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1. OBIIASI MFHOOPMALIMS

Pabouass mporpamma mucuurinHbl «VHOCTpaHHBINA SI3BIK» COCTABJICHA HA OCHOBAaHUU
(benepasbHOro TOCYJapCTBEHHOTO OOpa30BaTEIbHOIO CTaHIApTa BBICHIErO0 OOpa30BaHUS IO
HanpasieHnto noArotroBku 38.03.01 «OxoHomuKa» (ypoBeHb OakajgaBpuaTa), YTBEPKIACHHOTO
pHUKa30M MUHUCTEPCTBA HAYKHU U BBICIIEro oopasoBanusi Poccuiickoit @enepanun 12.08.2020 No
954 wm yueOHOro TUIaHA HANpaBJICHUS TMOJITOTOBKH «DKOHOMHKa», Tpoduiasb (mporpamma

OakanaBpuaTa) « DKOHOMHKA MMPEINPUATHH, GUHAHCHI U KPETUTY.

TpynoeMkocTh mucuuIMHEL: 16 3.e. / 576 akagemuueckux 4acoB, B ToM uncie 136 gacos
KOHTaKTHOW paboThl 1 404 gaca caMOCTOATEHHOM PAabOTHl 00yJAIOIITUXCS.

Pacnpenesienne 4acoB TUCIHUILIMHBI 10 cCeMeCTPaM U BUAaM 3aHATHI (110 y4yeOHOMY IJIaHY):

KosuuecTBO YacosB
Buna yueOHo# padoTbl Bcero mo Cemectprr
yueonomy | 2 3 4 |5|6|7]8
TUIaHY
KonTakTHasi padora (Bcero): 136 32 36 32 36
B ToMm unce:
Jlexmmn - - - - -
[TpakTrueckue 3aHATHS 108 28 28 24 28
KonTposnbe camocTosiTenbHON
pabotsl (KCP) 28 4 8 8 8
CamocrosiTesqibHast padoTa 404 76 108 112 108
(Bcero):
Buabl npoMexkyToYHOM 3auer SK3AMEH
aTTecTanuu (3K3aMeH, 3a4eT, 36 3auyer . | 3auer
. OIIEHKOM

3a4eT C OLlEHKOMH)
OBLIAS Yacer: 576 108 | 144 | 144 180
TPY10€eMKOCTh

2. IEJM M 3AIAYM JUCLUATIIVHBI

JlaHHasi TUCIUIUIMHA 110 CBOEMY XapaKTepy SBJISETCS KOMMYHHUKATUBHOM M HAIpaBlieHA HA
dbopMUpOBaHHE U pA3BUTUE PEUYEBBIX yMEHHH, (HOpMHpOBaHHE CIOCOOHOCTHM W TOTOBHOCTHU
MCIOJIb30BAaTh MHOCTPAHHBIN SI3bIK KaK MHCTPYMEHT B CUTYallUU pealbHOU KOMMYHUKAIIUH.

JlMcuuIuIiHa MMEeT CBOEH Ienblo chopMUpOBaTh W/WIIM Pa3BUTh S3BIKOBBIE M PEUYEBBIC
HaBBIKM U YMEHHUS B ayJAMPOBAHUH, YCTHOM peun (IMaJOrH4ecKO U MOHOJIOTUYECKOH), YTEHUH U
IIICBME.

Ienp AuCHMIUIMHBI - TOBBIIIEHNE MCXOIHOIO YPOBHS BIIAJCHHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha NpeablayIied cryneHu oOpas3oBaHusi, W (opMupoBaHHe Yy OOyYaroIuXcs

HCO6XO,Z[I/IMOFO U J0CTATOYHOTO YPOBHA KOMMYHHKaTI/IBHOﬁ KOMIICTCHIMU UId PCHICHUA




COLMAJIbHO-KOMMYHUKATHUBHBIX ~3a/lad B Pa3IMYHbIX 00]acTsaX OBITOBOM, KyJIBTYpHOU U
po(eCCUOHATBHON JEeSITEIBHOCTH TMPH OOLIEHHH C 3apyOeKHBIMHM IMapTHEpaMH, a TaKkKe s
JalbHEHIIIeTo caMooOpa3oBaHMUsL.

BocnuTaTte/ibHasi 1eJIb TUCIUILUIMHBI UMEET KyJIbTYPHO-TBOPUYECKYIO HAIPABJICHHOCTh U
HaIleJICHa Ha CO3JIaHWuE TMOCPEACTBOM HMHOCTPAHHOTO $I3bIKA YCIOBUH JUISI Pa3BUTHS TBOPUYECKUX
CIOCOOHOCTEH OOYyYaromuXcsi, BKIIOYEHHE WX B PA3JIMYHbIE BHJBI COIHUAIBHO 3HAYUMOUN
JEATeNbHOCTH, TAKUM 00pa3oM, JaBasi BOZMOKHOCTh (DOPMUPOBAHHS OPUTHHAIBHOCTH MBIIIIICHHS,
a TaKKe pealln3aliy JMIHOCTHO OPUSHTHPOBAHHOTO TIOIX0/1a B MPOeCCHOHAIBHOM cdepe.

3agaum JMCHMIIMHBI:

° (dhopMupoBaTh y 00yJarONIUXCs 3HAHMS, YMEHUS U HaBBIKK B 00JIaCTH YCTHOM U TUCBMEHHOMN
MPAKTUKU PaA3TOBOPHOM M TMPOo(eCcCHOHATHHO-IETIOBOM peYr M UCIOJIb30BAaHWE WX B
podecCHOHATEHOM IEeATETFHOCTH 110 HAIIPABJICHHUIO TIOJITOTOBKH;

. 03HAKOMHUTH OOYYAIOIMIUXCSI C OCOOCHHOCTSIMHU JIEKCHYCCKOW CHUCTEMBI HM3ydaeMoro
MHOCTPAHHOTO SI3bIKa, (PYHKIIMOHAIBHON M cTUIMCTUYEeCKON TuddepeHnnanen s3pK0BbIX
CpeICTB, HamboJiee TMPOJYKTUBHBIMHU CIIOBOOOPA30BATEIIBHBIMU MOJICIISIMA  U3Y9aeMOTO
I/IHOCTpaHHOFO SA3bIKA,

L] COBepHIeHCTBOBaTI) HaBBIKHN paCHOSHaBaHI/IH U TIOHUMAaHUA FpaMMaTI/I‘IeCKI/IX q)OpM nu
KOHCTPYKIUH B OMIOPE HA pa3jIMYHbIC MPU3HAKY I'paMMaTHIYCCKHUX SBJICHHM, a TAK)KE HaBBIKA
yHoTpeOICHHS TPAMMATHYECKUX KOHCTPYKIIMHA B Pa3IMYHBIX PEUCBBIX CHUTYAIUX;

. pa3BHBaTh KOMMYHHUKATHBHBIC KOMIICTCHIINH, HEOOXOAMMOM ISl TBOPUYECCKOU JCATCIIEHOCTH
B MTOBCETHEBHOM OOIIICHUH, B OOIIECTBEHHO-TIOJIUTUYECKOW U HAYYHO-IPOGECCHOHATHHOM
chepax;

. MPHOOIIATh OOYYAIOIIUXCS K CAaMOCTOSTEIILHON HMCCIICIOBATEIILCKONH paboTe HaJ SI3BIKOM,
pa3BHBaTh y OOYYAMOIIMXCSH AHAIMTHYCCKUN IOJXOJ K HU3Y4aeMbIM SI3BIKOBBIM SIBJICHHUSIM
IyTEM COIIOCTaBJICHHUS X C COOTBETCTBYIOLIUMHU SBJICHUSMH POJTHOTO SI3bIKA.
3ajauyu BoCIMTATEIbHOI PadoThI:

. pa3BUTHE y OOYYAIOIIMXCS MOHUMAaHUS COIIMATbHON 3HAYMMOCTH WHOSI3BIYHOM KYJIBTYPHI B
Oyaymedi mpodecCHOHANIBHON  JESITEIbHOCTH HAa HMHOCTPAHHOM  SI3bIKE, KakK JUIs
COBPEMEHHOT0 O0INEeCTBa, TAK M JUISl IUYHOI'O IMPOPECCHOHAIBHOIO CTAaHOBIICHUS;

° CO3/IaHHE€ YCIOBUU JUIsl OCO3HAHUS OOYYAIOIIMMHUCS CBOEro MecTa W poiu B Oymymien
npodeccuoHanbHOM 1eATEeNbHOCTH;

° ¢bopMUpOBaHHE  BCECTOPOHHE  pa3BUTOM  JIMYHOCTH  MOCPEACTBOM  MPHOOIICHUS
oOydaronuxcss K MHOS3BIYHOW KyIbType U BOBIICUEHHUS B TBOPUECKYIO IESTENHLHOCTH C
WCIOJIb30BaHUEM WHOCTPAHHOTO SI3bIKa;

° Pa3BUTHUC KYJIBTYPbl MCKIIMYHOCTHOT'O HpO(I)CCCI/IOHaHBHOl"O B3aUMOJCHCTBUS.



3. MECTO JUCHUIIVIMHBI B YYEGHOM IIJIAHE

VYuebnas nuctuminHa «MHOCTpaHHBIA A3BIK» OTHOCHUTCS K JAWUCHUILIMHAM O0s3aTeIbHON
gactu Oioka Jucuurumael (Moxynu). V3ydeHne JaHHOW AMCUUIUIMHBI 0a3upyeTcs Ha MaTepuae,
M3Y4EHHOM B pPaMKaxX IIKOJBHOIO Kypca. JMCUUIUIMHBI, NOpU H3YYEHUH KOTOPBIX OyAyT
WCIIOJIb30BATHCS 3HAHUS, YMEHHS U HABBIKH, IPHOOPETEHHBIC B PE3yJIbTATE N3YUCHUS JAUCIUTLTTHBI

«HOCTpaHHbIN A3bIK» - «[10ArOTOBKA 110 AHTTUICKOMY S3BIKY».

4. TINTIAHUPYEMBIE PE3YJIbTATHBI OBYUEHUS 11O JUCIUIIJIMHE OJIS1
®OPMHUPOBAHUSI KOMIIETEHIIU OBYYAIOINXCS
PesynbpTatel ocBOeHHs 00pa3oBaTENbHON MNporpamMmbl (KOMIETEHIIMH OOYYaroIIUXCs)
OTIPENIENSIOTCA TpeboBaHUAMU (heaepaIbHOTO TOCYJIaPCTBEHHOTO (enepatbHOro CTaHaapTa Io
HalpaBJICHUIO TOJATOTOBKM U (QOPMHUPYIOTCS B COOTBETCTBUM C MaTpulled KOMIETEHLUN
oOpazoBarenbHON TIporpammbl. [lmaHupyemsbie pe3ynbTaThl OOy4YEHUsS IO JUCHUIUIMHE (3HAHWUS,

YMEHHUsI, HaBBIKH) OOECIEYMBAIOT JOCTIKCHHE pPEe3yJbTaTOB OCBOCHHSA 00pa3oBaTesbHOM

MIPOTPAMMBEI.
HIndp n
HA3BANIe HNuaukaropsbl IlnanupyemMblie pe3yabTaTbl 00y4eHUs
KOMIeTeHIUH N0 JUCIUIIHHE
KOMIIeTeHIIUH
3HaTh:
- CUCTEMY U CTPYKTYPY MHOCTPAHHOTI'O SI3bIKA;
- pa3JIMyHbIC ACTIEKTHI sI3bIKa: (POHETUYECKUH,
JICKCUYECKHM, FPaMMaTUYEeCKHil, B T.4. CTPYKTYpPY
VK4 nocTpoeHus (ppasz, npeIoKeHHH, BbICKa3bIBaHUS,
LEJIOCTHOTO TEKCTA.
Crniocoben
- aJICKBAaTHBIE S3BIKOBBIE CPECTBA JUIS peaTn3aliuu
OCYIIECTBIIATh 9
ETOBYIO OCHOBHBIX PEUEBbIX (DYHKIINIA;
y - COBPEMEHHbIE TEXHUKHU U CIIOCOOBI 1€TT0BOU
KOMMYHHKaIX YK-4.2. . .
o MUCHbMEHHOM U YCTHON KOMMYHUKAIIUU;
10 B ycTHOU U | OcCyIIeCTBISET JEIOBYIO
. - KpUTEPUHU, TTPEIBABISIEMbIE K O(OPMIICHUIO
MUCEMEHHOM KOMMYHHKAITUIO B o
. . | AeToBOW KOPPECHOH ICHINY;
dbopmax Ha YCTHOW U MHUCbMEHHOMN .
- OCHOBHbIE TPeOOBaHUSA K CO3JJaHUIO JIETOBOU
roCy/1apCTBEeH dbopmax Ha
Mpe3CHTAIINH;
HOM SI3BIKE WHOCTPAHHOM (bIX) .
N - KyJbTYPY, CTHJIb KH3HU, HALIMOHAIbHBIH
Poccuiickoii SI3BIKE (aX) .
MEHTAJIUTET HOCUTENEH s3bIKa JUIS MIPEAOTBPALICHHS
®deneparnuu u
HEMOHUMAHUS Ha MEKITUYHOCTHOM U
WHOCTPAaHHOM
(b1X) npohecCHOHAaTFHOM YPOBHE.
YmMmern:
sI3bIKe(ax) . .
- IOHUMAaTh pe4b HOCUTEIISA/NeH sI3pIKa B YCTHOU U
MUChMEHHOH (hopMax;
- aJICKBaTHO BOCIIPOU3BOJIUTH HEOOXOAUMBIN HAOOp
KOHCTPYKIIUH U TEPMUHOB B MOHOJIOTUYECKON U
JTMAJIOTUYECKON peyn;




- IOHUMATh AyTEHTUYHbIC MUCbMEHHBIE TEKCTHI,
UCIIOJIb3YS Pa3HbIC TEXHUKHU YTCHHUS;

- U3BJICKATh HEOOXOIUMYIO MH(POPMAITUIO U3
OPUTHHAIILHOTO TEKCTa HA UHOCTPAHHOM SI3bIKE,
aHAIM3UPOBATH, 0000IIATh, AETATh BHIBOIBL.

