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1. OBIIASI MFHOOPMALIMS

Pabouas mporpamma aucuuruinHbl «HOCTpaHHBIN S3BIK» COCTaBlIEHA B COOTBETCTBHUHU C
TpeOoBaHUSAMU  (eIepATbHOTO TOCYJApCTBEHHOTO 00pa30BaTEIbHOIO CTaHAApPTa  BBHICIIETO
oOpazoBanusi — OakamaBpuaT 1o HampaBleHuio moarotoBkun 38.03.01  «DxoHOMUKaY,
YTBEP)KJIEHHOrO0 MpHKa3oM MuHucTtepcTBa oOpa3zoBaHuss M Hayku Poccuiickoir Penepauuu
12.11.2015 Ne 1327 wu yueOHoro mnnaHa HanpasieHuss noarotoBku 38.03.01 «OxoHomukay,
npodwib (mporpamma OakanaBpuara) « DKOHOMHKA TPEANPUATHHA, GUHAHCHL U KPEIHUT.

TpynoeMkocTh mucuuIiMHEL: 18 3.e. / 648 akageMHyecKux 4acoB, B TOM 4ucie 448 gacos
KOHTaKTHOH paboThl u 164 gaca caMocTosATeN HON pabOThl 00YYAFOIIINXCSI.

Pacnpenesienne 4acoB TUCHUIUIMHBI 10 CEMeCTPaM U BUAaM 3aHATHH (110 y4ueOHOMY IJIaHY):

KounuyecTBo yacos
Buj yue6Hoii paboTnl Beero o Cemectpt
yueonomy | 2 3 4 |s5|6|7]8
TUIaHY

KonrakTHasi pabora (Bcero): 448 100 128 92 128
B Tom uncre:
Jlexmmn - - - - -
[TpakTHyeckue 3aHsATHS 436 96 124 88 128
KonTponbe camocTosiTenbHON
pabotsl (KCP) 12 4 4 4 )
CamocrosiTesibHast padoTa 164 44 50 50 16
(Bcero):
Buabl npoMeskyTOUHOM 3auer SK3AMEH
aTTecTannu (3K3aMeH, 3a4eT, 36 3auer OLEHKO 3auer 36
3a4eT C OLlEHKOMH)
ObLIAS Yackr: 648 144 | 180 | 144 | 180
TPYA0EMKOCTh
JMUCHUILIMHBL: | 3-€:: 18 4 5 4 5

2. TEJA U 3AJAYM JUCHUATIIAHBI

JlaHHasi TUCIUIUIMHA 110 CBOEMY XapaKTepy SBJISIETCS KOMMYHUKATUBHOW M HaIlpaBlieHA Ha
dbopMUpOBaHHE U pA3BUTUE PEUYEBBIX yMEHHH, (HOpMHpOBaHHE CIOCOOHOCTHM W TOTOBHOCTHU
MCIOJIb30BAaTh MHOCTPAHHBIN S3bIK KAaK HHCTPYMEHT B CUTYaIlUH pealbHON KOMMYHHUKAIIUU.

JlucuumnimHa uMeeT CBOEH Ienbio CPOPMHUPOBATh W/UIU PA3BHUTh S3BIKOBBIE M PEUEBHIC
HaBBIKM U YMEHHUS B ayJAMPOBAHUH, YCTHOM peun (IUaJOTH4YeCcKO U MOHOJIOTMYECKOH), YTEeHUH U
MUCHME.

Ienbs AuCHMIUIMHBI - TOBBIIIEHUE MCXOJHOIO YPOBHS BIAaJE€HUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha Mpelblaylled cTyneHu oOpa3oBaHus, W (opMupoBaHue y 0OOy4aromuxcs
HEOOXOIMMOI0 M JOCTaTOYHOTO YPOBHS KOMMYHHUKATUBHOW KOMIIETEHIIMM IS pPELICHUs

COIMAJIbBHO-KOMMYHHUKATUBHBIX 3a/lda4d B PA3JIMYHBIX obmacTax GBITOBOﬁ, KyJ'ILTypHOfI n




npoeCCUOHATLHON JESTeIbHOCTH TMPH OOIIEHNH C 3apyOeKHBIMH IMapTHEpPAMH, a TaKKe UIs

JalbHEHIIIeTo caMooOpa3oBaHusl.

BocnuTaTte/ibHasi 1eJIb TUCIUILUIMHBI UMEET KyJIbTYPHO-TBOPUYECKYIO HAIPABJICHHOCTh U
HaIlleJICHa Ha CO3JIaHWuE MOCPEACTBOM HMHOCTPAHHOTO $I3bIKA YCJIOBHUH JUISI Pa3BUTHS TBOPUYCCKUX
CIOCOOHOCTEH OOYyYaromuXcsi, BKIIOYCHHE WX B PA3JIMYHbIE BHJBI COIHUAIBHO 3HAYUMOUN
NEeSITEIbHOCTH, TaKUM 00pa3oM, JjaBasi BO3SMOXHOCTb (POPMUPOBAHUSI OPUTHHAIBHOCTH MBILIICHMUS,
a TaKKe pealln3aliy JUIHOCTHO OPUSHTHPOBAHHOTO TIOIX0/Ia B MPOEeCCHOHAIBHOM cdepe.

3agaum JMCHUIINHBI:

° (dhopMupoBaTh y 00yJarONIUXCs 3HAHMS, YMEHHUS U HaBBIKK B 00JIaCTH YCTHOM U TUCHMEHHOMN
MPAKTUKU PaA3TOBOPHOM M TPO(EeCcCHOHATHHO-ICTOBOM pedYr M UCIOJIb30BAaHWE WX B
podecCHOHATEHOM IEeATEITPHOCTH 110 HAIIPABJICHHUIO TIOJITOTOBKH;

. O03HAKOMHUTH OOYYAIOIMIUXCS C OCOOCHHOCTSIMH JICKCHYECKOW CHCTEMBI HM3y4aeMOroO
WHOCTPAHHOTO SI3bIKa, (PYHKIIMOHAIBHON U CTWIMCTUYECKOW TuddepeHuanmeil s3pIKoBbIX
CpeICTB, HamboJiee TMPOJTYKTUBHBIMHU CIIOBOOOPA30BATEIIBHBIMU MOJICIISIMA  U3Y9aeMOTO
I/IHOCTpaHHOFO sS3bIKA,

L] COBepHIeHCTBOBaTI) HaBBIKHN paCHOSHaBaHI/IH U TIOHUMAHUSA FpaMMaTI/I‘—IeCKI/IX q)OpM nu
KOHCTPYKHI/Iﬁ B onope Ha pa3J'II/I‘IHBIe HpI/I3HaKI/I FpaMMaTI/I'-IeCKI/IX ﬂBHeHHfI, a TaKXKEC HAaBBIKH
yHoTpeOICHHS TPAaMMATHYECKUX KOHCTPYKIIMHA B Pa3JIMYHBIX PEUCBBIX CHUTYAIUX;

. pa3BHBaTh KOMMYHHUKATHBHBIC KOMIICTCHIIMH, HEOOXOAMMOM ISl TBOPUYECCKON JICATCIEHOCTH
B MTOBCETHEBHOM OOIIICHUH, B OOIIECTBEHHO-TIOJIMTUYECKOW ¥ HAYYHO-IPOGECCHOHATHHOM
chepax;

. MPHOOIIATh OOYYAOIIHUXCSA K CaMOCTOSTEIILHON HMCCIICIOBATEILCKOW padoTe HaJ SI3BIKOM,
pa3BHBaTh y OOYYAMOIIMXCS AHAIMTHYCCKUN IOJXOJ K WU3Y4aeMbBIM SI3BIKOBBIM SIBJICHHUSIM
IyTEM COIOCTABJICHHS MX C COOTBETCTBYIOIIUMH SIBJICHUSIMH POJTHOTO SI3bIKA.
3ajayu BoCIMTATEIbHOI PadOThI:

. pa3BUTHE y OOYYAIOIIMXCS TIOHMMAaHUS COIIMAIbHON 3HAYUMOCTH WHOSI3BIYHOM KYJIBTYpBI B
Oyaymed mpodecCHOHANIBHON  JESITEIbHOCTH HA HMHOCTPAHHOM  SI3bIKE, KakK JUIs
COBPEMEHHOT0 00INEeCTBa, TAK M JUIS JUYHOTO MPO(PeCCHOHAILHOIO CTAHOBIICHHS,

. CO3JIaHWE YCIIOBHH JUIsi OCO3HAaHUS OOY4YaroIMMHUCS CBOEr0 MecTa M pOJH B Oyayiiei
npodeccuoHanbHOM 1eATEeNbHOCTH;

° ¢bopMUpOBaHHE  BCECTOPOHHE  pa3BUTOM  JIMYHOCTH  MOCPEACTBOM  MPHOOIICHUS
oOydaronuxcs K MHOS3BIYHOM KYJIbTYpe U BOBICUCHHS] B TBOPYECKYIO JEATEIHHOCTH C
HCIIOJIb30BaHUEM WHOCTPAHHOTO SI3bIKa;

° Pa3BUTHUC KYJIBbTYPbl MCKIIMIHOCTHOT'O HpO(I)eCCI/IOHaJ'ILHOFO B3aUMOJCUCTBHS.



3. MECTO JUCHUIIVIMHBI B YYEBHOM IIJIAHE

VYueOHast mucruruimHa «MHOCTpaHHBIA S3BIK» OTHOCHTCS K JUCIMIUIMHAM 00s3aTeNbHOM
gactu O6moka Jluctummuael (Moaynu). M3ydeHue qaHHOW AUCHIHUIUIMHBI 0a3UPYyeTCs Ha MaTepuae,
W3Y4CHHOM B paMKaxX IIKOJIBHOTO Kypca. JIMCUIUWIUIMHBI, TpPH H3yYEHUH KOTOPBIX OyIyT
WCIIOJIb30BAThCS 3HAHMSI, YMEHUS U HABBIKU, IPHOOPETEHHBIE B PE3YJIbTAaTe N3YUCHHUSI TUCIIATITHHBI

«HOCTpaHHbIN A3bIK» - «[10ArOTOBKA 110 AHTTUICKOMY S3BIKY».

4. TINIAHUPYEMBIE PE3YJIbTATBI OBYUEHUSA 11O JUCIUIIJIMHE OJIS1
®OPMHUPOBAHUSI KOMIIETEHIIN OBYYAIOIINXCSH
PesynbpTaTel ocBoeHHs 00pa3oBaTENbHON MporpamMmbl (KOMIETEHIIMH OOYYaroIIUXCs)
OTIPENIENSAIOTCA TpeOOBaHUAMU (DeepaIbHOTO TOCYJIapCTBEHHOTO (henepaibHOro CTaHaapTa Io
HaNpaBJICHUIO TIOATOTOBKM W (OPMHPYIOTCS B COOTBETCTBMH C MAaTPUIEH KOMIIETESHIMI
oOpazoBarenbHON Tporpammbl. [lmaHupyemsbie pe3ynbTaThl OOy4YEHUsS IO JUCHUIUIMHE (3HAHWS,
YMEHHUsI, HaBBIKH) OOECMEYMBAIOT JOCTI)KCHHE pPEe3yJbTaTOB OCBOCHHA 00pa3oBaTelIbHON

MIPOTrpaMMBI.



Mudp

KOMIICTCHIIUHA

HaumeHnoBanue

KOMIICTCHIIUHA

IInanupyemsle pe3yJbTaThl 00y4eHHA

o JTUCHUIIJINHE

OK-4

CrnocoOHOCTh K
KOMMYHHKAIIUH B
YCTHOM U
MHUCBMEHHOH
¢dbopmax Ha
PYCCKOM U
WHOCTPAHHOM
SI3BIKAX IS
peleHus 3aaad
MEKJIIMYHOCTHOTO B
MEXKYJIbTYPHOTO
B3aMOJICHCTBHS

3HATh:
- CUCTEMY U CTPYKTYpPY UHOCTPAHHOTO S3BIKA;

- pa3IMYHbIC aCIIEKTHI A3bIKA: (POHETHUCCKOM,
JIEKCUYECKUM, TPaMMaTHYECKUIL;

- aJICKBaTHBIE A3BIKOBBIEC CPEACTBA HJI PEAIN3aLUU
OCHOBHBIX PEYEBbIX (YHKILNH;

- COBPEMEHHBIE TEXHUKH U CIIOCOOBI 1eI0BOI
IIMCbMEHHON U YCTHONW KOMMYHHUKALIUH;

- KpUTEPUHU, TIPeAbsABIIsIEMble K O)OPMIIEHUIO 1€0BOH
KOPPECHOHICHIINH;

- OCHOBHBIE TPeOOBAHUS K CO3JAHUIO JETOBOM
MPE3CHTAIINH;

- KyJbTYPY, CTHIIb )KM3HH, HALIMOHAJIbHBII
MEHTaJIUTET HOCUTENEH sI3bIKa JJis PeA0TBpaLCHUS
HCIIOHUMAaHUA Ha MCKIIMYHOCTHOM U
po(hecCHoHaILHOM yPOBHE.

YMeTh:

- IOHUMATh PeUb HOCUTEIIS/JIeH S3bIKa B YCTHOU U
NUCbMEHHOU (opMmax;

- aJICKBaTHO BOCTIPOM3BONTH HEOOXOIMMBIN HAOOp
KOHCTPYKIIMHA U TEPMHUHOB B MOHOJIOTHYECKOUN 1
JUAJIOTMYECKON PEUN COTIACHO JIENIOBOMY ITHKETY;

- IOHUMAaTb ayTCHTUYHBIC ITMCbMEHHBIC TCKCTHI,
HCIOJb3YA pa3HbIC TEXHUKU YTCHUA,

- U3BJIEKATh HEOOXOMMYI0 HH(OpPMAIIHIO U3
OPUTHHAIILHOTO TEKCTa HA HHOCTPAHHOM SI3BIKE,
aHAJIM3UPOBATh, 00001IaTh, IENIaTh BBIBOIBI;

- BECTH JICTIOBYIO KOPPECIIOHACHITHIO;
- IOHUMATh Ha CIYX PEeUb HOCUTENICH S3bIKA.
Biaagern:

- HaOOPOM SI3BIKOBBIX CPEICTB, HEOOXOIUMBIX IS
peanu3anyy yCrenHoi KOMMYHUKAIIUU B KOMaH/IS,

- HaBbIKaMH pabOThI CO CIIPABOYHOMN JIUTEPATYPOH U
CIIOBapsIMH;

- TCXHUKAMHU apryMeHTalu BCACHUA JUCKYCCHUU B
YCTHOM U MMCbMEHHOM BHU/JIC, I10JIB3YACHh 3HAKOMbBIM
JICKCHUYCCKUMHU U T'PaMMATHUICCKUMU CPEACTBAMU
A3bIKA,

- TEXHOJIOT e CO3JaHuA HCHOBOﬁ NpC3CHTAllMN Ha
HHOCTPAHHOM S3bIKC,

- HaBBIKaMHU (UKCUPOBAHUSI OCHOBHOM HJIeH U
BTOPOCTEINEHHBIX JETalei B YCTHOW U MHUCbMEHHOU
KOMMYHUKAITUH.




