCO3HAaHue ceoeco mecma u poiau 6 6y0yu;eﬁ
I’lpOgb€CCI/l0HaJZbHOZZ c)eﬂmeﬂbHocmu ocywecmendaenmcs nymem aHaiusa OCO6€HH06’m€IZ noucka
pabomul, 8edenusi nepeco8opos8 Ha UHOCMPAHHOM S3blKe, NPOBEOCHUs. COBCUAHUL.

Tema 2.2. Trade

OOyuaroniuecss 3HAKOMSTCS C Pa3JIMYHBIMH BUIAMU TOProBiu. M3ydaloT 0COOECHHOCTH
BHEIIHEHI W BHYTPEHHEH TOPrOBIM. 3HAKOMATCS C MpaBUjIaMH O(OPMIICHUS aKKpEIUTHBA.
CoBEpIICHCTBYIOT HaBBIKH BEICHHUS IIEPETOBOPOB, U3YUYAIOT Pa3IMYHbIC MPUEMBI IS JOCTHKEHHUS
Haubosee 3¢ pekTUBHOrO pe3yapTaTa.

Tema 2.3. Organization

OOyuaromuecss 3HaKOMSTCS C BUJaMU KommaHuil. M3ydaroT mpuémsel, crocoOCTByOIINE
CO3JIaHUI0 ONaronpuaTHON pabodel cpeabl. 3HAKOMSTCS C MPaBHJIAMH U CTPYKTypamH OOIICHUS B
chepe OusHeca.

Kynomypno-meopueckoe  socnumanue:  ¢opmuposanue  noHumanus — ocobeHHocmell
MEJICKYIbMYPHO2O NPOPDECCUOHATLHO2O B3AUMOOCUCIMEUS. NPOUCXOOUM NOCPEOCMBOM  AHAIU3A
PA3IUYHBIX MUNO8 KOMRAHUL, OCOOEHHOCMElU 6bICMPAUSAHUs NPASUN U CMPYKMYPbl 0el08020
00weHusl 8 NpogheccuoHalbHOU chepe.

Tema 2.4. Money

3HAKOMCTBO C q)HHaHCOBBIMI/I OTHOIICHUAMHU B DKOHOMHUKE U UX Fpa(l)I/I‘IGCKI/IM OTPAKCHUCM.
OOy4eHue cOCTaBJIEHUIO U HAITMCAHUIO OTYETOB.

Paznen 3. Marketing Strategies

Tema 3.1. Ethics

3HaKOMCTBO C 3THUKOM B cepe OM3Heca W pa3IMyHbIMU HOpMaMu 3THKeTa. OOCyXkaeHue
npo0eM Koppyniuu U 60pb0bI ¢ Hell. O0yyaronuecs U3y4aroT TEPMUHOJIOTHIO 110 JJAHHON TeMe,
JUIS HAXOXKJICHUS BBIXOJ1a U3 CIOXKHBIX YKOHOMHUYECKUX CUTYalUH.

Kynemypno-meopueckoe socnumanue: MENCKYIbIMYPHOE npogeccuonanvHoe
83aumooelicmaue npouUcxooum 6 COSHAHUU o00y4arowuxcs 61a200aps aHaiusy u OailbHeuuemy
00CcydHCcOeHU0 MAKUX NOHAMUL, KAK dMUKA, KOPPYNYUs, IKOHOMUUECKAs CUMYayusi U cnocoowl ee
YIYUUeHUSL.

Tema 3.2. Change in a Design sphere

OO6yuaromuecst ydarcs BhIpaXaTh CBOU MBICTH IO TeMe m3MeHeHus. Kak B MOBCeIHEBHOM
KU3HH, TaK U B cpepe Om3Heca. YuaTcs mpaBuiiaM Hamucanusi oT4€ToB. COBEPIICHCTBYIOT HABBIKH

IMPOBCACHU A COBEIIIaHHUI.



Tema 3.3. Marketing Strategies

OOyuaromyecs: 3HaKOMATCS ¢ TePMUHOM «CTpaTerus» B 1enoM. M3ydaioT BUIBI CTpaTeruii
U TAaKTHK, HEOOXOIMMBIX /JIsl JOCTH)KEHHUS, MOCTaBICHHON wuenu. M3ydaroT pasznuuus Mexay
TEPMHUHOM CTpPATECrud MW TaKTHKaA. Passutne YMCHI/Iﬁ N HAaBbBIKOB [IPUHATHA peI_HeHI/If/'I.
PaCCManI/IBaI-OT Pa3JIMIHBIC BUIbl MAPKCTHUHI'OBBIX CTpaTeFHfI.

Kynomypno-meopueckoe socnumanue: oco3HaHue ceoe2o mecma u poau 6 0Oyoyujer
npogheccuonanbHoll 0essmerbHOCmu popmupyemcs y 006yuaroumuxcs yepe3 NOHUMAanue u pasiuienue
NOHAMUL, NPOeYUPOBAHUIO CB0€20 HNOHUMAHUS 8 OMHOWEHUU NPOhecCUOHANIbHOU cghepbl
0esmenbHOCMU, OCO3HAHUIO CLONCHOCIMU NPOYECca NPUHAMUS PeUUeHU.

Paznen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMU pa3HBIX CTpaH, IOBEJIEHUEM IJIIoJeH, UX TpaJulUsiIMUA U
oObpryasmu. OIEHKA M aHAJIM3 UX BIMSHHS Ha BelicHUE OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSMU
Be/ICHUs1 OM3HEca ¢ BOCTOYHBIMHU JIEIIOBBIMU NapTHepamu. Pa3paboTka COOCTBEHHBIX CTpAaTErHii B
JlaHHOM cdepe.

Kynomypno-meopueckoe socnumanue: coyuanvHas 3HAYUMOCIb UHOA3BIYHOU KYIbMYpPbl
dopmupyemcsa 6 cosHanuu odyuaroujecocs 01a200aps aHanu3y U OdlbHeuuemy 00CYHICOeHU
ocobeHHoCcmell KyIbmyp pA3HbIX CIMPAaH, ux paziuyull U Nonsimke CamMoCmosamenbHo paspabomams
€801 cmpamezuio 8edeHusi OU3Heca 8 UHOS3bIYHOM NPOCPAHCIEE.

Tema 4.2. Leadership

3HAKOMCTBO C MHUPOBBIMH JIHJIEPAMH B IOJUTHKE M 3KOHOMHUKE. OOCYXKICHHE KadecTB
Tuepa, pacuIMpeHre JIEKCUKH 1o Teme. CTyHeHTBl MONy4yaloT MPECTaBICHHE O HaBBIKAaX
yIpaBIeHUs KPYIMHBIMH, MUPOBBIMU KOMITAHHUSIMH.

