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1. OBIIASI MFHOOPMALMS

Pabouass mporpamma mucuurinHbl «VHOCTpaHHBINA SI3BIK» COCTABJICHA HA OCHOBAaHUU
(beneparbHOrO0 TOCYJApCTBEHHOTO OO0pa30BaTEIbHOIO CTaHAApTa BBICHIErO0 OOpa30BaHUA IO
HanpasieHuto noAroroBku 38.03.01 «OxoHomuka» (ypoBeHb OakajgaBpuaTa), YTBEPKIACHHOIO
pHUKa3oM MUHUCTEPCTBA HAYKHU U BBICIIEro oopasoBanusi Poccuiickoit @eneparun 12.08.2020 No
954 wm yueOHOro TUIaHA HANpaBJICHUS MOJITOTOBKH «DKOHOMHKa», Tpoduiasb (mporpamma

OakanaBpuaTa) « DKOHOMHKA U (PUHAHCHI OPTaHU3AIUIN.

TpynoeMKkocTh MUCHHILIIHHEL: 16 3.€. / 576 akageMH4ecKux 4acoB, B TOM uncie 396 gacoB

KOHTaKTHOM paboThl U 144 4acoB caMOCTOSITENHLHOM pabOThI 00YJarOITUXCSI.

Pacnpenesienne 4acoB AMCHUIJIMHBI 10 ceMeCTPaM M BHUAAM 3aHATHH (M0 yuyeOHOMY

IVIAHY)
Kosn4yecTBo yacos
Bup y4yedHoii padoTbl l?{?glfol;o Cemecrpe!
y Y11 2 3 4 5678
TUIaHY

KonTakTHasi padora (Bcero): 396 96 104 88 108
B Tom uncne:
Jlexknuu
[TpakTrueckue 3aHATHS 380 92 100 84 104
KonTposnbe camocTosiTensHOM
pabots (KCP) 16 4 4 4 4
CamocrosiTesqibHast padoTa 144 48 40 20 36
(Bcero):
Buabl npoMexkyToYHOM 3auer SK3AMEH
aTTecTannu (3K3aMeH, 3a4eT, 36 3auyer OLEHKO 3ayer 36
3a4eT C OLlEHKOMH) I
ObLIAS Yackr: 576 144 | 144 | 108 | 180
TPYA0EMKOCTh

2. IEJM M 3AIAYM JUCLUATIIVHBI

JlaHHasi TUCIUIUIMHA 110 CBOEMY XapaKTepy SBJISETCS KOMMYHHUKATUBHOM M HAIpaBlieHA HA
dbopMUpOBaHHE U pA3BUTUE PEUYEBBIX yMEHHH, (HOpMHpOBaHHE CIOCOOHOCTHM W TOTOBHOCTHU
UCIOJIb30BAaTh MHOCTPAHHBIN S3bIK KAaK MHCTPYMEHT B CUTYallUU pealbHOW KOMMYHUKAIIUH.

JlMcuuIuiiHa MMeeT CBOEH ILenblo chopMUpOBaTh W/WIIM Pa3BUTh S3BIKOBBIE M PEUYEBBIC
HaBBIKM U YMEHHUS B ayJAMPOBAHUH, YCTHOM peun (IMaJOTHYeCKOM U MOHOJIOTUYECKOH), YTEHUH U
IIICBME.

AKTyanbHOCTh JTaHHOM paboueil mporpammbl 00ycCJIOBI€HA CTPEMUTENBHBIM Pa3BUTHEM U
BIMSIHUEM LU(POBOM SKOHOMHUKHM Ha (OPMHPOBAHUE KIFOUEBBIX KOMIIETCHLUH U IMOJATOTOBKY

BOCTpC6OBaHHBIX CriennaJimCToB B cq)epe Ju3aliHa B COBpPCMCHHOM MHpC.




B ycnoBusax uudpoBuzanmu BaxxHO (HOpMUpPOBAHKE, MOAJICPKAHUE U PA3BUTHE HABBIKOB B
chepe UHDOPMAIMOHHBIX ¥ CKBO3HBIX TEXHOJOTHMH sl OakalaBpoB, YTO CIIOCOOCTBYET
JTOCTIDKEHUIO HEOOXOAMMOT0 YpPOBHSI KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha PBIHKE TPYAA,
6onee 3¢ (heKTUBHOM aJanTaluy B HOBBIX YCIOBHSIX.

B pesynprate ocBoeHusi paboyeil MpOrpaMMbl JUCHUIUIMHBI OOYYaroI[HUecsl OBIAACIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMH, COPMHPOBAHHBIMHU TIOZ] 3alpoChl paboTomaTesieil U ¢ y4eToMm
norpeOHOCTEH  IHM(POBOH SKOHOMHKHM, HEOOXOAMMBIX B Oyaymied mnpodeccHoHaTbHON
JEeATeTbHOCTH BBITYCKHUKA B paMKaX HalpaBJiICHUS « DKOHOMUKAY.

Heab TMCHMNJIMHBI - TOBBIIICHWE MCXOIHOTO YPOBHS BIIAJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha Mpelplaylied cTyneHu oOpa3oBaHHUs, W (OpMUPOBaHHE Y OOyyaroumxcs
HEOOXOIMMOTO M JOCTaTOYHOTO YPOBHS KOMMYHHUKATUBHOW KOMIIETEHIIMH ISl PEUICHHUS
COIMAIbHO-KOMMYHUKATHBHBIX ~3aJad B PAa3JIMYHBIX OONACTSIX OBITOBOH, KYJIBTYPHOH U
npodeccuoHanbHOM AeATEeNbHOCTH NPU OOLIEHUH € 3apyOeKHBIMU MTapTHEPAMH, C UCIOJIb30BAaHUEM
WHPOPMAIIMOHHBIX W «CKBO3HBIX» TEXHOJOTMH W IMQPPOBBIX HMHCTPYMEHTOB, a TaKXKe s
JalbHENIIero caMmooopa3zoBaHUsl.

BocnurartesibHasi nejb TUCHUTUIMHBI UMEET KyJIbTYPHO-TBOPUYECKYIO HAIPABICHHOCTh H
HalleJIeHa Ha CO3J[aHWEe TIOCPEICTBOM WHOCTPAHHOTO SI3bIKA YCIOBHU JUIS Pa3BUTHS TBOPUYECKHX
CIOCOOHOCTEW OO0y4YarolUXCs, BKIIOYEHHE HX B PA3JIMYHbIE BHJbl COLHUAIBHO 3HAYUMOMN
JeATeNbHOCTH, TAKUM 00pa3oM, JaBas BOZMOXKHOCTh (DOPMUPOBAHMS OPUTMHAIBHOCTH MBILIUIEHUS,
a TaKk)Ke peajln3aluy JUYHOCTHO OPUEHTUPOBAHHOIO MOAX0/1a B IPO(heCCHOHAIBHOU cdepe.

3agauM AUCUMIIMHBI:

o (dopmMHpoBaTh y 00yUarOIIUXCs 3HAHUS, YMEHMSI U HABBIKU B 00JIACTH YCTHOW U MMUCbMEHHOMN
IIPAKTUKA pa3srOBOPHOH U NPO(ECCHOHANBHO-IEIOBOH pEYd M HCHOJIb30BAaHME HUX B
po(heCCHOHATBHON JESITEIbHOCTH I10 HAMNpaBJIECHUIO IOJATOTOBKM C HCIIOJIB30BAaHUEM
U(GPOBBIX TEXHOJIOTUH;

. O3HAKOMUTH OOYyYaroIUXCd C OCOOEHHOCTSIMM JIEKCHUYECKOH CHUCTEMbl H3y4aeMoro
MHOCTPAHHOTO $3bIKa, (PYHKIIMOHAIBHOW M CTHIMCTHUYECKOW TuddepeHunanuei a3pKoBbIX
CpeAcTB, Haubojee NPOIYKTHBHBIMU CIOBOOOPA30BATEIbHBIMU MOJCISAMU H3y4aeMOIo

HHOCTPAHHOI'O A3bIKa, B TOM YHUCJIC C UCIIOJIb30BAHHUCM I_II/I(i)pOBBIX CCPBUCOB;

J COBEpIICHCTBOBATh HABBIKM pACIlO3HABAaHHA W IMOHMMAHUS TPaMMaTHYECKHX (QOpM |
KOHCTPYKIIMH B OMOpE Ha Pa3IMYHbIe MPU3HAKU IPAMMATHYECKHX SIBIICHHUH, a TAK)KE HABBIKU
yIoTpeOsieHHsT TPaMMaTUYeCKUX KOHCTPYKIHMH B pPAa3IUYHBIX PEYEBBIX CHTYAIMSIX C
ucrioNib30BaHueM 1u@poBbIX uHCcTpymeHToB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



o pasBUBaTb KOMMYHHUKATHBHLIC KOMIICTCHIINH, HeOGXOHHMOﬁ JJIA TBOp‘-IeCKOfI JCATCIIBHOCTHU
B TIOBCEJIHEBHOM OOIIEHUM, B OOIIECTBEHHO-TIOJIMTUICCKON M HAy4HO-POJecCHOHAIBHON
chepax;

o MPUOOIIATh OOYYAIOIIUXCS K CAMOCTOSITENIbHOM HMCCIIeIOBATEIbCKONH paboTe HaJ SI3BIKOM,
pasBuBaTh y 06y11a101111/1xcs[ aHAJIUTUYECKUN nmoaxoa K HM3y4aceMbIM A3bIKOBBIM SBJICHUAM
IIyTEM COITOCTABJICHUA UX C COOTBCTCTBYIOIUMU ABJICHHUAMU POAHOI'O A3bIKA.
3amaum BOCIUTATEILHOW PAOOTHI:

o PasBUTUC Y 06y11a101u1/1xcs{ IIOHUMAaHU s COLIHaJILHOﬁ 3HAYUMOCTH UHOSI3BIYHON KYJBbTYPEI B
Oynymeir mpodeccuoHaIbHOM  JEATENHPHOCTM Ha WHOCTPAHHOM  SI3bIKE, Kak JUIs
COBPEMEHHOT0 O0IIECTBa, TAaK U JJIsl TMYHOTO MPO(ECCHOHATBHOTO CTAHOBIICHUS;

J CO3JIaHHME YCIIOBHH ISl OCO3HAHWSI OOYyYaroIMMHCS CBOEro MeCTa W poiH B Oymymieit
PO eCCUOHAIBHON JIeATETbHOCTH;

o dbopMHpOBaHHE  BCECTOPOHHE  PA3BUTOW  JIMYHOCTH  IOCPEJACTBOM  MPHOOIIECHUS
oOyJaronuxcss K MHOSI3BIYHOM KyJIbType U BOBJIEYEHHS] B TBOPUYECKYIO JAEATEIBHOCTH C
HCIOJIH30BAHNEM HHOCTPAHHOTO SI3BIKA,;

. pa3BUTHE KYJIbTYPbl MEXXJIMYHOCTHOTO MPO(HECCHOHATHHOTO B3aUMOICHCTBHS.

3. MECTO JUCHHUIIVIMHBI B YYEBHOM IIJIAHE

Vyebnas mucnurminHa «MHOCTpaHHBIN S3BIK» OTHOCHUTCS K JIUCHUIIMHAM 00s3aTeIbHOMN
yacTu Onoka Jlucuumiuael (Moaynu). M3ydeHue naHHOW AMCHMIUIMHBI 0a3UpyeTcs Ha MaTepuale,
W3YyYEHHOM B paMKax IIKOJbHOrO Kypca. JMCUMIUIMHBI, TP H3YyYEHHUH KOTOPBIX OyIayT
HCIIOJIb30BAThCS 3HAHMSI, YMEHHS U HaBBIKH, IPHOOPETEHHBIC B PE3YJIbTATe U3YUCHUS JTU CIIUTUTHHBI

«HoCcTpaHHbIN A3bIK» - «I10ArOTOBKA 110 AaHTIMICKOMY S3BIKY».

4. TINTIAHUPYEMBIE PE3YJIbTATBI OBYUEHUSA 11O JUCIHUIIJIMHE AJIS1
®OPMHUPOBAHUA KOMIIETEHIIMI OBYUYAIOIIIUXCSH
PesynbpTaTel ocBOeHHs 00pa30oBaTENbHON MporpamMmbl (KOMIETEHIIMH OOYYarOIIUXCs)
OTIpeIeTISIOTCS TpeOoBaHUAMH (peepaabHOr0 ToCyAapCTBEHHOrO (eaepaabHOro CTaHAapTa Io
HAMpaBJICHUIO TIOJTOTOBKU U (QOPMHUPYIOTCS B COOTBETCTBUM C MaTpUlled KOMIETCHIUN
oOpazoBatensHO mporpamMmsbl. [lnanupyemsie pe3yiabTaThl 0OydeHHs MO AWCHUILIMHE (3HAHUSA,
YMEHHS, HaBBIKH) OOECIEeUMBAIOT JIOCTIDKEHHE pPE3yNbTaToB OCBOEHHS 00pa3oBaTeNbHOI

IIPOrpamMMBl.



Hudgp n

HA3BAHE Nuaukaropsl I[Inanupyemble pe3yabTaThbl 00y4eHUs
KOMIIEeTeHIIHU U 1O JUCHHUIJINHE
KOMIIeTeHIIU U
3HaTh:
- CUCTEMY U CTPYKTYpPY MHOCTPAHHOTO SI3bIKA;
- pa3JIMYHBIC ACTICKTHI SI3bIKA: (POHETUYCCKUH,
JIEKCUYECKHM, TPAMMAaTUYECKHM, B T.4. CTPYKTYPY
noctpoeHus (pas, IpeUI0KCHH, BEICKA3bIBAaHUS,
LIEJIOCTHOTO TEKCTA.
- aJICKBaTHBIC SI3BIKOBBIE CPEJICTBA JUJISl peaslh3allui
OCHOBHBIX PEUEBBIX (DYHKIIHIA;
- COBPEMCHHBIE TEXHUKHU U CTIOCOOBI IeTTOBOM
IIICbMEHHOW M YCTHOW KOMMYHHKAIIHH;
- KpUTEPUHU, IPEABABIISIEMBIE K O(POPMIICHHUIO
JIETIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TPeOOBaHUS K CO3JaHUIO JICIOBOU
MIPE3CHTAIINH;
- KyJIbTYPY, CTUJIb )KM3HU, HAITMOHATBHBIN
MEHTAJIUTET HOCUTEIIEH sI3bIKA JIJIsI TPEAOTBPAIICHUS
HEMTOHWMAaHUsI HA MEKITUYHOCTHOM U
VK4 podeCCHOHATEHOM YPOBHE;
CriocoGen - THOCTPaHHBIH SI3bIK B 00bEME, HEOOXOUMOM ISt
OCYIECTBIISTE nostydeHust nHpopmaruu npodeccuoHaITEHOTO
};[GJ'IOB o COAEep)KaHUs U3 UHTEPHET-UCTOUHUKOB: DbC
M ZNANIUM.COM, HOUKOH, 5bC TAY, 3bC
KOMMYHHKAITA YK-4.2. IPRboOkS
10 B yCTHOU U | OCyHIECTBIISIET ACIOBYIO VateTh: '
MTUCHMEHHOM KOMMYHHUKAIUIO B ) . .
MY 1 . | - MOHUMAaTh pe4b HOCUTEIISA/JEH sI3bIKa B YCTHOU U
dhopmax Ha YCTHOM ¥ MUCbMEHHOU o
roCyJIapCTBEH dbopmax Ha MHCBMEHHOH (opmax;
HgM ;?3511«3 MHOCT I;HHOM (b1X) - aJIEKBaTHO BOCTIPOM3BOJIUTHh HEOOXOIUMBIN HAOOP
N P KOHCTPYKIMIA U TEPMUHOB B MOHOJIOTHYECKON U
Poccuiickoit s3bIKE (aX) . .
e —— JIMAJIOTUYECKOH peun;
HHOCTDAMHOM - IOHUMATh AyTEHTUYHbIE MUCbMEHHBIE TEKCTHI,
(BII)X) UCIIOJIb3Y$ Pa3HbIE TEXHUKHU YTCHHUS;
- U3BJIEKaTh HEOOXOIUMYIO MH(POPMAIUIO U3
s3bIKe(ax)

OPUTHHAIBHOTO TEKCTa HA HHOCTPAHHOM SI3BIKE,
aHAJTM3UPOBATh, 0000IIATh, 1EIaTh BBIBOIBI.