OK-5

CrocoOHOCTh
paborathb B
KOJIJICKTHBE,
TOJICPAHTHO
BOCHpI/IHI/IMafl
COIMAJILHBIE,
STHUYECKUE,

KOH(ECCHOHATBHBIE |

U KYJbTypHBIE
pasnnuns

3HATh:

npaBuiia pycckoit opdorpaguu u myHKTyaIuH,
SI3bIKOBBIE HOPMBI YCTHOM U IIMCBMEHHOMU
KOMMYHMKAIUH;

(YHKIIMOHAJIbHOE 3HAUEHUE CTUJIEH A3BIKa;

OCHOBHBIE ITpaBUjia PyCCKOI'O PEUEBOI0 3TUKETA.

YMmern:

pa3nuyaTh CTUIIM PEUH, UCIIONb3YSl UX B
IPAKTHKE OOIIECHHUS;

KOPPEKTUPOBATH PEUb B 3aBUCUMOCTH OT
pedeBoii cuTyanuu (1eJU BhICKa3bIBaHUS U
LIEJIEBO ayTUTOPHUN);

JIeN1aTh IPABWIbHBIN CTUIIMCTUYECKUHN BBIOOD
KHIUYKHOM JIEKCUKU B CUTYallUH YCTHOTO U
MHCHMEHHOTO JISJIOBOrO OOIICHUS,
IUTAHUPOBATh MOCIIEIOBATEILHOCTD U3JI0KEHUS
CoJiep>KaHus U B J€I0OBOM OOIIEHUH,
oOecrnieurBasi pa3BUTHE TEMbI U OCHOBHOM
MBICITH.

Buapers:
- HaBbIKaMHU I'PAMOTHOM YCTHOM M TMCBMEHHOU
peYH ¢ y4eTOM pE4eBON CUTYalUH.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

Cemectp uzyuenus: 1

Buabl yueOHoili padoThI

IIpome:xy
KonTakTHast paGora CamocrosiTesbHast pabora TO'Hasi Dopmbr
Paznen B 4yacax aTTecTanm
’ IMoapa3znen, Tema (B 9acax) TeKyIero DopmHpyem
MOAYJb i1 B Yacax ble KOMIIEe
KOHTPOJIS
IIpakTuyec B yacax ¢opmbl opranusanumn TCHIHUH
Jlekuuu KHe KCP CaMOCTOSITeILHOH padoThI
3aHATHSA
Tema 1.1. Globalization [ToBTOpEHME MPOIIEHHOTO V CTHLL
(mpakTUKyM) Marepuania, HoJAroToBKa onpoc
Kynomypno-meopueckoe WH/IMBUYJIbHOTO BOKaOyIsipa ’
- 12 - 5 a1 )VIy . YIAP mucbMenHble |OK-4; OK-5
gocnumanue: 0 TIPOIeHHON TeMe, paboTa J—
COYUANBHAS 3HAYUMOCMb CO CIIPaBOYHOM TUTEpaTypoil U I
UHOSI3bIYHOLL K)IbIMYPbl CJIOBapeM
Tema 1.2. Brands . } 5 OK-4; OK-5
[ToBTOpEHME POIIECHHOTO Vst ompoc,
(TIpaKTUKYM)
Pasnen 1 MaTepuaia, moAroToBka MHCbMEHHBIC
Aclt L.\ KynbmypHo-meopueckoe
Global 12 WHAUBUAYAIBHOTO BOKaOyIsIpa JloMalIHue
gocnumatue: - - 5 . 9 S
Market 10 MPOiIEeHHOH TeMe, paboTa A
MEHCKYIbMYPHOe M .
CO CIIPaBOYHOM TUTEpaTypoil U
npogheccuonanvroe
g CJIOBapeM
83aumooeticmaue
[ToBTOpEHME IPOHICHHOTO B . OK-4; OK-5
YcTHBIN ompoc,
MaTepuana, moJAroToBKa
T 1.3. Advertisin WHAUBUIYAIBHOTO BOKaOyJsIpa HHICHMEHIBIC
ema 1.3, g : 1 - 5 AWBHAYaTbHO yap ——
(mpakTHKYM) 10 MpoiiieHHO! TeMe, paboTa 3a7aHIs
CO CIPaBOYHOM JIUTEPATYpOH U
clIoBapeM




Tema 2.1. Employment

YcTHBIN ompoc,

OK-4; OK-5

(IpaKTUKyM) [ToBTOpEHUE MTPOIAECHHOTO [THUCbMCHHBIC
Kynomyprno-meopueckoe 12 Marepuaia, NoAroToBKa JAOMaIIHHE
gocnumanue: MHIMBHyaJIbHOTO BOKaOyIspa SaZlaHu
0CO3HaHUe c80e20 Mecma 10 MO JIeHHOW Teme, paboTa
u poau 6 6yoyujeti CO CIIPaBOYHOM JIUTEpaTypoOll 1
npogheccuoHanbHol ClIOBapeM
oesmenbHoCmu
IToBTOpEHNUE PO ICHHOTO VYernwiit onpoc, | OK-4; OK-5
MaTepuaia, MoAroToBKa [THCbMCHHBIC
Tema 2.2. Trade 12 WH/IMBHyaJIbHOTO BOKaOyIspa AOMAIIHHE
o v HUSA
(mpakTUKyM) 0 MO JIeHHOH Teme, paboTa ana
Paznen 2 CO CIPaBOYHOM JINTEPATYypOH U
Business cl1oBapeM
organization | Tema 2.3. Organization y Yernpiii onpoc, | OK-4; OK-5
(IpaKTHKYM) IToBTOpEHNE MPONIEHHOTO HCHMEHHBIE
K}Bzz)mvmi,o MEODUCCKOe 12 Marepuana, moaAroToBKa JOMallHKIe
P WH/IMBUyJILHOTO BOKaOyIIsipa 3aJIaHus
e 10 TIPOMJICHHOM Teme, paboTa
MEJHCKYIbIMYPHOE . .
CO CIPaBOYHOM JIUTEPATYPOU U
npogeccuonanvroe
g ClIOBapeM
gzaumooelicmaue
IToBTOpEHHE PO IEHHOTO Yernerii onpoc, | OK-4; OK-5
Marepuaa, oAroToBKa HCHMCHHBIC
Tema 2.4. Money 12 WHIUBHIyIbHOTO BOKaOYyJIsIpa FIOMAITIHHE
9 9 3aJIaHus
(TIpaKTUKYM) 10 TIPOMJICHHOM Teme, paboTa A
CO CIPaBOYHOM JIUTEPATYPOU U
cJIoBapeM
Business English Yermiii onpoc, | OK-4; OK-5
Certificate 19 IToBTOpEHUE MPOIICHHOTO TINCHLMCHHBIC
Paznen 3. P 12 MaTepuana, IoAroToBKa AOMAIIHHE
H 3aJaHuA
Business KVpJZbMVDZO meopuecKoe UH/IMBUyaJIbHOTO BOKaOyIspa A
English P 0 MPOIEHHOM Teme, paboTa

Certificate 1

CoyualbHas 3HA4YUMOCms
UHOS3BIUHOU Kyn1bm)ypbol

CO CIIPaBOYHOM JINTEPATYypOH U
CJI0BapeM




IToaroTroBka x
MIPOMEKYTOYHOM aTTECTAL[UU B
3auer - - . } p y C auu
dbopMe MHIUBH Ty ITEHOMN
MpE3EHTAlNN
- 96 4 44 -
Hroro

144




Cemectp u3yueHwus: 2

Buabl yueOHoi padoThI

KonTakTHas padora (B Tpomesxy
Pasnen qaca;?) CamocrosiTesbHast pabora TOYHAasi DopmbI Popmupyem
b
P IMoapa3snen, Tema aTrecTanusi B| TEKYIIEro ble
IIpakTH (¢opMbI oOprannzanumn yacax KOHTPOJIA | KOMIECTCHIHMH
Jlekuu B .
YyeckHe KCP CaMOCTOATEIbHOM
| yacax
3aHATHSA patoThI
Tema 4.1. Ethics - IToBTOpEHHUE TIPOIIEHHOTO - VCTHBIH OK-4; OK-5
(mpakTHKyM) MaTepuaia, MmoAroToBKa orpoc,
Kynomypno-meopueckoe WH/IMBUYTEHOTO MUCHMEHHBIC
gocnumaHue: - 12 5) BOKaOyJsipa 1o JIOMaIlTHUE
MedAHCKYIbMYpHOEe MpOIEHHOH TeMe, paboTa 3aJaHus
npogeccuonanvHoe CO CIPaBOYHOM
83aumooeticmaue JUTEPATYPOU U CIIOBAPEM
- . - OK-4; OK-5
[ToBTOpEHME TPOIIECHHOTO
MaTepuaia, MoAroToBKa v .
CTHBIN OIpoC,
UHAUBUAYAIbHOTO
Tema 4.2. Change 12 5 BOKAG J}II;{ A T0 IHCHMEHHBIE
Paspen 4. |(mpaktuxym) . yIp 6 JIOMAIIHUE
Strategy NpoiJeHHON Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPaTypoOil U CI0BapeM
Tewma 4.3. Strategy - TTOBTOpEHHE MPOIICHHOrO - OK-4; OK-5
g[paKTHKyM) MaTepuaia, moAroToBKa v .
VIIbMYPHO-MBOPUECKOe HHMBHIYATHHOTO CTHBIH OTIPOC,
: IIMCBbMCHHBIC
80CNUMAHUe. 0OCO3HAHUE 1 : BOKAGYIAPA IO SN
ce0eco mecmd u ponu 6 PO ICHHON TeMe, paboTa
GyoVwet v 3aJaHus
. CO CIIPaBOYHOM
npogeccuonansioi JUTEPATypOH U clloBapeM
oesmenbHOCMU
Pazgen 5 Tema 5.1. Cultures ) IloBTOpEHNE POHACHHOTO - Yernwiit onpoc, | OK-4; OK-5
Lea dership (mpakTUKyM) - 12 5 MaTepuaia, oAroToBKa IHUCbMEHHBIC
Kynomypno-meopueckoe WH/IUBUYaJIbHOTO AOMaIlH1e




gocnumanue:
COYUANBHAS 3HAYUMOCNb
UHOA3BIYHOU KYIbMYPbl

BOKaOyJsipa 1o
IPONJEHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBApPEM

Tema 5.2. Leadership

[ToBTOpEHNE IPOHAECHHOTO

(mpakTUKyM) Marepuana, HoJAroToBKa
Kynomypno-meopueckoe WHIUBUTyJIBHOTO
gocnumanue: 12 BOKaOyJsipa 1o
MeAHCKYIbMYPHOE MO IeHHOM TeMe, paboTa
npogeccuonanvHoe CO CIIPaBOYHOM
83aumooeticmsue JUTEPATypOu U CIOBapeEM
[ToBTOpEHME TPOIIEHHOTO
MaTepuaia, MoAroToBKa
.\ WHIUBUTyJIBHOTO
Tema 5.3. Competition 12 BJ(I)Ka6;/IJ?I] Apa 110
MPAKTUKYM . >
(np yM) poiJIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeM
[ToBTOpEHME TPOIIECHHOTO
Marepuana, NoAroToBKa
. WHUBUTyaJIbBHOTO
Tema 6.1. Innovations 12 Bﬁ@éiﬂpé} o
MPaKTUKYM . Z
(np y™) NpoNJeHHON Teme, paboTa
CO CIIpaBOYHOM
Paznen 6. JIUTEPATYPOU U CIIOBAPEM
Business  |Tewma 6.2. Business and IToBTOpeHIE MPOIEHHOrO
vision environment (mpakTukym) MaTepHaya, IOATOTOBKA
Kynemypno-meopueckoe I/IH,Z[I/IBI/I,Z’LyaJ'ILH oro
gocnumanue. 0CO3HaHue 12 BOKAGYIAPA 0

ceoeco mecma u poju 6
0yoyweti
npogheccuonanbHou
DesmennHocCmu

npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOMI
JIUTEPATYpPOU U CIIOBApEM

3aJaHus

YcTHBIH ompoc,
MM CBbMCHHBIC
JIOMaIlHHAE
3aJaHHs

YcrHBIH onpoc,
M CBbMCHHBIC
JIOMaIlHHAE
3aJaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aaHs

YcTHBIN ompoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aaHus

OK-4; OK-5

OK-4; OK-5

OK-4; OK-5

OK-4; OK-5




[ToBTOpEeHUE TPONIEHHOTO Yerubii onpoc, | OK-4; OK-5
2
Tema 6.3. Franchising MaTepuaia, moAroToBKa IHChMEHHBIC
12 5 OMAaIIHUue
(mpakTuKyM) WHJUBUTyaJIbHOTO A
BOKaOyJspa 1o 3ajanus
i K-4; OK-5
Tewma 6.4. Business . . OK-4;
A [ToBTOpEHNE POHICHHOTO Yernplit onpoc,
communication MAChMEHHBIC
MaTepuaia, MoAroToBKa
(mpakTUKyM) JIOMaIllHHAe
Kynomypno-meopueckoe HHAMBHAYTIbHOTO 3aJaHNs
16 7 BOKaOyJIsipa 1mo ’
gocnumanue: HhoiinerHoN Teve. paGora BBITIOJIHCHHE
MEIAHCKYIbMYPHOE poHA ’ 13 KOHTPOJIBHBIX
CO CIIPaBOYHOM 3a(aHHuil
npogeccuonanvHoe .
g JUTEPaTypOH U CIOBapEM
g3aumooeticmaue
ITonroTroBka x
IIPOMEXKYTOYHOU
aTTectauuu B opme
. WHJUBUTyJIbHOU
3ader ¢ OLEHKOM - - JMBHLY - -
Mpe3eHTAlLH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 3aIaHUI
124 52 -

Hroro

180




Cemectp uzyueHus: 3

Bujbl yueOHoi padoThl

dopmupye
KonTakTHast paGora IIpome:xy ®opmbI pMHPY
CamocrosiTesbHast paboTa Mble
Pasnen, moayanb Iloapasnen, rema (B yacax) TOYHAS TEKYWero | = o en
Jlexuu |[IpakTnueckn| KCP B (¢opmbl opranuzauuu | ATTECTAIM | KOHTPOJIA —
H € 3aHATHA qacax CaAaMOCTOSITEJIbHOM A B yacax
[ToBTOpEHUE NpoiiieHHOro - OK-4; OK-5
MaTepuaia, MoAroTOBKa YcrHbiit
Tema 7.1. The nature of UHUBUIYTHBHOTO orpoc,
management - 5) - 3 BOKaOyJsipa 1o UCHMCHHBIC
(mpakTUKyM) npoiiIeHHOH TeMe, paboTa JIOMAITHNE
CO CIIPaBOYHOM 3aJaHus
JIUTEPATYPON U CIOBapeEM
Tema 7.2. Management [ToBTOpEHHE MPOHIEHHOTO - OK-4; OK-5
Styles (mpakTUKyMm) Marepuaia, NoAroToBKa Y cTHBII ompoc,
Kynomypno-meopueckoe UHIAUBUAYAIbHOTO [MCHMEHHBIC
socnumanue: - 5 - 3 BOKaOyJIsipa 1o JOMaIlHue
MedAHCKYIbMYPHOe poiIeHHON Teme, paboTa 3alaHus
. npogeccuonanvHoe CO CIIPaBOYHOM
Pasnen 7. g3aumooeticmeue JTUTEPATypOil U CIOBAPEM
Insights Into . — OKA4 OKS
_— OBTOPEHHE MPOHIEHHOTO - -4; OK-
Management Tema 7.3. Team Building MaTepHana H%MﬂOTOBKa v . ’
(paKTHKYM) p 5 CTHBIH OIIpOC,
UHAUBUAYAIBHOTO MHCbMEHHBIC
Kynomypno-meopueckoe
- 5 - 3 BOKaOyJspa 1mo JIOMalllHHe
gocnumatue: . Z
poHeHHON Teme, paboTa 3a[aHus
COYUANbHAS 3HAUUMOCTb o
. CO CIIPaBOYHOM
UHOSA3BIYHOU K)IbMYPbl .
JUTEPaTypOH U CIOBapEM
[ToBTOpEHME IPOHICHHOTO - OK-4; OK-5
MaTepuaia, moJAroToBKa VYerHslit onpoc,
. HWHAUBUAYAJIBHOI'O M CbMCHHBIC
Tema 7.4. Risk AHBHILY
(npaxTiKyM) - 5 - 3 BOKaOyJsipa 1o JOMaIlHue
p y npoiiieHHo# TeMe, paboTa 3a/1aHus

CO CIIPaBOYHOM
JIUTEPATypPOU U CIIOBApPEM




Tema 7.5. Crisis
management
(mpakTUKyM)

[ToBTOpEHNE IPOHAECHHOTO
MaTepuaia, MoAroToBKa
UHIUBUAYAIbHOIO
BOKaOyJIsipa 1mo
IpONJEHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYpPOU U CIIOBAPEM

Pasznen 8.