Kyﬂbmypﬁo-meopqecme eocnumdaHue. qbopMupoeaHue NORUMAHUA O MEJNCKY/IbNMYPHOM
npogeccuoHanbHoM 83aUMOOeUCmBUU OCyujecmsaisemcs 01a200aps AHAIU3Y HA UHOCMPAHHOM
A3bIKE YCnewHocmu Mupoeoblx Jzu()epoe U 2100ANbHBbIX KOMRAHUL.

Tema 4.3. Competition in a Design sphere

OOyuaronyecss 3HaKOMATCS ¢ SKOHOMHYECKUM TEPMHUHOM «KOHKYPEHLUS» U €€ BHUIaMHU.
N3yuatoT BIUSHUE KOHKYPEHLIMH Ha COCTOSIHUE pa3jM4YHBIX PBIHKOB. PaccMaTpuBalOT OCHOBHBIE
CTpaTeruu JIOCTH)KEHHUS KOHKypeHTocmocoOHocTH. OOyuaromuecss pa3pabaTbiBalOT  CBOU
COOCTBEHHBIE CTpAaTErMYecKHe JEHCTBHSI ISl TPEOJNOJICHHS TPENSATCTBUH B  pEHICHHUH
MOCTaBJIEHHBIX 3a]1a4.

Pa3nen 5. Business vision

Tema 5.1. Innovations in a Design sphere

OOyuaromuecs 3HAKOMSTCS C Pa3IMYHBIMU HM300pETEHUSMHU, MPEUMYIIECTBEHHO B cepe
nu3aitHa.  OOCyX/1al0T HEOOBbIYHblE HW300pEeTeHUs, MCIONb3ysd JEKCHKY IO JaHHOW TeMe.
PaccmarpuBaioT mnpeumyliecTBa HMHHOBaUMH B cdepe pbiHKA. M3yualoT MeTOJbl YCIEUIHOTO

npejcTaBieHus HHpopMaluu B popMe Mpe3eHTaIUH.



Tema 5.2. Business and environment

OOyuaromyecss M3y4alOT TOHATHE OKpPYKalollas Cpeda BO B3aWMOCBS3U C BeIECHUEM
OusHeca. BiusHHe pas3inyHBIX KOMIAHUM Ha COCTOSHUE OKpYXKAroUled cpenpl. 3HAKOMSTCS C
pa3IMYHBIMYU KOMIIAHUSMU, KOTOPBIE BHOCAT BKJIaJ] B COXPAaHEHUE OKPYKAIOLIEH CPEb.

Kynomypno-meopueckoe 6ocnumanue: ocosHanue ceoeco mecma u poau & 0yoyweu
npogheccUoOHANbHOU 0essMeNbHOCMU NPOUCXOOUM NOCPEOCBOM AHANU3A UBMEHeHUll 6 Ou3Hec-
cghepe noo o3oelicmsuem usMeHeHull, RPOUCXO0AWUX 8 OKPYIcalowell cpeoe.

Tema 5.3. Franchising

O6yqa}0m1/1ec>1 3HAKOMSTCA ¢ TCPMHUHOM «(bpaHIHI/ISI/IHF: BblIa4ya KOMITaHUEN JIMOCH3UU Ha
MIPOM3BOJICTBO WJIM MPOAAXY ToBapa mox e€ mapkoil (dpanmussl)». M3ydaroT HEO0OXOAUMYIO
TEPMUHOJIOTHIO Ha IIPUMEPAX pa3IMYHBIX MEKIYHAapOIAHBIX KoMIaHui. Haxomar npumepsl Ha
Poccuiickom pbIHKE.

Tema 5.4. Business communication

O6yqafoumec51 3HAKOMJITCA C TepMHHOHOFHeﬁ 1 IIOHSITHEM 6I/I3H€C OTHKCTA, O BCACHUA

JIEJIOBBIX IEPETOBOPOB. YIIyUIlIalOT CBOM HABBIKM OOILEHUS B E€JIOBOU Cpefe.

KV]lbI’I’ZVDHO-I’I’ZGODH€CKO€ eocnumarnue. qbopMupoeaHue NOHUMAHUA O MEJNCKYIIbNTYPHOM
npOQbQCCUOHaJZbHOM 83auUMooetcmeuu npoucxoéum HA npumepe Co6epuLteHCcme06aHUsl HA6bIKO6
KOMMYHUKaAyuu Ha UHOCMpPAHHOM A3blKe C YEJbio YCNeuHo2o geoeHUst 0en06bIX nepecoeopoe.

Pazgea 6. Insights Into Marketing

Tema 6.1. The nature of marketing (design)

OOyuaromuecss 3HAKOMATCA C IOHATHEM MEHEIKMEHTa, ero 3HayeHueMm. OOydaromuecs
3HAKOMATCA C TEPMHUHOJIOTHEH, HEOOXOOUMON Ui ONMCaHUS 4YepT MOJOKHUTEIbHOIO U
OTPHULATENIBHOTO YIIPABJICHLIA.

Tema 6.2. Customer Service

OOyuaromuecss paccMaTpUBAIOT CHCTEMY OOCITYXKUBaHUsI TIOKymaTeled. AHaIU3UPYIOT
pasHUIly MEXIY TEPMUHAMHU «TIOKYHATENb», «[TOTPEOUTENbY, «KIMEHT». V3ydaloT pasHHIly CHCTEM
oOcy>)kuBaHUs MoKymnatenelt B Poccun u 3arpanuuei.

Kynemypno-meopueckoe socnumanue: 0cosHanue  YCHEUWHOCIU _ MeNCKYIbIMYPHO20
NPogeccuoHanrbHo20 83auMo0eliCmaUs NPOUCXO0Um depe3 YCmHbwlli 00MeH HA UHOCTPAHHOM A3bIKe
uoesaMu U MolCIAMU NO NOBOOY cmuiell NPophecCUuoHaIbHO20 U ObIM08020 0OWEeHUS OISl peuleHUs
npobd.aem KOMMYHUKAYUU.

Tema 6.3. Team Building

OO6yuaromuecss U3y4JaroT CIocoObl padOThl B KOMaHJE, OOCYXXIAIOT WJIEH, KaK CO37aTh
yCIENHYI0 KOMaHy. 3y4aroT IeKCUKyY 1o TeMe.

Kynomypno-meopueckoe  eocnumanue:  ¢hopmuposanue  coyuanvHor — 3HAYUMOCU
UHOA3BIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoei GopmMuposanus KOMAHO, ONpeoeneHus.
po7eti 8 KomaHnoe, YCnewHOCmuy U pe3yibmamueHoCmu KOMAaHObL U KAHCO020 ee UleHd.
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Tema 6.4. Risk in Marketing

Oobyuaromumecss 00CyXIar0T BUIBI MOBCEJHEBHOTO pHCKa U pHCKa B OM3HEce, a UMEHHO B
MapKEeTUHTOBOU cdepe. PUCK, KOTOPBIA MOXKET OBITh MOJYYEH B XOJ€ Mpolecca riodanus3anuu, a
TAK)Ke IPOLECCA JOKAIN3ALHH.

