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1. OBIAA NTH®OPMALIUA

Pabouas mporpamma gucuumiauHbl «[1oAroToBka 1Mo aHrIUMHCKOMY SI3BIKY» COCTaBliEHA B
COOTBETCTBUHU C TpeOOBaHUAMH (heepalbHOTO TOCYAapCTBEHHOTO 00pa30BaTEeIbHOTO CTaHAapTa
BBICIIIETO 00pa3oBaHMs - OakajgaBpuaT 1o HampapiieHuIo moarotToBku 42.03.01 «Pekiiama u CBsI3H C
00I11eCTBEHHOCTHIO», YTBEPKACHHOTO MIPHUKa30M MuHUCTEepCcTBa 00pa3oBaHus 1 Hayku Poccuiickoit
Oenepanuu ot 08.06.2017 Ne 512 u yueOHOro IjlaHA HAIPaBJICHUS TMOJATOTOBKH MOATOTOBKHU
42.03.01 «Pexknama u cBs3Uu C OOLIECTBEHHOCThIO», mpoduiab «Pexnama u  cBsi3u C
OOILIIECTBEHHOCTBI0O B  KOMMEpPYECKMX M HEKOMMEPYECKHX OpraHu3anmusx» (IporpaMma
OakanaBpuaTta).

TpynoeMKOCTh JUCHMILIMHBL: 6 3.e. / 216 akajmeMHYecKuX 4YacoB, B TOM yucie 24 dyaca
KOHTaKTHOU paboThl 1 192 yaca caMOCTOSITEIbHON PaOOThI O0yJarOIIIHXCS.

Pacnpez[ene}me YaC0B JUCHHUILIMHBI I10 CeMEeCTpaM U BUAAM 3aHATHH 10 y‘lGﬁHOMy IJIaHy:

Buj yueOHoii padoThI KoanuecTBo yacos
Bcero CemecTpsl
no
yueOoHom | 1 | 2 | 3 | 4 5 6 7 8
y ILUIAHY

KonTakTHas padora (Bcero): 24 12 12

B toM gucie:

Jlexnun

[IpakTHueckue 3aHATHS 8 4 4

KoHTponb camocTosTenbHON 16 3 3

pabotsl (KCP)

CamocrosiTenbHas padoTa 192 96 96

(Bcero):

i 3auer

Bujbl npoMe:KyTOYHOM

arrecTauMu ( 3auem, 3auem c 3auer ¢

OYeHKOlL) OLEHK
oM

OBIIAA Yacer: 216 108 108

TPYAOEMKOCTh

AMCUMILUIMHBL: | 3°€* 6 3 3

2. HEJA U 3AJAYHN JTUCTIUITJIMHBI

I[aHHaﬂ JUCHUILIMHA IO CBOCMY XapPaKTCPy ABJIACTCA KOMMYHI/IKaTI/IBHOfI W HaIlpaBJICHA Ha
Pa3BUTHE PEUYCBBIX YMCHHﬁ, CIIOCOOHOCTH M TOTOBHOCTH HCIIOJIL30BAaTh I/IHOCTpaHHBIfl SA3BIK KaK
HHCTPYMCHT B CUTYyallUN peanLHoﬁ KOMMYHHKAIIUH.

I[I/ICLII/IHJII/IHa HMEET CBOCi LCJIBKO Pa3BUTH SA3BIKOBBIC W PCUYCBBLIC HABBIKM W YMCHHA B

ayIMPOBAHUH, YCTHOU peUH (IUATOTHICCKON U MOHOJIOTUYECKOM ), YTEHNUHU U TTUCHME.



ean nUCHUAIIMHBI:

o ¢dbopMHpoBaHUE YMEHUI KauyeCTBEHHO HMCIIOIB30BaTh MHOCTPAHHBIN (aHTTTUICKHIA) SI3BIK KaK
MHCTPYMEHT B NIPO(ECCUOHAIBHON 1€ATEIbHOCTH;

° MOJIFOTOBKA CTYAEHTOB K TIyOOKOH, BAYMUYMBOM M THIATENBbHOM paboTe cO crenualbHbIM
MHOSI3BIYHBIM TEKCTOM;

. dbopMUpOBaHHE  HABBIKOB  M3JIOKEHHS  CBOEro  Npo(eCCHOHAIBHOIO  OMmbITa  C
UCIIOJIb30BaHUEM CIEIMAIbHOM JIEKCUKU HA AaHTJIMHCKOM SI3BIKE.
3agauu AMCUMIIMHBL:

o HAY4YUTh CTYJEHTOB II0JIb30BaTbCs TEXHHUKAMHM M CTpPATETHsIMM OBICTPOrO YTECHHUS
(TIOMCKOBOTO ¥ MPOCMOTPOBOr0) AHIVIOA3BIYHBIX ~CHEIHUAIBHBIX MNPOPECCHOHANBHO-
OpPUEHTHUPOBAHHBIX TEKCTOB OOJBIIOr0 00BEMa;

o HAy4YuTh CTYJIEHTOB pedepupoBaTh, TE3UCHO H3JIaraTb M COCTaBIATh IUIAH COOpPaHHOTO
aHIJIOS3BIYHOIO MaTepHaa 1o 3aJJaHHOM JUIsl CTYyICHTa TEME;

o HAY4YMTh CTYJIEHTOB peepaTUBHO M3JIaraTh OCHOBHOE COZAEp)KaHUE MPOUYUTAHHOTO TEKCTa
Ha PyCCKOM M Ha aHIJIMICKOM S3bIKaXx;

o TPEHUPOBATh CTYJECHTOB NPEABABIATh HEOOXOAMMBIM TNpodecCHOHANBHBI MaTepHal,

HCIOJIb3YyA TCXHUKHU NPE3CHTALIUN I/IH(l)OpMaIII/II/I.

3. MECTO JUCIUIIYIMHBI B YYEBHOM IIVIAHE

YueOnas aucuumianHa «[loAroToBka mo aHTIUHCKOMY SI3BIKY» OTHOCHTCS K ONOKY 1.
Huctumumuael - (Moxynw). ba3oBas wacte. M3ydeHwe MaHHOW JUCHMIUIMHBI Oa3upyeTrcs Ha
MaTepualie, U3y4eHHOM B paMKax JUCHUIUIMHBI «IHOCTpaHHBIN A3bIK». 3HAHUS, YMEHUS U HABBIKU,
NpUOOpeTEeHHbIE B pE3yJIbTaTe H3YUYCHHs TUCIHMIUTUHBL, OyAyT MPUMEHSTHCS CTYJIEHTaMH MpH

HaMMCAHUH BBITYCKHOM KBaJTM(PHUKAIIMOHHON pabOTHI.

