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1. OBLIAA NTH®OPMANUA O JUCHUIIVIMHE

PabGouass mporpamma maucuuruinHbl «MHOCTpaHHBINM $I3BIK» COCTaBJICHAa Ha OCHOBAaHUU
denepanbHOrO TOCYJapCTBEHHOIO 00pa30BaTENIbHOTO CTaHAapTa BBICHIETO O0pa3oBaHUA -
OakanaBpuaT 1o HampapieHHio moarotoBku 42.03.01 «Pekmama u cBsI3W ¢ OOIIECTBEHHOCTHION,
YTBEPKJICHHOTO TpHKa3oM MuHucTepcTBa oOpa3oBaHusi M Hayku Poccuiickoit ®enepauun
08.06.2017 Ne512 u yueOHoro miana HampaBiieHus noarotoBku 42.03.01 «Peknama u cBs3u ¢
00111eCTBEHHOCTHIO», poduik (mporpamma OakanaBpuata) «PekiiamMa u CBsI3M C 0OIIECTBEHHOCTHIO
B KOMMEPUYECKHX U HEKOMMEPUYECKHX OPTraHU3aIHUsIX».

TpyoeMKOCTh TUCHMIUIMHBL 16 3.e. / 576 akageMu4eckux 4acoB, B TOM yucie 136 yacos
KOHTaKTHOU paboThl u 404 yaca caMOCTOSITEIbHON PabOThl O0yYarOIINXCA.

Pacnipenenenne 4acoB TUCIUTIIMHBI IO CEMECTPaM M BUAM 3aHATHIA (110 yueOHOMY IIJIaHY ):

KoaunuecTBO yacoB
Buj yueOHoit padoThI ]flceeﬁr]fojlo Cemectpt
y Y11 2 3 4 56|78
IUIAHY
KonrakTHas pa6ora (Bcero): 136 32 36 32 36
B tom uncne:
Jlexiun - - - - -
[IpakTHyeckue 3aHsATUA 108 28 28 24 28
KoHTpoib camocTosTENbHON
pabotsl (KCP) 28 4 8 8 8
CamocrosiTesibHasi padoTa 404 112 108 76 108
(Bcero):
Buapl npoMexyTOUHOI 3auer ¢ SK3aMEH
aTTecTanuu (IK3aMeH, 3a4eT, 36 3auer . | 3auer
. OIICHKOM 36

3a4€T C OLEHKOMH)
OBLIAA Yacer: 576 144 144 108 180
TPYA10eMKOCTh
MHCHHILTHHBL: | 3-€+* 16 4 4 3 5

2. UEJU U 3AJAYU JUCHUATIIIMHBI

JlaHHas AUCHUIUIMHA 10 CBOEMY XapaKTEpPy SBIACTCI KOMMYHHMKAaTUBHOM M HAallpaBlIEHA Ha
dbopMUpOBaHHE W PA3BUTHE PEUYCBBIX YMEHUH, (OPMUPOBAHHWE CIOCOOHOCTH M TOTOBHOCTH
MCIIOJIb30BaTh MHOCTPAHHBIN S3bIK KaK HHCTPYMEHT B CUTYallMH pealbHON KOMMYHHUKAIIUH.

JucnumnnuHa uMeeT CBOeH 1eNblo chopMHUpPOBATh U Pa3BUTh SA3BIKOBHIE U PEUEBbIE HABBIKU
U YMEHHUS B ayJUPOBAaHUM, YCTHOW peud (JUATOTMYECKOM M MOHOJIOTUYECKOW), YTEHUU U NMUChME
IJI1 OCYHICCTBIICHUA YCHGIHHOﬁ KOMMYHHUKAIIUH, B TOM YUCJIC (B KOMaHI[e) Ha NHOCTPAHHOM S3BIKE.