Tema 6.5. Crisis in a Design sphere

OOyuarommecs: 00CyXk/1al0T BOIIPOCHI IO TEME KPU3UC B CUCTEME MapKETHHTa. 3HAKOMSTCS C
pa3IMYHBIMU CUTYalUsSIMU, BBI3bIBAIOIIMMM Kpu3Hc. M3ydarloT myTH pelieHus BbIXOAA U3 KpU3HCa.
W3yuatoT npuemsl 3ampalivMBaHus HHGOpPMALMKM B CJIOXKHBIX SKOHOMHYECKUX CHUTYyalUsX U

T'paMOTHO OTBE€YATh Ha IOCTaBJICHHBIC BOIIPOCEHI.

Paznen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

Obyuaromuecs u3zy4aroT Ttemy «[moOammuzamnusy. CrnocoObl U METOABI, MPUBOASAIINE K
['mobanmzanuu. U3ywaror nekcuky mo Teme. [lonoxkuTenbHble M OTpPUIIATEIbHBIC TOCIEICTBUS
npouecca rinodanuzanuu. MeTopl BXOKIEHHUS] B MUPOBON PBIHOK.

Kynomypno-meopueckoe  socnumanue:  opmupoganue  NOHUMAHUA____COYUATBHOU
BHAYUMOCIU  UHOSA3LIYHOU  KYIbMYPbl  APOUCXO0Um 8 Npoyecce aHaiusa u o00CysHcOoeHus
HOCAedCmM8Ull npoyecca 2100aiu3ayuu, 0CoOeHHOCmel MeXCOYHaAPOOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

OOyuaromuecs 3HAKOMATCA C HCTOpUEH CO3/1aHUSl KOMIIAHMM, C €€ OCHOBATEJSIMHU.
OO6cyxaaroT MPeUMyIIEeCTBa U HEJOCTATKU 3TOW KOMIIAHUH; €€ MapKETUHTOBYIO IOJIUTHKY.

Tema 7.3. Success in a Design sphere

N3yvaror nekcuky mo Teme «Ycmex». 3HAaKOMSTCS € TEPMHUHOJOTHMEH Ha Ipumepe
yCHEWHbIX KoMnaHuil u mroaed. CoBepIIEHCTBYIOT HABBIKM BEACHMs IeperoBopoB. M3ywaror
Ka4yecTBa, KOTOPBIMHU 00J1a1aeT YCHELIHBIN YelOBEK.

Tema 7.4. Marketing for General Motors Company

N3yyaror wnCTOpPHIO KOMIIAHHMH, 33aHMMAeMOE€ MECTO Ha MHPOBOM  apeHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHumaemoe Ha Poccuiickom
PBIHKE; €€ MapKETUHTOBYIO MOJIUTHKY.

Tema 7.5. Failures in a Design sphere

OOyuvaromuecs U3y4alOT MPUYMHBI Kpaxa Kommanuil. IlyTu BbIxoJa M3 CIOXKHBIX
HKOHOMUYECKUX cUTyaluid. O630p PHIHKOB, KOTOPbIE 00aHKPOTUIIHCH.

Tema 7.6. Marketing for Microsoft Company

W3y4qaroT HCTOpHUIO KOMIIAHMH, 3aHMMaeMOE€ MECTO Ha MHMPOBOM pPBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHMMaemoe Ha Poccuiickom

PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTHKY.



Tema 7.7. Marketing for Virgin Group Company

N3yyaroT uMCTOpPUIO KOMIIAHHMH, 3aHMMAcMOE€ MECTO Ha MHPOBOM  apeHe, eé
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (OpMyIly ycrexa, MecTo, 3aHuMmaemoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTHKY.

Tema 7.8. Future of Design sphere

OOyuvaromuecss M3y4alOT MPUYHHBI, IO KOTOPHIM KOMITAHWU CTAHOBSTCS TII00aThHBIMHU.
IIytn nx pacumpenus. IIpITaroTess CripoOrHo3upoBaTh SdKOHOMUYECKOE U MAPKETUHIOBOE COCTOSIHUE
CTpaHbl B OyayIiem.

Kynomyprno-meopueckoe nanpasienue 60CnUumamenbHoll Da50n’IblZ 4epe3 NMOHUMaHUEC CYTHU

W3MEHEHUH B cepe nu3aiina, 00MEeH UAeSIMH U MBICIISIMUA HAa HTHOCTPAHHOM SI3bIKE, Y 00YyJarOIuXCst

IPOMCXOIUT OCO3HAHME CBOETO MECTA M POJIM B UX Oyaymiei mpoecCuOHaTbHON AeATEIbHOCTH.

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOIIUXCSA

B pamkax naHHON y4eOHOH IUCHMIUIMHBI OOYYaroIIMecs BBIOJIHIIOT CAaMOCTOSTEIBHYIO
paboTy B BUJE NMOBTOPEHUS MPOMIEHHOTr0 MaTrepuala 1o BCEM U3y4aeMbIM TEMaM CEMHU Pa3/elioB,
YCTHO U NUCbMEHHO (IMCbMEHHbIE TOMALIHUE Pa0OThl) OTBEYAIOT HA BOIMPOCHI I MOArOTOBKH K
TEKYIIEMY KOHTPOJIIO B COOTBETCTBYIOILIEM CEMECTPE, a TAK)KE FOTOBATCS K MHIMBUIYAIbHBIM WU
IPYIIIOBBIM IPE3CHTALMAM JUIsI IPOXOKICHHUS NPOMEXKYTOYHOM aTTeCTaluu 110 JUCLHILINHE.
[ToMumo 3TOTO, OOYYArOMIMICS OCYIIECTBISECT IOATOTOBKY HHIMBUAYAJILHOTO BOKaOyIisipa MO

MPOHICHHON TeMe; paboTy CO CIIPaBOYHOM TUTEPATypO U CIOBapeM; paboTy HaJ OLTMOKaMHU.

8. OBPA3OBATEJIBHBIE TEXHOJIOTI'MHN

Ha xax1oM 3aHATHH KaXKI0M TEMBI BCEX Pa3/eloB Hapsay ¢ TPaAULIMOHHBIMU IPUMEHSETCS
TEXHOJIOTUSI TPOOJEMHOro OO0y4eHHus, a HMMEHHO KaXJO€ 3aHsATHEe NPOBOAUTCA B (opme
IIPaKTUKYMA.

[Ipn wu3yueHuu MAaHHOW AMCIHUIUIMHBI MCIOJB3YIOTCS Cleayromue o0pa3oBaTelbHbIE

TEXHOJIOTHH:
Tema 3ansaTus Bun o6pa3oBartenbHoi ®opMa npoBeieHUs 3AHATUS

TEXHOJIOTHH

Paznen 1. Global Marketing in a Humepaxmuenas Henosas | ponesas uepa

Design sphere MexXHON02Us.