- BECTHU JIEJIOBYIO KOPPECTIOHAECHIIHIO;

- IOHUMATh Ha CIIyX PeYb HOCUTEJIEH S3BIKA.
Baanernb:

- HA0OPOM SI3BIKOBBIX CPEJICTB, HEOOXOAMMBIX IS
peanu3anuy yCIenrHo KOMMYHHUKAIIMK B KOMaH/IE;
- HaBbIKaMU paboThI CO CIIPABOYHOMN JIUTEPATYpOl U
CJIOBapsIMHU;

- TEXHUKaMH apryMEHTAIlUU BEJIEHUS TIMCKYCCHUU B
YCTHOM M MTUCbMEHHOM BHUJIE, MOJB3YsACh 3HAKOMBIM
JIEKCUYECKUMH U TPaMMaTUYECKUMHU CPEJICTBAMHU
SI3BIKA;

- TEXHOJIOTUEN CO3aHUs JEI0BOM MPE3CHTAlUN HA
WHOCTPAHHOM SI3bIKE;

- HaBBIKaMU (PUKCUPOBAHUS OCHOBHOU UJIEH U
BTOPOCTEIEHHBIX JIETalIeld B YCTHOM M MUCbMEHHOMN
KOMMYHHUKAITUH.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

Cemectp nzyuenus: 1

Buabl yueOHoili padoThI

IIpome:xy
KonTakTHast paGora CamocrosiTesbHast pabora TO'Hasi Dopmbr
Paznen B 4yacax aTTecTanm
’ Ioapaszen, Tema (B 1acax) rexymero ®dopmupyem
MOAYJb i1 B Yacax ble KOMIIEe
KOHTPOJIS
IIpakTuyec B yacax ¢opmbl opranusanumn TCHIHUH
Jlekuuu KHe KCP CaMOCTOSITeILHOH padoThI
3aHATHA
- YK-4.2.
Tema 1.1. Globalization [ToBTOpEHME MPOIIEHHOTO V CTHLL
(mpakTUKyM) Marepuania, HoJAroToBKa R
Kynomypno-meopueckoe WMHAMBUAYAIBHOTO BOKaOyIsipa poc,
- 4 - 10 9 . MMUCHbMEHHbBIE
gocnumanue: 0 TPOMJIeHHOM Teme, paboTa
. . JIOMAIllHue
COYUATbHASL 3HAYUMOCTID CO CIPAaBOYHOM JIUTEPATYPOH U I
UHOA3bLIYHOU KYIbMYPbl CJI0BapeM
Tema 1.2. Brands 8 B . YK-4.2.
[ToBTOpEHUE NPOIAEHHOTO VerHsli onpoc,
(TIpaKTUKYM)
Paznen | MmaTepuaia, oAroToBKa [HCHMCHHBIC
- |KyvabmypHno-meopueckoe
Global 4 UH/IMBUyaJIbHOTO BOKaOyIspa AOMaIlH1e
gocnumatue: - - 10 . - S
Market 110 IIpOiiieHHOH TeMe, paboTa A
MEJHCKYIbMYpHOe . o
CO CIPAaBOYHOM JIUTEPATYpPOH U
npogeccuonanvroe
g cJIoBapeM
gzaumooelicmeue
- YK-4.2.
[ToBTOpEHME TPOIIEHHOTO YcTHBIH onpoc,
marepuaia, oAroToBKa IHCbMEHHBIC
Tema 1.3. Advertising 2 UH/IMBUyaJIbHOTO BOKaOyIspa AoMaliHue
- - 8 3aJ1aHuA

(TpakTUKyM)

10 MpoiiieHHOU TeMe, paboTa
CO CIIPaBOYHOM JIUTEPATYpOH U
CJI0BapeM




Tema 2.1. Employment

YcTHBIN ompoc,

YK-4.2.

(IpaKTUKyM) [ToBTOpEHME TTPOIAEHHOTO [THUCbMCHHBIC
Kynemypro-meopueckoe Marepuania, HoAroToBKa AOMAaNTHIE
gocnumanue: 8 MHIMBHyaJIbHOTO BOKaOyIspa SaZlaHu
0CO3HaHUe c80e20 Mecma 10 MO JIeHHOW Teme, paboTa
u poau 6 6yoyujeti CO CIIPaBOYHOM JIUTEpaTypoOll 1
npogheccuoHanbHol ClIOBapeM
oesmenbHoCmu
[ToBTOpEHHE MTPOHIEHHOTO Verusiii onpoe, | YK-4.2.
Marepuasa, moJIroroBka [THCbMCHHBIC
Tema 2.2. Trade 3 WH/IMBHyaJbHOTO BOKAOYJIspa AOMAIIHHE
o v HUSA
(mpakTUKyM) 0 MO JIeHHOH Teme, paboTa ana
CO CIPaBOYHOM JINTEPATYypOH U
Paznen 2. CIIOBapeM
Business o i -
. |Tema 2.3. Organization y Yerupiii onpoc, | VK-4.2.
organization (npaxTHKyM) [ToBTOpEHME TTPOIAEHHOTO MUCbMEHHbIE
s Marepuana, moaAroToBKa JOMallHKIe
Kynomypno-meopueckoe
WH/IMBUyJILHOTO BOKaOyIIsipa 3aJIaHus
gocnumanue: 8 . 9
10 TIPOMJICHHOM Teme, paboTa
MEJHCKYIbIMYPHOE M o
CO CIPaBOYHOM JIUTEPATYPOU U
npogeccuonanvroe
g ClIOBapeM
gzaumooeticmeue
- . VYernsiii onpoc, | VK-4.2.
OBTOpPEHUE MPOHIECHHOTO ICEMCHHBIC
MaTepuaa, oJAroToBKa OMAILIHHE
Tema 2.4. Money 8 WHIUBHIyIbHOTO BOKaOyJIsIpa 3a1aHus
(mpakTUKyM) 0 TIPOMICHHOM Teme, paboTa
CO CIPaBOYHOM JIUTEPATYPOU U
cJIoBapeM
Business English [ToBTOPEHUE MPOHICHHOTO Yl ompoc, | YK-4.2.
Paznen 3 Certificate 1 MaTepHana HI()),I[FOTOBKa N
o~ |(mpakTuKyMm) puaia, JlOMaIHue
Business UH/IMBUyaJIbHOTO BOKaOyIspa 3aaHns
. Kynomypno-meopueckoe 10 . -
English 0 MPOIEHHOM Teme, paboTa
gocnumatue:

Certificate 1

CoyualbHas 3HA4YUMOCms
UHOS3BIUHOU Kyn1bm)ypbol

CO CIIPaBOYHOM JINTEPATYpOH U
CJI0BapeM




IToaroroBka k
IPOMEKYTOYHOM aTTECTAL[UU B
3auer - - - 6 p Yy 11 1
dbopMe MHIUBHUTYATEHON
MpE3EHTAlNU
- 28 4 76 -
Hroro

108




Cemectp u3yueHwus: 2

Buabl yueOHoi padoThI

IIpomex
KonTakTHas padora (B P y DODMBI ®opMuUDYeM
Paznen aacax) CamocrosiTesbHast pabora TOYHAasi P pMupy
b
P Iloapasnen, rema aTTecTanusi B| TEKYIIEro ble
Tlexun IIpakTH B (¢opMbI oOprannzanumn yacax KOHTPOJIA | KOMIECTCHIHMH
yecKue KCP CaMOCTOATEJIbHOMI
U yacax
3aHATHSA padoThI
Tema 4.1. Ethics - [ToBTOpEHME MPOMIEHHOTO - VeTHblii YK-4.2.
(mpakTHKYM) MaTepuaia, MmoAroToBKa orpoc,
Kynomypno-meopueckoe UHAUBUAYAIbHOTO MUCHMEHHBIC
gocnumanue: - 4 10 BOKaOyJsipa 1o JIOMaIlTHUE
MedAHCKYIbMYpPHOEe MpOIEHHOH TeMe, paboTa 3aJaHus
npogeccuonanvroe CO CIIPaBOYHOM
83aumooeticmaue JUTEPATYPOU U CIIOBAPEM
- - VYK-4.2.
[ToBTOpEHME TPOIIEHHOTO
MaTepuaa, oAroToBKa v 5
CTHBIN OIPOC,
WH/IUBUYJIbHOTO
Tema 4.2. Change - AMBIALY IHCHMEHHBIE
Paznen 4 2 10 BOKaOyJIsipa 1o
© |(mpakTHKyM) . z JOMaIlHHE
Strategy IpoiiieHHOM TeMe, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOH U clloBapeM
Tema 4.3. Strategy - TToBTOpEHHE TIPOHIEHHOTO - YK-4.2.
(mpaxtukym) marepuaa, oAroToBKa v .
Kynomypuo-meopueckoe HHHBHJTYATBHOTO CTHBIi{ OTIPOC,
. M CbMCHHBIC
gocnumanue. 0Co3HaHue 4 10 BOKaOyJIsipa 1o JE—
ceoeco Mecima u ponu 6 npoiiieHHoM TeMe, paboTa S
oyoywetl o A
. CO CIIPaBOYHOMU
npogheccuonanbHoll

oesmenbHoOCmu

JUTEPATYpPOU U CIOBAPEM




Tema 5.1. Cultures

[ToBTOpEHNE IPOHAECHHOTO
MaTepuana, oAroToBKa

(mpakTUKyM)
WHIUBUIYTHHOTO
Kynomypno-meopueckoe
10 BOKaOyJIspa 1o
gocnumanue: . o
IpONJEHHON Teme, paboTa
COYUANBHAS 3HAYUMOCMb <
. CO CIPaBOYHOM
UHOSA3bIYHOUL K)IbMYPbl .
JUTEPATYPOH U CIIOBapeM
Tema 5.2. Leadership [ToBTOpEHUE MPOIIEHHOTO
(mpakTUKyM) Marepuania, HoJAroToBKa
Kynomypno-meopueckoe WHNBUIYATHBHOTO
Paznen 5-_ socnumanue: 10 BOKaOyJIsipa 1mo
Leadership | yeorckyromyproe IpOMIeHHOH TeMe, paboTa
npogeccuonanvHoe CO CIPaBOYHOM
s3aumooeticmsue JUTEPATypOu U CIOBapeEM
[ToBTOpEHME TPOIIEHHOTO
Marepuana, moJAroToBKa
. UHAUBUAYAIbHOTO
Tema 5.3. Competition AHBIILY
10 BOKaOyJIsipa 1mo
(mpakTUKyM) . 2
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTypOi U CIOBapeM
[ToBTOpEHME TPOIIECHHOTO
MaTepuaia, moAroToBKa
Paznen 6. . UHAUBUAYAIbHOTO
A Tema 6.1. Innovations AMBYAY
Business 10 BOKaOyJIsipa 1mo
. (mpakTuKyM) . 2
vision NpoHIeHHON Teme, paboTa

CO CIIpaBOYHOM
JUTEPATypOH U CIOBapeEM

YcTHBIN ompoc,
MM CBbMCHHBIC
JIOMaIlHHAE
3aJaHus

YcrHBbI onpoc,
MM CBbMCHHBIC
JIOMAIlHHAE
3aJaHMs

YcrHBIH onpoc,
MACHMEHHBIE
JIOMalIHNE
3aJaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aaHMs

YK-4.2.

YK-4.2.

YK-4.2.

VYK-4.2.




Tema 6.2. Business and
environment (mpakTukym)
KWan’lVDHO-mGOD'ieCkoe

[ToBTOpEHNE IPOHAECHHOTO
MaTepuana, oAroToBKa

YcTHBIN ompoc,

YK-4.2.

WH/IBY BHOT
gocnumanue: 0cosHanue 4 10 A 6IlyaJI oro THCEMCHHBIC
BOK spa 1 OMalIllHUE
€80€20 Mecma u ponu 8 _ BoxabyJuipa o 5 I[3aI[aHI/I$1
. MPOUJICHHON TEM T
6yoyweii poit el Teme, paboTa
. IPABOYHOM
npogheccuoHanbHO CO CHPaBOTHO
UTEPATypPOH U CIIOBapeM
oesmenbHoCmu TATCPATypOM 1 CIIOBAPE
[ToBTOpEHUE MPOIiIEHHOTO VerHblit onpoc, YK-4.2.
Tema 6.3. Franchising 5 10 Marepuaia, moaAroToBKa IHChMEHHBIE
JIOMAIIHUE
(mpakTUKyM) WHJUBHTyaJIbHOTO
BOKaOyJIsIpa 1o 3ajanus
Tema 6.4. Business . . VK-4.2.
A [ToBTOpEHNE POHICHHOTO Yernbiit ompoc,
communication MACbMEHHBIE
MaTepuaia, MmoAroToBKa
(mpakTUKyM) JIOMalllHHAe
WHINBUIYATBHOTO
Kynomypno-meopueckoe 3aaHus,
2 10 BOKaOyJsipa 1mo
GOCTIUMARLLE. npoiIeHHON Teme, paboTa BLITOAHEHIE
MEIHCKYTbMYPHOE p ’ IB KOHTPOJIBHBIX
CO CIIPaBOYHOM 3aIaHHI
npogeccuonanvHoe .
g JUTEPaTypOH U CIOBapeM
83aumooeticmaue
ITonroroBka x
MIPOMEKYTOUHOMN
aTTectauuu B oopme
. WHJUBUTyJIbHOU
3a4er ¢ OLEHKOH - 8 JUBUILY - -
Mpe3eHTAIHH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 3a/1aHUi
28 108 -

Hrtoro
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Cemectp uzyueHus: 3

Bujbl yueOHoi padoThl

dopmupye
KourakTtHas pabdora IMpomeiky DopMbl pMHpY
CamocrosiTesibHAs paboTa Mble
Paznen, moayJsb IMoapa3znen, Tema (B yacax) TOYHASA TeKyWero | @ o oren
Jlexknn |IIpakTnyeckn| KCP B (¢opmMbI opranusanuu | ATTECTalld |  KOHTPOJIS -
H € 3aHATHA qacax CaAaMOCTOSITEJIbHOM A B yacax
[ToBTOpEHUE TPOHIEHHOTO - YK-4.2.
MaTepuaia, MoAroTOBKa YcrHbiit
Tema 7.1. The nature of UHUBUIYTHBHOTO orpoc,
management - 2 - 6 BOKaOyJIsipa 1mo IMHCBbMCHHBIC
(mpakTHKyM) POMJICHHON TeMe, paboTa JIOMAITHUE
CO CIIPaBOYHOM 3aJaHus
JIUTEPATYPOU U CIOBapEM
Tema 7.2. Management [ToBTOpEHME MPONIEHHOTO } YK-4.2.
Styles (mpakTUKyM) Marepuaia, NoAroToBKa Y cTHBII ompoc,
Kynemypno-meopueckoe WHUBHTyaJIbHOTO MHChMEHHBIC
gocnumanue: - 2 - 8 BOKaOyJIsipa 1o JOMaIIHHe
MedAHCKYIbMYPHOe MPOICHHON TeMe, paboTa 3aaHus
p 7 npogeccuonanvbHoe CO CIPaBOYHOMN
asnel f. g3aumooeticmaue JUTEPATYpPOU U CIIOBapeEM
Insights Into o — VK42
P OBTOPEHHE MPOIJIEHHOTO - -4.2.
Management  |Tema 7.3. Team Building MaTepHana HI;MHOTOBKa Vermui
(NpakTHKyM) p 5 CTHBIH OIPOC,
WHJUBUTyaJIbHOTO HHCHMCHHBIC
Kynemypno-meopueckoe
- 2 - 6 BOKaOyIspa 1mo JIOMalllHHe
socnumanue: . Z
NpoHJeHHON Teme, paboTa 3a/laHus
COYUATIbHAS 3HAYUMOCTb o
. CO CIPaBOYHOMI
UHOSA3LIYHOU KYIbIMYPbl .
JUTEPATYpOU U CIIOBapeM
[ToBTOpEHME TIPOHICHHOTO - YK-4.2.
MaTrepurajia, moAroroBka VY CTHBIU ompoc,
. WHUBUTyaJIbHOTO [HCHMEHHbIC
Tema 7.4. Risk AHBHILY
(npaKriKym) - 2 - 6 BOKaOymsipa 1o JOMaIHHE
P Y npoiiieHHO# TeMe, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATypPOU U CIIOBApPEM




Tema 7.5. Crisis
management
(mpakTUKyM)

[ToBTOpPEHNE IPOHAECHHOTO
MaTepuaia, MoAroToBKa
UHIUBUAYAIbHOIO
BOKaOyJIsipa 1mo
IpONJEHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYpPOU U CIIOBAPEM

Pasznen 8.