Communication

in Business

Tema 8.1.
Communication
(mpakTUKyM)
Kyivmypro-meopueckoe
socnumanue:
COYUANbHASL BHAYUMOCTb
UHOS3LIYHOU KYIbMYPbl

[ToBTOpEHNE IPOHAEHHOTO
MaTepuaia, MoAroToBKa
UHIAUBUAYAIbHOTO
BOKaOyJIsipa 1mo
poiIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

Tema 8.2. E-commerce
(TTpaKTUKYM)

[ToBTOpEHME POHIEHHOTO
MaTepuaia, MoAroToBKa
UHAUBUAYATbHOTO
BOKaOyIsipa 1mo
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEpPaTypOi U CIOBapeM

Tewma 8.3. Customer
service (pakTUKyM)
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanvHoe
gzaumooeticmeue

[ToBTOpEHME TPOIIECHHOTO
MaTepuaia, MoAroToBKa
WHIUBUAYATBHOTO
BOKaOyJsipa 1o
PO ICHHO TeMe, paboTa
CO CIIpaBOYHOM
JUTEPATYpPOU U CIIOBapeEM

YcTHBIN ompoc,
M CBbMCHHBIC
JIOMalIlHHAE
3aJaHusL

YcrHBI onpoc,
MM CBbMCHHBIC
JIOMAIlHHAE
3aJaHHs

YcTHBIN ompoc,
MUCHEMEHHBIE
JIOMaIITHHE
3aaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHIE
3aaHMs

OK-4; OK-5

OK-4; OK-5

OK-4; OK-5

OK-4; OK-5




Tema 8.4. Writing report
(mpakTUKyM)

[ToBTOpEHNE IPOHAECHHOTO
MaTepuaia, oAroToBKa
VHAUBUAYAIBHOIO
BOKaOyJIsipa 1mo
IpONJEHHON TeMe, paboTa

Paznen 9. Global
Companies

Tema 9.1. Globalization
and Global Marketing
(mpakTUKyM)
KWZbI’I’lVDHO-I’I’lGODUQCKOQ
socnumanue.
CoOYyuUuailbHAsl 3HAYUMOCMb
UHOSA3BIYHOU KYTbIYPbl

[ToBTOpEHNE IPOHAECHHOTO
MaTepuaia, oAroToBKa
WHIAUBUAYAIbHOTO
BOKaOyJIsipa 1mo
MO IEHHOM TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM

Tema 9.2. Coca Cola
Company (mpakTukym)

[ToBTOpEHME IPOHIEHHOTO
MaTepuaia, MoAroToBKa
UHIAUBUAYAIbHOTO
BOKaOyJsipa 1o
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypou U CIOBapeM

Tema 9.3. Success
(mpakTHKYM)
Kynomypro-meopueckoe
gocnumanue:
MENCKYIbMYPHOE
npogeccuonanbHoe
g3aumooeticmeue

[ToBTOpEHME POIIEHHOTO
MaTepuaia, moAroToBKa
UHAUBUAYAIBHOTO
BOKaOyJsIpa 1mo
PO ICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPATypOH U CIOBapeEM

Tema 9.4. General
Motors Company
(mpakTHKyM)

[ToBTOpEHUE MPONIEHHOTO
MaTepuaia, oAroToBKa
WHIVBUAYAIBHOIO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM

YcTHBIN ompoc,
MIACbMEHHBIE
JIOMalIlHHAE
3aJaHusL

YcTHBIH ompoc,
MM CBbMCHHBIC
JIOMAIlHHAE
3aJaHus

YcrHBIH onpoc,
IIMCBbMCHHBIC
JIOMAIlHHAE
3aJaHMs

YcTHBIN omnpoc,
MUCHEMEHHBIE
JIOMAIITHHE
3aJaHs

YcTHBIN omnpoc,
MMUCHEMEHHBIE
JIOMAIITHHE
3aJaHus

OK-4; OK-5

OK-4; OK-5

OK-4; OK-5

OK-4; OK-5

OK-4; OK-5




OK-4; OK-5

[ToBTOpEHME TTPOIAEHHOTO YcrHbIi
Marepuasa, moJroroBka ornpoc,
Tena 9.5. Failures WHUBUIYTHHOTO MUChMEHHBIC
5 3 BOKaOyJIsipa 1mo JIOMAIITHUE
(mpakTUKyM) . >
MpoiiIeHHOM TeMe, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapEM
[ToBTOpEHME MPOIICHHOTO OK-4; OK-5
marcpuraia, moaAroTroBka YcTHBIM ompoc,
Tema 9.6. Microsoft UHUBUIYTHBHOTO MHCbMEHHBIE
Company (paxTuKym) 5 3 } BOKa6¥nﬂpa o JOMallHHe
poiJIeHHON Teme, paboTa 3a[jaHNsA
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeEM
[ToBTOpEHME MPOIiIEHHOTO . OK-4; OK-5
MaTepHaa, IoAroTOBKa Yernbiit onpoc,
Tema 9.7. Virgin Group WHIUBUIYaIbHOTO [TMCbMEHHBIE
5 3 JIOMaIITHUE
Company (mpakTuKyMm) BOKaOyJIs1pa 1o S—
PO ICHHON TeMe, paboTa
CO CITPaBOYHOM
Tema 9.8. Future of the IToBTOpEHHE PO IEHHOTO OK-4; OK-5
Business (mpakTuxym) MaTepHaa, IoJroToBKa YTt onpoc,
Kynomypno-meopueckoe UHAUBUAYAIBHOTO MHCbMEHHBIC
gocnumanue. 0CO3Hanue 8 4 BOKaOyJsIpa 1mo JIOMalIHNE
c80€e20 Mecma U pojiu 8 npoﬁ,ueHHOﬁ TEME, pa60Ta 3a1aHuA
oyoywetl CO CIIPaBOYHOMN
npogheccuonanbHol JUTEPATYpOU U CIIOBapeM
IToaroroBska k
MIPOMEXKYTOUHOU
3auer - - aTTecTanuu B oopme - -
WHAUBUAYATbHON
pe3eHTAINH
Hroro 88 >2 ]
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Cemectp uzyuenus: 4

Buabl yueOHo# padoThI Ipomeiy
TOYHAasI o
opMH
KonTakTHasi padora arrecTan | dopmsl pMHpYy
CamocrosiTesbHast pabora s B eMble
Pasnen, moayab Iloapasnen, rema (B yacax) TEKYyIIero
gacax KOMIETEH
KOHTPOJIs .
Jlek |IIpakTueckn KCP ¢opmbI opranusanuu 1
11070 e 3aHSITUSL B qacax CaMOCTOSATEJILHOMI
Tema 10.1. Personal - OK-4;
banking (mpakTukym) YcrHbii OK-5
Kynomypno-meopueckoe orpoc,
gocnumanue: - 8 - - - MUChMEHHBIC
MEHCKYIbMYPHOe JIOMAIITHUE
npogeccuonanvHoe 3aJIaHus
83aumooeticmsue
- YcrHbli OK-4;
. . onpoc, OK-5
Tema 10.2. Banking history | 3 i i i HCEMCHHBIC
(mpakTUKyM) JOMaNIHue
3aJaHusA
[ToBTOpEHUE POHAEHHOTO - V CTHBILIH OK-4;
Pasnen 10. Banking MaTepuaia, oAroToBKa onpoc, OK-5
Tema 10.3. Types of Banks | 8 5 WH/IMBUY ATBHOTO [IUCHMEHHBIE
(mpakTHKYM) BOKaOyJIIsipa 1o JOMaIlHHE
PO ICHHOH TeMe, paboTa 3a/1aHus
CO CIIpaBOYHOM
- Y CTHBII OK-4;
Tema 10.4. Central Banking orpac, OK-5
(MpaKTHKyM) - 8 - - - [HCHMCHHbIC
p y JOMAIIHUEC
3aJaHuA
Tema 10.5. Film Money - YeTHBI OK-4;
banking and Federal orpoc, OK-5
- 8 - - - MHChMEHHbIC
Reserve System
JOMAIIHUEC

(mpakTHKYM)

3aJJaHusA




IloBTOpEHNE POHAEHHOTO YV CTHBII OK-4,
Marepuaa, moJIroroBka orpoc, OK-5
Tema 10.6. Profitable Banks WHIUBUILYATBHOTO [UCbMEHHBIE
(mpakTUKyM) BOKaOyJsipa 1o JIOMAIIH1e
MpoiiIecHHOMN TeMe, paboTa 3a[jaHusA
CO CIIPaBOYHOMN
[ToBTOpEHNE IPONAEHHOTO V CTHEI OK-4;
Marepuaa, moJIroToBka ompoc, OK-5
Tema 10.7. Bank Charges HUHIAWBUAYaTbHOTO MHCbMEHHBIC
(mpakTUKyM) BOKaOyJsipa 1o JIOMaIIHue
MO IeHHOM TeMe, paboTa 3a/laHus
CO CIIPaBOYHOM
. OK-4;
IToBTOpEHME TPOHIEHHOTO . OK-5
YcTHBIN -
MaTepuana, moAroToBKa
ompoc
Tema 10.8. Bank Mergers WHIUBUTy JTBHOTO poc,
IINCBbMCHHBIC
(mpakTUKyM) BOKaOyJsipa 1o
. J 6 JIOMAaIIHIE
HpOiifeHHOMH Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypOU U CIOBapeM
Tema 10.9. Companies and I . OK-4;
their banks (mpaktukym) OBTOPCHHC MPOUICHHOTO Y CTHEI OK-5
Ko lbmypHO-meopueckoe MaTepuaia, moJAroToBKa opoc,
gocnumaHue. 0CoO3HaHue HH;{HBgz{yanLHoro MHCbMEHHBIC
c80e20 Mecma u pou 8 | poxabyliipa o 5 JIOManIHue
Gyoyuers MpOfiZIeHHOM Teme, paboTa sanaHus
. CO CIIPaBOYHOM
npogeccuoHanbHou

oesmenbHoOCmu

JUTEPATypOH U CIOBapeEM




Pazgen 11. Finance

Tema 11.1. Raising finance

OK-4;

IToBTOpEHME TTPOIAECHHOTO i
(mpakTHKyM) p pOoHA YerHbiit OK-5
Marcpuraia, moaAroToBka orpoc
Kynomypno-msopueckoe ’
WH/IUBUYaTIbHOTO IIUCHMEHHBIE
gocnumaHue. 0CO3HaHue
BOKaOyJsipa 1o JIOMAIIH1e
c80€e20 Mecma u poau 8 . z
. MpoiiIecHHOM TeMe, paboTa 3a/aHus
0yoyweti .
. CO CIIPaBOYHOM
npogheccuoHaIbHO .
JUTEPATypOH U CIIOBapeM
oesmenvHocmu
[ToBTOpEHNME MPOIICHHOTO 3 (())If(-‘é’
Marepuaa, oaroToBKa YerHsiit }
Tema 11.2. Accounting and WH/INBUYTEHOTO onpoc,
. . IINCBMCHHBIC
financial statements BOKaOyIIsIpa 1o
o o 6 JOMAIIHNUEC
(mpakTUKyM) MpofifeHHoi Teme, paboTa S—
CO CIIPaBOYHOM
JUTEPATypOu U CIOBapeEM
[ToBTOpEHUE MPOIACHHOTO 5 OK-4,
MaTepuana, oJroToBKa YeTHbIH OK-5
orpoc,
WH/IMBUYTEHOTO
Tema 11.3. Stocks and AHBIILY HCHMEHHBIE
BOKaOyIsipa 1mo
Shares (mpakTukym) ol TeHHON TeMe. paBoTa JOMaIlHHEe
MpOHICHHOT Teme, padoT S
CO CIIPaBOYHOM
JUTEPATypOH U CIIOBapeM
VeTHbIi OK-4;
orpoc -
Tema 11.4. Bonds poc, OK-5
- M CBbMCHHBIC
(mpakTUKyM)
JOMAIIHUE
3aIaHuA
VYcTHbIH OK-4;
. onpoc, OK-5
Tema 11.5. Taxation i THCBMEHHEIE
(mpakTUKyM) JIOMAaIlHHE

3aJlaHusA




. . e - YcrHbIN OK-4;
Business English Certificate onpoc OK-5
Pagﬂeﬂ 12 ?{(HE:/IKTI;I-!I;YZ) " IINCBbMCHHBIC
Business English govélnunjz Ll Gop-LecKoe - 16 - - AOMAIITHHE
Certificate 2 S 3alaHu,
COYUAIbHASA 3HAYUMOCTb BBITIOJIHCHHE
UHOSI3bIYHOUL K)IbIMYPbl KOHTPOJIbHBIX
3aJIaHU’
IMoaroroBka K 36
IIPOMEXKYTOYHOU
JK3aMen ) ) i i aTTeCTalluy B dbopme i i
IpyNIOBON MPE3EHTALINH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 3aIaHUHN
- 128 - 16 -
Hroro
180
B - 436 | 12 | 164 | -
cero




6. COIEPXAHUE JUCIUIIJINHbI

Pa3nen 1. Global Market

Tema 1.1. Globalization

OOyuaromuecss wu3ydaror Ttemy [nobammzanus. CrmocoObl W METOMBI, NPUBOISIIHE K
I'mobanm3anuu. M3y4aroT jekcuky 1o Teme. [loloKHTenbHBIe W OTPHIATEIBHBIC IOCIICIACTBHUS
mporecca riaodanmm3aruy. M3y4aroT TepMUHOJIOTHIO TIPOBEIACHHSI TeIC(POHHBIX ITEPETOBOPOB.