Tema 1.1. Globalization

Kynomypno-meopueckoe

socnumanue:

COYUANbHA 3HAYUMOCTID

UHOSI36IYHOU KYIbIYPbl

Tema 1.2. Global Marketing Humepaxmuenas Case Study (pazbop
MEXHOI02Us. KOHKDEMHbIX CUMYayull)




Tema 1.3. Design Promotion

Tpaduuuo:maﬂ MEeXHOJI02UA

Hpakmuqecme 3arAamue

Tema 1.4. Global Advertising Humepaxmuenas Henosas | ponesas uepa
MexXHON02Us. Case Study (paz6op

KOHKDEMHbIX CUMYayuil)

Tema 1.5. Branding Hnmepaxmusnasn Henosas | ponesas uepa
Kynemyprno-meopueckoe MexHOI02Us. Case Study (paz6op

gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeaue

KOHKPEMHbIX CUMYayuil)

Tema 1.6. Global Advertising
Campaigns

TpaduquOHHaﬂ MEeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 1.7. Business Media

Tpaouyuonnas mexnonoaus

Hpakmuqecme 3aramue

Pa3nen 2. Business Organization
in a Design sphere

Tema 2.1. Employment
KVJmeVDHO'I’I’ZGODll€CKO€
socnumanue:

OCO3HAaHUe ceoeco mecma u poJju
6 byoywel npogheccuoHanbHou
OoesimenbHOCmu

Hnmepaxmusnas
MexXHON02Us.

Henosas | ponesas uepa

Tema 2.2. Trade

TpaduquOHHaﬂ MEeXHOoI02UA

HpakmuquKoe 3arnamue

Tema 2.3. Organization Hnumepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe MEeXHOI02Us. KOHKDEMHbIX CUMYayutl)

socnumanue:

MEJICKYIbMYPHOE

npogheccuonanivroe

83aumooeticmaue

Tema 2.4. Money Humepaxmuenas Case Study (paszbop
MexXHOI02Us. KOHKPEMHbIX CUMYayutl)

Pa3nen 3. Marketing Strategies Hnmepaxmuenas Case Study (paszbop

Tema 3.1. Ethics MexHOI02Us. KOHKPEMHbIX CUMYayuil)

Kynomypro-meopueckoe
socnumanue:
MEJCKYIbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

Tema 3.2. Change in a Design
sphere

Tpa()uquOHHaﬂ MeXHOJI02UA

Hpaxmuuecxoe 3arnamue

Tema 3.3. Marketing Strategies
Kynemypno-meopueckoe
socnumaHue. 0CO3HaHue c60e2o
Mecma u ponu 8 byoywell
npogheccuonanvHol
oesimenbHOCmu

Tpac)uuuomtaﬂ MEeXHOI02UA

HpaKWlMH@CKO@ 3arsamue

Paznen 4. Leadership
Tema 4.1. Cultures

Humepaxmuenas
MexHON02Us.

Henosas / ponesas uepa
Case Study (paz6op




Kynomypno-meopueckoe
gocnumanue:

coyuanvHas 3HAUUMOCMb
UHOSI3bIYHOU K)IbIYpbl

KOHKDEMHbIX CUMYayutl)

Tema 4.2. Leadership Humepaxmuenas Case Study (paz6op
MEXHONI02US] KOHKDEMHbIX CUMYayuil)

Tema 4.3. Competition in a Humepaxmuenas Ienosas / ponesas uepa

Design sphere MEexXHOI02Us. Case Study (pazbop

KOHKDEMHbBIX CUMYayull)

Pasnen 5. Business vision
Tema 5.1. Innovations in a
Design sphere

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3arnamue

Tema 5.2. Business and
environment
KVJmeVDHO-MGODl{eCKOQ
esocnumaHue. OCO3HAaAHue ceoeco
Mecma u ponu 8 6yoywell
npogheccuonHanbHoll

oessmeibHoOCmu

TpaduquOHHaﬂ MeXHOoI02UA

Hpaxmuuecxoe 3anamue

Tema 5.3. Franchising

Tpaduuuonﬂaﬂ MexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 5.4. Business
communication
KWZbI’I’ZVDHO'I’I’ZSODll€CKO€
esocnumanue.
Me.?fCKyJmeypHOe
npogheccuonanvHoe
gzaumooeticmeue

Humepaxmuenas
MexHoI102Us

Case Study (pazbop
KOHKPEMHbIX CUMYayuii)

Pasnea 6. Insights Into Marketing
Tema 6.1. The nature of
marketing (design)

Tpaduuuomtaﬂ MEexXHOoJI02UA

HpaKmuquKoe 3aHAamue

Tema 6.2. Customer service
Kynomypno-meopueckoe
esocnumanue.
MENCKYTIbIMYPHOE
npogeccuonanvroe
gzaumooeticmeue

Hnmepaxmusnas
MexHOoN02Us.

Case Study (paszbop
KOHKPEMHbIX CUMYayuil)

Tema 6.3. Team Building
KVJZleVDHO-I’I’lGODHéCKOQ
eocnumarnue.
CoOYUalbHAsl 3HAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

Tpaduuuomtaﬂ MmMexXHoJ02UA

HpaKmuquKoe 3aHAamue

Tema 6.4. Risk in a Design
sphere

Hnmepaxmusnas
TMexXHON02Us.

Case Study (paz6op
KOHKDEMHbIX CUMYayuil)

Tema 6.5. Crisis in a Design
sphere

Tpa()ub;uomtaﬂ MEXHOI02UA

Hpaxmuqecme 3aramue

Paznen 7. Marketing for Global
Companies

Tpaduuuomtaﬂ MEeXHOI02UA

Hpakmuqecme 3arsamue




Tema 7.1. Globalization and
Global Marketing
KWZbI’I’lVDHO-I’I’lGODH@CKO@
eocnumanue.

coyuajlibHad SHAYUMOCMb
UHOA3LIYHOU KYIbMYPbl

Tema 7.2. Marketing for Coca | Tpaoduyuonnas mexnonocus Ipakxmuueckoe 3ansmue
Cola Company

Tema 7.3. Success in Design HUnmepaxmuenas Case Study (pazbop
sphere MexXHON02Us. KOHKDEMHbBIX CUMYayull)
Tema 7.4. Marketing for General | Tpaouyuonnas mexnonoeus Ilpaxmuueckoe 3ansmue

Motors Company

Tema 7.5. Failures in a Design | Tpaouyuonnas mexnonocus Ipakxmuueckoe 3ansamue
sphere
Tema 7.6. Marketing for | Tpaoduyuonnas mexnonoeus Ilpaxmuueckoe 3ansmue

Microsoft Company

Tema 7.7. Marketing for Virgin | Tpaouyuonnas mexnonocus Ipaxmuueckoe 3ansmue
Group Company

Tema 7.8. Future of Design Humepaxmuesnas Case Study (pazbop
sphere MEXHON02USL KOHKDEMHbIX CUMYayuiL)
Kyiemypro-meopueckoe

gocnumanue:

CcoyuUanbHast SHAYUMOCTD

UHOSI3bIYHOUL K)TIbIYpbl

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHA U TPOMEJKYTOYHASI ATTECTAIIUS
MO AMCIUIIVIMHE

9.1. ®opMBbI KOHTPOJIA 1O JUCHUTIIMHE

Texkymuii KOHTPOJIb.