AKTYyanbHOCTh JaHHOW paboueill mporpamMmbl 00YCIIOBJIEHA CTPEMHUTEIbHBIM PAa3BUTHEM H

BIIMAHHUECM I_II/I(1)pOBOI\/’I 3KOHOMHMKH Ha (I)OpMI/IpOBaHI/Ie KJIFOUEBBIX KOMIIETCHIIUM U MNOoATOTOBKY




BOCTPeOOBAHHBIX CHELUAINUCTOB B cpepe peKiIaMbl U CBSI3M C OOLIECTBEHHOCThIO B COBPEMEHHOM

MUpe.

B ycnoBusx mudpoBuzanmn BaXHO (popMupoBaHUE, TOAIEPKAHHE U Pa3BUTHE HABBHIKOB B
cpepe HH(POPMAIMOHHBIX M CKBO3HBIX TEXHOJOTMH JUIs OakajlaBpoB, YTO CIIOCOOCTBYET
JOCTIDKEHUIO HEOOXOTUMOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH BBIITYCKHHMKOB Ha pBIHKE TpyJla
6onee a3 hekTHBHOM aganTaluy B HOBBIX YCIIOBHSX.

B pesynbTare ocBoeHHsI pabodel MporpamMMmbl IUCHIUIUIMHBI OOYYaIOIIHECs OBIIAJICIOT
COBPEMEHHBIMU KOMIIETEHLIUSAMH, c(HOPMUPOBAHHBIMH IOl 3aIPOChl paboTojaTenae U ¢ y4eToM
notpebHocTe  LM(POBOM  SKOHOMHUKH, HEOOXOAMMBIX B Oyaymed npodeccHoHaNbHOM
JeSITeIbHOCTH BBITYCKHUKA B paMKax HarpaBiieHUs «PexiaMa 1 cBs3H ¢ 00IIECTBEHHOCTBION.

LeJb AMCUMIUIMHBI - TTOBBIIICHUE UCXOTHOTO YPOBHS BIIAJICHUS MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha HpeAblayliell cTyneHu oOpa3oBaHusi, W (OpPMUpPOBaHME Y OOyYaOLIMXCS
HEOOXOJMMOI0 ¥ JIOCTaTOYHOTO YPOBHA KOMMYHHKATHBHOM KOMIICTEHIIMH JUIS PpEIICHHS
COIIMAIbHO-KOMMYHHUKATHBHBIX 3a7lad B Pa3IMYHBIX O00JAcTIX OBITOBOW, KyJbTYPHOH W
pohecCHOHATLHON IEeATENbHOCTH MPHU OOIICHUHU C 3apyOeKHBIMHU apTHEPAMHU C UCIIOIb30BaHHEM
MH(POPMALMOHHBIX U HU(PPOBBIX HHCTPYMEHTOB, a TaKXke JUId JajJbHeHIero caMooOpa3oBaHusl.

BocnuraTtejbHasi Hedb JUCIHUILIMHBI UMEET KYJBTYPHO-TBOPUECKYIO HAIIPABICHHOCTh U
HalleJIeHa Ha CO3JIaHHE TOCPEACTBOM HHOCTPAHHOTO S3bIKA YCJIOBHH ISl pPa3BUTHS TBOPUYECKUX
CIIOCOOHOCTEH O00ydaromuxcs, BKIIOUCHHE WX B pPa3jIUYHbIC BHUIBl COIHMAIBHO 3HAYUMOM
JeSTeIbHOCTH, TAKUM 00pa3oM, JjaBasi BO3SMOXHOCTb ()OPMHUPOBAHUS OPUTMHAIBHOCTH MBIIIIJICHNUS,
a TaKkXKe pearu3aliy JMYHOCTHO OPUEHTUPOBAHHOTO MOAX0/1a B Mpo(hecCHOoHaIBHOU cdepe.

