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1. OBIIASI MFHOOPMALIMS

Pabouass mporpamma mucuurinHbl «VHOCTpaHHBINA SI3BIK» COCTABJICHA HA OCHOBAaHUU
(benepasbHOro TOCYJapCTBEHHOTO OOpa30BaTEIbHOIO CTaHIApTa BBICHIErO0 OOpa30BaHUS IO
HanpasieHuto noArotoBku 38.03.01 «OxoHomuKa» (ypoBeHb OakajgaBpuaTa), YTBEPXKIACHHOTO
pHUKa30M MUHUCTEPCTBA HAYKHU U BBICIIEro oopasoBanusi Poccuiickoit @enepanun 12.08.2020 No
954 wm yueOHOro TUIaHA HANpaBJICHUS TMOJITOTOBKH «DKOHOMHKa», Tpoduiasb (mporpamma
OakanaBpuaTa) « DKOHOMHKA MPEANPUATUH, (UHAHCHI I KPEITUTY.

TpyaoeMkocTs UCHUIUIMHEL: 16 3.€. / 576 akageMuuecKux 4yacoB, B ToM uucie 360 yacoB

KOHTaKTHOU paboTel 1 180 yacoB caMOCTOATEIHLHON PabOTH 00YUYAOIITUXCS.

Pacnpenesienne 4acoB AUCHUILIMHBI 10 CEMECTPaM M BUAAM 3aHATHH (M0 y4eOHOMY

IVIAHY)
KoJsn4yecTBo 4acoB
Bup y4yedHoii padoTbl Beero o Cemectpt
yueomomy | 2 3 4 |s5|6|7]|8
TUIaHY
KonTakTHasi pa6ora (Bcero): 360 60 100 92 108
B Tom yucne:
Jlexkuu
[TpakTrueckue 3aHATHS 344 56 96 88 104
KonTponbs camocTosiTenbHON
pabots (KCP) 16 4 4 4 4
CamocrosiTesqibHast padoTa 180 48 44 52 36
(Bcero):
Buabl npoMexkyToYHOM 3auer SK3AMEH
aTTecTanuu (3K3aMeH, 3a4eT, 36 3auyer . | 3auer
N OIICHKOH 36

3a4eT C OlleHKOMH)
ObLIAS Yackr: 576 108 | 144 | 144 | 180
TPYA0EMKOCTh

2. IEJM M 3AIAYM JUCLUATIIVHBI

JlaHHasi TUCIUIUIMHA 110 CBOEMY XapaKTepy SBJISETCS KOMMYHHUKATUBHOM M HAIpaBlieHA HA
dbopMUpOBaHHE U pA3BUTHUE PEUYEBBIX yMEHHH, (HOpMHpOBaHHE CIOCOOHOCTH W TOTOBHOCTHU
UCIOJIb30BAaTh MHOCTPAHHBIN S3bIK KaK HHCTPYMEHT B CUTYaIlUU peagbHOU KOMMYHHUKAIIHH.

JlMcuuIuIiHa MMEeT CBOEH Ienblo chopMUpOBaTh W/WIIM Pa3BUTh S3BIKOBBIE M PEUYEBBIC
HaBBIKM U YMEHHUS B ayJAMPOBAHUH, YCTHOM peun (IUaJOTHYEeCKOM M MOHOJIOTUYECKOH), YTEHUH U
IIICBME.

Ienp AUCHMIUIMHBI - TOBBIIIEHHE MCXOJHOIO YPOBHS BIIAJACHHUS MHOCTPAHHBIM S3BIKOM,
JOCTUTHYTOM Ha NpeaplayIied cryneHu oOpa3oBaHusi, W (opMupoBaHHEe Yy OOyYaroIuXcs

HCO6XO,Z[I/IMOFO U J0CTATOYHOTO YPOBHA KOMMYHHKaTI/IBHOﬁ KOMIICTCHIMU UId PCHICHUA




COLMAJIbHO-KOMMYHUKATHUBHBIX ~3a/lad B Pa3IMYHbIX 00]acTsaX OBITOBOM, KyJIBTYpHOU U
poecCHOHALHON JESITELHOCTH MPU OOIIEHUM C 3apyOeHBIMU IMApTHEpaMHU, a TaKKe IS
JaTbHEHIero caMooOpa3oBaHusI.

BocnuTaTte/ibHasi 1eJIb TUCIUILUIMHBI UMEET KyJIbTYPHO-TBOPUYECKYIO HAIPABJICHHOCTh U
HalleJICHa Ha CO3JIaHWE MOCPEACTBOM HMHOCTPAHHOTO S3bIKA YCJIIOBHUH JUISI PAa3BUTHS TBOPUYCCKUX
CIOCOOHOCTEH OOYyYaromuXcsi, BKIIOYEHHE WX B pPAa3JIMYHbIE BHUJBI COIHUAIBHO 3HAYUMOMN
JEATeNbHOCTH, TAKUM 00pa3oM, JaBasi BOZMOKHOCTh (DOPMUPOBAHHS OPUTHHAIBHOCTH MBIIIIICHHS,
a TaKk)Ke peasln3aliy JUIHOCTHO OPUEHTHPOBAHHOTO TTOAX0/1a B Mpo(hecCHOHABbHOU cdepe.

3agaum AMCHUNIMHBI:

° (dhopMupoBaTh y 00yJarONIUXCs 3HAHMS, YMEHUS U HaBBIKK B 00JIaCTH YCTHOM U TUCBMEHHOMN
MPAKTUKU PaA3TOBOPHOM M TMPOo(eCcCHOHATHHO-IETIOBOM peYr M UCIOJIb30BAaHWE WX B
podecCHOHATEHOM IEeATETFHOCTH 110 HAIIPABJICHHUIO TIOJITOTOBKH;

o O03HAKOMHUTH OOYYAIOIIUXCS C OCOOCHHOCTSMH JISKCHYCCKOW CHCTEMBI HW3y4aeMOTrO
MHOCTPAHHOTO SI3bIKa, (PYHKIIMOHAIBHON M cTUIMCTUYEeCKON TuddepeHnnanen s3pK0BbIX
CpeICTB, HamboJiee TMPOJYKTUBHBIMHU CIIOBOOOPA30BATEIIBHBIMU MOJICIISIMA  U3Y9aeMOTO
HHOCTPAHHOT'O s3bIKa,

L COBCPHICHCTBOBATH HABBIKW pPACIIO3HABAHUA W IMOHHMMAaHHA TpaMMaThUdCCKHUX q)OpM n
KOHCTPYKIIMH B OIOpE HA Pa3JIMYHbIC MPU3HAKHA TPAMMATHICCKUX SIBIICHUM, a TAK)KE HABBIKU
YIOTPEOICHHUS TPAMMATHYECKHX KOHCTPYKITUH B Pa3IMYHBIX PEUCBBIX CUTYAIHSIX;

o pa3BUBaTh KOMMYHHKATUBHBIC KOMIIETEHIIUH, HEOOXOIUMOU IS TBOPYECKOH JEATEIILHOCTH
B MOBCEHEBHOM OOIIIEHWH, B OOIIECTBEHHO-TIOJIMTUYECKOW U HAYyYHO-IPOGECCHOHATHHOM
chepax;

o nproOmaTk 00ydYarOIMUXCs K CAMOCTOSATEIBHON HCCIIC0BATENLCKOW paboTe HaJl SI3BIKOM,
pa3BuBaTh y OOy4YarOMMUXCS AHATUTUYCCKUN TOJXOJl K M3Y4aeMbIM SI3BIKOBBIM SIBJICHUSIM
MyTEM COIOCTABJICHUS X C COOTBETCTBYIOIIMMU SIBJICHUSIMHU POJTHOTO SI3bIKA.
3ajauyu BoCIMTATEIbHOI PadoThI:

. pa3BUTHE y OOYYAIOIIMXCS MOHUMAaHUS COIIMATbHON 3HAYMMOCTH WHOSI3BIYHOM KYJIBTYPHI B
Oyaymedi mpodecCHOHANIBHON  JESITEIbHOCTH HAa HMHOCTPAHHOM  SI3bIKE, KakK JUIs
COBPEMEHHOT0 O0IIECTBA, TaK U JUIS JMYHOTO POPECCHOHATBHOTO CTAHOBIICHHSI,

o CO3/IaHHE€ YCIOBUU JUIsl OCO3HAHUS OOYYAIOIIMMHUCS CBOEro MecTa W poiu B Oymymien
npodeccuoHanbHOM 1eATEeNbHOCTH;

J ¢bopMUpOBaHHE  BCECTOPOHHE  pa3BUTOM  JIMYHOCTH  MOCPEACTBOM  MPHOOIICHUS
oOydaronuxcs K MHOS3BIYHOM KYyJIbTYype M BOBICUYEHHS] B TBOPYECKYIO AEATEIBHOCTH C
WCIOJIb30BaHUEM WHOCTPAHHOTO SI3bIKa;

° Pa3BUTHUC KYJIBTYPbl MCKIIMYHOCTHOT'O HpO(I)CCCI/IOHaHBHOl"O B3aUMOJCHCTBUS.



3. MECTO JUCHUIIVIMHBI B YYEGHOM IIJIAHE

VYuebnas nuctuminHa «MHOCTpaHHBIA A3BIK» OTHOCHUTCS K JAWUCHUILIMHAM O0s3aTeIbHON
gactu Onoka Jucuuruimael (Moxynu). M3ydeHune qaHHON JUCUUIUIMHBI Oa3upyeTcs Ha MaTepuaie,
M3Y4EHHOM B pPaMKaxX IIKOJBHOIO Kypca. JMCUUIUIMHBI, NOpU H3YYEHUH KOTOPBIX OyAyT
WCIIOJIb30BATHCS 3HAHUS, YMEHHS U HABBIKH, IPHOOPETEHHBIC B PE3yJIbTATE N3YUCHUS JAUCIUTLTTHBI

«HOCTpaHHbIN A3bIK» - «[10ArOTOBKA MO AHTITUHUCKOMY S3BIKY.

4. TINTIAHUPYEMBIE PE3YJIbTATHBI OBYUEHUS 11O JUCIUIIJIMHE OJIS1
®OPMHUPOBAHUSI KOMIIETEHIIU OBYYAIOINXCS
PesynbpTatel ocBOeHHs 00pa3oBaTENbHON MNporpamMmbl (KOMIETEHIIMH OOYYaroIIUXCs)
OTIPENIENSIOTCA TpeboBaHUAMU (heaepaIbHOTO TOCYIaPCTBEHHOTO (eaepaibHOTO CTaHAapTa IO
HalpaBJICHUIO TOJATOTOBKM U (QOPMHUPYIOTCS B COOTBETCTBUM C MaTpulled KOMIETEHLUN
oOpazoBarenbHON TIporpammbl. [lmaHupyemsbie pe3ynbTaThl OOy4YEHUsS IO JUCHUIUIMHE (3HAHWUS,

yMEHHUS, HaBbIKM) OOECHEeUrBAIOT JOCTH)KEHHE pe3ylbTaTOB OCBOCHHUS 0Opa3oBaTelbHOM

MIPOTPAMMBEI.
HIndp n
HA3BANIe HNuaukaropsbl IlnanupyemMblie pe3yabTaTbl 00y4eHUs
KOMIeTeHIUH N0 JUCIUIIHHE
KOMIIeTeHIIUH
3HaTh:
- CUCTEMY U CTPYKTYPY MHOCTPAHHOTI'O SI3bIKA;
- pa3JIMyHbIC ACTIEKTHI sI3bIKa: (POHETUYECKUH,
JICKCUYECKHM, FPaMMaTUYEeCKHil, B T.4. CTPYKTYpPY
VK4 nocTpoeHus (ppasz, npeioKEeHHH, BbICKa3bIBAaHUS,
LEJIOCTHOTO TEKCTA.
Crniocoben
- aJICKBAaTHBIE S3BIKOBBIE CPECTBA JUIS peaTn3aliuu
OCYIIECTBIIATh 9
ETOBYIO OCHOBHBIX PEUEBbIX (DYHKIINIA;
y - COBPEMEHHbIE TEXHUKHU U CIIOCOOBI 1€TT0BOU
KOMMYHHKaIX YK-4.2. . .
o MUCHbMEHHOM U YCTHON KOMMYHUKAIIUU;
10 B ycTHOU U | OcCyIIeCTBISET JEIOBYIO
. - KpUTEPUHU, TTPEIBABISIEMbIE K O(OPMIICHUIO
MUCEMEHHOM KOMMYHHKAITUIO B o
. . | AeToBOW KOPPECHOH ICHINY;
dbopmax Ha YCTHOW U MHUCbMEHHOMN .
- OCHOBHbIE TPeOOBaHUSA K CO3JJaHUIO JIETOBOU
roCy/1apCTBEeH dbopmax Ha
Mpe3CHTAIINH;
HOM SI3BIKE WHOCTPAHHOM (bIX) .
N - KyJbTYPY, CTHJIb KH3HU, HALIMOHAIbHBIH
Poccuiickoii SI3BIKE (aX) .
MEHTAJIUTET HOCUTENEH s3bIKa JUIS MIPEAOTBPALICHHS
®deneparnuu u
HEMOHUMAHUS Ha MEKITUYHOCTHOM U
WHOCTPAaHHOM
(b1X) npohecCHOHAaTFHOM YPOBHE.
YmMmern:
sI3bIKe(ax) . .
- IOHUMAaTh Pe4b HOCUTEIS/TeH sI3bIKa B YCTHOU U
MUChMEHHOH (hopmax;
- aJICKBaTHO BOCIIPOU3BOJIUTH HEOOXOAUMBIN HAOOp
KOHCTPYKIIUH U TEPMUHOB B MOHOJIOTUYECKON U
JTMAJIOTUYECKON peyn;




- IOHUMATh AyTEHTUYHbIC MUCbMEHHBIE TEKCTHI,
UCIIOJIb3YS Pa3HbIC TEXHUKHU YTCHHUS;

- U3BJICKATh HEOOXOIUMYIO MH(POPMAITUIO U3
OPUTMHAIILHOTO TEKCTAa Ha UHOCTPAHHOM SI3bIKE,
aHAIM3UPOBATH, 0000IIATh, AETATh BHIBOIBL.