4. INTAHUPYEMBIE PE3YJIbTATbBI OBYYEHUSA 110 AUCHMIIVIMHE JJIsA
®OPMUPOBAHMS KOMIIETEHIIUM OBYYAIOIIUXCS

PesynbraTel  OocBoeHuss ~ 00pa3oBaTeNbHOM  mporpaMMbl  (KOMIETEHLIMH
0Oy4aroIMXcsl) YCTaHABIMBAIOTCA B COOTBETCTBUH C (peiepaibHBbIM IOCY1apCTBEHHBIM
o0Opa3oBaTeIbHBIM CTaHAAPTOM IO HAIMPABJICHUIO MOATOTOBKUA M MPOQECCHOHATBLHBIMU
CTaHJapTaMH, COOTBETCTBYIOIIUMHU MPO(HEeCCUOHATBHOM NEATEIbHOCTH BBITYCKHUKOB, a
TaKke Ha OCHOBE aHaiu3a TpeOOBaHUM paboTomarenei, NpPEeabsIBISIEMBIX K
BBITyCKHUKaM. [lmaHupyembie pe3yiabTaTsl 00yUeHUs M0 TUCIUIUIMHE (3HAHUS, YMEHUS,

HABBIKA) O0O0ECIEUMBAIOT JOCTHIXKEHUE PE3YJbTaTOB OCBOEHUS 00pa30BaTENbHOMN



mporpaMMbl W (QOPMHUPYIOTCS B COOTBETCTBHM C KapTaMH  KOMITCTCHITHI

o0pa3oBaTeIbHON MPOTPAMMBI.

HIudp n HazBanue NuaukaTopsbl Ilnanupyembie pe3yabTaThbl 00y4eHUs MO
KOMIIETeHI[HH KOMIIETEeHI[UH AUCHUILINHE
3HaTD:

-pa3IUYHbIC TEXHUKU U CTPATETUX YTCHUS U
YCTHOTO TIEPEBO/JIA;
-JIEKCUKO-TpaMMaTHUECKUI MaTepuail B paMKax
00II1ero 1 JIeJI0BOr0 aHIJIMMCKOTO I3bIKa Ha 0a3e
AyTEeHTUYHOTO TEKCTa;
-KyJIbTYPY, CTHIb KU3HU U HAIIHOHATBHBII
MEHTAIIUTET CTPaH U3y4yaeMoro S3bIKa;

VEK_4 - 0COOCHHOCTHU TOJICPAHTHOTO B3aUMOJICHCTBUS U
KOMMYHHKAIIUK C TPEACTaBUTEISIMU OU3HEC

CriocobeH COO6H§,eCTB'

MeETh:
OCYIICCTBIIATL YK-4.2. -HCIIOJIB30BAaTh TEXHUKHU M CTPATETUHU YTCHUS U
KOM&;EE?{ZISMO 5 OcCyIecTBIseT YCTHOT'O TIEPEBOJIa HA OCHOBE JIEKCHKO-
JCTHOH 1 JEITOBYIO rpaMMamqecxorovMaTepHana B paMKax 00111ero
. KOMMYVHHKaIMio B | ¥ A€TOBOIO aHIIIMMCKOTO A3bIKA;
H(I;g;l\l\iz;lioaﬂ yZTHOﬁL:/I - IPUMECHSTHh TEXHUKU CKOPOCTHOTO YTCHUS
FOCYAPCTBEHHOM OHCEMEHHOM npohecCcHoHaTbHO-OpPUEHTUPOBAHHBIX TEKCTOB;
a361ke Pocciiickoit dopmax Ha - MPUMEHSTHh TEXHUKH 0000IIEeHUS

®enepanuu u
MHOCTPAHHOM (BIX)
sI3bIKE (axX)

WHOCTPaHHOM (BIX)
A3bIKE (ax)

AHIJIO0SA3BIYHON PO eCCHOHATBHOM
uHbopMaIuy;

-MCIIOJIb30BAaTh TEXHUKH MepeAaun
AHTJIOSI3BIYHON MpodeccroHaIbHOM
uH(pOpMaLUU.

Biaagern:
- HaBBIKaMU «OBICTPOTO» U ITOMCKOBOTO)»
YTeHUs MPO(HEeCCHOHATEHO-OPUEHTUPOBAHHBIX
AYTCHTUYHBIX TCKCTOB HA AHTIIMICKOM SA3BIKE,
-HaBBIKAMH YCTHOTO U MHCbMEHHOTO NIepeBOa B
pamMKax OOIIero U JIeJIOBOT0 aHTIIMHCKOTO S3bIKA;
- HaBBIKAMU KPUTHYECKOTO MBILUICHUS U
aHanm3a KoHkpetHou cutyanuu (Case Study
Method);
- HaBBIKAMHU OOOCHOBAHMUA IMPUHATOr0 PCHICHUA
Y aHaJM3a ero MOCIeACTBUMA.




OIIK-1

CrniocoGeH co3aBath
BOCTpeOOBaHHBIC
00IIecTBOM U
WHIYCTpUEH
MEIUATEKCThI 1
(vm)
MEIUANPOTYKThI, U
(vm)
KOMMYHHUKAIIHOHHBI
€ MPOJYKTHI B
COOTBETCTBUHU C
HOPMaMH PYCCKOTO
Y MTHOCTPAHHOTO
SI3BIKOB,
0COOCHHOCTSIMHU
WHBIX 3HAKOBBIX
CHCTEM

OIIK-1.2.

OcymiecTBisieT

MOJITOTOBKY TEKCTOB
pEeKJIaMBbl U CBS3EH ¢
0OIIIECTBEHHOCTRIO U

(nm) HHBIX
KOMMYHHKAIIHOHHBIX
MPOIYKTOB

pa3UUHBIX JKaHPOB
u  ¢QopmatoB B

COOTBETCTBUU c
HOpPMaMHU PYCCKOTO
u WHOCTPAHHOTO
SI3BIKOB,
0COOEHHOCTAMU
HNHBIX 3HAKOBBIX
CHCTEM.

3nameo:
- JIGKCHKO-TpaMMaTHYeCKHI MaTepuan B

paMKax o0ILero v Je0BOro aHIJIMHCKOTO
A3bIKa Ha 0a3e ayTEeHTUYHOTO TEKCTa;

- IIpaBUJa NOJArOTOBKH
KOMMYHUKAI[MOHHBIX IIPOJYKTOB
pa3IMYHBIX )KaHPOB U (pOpMAaToOB B
COOTBETCTBUHU C HOPMaMH aHIJIMMCKOTO
A3BIKA

Yuemos:
- HUCIOJIb30BaTh TEXHUKHU IMepeaadn

AHTJIOSI3BIYHON MPodeccHoHATBHOM
UHpOpMaLnY;

- OCYUIECTBJIATh MOATOTOBKY TEKCTOB
pPEKIJIaMbl M HHBIX KOMMYHUKAIIMOHHBIX
MPOAYKTOB B COOTBETCTBUM C HOpMaMu
AHTJIMICKOTO SI3BIKA

Bnaoems:
- HaABBIKAMH KPUTHYECKOTO MBIILJICHUS U

aHanm3a KOHKpeTHOU cutyannu (Case
Study Method);
- HaBBIKAMU 00OCHOBAHHUS MPUHITOTO
pEIICHHS U aHaJIi3a €ro OCIEICTBHIA;
- HaBBIKAMHU UCIOJIE30BaHUS HOPM
aHTJIMIICKOTO sI3bIKA JIJIsl pa3paboTKu
KOMMYHHKAITHOHHBIX TPOAYKTOB.