- BECTH JICJIOBYIO KOPPECIIOH ICHIIHIO;

- MOHUMATh Ha CIIyX pe4b HOCHUTEJICH S3bIKA.

- UCTI0JIB30BaTh UH(POPMAIIMOHHO-
KOMMYHUKATHBHBIC TEXHOJIOTUH IIPH MTOUCKE
HEOO0X0IMMON MH(POPMALIUU C TPUMEHEHUEM
OpaysepoB Google, Yandex B mporiecce perieHus
KOMMYHUKATHBHBIX 33714 Ha TOCYIApPCTBEHHOM M
WHOCTPAHHOM $I3bIKaX.;

- Bnanern:

- HaOOPOM S3BIKOBBIX CPEJICTB, HEOOXOAUMBIX IS
peanu3ainyuy yCremHo KOMMYHHKAIIUU B KOMaH/IE;
- HaBBIKaMU paboTHI CO CIIPABOYHOMU JIUTEPATYPOU U
CIIOBapsIMU;

- TEXHUKaMH apTyMEHTAIlUU BEICHUS JUCKYCCUU B
YCTHOM U TUCHbMEHHOM BUJIE, MOJIb3YSCh 3HAKOMBIM
JIEKCUYECKUMH M TPAMMATUYECKUMU CPEACTBAMH




SI3BIKA;

- TEXHOJIOTUEH CO3/1aHus IEJI0BOM IPE3CHTAlUU HA
WHOCTPAHHOM S3BIKE;

- HaBbIKaMU (PUKCUPOBAHUS OCHOBHOM HJICH U
BTOPOCTEIICHHBIX JI€TaJIeH B YCTHOU U MUCbMEHHOU
KOMMYHHUKAIUH.

-MHOCTPAHHBIM S3BIKOM B 00BbEME, HEOOXOJIMOM
JUTSL IOJyYeHUsI MHPOPMALUHU U3 3apyO0eKHbBIX
VCTOYHHKOB.

VYK-4.3. Ocymectsisier
JIEJIOBYIO
KOMMYHHKAITHIO B
nudpoBoi cpene,
TIPUMEHSISI B TOM YHCIIE
CpeacTBa
BHJICOKOH(DEPEHTICBSI3U U
KOJIJIEKTUBHOM CETEBOM
paboThl

3HATh: CTWIb JIETTIOBOTO OOIIEHU S, OCHOBBI
MyOJIMYHON peyu, MOArOTOBKH MPEe3eHTAIUH,
B TOM umciie ¢ momoribio [1T1: Power Point,
Google Slides: npasuia opopmieHus
JIEJIOBOM MEPENUCKH, B TOM YHCIIE C
nomoineto: Grammarly, Beewriter;

YMerhb: UCTIOJIB30BaTh MHOCTPAHHBIN SI3bIK B
MECXKINYHOCHOM 06HIGHI/II/I u
poeCCUOHATTEHON e TETFHOCTH, B TOM
YHUCJIe C MPUMEHEHHEM Tu1aThopm IJis
MPOBEJCHUS BUACOKOH(MEPEHIINH 1
OpraHu3allik coBMecTHOM pabotsr Google
Meet, Microsoft Teams, Zoom, SIaaekc
TenemocrT.

Buaaaers: HaBbikamu paboTel B GOogle-
JTIOKyMEHTaxX Jij1si oOOMeHa mpodecCuoHaIbHON
uH(popMalvell Ha HHOCTPAHHOM SI3BIKE;
HaBbIKaMU TepeBoja MpodeccrnoHaIbHbBIX
TEKCTOB, B TOM YHCJI€ C IOMOILIBIO0 OH-JIAaltH
cioBapeii: English English Dictionary,
Multitran, Longman Contemporary
Dictionary, Longman Business Dictionary u

Ap.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

Cemectp uzyuenus: 1

Buabl yueOHoili padoThI

IIpome:xy
KonTakTHast paGora CamocrosiTesbHast pabora TO'Hasi @
Pa3nen B yacax aTTecTalu OpMbI
’ Ioapaszen, Tema (B 1acax) rexymero ®dopmupyem
MOAYJb i1 B Yacax KONTp OIS ble KOMIIEe
IIpakTuyec B yacax ¢opmbl opranusanumn TCHIHUH
Jlekuuu KHe KCP CaMOCTOSITeILHOH padoThI
3aHATHSA
o - YK-4.2
Tema 1.1. Globalization [ToBTOpEeHUE TPOHIEHHOTO . Y
P pouA VYcTHbIH YK-4.3.
(mpakTUKyM) Marepuania, HoJAroToBKa
Pasnen 1. Kynemyprno-meopueckoe MHIUBUAYAJIHHOTO BOKAOyIIsIpa OHpoc,
Global gocnumanue: i 12 ) 6 o 1 ogy SHHOU TeMe {Z60TI::1 [MCLMEIHHBIC
Market : POHA . » P . JIOMAIITHHAE
COYUANBHAS 3HAYUMOCMb CO CIIPaBOYHOM TUTEpaTypoil U SIS
UHOSI3bIYHOLL K)IbIMYPbl CJIOBapeM A
Tema 1.2. Brands I . ) . YK-4.2.
(paKTHKyM) OBTOPEHHE MPOHIEHHOTO VYerusiid onpoe, | VK-4.3.
MaTepuaia, moJAroToBKa MHCbMEHHBIC
Kynomypno-meopueckoe
12 WHAUBUAYAIBHOTO BOKaOyIsIpa JloMalIHue
socnumanue: - - 6 . 9
10 TIPOMJICHHOM Teme, paboTa 3a/laHnsA
MEHCKYIbMYPHOe . o
CO CIIPaBOYHOM TUTEpaTypoil U
npogeccuonanvHoe
g CJIOBapeM
83aumooeticmaue
[ToBTOpEHUE IPOKICHHOTO B . YK-4.2.
YcTHBIN omnpoc, VK-4.3.
MaTepuaia, moAroToBKa
Tema 1.3. Advertisin WHAWBUIYAIBHOTO BOKaOYysIpa HHEHMEHHLIE
. s - 12 - 6 JBHIAY . YJAp JIOMaIITHUE
(MpakTHKYM) 10 MpoiiieHHOU TeMe, paboTa 3a7aHIs
CO CIIPaBOYHOM TUTEpaTypoil U
CJIOBapeM




Tema 2.1. Employment Verusiii onpoc, | YK-4.2.
(IpaKTUKyM) [ToBTOpEHME TTPOIAEHHOTO [THUCbMCHHBIC YK-4.3.
Kynomypno-meopueckoe Marepuaa, oAroToBKa AOMaIlH1e
gocnumanue: MHJIMBHIyallbHOTO BOKaOyJIsIpa 3ajanus
0CO3HaHUe c80e20 Mecma 12 10 MO JIeHHOW Teme, paboTa
u poau 6 Oyoywer CO CIIPABOYHOM JIUTEPATy PO H
npogheccuoHanbHol clloBapeM
oesmenbHoCmu
IToBTOpEHNUE PO ICHHOTO VYernsiit onpoc, | YK-4.2.
Marepuasa, moJIroroBka ITMCEMCHHBIC YK-4.3.
Tema 2.2. Trade VHJIMBH/IyalbHOTO BOKaOyIsIpa AOMalIHNe
(paKTHKYM) 12 110 MIPO¥iIEHHOIT Teme, paboTa 3ajaHua
Pasnen 2. CO CIPaBOYHOM JINTEPATYypOH U
Business cJoBapeM
organization |Tema 2.3. Organization - . VYerHsit ompoc, VK-4.2.
(MpaKTHKyM) OBTOpPEHHUE MPOHAEHHOTO IIHCHMEHHBIE VK-4.3.
KyiemypHo-meopueckoe Marepualia, IoaAroroBKa JIOMAaIlHUE
soChumanie- MHIMBHyaITbHOTO BOKaOyJIsipa 3aJaHus
Wﬂ oe 12 1O NPOT/ICHHOT Teme, pa6ovTa
CO CIIPaBOYHOM JIUTEPATYPOH U
npogheccuonanvroe
é3aumooeticmeue CJI0BapeM
[ToBTOpEHKE MTPOMIEHHOTO Yernprii ompoc, | VK-4.2.
MaTepuaia, loAroToBKa MUCEMCHHEIC YK-4.3.
Tema 2.4. Money MH/IMBH/yaJIbHOTO BOKaOyJsipa AOMAIITHHC
(pakTHKyM) 10 10 NpoiiieHHoil Teme, paboTa SaJlaHHi
CO CIIPaBOYHOM JIUTEPATYPOH U
CIIOBapeM
_ e Veruwiii ompoc, | YK-4.2.
CB;g?:ir]l?g;teE r]]_g 'S [ToBTOpEHUE TPOHICHHOTO MMHCbMCHHbIC VK-4.3.
Paznen 3. MaTepuala, moJAroToBKa AoMalIHue
Business glj;ﬁm(zx)mgo weckoe YH]IUBHyalbHOTO BOKaOyIspa 3ajlannA
English 301; Cl’lul’:l;ZHu o b 10 0 TIPO¥ICHHON TeMe, paboTa

Certificate 1

COYUANBHASL 3HAYUMOCMb
UHOA3BIYHOU KYIbMYPbl

CO CIIPaBOYHOM JINTEPATYypOH U
CJI0BapeM




IToaroTroBka x
MIPOMEKYTOYHOU aTTECTAIlUU B
3auer - - - 4 P Y ce auu
dbopMe MHIUBH Ty ITEHOMN
MpE3EHTAlNN
- 92 4 48 -
Hroro

144




Cemectp u3yueHwus: 2

Buabl yueOHoi padoThI

KonraktHas pa6ora (B Tpomesiy
Pasnen qaca;?) CamocrosiTesbHast pabora TOYHAasi DopmbI Popmupyem
b
P Iloapasnen, rema aTrecTanusi B| TEKYIIEro ble
IIpakTH (¢opMbI oOprannzanumn yacax KOHTPOJIA | KOMIECTCHIHMH
Jlekuu B .
YyeckHe KCP CaMOCTOATEIbHOM
| yacax
3aHATHSA padoThI
Tema 4.1. Ethics - [ToBTOpEHME MIPOMIEHHOTO - VeTHblii YK-4.2.
(mpakTHKyM) MaTepuaa, oAroTOBKa ompoc, YK-4.3.
Kynomypno-meopueckoe WH/IMBUYTEHOTO MUCHMEHHBIC
gocnumaHue: - 10 4 BOKaOyJsipa 1o JIOMaIlTHUE
MedAHCKYIbMYpHOEe MpOIEHHOH TeMe, paboTa 3aaHus
npogeccuonanvHoe CO CIPaBOYHOM
g3aumooeticmaue JUTEPATYPOU U CIIOBAPEM
- I . - YK-4.2.
OBTOPEHHE MPOMIEHHOTO
p POt VK-4.3,
MaTepuaia, MoAroToBKa v .
CTHBIH OIpoC,
UHAUBUAYAIbHOTO
Tema 4.2. Change 10 4 6 Y IHCHMEHHBIE
Paznen 4. BOKaOyJIsApa 110
(mpakTHKyYM) . 2 5 JIOMaIlHKE
Strategy NpoiIeHHON Teme, paboTa S—
CO CIIPaBOYHOM
JUTEPaTypoOil U CI0BapeM
Tema 4.3. Strategy ) [ToBTOpEHHUE MPOIAEHHOTO ) zi'ig
g[paKTHKyM) MaTepuaia, moJAroToBKa v . e
VIIbIMYPHO-MBOPUECKOe HHHBHIYATHHOTO CTHBIH OTPOC,
: IIMCBbMCHHBIC
8OCNUMAHUe. 0OCO3HAHUE ] 10 . BOKAGYIADA 10 SN
ce0eco mecmd U ponu & PO ICHHON TeMe, paboTa
Gyoyweti v 3aJaHus
. CO CIIPaBOYHOM
npogeccuonansioi JUTEPATypOH U clloBapeM
oesmenbHOCMU
Paznen 5 Tema 5.1. Cultures - IloBTOpEHNE IPOHACHHOTO - YerTHblii onpoc, YK-4.2.
Lea dership (mpakTUKyM) - 10 4 Marepuania, oJroroBKa [HCHMEHHbIC YK-4.3.
Kynomypno-msopueckoe WHAVBUAYATHHOTO AOMaIlH1e




gocnumanue:
COYUANBHAS 3HAYUMOCNb
UHOA3BIYHOU KYIbIMYPbl

BOKaOyJsipa 1o
IPONJEHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYPON U CIOBApPEM

3aJJaHus

Tema 5.2. Leadership [ToBTOpEHNE TPOHICHHOTO YK-4.2.
(TIpaKTUKYM) Marepuaia, NoAroToBKa . YK-4.3.
Kynomypno-meopueckoe WHIUBUTyJIBHOTO Y cTHbIi onpoc,
IINCBbMCHHBIC
gocnumanue: 10 BOKaOyJsipa 1o
MeAHCKYIbMYPHOE MO IeHHOM TeMe, paboTa Hg;;fﬁﬁze
npogeccuonanvHoe CO CIIPaBOYHOI
g3aumooeticmaue JUTEPATYPOU U CIIOBAPEM
[ToBTOpEHME MPONAEHHOTO YK-4.2.
Marepuaia, NoAroToBKa Y cTHBII o1Ipoc, YK-4.3.
Tema 5.3. Competition WHIUBUTyJIBHOTO [MCHMEHHBIC
(npaxTHKyM) 10 § BOKa6¥ns[pa o JOMallHHEe
poiIeHHON Teme, paboTa 3aJjaHus
CO CIIPaBOYHOM
JUTEPATypou U CIOBapeM
[ToBTOpEHME IPOHICHHOTO YK-4.2.
Marepuaa, moJroToBKa Y cTHBIiT ompoc, VK-4.3.
Tema 6.1. Innovations UHAUBUAYAIbHOTO MHCbMEHHBIC
(npaKTiKym) 10 } BOKa6¥nﬂpa o JIOMallIHHe
NpoiIeHHON Teme, paboTa 3a[aHus
CO CIIPaBOYHOM
Paznen 6. JIUTEPATYPOU U CIIOBapeEM
Business i . -
s T2 B and
MaTepuaia, moAroToBKa Y erHsiit ompoc, e
Kynemypro-meopueckoe WHIAUBUAYATBHOTO MHCbMEHHBIC
SOChUmdHUe. ocosHarne 10 BOKaOyJsipa 1o JOMaIlTHHAE
ceoeco Mecma t poiu 6 npoiiieHHo# Teme, paboTa 3a/1aHus

0yoyweti
npogeccuoHanbHoU
QesamenlbHOCIL

CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM




[ToBTOpEHNE IPOHAECHHOTO

YcTHBIN ompoc,

YK-4.2.