- BECTHU JIEJIOBYIO KOPPECTIOHAECHIIHIO;

- IOHUMATh Ha CIIyX PeYb HOCUTEJIEH S3BIKA.
Baanernb:

- HA0OPOM SI3BIKOBBIX CPEJICTB, HEOOXOAMMBIX IS
peanu3anuy yCIenrHo KOMMYHHUKAIIMK B KOMaH/IE;
- HaBbIKaMU pabOTbI CO CIPABOYHOMN JIUTEPATYpPOr U
CJIOBapsIMHU;

- TEXHUKaMH apryMEHTAIlUU BEJIEHUS TIMCKYCCHUU B
YCTHOM M MTUCbMEHHOM BHUJIE, MOJB3YsACh 3HAKOMBIM
JIEKCUYECKUMH U TPaMMaTUYECKUMHU CPEJICTBAMHU
SI3BIKA;

- TEXHOJIOTUEN CO3aHUs JEI0BOM MPE3CHTAlUN HA
WHOCTPAHHOM SI3bIKE;

- HaBBIKaMU (PUKCUPOBAHUSI OCHOBHOM UJIEH 1
BTOPOCTEIEHHBIX JIETalIeld B YCTHOM M MUCbMEHHOMN
KOMMYHHUKAITUH.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

Cemectp uzyuenus: 1

Buabl yueOHoili padoThI

IIpome:xy
KonTakTHast paGora CamocrosiTesbHast pabora TO'Hasi Dopmbr
Paznen B 4yacax aTTecTanm
’ IMoapa3znen, Tema (B 9acax) TeKyIero DopmHpyem
MOAYJb i1 B Yacax ble KOMIIEe
KOHTPOJIS
IIpakTuyec B yacax ¢opmbl opranusanumn TCHIHUH
Jlekuuu KHe KCP CaMOCTOSITeILHOH padoThI
3aHATHSA
o . - YK-4.2.
Tema 1.1. Globalization [ToBTOpEHME POHICHHOTO V CTHLL
(mpakTUKyM) Marepuania, HoJAroToBKa RS
Kynomypno-meopueckoe WHIMBUIYTBHOTO BOKAOYIIsIpa poc,
- 8 - 6 . - MACbMEHHBIE
gocnumanue: 0 TIPOIeHHON TeMe, paboTa
M . JIOMAaITHNE
COYUANBHAS 3HAYUMOCb CO CIIPaBOYHOM TUTEpaTypoil U I
UHOSI3bIYHOLL K)IbIMYPbl CJIOBapeM
Tema 1.2. Brands . ) . YK-4.2.
[ToBTOpEHME POIIECHHOTO Vst ompoc,
(TIpaKTUKYM)
Pasnen 1 MaTepuaia, moAroToBka MHCbMEHHBIC
Aclt L.\ KynbmypHo-meopueckoe
Global 8 WHAUBUAYAIBHOTO BOKaOyIsIpa JloMalIHue
gocnumatue: - - 6 . 9 S
Market 10 MPOiIEeHHOH TeMe, paboTa A
MEHCKYIbMYPHOe M .
CO CIIPaBOYHOM TUTEpaTypoil U
npogheccuonanvroe
g CJIOBapeM
83aumooeticmaue
[ToBTOpEHME IPOHICHHOTO B . YK-4.2.
YcTHBIN ompoc,
MaTepuana, moJAroToBKa
T 1.3. Advertisin WHAUBUIYAIBHOTO BOKaOyJsIpa HHHICHMEHHBIC
ema 1.3. g ) 8 ) 6 A gy > yIp JIOMAIITHIE
(mpakTHKYM) 10 MpoiiieHHO! TeMe, paboTa 3a7aHIs
CO CIIPaBOYHOM TUTEpaTypoii U
CJIOBapeM




Tema 2.1. Employment

YcTHBIN ompoc,

YK-4.2.

(IpaKTUKyM) [ToBTOpEHME TTPOIAEHHOTO [THUCbMCHHBIC
Kynemypro-meopueckoe Marepuania, HoJAroToBKa AOMAaNTHIE
gocnumanue: MH/IMBHyaJbHOTO BOKAOYIIspa SaZlaHu
0CO3HaHUe c80e20 Mecma 10 MO JIeHHOW Teme, paboTa
u poau 6 6yoyujeti CO CIIPaBOYHOM JIUTEpaTypoOll 1
npogheccuoHanbHol CJIOBapeM
oesmenbHoCmu
[ToBTOpEHME MTPOMIEHHOTO Yerusiii onpoc, | VK-4.2.
MaTepuaia, MoAroToBKa [THCbMCHHBIC
Tema 2.2. Trade WH/IMBHyaJIbHOTO BOKaOyIspa AOMAIIHHE
o v HHWs
(TIpaKTUKYM) 10 MPONIEHHOM Teme, paboTa s
CO CIPaBOYHOM JINTEPATYypOH U
Pazpnen 2. p c1oBa eMp yp
Business P v _ a0
organization | Tema 2.3. Organization y CTHBIA onpoc, | YK-4.2.
[ToBTOpEHUE TTPOIACHHOTO MMUCHEMEHHBIE
(mpakTUKyM)
Marepuana, moaAroToBKa JOMallHKIe
Kynomypno-meopueckoe
WHAMBUAYAIBHOTO BOKaOyIspa 3a[jaHus
gocnumanue: 9 9
10 TIPOMJICHHOM Teme, paboTa
MEHCKYIbMYpPHOe M o
CO CIIPaBOYHOM TUTEpaTypoil U
npogeccuonanvHoe
g CJIOBapeM
83aumooeticmaue
IToBTOpEHHE PO IEHHOTO Yerusiii onpoc, | VK-4.2.
Marepuaa, oAroToBKa HCHMCHHBIC
Tema 2.4. Money WHIUBHIyIbHOTO BOKaOYyJIsIpa FIOMAITIHHE
9 . 3aJaHus
(TIpaKTUKYM) 10 TIPOMJICHHOM Teme, paboTa A
CO CIIPaBOYHOM TUTEpaTypoil U
CJIOBapeM
Veruwiii ompoc, | YK-4.2.

Pasnen 3.
Business
English
Certificate 1

Business English
Certificate 1
(mpakTUKyM)
KVJmeyDHO-m@ODlteCKoe
eocnumarue.
COUUAIbHAA 3HAYUMOCMb
UHOS3LIYHOU Kyn1bm)ypbol

[ToBTOpPEHUE MPOIIEHHOTO
Marepuaa, HoAroToBKa
UH/IMBUyaJIbHOTO BOKaOyIspa
10 MpoiiieHHOU TeMe, paboTa
CO CIIPaBOYHOM JINTEPATYypOH U
CJI0BapeM

IIHUCBbMCHHBIC
JOMAIIHHUEC
3aJlaHusA




IToaroTroBka x
MIPOMEKYTOYHOM aTTECTAL[UU B
3auer - - - 4 P Y cc auu
dbopMe MHIUBH Ty ITEHOMN
MpE3EHTAlNN
- 56 4 48 -
Hroro

108




Cemectp u3yueHwus: 2

Buabl yueOHoi padoThI

KonraktHas pa6ora (B Tpomesiy
Pasnen qaca;?) CamocrosiTesbHast pabora TOYHAasi DopmbI Dopmupyem
b
P Iloapasnen, rema aTrecTanusi B| TEKYIIEro ble
IIpakTH (¢opMbI oOprannzanumn yacax KOHTPOJIA | KOMIECTCHIHMH
Jlekuu B .
YyeckHe KCP CaMOCTOATEIbHOM
| yacax
3aHATHSA patoThI
Tema 4.1. Ethics - [ToBTOpEHME MPOMIEHHOTO - VeTHblii YK-4.2.
(mpakTHKyM) MaTepuaia, MmoAroToBKa orpoc,
Kynomypno-meopueckoe WH/IMBUYTEHOTO MUCHMEHHBIC
gocnumatue: - 10 6 BOKaOyIIsipa 1mo JOMAITHNE
MedAHCKYIbMYpHOEe MpOIEHHOH TeMe, paboTa 3aJaHus
npogeccuonanvHoe CO CIPaBOYHOM
83aumooeticmaue JUTEPATYPOU U CIIOBAPEM
- . - YK-4.2.
[ToBTOpEHME TPOIIECHHOTO
MaTepuaia, MoAroToBKa v .
CTHBIH OIpoC,
UHAUBUAYAIbHOTO
Tema 4.2. Change Y IHCHMEHHBIE
Pasnen 4 10 4 BOKaOyJIsIpa 1o
- |(mpakTHKyM) . 2 5 JIOMaIlHKE
Strategy NpoiJeHHON Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPaTypoOil U CI0BapeM
Tewma 4.3. Strategy - TTOBTOpEHHE MPOIICHHOrO - YK-4.2.
gpaKTHKyM) MaTepuaia, moAroToBKa v .
VIIbMYPHO-MBOPUECKOe HHMBHIYATHHOTO CTHBIH OTIPOC,
: IIMCBbMCHHBIC
80CNUMAHUe. 0OCO3HAHUE 10 . BOKAGYIADA 0 SN
ce0eco mecmd u ponu 6 PO ICHHON TeMe, paboTa
Gyoyuwei v 3aJaHus
. CO CIIPaBOYHOM
npogeccuonansioi JUTEPATypOH U clloBapeM
oesimenbHOCmu
Paznen 5 Tema 5.1. Cultures - IloBTOpEHNE IPOHACHHOTO - YerTHblii onpoc, YK-4.2.
Lea dership (mpakTUKyM) - 10 4 Marepuaia, oJroroBKa [HCHMEHHbIC
Kynomypno-meopueckoe UH/IMBUYaTbHOTO AOMaIlH1e




gocnumanue:
COYUANBHAS 3HAYUMOCNb
UHOA3BIYHOU KYIbMYPbl

BOKaOyJsipa 1o
IPONJEHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBApPEM

Tema 5.2. Leadership

[ToBTOpEHNE IPOHAECHHOTO

(mpakTUKyM) Marepuana, HoJAroToBKa
Kynomypno-meopueckoe WHIUBUTyJIBHOTO
gocnumanue: 10 BOKaOyJsipa 1o
MeAHCKYIbMYPHOE MO IeHHOM TeMe, paboTa
npogeccuonanvHoe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATypOu U CIOBapeEM
IToBTOpPEHME TPOIIEHHOTO
MaTepuaia, MoAroToBKa
.\ WHIUBUTyJIBHOTO
Tema 5.3. Competition 10 BJ(I)Ka6;/IJ?I] Apa 110
MPAKTUKYM . >
(np yM) poiJIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeM
[ToBTOpPEHME TPOIIEHHOTO
Marepuana, NoAroToBKa
. WHUBUTyaJIbBHOTO
Tema 6.1. Innovations 10 Bﬁ@éiﬂpé} o
MPaKTUKYM . Z
(np y™) NpoNJeHHON Teme, paboTa
CO CIIpaBOYHOM
Paznen 6. JIUTEPATYPOU U CIIOBAPEM
Business  |Tewma 6.2. Business and IToBTOpeHIE MPOIEHHOrO
vision environment (mpakTukym) MaTepHaya, IOATOTOBKA
Kynemypno-meopueckoe I/IH,Z[I/IBI/I,Z’LyaJ'ILH oro
gocnumanue: 0CO3HaHue 10 BOKAGYIAPA 0

ceoeco mecma u poju 6
0yoyweti
npogheccuonanbHou
DesmennHocCmu

npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOMI
JIUTEPATYpPOU U CIIOBApEM

3aJaHus

YcTHBIH ompoc,
MM CBbMCHHBIC
JIOMaIlHHAE
3aJaHHs

YcrHBIH onpoc,
M CBbMCHHBIC
JIOMaIlHHAE
3aJaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aaHs

YcTHBIN ompoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aaHus

YK-4.2.

YK-4.2.

VYK-4.2.

YK-4.2.




[ToBTOpEHME TTPOIAEHHOTO Y cTHBIH ompoc, VK-4.2.
Tema 6.3. Franchising MaTepuaia, MoAroToBKa IMCbMEHHbIC
10 4 oMalIHue
(mpakTuKyM) WHJUBUTyaJIbHOTO A
BOKaOyJspa 1o 3ajanus
i K-4.2
Tema 6.4. Business 3 " YK-4.2.
A [ToBTOpEHNE POHICHHOTO Yernplit onpoc,
communication IHCBMEHHLIC
Marepuaa, moJroroBka
(mpakTUKyM) JIOMaIllHHAe
WHIUBUTyJIBHOTO
Kynemypro-meopueckoe 3a/IaHH,
6 6 BOKaOyIIsipa 1mo
socnumanue: HhoiinerHoN Teve. paGora BBINIOJIHEHHE
Meg;c]{yﬂbmypyoe p A ’ Iz KOHTPOJIBHBIX
CO CIIPaBOYHOI saaHui
npogheccuonanbroe .
. JUTEPATYPOU U CIIOBapeEM
83aumooeticmsue
IToxroroBka K
IIPOMEXKYTOYHOU
aTTectauuu B opme
. VHIUBUTyaIbHON
3ader ¢ OLEHKOM - - AUBHLY - -
MIPE3CHTAIINH,
BBITIOJTHCHHE
KOHTPOJIbHBIX 3aIaHUI
96 44 -

Hroro
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Cemectp uzyueHus: 3

Bujbl yueOHoi padoThl

dopmupye
KonTakTHas padora IIpomexy ®opMmbI PMYPY
CamocrosiTesbHast paboTa Mble
Paznen, moayab IMoapa3znen, Tema (B yacax) TOYHASA TeKyWero | @ o oren
Jlexuu |[Ipaktnueckn| KCP B (¢opmbl opranuzauuu | ATTECTAIM | KOHTPOJIA —
" e 3aHATHS yacax CAMOCTOSITEJILHOM sl B yacax
[ToBTOpEHUE MPOIiIEHHOTO - YK-4.2.
Marepuaia, HoAroToBKa VYerHbii
Tema 7.1. The nature of WH/IMBUYTEHOTO orpoc,
management - 5) - 3 BOKaOyJsipa 1o UCHMCHHBIC
(mpakTUKyM) npoiiIeHHOH TeMe, paboTa JIOMAITHNE
CO CIIPaBOYHOM 3aJaHus
JIUTEPATYPON U CIOBapeEM
Tema 7.2. Management [ToBTOpEHME MPOIIEHHOTO } YK-4.2.
Styles (mpakTUKyMm) Marepuaia, NoAroToBKa Y cTHBII ompoc,
Kynomypno-meopueckoe UHIAUBUAYAIbHOTO [IUCHMEHHBIE
gocnumanue: - 5 - 3 BOKaOyJIsipa 1o JoMalIHue
MedAHCKYIbMYPHOe poiIeHHON Teme, paboTa 3alaHus
. npogeccuonanvHoe CO CIIPaBOYHOM
Paspen 7. g3aumooeticmeue JTUTEPATypOil U CIOBAPEM
Insights Into . — VK42
_— OBTOPEHHE MPOHIEHHOTO - -4.2.
Management Tema 7.3. Team Building MaTepHana H%MHOTOBKa Vermi
(MpaKTHKyM) p 5 CTHBIH OIIpOC,
UHAUBUAYAIBHOTO MHCbMEHHBIC
Kynomypno-meopueckoe
- 5 - 3 BOKaOyJspa 1mo JIOMalllHHe
gocnumatue: . Z
poHeHHON Teme, paboTa 3a[aHus
COYUANbHAS 3HAUUMOCTb o
. CO CIIPaBOYHOM
UHOSA3BIYHOU K)IbMYPbl .
JUTEPaTypOH U CIOBapEM
[ToBTOpEHHUE MPOIICHHOTO - YK-4.2.
MaTepuaia, moJAroToBKa VYerHslit onpoc,
. HWHAUBUAYAJIBHOI'O M CbMCHHBIC
Tema 7.4. Risk AHBHILY
(npaKriKym) - 5 - 3 BOKaOyJsipa 1o JOMaIlHue
p y npoiiieHHo# TeMe, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATypPOU U CIIOBApPEM




Tema 7.5. Crisis
management
(mpakTUKyM)

[ToBTOpEHUE IPONAEHHOTO
MaTepuaia, MoAroToBKa
UHIUBUAYAIbHOIO
BOKaOyJIsipa 1mo
IpONJEHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYpPOU U CIIOBAPEM

Pasznen 8.