B npouecce nzydenus yueOHOM TUCHUIUIMHBI 00yYaronfecs y4acTBYIOT B YCTHBIX OIIpocax,
BBITOJIHAIOT TUCbMEHHBIE JOMAIIHUE U KOHTPOJIbHBIE 3aaHus. Pe3ynbTaTsl BBINOIHEHMS TaHHBIX
BUJIOB palboT SIBJIAIOTCS OCHOBAHMEM JUIsl BBICTABJIEHUS OLICHOK TEKYIEro KOHTPOJS MO y4eOHOH
JUCIUIUIMHE. BpIMonHeHne Bcex 3aJaHuil sBJsieTcs 00s3aTeNbHBIM Ui BCEX OOyYaroLIUXCs.
OOyuaroniyiecs, He BBINOJIHMUBIIME B IMOJHOM OOBEME BCE 3a/JaHUs, HE JOIMYCKAIOTCA K CAaye
HK3aMEHOB, 3aU€TOB M 3a4€TOB C OIIEHKOHM IO JAaHHOW y4deOHOU nucruruinHe. Ilpu BbIcTaBIeHUM
UTOTOBBIX OTMETOK YYMTBHIBAETCSI aKTUBHOCTh OOYYaloOIIErocsi B paMKax KyJIbTYpPHO-TBOPYECKOI'O
HaIpaBJIEHUS! BOCIIUTATEIBHON pabOTHI.

IIpome:xxyTOo4yHast aTTecTAlUA.

I[J'ISI KOHTPOJIA YCBOCHHA 06y‘-IaIOH_II/IMI/IC$I JaHHOW IUCIUILIMHBI y‘-ICGHBIM IJIaHOM




npeaycMoTpeH 3adeT B 1 um 3 cemecTpax OOy4deHHS W 3a4eT C OIIEHKOW BO 2 CeMecTpe,
MMpOBOAVWMEIC B (bopMe UHAUBUAYAJIbHBIX Hpe3eHTaLIHI>'I MO0 U3Yy4YCHHBIM TCMaM, U 53K3aMCH B 4
ceMecTpe, MPOBOAUMBINA B (DOpME HEMOArOTOBICEHHOTO MOHOJOTHYECKOTO BBICKA3BIBAHHS IO
OJIHOI M3 MpEenyoKEHHBIX TEM, OTBETOB Ha BOMNPOCHI MapTHEpa WM MpEnojaBaTess Mocie

MMpEaACTaBJICHHOI'O MOHOJIOra, I‘pyr[l'[OBOﬁ I[CJ'IOBOI71 MMpE3CHTAlU.

9.2. OueHouHble MaTepHuaJbl (OLEHOYHbIE CPEICTBA) A/ TeKYIero KOHTPOJIA

YCneBaeMoCT U HpOMe)KyTO‘lHOﬁ aTrTeCTalmm 1Mo JTMCIUMIIIMHE

Texkyuuii KOHTPOJIb.

OneHouHble MaTepuaibl JUIsl TEKYLIEro KOHTPOJS M0 JUCLUIUIMHE: B TEYEHUE
CEMECTpa OCYIIECTBIISAETCS IOYPOUHbIN KOHTPOJIb YCTHBIX OTBETOB (JHAJIOrOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U MMCbMEHHBIX (ayJIMTOPHBIX U JOMAIIHUX) paOoT (3amanuit). OneHka
BBICTABIIIETCS 3a paboTy Ha KaXIOM 3aHATUH, YYUTHIBAIOTCS BCE BUIBI pPEUEBOU
NeSITeIbHOCTH (aylMpOBaHUe, TOBOPEHUE, YTEHUE, IUCbMO), a TAK)KE YMEHHUE aJleKBaTHO, 10
TE€ME, OTBETUTh Ha BOMNPOCHl B paMKax yCTHOT'O OIPOCA, BOIPOCHI KOTOPOIO MpPECTaBIECHbI

HIwke. OlLleHKa BBICTABIISIETCSI COOTBETCTBEHHO KPUTEPHSIM OIICHUBAHUSI.
Cnmcok BONpOCOB /ISl MOATOTOBKH K TeKyIlleMy KOHTPOJIIO B 1 cemecTpe:
@opMynTupoBKa BONPOCOB K TEKYIIEMYy KOHTPOII B | ceMecTpe MOJHOCTHIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPKAHUTIO 3asABJICHHBIX TCM.

Pasznen 1. Global Marketing in a Design sphere

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?



13.  What is urgent: globalization or localization?
14.  Which is the longest way to globalization?
15.  Which is the fastest way to globalization?
16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

Crnncok BONPOCOB /1Jisl MOATOTOBKH K TeKYIIeMY KOHTPOJIIO BO 2 ceMecTpe:
@opMyIHpPOBKA BONPOCOB K TEKYIIEMY KOHTPOJIO BO 2 CEMECTpe IMOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asBJICHHBIX TEM.

Paznen 2. Business organization in a Design sphere

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

[EEN
©

What are the least efficient methods of advertising?

[EEN
=

What makes a good advertising?

[EEN
N

What are vivid examples of successful advertising? Why?

[HEN
w

What are vivid examples of unsuccessful advertising? Why?

Paznen 3. Marketing Strategies
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N o a s~ w D E

What strategies can be used inside a company to make it smaller? Name and characterize 6

of them.



8. What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

Pa3nean 4. Leadership

1 Which is worse in your opinion: to offer or to accept a bribe?

2 Make a portrait of honest business person.

3 Make a portrait of dishonest business person.

4. What is the difference between a business person and an entrepreneur?

5 What are examples of well-known business strategies?

6 Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

7. Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnucok BONPOCOB LISl NOATOTOBKH K TeKylIeMy KOHTPOJIIO B 3 cemecTpe:
@®opMyTupOBKa BONPOCOB K TEKYIIEMY KOHTPONIO B 3 CEMECTpe MOJIHOCTHIO

COOTBETCTBYCT HAMMCHOBAHHWIO U COACPIKAHUIO 3asIBJICHHBIX TCM.

Pa3nen 5. Business vision

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

© © N o g b~ w DR

What should a leader of a company avoid introducing the change to the organization?
10. Innovations: good or evil?

11. How does business affect environment?

12. What are positive facets and difficulties of a small business?

13. What are pros and cons of a global business?



Paszgea 6. Insights Into Marketing
When, in your opinion, does a business problem become a crisis?
How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

M W

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

© 0 N oo O

To your mind, what is the best management style for Russian companies and foreign ones?
10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?