Tema 6.3. Franchising 10 4 MaTepuaia, MoAroToBKa IHCbMEHHBIC YK-4.3.
(IpaKTUKYM) VHIUBUYJIbHOTO AOMaNIHAEC
BOKaOyJspa 1o 3ajanus
. K-4.2
Tewma 6.4. Business . . YK-4.2
- [ToBTOpEHUE MPOIIEHHOTO YeTHbiit onpoc, VK-4.3.
communication MAChMEHHBIC
Marepuaa, moJroroBka
(mpakTUKyM) JIOMaIllHHAe
Kynomypno-meopueckoe HHAMBHAYTIbHOTO 3aJIaHusI
10 2 BOKaOyJIsipa 1mo ’
GOCTIUMARLLE. MO IeHHOM TeMe, paboTa priofmete
MEIAHCKYIbMYPHOE p ’ 13 KOHTPOJIBHBIX
CO CIIPaBOYHOI 3a(aHHuil
npogeccuonanvHoe .
g JUTEPATYPOU U CIIOBApEM
g3aumooeticmaue
ITonroTroBka x
IIPOMEXKYTOYHOU
aTTectauuu B opme
. VHIUBUTyaIbHON
3a4eT ¢ OLEHKOH - 2 JUBHALY - -
Mpe3eHTAlLH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 3aIaHUI
100 40 -

Hroro

144




Cemectp uzyueHus: 3

Bujbl yueOHoi padoThl

dopmupye
KonTakTHast paGora IIpome:xy ®opmbI pMHPY
CamocrosiTesbHast paboTa Mble
Paznen, moayab IMoapa3znen, Tema (B yacax) TOYHASA TeKyWero | @ o oren
Jlexknn |IIpakTnyeckn| KCP B (¢opmbI opranusanuu | ATTECTAllH |  KOHTPOJIS —
U € 3aHATHS yacax CaMOCTOSITEJILHOM sl B yacax
[ToBTOpEHUE TPOHIEHHOTO - YK-4.2.
Marepuaa, moJIroroBkKa YcrHbii YK-4.3.
Tema 7.1. The nature of WHNBUIYTHBHOTO orpoc,
management - 6 - 2 BOKaOyJsipa 1o IUCBbMCHHBIC
(mpakTHKYM) PONJICHHON TeMe, paboTa JIOMAIITHUE
CO CIPaBOYHOMN 3aJaHus
JUTEPATYPOU U CIIOBAPEM
Tema 7.2. Management [ToBTOpEHME POHICHHOTO - YK-4.2.
Styles (mpakTUKyM) MaTepHaia, moaroToBKa Yernsiit onpoc, VK-4.3.
Kynomypno-meopueckoe WHUBUIYTBHOTO MHCHMEHHBIE
gocnumanue: - 6 - 2 BOKaOyJIsIpa 1o JOMalHIe
MedAHCKYIbMYPHOe npoiIeHHON Teme, paboTa 3alaHus
npogeccuonanvrHoe CO CIIPaBOYHOM
Paznen 7. g3aumooeiicmeue NUTEPaTypoil U cI0BapeM
Insights Into 0 — VK42
_— OBTOPEHHE MPOHIEHHOTO - -4.2.
Management Tema 7.3. Team Building MaTepHana H%HriTOBKa v 5 VK-4.3
(PaKTHKYM) p 5 CTHBIH OIIPOC, +9.
UHAUBUAYAIBHOTO MHCbMEHHBIC
Kynomypno-meopueckoe
- 6 - 2 BOKaOyJsIpa 1mo JIOMalllHHe
gocnumatue: . Z
NpoHJeHHON Teme, paboTa 3a[aHus
COYUANbHAS 3HAUUMOCTb o
. CO CIIPaBOYHOM
UHOSA3BIYHOU K)IbMYPbl .
JUTEePATypOH U CIOBapEM
[ToBTOpEHME TIPOHICHHOTO - YK-4.2.
Marepuasa, MmoJroToBKa VeI onpoc, VK-4.3.
. UHAUBUAYATHHOTO MHCbMEHHBIC
Tema 7.4. Risk AHBHILY
(npaKTiKym) - 6 - 1 BOKaOyJIsipa o JOMalIH1e
P Y npoiiieHHo# Teme, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATypPOU U CIIOBApPEM




[ToBTOpEHNE IPOHAECHHOTO

YK-4.2.

YK-4.3.
Marcpurajia, moaAroToBka V CTHBIN ormpoc,
Tema 7.5. Crisis WHIBUIYTHBHOTO MHCbMEHHBIE
management BOKaOyJsipa 1o JIOMaIIH1e
(TIpaKTUKyM) MpoiiIeHHOM TeMe, paboTa 3a/aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM
Tema 8.1. [ToBTOpEHUE MPOIiIEHHOTO YK-4.2.
Communication MaTepHaa, moaroToBKa Yernsiit onpoc, | YK-4.3.
(mpakTUKyM) WHJUBHTyJIBHOTO NHCbMEHHBIE
Kynomypno-meopueckoe BOKaOyJsipa 1o JIOMAIIH1e
gocnumanue: poiIeHHON Teme, paboTa 3a/1aHus
COYUANbHASA 3HAUUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOU K)TIbMYpbl JUTEPaTypOH U CIOBAPEM
YK-4.2.
[ToBTOpEHNE IPOHAEHHOTO VK-4.3.
Marcpualia, moaAroroBkKa VY CTHBIN ormpoc,
Pasyien 8. Tema 8.2. E-commerce UHAUBUAYATBHOTO MHCbMEHHBIC
Communication |(mpaxrixyw) § BOKa6¥HHpa o JIOMalllHHAe
) . PO ICHHON TeMe, paboTa 3a/1aHus
in Business CO CIIPaBOYHOM
JUTEpPaTypOi U CIOBapeM
. YK-4.2.
Tema 8.3. Customer [ToBTOpEHME MPOIiIEHHOTO VK-4.3.

service (MMpaKTHUKyM )
Kynomypno-meopueckoe
gocnumatue:
MEJCKYIbIMYPHOe
npogeccuonanvroe
83aumooeticmsue

MaTepuaia, MoAroToBKa
UHIUBUAYATBHOTO
BOKaOyIspa 1mo
PO ICHHON TeMe, paboTa
CO CIIpaBOYHOM
JUTEPATYpPOU U CIIOBapeEM

YcTHBIN ompoc,
MUCHEMEHHBIE
JIOMAIITHIE
3aaHHs




Tema 8.4. Writing report
(mpakTUKyM)

[ToBTOpEHUE IPOHAECHHOTO
MaTepuaia, oAroToBKa
WHIUBUAYAIBHOIO
BOKaOyJIsipa 1mo
IpONJEHHON Teme, paboTa

Paznen 9. Global

Companies

Tema 9.1. Globalization
and Global Marketing
(mpakTUKyM)
KWZbI’I’lVDHO-I’I’lGODUQCKO@
socnumanue.
CoOYyuUuailbHAsl 3HAYUMOCMb
UHOSA3BIYHOU KYTbIYPbl

[ToBTOpEHNE IPOHAECHHOTO
MaTepuaia, oAroToBKa
WHIAUBUAYAIbHOTO
BOKaOyJIsipa 1mo
MO IEHHOM TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

Tema 9.2. Coca Cola
Company (mpakTukym)

[ToBTOpEHME IPOHIEHHOTO
MaTepuaia, MoAroToBKa
UHIAUBUAYAIbHOTO
BOKaOyJsipa 1o
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypou U CIOBapeM

Tema 9.3. Success
(mpakTHKYM)
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanbHoe
g3aumooeticmeue

[ToBTOpEHME POIIEHHOTO
MaTepuaia, moAroToBKa
UHAUBUAYAIBHOTO
BOKaOyJsIpa 1mo
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypOH U CIOBapeEM

Tema 9.4. General
Motors Company
(mpakTHKyM)

[ToBTOpEHUE MPONIEHHOTO
MaTepuaia, oAroToBKa
WHIVBUAYAIBHOIO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM

YcTHBIN ompoc,
MIACbMEHHBIE
JIOMalIlHHAE
3aJaHus

YcTHBIH ompoc,
MM CBbMCHHBIC
JIOMAIlHHAE
3aJaHus

YcrHBIH onpoc,
IIMCBbMCHHBIC
JIOMAIlHHAE
3aJaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aJaHs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aJaHus

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.

VK-4.2.
YK-4.3.

YK-4.2.
YK-4.3.




YK-4.2.

[ToBTOpEHME TTPOIAEHHOTO YcrHbIi
MaTepuaia, MoAroToBKa ornpoc, VK-4.3.
Tema 9.5. Failures WHUBUIYTHHOTO MUChMEHHBIC
4 1 BOKaOyJIsipa 1mo JIOMAILHUE
(mpakTUKyM) . Z
MpoiiIeHHOM TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM
[ToBTOpEHNE TPONICHHOTO YK-4.2.
Marepuaa, moJIroToBka Y cTHBIIT ompoc, YK-4.3.
Tema 9.6. Microsoft UHUBUIYTHBHOTO [HCbMEHHBIE
Company (mpaxTaiyy) 4 1 § BOKa6¥nﬂpa o JIOMAIIH1e
poiJIeHHON Teme, paboTa 3aJjaHus
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeEM
[ToBTOpEHME POHICHHOTO . YK-4.2.
MaTepHaa, IoAroTOBKa Yernbiit onpoc,
Tema 9.7. Virgin Group 4 1 WHIUBUIYaIbHOTO H;g;riiibée YK-4.3.
Company (mpakTuKyMm) BOKaOyJIs1pa 1o S—
PO ICHHON TeMe, paboTa
CO CITPaBOYHOM
Tema 9.8. Future of the [ToBTOpEHUE PO ICHHOTO VK-4.2.
Business (mpaktukym) Marepuaa, moaroTroBKa YeTHBIH onpoc, VK-4.3.
Kynomypno-meopueckoe UHAUBUAYAIBHOTO MHCbMEHHBIC
gocnumarue: 0CO3HaHue 4 1 BOKaOyJsipa 1o JOMAaNIHKUE
c80€e20 Mecma U pojiu 8 npoﬁ,ueHHOﬁ TEME, pa60Ta 3a1aHuA
byoywet CO CIPaBOYHOM
npogeccuonarbHol JUTEePATypOH U CIOBapEM
IToaroroBska k
MIPOMEXKYTOUHOU
3auer - - aTTecTanuu B oopme - -
WHAUBUAYATbHON
pe3eHTAINH
Hroro 84 20 _

108




Cemectp uzyuenus: 4

Buabl yueOHo# padoThI Ipomeiy
TOYHAasI o
opMH
KonTakTHasi padora arrecTan | dopmsl pMHpYy
CamocrosiTesbHast pabora s B eMble
Pa3nen, moayab Moapa3zaen, Tema (B yacax) TEKYyIIero
KOMIETEH
qacax KOHTPOJISt .
Jlek |IIpakTueckn KCP ¢opmbI opranusanuu 1
11070 e 3aHSITUSL B qacax CaMOCTOSATEJILHOMI
Tema 10.1. Personal - YK-4.2.
banking (mpakTukym) YcrHbii YK-4.3.
Kynomypno-meopueckoe orpoc,
socnumanue: - 6 2 4 - MUChMEHHBIC
MEJHCKYIbIMYPHOe JIOMAIITHUE
npogeccuonanvHoe 3aJIaHus
83aumooeticmsue
- VYcrubiit VK-4.2.
. . onpoc, YK-4.3.
Tema 10.2. Banking history | 6 i i i HCEMCHHBIC
(mpakTUKyM) JOMaNIHue
3aJaHusA
[ToBTOpEHUE NPOIIEHHOTO - V CTHBIH VK-4.2.
Pasnen 10. Banking Marepuaa, moJroToBKa ompoc, VK-4.3.
Tema 10.3. Types of Banks | 6 ) 4 WH/IMBUY ATBHOTO [IUCHMEHHBIE
(mpakTHKYM) BOKaOyJIIsipa 1o JOMaIlHHE
PO ICHHOHN TeMe, paboTa 3a/1aHus
CO CIIpaBOYHOM
- Y CTHBII VK-4.2.
Tema 10.4. Central Banking orpac, YK-4.3.
( ) - 6 - - - MHChMEHHbIC
MPAKTUKYM [
3aJaHus
Tema 10.5. Film Money - Yermpiit | VK-4.2.
banking and Federal ompoc, YK-4.3.
- 6 - - - MHChMEHHbIC
Reserve System
JOMAIIHUEC

(mpakTHKYM)

3aJJaHusA




YK-4.2.

IloBTOpEHNE POHAEHHOTO Y CTHEI
Marepuaa, moJIroroBka orpoc, YK-4.3.
Tema 10.6. Profitable Banks WHIUBUILYATBHOTO [UCbMEHHBIE
(mpakTUKyM) BOKaOyJsipa 1o JIOMAIIH1e
pONJIEHHON TemMe, paboTa 3a[jaHusA
CO CIIPaBOYHOMN
[ToBTOpEHNE NPOHIEHHOTO YV CTHBII VK-4.2.
Marepuaa, moJIroToBka ompoc, YK-4.3.
Tema 10.7. Bank Charges HUHIAWBUAYaTbHOTO MHCbMEHHBIC
(mpakTUKyM) BOKaOyJsipa 1o JIOMaIIHue
pONJEHHON Teme, paboTa 3a[jaHnsA
CO CIIPaBOYHOM
. YK-4.2.
IToBTOpEHME TPOHIEHHOTO . VK-4.3
YcTHBIN 5.9,
MaTepuana, moAroToBKa
ompoc
Tema 10.8. Bank Mergers WHIUBUTy JTBHOTO poc,
IINCBbMCHHBIC
(mpakTUKyM) BOKaOyJsipa 1o
o z 6 JOMAaIIHUEC
HpOiifeHHOMH Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOU U CIOBapeM
Tema 10.9. Companies and I . YK-4.2.
their banks (mpaktukym) OBTOPCHHC MPOUICHHOTO Y CTHEI VYK-4.3.
Ko lbmypHO-meopueckoe MaTepuaia, moJAroToBKa opoc,
gocnumaHue. 0CoO3HaHue HHHHBgﬂyaHBHOFO MHCbMEHHBIC
c80e20 Mecma u pou 8 | poxabyliipa o 5 JIOManIHue
Gyoyuers MpOfiZIeHHOM Teme, paboTa sanaHus
. CO CIIPaBOYHOM
npogeccuoHanbHou

oesmenbHoOCmu

JUTEPATypOH U CIOBapeEM




Pazgen 11. Finance

Tema 11.1. Raising finance

YK-4.2.