Communication

in Business

Tema 8.1.
Communication
(mpakTUKyM)
Kynvmypro-meopueckoe
socnumanue:
COYUANbHASL BHAYUMOCTb
UHOS3LIYHOU KYIbMYPbl

[ToBTOpEHNE IPOHAEHHOTO
MaTepuaia, MoAroToBKa
UHIAUBUAYAIbHOTO
BOKaOyJIsipa 1mo
poNIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

Tema 8.2. E-commerce
(TTpaKTUKYM)

[ToBTOpEHME POHIEHHOTO
MaTepuaia, MoAroToBKa
UHAUBUAYATbHOTO
BOKaOyIsipa 1mo
PO ICHHON TeMe, paboTa
CO CIIpaBOYHOM
JUTEpPaTypOi U CIOBapeM

Tewma 8.3. Customer
service (pakTUKyM)
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvHoe
gzaumooeticmeue

[ToBTOpEHME TPOIIECHHOTO
MaTepuaia, moAroToBKa
WHIUBUAYATBHOTO
BOKaOyJsipa 1o
PO ICHHO TeMe, paboTa
CO CIIpaBOYHOM
JUTEPATYpPOU U CIIOBapeEM

YcTHBIN ompoc,
M CBbMCHHBIC
JIOMalIlHHAE
3aJaHusL

YcrHBI onpoc,
MM CBbMCHHBIC
JIOMAIlHHAE
3aJaHHs

YcTHBIN ompoc,
MUCHEMEHHBIE
JIOMaIITHHE
3aaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHIE
3aaHMs

YK-4.2.

YK-4.2.

YK-4.2.

VYK-4.2.




Tema 8.4. Writing report
(mpakTUKyM)

[ToBTOpEHNE IPOHAECHHOTO
MaTepuaia, oAroToBKa
MHIUBUAYAIbHOIO
BOKaOyJIsipa 1mo
IpONJEHHON TeMe, paboTa

Paznen 9. Global
Companies

Tema 9.1. Globalization
and Global Marketing
(mpakTUKyM)
KWZbI’I’lVDHO-I’I’lGODUQCKOQ
socnumanue.
CoOYyuUuailbHAsl 3HAYUMOCMb
UHOSA3BIYHOU KYTbIYPbl

[ToBTOpEHNE IPOHAECHHOTO
MaTepuaia, oAroToBKa
VHAUBUAYAIBHOTO
BOKaOyJIsipa 1mo
MO IEHHOM TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

Tema 9.2. Coca Cola
Company (mpakTukym)

[ToBTOpEHME IPOHIEHHOTO
MaTepuaia, MoAroToBKa
UHIAUBUAYAIbHOTO
BOKaOyJsipa 1o
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypou U CIOBapeM

Tema 9.3. Success
(mpakTHKYM)
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanbHoe
g3aumooeticmeue

[ToBTOpEHME TPONIEHHOTO
MaTepuaia, moAroToBKa
UHAUBUAYAIBHOTO
BOKaOyJsIpa 1mo
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypOH U CIOBapeEM

Tema 9.4. General
Motors Company
(mpakTHKyM)

[ToBTOpEHUE MPONIEHHOTO
MaTepuaia, oAroToBKa
WHIVBUAYAIBHOIO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM

YcTHBIN ompoc,
MIACbMEHHBIE
JIOMalIlHHAE
3aJaHusL

YcTHBIH ompoc,
MM CBbMCHHBIC
JIOMAIlHHAE
3aJaHus

YcrHBIH onpoc,
IIMCBbMCHHBIC
JIOMAIlHHAE
3aJaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aJaHs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aJaHus

YK-4.2.

YK-4.2.

YK-4.2.

VK-4.2.

YK-4.2.




YK-4.2.

[ToBTOpEHME TTPOIAEHHOTO YcrHbIi
Marepuasa, moJroroBka ornpoc,
Tema 9 5. Failures WHUBUIyAIILHOTO MUCbMEHHbIE
5 3 BOKaOyJIsipa 1mo JIOMAIITHUE
(mpakTUKyM) . Z
MpoiiIeHHOM TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM
[ToBTOpEHNE TPONICHHOTO VK-4.2.
Marepuaa, moJIroToBka Y CTHBII ompoc,
Tema 9.6. Microsoft WHIUBUTyJIbBHOTO [MCHMEHHBIC
Company (mpaxTaiyy) 5 3 } BOKa6¥nﬂpa o JOMallHHe
poiJIeHHON Teme, paboTa 3aJjaHus
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeEM
[ToBTOpEHME POHICHHOTO . YK-4.2.
MaTepHaa, IoAroTOBKa Yernbiit onpoc,
Tema 9.7. Virgin Group WHIUBUIYaIbHOTO [TMCbMEHHBIE
5 3 JIOMaIITHUE
Company (mpakTuKyMm) BOKaOyJIs1pa 1o S—
MPOICHHON TeMe, paboTa
CO CITPaBOYHOM
Tema 9.8. Future of the [ToBTOpEHUE PO ICHHOTO YK-4.2.
Business (mpakTuxym) MaTepualia, oAroToBKa VeTHI onpoc,
Kynomypno-meopueckoe UHAUBUAYAIBHOTO MHCbMEHHBIC
gocnumaHue. OCO3Hanue 8 4 BOKaOyJsIpa 1mo JIOMAIlHHE
c80€e20 Mecma U pojiu 8 npoﬁ,ueHHOﬁ TEME, pa60Ta 3a1aHuA
byoywet CO CIPaBOYHOM
npogeccuonarbHol JUTEePATypOH U CIOBapEM
IToaroroBska k
MIPOMEXKYTOUHOU
3auer - - aTTectanuu B hoopme - -
WHAUBUAYATbHON
MIpEe3eHTAlUN
Hroro 88 52 ]
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Cemectp uzyuenus: 4

Buabl yueOHo# padoThI Ipomeiy
TOYHAasI o
opMH
KonTakTHasi padora arrecTan | dopmsl pMHpYy
CamocrosiTesbHast pabora s B eMble
Paznen, moayJsb IMoapa3znen, Tema (B yacax) TeKyllero
gacax KOMIETEH
KOHTPOJIs .
Jlek |IIpakTueckn KCP ¢opmbI opranusanuu 1
11070 e 3aHSITUSL B qacax CaMOCTOSATEJILHOMI
Tema 10.1. Personal - YK-4.2.
banking (mpakTukym) YcerHbii
Kynomypno-meopueckoe orpoc,
gocnumatue: - 8 2 2 - MUChMEHHBIC
MEHCKYIbMYPHOe JIOMAIITHUE
npogeccuonanvHoe 3aJIaHus
83aumooeticmsue
- VYcrubiit VK-4.2.
. . ompoc,
Tema 10.2. Banking history | 3 i 6 i HCEMCHHBIC
(MpaKTHKyM) JIOMAaIIHIE
3aJaHusA
[ToBTOpEHUE NPOIIEHHOTO - V CTHBIH VK-4.2.
Pasnen 10. Banking MaTepuaia, oAroToBKa onpoc,
Tema 10.3. Types of Banks | 8 5 WH/IMBUY ATBHOTO [IUCHMEHHBIE
(mpakTHKYM) BOKaOyJIIsipa 1o JOMaIlHHE
PO ICHHOH TeMe, paboTa 3a/1aHus
CO CIIpaBOYHOM
- Y CTHBII VK-4.2.
Tema 10.4. Central Banking orpac,
(MpaKTHKyM) - 8 - 2 - [HCHMCHHbIC
p y JOMAIIHUEC
3aJaHuA
Tema 10.5. Film Money - Yermpiit | VK-4.2.
banking and Federal onpoc,
- 8 - 2 - MHChMEHHbIC
Reserve System
JOMAIIHUEC

(mpakTHKYM)

3aJJaHusA




[ToBTOpEHNE IPOHAECHHOTO

YK-4.2.

YcrHbii
Marcpuraia, moaAroToBka ompoc,
Tema 10.6. Profitable Banks WHAUBUAYATBHOTO [UCbMEHHBIE
(HpaKTI/IKyM) BOKa6YJIHpa 1o JOMallIHHEe
MpoiiIecHHOMN TeMe, paboTa 3a/laHus
CO CIIPaBOYHOM
[ToBTOpEHNE NPOHIEHHOTO YV CTHBII VK-4.2.
Marepuaia, moAroToBka ompoc,
Tema 10.7. Bank Charges HUHIAWBUAYaTbHOTO MHCbMEHHBIC
(TIpaKTUKYM) BOKaOyJIsipa 1mo JOMaIlIHue
MO IEHHOM TeMe, paboTa 3a/laHus
CO CIIPaBOYHOM
. YK-4.2.
IToBTOpEHME TPOHIEHHOTO .
VcTHbBIM
MaTepuaia, MoAroToBKa
ompoc
Tema 10.8. Bank Mergers WHIUBUTy JTBHOTO poc,
IINCBbMCHHBIC
(mpakTUKyM) BOKaOyJsipa 1o
o z 6 JOMAaIIHUEC
HpOiifeHHOMH Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOU U CIOBapeM
Tema 10.9. Companies and I . YK-4.2.
their banks (npaxTiiym) OBTOPEHHE MPOMIEHHOTO —
KoMy DHO-MEODYECKOe MaTepuaia, moJAroToBKa opoc,
gocnumaHue. 0CoO3HaHue HH;{HBgnyanLHoro MHCbMEHHBIC
c80e20 Mecma u pou 8 | poxabyliipa o 5 JIOManIHue
Gyoyweit MpOfiZIeHHOM Teme, paboTa sanaHus
. CO CIIPaBOYHOM
npogeccuoHanbHou

oesmenbHoOCmu

JUTEPATypOH U CIOBapeEM




Pazgen 11. Finance

Tema 11.1. Raising finance

YK-4.2.

IToBTOpEHME TTPOIAECHHOTO i
(paKTHKYM) Y ponz VYcTHBIH
Marcpuraia, moaAroToBka orpoc,
Kynomypno-msopueckoe
WH/IUBUYaTIbHOTO IIUCHMEHHBIE
gocnumaHue. 0CO3HaHue
BOKaOyJsipa 1o JIOMAIIH1e
c80€e20 Mecma u poau 8 . z
. MpoiiIecHHOM TeMe, paboTa 3a/aHus
0yoyweti .
. CO CITPaBOYHOM
npogheccuoHaIbHO .
JUTEPATYPOH U CIIOBAPEM
oesmenpbHoCcmu
[ToBTOpEHNME MPOIICHHOTO 5 VK42
Marepuaa, oaroToBKa YerHsiit
Tema 11.2. Accounting and WH/INBUYTEHOTO onpoc,
. . IINCBMCHHBIC
financial statements BOKaOyIIsIpa 1o
o o 6 JOMAIIHNUEC
(mpakTUKyM) MpofifeHHoi Teme, paboTa S—
CO CITPAaBOYHOM
JUTEPATypOu U CIOBapeEM
[ToBTOpEHHE MPOKIEHHOTO YK-4.2.
MaTepuana, oJroToBKa YeTHbIH
WH/IMBUYTEHOTO orpoc,
Tema 11.3. Stocks and IHCHMEHHBIE
BOKaOyIsipa 1mo
Shares (mpakTukym) HhoiinerHoN Teve. paGora JOMaIlHHEe
poua > 13 3aIaHug
CO CIIPaBOYHOM
JUTEPATypOH U CIIOBapeM
VcrHbIi VK-4.2.
orpoc
Tema 11.4. Bonds poc,
- IINCBbMCHHBIC
(mpakTUKyM)
JOMAIIHUE
3aIaHuA
VerHbli YK-4.2.
. orpoc,
Tema 11.5. Taxation i THCBMEHHEIE
(mpakTUKyM) JIOMAaIlHHE

3aJlaHusA




. . e - Y cTHBIN VK-4.2.
Business English Certificate onpoc
Paznen 12. ?{ (HEZKTI:;Y:? , MMUCbMEHHBIE
Business English govélnunfz — Gop-LecKoe - 2 2 - AOMallHHe
Certificate 2 S 3alaHu,
COYUAIbHASA 3HAYUMOCTb BBITIOJIHEHHE
UHOSI3bIYHOUL K)IbIMYPbl KOHTPOJIBHBIX
3aIaHu
IMoaroroBka K 36
IIPOMEXKYTOYHOU
IK3aMeH - } ) ) aTTeCTally B dbopme ] ]
TPYIIIOBOM ITPE3EHTALNH,
BBITTOJITHECHHE
KOHTPOJIbHBIX 3a/IaHUI
Hroro - 104 4 36 - 36
180
B - | 344 | 16 | 180 | -
cero




6. COIEP)XAHUE JUCIUIIJINHbI

Pa3nen 1. Global Market

Tema 1.1. Globalization

OOyuaromuecss w3ydaror Ttemy [nmobamm3zarus. CriocoObl M METOJBI, MPUBOMASAIINE K
I'mobanm3anuu. M3y4aror jiekcuky 1o TteMe. [lomoxuTenpHble W OTPUIIATEIIBHBIC TOCIICACTBHS
rporecca riaodanmm3aruy. M3y4aroT TepMUHOJIOTHIO TIPOBEIACHHSI TeIC(POHHBIX ITEPETOBOPOB.

Kynomypno-meopueckoe socnumanue: nonumanue coyuanbHol 3HAYUMOCIU UHOAZBIYHOU
KYIbMYpbl NPOUCX00UM Y 00YYAIOWUXCSA NOCPEOCMBOM AHAIU3A U OAIbHEUUe20 00CYyHCOeHUsl Ha
UHOCMPAHHOM SI3blKe meMbl 2100anu3ayuY, ee 3aKOHO08, d MAaKxce 0COOEeHHOCMU 6edeHus
MeHCOYHAPOOHBLX NEPEe20BOPO8.

Tema 1.2. Brands

OOyuaroruecs: 3HaKOMSTCS ¢ TeMOW Ha mpuMepe MupoBbix mapok: IBM, Coca-Cola,
Disney. OOcyxgatoT mpoOsieMbl, CBA3aHHbIE C MUPATCTBOM W IMyTH MX pemieHud. M3yuenue
TEPMUHOJIOTUH, HEOOXOJWMOW i TIPOBEJEHUS JCJIOBBIX IEPEroBOPOB M CcOOpaHUU
MEXTyHApOIHOTO YPOBHSI.