5. CTPYKTYPA U OFBEM JNCHUIIJINHBI

CemecTp u3yueHus: 5

Buanbi yue6Hoii padoThI

KonTakTHas pa6ota CamocTosiTeqibHas1 padoTa ITpomeskyTo ®opmupye
Paznean, Toapasaen, Tema (B yacax) thopmbI OpraHM3auHH IHasd Tg:;‘:r::o Mble
MOIYJIb ’ MpakTny B CaMOCTOSATEIbHOM padoThl | ATTECTAMS OTDONS KOMIIETeH
Jlekunu| eckme |KCP| yacax B qacax P M
3aHATUSA
Tema 1.1. Reading for gist and for - 2 - 50 CaMoCTOSTENPHOE N3YICHHE - YcrHbIi VK-4.2.
detailed information; Scanning and TEMBI OTIpoC MO
Skimming CamocrosiTensHas mpopaboTKa TEMe, OINK-1.2
MPUOOPETCHHBIX YMEHHIA, MUChbMEHHAS
HAaBBIKOB pabora,
AHanutuueckas paboTa B aHAJIUTUYEC
MMMCbMEHHOM BH/JIC Kas paboTa
Paznen 1. B IIUCbMEH
Techniques HOM BUJIE
and strategies |Tema 1.2. Cases’ analysis - 2 - 40 CaMoCTOSTENBHOE U3YUCHHE - Y CTHBIM VK-4.2.
of quick TEMBI OIpoc 10
readir?g (texts CamocrosTenbHas mpopadoTKa TEME, OINK-1.2
on Marketing MPUOOPETEHHBIX YMEHHH, MUChMCHHAS
and PR) ; HAaBBHIKOB pabora,
Case Study Amnanutudeckas pabora B aHaJINTHYEC
MMCbMEHHOM BH/JIE Kas pabota
B IIUCbMEH
HOM BUJIE
- - - 6 IToaroroBka k - - -
3a4yer
KOHTPOJILHOMY MEPOTIPUSITHIO
- 4 8 96
HTroro: 108




CemecTp n3yueHus: 6

Buanbi yue6Hoii padoThI IIpome:xyTo
asi
KonrakTHas padora H
P CamocTosiTeqibHas padoTa aTrecrauusi | @opmbl Dopmupye
Pa3ne, B Yacax) MbI€
IMoxpasnes, Tema B Jacax TeKyLIero
MOIYJIb MpakTuy KOHTPOS KOMIIeTeH
B OpPMBbI OpPraHu3anuu
Jleknuu| eckne |KCP (bop praiusail HH
yacax | caMOCTOSITeJIbHO# PadoThbI
3aHATHSA
- YcTHBIH YK-4.2.
CaMocTosiTeNnbHOE N3yYEeHNE OIIpoC 10
4 OIK-1.2
TEMBI TeMe,
: . CamocTosTenbHas npopadboTKa MUCbMEHHAs
Tewma 2.1. Techniques and strategies of pOpabo 6
S d Renderi - 2 - 50 MPUOOPETCHHBIX YMEHHIA, paboTa,
ummary and Rendering HaBBIKOB AHAIIUTHYEC
P 5 AnanuTtHyeckas paboTa B Kas pabora
Sa3zxen ’ MUCbMEHHOM BUJIE B MMCbMEH
mm;
4 J ary HOM BUJIE
an . - YcrHbIi VK-4.2.
Rendering
CaMoCTOsATEbHOE 3YUCHHE OTIPOC TI0
(texts on OIIK-1.2
: TEMBI TeMme,
Marketing
d PR) Tema 2.2. Techniques and strategies of CamocrosiTenbHas mpopadoTKa MUChMEHHAst
an 2. 5
. q . g - 2 - 40 MPHOOPETCHHBIX YMEHUH, pabora,
Interpreting and Translating
HaBBIKOB aHAJTUTHYEC
AHanutnueckas paboTa B Kast pabota
NUCbMEHHOM BHJIE B IMCbMEH
HOM BHJIE
N [ToaroToBKa K KOHTPOJIBHOMY -
3a4eT ¢ OLleHKOMH - 6 - -
- - MEPONPHSTHIO
- 4 8 96
Hroro: 108
8 | 16| 192
Bcero: 216




6. COAEPXAHUE JUCHUITVINHDbI

Pasznen 1. Techniques and strategies of quick reading (texts on Marketing and PR); Case
Study

Tema 1.1. Reading for gist and for detailed information; Scanning and Skimming

CTyneHThl CaMOCTOSITENIFHO TPEHUPYIOT TEXHUKH U CTPATETHH YTCHUS C H3BICYCHHEM
obmieit napopmanuu (T.e. POKYCHPYIOTCS HA TIOHUMAHUM OCHOBHOTO COJICPKaHUSI MIPOYUTAHHOTO,
HEe NMPUHUMAasi BO BHUMaHHE JICTAJIH), a TAK)KEe TEXHUKH U CTPATETUH TIIATSILHOTO BHUMATEIHHOTO
YTEHHUsS C U3BJICUCHHEM T[IOJIHOM JeTajibHOW uHGpOpMaluuu mpu padoTe C aHMIHHCKUMHU
po(hecCHOHATFHO-OPUEHTUPOBAHHBIME TEKCTaMH B cdepe IKOHOMUKH, AHIVIMACKOW Hay4HO-
MOIYJISIPHOM JIMTEPATYPOH.

CTyIeHThI H3y4aroT U TPESHUPYIOT TEXHUKH W CTPATETHH TTOMCKOBOTO YTEHUS, (T.C. ydJarcs
OBICTPO TMPOCMOTPETh M HAWTH HEOOXOIMMYI0 HH(POPMAIMIO) TpPH padoTe ¢ aHTIUHCKHUMH
po(hecCHOHATLHO-OPUEHTUPOBAHHBIME TEKCTaMH B cdepe IKOHOMUKHU, AHIVIMWCKOW Hay4HO-
MOIYJISIPHOM JIMTEPATYPOH.

Tema 1.2. Cases’ analysis

CoBepilieHCTBOBaHHE HAaBBIKOB paboThl ¢ Kkelicamu. OOydyeHHE TaKTUKaM MPUHSATHS
pelieHnit B HEOXKUJAHHBIX TPOM3BOACTBEHHBIX CUTYallUSX C TOMOIIbIO NMPUMEHEHHUS HABBIKOB

aHAJIMTUKU U IPOTHO3MPOBAHUS B paMKax pEIICHUs KEMCOB Ha CaMOCTOSITEIbHOW OCHOBE..

Pa3znen 2. Summary and Rendering (texts on Marketing and PR)

Tema 2.1. Techniques and strategies of Summary and Rendering

CTyIeHTbl CaMOCTOSITEIBHO TPEHUPYIOT yMEHHE pedeprpoBaTh, COCTABIATH TE3HUCHI H
COCTaBJIATH IJIaH COOPAaHHOTO AHIJIOSN3BIYHOTO MaTepuasia mo 3ajaHHoi Teme. CTyHeHThI ydarcs
pedepupoBaTh M H3IaraTh OCHOBHOE COJIEpXKAHME MPOYUTAHHOTO TEKCTa HAa PYCCKOM M Ha
AHTJIUHACKOM S3BIKAX.

Tema 2.2. Techniques and strategies of Interpreting and Translating

CTyneHThl M3Yy4aloT U TPEHUPYIOT TEXHUKH U CTPATETMH YCTHOTO MEpeBOJa; TPEHUPYIOTCS

OCYILECTBIIATh YCTHBIH TNEpPEeBOJ, a TAaKKe C TEXHUKM M CTpaTeTMM INHCbMEHHOIO IEpeBOa;

TPCHUPYIOTCA OCYHICCTBIIATDH MUCbMEHHBIN MEpeBOA.