Cnncok BONPOCOB /ISl NOATOTOBKH K TeKYILIEMY KOHTPOJIIO B 4 ceMecTpe:
DopMyIHpOBKAa BOMPOCOB K TEKYIIEMY KOHTPOJII0 B 4 ceMecTpe MOJHOCTBIO

COOTBECTCTBYCT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asABJIICHHBIX TCM.

Paznen 7. Marketing for Global Companies
1. Who is responsible for mistakes in companies?
2. What are the key steps for companies in crises?
3. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.
What are advantages of working in a team?
What are disadvantages of working in a team?
A team always needs a leader. Do you agree? Why/ why not?
Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?

© © N o g &

Which qualities of a person would be useless for a team work?

HpOMe)KyTO‘lHaH aTrecrauusd 1nmo JuCuuIJimHe.

Jl7is OleHKH pPe3yiabTaToB OOYYEHHUs IO AUCHUIUIMHE Y4eOHBIM IJIAHOM B TMEPBOM
CeMeCTpe MPEAYCMOTPEH 3aueT, MPOBOAUMEIN B (GopMe WHIAMBUAYAIBHOW MPE3EHTALUU IO
teme: “Company History”.

JInst olieHKH Pe3yNbTaToB OOYYECHHS MO JUCIHUIUIMHE yYE€OHBIM IIJIAHOM BO BTOPOM



CeMeCTpe TMPEIyCMOTPEH 3adeT C OICHKOH, MPOBOAMMBIA B (QopMe HWHIUBUIYATbHOU
npesenTamu no teme: “Product Presentation”.

JUisi OLEHKH pe3y/IbTaTOB OOY4YEHHS MO AUCHUIUIMHE y4eOHBIM IUIAHOM B TPETHEM
CeMecTpe MPEeIyCMOTPEH 3a4eT, MPOBOIUMBIA B (popMe WHAMBHUIYaTbHOH MpPE3CHTAIMU IO
teme: “Bank Presentation (Finance)”.

Jlnist OLICHKH pe3yabTaToB OOyuUeHHs MO JUCIHMIUIMHE YYE€OHBIM IUIAHOM B YETBEPTOM
ceMecTpe IPeayCMOTPEH IK3aMeH, TPOBOIUMBIN B popme

1) HemoAroTOBIEHHOTO  MOHOJOTMYECKOTO  BBICKAa3bIBaHUS [0  OJHOH W3
NPEIOKEHHBIX TEM TPOJIOIDKUTEIBHOCTBIO 1-2 MUHYTHI;

2) oTBera Ha Bompockl (3-5) mapTHepa WM MperoAaBaTeisl MOociae MPeICTaBICHHOTO
MOHOJIOTa;

3) rpymmoBoil AenoBoil mpe3eHTamuu 1o Teme “‘Multinational Company” (3-5

YEIIOBEK).

10. PECYPCHAS COCTABJIAIOIIASA

JUis mpoBeneHUs 3aHATHM CeMUHApCKOro Tuma (IPaKTHYECKUX 3aHATHI) 1O JaHHOU
JUCLHUIIIINHE UCTIONB3YIOTCS ayIUTOPUU C yueOHOU MeOenbio U Meaua-o00py1oBaHueM (TIpOeKTop,
9KpaH, HOYTOYK).

Jns  camocToATeNnbHOM  paboThl  OOy4aroIUMXcs — MCIOJB3YeTCs  IMOMELIeHHe s
CaMOCTOSITENIFHOW  pabOThl  OOYYAIOLIMXCS, OCHAIIEHHOE KOMITBIOTEPaMH C HEOOXOIMMBIM
POTPAaMMHBIM OOECTIeYeHHEM U JIOCTYIIOM B WHTEpHET W DIEKTPOHHYIO HH(POPMAIUOHHO-
o0pa3oBaTeNbHYIO Cpey By3a.

Jlns  TpoBeAEHUsT KOHTPOJS CaMOCTOATENBbHOM paboThl IO JaHHOW  JUCLHUIUIMHE
UCIOJIB3YIOTCSl ayAUTOPUH C MeAua-o0opyAoBaHHEM (TMPOEKTOp, SKpaH, HOYTOYK) U y4eOHOH
MeOenblo.

Jlns poBeACHUsl TEKYLEro KOHTPOJS YCHEBAaeMOCTH M MPOMEXYTOYHOM aTTEeCTallMU I10
JAHHOM JMCIUIUIMHE HCIIOJB3YIOTCS ayAUTOPUHM C yueOHOH MeOenbio M Meaua-o0opynoBaHHEM

(mpoexTop, 3KpaH, HOYTOYK).

IlepeyeHb JIMIEH3MOHHOIO POIPAMMHOIO o0ecreYeHu st

Ne
w/n HaumenoBanue Tun pecypca
1 Microsoft Office Jlunensnonnoe cornamenne Microsoft - Open

Value Subscription ms pemennii Education

Solutions NeV8265046
2 Microsoft Windows Cy6nuuensuonnslii 1oroBop AO «CodrJlaiin
Tpetia» Ne /131 ot 10.07.2020. Cpok neiicTBus
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OnexTpoHHbIN cnoBaps #ABBY'Y

3 Lingvo 11 cioBaps 6 s361k0B Volume
License Concurent (21-50) #ABBYY
Lingvo 11 ciioBapp 6 s136IKOB

00O "ABU Codtaep" TIT OOO" IIporpam-e
texnosorun" Ne88 ot 31.10.2005 (moctosiHHO-
JEHCTBYIOMIAS JIULICH3HS)

IlepeyeHb CBOOOHO PACIPOCTPAHAEMOI0 IPOIPAMMHOIO o0ecnevYeHu st

N HaumeHoBaHue
n/n
# Windows Media Player
# IrfanView
1 Mynomumeoua I10 # Java(TM) 6 Update 16

# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10 Plugin

2 Ipocmompuux (viewer) # Foxit Reader - Russian

# Windows Internet Explorer 11
# Google Chrome

3 bpayzep

B cootBercTBum ¢ IlonokenneM o CO3JaHuH CIICHHUaJIbHBIX yCJ'IOBI/Iﬁ JJIA UTHBAJIMAOB U JIUIT C
OB3 wuH(pOpMaIMOHHO-TEXHOJIOTHYECKasT 0a3a 00pa30BaTEIBHOrO TIpoIecca IMpPEeayCMaTpUBAET
UCIIOJIb30BaHUE MAaTEPHAIBHO-TEXHHYECKUX CPEACTB C YUETOM PA3IMYHBIX HO30JIOTHI MHBAIHIOB U

¢ OB3.

11. IUTEPATYPA

11.1. OcHoBHasi JIuTEpaTypa

KoanuecTB
N Bbub6anorpaguyeckoe onucanue Tun o8
n/n oudIMoTEK
e
Cotton, D. Market Leader: Intermediate Business English
1 [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VueOHIK 76
ed. - [China]: Pearson, [2013]. - 176 p.
Cotton, D. Market Leader: Pre-Intermediate Business English
o | [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VYeGHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B komm1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English
3 [Texct]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YuebHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.