Kynomypno-meopueckoe socnumanue: noHumanue O0coOEHHOCMEL MeNHCKYIbMYPHOLO
npogheccCUoHaIbHO20  83AUMOOCUCMBUSL  NPOUCXOOUm )y 00Y4arWuxcs  nocpeocmeom
KOMMYHUKAYUU HA UHOCTPAHHOM SI3bIKe C Yelblo 00CYHCOeHUs: NpodieM, C8A3AHHbIX C UMEHAMU
PpAOa 21006aNbHBIX KOMRAHUL, U HYymell UX peueHus.

Tema 1.3. Advertising

O6yqa}0mne05{ 3HAKOMSTCA C Pa3siInYHbIMHA BUAaMU PEKIIaMBI, MEeTOJaMU
peKIIaMUpOBaHUs. Y4aTcs, KaK MPaBWJIHHO MPOBOIAUTH PEKIAMHYIO KaMImanuio. M3y4ator dpassl,
HeO6XOI[I/IMI>Ie IJI1 IMOCTPOCHUA YCH€MHOﬁ IIPE3CHTAIUHU. I/IHI[I/IBI/II[yaJ'IBHa}I IMpe3CHTalus I10
TEME.

Paznen 2. Business Organization

Tema 2.1. Employment

O6yqalonme(351 HN3y4aroT HauboJiee Ba)KHBIE (I)aKTopBI, HCO6XO,I[I/IMBIG AJIsL TTOJIYUCHUA
pa6OTH. I/ISy‘IaIOT CIIOCOOBI YCIICHIHOI'O MMPOXOKACHUA U IIPOBCACHUA CO6€C€I[OB8.HI/I}I. I/I3yqa}0T
TCPMHHOJIOIUIO, HCO6XOI[I/IMYIO I ITPOBCACHUA COBeIJ_IaHI/II‘/‘I BHYTPHU KOMIIaHUHU. BI/I,I[BI pE3r0OME.
O6yqa}0mnec;1 ydaTrcst COCTaBJISITh PE3OME.

[{V]ZbI’I’ZVDHO'mGOHHeCKOe eocnumanue. OCO3HAaHue ceoeco mecma U pojiu 6 6ydyu¢eb7
l’lqubQCCMOHCl]ZbHOZZ deﬂmeﬂbHocmu ocywecmeiiemcia nymem anaiusa 0C06€HHOCI’I’Z€ZZ noucka
pa601’nbl, 6606H1/l}l nepecoeopoe Ha UHOCMPAHHOM A3bIKE, npoeedeHuﬂ COG@W&HUZJ.

Tema 2.2. Trade

OOyuaromuecss 3HaKOMATCS C Pa3IMYHBIMU BHJAMH TOpProBiu. M3yuaroT ocoGeHHOCTH
BHEIIHEH M BHYTPEHHEH TOProBiM. 3HAKOMATCS C TpaBWiIaMH OQGOPMIICHHS aKKpEIUTHBA.
CoBepIIeHCTBYIOT HaBBIKH BEJICHHsSI IIEPETOBOPOB, U3YUalOT pa3IMyHbIE IPUEMBI Ul JOCTHKEHUS
Haunbosnee 3(h(eKTUBHOTO pe3ysbTara.

Tema 2.3. Organization



OOyuaromuecs: 3HaKOMATCS ¢ BUAaMU KOMMaHui. M3y4aioT mpuemsl, CIIOCOOCTBYIOIINE
CO3JIaHMIO OaronpHusATHOMN paboueil cpeabl. 3HAKOMATCS C MPAaBHIIAMHU M CTPYKTypaMH OOLICHUS B

cdepe OuzHeca.

Kynemypro-meopueckoe _socnumanue:  gopmuposanue nowumanusi 0cobenHocmetl
MEJCKYIbIMYPHO2O NPOPECCUOHANBHO2O B3AUMOOCUCIMEUL NPOUCXOOUN NOCPEOCMBOM AHANU3A
PA3IUYHBIX MUNOE KOMRAHUL, O0COOEHHOCMEN BbICMPAUGAHUsL NPAGUL U CMPYKMYPbl 0108020
obwenust 6 npogeccuonanvroll cepe.

Tema 2.4. Money

3HaKOMCTBO ¢ (DMHAHCOBBHIMH OTHOIICHUSIMH B OSKOHOMHUKE M HX rpadudeckum
orpaxxenueM. OOydeHHe COCTABICHUIO U HATIMCAHUIO OTUYETOB.

Pasnen 3. Business English Certificate 1

Tema 3.1. Business English Certificate 1

3HaKOMCTBO ¢ (POpMATOM U CTaHAAPTAMU MEXAYHAPOAHOI'O TECTUPOBAHUSI.

OTtpaboTKka yMEHUI W HABBHIKOB Ha 0a3e JaHHOTO ayTEHTHYHOT'O MaTepuaya M MOJIroTOBKa
o0ydJaromuxcs K cade BBIICYKa3aHHOTO dK3aMeHa.

Kynomyprno-meopueckoe socnumanue. noHuMaHnue COL;uCl]leOIZ BHAYUMOCIU UHOSAZBIYHOL

KVIbMYpbl HPOUCXOOUM Y 00YYAIOWUXCA NOCPeOCmEOM AHAIU3A AYMEHMUYHbIX MAamepuanos
MeNCOVHAPOOHO20 IK3AMEHA.

Pa3znea 4. Strategy

Tema 4.1. Ethics

3HAKOMCTBO C 3TUKOW B cepe OnM3HEeca W pa3aTuvIHBIMH HOpMaMu 3THKeTa. OOCyKaeHue
mpo6iieM Koppymnuuu u 00pbObI ¢ Heil. O0yJaromuecs U3y4aroT TEPMUHOJIOTHIO 110 JaHHOW TeMe,
JUIS HAXOXKIACHUSI BBIXOJIA U3 CIIOKHBIX SKOHOMUYECKUX CUTYAaIIU.

Kynomypno-meopueckoe gocnumatue: MEJNCKYIbMYPHOE npogheccuonanvroe
83aUMOOelCmauUe NpPoUCXooum 6 CO3HAHUU 00y4arwuxcsa 01a200aps. aHaluzy u OdlbHeuuemy
00CYAHCOEHUIO MAKUX NOHAMULL, KAK SMUKA, KOPPYNYUSL, IKOHOMUYECKAsl CUMYayusi U cnocoobl ee
VIAYYUEHUSL.

Tema 4.2. Change

OOyuaromuecs yyaTcsi BbIpakaTh CBOM MBICIH 110 TeMe u3MeHeHus. Kak B moBce1HeBHOM
KU3HU, TaKk U B cdepe OuszHeca. YuaTcs MpaBWiIaM HamucaHus OoTueToB. COBEPLICHCTBYIOT
HABBIKU IPOBEJICHHS COBEIIAHHH.

Tema 4.3. Strategy

OOyuaromuecs 3HaKOMSTCS ¢ TepMUHOM «CTpaTerus» B 1eoM. V3y4aroT BUIbI CTpaTeruii
U TaKTUK, HEOOXOJUMBIX MIJIsi JOCTHKEHHsSI, MOCTABIEHHOW menu. M3y4aroT pa3nuyusi MEexIy
TEPMUHOM CTpaTETUs U TaKTHKA. Pa3BuTHE yMEHUI U HABBIKOB MTPUHATHUS PEILICHUIA.

Kynemyprno-meopueckoe socnumanue. 0Oco3Hanue c6oe20 mecma u poau 6 Oyoyujet
npogheccuoHanvHou  OessmenbHoCmu  opmupyemcs  y  odyuaowuxcs depe3 NOHUMAHUE U
pasnuderue NoHAMUL, NpoeyupoBaHUIo C60e20 NOHUMAHUS 6 OMHOWEHUU NPOghecCUOHATbHOU
cpepul desimenbHOCMU, OCO3HAHUIO CILOMACHOCMU NPOYecca NPUHAMUS PeUeHUl.

Paspea S. Leadership




Tema 5.1. Cultures

3HAKOMCTBO C KYJbTypaMH pa3HBIX CTpaH, IOBEJIECHUEM JIIOACH, WX TpajullUusIMU U
oOprgasiMu. OLieHKa M aHAIM3 UX BIUSHUS HA BeleHue OM3Heca. 3HAKOMCTBO C OCOOECHHOCTSMH
BeJICHUs1 OM3HEeca ¢ BOCTOYHBIMH JEJIOBBIMH HapTHepaMu. Pa3paboTka cOOCTBEHHBIX CTpAaTeruii B
TaHHOU cdepe.

Kynomypno-meopueckoe socnumanue: coyuanrbHas 3HAYUMOCMb UHOA3LIYHOU K)IbMYpbl
Gopmupyemcs 6 coznanuu obOyuarowe2ocsi 01a200aps AHAIu3y U OdlbHeuuemy 00CyHCOeHUIO
ocobeHHOCmell  KYIbmyp PA3HbIX CMPAH, UX pasiuduil U NONblmKe  CAMOCMOAMENbHO
pazpabomams c6010 cmpameuro 6e0eHUs OU3Heca 8 UHOAZLIYHOM NPOCMPAHCIIEE.

Tema 5.2. Leadership

3HAKOMCTBO C MHUPOBBIMHU JIUACPAMH B TIOJUTHUKE U SKOHOMHUKE. OOCyXJIeHHE Ka4decTB
JIuzepa, pacluIMpeHue JeKCUKU nmo TeMe. OOyuaromyecs: MOdy4yaroT MPEJICTaBICHUE O HaBbIKax

YIIpaBJIEHUS KPYITHBIMH, MUPOBBIMU KOMITAHHUSIMHU.

Kynomypno-meopueckoe socnumanue: gopmuposanue NOHUMAHUA O MENHCKYIbMYPHOM
npogeccuoOHaNbHOM 3aUMOOEUCMBUU OCYUeCmenisemcs 01a200aps aHalu3y HA UHOCMPAHHOM
A3bIKE YCNEeUHOCTNU MUPOBLIX TUOEPO8 U 2N00ANIbHBIX KOMNAHULL.

Tema 5.3. Competition

06}"—13}01]_[1/1605{ 3HAKOMSTCA C DKOHOMHUYCCKUM TCPMHUHOM «KOHKYPCHIUA» U €€ BUIAAMU.
N3yyaroT BiIMsIHHE KOHKYPEHIIMM Ha COCTOSIHUE PA3IMYHBIX PHIHKOB. PaccMaTpuBaloT OCHOBHBIE
CTpaTeTUH JIOCTMOKEHHS KOHKypeHTocmocoOHocTth. OOydvaromnuecss pa3padaThlBalOT CBOU
COOCTBEHHBIE CTpaTerMyecKkue JAEeWCTBUA MJIs TPEOJOJICHHS NPENATCTBUNH B  pEIICHUU
MTOCTABJIEHHBIX 3aJ1a4.

Pa3nen 6. Business vision

Tema 6.1. Innovations

OOyuaromuecss 3HAKOMATCA C Pa3IUYHBIMH H300peTeHHsIMH. OOCYXKIaroT HEOObIYHbBIE
M300peTeHus], UCMOb3ysl JIEKCUKY IO JaHHOW Teme. PaccmaTpuBarOT mperMyIecTBa MHHOBAIUI
B cdepe pbiHKa. M3y4daroT MeTOAbl YCHEIIHOro TpencTaBieHus uHbopManuu B (opme

MpE3CHTAINH.

Tema 6.2. Business and environment

OOyyaromuecs W3y4aroT TMOHSATHE OKpY)Karollas cpela BO B3aUMOCBS3H C BEACHUEM
OuzHeca. BrousHue pa3aMYHBIX KOMIAHHWM Ha COCTOSHUE OKPY’KaoIIeH cpeabl. 3HAKOMSTCS ¢
Ppa3IMYHBIMU KOMITAHUSMH, KOTOPbIE BHOCAT BKJIaJl B COXPAaHEHHE OKPYKAIOIIEH Cpeibl.

Kynemypro-meopueckoe socnumanue: ocosnanue ceoeco mecma u poau 8 Oyoywetl
nPOGhecCcUOHANbHOU OesIMEeNbHOCIU NPOUCXOOUM NOCPEOCMEOM AHANU3A UMEHEeHUll 6 OuzHec-
cghepe nood 8ozoeticmeuem U3MeHeHULl, NPOUCXOOAWUX 8 OKPYICarouell cpeoe.

Tema 6.3. Franchising

06yqalonmec51 3HAKOMSTCA C TCPMUHOM (((I)paHH_II/BI/IHF»: BbIJJaua KOMIIaHWEH JIMIIEH3UHU

Ha TPOM3BOJICTBO WJIM MPOAAXY TOBapa Moj ee Mapkoil (ppaHimmsbl)». M3ydaroT He0OXOAUMYIO


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

TEPMHHOJIOTHIO Ha MPUMEPAX Pa3IMYHBIX MEXKIyHApOIHBIX KommaHuil. Haxomsar mpumepsl Ha
PoccuiickoM pbIHKeE.

Tema 6.4. Business communication

OOyuaromuecs 3HaKOMATCS ¢ TEPMUHOJIOTHEH W MOHATHEM OW3HEC 3THUKETa, JJIsi BEACHUS
JICITIOBBIX TIEPETOBOPOB. YIIyUINIalOT CBOM HABBIKH OOIIECHUS B JICJIOBOM Cpe/e.

Kynomyprno-meopueckoe socnumanue: qbopmupoecmue NORUMAHUSL O MEIJNCKYIbNYPHOM
npO(pQCCHOHGﬂbHOM 83aumooelcmesun npoucxodum Ha npumepe COBEPULEHCMBOBAHUS HABLIKOB
KOMMYHUKAYUU HA UHOCMPARHOM A3blKeE C Yejlbl0 YCNeuHo20 8e0enUst 0el08bIX nepecoeopos.

Pasnea 7. Insights Into Management

Tema 7.1. The nature of management

OOyuaromuecs 3HaAKOMSTCS C MOHSATHEM MEHEDKMEHTa, ero 3HadeHueMm. OOyuarouiuecs
3HAKOMSTCS C TEPMHUHOJIOTHEH, HEOOXOIMMOM [UIsi ONHMCaHMSI 4YepT IOJOXKUTEIBHOTO H
OTPHULATENILHOTO YIIpaBJIeHLA.

Tema 7.2. Management Styles

UTo MOXHO M 4Yero Helnb3s JeJaTh MeHemkepaM. Tpu ctuisa ynpasiieHus. HTEpBbIO C
9KCIEPTOM MO cTUIsIMU ynpasieHus. KauectBo ympasinenus. Kak oneHuTs 00paTHYIO CBS3b OT
COTPYJIHUKOB, YTOOBI YIYUIIUTh CTUJIN YIPaBICHHUS.