3agauu AMCUMIIMHBI:

o dopmupoBaTh y OOy4aromuxcs 3HAHHWA, YMEHHS W HaBBIKM B 00JacTH YCTHOH U
MUCHMEHHOW MPAKTHKH Pa3TOBOPHOHN M MPOPECCHOHATHHO-/ICIIOBOM PEUH M MCIIOJIb30BAHHE
UX B IPO(eCcCHOHANBHOM IeSTETbHOCTH 110 HAIIPABJICHUIO IOTOTOBKH;

o O3HAKOMUTHh OOyYaroImuxcs C OCOOCHHOCTSMM JIEKCUYECKOM CHCTEMBl M3y4aeMoro
MHOCTPAHHOTO 53bIKa, (DYHKIIMOHATBHONW M CTHIIMCTHUYECKOW AudQepeHnnanuei a3pIK0BbIX
CpeACTB, Hanbojee NPOMYKTHBHBIMH CIOBOOOPA30BATEIBHBIMH MOJEISIMU H3Y4aeMOTO
WHOCTPAHHOTO SI3bIKa, B TOM YHCJIE C HCIIOJIB30BAaHUEM I (PPOBHIX CEPBUCOB;

o COBEpPIIICHCTBOBATh HABBIKM pACTIO3HABAHWS W TOHWMAaHHA TpaMMaTHYeCKHX (GOpM H
KOHCTPYKLHUH B OIIOPE Ha pa3IMyHble PU3HAKU TPAMMATHUECKUX SBJICHUH, a TAK)KE HAaBBIKH
yHOTpeONeHUsT TPaMMAaTHYECKUX KOHCTPYKLUMH B PAa3IMYHBIX PEUEBBIX CUTYalUsIX C
UCTIONb30BaHueM LUGpoBeIXx HHCTpyMeHTOB (Grammarly, Beewriter, LanguageTool,

SentenceCheckup);



o pa3BUBAaTh KOMMYHUKATUBHBIE KOMIIETEHIIUU, HEOOXOAUMOM I TBOPUECKOM AESITeTbHOCTH
B MOBCEJHEBHOM OOIICHHH, B OOIIECTBEHHO-TIOJIUTUYECKON M HAay4YHO-TIPOPECCHOHATBHON
chepax;

. MpHOOIAaTh 00yYAOIMUXCS K CAMOCTOSATEIBHON HCCIICIOBATEIBLCKON padoTe HaJ S3BIKOM,
pa3BuUBaTh y 06y11a}01m/1x0$[ AHAIUTHYECKUN moaxoJa K HM3ydacCMbIM S3BIKOBBIM SBJICHHUAM
MyTEeM COTOCTAaBJICHUS UX C COOTBETCTBYIOIIMMH SIBICHUSMHU POIHOTO S3bIKA.
3agaum BocmUTATEJIbHON PadOTHI:

. pa3BuTHe y 00ydJaromuxcsi MOHUMAHHS COITMAIEHON 3HAUMMOCTH MHOSI3BIYHON KYJIBTYPHI B
Oyaymiet mnpodecCHOHAIBHON JCSITeTbHOCTH HAa HWHOCTPAHHOM  SI3bIKE, Kak IS
COBPEMEHHOTO OOIIECTBA, TaK U JUIsl IMYHOTO NMPO(HECCHOHATHFHOTO CTAHOBJICHHS;

. CO3JIaHUE YCJIOBHH JUIsI OCO3HAHHWS OOYYaIOIMMHCS CBOErO MeCTa W POJIM B OyIylIeH
npoheccuoHaTbHOM NesTeNbHOCTH;

o dbopMupoBaHHE  BCECTOPOHHE  Pa3BUTOM  JMYHOCTH  TOCPEICTBOM  MPUOOIICHUS
00y4JaromUXCsl K WHOSI3BIYHOW KYJIBTYpe M BOBIICUCHHSI B TBOPYECKYIO NEATEIHHOCTH C
UCIIOJIb30BAHUEM UHOCTPAHHOTO SI3bIKA;

. pa3BUTHE KYJIBTYPbl MEKIMYHOCTHOTO TPO(HECCUOHATBFHOTO B3aUMOICHCTBUSI.