11.2 JomoaHuTeJbHAS JIUTEPATYyPA

bubanorpaguyeckoe onucanue

n/n




1 Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

o | Business Advantage. Intermediate [Texcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Texct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, U. A. THOCTpaHHBIN A3BIK (aHTJTUHCKHI) B TPOGECCHOHATBHON
S | jesrenpHOCTH: yuebHnoe nocobue / M. A. Ykpaunen. - Mocksa : PT'VII, 2019. - 40 c. -
ISBN 978-5-93916-769-7. - URL.: https://znanium.com/catalog/product/1191403

MexoBa, M.B. TnocTpaHHbBIN A3BIK (AHTJTUHUCKHUM S3bIK): TPAKTUKYM JUIst CTYA. 1-ro, 2-
6 | IO KypcOB JUls BCEX HANpaBJIeHWH MOAroToBKK Oakanaspuara u cnenuanurera Keml MK
/ M.B. MexoBa. - KemepoBo: Kemepos. roc. un-t kynstypsl, 2017. - 212 ¢. - ISBN 978-
5-8154-0369-7. - URL.: https://znanium.com/catalog/product/1041667

ITomnos, E. b. IIpodeccrnonanbHbIi HHOCTPAHHBIN A3bIK: aHTTIUKHCKUN 361K / [TonoB E.b.
7| - Mocksa :HUL] UH®PA-M, 2016. - 150 c.ISBN 978-5-16-105579-3 (online). - Texcr :
anektponHbii. - URL: https://znanium.com/catalog/product/760140

11.3. CoBpeMeHnHbIe podeccHOHANbHBbIC 0a3bl JAHHBIX, HHGOPMALIMOHHbIE

CIIPpaBOYHbIC CUCTEMBbI, 3JICKTPOHHBIC OMO0JIHOTEYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTpoHHO-OnbmroTeunas cuctema. — URL: http://znanium.com.
2. HOUKOH: apxuB Hay4nbIx xypHaioB. — URL: http://neicon.ru.
3. OBC TAY: snextponHas 6ubnuoreka [ DneKTpoHHbIN pecypc]. — Pexum nocryna :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHE YKA3AHUSA AJIS1 OBYYAIOHIUXCS IO OCBOEHUIO
JUCHHUIIJINHBI

OcBoeHne 00y4aroIUMCs TUCHUIUTHHBI MPEANOIaraeT MoceeHrne MpakTUIECKUX 3aHITHIA,
BBITIOJTHEHHE TPAKTHUUECKUX 3aJlaHUH, BBIMOJIHEHHUE 3aJaHUN NI CaMOCTOSTeNbHON paboThl. [Ipu
MOJTOTOBKE K MPAKTHUYECKOMY 3aHATHUIO 00ydaromiemycsi HEOOXOAMMO MOBTOPUTH MPONIEHHBII
MaTepuai o U3y4yaeMol TeMe, C LIE€TbI0 ObITh TOTOBBIM K YCTHOMY OIIPOCY, a TAK)Ke MPEAOCTaBUTh
BHITIOJTHEHHBIE MHCHMEHHBIE [OMAaIllHUE 3aJaHus. B pamkax [gaHHOW y4yeOHOW JAMCHUILITMHBI
BBIZIETISIETCSI 0c00ast pOJib M 3HAYEHUE CAMOCTOSITENIbHOM AeSITENFHOCTA 00YJaroIIerocs B Mpoliecce
oByaeHus S3pIKOM. Ha Bcex aramax oOydenus oOpariaeTcs BHUMaHue Ha 00y4eHHE 00yJaroIIiXCs
METOJIMKE CcaMOOOpa30BaHMs, KOTOpas TIO3BOJSET UMM OBJIAJCTh NPHUEMaMH H3BJICUYCHUS
uH(pOpMallMM M3 TEKCTOB, 3HAKOMHUT CO CHOcOOaMM ee Tepefadyd Kak B YCTHOM, TaK H B
MUCbMEHHOM BHJIE, a Takke B (opMme [eT0BOro MUChMA, YCTHBIX JOKIAJ0B, COOOIIEHUN U
MpEe3eHTalNM.

OcBoeHME TUCHUIUIMHBI MTPEINoIaraeT BhIIOJIHEHNE PAKTUYECKUX 3aJaHUN (TPaKTUKH) BO


https://znanium.com/catalog/product/1191403
https://znanium.com/catalog/product/1041667
https://znanium.com/catalog/product/760140
http://znanium.com/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

BpeMsi KOHTaKTHOW palbOThI C MpenojaBaTesieM JHOO B 4Yachl CaMOCTOSITENbHOW paboThl. Bce
NPaKTUYECKHE 33aJaHMs JUCLUIUIMHBI MPEIOCTABISIOTCS IMPEIoAaBaTeNIIMU BO BpeMs 3aHATHHA U
pa3MemIarTcs B JOKAIBHON ceTH AKaaeMUU U AJICKTPOHHOW MH(POPMAIMOHHO-00pa30BaTEIbHOM
cpene. BpimonmHeHHBbIE MpakTHYECKHE pabOThl CIAIOTCA Ha MPOBEPKY IMpPErnojaBaTeNio OJHUM M3
CIIEYIOIIUX CHOCOOOB: MPEJIOCTABICHHUE BBIIIOJHEHHOTO OMAIIHETr0 3aJaHus JIMYHO B PYKH
IPEeroJIaBaTesio, OTIPaBKa MPEIOAaBaTEeN0 Ha MOYTOBBIA smmk. [Ipyu oTnpaBke mpemnojaBatento
BBITTOJIHEHHON pabOThl MO MOYTe 00ydaroUIeMycst clelyeT 00eCeunTh JUUHYI0 UICHTU(DUKAIHUIO.
Kak mpaBuio, B TeMe WM TEKCTe MHUchbMa ykasbiBaetcst kKypc, @O obyuaromierocs, TUCIUILINHA,
TeMa, 10 KOTOPOH BBINOJIHEHA paboThl. OTJeNbHbBIE TPAKTHYECKHUE PAOOThl MOTYT OBITH IPOBEPEHBI
Iperno/iaBaTeseM HEMOCPEICTBEHHO B ayIUTOPHH.

