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1. OBIIASI MFHOOPMALIMS

Pabouass mporpamma mucuurinHbl «VHOCTpaHHBINA SI3BIK» COCTABJICHA HA OCHOBAaHUU
(benepasbHOro TOCYJapCTBEHHOTO OOpa30BaTEIbHOIO CTaHIApTa BBICHIErO0 OOpa30BaHUS IO
HanpasieHnto noArotoBkd 38.03.01 «OxoHomuKa» (ypoBeHb OakajgaBpuaTa), YTBEPKIACHHOTO
pHUKa30M MUHUCTEPCTBA HAYKHU U BBICIIEro oopasoBanusi Poccuiickoit @enepanun 12.08.2020 No
954 wm yyeOHOro TUIaHA HAMpaBJICHUS MOJITOTOBKH «DKOHOMHKa», Npoduiasb (mporpamma
OakanaBpuaTa) « DKOHOMHKA U (PUHAHCHI OPTaHU3AIUII.

TpynoeMkocTs mucuuIiMHEL: 16 3.e. / 576 akagemMuueckux 4acoB, B ToM uncie 136 gacos
KOHTaKTHOH pa®oThl u 404 gaca caMOCTOSTENNFHON pabOThl 00yUYarOIINXCAL.

Pacnpenesienne 4acoB TUCHUIUIMHBI 10 CEMeCTPaM U BUAaM 3aHATHH (110 y4ueOHOMY IJIaHY):

KosuuecTBO YacosB
Buj yueoHoii padoTbi Bcero no Cemecrput
yueonomy | 2 3 4 |s5|6|7]8
TUIaHY
KonTakTHasi padora (Bcero): 136 32 36 32 36
B tom umcie:
Jlexmmn - - - - -
[IpakTHueckue 3aHsITH 108 28 28 24 28
KonTponbe camocTosiTenbHON
pabotsl (KCP) 28 4 8 8 8
CamocrosiTesibHast padoTa 404 76 108 112 108
(Bcero):
Buabl npoMexkyToYHOM 3auer SK3AMEH
aTTecTannu (3K3aMeH, 3a4eT, 36 3auer . | 3auer
N OIICHKOH 36

3a4eT C OLlEHKOMH)
OBLIAS Yacer: 576 108 144 | 144 180
TPY10€eMKOCTh

2. TEJA U 3AJAYM JUCHUATIIAHBI

JlaHHasi TUCIUIUIMHA 110 CBOEMY XapaKTepy SBJISETCS KOMMYHHUKATUBHOM M HAIpaBlieHA HA
dbopMUpOBaHHE U paA3BUTHUE PEUYEBBIX yMEHHUH, (QOpPMHUpPOBAHHWE CHOCOOHOCTH M TOTOBHOCTH
MCIOJIb30BAaTh MHOCTPAHHBIN S3bIK KAaK HHCTPYMEHT B CUTYaIlUH pealbHON KOMMYHHUKAIIUU.

JlucuumnimHa uMeeT CBOEH Ienbio cPOopMHUpOBATh W/WIIM Pa3BUTh SI3BIKOBBIE U pPEUYEBBIC
HaBBIKM U YMEHHUS B ayAMPOBAHUH, YCTHOM peun (IMaJorH4ecKOi M MOHOJOIMYECKOH), YTEHUU U
MUCHME.

AKTyanbHOCTh JTaHHOM paboueil mporpammbl 00yCJIOBJI€HAa CTPEMHUTEIbHBIM Pa3BUTHEM U
BIMSHHEM LU(POBOM SKOHOMHUKM Ha (OPMHPOBAHUE KIIFOUEBBIX KOMIIETCHLUUH U IMOArOTOBKY

BOCTpCGOBaHHLIX CIICIHUaJINCTOB B C(bepe 9KOHOMHKHU B COBPEMCHHOM MUPC.




B ycnoBusax uudpoBuzanmu BaxxHO (HOpMUpPOBAHKE, MOAJICPKAHUE U PA3BUTHE HABBIKOB B
chepe UHGDOPMAMOHHBIX H CKBO3HBIX TEXHOJOTMH JJisi OakalaBpoB, YTO CIIOCOOCTBYET
JTOCTIDKEHUIO HEOOXOAMMOT0 YpPOBHSI KOHKYPEHTOCIIOCOOHOCTH BBITYCKHMKOB Ha PBIHKE TPYAA,
6onee 3¢ (HeKTUBHON aanTaluy B HOBBIX YCIOBHSIX.

B pesynprate ocBoeHusi paboyeil MpOrpaMMbl TUCHHUILIHHBI OOYYarOIIUECs OBJAJICIOT
COBPEMEHHBIMU KOMIIETEHIIMSIMH, COPMHPOBAHHBIMHU TIOZ] 3alpoChl paboTomaTesieil U ¢ y4eToMm
norpeOHOCTEH  IHM(POBOH SKOHOMHKHM, HEOOXOAMMBIX B Oyaymied mnpodeccHoHaTbHON
JEeATeTbHOCTH BBITYCKHUKA B paMKaX HalpaBJiICHUS « DKOHOMUKAY.

Heab TMCHMNJIMHBI - TIOBBIIICHUE MCXOIHOTO YPOBHS BIIAJICHUSI MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha Mpelplaylied cTyneHu oOpa3oBaHHUs, W (OpMUPOBaHHE Y OOyyaroumxcs
HEOOXOMMOTO M JOCTaTOYHOTO YPOBHS KOMMYHHKATUBHOW KOMIETCHIUH JUIS PEIICHHS
COIMAIbHO-KOMMYHUKATHBHBIX ~3a/lad B Pa3IMYHBIX O00NacTsAX OBITOBOM, KyJIBTYpHOH U
npodeccuoHanbHOM 1eATEeNbHOCTH MPU OOLIEHUH € 3apyOeKHBIMU MTapTHEPAMH, C UCIOJIb30BAaHUEM
WHPOPMAIIMOHHBIX W «CKBO3HBIX» TEXHOJOTMH M IMQPPOBBIX HMHCTPYMEHTOB, a TaKXKe s
JalbHENIIero caMmooopa3zoBaHUsl.

BocnurartesibHasi nejb TUCIUATUIMHBI UMEET KyJIbTYPHO-TBOPUYECKYIO HAINPABICHHOCTh H
HalleJIeHa Ha CO3J[aHWEe TIOCPEICTBOM WHOCTPAHHOTO SI3bIKA YCIOBHU JUIS Pa3BUTHS TBOPUYECKHX
CIOCOOHOCTEH OO0Yy4YarolIUXCs, BKIIOYEHHE HUX B PA3JIMYHbIE BHJbl COLMAIBHO 3HAYUMOMU
NeATeNbHOCTH, TAKUM 00pa3oM, JaBas BO3MOKHOCTh (DOPMUPOBAHMSI OPUTHHAIBHOCTH MBIIIJICHHUS,
a TaKk)Ke peajln3aluy JUYHOCTHO OPUEHTUPOBAHHOIO MOAX0/1a B IPO(heCCHOHAIBHOU cdepe.

3agauM AUCUMIIMHBI:

o (bopMHpOBaTh y 00yUarOIIMUXCsl 3HAHUS, YMEHMSI U HABBIKU B 00JIACTH YCTHOM M TMCbMEHHON
IIPAKTUKU pa3srOBOPHOH U NPO(ECCHOHANBHO-JEIIOBOH pEYd M HCHOJIb30BAHHE HUX B
po(peCCHOHATBHON JESITEIbHOCTH [0 HANpaBIECHUIO IOATOTOBKH C MCIIOJIb30BaHHEM
U(GPOBBIX TEXHOJIOTUH;

J O3HAKOMUTH OOYyYaroIUXcsd C OCOOEHHOCTSIMM JIEKCHUYECKOH CHUCTEMbl H3y4aeMoro
MHOCTPAHHOTO $3bIKa, (PYHKIMOHAIBHOW M CTHIMCTHUYECKOW TuddepeHnnanuei a3pKoBbIX
CpeAcTB, Haubojee NPOIYKTHBHBIMU CIOBOOOPA30BATEIbHBIMM MOJECISAMU H3Yy4aeMOIo
MHOCTPAHHOTO $3bIKa, B TOM YHCJE C MCIIOJIb30BaHUEM IIU(PPOBBIX CEPBUCOB;

J COBEpPILEHCTBOBATh HABBIKM PpACHO3HABAHUS M IOHMMAaHUS TIpaMMaTHYecKuX (opMm u
KOHCTPYKLIMH B OIOpE HA pa3JIMuyHble MPU3HAKY I'PAMMATUUYECKUX SIBICHUM, a TaK)Ke HABBIKU
yHOTpeOIeHUsT TpaMMaTUYeCKUX KOHCTPYKIMHM B pa3iMYHBIX pPEUYEBBIX CHUTyalUsIX C
ucnosip3oBanueM 1HppoBbix uHCTpymMeHtoB (Grammarly, Beewriter, Language Tool,

SentenceCheckup);



o pasBUBaTb KOMMYHHUKATHBHLIC KOMIICTCHIINH, HGOGXOHHMOﬁ JJIA TBOp‘ICCKOﬁ JACATCIIbHOCTHU
B TIOBCEJIHEBHOM OOIIEHUM, B OOIIECTBEHHO-TIOJIMTUICCKON M HAy4HO-POJecCHOHAIBHON
chepax;

J npuodmaTe 00ydyaromuXCsi K CaMOCTOATENBHON HCCIIEAOBAaTENILCKOM paboTe Haja S3BIKOM,
pasBuBaTh y O6y‘IaIOHII/IXC$[ aHAJIUTUYECKUN noaxona K HM3y4aceMbIM SA3bIKOBBIM SBJICHUAM
IIyTEM COITOCTABJICHUA UX C COOTBCTCTBYIOIUMU ABJICHHUAMU POAHOI'O A3bIKA.
3agayu BocnuTaTe/IbHON padoThI:

° PasBUTUC Y O6y‘IaIOIlII/IXC$I IIOHUMAaHU s COHHaHLHOﬁ 3HAYUMOCTH UHOSI3BIYHON KYJBbTYPEI B
Oynymeir mpodeccuoHaIbHOM  JEATENHPHOCTM Ha WHOCTPAHHOM  SI3bIKE, Kak JUIs
COBPEMEHHOTO0 O0IIeCTBa, TaK M JUIS JMYHOTO MPO(eCcCHOHAIEHOTO CTAaHOBJICHHUS;

J CO3JIaHHME YCIIOBHH ISl OCO3HAHWSI OOYyYaroIMMHCS CBOEro MeCTa W poiH B Oymymieit
poeCCHOHAIBHON JIeATETLHOCTH,

o (hopMHUpOBaHHE  BCECTOPOHHE  Pa3BUTOH  JIMYHOCTH  IOCPEJACTBOM  IPHOOIICHUS
oOyyaronuxcss K MHOSA3BIYHOM KYJBTYpe U BOBIICUEHMS] B TBOPYECKYIO JIEATEIHHOCTH C
WCIIOJIb30BAaHUEM WHOCTPAHHOTO SI3BIKA;

. pa3BUTHE KYJIbTYPbl MEXXJIMYHOCTHOTO MPO(HECCHOHATHHOTO B3aUMOICHCTBHS.

3. MECTO JUCHUIIVIMHBI B YYEBHOM IIJIAHE

VYyebnass mucnuriinHa «MHOCTpaHHBIN S3BIK» OTHOCUTCS K JTUCIUIUIMHAM 00s3aTeIbHOU
yacTu Onoka Jlucuumiuael (Moaynu). M3ydeHue naHHOW AMCHMIUIMHBI 0a3UpyeTcs Ha MaTepuale,
M3yYEHHOM B paMKax IIKOJbHOrO Kypca. JIMCUMIUIMHBI, NPH M3YyYCHHH KOTOPBIX OyAyT
HCIIOJIb30BaThCS 3HAHMSI, YMEHHS U HaBBIKH, IPHOOPETEHHBIC B PE3YIbTATE U3YUCHUS TUCITUATIIUHBI

«HoCcTpaHHbIN A3bIK» - «I10ArOTOBKA 110 AaHTIMICKOMY S3BIKY».

4. TINTIAHUPYEMBIE PE3YJIbTATBI OBYUEHUSA 11O JUCIHUIIJIMHE AJIS1
®OPMHUPOBAHUA KOMIIETEHIIMI OBYUYAIOIIIUXCSH
PesynbpTaTel ocBOeHHs 00pa3oBaTENbHON MpOrpaMMbl (KOMIIETEHIIMH OOYYaroIInXcs)
OTpeeNsoTcs TpeboBaHUSIMH (peepaaIbHOr0 TOCYAapCTBEHHOrO (enepaabHOro craHiapTa Io
HAMpaBJICHUIO TIOJTOTOBKU U (QOPMHUPYIOTCS B COOTBETCTBUM C MaTpUlled KOMIETCHIUN
oOpa3zoBaTensHON mporpaMmsbl. [lnmanupyembie pe3yiabTaThl OOyYEeHUS IO TUCIHUIUIMHE (3HAHMS,
YMEHHS, HaBBIKHM) OOECIEeUMBAIOT JIOCTIKEHHE pEe3yJNbTaTOB OCBOCHHUS 0Opa30BaTEIbHOM

IIPOrpamMMBl.



Hudgp n

HA3BAHE Nuaukaropsl I[Inanupyemble pe3yabTaThbl 00y4eHUs
KOMIIEeTeHIIHU U 1O JUCHHUIJINHE
KOMIIeTeHIIU U
3HaTh:
- CUCTEMY U CTPYKTYpPY UHOCTPAHHOTI'O S3bIKA;
- pa3JIMYHBIC ACTICKTHI SI3bIKA: (POHETUYCCKUH,
JIEKCUYECKHM, TPAMMAaTUYECKUH, B T.4. CTPYKTYpPY
noctpoeHus (pas, MpeIoKeHnH, BEICKa3bIBaHUS,
LIEJIOCTHOTO TEKCTA.
- aJIEKBaTHBIE SA3BIKOBBIE CPECTBA JUIS pealu3aliuu
OCHOBHBIX PEUEBBIX (DYHKIIHIA;
- COBPEMEHHBIE TEXHUKHU U CIIOCOOBI IeTTOBOM
IIICbMEHHOW M YCTHOW KOMMYHHKAIIHH;
- KpUTEpHUH, IPEABABIISIEMBIE K OPOPMIICHUIO
JIETIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TPEOOBaHUSA K CO3JJaHUIO JI€TIOBOU
MIPE3CHTAIINH;
-KYJbTYPY, CTUJIb )KU3HU, HAITMOHATbHBIN
MEHTAJIUTET HOCUTEIICH SI3bIKA JIJIS MPEJOTBPAICHHUS
HEMTOHUMaHUSI Ha MEKJTUIYHOCTHOM U
VK4 poQeCCHOHAILHOM YPOBHE,
CriocoGen -MHOCTPAHHBIN S3BIK B 00bEME, HEOOXOTUMOM IS
noJryueHus: nHpopMauu npopecCuOHaNIbHOTO
OCYIIECTBIIATh
ETOBYIO coaepxkanus u3 Murepuer-uctounnkos IbC
y ZNANIUM.COM, HOUMKOH, 3BC TAY, 3bC
KOMMYHHKaIU YK-4.2.
o IPRbooks.
10 B ycTHOM U | OcCylIECTBISET JEIOBYIO
MUCbMEHHOMN KOMMYHHKAIUIO B
My H . | Ymersn:
¢dbopmax Ha YCTHOM U MHUCbMEHHOMN . .
- IOHUMATh pe4b HOCUTEJIS/NeHl sI3bIKa B YCTHOM U
rocy/1apCTBEeH ¢dbopmax Ha o
MMCbMEHHOM (popmax;
HOM $I3BIKE WHOCTPaHHOM (BIX) .
N - aJICKBaTHO BOCIIPOU3BOJIUTH HEOOXOAUMBIN HAOOp
Poccuiickoit s3bIKE (aX) . .
KOHCTPYKUUI U TEPMUHOB B MOHOJIOTUUECKOU U
Oenepanuu u N
JIMAJIOTUYECKOM peun;
MHOCTPAHHOM
(b1X) - IOHUMAaTh AYTEHTUYHbIEC MUCbMEHHBIE TEKCTHI,
UCIIOJIb3YS Pa3HbIE TEXHUKHU YTCHHUS;
s3bIKe(ax)

- U3BJICKATh HEOOXOMUMYIO HH(OPMAITUIO U3
OPHUTHHAJIBHOTO TEKCTA HA HHOCTPAHHOM SI3BIKE,
aHAJIM3UPOBaTh, 0000IIATE, JETaTh BBIBOIBL.