IToBTOpEHME TTPOIAECHHOTO i
(mpakTUKyM) p POrAL Yernbiid YK-4.3.
Marcpuraia, moaAroToBka orpoc,
Kynomypno-meopueckoe
WH/IUBUYaTIbHOTO IIUCHMEHHBIE
gocnumaHue. 0CO3HaHue
BOKaOyJsipa 1o JIOMAIIH1e
c80€e20 Mecma u poau 8 . z
. MpoiiIecHHOM TeMe, paboTa 3a/aHus
0yoyweti .
. CO CITPaBOYHOM
npogheccuoHaIbHO .
JUTEPATYPOH U CIIOBAPEM
oesmenpbHoCcmu
[ToBTOpEHNME MPOIICHHOTO 3 gi'ié
Marepuaa, oaroToBKa YeTHbIi 9.
Tema 11.2. Accounting and WH/INBUYTEHOTO onpoc,
. . IINCBMCHHBIC
financial statements BOKaOyIIsIpa 1o
o o JOMAIIHNUEC
(mpakTUKyM) npoiiIeHHON Teme, paboTa S—
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeEM
[ToBTOpEHHE MPOKIEHHOTO } YK-4.2.
MaTepuana, oJroToBKa YeTHbIH YK-4.3.
orpoc,
WH/IMBUYTEHOTO
Tema 11.3. Stocks and AHBIILY HCHMEHHBIE
BOKaOyIsipa 1mo
Shares (mpakTukym) ol TeHHON TeMe. paBoTa JOMaIlHHEe
MpOHICHHOT Teme, padoT S
CO CIIPaBOYHOM
JUTEPATypOH U CIIOBapeM
VcrHbIi VK-4.2.
Tema 11.4. Bonds ompoc, | YK-4.3.
- M CBbMCHHBIC
(mpakTUKyM)
JOMAIIHUE
3aIaHuA
VerHbli YK-4.2.
. onpoc, YK-4.3.
Tema 11.5. Taxation i THCBMEHHEIE
(mpakTUKyM) JIOMAaIlHHE

3aJlaHusA




. . . - YcrHbii VK-4.2.
Business English Certificate ompoc
Paspen 12. 1%( (JIZIEZKTT;}III\;)GO yeckoe e | VK4S
Business English govcnunl;z e P - 20 - - AOMAILHHAC
Certificate 2 SO 3alaHu,
COYUANbHAS 3HAUUMOCHb BBITIOJTHEHHE
UHOSA3LIYHOU KYIbMYPbl KOHTPOJIBHBIX
3aJIaHUN
IMoaroroBka K 36
IIPOMEXKYTOYHOU
aTTecTanuu B popme
JK3aMeH - - - - " dop ) )
TPYIIOBOM MPE3EHTAIIUH,
BBITIOJTHCHHE
KOHTPOJIbHBIX 3a/IaHUI
Hroro - 104 4 36 - 36
180
- 380 | 16 | 144 | - 36
Bcero




6. COIEPXAHUE JUCIUIIJINHbI

Pa3nen 1. Global Market

Tema 1.1. Globalization

OOyuaromuecss wu3ydaror Ttemy [nobammzanus. CrmocoObl W METOMBI, NPUBOISIIHE K
I'mobanm3anuu. M3y4aror Jiekcuky 1o TeMme. [loJoXKuTenbHbIE W OTPUIATEIBHBIC TOCICICTBHS
mporecca riodanu3anud. M3ydaoT TepMHHOIOTHIO TIPOBEICHUS TeIe(OHHBIX TEPErOBOPOB, B TOM
YHCIIe C UCIOIh30BaHUEM HU(PPOBBIX CEPBHUCOB.

Kynomypno-meopueckoe socnumanue: nomumanue coyuanbHol 3HAYUMOCMU UHOAZLIYHOU
KVIbMYpbl NPOUCX00UM Y 00Y4arouuxcs nocpeoCcmeom aHanu3a u OdlbHeuue2o 00CyxHcOeHUus Ha
UHOCMPAHHOM ~SI3bIKe MeMbl 2100anu3ayuu, ee 3aKOHO08, a MmakKdxice O0COOEHHOCMU 6e0eHUs
MeHCOYHAPOOHBLX NEPEe20B8OPO8.

Tema 1.2. Brands

OOyuaromirecs: 3HAKOMSITCS ¢ TeMOM Ha mpuMmepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OOCyXIaroT MpoOIeMbl, CBA3aHHBIC C MUPATCTBOM U IYTH UX pelieHus. M3ydeHue TepMUHOJIOTHH,
HEOOXOAMMOM JIJIsl TPOBE/ICHHUS JICIOBBIX TIEPETOBOPOB U COOPAHHIA MEKTyHAPOIHOTO YPOBHSIL.

Kynomypno-meopueckoe _gocnumanue: nonumanue  0COOEHHOCMEU  MEHCKYIbMYPHO2O
npogeccuoHanbHO20 83aAUMOOCUCEUS NPOUCXOOUM Y 0DVUAIOWUXCS NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKE C Yelblo 00CYIHCOeHUsI NPOONeM, CEA3AHHLIX C UMEHAMU pAda 2100aNbHbIX
KOMRNAauuu, u nymeu ux peuleHus.

Tema 1.3. Advertising

OOyuaromuecss 3HaKOMSITCS C Pa3IMYHBIMA BHJIaMH PEKJIaMbl, METOJAaMH PEKIaAMUPOBAHHMS.
VYyarcs, KaKk MpaBUIBHO MPOBOJUTHh PEKIAMHYIO KaMmmaHuio. M3ydaroT ¢pasbl, HECOOXOIUMBIE IS
MTOCTPOCHHUS YCIICTHOM Mmpe3eHTanuu. MHanBuIyanbHas mpe3eHTaIus 1mo TemMe,

Pa3znea 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs u3y4yaroT Hanbosee BaKHbIE (DaKTOPhI, HEOOXOUMBIE TSl TTOJTyYSHHUST PaOOTHI.
N3y4aroT cnocoObl yCHemHOro MPOXOXKJAEHUS U TpoBeaeHUs cobecenoBanusa. M3ywaroT
TEPMHUHOJIOTHIO, HEOOXOAUMYIO JUIsl MPOBEACHHUS COBEIIAHWM BHYTpU KOMIIaHWHU. Buabl pesrome.
OOyuaroruecs: y4aTcsi COCTaBISTh pe3toMe.

KVJZbI’I’lVDHO-m@OD‘leCKOe eocnumdaHue. O0CO3HaHue ceoeco mecma u pojau 6 6)/0)/114612
l’lqub€CCMOHClJZbHOZZ oesmenbHoCmu ocywecmejiiemcsia  nymem  anaiusd ocobennocmell noucka

pa601’nbl, 6606H1/l}l nepeeoeopoe HA uHOCmpaHHOM A3blKe, I’lpOG@O@Hu}l COBQLI/;CZHMZZ.
Tema 2.2. Trade

OOyuaromuecss 3HAKOMSTCS C pa3IMYHBIMM BHJAMHM TOProBiu. M3ydaioT 0coOEHHOCTH
BHEIIHEH M BHYTPEHHEH TOProBiu. 3HAKOMATCS C TpaBWwiIaMHd OGOPMIIEHHS aKKpEIUTHBA.
CoBepILIEHCTBYIOT HaBBIKM BEACHUS IEPErOBOPOB, M3y4YalOT Pa3jINYHbIE MPUEMBI IS JOCTHKEHUS
Haunbosee 3¢ (peKTUBHOrO pe3ynpTaTa, B TOM YUCIIE C MOMOIIbio Zoom, Google-nokymenToB, Yandex-
JOKYMEHTOB, 3JIEKTPOHHBIX OMOIHOTEK.

Tema 2.3. Organization



OOyuaromuecs 3HAKOMSTCS C BHAAMU KOMIaHUH. M3y4aioT NpHeMbl, CIOCOOCTBYIOIINE
CO3JIaHHIO OJlaronpusTHOW pabouell cpenbl. 3HAKOMSTCS C MPAaBUIAMU M CTPYKTYpaMu OOLICHHS B

cdepe OuzHeca.

Kynemyprno-meopueckoe _socnumanue:  opmuposanue  noHUMaHus — 0coOeHHocmell
MENCKYIbMYPHO2O NPOPDECCUOHANLHO2O — B3AUMOOCUCMEUST  NPOUCXOOUM  NOCPeOCMBOM  AHAU3A
PA3IUYHBIX MUNOE KOMNAHUL, O0CODEHHOCMEl GbICMPAUSAHUsT NPAsUl U CMPYKMypbl 0el08020
obwenust 6 npogeccuonanvbHoll cepe.

Tema 2.4. Money

3HAKOMCTBO ¢ ()MHAHCOBBIMH OTHOIICHUSMU B SKOHOMHKE U HX TpaQUUECKHM OTPaKCHUEM.
OOyueHure COCTaBJIEHUIO U HATMCAHUIO OTYETOB.

Pasnen 3. Business English Certificate 1

Tema 3.1. Business English Certificate 1

3HaKOMCTBO ¢ (POpMATOM U CTaHAAPTAMU MEXAYHAPOJHOTO TECTUPOBAHMSL.

OTtpaboTKka yMeHHMI M HaBHIKOB Ha 0a3e MAaHHOTO ayTEHTHYHOTO MaTephalia M TOJrOTOBKa
o0ydJaromuxcs K cade BBIIICYKa3aHHOTO dK3aMeHa.

Kynomyprno-meopueckoe socnumanue: NOHUMAHUE COL;MClJleOIZ BHAYUMOCIU  UHOSI3bIYHOU

KVIbMYpbl  APOUCXO0UmM y  00VHAIOWUXCS NOCPeOCHMEOM AHANU3A  AYMEHMUYHbIX Mamepuailos
MENCOVHAPOOHO20 IK3AMEHA.

Pa3znea 4. Strategy

Tema 4.1. Ethics

3HAaKOMCTBO C J3THKOH B cdepe OuzHeca M pa3IMUHbBIMH HOpMaMmH 3TukeTa. OOCyXIeHHE
npo6GisieM Koppynuuu U 60pb0bI ¢ Hell. O0yyaromyecs U3y4aloT TEPMUHOIOTHIO IO TAaHHOW TeMe, s
HAXO0XJICHUS BBIXOJA U3 CJIOKHBIX SKOHOMUYECKUX CUTYaIIHH.

Kynomypro-meopueckoe socnumanue: medckyibmypHoe npogeccuonaivbHoe 83aumooeiicmaue
npouUCxooum 6 CO3HAHUU 00yHarwuxcs 01a200aps aAHaIu3y U OalbHetuemy 00CYHCOeHUI0 MAaAKUX
NOHAMUU, KAK SMUKA, KOPPYRYUsl, IKOHOMUUECKASE CUMYAYUsi U CNOCOObL ee YIyUuLeHUsL.

Tema 4.2. Change

OOyuaromuecs y4arcs BbIpaXaTb CBOM MBICIM MO TeMme u3MeHeHHs. Kak B MOBCETHEBHOM
KU3HU, TaK U B cepe Ou3Heca. Ydyarcs MmpaBuiiaM HamucaHusi oT4yeToB. COBEpIICHCTBYIOT HaBBIKU
MIPOBEJICHUS COBEILIAHUI.

Tema 4.3. Strategy

OOyuaromuecs: 3HaKOMATCs ¢ TepMUHOM «CTparterusi» B 1enoM. M3y4aroT BUIBI CTpaTeruii u
TaKTUK, HEOOXOAUMBIX JJISl TOCTUKEHHUS, TIOCTaBICHHOM 1enu. M3y4aroT pa3nuyuus Mexay TEPMUHOM
CTpaTerus 1 TakTHKa. Pa3BuTHE yMEHUI 1 HABBIKOB IPUHSATHUS PEILICHUI.

Kynemyprno-meopueckoe eocnumanue: o0cosHamue c6oe2o0 Mecma U poau 6 Oyoyujell
npogheccuoHanvHol oesmenvHocmu hopmupyemcs y o0yuarowuxcs yepe3 NOHUMAHUe U pasiudeHue
NOHAMULL, NPOEYUPOBAHUID C80€20 NOHUMAHUA 6 OMHOUWIeHUU NpopeccuoHanbHol  cghepbl
oesimenbHOCMU, OCOZHAHUIO CLOICHOCIU NPOYeCcca NPUHAMUS PeUeHUl.

Paspnea S. Leadership

Tema 5.1. Cultures



3HAKOMCTBO C KYJIbTYpaMHu Pa3HbIX CTPaH, MOBEICHUEM JIIOACH, UX TPATUIUIMUA U OObIYasiMU.
OlleHKa U aHAIW3 UX BJIWSIHUA HA BEICHUE OM3HECA. 3HAKOMCTBO C OCOOEHHOCTSIMU BEIEHUS OU3HECa

C BOCTOYHBIMH JICJIOBBIMU MapTHEpaMu. Pa3paboTka coOCTBEHHBIX CTpaTeruii B TaHHOU cdepe.

Kynomypno-meopueckoe socnumanue: coyuanbHas 3HAYUMOCMb UHOA3LIYHOU KYIbMYpbl
Gopmupyemcs 6 coznanuu obyuarowe2ocs 01a200aps aHAIU3Y U OANbHeUueMy 00CYHCOeHUIO
ocobeHHoCcmell KyIbmyp PA3HbIX CMPAaH, UX paziuyutl U NONvlmMKe CamoCmosmenbHo paspabomams
CB8010 cmpamezuto 6e0eHUsl OU3Heca 8 UHOA3LIYHOM NPOCMPAHCHIEE.

Tema 5.2. Leadership

3HAKOMCTBO C MHUPOBBIMH JIJIEPAMU B TIOJIUTUKE ¥ SKOHOMUKE. OOCyX/IeHNe KauecTB JIHIepa,
pacimpeHue JeKcHkd 1o TeMe. OOyuaromuecs: MoJay4yaroT IMPEJCTAaBICHUE O HABBIKAX YIPABICHUS
KpYIHBIMU, MUPOBBIMH KOMITaHUSIMU.

Kynomypno-meopueckoe eocnumanue: ¢opmupoganue NOHUMAHUSL O MENHCKYIbMYPHOM
npogeccuoHaIbHOM 83AUMOOeCMBUU OCYWecmeaemcs 61a2o00aps aHanu3y Ha UHOCMPAHHOM SI3bIKe
VCHEWHOCMU MUPOBBIX TUOEPO8 U 21100ATbHBIX KOMNAHU.

Tema 5.3. Competition

OOyyJaromuecss 3HAKOMSATCS ¢ 3KOHOMHYECKHM TEPMHUHOM «KOHKYPCHIIHS» H €€ BHIAMH.
N3y4aroT BIHMsIHWE KOHKYPCHIIMH Ha COCTOSHHUE pPAa3JIMYHBIX PHIHKOB. PaccMaTpuBarOT OCHOBHBIC
CTpaTerMu  JIOCTHXKEHUS  KOHKypeHTocmocoOHocTu.  OOywarommuecs  pa3pabaTbIBalOT  CBOU
COOCTBEHHBIE CTpaTeruyeckue ACUCTBUS ISl MPEOIOJIEHUs MPENITCTBUM B PEILICHUH OCTaBICHHbIX
3azad.

Pa3pnen 6. Business vision

Tema 6.1. Innovations

OOyuaromuecss 3HAKOMSTCS C pa3MUUHbIME  H300pereHusaMu. OOCyXIal0T HEOObIYHbIE
M300peTeHus], UCIIONIb3Ys JIEKCUKY IO JaHHOW TeMe. PaccMarpuBaioT mpeumyiiecTBa MHHOBAIUNA B
cdepe pbiHKa. M3yyaroT MeTObl YCIENIHOrO NpeAcTaBieHuss nHdopMaluu B popme mpe3eHTalnii, B
toM yucie ¢ nomompio TIIT: PowerPoint, Google Slides, slidesgo.co.