Kynomypno-meopueckoe socnumanue: nomumaunue COYUANLHOU 3HAYUMOCU UHOAZBIYHOU
KVIbMYpbl NPOUCX00UM Y 00YUarOWUXcs NOCPeOCmE8oM AHANU3A U OdlbHeUue20 00CYHCOeHUsl Ha
UHOCMPAHHOM SI3bIKe MeMbl 2100anu3ayuy, ee 3aKOH08, a MaKx#e O0COOEHHOCMU 6e0eHUs
MeHCOYHAPOOHBLX NEPE20BOPO8.

Tema 1.2. Brands

OOyuaromiuecs: 3HAKOMSITCSI ¢ TeMOM Ha mpuMmepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OOCyXIaroT MpOOJIeMBbI, CBA3aHHBIC C MAPATCTBOM W MYTH WX pellieHus. M3ydeHue TepMUHOIOTHH,
HEOOXOAMMOM JIJIsI TPOBENICHHUS ICIOBBIX TIEPETOBOPOB U COOPaHHIA MEXTyHAPOIHOTO YPOBHSI.

Kynomypno-meopueckoe _gocnumanue: nonumanue 0COOEHHOCMEU  MEHCKYIbMYPHO2O
npogeccuoHanbHO20 83AUMOOCUCNBUS NPOUCXO0UM ) 00YUAIOWUXCA NOCPEOCMBOM KOMMYHUKAYUU
HA UHOCMPAHHOM SI3bIKe C Yenblo 00CyHCOeHUss npooiemM, CE8A3AHHLIX C UMEHAMU psAoa 2100aTbHbIX
KOMRAuuu, u nymeu ux peuieHus.

Tema 1.3. Advertising

OOyuaromuecss 3HaAKOMSITCS C Pa3IMYHBIMU BHJIaMH PEKJIaMbl, METOJaMH PEKJIAMHUPOBAHUSI.
VYyarcs, KaKk MpaBUIBLHO MPOBOJUTH PEKIAMHYIO KaMmaHuio. M3ydaroT ¢dpasbl, HEOOXOAUMBIC IS
MMOCTPOCHHUS YCIICUTHOW Mpe3eHTauu. MaauBuayanpHas npe3eHTamus mo TeMe.

Pa3znea 2. Business Organization

Tema 2.1. Employment

OO0yuaromuecs u3y4yaroT HauboJjee BaKHbIE (DaKTOPbI, HEOOXOAUMBIC JIJIS TTOTYyUYEHHUs paOOTHI.
N3yyaror cnocoObl yCHENIHOTO TPOXOXKIEHUS M TPOBEACHHS cobOecemoBanus. M3ywaror
TEPMHUHOJIOTHIO, HEOOXOAUMYIO JUIsl MPOBEACHHUS COBEIIAHWM BHYTpU KOMIIaHWHU. Buapl pesrome.
OOyuaroruecs: y4aTcsi COCTaBISATh pe3toMe.

KVJZbI’I’lVDHO-m@ODLleC’KOe eocnumaHue. OCO3HaHue ceoeco mecma u pojau 6 6)/@)/114612
l’lqub€CCMOHCl]ZbHOZZ deﬂmeﬂbHocmu ocywiecmeyiemcsa nymem  AdAHdiusa OCO6QHHOCI’I’lelZ noucka
pa60n1b1, 6€a€Hl/l}l nepecoeopos Ha UHOCNMpPAaAHHOM A3blKe, I’lp06€()eHM}l 6‘06€M/;CIHM1/7.

Tema 2.2. Trade

OOyuaromuecss 3HAKOMSTCS C pa3IMYHBIMM BHJAMH TOProBiu. M3y4aroT 0coOGeHHOCTH
BHEIIHEH M BHYTPEHHEH TOProBiu. 3HAKOMATCA C MpaBWJIaMM O(OPMIICHUS aKKPEIUTHBA.
CoBepIIEHCTBYIOT HaBBIKM BEJCHMS NEPETOBOPOB, M3YYalOT Pa3jIMYHbIE NMPHUEMbI IS JTOCTHXKEHUS
Haunbosnee 3((HeKTUBHOTO pe3ysbTara.

Tema 2.3. Organization

OOyuaromuecss 3HAKOMSTCS C BUAAMU KOMIMaHUi. M3y4aioT mpHeMsl, CIOCOOCTBYIOIINE
CO3JIaHMIO OyaronpusiTHOW paboueill cpenbl. 3HAKOMSTCS C MPAaBWIAMU M CTPYKTYpaMu OOLICHHS B

chepe OuzHeca.



Kynemyprno-meopueckoe _socnumanue:  opmuposanue  nOHUMAHUs — OCOOEHHOCmell
MENCKYALIMYPHO2O NPOPDECCUOHATLHOZO  B3AUMOOCUICMBUS  NPOUCXOOUM  NOCPEOCMBOM  AHAIU3A
PA3IUYHBIX MUNOE KOMNAHUL, O0CODEHHOCMell GbICMPAUSanuss Npasui U CMmMpyKmypbl 0el08020
obuenust 6 npogeccuonanvbHol cepe.

Tema 2.4. Money

3HAKOMCTBO ¢ ()MHAHCOBBIMH OTHOUIICHUSIMU B DKOHOMHKE U UX IpaUIeCKUM OTPaKCHUEM.
OOyueHure COCTaBICHUIO U HAMTMCAHUIO OTYETOB.

Pasnen 3. Business English Certificate 1

Tema 3.1. Business English Certificate 1

3HaKOMCTBO ¢ ()OpMaTOM U CTaHAAPTaAMU MEXAYHAPOJHOTO TECTUPOBAHMSL.

OtpaboTka yMeHUN W HaBBHIKOB Ha 0a3e JAHHOIO ayTEHTUYHOrO MaTepuana M MOJAroTOBKa
oOyuaronuxcs K c/laye BbIIIEYKa3aHHOTO SK3aMeHa.

Kynomyprno-meopueckoe socnumanue: NOHUMAHUE COL{uaJZbHOl/Vl BHAYUMOCMU UHOSI3bIYHOU

KYIbMypbl  APOUCXO0UmM Y  00YYAIOWUXCA  NOCPEOCMBOM AHAU3A  AYMEHMUYHbIX MAmepuaios
MeNCOVHAPOOHO20 IK3AMEHA.

Pa3nen 4. Strategy

Tema 4.1. Ethics

3HAKOMCTBO C J3THKOH B cdepe OuzHeca M pa3IMYHbBIMH HOpMaMmH 3TukeTa. OOCyXIeHHE
npo6eM Koppyniuu U 60psObI ¢ Heil. OOydJaroniuecss U3y4aroT TEPMUHOJIOTHIO TI0 TAaHHON TeMe, JUIs
HAXOXKJICHHUS BBIXOJIa M3 CJIOXHBIX YKOHOMHUYECKUX CHTYaIlHH.

Kynomypro-meopueckoe socnumanue: mexckyibmypHoe npogeccuonaivbHoe 83aumooeicmeaue
npoucxooum 6 CO3HAHUU 0Oyuarwuxcs 01a200aps aAHaIu3y U OalbHeuueMmy 00CYHCOeHUI0 MAaAKUX
NOHAMUU, KAK SMUKA, KOPPYRYUsl, IKOHOMUUECKASE CUMYAYUsi U CNOCOObL ee YIyUuLeHUsL.

Tema 4.2. Change

OOyuaromuecs: yyaTcsl BbIpakaTb CBOM MBICIM IO TeMe M3MeHeHus. Kak B NOBceIHEBHOM
KHU3HU, TaKk U B chepe OM3Heca. Ydyarcs npaBuiiaM HamucaHusi oT4eToB. COBEPLICHCTBYIOT HABBIKU
IIPOBE/ICHUS COBEIIAHUH.

Tema 4.3. Strategy

OOyuaromuecs: 3HaKoMsITCs ¢ TepMUHOM «CTparerus» B 1efoM. M3yuaroT BUIbl cTpaTterui u
TaKTUK, HEOOXOAUMBIX JJIS1 JOCTUKEHMS], TOCTAaBICHHON Lenu. V3ydaroT pa3nnuus Mexy TEpMHUHOM
CTpaTerus U TakTUKA. Pa3BUTHE yMEHMI U HABBIKOB NIPUHSATHS PEILICHUM.

KVﬂbMVDHO'mGOHHeCKOQ eocnumanue. OCO3HAHUe ceoeco mecma u pojiu 6 6)/6)/1/14612
npogeccuoHanbHou dessmenbHoCmu hopmupyemcs y o0y4arowuxcs uepe3 noHuUManue u pasiuyeHue
nomzmud, npoeyupoeaHuro  ceoeco  NOHUMAHUA 6 OMHOUIeHUU I’lpO¢€CCUOHaJZbHOZZ cqbepbl
()eﬂmeﬂbﬂocmu, OCO3HAHUI CHIOJAHCHOCMU npoyecca nPpuHAmus pemeﬂud.

Pa3nea S. Leadership

Tema 5.1. Cultures
3HAKOMCTBO C KyJIbTYpPaMH Pa3HbIX CTpaH, MOBEACHUEM JIFOJICH, UX TPAAUIIUSIMUA U OOBIYasIMH.
OlleHKa U aHAIW3 UX BIWSHUA HA BEICHUE OM3HECA. 3HAKOMCTBO C OCOOEHHOCTSIMU BeIcHU Ou3Heca

C BOCTOYHBIMHU JCJIOBBIMU MMAPTHEPAMHU. Pa3pa60T1<a COOCTBEHHBIX CTpaTCFI/Iﬁ B JaHHOM C(I)epe.



Kynomypno-meopueckoe socnumanue: coyuanvhas 3HAYUMOCMb UHOALIYHOU K)IbMYpbl
Gopmupyemcs 6 cozHanuu oobyuarowe2ocs 01a200aps aHAIU3Y U OAIbHeUueMy 00CYHCOeHUIO
ocobeHnocmell KyIbmyp pA3HbIX CMPaH, UxX paziuyutl U NONvlmMKe camoCmosmenbHo paspabomams
CB8010 cmpamezuio 8e0eHUsl OU3HeCAd 8 UHOAZLIYHOM NPOCMPAHCIEE.

Tema 5.2. Leadership

3HAKOMCTBO C MHPOBBIMH JIJIEPAMU B TIOJIUTUKE ¥ SKOHOMUKE. OOCyX/IeHHe KauecTB JIHepa,
pacimupenue JeKcHkd 1o TeMe. OOyuvaromuecs: Mojay4yaroT IPEJCTAaBICHUE O HABBIKAX YIPABICHUS
KpYIHBIMU, MUPOBBIMU KOMIIAHUSIMHU.

Kynomypno-meopueckoe eocnumanue: Gopmuposanue HOHUMAHUSA O MEHCKYIbMYPHOM
npoheccUOHATbHOM 83AUMOOEUCMBUL OCYUEeCMEIAEeMCsl O1a200aps AHANU3ZY HA UHOCMPAHHOM SI3blKe
VCHEeUHOCMU MUPOBLIX TUOEPO8 U 2TI0OATILHBIX KOMNAHULL.

Tema 5.3. Competition

OOyyJaromuecss 3HAKOMSATCS C IKOHOMHUYECKHMM TEPMUHOM «KOHKYPEHIUS» W €€ BHJAMHU.
I/Isyqa}oT BJIMAHHUC KOHKYPCHIHWU Ha COCTOSAHHE PA3JIMYHBIX PBIHKOB. PaCCManI/IBaIOT OCHOBHBIC
CTpaTerMu  JIOCTHXKEHUS  KOHKypeHTocmocoOHocTu.  OOywarommuecs — pa3pabaTbIBalOT  CBOU
CcOOCTBEHHEIE CTpaTCeTUICCKUC HCﬁCTBHﬂ AJIg TTPEOAO0JICHU A HpeHﬂTCTBI/Iﬁ B PCIICHUHU ITOCTABJICHHBIX
3azad.

Pa3znea 6. Business vision

Tema 6.1. Innovations

OOyuaromuecss 3HAKOMSATCA C pasIMYHBIMH  u300peTeHussMu. OOCYyXIar0T HEOOBIYHBIE
M300peTeHus], UCIONb3Ys JIEKCUKY IO JaHHOW TeMe. PaccMarpuBaioT mpeumyliecTBa MHHOBAIUI B
cdepe pbriHKa. V3y4yaroT MeTObl yCIIEUTHOro MpeicTaBieHust uHpopmanuu B popme mpe3eHTaImi.

Tema 6.2. Business and environment

OOyuaromuecs U3y4aroT MOHITHE OKpY>Karolllas cpefia BO B3aMMOCBSI3U C BeJICHHEM Ou3Heca.
Bnusinue pa3inuHbIX KOMIIAHUN Ha COCTOSIHUE OKpPYXKAloUlel cpelbl. 3HAKOMSTCA C Pa3InYHBIMU
KOMITaHUSIMHU, KOTOPbIE BHOCST BKJIJ] B COXpaHEHHE OKPY>KaIOIIEH Cpebl.

Kynomypno-meopueckoe socnumanue: oco3Haumue ceoeeo mecma u poau 8 Oyoyuerl
npogheccuoHanbHOU 0esimelIbHOCIU NPOUCXO0UM NOCPEOCEOM AHAIU3A USMEHEeHUl 8 OusHec-cghepe
noo 8030elicmauem usMeHeHull, NPOUCX00AWUX 8 OKpYIIcarouell cpeoe.

Tema 6.3. Franchising

OOyuaromuecss 3HaKOMATCSA C TEPMHUHOM «(PpaHIIU3UHI». BblJauya KOMIIAHMEH JIMIIEH3UH Ha
MPOM3BOJICTBO WM TPOAaXy ToBapa moja ee Mapkod (dpanmusbl)». M3ydaloT HEOOXOIUMYIO
TEPMUHOJIOTHUIO Ha MpPUMEpax paszMyHbIX MEXIyHapOJHbIX KoMIaHuid. HaxomsT npumepsl Ha
PoccuiickoM pheIHKE.

Tema 6.4. Business communication

OOyyaromuecss 3HaKOMSTCS C TEPMHHOJOTHEH U TMOHSATHEM OHW3HEC STHUKETa, IS BEIACHHUS
JIETIOBBIX TIEPETOBOPOB. YIIyUINIat0T CBOM HABBIKHM OOIIEHUS B IETIOBOM Cpe/ie.