3. MECTO JUCHHUIIVIMHBI B YHEBHOM IIVIAHE

VYyeOnas aucuurummHa « MHOCTpaHHBIA S3bIK» OTHOCHUTCS K 00s3aTelnbHON YacTu Onoka 1.
Jucturmumuael (Moaynu). M3ydenue MaHHOW MUCIUTUIMHEI 0a3upyeTcsl Ha MaTtepualie, H3y4eHHOM B
paMKax MIKOJBHOTO Kypca. JIMCIUIUIHHBI, TPH U3YYSHUH KOTOPBIX OYIyT MCIIOIB30BAThCS 3HAHMUS,
YMEHUS M HAaBBIKH, IPUOOPETEHHBIC B PE3yJIbTaTe U3YUYCHUS TUCIUTUIMHBI «ITHOCTpaHHBIN SI3BIK) -

«IToAroToBKa MO AaHIVIMIUCKOMY SI3BIKY).

4. IINTAHUPYEMBIE PE3YJIbTATBI OBYUYHEHUA 11O JUCHUIIJIMHE JJI51
®OPMUPOBAHUSA KOMIIETEHIIUN OBYUYAIOIIUXCS

PesynbTathl OCBOEHHMS O00pa3oBaTEIbHON MpPOrpamMMbl (KOMIIETEHIUH OOYYaIOIIMXCs)
OTIPEeNIeNAIOTCS TPeOOBaHUAMHU (elepaIbHOTO TOCYIAapCTBEHHOTO (enepatbHOTO CTaHgapTa IIo
HalpaBJICHUIO TOATOTOBKM U (OPMHUPYIOTCSI B COOTBETCTBHUM C MaTpHLEed KOMIETEHIUI
oOpa3oBaTenbHONU TporpaMMel. [lnmaHupyeMble pe3ysbTaTbhl OOy4eHHUsS 10 JUCLUIUIMHE (3HaHUS,

YMEHHUS, HaBBIKM) OOECIEYMBAIOT JIOCTH)KEHHE pE3yJIbTaTOB OCBOEHHUS 00pazoBaTeIbHOMN

MIPOTrpamMMBI.
HMIudp n IInanupyemsble pe3yabTaThl
bp HNuaukaropsl py pesy
HAa3BaHHE o0yueHust
KOMIIeTEHIINH
KOMIIeTeHIINH 10 JUCIUILINHE




YK-4
Cnocoben
OCYUIECTBJISTh
JIETIOBYIO
KOMMYHUKAaII
0 B YCTHOU H
MMUCbMEHHOM
dbopmax Ha
rocyJapcTBeH
HOM SI3BIKE
Poccuiickoit
denepanuu 1
MHOCTPAHHOM
(BIX)
s3bIKe(ax)

VYK-4.2. OcyuiectBisiet
JIETIOBYIO KOMMYHHKAITAIO B
YCTHOM U MUCBbMEHHOU
(hopmax Ha UHOCTPAHHOM
(bIX) s13bIKE (axX)

3HATh:

- CUCTEMY U CTPYKTYpy MHOCTPAHHOTO
SI3bIKA;

- pa3mu4HbIe aCIICKTHI A3bIKA:
(hoHEeTHYECKUH, JICKCHUYCCKUI,
rpaMMaTHYeCKui, B T.4. CTPYKTYypy
noctpoeHus  (pa3,  IPEATIOKECHUH,

BBICKA3bIBAHUs, LIEJIOCTHOIO TEKCTA.

- aJIeKBAaTHBIE SI3BIKOBBIE CPEACTBA JIS
peanuzannuu OCHOBHBIX peYeBbIX
GbyHKIUH;

- COBPEMEHHbIE TEXHUKU U CIIOCOObI
JIEJI0BOY MUCBMEHHOW U yCTHOU
KOMMYHHKAIUK;

- KPUTEPHH, NTPEBABISIEMBIE K
0(OPMIIEHUIO JIETIOBOM
KOPPECIIOHICHIINY;

- OCHOBHbIE TPEOOBAHUSA K CO3JJaHUIO
JIETIOBOM IIPE3CHTALUY;