7. CAMOCTOSATEJIBHASA PABOTA OBYYAIOLIUXCHA

B paMKax HaHHOI;'I yqe6H0171 JUCHUITIIMHBI o6yqafomnec;[ BBIINIOJIHAKOT CaMOCTOATCIBHYIO
pa60Ty B BHUAC CaAMOCTOATCIILHOTO H3YUYCHUSA BCCX pPa3aciioB JUCHUIIINHBIL, CaMOCTOSTEIbLHOMI

TPEHUPOBKM  NPUOOPETEHHBIX  HABBIKOB  (CaMOCTOsITENIbHAas  paboTa Ha  3aKperjieHHe),



CaMOCTOSITENILHOTO BHITIOTHEHHS aHAIUTUYECKUX MUCBbMEHHBIX padot mo temam 1.1, 1.2, 2.1,2.2, a

TaK)Ke TOTOBSTCS K 3a4€Ty B 5 CEMECTpe U 3a4eTy C OLICHKOU B 6 ceMecTpe, KOTOphIe MPOBOASITCS B

¢dbopMe NMCHbMEHHOT'0 U YCTHOTO OTBETa Ha BOIPOC.

8. OBPA30OBATEJIBHBIE TEXHOJIOT'MHN

HpI/I HN3YUCHUHN IIaHHOfI JAUCHUIUIMHBI ~ UCIIOJIB3YIOTCA

TCXHOJIOTHH:

crenyrmomme 00pa3oBaTEIbHBIC

Tema 3anaTusa

Bun odpa3oBarteabHOM
TEXHOJIOTHH

dopMa nNpoBeIeHHUs 3aHATHA

Tema 1.1. Reading for gist and
for  detailed information,;
Scanning and Skimming

TpaI[I/II_[I/IOHHaH TCXHOJOTUA

HpaKTI/I‘{eCKOe 3aHATHC

I/IHTCpaKTI/IBHafl TEXHOJIOI'us

AHanuTuyeckas pabota B
IIMCBMCHHOM BUJIC

Tema 1.2. Cases’ analysis

I/IHTepaKTI/IBHaﬂ TEXHOJIOI'Us

TexHomorus mpoodIEeMHOTO
oOyueHus

Keiic-meton

Tema 2.1. Techniques and
strategies of Summary and
Rendering

TpaI[I/II_II/IOHHaH TCXHOJOI'HUA

HpaKTI/I‘{eCKoe 3aHATHC

HHTepaKTI/IBHaﬂ TEXHOJIOT U

AHanutuyeckasi paboTa B
MMCbMEHHOM BH/JIE

Tema 2.2. Techniques and
strategies of Interpreting and
Translating

I/IHTepaI(TI/IBHaSI TCXHOJOI'us

AHanutuyeckas paboTa B
NMCbMEHHOM BHUJIC

9. TEKYIIHUA KOHTPOJIb YCIIEBAEMOCTH Y ITIPOMEXKYTOUYHAS
ATTECTAIUA ITO JUCHUIIJIMHE

9.2 ®opMBbI KOHTPOJISI 10 AUCHHUILJIMHE

Texkymuii KOHTPOJIb

B npouecce nu3yueHus: yueOHONW TUCHUILUIMHBI 00y4aloluecs: y4acTBYIOT B YCTHBIX OMpocax

K BBINIOJIHAKOTCA aHAJIUTHYCCKHUC pa6OTLI B MIMCBMCHHOM BHJIC. PGSYJIBTaTH BBINIOJTHCHHUA AAHHBIX

BHUO0B pa60T SABJIIFIOTCA OCHOBAHUCM IJId BBICTABJICHUS OLCHOK TCKYHICTO KOHTPOJIA I10 y‘-IG6HOI>i

JUCILHUITIIINHE. Bremmonnenue Bcex 3az[aH1/1171 SIBJIIETCS.  00513aTE€NIHbHBIM JJI1 BCEX O6y‘~IaI-OIlII/IXCﬂ.

O6yqa}omneC${, HE BBITIOJHMBIIKE B IIOJTHOM 00BEME BCe 3agaHus, HE JOITYCKArOTCA K CAa4Y€ 3a4€Ta

B 5 ceMecTpe, 3aueTa ¢ OIIEHKO B 6 ceMecTpe Mo JaHHOW y4eOHOM TUCIUIIINHE.

HpOMe)KyTO‘{Haﬂ aTrrecranus.

Jl1st KOHTPOJIsT YCBOEHUSI O0yYaIOIUMHUCS JaHHOM NHUCUUIUIMHBI YYeOHBIM TUIAHOM MPEAyCMOTPEH

3a4eT B 5 CEMECTPEC, 3aUCT C OLICHKO B 6 CECMECTPE, KOTOPHBIC ITPOBOIATCA B (I)opMe INUCHbMCHHOI'O 1

YCTHOI'O OTBETA HAa BOIIPOC.




9.2. OneHo4HbIe MaTepHAJIbI (OLCHOYHbIE CPEACTBA) /ISl TEKYLIero KOHTPOJIA YCIeBAeMOCTH
U NPOMEKYTOYHOM aTTeCTALMH N0 JMCHUIIHHE
Texkyumuii KOHTPOJIb.

Cnucoxk BONpPOCOB 1Ji MOATOTOBKH K YCTHOMY ONPOCY B S cemecTpe:

@opMyIUpOBKa BOIPOCOB K YCTHOMY ONPOCY B 5 CEMECTPE IMOJHOCTBIO COOTBETCTBYET

HAaNMMCHOBAHUIO U COACPIKAHUTIO 3adBJICHHBIX TCM.

[a—

. What strategies of quick reading do you know?
2. What are main characteristics of quick reading strategies?
3. Why is it important for a PR-specialist to possess strategies of quick reading?
4. What types of quick reading strategies are there?
5. What professional spheres are quick reading strategies commonly used in?
6. How is reading for detailed information characterized?
7. What is reading for gist?
8. What is significant for scanning?
9. What is important for skimming?
10. What is the difference between reading for detailed information, reading for gist,
scanning, skimming?
11. What are PR concepts for business strategy?
12. What are economic costs and profitability in PR sphere?
13. What is the difference between demand and revenue?
14. How are pricing and output decisions made?
15. Why is infrastructure essential to economic development?
16. What is throughput?
17. Is throughput a necessary condition for the success of modern business in PR?
18. What are characteristics of economies of scale and scope?
19. How can a person train strategies of quick reading?
20. What are situations when a person needs strategies of quick reading?
21. How can a person brisk up reading techniques with English texts of big volume?
22. How does intensive reading influence analytics of a person?
23. Does intensive reading influence critical thinking? How?
24. How to make text analysis correctly?
25. How to anticipate consequences while making analysis?
26. What are global market predictions?
27. Speak about strategic position and dynamics.

28. What is diversification? What are its opportunities and threats?



29. Dwell on the evolution of modern management and economics.
30. What are incentives of a modern PR -specialist?
Cnucok BONPOCOB JUIsi MOJATOTOBKH K YCTHOMY OIpocy B 6 cemecTpe:
®opmMyIMpoBKa BOMPOCOB K YCTHOMY OINPOCY B 6 CEMECTpPE IMOJHOCTHIO COOTBETCTBYET
HAMMEHOBAHHUIO U COCPIKAHUIO 3asBIICHHBIX TEM.
1. What is rendering?
. What are strategies of successful rendering?
. Why is this technology needed for a PR-specialist?
. What are main rules of rendering?

. What are common mistakes when doing rendering?

