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1. ObIIAS HH®OPMALIUA

Pabouas mporpamma nucuuruinHbl «VHOCTpaHHBIA $3BIK» COCTaBJIeHA Ha OCHOBAHHUH
denepanbHOrO0 TOCYAapCTBEHHOTO O0Opa30BATENBLHOTO CTAHAAPTAa BBICIIETO OOPa30BaHHS TIO
HanpasieHuto moaroroBku 38.03.01 «3OkoHomuka» (ypoBeHb OakalaBpuaTa), YTBEP)KIESHHOTO
npuka3zoM MHHHCTEpCTBAa HAyKH M BhIciiero odpazoBanust Poccuiickoit deneparuu 12.08.2020 Ne
954 wm ydeOHOro IUIaHA HAMpaBJICHUS TOATOTOBKH «DKOHOMHUKa», mpodwib (mporpamma

OakanaBpuaTa) «DKOHOMHKA U (PMHAHCHI OPTaHU3ALUII».

TpynoeMKOCTh TUCHMILIMHEL: 16 3.e. / 576 akagemuueckux 4acoB, B ToM uucie 136 yacoB

KOHTaKTHOU paboThl n 404 yaca caMOCTOSTEIHPHOM pabOThl 00YJArOIITXCSI.

Pacnpenesienne 4acoB JUCHUILIMHBI 110 CEMECTPAM U BHAaM 3aHATHH (110 y4eOHOMY IIAHY):

KoJsnyecTBo 4acoB
Buj y4yeOHoii pa6oThI Bceeﬁroono Cenectpht
YACOHOMY |4 2 3 4 5/6|7]8
IUIAHY
KonrakTHasi pa6ora (Bcero): 136 32 36 32 36
B Tom uncne:
Jlexun - - - - -
[IpakTrueckue 3aHATHS 108 28 28 24 28
Kontponb camocrosiTenbHOM
pa6otsl (KCP) 28 4 8 8 8
CamocrosiTesibHast padoTa 404 112 108 76 108
(Bcero):
Buabl npoMexxyTOYHOM Jauer ¢ SK3aMEH
aTTecTanuu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
. OIICHKOM 36

3a4eT ¢ OLeHKOM)
ObIIAS Yackr: 576 144 | 144 | 108 | 180
TPYA0EMKOCTH

2. LEJHU U 3AJAYM JUCIHATIINHBI

JlaHHas QUCHUIIIMHA 110 CBOEMY XapakTepy sBJIICTCS KOMMYHUKATUBHOM M HallpaBeHa Ha
dbopMHUpOBaHWE W pPA3BUTHE pPEUEBBIX YMEHHH, (OPMHPOBAHHE CIIOCOOHOCTH W TOTOBHOCTH
WCTIOJIh30BaTh MHOCTPAHHBIH S3bIK KaK HHCTPYMEHT B CUTYAIHH PEabHONH KOMMYHHKAIINH.

JlucuuruiiHa MMeeT CBOEW Ienblo c(hOopMUPOBATH W/WIIM Pa3BHUThH SI3BIKOBBIE M pEUCBbIC
HAaBbIKM M YMEHUS B ayAMpPOBaHUM, YCTHOM peud (AMajIOru4eckoil U MOHOJIOIMYECKOM), YTEHUH U

IIUCBbMC.




AKTyanbHOCTh JTaHHOW pabodell mporpaMMbl 00yCIIOBIICHA CTPEMHUTEIBHBIM PAa3BUTHEM U
BIMSIHUEM [U(POBOH SKOHOMHKH Ha (OPMHPOBAHWE KIFOYCBBHIX KOMIICTCHIIMHA W TOATOTOBKY
BOCTPEOOBAHHBIX CIICIUATHCTOB B chepe YIKOHOMHUKHU B COBPEMEHHOM MUPE.

B ycnoBusix nmudpoBuzanuu BaxHo (popMHpOBaHHE, MOAAEPKAHUE U PA3BUTHE HABHIKOB B
chepe uWHGOOPMAIMOHHBIX W CKBO3HBIX TEXHOJIOTHH i OakKajmaBpoB, YTO CIIOCOOCTBYET
JTOCTIDKEHUIO HEOOXOAMMOTO YPOBHS KOHKYPEHTOCIIOCOOHOCTH BBITYCKHUKOB Ha PBIHKE Tpy/a,
6oree 3¢ HeKTHBHOI aganTanuy B HOBBIX YCIOBHUSX.

B pesynprare ocBoeHuss pabodeil mporpaMMbl JAUCHUILIMHBI OOYYArOIIMECsS OBIAACIOT
COBPEMEHHBIMU KOMIICTEHIIMSIMHA, COPMHPOBAHHBIMU TIOJ] 3aIPOCHl paboTodareneld U ¢ y4eToM
notpeOHOcTe MUGPPOBOM IKOHOMHKH, HEOOXOIMMBIX B Oyaymeid mpodeccruoHamTbHON
NeSITeIbHOCTH BBITYCKHUKA B paMKaX HaNpaBlIeHUs « DKOHOMHUKA.

Heab TMCUMIVIMHBI - TOBBIIICHUE UCXOJHOTO YPOBHS BJIAJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TIpeABIAyIIeH CcTyneHn oOpazoBaHus, u (QopMUpoBaHHE Yy OOYyYarOUIUXCs
HEOOXOJMMOTO W JOCTaTOYHOTO YPOBHS KOMMYHUKATUBHOW KOMIICTEHIIMH JUIS PELICHHS
COLIMATTbHO-KOMMYHHUKATUBHBIX  33Ja4 B PA3UYHBIX 00JacTIX OBITOBOW, KYIbTYPHOH U
npodeccCHoHALHOM IeATETHPHOCTH TIPU OOIIEHUH ¢ 3apyOeKHBIMU MMaPTHEPAMHU, C UCIIOJIb30BAHHEM
WHPOPMAIIMOHHBIX W «CKBO3HBIX» TEXHOJOTMH ¥ NH(POBBIX HHCTPYMEHTOB, a TaKXe JUIs
TabHEHIIero caMooOpa3oBaHusl.

BocnuraTtejibHasi Hedb JUCIUILUTUHBI UMEET KyIbTYPHO-TBOPYECKYIO HAMpPABICHHOCTh U
HaIleJICHa Ha CO3JlaHUE MOCPEACTBOM HMHOCTPAHHOTO SI3bIKA YCIIOBUH JUISI Pa3BUTHS TBOPUYECKUX
CTIIOCOOHOCTEH OO0YYaroIIuXcs, BKIIOYCHHE WX B Pa3JIMYHBIC BHUJABI COIMUAIBHO 3HAYUMOU
JeSTeTbHOCTH, TAKUM 00pa3oM, JaBasi BO3MOYKHOCTh (DOPMUPOBAHHS OPUTHHAIEHOCTH MBIIUICHUS,
a TaKKe peaTn3aluy JMIHOCTHO OPUESHTHPOBAHHOTO MOIX0/1a B TpodeCCHOHAIBHOMU cdepe.

3agauu AUCHMUILINHBI:

. (dbopMHpOoBaTh y 00yUYarOIIMXCS 3HAHUS, YMCHHS U HABBIKU B O0JIACTH YCTHOW W MIMCbMEHHOMN
MPAKTUKKA PA3rOBOPHONH U TPO(EeCCHOHATBHO-IEIOBOM peYd W UCIHOJIb30BaHUE UX B
npoEeCCHOHATBPHON JEATENBHOCTH 110 HAMPaBICHUIO MOJATOTOBKH C HCIOJIB30BAHHEM
I (PPOBBIX TEXHOJIOTHIA;

. O3HAKOMHUTH OOYYAIOMIHUXCSI C OCOOCHHOCTSIMH JICKCHYECKOW CHCTEMBI HW3y4aeMoro
WHOCTPAHHOTO SI3bIKa, (PYHKIIMOHAILHOW M CTHIIMCTUYECKON nuddepeHannue S36IK0BbIX
CpelcTB, Hauboliee MPOAYKTUBHBIMHU CIIOBOOOPA30BATEIbHBIMU MOJEISIMH H3y4aeMOro
WHOCTPAHHOTO $3bIKA, B TOM YHCJIE C UCIIOJIb30BaHUEM ITU(POBBIX CEPBUCOB;

o COBEpIIICHCTBOBATh HABBIKA PACIO3HABAHHWS M IMOHUMAaHUS TpaMMaTHYecKuX (opMm u
KOHCTPYKIIUH B OIOPE HA Pa3IMYHbIC TPU3HAKY TPAMMATHYECKHX SBICHUH, a TAK)KE HABBIKH

ynoTpeOJaeHus] TpaMMAaTUYECKUX KOHCTPYKIMHM B PAa3IMYHBIX PEUYEBBIX CHUTYalHsIX C



ucronp3oBanueM 1udppoBeix uHCTpymentoB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);

J pa3BUBAaTh KOMMYHUKAaTHBHBIE KOMITETCHIIMH, HEOOXOANMOHN IJIS1 TBOPYECKOH NESITEIbHOCTH
B MOBCETHEBHOM OOIICHHH, B OOIECTBEHHO-TIOJUTHUECKOW M HAy4YHO-TIPO(ECCHOHATEHON
chepax;

o nproduiate 00y4yaroImuXxcs K CaMOCTOATENBHOM HCCIIeIOBaTENbCKOM padoTe Haja S3BIKOM,
pa3BUBaTh y OOYYAIOUIMXCSI AaHATUTHYECKUH TOAXOA K HM3Y4aeMbIM SI3BIKOBBIM SIBJICHUSIM
IIyTeM COIIOCTABJICHHUS UX C COOTBETCTBYIOIINMHU SBJICHUSMH POJIHOTO S3BIKA.
3agaum BOCIUTATEIbHOM PadOThI:

J pa3BUTHE Y 00yJarONIMXCsl MOHUMAHUS COLMAIBHON 3HAYNMOCTH MHOS3BIYHON KYJIBTYPHI B
Oynymeii TpodeCCHOHANBHOM JEATENBHOCTH Ha HWHOCTPAHHOM  SI3bIKE, Kak Ul
COBPEMEHHOT'0 00IIIecTBa, TaK U JJIsl IMYHOTO MPOPECCHOHATIBHOTO CTAHOBIICHUS;

J CO3/IaHUE YCJIOBHM JJIs1 OCO3HAHHs OOY4YaroOIIMMHUCS CBOETO MECTa M pOJM B Oyaymiei
npohecCHOHALHOM IS TEIILHOCTH;

J ¢opMHpOBaHHE  BCECTOPOHHE  pa3BUTOW  JIMYHOCTH  TOCPEACTBOM  MPHOOIIEHUS
00y4aromuxcst K MHOS3BIYHOM KYyJIbTYpPE W BOBJICUCHHS B TBOPHYECKYIO AEATEIBHOCTH C
UCTIOJIb30BAaHNEM MHOCTPAHHOTO SI3BIKA;

o Pa3BHUTHE KYJIBTYPhl MEKIUIHOCTHOTO MPO(ECCHOHATBHOTO B3aUMOCHCTBHS.

3. MECTO AMCHUIIVIMHBI B YYEGHOM IIJIAHE

VYyeOnass nucuuruinHa «MHOCTpaHHBIA S3BIK» OTHOCHUTCS K JUCIHILTAHAM 00s3aTeNbHOM
gacTu O0ka uctummuael (Moxynu). M3ydeHue maHHOM AUCIUIUIMHBI Oa3upyeTcs Ha MaTepuale,
M3YYEeHHOM B paMKax IIKOJBHOTO Kypca. JMCUWIUIMHBL, TpPU HM3YyYEHUH KOTOPBHIX OyIyT
MCIIOJIb30BATHCS 3HAHMSI, YMEHUS U HAaBBIKU, TPHOOPETEHHBIC B Pe3yabTaTe U3YUCHUS TUCITUTUIAHBI

«MHOCTpaHHbIN A3bIK» - «I[0ArOTOBKA O aHTIIMMCKOMY SI3BIKY).

4. IINIAHUPYEMBIE PE3YJIbTATbBI OBYUYEHUSA 10O AUCIUIIVIMHE 115
®OPMHUPOBAHUS KOMIIETEHIINIA OBYUYAIOIINXCA
PesynbraTel OocBOeHHsT 00pa30BaTENbHONW MPOrpaMMbl (KOMIIETEHIIMH OOy4YarOIIMXCs)
OTIpeNeNIAoTC TpeOOoBaHUAMU (eepaaIbHOr0 TOCYIapCTBEHHOrO (enepalbHOro CTaHaapTa Mo
HANpaBJICHUIO TIOJTOTOBKM M (OPMUPYIOTCS B COOTBETCTBHHM C MAaTpHUIEH KOMIIETCHIUH
oOpa3oBaTenbHON mporpammel. Ilnmanupyemble pe3ynbTaThl OOY4eHHs MO TUCHUIUIMHE (3HAHUS,
YMEHHUS, HaBBIKM) OOECIEUMBAIOT JOCTHXKEHHE pe3yJIbTaTOB OCBOCHHMS 00pa3zoBaTeIbHOM

IIPOTrPaMMBI.



Hudp n

HA3BAHME HNuaukaropsl I[InanupyemMble pe3yJbTaThl 00yUeHHs
KOMIIeTeHIUH 10 JMCIHUIIHHE
KOMIIeTeHIIUH
3HaTh:
- CUCTEMY U CTPYKTYpPY UHOCTPAHHOTO S3bIKa;
- pa3JIMYHbIC ACTIEKTHI SI3bIKA: (POHETUUYECKUH,
JIEKCUYECKUH, TPAMMATUYECKUH, B T.U. CTPYKTYPY
noctpoeHus (pas, IpeIoKeHHA, BEICKA3bIBAHUS,
LEJIOCTHOTO TEKCTa;
- aJICKBATHBIC S3BIKOBBIC CPEACTBA JUISI PEaTH3AIHH
OCHOBHBIX peueBbIX (DYHKIINA;
- COBPEMEHHBIE TEXHUKHU U CIIOCOOBI JIEIIOBOM
MUCbMEHHOW M YCTHOW KOMMYHUKAIIUH;
- KpUTEPHH, TIPEIBSIBIsIEMbIC K 0()OPMIICHHIO
JIETTIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TpeOOBaHUS K CO3/IaHUIO JI€TOBOM
Mpe3eHTAlNH;
-KyJIbTYypY, CTHIb )KU3HU, HAIIMOHATBHBIN
MEHTAJIUTET HOCUTENEH s3bIKa I MTPEeI0TBPALLCHUS
YK-4 HETIOHMMAaHHUS HA MEKJIMYHOCTHOM U
Cnocoben podeCCHOHAIBHOM YPOBHE;
OCYIIECTBIISITh -MHOCTPAHHBIN SI3BIK B 00bEME, HEOOXOIMMOM ISt
JIETIOBYIO noyrydeHust uHdopmaiuu npodecCHoHaTbHOTO
KOMMYHUKaU YK-4.2. conepskanus u3 Murepuer-uctounukos ObC
10 B yctHO 1 | Ocymectsisiet aenoByio | ZNANIUM.COM, HOUKOH, O3bC TAY, ObC
MUCEMEHHOM KOMMYHHKAITUIO B IPRbooks.
dbopmax Ha YCTHOM Y MUCbMEHHOM
rocyaapcTBeH dhopmax Ha Ymersb:
HOM $I3bIKE MHOCTPAaHHOM (BIX) - IOHUMATh pedb HOCUTEISA/TeH sI3bIKa B YCTHOU U
Poccniickoit SI3BIKE (aX) NUCbMEHHOMN (hopMax;
Odenepauuu u - aJICKBaTHO BOCIIPOU3BOJIUTH HEOOXOAMMBINA HAOOP
MHOCTPAaHHOM KOHCTPYKLUN U TEPMUHOB B MOHOJIOTHYECKOU U
(pIX) JAATIOTUYECKON peyn;
sI3BIKE(axX) - IOHUMATh AYTCHTUYHBIC TUChMEHHBIC TEKCTHI,

UCTIONB3Ys pa3HbIC TEXHUKU YTCHUS,

- U3BJICKaTh HEOOXOAUMYIO HH(POPMAITHIO U3
OPUTHHAIBHOTO TEKCTa HA HHOCTPAHHOM SI3BIKE,
aHATM3UPOBATH, 0000IIATh, AETATh BBIBOIBL;

- BECTH JICJIOBYIO KOPPECIIOH ICHIIHIO;

- MOHUMATh Ha CIIyX pe4b HOCUTEJICH SI3bIKa;

- UCTIOJIH30BaTh MHPOPMAITHOHHO-
KOMMYHHKATHBHBIC TEXHOJIOTUH TIPH ITOUCKE
He0oOXoauMOoM HH(POPMAIIMH C TIPUMEHEHHEM
opay3epoB Google, Yandex B mporieccme perieHus
KOMMYHHKATHBHBIX 33][ad Ha TOCYJapCTBEHHOM H
WHOCTPAHHBIX SI3bIKAX.