Kynomypno-meopueckoe socnumanue. nocpeocmeom aumanuza HA UHOCMPAHHOM S3bIKe
PA3IUYHBIX 8UO08 UHMEPBbLIO, CMULell YNPAgleHus, Kaiecmea npoucxooum gopmuposanue
NOHUMAHUS_MEHCK)TIbIMYPHO20 NPOPeCCUOHATbHO20 83AUMOOEUCMBUSL.

Tema 7.3. Team Building

OOyuaromuecs U3y4arOT CHOCOObI pabOThl B KOMaHJE, OOCYXIAIOT HJEH, KaK CO31aTh
YCHEIIHYI0 KoMaHay. M3y4aioT JIeKCHKY 110 TeMe.

Kynomypno-meopueckoe  socnumanue: _gopmuposanue  coyuanbHou — 3HAYUMOCMU
UHOSAZLIYHOU KYIbMYPbl NPOUCXO0UM HA npumepe uoetl Gopmuposarus KOMAHO, OnpeoeneHus
poaell 8 KoOMaHoe, YCReWHOCMU U Pe3yTbMAMUEHOCIU KOMAHObL U KANCO020 ee YleHd.

Tema 7.4. Risk

OOyuaromuecs 00CyX/1al0T BHJIbI TOBCETHEBHOTO pUCKA M pUCKa B OusHece. Puck,
KOTOpBIfI MOXKET 6BITB IMOJIYYCH B XOZC IIpoHecca FHO6aHH3aHHI/I.

Tema 7.5. Crisis management

OOyuaromuecss 00CYXIar0T BOMPOCHI MO TeME KPU3HUC B YNpPaBIE€HUH. 3HAKOMATCS C
Pa3JIMUHBIMU CUTYyAlUAMHU, BBI3bIBAOIIIUMHA KPU3UC. I/ISy‘-IaIOT IMyTH PCIICHHUA BbIXOJa U3 KpHU3UCA.
I/I3y‘{aIOT MMpUEMbI 3allpalliiBaHUsA I/IH(I)OpMaI_II/II/I B CJIOXKHBIX 3JKOHOMHUYCCKHUX CUTyallUsAX U
I'paMOTHO OTBE€YATh HA ITOCTABJICHHBIC BOIIPOCHI.

Pazgen 8. Communication in Business

Tema 8.1. Communication

OquannmecsI HU3Yy4aroT KaueCTBa XOPOLICTO C06CCCI[HI/IK8., (I)aI(TOpBI Ba’XHBIC B 06II_IGHI/II/I

u GopMbl 0oOIIeHUsT (BUIBI MUCBMEHHOTO M YCTHOTO oOuieHus). V3ydyeHue M TPEHUHI HOBOM



JeKCcuKU 1o TeMe. COBEpLIEHCTBYIOT CBOM KOMMYHUKAaTUBHbIE HaBbIKU. V3yuatoT BUIbI IpoOieMm,
C KOTOPBIMU OHU MOTYT CTOJIKHYTHCS B IIPOLIECCE OOIICHUSI.

Kynomypno-meopueckoe socnumanue: coyuanbHas 3HauuMoCmb UHOA3BIYHOU K)IbMYpbl
Gopmupyemcs y 06yuaouuxcs nocpeocmeom UsyyeHus: U008 npoobiem, ¢ KOMopvlMu OHU MO2YM
CMOJKHYMbCSA 8 NpoYyecce UHOAZbIYHO20 NPOPECCUOHATLHO20 0OUjeHUS.

Tema 8.2. E-commerce

OOyuaromuecs: U3y4aloT BHUJBI PUCKA, KOTOPBIE MOTYT OBITH IOJyY4€HBI B PE3yJIbTaTe
TOPrOBIM B MHTEpHETE. BUABI MPOIYKTOB M YCIyT, IPEAOCTABIsEMBIX B MHTepHETe. M3yuaror
TEPMUHBI TI0 T€ME TOPromis. M3y4aror meroabl moctpoeHHus >(PQeKTHBHON Npe3eHTAIH IS
YCIIEUTHOH MPOJIAKK CBOETO MPOIYKTa CBOMM MOTEHIIMAIHHBIM ITOKYTTATEISIM.

Tema 8.3. Customer service

OOyuaromuecs M3y4aloT HOBBIE MJleM B cdepe oOCIyX uBaHUS KIMEHTOB. W3ydaroT
JOCTOMHCTBA M HEJOCTATKH Pa3HBIX BUJIOB OOIIEHHs ¢ KiimeHTaMu. OOydJaroniiecs yq9aTcs IcaTh
MUChMO-Ka00y. COBEPIIEHCTBYIOT HABBIKU ayIMPOBAHUS 110 TaHHOW TeMe.

Kynomypno-meopueckoe socnumanue: _oco3namue VCHEUWHOCHU _MENCKYIbIMYPHO2O
NpohecCUOHATbHO2O 3AUMOOCICIBUSL NPOUCXOOUM Yepe3 YCMHbILL 0OMeH HA UHOCMPAHHOM
A3bIKEe UOESIMU U MBICIAMU NO NOBOOY Cmuiel NpoghecCUOHAlIbHO20 U ObIM0B020 00WeHUs O
peweHust npoo.IemM KOMMYHUKAYUL.

Tema 8.4. Writing report

OO6yuaromuecs M3y4aroT CTPYKTYpy HaIllMCaHHs OTYETa, HEOOXOAUMYIO TEPMHUHOJIOTHIO.
3aH_[I/IT a4 MHIAWMBUAYAJIBHBIX OTUYCTOB.

Pazgexn 9. Global Companies

Tema 9.1. Globalization and Global Marketing

OO6yuaromuecs u3ydaroT TeMy «lmobamuzamus». CrocoObl ¥ METOMBI, NPUBOIAIINE K
FJ’IO6aJ'II/I3aI_[I/II/I. I/I3yan0T JICKCUKY II0 TEMC. ITonoxxutenbHbIE U OTpHULATCIBHBIC ITOCICACTBUA
Iponecca FJ'IO6aJ'II/I3aI_II/II/I. MGTO,Z[BI BXOXICHHUA B MHpOBOﬁ PBIHOK.

Kynomypno-meopueckoe  socnumanue:  gopmuposanue  NOHUMAHUSL___COYUATbHOU
BHAUUMOCMU  UHOSI3BIMHOU  KVIbMYPbl HPOUCXOOUM 6 Hpoyecce aHauuza u o00CylHcoeHus
nocieocmaull npoyecca 2106anuzayul, 0cob6eHHoCmel MeicOYHapoOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuaromuecss 3HAKOMSTCS C HCTOPHEH CO3JaHUS KOMIAHHHM, C €€ OCHOBATEIsMHU.
OO6cyxnarT MperuMyIIecTBa U HEJJOCTATKU ATONH KOMIIAaHUU.

Tema 9.3. Success

N3yyaror nekcuky mo Teme «Ycmex». 3HAKOMSTCS C TEPMUHOJIOTHEH Ha TMpHuMepe
yCHEIHbIX KoMNaHui u mofeil. CoBepIIeHCTBYIOT HaBBIKM BEICHHS TeperoBopoB. M3ydaroT
KauecTBa, KOTOPBIMU 00JIaJJaeT YCIEIIHbII YeTOBEK.

Kynemyprno-meopueckoe socnumanue: nouumanue ocobennocmetl MEJNCKYIbMYPHO2O0

I’lqub€CClxl0Ha]ZbH020 83AUMOOCUCMBUSL npoucxodum Ha npumepe aHajiusa ycneutHocmu 6e0eHUs.



nepe2o8opos Ha UHOCMPAHHOM S3blKe, YCHEeUHOCMU Yel06eKd, KAaK JUYHOCMU U KAk OusHec
eOUHUYDL.

Tema 9.4. General Motors Company

W3ydaioT wMCTOpPHIO KOMIIAHWH, 3aHMMaeMO€ MECTO Ha MHPOBOM apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (OpMYyJIy ycmexa, MecTo, 3aHumaemoe Ha Poccuiickom

PBIHKE.

Tema 9.5. Failures

OOyuaromuecss M3y4arOT TPHYUHBI Kpaxa KommaHuil. IlyTm BbIXOga W3  CIOXKHBIX
SKOHOMHUYECKUX cuTyaruil. O630p phIHKOB, KOTOpPble 00aHKPOTUITUCH.

Tema 9.6. Microsoft Company

W3ydatoTr WCTOpHI0O KOMIAHWW, 3aHMMAaeMOE€ MECTO Ha MHPOBOM pBIHKE, ee
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (hopMyidy ycliexa, MecTo, 3aHMMaemoe Ha Poccuiickom
pHBIHE.

Tema 9.7. Virgin Group Company

M3ydaroT HCTOpPHIO KOMIIAHMH, 3aHUMAaeMO€ MECTO Ha MHMpOBOH apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMyiIy ycmexa, MecTo, 3aHumaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.8. Future of the Business

OOyuaromuecss U3y4aroT MPUYUHBL, [0 KOTOPHIM KOMIIAHHUM CTAHOBSITCS IJ100aIbHBIMU.
Ilytn wux pacmupenus. IIbITaoTcss COPOrHO3MPOBATH SKOHOMHUYECKOE COCTOSHHE CTPaHbl B
OymyIeM.

Kynomypno-meopueckoe eocnumanue: nymem o00cCyd’cOeHusi HA UHOCMPAHHOM S3bIKe
B03MOJCHbIX HANPABIEHULl pA3BUMUS  IKOHOMUKU CMPAaHul U OusHeca, y o0yyarowuxcs
Gopmupyemcs ocosnanue ceoe2o mecma u poau 8 6yoyujell npogeccuoHaIbHOU 0esimeIbHOCHU.

Pa3pnen 10. Banking

Tema 10.1. Personal banking

OtpaboTka HaBBIKOB YNOTpeOJieHHs] OaHKOBCKOW JIEKCHKM, 3HAKOMCTBO C THUIAMHU
0aHKOBCKMX CYETOB, oOOydarouuecs OOCYXAal0T TeMy « JOJTW», OTpabaThIBAIOT TEXHHUKHU
MIPUHATHS PEILICHUN.

Kynemypno-meopueckoe socnumanue: na npumepe 00CyH#cOeHUsT NOUMUBHO20 U
He2amu6H0o20 GIUSHUSL PA36UBAIOWUXCSI IKOHOMUYECKO20 GIUAHUL HA Yel08eKd, V 00VHarouuxcs
Gopmupyemcs NOHUMAHUE ocobennocmell MEJHCKYIbIMYPHO2O npogheccuoHarbHo20
63AUMOOCUCMBUSL.

Tema 10.2. Banking history

Beenenue B TEMY «UCTOPHUA 0aHKOBCKOT'O JAcaa». 3HaucHUe OaHKOB B (I)HHaHCOBOf/'I

CUCTEME DKOHOMMKH.



Tema 10.3. Types of Banks

OOyuaromuecss wW3y4aloT TUOBl 0OaHkKoB. CpaBHHMBAIOT MEXKIyHAPOJHBIE OaHKU C
Poccuiickumu. Haxonsat npenmyinecTBa 1 HEOCTaTKX TOIO WJIM HHOTO THIIA.

Tema 10.4. Central Banking

OOyuaromuecss M3y4aroT CTPYKTypy OaHKOB Ha MpPHMEpPE H3BECTHBIX MEXTyHApPOIHBIX
0OaHKOB.

Tema 10.5. Film Money banking and Federal Reserve System

[TpocMmoTp u obcyxaeHue punpma o Teme DenepanpHbiii PesepBusbiii poug CIHIA.

Tema 10.6. Profitable Banks

OO6yuaromuecs U3ydaroT BUIBI TOXOAHBIX O0aHkoB. [lyTu mocTmxeHus: 6aHKkaMu MPUOBLIH.
Haxosxnenue perenust 1jist 0aHKOB, HE IPUHOCSIIUX TPUOBLITH.

Tema 10.7. Bank Charges

[IpomomkarOT 3HAKOMCTBO W YIAyOJSIOTCS B TEPMHUHOJOTHIO <«JIOXOJHOCTH W HE
JIOXOJTHOCTB)

Tema 10.8. Bank Mergers

Brenenue B TeMy OaHKOBCKHE CITUSIHHS, OTPAOOTKA TEXHUK MPUHSATHS PEIICHUI.

Tema 10.9. Companies and their banks

OOyuaromuecs U3y4aroT TEPMUHOJIOTHIO Ha IPUMEPE U3BECTHBIX MEKTyHAPOIHBIX OAHKOB
Y KOMIIaHW.

Kynomypno-meopueckoe socnumanue: ocosnaunue ceoeeo mecma u poau 6 0Oyoywel
npoghecCUOHaNbHOU  OesiMeNbHOCMU  NPOUCXOOUm 80 8peMsi  00CYIHCOeHUsT  00YUArOUUMUCS
HIOQHCO8 UCNONb308AHUSL 3HAHUL, YMEHUUl U HABLIKOG 6 Chepe SKOHOMUKU HA UHOCMPAHHOM
A3vIKe.

Pa3pen 11. Finance

Tema 11.1. Raising finance

OOyuaromuecs U3y4yaroT pa3iMyHble BU/IbI 3aIMOB.

[IpenmymiecTBa M HEAOCTATKU 3aema jAeHer. M3ydaroT ¢uHaHcOBbIE TepMUHBL M3ywaror

CII0COOBI YBCIIMYUCHUS JOXOHOB. COBepH_IeHCTBy'IOT HAaBbIKHU ITPOBCACHUSA IICPCTOBOPOB.

Kynemypno-meopueckoe socnumanue: ocosHauue cgoeco mecma u poau 8 6yoywei
nPohecCUOHANbHOU OesiMeNlbHOCIU NOHUMAEMCs 00YHaOWUMUCS Yepe3 COBEePUIEHCNBOBAHUE
HABBIKOB 8e0eHUsL MeXCOVHAPOOHBIX Nepe208opPOs.

Tema 11.2. Accounting and financial statements

Ooyuatommuecs: 00CyXAal0T pa3InYHbIE BUIbI OyXTaaTepcKOn NesTeIbHOCTH, (PUHAHCOBBIE
JOKYMEHTHI U JUCKYTHPYIOT Ha TEMY JIOXOJ0B U PacXo/I0B.

Tema 11.3. Stocks and Shares

OOyuaromuecs: 3HaKOMSTCS ¢ TEPMHUHOM «AKIHS», €€ BUAaMU U (POHIOBBIMU OMpPKAMH.

Tema 11.4. Bonds



Ooyuaromuecs: 00CyXIal0T pa3IMyHble BUIbI 00IUTranuid. 3HaAKOMSTCS C pasHHULIEH MEXTY
«aKnuen» u «oOIuranueny.