Kynemyprno-meopueckoe socnumanue: d)opmupoeaHue NORUMARUA O MEINCKYTIbNYPHOM
I’lqubeCCLlOHaﬂbHOM 63AUMOOCUCMEUU npoucxoc)um Ha npumepe COBEPULEHCMBOBAHUAL HABLIKOB
KOMMYHUKAYUU HA UHOCMPARHOM A3blKe C Ye/lbl0 YCNeuHo20 6e0eHUsl 0e/l0BbIX nepecoeopos.



http://www.multitran.ru/c/M.exe?t=610913_2_1
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Paspnea 7. Insights Into Management

Tema 7.1. The nature of management

OOyuaromuecs: 3HAKOMSTCS C TOHSATHEM MEHEKMEHTa, ero 3HadeHueMm. OOyuarommecs
3HAKOMSTCS C TEPMUHOJOTHEW, HEOOXOAMMOW M ONHCAHUS YepT MOJOXKUTEIBHOTO U
OTPHULATENILHOTO YIIpaBJICHLA.

Tema 7.2. Management Styles

YUTo MOXHO M 4Yero Henmb3s JelaTb MeHekepam. Tpu cTwis ynpasieHus. HTEpBbIO C
9KCHEPTOM MO cTuisiMU ynpasieHus. KauectBo ympasinenusa. Kak oueHuTs oOpaTHyrO CBSI3b OT
COTPYJIHHUKOB, YTOOBI YIYUIIUTh CTUJINA YIPaBICHHUS.

Kynemypno-meopueckoe _socnumanue: nocpeocmeom anaius3a Ha UHOCMPAHHOM S3bIKe
PA3UYHBbIX  8UO08 UHMEPBbIO, CMuNel YNPAGIeHUs, Kaiecmeda MNpoucxooum @opmuposanue
NOHUMAHUS_MENHCKYbIMYPHO2O0 NPOPECCUOHANLHO2O 83AUMOOEUCTBUSL.

Tema 7.3. Team Building

OOyuaromuecs W3y4yaroT CHocoObl paboOThl B KOMaHAE, OOCYXTAalT HWIEH, KaK CO3/JaTh
YCHEIIHYI0 KOMaHIy. M3yJaroT JIGKCHKY 10 TeMe.

Kynomypno-meopueckoe socnumanue: ghopmuposanue coyuanrbHOU 3HAYUMOCIU UHOAZLIYHOU
KVIbMYpbl NPOUCXOOUM HA npumepe uoeti hopmMuposanusi KOMarHo, onpeoeieHus poieti 8 KoMauoe,
VCHEeUWHOCMU U Pe3YTbMAMUSHOCHU KOMAHObL U KANHCO020 ee YeHd.

Tema 7.4. Risk

OO6yuaromuecs 00CYK/Ial0T BUBI IOBCETHEBHOTO PHCKA U pPHCKa B OuM3Hece. PUCK, KOTOpbIi
MOXET OBITh MTOJIYYEH B XOJI€ MpoIecca TJI00ann3aIiu.

Tema 7.5. Crisis management

OOyuatomuecss 00CYXITarOT BOMPOCHI IO TEME KpPHU3UC B YIPABJICHUH. 3HAKOMSTCS C
Pa3JIMUHBIMU CUTYalUSAMMU, BbBI3bIBAIOIIIUMU KPH3HUC. I/I3yan0T IIyTH PCUICHUA BBIXOJda M3 KpU3HUCA.
I/I3yanOT IMPpUECMBbI 3allpalluBaHUA I/IH(l)OpMaLII/II/I B CJIOKHBIX SKOHOMHWYCCKUX CUTYyAlIUAX U I'PaMOTHO
OTBCYATH HA ITOCTAaBJICHHBIC BOIIPOCHI.

Pasznen 8. Communication in Business

Tema 8.1. Communication

O6y‘IaIOIJ_II/ICC$I N3YyYar0oT KadeCTBa XOPOULICTO CO6CCCI[HI/IK8., Q)aKTOpH BAa>XHBIC B 06]].[6HI/II/I nu
(dbopMbI 001IeHNs (BUIBI TUCBMEHHOTO U YCTHOTO 001IeHus ). MI3yueHue 1 TpeHUHT HOBOM JIGKCUKH 110
TEME. COBepI_HeHCTBYIOT CBOM KOMMYHUKATHUBHLIC HABBIKU. I/I3yqa10T BUABI Hp06J'IeM, C KOTOPBIMH
OHU MOTI'YT CTOJIKHYTBCS B ITPOLECCCE O6H.[CHI/IH.

[{VﬂbmvaO-meoplteCKoe eocnumanue. CoyuaibHasxl 3HAYUMOCHIb uHO}L’s’blHHOZZ Kyl1bm)ypbol
Gopmupyemces y 06yuaowuxcs nocpeocmsom UzyyeHus U008 nNpoodiem, ¢ KOmMopuiMu OHU MO2Ym
CMOJIKHYmMbCA 6 npoyecce UHOA3bIYHO2O npoqbeccuo;LthbHoeo 061/[46Hu}l.

Tema 8.2. E-commerce

06yqa}0mnecsi HU3y4aroT BHJbI pPUCKA, KOTOPLIC MOTYT OBITh IMOJIYYCHBI B PE3YJILTATC

TOProBJIM B HHTCPHCTC. Bungwr MNPOAYKTOB U YCIYT, NPCAOCTABIISICMBIX B HWHTCPHCTC. I/I3y‘{aIOT



TEPMHHBI IO TeME TOproeis. M3ydaroT MeTonsl mocTpoeHus 3()(eKTHBHONW Npe3eHTAlUuu IS
YCHCMHOﬁ HpOI[a)KI/I CBOCTIO HpOI[yKTa CBOHUM ITOTCHIIMAJIbHBIM HOKyHaTeJ'DIM.

Tema 8.3. Customer service

OOyuyaromuecss W3y4alT HOBBIE HJEW B cdepe OoOCTyKMBaHUS KIHCHTOB. M3ywaior
JOCTOMHCTBA W HCAOCTATKHU pa?,HI)IX BHUI0B O6III€HI/I$I C KIIMCHTaAMMU. O6y‘-IaIOHII/ICC$I yancsl IInucaThb
MUCHMO-Ka00y. COBEPIIEHCTBYIOT HABBIKU ayAMPOBAHUS 110 TaHHOW TeMe.

Kynomypno-meopueckoe _socnumanue: __ocosnauue __ YCHEUHOCHU ___MEHCKYIbIMYPHO2O
NpoheccUOHAIbHO2O 83AUMOOCICMBUSL NPOUCXOOUM Yepe3 YCMHbIU 00MeH HA UHOCMPAHHOM A3bIKe
uoesaMu U MulCIAMU NO NOBOOY cmuiei NPopeccuoHarbHo20 U ObIM0B020 0OUleHUs: OISl peuleHUs.
npoorem KOMMYHUKAYUU.

Tema 8.4. Writing report

OOyuaromyecs M3y4arOT CTPYKTYpy HalHMCaHMsI OTYeTa, HEOO0XOAUMYIO TEPMHHOJIOTHIO.
3aHH/ITa WHAUBHUYAJIbHBIX OTYCTOB.

Paznen 9. Global Companies

Tema 9.1. Globalization and Global Marketing

OO6yuatomuecs u3ydaroT Temy «lmobamuzamms». CrnocoObl W METOJbI, MPUBOJIAIINE K
I'mobammzanuu. M3ydaroT nekcuky mo Teme. [lomoXuTenbHbIE W OTpHIATEIBHBIC TOCIEICTBUS
nporecca riaodanu3anui. MeTo bl BXOKICHHUS B MUPOBOU PHIHOK.

Kynomypno-meopueckoe socnumanue: (hopmuposarue nOHUMAHUS_COYUATLHOU 3HAYUMOCTU
UHOAZBIYHOU KYJbMYPbl NPOUCXOOUM 8 Npoyecce AHaiu3a u 00CYHcOeHus: nociedCmeuii npoyecca
anobanuzayuu, 0CobeHHocmel MexCOYHAPOOHO20 PbIHKA.

Tema 9.2. Coca Cola Company

OOyuaromuecss 3HAKOMSATCS C HCTOPUEH CO3JaHUS KOMIIAHWH, C €€ OCHOBATEIISIMH.
OOCyXIa0T MPEUMYIIECTBA U HEAOCTATKH 3TON KOMITaHUH.

Tema 9.3. Success

N3yuarot nekcuky mo teme «Ycrmex». 3HaAKOMATCS ¢ TEPMHUHOJIOTHEH Ha MPUMEpE YCIEITHBIX
KoMmaHuii u mojed. CoBEpUIEHCTBYIOT HAaBBIKM BEACHHS IIEperoBopoB. M3ywaroT KkaudecTsa,
KOTOPBIMH 00JIaZlaeT yCIEIIHbINH YEIOBEK.

KVJZbI’I’lVDHO-m@ODLleCKOe eocnumanue. NOHUMAHUE ocobennocmell MEINCKYIbMYPHO20

npOgb€CCMOHClJZbH020 83aUMOO0eCEUs. npoucxodum HAa npumepe daHdajiusa ycneutHocmu geoeHs
nepecoeopos Ha UHOCMPAHHOM A3blKe, YCNEUHOCMU Yell06€eKd, KAK TUYHOCMU U KAK ousnec eduHuubl.
Tema 9.4. General Motors Company
I/I3y‘{aIOT HUCTOPUIO KOMIIaHHUH, 3aHUMacMoOC MECTO Ha MHpOBOﬁ apcHC, €C
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OpMYyJly ycrexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKe.
Tema 9.5. Failures
06yqalonmec;1 N3YyYar0T IIPUYMUHBI Kpaxa KOMIIaHUH. HyTI/I BbIXOJa U3 CJIOXHBIX

HKOHOMMUECKUX cUTyaluii. O630p prIHKOB, KOTOpPbIE 00AHKPOTUIIHCE.



Tema 9.6. Microsoft Company

N3yyaroT UCTOpUIO KOMIIAHMHM, 3aHMMAaeMOE€ MECTO Ha MHUPOBOM  DBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (OpMYJIy ycrexa, MecTo, 3aHuMaemMoe Ha Poccuiickom poIHe.

Tema 9.7. Virgin Group Company

W3yyaroT wucTOpHI0O  KOMIIAHMHM, 3aHMMAaEeMOE€ MECTO Ha MHUpPOBOM  apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (JOpMYJIy ycrexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKE.

Tema 9.8. Future of the Business

O6yqa}onmec;1 N3YyYar0oT NPUYXHBI, 10 KOTOPBIM KOMIIAHUN CTAHOBATCSA rj100aJILHBIMH. HYTI/I

HX paClIupPCHUA. IIerTarorcs CIIPOTHO3UPOBATH SKOHOMHNYECKOC COCTOSAHUC CTPAHLBI B 6YIIYHI€M.

Kynomypno-meopueckoe socnumanue: nymem 00CyxcoeHus HA UHOCMPAHHOM S3bIKe
B03MOMNCHLIX HANPAGNIEHUL PA3EUMUS IKOHOMUKU CMPAHbl U Ou3Heca, y 00y4aruwuxca gopmupyemcs
0CO3HaHUe c80e20 Mecma u poau 8 Oyoywel npogheccuoHaIbHOU 0esImeNbHOCHU.

Pa3pnen 10. Banking

Tema 10.1. Personal banking

OTpaboTKa HABBIKOB YIIOTpeOIeHUST 0AHKOBCKOM JIEKCUKH, 3HAKOMCTBO C THIIAaMH OaHKOBCKHX
CUETOB, O0yUaroUIrecs: 00CYKIAAI0T TEMY « JOJITHU», OTPaOaThIBAIOT TEXHUKH MPUHATHUS PEILICHUI.

KWZbI’I’lVDHO-I’l’l@ODlleCKOQ socnumaHue. HAa npumepe o6cy9f0()eﬂuﬂ no3umueHo2o u
He2amueHo2o 6JIUAHUA pA36UBAIOUWUXCS IKOHOMUYECKO20 6IUAHUSA HA 4YelloeeKa, ) 06ytta;0u;uxcg
G opmupyemcs noHumMaHue 0coOeHHOCMell MeNCKYIbIMYPHO20 NPOPECCUOHATILHO20 83AUMOOEUCMBUSL.

Tema 10.2. Banking history

BBenenue B TeMy «ucTOpHS OaHKOBCKOTO Jefiay. 3HaueHHe O0aHKOB B ()MHAHCOBOW cHCTEME
SKOHOMUKH.

Tema 10.3. Types of Banks

OOyuaromuecs 3y4aroT TUIbl 6aHKoB. CpaBHUBAIOT MeXAyHapoAHble 6aHku ¢ Poccuiickumu.
Haxonar npenMyniecTBa 1 HEJOCTaTKU TOTO WJIM UHOT'O THUIIA.

Tema 10.4. Central Banking

OOyuaromuecs M3y4aloT CTPYKTYpy OaHKOB Ha TNpUMEpe H3BECTHBIX MEXIYHAPOIHBIX
OaHKOB.

Tema 10.5. Film Money banking and Federal Reserve System

IIpocmotp u obcyxnenue punbpma o teme PenepanbHblii PesepBubiii pona CIIA.

Tema 10.6. Profitable Banks

OOyuaromuecss U3y4aroT BUAbI AOXOAHBIX OaHkoB. IlyTu moctmxeHus OaHKaMH HPUOBLIH.
Haxoxxnenue perenus 11 0aHKOB, HE IPUHOCSIIUX MTPUOBLIb.

Tema 10.7. Bank Charges

[IpomomkaroT 3HAKOMCTBO U YTITyOJISIIOTCS. B TEPMUHOJIOTHIO «JIOXOTHOCTh U HE TIOXOJHOCTH)

Tema 10.8. Bank Mergers

Beenenue B TEMY OaHKOBCKHE CIINSIHUA, 0Tpa60T1<a TCXHUK ITPUHATUSA pemeHHﬁ.



Tema 10.9. Companies and their banks
OOyyaromuecs U3y4aroT TEPMUHOJIOTHIO HA MPUMEPE U3BECTHBIX MEXKTYHAPOIHBIX OAaHKOB H
KOMIIaHHM.

Kynomypno-meopueckoe 6ocnumanue: oco3naumue ceoe2o mecma u poau 6 Oyoyujet
npogheccUOHAIbHOU OessMeNbHOCIU NPOUCXOOUM 80 8PeMsL 0OCYHCOeHUs 0OVHUAIOWUMUC HIOAHCO8
UCNONb308AHUSA 3HAHUL, YMEHULL U HABIKOG 8 chepe IKOHOMUKU HA UHOCMPAHHOM A3bIKe.

Pa3znen 11. Finance

Tema 11.1. Raising finance

OO6yuaroiuecs U3y4aroT pa3IMYHbIC BUIBI 3aiIMOB.

[IpeumyrmiecTBa M HemOCTaTKU 3aema jeHer. M3ydaroT ¢uHaHCOBbIE TepMUHBL. M3ydaroT
crocoObl yBennueHus 10X010B. COBEPIICHCTBYIOT HABBIKU IIPOBEICHUSI IEPETOBOPOB.

Kynomyprno-meopueckoe socnumanue: o0co3Hanue ceoe2o mecma U poiu 6 6)/0)/1/14611

npoGeccuoOHanbHOU  0esamelbHOCMU  NOHUMAEmcs 00yYalowuMucs Yepe3 CO8epUIeHCMBO8AHUE
HABLIKOB 8EOCHUSL MENCOVHAPOOHBLX NEPe20B8OPO8.