- BECTH JIEJIOBYIO KOPPECTIOHIEHIIHIO;

- IOHUMATh Ha CIIYX PedYb HOCHTEIICH S3BIKA.

- ICIIOJIb30BaTh HH(POPMAIHOHHO-
KOMMYHHMKaTHBHBIE TEXHOJIOIMHU ITPH TIOMCKE
HE00X0IMMON MH(POPMALIUK C TPUMEHEHUEM
Opay3sepos Google, Yandex B mporeccme perieHust
KOMMYHUKATHBHBIX 33/1a4 Ha TOCYIapCTBCHHOM H
UHOCTPAHHBIX A3bIKAX.

Baanern:

- HaOOPOM SI3BIKOBBIX CPEJICTB, HEOOXOAUMBIX IS
peanu3anuy yCIeIHOW KOMMYHHUKAIlUA B KOMaH/E;
- HaBbIKaMU pabOoTHI CO CIIPABOYHOMN JIUTEPATYpPOr U
CIIOBapsIMU;

- TEXHUKAMU apryMEHTALUHUU BEICHUS JUCKYCCUU B




YCTHOM ¥ IIMCBMEHHOM BUJIE, MOJIb3YsACh 3HAKOMBIM
JIEKCUYECKUMH ¥ TPaMMAaTHYECKUMU CPEICTBAMHU
SI3BIKA;

- TEXHOJIOTUEH CO3/1aHus IEJI0BOM IPE3CHTAlUU HA
WHOCTPAHHOM S3BIKE;

- HaBbIKaMU (PUKCUPOBAHHS OCHOBHOU HJIEH U
BTOPOCTEIICHHBIX JI€TAJICH B YCTHOW U MUCbMEHHOU
KOMMYHHUKAIUH.

- MHOCTPaHHBIM SI3BIKOM B 00bEME, HEOOX0AUMOM
JUTSL IOTyYeHUsI MHPOPMALUKU U3 3apyOeKHBIX
HCTOYHMKOB.

YK-4.3. Ocymectsisier
JIEIOBY1O
KOMMYHI/IKaI_[I/IIO B
nudpoBoi cpene,
HpI/IMeHSISI B TOM YHCIJIC
cpencTBa
BHICOKOH(DEPEHIICBAI3H H
KOJIJICKTUBHOM CETEBOM
paboThl

3HaTh:

- CTHJTB JICJIOBOTO OOIICHHMSI, OCHOBBI ITyOJIMIHON
pe4H, NOArOTOBKHU IIPE3EHTALUM, B T.4. C
nomoinbio [1IT: PowerPoint, Google Slides;
npaBwIa OPOPMIICHHS JICIIOBOU MEPETIMCKH, B T.4.
¢ momoisio: Grammarly, Beewriter.

YmMmers:

- ACTIOJIb30BaTh HHOCTPAHHBIN SA3bIK B
MEXJIMYHOCTHOM OOILIEHUH U MPoQecCHOHAIbHON
JESTEIbHOCTH, B T.4. C IPUMEHEHUEM TIATHOPM
JUTSI TIPOBEJICHUST BUJICOKOH(DEPSHITHIA 1
opraHu3aIum copMecTHOU pabotsl Google Meet,
Microsoft Teams, Zoom, SInaexc TemeMocT.

Bnanetn:

-HaBBIKaMU padoThl B Google-mokymeHTax st
obmMeHa npodeccrnoHanbHON HHpOpMaIHE Ha
WHOCTPAaHHOM SI3bIKE; HAaBBIKAMU TIEPEBOIA
npoQeCCHOHATBHBIX TEKCTOB, B T.4. C IIOMOIIIBIO
onaitH-cioBapeit: English English Dictionary,
Multitran, Longman Contemporary Dictionary,
Longman Business Dictionary u ap.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

Cemectp nzyuenus: 1

Buabl yueOHoili padoThI

IIpome:xy
KonTakTHast paGora CamocrosiTesbHast pabora TO'Hasi Dopmbr
Pasnen B Yacax aTrecrauu ®dopmupyem
’ IMoapa3znen, Tema ( ) TeKyIero pMHDY
MOAYJb i1 B Yacax ble KOMIIEe
KOHTPOJIS
IIpakTuyec B yacax ¢opmbl opranusanumn TCHIHUH
Jlekuuu KHe KCP CaMOCTOSITeILHOH padoThI
3aHATHA
o y ) VK-4.2
Tema 1.1. Globalization [ToBTOpEHME MPOIIEHHOTO V CTHLL
(mpakTUKyM) Marepuania, HoJAroToBKa R YK-4.3
Kynomypno-meopueckoe WMHAMBUAYAIBHOTO BOKaOyIsipa poc,
- 4 - 10 9 . MMUCHbMEHHbBIE
gocnumanue: 0 TPOMJIeHHOM Teme, paboTa
. . JIOMAIllHue
COYUATbHASL 3HAYUMOCTID CO CIPAaBOYHOM JIUTEPATYPOH U I
UHOA3bLIYHOU KYIbMYPbl CJI0BapeM
Tema 1.2. Brands 8 B . YK-4.2.
[ToBTOpEHUE NPOIAEHHOTO VerHsli onpoc,
(paKTHKYM) VK-4.3
Paznen | MmaTepuaia, oAroToBKa [HCHMCHHBIC
- |KyvabmypHno-meopueckoe
Global 4 UH/IMBUyaJIbHOTO BOKaOyIspa AOMaIlH1e
gocnumatue: - - 10 . - S
Market 110 IIpOiiieHHOH TeMe, paboTa A
MEJHCKYIbMYpHOe . o
CO CIPAaBOYHOM JIUTEPATYpPOH U
npogeccuonanvroe
g cJIoBapeM
gzaumooelicmeue
- YK-4.2.
[ToBTOpEHME TPOIIEHHOTO YcTHBIM onpoc, VK-4.3
marepuaia, oAroToBKa IHCbMCHHBIC '
Tema 1.3. Advertising 2 UH/IMBUyaJIbHOTO BOKaOyIspa AoMaliHue
- - 8 3aJ1aHuA

(TpakTUKyM)

10 MpoiiieHHOU TeMe, paboTa
CO CIIPaBOYHOM JIUTEPATYpOH U
CJI0BapeM




Tema 2.1. Employment

YcTHBIN ompoc,

YK-4.2.

(mpakTUKyM) [ToBTOpEHNE IPOHAECHHOTO [HCHMCHHbIC VK-4.3
Kyrvmypno-meopueckoe Marepuaia, NoAroToBKa AOMAIITHHAE '
socnumanue: 8 VHMBU/IyaJIbHOIO BOKaOyIIspa Sa/laHui
0CO3HaHUe c80e20 Mecma 10 MO JIeHHOW Teme, paboTa
u poau 6 6yoyujeti CO CIIPaBOYHOM JIUTEpaTypoOll 1
npogheccuoHanbHol ClIOBapeM
oesmenbHoCmu
[ToBTOpEHME MTPOMIEHHOTO Yerusiii onpoc, | VK-4.2.
Marepuasa, moJIroroBka [THCbMCHHBIC VK-4.3
Tema 2.2. Trade 3 WH/IMBHyaJIbHOTO BOKaOyIspa AOMAIIHHE
o v HHWs
(mpakTUKyM) 0 MPOiJIeHHOH Teme, paboTa ana
CO CIPaBOYHOM JINTEPATYypOH U
Paznen 2. CJI0BapeM
Business o i -
. |Tema 2.3. Organization y Yerneiit onpoc, | VK-4.2.
organization [ToBTOpEHUE TTPONAECHHOTO MUCbMEHHbIE
(mpakTUKyM) YK-4.3.
Marepuana, moaAroToBKa JOMallHKIe
Kynomypno-meopueckoe
WHAMBUAYAIBHOTO BOKaOyIspa 3a[jaHus
gocnumanue: 8 . 9
10 TIPOMJICHHOM Teme, paboTa
MEHCKYIbMYpPHOe M o
CO CIIPaBOYHOM TUTEpaTypoil U
npogeccuonanvHoe
g CJIOBapeM
83aumooeticmaue
- . VYernsiii onpoc, | VK-4.2.
OBTOpEHHE MPOUICHHOTO TVICEMCHHBIC Vid3
MaTepuaia, moAroToBka JOMALIHHAE -4.
Tema 2.4. Money 8 WHIUBHIyIbHOTO BOKaOyJIsIpa 3a1aHus
(mpakTUKyM) 0 TIPOMICHHOM Teme, paboTa
CO CIIPaBOYHOM TUTEpaTypoil U
CJIOBapeM
Business English [ToBTOPEHUE MPOHICHHOTO Yl ompoc, | YK-4.2.
Certificate 1 p P MCbMCHHBIC VK-4.3
Paznen 3. (npaKTixym) MmarepHaia, moaAroToBKa JOMAIITHYE :
Business P Y UH/IMBUyaJIbHOTO BOKaOyIspa 3aaHns
. Kynomypno-meopueckoe 10 9 9
English 0 MPOIEHHOM Teme, paboTa
gocnumatue:

Certificate 1

CoyualbHas 3HA4YUMOCms
UHOS3BIUHOU Kyn1bm)ypbol

CO CIIPaBOYHOM JINTEPATYpOH U
CJI0BapeM




IToaroroBka k
IPOMEKYTOYHOM aTTECTAL[UU B
3auer - - - 6 p Yy 11 1
dbopMe MHIUBHUTYATEHON
MpE3EHTAlNU
- 28 4 76 -
Hroro

108




Cemectp u3yueHwus: 2

Buabl yueOHoi padoThI

KonraktHas pa6ora (B Tpomesiy
Paznen qaca;?) CamocrosiTesbHast pabora TOYHAasI DopmbI Dopmupyem
b
P Iloapasnen, rema aTTecTanusi B | TEKYIIEro ble
IIpakTn (opmbI opranusanun yacax KOHTPOJIA | KOMICTCHIIHH
Jlekuu B .
YyeckHe KCP CaMOCTOATEIbHOM
U yacax
3aHATHSA padoThI
Tema 4.1. Ethics - [ToBTOpEHME MPOMIEHHOTO - VeTHbli YK-4.2.
(mpakTHKyM) MaTepuaia, MmoAroToBKa orpoc, VK-4.3
Kynomypno-meopueckoe UHAUBUAYAIbHOTO MUCHMEHHBIC
gocnumanue: - 4 10 BOKaOyJsipa 1o JIOMaIlTHUE
MedAHCKYIbMYpPHOEe MpOIEHHOH TeMe, paboTa 3aJaHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEPATYPOU U CIIOBAPEM
- - VYK-4.2.
. VK-4.3
[ToBTOpEHME TPOIIEHHOTO
MmaTepuaa, oAroToBKa v 5
CTHBIN OMIPOC,
WH/IUBUYaJIbHOTO
Tema 4.2. Change . 5 10 6 Y IHCHMEHHBIE
Paznen 4. BOKaOyJsipa 1o
(mpakTHKYM) - eHHOR . 036 JOMaIlHHE
Strategy HpoiifeHHoM Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOH U clloBapeM
Tema 4.3. Strategy - TToBTOpEHUe MPOHIECHHOr0 - YK-4.2.
g[paKTHKyM) marepuana, moAroToBKa v . VK-4.3
VIbIMYPHO-1MEOPUECKOE HHHBHJTYATBHOTO CTHBIi{ OTIPOC,
: M CbMCHHBIC
gocnumanue. 0Co3HaHue 4 10 BOKaOyJIsipa 1o JE—
ceoeco Mecima u ponu 6 npoiiieHHo# Teme, paboTa
6y ()yu/; et o 3aJaHuA
. CO CIIPaBOYHOU
npogheccuonanbHoll

oesmenbHoOCmu

JUTEPATYpPOU U CIOBAPEM




Tema 5.1. Cultures

[ToBTOpEHNE IPOHAECHHOTO
MaTepuana, oAroToBKa

YK-4.2.

MPaKTUKYM i YK-4.3
(1p yM) MHIWBUYAJIBHOI'O Y CTHbI 0mpoc,
Kynomypno-meopueckoe MHCbMEHHBIE
10 BOKaOyJIsipa 1o
gocnumanue: HpOlICHHOM TeMe, paGoTa JOMaIlHHIe
COYUANBHAS 3HAYUMOCb p D 3aJaHUs
. CO CIPaBOYHOM
UHOA3BIYHOUL K)IbMYPbl .
JUTEPATYPOH U CIIOBApEM
Tema 5.2. Leadership [ToBTOpEHNE TPOHICHHOTO YK-4.2.
(mpakTUKyM) Marepuania, HoJAroToBKa . VK-4.3
YcrHsI onpoc, .
Kynomypno-meopueckoe WHBUIYATHBHOTO CEMCHHLIC
IITMCHbMECHHBI
Paspens.  |gocnumanue: 10 BOKaOyJIsipa 1mo
Leadershi . Z JOMAIlH1E
P |meorckynomyproe npoiiieHHOH TeMe, paboTa S
npogeccuonanvHoe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATypoOu U CIOBapeEM
[ToBTOpEHUE MPOIiIEHHOTO YK-4.2.
MaTepuraia, moAroToBKa VerHslii ompoc, VK-4.3
. UHAUBUAYAIbHOTO MHCbMEHHBIC
Tema 5.3. Competition AHBIILY
(ipaKTHKYM) 10 BOKabyIs1pa 110 JoMaIIHIe
P Y MIPOICHHON TeMe, paboTa 3a/IaHusI
CO CIIPaBOYHOM
JUTEPaTypoOi U CI0BapeM
[ToBTOpEHME TIPOHICHHOTO YK-4.2.
MaTepuaia, moAroToBKa YeTHBI ompoc, VK-4.3
Paznen 6. . UHAUBUAYAIbHOTO MHCbMEHHBIC '
8 Tema 6.1. Innovations AMBHAY
Business 10 BOKaOyJIsIpa 1o JOMaIlHIe
. (mpakTuKyM) . 2
vision IpoHeHHON Teme, paboTa 3a[JaHNsA

CO CIIpaBOYHOM
JUTEPATypPOH U CIOBaApEM




Tema 6.2. Business and
environment (mpakTukym)

[ToBTOpEHUE IPONAEHHOTO

YK-4.2.