- KYyJIbTYDY, CTHUJIb JKU3HHU,
HAIlMOHAJILHBIM MEHTAJIMTET HOCHUTEIEH
SI3BIKA TUTST MPEIOTBPALIEHHUS

HCIMMOHMMAHUA Ha MEKINYHOCTHOM H
po¢eCCHOHAIBHOM YPOBHE;

- HMHOCTPaHHBIM S3bIK B  0OBEME,
HEOOXOAUMOM TSt HOJTy4eHHS
uHpopMaun npo¢ecCHOHATHLHOTO

COJIEpKAHUS W3 HHTEPHET-UCTOUHHUKOB:
9bC ZNANIUM.COM, HOUKOH, 35bC
TAY, 3bC IPRbooks.

YMeTh:

- MIOHUMATh peYb HOCUTEIS/JCH sI3bIKa B
YCTHOM M MUCbMEHHOU (popMmax;

- aJICKBaTHO BOCTIPOM3BO/IUTH
HEOOXOAUMBIM HAOOpP KOHCTPYKIHUHA |
TEPMHHOB B  MOHOJIOTHYECKOH W
JIMATIOTUYECKON peyu;

- TIOHUMAaTh AyTEHTUYHbIE MTUCHMEHHBIE
TEKCThl, HUCIOJb3ySl pa3Hble TEXHUKU
YTCHHUS,

- W3BJIEKATH HEOOXOAUMYIO
MH(OPMAIIHIO U3 OPUTHHAILHOTO TEKCTa
Ha MHOCTPAHHOM SI3bIKE, aHAJTU3UPOBATh,
0000111aTh, 1eJIaTh BEIBOILI.

- BECTH JIEJIOBYIO KOPPECTIOH/ICHIIUIO;

- MOHWMATh HA CIyX pe4Yb HOCHUTENEH
A3bIKA;

- WUCHONB30BaTh  HMH(DOPMAIIMOHHO-
KOMMYHHKATHUBHbIE ~TEXHOJIOTUU MpH
MOWCKE HEOOXOAMMON HH(OpPMAINH C
npuMeHeHueM  OpayszepoB  Google,




Yandex B mpomecce  peuieHus

KOMMYHHKaTHBHBIX 3aj1a4 Ha
TOCYAapCTBEHHOM U  WHOCTPaHHOM
sI3bIKaX.

Buapers:
- HabOpOM  S3BIKOBBIX  CPEJCTB,
HEOOXOIMMBIX ST peanu3anuu

YCIIEIIHOM KOMMYHHUKAIlUA B KOMAHJIE;

- HaBBIKAMH pabOTBI CO CIPABOYHOU
JUTEPATYPOU U CIOBAPSIMU;

- TEXHUKAMU apryMEHTallMu BeICHUS
JMUCKYCCUM B YCTHOM H NMCbMEHHOM
BUJIE, MOJIB3YSICh 3HAKOMBIM
JEKCUYECKUMU H  T'paMMaTUYECKUMU
CpPEACTBAMM SI3bIKA;

- TEXHOJIOTHEH CcO3JaHus  JeJIOBOM
MPE3EHTANN HA UHOCTPAHHOM SI3bIKE;

- HaBBIKAMH (UKCUPOBAHUS OCHOBHOMN
WJIEW W BTOPOCTENEHHBIX JeTajleid B
YCTHOM U MUCbMEHHOW KOMMYHHKALINH;
- HWHOCTPAaHHBIM SI3BIKOM B 0OBEMe,

HEO00X0TUMOM TUTST MOy YeHUS
nHdopmauu u3 3apyOeIKHBIX
HUCTOYHHUKOB.
3HaTh:
- CTUJb JENIOBOTO OOIICHHS, OCHOBBI
VYK-4.3. OcymiecTBisiet myOTMaHOM peun, MOATOTOBKHU

JIEJIOBYI0 KOMMYHHUKAIIUIO B
1 poBOH cpese, MPUMEHSIS
B TOM YHCJIE CPEJICTBA
BUJICOKOH(DEPEHIICBSI3U U
KOJIJIEKTHBHOM CETEBOMH
paboThI

npe3eHTanud, B T.4. ¢ nomoupto [III:
PowerPoint, Google Slides; mnpaBuna
oopMIIeHUs [1eI0BOM MEPEeNnucKy, B T.4.
¢ momouipio: Grammarly, Beewriter.