Communication

in Business

Tema 8.1.
Communication
(mpakTUKyM)
Kyivmypro-meopueckoe
socnumanue:
COYUANbHASL BHAYUMOCTb
UHOS3LIYHOU KYIbMYPbl

[ToBTOpEHNE IPOHAEHHOTO
MaTepuaia, MoAroToBKa
UHIAUBUAYAIbHOTO
BOKaOyJIsipa 1mo
poNIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

Tema 8.2. E-commerce
(TTpaKTUKYM)

[ToBTOpEHME POHIEHHOTO
MaTepuaia, MoAroToBKa
UHAUBUAYATbHOTO
BOKaOyIsipa 1mo
PO ICHHON TeMe, paboTa
CO CIIpaBOYHOM
JUTEpPaTypOi U CIOBapeM

Tewma 8.3. Customer
service (pakTUKyM)
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvHoe
gzaumooeticmeue

[ToBTOpEHME TPOIIECHHOTO
MaTepuaia, moAroToBKa
WHIUBUAYATBHOTO
BOKaOyJsipa 1o
PO ICHHO TeMe, paboTa
CO CIIpaBOYHOM
JUTEPATYpPOU U CIIOBapeEM

YcTHBIN ompoc,
M CBbMCHHBIC
JIOMalIlHHAE
3aJaHusL

YcrHBI onpoc,
MM CBbMCHHBIC
JIOMaIlHHAE
3aJaHHs

YcTHBIN ompoc,
MUCHEMEHHBIE
JIOMaIITHHE
3aaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHIE
3aaHMs

YK-4.2.

YK-4.2.

YK-4.2.

VYK-4.2.




Tema 8.4. Writing report
(mpakTUKyM)

[ToBTOpEHNE IPOHAECHHOTO
MaTepuaia, oAroToBKa
MHIUBUAYAIbHOIO
BOKaOyJIsipa 1mo
IpONJEHHON TeMe, paboTa

Paznen 9. Global
Companies

Tema 9.1. Globalization
and Global Marketing
(mpakTUKyM)
KWZbI’I’lVDHO-I’I’lGODUQCKOQ
socnumanue.
CoOYyuUuailbHAsl 3HAYUMOCMb
UHOSA3BIYHOU KYTbIYPbl

[ToBTOpEHNE IPOHAECHHOTO
MaTepuaia, MoAroToBKa
WHIAUBUAYAIbHOTO
BOKaOyJIsipa 1mo
MO IEHHOM TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

Tema 9.2. Coca Cola
Company (mpakTukym)

[ToBTOpEHME IPOHIEHHOTO
MaTepuaia, MoAroToBKa
UHAUBUIYaIbHOTO
BOKaOyJsipa 1o
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypou U CIOBapeM

Tema 9.3. Success
(mpakTHKYM)
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanbHoe
g3aumooeticmeue

[ToBTOpEHME TPOIAECHHOTO
MaTepuaia, moAroToBKa
UHAUBUAYAIBHOTO
BOKaOyJsIpa 1mo
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypOH U CIOBapeEM

Tema 9.4. General
Motors Company
(mpakTHKyM)

[ToBTOpPEHME NPONUIEHHOTO
MaTepuaia, oAroToBKa
WHIVBUAYAIBHOIO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM

YcTHBIN ompoc,
MIACbMEHHBIE
JIOMalIlHHAE
3aJaHusL

YcTHBIH ompoc,
MM CBbMCHHBIC
JIOMAIlHHAE
3aJaHus

YcrHBIH onpoc,
IIMCBbMCHHBIC
JIOMAIlHHAE
3aJaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aJaHs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aJaHus

YK-4.2.

YK-4.2.

YK-4.2.

VK-4.2.

YK-4.2.




[ToBTOpEHNE IPOHAECHHOTO VYerHbii VK-4.2.
MaTepuaia, moAroToBKa orpoc,
. WHUBUIYTHHOTO MUChMEHHBIC
Tema 9.5. Failures Y
1 6 BOKaOyJIsipa 1mo JIOMAIITHUE
(mpakTUKyM) . >
MpoiiIeHHOM TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM
[ToBTOpEHME MPOIICHHOTO YK-4.2
marcpuraia, moaAroTroBka VY CTHBIN orpoc,
. WHIMBUIYTBHOTO MHCbMEHHBIE
Tema 9.6. Microsoft AMBYAY
Company (mpaxTaiyy) 1 6 BOKaOyJsipa 1o JIOMAIIH1e
pany {(1ip Y poiJIeHHON Teme, paboTa 3a[jaHNsA
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeEM
[ToBTOpEHME MPOIiIEHHOTO v . YK-4.2.
MaTepHaa, IoAroTOBKa CTHBIH OTIPOC,
. M CBbMCHHBIC
Tema 9.7. Virgin Group WHIUBUTy JIBHOTO
1 6 JIOMAIlHHAE
Company (mpakTuKyMm) BOKaOyJIs1pa 1o S—
PO ICHHON TeMe, paboTa
CO CITPaBOYHOM
Tema 9.8. Future of the [ToBTOpEHHUE MPOIIEHHOTO 5 YK-4.2.
Business (mpaktukym) MaTepHaa, IoJroToBKa YTzt onpoc,
M CBbMCHHBIC
Kynomypno-meopueckoe UHAUBUAYAIbHOTO
1 6 JOMaIITHUE
gocnumaHue: 0CoO3HaHue BOKaOyJIsipa 1o E—
c680€20 Mecma u poau 8 PO ICHHON TeMe, paboTa
oyoywetl CO CIIPaBOYHOM
IToaroroBska k
MIPOMEKYTOUHOMN
3auer - 4 aTrecTanuu B popme - -
WHIUBUAYTbHON
pe3eHTAINH
24 112 -
Hroro
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Cemectp uzyuenus: 4

Buabl yueOHo# padoThI Ipomeiy
TOYHAA o
opMu
KonTakTHasi padora arrecTan | dopmsl pMHpYy
CamocrosiTesbHast pabora s B emMble
Pa3nen, moayJib Moapa3zaen, Tema (B yacax) TEKYIEero
gacax KOMIIETEeH
KOHTPOJIS _—
Jlek (IIpakTH4eckun KCP ¢opmbI opranusanuu
11070 e 3aHATUudA B Hacax CaMOCTOSATEJILHOMI
Tema 10.1. Personal [ToBTOpEHUE MPOIiIEHHOTO - YK-4.2.
banking (mpakTukym) Marepuaia, NoAroToBKa YcrHbii
Kynomypno-meopueckoe WH/INBUYTEHOTO orpoc,
gocnumatue: - 2 - 8 BOKaOyIIsIpa 1mo MUCHbMEHHBIC
MeAHCKYIbMYPHOe MO IEHHOM TeMe, paboTa JIOMAIIHUE
npogeccuonanvHoe CO CIIPaBOYHOM 3aJaHuS
83aumooeticmaue JUTEPATYPOU U CIIOBAPEM
[ToBTOpEHNE MPOIIEHHOTO - VerHbIi YK-4.2.
. . MaTepualia, IIoArOTOBKa onpoc
Tema 10.2. Banking history p » 10X CEMEHHbIC
(npaxTaKyM) - 2 - 8 WHUBUIYTBHOTO TTHCHMCHHBI
BOKaOyJIspa 1o AOMaIHH1e
[IPOHIEHHON TeMe, paboTa SallaHus
Pasnen 10. Banking [ToBTOpEHME MPOHACHHOTO } 5 YK-4.2.
MaTepuaja, IoAroTOBKa ¥ CTHEIH
UHAUBUAYAIbHOTO ompoc,
Tema 10.3. Types of Banks IHCHMEHHBIE
- 2 - 8 BOKaOyJsipa 1mo
(mpakTHKYM) . z 5 JOMAIHUE
MpOfifIeHHOM Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOH U CIOBapeEM
IToBTOpEHME NIPOHICHHOTO - YV CTHBI VK-4.2.
MaTepuana, moAroToBKa orpoc,
Tema 10.4. Central Banking 2 8 UHIWBUAYAIBHOTO MHCbMEHHBIC
(mpakTUKyM) BOKaOyJsipa 1o JIOMANIH1e
npoiiieHHo# Teme, paboTa 3aJIaHust
CO CIIPaBOYHOM




Tema 10.5. Film Money [ToBTOpEHUE IPONAEHHOTO VYcrHbII VK-4.2.
Reserve System MHWBUAYAILHOTO HIHCBMCHHBIC
(mpakTHKyM) BOKaOyJ1spa 1o AOMAIITHHC
p y ﬁﬂnf\}WﬂYYYTﬂﬁ' TONMO r\oﬁr\'r*c\ 3aI[aHI/Iﬂ
[loBTOpEHUE MPOIiIEHHOTO V eTHE YK-4.2.
marepuaia, moaAroToBka orpoc,
Tema 10.6. Profitable Banks MH/IMBU1yaJIbHOT'O IIHCHMEHHBIC
(mpakTUKyM) BOKaOyJsipa 1o JIOMAIIH1e
pONJEHHON Teme, paboTa 3a[jaHusA
CO CIIPaBOYHOMN
[ToBTOpEHNE MPOHEHHOTO V CTHBIH VK-4.2.
Marepuraia, moAroTroBKa orpoc,
Tema 10.7. Bank Charges UHMBHUTYaIEHOTO MHCbMEHHBIC
(mpakTUKyM) BOKaOyJsipa 1o JIOMANIHue
poNeHHON Teme, paboTa 3a/laHus
CO CIPaBOYHOMN
. YK-4.2.
[ToBTOpEHME TPOIAECHHOTO 5
MaTepuaa, TIoJAroToBKa Yernbiit
ompoc,
WHAUBUAYATbHOTO
Tema 10.8. Bank Mergers AHBIILY HHCbMCHHBIC
BOKaOyJsipa 1mo
(mpakTUKyM) . 2 6 JloMalIHue
HpOiiieHHOM Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOi U CI0BapeM
Tema 10.9. Companies and . VK-4.2.
. [ToBTOpEHMUE MPOIIEHHOTO
their banks (mpakTuxym) V CTHBIH
MaTepuana, moAroToBKa
Kynomypno-meopueckoe ompoc,
WHIUBUAYATBHOTO
gocnumaHue. 0CO3HaHue MHCbMEHHBIC
BOKaOyJsipa 1o
c80e20 Mecma u poiu 8 Dol TeHHON TeMe. baGord JOMalIH1e
6yaymed pouna 2 13 3aaHus
. CO CIIPaBOYHOM
npogeccuoHanbHoll

oesamenbHoOCmu

JUTEPATYpPOU U CIOBAPEM




Pazgen 11. Finance

Tema 11.1. Raising finance

YK-4.2.

IToBTOpEHME TTPOIAECHHOTO i
(IpaKkTUKYM) p pOH YeTHbIi
Marcpuraia, moaAroToBka omnpoc
Kynomypno-msopueckoe ’
UHIBUIYTHHOTO MHCbMEHHBIE
gocnumaHue. 0CO3HaHue
BOKaOyJsipa 1o JIOMAIIH1e
c80€e20 Mecma u poau 8 . z
y pONJIEHHON Teme, paboTa 3a/1anus
0yoyweti L
. CO CIIPaBOYHOM
npogheccuoHaIbHO .
JUTEPATypOH U CIIOBapeM
oesmenpbHoCcmu
[ToBTOpEHUE MPOIiIEHHOTO 5 VK-4.2.
Marepuaa, oaroToBKa Yerubti
Tema 11.2. Accounting and WH/IUBHTyaTbHOTO onpoc,
. . IINCBbMCHHBIC
financial statements BOKaOyIIsIpa 1o
o o JOMAIIHNUEC
(mpakTHKyM) IpOIIEHHOH TeMe, ]3360Ta .-
CO CIIPaBOYHOM
JUTEPATypOul U CIOBapeEM
[ToBTOpEHME MPOIIEHHOTO 3 YK-4.2.
Marepuaa, oAroToBKa YeTHbIH
WH/IMBUYTEHOTO orpoc,
Tema 11.3. Stocks and HCHMEHHBIE
BOKaOyIsipa 1mo
Shares (mpakTukym) HhoiinerHoN Teve. paGora JOMaIlHHEe
ponn ’ 13 3aJaHusA
CO CIIPaBOYHOM
JUTEPATypOH U CIIOBapeM
[ToBTOpEHME IPOHICHHOTO 3 YK-4.2.
MaTepuala, IoAroToBKa YcTHbli
WH/IMBUYTBEHOTO orpoc,
Tema 11.4. Bonds [MCHMEHHBIE
BOKaOyJsipa 1o
(mpakTUKyM) . z 5 JIOMaIlTHHAE
npoiiiecHHON TeMe, paboTa S—

CO CIIpaBOYHOM
JUTEPATypPOH U CIOBapEM




Tema 11.5. Taxation
(mpakTUKyM)

[ToBTOpEHNE IPONAECHHOTO
MaTepuaia, MoAroToBKa
WHAUBUAYAJIBHOTO
BOKaOyJIsipa 1mo
pONJIEHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYpPOU U CIIOBAPEM

YcTHbIN
ompoc,
MMACbMEHHBIE
JIOMAaIIHUE
3aJaHus

YK-4.2.

IK3aMeH

ITonroroBka k
IIPOMEKYTOYHOU
aTTectauuu B opme
rpyNIOBOM MPE3EHTALHH,
BBITTOJITHECHHE
KOHTPOJIbHBIX 3aIaHUI

36

Hroro

36

Bcero

36




6. COIEP)XAHUE JUCIUIIJINHbI

Pa3nen 1. Global Market

Tema 1.1. Globalization

OO6yuatomuecs u3zydator Temy [nmobammszanus. CrocoObl M METOIbI, MPUBOASIINE K
I'mobanm3amuu. M3ydaroT jekcuky mo Teme. [1oJ0KUTEeNbHbIE U OTPUILIATEIBHBIC MTOCICICTBHUS
rporecca riaodanmm3aruy. M3y4aroT TepMUHOJIOTHIO TIPOBEIACHHSI TeIC(POHHBIX ITEPETOBOPOB.