Tema 11.2. Accounting and financial statements

OOyuaromuecss 00CYKJIAIOT Pa3IUYHbIE BUJBI OyXTaJdTepCKON NeATeIbHOCTH, (PMHAHCOBHIE
JOKYMEHTBI U JUCKYTUPYIOT Ha TEMY JIOXOJIOB M pacXo/I0B.

Tema 11.3. Stocks and Shares

OOyuaromuecs 3HaKOMSTCS ¢ TEPMUHOM «AKIHSD, €€ BUJaMU U (POHIOBBIMU OUPIKAMHU.

Tema 11.4. Bonds

OOyuaromuecs 00OCYXIAlOT pa3IMyHble BUABI OONUranuil. 3HAKOMSTCS C pasHULIEH MEXIy
«aKIUEN» U «0o0IUrammein).

Tema 11.5. Taxation

Beenenue B Temy «Hanoru». 3HakOMCTBO € pa3IMYHBIMU BUAMH HAJIOTOB.

Pazgen 12. Business English Certificate 2

Tema 12.1. Business English Certificate 2

OtpaboTka TexHUK craauu Sk3ameHa BEC Bo Bcex BuJax pedeBOil NIEATEIBHOCTH: YTECHUH,
TOBOPEHHH, ayIMPOBAHUU U MMHCHME.

KVﬂbMVDHO'mGODIteCKOe eocnumdadHue. nOHUMAaHue COL]MGJZbHOZZ 3HAYUMOCIU  UHOSI3bIYHOU

KYIbmypbl  APOUCX00Um Y 00YYAIOWUXCA  NOCPEOCMBOM AHAU3A  AYMEHMUYHbIX Mamepuaios

MeANCOYHAPOOHO20 IK3AMEHA.

7. CAMOCTOSATEJIBHAS PABOTA OBYYAIOLIUXCS
B pamkax naHHOM y4eOHOH TUCHMIIMHBI 00YyYarolIiecs BhITOIHAIOT CAMOCTOSATENbHYIO paboTy B
BH/IE TIOBTOPEHMSI IPOUIEHHOTO MaTepHalia 10 BCEM M3y4aeMbIM TeEMaM JIBEHAALATH Pa3/IeioB, YCTHO

1 IIMCBMCHHO (HI/ICBMCHHBIG JOMalIHUEC pa6OTLI) OTBCYAKOT Ha BOMPOCHI AJId IMOATOTOBKU K TCKYLIEMY



KOHTPOJIIO B COOTBECTCTBYIOIICM CEMECTPEC, 4 TAKIKC I'OTOBATCSA K MHAWBUAYAJIbHBIM WJIM I'PYIITIOBBIM

Npe3CHTaluAM JIA IMPOXOXKIACHUA HpOMe)ICYTOqHOﬁ arrecTaiu 1o AUMCHUIIIMHE. ITomuMmo 9TOro,

00y4aroNIUiiCs OCYIIECTBISECT TOArOTOBKY HWHIUBUAYaTbHOIO BOKaOyJisipa MO MPOUICHHOU TEME;

paboTy cO CIIPaBOYHOM IUTEPATYPOH U cIIOBapeM; paboTy HaJl OIIUOKaAMHU.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MHA

Ha kaxxzom 3aHATMM KaXJIOH TEMBbI BCEX DPA3[eNIOB HApALY € TPAAULMOHHBIMU IIPUMEHSAETCS

TEXHOJIOTHUS TIPOOJIEMHOTO O0YUYCHHSI, 2 UMEHHO KaXI0€ 3aHATHE IPOBOAUTCS B (DOpME MPAKTHKyMa.

[Ipyu u3yyeHun NaHHOM TUCIUILIMHBI UCIIOJIb3YIOTCS CIENyIoIne 00pa3oBaTesIbHbIE TEXHOIOTHH:

Tema 3ausarusa

Bun oOpa3oBaresibHOM

dopma npoBeeHUs 3aHATHUS

TEXHOJIOTHH
Paznen 1. Global Marketing Hnmepaxmuenas Henosas / ponesas uepa
Tema 1.1. Globalization MEXHON02US.
Kynemypro-meopueckoe
gocnumanue:
COYUANbHASL BHAYUMOCTTD
UHOSI36IYHOU KVIbIMYPbl
Tema 1.2. Brands Hnmepaxmusnas Case Study (pazoop
Kynemypro-meopueckoe MEXHON02USL KOHKPEMHbIX CUMYayutl)
gocnumanue:
MEHCKYIbIMYPHOE
npogheccuonanvroe
83aumooeticmaue
Tema 1.3. Advertising Hnmepaxmuenas Henosas / ponesas uepa
MexXHO102Us. Case Study (pazoop
KOHKPEMHbLX CUMYayuti)
Paznen 2. Business Organization Hnmepaxmuenas Henosas / ponesas uepa
Tema 2.1. Employment MEXHON02US.

Kynomypno-meopueckoe
gocnumatue:

OCO3HAHUE C80e20 MeCma U poiu
6 byoyweil npogheccuoHarbHoU
oesimenbHOCmu

Tema 2.2. Trade

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3anAamue

Tema 2.3. Organization Humepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe MEXHON02US. KOHKDEMHbIX CUmyayuti)

gocnumatue:

MEJHCKYTIbIMYPHOE

npogeccuonanvroe

83aumooeticmaue

Tema 2.4. Money Hnmepaxmusnasn Case Study (pazbop
MEeXHON02Us. KOHKDEMHbIX cumyayuii)

Paznen 3. Business English
Certificate 1
Tema 3.1. Business English

Certificate 1

Tpa()MI/!MOHHCl}Z mexHoJ102us

Hpaxmuqecme 3arAamue




Kynomypno-meopueckoe
gocnumanue:
COYUANBHAS 3HAYUMOCD
UHOSI3bIYHOU K)TbIMYPbl

Pa3nen 4. Strategy
Tema 4.1. Ethics
Kynomyprno-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanbHoe
g3aumooelicmaue

HUnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUumyayuii)

Tema 4.2. Change

TpaduquHHaﬂ MmMeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 4.3. Strategy
Kynomypno-meopueckoe
BOCHUMAHUE. OCO3HAHUE C80E20
Mecma u ponu 8 byoyueu

TpaduquHHaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

npogheccuoHanbHol

oesmenbHOCMuU

Pasnen 5. Leadership Hnmepaxmuenas Henosas / ponesas uepa

Tema 5.1. Cultures MexHO102Us. Case Study (pazbop

Kyrnomypno-meopueckoe KOHKDEMHbIX CUmyayuti)

gocnumatue:

COYUANILHASL BHAUUMOCTID

UHOSA3BIYHOU KVIbMYPbl

Tema 5.2. Leadership Humepaxmuenas Case Study (pazbop

Kynomypno-meopueckoe MEXHON02Us. KOHKDEMHbIX CUmyayuti)

gocnumatue:

MEJHCKYTIbIMYPHOE

npogheccuonanvroe

83aumooeticmaue

Tema 5.3. Competition Hnmepaxmusnas lenosas / ponesas uepa
MexXHO102Us. Case Study (pazoop

KOHKDEMHbIX CUmyayuii)

Pazngen 6. Business vision
Tema 6.1. Innovations

Tpaduuuouna}z MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 6.2. Business and
environment
Kyrnomypro-meopueckoe
goCnuUmManue: 0CO3HAHUe C60e20
Mecma u ponu 8 byoyuel
npogheccuoHanbHol
oesmenvHocmu

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 6.3. Franchising

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 6.4. Business
communication
KV]ZbWZVDHO-mSODlteCKO€
esocnumanrue.
MEHCKYNbMYPHOE
npogeccuonanvHoe
gzaumooeticmeue

HUnmepaxmusnas
MexXHON02Us

Case Study (pazdoop
KOHKPEMHbIX CUMyayuii)




Paznen 7. Insights Into
Management

Tema 7.1. The nature of
management

TPGOML;MOHHCI}Z MmMexXHoJ102uA

Hpaxmuqecme 3arAamue

Tema 7.2. Management Styles
Kynomyprno-meopueckoe
socnumanue:
MENCKYIbIMYPHOE
npogeccuonanbHoe
g3aumooelicmaue

TpaduquHHaﬂ MeXHOoJI02UA

Hpaxmuqecme 3aramue

Tema 7.3. Team Building
KWZbI’)’lVDHO-mBODUQCKOQ
socnumanue.
COYUAIbHAA SHAYUMOCHTb
UHOSA3BIYHOU KYTbIYPbl

Tpaduuuonuaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 7.4. Risk

Hnmepaxmusnas
MexHON02Us.

Case Study (pazoop
KOHKDEMHbIX CUmyayuti)

Tema 7.5. Crisis management

Tpaduuuonﬂaﬂ MeXHOoJI02UA

Hpakmuqe(:xoe 3arAamue

Paszaen 8. Communication in
Business

Tema 8.1. Communication
KWZbI’I’lVDHO-WlGODlleCKoe
esocnumanrue.

COYUalbHAs 3HAYUMOCHb
UHOSA3BIYHOU KYTbIYPbl

Tpaduuuonﬂaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 8.2. E-commerce

Tpa()uuuonﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 8.3. Customer service
Kynomypro-meopueckoe
gocnumanue:
MENCKYbIMYPHOE
npogheccuonanvroe
g3aumooeticmeue

Tpaduuuounaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 8.4. Writing report

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3aHAamue

Pa3gen 9. Global Companies
Tema 9.1. Globalization and
Global Marketing
KVJZbI’I’ZVDHO-WIGODlteCKoe
esocnumanrue.

COUUANIbHAA 3HAYUMOCMb
UHOSI3bIYHOU KYIbIYPbl

TpaaubﬂlOHHa}l MEXHOJI02UA

HpakmuquKoe 3anAamue

Tema 9.2. Coca Cola Company

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAamue

Tema 9.3. Success

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazbop
KOHKPEMHbIX CUmyayuti)

Tema 9.4. General Motors
Company

Tpa()ML!MOHHClﬂ MmMexXHo102uA

Hpaxmuqecme 3arsamue




Tema 9.5. Failures

TPGOML;MOHHCI}Z MmMexXHoJ102uA

Hpaxmuqecme 3arAamue

Tema 9.6. Microsoft Company

TPGOML;MOHHCI}Z MmMexXHoJ102uA

Hpaxmuqecme 3aramue

Tema 9.7. Virgin Group
Company

TPGOML;MOHHCI}Z MmMexXHoJ 102U

Hpaxmuqecme 3arAamue

Tema 9.8. Future of the Business
Kynomypno-msopueckoe
8OCHUMAHUE. OCO3HAHUE C80E20
Mecma u poau 6 6yoyuetl
npogheccuoHaIbHOU

Hnmepaxmusnas
MexXHON02Us.

Case Study (pazoop
KOHKPEMHbIX CUumyayuii)

Pa3znen 10. Banking

Tema 10.1. Personal banking
Kynomypno-meopueckoe
gocnumanue:
MENHCKYTIbIMYPHOe
npogheccuonanvHoe
83aumooeticmaue

Tpaduuuonuaﬂ MeXHOoJI02UA

Hpaxmuuecxoe 3arAamue

Tema 10.2. Banking history

Tpaduuuonﬂaﬂ MeXHOoI02UA

Hpakmuqeacoe 3arAamue

Tema 10.3. Types of Banks

Tpaduuuonﬂaﬂ MeXHOoI02UA

Hpakmuqe(:xoe 3arAamue

Tema 10.4. Central Banking

Tpa()uuuonﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 10.5. Film Money banking
and Federal Reserve System

Tpa()uuuonﬂaﬂ MmMeXHoI02UA

Hpakmuqecme 3arAamue

Tema 10.6. Profitable Banks

Tpa()uuuonﬂaﬂ MeXHOoJI02UA

Hpakmuqecme 3arAamue

Tema 10.7. Bank Charges

Tpaduuuounaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 10.8. Bank Mergers

Tpaduuuouﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Tema 10.9. Companies and their
banks

Kynomypno-meopueckoe
BOCnUMAaHUe. 0CO3HAHUE C80E20
Mecma u ponu 8 byoyuel
npogheccuoHanbHOl
desimenbHOCmu

Tpaduuuouﬂaﬂ MeXHOoI02UA

Hpakmuqecme 3arAamue

Pa3pen 11. Finance

Tema 11.1. Raising finance
Kynomypno-meopueckoe
BOCnUMAHUE. OCO3HAHUE CB0e20
Mecma u poau 6 Oyoywel
npogheccuoHaIbHOl
oesmenbHOCmU

TpaauLﬂ/lOHHaﬂ MEXHOJI02UA

HpakmuquKoe 3aHAmue

Tema 11.2. Accounting and
financial statements

Tpa()ub!uOHHClﬂ MmMexXHo102uA

HpaxmuquKoe 3arAamue

Tema 11.3. Stocks and Shares

Tpa()ML!MOHHClﬂ MmMexXHo102uA

Hpaxmuqecme 3arAamue




Tema 11.4. Bonds Tpaouyuonnas mexnonozus Ilpakmuueckoe 3ansmue

Tema 11.5. Taxation Tpaouyuonnas mexnonozus Ilpakmuueckoe 3anamue

Pazgen 12. Business English | Tpaouyuonnas mexunonocus Ipaxmuueckoe 3ansmue
Certificate 2

Tema 12.1. Business English
Certificate 2
Kynomypno-meopueckoe
gocnumanue:

coyuanbHas SHAUUMOCTD
UHOSI3bIYHOU KYJIbMYPbl

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHA U ITIPOMEKXYTOUYHAS ATTECTAIIAS
o JNCHUITJIMHE

9.1. ®opMbI KOHTPOJIA 10 AUCHHUILINHE

Texkyumuii KOHTPOJIb.

B nporiecce n3yuenust yueOHONU MUCIUTUIMHBI OOYYArONINECS] YIaCTBYIOT B YCTHBIX OMPOCaX,
BBITIOTHSIOT MUChbMEHHBIE JOMAITHUE U KOHTPOJbHBIC 3aMaHus. Pe3ynbTaThl BBITIOJHEHHS TaHHBIX
BHJIOB PAa0OOT SBJISIIOTCS OCHOBAHHMEM JUIsI BBHICTABJIEHWS OIICHOK TEKYIEro KOHTPOJS MO y4eOHOU
TUCUMIUIMHE. BpINomHeHNe BcexX 3aJaHuil sIBISETCS O0Os3aTENbHBIM Ui BCEX OOYyYaromuxcs.
OOyuaromuecs, He BBINOJHMBIIKNE B TMOJHOM OOBEeME Bce 3aJaHMs, HE JOIMYCKAloTCA K ciade
9K3aMEHOB, 3a4€TOB U 3aYETOB C OLICHKOM 110 JaHHOW YYCOHON TUCITUTIIIMHE.

IIpome:kyTOUHAs aTTecTALMS.