Tema 11.5. Taxation

Beenenue B temy «Hanorn». 3HakoMCTBO € pa3JIMYHBIMU BUJAMH HaJIOIOB.

Pa3nen 12. Business English Certificate 2

Tema 12.1. Business English Certificate 2

OtpaboTtka TexHUK chauu 3k3ameHa BEC Bo Bcex BuJax pedyeBOM A€ATEIbHOCTU: YTEHUH,
TOBOPEHHH, ayAUPOBAHNUU U IIUCBME.

Kynomyprno-meopueckoe sochumanue. noHuUManue COL;MCIJZbHOI/Vl BHAYUMOCINU UHOSI3bIYHOL

KYIbMYpbl HPOUCXOOUM Y 00YYaAIowuxcs NOCpeoCmeom aHaIu3ad aymeHmudHblX Mamepuaios

MeHCOYHAPOOHO20 IK3AMEHA.

7. CAMOCTOSATEJIBHAS PABOTA OBYYAIOLIIUXCA

B pamkax naHHOW y4eOHOM IUCHUIUIMHBI OOYYaroIIMecs BBIMOJHSIOT CaMOCTOSITENbHYIO
paboTy B BHJE MOBTOPEHHUS NMPONICHHOTO MaTepHalia 1o BCEM H3ydyaeMbIM Te€MaM JBEHAALATH
pa3zfenoB, YCTHO M NMHUCBMEHHO (NIMChbMEHHBbIE JOMallHME paOOThl) OTBEYAIOT HAa BOIPOCHI AJIS
MIOATOTOBKM K TEKyLIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTpE, a TaKKe TOTOBATCS K
WHIVBUAYAIbHBIM WM TPYNIOBBIM IPE3CHTALUAM JUIA IPOXOXKICHUS IPOMEKYTOUYHOU
arrecTauuu 1o jgucuumiavHe. IlomMumo 3Toro, oOyd4aromuiicst OCYLIECTBISET IOATOTOBKY
MHAMBUIYalIbHOTO BOKaOyJsipa 10 MPOWJIEHHOH TeMme; paboTy cO CIPaBOYHOM JIMTepaTypod U

ciloBapeM; paboTy HaJl OMIUOKaMH.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHN
Ha xaxaoM 3aHATHM Ka)KI0M TEMBI BCEX Pa3/eloB Hapsiay ¢ TPAIULUOHHBIMHM IPUMEHSETCS
TEXHOJIOTUSL TPOOJIEMHOr0 OO0y4eHHUs, a HMEHHO KaXJ0e 3aHATHEe HpoBoauTcs B (opme

IIpaKTUKyMa.

HpI/I HU3Yy4YCHUU JaHHON JUCUMIUIMHEI HCIIOJIB3YIOTCA  CICAYIOIUC O6pa3OBaTeJ'H>HBIe

TEXHOJIOTHU:
Tema 3ansaTHA Bun o0pasoBarebHOM ®opma npoBeeHUs 3aHATUS

TEXHOJIOTHH

Pa3nen 1. Global Marketing Humepaxmuenas Henosas / ponesas ucpa

Tema 1.1. Globalization MeXHON02Us.

Kynemypno-meopueckoe

gocnumanue:

COYUANbHAS BHAYUMOCTD

UHOS3BIYHOU KYIbIYPbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazbop




Kynemypro-meopueckoe MEeXHON02Us. KOHKPEMHbIX CUMyayuii)

gocnumanue:

MENCKYIbIMYPHOE

npogheccuonanbHoe

g3aumodelicmaue

Tema 1.3. Advertising Hnmepaxmuenas Henosas / ponesas uepa

MexHO102Us. Case Study (pazoop

KOHKPEMHbIX CUumyayuii)

Pa3nen 2. Business Organization Hnmepaxmuenas Henosas / ponesas uepa

Tema 2.1. Employment MEeXHON02Us.

Kynomypno-meopueckoe
gocnumanue:

OCO3HAHUE C80e20 Mecma U poiu
8 byoywel npogheccuoHanrbHou
oesmenpbHoCmu

Tema 2.2. Trade

Tpa()uL{MOHHClﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 2.3. Organization Hnmepaxmuenas Case Study (pasoop

Kynomypno-meopueckoe MEeXHON02Us. KOHKDEMHbIX CUmyayuti)

gocnumatue:

MEJNHCKYTIbIMYPHOE

npogeccuonanvroe

83aumooeticmaue

Tema 2.4. Money Hnmepaxmusnas Case Study (pazoop
MEXHON02UsL KOHKDEMHbIX Cumyayutii)

Paznpen 3. Business English
Certificate 1
Tema 3.1. Business English

Certificate 1
Kwn;mypno-meopuecxoe
socnumanue.
COYUAIbHAA SHAYUMOCTb
UHOSA3BIYHOU KYbMYPbl

Tpa()uuuonnaﬂ MEeXHOI02UA

Hpakmuqecme 3arAamue

Pasnean 4. Strategy
Tema 4.1. Ethics
Kynomypro-meopueckoe
gocnumanue:
MENCKYNIbIMYPHOE
npogeccuonanvHoe
gzaumooeticmeue

Hnmepaxmusnas
MEexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Tema 4.2. Change

TpaauquHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 4.3. Strategy
Kynomypno-meopueckoe
gOCnUMAaHue. 0CO3HAHUE C80E20
Mecma u ponu 8 Oyoyweu
npogheccuoHanbHol
oesmenbHOCIU

TpaauquHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Pa3nen 5. Leadership
Tema 5.1. Cultures
KWZbI’I’ZVl)HO-mGODlteCKOe
eocnumaHnue.
COYUAIbHAA SHAYUMOCTb

HUnmepaxmusnas
MexHOoN02Us

Henosas / ponesas ucpa
Case Study (pazbop
KOHKPEMHbIX CUmMyayutii)




UHOSI3bIYHOU KYIbIMYPbl

Tema 5.2. Leadership Hnmepaxmusnasn Case Study (pazdoop

Kynomypno-msopueckoe MexXHONI02Us. KOHKDEMHbIX CUumyayuii)

gocnumanue:

MENHCKYIbIMYPHOe

npogeccuonanvroe

g3aumooeticmsue

Tema 5.3. Competition Humepaxkmusnas Henosas / ponesas uepa
MexHO102Us. Case Study (pazoop

KOHKDEMHbIX Cumyayuii)

Pasnen 6. Business vision
Tema 6.1. Innovations

TpaduquHHaﬂ MexXHOoJ102UA

Hpaxmuqecme 3aramue

Tema 6.2. Business and
environment
Kynomypro-meopueckoe
goCHUmMAaHue: 0CO3HAHUE CB0E20
Mecma u ponu 8 byoyweu
npogeccuoHanbHolU
odesmenbHocmu

Tpa()uL{MOHHClﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3arAamue

Tema 6.3. Franchising

Tpaduuuouuaﬂ MEeXHOJI02UA

Hpakmuqe(:xoe 3arAamue

Tema 6.4. Business
communication
Kynomyprno-meopueckoe
gocnumanue:
MENCKYbIMYPHOE
npogeccuonanvbHoe
g3aumooeticmeue

Hnmepaxmusnas
MEexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayutii)

Paznex 7. Insights Into
Management

Tema 7.1. The nature of
management

Tpaduuuonna}z MEeXHOI02UA

Hpakmuqecme 3arAamue

Tema 7.2. Management Styles
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbIMYPHOE
npogeccuonanvHoe
gzaumooeticmeue

Tpa()uuuonnaﬂ MEXHOoI02UA

Hpakmuqecme 3arAamue

Tema 7.3. Team Building
lebmypHo-meoplteCKoe
esocnumarue.
COUUAIbHAA 3HAYUMOCMb
UHOSI3bIYHOU KYIbIYPbl

TpaduuMOHHa;z MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 7.4. Risk

HUnmepaxmusnasn
MexXHON02Us

Case Study (pazdoop
KOHKPEMHbIX CUMyayuii)

Tema 7.5. Crisis management

TpadumeHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Pazagen 8. Communication in
Business

Tema 8.1. Communication
KWmeVDHO-m@ODlteCKOe

TpaduquHHaﬂ MeXHOoI02uA

Hpaxmuqecme 3aramue




gocnumanue:
COYUANBHAS 3HAYUMOCNb
UHOSI3bIYHOU KYIbIYpbl

Tema 8.2. E-commerce

Tpaduuuomtaﬂ MeXHOoJI02UA

Hpaxmuqecme 3arAamue

Tema 8.3. Customer service
Kynomypro-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanvHoe
g3aumooelicmaue

TpaduquHHaﬂ MexXHoJ102uA

Hpaxmuqecme 3aramue

Tema 8.4. Writing report

Tpa()uL{MOHHClﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Paznen 9. Global Companies
Tema 9.1. Globalization and
Global Marketing
KVJmeVDHO-I’I’lGODU@CKO@
socnumaHue.

COYUAIbHAA SHAYUMOCTb
UHOSA3BIYHOU KYTbIYPbl

Tpa()uL{MOHHClﬂ MeXHOoJI02UuA

Hpaxmuuecxoe 3arAamue

Tema 9.2. Coca Cola Company

Tpaduuuouuaﬂ MEeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 9.3. Success

Hnmepaxmusnas
MEexXHON02Us.

Case Study (pazoop
KOHKDEMHbLX Cumyayuti)

Tema 9.4. General Motors
Company

Tpa()uuuonnaﬂ MEeXHOI02UA

Hpakmuqecme 3arAamue

Tema 9.5. Failures

Tpa()uuuonnaﬂ MEeXHOI02UA

Hpakmuqecme 3arAamue

Tema 9.6. Microsoft Company

Tpa()uuuonnaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 9.7. Virgin Group
Company

Tpa()uuuonnaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 9.8. Future of the Business
Kynomypno-meopueckoe
BOCnUMAHUe. 0CO3HAHUE CB0E20
Mecma u ponu 8 byoyuel
npogheccuoOHaAIbHOU

Humepaxmuenas
MexHo102Usl

Case Study (pazbop
KOHKDEMHbIX CUmMyayuti)

Pasgen 10. Banking

Tema 10.1. Personal banking
KVJmeyDHO'MGODlteCKoe
esocnumanrue.
MEIHCKYIbMYPHOE
npogeccuonanvHoe
g3aumooeticmeue

TpaauquHHa}Z MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.2. Banking history

TpaaUMUOHHCI}Z mexHoJlocuA

HpaxmuquKoe 3arAamue

Tema 10.3. Types of Banks

TpaduquHHaﬂ MeXHOoI02uA

HpaKWlu"IQCKOQ 3arAamue

Tema 10.4. Central Banking

TpaduquHHaﬂ MeXHOoI02uA

HpaKWlu"IQCKOQ 3aramue




Tema 10.5. Film Money banking
and Federal Reserve System

Tpaduuuomtaﬂ MexXHOo102UA

Hpaxmuqecme 3arAamue

Tema 10.6. Profitable Banks

Tpaduuuomtaﬂ MeXHOoJI02UA

Hpaxmuqecme 3arAamue

Tema 10.7. Bank Charges

TpaduquHHaﬂ MexXHOoJI02UuA

Hpaxmuqecme 3aramue

Tema 10.8. Bank Mergers

TpaduquHHaﬂ MexXHoJI02uA

Hpaxmuqecme 3arAamue

Tema 10.9. Companies and their
banks

Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE C80E20
Mecma u ponu 8 byoyweu
npogheccuoHanbHol
oesmenbHoCmuU

TpaduquHHaﬂ MmMexXHoJ102uA

Hpaxmuqecme 3aramue

Paznen 11. Finance

Tema 11.1. Raising finance
KWmeVDHO-I’I’lBODU@CKO@
socnumaHue. OCO3HAHUe ceoeco

Tpa()uL{MOHHClﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3aramue

Mecma u  poau 6 Oyoywerl

npogheccuoHanbHol

oesmenbHOCU

Tema 11.2. Accounting and | Tpaouyuonnas mexnonocus Ilpakmuueckoe 3auamue

financial statements

Tema 11.3. Stocks and Shares

Tpa()uuuonna}z MmMeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 11.4. Bonds

Tpaduuuonna}z MEeXHOI02UA

Hpakmuqecme 3arAamue

Tema 11.5. Taxation

Tpa()uuuonnaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Pazgen 12. Business English
Certificate 2

Tema 12.1. Business English
Certificate 2
lebmypHo-meoptteCKoe
esocnumanrue.

coyuajilbras SHAYUMOCMb
UHOS3BIYHOU KYIbIYPbl

Tpa()uuuonnaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

9. TEKYII{U KOHTPOJb YCIIEBAEMOCTH U ITIPOMEKYTOUYHAS
ATTECTAILMS 1O JUCHUTIIMHE

9.1. ®opmMbI KOHTPOJIA 10 AUCHHUILIMHE

Texkymuii KOHTPOJIb.

B mnpouecce u3yueHuss yueOHOM AMCUUIUIMHBI OOy4Yarolluecs YYacTBYIOT B YCTHBIX

Oorpocax, BbIIIOJIHAOT [MUCbMCHHLIC JOMAIIHHUC W KOHTPOJIBHBIC 3aJIaHUA. P C3YyJIbTAThI

BBIIIOJIHCHUSA JaHHBIX BHUJ0B pa60T ABJIIFOTCSA OCHOBAHUCM IJId BBICTABJICHUSA OLCHOK TCKYIICTO

KOHTPOJIA I10 yqe6H0171 JUCLHUILIMHE. BBINIOIHEHHE BCEX 3aJaHHN SBJISETCS 00s13aTeIbHBIM JJIA



Bcex oOyuwaromuxcs. OOydarouecs, HE BBINOJHUBIIME B IOJHOM OObEeME BCE 3aJaHUs, HeE
JIONYCKAIOTC K CJaye HK3aMEHOB, 3a4€TOB U 3aU€TOB C OLIGHKOW M0 JaHHOW Yy4eOHOM
JUCLUILINHE.

IIpoMe:xxyTOYHAA aTTECTALMA.

I[JI?I KOHTPOJIA YCBOCHHA O6y‘-IaIOHII/IMI/IC$I I[aHHOf/'I JAUCIHUITIIMHBI y‘IC6HI)IM IIJITaHOM
npexycMoTpeH 3aueT B 1 m 3 cemectpax oOydeHHs M 3aueT C OLIEHKOW BO 2 CEMecTpe,
IMpOBOAMMEIC B (1)OpM€ HHANBUIYAJIbHBIX HpGSGHTaIII/Iﬁ M0 U3Y4YCHHBIM TEMaM, U 3K3aMCH B 4
ceMecTpe, TPOBOJUMBIN B (hOpME HEMOJArOTOBJICHHOTO MOHOJIOTUYECKOTO BBICKA3bIBAHHS 110
OIHOM W3 IMpPEUIOKEHHBIX TEM, OTBETOB Ha BOIPOCHI IAapTHEpPA WM IIPENOJaBaTelsd IOCIe
MPEJICTaBJIEHHOTO MOHOJIOra, TPYNIIOBOM AEIOBOM Mpe3eHTauuu. [Ipu BBICTABIEHUM HTOTOBBIX
OTMCTOK  YYUTBIBACTCSA  AKTHBHOCTH 06yqafomeroc;1 B paMKax KyJbTYpPHO-TBOPYECKOI'O

HaIpaBJIEHUs BOCIIUTATEIbHON PaOOTHI.