Baanernb:
- HA0OPOM SI3BIKOBBIX CPEJICTB, HEOOXOIUMBIX JIJIS
peai3alyy yCIEeIHOW KOMMYHHUKAIIMU B KOMAH/IE;




- HaBBIKAMHU Pa0OTHI CO CIIPABOYHOM JIUTEPATYPOU U
CJI0BapsIMH;

- TEXHUKaMU apryMEeHTallU1 BEJICHUS TUCKYCCUHU B
YCTHOM U MMCbMEHHOM BHU/JIE, IOJIb3YACh 3HAKOMBIM
JIEKCUYECKUMU U TPAMMAaTHUUYE€CKIUMU CPEICTBAMU
A3BIKA;

- TEXHOJIOTHUEN CO3/IaHUS JET0BOM NPE3CHTALMU HA
WHOCTPAHHOM SI3BIKE;

- HaBbIKaMUu (PMKCHPOBAHMSI OCHOBHOU UJICU U
BTOPOCTEINEHHBIX JIeTalleld B YCTHOM U MUCbMEHHON
KOMMYHUKAIUU;

- THOCTPAHHBIM SI3BIKOM B 00bEME, HEOOXOTUMOM
JUISL IOJYYEHUsI HTHPOPMALIUH U3 3apyOeKHBIX
HMCTOYHHUKOB.

VYK-4.3. OcymecTBuser
JICITOBYIO
KOMMYHHKAITUIO B
nudpoBoii cperne,
MPUMEHSISI B TOM YHCIIe
CpeacTBa
BUJICOKOH(EPEHIICBS3H U
KOJIJIGKTUBHOM CETEBOM
paboThI

3HaTEh:

- CTHJIb JIEJIOBOTO OOIICHHUS, OCHOBBI MMyOIMYHON
peun, HOATOTOBKH MPE3EHTAIHi, B T.4. C
nomorpio [TI1: PowerPoint, Google Slides;
npaBuiia opOpPMIICHUS JeTTOBOM MEPETHCKH, B T.4.
¢ momomrsto: Grammarly, Beewriter.

VYMeTh:

- UCIIOJIB30BAaTh HHOCTpaHHBIﬁ A3BIK B
MEXJTMYHOCTHOM OOIIEHUHU U TPo(eCcCHOHATTbHON
JeSITeIbHOCTH, B T.4. C IPUMEHEHUEM IIaTdopm
JUTSL IPOBE/ICHUS BUICOKOH(EPEHITUI 1
OpraHu3aIu coBMecTHOM paboTel Google Meet,
Microsoft Teams, Zoom, SIaaekc TememMocT.

Braners:

-HaBBIKaMU paboThl B Google-nokymMeHTax Jist
oOMeHa nmpodeccuoHanbHON HHpOpManueil Ha
WHOCTPAaHHOM SI3BIKE; HAaBBIKAMU TIEPEBOIA
po(hecCHOHANBLHBIX TEKCTOB, B T.4. C IIOMOIIBIO
onmaitH-cioBapeit: English English Dictionary,
Multitran, Longman Contemporary Dictionary,
Longman Business Dictionary u nip.




5. CTPYKTYPA U OFBEM JUCIUIIJIMHBbI

Cemectp uzyuenus: 1

Buanbi yueOHoii padoThI

IIpomesxky
KonTakTHas padora CamocrosiTesibHast padoTa TOYHAas Dopmbi
Paszpnen arrecTaum
ACT, Ioapas3ae, Tema (B 1acax) rexymero dopmupyem
MOAY.J1b i B yacax ble KOMIIe
KOHTPOJs
IIpakTnyec B yacax (¢opmbI oprannzanuu TEHIHH
Jlexnun KHe KCP CaMOCTOSITEJILHOM padoThI
3aHATHS
L . i YK-4.2
Tema 1.1. Globalization [loBTOpPEHME MPOIIEHHOTO V CTHEL
(TpaKTUKyM) MaTepuaa, MoAroToBKa onpoc YK-4.3
Kynemypno-meopueckoe WHJIMBHIYaJIbHOTO BOKAOyJIsIpa ’
- 4 - 14 AMBIAY 9 yIp MHUCbMEHHBIE
gocnumaHue: 0 TIPOiiIeHHOH TeMe, paboTa
N . JOMaITHHUE
COYUATbHASL 3HAUUMOCTID CO CIIPaBOYHOU JIUTEPATYpPOU U S—
UHOSAZLIYHOU KV IbMYPbl clIoBapemM
Tema 1.2. Brands . ) . YK-4.2.
[ToBTOpEHME MPOIAECHHOTO YcrHblit onpoc,
(IIpaKTHKyM) VK-4.3
Paznen 1 MaTepuaia, MoAroOTOBKa [HCbMEHHBIC
-+ |KyabmypHo-meopueckoe
Global 4 WH/IMBUTyaIbHOTO BOKaOyIsipa JIOMaIHIe
socnumanue. - - 14 . - N —
Market 0 MPOiIeHHOU TeMe, paboTa A
MENHCKYTIbIMYPHOe N .
CO CIIPaBOYHOM JINTEPATYPOU U
npogheccuonanvroe
- cIIOBapeM
83aumooelicmaue
- YK-4.2.
OBTOpPEHHE ITPOUICHHOTO CTHBIN Oompoc,
i Y P VK-4.3
Marepuaa, moJroToBKa HHCEMEHHBIE '
Tema 1.3. Advertising 2 12 MH/IMBUYaIbHOTO BOKaOyIsipa AoMallHHe
(TpaKTHKYM) 10 IIPOiIeHHON TeMe, paboTa 3a/atus
CO CIIPaBOYHOMU JIUTEPATYpPOHN U
clIoBapemM




Tema 2.1. Employment VYersiit onpoe, | VK-4.2.
(mpakTUKyM) IToBTOpEHUE IPONUAEHHOTO [HCHMCHHBIC VK-4.3
Kyromyprno-meopueckoe MaTepuaa, moAroToBKa AOMallIHHE '
socnumanue: 12 WHIMBUyaJIbHOTO BOKaOyIIspa SafaHmst
OCO3HAHUE C80e20 MeCmda 0 TIpOiiIeHHOH TeMe, paboTa
u ponu 6 6yoyweu CO CIPAaBOYHOH JIUTEPATYpPOU U
npogheccuoHanbHoll clIoBapemM
oesmenbHOCmu
[ToBTOpEHNE MPOMIEHHOTO Yerneri onpoc, | YK-4.2,
MaTepuaa, MoAroToBKa ITHCEMCHHBIC )
JIOMAILHUAE YK-4.3
Tema 2.2. Trade 12 WHIUBUAYAITBHOTO BOKaOYsipa
(TIpaKTUKyM) 0 TIPOMJICHHOM Teme, paboTa 38 A
CO CIIPaBOYHOU JIUTEPATYpOHN U
Paznen 2. CII0BapeM
Business . i -
. |Tema 2.3. Organization y Yermiii onpoc, | VK-4.2,
organization [ToBTOpEHME MPOIAECHHOTO MHCHMCHHBIC
(mpakTUKyM) YK-4.3.
Mmarepuaa, moJIroToBKa JIOMaIlHIE
Kynomypno-meopueckoe
WH/IMBUyaIbHOTO BOKaOyIsipa 3aJaHuUsI
gocnumanue: 12 . .
10 TpoiiieHHOH TeMe, paboTa
MEJHCKYIbIMYPHOE N o
CO CIIPaBOYHOU JTUTEPATYPOU U
npogheccuonanvroe
g clIoBapemM
83aumodelicmeaue
1 . VYernsiii onpoc, | YK-4.2.
OBTOpPEHUE MPOHIACHHOTO IHCBMEHHEC
Marepuana, oAroTOBKa TOMAILIHHE YK-4.3
Tema 2.4. Money 12 WHIMBHIYIFHOTO BOKaOYJIsIpa 3aqaHus
(IpakTUKyM) 0 MPOiIeHHOU TeMe, paboTa
CO CIIPaBOYHOM JIUTEPATYPOU U
cIIOBapeM
Business English [ToBTOpEHHE MPOIIEHHOTO Yermtit onpoc, | YK-4.2.
Certificate 1 p ponn [HCbMEHHBIE VK-4.3
Paznmen 3. (npaxTaKyM) MaTepuaa, MoATOTOBKa JOMAIIHHE .
Business P M WH/IMBUYaIIbHOTO BOKaOyIsipa 3aaHus
. Kynemypro-meopueckoe 12 9 9
English 10 IIPOiIeHHON TeMe, paboTa
socnumatue:

Certificate 1

COYUANBHAS 3HAYUMOCTD
UHOS3BIYHOLL KYIbMYPbl

CO CIIPaBOYHOMU JIUTEPATYpPOHN U
CJIOBapeM




IToaroroBka k
IPOMEKYTOUHOM aTTECTAI[NU B
3ayer - - - 12 p yT H o
dbopMe MHANBUIYATLHON
MpEe3eHTalNU
- 28 4 112 -
Hroro

144




CemecTp uzyueHus: 2

Buabl yueOHoi1 padoThI

KonTakTHas padorta (B Hpomesiy
Pazien qaca)?) CamocrosiTesibHas padora TOYHAs DopmbI P®opmupyem
b
MOTY.ID Moapa3zanen, Tema arrecramusi | TEKYIIero ble
IIpakTn (opmbl opranuszanun yacax KOHTPOJIA | KOMIETCHIHH
Jlexnu B .
yecKue KCP CaMOCTOATEJIbHOM
| yacax
3aHATHSA padoThI
Tema 4.1. Ethics - [ToBTOpEHME MPOMIEHHOTO - VCTHBII YK-4.2.
(mpakTHKyYM) Mmarepuaa, oJroToBKa orpoc, VK-4.3
Kynomypno-meopueckoe WHUBUIYAILHOTO MUCbMCHHBIC
gocnumanue: - 4 10 BOKaOyIsipa 1mo JIOMAIITHHE
MENHCKYIbIMYPHOe npoieHHON Teme, paboTa 3a/laHus
npogheccuonanvroe CO CTPaBOYHOM
83aumooelicmaue JTUTEPATypPOH U CIOBAPEM
- - YK-4.2.
. YK-4.3
[ToBTOpEHME TPONAECHHOTO
Mmarepuaa, moJIroToBKa v .
CTHBIN ompoc,
WH/IMBUIYaIHOTO
Tema 4.2. Change Y [HCbMEHHBIE
Paznen 4 2 10 BOKaOyJIsipa 1o
* |(mpakTuKyM) . 2 6 JIOMAIIIHK1E
Strategy IMPONICHHON TEMC, [33 oTa 3aaHus
CO CITPaBOYHOM
JUTEPATypOU U CIIOBapeM
Tema 4.3. Strategy i TToBTOpEHNME PO IEHHOTO i YK-4.2.
(npaxriiym) MmaTepuraia, moAroToBKa v . VK-4.3
Kynomypno-meopueckoe HHMBHTYATBHOTO CTHBIH OIPOC,
. M CHbMCHHBIC
gocnumanue: 0Co3Hanue 4 10 BOKaOyJIsIpa 1mo J——
ceoeco mecma u ponu 6 poiiIeHHO TeMe, paboTa S
Oyoyweti 5 CO CIIPaBOYHO
npogeccuotanbHol JTUTEPATypPOil M CIOBapeM
OdesimenbHOCMU




[ToBTOpEHME MPOIIIEHHOTO YK-4.2.
Tewma 5.1. Cultures MaTeII))I/IaJIa HI())z[rgTOBKa
MPaKTUK ’ i YK-4.3
(Ip yMm) WHTUBHTYATHHOTO YcrHblit onpoc,
Kynomypno-meopueckoe [UCHMEHHBIE
10 BOKaOyJIsipa 1o
socnumanue: npoiizentofi Teme, paboTa JIOMaIlHHIEe
COYUATLHASL BHAUUMOCTID p > 3aJaHuUsI
. CO CITPaBOYHOM
UHOA3ZBIYHOL KVIbMYPbl .
JIMTEPATypPOH U CIIOBAPEM
Tema 5.2. Leadership [ToBTOpEHUE MPONHACHHOTO YK-4.2.
(TpaKTUKyM) MaTepuaa, moAroToBKa . VK-4.3
YcTHBIN ompoc, :
Kynomypno-meopueckoe WHUBUIYAILHOTO HCEAMCHHELG
Pasnend.  |gocnumanue: 10 BOKaOyIsipa 1mo
Leadershi v v JIOMaIlHHe
P |meockynomyproe npoieHHON Teme, paboTa S —
npogheccuonanvbroe CO CTPaBOYHOM
83aumodelicmaue JTUTEPATypPOH U CIOBAPEM
IToBTOpPEHME MPOIIEHHOTO YK-4.2.
MaTepuaia, moaAroToBKa YcrHblit onpoc, YK-4.3
. HWHAUBUAYAJIBHOT'O IINMCBbMCHHBIC
Tema 5.3. Competition AMBHILY
(npaxTaKym) 10 BOKaOyJsipa 1o JOMAIITHHE
p M npoiieHHo# Teme, pabora 3aaHust
CO CIIPaBOYHOM
JUTEPATYpPOU U CIIOBAPEM
[ToBTOpEHME POHIEHHOTO YK-4.2.
Mmare€puala, moAroToBKa VY CTHBIN omnpoc, VK-4.3
Paznen 6. . VHIMBU/TYaTbHOTO HChMEHHBIE '
1 Tema 6.1. Innovations AMBAAY
Business (npaxTiKyM) 10 BOKaOyJIsipa 1o JIOMaITHKe
vision p ™ npoiiieHHOH Teme, paboTa 3a[jaHus

CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBapeM




Tema 6.2. Business and - . VK-4.2.
environment (mpakTukym) OBTOPCHUC IPOU/ICHHOTO VA3
Ky emypHO-meopueckoe MaTepuaa, MoJAroToBKa YeTHBIT ompoc, :
sochumanue: 0Co3HaHue 4 10 HHﬂHBgﬂyaﬂbHoro IMCbMCHHBIC
OMaIllHHUE
c60€20 Mecma u ponu 6 _ BOkabyIripa 1o A
6yoyuyeti npoiieHHo# Teme, pabora 3aaHusI
npogeccuoHanbHoll CO ClpaBoIHON
DesmenbHOCL JUTEPATypPOH U CIOBAPEM
[ToBTOpEHME TPONAEHHOTO VYcTHBIH ompoc, VK-4.2.
Tema 6.3. Franchising 5 10 Marepuaa, MoJroToBKa IUCbMCHHBIC VK-4.3
(mpakTHKyM) WHIUBUAYAIBHOTO JOMAITHUC e
BOKaOyJIsIpa 1mo 3alaHms
Tema 6.4. Business . . YK-4.2.
communication TToBTOpEHNE MPOTIEHHOTO YerHslit onpoc,
Marepuaa, HoAr0TOBKa THCHMCHHBIC VK-4.3
(TpaKTUKyM) JOMAIITHIE
WHIMBUIYAIEHOTO
Kynomypno-meopueckoe 3a/1aHus,
2 10 BOKaOyJIsipa 1o
socnumanue: DO ICHHOR TeMe. DaBoTa BBITOJIHEHHE
MENCKYIbMYPHOe p Ié o e aBqu’o g KOHTPOJILHBIX
npogeccuonanvroe pa 3a/IaHUl
g JUTEPATYPOH U CIIOBAPEM
83aumooeticmaue
IToaroroBka x
IIPOMEKYTOUHOU
aTTecTanuu B popme
. WHIUBUAYaIbHOMN
3auer ¢ OIEHKO - 8 M ] ]
MPe3CHTAIIHH,
BBITIOJTHCHHE
KOHTPOJIbHBIX 3aIaHUI
28 108 -

Hroro
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Cemectp usyuyenus: 3

Buabl yueOHoii padboThl

®opmupye
KounrakTHasi pa6orta IMpomeiky DopMbI pMHpY
CamocrosiTesibHas padoTa Mble
Pasznen, moayan IMoapa3snxen, Tema (B yacax) TOYHAA TeKYLIero KOMIICTeH
Jlexuu (IIpakTnyeckn| KCP B (opMbI oOpranuzanum | ATTECTAUU | KOHTPOJISA -
)/ € 3aHATHA Jacax CaMOCTOSITEJIbHOM f B Jacax
[ToBTOpEHME POHIEHHOTO - VK-4.2.
Marepualia, NoATOTOBKa YcTHBIN VK-4.3
Tema 7.1. The nature of WHIUBHyaIEHOIO orpoc, e
management - 2 - 6 BOKaOyJIsipa 1o IIICbMEHHBIE
(mpakTHKyM) npoiiieHHOM Teme, paboTa JOMAIITHHE
CO CIIPaBOYHOM 3a7aHus
JIUTEPATYPOU U CIIOBapeM
Tema 7.2. Management [ToBTOpEHME MPOIIEHHOTO B} YK-4.2.
Styles (mpakTukym) MaTtepuaa, MoAroToBKa Yerusiii onpoc, | YK-4.3.
Kynomypno-meopueckoe WHIUBUIYAIEHOTO MIHCbMEHHBIC
socnumanue: - 2 - 6 BOKaOyJsipa 1o JIOMAaIIHHE
MEXNCKYIbMYpPHOe npoiIeHHON Teme, paboTa 3aaHNA
npogeccuonanvroe CO CITPaBOYHOM
Pas_/:[en 7. gzaumooeticmeue JUTEPATYpPOU U CIIOBApEM
Insights Into 0 - VK42
- OBTOPEHHE MPOUICHHOTO - -4.2.
Management | Tema 7.3. Team Building MaTep o HI; FgTOBKa Vermui
(IpaKTHKYM) p » IO CTHBIH OTIPOC, | YK-4.3.
WHIUBUAYATIbHOTO MMHMCHMEHHBIC
Kynomypno-meopueckoe
- 2 - 4 BOKaOyIspa 1mo JIOMAaIIHHE
gocnumanue: . z
npoiieHHo# Teme, pabora 3aaHus
COYUANbHAS 3HAYUMOCMb o
. CO CITPaBOYHOM
UHOSA3BIYHOU K)TbINYpbl .
JUTEPATypPOH U CIOBAPEM
[ToBTOpEHME MPOHIEHHOTO - VK-4.2.
Mmare€puala, moAroToBKa VY CTHBIN ormpoc, VK-4.3.
. WHAUBUIYaIbHOTO IHCbMEHHBIC
Tema 7.4. Risk AUBKILY
(mpaxTiKyM) - 2 - 4 BOKaOyJIsipa 1o AOMaIIH1e
P ™ MPOMICHHON TeMe, paboTa 3a/1aHusA

CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeM




IToBTOpEHME PONIEHHOTO

VYK-4.2.

YK-4.3.
Marepuala, moAroToBKa VYV CTHBIN ormpoc,
Tema 7.5. Crisis WHIUBUIYAIEHOTO MIUCbMEHHBIC
management BOKaOyIsApa 1o JOMaITHIEe
(TIpaKTHKyM) npoiieHHo# Teme, pabora 3aaHus
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM
Tema 8.1. [ToBTOpEHME MPOIIEHHOTO YK-4.2.
Communication Mmarepuaa, oJAroToBKa Yerusiii onpoe, | YK-4.3.
(mpaKTHKyM) MHAUBHUAYaJIbHOTO IHCEMEHHBIC
Kynomypro-meopueckoe BOKaOyJIsipa 1o JOMAIIHHe
socnumanue: npoieHHON Teme, paboTa 3aaHNA
COYUANbHAA 3HAYUMOCMb CO CIIPAaBOYHOMU
UHOSI3bIYHOU K)TbINYPbl JUTEPATYpPON U CIOBAPEM
. VYK-4.2.
IToBTOpEHME PONIEHHOTO VK-4.3
MaTepHana, moaroToBka YcrHbIi onpoc,
HWHAUBUAYAJIbHOT'O IIUCbMCHHBIC
Paznen 8. Tema 8.2. E-commerce ABIAY
- BOKaOyJsipa 1o JOMAIIHHe
Communication |(TIpakTHKyM) . 2
) : npoiieHHo# Teme, pabora 3a/taHus
In Business i
CO CIIPAaBOYHOMU
JIUTEPATYpPOU U CIIOBAPEM
. YK-4.2.
Tema 8.3. Customer [ToBTOpEHUE MPONHACHHOTO VK-4.3

service (MpaKkTHKyM)
Kynomypro-meopueckoe
gocnumanue:
MEANCKYIbIMYPHOE
npogeccuonanvroe
83aumooeticmaue

MarepHaa, oJroToBKa
WHIUBUYAJIBHOT'O
BOKaOyIspa 1mo
npoiieHHo# Teme, pabora
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM

YcTHBIH ompoc,
ICbMEHHbIE
JIOMaIlTHUE
3a/laHus




[ToBTOpEHME IPOHIEHHOTO Yerusiii onpoc, | YK-4.2.
Tema 8.4. Writing report MaTtepuaa, moAroToBKa MHChMEHHBIC YK-4.3.
WH/IMBUIYaIHOTO JOMaIlHIE
(npaxTHKyM) BOKaOyJIsipa 1o 3a/laHus
MIPOICHHON TeMe, paboTa
Tema 9.1. Globalization [ToBTOpEHUE MPONHACHHOTO YK-4.2.
and Global Marketing Mmarepuaa, oJAroToBKa Yernsii onpoe, | YK-4.3.
(mpakTUKyM) WHIUBUIYaILHOTO MIUCbMEHHBIE
Kynemypno-meopueckoe BOKaOYyJIsIpa mo JIOMAIITHHE
socnumanue: npoiiieHHO!N TeMe, paboTa 3aaHus
COYUATbHASL 3HAYUMOCTID CO CTIPaBOYHOU
UHOA3BIYHOL KYIbMYPbl JIUTEPATyPOii U CIIOBApEM
v . YK-4.2.
OBTOpPEHUE MPOHICHHOTO
Marepuaa, HoAr0TOBKa YCTHBIH onpoc, YK-4.3.
Tena 9.2. Coca Cola WH/IMBUIYaIEHOTO IUCHMEHHBIE
Company (mpakTukym) . BOKaGXHHpa 1o S
MPOICHHON TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
Paznen 9. Global JUTEPATYPOH U CIIOBAPEM
Companies Tema 9.3. Success [ToBTOpEHME MPOIIEHHOTO YK-4.2.
(mpakTHKyM) MaTepuaa, MoJAroToBKa YerHsIif onpoc, VK-4.3.
Kynomypno-meopueckoe WH/IUBUYaJIbHOTO IUCHMEHHBIE
socnumanue: BOKaOyJIIsIpa 1Mo JIOMAIITHHE
MEHCKYIbMYPHOe npoiiieHHO!N TeMe, paboTa 3ajaHus
npogheccuonanvroe CO CTIPaBOYHOU
g3aumooeticmeue JUTEPATYpPON U CIIOBApEM
[ToBTOpEeHME MPONUIEHHOTO YK-4.2.
MaTepuaa, MoJAroToBKa YK-4.3.

Tema 9.4. General
Motors Company

(mpakTUKyM)

WHIUBUYAJIBHOT'O
BOKaOyIspa 1mo
npoiieHHo# Teme, pabora
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM

YcrHbIi onpoc,
MHUCHMEHHBIC
JIOMAaIIHHUE
3a/1aHus




VYK-4.2.

[ToBTOpEHME TPOMAECHHOTO YcTHbIM VK43
Marepuala, moJroToBKa orpoc, e
. WHAUBUIYaIbHOTO MUCbMEHHBIE
Tema 9.5. Failures AMBAAY
1 4 BOKaOyJIsipa 1o JIOMaITHUE
(TIpaKTUKYM) . >
npoiieHHo# Teme, pabora 3a/laHus
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM
[ToBTOpEHUE MPOIiIEHHOTO g}%jg
Marcpuaia, ImoaroroBka VYV CTHBIN orpoc, T
. WHIUBUIYAIEHOTO IHCbMEHHBIC
Tema 9.6. Microsoft AMBEAY
Company (npaxTiiym) 1 4 BOKaOyIspa 1mo JIOMAaIIHHE
pany {np ™ npoiieHHo# Teme, pabora 3a/[aHusl
CO CIIPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM
[ToBTOpEHME POHIEHHOTO . VK-4.2.
MaTepuaia, oAroToBKa YCTHEIH 01pOC, |y g 3.
.. IIUCbMCHHBIC
Tewma 9.7. Virgin Group WHVBH1yaJIbHOTO
C 1 4 6 JIOMAIIHHE
ompany (pakTHKyM) _ BokaOysipa 1o S —
MPOICHHON TeMe, paboTa
CO CIIPaBOYHOM
Tema 9.8. Future of the [ToBTOpEHUE MPOIAEHHOTO 5 YK-4.2.
Business (mpakTukym) Marepuaa, MoAroToBKa YCTHBIA 01poc, | yg.4 3,
IMHNCHbMCHHBIC
Kynomypno-meopueckoe WHAUBUIYaIbHOTO
1 4 JOMAIITHHUEC
8ocnumawnue: 0CO3HaHue BOKaOymsipa 1o S
c80€20 Mecma u poau 8 MIPOICHHON TeMe, paboTa
oyoyweti CO CITPaBOYHOM
[Toaroroska k
MPOMEKYTOYHOMN
3auver - 4 aTTecTanuu B oopme - -
VHIUBUYyAIbHOMN
IPe3CHTAINH
24 76 -
Hroro
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Cemectp nsyuenus: 4

Buabl yueOHoli padoThl Ipome:xy
TOYHAas o
opMH
KonraktHas pa6ora arrecran | @opmsl pMHpY
CamocrosiTesibHast padoTa i B emMble
Pa3znen, monyJib IMoapa3znen, Tema (B yacax) TEeKyUIero
gacax KOMIIeTeH
KOHTPOJIs -
Jlek |IIpakTH4eckn KCP ¢op™mbI Oprauusanun
10407 e 3aHATUud B Hacax CaMOCTOSITEJIbLHOMI
Tewma 10.1. Personal [ToBTOpEHME POHIEHHOTO - VK-4.2.
banking (mpakTukym) MaTtepuaa, moAroToBKa VYcerubii YK-4.3.
Kynomypno-meopueckoe WHAUBUIYaIbHOTO orpoc,
socnumanue: - 2 - 8 BOKaOyJIsipa 1o NUCbMEHHBIE
MedACKYIbMYpPHOe MPOICHHON TeMe, paboTa JIOMaIlH1E
npogheccuonanvroe CO CIIpaBOYHOH 3a/laHus
s3aumooeticmsue JIUTEPATYPOU U CIOBapeM
IToBTOpEHME PONIEHHOTO - VYcrHbIi VK-4.2.
. . Marepuala, moJaroToBKa orpoc, VK-4.3.
Tema 10.2. Banking histor ’
(npaxTHKyM) & Y- 2 - 8 VHAUBUAYaJIbHOTO [TACEMCHHBIC
BOKaOyIIsIpa 1o AOMAIHHIC
IPOiICHHOM TeMe, paboTa SajiaHud
Paszzmen 10. Banking [ToBTOpEHME MPONIEHHOTO ) . YK-4.2.
MaTepHana, MoAroTOBKa YeTHEI YK-4.3.
orpoc,
WHAUBUIYaIbHOTO
Tema 10.3. Types of Banks FHBHIY IUCHMEHHBIE
- 2 - 8 BOKaOyJIsipa 1o
(mpakTHKyM) . 2 6 AOMAIIIHHE
NpofineHHoi Teme, pabora SO —
CO CIIPaBOYHOHU
JUTEPATypPOU U CIIOBapeM
IToBTOpEeHUe NpoiAEHHOTO - YV CTHBI VYK-4.2.
MaTtepuana, moAroToBKa orpoc, YK-4.3.
Tema 10.4. Central Banking 2 8 WHIUBUYaJIbHOTO MACHMEHHBIE
(IpakTUKyM) BOKaOyJIsipa 1o JOMAIIHHE
npoiieHHo# Teme, pabota 3a/[aHusl

CO CIIPaBOYHOM




Tema 10.5. Film Money [ToBTOpEHME TPOAECHHOTO VYcTHbIH VK-4.2.
banking and Federal MaTepuaia, oAroToBKa ornpoc, YK-4.3.
Reserve System HHIBHTYaTbHOTO mCRCrIC
(mpakTHKyM) BOKabyIsipa mo A
INATATAULINT Tanme nahnTa 3a/aHus
[ToBTOpEHNE MPOIIEHHOTO YV CTHBIH VK-4.2.
MaTtepuana, moAroToBKa orpoc, YK-4.3.
Tema 10.6. Profitable Banks WHIUBHTYaJIbBHOTO MUCHMCHHBIC
(TIpakTHKyM) BOKaOymsipa 1o JIOMAIIHHE
npoiIeHHON Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
IToBTOpEeHUe NpoitAeHHOrO YV CTHBI VYK-4.2.
MaTtepuana, moAroToBKa orpoc, YK-4.3.
Tewma 10.7. Bank Charges WHIWBUAYAITBHOTO MTUCHMEHHBIE
(TpakTHKyM) BOKaOyJIsipa 1o JOMAIIHHe
npoiIeHHON Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
. YK-4.2.
IToBTOpEHME PONIEHHOTO
VYTl YK-4.3.
MaTepuaa, MoAroToBKa
WHJIUBUAYaJIbHOTO onpoc,
Tema 10.8. Bank Mergers IUCbMEHHBIC
BOKaOyIsipa 1mo
(mpakTHKyM) . z 6 AOMaIlIHHEe
NpofifeHHoi Teme, paboTa saanns
CO CITPaBOYHOM
JIUTEPATYpPOU U CIIOBAPEM
Tema 10.9. Companies and ToBTOpEHHE MPOICHHOTO YK-4.2.
their banks (mpaktuxym) p P Y eTHBI VK-4.3.
MaTepuaia, MoAroOTOBKa
Kynomypno-msopueckoe ompoc,
WHAUBUIYaIbHOTO
gocnumaHue. 0Co3HaHue IHCbMEHHBIC
BOKaOyJIsipa 1o
c60e20 mecma u poiu 6 HDOMICHIHON TeMe. DA6oTa AOMalIH1e
0yoyweti pona P 3a/1aHus

npogeccuonanvHol
oessmeibHoOCImu

CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBapeM




Paznen 11. Finance

Tema 11.1. Raising finance

VYK-4.2.