2

3

4

5

6. What professional spheres is rendering used in?

7. Rendering, interpreting and translating. What is the difference?

8. Give several definitions to the term “rendering”.

9. Rendering is significant for making research, isn’t it?

10. What are rendering techniques in economics?

11. What are rendering techniques in management?

12. What are rendering techniques in design?

13. What are rendering techniques in PR?

14. What are rendering techniques in PR?

15. What are rendering techniques in marketing?

16. What are the origins of competitive advantage: innovation, evolution, and environment?
17. What is a relationship between market share and profitability?

18. What is the difference between economies of scale and learning economies?
19. How are hypermarkets characterized?

20. What are the potential diseconomies of scale?

21. What is frontier analysis?

22. What are costs of using the market?

23. What are situations when firms are likely to benefit from vertical integration?
24. What are motives for acquisition?

25. What are peculiarities of complete and incomplete contracting?

26. What is the role of contract law?

27. What transactions can be done with relationship-specific assets?

28. How can rivalry be characterized in PR sphere?

29. What is the holdup problem?

30. What are boundaries of PR sphere?



IIpomexyTouHas aTTecTALMA.

Jlis oLileHKM pe3ynbTaToB OOyUYEHHs M0 JUCIHILIMHE YYEOHBIM IJIAHOM B IIATOM CEMECTpe
MPEAYCMOTPEH 3a4eT, MPOBOANMBIN B McbMeHHOU (popme B hopmate Case Study, uTo mo3Bosser
MPOBEPUTh YMEHMSI W HaBBIKU TNPUHATHS peleHuid u ux oOocHoBaHusi (Managerial Decision
Making).

IIpuMepHBIH CNUCOK KelicoB /IS MOATOTOBKHU K 3a4eTy B NSITOM ceMecTpe:

1) Case “Building Self-Confidence”.

2) Case “Job goes opposite to expectations”.

3) Case “Blowing the Roof Oft”.

4) Case “Flying Below the Radar”.

5) Case “Managing a business mix”.

6) Case “Performance appraisal”.

7) Case “Swimming in the bigger pond”.

8) Case “GE Credit”.

9) Case “A Swamp of a Deal”.

10) Case “Dealing with Reality and "Superficial Congeniality".

J171s OTIeHKH pe3ybTaTOB 00yUEHHs MO TUCIUILTHHE YYEOHBIM TJIAHOM B IIECTOM CEMECTPE
NPEIYCMOTPEH 3a4eT C OIEHKOM, MPOBOAMMBIA B (OpME MUCHMEHHOTO M YCTHOTO OTBETa Ha

BOIIPOC.

IIpuMepHBIH CHHCOK BONPOCOB /ISl MOATOTOBKH K 324eTy ¢ OLIEHKOH B 1IIeCTOM ceMecTpe:
1. What is the future of global business?
2. What is the future of business in Russia?
3. Dwell on personal skills required in management. Which of them do you possess?
4. Dwell on the three different management styles (autocratic, democratic, laissez-fair).
Which of them appeals to you more? Give your reasons.
5. What are main peculiarities of Globalization in Management?
6. What are main peculiarities of Globalization in Marketing?
7. What are pros and cons of the process of Globalization?
8. What are main laws of Globalization?
9. What are for and anti- Globalization movements?
10. Dwell on the usefulness of the process of globalization for government, companies
and common people
11. What is the difference between Global and Local Management?

12. How is the process of Globalization connected with companies’ development?



13. Give a characteristic of a global trade.

14. How does Globalization affect cultures?

15. What is Success in terms of Management?

16. What kind of failures can a company face? How to avoid them?

17. Dwell on any international Company; its SWOT-analysis.

18. Dwell on any local Company; its SWOT-analysis.

19. Dwell on domestic producers versus multinational corporations.

20. Dwell on the main objectives of performance appraisal.

21. Do you think that the company's code of ethics should be expressed in the mission
statement and be publicly known? Why? Why not?

22. Dwell on the basic responsibilities of a manager. Spell out functions of top and middle
management.

23. What promotional activities do you know?

24. Job satisfaction. For whom is it acceptable, from your point of view?

25. Theories of motivation: Herzberg's theory and Maslow's theory. Which of the two
appeals to you? Why?

26. Incentive schemes or cash: dwell on the advantages and disadvantages of both ways of
motivating the staff.

27. Information is the most basic and valuable commodity of the 21st century. Is it?
28. Which ways of building customer loyalty do you know?

29. What makes you be loyal to a certain company or product?

30. Dwell on existing types of company’s structures.

31. What is ‘old-style quality’ and ‘new-style quality’? Which idea do you support?
32. What are the essentials of a successful presentation?

33. Dwell on the production philosophies you know. What do you think is better:
traditional quality control or TQM?

34. What are management concepts for strategy?

35. How can you characterize the evolution of the modern firm?

36. What is a sustaining competitive advantage?

37. What are the origins of competitive advantage?

38. What is management diversification?

39. What is the main purpose of the merger?

40. What are main problems that businesses face when going through change?

41. What are recent changes happened in your town, company or country?

42. What are global market predictions?



43. Speak about strategic position and dynamics.

44. What is diversification? What are its opportunities and threats?

45. Dwell on the evolution of modern management and economics.

46. What are incentives of a modern manager?

47. What are the origins of competitive advantage: innovation, evolution, and environment?
48. What types of company structure do you know? What is the most efficient? Why?
49. What are good and bad qualities of an organization?

50. What are significant components of success?

51. What company would you like to work for? Why?

52. What would you prefer: to work for a global or for a local organization? Why?
53. Which types of businesses are making profits or losses nowadays?

54. Can you think of any businesses which have gone bankrupt recently?

55. What financial instruments are essential for any business?

56. How can entrepreneurs persuade wealthy people to invest in their project?

57. Who are tycoons? How do they differ from entrepreneurs?

58. What factors are important for getting a job?

59. What are the laws of employment?

60. Can you remember about the best and the worst interview you’ve had?

HTorosas oneHka BEICTaBISCTCS IIpH YCJIIOBHHU, YTO o6yqa}01u1/1171c;1

1) NMCbMEHHO OTBEYAeT Ha 1 BOIIPOC U3 MPEICTABICHHOIO BBILIE CIIMCKA HA OCHOBE
MIPUMEHEHHS YMEHUHN 1 HaBBIKOB MIPUMEHATh TEXHUKH 0000IIEHUS OTyYeHHON paHee
aHIJIOA3BIYHON MpodeccHoHaNbHON HH(pOpMaLUHY;
2) OCYILECTBIISICT YCTHBIM pedepaTUBHBIN MEPEBOI TEKCTA, HAMMCAHHOTO OJHOTPYIIITHUKOM BO
BpEMS POXOKJICHUSI NMPOMEKYTOYHON aTTECTAllUU 1O JUCLMILINHE;
3) BOBpEMs CJIaeT MHCHbMEHHbIE aHaJIUTUYECKHE pPadOTHl (KpAaTKoe H3JI0KEHHE OCHOBHOIO
cofiepKaHus Mpo(hecCUOHATIbHO-OPUEHTUPOBAHHBIX TEKCTOB B cdepe IT Ha aHIIMHCKOM sI3bIKE U
Kelchl (MpoOJIeMHbIE CUTYallud B KOMIIAHUAX) U3 PEaJIbHOM JKU3HU CO CBOMM BHJICHHEM DELICHUS
0003HaYEHHBIX MTPOOJIEM HA AHTJIUICKOM SI3BIKE).