Kynomypno-meopueckoe _eocnumanue:  noHumauue — COYUANbHOU  3HAUUMOCU
UHOSA3LIYHOU KYAbMYPbl NPOUCXO0UM Y 00VUAIOWUXCS NOCPEOCMBOM AHAIU3A U OAlbHeUue2o
00CYHCOeHUSA HA UHOCMPAHHOM SI3bIKe MeMbl 2100a1u3ayull, ee 3aK0H08, d MaKx#ce 0CoOeHHOCmuU
8€0EHUSL MENHCOYHAPOOHBIX NEPEe208OPO8.

Tema 1.2. Brands

OOyuarorrecs: 3HaKOMATCS ¢ TeMOH Ha mpumepe MuUpoBbIXx Mapok: IBM, Coca-Cola,
Disney. O6cyxnaroT npobiembl, CBA3aHHbIE C MUPATCTBOM U MYyTH HUX pemieHus. M3ydenue
TEPMUHOJIOTUH, HEOOXOJUMOM JJIsi TIPOBENEHHUs JCJIOBBIX IEPErOBOPOB M COOpaHUU
MEXIyHApOIHOTO YPOBHSI.

Kynomypno-meopueckoe eocnumanue: nonumanue 0coOeHHOCMEU MeNCKYIbIMYPHOLO
npogheccuoHanbHo20  83AUMOOCUCMBUSL  NPOUCXO0Um Y 00y4arwuxcs  nocpeocmeom
KOMMYHUKAYUU HA UHOCMPAHHOM 53bIKe C Yelblo 00CYHCOeHUst NPobieM, C8A3aHHbIX ¢ UMEHAMU
pAOa 2106aNbHbIX KOMAAHUL, U NYMeEU UX PeuleHUsl.

Tema 1.3. Advertising

OOyuaromuecss  3HAKOMATCS € Pa3IMYHBIMA  BHUJAMHU  PEKJIaMbl, METOJaMH
peKIIaMUpOBaHUs. YUaTcs, KaK MPaBUIILHO MPOBOUTH PEKIaMHYI0 KammnaHuio. M3yuaior ¢passi,
HEOOXOAMMBIC JUISI TIOCTPOCHHUS YCICIIHOW Npe3eHTaruu. VHIuBUyallbHass TPE3eHTaIus 110
TEME.

Pa3znea 2. Business Organization

Tema 2.1. Employment

OOyuaromuecs U3y4arT HaunOojee BaKHbIE (DAKTOPHI, HEOOXOIMMBIE Ui TMOMyYEHUs
paboTsl. M3yuaroT crnocoObl yCHEIHOro NpoXokKAeHUs U MpoBeieHus: codecenoBanus. M3yuaior
TEPMHUHOJIOTHIO, HEOOXOUMYIO JIJIsl IPOBE/ICHUS COBEIIaHUN BHYTPHU KOMITaHWU. Bubl pesrome.
OOyuaroruecs: y4aTcsi COCTaBJIATh pe3toMe.

[{V]ZbI’I’ZVDHO'mGOHHeCKOe eocnumanue. OCO3HaHue ceoeco mecma u poiu 6 6ydymeﬁ
l’lqubQCCMOHCl]ZbHOZZ deﬂmeﬂbHocmu ocywecmeisienmcss nymem dahaiusd 0C06€HHOCI’I’Z€ZZ noucka
pa601’nbl, 6606Hu}l nepecoeopos Ha UHOCMPAHRHOM A3bIKe, I’lpO@@d@HHﬂ COG@LL!CIHMZZ.

Tema 2.2. Trade

OOyuaromuecss 3HaKOMSTCS C Pa3IUYHBIMU BUAAMU TOProBiu. M3ydaroT 0coOeHHOCTH
BHEIIHEH M BHYTPEHHEW TOProBiIM. 3HAKOMATCS C NpaBWIaMd O(OPMIICHUS aKKPEIUTHBA.
COBepIIEHCTBYIOT HAaBBIKM BEJICHHMS IMEPEroBOPOB, H3y4yalOT pPA3JIMYHbIE MPUEMBI Ui
JOCTHXXeHHs Hanbosee 3(pPeKTUuBHOro pe3ysbTara.

Tema 2.3. Organization



OOyuaromuecs: 3HaKOMSTCS C BUJaMH KOMIaHui. M3yyaroT npuemsl, criocoOCTBYOmIMe
CO3JIaHHIO OJIAroNpUATHON pabodel cpenbl. 3HAKOMSTCS C MPaBUIIAMH M CTPYKTYpaMu OOLICHHUS

B cepe OusHeca.

Kynemypno-meopueckoe _eocnumanue: opmupoganue nowumManusi 0codeHHocmell
MEJCKYIbIMYPHO2O NPOPECCUOHATLHO2O B3AUMOOCUCMBUST NPOUCXOOUN NOCPEOCMEOM AHAIU3A
PA3IUYHBIX MUNOE KOMNAHUL, 0CODEHHOCMell 8bICMPausanus NPasuil U CmpyKmypol 0e108020
obwenust 6 npogeccuonanvroll cepe.

Tema 2.4. Money

3HaKOMCTBO ¢ ()MHAHCOBBIMH OTHOIICHHSMH B OSKOHOMHKE W UX TIpadUuecKuM
orpaxxenueM. OOydeHHe COCTABICHUIO U HATIMCAHUIO OTUYETOB.

Pasnen 3. Business English Certificate 1

Tema 3.1. Business English Certificate 1

3HaKOMCTBO ¢ ()OpMaTOM U CTaHAAPTaAMU MEXAYHAPOJHOTO TECTUPOBAHMSL.

OTtpaboTka yMEHHII 1 HABBIKOB HA 0a3e TAaHHOTO ayTeHTUYHOTO MaTepuaa U MOATr0TOBKA
00ydJaromuXxcs K c1a4ye BBIICyKa3aHHOTO SK3aMEHa.

Kynomyprno-meopueckoe socnumanue. NOHUMAHUeE COL;uClJleOIZ SHadYumocmu

UHOSAI3BIYHOU KYIbMYPbl NPOUCX00UM ) 00YYaAIoOuWuxcs noCpeocmeoM aHaIu3a aymeHmudHblX
Mamepuanos MexicoOyHapoOH020 IK3AMEHA.

Pa3znea 4. Strategy

Tema 4.1. Ethics

3HAKOMCTBO C 3TUKOHU B cepe On3Heca U pa3InuHbIMU HOpMaMu 3TukeTa. O0CyKIeHne
npobiieM Koppynuud u 60psObl ¢ Hel. OOyuaromiuecs M3y4yaroT TEPMHHOJIOTHIO 10 JaHHOU
TeMe, JJIsl HaXOXKJICHUS BBIXO0/1a U3 CIOKHBIX SKOHOMHUYECKUX CUTYaI[Hil.

Kynomypno-meopueckoe gocnumatue: MEJICKYIbMYPHOE npogheccuonanvroe
83aumMooeticmsue NPoUCXooum 6 CO3ZHAHUU 0OYUAWUXC Oaa200aps aHaiuszy u OdlbHeuuemy
00CYIAHCOEHUIO MAKUX NOHAMUL, KAK dMUKA, KOPPYAYUsL, IKOHOMUYECKAsl CUMYayusl U CnocooObl ee

YAYUULEHUA.
Tema 4.2. Change

OOyuaromuecs: ydaTcsi BbIpakaTh CBOM MBICIIU IO TeMe u3MeHeHus. Kak B moBce1HEeBHOM
KU3HU, Tak U B cepe OuszHeca. Yuarcs mpaBuiaM HamucaHus oT4eToB. COBEPIICHCTBYIOT
HABBIKU IPOBEJICHHS COBEIIAHHH.

Tema 4.3. Strategy

OOyuaromuecss 3HaKoMsTCS ¢ TepMuHOM «CTparerus» B 1enoM. M3ydaroT BUABI
CTpaTeruii ¥ TaKTUK, HEOOXOAUMBIX Ui AOCTHXKEHUs, OCTaBICHHOM 1enu. M3ydaror paznuyus
MEXy TEPMUHOM CTpaTerusi U TaKTUKa. Pa3BuTHE yMEHUI U HAaBBIKOB NMPUHATHUS PEIICHUI.

Kynemyprno-meopueckoe socnumanue: oco3nanue ceoe2o mecma u poau 6 0Oyoyujet
npogheccuoHanvHou OessmenbHOCmu  opmupyemcs y o00yuarowuxcs yepe3 NOHUMAHUE U
pasauderue NOHAMuUL, NPOEYUPOBAHUIO C80€20 NOHUMAHUS 68 OMHOWEHUU NPOPecCUOHANbHOU
cpepul OessmenbHOCMU, OCO3HAHUIO CTIOACHOCU NPOYECCd NPUHAMUS PeuleHUl].

Paspea S. Leadership




Tema 5.1. Cultures

3HAKOMCTBO C KyJIbTYpaMU pa3HbIX CTpaH, MOBEJACHHUEM JIIOJEH, UX TPaAULUSIMU U
oOprgasiMu. OlLieHKa M aHaIN3 UX BIMSHUSA Ha BeOcHHe On3Heca. 3HAKOMCTBO C 0COOEHHOCTSIMHU
BeJICHUs1 OM3HEcCa ¢ BOCTOUHBIMU JICJIOBBIMU NapTHepamu. Pa3paboTka cCOOCTBEHHBIX CTpaTerui
B JTaHHOU cdepe.

Kynomypno-meopueckoe gocnumanue: coyuanvbhas sHa4umMocms UHOA3ILIYHOU KYAbMYpbl
Gopmupyemces 6 co3Hanuu 00yuawe2ocs 6aa200aps AHAIU3y U OAlbHetuueMmy 00CyHCOeHUIO
ocobeHHOCmel  KYIbmyp PpA3HbIX CMpaH, UX pAasiuduil U NONbIMKe CaMOCMOSAMeNbHO
pazpabomams c6010 cmpameuro 6e0eHUs OU3Heca 8 UHOAZLIYHOM NPOCMPAHCIIEE.

Tema 5.2. Leadership

3HAKOMCTBO C MHUPOBBIMHU JIHJIEpAaMU B TOJIMTUKE M dKOHOMHUKE. OOCYKJICHHE KavyeCTB
JIuzepa, pacliupeHue JIeKCUKH 1o teme. OOyuaroniyecs: mojaydyaroT MpeACcTaBlIeHUue O HaBbIKax

YIIpaBJIEHUS KPYITHBIMH, MUPOBBIMU KOMITAHHUSIMHU.

Kynomypno-meopueckoe socnumanue: gopmuposarue NOHUMAHUA O MENCKYIbIMYPHOM
npogeccuoOHaIbHOM 83aUMOOCUCMBUU OCYUieCmBIsemcs 01a200aps aHalu3y Ha UHOCMPAHHOM
A3bIKE YCNEeUHOCTNU MUPOBLIX TUOEPO8 U 210OATIbHBIX KOMNAHULL.

Tema 5.3. Competition

06}"—13}01]_[1/1605{ 3HAKOMSTCA C SJKOHOMHYCCKNM TCPMUHOM «KOHKYPCHIUA» U €€ BUIAMU.
N3yyaroT BIusSHIE KOHKYPEHIIUU HA COCTOSTHUE PAa3IMYHBIX PHIHKOB. PaccMaTpuBaioT OCHOBHBIE
CTpaTeTUH JOCTIKEHHUS KOHKypeHTocmocoOHocTH. OOydarommuecss pa3paldaThIBAalOT CBOU
COOCTBEHHBIE CTpaTeruueckue JAeWCTBUA JUIA NPEOAOJCHMS] TMPENSTCTBUM B peElIEHUU
MTOCTABJIEHHBIX 3aJ1a4.

Pa3nen 6. Business vision

Tema 6.1. Innovations

OOyuaromuecss 3HaKOMSATCS C Pa3IMYHBIMU H300peTeHusMu. OOCyk Ial0T HEOOBIYHBIE
M300peTeHus1, UCTOJIb3Ysl IEKCUKY I10 JaHHOH TeMme. PaccmaTpuBaroT npeumyiiecTBa MHHOBALUN
B cdepe pbiHKa. M3ydaoT METOAbl YCHEIIHOTO IMpejacTaBieHus uHbopManuu B ¢dopme

MpE3CHTAINH.

Tema 6.2. Business and environment

OOyuaromuecss M3y4yaloT TMOHSATHE OKpYKalolas cpela BO B3aMMOCBS3M C BEACHUEM
OuzHeca. BrnusHue pa3nuuHBIX KOMIIAHUNW HA COCTOSIHHE OKPYXAloIIeW cpeabl. 3HAKOMSTCS C
Ppa3IMYHBIMU KOMITAHUSMH, KOTOPbIE BHOCAT BKJIaJl B COXPAaHEHHE OKPYKAIOIIEH Cpeibl.

Kynemypno-meopueckoe socnumanue: ocosnanue ceoe2o mecma u poiu 6 O0yoywetl
nPOGheccUOHaANbHOU OesIMeNIbHOCMU NPOUCX0OUN NOCPEOCMBOM AHAIU3A UBMEHEHUll 6 Ou3Hec-
cghepe nood 8ozoeticmeuem U3MeHeHULl, NPOUCXOOAWUX 8 OKPYICarouell cpeoe.

Tema 6.3. Franchising

06yqalonmec51 3HAKOMSTCA C TCPMUHOM (((I)paHH_II/BI/IHT»: BBIJIaya KOMITQHMEH JTUICH3UU

Ha MPOU3BOJICTBO WM MPOJAXKY TOBapa Moj ee Mapkou ((ppaHiu3bl)». M3yyatoT Heo6Xo1umyo


http://www.multitran.ru/c/M.exe?t=610913_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1

TEPMHHOJIOTHIO HAa TPUMEpaxX pa3InYHBIX MEXTYHAPOJHBIX KOMIaHuU. HaxomasaT mpumepsl Ha
PoccuiickoM pbIHKeE.

Tema 6.4. Business communication

OOyuaromuecst 3HAaKOMSITCSI C TEPMUHOJIOTUEH U TIOHSATUEM OM3HEC 3TUKETA, JJIs BEICHUS
JICITIOBBIX TIEPETOBOPOB. YIIyUINIalOT CBOM HABBIKH OOIIECHUS B JICJIOBOM Cpe/e.