9.2.  OueHouyHble MaTepuadbl (OIEHOYHBIE CPEeICTBA) IS TEKYIIero

KOHTPOJIA YCIICBACEMOCTH U HpOMC)KyTO‘lHOﬁ aTTeCTAlluM IO JTUCHMIIJINHE

Texkymuii KOHTPOJIb.

OneHouyHble MaTepuaibl Uil TEKYIIEro KOHTPOJS MO JUCHUIUIMHE: B TEUYECHHE
ceMecTpa OCYIIECTBISETCS IOYPOUYHBIM KOHTPOJIb YCTHBIX OTBETOB (IUAJIOTOB H
MOHOJIOTOB), ayJWPOBAHMS, YTEHHUS M MUCHbMEHHBIX (QyIUTOPHBIX U JOMAIIHUX) pPadoT
(3agannii). O1ieHKa BBICTABIsIETCS 32 pabOTy Ha KaKJIOM 3aHSTUH, YUUTHIBAIOTCS BCE BUIbI
pedeBOi NeATENbHOCTH (ayAUpOBaHHE, TOBOPEHHE, YTEHHUE, MHCbMO), a TaKKe YMEHHUE
a/IeKBaTHO, 1O TeMe, OTBETUThH Ha BOMPOCH! B PaMKaX YCTHOTO OIPOCA, BOMPOCHl KOTOPOTO

IpeaACTaBJICHbI HHUXKC. O1reHKa BBICTABIISICTCSI COOTBETCTBEHHO KpUTCpUAM OLICHUBAHUSI.

Cnucok BONPOCOB /LISl NOATOTOBKH K TeKyllleMy KOHTPoJII0 B 1 cemecTpe:
@®opMynHpOBKa BOINPOCOB K TEKyIIEMy KOHTpPONIO B 1 cemecTpe MHOJHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPIKAHUTO 3asIBJICHHBIX TEM.

What is Marketing?

What are characteristics of Marketing?
What is branding?

Why do we need brands?

AR I A

What steps should a company take to create a new brand?
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10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.

23.

24,
25.
26.
27.
28.
29.
30.

What is counterfeiting?

How can companies protect their brands from piracy?
What are the advantages of being the global Co?
What are the disadvantages of being the global Co?
What are the advantages of being the local Co?

What are the disadvantages of being the local Co?
What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?
Make an overview of advertising media and methods?
How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Cnucok BONPOCOB /IJIsl MOATOTOBKH K TeKYIIeMYy KOHTPOJIIO BO 2 ceMecTpe:

(DOpMy.]'H/IpOBKa BOIIPOCOB K TCKYLICMY KOHTPOJIK BO 2 CEMCCTPEC IIOJIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTO 3asIBJICHHBIX TEM.

o o~ w D E

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.



7. What strategies can be used inside a company to make it smaller? Name and characterize 6
of them.

8. What strategies can be used inside a company to make it bigger or more efficient? Name
and characterize 6 of them.

9. Give 3 arguments for and 3 against a merger.

10.  How can mergers affect the future development of the company?

11.  Which is worse in your opinion: to offer or to accept a bribe?

12.  Make a portrait of honest business person.

13.  Make a portrait of dishonest business person.

14.  What is the difference between a business person and an entrepreneur?

15.  What are examples of well-known business strategies?

16.  Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

17.  Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

18.  What are 3 advantages of stating one’s strategy in mission statement?

19.  What are 3 disadvantages of stating one’s strategy in mission statement?

20.  What is the difference between mission and strategy? What is more significant for a
company?

21.  Give 5 reasons why people resist change and explain why.

22.  What are 5 opinions of Jack Welch to change?

23.  What are opinions of 5 business leaders to change?

24.  What are main tips of successful business communication?

25.  Give key elements that a leader of a company must consider introducing the change.

26.  What should a leader of a company avoid introducing the change to the organization?

27.  Innovations: good or evil?

28.  How does business affect environment?

29.  What are positive facets and difficulties of a small business?

30.  What are pros and cons of a global business?

Cnmcox BONpoOCoOB /Il MOATOTOBKH K TEKyIleMy KOHTPOJIIO B 3 ceMecTpe:
@opMyIUpOBKa BONPOCOB K TEKYIIEMY KOHTPOII B 3 CEMECTPE IOJIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

1. When, in your opinion, does a business problem become a crisis?

2. How can a company understand that it has faced a crisis?
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10.
11.
12.
13.
14.

15.
16.
17.
18.

19.
20.
21.
22.
23.

24,

25.

26.

217.

28.

29.
30.

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in
its product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why
not?

Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of
this style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?



Choucox BOIIPOCOB VIl MOATOTOBKHU K TEKYIIEMY KOHTPOJIIO B 4 ceMecTpe:

@®opMyIupoBKa BOINPOCOB K TEKYIIEMY KOHTPOIK B 4 CEMECTpe IOJHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.
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Speak on the major types of banks.

Speak on the main functions of banks.

Are Russian banking system and foreign banking system different? How?
Speak on global and local banks, their differences.

Speak about the services banks provide.

Give an overview of any profitable bank.

What do banks do to avoid bankruptcy?

Give 3 examples of banking bankruptcy and its consequences.
Differentiate between current and deposit accounts.

What are advantages and disadvantages of current and deposit accounts?
What are advantages and disadvantages of on-line banking?

What is the connection of banking and finance?

Why is personal banking so important for our country?

Speak on the history of money.

Explain the idea of gold standard.

Speak on the history of banking.

Speak on the history of Russian banking.

Explain the idea of fractional reserve banking.

Central banks and their major functions.

Dwell on bank failures.

Speak about the origins of the subprime mortgage crisis in the USA (2007-2009).
What is the current situation in banking sphere?

What is the importance of banks in a financial system of any country?
Why are bank mergers so important nowadays?

Dwell on companies and their banks.

How can organizations raise their finance?

How can a person raise their finance?

How are financial and taxation systems connected?

How are negotiations connected with raising finance?

What are characteristics of a successful negotiator?

What are main laws of negotiations?

What is a successful accounting characterized by?



33.  How can organization suffer from unsuccessful accounting?

34.  What is the difference between profit and benefit?

35.  How do stocks, shares and bonds differentiate?

36.  How is the system of taxation in our country different from it abroad?
37.  What for was taxation system created?

38.  What do we call government taxes?

39.  Can asystem of taxation in our country be improved? How?

40.  What affects a global system of taxation?

IIpomexyTounas aTrecTanus Mo JAUCHUIINHE.

st onleHKH pe3yJIbTaTOB OOYYEHMsI MO JUCIUIUIMHE y4E€OHBIM IIJIAHOM B TEPBOM
ceMecTpe MpeayCMOTpPEH 3a4eT, MPOBOJMMBIMN B opMe MHIUBUAYalIbHOW MpPE3EHTALUU 0
teme: “Company History”.

JIst OlIEHKHW pe3yJbTaTOB OOYYEHHs MO JUCIUIUIMHE YYEOHBIM IIJIAHOM BO BTOPOM
ceMecTpe NpPeIyCMOTPEH 3aueT C OLEHKOM, MpoBOAUMBIN B (opMe HWHIAUBUAYAIbHON
npe3eHTanuu mno reme: “Product Presentation”.

Jlis OolleHKU pe3yJbTaTOB OOYy4EeHHMs MO JUCHUIUIMHE y4eOHBIM IJIAHOM B TPEThEM
ceMecTpe MpeayCMOTpPEH 3a4eT, MPOBOAUMBIA B (popMe HMHIMBUAYAIbHON MPE3EHTALUU I10
teme: “Bank Presentation (Finance)”.

JlJ1s OLIEHKH pe3yNbTaToOB OOYUYEHHS MO TUCIUIUIMHE YYEOHBIM IJIAHOM B YETBEPTOM
ceMecTpe IMpeyCMOTPEH SK3aMeH, TPOBOAUMEBIN B opme

1) HEnmoJAroTOBJIEHHOTO MOHOJIOTHUECKOTO  BBICKa3bIBaHUS IO OJHOM U3
MPEI0KEHHBIX TEM MPOJOHKUTEILHOCTHIO 1-2 MUHYTHI;

2) oTBeTa Ha BOIpOCH (3-5) mapTHepa WM MpenoaBaTels MOCie MPeACTaBICHHOTO
MOHOJIOT;

3) rpynmnoBoii AenoBoi npe3eHTanuu mno reme “Multinational Company™ (3-5
YEJIOBEK).

10. PECYPCHAS COCTABJIAIOLIAS

Jlns mpoBeneHHs 3aHATUH CEMUHApCKOro TUMNa (MPAaKTHYECKUX 3aHATHUH) MO JaHHOU
JUCLUUIUIMHE HCIIONIB3YIOTCSL ayAUTOPUM ¢ y4deOHOW Mebenbio M Meaua-o0opy/10BaHHEM
(mpoekTop, 3KpaH, HOYTOYK).

Jns  caMOoCTOSTENbHOM  paboThl  OOYYAlOIIUMXCS  HCIONBb3YeTCs IOMELIEHHE Ul
CaMOCTOSITENIbHOW paboOThl  OOYYaIOIIMXCs, OCHAIIEHHOE KOMIIBIOTEpaMU € HEO0O0XOAWMBIM
IPOrpaMMHBIM OOecrieueHHeM M JOCTYNoM B VIHTepHET M 3JIEeKTPOHHYI0 HH(OPMAIMOHHO-

00pa30BaTeNBHYIO Cpely By3a.



Jns  mpoBeneHUss KOHTPOJI CaMOCTOSITENIbHOM paOOThl MO JIaHHOW JIUCLMILIUHE
UCTOJNB3YIOTCSA ayJUTOPUU C MEAHa-000pyIOoBaHUEM (IIPOEKTOP, IKpaH, HOYTOYK) U y4eOHOMH
MeOebIo.

JUig poBeNeHUs TEKYIIEr0 KOHTPOJISI YCIIEBAEMOCTH U IPOMEKYTOYHOM aTTECTalMH I10

JAHHOW IHMCIUIUIMHE UCTIONB3YIOTCS ayJIUTOPHH C yueOHOU MebOenbio U Meana-o0opy10BaHuEM

(mpoexTop, 3KpaH, HOYTOYK).

10.1. llepeyeHb JIMIEH3MOHHOTO MPOrPAMMHOI0 00ecTeYeHust

Ne
w/n HaumeHoBaHue Tun pecypca
1 Microsoft Office JluriensionHoOe cornamenme Mitzrosoft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046
. . Cyb6nuuensuonnsiii gorosop AO «CodtJlaitn
2 Microsoft Windows
Tpetia» Ne /131 ot 10.07.2020. Cpoxk nelicTBus
JIOTOBOpA - OECCPOUHBI
OnexTpoHHBIH cioBaps #ABBY'Y 00O "ABU Codtaep" TII OOO" Ilporpam-e
3 Lingvo 11 cnoBaps 6 si3p1k0B Volume texHoioruu" Ne@8 ot 31.10.2005 (mocrossHHO-
License Concurent (21-50) #ABBYY JercTByromas TuieH3us ). Cpok neicTBus
Lingvo 11 cnoBapb 6 sS3bIKOB JIUTICH3UH - 0€CCPOUHBII
KonevistantILioe  cbABOUHO- JII1 OO0 "Koncynwsrautlntoc Toaparru"
Y p noroBop Ne251/02 ot 01.01.2022 (exxeroaHo
4 MpaBoOBasi CUCTEMa OT€YECTBEHHOIO . o
npouieBaeMblil). Cpok AeHCTBUS TULICH3UU -
MIPOU3BO/ICTBA 6 .
€CCPOYHBII
CJI AO «CodrJlaita Tpeitn» noroBop
5 AntuBupyc Kacnepckoro No291/Tr ot 28.12.2021, nmuuens3us Ne  17EO-
OTEYECTBEHHOTO MPOU3BOJICTBA 220119-110841-733-2920. Cpok nericTBus
norosopa 1o 11.02.2024

10.2. Ilepeyennb cB0OOOIHO PACIPOCTPAHSIEMOI0 IPOTrPAMMHOI0 O0ecredeHust

Ilepeyens cBOOOTHO pacpOCTPAHIEMOT0 MPOrPAMMHOI0 00ecTeYeHust

Ne
n/n

HaunmenoBanue

Mynomumeoua 110

# Windows Media Player

# IrfanView

# Java(TM) 6 Update 16

# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10 Plugin
# FreeMind

# Mind Meister

# Miro.com.

# Quizlet

# SentenceCheckup

# Language Tool

# Beewriter




# Grammarly

2 Ilpocmompwux (viewer) # Foxit Reader - Russian

# Windows Internet Explorer 11
# Google Chrome

3 bpayzep

B cootBercTtBum ¢ IlomoxxeHueM o CO31aHUH CIICIHAJIbHBIX yCJIOBI/Iﬁ JJIs1 UHBAJIMJAO0OB U
min ¢ OB3  uHbOpManMOHHO-TEXHOJNOTHYECKas 0a3a  00pa30BaTENBHOTO  Ipolecca
npeaycMarpuBacT HMCIOJb30BAHUC MATCPUATIBHO-TCXHUUYCCKUX CPECACTB C YUYCTOM pPaA3JIMYHBIX

HO30JI0THUI MHBAIINAOB U Jull ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JMTEpaTypa

KoaunuecTn
Ne 0B
bubauorpaduueckoe onucanue Tun
n/n OudJmoTeK
e

[lInsxoBa, B. A. AHrIUNCKUMN S3BIK JjIs1 SKOHOMHUCTOB :
yueOnuk / B. A. lllnaxosa, O. H. I'epacuna, FO0. A. I'epacuna. | yyeGroe
1 | - Mocksa : Jamxos u K, 2020. - 295 c. - 3BC Znanium. - 9bC

ISBN 978-5-394-02222-7. - URL: rocooie
https://znanium.com/catalog/document?id=358371
JrokanoBa, H. M. AHriuiickuii s13bIK : yaeOHOE mocooue. - 2-

5 | € m3m, mepepab. u sion. - Mocksa: Undpa-M, 2022. - 319 c. - y1ebHoe SEC
Tekcr : anextponssiid. - OBC Znanium. - URL: nocobue

https://znanium.com/catalog/document?id=400270

11.2 lonosiHUTeIbHAS JIUTEpPATYypPa

Ne

/i bubauorpajduyeckoe onucanue

I'epacumos b. . Business English for students of economics = JlenoBoii aHTIMHACKIi
1 | A CTYICHTOB-3KOHOMHCTOB ! yue0. mocobue /; mox obur. pea. M. H. MakeeBoii. - 2-¢
u3l. - Mocksa : Uudpa-M, 2022. - 184 c. - ObC Znanium. - ISBN 978-5-16-103388-3
(online). - URL.: https://znanium.com/catalog/document?id=399408