[ToBTOpEHME MPONIEHHOTO i
(TpakTHKyM) P POHZ Yerupiit YK-4.3.
MaTtcpualia, moAroToBka OIIpocC
Kynemypno-meopueckoe ’
WH/IMBUIYaILHOTO IUCHMEHHBIE
socnumanue. 0CO3HaHue
BOKaOyJIsipa 1o JOMAITHHE
€80e20 Mecma u poau 8 . >
. npoiIeHHON Teme, paboTa 3a/1aHusA
oyoyueti o
. CO CIPaBOYHOU
npogheccuonanrbHou .
JUTEPATypOH U CIIOBApEM
desimenvbHOCMU
[ToBTOpPEHUE PO ICHHOTO 5 yIIé':"g'
Marepuaa, HoAr0TOBKa Yernpii YK-4.3.
Tema 11.2. Accounting and UHIUBUIYaIbHOTO ompoc,
- - IIUCbMCHHBIC
financial statements BOKaOymsipa 1o
. M JTOMAIITHHAE
(mpakTHKyM) IPOiIEHHON TeMe, [3360Ta S —
CO CIPaBOYHOMU
JUTEPATYPOU U CIIOBapeM
[ToBTOpEHME MPOHIEHHOTO 5 VK-4.2.
MaTepuaa, MoAroTOBKa Yernpii YK-4.3.
orpoc,
WH/IMBUIYaIEHOTO
Tema 11.3. Stocks and FHBHIY IUCHMEHHBIE
BOKaOyJIsipa 1o
Shares (mpakTukym) . 2 5 JIOMaIlHIE
NpoiIcHHOT Teme, paboTa S —
CO CIPaBOYHOMU
JUTEPATypPOU U CIIOBapeM
[ToBTOpEeHME MPONUIEHHOTO 5 YK-4.2.
Marepuaa, MoAroToBKa YeTHbIH VK-4.3.
orpoc,
WH/IUBUYaJIbHOTO
Tema 11.4. Bonds FMBHILY MCHMEHHbIE
BOKaOyIsipa 1mo
(mpakTHKyM) . : 5 JOMaITHHE
npoiiieHHON TeMe, paboTa S

CO CIIPaBOYHOM
JUTEPATYpPOU U CIIOBAPEM




Tema 11.5. Taxation
(mpaKTHKyM)

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, oAroToBKa
WMHAUBUIYaIbHOTO
BOKaOyJIsipa 1o
MPOICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIIOBapeM

VcTHBIM
ompoc,
MMMChbMEHHBIC
JIOMaIIIHHE
3aJIaHus

VYK-4.2.

VYK-4.3.

IK3aMeH

IToaroroBka x
IIPOMEKYTOUHOU
aTTecTanuu B opme
TPYIIOBOM MIPE3EHTALINH,
BBIIIOJIHEHHE
KOHTPOJIbHBIX 3aIaHUI

36

Hroro
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Bcero
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6. COAEPXAHUE JUCIUIIJINHBbI

Pa3nen 1. Global Market

Tema 1.1. Globalization

Obyuarommecss wu3ydator Ttemy [nmobammzanus. CrmocoObl ¥ METONBI, NPUBOISAIINE K
I'mobanmuzanuu. M3ydaroT nekcuky mo Teme. [loloKWTenbHBIE W OTPHUIATEIbHBIC IOCIEICTBUS
nporiecca riodanu3anyuy. M3y4aroT TepMUHOIOTHIO TIPOBEACHUS Telne(OHHBIX MEPEroBOPOB, B TOM
YHCIIe C UCTIONB30BaHUEM IU(POBBIX CEPBUCOB.

Kyrnvmyprno-meopueckoe socnumanue: nonumanue COYUANbHOU 3HAYUMOCMU UHOA3LIYHOLU
KYIbMYpbl NPOUCXOOUM Y 00YYAIOWUXCs NOCPeOCmMBOM AHAIU3A U OdNbHelue20 00CYyiICOeHUs Ha
UHOCMPAHHOM A3bIKe meMbl 2100anu3ayuu, ee 3aKOHO8, d MmMaKice O0COOEHHOCmU 6e0eHUs.
MeACOYHAPOOHBIX NePe2o8opos.

Tema 1.2. Brands

OOyyaromrecs: 3HAKOMATCS ¢ TeMO# Ha puMmepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxaaroT npoOieMbl, CBA3aHHbIE C MUPATCTBOM U NyTH UX pelieHus. M3yuenue tepmuHoIorum,
HE00XOAUMOM JJIs1 MPOBEICHHSI JEJIOBBIX IEPETOBOPOB U COOPAHUI MEXKTYHAPOIHOTO YPOBHS.

Kynomypno-meopueckoe  socnumarnue: NOHUMAHUE  OCOOEHHOCMEU — MENCKYIbMYPHO2O
nPogheccuoHanbHo20 83aUMOOelCMEUs. NPOUCXOOUM Y 00YUAIOWUXCA NOCPeOCE8OM KOMMYHUKAYUU
HA UHOCMPAHHOM S3bIKE C YENblo 00CYICOeHUs. NPOONeM, CEA3AHHBIX C UMEHAMU PA0d 2100aNbHbIX
KOMNAHUU, U Nymetl ux peuleHusl.

Tema 1.3. Advertising

OOyuaromyecss 3HaKOMSTCA C Pa3IMYHBIMUA BUJAMHU PEKJIaMbl, METOJAMH PEKIaAMUPOBAHHUS.
VYuyarcsi, Kak MPaBUIBHO MPOBOJUTH PEKIAMHYIO KamImaHuio. M3ydaroT ¢pasbl, HEOOXOAUMBbIE JUIS
HOCTPOEHHSI YCHEIIHO mpe3eHTanuu. MHIuBHIyanbpHas mpe3eHTanus 1mo TeMe.

Pa3zgea 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs: n3yJaroT Haubosiee BaXHbIe (PaKTOpbI, HEOOXOUMBbIE JUISI TTOTY4YEHUS! PaOOTHI.
N3ygaoT crmocoObl  yCHENIHOTO MPOXOXKAEHUS W TpoBeAeHHs cobecenoBaHus. M3ywaror
TEPMHHOJIOTHIO, HEOOXOANMYIO JJIsl MPOBEICHHS COBCIIAHWH BHYTPH KOMIIaHHH. Buabel pesrome.
OOyuatomiyecs: yyaTcs COCTaBIISITh Pe3OMe.

Kynemypro-meopueckoe gocnumanue: ocosnanue ceoeco mecma u poau 8 Oyoyweu
npogeccuoHanvbHol  0esimeNbHOCU  OCYWeCmBIsAemcs NymemM AaHAIu3a 0cobOeHHocmell NOUcKa
pabomul, 8edenUsi nepeco8opos Ha UHOCMPAHHOM s3blKe, NPOBEOEHUs. COBEUAHULL.

Tema 2.2. Trade

OOyuaromyecss 3HAKOMSTCS C pPa3JIMYHBIMH BHJAMHU TOProBid. M3y4aroT 0COOEHHOCTH
BHEIIHEH W BHYTPEHHEH TOProBiu. 3HAKOMATCS C TMpaBWJIaMH OQOPMIICHHS aKKpPEAWTHBA.
COBEpIICHCTBYIOT HABBIKM BEIICHHS TEPETOBOPOB, M3y4YArOT pa3jIMYHBIC TMPUEMBI ISl JOCTHIKCHHS
HanOosiee 3 PeKTUBHOTO pe3yabTaTa, B TOM YHCIe ¢ ToMoIbio Zoom, Google-nokymenToB, Yandex-
JIOKYMEHTOB, JIEKTPOHHBIX OMOITHOTEK.

Tema 2.3. Organization



OOyuaromyecss 3HaKOMSTCS C BHJIAMH KOMIaHUM. M3y4aioT mpueMsbl, CIocOOCTBYOIINE
CO3JIaHUIO OJNAaronpHuATHOW pabodel cpenbl. 3HAKOMSTCS C MPAaBUJIAMHU M CTPYKTYpamH OOIIEHUS B
cthepe O6usHeca.

Kynemypno-meopueckoe  socnumanue:  opmuposanue  ROHUMAHUAL — OCOOEHHOCMEl
MENCKYIBbMYPHO2O  NPOPECCUOHANLHOZO — 83AUMOOCICMEUS.  NPOUCXOOUM  NOCPEOCMEOM — AHAIU3A
PA3MUYHBIX MUNOE KOMRAHUL, OCOOEHHOCMEN 6bICMPAUBAHUs NPAGUL U CMPYKMYPbl 0el08020
obwenust 8 npogeccuonanvbHol cgepe.

Tema 2.4. Money

3HAKOMCTBO ¢ (PMHAHCOBBIMU OTHOILICHUSMHU B SKOHOMHKE M UX IrpapUyecKrM OTpaKEHUEM.
OO0yueHne COCTaBICHUIO U HAIMMCAHUIO OTYETOB.

Paznen 3. Business English Certificate 1

Tema 3.1. Business English Certificate 1

3HAaKOMCTBO C (OPMATOM U CTaHAAPTAMHU MEKIYHAPOIHOTO TECTUPOBAHUSI.

OtpaboTka yMEHHI W HaBBIKOB Ha 0asze JaHHOTO ayTEHTHMYHOTO MaTepuaja W IMOJArOTOBKa
06yqa101u1/1xc;1 K Caa4€ BBINICYKAa3aHHOI'O SK3aMCHaA.

Kynomyprno-meopueckoe socnumanue: nonumanue COL{MCUZbHOI:Z SHAYUMOCMU UHOS3bIYHO

KVIbMYpPbl NPOUCXOOUM Y  00YYAIOWUXCA  NOCPEOCBOM AHAIU3A  AYMEHMUYHLIX MAMepuaios
MeHCOYHAPOOHO20 IK3AMEHA.

Pasznea 4. Strategy

Tema 4.1. Ethics

3HaKOMCTBO C 3THKOW B cepe OM3Heca M pa3IMYHBIMH HOpMamu 3THKeTa. OOCyxkIeHHe
npo0ieM Koppyniuu u 60pb0sI ¢ Hell. O0yJaromuecs U3y4aroT TEPMUHOJIIOTHIO TI0 JAaHHOU TeMe, IS
HAXOXKJCHUS BBIXOJIA M3 CIIOKHBIX YKOHOMHYECKUX CUTYaIIHH.

Kynomypno-meopueckoe eocnumanue: mexcKyibmypHoe npogeccuonaivbHoe 3aumooeicmaue
npoucxooum 6 CO3HAHUU 00yUarwuxcs 01a200aps aAHAIU3y U OAlbHeUeMy 00CYHCOeHUIO MAKUX
NOHAMUL, KAK IMUKA, KOPPYNYUS, IKOHOMUUECKASL CUMYAYUsL U CNOCOObL ee YVHUULeHUs.

Tema 4.2. Change

OOyuaromuecst ydaTcs BhIpaKaTh CBOM MBICITH IO TeMe M3MEHEHHs. Kak B MOBCETHEBHOM
JKU3HU, TaKk U B cdepe OuszHeca. Yyarcs mpaBuiaM HamucaHus OT4eTOB. COBEPIIEHCTBYIOT HaBBIKU
IIPOBEICHUS COBEILIAHUM.

Tema 4.3. Strategy

OO6yuatromuecst 3HaKOMATCS ¢ TepMHUHOM «CTpaTterus» B 1eaoM. M3ydaroT BUABI CTpaTeTruii U
TaKTHUK, HEOOXOAUMBIX JUIsl JOCTHXKEHHUSI, TIOCTABIEHHOM 1enn. M3yqaroT pa3nnyus Mexa1y TEpMUHOM
CTpaTerus U TakTUKa. Pa3BuTre yMEHUN U HABBIKOB IIPUHATHS PELICHUMN.

Kynomypno-meopueckoe eocnumanue: ocosnanue ceoe20 Mecma u poau 6 Oyoyujeri
npogeccuoHanrbHol OesmenbHOCmuU GopMupyemces y 0oyuaouuxcs yepe3 NOHUMAaHue U pasiudeHue
NOHAMUL, NPOSYUPOBAHUIO CB0€20 NOHUMAHUS 68 OMHOUWIeHUU NPOPecCUOHANbHOU  cqhepbl
0esamenbHOCMU, OCO3HAHUIO COACHOCIU NPOYECCa NPUHAMUS PeULeHUL.

Pa3nea 5. Leadership

Tema 5.1. Cultures



3HAKOMCTBO ¢ KYJIbTYpaMHU pa3HbIX CTpaH, MOBCACHHUCM HIOﬂeﬁ, UX TpaauliuaMi U OGBI‘IEUIMI/I.
OreHKa ¥ aHaJIM3 UX BIUSHUS HA BeJleHHE On3Heca. 3HAKOMCTBO ¢ OCOOCHHOCTSIMHU BEJICHUsI OU3HEca
C BOCTOUYHBIMHU JICJIOBBIMU TTapTHepaMu. PazpaboTka COOCTBEHHBIX CTpaTeruii B JaHHOU cdepe.

Kynomypno-meopueckoe eocnumanue: coyuanbHas 3HAYUMOCMb UHOA3LIYHOU KYIbIMYpbl
gopmupyemcs 6 co3Hanuu obyuarowe2ocs 01a200aps aHanu3y U OalbHeuuemy 00CYHCOeHUIO
ocobennocmell KyIbmyp pasHulX CMpau, ux pasiuduii U NONbIMKe camoCmOAMeNsHo papabomams
€6010 cmpamezuro 6e0eHus: OU3Heca 6 UHOAILIYHOM NPOCMPAHCIEeE.

Tema 5.2. Leadership

3HAKOMCTBO C MUPOBBIMH JIHJIEPaMH B MOJIUTUKE U SKOHOMUKE. OOCyXIeHUEe KauecTB JUAEpa,
pacimupeHue JeKcuku mo teme. OOyyaromnyecs Mojy4aroT MPeICTaBiICHHE O HaBbIKAX YIpPaBIICHUS
KPYIHBIMH, MUPOBBIMU KOMITAHUSIMU.

Kynomypno-meopueckoe eocnumanue: Gopmupoeanue NOHUMAHUSL O MENHCKYIbMYPHOM
nPogheccuoHanbHoOM 83auMo0eUcmeul OCyWecmeniemcs 61a200aps aHaiu3y Ha UHOCMPAHHOM S3bIKe
VCHEeUWHOCMU MUPOBLIX TUOEPO8 U 2N00ANIbHBIX KOMNAHU.