Kynomyprno-meopueckoe socnumanue: qbopmupoecmue NORUMAHUS O MEJNCKYIbMYPHOM
npO(pQCCHOHGﬂbHOM 83aumooelcmeaun npoucxodum Ha npumepe Co6ePUUEHCMBOBARUSL HABLIKOEB
KOMMYHUKAYUU HA UHOCMPARHOM A3blKeE C Yejlbl0 YCNeuHo20 8e0enUst 0el08bIX nepecoeopos.

Pazpnen 7. Insights Into Management

Tema 7.1. The nature of management

OOyuaromuecs 3HAKOMSITCS C MOHSATHEM MEHEDKMEHTa, ero 3HauyeHueMm. OOyuaroniuecs
3HAKOMSTCS C TEPMHMHOJOTMEH, HEOoOXOAUMOW Jii OMNHMCAHMUS 4YepT IMOJIOKUTEIBHOIO U
OTPULIATEIILHOTO YIIPABJICHIIA.

Tema 7.2. Management Styles

YUTo MOXKHO M Yero Hemb3s JejaTh MeHemkepaMm. Tpu ctwis ynpasiieHus. HTepBbIO ¢
AKCIEPTOM MO CTHIISIMH yrpaBieHus. KadectBo ynpasnenus. Kak onieHUTh 00paTHYIO CBS3b OT
COTPYJIHUKOB, YTOOBI YIYUIIUTh CTUJIN YIPaBICHHUS.

Kynomypno-meopueckoe socnumanue: nocpeocmeom ananu3a Ha UHOCMPAHHOM A3bIKE
PA3TUYHLIX 8UO08 UHMEPBbLIO, CMUNEL YNPAGIeHUs, Kaiecmea Npoucxooum g@opmuposanue
NOHUMAHUS_MEHCK)TIbIMYPHO20 NPOPeCCUOHATbHO20 83AUMOOEUCMBUSL.

Tema 7.3. Team Building

OOyuaromuecs M3y4aroT crocoObl paboThl B KOMaHJE, OOCYXKIAOT HMJIEH, KaK CO3/1aTh
yCHEIIHYI0 KoMaHay. M3y4aior 1eKCuKy 1o Teme.

Kynomypno-meopueckoe socnumanue: _¢ghopmuposanue  cOyuUarbHOU  3HAYUMOCU
UHOSAZLIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoell Gopmuposanus KOMAaHo, onpeoeneHus
poaell 8 KoOMaHoe, YCReWHOCMU U Pe3yTbMAMUEHOCIU KOMAHObL U KANCO020 ee YleHd.

Tema 7.4. Risk

OOyuaromuecss 00CykJ1al0T BUIbl MOBCEAHEBHOIO pUCKAa M pucka B OusHece. Puck,
KOTOpBIfI MOXKET 6BITB IMOJIYYCH B XOZC IIpoHecca FHO6aHH3aHHI/I.

Tema 7.5. Crisis management

OOyuaromuecs: 00CYXJIalOT BOMPOCHI 1O T€ME KPHU3UC B YINpPaBIECHUHM. 3HAKOMSTCS C
Pa3JIMUHBIMH  CUTYALIUSAMHU, BBI3bIBAOIIUMU KPHU3HUC. I/I3y‘{aIOT IMyTH PCIICHHA BBIXOJa U3
Kpusuca. I/I3y‘-IaIOT MNpUEMBbl 3allpalliiBaHUA PIH(I)OpMElI.[PIPI B CIIOKHBIX JSKOHOMHWUCCKUX
CUTyallusX U I'PaMOTHO OTBEYATh HA ITOCTABJICHHBIC BOIIPOCHI.

Pazgen 8. Communication in Business

Tema 8.1. Communication

Oquannmecsi HU3YyYar0T KadyeCTBa XOPOIICTO CO6€C€,I[HI/IKa, (baKTopBI BAXXHBIC B

O6H.[CHI/II/I u (bOpMBI 06IJ_ICHI/ISI (BI/IJIBI NMHUCBbMCHHOI'O U YCTHOI'O 06IJ_ICHI/I}I). I/ISY‘-ICHI/IG U TPpCHUHT



HOBOM JiekcuKH 10 TeMe. COBEpIICHCTBYIOT CBOM KOMMYHHKATHBHBIC HABBIKU. M3y4arOT BUJIBI
po0JieM, ¢ KOTOPBIMUA OHH MOTYT CTOJIKHYTBCS B TIPOIIECCE OOIICHUS.

Kynomypno-meopueckoe éocnumanue: coyuanvhas 3HauuMocms UHOA3LIYHOU KYIbHYPbl
Gopmupyemcs y obyuarOwuxca nocpeocmeom U3yueHus uoo8 npoodiem, ¢ KOMOpbiMU OHU
MO2Ym CMOJKHYMbCSA 8 NPOYecce UHOA3bIYHO20 NPOPeCcCUOHATIBHO20 00U EeHUSL.

Tema 8.2. E-commerce

OOyuaromuecss U3y4yaroT BHJbl PUCKAa, KOTOPbIE MOTYT OBbITh IOJIyYEHbI B pe3ysbTare
TOPrOBJIM B MHTEpHETE. BUabl MPOAYKTOB M YCIyr, NPENOCTABIIEMBIX B MHTEpHETE. M3yuaror
TEPMUHBI TIO TeMe TOPToBiisi. M3ydaroT MeToabl MOCcTpoeHUs: YPGEKTUBHON MPE3EHTAIUU IS
YCHGIHHOﬁ MpoaaXu CBOCTO MPOAYKTAa CBOUM IMOTCHIMWAJIbHBIM IMOKYIIATCIISAM.

Tema 8.3. Customer service

OOyuaromuecs U3y4arOT HOBBIE UAEU B cdepe oOCiIyKUBaHUS KIMEHTOB. W3ywaroT
JIOCTOMHCTBA W HEIOCTaTKH Pa3HBIX BHUAOB OOIIeHWs C KiueHTamu. OOydaromiuecs ydaTcs
nucaTh TUCbMO-kanio0y. COBEpIICHCTBYIOT HaBbIKU ayJUPOBaHUs IO JaHHOU TEMe.

Kynomypno-meopueckoe ocnumanue: oco3nanue yYCHeWHOCIU _MeHCKYIbMYPHO2O
NpoheccUOHATbHO2O 83AUMOOCUCIBUSL NPOUCXOOUM Yepe3 YCMHbILL 0OMeH HA UHOCMPAHHOM
A3bIKEe UOESAMU U MBICIAMU NO NOBOOY CMUel NPOPeCCUOHATIbLHO20 U ObIM0B8020 00WeHUs O
peweHust npoo.IemM KOMMYHUKAYUL.

Tema 8.4. Writing report

OOyuaromuecs U3y4aroT CTPYKTYpy HAIMCAHUS OTYETa, HEOOXOIUMYIO TEPMHHOJIOTHIO.
3aH_[I/IT a4 MHIAWMBUAYAJIBHBIX OTUYCTOB.

Pazgexn 9. Global Companies

Tema 9.1. Globalization and Global Marketing

OO6yuaromuecs u3ydaroT temy «[modanmuzarus». CrocoObl U METOJbI, MPUBOIAIINE K
FJ’IO6aJ'II/I3aI_[I/II/I. I/I3yan0T JICKCUKY II0 TEMC. ITomoxxurenpHBIE U OTpHULATCIBHBIC IMOCICACTBUA
Iponecca FJ'IO6aJ'II/I3aI_II/II/I. MGTO,Z[BI BXOXICHHUA B MHpOBOﬁ PBIHOK.

Kynomypno-meopueckoe  socnumanue:  gpopmuposanue  NOHUMAHUSL___COYUATbHOT
BHAUUMOCMU UHOSAZBIYHOU KYIbMYpbl NPOUCXOOUM 8 Npoyecce auamu3a u 006CyiHcOeHUs:
nocieocmaull npoyecca 2106anuzayul, 0cob6eHHoCmel MeicOYHapoOH020 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuaromuecss 3HaAKOMSTCS C HCTOpPUEN CO3[JaHMsI KOMIIAHWU, C €€ OCHOBATEINSIMHU.
OO6cyxaroT MperuMyIIecTBa U HEJJOCTATKU ATON KOMITaHHH.

Tema 9.3. Success

N3yyaror nekcuky mo Teme «Ycmex». 3HAKOMSTCS C TEPMUHOJOTHEH Ha TMpuMepe
YCHENIHbIX KOMIaHuW U Jroaeli. COBEpIICHCTBYIOT HABBIKM BEJEHHUS MeperoBopoB. M3yuaior
KauecTBa, KOTOPBIMU 00JIaJJaeT YCIEIIHbII YeTOBEK.

Kynemyprno-meopueckoe socnumanue: nonumauue ocobennocmetl MEJNCKYIbMYPHO20

npogheccuoHanbHO20 83aUMOOEUCMBU NPOUCXOOUM HA NpUMepe AHAAU3A YCNeUWHOCU 8e0eHUs



nepe2o6opoe Ha UHOCMPAHHOM S3blKe, YCHeWHOCMU Yelo8eKa, KaK AUYHOCMU U KAK OusHec
eOUHUYDL.

Tema 9.4. General Motors Company

W3yyaroT uCTOpPHIO KOMIIAHMM, 3aHHMAeMOE€ MECTO Ha MHPOBOM apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha pPbIHKE W (OpMyJy ycrexa, MecTo, 3aHuMaeMoe Ha Poccuiickom
PBIHKE.

Tema 9.5. Failures

OOyuaromuecs H3y4aroT NPUYMHBI Kpaxa KoMmaHuil. IlyTu BbIXOJa U3 CIOXKHBIX
HSKOHOMHUYECKUX cUTyanuii. O030p pbIHKOB, KOTOPbIE 00AHKPOTUIIHC.

Tema 9.6. Microsoft Company

N3yyaroT uUCTOpUIO KOMIIAHWH, 3aHMMAE€MOE MECTO Ha MHPOBOM pBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pBhIHKE M (OpMyJy ycrexa, MecTo, 3aHuMaemMoe Ha Poccuiickom
pBIHE.

Tema 9.7. Virgin Group Company

N3yyaror wucCTOpHIO KOMIIAHMM, 3aHHMAeMOE€ MECTO Ha MHPOBOM apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha phIHKE M (POpMyJy ycrexa, MecTo, 3aHuMaemoe Ha Poccuiickom
PBIHKE.

Tema 9.8. Future of the Business

OOyuaromuecss U3y4aroT NMPUYUHBL, 110 KOTOPHIM KOMIIAHUHM CTAHOBATCS INI0OAJIbHBIMU.
Iyt ux pacmmpenus. IIplTatoTcsi CIpOrHO3MPOBAaTH SKOHOMHUYECKOE COCTOSIHHE CTpaHbl B
Oymy1eM.

Kynomypno-meopueckoe eocnumanue: nymem o00CYi#cOeHUss HA UHOCMPAHHOM S3bIKe
B03MOJICHbIX HANPAGNEHULl PA36UMUs IKOHOMUKU CMPAHbl U OusHeca, y 00yHarOwWuxcs
Gdopmupyemcsi 0cosHanue ceoe2o mecma u poau 6 byoyuel npogheccuoHatbHoOU 0esimenrbHOCHU.

Pa3pnen 10. Banking

Tema 10.1. Personal banking

OtpaboTka HaBBIKOB YNOTpeOneHuss OaHKOBCKOW JIEKCHKH, 3HAKOMCTBO C THIIAMHU
0aHKOBCKUX CYETOB, OOydYaroluecss OO0CYXIAlT TeMy « JOJITW», OTpabaThIBalOT TEXHUKU
MIPUHATHS PEILICHUN.

Kynomypno-meopueckoe socnumanue: Ha npumepe 00OCYHICOCHUST NOSUMUBHO2O U
He2amu6H020 GIUSAHUSL PA3GUBAIOUUXCSL IKOHOMUYECKO20 GIUSHUSL HA 4el06eKd, ) 00YUAouUXCsl
Gopmupyemcs NOHUMAaHUe 0coOOeHHOCmel — MENCKYIbMYPHO2O0 npogheccuoHarbHo20
63aUMOO0eCMEUA.

Tema 10.2. Banking history

Beenenue B TEMY «HUCTOPHUA 0aHKOBCKOT'O AcIa. 3HaucHUe OaHKOB B (I)HHaHCOBOf/'I
CUCTEME DKOHOMMUKH.

Tema 10.3. Types of Banks



OOyuaromuecss u3y4aroT TUNbl OaHKOB. CpaBHUBAIOT MEXIyHApOIHbIE OaHKH C
Poccuiickumu. Haxonsat npenmyIiecTsa 1 HEAOCTATKU TOI'O WJIM HHOT'O THUIIA.

Tema 10.4. Central Banking

OOyuaromuecs: U3y4aloT CTPYKTypy OaHKOB Ha NMpHMEpE HM3BECTHBIX MEXIyHApOJHBIX
0OaHKOB.

Tema 10.5. Film Money banking and Federal Reserve System

[IpocmoTp u obcyxnenue punbpma o Teme Penepanbublii Pesepsusiii honn CHIA.

Tema 10.6. Profitable Banks

OOyuaromyecss M3y4aroT BHIbl JOXOAHBIX OaHkoB. Ilytm noctuwkenuss OaHkamu
npuobun. Haxoxnenue pemenust 11s1 0aHKOB, HE IPUHOCALIUX TPUOBLIb.

Tema 10.7. Bank Charges

[IpomomkarOT 3HAKOMCTBO M YINIYOJISIFOTCST B TEPMUHOJOTHIO <«JIOXOJHOCTH M HE
JIOXOJTHOCTb)

Tema 10.8. Bank Mergers

BBenenue B TeMy OaHKOBCKHE CIUSHUS, OTPAOOTKA TEXHUK MPUHITHS PEIICHUH.

Tema 10.9. Companies and their banks

OOyyaromuecs M3y4alOT TEPMHUHOJOTHIO Ha MpHUMEpe H3BECTHBIX MEKIYyHAPOIHBIX

0OaHKOB U KOMITaHUIA.

Kynomypno-meopueckoe socnumanue: ocosHanue ceoeco mecma u poau 6 Oyoyujeil
npoghecCUoHaNbHOU OesIMeNIbHOCU  NPOUCXOOUM 80 8PeMsl  00CYIHCOeHUs. 00YUaArOUUMUCS
HIOQHCO8 UCNONIL308AHU 3HAHUL, YMEHUUl U HABLIKO8 6 cghepe IKOHOMUKU HA UHOCMPAHHOM
A3vIKe.

Pa3pen 11. Finance

Tema 11.1. Raising finance

OOyuaromuecs U3y4aroT pa3IuYHbIe BUIbI 3aiMOB.

[IpeumymiecTBa U HEJOCTATKH 3aeMa JieHer. M3y4aloT (puHaHCOBBIC TEPMHHBI. V3yyaroT
crocoObl yBenu4yeHust 10xX0/10B. COBEpPIICHCTBYIOT HABbIKU MPOBEIACHUS IEPETOBOPOB.