MaTepu MO/JITOTOBK i YK-4.3
Kynomypno-meopueckoe arepuaina, MoAroToBKa Yernblit onpoc,
COCTUMAHLE: OCOZHANE . 0 I/IHI[I/IBgI[yaJH)HOFO MHCbMEHHBIE
BOK spa 11 OMalIllHUE
c80€20 Mecma u poiu 8 _ BoxabyJuipa o 6 I[SaI[aHI/ISI
6yoywei NpofifeHHol Teme, paboTa
. PaBOYHOM
npogheccuoHanbHO €O CHpaBOTHO
DesmenbHOCILL JUTEPATypOH U CIIOBapeM
[ToBTOpEHUE MpoiineHHOro VerHblit onpoc, YK-4.2.
Tema 6.3. Franchising 5 10 Marepuaia, moaAroToBKa IHChMEHHBIE VK-4.3
(TIpakTUKyM) UHNBUIYTHBHOTO AoMaHue e
BOKaOyJIsIpa 1o SafaHus
Tema 6.4. Business . v VK-4.2.
communication [ToBTOpEHNE POHICHHOTO Yernbiii onpoc,
MaTepHaa, IoAroTOBKa TTACEMCHHBIC YK-4.3
(mpakTUKyM) JIOMalllHHAe
WHINBUIYATBHOTO
Kynomypno-meopueckoe 3aaHus,
2 10 BOKaOyJsipa 1mo
gocnumatue: IDOFICHHOM Teme, patoTa BBINIOJIHEHUE
MEIHCKYTbMYPHOE p ’ IB KOHTPOJIBHBIX
CO CIPaBOYHOM 3aIaHHI
npogeccuonanvroe .
g JUTEPaTypOH U CIIOBapeM
gzaumooeticmeue
ITonroroBka x
MIPOMEKYTOUHOMN
aTTecTanuu B popme
. WHJUBUTyJIbHOU
3a4er ¢ OLEHKOH - 8 JUBUILY - -
NPe3CHTAIIHH,
BBITIOJTHCHHUE
KOHTPOJIbHBIX 33JJaHUI
28 108 -

Hrtoro
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Cemectp uzyueHus: 3

Bujbl yueOHoi padoThl

dopmupye
KourakTtHas pabdora IMpomeiky DopMbl pMHpY
CamocrosiTesbHast paboTa Mble
Paznen, moayJsb IMoapa3znen, Tema (B yacax) TOYHASA TeKyWero | @ o oren
Jlexknn |IIpakTnyeckn| KCP B (¢opmMbI opranusanuu | ATTECTalld |  KOHTPOJIS -
H € 3aHATHA qgacax CaAaMOCTOSITEJIbHOM A B Hacax
[ToBTOpEHUE IPOHIEHHOTO - YK-4.2.
MaTepuaia, MoAroTOBKa YcrHbiit VK-4.3
Tema 7.1. The nature of WH/IUBU Ty aIbHOTO ormpoc, o
management - 2 - 6 BOKaOyJsipa 1o UCHMCHHBIC
(mpakTUKyM) NpoiiIeHHOH TeMe, paboTa JOMAITHNE
CO CIIPaBOYHOM 3aJaHus
JIUTEPATYPON U CIOBapEM
Tema 7.2. Management [ToBTOpEHME MPOIIEHHOTO } YK-4.2.
Styles (mpakTUKyMm) Marepuaia, NoAroToBKa Yerusiii onpoc, | VK-4.3.
Kynemypro-meopueckoe VUHIVBUAYAIBHOIO HHCbMCHHBIC
gocnumanue: - 2 - 8 BOKaOyJIsipa 1o JOMaIIHHe
MeAHCKYIbMYPHOe PO ICHHON TeMe, paboTa 3a[jaHusA
npogeccuonanvHoe CO CIPaBOYHOMN
Pa3'zxen 7. g3aumooeticmaue JUTEPATYpPOU U CIIOBapeEM
Insights Into - - VK42
P OBTOPEHHE MPOIIEHHOTO - -4.2.
Management Tema 7.3. Team Building MaTepHana H%MHOTOBKa Vermui
(MpaKTHKyM) p 5 CTHBIH OIIPOC, | YK-4.3.
WHJUBUTyaJIbHOTO HHChMCHHBIC
Kynemypno-meopueckoe
- 2 - 6 BOKaOyJspa 1mo JIOMaIlIHHAe
socnumanue: . >
NpoHIeHHON Teme, paboTa 3a/laHus
COYUATIbHAS 3HAYUMOCTb o
. CO CIPaBOYHOMI
UHOSA3bIYHOU KYIbIMYPbl .
JUTEPATYpOU U CIIOBapeM
[ToBTOpEHME POHACHHOTO - YK-4.2.
Marte€pualia, moAroTroBKa VY CTHBIU ompoc, VK-4.3.
f HWHAUBUAYAJIBHOI'O M CbMCHHBIC
Tema 7.4. Risk AHBIILY
(npaKTiKym) - 2 - 6 BOKaOyJmsipa 1o JOMaIlHHE
P Y npoiiieHHo# Teme, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATypPOU U CIIOBApPEM




[ToBTOpEHUE IPONIEHHOTO

YK-4.2.

YK-4.3.
Marcpurajia, moaAroToBka V CTHBIN ormpoc,
Tema 7.5. Crisis WHIBUIYTHBHOTO MHCbMEHHBIE
management BOKaOyJsipa 1o JIOMaIIH1e
(TIpaKTUKyM) MpoiiIeHHOM TeMe, paboTa 3a/aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM
Tema 8.1. [ToBTOpEHUE MPOIiIEHHOTO YK-4.2.
Communication MaTepHaa, moaroToBKa Yernsiit onpoc, | YK-4.3.
(mpakTUKyM) WHJUBHTyJIBHOTO NHCbMEHHBIE
Kynomypno-meopueckoe BOKaOyJsipa 1o JIOMAIIH1e
gocnumanue: poiIeHHON Teme, paboTa 3a/1aHus
COYUANbHASA 3HAUUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOU K)TIbMYpbl JUTEPaTypOH U CIOBAPEM
YK-4.2.
[ToBTOpEHNE IPOHAEHHOTO VK-4.3.
Marcpualia, moaAroroBkKa VY CTHBIN ormpoc,
Pasyien 8. Tema 8.2. E-commerce UHAUBUAYATBHOTO MHCbMEHHBIC
Communication |(mpaxrixyw) § BOKa6¥HHpa o JIOMalllHHAe
) . PO ICHHON TeMe, paboTa 3a/1aHus
in Business CO CIIPaBOYHOM
JUTEpPaTypOi U CIOBapeM
. YK-4.2.
Tema 8.3. Customer [ToBTOpEHME MPOIiIEHHOTO VK-4.3.

service (MMpaKTHUKyM )
Kynomypno-meopueckoe
gocnumatue:
MEJCKYIbIMYPHOe
npogeccuonanvroe
83aumooeticmsue

MaTepuana, moAroToBKa
UHIUBUAYATBHOTO
BOKaOyIspa 1mo
PO ICHHON TeMe, paboTa
CO CIIpaBOYHOM
JUTEPATYpPOU U CIIOBapeEM

YcTHBIN ompoc,
MUCHEMEHHBIE
JIOMAIITHIE
3aaHHs




[ToBTOpEHUE IPOHAECHHOTO

YcTHBIN ompoc,

YK-4.2.

Tema 8.4. ertlng report Marcpuraia, moAroToBka IIHUCBbMEHHBIC VK-4.3.
WHUBUIYATHHOTO JIOMANIH1e
(npaxTHKyM) BOKaOyJsipa 1o 3aJaHUSA
IpONJEHHON Teme, paboTa
Tema 9.1. Globalization [ToBTOpEHNE MPONICHHOTO YK-4.2.
and Global Marketing MaTepHaa, moaroToBKa Yernsiii onpoc, | YK-4.3.
(mpakTUKyM) WH/IMBUY TBHOTO [HCHMEHHBIE
Kynomypno-meopueckoe BOKaOyJIsipa 1mo JOMaIlHHIE
gocnumanue: IpONJEHHON Teme, paboTa 3a/1aHus
COYUANbHAS 3HAUUMOCTb CO CIIPaBOYHOM
UHOSI3bIYHOLL K)TIbMYPbl JUTEPATypOH U CIIOBApEM
I . YK-4.2.
OBTOPEHHE MPOUICHHOTO
Marepuaa, oAroToBKa YCTHBIH onpoc, YK-4.3.
Tema 9.2. Coca Cola WHUBUIYTBHOTO MHCHMEHHBIE
Company (mpaxTikym) } BOK36¥J'I$Ipa o JIOMANIH1e
PO ICHHON TeMe, paboTa 3a/IaHusI
CO CIIPaBOYHOM
Pasnen 9. Global JUTEPATYPOH H CIIOBAPEM
Companies Tema 9.3. Success [ToBTOpEHME MPOMIEHHOTO VK-4.2.
(mpakTUKyM) MaTepuaia, moAroToBkKa Yerusiii ompoc, | YK-4.3.
Kynomypno-meopueckoe UHAUBUAYAIbHOTO MHCbMEHHBIC
gocnumatue: BOKaOyJIsipa 1o JOManIHue
MeAHCKYIbMYPHOe PO ICHHON TeMe, paboTa 3a[jaHuA
npogeccuonanvHoe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATYpOU U CIIOBapeM
[ToBTOpEHUE MPOIICHHOTO YK-4.2.
Marepuasa, MmoJroToBKa VK-4.3.

Tema 9.4. General
Motors Company
(mpakTHKyM)

WHIVBUAYAIBHOIO
BOKaOyJIsipa o
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOMI
JIUTEPATYPOU U CIIOBAPEM

YcTHBIN ompoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aJaHus




[ToBTOpEHNE IPOHAECHHOTO YerHbii 3}5’:’5
MaTepuaa, moaroToBKa orpoc, e
. WHUBUIYTHHOTO MUChMEHHBIC
Tema 9.5. Failures AMBZAY
1 6 BOKaOyJIsipa 1mo JIOMAIITHUE
(mpakTUKyM) . Z
Mo IeHHOM TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM
[ToBTOpEHNE TPOHCHHOTO 337711(0;113?
MaTepuaia, MmoAroToBKa Y cTHBIIT ompoc, T
. UHUBUIYTHBHOTO MHCbMEHHBIE
Tema 9.6. Microsoft AMBIAY
Company (IpakTHKyM) 1 6 BOKaOyJsipa 1o AoMaliHue
pany {1p Y NpoiJIeHHON Teme, paboTa 3aJjaHUs
CO CIIPaBOYHOM
JIUTEPATypoOu U CIOBapeM
[ToBTOpEHME POHICHHOTO . YK-4.2.
MaTepHana, IoAroTOBKa YeTHblit onpoc, | vy 4 3,
. M CBbMCHHBIC
Tema 9.7. Virgin Group WHJUBHTyaJIbHOTO
1 6 JIOMaIITHUE
Company (mpakTukym) BOKaOyIIsIpa 1mo I
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
Tema 9.8. Future of the [ToBTOpEHHUE MPOIAEHHOTO 3 YK-4.2.
Business (mpakTukym) MaTepHaa, IoJroToBKa Yerneiii onpoc, | yy.4.3,
Kynomypno-meopueckoe WH/IMBUYTBHOTO [THCHMCHHBIC
1 6 JOMaIITHUE
gocnumarue: 0CO3HaHue BOKaOyJIIsipa 1o S
c680€20 Mecma u poau 8 PO ICHHON TeMe, paboTa
oyoywetl CO CIIPaBOYHOM
IToaroroBska k
MIPOMEKYTOUHOMN
3auer - 4 aTrectanuu B popme - -
WH/IMBUTY ATbHOM
pe3eHTAINH
24 112 -
Hroro
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Cemectp uzyuenus: 4

Buabl yueOHo# padoThI Ipomeiy
TOYHAA o
opMu
KonTakTHasi padora arrecTan | dopmsl pMHpYy
CamocrosiTesbHast pabora s B emMble
Pa3nen, moayJib Moapa3zaen, Tema (B yacax) TEKYIEero
gacax KOMIIETEeH
KOHTPOJIS _—
Jlek (IIpakTH4eckun KCP ¢opmbI opranusanuu
11070 e 3aHATUudA B Hacax CaMOCTOSATEJILHOMI
Tema 10.1. Personal [ToBTOpEHNE TPOHCHHOTO - YK-4.2.
banking (mpakTukym) Marepuaia, NoAroToBKa YcrHbii YK-4.3.
Kynomypno-meopueckoe WH/INBUYTEHOTO orpoc,
gocnumatue: - 2 - 8 BOKaOyIIsIpa 1mo MUCHbMEHHBIC
MeAHCKYIbMYPHOe MO IEHHOM TeMe, paboTa JIOMAIIHUE
npogeccuonanvHoe CO CIIPaBOYHOM 3aJaHuS
83aumooeticmsue JUTEPATYPOU U CIIOBAPEM
[ToBTOpEHME MPOIIEHHOTO - VerHbIi YK-4.2.
. . Marepuaa, moJroToBKa ompoc, YK-4.3.
Tema 10.2. Banking histo ’
(npaxTaKyM) & R 2 - 8 WHUBUIYTBHOTO [THCEMCHHBIC
BOKaOyJIspa 1o AOMaIHH1e
[IPOHIEHHON TeMe, paboTa SallaHus
. o - YK-4.2.
Pasnen 10. Banking [ToBTOpEHME TPOIIEHHOTO 5 13
MaTepyaa, IoJroTOBKa Yernbiit YK-4.3.
UHAUBUAYAIbHOTO onpoc,
Tema 10.3. Types of Banks IHCHMEHHBIE
- 2 - 8 BOKaOyJsipa 1mo
(mpakTHKYM) . z 5 JOMAIHUE
MpOfifIeHHOM Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOH U CIOBapeEM
IToBTOpEHME NIPOHICHHOTO - YV CTHBI VK-4.2.
Marepuaiia, HoAroToBKa ompoc, VK-4.3.
Tema 10.4. Central Banking 2 8 UHIWBUAYAIBHOTO MHCbMEHHBIC
(mpakTUKyM) BOKaOyJsipa 1o JIOMANIH1e
npoiiieHHo# Teme, paboTa 3aJIaHust
CO CIIPaBOYHOM




Tema 10.5. Film Money [ToBTOpEHNE IPOHAECHHOTO VYcrHbII VK-4.2.
Reserve System HHIHBHyallBHOTO THICLMEHIBIC
(mpakTHKyM) BOKaOyJ1spa 1o AOMAIITHHC
p y ﬁﬂﬂY\}WDYYYTf\Y\;' TONMO r\oﬁr\'r*c\ 3aI[aHI/Iﬂ
[ToBTOpEHUE TPOHIEHHOTO V eTHB YK-4.2.
Marepuaa, moJroroBka ompoc, YK-4.3.
Tema 10.6. Profitable Banks UHJIUBUlyalIbHOT'O IIHCHMEHHBIC
(mpakTUKyM) BOKaOyJsipa 1o JIOMAIIH1e
MO IeHHOM TeMe, paboTa 3a/laHus
CO CIIPaBOYHOM
[ToBTOpEHNE MPOHEHHOTO V CTHBIH VK-4.2.
Marepuaa, moJIroToBKa ompoc, YK-4.3.
Tema 10.7. Bank Charges WHJUBHTyJIbHOTO [MCHMEHHBIC
(TTpaKTUKYM) BOKaOyIsipa 1mo JIOMaITHAE
PO IEHHOH TeMe, paboTa 3aJjaHus
CO CIIPaBOYHOM
. YK-4.2.
[ToBTOpEHME TPOIAECHHOTO 5 VK-4.3
YcrHbIi .
MaTepuaia, MoAroToBKa
ompoc,
WHAUBUAYATbHOTO
Tema 10.8. Bank Mergers AHBIILY HHCbMCHHBIC
BOKaOyIsipa 1mo
(TIpaKTUKYM) . 2 JIOMallIHue
poNeHHON Teme, paboTa S —
CO CIIpaBOYHOM
JUTEPATypOi U CI0BapeM
Tema 10.9. Companies and TloBToDeHIME IOHICHHOro VK-4.2.
their banks (mpakTuxym) p pOnA Y CTHBII VK-4.3.
MaTepuana, moAroToBKa
Kynomypno-meopueckoe ompoc,
UHAUBUAYAIBHOTO
gocnumaHue. 0CO3HaHue MHCbMEHHBIC
BOKaOyJsipa 1o
c80e20 Mecma u poiu 8 Dol TeHHON TeMe. baGord JOMalIH1e
6y0ymed poua > B 3a1aHUA
. CO CIIPaBOYHOM
npogeccuoHanbHou

oesamenbHoOCmu

JUTEPATYpPOU U CIOBAPEM




Pazgen 11. Finance

Tema 11.1. Raising finance

YK-4.2.