[Topsiiok mpoBeneHus: TEKYILEro KOHTPOJS YCHEBAEMOCTH M MPOMEXYTOUHOM aTTecTaluu
10 AMCUUIUIMHE Ui uHBanuaoB 1 ui ¢ OB3 npenycmotpen [lonokeHreM o TeKylleM KOHTpOJe

YCIICBAEMOCTH U HpOMe)I(yTO‘{HOﬁ aTTeCTalln 06yqaroumxc51».



10. PECYPCHAS COCTABJIAIOIIASA

Jns mpoBeneHUs 3aHATHH CEMUHAPCKOTO Tuma (MPaKTUYECKUX 3aHATUN) MO JTAHHOM
JTCIUTIINHE UCTIONB3YIOTCS ayJUTOPUH ¢ yueOHOM MeOesbio U Menna-000py10BaHueM (TIPOEKTOp,
dKpaH, HOYTOYK).

Jns  camocrosTensHOM — paboOThl  OOydaroOIUXCS  WCHONB3YeTCS  MOMEIICHHWe s
CaMOCTOSITENTLHONH  paboThl  0OydYalOUIMXCsl, OCHAIIEHHOE KOMITBIOTEpaMH C HEOOXOIMMBIM
MPOTPaMMHBIM O0CCIICYCHUEM H JOCTyNoM B WHTEpHET W JIIEKTPOHHYIO WH(POPMAIHOHHO-
o0pa3oBaTenbHyI0 Cpelly By3a.

Jnst  mpoBeleHHs KOHTPOJISE CaMOCTOSITENBHOW pabOThl MO JaHHOW JUCHUIUIMHE
UCTIONB3YIOTCSL ayJTUTOPUH C Meaua-o00pyaoBaHuEeM (IMPOCKTOP, JKpaH, HOYTOYK) W y4eOHOI
MeOeblo.

Jns mpoBeAeHHsT TEKYIIEro KOHTPOJS YCIEeBAaeMOCTH U MPOMEXKYTOYHOM aTTECTallMH IO
JAHHOW NUCIUIUIMHE HCIIONB3YIOTCS ayJIUTOPUU C y4eOHOU Mebenblo M Menna-o0opyaoBaHUEM
(mpoekTop, 3kpaH, HOYTOYK) U ydeOHOI MeOebio.

[lepeueHp NHUIIEH3MOHHOTO MPOTPAMMHOI0 00eCIIeYeHUS

Ne
wn HaumeHoBanue Tumn pecypca
1 Microsoft Office HI/ILIGHBI/IOHH(')C corameHue Migrosoft - Qpen
Value Subscription mist pemenuiit Education
Solutions Ne V8265046
2 Microsoft Windows Cyo6munien3nonnbiit jorosop AO «CodtJlaiin

Tpetig» Ne /131 ot 10.07.2020 (mo 31.07.2023)

OnexTpoHHBIN cioBaps #ABBY'Y
Lingvo 11 cnoBaps 6 s361k0B Volume 00O "ABU Codtaep" TIT OOO" IIporpam-e

3 License Concurent (21-50) #ABBYY texHosorun" Ne88 ot 31.10.2005 (moctosiHHO-
Lingvo 11 crioBapsp 6 sS3bIKOB JENCTBYIOLIAs JINLIEH3HS)

CJII AO «CodtJlaitn Tpeita» gorosop
AnTtuBupyc Kacnepckoro Nell/Tr ot 24.01.2020, mumen3ust No
OTEUYECTBEHHOI'O ITPOU3BO/ICTBA 17E02001290744508001009 Cpok neictBus
norosopa 10 10.02.2022

Ilepedyenb cBO0OHO pAaCIPOCTPAHSIEMOI0 IPOIPAMMHOIO o0ecreYeHus :

1. LibreOffice - maker OQHUCHBIX MPOrpaMM, pPACIPOCTPaHSIEMbIX Ha OECIIATHOH OCHOBE M
UMEIOIUX OTKPBITBIA UCXOIHBIA KO

2. Foxit Reader — Russian — 6ecruiaTHOE MPUKIaJHOE IPOrpaMMHOE o0ecrieyeHue i IpocMoTpa
AJIEKTPOHHBIX JIOKYMEHTOB B ctanjgapre PDF

3. Windows Media Player - cranmapTHbI HpoUrpbIBaTeNlb 3BYKOBBIX M BHAEO(AIIOB Uis
OIEepaLMOHHBIX cucTeM ceMeiictBa Windows
B coorBerctBuM ¢ [lonoxxeHnem 0 CO34aHUU CHELUATIBHBIX YCJIOBHUH JJIsl MHBAIWIOB U JIUI C

OB3 wunpopManmoHHO-TEXHOJIIOTHYECKass 0a3a 00pa3oBaTENLHOrO Tpolecca IMpeayCMaTpUBaeT




HCIIOJIb30BAHUC MATCPUAIIBHO-TCXHUYUCCKUX CPCACTB C YUCTOM pPa3JIMIHBIX HO30JI0TUll MHBAIUIOB U

jmr ¢ OB3.

11. JUTEPATYPA

11.1 OcHoBHas IUTEpPaTYypa

No KoanuectBo
I /;1 bubanorpaguueckoe onucanue Tun B
OnodanoTeKe
bostenko M. A.Press Office. English for PR. CoBpemennas mpecc-
ciyx6a (AHMIMICKUN S3BIK U GaKaIaBpOB MO HAPABJICHUIO
1. | "Pexnama u cBs3U ¢ 001ECTBEHHOCTEIO" ) DIIEKTPOHHEIN pecypc]: yueonoe 3EC
yuebHoe nocobue /BoprenkoM.A. - Hosocu6.: HI'TY, 2013. - 200 | mocobue
C. - DnekTpoHHas Bepcus HaxoauTcs B ObC 3nannym:
http://znanium.com/bookread2.php?book=546342
HroxanoBa, JI.M. AHIITMICKUN SI3BIK B MEHEIIKMEHTE [ DJIEKTPOHHBIN
5 | pecype] : yued. nocobue / H-M. [liokarosa. - M.:MHOPA-M, 2015. y4eOmoe SEC
- 256 c. - DnexrpoHHas Bepcus Haxogures B ObC nocobue
3uanuyM: http://znanium.com/catalog.php?bookinfo=448147
11.2 JlonosiHUTENBbHAS TUTEPATYpa
Ne
u/n bubauorpaguyeckoe onucanue
VYkpaunen, U. A. IHOCTpaHHBIH S3bIK (aHTTIMHACKUN) B TIPOGECCHOHATBLHOM e TEIIEHOCTH :
1 yueOHoe nocobue / U. A. Ykpaunen. - Mocksa : PI'VIIL, 2019. - 40 c. - ISBN 978-5-93916-769-7. -
Texcrt : anextponHsbIii. - URL: https://znanium.com/catalog/product/1191403
WHOCTpaHHBIHN SI3BIK (AHTIMUCKHUH S3bIK) : IPAKTUKYM IS CTY[. 1-r0, 2-T0 KypCcoB IS BceX
) HAalpaBJIeHUH MOAroToBKH OakanaBpuara u cneuuanurera KemI K / M.B. Mexoga. -
Kemeposo : Kemepos. roc. uH-T KynbTypsl, 2017. - 212 c. - ISBN 978-5-8154-0369-7. - Teker :
anekTpoHHbIH. - URL: https://znanium.com/catalog/product/1041667
Munbsp-benopyuesa, A. I1. Aarmmiickuii si3p1k. Guides for advertising. Pexiama B Typusme :
3 yuebHoe nocoobue / A. I1. Munbsap-benopyueBa, M. E. [TokpoBckas. - 2-e u3a. - Mocksa :