KVJZbI’I’lVDHO-m@ODLleCKOe socnumdaHue. OCO3HAHUe ceoeco mecma u pojiau 6 6y0yu;eﬁ

nPohecCUOHANbHOU OesimeNIbHOCMU NOHUMAEMCs 00YHaOWUMUCS Yepe3 COBEPULeHCTNBO8AHUE
HABBIKOB 8e0eHUsL MeXCOYHAPOOHBIX Nepec08OpPOs.

Tema 11.2. Accounting and financial statements

OOyuaromuecss 00CYXJIAIOT — pa3jiMyHble BUABl  OyXTalTepcKOH  J1esSTeNbHOCTH,
(rHAHCOBBIE TOKYMEHTHI U TUCKYTUPYIOT Ha TEMY JIOXOJIOB U PAacX0/I0B.

Tema 11.3. Stocks and Shares

OOyuaromuecs: 3HaKOMSTCS C TEPMHUHOM «AKIHs», €€ BUAaMU U (POHIOBBIMHU OUpPKAMH.

Tema 11.4. Bonds



OOyuaromuecss 00CYXIAlOT pa3TUYHbIE BUABl OOMMranuid. 3HAKOMSATCS C pa3HUIEH
MEXIY «aKIHe» U «o0muramnmein.
Tema 11.5. Taxation

Beenenue B temy «Hanorn». 3HakoMCTBO € pa3JIMYHBIMU BUJAMH HaJIOIOB.

7. CAMOCTOSATEJIBHAS PABOTA OBYYAIOIIIUXCHA

B pamkax naHHON y4yeOHON NMCUUIUIMHBI OOYYarOIIMECs BBINOJIHAIOT CAMOCTOSATEIbHYIO
paboTy B BHJE MOBTOPEHUS MPOIIEHHOrO Marepuaia 1Mo BCEM M3y4aeMbIM TeMaM JIBEHAILATH
pa3aesoB, YCTHO M MUCbMEHHO (MMCbMEHHbIE JOMallHUE padOThl) OTBEYAlOT HA BOIPOCHI IS
MIOATOTOBKH K TEKYIIEMY KOHTPOJIIO B COOTBETCTBYIOLEM CEMECTPE, a TAKKE TI'OTOBATCS K
WHIUBUAYAIbHBIM WJIM TPYNIOBBIM MpE3eHTAlUSIM JJIs MPOXOXKICHHUS MPOMEXYTOUHON
arrecrauuu 1o guciumiauHe. Ilomumo 3Toro, oOydwarommiics OCYIIECTBISET MOATOTOBKY
WHIUBUAYaJIbHOIO BOKaOyJsipa MO MpOiIeHHON Teme; paboTy CO CIpaBOYHOM JIUTEPATypoil U

cioBapeM; paboTy HaJl OMUOKaMH.

8. OBPA3BOBATEJIBHBIE TEXHOJIOT'UHU

Ha kax0M 3aHATHHM KaXIOW TeMbI BCEX pa3zieiioB HAPSAY C TPATUIIMOHHBIMHU TPUMEHSICTCS
TEXHOJIOTHSI TPOOJEMHOro OOyYEeHHS, a MMEHHO KaXXJ0€ 3aHsATHE IPOBOAUTCS B Gdopme
MPaKTUKyMa.

[Ipn wu3ydyeHMH [aHHOW JWCHUIUIMHBI HUCHOJB3YIOTCS Cleaylolue o0pa3oBaTeabHbIe

TEXHOJIOTUU:
Tema 3ansaTust Buna oopa3oBartesibHOIM ®opMma npoBeeHUs
TeXHOJIOTHH 3aHATHA
Paznen 1. Global Marketing Humepaxmuenas Henosas / ponesas uepa
Tema 1.1. Globalization MEXHONL02USL
Kynomypno-meopueckoe
gocnumatue:
COYUATILHASL BHAUUMOCTD
UHOSL3bIYHOU KYIbMYPbl
Tema 1.2. Brands Hnmepaxmusnas Case Study (pazbop
Kynomypno-meopueckoe MEXHON02US. KOHKDEMHbIX CUmyayuti)
gocnumatue:
MEJHCKYTIbIMYPHOE
npogeccuonanvroe
83aumooeticmaue
Tema 1.3. Advertising Humepaxmuenas Henosas / ponesas ucpa
MexXHON02Us Case Study (pazdoop
KOHKPEMHbIX CUMyayuii)
Pa3nen 2. Business Organization Hnmepaxmusnasn Henosas / ponesas uepa
Tema 2.1. Employment MEexXHON02Us.
Kynomypno-meopueckoe
gocnumanue:




OCO3HAHUE C80€20 MeCmd U poau
8 Oyoywetl npogheccuoOHaIbHOU
oesmenbHOCIU

Tema 2.2. Trade

Tpaduuuomtaﬂ MeXHOoJI02UA

Hpaxmuqecme 3arAamue

Tema 2.3. Organization Hnmepaxmuenas Case Study (pazdoop

Kynomypno-msopueckoe MEeXHON02Us. KOHKDEMHbIX CUmyayuii)

gocnumanue:

MENHCKYIbIMYPHOe

npogeccuonanvroe

g3aumooeticmaue

Tema 2.4. Money Humepaxmusnas Case Study (pazbop
MEeXHON02Us. KOHKDEeMHbIX CUumyayuti)

Paznen 3. Business English
Certificate 1
Tema 3.1
Certificate 1
KVJmeVDHO-I’I’lBODU@CKO@
esocnumanrue.
COYUalbHAsA 3HAYUMOCTb
UHOSA3BIYHOU KYTbIYPbl

Business English

Tpa()uL{MOHHClﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Pasnen 4. Strategy
Tema 4.1. Ethics
Kynomyprno-meopueckoe
gocnumanue:
MENCKYbIMYPHOE
npogeccuonanvHoe
g3aumooelicmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Tema 4.2. Change

Tpaduuuonna}z MEeXHOI02UA

Hpakmuqecme 3arAamue

Tema 4.3. Strategy
Kynomypno-meopueckoe
BOCHUMAHUe. 0CO3ZHAHUE C80E20
Mecma u ponu 8 byoyweu

Tpa()uuuonnaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

npogheccuonanbHol

desmenbHOCMU

Pa3gen 5. Leadership Humepaxmuesnas Henosas / ponesas uepa

Tema 5.1. Cultures MexHo102Usl Case Study (pazbop

Kynomypno-meopueckoe KOHKDEMHbIX CUmMyayuti)

gocnumatue:

COYUATILHASL BHAUUMOCTD

UHOS3LIYHOU KVIbMYPbl

Tema 5.2. Leadership Humepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe MEXHON02US. KOHKDEMHbLX CUmMyayuti)

gocnumatue:

MEJHCKYTIbIMYPHOE

npogeccuonanvroe

g3aumodelicmaue

Tema 5.3. Competition Hnmepaxmusnasn Henosas / ponesas uepa
MEexXHON02Us. Case Study (pazbop

KOHKDEeMmHbIX cumyayuil)

Pasznen 6. Business vision
Tema 6.1. Innovations

TpaduquHHaﬂ MexXHo102uA

Hpaxmuqecme 3arAamue

Tema 6.2. Business and

Tpaduuuormaﬂ MEXHOJI02UA

Hpakmultecme 3aramue




environment
Kynomypro-meopueckoe
gocnumanue: 0CO3HAHUe C80e20
Mecma u ponu 8 Oyoywel
npogeccuoHanbHoOU
desmenvbHocmu

Tema 6.3. Franchising

TpaduquHHaﬂ MexXHoJ102uA

Hpaxmuqecme 3aramue

Tema 6.4. Business
communication
Kynomypro-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanvbHoe
gzaumooericmeue

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEMHbIX CUumyayuii)

Pazgen 7. Insights Into
Management

Tema 7.1. The nature of
management

Tpa()uL{MOHHClﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 7.2. Management Styles
Kynomypro-meopueckoe
socnumanue:
MENCKYbIMYPHOE
npogeccuonanvbHoe
g3aumooeticmeue

Tpaduuuouuaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 7.3. Team Building
KWZbI’I’lVDHO-Wlf?ODlleCKOQ
socnumanue.
COYUalbHAsA 3HAYUMOCb
UHOS3BIYHOU KYIbIYPbl

Tpa()uuuonnaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 7.4. Risk

Hnmepaxmusnas
MEexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Tema 7.5. Crisis management

Tpa()uuuonnaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Paszpnen 8. Communication in
Business

Tema 8.1. Communication
lebmypHo-meoplteCKoe
esocnumanue.

COUUAIbHAA 3HAYUMOCMb
UHOSI3bIYHOU KYIbIYPbl

TpaauquHHa}Z MEXHOJI02UA

HpakmuquKoe 3anAamue

Tema 8.2. E-commerce

TpaauquHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAaAmue

Tema 8.3. Customer service
KVJmeyDHO-m€ODlt€CKO€
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanvHoe
gzaumooeticmeue

TpaauLﬂ/lOHHClﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue




Tema 8.4. Writing report

Tpaduuuomtaﬂ MeXHOoJI02UuA

Hpaxmuqecme 3arAamue

Pa3nen 9. Global Companies
Tema 9.1. Globalization and
Global Marketing
KWZleVDHO-I’I’lGOD’iQCKOQ
socnumaHue.

COUUAIbHAA SHAYUMOCHTb
UHOSA3LIYHOU KYIbMYPbl

Tpaduuuomtaﬂ MeXHOoJI02UA

Hpaxmuqecme 3aramue

Tema 9.2. Coca Cola Company

TpaduquHHaﬂ MmexHoJ102uA

Hpaxmuqecme 3aramue

Tema 9.3. Success

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKDEMHbIX cumyayuii)

Tema 9.4. General Motors
Company

Tpa()uL{MOHHClﬂ MmMeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 9.5. Failures

Tpaduuuouuaﬂ MEeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 9.6. Microsoft Company

Tpaduuuouuaﬂ MEeXHOJI02UA

Hpakmuqe(:xoe 3arAamue

Tema 9.7. Virgin Group
Company

Tpaduuuouuaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 9.8. Future of the Business
Kynomypno-meopueckoe
BOCHUMAHUE. 0CO3ZHAHUE C80E20
Mecma u ponu 8 byoyweu
npogheccuoHaIbHOU

Hnmepaxmusnas
MexHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Paznexn 10. Banking

Tema 10.1. Personal banking
Kynomypno-meopueckoe
gocnumatue:
MEJHCKYTIbIMYPHOE
npogheccuonanvroe
83aumooelicmsue

Tpa()uuuonnaﬂ MEXHOI02UA

Hpakmuqecme 3arAamue

Tema 10.2. Banking history

TpaduuMOHHa;z MEXHOJI02UA

HpakmuquKoe 3anAamue

Tema 10.3. Types of Banks

TpaduuMOHHa;z MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.4. Central Banking

TpaduuMOHHa;z MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.5. Film Money banking
and Federal Reserve System

TpadumeHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.6. Profitable Banks

TpadumeHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 10.7. Bank Charges

TpaduquHHaﬂ MeXHOoI02uA

HpaxmuquKoe 3arAamue

Tema 10.8. Bank Mergers

TpaduquHHaﬂ MeXHOoI02uA

Hpaxmuqecme 3arsamue

Tema 10.9. Companies and their
banks

TpaduquHHaﬂ MeXHOoI02uA

Hpaxmuqecme 3arsamue




Kynomypno-meopueckoe
8OCHUMAHUE. OCO3HAHUE C80E20
Mecma u ponu 8 Oyoyuel
npogheccuoHanbHOl
desimenbHOCmU

Pa3znen 11. Finance

Tema 11.1. Raising finance
Kynomypno-msopueckoe
BOCHNUMAHUE. OCO3ZHAHUE CB80Ee20
Mecma u  poau 6 Oyoywell
npogheccuoHanbHol
desimenbHOCmU

TpaduquHHaﬂ MmMexXHoJ102uA

Hpaxmuqecme 3arAamue

Tema 11.2. Accounting and
financial statements

Tpa()uL{MOHHClﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 11.3. Stocks and Shares

Tpa()uL{MOHHClﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 11.4. Bonds

Tpaduuuouuaﬂ MEeXHOJI02UA

Hpakmuqe(:xoe 3arAamue

Tema 11.5. Taxation

Tpaduuuouuaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

9. TEKYIIIAM KOHTPOJIb YCIIEBAEMOCTH U ITIPOMEXYTOUYHASI
ATTECTAIUA IO JUCIUITJIMHE

9.1. ®opMBbI KOHTPOJIA MO AUCHHUILINHE

Texkymuii KOHTPOJIb.

B mpouecce u3ydeHus ydeOHOW AMCHUUIUIMHBI OOydYarollMecs YYacTBYIOT B YCTHBIX
ONpOCAax, BBHIMOJIHIIOT MNUCHbMEHHbIC JOMAIIHHE M KOHTPOJBbHBIC 3aJaHUS.
BBITIOJIHEHUS TAHHBIX BUJIOB Pa0OT SIBJIIOTCS OCHOBAHUEM ]ISl BHICTABJICHUS OLIEHOK TEKYIIEro
KOHTpOJISI IO y4eOHOI AucuuIiuHe. BeimonHeHne Bcex 3aqaHuil sBIsieTcsl 00s3aTeIbHbIM IS
Bcex oOywarommxcs. OOydaromuecs, He BBINOJHHUBIIME B MOJHOM OOBEME BCE 3aJaHHs, HE

AOIIYCKAKOTCA K CHAY€ DK3aMCHOB, 344Y€TOB M 3a4Y€TOB C OLICHKOW 1O JaHHOM y‘le6H0ﬁ

MHACLUILINHE.

IIpomekyTOUHAs aTTeCTALMSA.

I[J'Ifi KOHTPOJIA YCBOCHHA 06y‘-IaIOH_II/IMI/IC$I JaHHOW IHCLUILIMHBI yLIe6HI>IM IJIaHOM

IpeaycMoTpeH 3aueT B 1 u 3 cemecTpax oOydeHHs M 3a4yeT ¢ OLIEHKOHl BO 2 cemecTpe,

IpOBOANMBIC B (bopMe HWHIANBUIYAJIbHBIX npeseHTauHﬁ MO0 U3YyUYCHHBIM TEMaM, U 3K3aMCH B

4 CEMECTPE, l'IpOBO,[[HMLIfI B (l)opMe HCIIOATOTOBJICHHOT'O MOHOJIOTMYCCKOI'O BBICKAa3bIBaAHU S

10 OJHOH W3 MNPEVIOKCHHBIX TEM, OTBCTOB Ha BOIIPOCHI MAPTHEpA WM NPCIOAaBaATCIIA

ocJIC NpeACTAaBJICHHOI'O MOHOJIOTa, prHHOBOﬁ JIeTIOBOM MMPE3CHTAlNU. HpI/I BBICTAaBJICHUU

HUTOTOBBIX OTMCTOK YUYHUTBIBACTCSA AKTHBHOCTH o6yqa101uer 0Cd B paMKax KYJIbTYpHO-

TBOPYCCKOT'O HAITPABJICHUA BOCIIUTATEIIbHOU pa6OTBI.