IToBTOpEHME TTPOIAECHHOTO i
(mpakTUKyM) p POrAL Yernbiid YK-4.3.
Marcpuraia, moaAroToBka omnpoc
Kynomypno-msopueckoe ’
UHIBUIYTHHOTO MHCbMEHHBIE
gocnumaHue. 0CO3HaHue
BOKaOyJsipa 1o JIOMAIIH1e
C80€20 Mecma u poau 8 . z
y pONJIEHHON Teme, paboTa 3a/1anus
0yoyweti L
. CO CIIPaBOYHOM
npogheccuoHaIbHO .
JUTEPATypOH U CIIOBapeM
oesmenpbHoCcmu
[ToBTOpEHUE MPOIiIEHHOTO 5 3}%’:’5
Marepuaa, oaroToBKa Yerubti Bt
Tema 11.2. Accounting and WH/IUBHTyaTbHOTO onpoc,
. . IINCBbMCHHBIC
financial statements BOKaOyIIsIpa 1o
o o JOMAIIHNUEC
(mpakTHKyM) IpOIIEHHOH TeMe, ]3360Ta .-
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeEM
[ToBTOpEHME MPOIIEHHOTO YK-4.2.
Marepuaa, oAroToBKa YeTHbIH YK-4.3.
orpoc,
WH/IMBUYTEHOTO
Tema 11.3. Stocks and AHBIILY HCHMEHHBIE
BOKaOyIsipa 1mo
Shares (mpakTukym) HhoiinerHoN Teve. paGora JOMaIlHHEe
ponn ’ 13 3aJaHusA
CO CIIPaBOYHOM
JUTEPATypOH U CIIOBapeM
[ToBTOpEHME IPOHICHHOTO 3 YK-4.2.
MaTepuasa, MmoJAroToBKa YcTHbIi VK-4.3.
orpoc,
WH/IMBUYTBEHOTO
Tema 11.4. Bonds AHMBIALY [MCHMEHHBIE
BOKaOyJsipa 1o
(mpakTUKyM) . z 5 JIOMaIlTHHAE
npoiiiecHHON TeMe, paboTa S—

CO CIIpaBOYHOM
JUTEPATypPOH U CIOBapEM




Tema 11.5. Taxation
(mpakTUKyM)

[ToBTOpEHNE IPONAECHHOTO
MaTepuaia, MoAroToBKa
WHAUBUAYAJIBHOTO
BOKaOyJIsipa 1mo
pONJIEHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYpPOU U CIIOBAPEM

YcTHbIN
ompoc,
MMACbMEHHBIE
JIOMAaIIHUE
3aJaHus

YK-4.2.

YK-4.3.

IK3aMeH

ITonroroBka K
IIPOMEKYTOYHOU
aTTectauuu B opme
rpyNIOBOM MPE3EHTALHH,
BBITTOJITHECHHE
KOHTPOJIbHBIX 3aIaHUI

36

Hroro

36

Bcero

36




6. COIEPXAHUE JUCIUIIJINHbI

Pa3nen 1. Global Market

Tema 1.1. Globalization

OOyuatomuecs usywator Temy [nmobammszanusa. CrocoObl M METOABI, TNPUBOJSIINE K
I'mobanm3anuu. M3y4aror Jiekcuky 1o TeMme. [loJoXKuTenbHbIE W OTPUIATEIBHBIC TOCICICTBHS
mporecca riodanu3anud. M3ydaoT TEpMHHOIOTHIO TTPOBEICHUS TeIe(OHHBIX TEPErOBOPOB, B TOM
YHCIIe C UCIOIh30BaHUEM IIU(PPOBBIX CEPBUCOB.

Kynomypno-meopueckoe socnumanue: nomumanue coyuanbHol 3HAYUMOCMU UHOAZLIYHOU
KVIbMYpbl NPOUCX00UM Y 00Y4arouuxcs nocpeoCcmeom aHanu3a u OdlbHeuue2o 00CyxHcOeHUus Ha
UHOCMPAHHOM sI3bIKe MeMbl 2100anu3ayuy, ee 3aKOH08, a MaKxice O0COOEeHHOCMU Be0eHUs
MeHCOYHAPOOHBLX NEPEe20B8OPO8.

Tema 1.2. Brands

OOyuaromirecs: 3HAKOMSITCS ¢ TEMOM Ha mpuMmepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OOCyXIaroT MpoOIeMbl, CBA3aHHBIC C MUPATCTBOM U IYTH UX pelieHus. M3ydeHue TepMUHOJIOTHH,
HEOOXOMMOM JIJIs TPOBEICHHUS JICIOBBIX TIEPETOBOPOB M COOPAHUIT MEX/yHAPOIHOTO YPOBHSI.

Kynomypno-meopueckoe _gocnumanue: nonumanue  0COOEHHOCMEU  MEHCKYIbMYPHO2O
npogeccuoHanbHO20 83aAUMOOCUCEUS NPOUCXOOUM Y 0DVUAIOWUXCS NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKE C Yenblo 00CyHCOeHUss npobiemM, CEA3aHHbIX C UMEeHAMU pAda 2100albHbIX
KOMRNAauuu, u nymeu ux peuleHus.

Tema 1.3. Advertising

OOyuaromuecs: 3HaKOMSITCS C Pa3jIMYHBIMU BUJIaMHU PEKIaMbl, METOJaMH PEKIAMHUPOBAHHUSI.
VYyatcsi, Kak MpaBWIBHO TPOBOJHWTH PEKIAMHYIO KaMIaHHio. M3y4aror ¢passl, HeoOXomuMBbIe st
MOCTPOCHHMSI YCIICITHOM Mpe3eHTannu. MHauBuIyanbHas Mpe3eHTaIHs 110 TEME.

Pa3znea 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs u3y4aroT Hanbosee BaKHbIE (DaKTOPbI, HEOOXOIUMBIE JUTs TTOJTYYSHHUST PaOOTHI.
W3ydaroT crmocoObl  yCHENIHOTO MPOXOXJICHHs © TPOBEACHUs cobecemoBaHus. M3ydaror
TEPMUHOJIOTHIO, HEOOXOAMMYIO JIJIsl TMPOBEJCHUS COBEUIAHWI BHYTPH KOMIAHWU. Buubl pestome.

O6yqa}0mnem{ y4aTrcsda COCTaBJIATh PEC3HOMC.

KVJZbI’I’lVDHO-m@ODLleC’KOe eocnumdaHue. O0CO3HaHue ceoeco mecma u pojau 6 6)/@)/114612
l’lqub€CCMOHCl]ZbHOZZ deﬂmeﬂbHocmu ocywecmeiiemcsa nymem  dHalusd 06’066HH06‘7’I’Z€1/7 noucka
pa601’nbl, 6606H1/l}l nepecoeopoe Ha UHOCMPAHHOM A3bIKE, I’lpOG@O@Hu}l COBQLI/;CZHMZZ.

Tema 2.2. Trade

OOyuaromuecss 3HAKOMSTCS C Pa3IMYHBIMH BHJIAMU TOProBiu. M3y4arT o0coOeHHOCTH
BHEIIHEH M BHYTPEHHEH TOProBiu. 3HAKOMSTCS C TMpaBWIaMd OQOPMIICHUS aKKpEAUTHBA.
CoBeplIEHCTBYIOT HaBBIKM BEJICHUS TEPETOBOPOB, M3YYaAIOT Pa3JIMUHbIE MPUEMbl IJsl JOCTUKEHUS
HauOozee 3 GeKTHBHOTO pe3yabTaTa, B TOM YHUCIE C MOMOIIbio Zoom, Google-mokymMeHToB, Yandex-
JOKYMEHTOB, DJIEKTPOHHBIX OUOIHOTEK.

Tema 2.3. Organization



OOyuaromuecs: 3HAKOMSTCS C BUAAMU KoMMaHui. M3ywaroT mnpuemsl, CIocOOCTBYIOIIHE
CO3JIaHHIO OJlaronpusTHOW pabouell cpenbl. 3HAKOMSTCS C MPAaBUIAMU M CTPYKTYpaMu OOLICHHS B

cdepe OuzHeca.

Kynemyprno-meopueckoe _socnumanue:  opmuposanue  noHUMaHus — 0coOeHHocmell
MEJNCKYIbIMYPHO2O  NPOPDECCUOHANLHO2O — B3AUMOOCUCMEUSL  NPOUCXOOUM  NOCPEOCMEOM — AHAIU3A
PA3IUYHBIX MUNOE KOMNAHUL, O0CODEHHOCMEl GbICMPAUSAHUsT NPAsUl U CMPYKMypbl 0el08020
obwenust 6 npogeccuonanvbHoll cepe.

Tema 2.4. Money

3HAKOMCTBO ¢ ()MHAHCOBBIMH OTHOUICHUSMHU B DKOHOMHKE U UX IpauYecKuM OTpakeHHEM.
OOyueHune COCTaBIEHUIO U HATMCAHUIO OTYETOB.

Pasnen 3. Business English Certificate 1

Tema 3.1. Business English Certificate 1

3HaKOMCTBO ¢ (POpMATOM U CTaHAAPTAMU MEXAYHAPOJHOTO TECTUPOBAHMSL.

OTtpaboTka yMEHHMI W HaBHIKOB Ha 0a3e MAaHHOTO ayTEHTHYHOTO MaTepHalia M TOATrOTOBKa
o0ydJaromuxcs K c1a4ye BBIICYKa3aHHOTO SK3aMEeHa.

Kynomyprno-meopueckoe socnumanue: NOHUMAHUE COL;MClJleOIZ BHAYUMOCIU  UHOSI3bIYHOU

KVIbMYpbl  APOUCXO0UmM y  00VHAIOWUXCS NOCPeOCHMEOM AHANU3A  AYMEHMUYHbIX Mamepuailos
MeNCOYHAPOOHO20 IK3AMEHA.

Pa3znea 4. Strategy

Tema 4.1. Ethics

3HAaKOMCTBO C J3THKOH B cdepe OuzHeca M pa3IMUHbBIMH HOpMaMmH 3TukeTa. OOCyXIeHHE
po6iieM Koppynuuu 1 60pb0bl ¢ Hell. OOyyaromuecs u3y4aroT TEPMUHOJIOTHIO 110 JAHHOM Teme, JUis
HAXO0XJICHUS BBIXOJA U3 CJIOKHBIX IKOHOMUYECKUX CUTYallUH.

Kynomypro-meopueckoe socnumanue: medckyibmypHoe npogeccuonaivbHoe 83aumooeiicmaue
npouUCxooum 6 CO3HAHUU 00yHarwuxcs 01a200aps aAHaIu3y U OalbHetuemy 00CYHCOeHUI0 MAaAKUX
NOHAMUU, KAK SMUKA, KOPPYRYUsl, IKOHOMUUECKASE CUMYAYUsi U CNOCOObL ee YIyUuLeHUsL.

Tema 4.2. Change

OOyuaromuecs y4arcs BbIpakaTh CBOM MBICIH MO Teme u3MeHeHHs. Kak B mOBceTHEBHOM
KU3HU, TaK U B cepe Ou3Heca. Ydyarcs MmpaBuiiaM HamucaHusi oT4yeToB. COBEpIICHCTBYIOT HaBBIKU
MIPOBEJICHUS COBEILIAHUI.

Tema 4.3. Strategy

OOyuaromuecs: 3HaKOMATCS ¢ TepMHUHOM «CTpaTerus» B 1ejaoM. M3ydaroT BUAbI CTpaTeruil u
TaKTHUK, HEOOXOAUMBIX JJIsl TOCTUKEHHUS, TIOCTABICHHON 1enu. M3yJaroT pa3nuuus Mexay TEPMUHOM
CTpaTerus 1 TakTHKa. Pa3BuTHE yMEHUI 1 HABBIKOB IPUHSATHUS PEILICHUI.

Kynemyprno-meopueckoe socnumanue. O0co3Hanue coe2o mecma U poau 6 Oyoyujell
npogheccuoHanvHou oesmenvHocmu opmupyemcs y 00yuarowuxcs depe3 noHUMaHue U pasiuieHue
NOHAMULL, NPOEYUPOBAHUID C80€20 NOHUMAHUA 6 OMHOUWIeHUU NpopeccuoHanbHol  cghepbl
oesimenbHOCMU, OCOZHAHUIO CLOICHOCIU NPOYeCcca NPUHAMUS PeUeHUl.

Paspnea S. Leadership

Tema 5.1. Cultures



3HAKOMCTBO € KyJbTYpaMH Pa3HbIX CTPaH, MOBEJACHUEM JIIOJCH, HX TPAIUIIUIMU U OOBIYAsIMU.
OlleHKa U aHAIW3 UX BJIWSIHUA HA BEICHUE OM3HECA. 3HAKOMCTBO C OCOOEHHOCTSIMU BEIEHUS OU3HECa

C BOCTOYHBIMH JICJIOBBIMU MapTHEpaMHu. Pa3paboTka cOOCTBEHHBIX CTpaTeruii B JaHHOH cdepe.

Kynomypno-meopueckoe socnumanue:. coyuanbHas 3HAYUMOCMb UHOA3LIYHOU KYIbMYPbl
Gopmupyemcs 6 coznanuu obyuarowe2ocs 01a200aps aHAIU3Y U OANbHeUueMy 00CYHCOeHUIO
ocobeHHoCcmell KyIbmyp PA3HbIX CMPAaH, UX paziuyutl U NONvlmMKe CamoCmosmenbHo paspabomams
CB8010 cmpamezuio 8e0eHUsl OU3HeCcad 8 UHOA3LIYHOM NPOCMPAHCHIEE.

Tema 5.2. Leadership

3HAKOMCTBO C MHUPOBBIMH JIJIEPAMU B TIOJIUTUKE ¥ SKOHOMUKE. OOCyX/IeHNe KauecTB JIHIepa,
pacipeHue JeKcuku 1o TeMe. OOydaromuecs Noay4aroT MPEACTaBICHUE O HaBBIKAX YIPaBICHUS
KpYIHBIMU, MUPOBBIMU KOMIIAHUSIMHU.

Kynomypno-meopueckoe eocnumanue: ¢opmupoganue NOHUMAHUSL O MENHCKYIbMYPHOM
npogeccuoHaIbHOM 83AUMOOeCMBUU OCYWecmeaemcs 61a2o00aps aHanu3y Ha UHOCMPAHHOM SI3bIKe
VCHEWHOCMU MUPOBBIX TUOEPO8 U 21100ATbHBIX KOMNAHU.