Tema 5.3. Competition

OOyyaromyiecsi 3HAKOMATCS C SKOHOMHYECKHM TEPMHHOM «KOHKYPEHIUS» U €€ BHIaMU.
W3ydaioT BIMAHHME KOHKYPEHIIMM Ha COCTOSIHHE PA3IMYHBIX PBIHKOB. PaccMaTpuBalOT OCHOBHBIE
CTpaTeTUM  JOCTM)KEHUS  KOHKypeHTocnmocoOHoctu.  OOydwaromuecss — pa3padaTbIBalOT — CBOH
COOCTBEHHBIE CTPATETUYECKUE NCUCTBHS JJIS IPEOIOJICHNS MPETATCTBUN B PELICHUH MOCTaBICHHBIX
3amad.

Pa3gen 6. Business vision

Tema 6.1. Innovations

OOyuaromyecss 3HAKOMSTCS C pa3IMyHBIME H300peTeHHsMU. OOCYXKITaroT HEOObIUHBIE
N300peTeHNs, UCIOIb3Ys JICKCUKY MO JaHHOH Teme. PaccmMaTrpuBaioT mpenMMyllecTBa MHHOBAIMH B
cdepe peiHKa. M3yqaroT MEeTOBI YCIICIIHOTO MpecTaBieHust nHpopmannu B popme npe3eHTamnui, B

oM uucie ¢ nomompio [II1: PowerPoint, Google Slides, slidesgo.co.

Tema 6.2. Business and environment

OOyuaromuecs U3y4aroT MOHATHE OKPYXKaIoIas Cpeia BO B3aUMOCBSI3U C BEJICHUEM OW3HeEca.
BnusiHue pa3nuuHBIX KOMIIAHMH Ha COCTOSIHUE OKPY’KAIOLIEH cpelbl. 3HAaKOMATCS C pa3Iu4yHbIMU
KOMITAHUSIMHU, KOTOPbIE BHOCST BKJIAJ] B COXPAaHEHUE OKPY>KAIOIIEH CpeIbl.

Kynomypno-meopueckoe socnumanue: ocosnanue c8oe2o Mecma u poau 8 Oyoyujerl
npogheccUoHaNbHOU 0esIMelIbHOCIU NPOUCXO0UM NOCPEOCBOM AHAIU3A USMEHEeHUll 8 OusHec-cepe
100 8030elcmsuem UsMeHeHull, NPOUCX00AWUX 8 OKpYAHcarowell cpeoe.

Tema 6.3. Franchising

OOyuJaromuecss 3HaKOMATCS C TEPMHHOM «(paHIIU3UHT». BbIIadya KOMITAHWEH JIMIIEH3UH Ha
MPOM3BOJICTBO WM TPOAaXy ToBapa mmoia ee Mapkod ((panmmussr)». M3ydaroT HEOOXOTUMYO
TEPMHHOJIOTHIO Ha MpPUMEPax pa3iMYHbIX MEXKIYyHApOIHBIX KoMmaHud. Haxomat mnpumepsl Ha
Poccuiickom phIHKE.

Tema 6.4. Business communication


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OOyuvaromuecss 3HaKOMSTCS C TEPMUHOJIOTHEW M TMOHSATHEM OW3HEC JTUKETa, JUIsl BEICHHS
JIETIOBBIX TIEPETOBOPOB. Y TyUIIatOT CBOM HABBIKH OOIICHUS B JCIIOBOM Cpelie.

Kynemyprno-mseopueckoe socnumanue: qbopMupoeaHue NORUMAHUA O MEJNCKYIbNYPHOM
npoqbeccuonwszOM 83aumooelcmeuu npoucxodum HA npumepe COBEPULEHCMBOBAHUAL HABLIKOEG
KOMMYHUKAUUU HA UHOCMPARHOM A3blKE C Y€/1bI0 YCNEUIHO20 geoenust 0el08bIX nepecoeopos.

Paznen 7. Insights Into Management

Tema 7.1. The nature of management

OOyuaromyecss 3HAKOMSTCS C TOHSATHEM MEHEDKMEHTa, ero 3HaueHueM. OOyuarommecs
3HAKOMSTCSI C TEPMUHOJIOTHEH, HEOOXOAMMOM MJii ONHCAHUS YEepT IOJIOKUTEIBHOTO |
OTPULIATENIBHOTO YIIPABJICHIIA.

Tema 7.2. Management Styles

Uro MOXHO M 4Yero Hemnb3s Jenarb MeHekepaMm. Tpu crtwis ynpasieHus. MHTepBbIO ¢
HKCHEPTOM TO CTHISAMU ynpasieHus. KadectBo ympamienus. Kak ouneHuTh OOpaTHYIO CBSI3b OT
COTPYIHUKOB, UTOOBI YIYYIIUTh CTUJIH YIIPABICHUS.

Kynomypno-meopueckoe _socnumarue: nocpeocmeom aHau3a HA UHOCHPAHHOM SA3blKe
PA3IUuHbIX  UOO8 UHMEPBbIo, CMmuieli YNpaeneHus, Kauecmeda Nnpoucxooum @opmuposarue
NOHUMAHUS_MENHCKYIbIMYPHO20 NPOPECCUOHATLHO20 83AUMOOELUCNBUSL.

Tema 7.3. Team Building

OOyuvaromuecss W3y4alOT CIOCOOBI pa0OTHI B KOMaHJIE, OOCYKHAIOT HWICH, KaK CO3/aTh

yCremHnyo koManay. M3y4aroT ieKkcuky mo Teme.

Kynomypno-meopueckoe socnumanue: ghopmuposanue coyuanrbHou 3HA4UMOCMU UHOAZBIYHOU
KYIbMYpbl NPOUCXOOUM HA npumepe uoeu GopMupo8arus KOMAHo, onpeodeieHus poet 8 KOMaHoe,
YCReuHoCmu U pe3yIbmamusHOCIU KOMAHObL U KAXCO020 ee UeHd.

Tema 7.4. Risk

OOyuaromuecst 00CYKJIal0T BHJIbI IOBCEAHEBHOIO PHCKA M pUCKa B OM3Hece. PHCK, KOTOpPBI
MOJKET OBITh TIOJYUYCH B XOJI€ MpoIiecca rio0an3ariiH.

Tema 7.5. Crisis management

OOyuaromuecss OOCYXTArOT BOMPOCHI MO TEME KPU3UC B YIPABICHHH. 3HAKOMSTCS C
Pa3IUYHBIMU CUTYaIUSIMHU, BBI3BIBAIOIIMMHU KpHU3UC. V3ydaloT myTH pellieHus BbIXOAa U3 KpU3Hca.
W3y4aroT mpuemsl 3anpaniiBaHus HH(QOPMALUK B CIOKHBIX SKOHOMHUYECKUX CUTYalUSIX U TPAMOTHO
OTBCUATH HA IMOCTABJICHHBIC BOIIPOCHI.

Pa3nen 8. Communication in Business

Tema 8.1. Communication

OOyuaromuecss U3yJaroT KadecTBa XOpoIlIero cobecemnrka, (akTopbl BaXHbIC B OOIICHUH U
(dopmbl 001IeHHs (BUABI MUCBMEHHOT'O M YCTHOTO 001IeH s ). MI3ydeHne 1 TPeHUHT HOBOM JIEKCUKHU IO
teme. COBEpIICHCTBYIOT CBOM KOMMYHUKATUBHBIC HaBbIKH. M3yuaioT BUIBI Mpo0IeM, ¢ KOTOPBIMH

OHM MOTYT CTOJIKHYTBHCSI B ITPOLIECCE OOIIEHUSI.



Kynomypno-meopueckoe socnumanue: coyuanbHas 3HAYUMOCIb UHOA3LIYHOU K)IbMYpbl
Gopmupyemcs y oOyuarowuxcsi nocpeocmeom u3yienus U008 npodiem, ¢ KOMOPbIMU OHU MO2Ym
CMOJIKHYMbCS 8 Npoyecce UHOA3bIYHO20 NPOPeCCUOHATILHO20 00U eHUSL.

Tema 8.2. E-commerce

OOyuaromuecss M3y4arOT BHIbBl PUCKA, KOTOpPBIE MOTYT OBITH IIOJIyu4€HBI B pe3yibTare
TOPTOBIIM B WHTEpHETE. BUIBI TPOMYKTOB W YCIYr, MPEAOCTABISEMBIX B HHTEpHeTe. M3ydaroT
TEPMUHBI 0 TEME TOProBisl. M3y4aroT MeTOIbl MOCTPOCHUs SPPEKTUBHONW MPE3CHTAIMH LIS
YCHGHIHOP'I npoaaxxu CBOCTO IMPOAYKTAa CBOUM MMOTCHIUAJIbHBIM IMOKYIIATCIIAM.

Tema 8.3. Customer service

OOyuaromuecss W3y4dalOT HOBBIE wHAeH B cdepe OOCTy)KHMBaHHS KIUEHTOB. M3ydaroT
JIOCTOWHCTBA W HEJOCTAaTKH pa3HbIX BUAOB OOmIeHUsS ¢ kiueHTamu. OOydarommecs: ydaTcsl MucaTh
nUCbMO-kao0y. COBEpIICHCTBYIOT HAaBBIKH ayIUPOBAHHUS 110 TAHHOH TeMe.

Kynomypno-meopueckoe  socnumanue:  0co3Hanue  VCHEWHOCHU  MENCKYIbMYPHO2O
npogheccuonanbHo20 83auMo0eucmaus nPOUCXooum depe3 YCmmbvlli 0OMeH HA UHOCMPAHHOM A3bIKe
uoesaMU U MbICIAMU NO NOBOJY CMuUel NPpoPecCUOHATbHO20 U ObIM06020 00WeHUs OISl PeuleHUs.
npoobem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyuaronuecss M3y4arOT CTPYKTYpPY HAlHMCaHHUS OTYETa, HEOOXOIUMYI0 TEPMHUHOJIOTHIO.
3amuTa MHINBUAYATBHBIX OTYETOB.

Paznen 9. Global Companies

Tema 9.1. Globalization and Global Marketing

Obyuarommecss u3y4daroT Temy «[mobamusamus». CrnocoObl W METOBI, MPHUBOJIANINE K
['nmoGanmuzamuu. M3ydaror nekcuky mo Teme. [loJmoXuTenbHble M OTPULATENBHBIC TOCICICTBHS
nporiecca riodamu3ai. MeToabl BXOKACHUS B MUPOBOI PBIHOK.

Kynomypno-meopueckoe socnumanue: (popmuposarue nOHUMAHUA_COYUATLHOU 3HAYUMOCTU
UHOA3ZBIYHOU KYJIbMYPblL NPOUCXOOUM 8 Npoyecce aAHAIU3d U 00CYHCOeHUs Nociedcmeull npoyecca
enobanuzayuu, 0cobeHHoCcmetl MedcOyHapoOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuaromuecs 3HAKOMSTCA C UCTOPHEH cO3JaHUS KOMIIAHMHM, C €€ OCHOBATEesMHU.
OOCyXIaf0T MPEUMYIIECTBA  HEJOCTATKH STOM KOMITAHUH.

Tema 9.3. Success

N3y4daror nekcuky mo teMe «Ycrex». 3HaKOMATCSI ¢ TEPMUHOJIOTUEN Ha MPUMEPE YCHEITHBIX
KoMnaHuid u Jrofed. CoOBEpPIICHCTBYIOT HAaBBIKM BEIEHUS IMEpEeroBopoB. I3ydaloT KadecTsa,
KOTOPBIMH 00JIa/1aeT YCIICIIHbIN YeTOBEK.

Kynomyprno-msopueckoe eocnumaHue. NOHUMAHUe  0coOeHHocmell MEINCKYIbNMYPHO2O0

npogeccuonanbHo20 83aUMOOCUCMBUL NPOUCXOOUM HA NpuMepe aHaIu3a YCNewHOCmU 6e0eHUs.
nepe208opos8 Ha UHOCMPAHHOM A3bIKe, YCNeUHOCU Yelo8eKd, KaK TUYHOCMU U KaK OU3Hec eOuHUYbI.

Tema 9.4. General Motors Company



I/IBY‘-IaIOT HUCTOPUIO KOMIIaHWH, 3aHUMACMOC MCCTO Ha MHpOBOﬁ apcHc, €C

KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (hOpMyIly ycIiexa, MecTo, 3aHnMaeMoe Ha PoccuiickoM phIHKe.

Tema 9.5. Failures

OOyuaromuecss H3y4arOT NpPUYMHBI Kpaxa KommaHuil. IlyTm BbIXo#a W3  CIOXKHBIX
9KOHOMMYECKUX cuTyaruii. O630p phIHKOB, KOTOPbIE 00AaHKPOTUITUCH.

Tema 9.6. Microsoft Company

N3yyator ucCTOpUIO KOMMAHUM, 3aHUMAaeMOE€ MECTO Ha MHPOBOM  pBbIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PBIHKE U (hOpMYITy yCIieXxa, MecTo, 3aHuMaeMoe Ha PoccuiickoM phIHE.

Tema 9.7. Virgin Group Company

W3y4aioT ucTOpHI0O KOMIIAHUHM, 3aHMMAaeMO€ MECTO Ha MHUpPOBOMl  apeHe, ee
KOHKYPEHTOCTIOCOOHOCTh Ha PBIHKE U (hOpMYITy ycIiexa, MeCcTo, 3aHMMaeMoe Ha PoccuiickoM phIHKeE.

Tema 9.8. Future of the Business

OObyuaromuecs U3y4aroT MPUYMUHBI, 10 KOTOPHIM KOMITAHUU CTAHOBATCS TT00anbHBIMU. [IyT
ux pacmupenus. [IbITaroTcst ciporHo3upoBaTh IKOHOMUYECKOE COCTOSTHUE CTPaHbl B OyIyIEM.

Kynomypno-meopueckoe eocnumanue: nymem 00CysHcOeHUs HA UHOCMPAHHOM S3bIKe
B03MOJICHLIX HANPAGLEHUN PA36UMUSL IKOHOMUKU CIMPAansl U OU3Heca, y ooyuarowuxcsa opmupyemcs
0CO3HaHUe c80e20 Mecma U poau 8 Oyoywetl npogheccuoHaIbHOLU OesimelbHOCMU.

Pazgen 10. Banking

Tema 10.1. Personal banking

OTtpaboTka HaBBIKOB YHOTpEOIEeHUST OAaHKOBCKOM JIGKCHKH, 3HAKOMCTBO C TUIIAMU OaHKOBCKUX
CYETOB, 00yUaroNIrecs: 00CYX AT TEMY « JOITH», OTPadATHIBAIOT TEXHUKHU MPUHATHS PEIICHUH.

Kynemypno-meopueckoe __gocnumanue: __Ha  npumepe  0OCYIHCOEHUs  NO3UMUBHO20 U
He2amueHo20 GIUAHUS PA3BUSAIOWUXCS IKOHOMUYECKO20 BNUAHUA HA 4enogekd, y 00yuaruuxcs
popmupyemcs nonumanue 0cobeHHOCmell MeXCKYIbMmypHO20 NPOPeCCUOHANTLHO20 B3aAUMOOEUCTEUS.

Tema 10.2. Banking history

BBenenne B TeMy «uCTOpHsI OaHKOBCKOTO Jiena». 3HaueHHe O0aHKOB B (pUHAHCOBOM cucreme
HKOHOMUKH.

Tema 10.3. Types of Banks

OOyuaromuecs: U3y4aroT TUIbl 6aHkoB. CpaBHUBAIOT MEXIyHApOAHbIe OaHkH ¢ Poccuiickumu.
Haxopsat npenmyiectsa 1 HEOCTATKH TOTO WJIM MHOTO THIIA.