Tema 6.2. Business and environment

OOyuaromuecs U3y4aroT MOHITHE OKpPY Karolllas Cpefia BO B3aMMOCBSI3H C BeJleHueM Ou3Heca.
Brnusinue pa3iuyHbIX KOMITAHMN Ha COCTOSIHHUE OKPYXKAIOIUIEH Ccpenbl. 3HAKOMSTCS C Pa3Iu4HbIMU

KOMIIaHHUAMHA, KOTOPBIC BHOCAT BKJIaJ B COXPAHCHHUEC Oprx(aIOHleﬁ CpCabl.

Kynemypno-meopueckoe _socnumanue: ocosHanue ceoeco mecma u poau 6 0Oyoyujell
npogeccuoOHANbHOU 0esIMeNbHOCIU NPOUCXO0UM NOCPEeOCMEOM AHAIU3A UBMEeHeHUll 8 buzHec-cepe
noo gozoeticmeauem UsMeHeHUll, NPOUCX00AWUX 8 OKPYIHcarowell cpeoe.

Tema 6.3. Franchising

OOyuarommuecss 3HaKOMATCS ¢ TEPMHUHOM «(PaHIIU3UHIY. BblJaya KOMIAHUEH JUIEH3UH Ha
IIPOU3BOJICTBO MJIM MPOAAXY TOoBapa Moa ee Mapkoi (¢panmmsbl)». M3ydaioT HeE00X0AUMYIo
TEPMHHOJIOTHIO Ha TNPUMEPAX pa3IMYHBIX MEKIYHAapOAHbIX KoMmaHui. Haxomar mpumepsl Ha
PoccuiickoM phIHKE.

Tema 6.4. Business communication


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OOyyaromuecss 3HaKOMSTCS C TEPMHHOJOTHEH M TOHSITHEM OW3HEC JTHKETa, IS BEACHUS
JIETIOBBIX MEPErOBOPOB. YIIyUIIalOT CBOM HABBIKH OOIIECHUS B ICTIOBOM Cpefe.

Kynomyprno-meopueckoe 8ocnumanue: d)opMupoeaHue NORUMARUA O MEJNCKYIbMYPHOM
I’lpOd)€CCMOHCZJZbHOM 83auUMooeticmaun npoucxodum Ha npumepe COBEPULEHCMBOBAHUA HABLIKOB
KOMMYHUKAYUU HA UHOCMPARHOM A3blKeE C Yejlbl0 YCNeuHo20 8e0erUst 0el08bIX nepecoeopos.

Paspea 7. Insights Into Management

Tema 7.1. The nature of management

OOyuarommecs: 3HAKOMSTCS C TOHSATHEM MEHEKMEHTa, ero 3HadeHueMm. OOydarommecs
3HAKOMATCS C TEPMHUHOJIOTHEH, HEOOXOIUMOW [uIs ONHMCAHMSI 4YepT MOJOXKHUTEIBHOTO U
OTPHULIATENILHOTO YIIpaBJICHLA.

Tema 7.2. Management Styles

YUTo MOXHO M 4Yero Henmb3s JelaTb MeHekepam. Tpu cTwis ynpasieHus. VMHTEpBbIO C
JKCIEPTOM MO cTUisMHU ynpaieHus. KadectBo ympaBnenus. Kak oueHuts oOpaTHyIO CBSI3b OT
COTPYJIHUKOB, YTOOBI YIYUIIUTh CTUJIN YIPaBICHUS.

Kynomypno-meopueckoe eocnumanue: nocpedcmeom amanuza HA UHOCMPAHHOM S3bIKe
PA3IUYHBIX  8UOO8 UHMEPEbIO, CMujlell YNpPAaeleHus, Kayecmeda npoucxooum Gopmuposarue
NOHUMAHUS_MEHCK)IbIMYPHO20 NPOPeCCUOHATbHO20 83AUMOOEUCMBUSL.

Tema 7.3. Team Building

OOyuaromuecs M3y4yaloT CHocoObl paboThl B KOMaHAE, OOCYXTAalOT HWIEH, KaK CO31aTh
YCIEIIHYI0 KOMaH1y. M3ydaroT JICKCHKY 10 TeMe.

Kynomypno-meopueckoe socnumanue: ghopmuposanue coyuanrbHOU 3HAYUMOCIU UHOAZLIYHOU
KVIbMYpbl NPOUCXOOUM HA npumepe uoetl hopmMuposaruss KOMAHo, onpeoeieHus poietl 8 KOMAaHoe,
VCHEeUWHOCIU U Pe3YIbMaAMUSHOCHU KOMAHObL U KANHCO020 ee YIeHd.

Tema 7.4. Risk

OO6yuaromuecs 00CYK/Iat0T BUbI IOBCETHEBHOTO PHCKA U pPHCKa B OuM3Hece. PuCK, KOTOpbIi
MOXET 6I>ITB IMOJIYYCH B XOZIC ITpoHeccca FJ'IO6aJ'II/I3aI_II/II/I.

Tema 7.5. Crisis management

O6y‘IaIOIJ_II/ICC$I 060y>K,Z[aIOT BOIIPOChI IO TEME KpU3UC B YHPABJICHUH. 3HaKOM$[TC}I C
Pa3jIMUHBIMH CUTYyalUsIMH, BbBI3bIBAIOIIMMU KPU3HUC. I/ISy‘IaIOT IMyTH PCHICHHA BbIXOJa U3 KpHU3HUCA.
HSy‘IaIOT IIPpUEMBI 3allpalluBaHUA I/IH(l)OpMaLII/II/I B CJIOXKHBIX S3KOHOMHUYCCKUX CUTyallUAX U T'PAMOTHO
OTBCUATb Ha ITOCTABJICHHBIC BOIIPOCHI.

Pasnen 8. Communication in Business

Tema 8.1. Communication

O6yqalonmecsi N3YYarlOT KadueCTBa XOPOULICTO CO6CCCI[HI/IK3., (I)B.KTOpBI Ba’XHBIC B O6H.[CHI/II/I 158
(bOpMLI O6I_I_ICHI/I}I (BI/II[BI NMUCBMCHHOI'O U YCTHOT'O O6H_ICHI/I${). I/I3y‘-ICHI/Ie " TPCHUHT HOBOH JIEKCUKU I10
TEME. COBepIJ_IeHCTByIOT CBOM KOMMYHUKATUBHLIC HABBIKU. I/I3yqa10T BUABI Hp06J'ICM, C KOTOPBIMH

OHU MOT'YT CTOJIKHYTBCS B ITPOLCCCC O6H.I€HI/IH.



Kynomypno-meopueckoe socnumanue: coyuanvhas 3HAYUMOCMb UHOALIYHOU K)IbMYpbl
Gopmupyemces y obyuarowuxcs nocpeocmeom u3ydeHus 8udo8 npoodiem, ¢ KOMOPbIMU OHU MO2YM
CMOJKHYMbCS 8 NPpoYyecce UHOAZbIYHO20 NPOPECCUOHATLHO20 0OUeHUS.

Tema 8.2. E-commerce

OOyuarommecs: M3y4arOT BHJIbBl PUCKA, KOTOpPBIE MOTYT OBITh IIOJIy4€HBI B pe3yJibTaTe
TOPrOBJIM B HMHTEpHETE. BUABI NPOAYKTOB M YCIyr, MPEAOCTAaBISEMBIX B HHTepHETe. M3ydaror
TEPMUHBI TI0 TeME TOProBis. M3y4aroT MeTonsl TMOCTpOeHUs S(PGEKTHBHON MPE3CHTAIMH JUIs
YCIIEUTHOM MPOJIaKU CBOETO MPOIYKTa CBOMM MOTEHIIHATBHBIM ITOKYTIATEIISIM.

Tema 8.3. Customer service

OOyuaromuecss U3y4alOT HOBBIE HJeW B cdepe oOCITykuBaHUA KIMEHTOB. WM3yuwator
JOCTOMHCTBA W HEJOCTATKH Pa3HBIX BUAOB OOMIeHHS ¢ KiMeHTaMu. OOydarommecsi y4arcsl MucaTh
MUChbMO-Ka00y. COBEPIIEHCTBYIOT HABBIKH ayIMPOBAHUS 110 TAHHOH TeMe.

Kynomypno-meopueckoe  socnumanue: _ocosnauue  YCHEUHOCHU __ MENHCKYIbIMYPHOSO
NpOheccUOHATbHO2O 83AUMOOCUCMBUSL NPOUCXOOUM Yepe3 YCMHbII 00MeH HA UHOCMPAHHOM SA3bIKe
uoesMuU U MulCIAMU NO NOBOOY Ccmulei NPopeccuoOHaIbHO20 U ObIMOB020 0OUleHUs: OISl PeuleHUs.
npoorem KOMMYHUKAYULU.

Tema 8.4. Writing report

OOyuaromuecss HW3y4arOT CTPYKTYpPY HAMMCAHHWS OT4YeTa, HEOOXOAUMYIO TEPMHHOJIOTHIO.
3aH_[I/IT a4 MHIAWMBUAYAJIBHBIX OTUCTOB.

Paznen 9. Global Companies

Tema 9.1. Globalization and Global Marketing

OOyuaromuecs usydaroT Temy «lmobamuzarmms». CrnocoObl M METONBI, NPHUBOISIINE K
FJ’IO6aJ'II/I3aI_[I/II/I. I/I3yan0T JICKCUKY II0 TEME. IlomoxxurenpHBIE H OTpULATCIIBHBIC ITOCICACTBHA
Imponecca FJ'IO6EL]'II/I33LII/II/I. MCTO,I[BI BXOXICHUSA B MPIpOBOfI PBIHOK.

Kynomypro-meopueckoe socnumanue: (hopmuposarue nOHUMAHUS_COYUATHOU 3HAYUMOCTU
UHOSAZBIYHOU KYJbMYPbl NPOUCXOOUM 8 Npoyecce amaiu3a u 00CYHcOeHusi nociedCmsuil npoyecca
2nobanuzayuu, 0cobeHHocmel MexcoyHapoOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuaromuecss 3HAKOMSTCS C HCTOPHEH CO3JaHMsl KOMIIAHMH, C €€ OCHOBaTesIMHU.
OOCy»KIat0T MPEUMYIIECTBA U HEJOCTATKH dTOW KOMITAHUH.

Tema 9.3. Success

N3yyaroT nexcuky mo Teme «Ycmex». 3HaKOMATCS C TEPMHUHOJIOTHEN Ha MPUMEpPEe yCIEUTHBIX
komraHuit u groged. CoBEpIICHCTBYIOT HaBBIKM BEACHHUs TNeperoBopoB. M3ydaroT KkauecTBa,
KOTOPBIMH 00JIaZlaeT yCIEIIHbINH YETOBEK.

Kynemyprno-msopueckoe eocnumanue. NOHUMAHUe ocobennocmetl MEINCKY/IbMYPHO20

npogheccUuoOHANbHO20 3AUMOOCICMBUSL NPOUCXOOUM HA NpUMepe aHAAU3a YCNeWHOCMU 6e0eHUs
nepe2o80opo6 Ha UHOCMPAHHOM S3bIKe, YCNeWHOCU Yell08eKd, KaK JUYHOCMU U KaK Ou3Hec eOuHUYybL.

Tema 9.4. General Motors Company



N3yyaroT ucTOpHI0O  KOMIIAHMM, 3aHMMAaeMOE€ MECTO Ha MHUpPOBOM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (POpMYJy ycrexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKE.

Tema 9.5. Failures

OOyuaromuecss M3y4yarOT MPUYUHBI Kpaxa KommaHuil. IlyTm BbIXOga M3  CIOXKHBIX
HKOHOMHYECKUX cUTyaruii. O030p peIHKOB, KOTOPbIE 00aHKPOTHIIHCE.

Tema 9.6. Microsoft Company

I/I3yqa}0T HUCTOPUIO KOMIIaHHUH, 3aHUMacMOC MECTO Ha MHUPOBOM PBIHKE, €c
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (POpMYJIy ycrexa, MecTo, 3aHuMaemMoe Ha Poccuiickom poiHe.

Tema 9.7. Virgin Group Company

W3ywaroT wucTOpHI0O  KOMIIAHMHM, 3aHMMAaeMOe€ MECTO Ha MHUpPOBOM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (hOpMyITy ycrexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM pbIHKE.

Tema 9.8. Future of the Business

OOyuaromuecs W3y4aroT MPUYHMHBI, 10 KOTOPHIM KOMIIAHUU CTaHOBSTCA TNI00aibHbIMU. [lyTn
ux pacmupeHus. [IpITaloTcst CIPOrHO3UPOBATh SKOHOMHYECKOE COCTOSTHAE CTPAHBI B Oy TyIIeM.

Kynomypno-meopueckoe socnumanue: nymem 00CyHcOeHUs HA UHOCMPAHHOM S3bIKe
B03MOJNCHLIX HANPAGTIEHUL PA3EUMUS IKOHOMUKU CMPAHbl U OU3Heca, y 00y4arwuxca gopmupyemcs
0CO3HAaHUe c80e20 Mecma U poau 8 Oyoywetl npogheccuoOHaIbHOU 0esIMeNbHOCHIU.

Paznea 10. Banking

Tema 10.1. Personal banking

OTpaboTKa HABBIKOB YIIOTpeOIeHUST 0AHKOBCKOM JIEKCUKH, 3HAKOMCTBO C THIIAaMH OaHKOBCKHX
CUETOB, O0yUaroUIrecs: 00CYKAAIOT TEMY « JOJITHU», OTPAOATHIBAIOT TEXHUKHU MPUHATHUS PEILICHUH.

KWZbI’I’lVDHO-m@OD'-l€CKO€ socnumaHue. HAa npumepe 06cy9fcdenu}z no3umueHoco u
HecamueHo2co 6JIUAHUA pPA36UBAIOUWUXCS IKOHOMUYECKO20 6IUAHUSA HA 4YelloeeKa, ) 05ytta;0u;uxc;z
G opmupyemcs nonHumanue 0cobeHHOCmell MeNCKYIbIMYPHO20 NPOPECCUOHATILHO20 83AUMOOEICMBUSL.

Tema 10.2. Banking history

BBenenue B TeMy «ucTOpHsl OAaHKOBCKOIO Jiesiay. 3HaueHHe O0aHKOB B ()MHAHCOBOW CUCTEME
SKOHOMHUKH.

Tema 10.3. Types of Banks

OOyuaromuecs: u3yyaroT Tulbl 6aHkoB. CpaBHUBAIOT MEXIyHapoaHble 6aHku ¢ Poccuiickumu.
HaxonaT npeumy1inectsa ¥ HEIOCTaTKA TOTO WJIM MHOTO TUIIA.

Tema 10.4. Central Banking

OOyuaromuecss M3y4aloT CTPYKTypy OaHKOB Ha IpHMEpe M3BECTHBIX MEXKIYHApOIHBIX
0aHKOB.

Tema 10.5. Film Money banking and Federal Reserve System

IIpocmotp u obcyxnenue punbpma o teme enepanbHbiii PesepBubiii ponn CIIA.

Tema 10.6. Profitable Banks



OOyuaromuecss U3y4aroT BUAbI AOXOAHBIX OaHkoOB. IlyTm moctmwxenus OaHKaMH TPUOBLIH.
Haxoxnenue perienus i1t 0aHKOB, HE PUHOCSIIUX MTPHOBLITb.