PesynbTarsl



9.2.  OueHoyHble MaTepHaJibl (OLEHOYHBIE CPEICTBA) JUIA TEKYIIEro

KOHTPOJIA YCIIEBAEMOCTH U l'[pOMe)KyT()‘lHOi/i aTTeCTAlluM 10 JTUCHHUIIJINHE

Texkymuii KOHTPOJIb.

OueHouyHble MaTepuabl s TEKYLIEro KOHTPOJISl MO JUCHUIUIMHE: B TEUCHHE
CEeMecTpa OCYILECTBISETCSl IOYPOUYHBIH KOHTPOJb YCTHBIX OTBETOB (JUAJIOTOB U
MOHOJIOTOB), ay/JWPOBAaHMsI, YTCHUS U MUCbMEHHBIX (ayJIUTOPHBIX U JOMAIIHUX) paboT
(3aganmii). OueHKa BBICTABISIETCS 3a pabOTy Ha KaKJIOM 3aHSATHH, YUYUTBHIBAIOTCS BCE
BUJIBI PEUEBOM JIEATEIBHOCTH (ayJMpOBaHUE, TOBOPEHHME, UTEHHUE, MHUCHbMO), a TaKkKe
yMEHHUE aJIeKBATHO, [10 TEME, OTBETUTh Ha BOIPOCHI B paMKaX YCTHOTO OIPOCA, BOIIPOCHI
KOTOpOro MpezacTaBieHbl Huxke. OlEeHKa BBICTABISETCS COOTBETCTBEHHO KPUTEPHSIM

OLICHUBAaHUsI.

Cnucok BONPoOCoOB /il NOATOTOBKH K TeKyllleMy KOHTpoJI0 B 1 cemecTpe:
@dopMyIUpoBKa BOIMPOCOB K TEKYIIEMY KOHTPOIIO B 1 ceMecTpe MOJHOCTHIO

COOTBETCTBYECT HAMMCHOBAHHWIO U COACPKAHUTIO 3asABJICHHBIX TEM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?
6. What is counterfeiting?

7. How can companies protect their brands from piracy?
8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?
10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?
12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?



19.

20.
21.
22.

23.

24,
25.
26.
27.
28.
29.
30.

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?
How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?
What methods of advertising are more effective in each case?
What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?

Cnucok BONPOCOB /Jisl MOATOTOBKH K TeKyIlleMy KOHTPOJIIO BO 2 ceMecTpe:

®opMynHpOBKa BONPOCOB K TEKYLIEMY KOHTPOIIO BO 2 CEMECTpPE IMOJIHOCTHIO

COOTBETCTBYET HAMMCHOBAHHWIO U COACPKAHUIO 3asIBJICHHBIX TEM.

N o gk~ e e

10.
11.
12.
13.
14.
15.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize
6 of them.

What strategies can be used inside a company to make it bigger or more efficient? Name
and characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?



16.

17.

18.
19.
20.

21.
22.
23.
24,
25.
26.
27.
28.
29.
30.

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

Which of the strategies have more advantages over the others (a takeover, a joint venture,
a merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a
company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.
What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONPOCOB [JIsl MOATOTOBKH K TeKYIIeMy KOHTPOJIIO B 3 cemecTpe:

@opMyIUpOBKa BOIMPOCOB K TEKYIIEMY KOHTPOIIO B 3 CEMECTpe MOJIHOCTHIO

COOTBETCTBYET HAMMCHOBAHWIO U COACPKAHUIO 3asABJICHHBIX TCM.

A

© 0 N o O

10.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in
its product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign
ones?

Dwell on existing management styles.



11. Do you agree that managers and employees should decide together what goals to
achieve?

12. Who is responsible for mistakes in companies?

13.  What are the key steps for companies in crises?

14.  E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

15.  What are advantages of working in a team?

16.  What are disadvantages of working in a team?

17. A team always needs a leader. Do you agree? Why/ why not?

18.  Tension between team members makes a team more effective. Do you agree? Why/ why
not?

19.  Which qualities of a person would be useful for a team work?

20.  Which qualities of a person would be useless for a team work?

21.  What risks do businesses face?

22.  What are the key steps to effective risk management?

23.  Comment on the following management style: directing. Summarise the main features of
this style.

24.  Comment on the following management style: discussing. Summarise the main features
of this style.

25.  Comment on the following management style: delegating. Summarise the main features
of this style.

26.  Comment on the following management style: delegating. Summarise the main features
of this style.

27.  How does customer service in our country different from customer service abroad?

28.  What types of business correspondence do you know? What are their main features?

29.  How does report writing differ from other types of business correspondence?

30. What is the future of business in Russia?

Cnmcox BONpPoOCOB /Il MOATOTOBKH K TEKyIleMy KOHTPOJIIO B 4 cemMecTpe:
@opMyIUpOBKa BOIPOCOB K TEKYLIEMY KOHTPOIIO B 4 CEMECTPE MOIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTO 3asIBJICHHBIX TEM.

Speak on the major types of banks.
Speak on the main functions of banks.

Are Russian banking system and foreign banking system different? How?

R

Speak on global and local banks, their differences.
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11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24,
25.
26.
217.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.

Speak about the services banks provide.

Give an overview of any profitable bank.

What do banks do to avoid bankruptcy?

Give 3 examples of banking bankruptcy and its consequences.
Differentiate between current and deposit accounts.

What are advantages and disadvantages of current and deposit accounts?
What are advantages and disadvantages of on-line banking?
What is the connection of banking and finance?

Why is personal banking so important for our country?

Speak on the history of money.

Explain the idea of gold standard.

Speak on the history of banking.

Speak on the history of Russian banking.

Explain the idea of fractional reserve banking.

Central banks and their major functions.

Dwell on bank failures.

Speak about the origins of the subprime mortgage crisis in the USA (2007-2009).

What is the current situation in banking sphere?

What is the importance of banks in a financial system of any country?
Why are bank mergers so important nowadays?

Dwell on companies and their banks.

How can organizations raise their finance?

How can a person raise their finance?

How are financial and taxation systems connected?

How are negotiations connected with raising finance?

What are characteristics of a successful negotiator?

What are main laws of negotiations?

What is a successful accounting characterized by?

How can organization suffer from unsuccessful accounting?

What is the difference between profit and benefit?

How do stocks, shares and bonds differentiate?

How is the system of taxation in our country different from it abroad?
What for was taxation system created?

What do we call government taxes?

Can a system of taxation in our country be improved? How?

What affects a global system of taxation?



IIpomexyTounas aTrecTanus N0 AUCHHUIINHE.

Jlnisi OLEHKHU Pe3yJbTaTOB OOYYEHHsS MO JUCHUIUIMHE YYEOHBIM IUIAHOM B MEPBOM
CeMecTpe MPeAyCMOTpPEH 3a4eT, IPOBOAUMBINA B (pOpMe MHIUBUAYaTbHON MPE3EHTALNHU 110
teme: “Company History”.

Jlig oneHKU pe3yJsbTaTOB 00Yy4EHHUs M0 AUCUUIUIMHE Y4€OHBIM IIJIAHOM BO BTOPOM
ceMecTpe MNPEeIyCMOTPEH 3a4eT C OICHKOW, MPOBOAMMBIA B (OpMe HHIUBUIAYaTbHOU
npesenramun o teme: “Product Presentation”.

Jlis OLeHKH pe3ynbTaToB OOyYEHHUS MO JUCLHMIIMHE YYEOHBIM IUIAaHOM B TPETHEM
ceMecTpe MpeayCMOTPEH 3a4eT, IPOBOAUMBIN B (OpMe MHIMBUAYAIbHON MPE3EHTALUHU 110
teme: “Bank Presentation (Finance)”.

J171g OLIeHKHU pe3yIbTaTOB 00Y4YEeHMsI 110 AUCUUIUIMHE YU€OHBIM IIJIAHOM B YETBEPTOM
ceMecTpe MpeayCMOTPEH IK3aMEeH, IPOBOAUMBII B popme

1) HemoAroTOBJIEHHOTO MOHOJOIMYECKOTO BBICKAa3bIBaHHUS 10 OJHOM U3
MIPEIOKEHHBIX TEM MPOJOKUTEIBHOCTHIO 1-2 MUHYTHI;

2) oTBeTa Ha BOIpOCk (3-5) mapTHepa WK npenojaBaTelis Mocjae IPeICTaBICHHOTO
MOHOJIOTa;

3) rpymnmoBo# AenoBoi npe3eHTanuu mo teme ‘“‘Multinational Company” (3-5
YEJIOBEK).

10. PECYPCHASA COCTABJIAIOLIASA
Jlis mpoBeneHus 3aHATHM CEMHHApPCKOro TuUMa (MPAaKTHUYECKUX 3aHATUN) MO JaHHOU

JTMCUUIUIMHE WCIOJB3YIOTCSl ayJUTOPHUH C y4eOHOW MeOenpl0 M Meaua-o0opyaoBaHHEM
(IpoekTop, IKpaH, HOYTOYK).

Jisi  caMOCTOATENbHON pabOThl  OOYYAIOUIMXCS HUCIOJB3YeTCS TOMEIICHUE ISt
CaMOCTOSITENIbHOW pabOThl OOYYAIOIIMXCS, OCHAIEHHOE KOMIIbIOTEpaMH C HEOOXOIUMBIM
MPOrPaMMHBIM OOECIIEYCHUEM U JOCTYNOM B VHTEpHET M 3JCKTPOHHYH HH(OPMAIMOHHO-
00pa3oBaTeNbHYIO Cpely By3a.

Jlisi TPOBEJCHUST KOHTPOJIE CaMOCTOSITENIbHOW pabOThl MO JIAHHOW JUCIMILIMHE
UCIONIB3YIOTCSA ayJAUTOPUU C Meaua-o00pyJoBaHHEM (MPOEKTOP, dKpaH, HOYTOYK) U ydeOHOU
MeOenbo.

Jl1is ipoBesieHUs] TEKYIIEro KOHTPOJSl YCIIeBAEMOCTH U MPOMEXYTOYHOM aTTecTalluu 1o
JAHHOW JUCUHUILIMHE HCIONB3YIOTCA ayTUTOPUH C yUeOHONH MeOesblo U Meana-o00pyaoBaHueM

(mpoekTop, 3KpaH, HOYTOYK).



10.1. llepeyeHb JMUEH3MOHHOTO IPOrPAMMHOI0 0O0ecreYeHHust

Ne

HaumenoBanue
n/n

Tun pecypca

1 Microsoft Office

2 Microsoft Windows

Jlunensuonnoe cornamenue Microsoft - Open
Value Subscription s perenunit Education
Solutions NeV8265046

Cy6muuensunonnsiii norosop AO «CodrJlaitn
Tpeiim» Ne /131 ot 10.07.2020. Cpox neiicTBust
JI0OTOBOpa - OecCpOUHBIi

OnexTpoHHBIH cnoBapsr #ABBY'Y
Lingvo 11 crnoBaps 6 si361k0B Volume

000 "ABU Codraep" TIT OOO" Ilporpam-e
texHoiorun" Ne@8 ot 31.10.2005 (mocrossHHO-

3 License Concurent (21-50) #ABBYY nercTByrommas uieH3us ). Cpok aeicTBus
Lingvo 11 cnoBaps 6 s3bIKOB JIMIIEH3UU - OECCPOUHBIH
KonevisrantThioc  clbaBotio- JII OO0 "Koncynwsrantllmtoc TonbstTa"
4 M P noroBop Ne251/02 ot 01.01.2022 (exxeromno
MIpaBOBasi CUCTEMa OTEYECTBEHHOIO . .
npojiieBaeMbiit). Cpok ASMCTBUS JTUICH3UA -
MIPOU3BO/ICTBA .
OeCCPOUHBIN
CJI AO «CodrJlaitn Tpeitn» goroBop
5 AntuBupyc Kacnepckoro Ne291/Tr ot 28.12.2021, muuensus Ne  17E0-

OTCYCCTBCHHOT'O ITPOU3BOACTBA

220119-110841-733-2920. Cpox mercTBus
norosopa jo 11.02.2024

10.2. IlepeyeHb cBOOOAHO PACIPOCTPAHSAEMOI0 IPOrPAMMHOI0 00ecreYeHus

Ne
n/n

HaumenoBanue

1 Mynomumeoua 110

# Windows Media Player

# IrfanView

# Java(TM) 6 Update 16

# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind

# Mind Meister

# Miro.com.

# Quizlet

# SentenceCheckup

# Language Tool

# Beewriter

# Grammarly

2 IIpocmompuux (viewer)

# Foxit Reader - Russian

3 bpayzep

# SeaMonkey
# Google Chrome

B cootBercTBuM ¢ IlonokeHneM O CO3JaHMHU CHEIHAIbHBIX YCJIOBI/Iﬁ JJI1 UHBAJINJA0B H

mr ¢ OB3

I/IH(I)OpMaI_II/IOHHO'TeXHOJ'IOI"I/I‘IeCKaH 0a3a

O6p2130BaTeJ'ILHOFO mnmponecca

npeayCcMaTpuBacT HCIOJb30BAHHUEC MATCPUATIBHO-TCXHHUYCCKUX CPEACTB C YUCTOM pPA3JIMYHBIX

HO30JI0THUiT MHBANIMAO0B U Jull ¢ OB3.




11. JUTEPATYPA

11.1. OcHoBHas iMTEpaTypa

Kounuyecrn

Ne Tun 0B

u/n Bbubéanorpaguyeckoe onucanue I 7 T —.
e
InaxoBa, B. A. AHriuickuil S3bIK 1JIs1 SKOHOMHUCTOB :
yuebnuk / B. A. lllnsxosa, O. H. I'epacuna, 0. A. I'epacuna.