NHOPA-M, 2020. - 176 c. - (Boiciiee obpazoBanue: bakanaBpuar). - ISBN 978-5-16-014100-8.
- Tekcer : anektponHsIit. - URL: https://znanium.com/catalog/product/1044551

IMepuoanyeckne U3TaHMS:

AKTyanbHble TpoOIeMbl (PUITOTOTUN U METOJUKH MPETOAaBaHMsl WHOCTPAHHBIX S3BIKOB :
HayuHblii xypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=48918
NHuocTpannsie SI3BIKU B BBICLICH LIKOJIE: Hay4HbIN KypHaJl. -
URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/
CoBpeMEHHBIE HCCIIEIOBAaHUS B OONACTH TMPEMOAAaBaHHUS WHOCTPAHHBIX S3BIKOB B
HESI3bIKOBOM  By3e: HayuHblil okypHain. — URL: https:/www.elibrary.ru/contents.asp?
titleid=53404

Teopuss M mNpakTUKa HMHOCTPAHHOIO $3bIKA B BBICHIEH IIKOJE: HAYYHBIA JKypHal1. —
URL: https://www.elibrary.ru/contents.asp?titleid=32864



http://znanium.com/catalog.php?item=booksearch&code=%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9+%D1%8F%D0%B7%D1%8B%D0%BA+%D0%B2+%D1%80%D0%B5%D0%BA%D0%BB%D0%B0%D0%BC%D0%B5&page=1#none
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=48918
https://znanium.com/catalog/product/1041667
https://znanium.com/catalog/product/1191403
http://znanium.com/catalog.php?bookinfo=448147

ANoLoho~

5. Teopus sA3bIKa U MEXKKYJIbTYpHAss KOMMYHHUKAIMS: HAyYHBIH U TPO(ECCHOHATBHBIN JKypHAJL.
— URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpemeHHblIe po¢ecCHOHATBbHBbIE 0a3bl JAHHBIX, MH(POPMAIIMOHHBIE CIIPABOYHbIE

CHCTEMBI, 3JIEKTPOHHBbIE OHOJIMOTEYHbIE CHCTEMBI

eLIBRARY.RU: Hayunas snekmponnas bubruomexa : http://elibrary.ru/defaultx.asp

Hayunasa 6ubruomerxa KubepJlenunxa : http.//cvberleninka.ru

Ob5C «3nanuymy : hitp://znanium.com/
OBC TAY: anexmponnas 6ubnuomexa [Onekmpoumwiti pecypc]. — Pexcum oocmyna :

http://83.234.207.58/MarcWeb2/Default.asp



http://83.234.207.58/MarcWeb2/Default.asp
http://znanium.com/
http://cyberleninka.ru/
http://elibrary.ru/defaultx.asp
https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955

12. METOJUYECKHUE YKA3AHUSI JIJ1S1 OBYYAIOIUXCSI IO OCBOEHUIO
JUCHUTIIMHBI

OcBocHre 00y4JarOMUMCs TUCITUTUTHHEI TPEAIOIATacT MOCCIICHUE MPAKTUICCKUX 3aHATHH,
BBITIOJTHCHHE MPAKTHUECKUX 3aaHHH, BBIMOJTHEHUE 3aJJaHUN JUIsI CAMOCTOSITEITLHON pabOoTHI.

OcBoeHMe AMCHUUIUIMHBI TPEANoaraeT BBIIOJHEHUE MPAKTUYECKUX 3aJaHUil BO BpeMs
KOHTAKTHOW paboOTHI ¢ MpemnojaBaTenieM, 100 B 4achl CAaMOCTOSITETbHONM pa0boThl. BhIMOITHEHHbBIE
MpakTUYeCKre paboThl CHAIOTCA Ha MPOBEPKY IMPEMNOJIaBaTeNi0 JUYHO, JMOO MyTeM OTIPABKHU
MPETOo/IaBaTeNIi0 Ha TMOYTOBBIN sAmUK. [Ipu oTmpaBke MpernmojaBaTeio BBIMOJHEHHOW pabOThI MO
noute ofyvarouiemMycs cienyeTr o0ecrnednTh JuUHylo uaeHtudukanuoo. Kak npaBuno, B TeMe Uiu
TEeKCTe THChMa YyKaszbiBaeTcs kypc, @UO oOywaromierocs, IUCHMILIAHA, TeMa, MO KOTOPOMH
BEITIONTHEHA paboThl. OTENbHBIC PAKTUYECKUE Pa0OTHI MOTYT OBITh IMPOBEPEHBI MPEIIOAABATEIIEM
HEIMOCPEICTBEHHO B ayTUTOPHHU.

Jns  3akpervieHuss TPHOOPETEHHBIX 3HAHWM, YMEHHH ¥ HABBIKOB, Ui DPa3BUTHS
CHOCOOHOCTEM K CamMOOOYy4YeHHIO B JHCHUIUIMHE MPEIyCMOTPEHa CcaMoCTosTelbHas paboTa.
CamocrosiTenbHasi paboTa MOXKET BBIMIOJHIATHCS OOydYalOIIMMCS JIoMa WM B  ayJUTOPHUAX
AkaneMuu, CHENHAIbHO OTBEACHHBIX IS CaMOCTOSTENBHOM pabOThl M OCHAIEHHBIX
HEOOXOAMMBIM TEXHHYECKUM M MPOTPaMMHBIM obecrieueHuemM, noctynoM k DMOC u OBC. [lns
YCHEIIHOTO BBITIONHEHHSI CaMOCTOSITENIbHON paboThl O0ywaromemMycss peKOMEHAYeTCsl 3apaHee
03HAKOMHTHCS C MEepPEYHEM 3aJaHuii U rpaduKoM ee¢ BHIMOTHEHHS. [10roTOBKa K MPaKTHYCCKHM
3aHATHUSAM C TIOCJIEAYIOIIMM Y4YaCTHEM B YCTHOM OIpPOCE TMPEANOoJaraeT: CHCTEMaTHYeCKoe
MOBTOPEHHE AayTEHTUYHOTO Marepuala H3 Y4YeOHMKOB M HMCTOYHHMKOB JOIOJIHUTEIBHON
JTUTEepaTyphl; paboOTy CcO CHOpPaBOYHUKAMH U CIOBapsSIMH, aHATUTUYECKYI0 OOpabOTKy U
CUCTEMATHU3AIMI0 HW3YYEHHOTO MaTepuaa; OTBEThl Ha BOIMNPOCHl K TEKYIIEMY KOHTPOJIIO,
COCTaBJICHHE IJIaHa U/UJTU TE3UCOB OTBETOB; PEIlIeHNE KEHCOB.