Tema 10.7. Bank Charges

[IpomomkaroT 3HAKOMCTBO U YTITyOJISIOTCS. B TEPMUHOJIOTHIO «JI0XOTHOCTh U HE IOXOTHOCTHY

Tema 10.8. Bank Mergers

BBenenne B TeMy OaHKOBCKHE CIIHSHUS, OTPA0OTKa TEXHUK IMPUHATHUS PEIICHUM.

Tema 10.9. Companies and their banks

OOyuaromuecs: U3y4aroT TEPMUHOJIOTHIO HAa TIPUMEpPE M3BECTHBIX MEXIYHAPOIHBIX OAHKOB U

KOMITaHUU.

Kynomypno-meopueckoe 6ocnumanue: oco3naumue ceoe2o mecma u poau 6 Oyoyujell
npogheccuoHanbHoU OessmenbHOCmU NPOUCXOOUM 80 8PEMSL 0OCYHCOeHUsT 0OVUAIOWUMUCS HIOAHCO8
UCNONb308AHUSA 3HAHUL, YMEHULL U HABIKOG 8 chepe IKOHOMUKU HA UHOCIPAHHOM A3bIKe.

Paznea 11. Finance

Tema 11.1. Raising finance

OO6yuaromuecs U3y4aroT pa3IMIHbIC BUIBI 3aiIMOB.

[IpeumyrmiecTBa M HemOCTaTKU 3aema JeHer. M3ydaroT ¢uHaHCOBBIE TepMUHBL. M3ydaroT
crocoObl yBenueHus 10X010B. COBEPIICHCTBYIOT HABBIKU TIPOBEICHHUSI IIEPETOBOPOB.

Kynomypno-meopueckoe socnumanue: o0cCO3HAHUE C80e20 Mecma U pojiu 6 6y0yu;eﬁ

npoGeccuoOHanbHOU  0esamelbHOCMU — NOHUMAemcs 00yYaowuMucs uepe3 CO8epULeHCMBO8AHUE
HABLIKOB BOCHUS MENCOVHAPOOHBIX NEPe20B8OPO8.

Tema 11.2. Accounting and financial statements

OOyuaromuecss 00CYKIAIOT Pa3IUYHbIE BUJBI OyXTajaTepCKON AeATelbHOCTH, (PMHAHCOBHIE
JOKYMEHTBI U JJUCKYTUPYIOT Ha TEMY JIOXOJIOB ¥ pacXo/I0B.

Tema 11.3. Stocks and Shares

OOyuaromuecs: 3HAKOMSTCS ¢ TEPMUHOM «AKIHS», €€ BUJaMU U (POHIOBBIMU OUPIKaAMHU.

Tema 11.4. Bonds

OOyuaromuecss 00CYXIAlOT pa3IUyHble BUABI OONUTranuil. 3HAKOMSTCS C pa3HULICH MEXIY
«aKIHe» U «obmuranuen.

Tema 11.5. Taxation

Beenenue B temy «Hanmoru». 3HakoMCTBO C pa3IMYHBIMU BUJAMHU HAJIOTOB.

Pasznen 12. Business English Certificate 2

Tema 12.1. Business English Certificate 2

OtpaboTka TexHUK craauu Sk3ameHa BEC Bo Bcex BuIax pedyeBO NEATEIBHOCTH: YTCHUH,

TOBOPCHUH, ayTUPOBAHHUU U ITUCBMCE.



Kynomypno-meopueckoe socnumanue: nonumanue cOYuanbHOU 3HAYUMOCU UHOAZLIYHOU
KYIbmypbl  APOUCX00Um Y  00YYAIOWUXCA  NOCPEOCMBOM AHAU3A  AYIMEHMUYHbIX Mamepuaios

MEANCOYHAPOOHO20 IK3AMEHA.

7. CAMOCTOSATEJIBHAS PABOTA OBYYAIOLIIUXCHA

B pamkax qaHHOM y4eOHOH TUCIMILIMHBI 00YYaroUIfecs BBITIOIHAIOT CAMOCTOSATEIBHYIO paboTy B
BUJIE NIOBTOPEHMSI MPOWJECHHOrO0 MaTepHajla IO BCEM H3y4aeMbIM TE€MaM CEMM pa3/esioB, YCTHO U
MMCBMEHHO (TMChbMEHHBbIE JOMAaIIHKE paboThl) OTBEYAIOT Ha BOIPOCHI /ISl MOJATOTOBKU K TEKYIIEMY
KOHTPOJIIO B COOTBETCTBYIOILIEM CEMECTPE, a TAKXKE FOTOBATCSA K MHAMBUAYAIbHBIM WU TPYIIIOBBIM
Mpe3eHTAMAM JJIsl TPOXOKACHUS MPOMEKYTOYHOM aTTECTAllUU M0 AUCLUUIUIMHE C MCIOJIb30BaHUEM
UQPOBBIX TeXHOJOrui, B ToM ymcie ¢ momompio [II1: PowerPoint, Google Slides, slidesgo.co.
[Tomumo sToro, oOywarommiics OCYHIECTBIISIET MOJATOTOBKY HWHAMBHIYyaJbHOTO BOKaOyisipa IO
MPOMICHHONW Teme; paboTy €O CIpaBOYHOHN JIMTEPATYpOH W clIoBapeMm; paldoTy Haj OIIHOKaMU C
UCIOJIb30BaHKEM LU(PPOBBIX HHCTpyMeHTOB. (Multitran.ru, DnextponHslii cnoBaps #ABBY'Y Lingvo
11 cnoBape 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman Business Dictionary u

ap.; ZNANIUM.COM: snextporHo-0nOmoTedHas cuctema. HOMKOH: apxuB Hay4HBIX )KypPHAIIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHN

Ha kaxxnoMm 3aHATHM KaXKJIOM TeMbl BCEX pa3lieioB HapsALy C TPaJUIMOHHBIMH IpPUMEHSETCS
TEXHOJIOTHUS MPOOJIEMHOr0 00yUYeHUs], a IMEHHO Ka)10€ 3aHATHE IPOBOAUTCA B JOpME MPAKTUKyMa C
HCIOJIb30BAHUEM IU(PPOBBIX MHCTPYMEHTOB M CKBO3HBIX TEXHOJIOTUW JJISi PEHICHMs MOCTAaBICHHON
3a/lauM: UHTEIUIEKTyanbHbIX KapT FreeMind.com, nmporpaMMHBIX TPOAYKTOB M OOJauHBIX CEpBHUCOB

PowerPoint, Google Slides, slidesgo.co.

Tema 3ansaTust Buna oopa3oBartesibHOI dopMa npoBeieHHUs 3AHATHS
TEXHOJIOTHH
Pasgen 1. Global Marketing Humepaxmuesnast Henosas / ponesas uepa
Tema 1.1. Globalization MEXHONL02USL
Kynemyprno-meopueckoe
gocnumarniue:

CoOYUanbHA 3HAYUMOCMb
UHOA3BIYHOU KYIbIMYpbl

Tema 1.2. Brands Humepaxkmuenas Case Study (pazdoop

Kynomypno-meopueckoe MEXHON02US. KOHKDEMHbIX CUmMyayuti)

gocnumatue:

MEJHCKYTIbIMYPHOE

npogeccuonanvroe

g3aumodelicmaue

Tema 1.3. Advertising Hnmepaxmusnasn Henosas / ponesas uepa
MEexXHON02Us. Case Study (pazbop

KOHKDEMHbIX CUmyayuii)




Pa3nen 2. Business Organization
Tema 2.1. Employment
Kynomypno-msopueckoe
gocnumanue:

0CO3HAHUe C80e20 Mecma U poiu
8 Oyoywetl npogheccuoHaIbHOU
oesmenpHoCmu

HUnmepaxmusnas
MexHOoN02Us.

Henosas / ponesas uepa

Tema 2.2. Trade

TpaduquHHaﬂ MmMexXHoJ102uA

Hpaxmuqecme 3aramue

Tema 2.3. Organization Hnmepaxmuenas Case Study (pasoop

Kynomypno-msopueckoe MEeXHON02Us. KOHKDEMHbIX CUmyayuii)

gocnumanue:

MENHCKYTIbIMYPHOe

npogeccuonanvroe

g3aumooeticmaue

Tema 2.4. Money Humepaxmuenas Case Study (pazbop
MEXHON02Us. KOHKDEeMmHbIX Cumyayuii)

Paznen 3. Business English
Certificate 1
Tema 3.1. Business English

Certificate 1
KVJmeVDHO-I’I’lBODU@CKO@
esocnumanue.
COYUAlbHAA 3SHAYUMOCHb
UHOSA3BIYHOU KYbIMYPbl

Tpaduuuonﬂaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Pasnean 4. Strategy
Tema 4.1. Ethics
Kynomypno-meopueckoe
gocnumatue:
MEJHCKYIbIMYPHOE
npogheccuonanvroe
83aumooeticmsue

Hnmepaxmusnas
MexHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Tema 4.2. Change

TpaauquHHa}z MmMexXHoJI02UA

Hpakmuqecme 3arAamue

Tema 4.3. Strategy
Kynomypno-meopueckoe
gOCnUmMAaHue. 0CO3HAHUE C80E20
Mecma u ponu 8 byoyuel

Tpaduuuounaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

npogheccuoHanbHOl

desmenbHOCMU

Pasgen 5. Leadership Humepaxmuesnas Henosas / ponesas uepa

Tema 5.1. Cultures MexXHON02Us Case Study (pazdoop

Kynomypno-meopueckoe KOHKDEMHbLX CUMyayuti)

gocnumatue:

COYUATLHASL BHAUUMOCTID

UHOS3LIYHOU KVIbMYPbl

Tema 5.2. Leadership Humepaxmuenas Case Study (pasboop

Kynomypno-meopueckoe MexXHON02Us. KOHKDEMHbIX CUmyayuii)

gocnumanue:

MENHCKYIbMYPHOe

npogeccuonanvroe

g3aumooelicmaue

Tema 5.3. Competition Hnmepaxmusnasn Henosas / ponesas uepa
MexXHON02Us. Case Study (pazbop




KOHKPEemHbIX cumyayuii)

Pasznen 6. Business vision
Tema 6.1. Innovations

TPGOML;MOHHCI}Z MmMeXHOoJI02UA

Hpaxmuqecme 3arAamue

Tema 6.2. Business and
environment
Kynomyprno-meopueckoe
goCHUmMAaHue: 0CO3HAHUE CB0e20
Mecma u poau 6 6yoyuetl
npogeccuoHanbHoU
desmenvbHocmu

TPGOML;MOHHCI}Z MmMeXHOoJ102UA

Hpaxmuqecme 3arAamue

Tema 6.3. Franchising

TpaduquHHaﬂ MeXHOoJI02UA

dek’mu‘{€Ck’0€ 3arAamue

Tema 6.4. Business
communication
Kynomypro-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanvbHoe
gzaumooeticmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuii)

Pazgea 7. Insights Into
Management

Tema 7.1. The nature of
management

Tpaduuuonﬂaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 7.2. Management Styles
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbIMYPHOE
npogeccuonanvHoe
g3aumooeticmeue

Tpa()uuuonﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 7.3. Team Building
Kyﬂbmypyo-mgopuecme
socnumaHue.
COYUalbHAsA 3HAYUMOCb
UHOS3BIYHOU KYIbIYPbl

Tpaduuuouﬂaﬂ MeXHOoJI02UA

Hpakmuqecme 3arAamue

Tema 7.4. Risk

Humepaxmuenas
MexHo102Usl

Case Study (pazbop
KOHKDEMHbIX CUMyayuti)

Tema 7.5. Crisis management

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3aHAamue

Pasznen 8. Communication in
Business

Tema 8.1. Communication
KVJZbI’I’ZVDHO-WIGODlteCKoe
socnumanue.

COUUANIbHAA 3HAYUMOCMb
UHOSI3bIYHOU KYIbIYPbl

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 8.2. E-commerce

Tpa()ub!uOHHClﬂ MmMexXHo102uA

HpaxmuquKoe 3arAamue

Tema 8.3. Customer service
KWmeVDHO-m@ODlteCKoe
esocnumanrue.
MEIHCKYIbMYPHOE

Tpa()ML!MOHHClﬂ MmexHoJ102us

Hpaxmuqecme 3arAamue




npogeccuonanvhoe
g3aumooencmeaue

Tema 8.4. Writing report

TPGOML;MOHHCI}Z MmMeXHOoJ102UA

Hpaxmuqecme 3arAamue

Paznen 9. Global Companies
Tema 9.1. Globalization and
Global Marketing
KWZbI’)’lVDHO-I’I’lGOD’iQCKOQ
socnumaHue.

COUUAIbHAA SHAYUMOCHb
UHOSA3BIYHOU KYTbMYPbl

TpaduquHHaﬂ MmMexXHOoJI02UuA

Hpaxmuqecme 3arAamue

Tema 9.2. Coca Cola Company

Tpaduuuonuaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 9.3. Success

Hnmepaxmusnas
MexHON02Us.

Case Study (pazoop
KOHKDEeMHbIX Cumyayuii)

Tema 9.4. General Motors
Company

Tpaduuuonﬂaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 9.5. Failures

Tpaduuuonﬂaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 9.6. Microsoft Company

Tpaduuuonﬂaﬂ MEeXHOJI02UA

Hpakmuqe(:xoe 3arAamue

Tema 9.7. Virgin Group
Company

Tpa()uuuonﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 9.8. Future of the Business
Kynomypno-meopueckoe
BOCHnUMAHUE. 0CO3ZHAHUE C80E20
Mecma u ponu 8 byoyweu
npogheccuoHanrbHol

Hnmepaxmusnas
MexHON02Us.

Case Study (pazbop
KOHKDEMHbIX CUmyayuti)

Pazgen 10. Banking

Tema 10.1. Personal banking
KWZbI’I’lVDHO-I’I’l6ODIleCK06
socnumanue.
MeNCKYJIbmypHoe
npogheccuonanvroe
s3aumooelicmesue

Tpaduuuouﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 10.2. Banking history

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.3. Types of Banks

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3anAamue

Tema 10.4. Central Banking

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.5. Film Money banking
and Federal Reserve System

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.6. Profitable Banks

Tpa()ub!uOHHClﬂ MmMexXHo102uA

HpaxmuquKoe 3arAamue

Tema 10.7. Bank Charges

Tpa()ML!MOHHClﬂ MmMexXHo102uA

Hpaxmuqecme 3arsamue

Tema 10.8. Bank Mergers

Tpa()ML!MOHHClﬂ MmMexXHo102uA

Hpaxmuqecme 3arsamue




Tema 10.9. Companies and their | Tpaouyuonnas mexnonocus Ipaxmuueckoe 3ansmue
banks

Kynemypro-meopueckoe
gocnumanue. 0CO3HAHUe C80e20
Mecma u ponu 8 Oyoywel
npogheccuoHanbHol
oesmenpHoCmu

Pa3pen 11. Finance Tpaouyuonnas mexronozus Ilpakmuueckoe 3auamue
Tema 11.1. Raising finance
Kynomypno-meopueckoe
goCHUmMAHUue. OCO3HAHUE CB0e20
Mecma u  poau 6  Oyoywei
npogheccuoHanbHol
oesmenbHoCmu

Tema 11.2. Accounting and | Tpaduyuonnas mexnonocus llpaxmuueckoe 3ansmue
financial statements

Tema 11.3. Stocks and Shares Tpaouyuonnas mexuonocus llpakxmuueckoe 3ansmue
Tema 11.4. Bonds Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3ansmue
Tema 11.5. Taxation Tpaouyuonnas mexuonocus Ilpakxmuueckoe 3ansmue
Pazpen 12. Business English | Tpaouyuonnas mexnonocus IIpaxmuueckoe 3ansamue

Certificate 2

Tema 12.1. Business English
Certificate 2
KWZbI’I’lVDHO-I’I’lf?ODlleCKoe
socnumanrue.

coyualbHas SHAYUMOCNb
UHOSA3BIYHOU KYIbIYPbl

9. TEKYIIU KOHTPOJIb YCIEBAEMOCTHU U IPOMEXKYTOUYHASI ATTECTALUS
IO AMCHUIIJIMHE

9.1. ®opMBbI KOHTPOJIA MO JUCIHHUILINHE

Texkymuii KOHTPOJIb.