Tema 10.4. Central Banking

OOyuaromuiecss M3y4alOT CTPYKTYypy OaHKOB Ha NpUMEpPEe H3BECTHBIX MEXKTYHAPOIHBIX
OaHKOB.

Tema 10.5. Film Money banking and Federal Reserve System

[Tpocmotp u obOcyxnenne Gunbpma o reme Denepanbupiii Pesepsusiii ponn CIIA.

Tema 10.6. Profitable Banks



OOyuaronyecss U3y4aroT BUABI JOXOAHBIX OaHkoOB. IlyTm moctmkeHuss OaHKaMu MPUOBLIH.
Haxoxnenue pemeHus st 0aHKOB, HE TPUHOCAIINX TPUOBLT.

Tema 10.7. Bank Charges

[TpomomkaroT 3HAKOMCTBO U YITTyOJISIOTCS B TEPMUHOJIOTHIO «TOXOTHOCTh M HE JI0XOTHOCTH)

Tema 10.8. Bank Mergers

BBenenue B TeMy OaHKOBCKHE CIUSHHUSA, OTPA0OTKA TEXHUK MPUHSTHUS PEIICHUH.

Tema 10.9. Companies and their banks

OOyuaromyecss U3y4aroT TEPMUHOJIOTHIO Ha IPUMEPE M3BECTHBIX MEKIYHAPOIHBIX OAHKOB U

KOMITaHUH.

Kynomypno-meopueckoe socnumanue: ocosnaumue c8oe2o Mecma u poau 8 Oyoyujerl
npoghecCcUOHANbHOU 0esIMeNbHOCU NPOUCXOOUM B0 8PeMsL 00CYIHCOeHUST 0OVHAIOWUMUCS HIOAHCO8
UCNONb308AHUS 3HAHUL, YMEHUL U HABLIKO8 8 chepe IKOHOMUKU HA UHOCIMPAHHOM A3bIKe.

Pasznea 11. Finance

Tema 11.1. Raising finance

OOyuaromuecst U3y4aroT pa3IMIHbIE BUI 3aiIMOB.

[IpeumymiecTBa M HENOCTATKUM 3aeMa JeHer. M3ydaioT ¢uHaHCOBBIE TEepMHUHBL M3ydaroT
CHOCcOOBI yBeTHUEHUs 10X0/10B. COBEPIICHCTBYIOT HAaBBIKH MTPOBEACHUS IIEPETOBOPOB.

Kynemyprno-meopueckoe socnumanue: oco3uanue ceoe2o mecma u pojiu 6 6y0yu4€ﬁ

npogeccuonanvHol  0esimenbHOCMU  NOHUMAemcs 00YYaAoWUMUCS —Yepe3  COBEPULeHCMBOBAHUE
HABLIKOB BEOCHUSL MENCOVHAPOOHBIX NEPEe2OBOPOS.

Tema 11.2. Accounting and financial statements

OOyuaromuecss 00CYXKIAIOT pa3IMYHbIe BHUAbI OYXTaJITEpCKOM NesSATeNbHOCTH, (DHHAHCOBBIC
JOKYMEHTHI U JUCKYTUPYIOT Ha TEMY JJOXOJ/I0B U PacXO/I0B.

Tema 11.3. Stocks and Shares

OOyuaromyecs: 3HaKOMSTCS C TEPMUHOM «AKIHSI», €€ BUAaMU U (DOHIOBBIMU OUpIKaMH.

Tema 11.4. Bonds

OO6yuaromuecss 00CYXIar0T pa3InYHbIC BUIbI OOJIUTAIMKN. 3HAKOMSTCS C pa3sHUICH MEXITY
«aKIUEN» M «OOIUTaIHEN.

Tema 11.5. Taxation

BBGI[GHI/IG B TCMY «Hanoruy». 3HakoMcTBO C Pa3INIHBIMU BUJAMH HAJIOT'OB.

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOIIIUXCA
B pamkax naHHON y4eOHOW IMCIMILIMHBI OOYYAIOIIMECs BBIMOJIHSIIOT CaMOCTOSTEIbHYIO
paboTy B BUJE MOBTOPEHMs MPOWIECHHOIO MaTepualla 10 BCEM H3y4aeMbIM T€MaM CeMH DPa3JIeNoB,

YCTHO M MHUCbMEHHO (MHMChMEHHBIE JOMAIIHUE pabOThl) OTBEYAIOT HAa BOIPOCHI NIl MOJATOTOBKH K



TEKYLIEMY KOHTPOJIIO B COOTBETCTBYIOLIEM CEMECTpPE, a TAKXKe TOTOBATCS K MHIUBUAYAJIbHBIM WIH
TPYNIOBBIM MpE3EHTAMsAM AJIsi MPOXOXKICHHUS MPOMEXKYTOYHOM aTTecTaluy MO TUCIUILUIMNHE C
WCITOJIh30BaHUEM ITM(POBBIX TEXHOIOTHH, B ToM urciie ¢ momompbio [111: PowerPoint, Google Slides,
slidesgo.co. Ilomumo »3TOro, oOydYarOUUIiCs OCYHIECTBISET TMOATOTOBKY HHIUBUAYAJIBHOTO
BOKaOyJIsipa 1O MPOHIEHHON Teme; padoTy CO CHpaBOYHOW JIMTEPAaTYpol M cloBapeMm; paboTy Haj
omMOKaMu C HCIOJIb30BaHHEM LHU(PPOBBIX HMHCTpyMEHTOB. (Multitran.ru, DJIEKTpOHHBIA CIOBaph
#ABBYY Lingvo 11 cnoBapp 6 s3bikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u ap.; ZNANIUM.COM: snektpoHHO-OnOMMoTeyHass cucrema. HOWKOH:

apXMB HaY4YHBIX KYpPHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT U

Ha KaXXI0M 3aHATUHN Ka)KﬂOﬁ TEMBbI BCCX PA3JCJIOB HapAAy € TpaAUIHUOHHBIMH ITPUMCHSCTCA
TEXHOJIOTHS TIPOOIEMHOTO 00YYEHHS, a UMEHHO Ka)XI0€ 3aHsATHE IPOBOAUTCA B (popMe MpakTUKyMa ¢
UCIIONI30BaHWEeM  MUQPPOBBIX  WHCTPYMEHTOB IS pEIICHUS  IOCTaBJIEHHOW  3a/ayu:
UHTE/UIeKTyaabHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

HpI/I HU3YyUCHUU I[aHHOI‘/JI JAUCHUIUIMHBI UCTIOJIB3YIOTCA CIICAYIOIINC 06pa303aTeanble TCXHOJIOTHH:

Tema 3ansaTust Bun odpa3zoBaresbHoil ®opMa npoBeieHUs 3AaHATHS
TEXHOJIOTHH
Paznen 1. Global Marketing Hnmepaxmuenas Henosas / ponesas uepa
Tema 1.1. Globalization MEXHON02US.
Kynomypno-meopueckoe
gocnumanue:

COYUANbHAS 3HAYUMOCb
UHOSI3bIYHOU K)TbIYpbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazoop

Kynomypno-meopueckoe MEeXHONI02Us. KOHKPEmMbIX CUMYayuil)

socnumaHue:

MENHCKYIbMYPHOe

npogheccuonanvroe

g3aumooeticmeue

Tema 1.3. Advertising Hnumepaxmusnasn Henosas / ponesas uepa
MexHOI02Us. Case Study (pazoop

KOHKDPEmMbIX CUMYayuil)

Pa3znen 2. Business Organization Hnmepaxmusnasn Henosas / ponesas uepa
Tema 2.1. Employment MEexXHON02Us.

Kynomypno-meopueckoe

gocnumanue:

0CO3HAHUe c80e20 Mecma u poau
6 Oyoywell npogheccuoHantbHoU

oesmenvbHoCmu

Tema 2.2. Trade Tpaouyuonnas mexnonozus Ilpakxmuueckoe 3ansmue
Tema 2.3. Organization Humepaxmuenas Case Study (pasbop
Kynomypno-meopueckoe MexXHON02Us. KOHKDEmMbIX CUMYayuil)

socnumanue.




MENCKYTbMYPHOE
npogeccuonanvroe
gzaumooenicmeue

Tema 2.4. Money

Hnmepaxmusnas
TexXHON02Us.

Case Study (pazoop
KOHKDEMMbIX CUMYayuil)

Paznen 3. Business English
Certificate 1
Tema 3.1. Business English

Certificate 1
KWmevaO-I’I’wOpUéCKOé
esocnumanue.
CoyualbHAasl 3HAYUMOCMb
UHOA3LIYHOU KYIbIMYPbl

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3anamue

Pa3nean 4. Strategy
Tema 4.1. Ethics
Kynomypno-meopueckoe
socnumanue:
MENCKYTbMYPHOE
npogeccuonanvroe
g3aumooericmeue

Hnmepaxmuenas
MexXHON02Us.

Case Study (pazoop
KOHKDPEmMbIX CUMYayuil)

Tema 4.2. Change

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKDe 3anHamue

Tema 4.3. Strategy
Kynemypno-meopueckoe
socnumMaHue: 0CO3HaAHUue c80e20
Mecma u ponu 6 byoywell

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKDe 3aHamue

npogheccuonanvHoll

desimenvbHOCMU

Pa3znen 5. Leadership Humepaxmusnast Henosas / ponesas uepa

Tema 5.1. Cultures MexHOI02Us. Case Study (pazoop

Kynomypno-meopueckoe KOHKDPEmMMbIX CUMYayuil)

socnumatue:

COYUATbHAS 3HAYUMOCTD

UHOS3LIYHOU KYIbMYPbl

Tema 5.2. Leadership Hnumepaxmusnasn Case Study (pazdoop

Kynemypno-meopueckoe MEeXHOI02Us. KOHKPEMHbIX CUMYayutl)

socnumanue:

MEJHCKYIbMYPHOe

npogheccuonanvroe

83aumooeticmaue

Tema 5.3. Competition Hnumepaxmusnasn Henosas / ponesas uepa
MexHOI02Us. Case Study (pazoop

KOHKDEMMbIX CUMYayuil)

Pa3znen 6. Business vision
Tema 6.1. Innovations

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3anamue

Tema 6.2. Business and
environment
Kynomypno-meopueckoe
B0CHUMAHUE. OCOZHAHUE CB0E20
Mecma u ponu 6 byoywell
npogeccuonanvHol
oesmenbHoCmu

Tpaduuuounaﬂ MEXHOI02UA

Hpakmuuecme 3arnamue

Tema 6.3. Franchising

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3arnamue




Tema 6.4. Business
communication
Kynomypno-meopueckoe
socnumanue:
MENCKYTbMYPHOE
npogeccuonanvroe
gzaumooeticmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDPEmMbIX CUMYayuil)

Paznen 7. Insights Into
Management

Tema 7.1. The nature of
management

Tpaduuuounaﬂ MEXHOI02UA

Hpakmuuecme 3anamue

Tema 7.2. Management Styles
Kynomypno-meopueckoe
socnumanue:
MENCKYTbMYPHOE
npogeccuonanvroe
g3aumooeticmeue

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKOe 3anHamue

Tema 7.3. Team Building
KWmevaO-I’I’wODUeCKOé
eocnumarnue.
CoyualbHAsl 3HAYUMOCMb
UHOA3LIYHOU KYIbIMYPbl

Tpa()uI/}I/lOHHa}Z MEeXHOoI02UA

HpaKmMQQCKOe 3aHamue

Tema 7.4. Risk

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEmMMbIX CUMYayuil)

Tema 7.5. Crisis management

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKOe 3aHamue

Pa3nxen 8. Communication in
Business

Tema 8.1. Communication
KWmeVDHO-m@ODQQCKOQ
socnumaHnue.

COYUAIbHAA 3HAYUMOCMb
UHOS3BIYHOU KYbIY Dbl

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3anamue

Tema 8.2. E-commerce

Tpa()uI/}I/lOHHa}Z MEeXHOoI02UA

HpaKmMQQCKOe 3anHamue

Tema 8.3. Customer service
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbIMYPHOE
npogeccuonanvroe
ezaumooeticmeue

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3anamue

Tema 8.4. Writing report

Tpa()uI/}I/lOHHa}Z MEeXHOI02UA

HpaKmMQQCKOe 3aHamue

Paznen 9. Global Companies
Tema 9.1. Globalization and
Global Marketing
KVJZbWWDHO-WlGODQQCKOQ
eocnumanue.

COYUAIbHAA 3HAYUMOCMb
UHOS3BIYHOU KYTbIY Dbl

Tpaduuuounaﬂ MEXHOI02UA

Hpakmuuecme 3anamue




Tema 9.2. Coca Cola Company

Tpaduuuounaﬂ MEXHOI02UA

Hpakmuuecme 3anamue

Tema 9.3. Success

Hnmepaxmusnas
TexXHON02Us.

Case Study (pazoop
KOHKDEMMbIX CUMYayuil)

Tema 9.4. General Motors
Company

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3anamue

Tema 9.5. Failures

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKDe 3aHamue

Tema 9.6. Microsoft Company

Tpa()uI/}I/lOHHa}Z MEeXHOI02UA

HpaKmMQQCKDe 3anHamue

Tema 9.7. Virgin Group
Company

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKDe 3aHamue

Tema 9.8. Future of the Business
Kynomypno-meopueckoe
B0CHUMAHUE: OCO3HAHUE C80E20
Mecma u poau 8 6yoywel
npogheccuonanbHoll

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEmMMbIX CUMYayuil)

Paznen 10. Banking

Tema 10.1. Personal banking
KVJmeVDHO-m@ODQQCKOQ
eocnumanue.
MENHCKYNbMYPHOE
npogheccuonanvHoe
szaumodeticmaue

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKDe 3anHamue

Tema 10.2. Banking history

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKDe 3anHamue

Tema 10.3. Types of Banks

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKDe 3aHamue

Tema 10.4. Central Banking

Tpa()uI/}I/lOHHa}Z MEeXHOoI02UA

HpaKmMQQCKDe 3anHamue

Tema 10.5. Film Money banking
and Federal Reserve System

Tpa()uI/}I/lOHHa}Z MEXHOI02UA

HpaKmMQQCKDe 3anHamue

Tema 10.6. Profitable Banks

Tpaduuuounaﬂ MEXHOI02UA

Hpakmuuecme 3arnamue

Tema 10.7. Bank Charges

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3anamue

Tema 10.8. Bank Mergers

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3anamue

Tema 10.9. Companies and their
banks

Kynomypno-meopueckoe
socnumMaHue: 0CO3HaAHUue c80e20
Mecma u ponu 8 byoywell
npogheccuonanvHoll
oesimenbHOCmu

Tpa()uI/}I/lOHHa}Z MEeXHOoI02UA

HpaKmMQQCKDe 3anHamue

Pa3gen 11. Finance

Tema 11.1. Raising finance
Kynemypno-meopueckoe
socnumanue. O0CO3HAHUE CB0e20
Mecma U poau 8  Oyoywel

Tpaduuuounaﬂ MEeXHOI02UA

Hpakmuuecme 3arnamue




npogeccuonanvroll
oesmelbHOCImU

Tema 11.2. Accounting and | Tpaduyuonnas mexnonocus Ilpaxmuueckoe 3ansmue
financial statements

Tema 11.3. Stocks and Shares Tpaouyuonnas mexnonozus Ilpakxmuueckoe 3ansmue
Tema 11.4. Bonds Tpaouyuonnas mexnonozus Ilpakxmuueckoe 3ansimue
Tema 11.5. Taxation Tpaouyuonnas mexnonozus Ilpakxmuueckoe 3ansmue

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTH U ITIPOMEKYTOYHASI ATTECTAIIUS
O ANCHUIIJTIMHE

9.1. ®opMBbI KOHTPOJISI 0 TUCHUILJINHE

Texkyuuii KOHTPOJIb.