Tema 5.3. Competition

06}"—13}01]_[1/1605{ 3HAKOMSATCA C 3KOHOMHUYCCKUM TEPMHHOM «KOHKYPCHIUA» W €€ BUIAMU.
HSyanOT BJIIMAHHUC KOHKYPCHIVWU Ha COCTOSHHE PA3JIMYHBIX PBIHKOB. PaCCManI/IBaIOT OCHOBHBIC
CTpaTeruu  JIOCTHXKEHUS  KOHKypeHTocmocoOHocTu. OOyuaromuecs — pa3paOaThiBalOT — CBOU
COOCTBEHHBIE CTpAaTErU4eCcKue JCHCTBUA I MPEOJOIECHUs NPENATCTBUNA B PEIICHUH I10CTaBIEHHBIX
3ajay.

Pa3pnen 6. Business vision

Tema 6.1. Innovations

OOyuaromuecss 3HAKOMSTCS C pa3iuyHbIMM  HM300peTeHusMu. OOCykAaloT HeoObIYHbIE
1300peTeHus], UCIOMb3Ys JIEKCUKY IO JaHHOW Teme. PaccMarpuBaloT mpeumyllecTBa MHHOBALUI B
cdepe pbiHKa. M3y4aroT METO/bl YCIIEHIHOrO MpeAcTaBiIeHns HHPopMaluu B GopMe Npe3eHTalul, B

toM yucie ¢ nomompio TIIT: PowerPoint, Google Slides, slidesgo.co.

Tema 6.2. Business and environment

OOyuaromuecs U3y4aroT OHATHE OKpY’Karolllas cpefa BO B3aUMOCBSI3U C BEJCHHEM OH3Heca.
BiusiHue pa3nuyHbIX KOMIIAHUMM HAa COCTOSIHHE OKpPYXAroLleW cpelibl. 3HAKOMATCS C Pa3iuyHbIMU
KOMITAaHUSIMHU, KOTOPbIE BHOCST BKJIJl B COXpPAHEHUE OKPYIKAIOIIEH CPEebl.

Kynemypno-meopueckoe _socnumanue: ocosHanue ceoeco mecma u poau 6 0Oyoyujell
npogeccuoOHaANbHOU 0esimeIbHOCIU NPOUCXO0UM NOCPEOCEOM AHANU3A USMEeHeHUl 8 OusHec-cepe
noo gozoeticmeauem UsMeHeHUll, NPOUCX00AWUX 8 OKPYIHcarowell cpeoe.

Tema 6.3. Franchising

OOyuaromuecs: 3HaKOMATCS ¢ TEPMHUHOM «(PaHIIU3UHIY. BblJaya KOMIAHUEH JUIIEH3UU Ha
MIPOU3BOJICTBO MJIM MPOAAXY TOBapa Moa ee Mapkoi (¢panmmsbl)». M3ydaioT HeE00X0AuMYyo
TEPMHUHOJIOTMIO Ha NPUMEPAX pa3IMYHBIX MEKIYHAapOAHBIX KoMmaHui. Haxomar mnpumepsl Ha
PoccuiickoM phIHKE.

Tema 6.4. Business communication


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

OOyyaromuecss 3HaKOMSTCS ¢ TEPMHHOJIOTHEH M TOHITHEM OW3HEC ITHKETa, I BEIACHUS
JIETIOBBIX MEPErOBOPOB. YIIyUIIalOT CBOM HABBIKH OOIIECHUS B ICTIOBOM Cpefe.

Kynomyprno-meopueckoe 8ocnumanue: d)opMupoeaHue NORUMARUA O MEINCKYIbNYPHOM
I’lpOd)€CCMOHCZJZbHOM 83aumooeticmseul npoucxodum HA npumepe COBEPUIERCMBOBAHUAL HABLIKOB
KOMMYHUKAYUU HA UHOCMPARHOM A3blKeE C Yejlbl0 YCNeuHo20 8e0erUst 0el08bIX nepecoeopos.

Paznen 7. Insights Into Management

Tema 7.1. The nature of management

OOyuaromyecss 3HaAKOMSITCS C IOHSITHEM MEHEDKMEHTa, ero 3HadeHueM. OOyuaromuecs
3HAKOMATCS C TEPMHUHOJIOTHEH, HEOOXOIUMOW [uIs ONHMCAHMSI 4YepT MOJOXKHUTEIBHOTO U
OTPULIATEIILHOTO YIIPABJICHIIA.

Tema 7.2. Management Styles

YUTo MOXHO M 4Yero Henmb3sl JeNaTb MeHekepaMm. Tpu ctuis ynpasieHus. VHTepBbO ¢
JKCIEPTOM MO CTUIsIMU yrpaBieHus. KadectBo ympaBienus. Kak omneHHTh 0OpaTHYIO CBSI3b OT
COTPYJIHUKOB, YTOOBI YIYUIIUTh CTUJIN YIPaBICHUS.

Kynomypno-meopueckoe eocnumanue: nocpedcmeom amanuza HA UHOCMPAHHOM S3bIKe
PA3IUYHBIX  BUOO8 UHMEPEbIo, CMulel YNpaelieHus, Kaiecmeda Hnpoucxooum @opmuposarue
NOHUMAHUS_MEHCK)TIbIMYPHO20 NPOPeCCUOHATbHO20 83AUMOOEUCMBUSL.

Tema 7.3. Team Building

OOyuaromuecss M3y4aloT CHOCcOObI PabOThl B KOMaHAE, OOCYXTAalOT HWIEH, KaK CO3/1aTh

yCHEIIHYI0 KoMaHay. M3yJaioT IeKCUKy 1o TeMe.

Kynomypno-meopueckoe socnumanue: ghopmuposanue coyuanrbHoOU 3HAYUMOCIU UHOSAZbIYHOU
KVIbMYpbl NPOUCXOOUM HA npumepe uoetl hopmMuposaruss KOMAHo, onpeoeieHus poietl 8 KOMAaHoe,
VCHEeUWHOCIU U Pe3YIbMaAMUSHOCHU KOMAHObL U KANHCO020 ee YIeHd.

Tema 7.4. Risk

OO6yuaromuecs 00CYK/Ial0T BUbI IOBCEIHEBHOTO PHCKA U PHCKa B OuM3Hece. PUCK, KOTOpBIN
MOXET 6I>ITB IMOJIYYCH B XOZIC ITpoHeccca FJ'IO6aJ'II/I3aI_II/II/I.

Tema 7.5. Crisis management

O6y‘IaIOIJ_II/ICC$I O6CY)KI[aIOT BOIIPOChI IO TEME KpU3UC B YIHPABJICHUH. 3HaKOM}ITC}I C
Pa3jIMUHBIMH CUTYyalUsIMH, BbBI3bIBAIOIIMMU KPU3HUC. I/ISy‘IaIOT IMyTH PCHICHUA BbIXOJAA W3 KpU3UCA.
HSy‘IaIOT IIPpUEMBI 3allpallluBaHUs I/IH(bOpMaI_II/II/I B CJIOKHBIX S3KOHOMHUYCCKUX CUTYyAlUAX U I'PaMOTHO
OTBCUATb Ha ITOCTABJICHHBIC BOIIPOCHI.

Pasnen 8. Communication in Business

Tema 8.1. Communication

O6yqalonmecsi HU3YyYar0T Ka4ueCTBa XOpPOLICTO CO6€C€I[HI/II(3., (I)aKTOpLI Ba>XHBIC B O6H_ICHI/II/I nu
(bOpMLI O6I_I_ICHI/I}I (BI/II[BI NMHUCBbMCHHOT'O U YCTHOI'O 06IJ_ICHI/I$I). HSy‘-ICHI/IC U TPCHUHT HOBOMH JIEKCUKH I10
TEME. COBepIJ_IeHCTByIOT CBOM KOMMYHUKATUBHLIC HABBIKU. I/I3yqa10T BUABI Hp06J'ICM, C KOTOPBIMH

OHU MOT'YT CTOJIKHYTBCS B ITPOLCCCC O6H.I€HI/IH.



Kynomypno-meopueckoe socnumanue: coyuanvhas 3HAYUMOCMb UHOA3LIYHOU KYIbMYPbl
Gopmupyemces y obyuarowuxcs nocpeocmeom u3ydeHus 8udo8 npoodiem, ¢ KOMOPbIMU OHU MO2YM
CMOJKHYMbCS 8 NPpoYyecce UHOAZbIYHO20 NPOPECCUOHATLHO20 0OUeHUS.

Tema 8.2. E-commerce

OOyuaromyecss M3y4arOT BHJbI PHUCKA, KOTOPbIE MOTYT OBITh IOJY4Y€HBl B peE3yJbTaTe
TOPrOBJIM B HMHTEpHETE. Buabl NPOAYKTOB M yCIyr, NPENOCTaBIIEMBIX B MHTEpHeTe. M3ywaror
TEPMHUHBI 0 TEME TOProBiiA. M3y4aroT MeTOIbl MOCTPOCHHS JPPEKTUBHOW NPE3CHTANUU IS
YCHGHIHOﬁ poaaxu CBOCTO MPOAYKTa CBOUM IMOTCHIHWAJIbHBIM ITOKYIIATCIISAM.

Tema 8.3. Customer service

OOyuaromuecss M3ydaloT HOBbIE HJied B cdepe oOCIy uBaHUS KIHEHTOB. W3ywaroT
AOCTOMHCTBA W HEAOCTATKH pa3HbIX BHUIO0OB O6HI€HI/I${ C KJIIMCHTaMH. O6y11a}0umecs[ ydartcda mnucaTtb
nucbMo-kano0y. CoBepILIEHCTBYIOT HABBIKU ayIMPOBAHMUS 110 TaHHOU TEME.

Kynomypno-meopueckoe  socnumanue: _oco3namue  VCHEWHOCHU _ MENHCKYIbIMYPHOSO
NpOheccUOHATbHO2O 83AUMOOCUCMBUSL NPOUCXOOUM Yepe3 YCMHbII 00MeH HA UHOCMPAHHOM SA3bIKe
uoesMuU U MulCIAMU NO NOBOOY Ccmulei NPopeccuoOHaIbHO20 U ObIMOB020 0OUleHUs: OISl PeuleHUs.
npoorem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyuaromuecss HW3y4arOT CTPYKTYpPY HAMMCAHHWS OTYETa, HEOOXOAUMYIO TEPMHHOJIOTHIO.
3aH_[I/IT a4 MHIAWMBUAYAJIBHBIX OTUCTOB.

Paznen 9. Global Companies

Tema 9.1. Globalization and Global Marketing

OO6yuaromuecs u3y4aroT TeMy «lmobamusammsi». CrocoObl M METOJbI, MPUBOJIAIINE K
FJ’IO6aJ'II/I3aI_[I/II/I. HSy‘laIOT JICKCUKY II0 TEME. IlomoxxurenpHBIE U OTpULATCIIBHBIC ITOCICACTBUA
Imponecca FJ'IO6EL]'II/I33LII/II/I. MCTO,I[BI BXOXICHUSA B MPIpOBOfI PBIHOK.

Kynomypro-meopueckoe socnumanue: (hopmuposarue nOHUMAHUS_COYUATHOU 3HAYUMOCTU
UHOA3ZBIYHOU KYJbMYPbl NPOUCXOOUM 8 Npoyecce aumamu3a u oOCYIHCOeHUs: Nociedcmeull npoyecca
2nobanuzayuu, 0cobeHHocmel MexcoyHapoOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuaromuecss 3HAKOMSTCS C HCTOPHEH CO3JaHMsI KOMIIAHMH, C €€ OCHOBAaTeIsIMHU.
OOCyY»KIat0T MPEUMYIIECTBA U HEIOCTATKH 3TOW KOMITAHUH.

Tema 9.3. Success

N3yyaroT nekcuky mo Teme «Ycmex». 3HaKOMATCS C TEPMHUHOJIOTHEN Ha MpUMeEpPEe yCIEUTHBIX
komraHuit u groged. CoBEpIICHCTBYIOT HaBBIKM BEACHHUs TNeperoBopoB. M3ydaroT KkauecTBa,
KOTOPBIMH 00JIaZlaeT yCIEIIHBINH YEeIOBEK.

Kynemyprno-msopueckoe eocnumanue. NOHUMAHUe ocobennocmetl MEINCKY/IbMYPHO20

I’lpO¢€CCMOHa]ZbHOZO 63auUMo0eticmeust npoucxodum HAa npumepe daHajiuza ycneutHocmu 6eO0eHUs.
nepecoeopos Ha UHOCMPAHHOM A3blKe, YCNEUWHOCMU 4€/l106€Ka, KAaK JUYHOCmMU U KaxK ouzHec eauHUI/;bl.

Tema 9.4. General Motors Company



W3ydaroT MCTOpPHIO KOMIIAHMHM, 3aHUMAacMOE€ MECTO Ha  MHUPOBOM  apeHe, ee

KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (POpMYJy ycrexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKE.

Tema 9.5. Failures

OOyuaromyecs HW3y4arOT MPUYMHBI Kpaxa KoMmmaHuid. IlyTu BeIXOoJa U3  CIIOXKHBIX
HSKOHOMHUYECKUX cuTyanuil. O630p pbIHKOB, KOTOPbIE 00aHKPOTUIIHCH.

Tema 9.6. Microsoft Company

W3yyaroT UCTOpHIO KOMIIAHMHM, 3aHUMAaeMOE€ MECTO Ha MHUPOBOM  pbIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha phIHKE U (hOpMyITy ycrexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM pbliHe.

Tema 9.7. Virgin Group Company

W3yyaroT wucTOpHI0O KOMIIAHWHM, 3aHMMaeMOe€ MECTO Ha MHpPOBOM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (hOpMyITy ycrexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM pbIHKE.

Tema 9.8. Future of the Business

OOyuaromuecs U3y4aroT MPUYUHBI, 0 KOTOPHIM KOMIIAHUU CTAHOBSTCS rio0anbHbIMU. [lyTH
ux pacmupenus. [IbITatoTcst ciporHo3upoBaTh SJKOHOMHUECKOE COCTOSIHUE CTPAHbI B OyAyIIEM.

Kynomypno-meopueckoe socnumanue: nymem 00CyxcOeHUs HA UHOCMPAHHOM  S3bIKE
B03MOJCHLIX HANPAGNIEHUL PA3BUMUS IKOHOMUKU CMPAHbl U Ou3Heca, y odbyuarouuxcs oopmupyemcs
0CO3HAaHUe C80e20 MecCma U ponu 8 Oyoywel npogheccuoHaIbHOU 0esimelbHOCHU.

Paznea 10. Banking

Tema 10.1. Personal banking

OTtpaboTka HaBBIKOB YIOTpeOieHUsI OaHKOBCKOM JIEKCUKH, 3HAKOMCTBO C TUIIAMU OAaHKOBCKHX
CYETOB, O0yUaronrecs: 00Cyk Aal0T TEMY « JIOJITH», OTPA0AThIBAIOT TEXHUKH IPUHSATHS PEIICHUN.

Kynomypuo-meopueckoe _eocnumanue:. _na npumepe  00Cyd’cOenus  NOZUMUBHO20 U
Hez2amueHo2c0 6IUAHUA pA36UBAIOUWUXCA IKOHOMUYECKO20 6JIUAHUA HA Yeloeexkd, y 06)/1{61}01/141/{)(?6}1
Gopmupyemcsa nNOHUMAHUEe 0COOEHHOCHEU MENCKYIbIMYPHO20 NPODECCUOHATILHO20 83AUMOOCLICNGUS.