1 | - Mocksa : Jauxos u K, 2020. - 295 c. - ObC Znanium. - y4eOHHK 9BC
ISBN 978-5-394-02222-7. - URL.:
https://znanium.com/catalog/document?id=358371
HroxanoBa, H. M. AHrnmiickuii sSi36IK : yaeOHOE mocooue. - 2-

o | e w3, mepepad. u sion. - Mocksa: Undpa-M, 2022. - 319 c. - y4ebroe SEC
Texkct : anexTpoHHsbIi. - ObC Znanium. - URL: nocooue
https://znanium.com/catalog/document?id=400270

11.2 lonosiHUuTeIbHAS JIUTEpPATypa
Ne
i bubauorpaguyeckoe onucanue

I'epacumos b. 1. Business English for students of economics = JlenoBoit aHTIUHACKI#I
JUTSI CTYJIEHTOB-?KOHOMHMCTOB : yue0. mocobue /; mox obmi. pea. M. H. MakeeBoii. - 2-¢

! 3. - Mocksa : Uadpa-M, 2022. - 184 c. - ObC Znanium. - ISBN 978-5-16-103388-3
(online). - URL.: https://znanium.com/catalog/document?id=399408
ManbkoBckasi, 3. B. AHMIUMHACKUH A3bIK B CUTYaIUsX TOBCEIHEBHOIO JI€JIOBOTO
2 | oOwenus : yaebnoe nmocodue / 3.B. Manbkosckas. - Mocksa : Ungpa-M, 2023. - 223. -
OBC Znanium. - Tekcr : anekrponHsbIi. - URL:
https://znanium.com/catalog/document?id=422429
Nynuuk, JI. B. Pemenne nenoBeIx mpo0iieM Ha aHTITHHCKOM sI3bIKe (KOMMYHHKATHBHBIN
3 | acnexr): yuebnoe nmocobue / JI. B. Jlynuuk, T.C. Ilytunosckas. - Mocksa : Mndpa-M,

2022. - 127 c. - Tekcer : anexktpoHHbId. - IBC Znanium. - URL:
https://znanium.com/catalog/document?pid=1856726

IMepuoanyeckune U3TaHMS:

1. AKTyaHLHLIe HpO6J’I€MBI (I)I/IJ'IOJ'IOI"I/II/I n MCTOOUKH IIPCIOJaBaHUA HWHOCTPAHHBIX

SI3BIKOB : HAy4HBIN JKypHaI.
URL: https://www.elibrary.ru/contents.asp?titleid=48918
2. HWHoctpaHHBIE SI3BIKU B BBICIIEH LIKOJIE: Hay4HbIN JKy pHaIL.

URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpeMeHHBIe HCCICIO0OBAHUS B 06HaCTI/I npenogaBaHusd HMHOCTPAHHBIX S3bIKOB
HEA3BIKOBOM BY3€: Hay4HbIN JKypHal.
URL.: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus M NMpaKTHKa MHOCTPAHHOTO $I3bIKAa B BBICIIEH MIKOJE: HAYYHBIH >KypHAa.
URL.: https://www.elibrary.ru/contents.asp?titleid=32864
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5. Teopus s3pIKa U MEXKKYJIbTypHAsT KOMMYHHUKAIUs: Hay4YHBIH U MPOpECCHOHATbHBIN
KypHaJ. — URL.: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-
ic.kursksu.ru

11.3. CoBpeMeHHBbIe npoeccHoHAIbHbIE 0a3bl JaHHBIX, HH(POPMALIMOHHbIE CIIPABOYHbIE
CHCTEMBbI, 3JIEKTPOHHbIE OMOJIHMOTEeYHbIe CHCTEMbI:

baza nannbix East View Information Services. — URL.: https://dlib.eastview.com.

eLIBRARY.RU: nayunas snexrponnas oubnmorexa. — URL: https://elibrary.ru.

ZNANIUM.COM: snektpoHHo-OnbOIMoTeynHas cucrema. — URL: http://znanium.com.

HBUKOH: apxuB Hayunsix xypHasos . — URL: http://neicon.ru.

OBC TAY: nsnexktponHas OuOnmoreka [DnekTpoHHBIM pecypc]. — Pexum mocryma:

http://83.234.207.58/MarcWeb2/Default.asp
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12. METOAUMYECKHUE YKA3ZAHUA JJISA OBYYAIOLUXCSA IO OCBOEHUIO
JUCIHHUIIVIMHBI

OcBoenue 0OyyarOmMMCsl TUCHMIUIMHBI TPEAINONAraeT IOCEUICHHE MPaKTHYECKHX
3aHSTUN, BBIIIOJIHEHUE TMPAKTUYECKUX 3aJaHUN, BBIIIOJIHEHUE 3aJlaHUM JJI CaMOCTOSTEIbHOU
pabotel. [Ipr mOArOTOBKE K MPAKTHYECKOMY 3aHATHIO 00YyYaromeMycss He0OXOIMMO TTOBTOPHUTH
MPOUJICHHBIA MaTepHUaa MO M3y4aeMOW TeMe, C IIeJIbI0 ObITh TOTOBBIM K YCTHOMY OMpOCY, a
TaK)K€ IPENIOCTaBUTHh BBIOJIHEHHBIE MHCbMEHHBIE JOMAlllHUME 3ajaHus. B pamkax aaHHOUN
y4eOHON JAUCHUIUIMHBI BBIIETSAETCA 0co0asi posib M 3HAYEHUE CAMOCTOSTEIHHOU JEATEIHHOCTH
oOyuaroierocss B Ipolecce oBiageHUs s3blkoM. Ha Bcex aTamax oOydeHust oOpaiaercs
BHMMAaHHE Ha 00ydyeHHE O0ydYaromMXCsi METOAMKE camMoo0pa3oBaHUs, KOTOpas MO3BOJIIET UM
OBJIAJIETh MpUEMaMM U3BJICUEHUS] WH(POpPMAIUUM W3 TEKCTOB, 3HAKOMUT CO cIloco0amu ee
neperayd Kak B yCTHOM, TaK U B NHMCBMEHHOM BHJE, a Takke B (opMe JeJI0BOr0 MUCHMA,
YCTHBIX JTIOKJIAI0B, COOOIEHNUN U TTPE3CHTAIIUN.

OcBoeHMe AUCHUILIMHBI IPEANONIAracT BhIIOJHEHUE PAKTUUECKUX 3aJaHuil (IPaKTUKN)
BO BpeMsI KOHTaKTHOM paloTHI ¢ mpenojaBaTeseM MO0 B Yackl CaMOCTOSTENIbHON paboThl. Bee
MIPAKTUYECKHUE 3aJaHMs JUCLIUIUIMHBI IPEIOCTABIIIOTCS IPENOAABATEIIMU BO BPEMs 3aHATUHN U
pa3MeNIarTCs B JIOKATBHON CETH AKaJeMUU U AJIEKTPOHHON MH(POPMAIMOHHO-00pa30BaTeIbHOMN
cpezne. BrinosnHeHHbIE TpakTUUYECKHE PabOThl CAAIOTCS HA MPOBEPKY MPENOJAaBATEN0 OJHUM U3
CIIEAYIOIIMX CIOCOOOB: MPEAOCTABICHHE BBIOJHEHHOIO JOMAIIHEr0 3aJaHus JUYHO B PYKHU
IIPENoAaBaTello, OTIPaBKa IPENOAaBaTeNI0 Ha IOYTOBbIN AMK. [Ipyu oTnipaBke npenonasaresto
BBIMIOJIHEHHOW  paboThl 1O  mouTe oOydaromiemycss  ciaenyer  OOecneyuTbh  JIMYHYIO
uaeHtupukanuoo. Kak mpaBuio, B TeMe WIM TEKCTe NHMCbMa YkKasbiBaerca Kype, ®UO
oOyuyaromierocsi, JAUCUUIUIMHA, TeMa, [0 KOTOpOW BblIOJHEHAa paboTel. OtaenbHbIE
IpakTU4Yeckue padoThl MOIyT OBITh MPOBEPEHBI IPENOJABaTENIEeM HEMOCPEIACTBEHHO B
ayIUTOPHHU.

Jns  3akpersieHus OpUOOpPETeHHBIX 3HAaHUM, YMEHUI M HaBBIKOB, Ul DPa3BUTHUSA
CIOCOOHOCTEH K CaMOOOYYEHHUIO B IUCLMIUIMHE IPEeIyCMOTpPEHa CaMOoCTOsITelbHas padorta.
CamocrosaTrenbHas paboTa MOMKET BBIMOJHATHCS OOydalOMIMMCS JOMa WIM B ayJIUTOPHUSX
AxazeMuu, CIeNUalbHO OTBEACHHBIX [UIl CAaMOCTOSTENbHOW paboThl M OCHAIEHHBIX
HEOO0XOIMMBIM TEXHHUUECKUM U MPOrpaMMHBIM oOecrieuenuem, goctynom k DMOC u ObC. lns
YCIIEIIHOTO BBIIOJIHEHHUSI CaMOCTOSITEILHONM PabOThl 00ydarolIeMycsi PeKOMEHIyeTCsl 3apaHee
O3HAKOMUTHCS C NEpeYHeM 3a/1aHuil 1 rpaguKoM ee BhIoJHEHH. [10IroToBKa K MpakTHYEeCKUM
3aHATHUSM C MOCIEAYIOIIMM y4YacTHEM B YCTHOM OIIPOCE IPEAIOJIAraeT: CHCTEMaTU4YeCKOe
U3y4YE€HHE AayTeHTUYHOTO Marepuana u3 Y4eOHMKOB M HCTOYHHUKOB JONOJHHUTEIBHOM

JUTEpaTyphl; MOATOTOBKY WHIMBHYaJbHOrO BOKaOysipa IO MPOMJIEHHON Teme; paboTy co



CIPAaBOYHOW JUTEPaTypoOl M clioBapeM; padoTy Haja ommbOkamu. B pamkax maHHON ydueOHOMH
JTUCUUIUIMHBL  O0Yy4YalolIfecs BBINOJIHIIOT CaMOCTOSTEIbHYI0 paboTy B BHJIEC TMOBTOPCHHSA
IIPOMJEHHOI0 MaTepuaja M0 BCEM HM3yYaeMbIM Te€MaM JAECATU Pas3AeiioB, YCTHO U IHMCbMEHHO
(mMChMEHHBIE JOMAmIHUEe padOThl) OTBEYAIOT HA BOIMPOCHl JUISI TOATOTOBKUA K TEKYLIEMY
KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTpE, a TaKKe TOTOBATCA K MHIUBUAYaJIbHBIM WIN
IPYIIOBBIM IPE3EHTALUSAM Ul IPOXOXKICHUSI IPOMEXKYTOUHOM aTTECTAMH 110 AUCLUILIMHE.

Jsi  BBIMIOJIHEHUSI TPAKTUUYECKUX 3aJaHUil CaMOCTOATENBbHOM pabOThl MO JaHHOU
JUCUMIUIMHE B JOMAIIHUX YCIOBUSAX (3a mpenenamMu AkaaeMuu) oOydaromemycsi HeoOX0oaum
MEepPCOHANBHBIN KOMIBIOTEP (IUIaHLIET) W mporpammHblid naker Microsoft Office ne nmxe 10
Bepcun. CamocTosTenbHas  paboTa  CONPOBOXKAAETCS  METOAWYECKUMH  YKa3aHUSMH,
pa3MelieHHbIMU B JIOKQJIbHOM ceTh AKaJeMuu U DJIEKTPOHHON  HMHQPOPMAIMOHHO-
oOpa3oBaTrenbHOM cpene. Meroanuyeckue yka3zaHus coaepkar (QOPMYJIUpPOBKY 3aJlaHuS,
MIPUMEPHYIO TEXHOJIOTHUIO BBIMIOJHEHUS, popMaT cauu BbINIOJHEHHON padoThl. [IpenonaBatens
BO BpeMs ayJuWTOPHBIX 3aHATHI 3apaHee o0OcyxzaeT ¢ oOydarlolUuMuUCS 3a/JaHue
CaMOCTOSITENIbHOM  paboThl W  TOpSAOK ee craud. KoHcynpTanuu 1O  BBINOJIHEHUIO
CaMOCTOSITENIbHBIX paboT, 00CYXJA€HHEe OTMETOK U JOMYIIEHHBIX OMIMOOK, 3alluTa OTAEIbHBIX
BHJIOB CaMOCTOSITENIBHBIX paboT ocymiecTBisiercss Bo Bpems KCP Ha kadempe SKOHOMUKH |
(MHAHCOB MM B ayJUTOPHUH IO pacnucaHuio. KoHcynbTanuu npenoaaBaress M0 BhIIOIHEHUIO
CaMOCTOSTEIIbHON pabOThl MOTYT OCYIIECTBIIATHCS TOCPEACTBOM acHHXpoHHOTO (mouTa, IMOC)
U CHUHXPOHHOTO (zOOom, CeTH) KOMMYHHKAIIMOHHOTO B3aHUMOJEHCTBHS MO MpeaBAapUTEILHOM
JIOTOBOPEHHOCTH C TMpernojaBaTesieM. BrImonmHseMble caMOCTOSITeNbHbIE pPabOThl SBISIOTCS
3JIEMEHTaMU TEKYIIEro KOHTPOJIS U OLEHUBAKOTCA IpernojaBarenieM. llomydeHHble OTMETKH
YUYUTBIBAIOTCA IPU BBICTABJICHUU 3a4€Ta, 3a4€Ta C OLIEHKOM, 3K3aMEHa.

®opMoOil POMEKYTOYHOTO KOHTPOJIA BBICTYNAET 3a4eT, 3a4eT C OLEHKOM, 3K3aMeH.
3aueT, MNPOBOAUMBIK B (QopMEe HHIUBUAYaIbHOW NPE3CHTALMU TI0 HU3YYCHHOH TeMe,
BBICTABIISIETCA B IIEPBOM M TPEThEM ceMecTpax oOydeHus. [ OLleHKH pe3ynbTaToB OOyueHUs
M0 JUCHMILUTMHE y4eOHBIM IJJAaHOM BO BTOPOM CEMECTpE MPEAyCMOTPEH 3ayeT C OICHKOWM,
MPOBOAMMBIA B (popMe MHAMBHIYalbHOM NpE3eHTallMd MO H3y4YeHHOH Teme. B uderBepTOoM
ceMecTpe OOYy4YeHHs MPEAyCMOTPEH SK3aMeH, MPOBOAUMBIK B (opMe HEMOArOTOBICHHOTO
MOHOJIOTHYECKOT'O BBICKAa3bIBAHMSI TIO OHOM W3 MPEATOKEHHBIX TEM MPOJOHKUTEIHLHOCTHIO 1-2
MUHYTBI; OTBETa Ha BONpPOCHl (3-5) mapTHepa WM MpenojaBaTeNs IMOCNe MPeICTaBICHHOTO
MOHOJIOTa; TPYNIOBOM JI€J0BOWM MpE3EHTAlMU 10 M3y4eHHOW Teme. Kputepuu BbICTaBlICHUA
3adera, 3a4eTa C OLEHKOM, SK3aMEHa O3BYUMBAIOTCS MPENOJAaBaTEIeM Ha MEPBBIX 3aHATHUAX IO

IUCIUILIINHE,



13. JIUCT COI'/TACOBAHUA

CocraBui:

3aBemyronuii kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. KopHeeBa, K.I1.H., JOIIEHT

3aBeayrouuil BellycKaroueil kageapoit
B.A. Mu3ioH, K.3.H., JOIICHT

Hupextop BUK
O.B. banakuna

Havansaux OOVII
A.D. Ounk
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