MansbkoBckas, 3. B. AHIIIHNACKHIA A3BIK B CUTYallUAX TTOBCETHEBHOT'O JIEJI0BOTO

2 | oOwenus : yaebnoe nmocobue / 3.B. Manbkosckas. - Mocksa : Mugpa-M, 2023. - 223. -
OBC Znanium. - Tekcr : anekrponHslil. - URL:
https://znanium.com/catalog/document?id=422429

Hynuuk, JI. B. Pemenue aenoBbIX npo0iaeM Ha aHITTUHCKOM s3bIKe (KOMMYHHUKATUBHBIN
3 | acmexr): yuebnoe nmocobue / JI. B. lynuuk, T.C. Ilytunosckas. - Mocksa : Mngpa-M,
2022. - 127 c. - Tekct : anexkrpoHHbId. - OBC Znanium. - URL:
https://znanium.com/catalog/document?pid=1856726

Iepuoanyeckue M31aHuA:

1. AxrtyanbHble TpoOeMbl (PUIIOJIOTUU U METOMKH MTPETIOIaBaHUsI HHOCTPAHHBIX S3bIKOB !
HayuHbIl )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918



https://znanium.com/catalog/document?id=358371
https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?pid=1856726
https://www.elibrary.ru/contents.asp?titleid=48918
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2. HWHocTtpaHHbIE SI3BIKA B BBICILIEH LIKOJIE: Hay4HbIN JKypHaI. -
URL.: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/
3. CoBpeMeHHBIE HCCIICIOBAaHMs B OO0JIACTH MPENOJaBaHUs HMHOCTPAHHBIX SI3BIKOB B

HESI3bIKOBOM BYy3€: HAYYHbII JKypHaL. -
URL.: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopuss ¥ mHpakTHUKa HMHOCTPAHHOIO $I3bIKa B BBICHIEH IIKOJE: HAY4YHBIH KypHAJL —
URL.: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopust si3pIka M MEKKYJIbTYpHAss KOMMYHMKAIMS: Hay4HbI M NpodecCuOoHaIbHBIN
KypHaJ. — URL.: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-
ic.kursksu.ru

11.3. CoBpemMeHHBbIe npoeccHOHAIbHBbIE 0a3bl JaHHBIX, HH(POPMALIMOHHbIE CIIPABOYHbIE
CHCTEMBI, JJIEKTPOHHbIE OMOJIHOTEYHbIe CHCTEMbI:
basa nannbix East View Information Services. — URL.: https://dlib.eastview.com.
eLIBRARY.RU: nayunas snexrponnas 6ubnuoreka. — URL: https://elibrary.ru.
ZNANIUM.COM: snekTponHO-OnbOIMoTeynas cucrtema. — URL: http://znanium.com.
HBUKOH: apxuB Hayunbix xypHasios . — URL: http://neicon.ru.
OBC TAY: snextpoHHass OubnuoTeka [DneKTpoHHBIM pecypc]. — Pexum gocryma

http://83.234.207.58/MarcWeb2/Default.asp



https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
https://tl-ic.kursksu.ru/
https://dlib.eastview.com/
https://elibrary.ru/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUMYECKHUE YKA3ZAHUA JJISA OBYYAIOLUXCSA IO OCBOEHUIO
JUCHUIIJIMHBI

OcBoenue 00ydarOMMMCs JAUCHUIUIMHBI TIPEAINONIAraeT IOCEIIEHHE MPAKTUYECKUX
3aHSTUN, BBIIIOJIHEHUE IPAKTUYECKUX 33JaHUN, BBIIOJIHEHUE 3aJaHui [UIsl CaMOCTOSITENIbHOMN
pabotel. [Ipn MOATrOTOBKE K MPAaKTUYECKOMY 3aHATHIO O0YYaromeMycsi HEOOXOIMMO MOBTOPUTH
MIPOMJICHHBI MaTEpUall [0 U3y4aeMOU TeMe, C LENIbI0 ObITh TOTOBBIM K YCTHOMY ONpPOCY, a TaKkKe
MPEJOCTAaBUTh BBHIIIOJHEHHbIC NMHChMEHHBIC JOMAaIlIHHE 3adaHus. B pamkax maHHOW y4eOHOM
JUCUMIUIMHBL  BbIAENSETCS ocolas pojib M 3HAUYEHUE CaMOCTOSTENbHOW JIeATENbHOCTH
oOyuaronierocss B Ipoliecce oBiajgeHHus s3blkoM. Ha Bcex sramax oOydeHust oOpariaercs
BHMMaHHE Ha oOyueHue oOyyarouuxcs METOAMKE caMoo0pa3oBaHUs, KOTOpas MO3BOJSET UM
OBJIAJIETh IIPUEMaMH U3BJICUEHUS] HHPOPMAIMK U3 TEKCTOB, 3HAKOMMT CO crioco0aMu ee nepenadn
KaK B YCTHOM, TaK U B IUCbMEHHOM BHJIE, a TaKXe B (hOpMe JIEJIOBOTO MUChMa, YCTHBIX JI0KJIa/I0B,
COOOIIEHUH U Mpe3eHTaIH.

OcBoeHHUe JAUCIUTUIMHBI MPEANOoJaraeT BHIITOJHEHHE MPAKTHUECKUX 3aJaHUH (TIPAKTHKH)
BO BpeMsl KOHTaKTHOM paboThl ¢ mpenojaBaTesieM JH00 B 4achl caMOCTOATENbHON paboThl. Bee
MPAKTUYECKHUE 3alaHusl AUCLUUILINHBI MIPEOCTaBISIOTCS MPENOAABATENIIMUA BO BpeMs 3aHITUN U
pa3MeNIarTcsl B JJOKATHHOW ceTH AKaJeMHUU U JIEKTPOHHON MH(GOPMAIMOHHO-00pa30BaTEIHbHOM
cpene. BelnonHeHHbIE MpakTHUECKUE PabOThl CIAIOTCA HA MPOBEPKY IPENOJAaBaTEI0 OJHUM U3
CIIEAYIOIIHUX CIIOCOOOB: MPENOCTABICHNUE BBIMOJIHEHHOI'O JOMAIIHEro 3aJaHusl JUYHO B PYKH
IIPEIoIaBaTelo, OTIPaBKa MPENoiaBaTesl0 Ha MOoYTOBbIM AumK. [Ipu oTnpaBke mnpenopaBaTelnto
BBITNIOJIHEHHON PalbOThI 110 NOYTE 00y4YaroLIeMyCsl ClleyeT 00eCeUnTh JIUUHYI0 HICHTU(DUKALUIO.
Kak npaBuiio, B TeMe WiIn TEKCTe NUcbMa ykasbiBaercs kKype, PO obygaromerocst, TMCUMILIMHA,
TeMa, 10 KOTOpOM BbIMONHEHA pPaboTel. OTAeNbHbIE NpaKTHYECKUe paboTbl MOTYT OBbITh
IIPOBEPEHBI MIPEI01aBaTeIeM HEITOCPEICTBEHHO B ay TUTOPHH.

Jis  3akpervieHuss NpUOOPETEHHbIX 3HAHWM, YMEHMH M HaBBIKOB, U1 Pa3BUTHUS
CIOCOOHOCTEH K €aMOOOYyYEHHIO0 B AMCLUUIUIMHE NPEAyCMOTPEHa CaMOCTOsATeNbHas paboTa.
CamocrosarenbHas paboTa MOXKET BBIIOJIHATHCA OOyYaroLIUMCsS JoMa WIM B ayAUTOPHUSX
AxazeMuu, CHEIUaJbHO OTBEIEHHBIX Ui CaMOCTOATENBbHOM paboThl M OCHAIIEHHBIX
HEOOXOMMBIM TEXHUYECKHM U MpPOrpaMMHBIM obecnieueHueMm, noctynom k DMOC u OBC. lns
YCIICIIHOTO BBIMOJIHEHUSI CaMOCTOSITENIbHOW paboThl oOywarolieMycs peKOMEHIyeTcsl 3apaHee
O3HAKOMUTHCS C MEepeuHeM 3a/laHui u rpadukom ee BbimonHeHUs. [1oaroToBKka K MpakTHYECKUM
3aHATUSAM C MOCIEAYIOIMM YYacTHEM B YCTHOM OIIPOCE IPEAIOJIaraeT: CHCTEMaTHYECKOe
M3y4eHUe ayTeHTUYHOTro MaTepuaia U3 y4eOHHUKOB M HCTOUYHHKOB JIOTIOJHUTENILHON JIUTEPaTyphl;
MOJIrOTOBKY HHAMBHUIYalIbHOTO BOKaOyJsipa IO NpOIJeHHOH Teme; paboTy cO CIpPaBOYHOMN

JTUTEpaTypoil M cioBapeM; paboTy Haja ommbOkamu. B pamkax JaHHOM y4ueOHOW IMCIMIIMHBI



o0yyYaromuecst BBIIOMHSIIOT CaMOCTOATENbHYI0 paboTy B BHAE NOBTOPEHHS IMPONHIAEHHOTO
Marepuaga 10 BCEM HM3y4yaeMbIM TeMaM JECSTH pa3/ieloB, YCTHO M IMUCBMEHHO (IHCbMEHHBIE
JOMaIlHue paldoThl) OTBEYAIOT Ha BOIPOCHI Ui TOATOTOBKM K TEKyIIEMY KOHTPOJIIO B
COOTBETCTBYIOILIEM CEMECTPE, a TaKXKe TOTOBATCA K HWHAUBUAYAIbHBIM WIM TIPYIIIOBBIM
MIpe3EHTALMAM JUIsl IPOXOXKICHUS IPOMEKYTOUHON aTTECTALUU IO TUCLUIINHE.

JIist  BBIMOJHEHUS TMPAKTUUECKUX 3aJaHUM  CaMOCTOSITENIbHOM paboThl MO JTaHHOM
JUCUMIUIMHE B JOMAIIHUX YCIOBMSX (3a mpenenamu AkaaemMuu) oOydaromemycs HeoOX0Ium
NEPCOHATBHBIN KOMIbBIOTEp (TUIaHIIeT) ¥ mporpaMMublid maker Microsoft Office ne ke 10
Bepcun.  CamocrosaTenbHas  paboTa  CONMPOBOXKIACTCS  METOJUYECKMMH  yYKa3aHHSIMH,
pa3MelIeHHbIMU B JIOKaJlbHOM ceTh AKageMHMM M JJIEKTPOHHOW  MH(OPMalMOHHO-
oOpa3oBarenpHOM cpene. Meroauueckue ykasaHus cojlepkaT (OpMYJIMpPOBKY 3aJaHMUs,
MIPUMEPHYIO TEXHOJIOTHIO BBIIIOJIHEHUS, OopMaT cjaun BbIOJHEHHOU padoThl. [IpenogaBaTens Bo
BpeMsi ayJUTOPHBIX 3aHATHN 3apaHee 00CyXJIaeT ¢ oOydaroUMMUCS 3aJaHHE CaMOCTOSTENbHOM
paboTel M mopsAAoK ee caayd. KoHcynbTanuu 1O BBIIOJHEHUIO CaMOCTOSITENBHBIX padoT,
00CYy>XKJIeHH€ OTMETOK M JIOMYIICHHBIX OIIMOOK, 3alluTa OTAEIbHBIX BHJIOB CaMOCTOSTEIbHBIX
pabot ocymiectpisgercs Bo Bpems KCP na xadeape s3kKOHOMUKY U (UHAHCOB UM B ayAUTOPHUH 11O
pacnucanuio. KoHcynpTanuu npenojgaBaresst M0 BBIITOJHEHHIO CAMOCTOSITENBHON PabOThl MOTYT
OCYIIECTBIISATHCS TOCPEACTBOM acuHXpoHHOTO (moutra, DMOC) u CHHXpOHHOTO (ZOOm, CETH)
KOMMYHHMKAallMOHHOTO  B3aUMOJEHCTBUSA 10  INPEIABApPUTEIBHOM  JTOTOBOPEHHOCTH  C
npernojaBaTeneM. BpInonHseMble caMOCTOSTENbHbIE PA0OTHI SABISAIOTCS JIEMEHTAMHU TEKYILEro
KOHTPOJISI M OLICHMBAIOTCS IpenoaasareneM. lloaydyeHHBIE OTMETKM yYHTBIBAKOTCS IIPU
BBICTABJICHUU 3a4€Ta, 3a4eTa C OLICHKOM, DK3aMEHa.

DopMoii MPOMEKYTOUYHOI'O KOHTPOJISL BEICTYIIAET 3a4eT, 3a4eT C OLEHKOI, SK3aMeH. 3auer,
MPOBOAUMBIA B (hopMe HHAMBHUIYabHOM IMpEe3eHTAllMM MO U3YYEHHON TeMe, BBICTABIIETCS B
MEPBOM U TpPETheM ceMmecTpax oOyueHus. (s OleHKH pe3yabTaToOB OOYy4EeHHUS MO TUCIUILTHHE
y4eOHBIM IIJITAHOM BO BTOPOM CEMECTpPEe MPEeIyCMOTPEH 3a4eT C OLIEHKOH, MPOBOJIUMBINA B popme
WHIUBUAYAIbHONW TMpe3eHTallMu 10 u3yuyeHHoW TeMe. B uerBepTOoM cemecTpe oO0yueHUs
MPEeIyCMOTPEH SK3aMEH, MPOBOAUMBIA B (QOpME HEMOATOTOBICHHOTO MOHOJIOTHYECKOTO
BBICKAa3bIBaHUA 11O OJHOW U3 MPEUIOKEHHBIX TEM MPOJOKUTENBHOCTBIO 1-2 MUHYTBI; OTBETA HA
BOMpockl (3-5) mapTHepa WM MpenojaBaTeNs MOCie MPEeICTaBICHHOIO0 MOHOJIOra; TPYMHIOBOM
JIIIOBOM MPE3EHTAlMu M0 U3yyeHHOH Teme. Kpurepuun BbICTaBIEHMS 3a4ye€Ta, 3a4€Ta C OLIEHKOM,

9K3aMC€Ha O3BYYHBAIOTCA NIPCIOAABATCIIEM Ha IIEPBLIX 3aHATUAX 11O AUCIUITIINHE.



13. JIUCT COI'/TACOBAHUA

CocraBui:

3aBemyronuii kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. KopHeeBa, K.I1.H., JOIIEHT

3aBeayroUnil BelTycKaroueil kageapoi
B.A. Mu3ioH, k.3.H., JOIIEHT

Hupexrop BUK
O.B. banakuna

Havansaux OOVII
A.O. Ounk
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