Tema 10.2. Banking history

BBeI[eHI/Ie B TEMY «UCTOpUA 0aHKOBCKOI'O Aciaay. 3Hauenne OAHKOB B (1)I/IH8.HCOBOI71 CUCTEME
3KOHOMMUKMU.

Tema 10.3. Types of Banks

O6yqalonmec51 HU3YyYarOT TUIIbI 0aHKOB. CpaBHI/IBaIOT MCKIAYHAPOAHBIC 0anku ¢ Poccuiickumu.
HaXO,[[SIT NpeuMyneCTBa U HEAOCTATKH TOI'O WJIKM UHOT'O THUIIA.

Tema 10.4. Central Banking

O6yqalonmecs{ HU3Yy4YaroT CTPYKTYpY 0aHKOB Ha NpuMEpe M3BCCTHBIX MCEKAYHAPOIHBIX
OaHKOB.

Tema 10.5. Film Money banking and Federal Reserve System

[IpocmoTp u obcyxnenue ¢punbma o Teme Oenepanbubiii Pesepsublit pona CILIA.



Tema 10.6. Profitable Banks

OOyuaromuecss U3y4aroT BUABI JOXOAHBIX OaHkoOB. IlyTu mocTmwkeHus OaHKaMHU MPHUOBLIH.
Haxoxxnenue pemienus i1t 0aHKOB, HE PUHOCSIINX MTPHOBLITb.

Tema 10.7. Bank Charges

[IpomomkaroT 3HAKOMCTBO U YIITyOJISIOTCS. B TEPMHHOJIOTHIO «JIOXOJHOCTD U HE TOXOJHOCTHY

Tema 10.8. Bank Mergers

BBenenne B TeMy OaHKOBCKHE CIHMSIHHSA, OTPA0OTKA TEXHHUK MPUHATHUS PEIICHUI.

Tema 10.9. Companies and their banks

OOyuarommecs: H3y4aroT TEPMUHOJIOTHIO HA TIPUMEPE M3BECTHBIX MEXTyHAPOTHBIX OAHKOB U
KOMIIaHHM.

Kynomypno-meopueckoe 6ocnumanue: oco3naumue ceoeco mecma u poau 6 Oyoyujerl
npogheccuoHanbHoU OessmenbHOCmU NPOUCXO0UM B0 8PEMsL 0OCYHCOEHUsT 0OVUAIOWUMUCS HIOAHCO8
UCNONb308AHUS 3HAHUL, YMEHULL U HABIKOG 8 chepe IKOHOMUKU HA UHOCMPAHHOM A3bIKe.

Paznea 11. Finance

Tema 11.1. Raising finance

OOyuaromuecs U3y4aroT pa3IudHble BUIbI 3aiMOB.

[IpeumyrmiecTBa W HemOCTAaTKM 3aema JeHer. M3ydaroT ¢uHaHCOBBIE TepMHHBL M3ydaroT
crocoObl yBenn4yeHust 10xX0/10B. COBEpLICHCTBYIOT HAaBbIKU MPOBEACHUS IEPETOBOPOB.

Kynomyprno-meopueckoe socnumanue: o0coO3HAHUE C80e20 Mecma U poiau 6 6_)/0_)21/1461/7

npogeccuoHanbHOU  OessmelbHOCMU  NOHUMAEMCs  00yYaAloWUMUCs 4epe3 CO8epULeHCMBO8aHUe
HABLIKOB BOCHUSL MENCOVHAPOOHBIX NEPe20B8OPO8.

Tema 11.2. Accounting and financial statements

OOyuaromuecss o0CYKIAIOT pa3iMyHble BUIBI OyXrajaTepcKOil NesTeNbHOCTH, (PUHAHCOBBIC
JOKYMEHTBI U TUCKYTUPYIOT Ha TEMY JTOXOJ0B M PacXO/0B.

Tema 11.3. Stocks and Shares

OOyuaromuecs 3HaKOMATCS C TEPMUHOM «AKIHS», €€ BUJaMU U (POHIOBBIMU OUPIKAMU.

Tema 11.4. Bonds

OOyuaromuecss 00CYX Aal0T pa3luyHble BHIBI OOMUTAIMil. 3HAKOMSTCS C PasHUICH MEXTy
«aKIuen» U «o0IHuranuen».

Tema 11.5. Taxation

Beenenue B TEMY «Hamorm». 3HaKOMCTBO ¢ Ppa3JIMYHBIMU BUJIAMU HAJIOTOB.



7. CAMOCTOSATEJBHAS PABOTA OBYYAIOLIUXCS

B pamkax naHHOW y4eOHON IMCIMIUIMHBI OOydaromIMecs BBIMOJIHSIIOT CaMOCTOSTEIbHYIO
paboTy B BUE MOBTOPEHHS NMPOWJCHHOTO MaTepHaja MO BCEM H3yYaeMbIM TEMaM CEMH pa3JelioB,
YCTHO U MHCBMEHHO (MMMCHMEHHBIE JOMAIIHUE pabOThI) OTBEYAIOT HA BOMPOCHI JUISL MOATOTOBKH K
TEKyIIEMYy KOHTPOJIO B COOTBETCTBYIOIIEM CEMECTPE, a TAK)KE TOTOBSITCS K WHAWBUAYAIBHBIM HIIH
TPYNIIOBBIM TPE3CHTAIMSAM JUIsi MPOXOXKICHHUS MPOMEXKYTOYHOM aTTecTalliil 10 JWUCIHUIUIUHE C
MCIIOJIb30BaHNEM U(PPOBBIX TEXHOJOTHIA, B TOM uncie ¢ nomoulpio [1I1: PowerPoint, Google Slides,
slidesgo.co. IlomMmuMo 3TOro, OOYYAIOIIMICS OCYIIECTBISET IMOATOTOBKY HHIUBUIYaTHHOTO
BOKaOyJIsipa Mo MPOUJEHHON TeMme; padoTy CO CIpPaBOYHOW JUTEPAaTypod W clioBapeM; paboTy Hal
OlIMOKaMU C HUCHOJIb30BaHHWEM LHU(PPOBBIX HMHCTpyMeHTOB. (Multitran.ru, DJeKTpOHHBIH ClIOBapb
#ABBYY Lingvo 11 cnoBapp 6 s3eikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.; ZNANIUM.COM: snexktponHo-6ubnuoreunas cucrema. HOUKOH:

apXMB HaYYHBIX KYpPHAJIOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT'TH

Ha kax1oM 3aHATHH KakKJI0M TEMBI BCEX PA3JENIOB HApAIy C TPAJAWLIHMOHHBIMU MPUMEHSAETCS
TEXHOJIOTHS TTPOOJIEMHOr0 00YUYEHUS, @ UMEHHO Ka)KJI0€ 3aHATHE MPOBOAUTCS B (popMe MpaKkTHKyMa C
WCTIONB30BaHUEM  ITU(QPOBBIX  WHCTPYMEHTOB IS  pEIIEHUsS  IOCTABJICHHOW  3aJauu:
uHTe/UIeKTyansHBIX KapT FreeMind.com, PowerPoint, Google Slides, slidesgo.co.

[Ipyu u3yueHun naHHOM TUCIUIUIMHBI UCTIONIB3YIOTCS CIEAyoIIne 00pa3oBaTelIbHbIE TEXHOJIOTHH:

Tema 3ansaTust Buja o6pa3oBaresibHOIM ®opMa npoBeieHUs 3AHATHS
TEXHOJIOTHH
Paznen 1. Global Marketing Hnmepaxmuenas Henosas / ponesas uepa
Tema 1.1. Globalization MEXHONL02US.
Kynemyprno-meopueckoe
gocnumanue:

COYUANbHASA 3HAYUMOCMb
UHOS3bIYHOU KYIbIYPbl

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazbop

Kynemypno-meopueckoe MexXHON02Us. KOHKPEMHbIX CUMYayuii)

gocnumanue:

MENCKYIbMYPHOE

npogheccuonanbHoe

83aumooeticmaue

Tema 1.3. Advertising Humepaxmuenas Henosas / ponesas ucpa
MexXHON02Us Case Study (pazdoop

KOHKDEMHbIX CUmyayuii)

Pa3nen 2. Business Organization Hnmepaxmusnasn Henosas / ponesas uepa
Tema 2.1. Employment MEexXHON02Us.

Kynemypno-meopueckoe

gocnumanue:

OCO3HAHUE c80€20 MeCmda U poau
8 Oyoywell npogheccuoHaIbHOU




oesamenvHoCcmu

Tema 2.2. Trade

TPGOML;MOHHCI}Z MmMexXHoJ 102U

Hpaxmuqecme 3arAamue

Tema 2.3. Organization Humepaxmusnast Case Study (pazdoop

Kynomypno-meopueckoe MexXHONI02Us. KOHKDEMHbIX CUumyayuii)

gocnumanue:

MEJHCKYIbIMYPHOe

npogeccuonanvroe

g3aumooeticmaue

Tema 2.4. Money Humepaxmuesnas Case Study (pazbop
MEeXHON02Us. KOHKDEeMmHbIX Cumyayuii)

Paznen 3. Business English
Certificate 1
Tema 3.1. Business English

Certificate 1
KWZbI’)’lVDHO-I’I’lGODUQCKOQ
esocnumanrue.
COYUAIbHAA SHAYUMOCTb
UHOS3BIYHOU KYTbIYPbl

Tpaduuuonuaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Pasnen 4. Strategy
Tema 4.1. Ethics
Kynomypro-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanbHoe
g3aumooetcmeue

Hnmepaxmusnas
MexHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Tema 4.2. Change

Tpa()uuuonﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 4.3. Strategy
Kynomypno-meopueckoe
BOCHUMAHUE. 0CO3ZHAHUE C80E20
Mecma u ponu 8 byoywel

Tpa()uuuonnaﬂ MmMeXHOoI02UA

Hpakmuqecme 3arAamue

npogheccuonanbHol

oesmenbHOCMU

Paznen 5. Leadership Hnmepaxmuenas Henosas / ponesas uepa

Tema 5.1. Cultures MexHo102Usl Case Study (pazbop

Kynomypno-meopueckoe KOHKDEMHbIX CUMyayuti)

gocnumatue:

COYUATILHASL BHAUUMOCTD

UHOS3LIYHOU KVIbMYPbl

Tema 5.2. Leadership Humepaxmuesnas Case Study (pazoop

Kynomypno-meopueckoe MEXHON02US. KOHKDEMHbLX CUmMyayuti)

gocnumatue:

MEJHCKYTIbIMYPHOE

npogeccuonanvroe

83aumooeticmaue

Tema 5.3. Competition Humepaxkmuenas Henosas / ponesas uepa
MEexXHON02Us. Case Study (pazbop

KOHKDEMmHbIX cumyayuii)

Pasznen 6. Business vision
Tema 6.1. Innovations

Tpa()ub!uOHHClﬂ MmMexXHo102uA

HpaxmuquKoe 3arAamue

Tema 6.2. Business and
environment
KWmevaO-mGODIMCKoe

Tpa()ML!MOHHaﬂ MeXHOo102UA

Hpaxmuqecme 3arAamue




gocnumanue. 0CO3HAHUe C80e20
Mecma u ponu 8 Oyoyuel
npogheccuoHanbHol
oesimenbHOCmuU

Tema 6.3. Franchising

TPGOML;MOHHCI}Z MmMexXHOoJ102UA

Hpaxmuqecme 3arAamue

Tema 6.4. Business
communication
Kynomypro-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanbHoe
gzaumooericmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (paz6op
KOHKPEMHbIX CUumyayuii)

Pazgen 7. Insights Into
Management

Tema 7.1. The nature of
management

TpaduquHHaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 7.2. Management Styles
Kynomypro-meopueckoe
socnumanue:
MENCKYbIMYPHOE
npogeccuonanbHoe
g3aumooelicmeue

Tpaduuuouuaﬂ MeXHOoJI02UA

Hpakmuqe(:xoe 3arAamue

Tema 7.3. Team Building
KWZbI’I’lVDHO-Wlf?ODlleCKOQ
socnumanue.
COUUAlIbHAA 3HAYUMOCTb
UHOSA3BIYHOU KYTbIYPbl

Tpa()uuuonﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 7.4. Risk

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Tema 7.5. Crisis management

Tpaduuuouna}z MeXHOoI02UA

Hpakmuqecme 3arAamue

Pasznaen 8. Communication in
Business

Tema 8.1. Communication
lebmypHo-meoplteCKoe
esocnumanue.

COUUAIbHAA 3HAYUMOCMb
UHOSA3BIYHOU KYIbIYPbl

Tpaduuuouna}z MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 8.2. E-commerce

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 8.3. Customer service
KVJmeyDHO-m€ODlt€CKO€
socnumanue.
MENCKYIbIYPHOE
npogeccuonanvbHoe
gzaumooeticmeue

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 8.4. Writing report

Tpa()ML!MOHHClﬂ MmMexXHo102uA

HpaKWlu"IQCKOQ 3arsamue




Pa3nen 9. Global Companies
Tema 9.1. Globalization and
Global Marketing
KWZbH’lVDHO-I’I’lGOD'i€CKO€
socnumarnue.

COUUAIbHAA SHAYUMOCHTb
UHOSA3LIYHOU KYIbMYPbl

TPGOML;MOHHCI}Z MmMexXHoJ102uA

Hpaxmuqecme 3arAamue

Tema 9.2. Coca Cola Company

TpaduquHHaﬂ MmMexXHoJ102uA

Hpaxmuqecme 3aramue

Tema 9.3. Success

Hnmepaxmusnas
MexHON02Us.

Case Study (pazoop
KOHKPEMHbIX cumyayuii)

Tema 9.4. General Motors
Company

Tpaduuuonuaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 9.5. Failures

Tpaduuuonuaﬂ mMexXHo102UuA

Hpaxmuuecxoe 3arAamue

Tema 9.6. Microsoft Company

Tpaduuuonuaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3aramue

Tema 9.7. Virgin Group
Company

Tpaduuuonﬂaﬂ MmMeXHOoJI02UA

Hpakmuqe(:xoe 3arAamue

Tema 9.8. Future of the Business
Kynomypno-meopueckoe
BOCHUMAHUe. 0CO3ZHAHUE C80E20
Mecma u ponu 8 byoywel
npogheccuoHaAIbHOU

Hnmepaxmusnas
MexHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Paznen 10. Banking

Tema 10.1. Personal banking
Kynomypno-meopueckoe
gocnumatue:
MEJHCKYTIbIMYPHOE
npogheccuonanvroe
83aumooeticmsue

Tpa()uuuonna}z MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 10.2. Banking history

Tpaduuuounaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 10.3. Types of Banks

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3anAamue

Tema 10.4. Central Banking

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.5. Film Money banking
and Federal Reserve System

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.6. Profitable Banks

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.7. Bank Charges

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.8. Bank Mergers

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.9. Companies and their
banks

Kynemypro-meopueckoe
gocnumanue. 0CO3HaHUe C80e20
Mecma u ponu 8 Oyoyueu

Tpa()ub!uOHHClﬂ mMexHoJ102uA

HpaxmuquKoe 3arAamue




npogheccuoHanbHol
oesamenvHocmu

Pa3pen 11. Finance Tpaouyuonnas mexnonozus Ilpakmuueckoe 3ansmue
Tema 11.1. Raising finance
Kynomypno-meopueckoe
80CNUMAHUE. OCO3HAHUE C80e20
Mecma U poau 8  Oyoywei
npogheccuoHanbHol
oesmenpHoCmu

Tema 11.2. Accounting and | Tpaduyuonnas mexnonocus llpakxmuueckoe 3ansmue
financial statements

Tema 11.3. Stocks and Shares Tpaouyuonnas mexunono2ust Ipaxmuueckoe 3ansamue
Tema 11.4. Bonds Tpaouyuonnas mexronozus Ilpakmuueckoe 3auamue
Tema 11.5. Taxation Tpaouyuonnas mexronozus Ilpaxmuueckoe 3ansmue

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTH U TIPOMEXYTOUYHAS ATTECTALIASA
O IUCHUITJIMHE

9.1. ®opMBbI KOHTPOJIA MO AUCHHUILINHE

Texkymuii KOHTPOJIb.