B npouecce nzydyenust yaeOHOM AUCHUIUIMHBI 00y4YaIOLIMECs] YYaCTBYIOT B YCTHBIX OMNpocax,
BBITOJHAOT IMUCBbMCHHLBIC NTOMAIIHUC W KOHTPOJIBHBIC 3aJaHUs. P€3y.HBTaTBI BBITIOJIHEHUA OJAaHHBIX
BUI0OB pa60T ABJISIFOTCSA OCHOBAHHUCM JUJISA BBICTABJICHUS OLICHOK TCKYIICTO KOHTPOJIA IO yq€6HOI>'I
JTUCHUIUIMHE. BpIMomHeHne BcexX 3aJaHuid sIBISETCS O00s3aTENbHBIM IS BCEX OOYYaroIIUXCs.
OOyyaroniyecs, HE BBINOJIHUBIIME B IOJHOM OOBEME BCE 3a/laHus, HE JOMYCKAIOTCS K caaye
9K3aMEHOB, 3aU€TOB U 3a4€TOB C OLICHKOU 10 JaHHON y4eOHOUW MUCIUTUINHE.

IIpome:xxyTouHasi aTTecTanus.

JUisi KOHTpOJIE YCBOEHHsS OOy4aromMMHUCS JaHHOM JUCHUIUIMHBI y4EOHBIM IUIAHOM
npeaycMoTpeH 3ader B 1 m 3 cemecTpax oOOydeHHS M 3a4eT C OICHKOW BO 2 CEMecTpe,
npoBOAMMBIE B (hOpMe MHAMBHIYaAJTbHBIX MPE3EHTAUUN MO M3y4YEeHHBIM TeMaM, U dK3aMeH B 4
ceMecTpe, MPOBOJIUMBIA B (pOpME HEMOATOTOBICHHOIO MOHOJOTHYECKOTO BBICKA3BIBAHUS TIO
OI[HOﬁ U3 MNPCAJIOKCHHBIX TCM, OTBCTOB Ha BOIPOCHI MApPTHCPA WM MNpCrioAaBaTCyisd IOCIIC
MPEJICTABICHHOIO0 MOHOJIOTa, TPYNIIOBOM JesI0BOi mpe3eHTauuu. [Ipu BBICTaBIEHUH MTOTOBBIX
OTMETOK YYUTHIBAETCS aKTUBHOCTh OOydYaloIerocss B paMKax KyJbTypHO-TBOPYECKOTO

HaIpaBJICHUs] BOCIIUTATEIbHON paboTHI.

9.2. OueHouyHble MaTepuajbl (OLEHOYHbIE CPEACTBA) ISl TEKYIIEro KOHTPOJIs

YCIIeBaeMOCTH M HpOMe)KyTO‘IHOﬁ aTTeCTallum 10 AMCHUIIJIMHE

Texkymuii KOHTPOJIb.

OueHouHble MaTepuabl A1 TEKYIIETO KOHTPOJIA MO AUCLUIUIUHE: B TEUEHUE CEMECTpa
OCYIIECTBIISIETCS TOYPOYHBI KOHTPOJb YCTHBIX OTBETOB (JUAJIOTOB U MOHOJIOTOB),

ayIMpOBaHUs, YTCHUS M MHCbMEHHBIX (AyIUTOPHBIX U JOMAaITHUX) paboT (3amanuii). OneHka



BBICTABIISICTCS 32 pa0OTy HA KXKIOM 3aHATHH, YIUTHIBAIOTCS BCE BUABI PEUCBOM JIESATEILHOCTH
(ayaupoBaHHe, TOBOpPEHHE, YTEHHE, TUChMO), a TAK)KE YMEHHE aJeKBATHO, 110 TEME, OTBETUTD
Ha BONPOCHI B paMKax yCTHOTO OIpOca, BOMPOCHI KOTOPOro mpeicTaBiieHbl Hike. OleHka

BBICTABJISICTCA COOTBCTCTBCHHO KPUTCPHUAM OLICHHUBAHUS.

Cnucok BONPOCOB /IUIsl MOATOTOBKH K TeKYIeMy KOHTpPo.Ii0 B 1 cemecTpe:
®opMynTupoBKa BOMPOCOB K TEKyIIEMy KOHTPOJIIO B 1 ceMecTpe MOJHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3aBJICHHBIX TCM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

Q. What are the disadvantages of being the global Co?

10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12. What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?

20. Make an overview of advertising media and methods?

21. How to choose the best way to advertise a product?

22.  They say, «Advertising is not a waste of money»? Do you agree?
23.  Advantages of outdoor advertising over the commercials.

24.  What is the difference between corporate and product advertising?
25.  What methods of advertising are more effective in each case?
26.  What are the most efficient methods of advertising?



217.

28.
29.
30.

What are the least efficient methods of advertising?

What makes a good advertising?
What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Cnucok BONMPOCOB /Jis1 MOATOTOBKHU K TEKylleMy KOHTPOJIIO BO 2 cemecTpe:

@opMyIHpOBKa BOMPOCOB K TEKYIIEMY KOHTPOJIO BO 2 CEMECTpPE IOJHOCThIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUTIO 3aABJICHHBIX TCM.
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10.
11.
12.
13.
14.
15.
16.

17.

18.
19.
20.
21.
22.
23.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?



24.
25.
26.
27.
28.
29.
30.

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.
What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONMPOCOB /1Jis1 MOATOTOBKHU K TEKYyIIeMy KOHTPOJII0 B 3 cemecTpe:

@opMyIHpOBKa BOMPOCOB K TEKYIIEMY KOHTPOJIIO B 3 CEMecTpe IMOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHUIO U COACPIKAHUTIO 3aABJICHHBIX TCM.

M w0 np e

© 0 N oo O

11.
12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?



23.

24.

25.

26.

27.

28.

29.
30.

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Crnucok BONPOCOB /ISl MOATOTOBKHU K TEKYIEMY KOHTPOJIIO B 4 ceMecTpe:

@®opMyIHpOBKa BOMPOCOB K TEKYIIEMY KOHTPOJIIO B 4 CceMecTpe IMOJHOCTbIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTIO 3aBJICHHBIX TCM.
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Speak on the major types of banks.

Speak on the main functions of banks.

Are Russian banking system and foreign banking system different? How?
Speak on global and local banks, their differences.

Speak about the services banks provide.

Give an overview of any profitable bank.

What do banks do to avoid bankruptcy?

Give 3 examples of banking bankruptcy and its consequences.
Differentiate between current and deposit accounts.

What are advantages and disadvantages of current and deposit accounts?
What are advantages and disadvantages of on-line banking?

What is the connection of banking and finance?

Why is personal banking so important for our country?

Speak on the history of money.

Explain the idea of gold standard.

Speak on the history of banking.

Speak on the history of Russian banking.

Explain the idea of fractional reserve banking.

Central banks and their major functions.



20.  Dwell on bank failures.

21.  Speak about the origins of the subprime mortgage crisis in the USA (2007-2009).
22.  What is the current situation in banking sphere?

23.  What is the importance of banks in a financial system of any country?
24.  Why are bank mergers so important nowadays?

25.  Dwell on companies and their banks.

26.  How can organizations raise their finance?

27.  How can a person raise their finance?

28.  How are financial and taxation systems connected?

29.  How are negotiations connected with raising finance?

30.  What are characteristics of a successful negotiator?

31.  What are main laws of negotiations?

32.  What is a successful accounting characterized by?

33.  How can organization suffer from unsuccessful accounting?

34.  What is the difference between profit and benefit?

35.  How do stocks, shares and bonds differentiate?

36.  How is the system of taxation in our country different from it abroad?
37.  What for was taxation system created?

38.  What do we call government taxes?

39.  Can asystem of taxation in our country be improved? How?

40.  What affects a global system of taxation?

IIpomexyTouHas aTrecTanys N0 JUCHUIIUHE.

Jlis oneHKH pe3yabTaToB OOY4YeHHs] MO JUCHUIUIMHE Y4YeOHBIM IUIAHOM B MEPBOM
ceMecTpe MpeayCMOTPEH 3aueT, MPOBOAUMBIN B (hopMe MHANBUYAIBHOM MPE3ECHTALUH TI0 TEME:
“Company History”.

Jlis OLIEHKH pe3yiabTaToB OOy4YeHHUS IO TUCHUIUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
CeMEeCTpe TPEIYyCMOTPEH 3adeT C OIICHKOH, NpPOBOAUMBIN B (opMe WHIUBUIYATBHOU
npe3enTauu o teme: “Product Presentation”.

JUnsi OIEHKH pe3ylbTaToB OOy4YEHHsI MO AMCLUIUIMHE YYEOHBIM IUIAHOM B TPEThEM
CceMecTpe MPelyCMOTPEH 3a4eT, IPOBOAUMBIN B (hopMe MHIUMBUYaTbHON MPE3EHTAIH TI0 TEME:
“Bank Presentation (Finance)”.

JUnisi OLIGHKHM pe3yNbTaToB OOYYEHHUS IO JAWUCHUILUIMHE Y4eOHBIM IJIAHOM B UYETBEPTOM
ceMecTpe NPeayCMOTPEH IK3aMeH, TPOBOIUMBIN B opme

1) HEMOATOTOBJIEHHOTO MOHOJIOTUYECKOTO BBICKA3bIBAHUS MO OAHOM W3 MPEASIOKEHHBIX

TEM MPOJOLKUTENBHOCTHIO 1-2 MUHYTHI;



2) orBeta Ha Bompochl (3-5) mapTHepa WM TIpenoJaBaTelis IMOC]E IMPEICTaBIEHHOTO
MOHOJIOTa;

3) rpynnoBoii nenoBoi npesenTanuu no teme “Multinational Company” (3-5 uenoBek).

10. PECYPCHAS COCTABJIAIOLIASA
Jlnst mpoBeneHMsI 3aHATHM CEMHHApPCKOTO TuMa (MPaKTUYECKWX 3aHATHUH) 10 JTaHHOU

JUCLUIUITMHE UCTIONB3YIOTCA ayAUTOPUHU C Y4eOHOH MeOenbio M Menua-obopynoBaHHEM (IIPOEKTOpP,
9KpaH, HOYTOYK).

Jnsg  caMmocToATenbHOW  paboThl  OOy4yarolUXCsl  HMCHOJb3yeTcs  MOMEUIeHHe s

CaMOCTOSITEIbHOW ~ paOOThl  OOyYaromIuXcCsi, OCHAIICHHOE KOMITBIOTEPAMH ¢ HEOOXOJAMMBIM
OporpaMMHBIM oOecrieueHHeM W JAOCTynoM B VHTepHET W 3IIEKTPOHHYIO HWH(POPMALMOHHO-
00pa3oBaTeNbHYIO Cpey By3a.

Jliist IpoBeIeHUs] KOHTPOJIS CAMOCTOSTEIEHOM pabOoThI 110 TaHHOW AMCIUIUINHE HCIIOJIB3YIOTCS
ayIUTOPUH C MeIHa-000pyI0BaHUEM (TIPOEKTOP, SKPaH, HOYTOYK) U yueOHOM MeOeIbo.

JUis mpoBeAeHUs TEKYLIEro KOHTPOJSA YCIEBAEMOCTH M IIPOMEKYTOYHOM aTTECTalUU I10

JAHHOM JMCUUIUIMHE HCIOJB3YIOTCS ayIuTOPHHM C y4eOHOM MeOenpio M Meana-o0opyaoBaHHEM

(mpoekTop, 9KpaH, HOYTOYK).

10.1. IlepeyeHb JUIEH3MOHHOTO POTPAMMHOI0 O0ecreYeHust

Ne

HaumenoBanue
n/n

Tun pecypca

1 Microsoft Office

2 Microsoft Windows

Jlunensnonnoe coramenne Microsoft - Open
Value Subscription mis pemennii Education
Solutions NeV8265046

CyO6nuuensuonssiii jorosop AO «CodrJlaiin
Tpeitn» Ne /131 ot 10.07.2020. Cpok neiicTBus
JIOTOBOpA - OECCPOUHBII

OnexTpoHHBIN cnoBaps #ABBY'Y
Lingvo 11 crnoBaps 6 s361k0B Volume

00O "ABU Cograep" TIT OOO" Ilporpam-e
texHosioruu" Ne88 ot 31.10.2005 (moctossHHO-

3 License Concurent (21-50) #ABBYY neiicTByromas uieHsus). Cpok aecTBus
Lingvo 11 ciioBapp 6 sS3bIKOB JUTIEH3UH - O€CCPOUHBIN
KonevistantIlioc  clbaBOWHO- JII OO0 "Koncynbrantllntoc TonassaTT"
Y p noroBop Ne251/02 ot 01.01.2022 (exxeromHo
4 MPaBOBas CUCTEMa OTEYECTBEHHOTO 9 .
npojiieBaeMblil). Cpok 1eUCTBUS JTUIIEH3UU -
TpOM3BOACTEA OECCPOUHBIN
CJIA AO «CodtJlaitn Tpeiia» norosop
5 AntuBupyc Kacnepckoro No291/Tr ot 28.12.2021, nmunens3us Ne  17E0-

OTCUCCTBCHHOI'O IMPOU3BOACTBA

220119-110841-733-2920. Cpox aericTBUs
norosopa 1o 11.02.2024




IlepeyeHb CBOOOTHO pACHPOCTPAHSIEMOTr0 MPOrPAMMHOI0 00ecTedeHust

HauMenoBanue
n/n

# Windows Media Player

# IrfanView

# Java(TM) 6 Update 16

# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind

1 Mynomumeoua 110 # Mind Meister

# Miro.com.

# Quizlet

# SentenceCheckup

# Language Tool

# Beewriter

# Grammarly

2 Ipocmompwux (viewer) # Foxit Reader - Russian

# SeaMonkey
# Google Chrome

3 bpayzep

B cootBercTBUM ¢ IlonoxxeHuneMm o CO3JaHuHU CIICHHUAJIbHBIX YCJIOBI/Iﬁ JJ1s1 ©UHBAJINJ0B U JIUII C
OB3 wundopmanmoHHO-TeXHONIOTHYECKass 0Oa3a o0pa30BaTeIBLHOIO TIpoliecca IPeayCMaTpUBaCT

UCIIOJIb30BaHNE MAaTePUATbHO-TEXHUUYECKUX CPEACTB C YUETOM PA3IMYHBIX HO30JOTUH WHBATHIIOB U
¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JuTEpaTypa

KoanuectB
Ne OB
bubauorpaguyeckoe onucanue Tun
n/n OMOJHOTEK
e

InaxoBa, B. A. AHrIuiicKUH S3bIK JJI1 SKOHOMMCTOB :
yuebnuk / B. A. lllmsxoBa, O. H. I'epacuna, FO. A. I'epacuna. yaeGHOe
1 | - Mocksa : Tamkos u K, 2020. - 295 ¢. - OBC Znanium. - 9BC

ISBN 978-5-394-02222-7. - URL: riocobue
https://znanium.com/catalog/document?id=358371
JrokanoBa, H. M. AHrmiickuii 31K : yaeOHOE 1mocooue. - 2-