Jlnst  3aKperuieHus TMPHOOPETEHHBIX 3HAaHWM, YMEHHH ¥ HaBBIKOB, I pa3BUTHSA
CIOCOOHOCTEN K CcaMOOOy4YeHHIO B JUCIHIUIMHE IPEAyCMOTpPEHa CcaMoCTOsITeNlbHas paboTa.
CamocTtosaTenbHass paboTa MOMKET BBIIOTHATHCS OOYYaOIIMMCSA JIoMa WIH B ayIUTOPUAX
AkanemMuu, CHEIHaJbHO OTBEIEHHBIX IS CaMOCTOSATENBHOW pabOThl M OCHAIEHHBIX
HEOOXOJUMBIM TEXHUYECKUM U MporpamMmHbIM oOecnedeHueM, poctynom k OMOC u OBC. [lna
YCIIEITHOTO BBITIOJHEHUSI CaMOCTOSITENIbHON paboThl oOydaromieMycs pPEKOMEHIyeTcs 3apaHee
O03HAKOMUTHCS C MepevyHeM 3afaHuii U rpadukoM ee BbImoiaHEeHHs. [loAroToBKa K MpakTUYECKUM
3aHATHUSM C MOCTIETYIOIIUM YYaCTHEM B YCTHOM OTIPOCE TPEATOIIAraeT: CHCTEMaTHIeCKOe H3yUeHHE
AyTeHTHUYHOTO Marepuaia U3 YyYeOHMKOB H HWCTOYHHUKOB JIOTIOJHUTEILHOW JITEPATYpHI;
MOJATOTOBKY HWHAMBHUAYAJILHOTO BOKaOysspa IO MNPOHICHHONW Teme; padoTy CO CIpaBOYHOI
JUTEpaTypoil W ciioBapeM; paboTy Haja omuOkamu. B pamkax naHHOM y4eOHOM AMCHUIUIMHBI
oOyJaromuecsi BBITIOJHIIOT CAaMOCTOATENBbHYIO paboTy B BHAE TIOBTOPEHHS MPOHIEHHOTO
Marepuaja 1Mo BCeM H3Y4aeMbIM Te€MaM JECSTH pa3/elioB, YCTHO W THCbMEHHO (TIMCbMEHHBIE
JIOMaIllHue paboThl) OTBEYAIOT Ha BOMPOCHI JUISI TOATOTOBKM K TEKYIEMY KOHTpOJIO B
COOTBETCTBYIOLIIEM CEMECTpe, a TaKKe TOTOBATCS K HHIMBUAYAJIBHBIM WJIH TPYNIOBBIM
MPE3CHTAIHSM ISl TIPOXOXKACHUS TIPOMEKYTOYHOMN aTTECTALMH 110 TUCIHUTIIHHE.

Jlnst  BBIMOJMHEHUS TPAKTUYECKHX 3aJlaHUi  CaMOCTOSITEIbHOM paboThl 1O JTaHHOM
JUCLMIUIMHE B JIOMAIlHUX YCJIOBUSX (3a mpenenamMu AkKaJeMuu) oOydarouiemycst HeoOXOoauM
NEepCOHANbHBIN KOMIIbIOTEp (TUIaHIIET) M mporpammubiil maker Microsoft Office ne Hike 10
Bepcuu. CamocTosiTenbHas paboTa COMPOBOKIACTCS METOANISCKIMHA YKa3aHUSIMHU, pa3MEIIeHHBIMU
B JIOKQJBHOW ceTH AKaJeMUU U DIIEKTPOHHON WH(GOPMAIIMOHHO-00pa30BaTEIbHON Cpejie.
Metoauueckue ykazaHMs —cojepxkar (OpPMYJIMPOBKY 3aJaHUs, MPUMEPHYI0 TEXHOJIOTHIO
BBITIOJIHEHUS, (hOopMaT caauu BBINOJHEHHOM paboTsl. llpenonaBarens BO BpeMs ayaIUTOPHBIX
3aHATUHN 3apaHee 00CYXIaeT ¢ OOYJArOIIMMUCS 3aJaHUE CaMOCTOATEILHON paboThl M TIOPSAIOK €e

caadu. KOHCYJ'H)TaI_II/II/I IO BBIIIOJHCHUIO CaMOCTOATCIBHBIX pa60T, O6CY)KJICHI/IG OTMETOK H



JIONYLICHHBIX OLIMOOK, 3alllUTa OTIEJIBHBIX BHJOB CaMOCTOSITEIbHBIX PA0OT OCYLIECTBISETCA BO
Bpems KCP na kadenpe nausaiiHa win B ayIuTopuM 1o pacnucaHuio. KoHcynabranuu
NPENoJIaBaTeNs M0 BBITOJHEHUIO CAMOCTOSATEIBHOM pabOThl MOTYT OCYIIECTBIIATHCS MOCPEICTBOM
acuHXpoHHoro (moura, OWOC) U CHHXpOHHOro (zZoom, CE€TH) KOMMYHUKALMOHHOTO
B3aUMOJICHCTBUS 1O MpPEIBApUTEIBHONW JIOTOBOPEHHOCTH C IIpernojaBaTeneM. BeinonHsemsbie
CaMOCTOSITENIbHBIE pAaOOTHl  SBISIOTCS JJIEMEHTAMHM TEKYIIETO KOHTPOJIS U OIICHHUBAIOTCS
npenogasareneM. [lonydeHHbIE OTMETKHM YYUTBIBAIOTCS IIPU BBICTABIEHUM 3a4yeTa, 3ayeTra ¢
OLIEHKO}1, 7K3aMeHa.

®opMoil TPOMEKYTOUHOTO KOHTPOJIS BBICTYIIAeT 3a4eT, 3a4eT C OLICHKOH, SK3aMeH. 3ayer,
NPOBOIUMBIA B (OpME HHIUBUAYAJTHHOW IPE3CHTAUU IO W3YYCHHOH TEeMe, BBICTABISETCS B
IEPBOM M TpPETheM ceMecTpax oOydeHus. il OLEHKH pe3yabTaToB OOyYCHHS MO JUCHUIUIMHE
y4eOHBIM IUIAHOM BO BTOPOM CEMECTpE MPEAyCMOTpPEH 3ayeT C OLIEHKOM, MpoBOAMMBIN B (opme
UHIUBUYaJIbHOM TMIpe3eHTalMM [0 H3ydYeHHOW Teme. B derBeprom cemecTtpe o00ydeHus
IOPEIYyCMOTPEH 93K3aMeH, TPOBOAMMBIA B (opMe HEMOATrOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKA3bIBAaHUS IO OJHON U3 NPEUIOKEHHBIX TEM HPOJODKUTEIBHOCTHIO 1-2 MUHYTBHI; OTBETA Ha
Bonpockl (3-5) mapTHepa MM IpenojaBaress IOCie IMPEICTaBICHHOIO MOHOJIOra; IpYyNIOBOH
JIeJIOBOM NpEe3eHTaluu 10 U3ydeHHOH Teme. Kpurepuu BbICTaBIIEHHUS 3aueTa, 3adeTa C OLIEHKOM,

9K3aMCHa O3BYYMUBAIOTCA IMMPEIIOAaBaTCIICM Ha IICPBLIX 3aHATUAX 110 JUCLHUIIJINHEC.



13. INCT COI'VTACOBAHUA

CocraBui:

3aBeayroniuii kKadeapoit HHOCTPaAHHBIX SI3BIKOB
H.A. Kopneesa, K.I1.H., JOLIEHT

3aBeayronuil BeIycKaromen kapeapoun
E.B. Buminesckas, K.11.H., JTOLICHT

HMupexrop BUK
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