YMerTh:
- UCTIOJIb30BaTh MHOCTPAHHBIA SI3BIK B
MCKIINYHOCTHOM OGH.ICHI/II/I nu

po(heCCHOHATILHON JCSITEILHOCTH, B T.4.
C  mnpuMeHeHWeM  miaatrgopMm UL
NPOBEJCHUS  BUICOKOH(MEPCHIMA U
OpTraHH3aIiH COBMECTHOM paboThI
Google Meet, Microsoft Teams, Zoom,
Sngexc Teaemoct.

Baajgers:
-HaBBIKAMH paboThl B Google-
JIOKyMEHTaX IS oOMmena
npodeccuoHaibHONM  MHpOpPMaIMel Ha
WHOCTPAHHOM SI3BIKE; HaBBIKAMU

nepeBoJia MpoheCCHOHAIBHBIX TEKCTOB, B
T.4. C T[OMOUIBIO OHJIANH-CIOBApEN:
English English Dictionary, Multitran,




Longman Contemporary  Dictionary,
Longman Business Dictionary u nip.




5. CTPYKTYPA U OFBEM JUCHUIIJIMHBI

Cemectp uzyuenus: 1

Buanbi yueoHoii padoTnl

K . ITpomexy ®opma
OHTAKTHas padora TeKylIero
Pasnen P CamocrosiTesibHas padoTa To1HAad ym Dopmupy
o .111; Ioapaszen, TeMa (B uacax) aTTecTa KOHTPOJIst eMble
y uusd B KOMIMETEeHIIUH
Jlek Hpaxrn B DopMbl OPraHU3aALNU Jacax
yeckue | KCP N
107011 yacax |camMOCTOfITeIbLHOH padoThl
3aHATHSA
Paznen 1. I .
o OBTOPEHHE MPOUIEHHOTO o
Global  |Tema 1.1. Globalization MaTep aa HI:) ri)[TOBKa YcrHbli onpoc,
Marketing (paKTUKyM) p » TIOA MMHACHEMEHHBIE VK40
. . WHANBUIYAIBHOTO -4.
i a Design | Kynemypro-meopueckoe 4 14  |Bokab J'IILSI a ﬁ(})] IpONAEHHON AOMATIHHE
sphere soCcnumaHue. yIIp pona 3aJaHuA VK-4.3.
TR Teme, pabora co
COYUANbHAS 3HAYUMOCTb . .
. CIPaBOYHOM JIUTEPATypOl U
UHOSI3bIYHOU KYIbMYPbl CTOBADEM
p YceTHBIM ompoc,
[ToBTOpEHKE MPOIIEHHOTO [THCEMEHHbIC
. MaTepHana, TIOAr0TOBKA AOMAIIHAC YK-4.2
Tema 1.2. Global Marketing 3aaHus
- 4 - 14 WHJIUBUYaTIbHOTO - VK-4.3
(TIpaKTUKyM) N o -
BOKaOyJIsipa 1o NpoiieHHOM
Teme, paboTa co v .
- - = CTHBIH OIpoC
Tema 1.3. Design promotion - 4 - IToBTOpEHME PONIEHHOTO - poc, YK-4.2
(mpakTUKyM) Matepuaia, moAroToBKa TTHCLMEHHBIC
’ JIOMAIITHUE VK-4.3.
WHAWBUIYAIBHOTO
N . 3ajaHus
14  |BokalOyJsapa 1o MpoNACHHOM A