[t BEIOTHEHUS] MPAKTUYECKUX 3a/laHui caMOCTOSITeIbHOU paboThl (summary, rendering,
case study) mo ngaHHOW MAWUCUMIUIMHE B JOMAIIHUX YCIOBHSX (32 mpenenamMu AKaaeMuM)
oOyuyaroimeMycsi ~ HEOOXOAMM  TEPCOHANBHBIM  KoMmbioTep  (mwiaHmer) u  MHTepHerT.
CamocrosiTenpbHasi paboTa COMPOBOXKIAIOTCS METOJWYCCKUMH yKa3aHHUSIMH, Pa3MEIICHHBIMU B
JOKaIbHON ceTn Axajgemun. MeToaudeckue yKa3aHHus cojaepkaT (OpMyIHpPOBKY 3aJaHus,
MIPUMEPHYI0 TEXHOJIOTHIO BBIMONHEHHUs, (OpMaT cllauu BHIIOTHEHHON paboThl. [IpenonaBarens BO
BpEMs ayJIUTOPHBIX 3aHATHI 3apaHee 00OCYXJIaeT ¢ O0ydarolMMHCS 3aJaHHE CaMOCTOSITENbHOM
paboTBl W TIOPSIIOK €€ caaud. KOHCyNbTalMu 1O BBIMOJHEHUIO CAaMOCTOSTEIBHBIX padoT,
o0cyXJleHHe OTMETOK M JOMYIIEHHBIX OIIMOOK, 3alliTa OTICNIBbHBIX BUJOB CAMOCTOATEIHHBIX
pabot ocymiectBisiercss Bo BpeMss KCP Ha kadeape MHOCTpaHHBIX S3BIKOB WM B ayJUTOPHH IO

pacniucanuto. KoHCynbTanuu npenogaBaTeisi MO BBIMOIHEHUIO CAMOCTOSITEILHOM pabOThl MOTYT



OCYIIECTBIATHCS TOCPEACTBOM acuHXpoHHOro (moura, DMOC) um CHHXpOHHOTO (ZOOm, CETH)
KOMMYHHUKAIIHOHHOTO B3aMMO/ICHCTBHS TI0 MPEIBAPUTEILHON JTOTOBOPEHHOCTH C MPETIOIaBaATEIIEM.
BrimonHseMbie  caMOCTOSITENbHBIE pAaOOTHI  SIBIISTIOTCSL  DJIEMEHTAMHM  TEKYIIETO KOHTPOJIS |
OlLIEHUBAIOTCS INpenojaaBateneM. [loyueHHbIe OTMETKHM YUUTBIBAIOTCS MPH BBHICTABICHUM 3a4eTa U
3a4eTa ¢ OLICHKOM.

B 5 cemectpe (Tema 1.2. Cases’ analysis) oCymIecTBISIETCS MPOBEACHUE MPAKTHICCKHX
3aHATHUH Ha OCHOBE Kelc-MeTona («METOJ KEHCOB», «KEeHC-CTaam») — OO0ydeHHe B KOHTEKCTE
MOJICJIUPYEMO CUTyallH, BOCIPOMU3BOJAIIEH peanbHble YCIOBUS Hay4HOH, NMPOU3BOICTBEHHOH,
OOIIIECTBEHHOM JesTenbHOCTH. Bee Kelchl Ui M3yuyeHHs, aHalu3a U OOOCHOBAaHUS BBIJAIOTCA
npernojaBareneM. CIHCOK KeHcoB M3BecTeH oOyuarommMmcsi 3apaHee. OOydaromuecs TOJDKHBI
MPOAHAJIM3UPOBATh CUTYAINIO, pa300paThesl B CyTH MPOOIIEM, TPEIIOKUTH BO3MOXKHBIE PEIICHUS U
BbIOpaTh Jyumiee u3 HUX. Keilcbl 0asupyroTcs Ha peaJlbHOM (aKTHMUECKOM Marepuane WU xKe
npuOIMKEeHbl K peallbHOW cuTyauuu. Takum oOpa3om, oOyyaromiuecsi MOTYT MOTPEHHpPOBATh U
HATrJISITHO TIPOJIEMOHCTPUPOBATh CPOPMUPOBAHHBIN HABBIK MPUHSATHS PEIICHUs, HEOOXOIMMBIH /s
ux npodeccuoHalbHON nesTenbHOCTH. [Ipu pemieHnn keiicoB 00ydaromuics onupaeTcsi Ha OIbIT,
MOJIyYEeHHBIN B CBOeH cdepe npodeccHoHaIbHON AesITeTbHOCTH BO BpEMsI TPOX0XKICHHSI TPAKTHK.

B 5 cemectpe (Tema 1.1. Reading for gist and for detailed information; Scanning and
Skimming) u 6 cemectpe (Tema 2.1. Techniques and strategies of Summary and Rendering; Tema
2.2. Techniques and strategies of Interpreting and Translating) mpemycMOTpeHBI aHATUTHYECCKHE
MUCbMEHHBIE PA0OTHI, KOTOPBIE MPEACTABIAIOT cO00I HE MPOCTO MOA00P AyTEHTUYHOTO MaTepualla,
HO MaTepualla, COOTBETCTBYIOIIETO cepe MpodecCHOHATBHON AEATENIbHOCTH O0YyYaroIerocs.
[anee oOyuaromeMycsi HEOOXOAUMO JMOO HANTH HENOCTAONIyI0 MH(GOPMAIMIO WM JETalu B
TEKCTe, OO cenaTh KpaTKUi mepecka3 MpOYUTaHHOTO, JIH00 MepeaTh OCHOBHOE CojiepKaHue ¢ 1
A3bIKa HA JpPYroi, B 3aBUCUMOCTH OT TEMbl 3aHATUS U C(HOPMYJIMPOBAHHOTO 3aJaHUS.
AHnanuTtHueckass pabora MmoJoOHOTO poja JIOJKHA OBITh BBINOJHEHA B MHCbMEHHOH (opme H
nepeana MpenojaBaTeiio B paceyaTaHHOM BUJIE.

dopMamMu MPOMEKYTOTHOTO KOHTPOJIS BHICTYIAIOT 3a4€T U 3a4eT C OIEHKOH. [ oreHKH
pe3yabTaToOB O0YUYEHHUs MO JUCLUIUIMHE YYEOHBIM IIJIAHOM B IISITOM CEMECTpE MPEAyCMOTPEH 3a4eT,
POBOJUMBI B MUCbMEHHOW ¢opme, B ¢opmara Case Study, mpuMeHssi yMEHHS M HaBBIKH
NPUHATHS peleHuid u ux obocHoBanus (Managerial Decision Making). Jlnsi OleHKH pe3ysibTaToB
00y4eHHUs 10 TUCIHUILIMHE YYeOHBIM IIJIAHOM B IIIECTOM CEMECTpE MPEeTyCMOTPEH 3a4eT C OLIEHKOH,
IPOBOJIUMBIN B (hOpME MMCBMEHHOI'0 U YCTHOT'O OTBETa Ha Bompoc. Kpurepun BbicTaBieHus 3a4yera
(3auTeHO, HE 3aUTEHO), a TaKXKe KPUTEPUU BBICTABJIICHUS OILICHKH O3BYUMBAIOTCS IMpEIojiaBaTesieM

Ha MCPBBIX 3aHATHAX IO JUCIHUIIIINHE.



13. IUCT COI''TACOBAHMUA

CocraBwi:

3aBeayromuii kadeapoil HHOCTPaHHBIX S3BIKOB %A
H.A. Kopneesa, K.I1.H., IOLIEHT —
/

(moammce)

3aBeayronuil BeIycKaromen kadeapon

=y 3
e A AR P

H.B. Huxkutuna, 1.3.H., JOIICHT

(mozamnucsk)

Hupexrop BUK v/ =
0O.B. banakuna /

(o IHCH)

Havansauk OOVYII
A.D. OunK

(momuce)
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