B npouecce nzydenust yueOHOM AUCHUIUIMHBI 00y4alonIecs: y4acTBYIOT B YCTHBIX ONpPOCAX,
BBITIOJIHSIOT NMHMCbMEHHBIE JOMAIHUE U KOHTPOJbHBIE 3aJaHus. Pe3ynbTarThl BBINOJHEHHS JAHHBIX
BUJIOB palbOT SIBISIOTCS OCHOBAaHMEM JJISi BBHICTABJIICHHS OLIEHOK TEKYIIEro KOHTPOJIS MO y4eOHOi
IUcUMIUIMHE. BpImonaHeHwe Bcex 3aJaHuil ABiseTcss 00sA3aTelbHBIM JJIs BCEeX OOy4YaroluXCs.
OOyuaromuecs, He BBINOJIHMUBIIKE B TMOJHOM OOBEME BCe 3aJaHMsl, HE JOIMYCKAIOTCA K craaye
HK3aMEHOB, 3aYETOB U 3aYE€TOB C OLICHKOW MO JaHHOW y4eOHON AUCLUILIMHE.

IIpomeskyTOUHAs aTTEeCTALMSA.

Jlis KOHTpOJIE YCBOEHUS OOyYaroIIMMHCA MAHHON TUCIHUILIUHBI Y4YEOHBIM ILJIAHOM
npexycMoTpeH 3aueT B 1 u 3 cemectpax oOydeHHs U 3a4eT C OLIEHKOW BO 2 ceMecTpe,
MPOBOJMMBIE B (pOpME MHAMBHUAYAIbHBIX MPE3CHTAIMN M0 M3YyYEHHBIM TeMaM, U 9K3aMeH B 4
ceMecTpe, MPOBOJUMBIA B (popMe HEMOATOTOBICHHOTO MOHOJIOTHYECKOTO BBICKA3bIBAHUS IO
OJIHOM M3 TPEMJIO)KEHHBIX TEM, OTBETOB Ha BOIPOCHI MAapTHEpa WM MpenojaBarelis Mocie
MPEACTABICHHOTO0 MOHOJIOra, IPYIIOBOM J1€10BOM mpe3eHTanuu. [Ipu BbICTaBIEHUM UTOTOBBIX
OTMETOK YyUYUTHIBAETCA aKTUBHOCTh OOYYaromIerocss B paMKax KyJIbTypHO-TBOPYECKOTO

HaIllpaBJICHUA BOCIIUTATEIbHOM pa6OTBI.

9.2. OueHouyHble MaTepHaJbl (OLEHOYHBIE CPEICTBA) AJSl TEKYLIero KOHTPOJS

yCnneBaeMoOCTH U l'[pOMG)KyTO'-[HOﬁ aTTeCTAllMi IO JMCHHUIIJIMHE



Texkymuii KOHTPOJIb.

OneHouyHble MaTepHallbl s TEKYLIEro KOHTPOJIA 110 JUCLMIUIMHE: B TEUEHUE CEMECTpa
OCYIIECTBJIICTCS TMOYPOYHBI KOHTPOJb YCTHBIX OTBETOB (AMAJOrOB M MOHOJIOIOB),
ayJIMpOBaHUs, YTCHUSI U MUCbMEHHBIX (ayAUTOPHBIX U JIOMAIIHKUX) paboT (3amanuil). OueHka
BBICTaBIISIETCA 32 pa0OTy Ha Ka)KJIOM 3aHSATHH, YUUTHIBAIOTCS BCE BUbl PEUEBOM JEATEIBHOCTH
(aynupoBaHue, rOBOpEHHUE, YTEHHUE, TUCbMO), a TAKKE YMEHHUE aJeKBAaTHO, IO TEME, OTBETUTh
Ha BOIIPOCHI B paMKax YCTHOI'O OIIpPOCa, BOIPOCHI KOTOPOIO IMpeAcTaBieHbl Huxke. OueHka

BBICTABJIACTCA COOTBETCTBCHHO KPUTCPUAM OLICHHUBAHUSA.

Cnucok BONPOCOB /il MOATOTOBKH K TeKylleMy KOHTPoJI0 B 1 cemecTpe:
@®opMyIupoBKa BONPOCOB K TEKyIIEMY KOHTPOJIO B 1 ceMecTpe MOJHOCThIO

COOTBETCTBYECT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asIBJICHHBIX TEM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?
20. Make an overview of advertising media and methods?
21. How to choose the best way to advertise a product?
22. They say, «Advertising is not a waste of money»? Do you agree?



23.

24,
25.
26.
27.
28.
29.
30.

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

CHuCOK BONPOCOB /IJIsl MOATOTOBKH K TEKYIIEMY KOHTPOJIIO BO 2 ceMecTpe:

@opMynHpOBKa BOMNPOCOB K TEKYIEMY KOHTPOII BO 2 CEMECTpPE IOIHOCTBIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUTIO 3asIBJICHHBIX TEM.

N o a k~ w D oE

10.
11.
12.
13.
14.
15.
16.

17.

18.
19.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?



20.
21.
22.
23.
24,
25.
26.
27.
28.
29.
30.

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONPOCOB /il MNOATOTOBKH K TeKyllleMy KOHTPOJII0 B 3 ceMecTpe:

@opMynHpOBKAa BONPOCOB K TEKyIIEMY KOHTPOJIO B 3 CEMECTpE IOJIHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUTIO 3asABJICHHBIX TEM.

e
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11.
12.
13.
14.

15.
16.
17.
18.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?



19.
20.
21.
22.
23.

24,

25.

26.

27.

28.

29.
30.

Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnucok BONPOCOB /ISl MOATOTOBKH K TeKYIeMY KOHTPOJIIO B 4 cemMecTpe:

@opmynupoBKa BOMPOCOB K TEKyIIEMY KOHTPOJIO B 4 ceMecTpe MOJHOCThIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUTIO 3asIBJICHHBIX TEM.
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Speak on the major types of banks.

Speak on the main functions of banks.

Are Russian banking system and foreign banking system different? How?
Speak on global and local banks, their differences.

Speak about the services banks provide.

Give an overview of any profitable bank.

What do banks do to avoid bankruptcy?

Give 3 examples of banking bankruptcy and its consequences.
Differentiate between current and deposit accounts.

What are advantages and disadvantages of current and deposit accounts?
What are advantages and disadvantages of on-line banking?

What is the connection of banking and finance?

Why is personal banking so important for our country?

Speak on the history of money.

Explain the idea of gold standard.



16.  Speak on the history of banking.

17.  Speak on the history of Russian banking.

18.  Explain the idea of fractional reserve banking.

19.  Central banks and their major functions.

20.  Dwell on bank failures.

21.  Speak about the origins of the subprime mortgage crisis in the USA (2007-2009).
22.  What is the current situation in banking sphere?

23.  What is the importance of banks in a financial system of any country?
24.  Why are bank mergers so important nowadays?

25.  Dwell on companies and their banks.

26.  How can organizations raise their finance?

27.  How can a person raise their finance?

28.  How are financial and taxation systems connected?

29.  How are negotiations connected with raising finance?

30.  What are characteristics of a successful negotiator?

31.  What are main laws of negotiations?

32.  What is a successful accounting characterized by?

33.  How can organization suffer from unsuccessful accounting?

34.  What is the difference between profit and benefit?

35.  How do stocks, shares and bonds differentiate?

36.  How is the system of taxation in our country different from it abroad?
37.  What for was taxation system created?

38.  What do we call government taxes?

39.  Can asystem of taxation in our country be improved? How?

40.  What affects a global system of taxation?

IIpoMe:kyTO4yHasi aTTECTALMSA N0 JHCHHUILIHHE.

JUis OLIEHKH pe3yslbTaToB OOyuYeHHs IO AUCLMIUIMHE Y4YeOHBIM IUIAHOM B IE€PBOM
CeMecTpe MPeIyCMOTPEH 3aueT, IPOBOAUMBIN B (hopMe MHIUBUAYaTbHON MPE3EHTAIMU 10 TEME:
“Company History”.

JUis OLIEHKM pe3ysbTaTOB OOyYEHHUS MO AWUCLUIIIMHE Y4eOHBIM IITAHOM BO BTOPOM
CeMECTpe NPEAyCMOTPEH 3ad4eT C OLIEHKOH, NpoBOIUMBIA B (opMe HHIUBHUIYaTbHON
npe3eHTamuu o teme: “Product Presentation”.

JUis OLEHKH pe3yJbTaTOB OOyYeHHUs MO AUCHUIUIMHE Y4YeOHBIM IUIAHOM B TPEThEM
CeMecTpe MPeayCMOTPEH 3aueT, IPOBOJAUMBIN B (popMe MHAMBUAYAILHON MTPE3EHTAIMH 110 TEME:

“Bank Presentation (Finance)”.



JUisi OIEHKH pPEe3yJbTaTOB OOYYEHHUsS IO AUCHUIUIMHE y4eOHBIM IUIAHOM B YETBEPTOM
CeMecTpe MPeayCMOTPEH IK3aMeH, TPOBOAUMBIN B popme

1) HEMOATrOTOBIEHHOI'O MOHOJIOTMYECKOIO BBICKA3bIBaHUS 110 OJAHOM M3 IPEIJIOAKEHHBIX
TEM MPOJOJIKUTENBHOCTBIO 1-2 MUHYTHI;

2) orBeTa Ha Bompochl (3-5) mapTHepa WIM IpPENnojAaBaTess MOcCje IMPEeACTaBICHHOrO
MOHOJIOTa;

3) rpymnmoBoii 1esoBoi mpeseHTanuy 1o Teme “‘Multinational Company” (3-5 yenoBek).

10. PECYPCHAS COCTABJISIOLIASL
JUia mpoBeneHUsT 3aHATUH CEMHUHAPCKOro THMa (MPakTUYECKUX 3aHATUN) MO JaHHOU

JTUCIUTIIINHE MCTIONB3YIOTCS ayJIMTOpUM C YueOHOM MeOenbio U Meaua-o0opyaoBaHueM (TIPOEKTOp,
9KpaH, HOYTOYK).

Jnst  caMOCTOSATENbHOW — pabOThl  OOYYAIOMIMXCS  WCIONB3YETCsl  MOMENIeHWe  JUIs
CaMOCTOSITCNILHOM  pabOTBl  OOYyYArOIIMUXCS, OCHANICHHOE KOMITBIOTEpAaMH €  HEOOXOIUMBIM
MPOrPaMMHBIM  OOECIICUeHHEeM W JOCTyloM B VHTEpHET | 3JeKTPOHHYI0 WH(GOPMAITMOHHO-
00pazoBaTeNbHYIO CpPEy BYy3a.

J1i1st mpoBeIeHUs] KOHTPOJISI CAMOCTOSITETIEHOM paboThI 110 TaHHOW AUCIUTUINHE UCTIOB3YIOTCS
ayIUTOPHUH C MeANa-000pyA0BaHHEM (TIPOEKTOP, SKpaH, HOYTOYK) M yueOHOU MeOebIO.

Jlnsi mpoBENeHHUsT TEKYIIETO KOHTPOJIS YCIEBAEMOCTH M TPOMEXYTOYHOW aTTeCTalliH II0
TaHHOW JMCIUIUIMHE WCIIONB3YIOTCS ayJIUTOPHH C ydeOHOW MeOelblo M Meaua-o00pyJoBaHUEM

(TIpoekTop, IKpaH, HOYTOYK).



10.1. IlepeyeHb JMLEH3MOHHOTO IPOrPAMMHOI0 00ecreYeHus1

3‘:’1 HaumeHoBaHue Tumn pecypca
1 Microsoft Office .HI/ILIGHSI/IOHH(-)G COTIalICHIe Mi(U:rOSOft - _Open
Value Subscription mis pemennii Education
Solutions NeV8265046
: : Cy6muuensunonnsiii norosop AO «CodrJlaitn
2 Microsoft Windows Tpetig» Ne /131 ot 10.07.2020. Cpok neficTBus
JI0T0BOpa - OeCCpOUHBIi
OnexTpoHHBIH cinoBapsr #ABBY'Y 000 "ABU Codraep" TIT OOO" Ilporpam-e
3 Lingvo 11 cnoBaps 6 si3p1k0B Volume texHoiorun" Ne@8 ot 31.10.2005 (mocrossHHO-
License Concurent (21-50) #ABBYY nercTByromas uieH3us ). Cpok aeicTBus
Lingvo 11 cnoBaps 6 s3bIKOB JIMIIEH3UU - OECCPOUHBIH
I ——— JII OO0 "Koncynbsrantllmtoc TonbsatTa"
4 noroop Ne251/02 ot 01.01.2022 (exxeroaHo
MIpaBOBasi CUCTEMa OT€YECTBEHHOI'O 9 o
IPO3BOJICTEA npoz[neBael\Ebm). Cpox neicTBUSI TULICH3UH -
OeCCPOUHBIN
CJI AO «CodrJlaitn Tpeitn» goroBop
5 AntuBupyc Kacnepckoro Ne291/Tr ot 28.12.2021, muuen3us Ne  17E0-
OTEYECTBEHHOTO MPOU3BOJICTBA 220119-110841-733-2920. Cpoxk nelicTBus
norosopa jo 11.02.2024
IlepeyeHb CBOOOHO PACIPOCTPAHAEMOT0 IPOTPAMMHOIO o0ecneveHust
N HaumenoBanmue
n/n
# Windows Media Player
# IrfanView
# Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynomumeoua I10 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly
2 Ipocmompuux (viewer) # Foxit Reader - Russian
3 Bpaysep # SeaMonkey
# Google Chrome

B cootBercTBuu ¢ [lonoxkeHuem o co3maHuM CHEHANbHBIX YCIOBHM A HHBAIUIOB U JIUIL C
OB3 wuH(popMannoOHHO-TEXHOJOTHYECKass ©0a3a 00pa30BaTENBHOrO MpoIecca MpPeayCMaTpPUBACT
HCIOJIb30BaHNE MATEPUATbHO-TEXHUUECKUX CPEACTB C YYETOM Pa3TMYHBIX HO30JOTHI MHBAIUIOB U
ymi ¢ OB3.