Jlis KOHTpOJIE yCBOEHHUS OOydYaroIIMMHCS JAaHHOM TUCIHUIUIMHBI y4eOHBIM IJIAHOM
npeaycMoTpeH 3adeT B 1 u 3 cemectpax oOydeHHs U 3a4eT C OLIGHKOW BO 2 ceMecTpe,
MPOBOJMMBIE B (pOpME MHAMBHUAYAIIbHBIX MPE3CHTAIM 10 U3YYEHHBIM TeMaM, U 3K3aMeH B 4
ceMecTpe, MPOBOJMMBIA B (popMe HEMOArOTOBICHHOI'O MOHOJIOTMYECKOTO BBICKA3bIBAaHHS IO
OJIHOM M3 NPEIJIOKEHHBIX TEM, OTBETOB Ha BOIPOCHI MAapTHEpPa WM IpPEenojaBarelisa Mocie
MPEACTABICHHOT0 MOHOJIOra, IPYIIOBOM JeN0BOM mpe3eHTanuu. [Ipu BeICTaBIEHUM UTOTOBBIX
OTMETOK YyUYUTHIBAETCA aKTUBHOCTh OOYYaromerocss B paMKax KyJIbTYPHO-TBOPYECKOIO

HaIIpaBJICHUA BOCITMTATEIILHOM pa6OTI>I.

9.2. OueHouyHble MaTepHaJbl (OLEHOYHBIE CPEICTBA) AJSl TEKYLIero KOHTPOJS

YCnneBaeMoCTu U HpOMe)KyTO‘lHOﬁ aTTeCTAllMM IO JUMCIUIIJIMHE

Texkymuii KOHTPOJIb.

OI_[CHO‘-IHLIC MaTepuajibl Uil TCKYIIETO KOHTPOJIA MO AUCHUIUIMHE: B TCYCHUE CEMECTpaA
OCYHICCTBJIIACTCA 1'[0yp0‘-IHBII71 KOHTpPOJIb YCTHBIX OTBCTOB (,Z[I/IaJ'IOFOB u MOHOJ'IOFOB),

ayJIMpOBaHUs, YTCHHUs] U MUCHMEHHBIX (ayJAUTOPHBIX M JIOMAIIHUX) padoT (3amanwmii). OeHka



BBICTABIISICTCS 32 PabOTYy Ha KaXKJIOM 3aHSTHH, YUYUTHIBAIOTCS BCE BUIBI PEUCBOM JIEATCIBHOCTH
(aynmupoBaHue, TOBOPEHUE, YTEHHE, MTMUCbMO), & TAKXKE YMEHUE aJeKBATHO, IO TEME, OTBETUTD
Ha BONPOCHI B paMKax YCTHOTO OIpOCa, BOIPOCHI KOTOPOro MpeAcTaBiieHbl Hibke. OneHka

BBICTABJIACTCA COOTBETCTBCHHO KPUTCPUAM OLICHHUBAHU .

Cnucoxk BONPoOCOB Jisl MOATOTOBKH K TeKylleMy KOHTPOJIIO B 1 cemecTpe:
@opMynHpOBKa BOINPOCOB K TEKyIIEMY KOHTpPOJIO B 1 cemecTpe IOIHOCTBIO

COOTBCTCTBYCT HAMMCHOBAHWIO U COACPIKAHUTIO 3asABJICHHBIX TCM.

1. What is Marketing?

2. What are characteristics of Marketing?

3. What is branding?

4. Why do we need brands?

5. What steps should a company take to create a new brand?

6. What is counterfeiting?

7. How can companies protect their brands from piracy?

8. What are the advantages of being the global Co?

9. What are the disadvantages of being the global Co?

10.  What are the advantages of being the local Co?

11.  What are the disadvantages of being the local Co?

12.  What are the ways to globalization?

13.  What is urgent: globalization or localization?

14.  Which is the longest way to globalization?

15.  Which is the fastest way to globalization?

16.  Which is the longest way to glocalization?

17.  Which is the fastest way to glocalization?

18.  What are the advantages of being small Co?

19.  What are the disadvantages of being small Co, if any?

20. Make an overview of advertising media and methods?

21. How to choose the best way to advertise a product?

22. They say, «Advertising is not a waste of money»? Do you agree?
23.  Advantages of outdoor advertising over the commercials.

24.  What is the difference between corporate and product advertising?
25.  What methods of advertising are more effective in each case?
26.  What are the most efficient methods of advertising?



27.

28.
29.
30.

What are the least efficient methods of advertising?

What makes a good advertising?
What are vivid examples of successful advertising? Why?
What are vivid examples of unsuccessful advertising? Why?

CHuCOK BONPOCOB /IJIsl MOATOTOBKH K TEKYIIEMY KOHTPOJIIO BO 2 ceMecTpe:

@opMynHpOBKa BONPOCOB K TEKYIEMY KOHTPOII BO 2 CEMECTPE IOJHOCTBIO

COOTBETCTBYECT HAMMCHOBAHHWIO U COACPKAHUTIO 3asABJICHHBIX TEM.
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10.
11.
12.
13.
14.
15.
16.

17.

18.
19.
20.
21.
22.
23.

Give 10 examples of unethical business activities and dwell on them.

Speak on 10 ethical business activities.

What is the difference between a leader and a manager?

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an
alliance.

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?



24,
25.
26.
27.
28.
29.
30.

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.
What should a leader of a company avoid introducing the change to the organization?
Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONPOCOB /ISl MOATOTOBKH K TEKYIIEMY KOHTPOJIIO B 3 ceMecTpe:

@®opMynHpOBKAa BOINPOCOB K TEKyIIEMy KOHTPOII B 3 ceMecTpe IOJHOCTBIO

COOTBECTCTBYECT HAMMCHOBAHWIO U COACPIKAHUTIO 3asABJICHHBIX TEM.

el
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11.
12.
13.
14.

15.
16.
17.
18.
19.
20.
21.
22.

When, in your opinion, does a business problem become a crisis?

How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?

Is it possible for a company to defend its reputation after a crisis and regain confidence in its
product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign ones?
Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?
Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?
Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?



23.

24,

25.

26.

27.

28.

29.
30.

Comment on the following management style: directing. Summarise the main features of this
style.

Comment on the following management style: discussing. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

Comment on the following management style: delegating. Summarise the main features of this
style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?

Cnucok BONPOCOB /Jisl MOATOTOBKH K TeKYIIIeMy KOHTPOJIIO B 4 ceMecTpe:

@dopMynHpOBKa BONPOCOB K TEKyIIEMy KOHTpOJIIIO B 4 ceMecTpe IOIHOCTBIO

COOTBETCTBYECT HAMMCHOBAHHWIO U COACPIKAHUTIO 3asIBJICHHBIX TCM.

© o N o gk~ wbhP-

e e e e T o o e
© oo N o g~ w Db PP o

Speak on the major types of banks.

Speak on the main functions of banks.

Are Russian banking system and foreign banking system different? How?
Speak on global and local banks, their differences.

Speak about the services banks provide.

Give an overview of any profitable bank.

What do banks do to avoid bankruptcy?

Give 3 examples of banking bankruptcy and its consequences.
Differentiate between current and deposit accounts.

What are advantages and disadvantages of current and deposit accounts?
What are advantages and disadvantages of on-line banking?

What is the connection of banking and finance?

Why is personal banking so important for our country?

Speak on the history of money.

Explain the idea of gold standard.

Speak on the history of banking.

Speak on the history of Russian banking.

Explain the idea of fractional reserve banking.

Central banks and their major functions.



20.  Dwell on bank failures.

21.  Speak about the origins of the subprime mortgage crisis in the USA (2007-2009).
22.  What is the current situation in banking sphere?

23.  What is the importance of banks in a financial system of any country?
24.  Why are bank mergers so important nowadays?

25.  Dwell on companies and their banks.

26.  How can organizations raise their finance?

27.  How can a person raise their finance?

28.  How are financial and taxation systems connected?

29.  How are negotiations connected with raising finance?

30.  What are characteristics of a successful negotiator?

31.  What are main laws of negotiations?

32.  What is a successful accounting characterized by?

33.  How can organization suffer from unsuccessful accounting?

34.  What is the difference between profit and benefit?

35.  How do stocks, shares and bonds differentiate?

36.  How is the system of taxation in our country different from it abroad?
37.  What for was taxation system created?

38.  What do we call government taxes?

39.  Can asystem of taxation in our country be improved? How?

40.  What affects a global system of taxation?

IIpoMe:xxyTOUHASI ATTECTAIUS 1O TUCIMIJIMHE,

Jlnst OolleHKHM pe3yJbTaTOB OOYYEHHUsS IO JTUCIUIUIMHE Yy4YeOHBIM IUTAHOM B IIEPBOM
ceMecTpe MpelyCMOTPEH 3a4eT, IPOBOAUMBIN B (hopMe MHIMBUIYaIbHON MPE3EHTAIMH 110 TEME:
“Company History”.

Jlis OLleHKH pe3ylnbTaTOB OOy4YEHUsS MO JUCIUILUIMHE Y4YeOHBIM IUIAHOM BO BTOPOM
ceMecTpe TpPeoyCMOTPEH 3aueT C OLEHKOHM, MNpoBOAUMBIA B (opMe HWHIUBUAYAIbHON
npe3eHTanuu mno Teme: “Product Presentation”.

Jlis OLIEHKH pe3ynbTaToB OOYy4YeHHUS MO AUCHUIUIMHE Y4YeOHBIM IUIAaHOM B TpPEThEeM
ceMecTpe MpeyCMOTPEH 3a4eT, IPOBOAUMEIN B (hopMe MHIMBUAYAIBHON MPE3ECHTAIIUU 110 TEME:
“Bank Presentation (Finance)”.

Jlyis olleHKH pe3yNnbTaTOB OOyuYeHHUs IO TUCIUIUIMHE Y4YEOHBIM IIJIAHOM B YE€TBEPTOM
ceMecTpe IpeyCMOTPEH dK3aMeH, TPOBOAUMEIN B opme

1) HEMOATOTOBIEHHOTO MOHOJIOTUYECKOT'O BBICKA3BIBAHMSI IO OJHOM U3 MPEATOKEHHBIX

TCM MPOHOJIZKUTCIIBHOCTBIO 1-2 MHHYTBI;



2) orBeTa Ha BOMIpOCHl (3-5) mapTHepa WM MPENoJaBaTelisi MOCJE MPEICTaBICHHOTO
MOHOJIOTa;

3) rpynmoBoii aenoBoi mpe3eHTanuu mo teme ‘“Multinational Company™ (3-5 yenoBek).

10. PECYPCHAS COCTABJISIOLIASL

JUia mpoBeneHUss 3aHATUNH CEMHHAPCKOro THMa (IPAKTUUYECKUX 3aHATUM) 10 JaHHOU
JTUCIUILTAHE HMCIIOJIB3YIOTCS ayJIUTOPUU C y4eOHOH MeOenbio U Meaua-o0opyaoBaHueM (IIPOEKTop,
9KpaH, HOYTOYK).

Jnst  caMOCTOATENbHOW — pabOThl  OOYYAIONIMXCS  MCIONB3YeTCsl  MOMEUICHHe  JUIs
CaMOCTOSITENIHOW ~ pabOThl  OOYYaOUIMXCS, OCHAIIEHHOE KOMIBIOTEpaMH C  HEOOXOIUMBIM
MpPOrpaMMHBIM OOecrieueHHeM W JOCTynoM B HHTepHET M DIIEKTPOHHYI0 HH(OPMAIOHHO-
o0Opa3oBaTenbHy0 Cpey By3a.

Jlnist mpoBeIeHs] KOHTPOJISI CAMOCTOSTEIBHON paboThI 110 TaHHOW AUCITUTUINHE UCTIOIB3YIOTCS
ayIUTOPHUH C MeANa-000pyI0BaHHEM (TIPOEKTOP, SKPaH, HOYTOYK) M yu4eOHOU MeOebIO.

Jlnst mpoBeNeHHUsT TEKYIIETO0 KOHTPOJIS YCIEBAEMOCTH WM TPOMEXYTOYHOW AaTTeCTallud II0
JAHHOW JTUCHIMIUIMHE HCIOJNB3YIOTCS ayAUTOPUU C y4eOHON MeOenp0 W Mennua-o00opyIoBaHUEM

(mpoexTop, 3KpaH, HOYTOYK).

10.1. IlepeyeHb JTUIEH3MOHHOTO POrPAMMHOI0 0O0ecreYeHust

Ne
HaumenoBanue Tun pecypca
n/n
1 JIunensunonnoe cornamecuue Microsoft - Open Value
Microsoft Windows Subscription ms pemenuit Education Solutions

NeV8265046
Cyb6nunensuonnsiii goropop AO «CodtJlaitn Tpeitn»

2 Microsoft Office No 131 ot 10.07.2020 Cpok neiicTBUsI AOTOBOpPaA C

10.07.2020 no 31.07.2023.

Jluuensuonnsiii forosop OOO "KoncynsranTlnroc
TomesatTu" gor Ne251/02 ot 01.02.2019 (moctaBka u

COIIPOBOKIECHHE IK3eMILIAPOB Cuctem
CIIC KoncynpranTlIntoc - P P
3 Koncynprantllntoc)
CIPaBOYHO-TIPABOBAs CUCTEMA

P P Cpoxk netictBus norosopa ¢ 01.02.2019 no 31.12.2019
OTEUYECTBEHHOTO ITPOU3BOJICTBA
(oroBop

ABTOMATHUYCCKHU IMMPOAJICBACTCA HaA KaKObIN oqepeL[Hoﬁ

KaJIeHJapHBIN TOJ).




10.2. IlepeyeHb CBOOOAHO pacPOCTPAHAEMOI0 NPOrPAMMHOI0 00ecredeHHs
1. 7-Zip — apxuBarop;
2. Google Chrome - GecruiaTHbIit Be6-Opays3ep;

3. Cepsucsl Google — 001auHbBIE CEPBUCHL.

B cootBercTtBHHE ¢ IlonokenneM o CO31aHUH CIICIIHAJIBHBIX YCJIOBI/Iﬁ JUIA UHBAJIN 0B U JIUII C
OB3 wuH(pOpMaMOHHO-TEXHOJIOTHYECKAsT 0a3a 00pa30BaTENLHOTO TIpolecca MpeaycMaTpHBaeT
HCIIOJIb30BAHHUEC MATCPHUATIbHO-TCXHUYCCKUX CPEACTB C YUCTOM PA3JIUYHBIX HO30JIOTHH HWHBaJIWJI0B U

s ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas JuTEpaTypa

Kounuyectn
Ne 0B
Bbubauorpaduueckoe onucanue Tun
n/n OudJmoTeK
e

Cotton, D. Market Leader: Intermediate Business English
1 [Texct]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd o — 76
ed. - [China]: Pearson, [2013]. - 176 p.

Cotton, D. Market Leader: Pre-Intermediate Business English
2 | [Texcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd | vyeguux 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B kommi. ¢ DVD-
ROM.

Cotton, D. Market Leader: Pre-Intermediate Business English
3 | [Texcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd | Y4eOHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.