B npouecce nzydenust yaeOHON AUCHUIIIMHBI 00yUaronIecs: y4acTBYIOT B YCTHBIX OMpOcax,
BBITIOJIHSAIOT MUCHMEHHBIE JIOMAIIHUE U KOHTPOJIbHBIE 3ajaHusi. Pe3ynbTaThl BBHIMOTHEHUS JaHHBIX
BUJIOB palbOT SIBISIOTCS OCHOBAaHHMEM JJISi BBHICTABJICHHS OLIEHOK TEKYIIEro KOHTPOJS MO y4eOHOM
TUCHUIUTMHE. BBIMOTHEHWe BceX 3alaHuii SIBIAETCS 00s3aTeNbHBIM I BCEX OOYyYaroIIMXcCs.
OOyuaromuecs, He BBHIMOJHMUBIINE B TOIHOM OOBEME BCe 3aJaHMsi, HE JOIMYCKAlOTCA K clade
HK3aMEHOB, 3aYETOB U 3aYETOB C OLIEHKOW MO JaHHOW y4eOHON AUCIHUIIIIHHE.

IIpomMe:xxyTOUHas1 aTTEeCTAIMA.

Jlis KOHTpOJISE yCBOGHHUS OOYYArOIIMMHCS JTaHHOW JUCIUIUIMHBI Y4eOHBIM TUIAHOM
npexycMoTpeH 3aueT B 1 u 3 cemectpax oOydeHHs W 3a4eT C OIEHKOW BO 2 ceMecTpe,

IMpOBOANMBIC B (I)OpMC HHIANBUIYAJIbHBIX Hpe3eHTaL{I/II‘/’I MO0 U3YUYCHHBIM TEMaM, U 3K3aMCH B 4



ceMecTpe, MPOBOJUMBIA B (popMe HEMOATOTOBICHHOTO MOHOJIOTHUECKOTO BBICKA3bIBAHUS TI0
OJIHOW W3 NPEUIOKEHHBIX TEM, OTBETOB HAa BONPOCHI MapTHEpa WM NPENOAABATENS IOCIIE
MPEJCTAaBICHHOIO MOHOJIOra, TPYIIIOBOM AEJIOBOW Ipe3eHTauuu. [Ipu BBICTaBIEHUH UTOTOBBIX
OTMETOK YUYWUTBHIBAETCA AaKTUBHOCTh OOYYAIOMIETOCs B paMKax KyJbTYPHO-TBOPYECKOTO

HaIpaBJIEHUs BOCIIUTATEIbHON PaOOTHI.

9.2. OueHoYyHbIe MATepHAJIbI (OIEHOYHBIE CPEACTBA) JJsl TEKYHIEro KOHTPOJS

YCnieBaeMoOCTH 1 l'[pOMe)KyTO‘-IHOﬁ aTTeCTAllMi 110 JUCHUIIJINHE

Texkymuii KOHTPOJIb.

OneHouyHble MaTepHallbl JJIsl TEKYIIEro KOHTPOJIA [0 JUCLHMIUIMHE: B TEUEHUE CEMECTpa
OCYIIECTBIIIETCS TOYPOYHBIM KOHTPOJb YCTHBIX OTBETOB (JUAJIOIOB U MOHOJIOTOB),
ayJIMpOBaHHUs, YTEHUS] U MUCbMEHHBIX (ayAUTOPHBIX M JIOMAIIHUX) paboT (3amanuii). OueHka
BBICTaBJIsIETCA 32 pabOTy Ha Ka)KJIOM 3aHSATHH, YUUTHIBAIOTCS BCE BUIblI PEUEBOM JEATEIbHOCTH
(aynupoBaHue, TOBOpEHHUE, UTEHUE, MTMChMO), a TAK)KE€ YMEHHE aJeKBaTHO, M0 TEME, OTBETHUTH
Ha BOIPOCHI B paMKax YCTHOTO OIpPOCa, BONPOCHI KOTOPOro MpejacTaBieHbl Hke. OleHka

BBICTABJIACTCA COOTBETCTBECHHO KPUTCPUAM OLICHHUBAHU .

Cnucok BONMPOCOB [JIsl MOATOTOBKH K TeKYyIleMy KOHTPOJII0 B 1 cemecTpe:
@®opMynHpOBKa BOMPOCOB K TEKyIIeMy KOHTPOII® B 1 cemecTpe MOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TEM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?
12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?



15.
16.
17.
18.
19.
20.
21.
22.

23.

24,
25.
26.
27.
28.
29.
30.

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Cnucok BONPOCOB /IUIsl MOATOTOBKH K TEKYIeMYy KOHTPOJIIO BO 2 ceMecTpe:

@opMyHpOBKa BOMPOCOB K TEKYIIEMY KOHTPOJII BO 2 CEMECTpe MOJHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asABJICHHBIX TEM.

N o gk~ D oE

10.
11.
12.
13.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.



14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28.  How does business affect environment?

29.  What are positive facets and difficulties of a small business?

30.  What are pros and cons of a global business?

Cnucok BONPOCOB /il NOATOTOBKH K TeKyIllleMy KOHTPOJII0 B 3 ceMecTpe:
@opMyIUpOBKa BONPOCOB K TEKYIIEMY KOHTPOJIIO B 3 CeMecTpe IOJIHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPIKAHNIO 3aABJICHHBIX TEM.

When, in your opinion, does a business problem become a crisis?
How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

R

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

© o N o O

To your mind, what is the best management style for Russian companies and foreign ones?
10.  Dwell on existing management styles.

11. Do you agree that managers and employees should decide together what goals to achieve?



12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.
23.

24,

25.

26.

217.

28.

29.
30.

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnucok BONPOCOB [JIsl MOATOTOBKH K TeKYIIeMy KOHTPOJIIO B 4 cemecTpe:

(DOpMy.]'H/IpOBKa BOIIPOCOB K TCKYHWICMY KOHTPOJIIO B 4 CEMCCTPEC IIOJHOCTBIO

COOTBECTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTIO 3asIBJICHHBIX TEM.

N o gk~ o Dd e

Speak on the major types of banks.

Speak on the main functions of banks.

Are Russian banking system and foreign banking system different? How?
Speak on global and local banks, their differences.

Speak about the services banks provide.

Give an overview of any profitable bank.

What do banks do to avoid bankruptcy?



10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.

Give 3 examples of banking bankruptcy and its consequences.
Differentiate between current and deposit accounts.

What are advantages and disadvantages of current and deposit accounts?
What are advantages and disadvantages of on-line banking?

What is the connection of banking and finance?

Why is personal banking so important for our country?

Speak on the history of money.

Explain the idea of gold standard.

Speak on the history of banking.

Speak on the history of Russian banking.

Explain the idea of fractional reserve banking.

Central banks and their major functions.

Dwell on bank failures.

Speak about the origins of the subprime mortgage crisis in the USA (2007-2009).
What is the current situation in banking sphere?

What is the importance of banks in a financial system of any country?
Why are bank mergers so important nowadays?

Dwell on companies and their banks.

How can organizations raise their finance?

How can a person raise their finance?

How are financial and taxation systems connected?

How are negotiations connected with raising finance?

What are characteristics of a successful negotiator?

What are main laws of negotiations?

What is a successful accounting characterized by?

How can organization suffer from unsuccessful accounting?

What is the difference between profit and benefit?

How do stocks, shares and bonds differentiate?

How is the system of taxation in our country different from it abroad?
What for was taxation system created?

What do we call government taxes?

Can a system of taxation in our country be improved? How?

What affects a global system of taxation?

HpOMe)KyTO"lHaﬂ aTTrecTalmd 1Mo JMCuuIlJINHE.

I[J'IH OIICHKKU PC3YyJIbTATOB 06y‘-ICHI/I}I o JUCHUIIINHEC y‘-IGGHBIM IJIaHOM B IICPBOM



CeMecTpe MPeayCMOTPEH 3aueT, IPOBOAUMBINA B (hopMe MHAMBUAYATLHON MIPE3CHTALUH 110 TEME:
“Company History”.

JUisi OLIGHKHM pe3yJIbTaTOB OOyYEHHUsS IO AUCHUILIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
CeMeCTpe NPEAyCMOTPEH 3a4eT C OLEHKOH, NpOBOIUMBIA B (opMe HHIMBHIYaTIHHON
npeseHranun mo teme: “Product Presentation”.

JUisi OLEHKH pe3yJbTaTOB OOyYEHHUsS IO IUCUUIUIMHE YYEOHBIM IUIAHOM B TPEThEM
ceMecTpe MpeayCMOTPEH 3a4ueT, MPOBOJANMBIN B (hopMe MHIUBUIYaTbHON MPE3CHTAINH 10 TEME:
“Bank Presentation (Finance)”.

JIst OlIEHKH Pe3yibTaTOB OOY4YEHHUs MO JUCIUIUIMHE YYEOHBIM IUTAHOM B UYE€TBEPTOM
CeMecTpe MPeAyCMOTPEH dK3aMeH, TPOBOIUMBIN B popme

1) HEMOATOTOBJIEHHOT'O MOHOJIOTUYECKOTO BBICKA3bIBAaHUS TI0 OJHOW W3 MPEIUIOKEHHBIX
TEM MPOJODKUTENLHOCTBIO 1-2 MUHYTHI;

2) orBeTa Ha Bompochl (3-5) mapTHepa WIM MpernojaaBaress MOocje MPeACTaBICHHOTO
MOHOJIOTa;

3) rpynnoBoii aenaoBoi npe3eHTanuu no reMe “Multinational Company” (3-5 yenosek).

10. PECYPCHASA COCTABJIAIOLIASA

Jlnst mpoBeneHUsl 3aHATHA CEMHHAPCKOTO THUMa (MPAKTUYECKUX 3aHATHH) 10 JaHHOU
JTUCITUTIIIMHE MCTIONB3YIOTCSl ayIMTOpHH ¢ yuyeOHOM MeOenpio U Meaua-o0opyaoBaHueM (IIPOEKTOp,
9KpaH, HOYTOYK).

Jnis  camocTosTensHOM  paboThl  OOydarolMXCs  HCIOJNb3YyeTcs — MOMEIICHHE s
CaMOCTOSITENIbHOM  paboThl  0Oy4YalOIIUXCs, OCHAIICHHOE KOMIIBIOTEpaMH C  HE0oOXOJUMBIM
MPOrpaMMHBIM OOECIieYeHHEeM U JOCTynmoM B VHTepHET M 53IeKTPOHHYI WHGOPMAIMOHHO-
o0pa3oBaTenbHyI0 Cpey By3a.

Jly1s mpoBeieHusl KOHTPOJISI CAaMOCTOSITENIbHOM paboThI [0 TaHHOM TUCIUIUIMHE UCTIONB3YIOTCS
ayTUTOPUH C Melna-000py1oBaHNeEM (IIPOEKTOP, IKPaH, HOYTOYK) U yueOHOI Mebenbio.

Jlis mpoBeneHUs] TEKYIIero KOHTPOJS YCIEBAEMOCTH W MPOMEXKYTOYHOW aTTecTaluu Io
JAHHOW JHUCUUIUIMHE HUCHOJB3YIOTCS ayJUTOPHH C Y4eOHON MeOenbio U Meana-o0opynoBaHUEM

(mpoexTop, 2KkpaH, HOYTOYK).



10.1. IlepeyeHb JTULEH3MOHHOI0 POrPAMMHOI0 O0ecreYeHust

Ne
w/n HaumeHoBaHue Tumn pecypca
1 Microsoft Office .HI/ILIGHSI/IOHH(-)G COTIalICHIe Mi(U:rOSOft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046

Cy6muuensunonnsiii norosop AO «CodrJlaitn
Tpeiim» Ne /131 ot 10.07.2020. Cpox neiicTBust
JI0T0BOpa - OeCCpOUHBIi

2 Microsoft Windows

OnexTpoHHBIH cinoBapsr #ABBY'Y 000 "ABU Codraep" TIT OOO" Ilporpam-e
3 Lingvo 11 cnoBaps 6 si3p1k0B Volume texHoiorun" Ne@8 ot 31.10.2005 (mocrossHHO-
License Concurent (21-50) #ABBYY nercTByromas uieH3us ). Cpok aeicTBus
Lingvo 11 cioBapsb 6 sI3bIKOB JIMIIEH3UU - OECCPOUHBIH
KonevisrantThioc  clbaBotHo- JII OO0 "Koncynwsrautllntoc TombsTT"
4 Y P noroBop Ne251/02 ot 01.01.2022 (exxeromno
MPaBOBasi CHCTEMa OT€YECTBEHHOTO . o
npojiieBaeMbiit). Cpok ASUCTBUS JTUIEH3UA -
MIPOU3BO/ICTBA .
OeCCPOUHBIN
CJI AO «CodrJlaitn Tpeitn» goroBop
5 AntuBupyc Kacnepckoro Ne291/Tr ot 28.12.2021, manensust Ne  17EO-
OTEYECTBEHHOTO MPOU3BOJICTBA 220119-110841-733-2920. Cpoxk nelicTBus

norosopa jo 11.02.2024

10.2. IlepeyeHb cBOOOAHO PACIPOCTPAHSIEMOI0 IPOrPAMMHOI0 O0ecreYeHust

Ne

HaumenoBanue
n/n

# Windows Media Player

# IrfanView

# Java(TM) 6 Update 16

# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind

1 Mynomumeoua I10 # Mind Meister

# Miro.com.

# Quizlet

# SentenceCheckup

# Language Tool

# Beewriter

# Grammarly

2 Ipocmompuux (viewer) # Foxit Reader - Russian

# SeaMonkey
# Google Chrome

3 bpayzep

B cootBercTBuu ¢ [lonoxkeHnemM o co3/IaHUU CIIEUANBHBIX YCIOBUH Ui WHBAIHJIOB U JIUIL C
OB3 wuH(popManMOHHO-TEXHOJOTHYECKass ©0a3a 00pa30BaTENBHOIO Mpolecca MpeayCMaTpPUBaET
HCIOJIb30BAHNE MAaTEPUATbHO-TEXHUUECKUX CPEACTB C YYETOM Pa3TMUYHBIX HO30JOTHIl MHBAIUIOB U
s ¢ OB3.