5 | € mn3m., nepepab. u sion. - Mocksa: Uudpa-M, 2022. - 319 c. - y4ebnoe SEC
Tekcr : anexTponHsIil. - 9bC Znanium. - URL: nocobue

https://znanium.com/catalog/document?id=400270

11.2 lomosiHuTEIbHAA JIUTEPATYpa

Ne

u/n Bbub6anorpaguyeckoe onucanue



https://znanium.com/catalog/document?id=358371
https://znanium.com/catalog/document?id=400270

I'epacumos b. U. Business English for students of economics = JlenoBoii aHTIHHACKHIA
1 | AW CTYEHTOB-OKOHOMHCTOB : yae0. mocobue /; mox o6mr. pea. M. H. MakeeBoid. - 2-¢
3. - Mocksa : Uadpa-M, 2022. - 184 c. - OBC Znanium. - ISBN 978-5-16-103388-3
(online). - URL.: https://znanium.com/catalog/document?id=399408

ManbkoBckas, 3. B. AHMIMHCKUN A3bIK B CUTYyaI[MAX MOBCEAHEBHOTO JAEIOBOTO

2 | obumenus : yuebHoe nocobue / 3.B. ManbkoBckas. - Mocksa : Undpa-M, 2023. - 223. -
OBC Znanium. - TekcT : anekTpoHHBIHA. - URL:
https://znanium.com/catalog/document?id=422429

Nynuuk, JI. B. Pemmenne nenoBeix mpo0iemM Ha aHTITUHCKOM SI3bIKE (KOMMYHUKATUBHBINA
3 | acnekr): yueObnoe nocobue / JI. B. lynuuk, T.C. ITytunosckas. - Mocksa : Undpa-M,
2022. - 127 c. - Teker : anexTponHbid. - ObC Znanium. - URL:
https://znanium.com/catalog/document?pid=1856726

Iepuoauyeckue u3aHus

1. Menemxment B Poccun U 3a  pyOexom : KypHaIl. - URL:
http://dlib.eastview.com/browse/publication/18786

2. OOmiecTBO 51 SKOHOMUKA : Hay4HbIN JKypHAIL - URL:
http://dlib.eastview.com/browse/publication/592

3. MupoBas PKOHOMHKA U MEXIYHAPOJIHbIE OTHOLIEHMS : Hayd. — OpakT. xypHain. — URL:
http://dlib.eastview.com/browse/publication/542

11.3. CoBpemeHnHblIe podeccuoHATbHbIE 0a3bl JAHHBIX, HHPOPMAIIMOHHbIE CIPABOYHbIE
CHCTEMBbI, JIEKTPOHHbIE OMOJIMOTEeYHbIE CUCTEMBbI:

1. basza naunaeix East View Information Services. — URL: https://dlib.eastview.com

2.  eLIBRARY.RU: Hay4yHas JIEKTPOHHAS o6ubnuoreka. - URL:

https://www.elibrary.ru/defaultx.asp

3. ZNANIUM.COM: snexkrponno-oubaroreunas cucrema. — URL: https://znanium.com/

4.  HDUKOH: apxuB Hay4HbIX xypHanoB. — URL: https://neicon.ru/science/archive-journals.

5. OBC TAY: osnexktpoHHas Oubnanoreka [OneKkTpoHHBIH pecypc]. — Pexum mocryma

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3AHMUS IS OBYUARKOIIUXCS 1O OCBOEHUIO
JUCHUITJIUHBI

OcBoeHre 00ydYarOIMMMCSl TUCHUTIIMHBI TPEANoaraeT MmoceneHne MPakKTHUYeCKUX 3aHSITHH,
BBITIOJITHCHHUE TPAKTHYCCKUX 3a/IaHHH, BBITIOJIHCHHE 3aJaHUi I CaMOCTOSATEIbHON paboThl. [lpm
MOJATOTOBKE K MPAKTHUECKOMY 3aHATHIO OOydJarmeMycss HEOOXOIMMO MOBTOPUTH MPONICHHBIN
MaTepuai 1Mo U3y4aeMoi Teme, ¢ eI OBITh TOTOBBIM K YCTHOMY OIPOCY, & TaKXKe MPEIOCTaBUTh
BBITIOJIHCHHBIC IMHChbMEHHBIC JOMAalllHUE 3aJaHus. B pamMkax [maHHOW y4eOHOW JUCITUTIIUHBI
BBIZICIISIETCSI 0cO00ast pOJIb M 3HAUYCHHUE CAMOCTOSATEIIbHON NEATEIbHOCTH O0YyYaromerocs B mpoiecce
oBnaieHus sA3bIkoM. Ha Bcex sTamax oOydeHus oOpariaercs BHUMaHUE Ha 00y4deHHe 00ydaromuxcs

MCTOJHKC caM006pa303aHH;1, KOTOpas IMO3BOJICT UM OBJIAZACTh IMIPUEMaMU U3BJICYHCHUA I/IH(bOpMaI_[I/II/I


https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?pid=1856726
http://dlib.eastview.com/browse/publication/18786
http://dlib.eastview.com/browse/publication/592
http://dlib.eastview.com/browse/publication/542
https://dlib.eastview.com/
https://www.elibrary.ru/defaultx.asp
https://znanium.com/
https://neicon.ru/science/archive-journals
http://83.234.207.58/MarcWeb2/Default.asp

U3 TEKCTOB, 3HAKOMHUT CO CIIOcO0aMu ee Tepelayi Kak B YCTHOM, TaK ¥ B TUCbMEHHOM BHJIC, 4 TAKKE
B (hopme [e10BOro muchbMa, YCTHBIX JOKJIAJOB, COOOUICHHM M Mpe3eHTaluil C HCIOJIb30BaHUEM
U (POBBIX UHCTPYMEHTOB U CKBO3HBIX TEXHOJIOTHI JIJIs1 pelieHHs] TOCTaBICHHOM 3a1a4u.

OcBocHHE AUCHUIUIMHBI MPEINOIaraeT BHIMOTHEHHE MPAKTHYECKUX 3aJaHUN (MPAKTUKH) BO
BpeMsi KOHTakTHOH paboThl C mpemnojaBareieM JUO0 B Yachl CaMOCTOSITeNbHOW paboThl. Bce
MpaKTUYECKHE 3aJaHusl AUCHUIUIMHBI MPEAOCTABISIOTCS NpPENnoAaBaTeNiIMA BO BpeMs 3aHATHI U
pa3MeNIarTCcsl B JIOKAIBHOM CETH AKaJIeMHH W AJIEKTPOHHOW HH(POPMAIMOHHO-00pa30BaTEIbHOM
cpene. BrimonHeHHBIE MpakTHYeCKHe pabOTHl CHAIOTCS Ha MPOBEPKY MPENoJaBaTeli0 OJHUM U3
CIICAYIOIIMX CIOCOOOB: TMPEIOCTABICHUE BBIMOJIHEHHOIO JOMAIIHEro 33JaHus JHYHO B PYKHU
IpernojaBaTesio, OTIpaBKa MPENoJaBaTeNl0 HAa MOYTOBBIM sAmuK. [Ipu oTmpaBke mnpemnonaBaTento
BBITIOJITHEHHOW paloOTHI MO MOYTE 00yJaromemMycst ciaeayeT OO0eCredyuTh JUYHYI0 HIACHTU(UKAIUIO.
Kak mpaBuio, B TeMe WM TEKCTe MUChMa yKas3biBaeTcsi Kypc, PUO obyuaromierocs, TUCIUILIAHA,
TeMa, 0 KOTOPOH BBIMONTHEHA paboThl. OTAEIbHBIE MPAKTUYECKUE PAOOTHI MOTYT OBITh MPOBEPEHBI
IpenoaaBaTesieM HeOCPEICTBEHHO B Ay AUTOPHH.

Jlnst 3akperuieHust MpuoOpETEHHBIX 3HAHWM, YMEHUH U HaBBIKOB, JJIS Pa3BUTHS CIIOCOOHOCTEH
K CaMOOOYYEHHUIO B JUCHUILUIMHE NPEAyCMOTpEHa camocTosTeNnbHas padora. CamocrosTenbHas
paboTa MOXET BBITIONHATHCS OOYUYAIOIUMCSl JIOMa WM B ayJUTOPUSX AKaJIEeMHUH, CIEIHUATHHO
OTBEJICHHBIX JJI CAMOCTOSITENbHOM pabOThl W OCHAIICHHBIX HEOOXOJUMBIM TEXHHUYECKUM U
nporpaMMHbIM  obecrieuenneMm, goctynom k OUMOC wu OBC. Jlnsg ycnmemHoro BBIMOJHEHUS
CaMOCTOSITENIbHOM paboThl O0yyarouieMycss PEKOMEHAYETCsl 3apaHee O3HAKOMUTBHCS C MepeyHeM
3amaHuii U rpauKOM ee BBIMONHEHHS. [[0AroTOBKa K MPAKTUYECKUM 3aHSTHUSIM C TOCIEAYIOIINM
y4acTHEM B YCTHOM OIIPOCE MPEAIOoJIaraeT: CHCTEMaTHYeCKoe U3yueHHe ayTeHTUYHOTO MaTepuania u3
y4eOHUKOB W HUCTOYHUKOB JOIMOJHUTENBHON JIUTEpaTypbl; MOJATOTOBKY HHAWBHUIYaJbHOTO
BOKaOyIsipa 10 MPONJEHHOW TeMe; padoTy CO CIPAaBOYHOM JUTEPATYpPOd W CioBapeM; paboTy Haj
omunOKkaMu. B pamkax naHHOW yuyeOHON NUCHUIUTHHBI 00YYaroNIHecs BHITIOTHSIIOT CAMOCTOSTEIbHYIO
paboTy B BHUJIE MOBTOPEHHUS MPOWICHHOIO MaTepuaia Mo BCEM M3y4aeMbIM TeMaM JIECSTH Pa3/ieioB,
YCTHO M NMHUCbMEHHO (MMHMChMEHHBIE JOMAIIHUE pabOThI) OTBEYAIOT HA BOIPOCHI JJISl MOJATOTOBKH K
TEKYIIeMY KOHTPOJIO B COOTBETCTBYIOIIEM CEMECTPE, a TaK)KE€ TOTOBSATCS K MHIMBUAYAIbHBIM WIIU
TPYIIOBBIM MPE3CHTALUSAM IS TPOXOKICHHS MPOMEKYTOYHON aTTeCTAllUU IO TUCITUTINHE.

JU1s1 BBITIOJTHEHUS TPAKTUYECKHUX 3aJIlaHU CaMOCTOSTENIbHON padOoThl IO JaHHON JUCLUIUINHE
B JOMAIIHUX YCJOBHUSAX (3a mpenenamMu AKaJeMuu) oOydaromeMmycs HEO0OXOIUM IepCOHATbHBIN
KoMIptoTep (TUIaHmier) W mporpaMMHbli  maker Microsoft Office ne wHmxke 10 Bepcum.
CamocTtosTenpHas paboTa COMPOBOXKIACTCS METOIUYSCKUMHU YKA3aHUSIMH, pPa3MEIIEHHBIMA B
JOKaJbHOM ceTH AKaeMud H  DJIEKTPOHHOM  HMH(OPMAIMOHHO-00pa3oBaTEeIbHONH  cpere.
MeTtoauueckue ykazaHus coaepkar GopMyIHpPOBKY 3aJaHUs], IPUMEPHYIO TEXHOJIOTHIO BBIITOJIHEHUS,

dopMaT cnaum BBINONHEHHON pabothl. IlpenonmaBaTens BO Bpemsl ayqUTOPHBIX 3aHATUN 3apaHee



o0CyX/naeT ¢ OO0yJaloIMMHCS 3aJaHUe CaMOCTOSTEIbHOW pabOThl M TMOPSAIOK €€ CHayM.
KoHcynbTanuy 1mo BBINOJIHEHUIO CaMOCTOSITENIBHBIX PAa0dOT, 0OCYXKIEHHUE OTMETOK M JIOMYILEHHBIX
OLIMOOK, 3aIlUTa OTAEIbHBIX BUIOB CaMOCTOATENIBHBIX paboT ocymiectBisiercs Bo BpeMs KCP Ha
Kaeape SKOHOMUKHU U (PMHAHCOB WM B ayAUTOPUU IO pacnucanuio. KoHcynpTanuu npenogaBaress
[0 BBINOJIHEHUIO CAMOCTOSATENBHOM pabOThl MOTYT OCYHIECTBISATHCS MOCPEICTBOM ACHHXPOHHOTO
(mouta, OUMOC) wu cuHXpOHHOTO (ZOOmM, CETH) KOMMYHHMKAIIMOHHOTO B3aWMOJICHCTBUSA IO
IpEeBapUTENbHON TOTOBOPEHHOCTH C IpenojaBaTeieM. BblnoiaHseMble caMOCTOSTENbHbIE PAOOTEHI
SIBJIIFOTCSI JIEMEHTAMHU TEKYIIETO KOHTPOJIS U OLIEHUBAIOTCS MpenoaasareneM. [lonydeHHble OTMETKI
YUUTBIBAIOTCS PU BBICTABIIEHUH 3a4€Ta, 3a4eTa C OLIEHKOM, IK3aMeHa.

®opMoOii MPOMEKYTOUHOTO KOHTPOJS BBICTYIAET 3a4eT, 3a4€T C OLEHKOW, SK3aMeH. 3auer,
IPOBOIUMBIN B (pOpME MHIMBUAYATIHHON MPE3CHTAIMH 110 U3YYEHHOW TeMe, BBICTABIISIETCS B IIEPBOM
U TpEeTbeM ceMmecTpax oOyudeHus. [ OLEHKHM pe3ylbTaToB OOYYEHHUs IO AMCLUIUIMHE y4eOHBIM
IUIAaHOM BO BTOPOM CEMECTpe MPEAYCMOTPEH 3adeT C OLEHKOW, NpOBOJUMBIA B Qopme
UHIUBUYAIIbHOM TMpe3eHTaluud IO U3y4yeHHOH Teme. B  dyerBeproM cemecTpe OOydYeHHS
IOPEIYyCMOTPEH 9K3aMEH, IMPOBOAMMBII B  (OpME HENOJArOTOBIEHHOTO MOHOJOTHYECKOrO
BBICKA3bIBaHUS 110 OJHOM M3 NPEUIOKEHHBIX TEM IPONOJDKUTEIBHOCTBIO 1-2 MUHYTBI; OTBETa Ha
Bonpocsl (3-5) mapTHepa WM IpENoJaBaTessd IOCIE IPEACTAaBICHHOIO MOHOJIOIA; IPYyNIOBON
JIEJIOBOM Ipe3eHTaluu Mo u3ydyeHHoW Teme. Kpurepuu BbICTaBIEHHs 3ayeTa, 3a4eTa C OLIEHKOM,

OK3aMCHa O3BYYHMBAIOTCA MPECTIOAABATCIIEM HaA IEPBLIX 3aHATUAX 110 JUCHHUILINHE.

13. IUCT COI'TACOBAHMUA

CocraBui:

3aBeayromuii Kadeapoii HHOCTPAHHBIX SI3BIKOB W
H.A. Kopneesa, K.11.H., IOLIEHT (e

(moamucek)




3aBeqyroNuii BhITyCKaroe kadeapoi
B.A. Mus3ioH, K.3.H., TOIICHT

Hupextop BUK
O.B. banakuna

Havansauk OOVII
A.D. dunk

L Mees

(moruck)

i) =

™

(moxmucs)
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e

(noanuce)
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	5. СТРУКТУРА И ОБЪЕМ ДИСЦИПЛИНЫ
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	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
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	Текущий контроль.
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	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
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