11.2 lonosiHUTebHAS JIUTEpPATypa

Ne

u/n bubauorpajduyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Tekcrt]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

2 Business Advantage. Intermediate [Tekct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekct]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [Tekct]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

VYkpaunen, U. A. IHOCTpaHHBIH S3bIK (QHMIIMICKHIA) B TpodecCHOHaIbHOM
5 | gestenpmocTn: yuebHoe ocobue / U. A. Ykpaunen. - Mocksa : PT'VII, 2019. - 40 c. -
ISBN 978-5-93916-769-7. - URL.: https://znanium.com/catalog/product/1191403

MesxoBa, M.B. MHOCTpaHHBIN A3bIK (AHTTTMMCKUIN S3bIK): IPAKTUKYM A7 cTy . 1-T0, 2-
6 | TO KypCOB JIsi BCEX HAIPaBIEHHUH IOArOTOBKY OakanaBpuara u crnenuanurera KemI MK
/ M.B. MexoBa. - KemepoBo: Kemepos. roc. uH-T KyneTypsl, 2017. - 212 ¢. - ISBN 978-
5-8154-0369-7. - URL: https://znanium.com/catalog/product/1041667



https://znanium.com/catalog/product/1191403
https://znanium.com/catalog/product/1041667

[Tonog, E. b. IIpodeccrnonanbHbIi HHOCTPaHHBIN S3bIK: aHTIIHMCKH s13bIK / [TonoB E.b.
- Mocksa :HUL| UH®PA-M, 2016. - 150 c.ISBN 978-5-16-105579-3 (online). - Tekcr :
anekTpoHHbIH. - URL: https://znanium.com/catalog/product/760140

Hepn()}mqecmle N31aHUA.

AKTyaJILHI)Ie HpO6JIeMI)I (1)I/IJIOJIOI“I/II/I U MCTOJUKH MNPCroJaBaHus HHOCTPAHHBIX SA3BIKOB !
HayuHbIl )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

HNuocrpannsie SI3BIKA B BBICILIEH LIKOJIE: HayYHbII JKYpPHAJL. —
URL.: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/
COBpeMeHHBIG HUCCIICAOBAHUA B o0OJactu npenoaaBaHrsi HHOCTPAHHBIX A3bIKOB B HCA3BIKOBOM
By3e: Hay4HbIi )xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

Teopuss M IpakTHKa HWHOCTPAHHOIO SA3bIKA B BBICHICH IIKOJE: HAy4HbIA KypHal. —
URL.: https://www.elibrary.ru/contents.asp?titleid=32864

Teopus si3pIka 1 MEXKYJIbTypHasi KOMMYHHUKAIUS: HAYYHBIH U TPO(ecCHOHATBHBIN KypHaI. —
URL.: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHHbIe npodeccuoHAIbHBbIE 0a3bl JaHHBIX, HHPOPMALIMOHHbIE CIPABOYHbIE
CHCTEMBbI, JJIEKTPOHHbIE OMOJIMOTEeYHbIE CUCTEMBbI:
basa nannbix East View Information Services. — URL.: https://dlib.eastview.com.
¢LIBRARY.RU: nayunas snexkrponnas oudaunoreka. — URL: https://elibrary.ru.
ZNANIUM.COM: snekTponHo-6ubroTeunas cucrema. — URL: http://znanium.com.
HBUKOH: apxuB Hayunsix )xypHaios . — URL: http://neicon.ru.
OBC TAY: »snektpoHHas OuOnmoreka [DIeKTpOHHBIA pecypc]. — Pexum mocryma

http://83.234.207.58/MarcWeb2/Default.asp



https://znanium.com/catalog/product/760140
https://www.elibrary.ru/contents.asp?titleid=48918
https://www.elibrary.ru/contents.asp?titleid=32488
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=31955
https://tl-ic.kursksu.ru/
https://dlib.eastview.com/
https://elibrary.ru/
http://neicon.ru/
http://83.234.207.58/MarcWeb2/Default.asp

12. METOANMYECKHUE YKA3AHUA JJISA OBYYAIOLUXCSA IO OCBOEHUIO
ANCHUIIJIINHBI

OcBoenue 00y4arOUIMMCS TUCIMILIMHBI MPEAIOoiaraeT MOCeleHNe MPaKTHUYECKUX 3aHATHH,
BBIIIOJIHEHUE IMPAKTUYECKUX 33JaHUN, BBINOJHEHUE 3a/laHUi JJIs caMOCTOSTeNbHON padoTsl. Ilpu
MIOJAFOTOBKE K IPAKTHUUYECKOMY 3aHATHIO OOydarouieMycs HEOO0XOJMMO NOBTOPUTH MPOMIEHHBIN
MaTepuai Mo U3y4aeMol TeMe, C LIEIbI0 ObITh TOTOBBIM K YCTHOMY OIIPOCY, a TaKK€ IPEI0CTaBUTh
BBIIIOJIHEHHBbIE IMCBbMEHHBIE JOMallHWE 3ajaHus. B pamkax pmaHHON Y4yeOHOM JAMCLHUILIMHBI
BbIIENISIETCSl 0co0asi pojib U 3HAUYEHHE CAMOCTOSATENILHOM JIESTEIbHOCTH 00ydarollerocsi B mporecce
oByiafieHus sA3bIkOoM. Ha Bcex atanmax oOydeHust oOpaiiaercs BHUMaHUE Ha o0yuyeHHe o0yvaromuxcs
METOJIMKE caM000pa30BaHusl, KOTOPas MO3BOJISIET UM OBJIAJAETh IPUEMaMHU U3BJI€UeHUsI UH(POpMaLIUU
U3 TEKCTOB, 3HAKOMUT €O crioco0aMu ee nepelaui Kak B YCTHOM, Tak U B TUCbMEHHOM BHJIE, a TAKXKE
B (popme J1e10BOro nuchbMa, yCTHBIX JOKIIAJ0B, COOOIIEHUHN U Mpe3eHTaIi.

OcBoeHMe AUCHMILIMHBI MPEINOoaraeT BBIMOJIHEHWE MPAKTUYECKUX 3a/laHui (IIPaKkTHUKW) BO
BpeMsi KOHTakTHOH paloTbl ¢ MpemnojaBaTeieM JUOO B Yachl CaMOCTOSATENbHOM paboThl. Bce
MpaKTUYECKUE 3aJaHusl JUCLMIUIMHBI MPEIOCTaBISIOTCS IMPENnoJaBaTe/IIMU BO BpEMsl 3aHATUH U
pa3MeNIarTCcsl B JIOKAIBHOW ceTH AKaJeMHUH W AJIEKTPOHHOW HH(POPMAIMOHHO-00pa30BaTEILHOM
cpene. BeimongHeHHbIE MpakTHYeCKWe pabOThl CHAIOTCS Ha IMPOBEPKY MPENoJaBaTeNli0 OJHUM U3
CIIEIYIOIIUX CHOCOOOB: MPENOCTaBICHHE BBINOJIHEHHOTO JOMAIIHEero 3aJaHusl JIMYHO B PYKHU
MpenojaBaTeiio, OTIpaBKa MPENoJaBaTeN0 Ha MOYTOBBIM siuk. [Ipu oTmpaBke mpemnojaBaTeiio
BBITIOJIHEHHOW paboThl MO MouTe 00ydaromeMycs ClelyeT O0ecleyuTh JUUYHYI UACHTU(UKAIHIO.
Kak mpaBuio, B TeMe uiu TekcTe muchbMa ykasbiBaercs kypc, PO olyuaromierocs, JUCHUILINHA,
TeMa, M0 KOTOPOH BbIMOJIHEHAa paboThl. OTAeNbHbIE MPAaKTHUYECKUE padOThl MOTYT OBITH MTPOBEPEHBI
npernojaBaTesieM HEMOCPEACTBEHHO B Ay JUTOPHH.

Jlnia 3akperuienus npuoOpPeTeHHbIX 3HAHUM, YMEHUI U HaBBIKOB, JJIS PA3BUTUS CIIOCOOHOCTEN
K caMOOOy4YeHHMIO B AMCLUUIUIMHE NPEIyCMOTpEeHa caMmocTosTenbHas paborta. CamocTosaTenbHas
paboTa MOXET BBIMOJIHATECSA OOYUYaAIOUIUMCS J0Ma WM B ayIUTOPHsIX AKaJeMUH, CIEHHUaIbHO
OTBEJICHHBIX JJISi CAMOCTOSITENbHOW pabOThl M OCHAIEHHBIX HEOOXOAMMBIM TEXHUYECKHM U
mporpaMMHbIM  oOecrieuenueM, goctynom k DOUWOC u DOBC. [ns ycHemHoro BBIIOTHEHUS
CaMOCTOSITENIbHOW palboThl 00ydaromeMycsi peKOMEHIyeTCs 3apaHee O3HAaKOMUTBCS C MEepeYHEM
3amaHuil U rpa@ukoM ee BBHIMONHEHUS. [[OAroTOBKa K MPAKTUYECKUM 3aHATHUAM C TOCIEAYIONINM
Y4acTHEM B YCTHOM OIPOCE MPEAIOIAraeT: CUCTEMAaTUUECKOE U3yUYEHUE ayTEHTUYHOIO0 MaTepuasa u3
y4eOHHMKOB M HWCTOYHHKOB JOMOJHUTENBHON JIUTEPATyphl; MOATOTOBKY HWHAMBHUIYaIbHOTO
BOKaOyJisipa Mo MpoiiieHHON Teme; paboTy cO CHpaBOYHOW JIUTEpaTypoill M cioBapeM; paboTy Haj
omubOkamu. B pamkax naHHOW yuyeOHOW NUCIUIUIMHBI 00YYaroIuecs BBITOTHSIIOT CAMOCTOSTEIbHYIO

pa60Ty B BUJC MMOBTOPCHUS HpOfII[CHHOl"O Marepuala 1mo BCEM U3y4YaCMbIM TECMaM NCCATHU pa3aCiiOB,



YCTHO ¥ NHCbMEHHO (IIMCBbMEHHBIE JOMAIIHHE pabOThl) OTBEYAIOT HAa BOIPOCHI JUISl MOATOTOBKH K
TEKYyIIEMY KOHTPOJIO B COOTBETCTBYIOILIEM CEMECTPE, a TAKXKE I'OTOBATCS K MHIAMBUAYAJIbHBIM WM
IPYIIIOBBIM IIPE3EHTALUSAM Ul IPOXOXKIACHUSI IPOMEKYTOUHON aTTECTALMU 110 JUCLMILIINHE.

JIJis BBIMIOTHEHUS TIPAKTHYECKUX 33/IaHUH CaMOCTOSITEIBHON pabOThI IO NaHHOW AUCIIUTIIINHE
B JIOMAIIHUX YCIOBHAX (3a mpenenamu AkaaeMun) oOydaromemycs HEOOXOIMM TMepCOHAIbHBIN
KoMIbIOTep (TUIAaHImIET) W mporpamMMmHbiii  maker Microsoft Office we wmHmke 10 Bepcum.
CamocrosiTenbHasi paboTa CONPOBOXKIAETCA METOJUYECKMMM YKa3aHUSMH, pa3MELICHHBIMU B
JOKAIBHOH ceTh AKageMHuu ©  JJICKTPOHHOH  HMH(POPMAIMOHHO-00pa30BaTEIBLHOM  Cpele.
Metoanueckue yKkazaHus coepkar GopMyIHpOBKY 3aJaHUsl, IPUMEPHYIO TEXHOJIOTUIO BHIIIOJHEH U,
¢dopMaT cpauu BBINOJHEHHOM pabothl. IlpernomaBarens BO BpeMs ayAWTOPHBIX 3aHATUN 3apaHee
o0cyXmaeTr C OOy4arolUMHCS 3aJlaHHE€ CaMOCTOSITENIbHOW padOoThl W TMOPSAOK €€ Clayu.
KoHcynpTanuu mo BBINOJIHEHUIO CaMOCTOSITENIbHBIX paboT, 0OCYKIEHHE OTMETOK U JIOMYLICHHBIX
OIIMOOK, 3alllUTa OTAEIbHBIX BHJOB CaMOCTOSTENBHBIX paboT ocymiectBisercs Bo Bpems KCP nHa
kadeape IKOHOMUKH U (DUHAHCOB WJIM B ayJAUTOPUHU MO pacnucanuio. KoHcyabTanuu npenoiaBarens
[0 BBIMIOJIHEHUIO CaMOCTOSITENIbHOM pabOThl MOTYT OCYIIECTBIISATHCS IOCPEACTBOM ACHHXPOHHOIO
(moura, DUOC) ®u CHHXpPOHHOTO (zZOOm, CETH) KOMMYHHMKAITMOHHOTO B3aUMOACHCTBUS TIO
MIpeIBAPUTENIbHON JJOTOBOPEHHOCTH C IpernojaBaTesieM. BpInosHseMble caMOCTOSATENbHbIE PabOThI
SIBJISIFOTCA DJIEMEHTAMM TEKYILEr0 KOHTPOJIS U OLIEHUBAKOTCS npenogaBateneM. [lomydenHble oTMETKH
YUYUTBIBAIOTCA NPY BBICTABJICHUH 3a4€Ta, 3a4€Ta C OLIEHKOM, 3K3aMEeHa.

DopMOH MPOMEKYTOUYHOTO KOHTPOJS BBICTYMAET 3a4€T, 3a4€T C OLIEHKOW, SK3aMeH. 3ayer,
MIPOBOJMMBIN B (hopMe MHIMBUIYyaTbHOM MPE3eHTAIlMH 110 U3yUYEHHOU TeMe, BHICTABISETCS B IIEPBOM
U TpeThbeM ceMecTpax oOydenus. [l OLleHKH pe3yJabTaTOB OOYyYEHHS MO AUCLUHUIUIMHE Y4eOHBIM
IUIAHOM BO BTOPOM CEMECTpe IMPeIyCMOTPEH 3adeT C OICHKOW, MpOBOAMMBIA B Qopme
UHIUBUAYAIbHOW TMpe3eHTalMu IO u3yuyeHHoW Teme. B dyerBeprom cemectpe oOyueHuUs
MPEeIyCMOTPEH JK3aMEH, TMPOBOAUMBIA B (GopMe HEMOATOTOBIECHHOIO MOHOJOTHYECKOTO
BBICKa3bIBAHUS O OJHON W3 MPEUIOKEHHBIX TEM MPOJIOJDKUTEIBHOCTHIO 1-2 MHHYTBI; OTBETa Ha
Bompockl (3-5) mapTHepa WM MpenojaBareisl MOcie MPEACTaBICHHOIO0 MOHOJIOra; TPYHIOBOMN
JICIOBOM TMpe3eHTAllul M0 H3yuyeHHoW Teme. KpuTepuu BBICTaBIEHHs 3ayeTa, 3adeTa C OICHKOM,

9K3aMCHa O3BYYHBAIOTCA NPCIIOAABATCIIEM HaA IIEPBLIX 3aHATHUAX 110 JUCHUIIIINHEC.



13. JIUCT COI'/TACOBAHUA

CocraBui:

3aBeayronuii kad)eapoil HHOCTPAHHBIX S3BIKOB
H.A. KopHeeBa, K.IT.H., JOIIEHT

3aBeayrouuil BelTycKaroueil kageapoit
B.A. Mu3ioH, K.3.H., JOICHT

Hupexktop BUK
O.B. banakuna

Havansaux OOVII
A.D. Ounk
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(moanucek)

(TIO/MHUCH)
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