11. JUTEPATYPA

11.1. OcHoBHasi MTEpPaTYpa

KoaunuecTB
Ne 0B
Bbubauorpaduueckoe onncanue Tun
n/n Ono0JIMoOTEK
e

IlInaxoBa, B. A. AHrIHICKUH SI3BIK JUI1 SKOHOMHUCTOB :
yuebuuk / B. A. Illsixosa, O. H. I'epacuna, 10. A. I'epacuna. | yyeGuoe
1 | - Mocksa : Jaukos u K, 2020. - 295 c. - 3BC Znanium. - ocoBite 9BC
I )i
ISBN 978-5-394-02222-7. - URL.:
https://znanium.com/catalog/document?id=358371

HroxanoBa, H. M. AHrnmiickuii 361K : yaeOHOE mocooue. - 2-

o | e m3n., mepepab. u jom. - Mocksa: Undpa-M, 2022. - 319 c. - y4ebroe SEC
Tekct : anexTpoHHbI. - ObC Znanium. - URL: nocooue
https://znanium.com/catalog/document?id=400270

11.2 lonosiHUuTeIbHAS JIUTEpPATypa

Bbub6aunorpaguyeckoe onucanue

I'epacumos b. 1. Business English for students of economics = JlenoBoii aHrmuiickmii
1 | A CTY[CHTOB-KOHOMHCTOB ! y4e0. mocobue /; mox oom. pea. M. H. MakeeBoi. - 2-¢
3. - Mocksa : Uadpa-M, 2022. - 184 c. - ObC Znanium. - ISBN 978-5-16-103388-3
(online). - URL.: https://znanium.com/catalog/document?id=399408

ManbkoBckasi, 3. B. AHMIUHACKUN A3bIK B CUTYaIMsAX TOBCEAHEBHOIO JI€JIOBOTO

2 | oOwenus : yaebnoe nmocobue / 3.B. Manbkosckas. - Mocksa : Undpa-M, 2023. - 223. -
OBC Znanium. - Tekcr : anekTponHbi. - URL:
https://znanium.com/catalog/document?id=422429

Hynnuk, JI. B. Pemenne nenoBeIx mpo0iieM Ha aHTITHHCKOM sI3bIKE (KOMMYHHKATHBHBIN
3 | acnexkr): yuebnoe nocobue / JI. B. lynuuk, T.C. Ilyrunosckas. - Mocksa : Mndpa-M,
2022. - 127 c. - Teker : anexktpoHHbId. - 9BC Znanium. - URL:
https://znanium.com/catalog/document?pid=1856726

Ilepuoanyeckue U3TaHus:
1. MenemxmenT B Poccun u 3a pyOesxom [DneKTpoHHBIHN pecypce] : )KypHall. — Pexum nocryna:

http://dlib.eastview.com/browse/publication/18786

2. OOI1ecTBO U S5KOHOMUKA [DJIeKTPOHHBIN pecypc] : Hayu. )KypHal. — PexuM gocryna:
http://dlib.eastview.com/browse/publication/592
3. MupoBas SKOHOMHMKA M MEXIyHapOJHble OTHOIIEHUS : Hayd. — MpakT. xypHair — URL:

http://dlib.eastview.com/browse/publication/542



https://znanium.com/catalog/document?id=358371
https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?pid=1856726
http://dlib.eastview.com/browse/publication/18786
http://dlib.eastview.com/browse/publication/542

11.3. CoBpemeHHbIe npodeccnoHaIbHbIe 0a3bl JaHHBIX, HHPOPMALHMOHHBIE CIIPABOYHbIE
CHCTEeMbl, JIEKTPOHHbIe OM0/IHOTEeYHbIe CHCTEMBbI:

1. Basza naunaeix East View Information Services. — URL: https://dlib.eastview.com

2.  eLIBRARY.RU: HayyHas JIEKTPOHHAs oubnmoreka. — URL:

https://www.elibrary.ru/defaultx.asp

ZNANIUM.COM: snextpoHHO-0nbmnoTeunas cucrema. — URL: https://znanium.com/

4.  HDUKOH: apxuB Hay4nbIx xypHanoB. — URL: https://neicon.ru/science/archive-journals.

5. OBC TAY: onsnexkrponHass Oubnauoreka [DnekTpoHHBIM pecypc]. — Pexum gocryna

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUWYECKHUE YKA3AHUSA AJI51 OBYYAKOLIUXCS ITO OCBOEHUIO
JUCHUIIJIMHBI

OcBocHHE O0yYarOMIMMCS JUCIUTUINHBI MTPEAIOJIaraeT MOCCIICHUe MPAKTUICCKUX 3aHITHH,
BBINIOJIHEHUE TMPAKTUYECKUX 33JaHUM, BBIOJHEHUE 3a/laHui JUIsl caMOCTOsTeNbHON paboTel. Ilpu
MOATOTOBKE K MPAKTHUYECKOMY 3aHATHIO OOydarouieMycs HEOOXOJWMO MOBTOPHUTH MPONICHHBIN
MaTepuai o U3y4aeMou TeMe, C 1eJbI0 ObITh FOTOBBIM K YCTHOMY OIPOCY, a TaKKe MPEeIOCTaBUTh
BBITIOJIHEHHBIC TIHCHMEHHBIC [IOMAalllHWE 3aJaHus. B pamMkax JaHHOH Y4YeOHOW JWCIUILTHHEI
BBIJISIISIETCSl 0C00asi pOJib M 3HAYCHUE CAMOCTOSATEIILHOU NESTEILHOCTH OOYYaromerocsi B mporecce
oBiaseHus s3pIkoM. Ha Bcex sramax oOydeHus oOpalraercsi BHUMaHHE Ha 00ydeHHE O0Yydaromuxcs
METOJIMKE caM0o00pa30BaHus, KOTOPAsk MO3BOJISIET UM OBJIAZICTh MPUEMAaMHU H3BJICYCHUST HH(MOpMAIHN
U3 TEKCTOB, 3HAKOMHT CO CIIOCOO0AMU e TIepe/iayi KaK B YCTHOM, TaK M B IMCBMEHHOM BHJIE, & TAKXKE
B (opmMe AeI0BOTO MHCHhMa, YCTHBIX JOKJIAQJOB, COOOINCHWUH M TMPE3CHTAIUi C HWCIOIh30BAHUEM
U(GPOBBIX HHCTPYMEHTOB JIJIsl PEIICHHSI TOCTABJICHHOM 3a/1aun

OcBoeHUE NUCHHUIUIMHBI TPEAIONIAraeT BBHIIIOJHEHUE MPAKTHYSCKUX 3aJlaHUi (TPAKTHKU) BO
BpeMsi KOHTaKTHOW paOOThl C TpernojaBaTreieM JMOO B Yachkl CaMOCTOSATENBHOW paboThl. Bce
MPAKTUYCCKUE 3aJlaHusl JAMCIUILIAHBI TMPEIOCTABIISIOTCS TPEIOAaBaTeIIMA BO BPEMs 3aHITUH |
pasMeInarTcs B JIOKAIBHOW CeTH AKAJIEeMHH WM DJIEKTPOHHOW WH(POPMAIMOHHO-00pa3oBaTeIbHON
cpene. BrImonHeHHBIE TpakTHYecKHe pabOThI CHAIOTCS HAa IMPOBEPKY IMPENOJABATEII0 OJHHM U3
CIIEYIOIIUX CHOCOOOB: TPEJOCTaBICHHE BBIMOJIHEHHOTO JOMAIIHEr0 3aJaHusl JIUYHO B PYKHU
MpernojaBaTeNto, OTIpaBKa MPENoJaBaTeNI0 Ha MOYTOBBIA sMK. [Ipu oTmpaBke mMpemnogaBaTelnto
BBITIOJTHEHHOW paboThl MO MouTe oOydaromemMycsl cliefyeT OOeCHeunuTh JUYHYI0 HIACHTU(DUKAIHUIO.
Kak mpaBuio, B TeMe WM TeKCTe MUChMa ykasbiBaeTcs kypc, PO olyuarorierocs, JUCIUILINHA,
TeMa, TI0 KOTOPOUl BBIMONHEHA paboThl. OTAETbHBIC MPAKTUYECKHE PaOOTHI MOTYT OBITH MPOBEPEHBI
MpernojaBaTesieM HEMOCPEACTBEHHO B ayUTOPHH.

Jlnis 3akperuieHus npuoOpeTeHHbIX 3HAHUI, YMEHUH U HABBIKOB, JUIS Pa3BUTHS CIIOCOOHOCTEH

K caMoo6yqu1/Ho B JUCHUIINIMHE HPCAYyCMOTPCHA CaMOCTOATCIIbHAA pa60Ta. CaMocrosTenbHas


https://dlib.eastview.com/
https://www.elibrary.ru/defaultx.asp
https://znanium.com/
https://neicon.ru/science/archive-journals
http://83.234.207.58/MarcWeb2/Default.asp

paboTa MOXET BBIMOJHATHCS OOYYAIOMIMMCS JOMa WIA B ayJAUTOPHSIX AKaJIEeMHH, CIEHUATBHO
OTBEJICHHBIX I CaMOCTOSITENIbHOW pabOThl M OCHAIICHHBIX HEOOXOJUMBIM TEXHUYECKUM U
mporpaMMHbEIM  obecrieuenueM, pgoctynom k DWUOC wu DOBC. [ns yCHEmHOro BBIIOTHEHHS
CaMOCTOSITENIbHONW paboThl 00ydaromeMycsi pEeKOMEHAYETCS 3apaHee O3HAKOMHUTBCS C MEpeYHEM
3aJaHuil U rpaukoM ee BBIMONHEHUA. [loAroToBKa K MPaKTUYECKUM 3aHSTHUSM C IOCIEAYOLIUM
y4acTUEM B YCTHOM OIIPOCE MPEIOoJaraeT: CHCTEMaTHUYECKOe U3yUEHUE ayTeHTUYHOrO MaTepuasia us3
V4eOHUKOB W HWCTOYHUKOB JIONIOJIHUTEIBHOW JIMTEPATYyphl; TOJATOTOBKY WHIUBUAYAIHHOTO
BOKaOyJsipa MO MPOWJICHHOW Teme;, paboTy CO CIPaBOYHOW JIMTEPATypoOd M CIOBapeM; paboTy Hal
omunbOkamu. B pamkax naHHOW yuyeOHON NUCHUIUIMHBI 00yYarolMecs BBIMIOIHSIIOT CAMOCTOATEIbHYIO
paboTy B BHJIe IOBTOPEHHUS MPONAEHHOIO MaTepualia 0 BCEM M3y4aeMbIM T€MaM JAECATU Pa3/esioB,
YCTHO M MHUCbMEHHO (MHMCHbMEHHBIE JOMAIHUE Pa0OThl) OTBEYAlOT HA BOMPOCHI JJIs MOATOTOBKU K
TEKyIIeMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)KE FOTOBITCA K MHIUBUAYaTbHBIM HIIU
TPYIIIIOBBIM MIPE3EHTALIMSAM JIJISl TPOXOKICHUSI POMEXKYTOYHOM aTTECTAIlUU 10 JUCIUTLINHE.

JI71s1 BBITIOTHEHUS MPAKTHYECKUX 3aJIaHUi CaMOCTOSITEIbHON paOOThl IO JAHHOW JAUCITUTIIIMHE
B JOMAIIHUX YCJIOBUAX (3a mperenamMu AkxajeMuu) oOydaromiemycs HEoOXOAUM NepCOHaAbHBIN
KoMmIploTep (TutaHmer) u  nporpammublid  maker Microsoft Office ne wHmwke 10 Bepcum.
CamocrosiTenbHass paboTa COMPOBOXKIAECTCA METOAMYECKUMH YyKa3aHUSMH, pPa3MELIEHHbIMU B
JIOKaJBbHOM CceTH AKameMuu ¢ DJIEKTPOHHOW  MH(OPMAIMOHHO-00pa30BaTeIbHOW  Cpejie.
MeTtoanueckue ykazaHus coepkar GopMyIHpPOBKY 3aJaHUsI, TPUMEPHYIO TEXHOJIOTHIO BBITIOJTHEHMUS,
¢dopMar cpauu BbINOJHEHHOM pabotThl. [IpemomaBarens BO BpeMs ayIWTOPHBIX 3aHATUH 3apaHee
oOcyxgaer ¢ oOOydarlolUMUCS 3a/laHhe CaMOCTOSATENbHOM paboThl M TOPSAAOK €€  Ccaad.
KoncynpTanuu mo BBINOTHEHUIO CaAMOCTOSITENIbHBIX paboT, 0OCYKJIEHHE OTMETOK W JIOMYHICHHBIX
OIIMOOK, 3alllUTa OTAEIbHBIX BHJIOB CaMOCTOSTENIBHBIX paboT ocymiectBisercs Bo Bpems KCP na
kadenpe IKOHOMUKH U (DUHAHCOB WUJIU B ayJAUTOPUU 1O pacnucaHuio. KoHCcyabTaluu npenoaaBaTess
M0 BBIMIOJIHEHUIO CAMOCTOSITENILHOM pabOThl MOTYT OCYIIECTBISATHCS TOCPEACTBOM ACHUHXPOHHOIO
(mouta, DOUOC) u CHHXPOHHOrO (zOOm, CeTH) KOMMYHHUKAI[MOHHOTO B3aUMOJICHCTBUS IO
MpeIBApUTENILHON JJOTOBOPEHHOCTU C MpernojaBaTesieM. BhIMoiHsIeMble CaMOCTOSTENbHBIE PabOThI
SIBJISIFOTCA 3JIEMEHTAMM TEKYILEro KOHTPOJIS U OLICHUBAIOTCS npenogaBateneM. [lonydeHHble OTMETKH
YUHUTBIBAIOTCS MTPU BBICTABJICHUM 3a4€Ta, 3a4eTa C OLEHKOMU, SK3aMEHa.

®opMoOl MPOMEKYTOUHOI'O KOHTPOJISI BBICTYIAET 3a4eT, 3a4eT C OLIEHKOM, dK3aMEH. 3ayer,
MIPOBOJMMBIN B (hopMe MHIMBUyaTbHOM MPE3CHTAIlUU 110 U3yUYEHHOW TeMe, BBICTABISETCS B TIEPBOM
U TpeThbeM ceMecTpax oOydeHwus. I OlleHKH pe3yabTaToB OOydYeHHUs MO AWUCHUIUIMHE Y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpe MpPeoyCMOTpPEH 3adeT C OLIEHKOH, MpoBOAUMBIA B (dopme
WHIUBUAYATbHOW TMpEe3eHTallM 10 W3yuYeHHOW Teme. B derBeprom cemecTpe oOyueHUs
IPEeIyCMOTPEH 9K3aMEH, NpPOBOJUMBIE B  (GOpMe  HEMOArOTOBIEHHOTO MOHOJOTHYECKOTO
BBICKAa3bIBaHUA 1O OJHOM U3 MPEUIOKEHHBIX TEM MPOJOJIKUTENBbHOCTHIO 1-2 MUHYTHI; OTBETa Ha

BOITPOCHI (3-5) nmapTHEpa WKW NpCHoAaBaTClid IOCIC IPCACTABICHHOIO MOHOJIOTA, prHHOBOﬁ



JIEJIOBOM TPE3EHTAlMU MO HM3YYEeHHOM TeMe. KpuTepuu BBICTaBICHHMs 3a4yeTa, 3a4eTa C OLEHKOW,

OK3aMCHa O3BYYHBAIOTCA NPCIIOAABATCIICM HaA IICPBLIX 3aHATUAX 11O AUCIUITIIMHEC.



13. JIUCT COI'/TACOBAHUA

CocraBui:

3aBeayromnuii kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. KopHeeBa, K.I1.H., TOIIEHT

3aBeayrouuil BelTycKarouieil kadeapoit
B.A. Mu3ioH, K.3.H., JOIICHT

Hupextop BUK
O.B. baiakuna

Havansaux OOVII
A.O. Ounk

et

7/

(moxnucek)

S My

(moanucek)

(1o Kch)