TeMe, pabora co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeM




Tema 1.4. Global Advertising

[ToBTOpPEHME POIIECHHOTO
MaTepuaia, oAroToBKa
UHAUBUIYAIBHOTO

(npaxTHKyM) 14 |BokaOyssipa 1o mpoHIeHHON
p y TeMe, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM
. IloBTOpEHME MPONUIECHHOTO
Tema 1.5. Branding (mpaktukym) MaTEDIA
puaia, moAroTOBKa
Kvaemypno-meopueckoe
P WHAUBUIYAIBHOTO
e 14 |Bokabymnspa 1o mpoiieHHOM
MENCRYIOMYPHOE Teme, paboTa co
b
npogeccuonanvroe . .
pod g CTIPAaBOYHOH JINTEPATYPOH H
g3aumooeticmeue clIoBapeMm
[ToBTOpEHME MPOIIEHHOTO
MaTepHaa, MoAroToBKa
Tema 1.6. Global advertising 14 HHAUBUAYAIBHOTO
campaigns (PakTHKyM) BOKaOyJIsipa 1Mo mpouIeHHOM
Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
Tema 1.7. Business Media [ToBTOpEHME MPOIAEHHOTO
(TIpaKTUKyM) Marepuaa, ImoJroToBKa
WHANBUIYAIBHOTO
14  |BokalOyssapa 1o mponAeHHOM

Teme, pabora co
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeM

YcTHbli onpoc,
IINCBbMCHHBIC
JIOMalIHue
3aJaHUsA

YcrHblit onpoc,
IINCBbMCHHBIC
JIOMalIHue
3alaHus

YcrHblit onpoc,
IINCBbMCHHBIC
JIOMalIHue
3alaHus

YcTHBI ompoc,
IIMCbMEHHBIE
JOMAIIIHUE
3aJaHus

YK-4.2
YK-4.3.

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
VYK-4.3.




IToaroroska x

IIPOMEKYTOUHON
3auer - - 14 aTTecTauu B hopme -
VHIUBUyaIbHON
IIPE3EeHTalNUN
28 4 112 -
Hroro

CemMecTp m3vuenus: 2

144

Buanbi yueOHoi# padoThI

KonTakTHas padorta (B Tpomesiy
uacax) CamocrosiTejibHasi padoTa TOYHAS DopmeI Popmupyem
Pasnes, moayan Hoxpasaen, Tema aTrecranus B| TEKyIIero ble
IIpakTH (¢opmbI opranuszanum yacax KOHTPOJIA | KOMIETCHIHH
Jlek B .
YyecKkue KCP CaMOCTOATEIbLHOU
M yacax
3aHATHA padoThbl
Paznen 2. Business |Tema 2.1. - 4 10  |IloBTOpEHME MPOIACHHOTO - VYcrHbrit VK-4.2
Organization in Employment MaTepuaia, moAroToBKa orpoc, VK- 4 3
terms of Marketing |(mpakTHKyM) WHJUBUTyJIBHOTO IIMCbMEHHBIE o
Kynemypno- - BOKaOyJIspa 1o JOMaIllHue
meopueckoe IpOHeHHOM Teme, paboTa 3a1aHUS
gocnumanue: CO CIIPaBOYHOM

OCO3HAHUe ceoezco
mecma u pojiu 6

oyoywei

JINTEPATypPOU U CIOBapeEM




Tema 2.2. Trade

IToBTOpEHNE IPONAEHHOTO
MaTepuaia, oAroTOBKa
WHJMBUlyaJIBHOTO

(npaKTHKyM) 10 } BOKa6¥HHpa o
IIPOMIEHHOM TeMe, paboTa
CO CIIPaBOYHOM
JINTEPATypPOU U CIIOBApPEM
Tema 2.3.
Organization [ToBTOpEHME TTPOITACHHOTO
(mpakTUKyM) Marepuaa, oAroToBKa
Kynomypno- WH/IMBUIyaJIbHOTO
meopueckoe 10 BOKaOyJIspa 1o
socnumanue: PO ICHHOH Teme, paboTa
MEJHCKYTbmYpHOe CO CIIPaBOYHOM
npogeccuonanvroe JUTEPaTypOil U CI0BapeM
g3aumooeticmaue
IToBTOpEHNE IPOUAEHHOTO
MaTepuaia, MoAroToBKa
WH/IMBUIyaJIbHOTO
?;le?{fﬁtyif)oney 10 } BOKa6¥Hﬂpa o
npoiiieHHo# Teme, paboTta
CO CITPaBOYHOM
JIUTEPATYPOU U CIIOBAPEM
Pasnen 3. Marketing |Tema 3.1. Ethics 10 |IloBTOpEHUE MPOIIEHHOTO

Strategies

(mpakTUKyM)
Kyvnemypno-

meopuyeckoe
eocnumdanue.