11. JUTEPATYPA

11.1. OcHoBHas iMTEpaTypa

Kounuyecrn
Ne Tun OB
u/n Bbub6anorpaguyeckoe onucanue I 7 T —.
e
IlInaxoBa, B. A. AHrIMICKUH SI3BIK JJI1 SKOHOMHUCTOB :
yuebnuk / B. A. lllsxosa, O. H. I'epacuna, 0. A. I'epacuna.
1 | - Mocksa : Jauxos u K, 2020. - 295 c. - OBC Znanium. - y4eOHHK 9BC
ISBN 978-5-394-02222-7. - URL.:
https://znanium.com/catalog/document?id=358371
HroxanoBa, H. M. AHrnmiickuii 361K : yaeOHOE mocooue. - 2-
o | e m3n., mepepab. u siom. - Mocksa: Undpa-M, 2022. - 319 c. - y1ebHoe SEC
Texkct : anexTpoHHbI. - ObC Znanium. - URL: nocooue
https://znanium.com/catalog/document?id=400270
11.2 lonosiHUuTeIbHAS JIUTEpPATypa
Ne
w/n bubauorpaduyeckoe onucanue
I'epacumos b. U. Business English for students of economics = JlenoBoii aHrmuicKuit
1 | Ams CTY[CHTOB-IKOHOMHCTOB ! y4e0. mocobue /; mox oom. pea. M. H. MakeeBoi. - 2-¢
3. - Mocksa : Uadpa-M, 2022. - 184 c. - ObC Znanium. - ISBN 978-5-16-103388-3
(online). - URL.: https://znanium.com/catalog/document?id=399408
ManbkoBcKkasi, 3. B. AHMIMHCKUH A3bIK B CUTyallMsX MTOBCEAHEBHOIO JIEJIOBOTO
2 | oOwenus : yaebnoe nmocodue / 3.B. Manbkosckas. - Mocksa : Ungpa-M, 2023. - 223. -
OBC Znanium. - Tekcr : anekrponHsbIi. - URL:
https://znanium.com/catalog/document?id=422429
Nynuuk, JI. B. Pemenne nenoBeIx mpo0iieM Ha aHTITHHCKOM sI3bIKE (KOMMYHHKATHBHBIN
3 | acnexr): yuebnoe nmocobue / JI. B. lynuuk, T.C. Ilytunosckas. - Mocksa : Mndpa-M,
2022. - 127 c. - Tekct : anekrpoHHsblid. - OBC Znanium. - URL:
https://znanium.com/catalog/document?pid=1856726
IMepuoanyeckne U3TaHMS:
1. AKTyanbHble TPOOJIeMbl (DUIOJOTUM M METOJIUKU MPENOJaBaHUS WHOCTPAHHBIX S3BIKOB :
HayuHbIH )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918
2. WNuoctpanusie SI3BIKH B BBICIIIEH IKOJIE: HAYYHBIN KypHAJL.
URL.: https://www.elibrary.ru/contents.asp?titleid=32488 ; https:/fljournal.rsu.edu.ru/
3. CoBpeMeHHbIE UCCIIeIOBAaHUS B 00J1aCTH MPENoIaBaHtsl HHOCTPAHHBIX SI3BIKOB B HESI3BIKOBOM
By3e: Hay4HbIH )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404
4. Teopuss u mpakTHKa HHOCTPAHHOTO SI3bIKa B BBICHICH IIIKONE: HAYYHBIA >KypHAI.
URL.: https://www.elibrary.ru/contents.asp?titleid=32864
5. Teopus si3b1Kka U MEXKKYJIbTypHAss KOMMYHHKAIUS: HAYYHBIH U TPO(ecCHOHANBHBIHN KypHAT. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru



https://znanium.com/catalog/document?id=358371
https://znanium.com/catalog/document?id=400270
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?pid=1856726
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/

11.3. CoBpeMeHHbIe NpoeccHOHATbHBIE 0a3bl IaHHBIX, HHPOPMAILHOHHbIE CIIPABOYHbIE
CHCTEMBI, 3JIEKTPOHHbIe 0MOJIMOTEeYHbIe CHCTEMbI:
baza nannbix East View Information Services. — URL.: https://dlib.eastview.com.
eLIBRARY.RU: nayunas snexrponnas oubnmoreka. — URL: https://elibrary.ru.
ZNANIUM.COM: snekTponHo-OnbOanoTeynas cucrema. — URL: http://znanium.com.
HBUKOH: apxuB HayunbIx x)ypHasoB . — URL: http://neicon.ru.
OBC TAY: »nsnektpoHHas OuOnuoreka [DJeKTpOHHBIA pecypc]. — Pexum gocryna

http://83.234.207.58/MarcWeb2/Default.asp
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12. METOAUMYECKHE YKA3AHMUA JJIS1 OBYYAIOLUXCSA IO OCBOEHUIO
ANCHUIIJIINHBI

OcBoenue 00y4arOUIMMCS TUCIMILIMHBI MPEAIOoiaraeT MOCeleHNe MPaKTHUYECKUX 3aHATHH,
BBIIIOJIHEHUE IMPAKTUYECKUX 33JaHUM, BBIOJHEHUE 3a/laHui JUIsl caMOCTOsATeNbHON pabotel. Ilpu
MIOAFOTOBKE K NPAKTHUECKOMY 3aHSATUIO 00ydYaroleMycsi HEOOXOAMMO IOBTOPUTH IPOIAEHHBIN
MaTepuai Mo U3y4aeMol TeMe, C LIEIbI0 ObITh TOTOBBIM K YCTHOMY OIIPOCY, a TaKK€ IPEI0CTaBUTh
BBIIIOJIHEHHbIE IMCHbMEHHBIE JOMallHHE 3ajaHusd. B pamkax naHHONW y4uyeOHOM JAMCLMILIMHBI
BBIIEIISIETCSL 0cO0asi pojib U 3HAUEHHUE CaMOCTOSITEIbHON JEATEIbHOCTH 00ydYarolerocs B MpoLecce
oByiafieHus sA3bIkOoM. Ha Bcex atanmax oOydeHust oOpaiiaercs BHUMaHUE Ha o0yuyeHHe o0yvaromuxcs
METOJIMKE caM000pa30BaHusl, KOTOpas MO3BOJISIET UM OBJIAAETh IPUEMaMHU U3BJIEUYEHUS UHPOPMAIUH
13 TEKCTOB, 3HAKOMUT CO CIIOCOOaMHU €€ Mepeiadl Kak B yCTHOM, TaK U B MIMCbMEHHOM BHJIE, @ TaKXKe
B (opme AeT0BOro MUChMa, YCTHBIX TOKJIAJ0B, COOOLIEHUN M MpPE3eHTAlUd C HUCIOJIb30BAaHUEM
1M (POBBIX UHCTPYMEHTOB U CKBO3HBIX TEXHOJIOTUH /1711 pelIeHUs] IOCTaBICHHOM 3a1a4H.

OcBoeHMe NUCHMIUIMHBI MPEANOoaraeT BHIMOJHEHHE MPAaKTUYECKUX 3aJaHUi (MPAaKTUKH) BO
BpeMsi KOHTakTHOH paloTbl ¢ MpemnojaBaTesieM JUOO B Yachl CaMOCTOSATENbHOM paboThl. Bce
MPaKTUYECKUE 3aJaHusl AUCHMIUIMHBI MPEIOCTaBISIOTCS MPENoJaBaTeIIMU BO BPEMsl 3aHATUH U
pa3MeNIarTCcsl B JIOKAIBHOW ceTH AKaaeMHUU M DJICKTPOHHOW HH(POPMAIIMOHHO-00pa30BaTeIbHOM
cpene. BeimongHeHHbIE MpakTHUYECKWe pabOThl CHAIOTCS Ha IMPOBEPKY MPENoJaBaTeNli0 OJHUM U3
CIIEIYIOIIUX CHOCOOOB: MPEJOCTaBICHHE BBIMOJIHEHHOTO JOMAIIHEro 3aJaHusl JIMYHO B PYKHU
IpernojaBaTesito, OTIpaBKa MPENnoJaBaTeNI0 Ha MOYTOBBIM sAmMK. [Ipu oTmpaBke mpernoaaBaTesto
BBITIOJIHEHHOW paboThl MO MouTe oOydaromeMycsl clieayeT 00eclneyuTh JIMYHYI0 HACHTU(UKALHIO.
Kak mpaBuio, B TeMe uiu TekcTe nmuchbMa ykasbiBaercs kypc, PO olyuaromierocs, JUCHUILIMHA,
TeMa, 0 KOTOPOH BbIMOIHEHA paboThl. OTAeNbHbIE MPAKTUYECKUE PAaOOThl MOTYT OBITH MPOBEPEHBI
npenojaBaTesieM HEMOCPEACTBEHHO B ayUTOPHH.

Jlnia 3akperuienus npuoOpeTeHHbIX 3HAHUM, YMEHUI U HaBBIKOB, JJIS PA3BUTUS CIIOCOOHOCTEN
K caMOOOy4YeHHMIO B AMCLUUIUIMHE NPEIyCMOTpEeHa caMmocTosTenbHas paborta. CamocTosATenbHas
paboTa MOXET BBIMOJNHATHECA OOydalolUMCS J0Ma WIM B ayJUTOPHSIX AKaJeMHUH, CIEUATbHO
OTBEJICHHBIX JJIS CAMOCTOSITENFHOW pabOThl M OCHAIEHHBIX HEOOXOAMMBIM TEXHHUYECKHM U
mporpaMMHbIM  obecrieuenueM, goctynom k DOUWUOC u DOBC. [ns ycHemHoro BBIIOTHEHUS
CaMOCTOSITENIbHOW paboThl 00ydaromeMycst peKOMEHAyeTCsl 3apaHee O3HAKOMUTBCS C IepeyHeM
3amaHuil U rpadgukoM ee BBIMONHEHUA. [[OATOTOBKA K MPAKTUYECKUM 3aHATHUSAM C TOCIEIYIONINM
y4acTHEM B YCTHOM OIPOCE MPEIIOIAraeT: CUCTEMAaTUUECKOE U3yUYEeHUE ayTEHTUYHOIO0 MaTepuasa 13
y4eOHHMKOB W HWCTOYHHKOB JOMOJHUTENBHON IUTEpaTyphl; MOATOTOBKY HWHIAMBHUIYaIbHOTO
BOKaOyJisipa Mo IpOiieHHOH Teme; paboTy cO CIpaBOYHOU JIMTEpaTypoil U cioBapem; paboTy Hax

omunoOkamu. B paMKax JTaHHOM yqe6H0171 JUCIUITIINHBI O6yanOH_[I/ICC$I BBITOJHAKOT CAMOCTOSATCIIbHYHO



paboTy B BHJIE MOBTOPEHUS MPOUJCHHOTO MaTepHajia 10 BCEM H3y4aeMbIM T€MaM JICCSITH Pa3JIeNioB,
YCTHO Y TMHCBMEHHO (MMMCHMEHHBIE JOMAIIHUE PadOThI) OTBEYAIOT HA BOMPOCHI JUISA MOJITOTOBKH K
TEKYyIIEMY KOHTPOJIO B COOTBETCTBYIOILIEM CEMECTPE, a TAK)KE€ I'OTOBATCS K MHIAUBUAYAJIbHBIM WM
TPYIIOBBIM MIPE3EHTALMAM JIJIs1 TPOXOKICHUSI MPOMEXKYTOYHOM aTTECTALMH 110 JUCHUTIIINHE.

JI71s1 BBITIOTHEHUS MPAKTHYECKUX 3aIaHUM CaMOCTOATENIbHON pabOoThI MO JTaHHOW JUCIHUILIMHE
B JIOMAITHUX YCIOBHAX (3a mpenenamu AkaaeMuu) oOydaromemycs HEOOXOIMM TMepCOHAIbHBIN
KoMmmbioTep (TUaHmeT) u mnporpamMmebeii  maker Microsoft Office ne nHmwke 10 Bepcum.
CamocrosaTenbHass paboTa CONPOBOXKAACTCS METOAWYECKUMHU YKa3aHUSIMH, pPa3MEIICHHBIMH B
JOKaJbHOM CceTH AKalieMuu ¢ DJIEKTPOHHOM  HH(GOPMAIIMOHHO-00pa30BaTeIbHOW  Cpejie.
MeTtoanueckue ykazaHus coepkar GopMyIMpPOBKY 3aJaHUsI, IPUMEPHYIO TEXHOJIOTHIO BBITIOJHEHMUS,
¢dopMaT cpauu BBINOJHEHHOM paboThl. IlpernopaBarens BO BpeMs ayIUMTOPHBIX 3aHATUN 3apaHee
o0cyXmaer ¢ OOyyalolUMHCS 3aJaHHE€ CaMOCTOSITENIbHOW padOoThl W TMOPSAOK €€ Cladyu.
KoHncynpTanuu mo BBINOJTHEHUIO CAMOCTOSITENIbHBIX paboT, 0OCYKIEHHE OTMETOK W JIOMYHIEHHBIX
OIIMOOK, 3alllUTa OTAEIbHBIX BUIOB CAMOCTOATEIbHBIX paboT ocymiecTBisiercs Bo Bpems KCP Ha
Kadeape IKOHOMUKH U (DUHAHCOB WJIM B ayJAUTOPUHU MO pacnucanuio. KoHcyabTanuu npenoiaBarens
[0 BBIMIOJIHEHUIO CAaMOCTOSITENIHOM pabOThl MOTYT OCYIIECTBIISATHCS IOCPEACTBOM ACHUHXPOHHOIO
(moura, DUWOC) ®m CHHXpOHHOTO (zZOOm, CETH) KOMMYHHMKAIIMOHHOTO B3aWMOJCHCTBUS II0
MIpeIBAPUTENIbHON JJOTOBOPEHHOCTH C IpernojaBaTesieM. BpImosHseMble caMOCTOATENbHbIE PabOThI
SIBJIIIOTCSI DJIEMEHTaMH TEKYIIIET0 KOHTPOJISL U OLIEHUBAIOTCA MpernoaBaTeneM. [lomydeHHble OTMETKH
YUHUTBHIBAIOTCS MTPU BBHICTABJICHUH 3a4€Ta, 3aUeTa C OL[EHKOM, dK3aMeHa.

dopMoil MPOMEKYTOYHOI'O KOHTPOJISI BBHICTYINAET 3a4eT, 3a4eT C OLIEHKOW, 3K3aMeH. 3ayer,
MIPOBOJMMBIN B (hopMe MHIMBUIyaTbHOM MPE3eHTAIlUH 110 U3yUYEHHOU TeMe, BHICTABIISETCS B IIEPBOM
U TpeThbeM ceMecTpax oOydeHus. [lJis OLEHKH pe3yJbTaToB OOyuYeHHs MO AUCHUIUIMHE Y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpe MPEeIyCMOTPEH 3aueT C OLIEHKOW, MpOBOAUMBIN B (opme
WHIUBUAYAIbHOW TMpe3eHTallM IO u3yuyeHHoW Teme. B derBeprom cemectpe oOyueHUs
MPEeIyCMOTPEH JK3aMEH, TMPOBOJUMBIA B (OpMe HEMOATOTOBIEHHOIO  MOHOJIOTHUYECKOTO
BBICKA3bIBAHUS IO OJHOW M3 MPEUIOKEHHBIX TEM MPOJOJDKUTENBHOCTHIO 1-2 MHHYTHI; OTBETa Ha
Bompockl (3-5) mapTHepa WM MpenojaBaTeisl MOocie MPEACTaBICHHOIO0 MOHOJIOra; TPYHIOBOMN
JICIOBOM Tpe3eHTallu 10 u3yuyeHHoW Teme. KpuTepuum BbICTaBleHHs 3ayeTa, 3ayeTa C OILICHKOM,

9K3aMC€Ha O3BYYHBAIOTCA NPCIIOAABATCIIEM HA MEPBLIX 3aHATUAX 110 AUCTTUIIIINHE.



13. JIUCT COI'/TACOBAHUA

CocraBui:

3aBeayronuii kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. KopHeeBa, K.I1.H., TOIIEHT

3aBeayrouuil BelycKaromeil kageapoit
B.A. Mu3ioH, K.3.H., JOIICHT

Hupexktop BUK
O.B. banakuna

Havansaux OOVII
A.O. Ounk
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