Marepuana, oAroToBKa
VHIMBUyaJIbHOTO
BOKaOyJIsipa mo
npoiieHHo# Teme, pabota

YeTHbIi onpoc,
HCbMEHHBIE
JIOMaIIIHHE
3aJaHus

YceTHBIN onpoc,
MUCbMEHHBIE
JIOMaIlHue
3a/laHusA

YeTHBIN onpoc,
ITNCHbMCHHBIC
JOMalllHue
3aJlaHusL

YeTHbli onpoc,
MCbMEHHBIE
JIOMaIlIHHE
3aJlaHus

YK-4.2.
YK-4.3.

VYK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.

VK-4.2.
VK-4.3.




MENHCKYTIbMYPHOE
npogheccuonanvroe
g3aumooericmeue

CO CIIPaBOYHOM
JINTEPATypPOU U CIOBapeEM

Tema 3.2. Change

10

[ToBTOpEHNE IPONAEHHOTO
Marepuana, oAroToBKa
VHIMBU1yaJIbHOTO
BOKaOyJsipa mo

(IpakTUKyM) . ?
npoiiieHHo# Teme, paboTa
CO CITPaBOYHOM
JUTEPaTypO U clloBapeM
Tema 3.3. Marketing
Strategies
(mpakTUKyM) [ToBTOpEHME PONAEHHOTO
Kynemypno- MmaTepuana, moJAroToBKa
meopueckoe UHIUBUIYaJIEHOTO
socnumanue: 10 BOKaOyJsipa 1mo
OCO3HaHUe c80e20 IIpONEHHON Teme, paboTa
mecma u ponu 8 CO CIIPaBOYHOM
oyoyweti JUTEPATypPOH U CI0BapeM
npogheccuonanvHol
dessmenvHOCMU
Paznen 4. Tema 4.1. Cultures 10  |IToBTOpEHME MPOIAECHHOTO
Leadership (mpakTUKyM) MaTepuaia, oAroToBKa
Kynomypno- UH/IUBUYaJIBHOTO
meopueckoe BOKaOyJIsIpa 1o
gocnumanue: MPOMICHHOH Teme, paboTa
coyuanvras CO CIIPaBOYHOM
3HAYUMOCTb JUTEPATYypPOH U CllIoOBapeM
UHOA3LIYHOU

KY16Mypbl

YceTHbIN onpoc,
MUCbMEHHBIE
JIOMalllHue
3a/laHusA

YeTHBIN onpoc,
MUCbMEHHBIE
JOMaIIHHAE
3a/laHus

VYeTHbIl onpoc,
IMNCHbMCHHBIC
JOMaIlHHAE
3aJIaHuUs

VK-4.2.
VK-4.3.

YK-4.2.
YK-4.3.

VK-4.2.
VK-4.3.




Tema 4.2. Leadershi .
P [ToBTOpEHME PONAEHHOTO YK-4.2.
(mpaxTikcym) Marepuana, moAroToBKa \Y i YK-4.3.
Kyasmypho- > CTHBIM OIPOC,
WHIAWBUIAYAJIBHOTO IIMCBbMCHHBIC
meopueckoe
2 10 BOKaOyJIspa 1o JOMaIlHAe
gocnumanue: . >
MPOICHHOM Teme, paboTa 3a/1aHus
MENCKYIbmMYpPHOe o
CO CIPaBOYHOMI
npogeccuonanvrHoe .
. JIUTEPATYPOU U CIIOBAPEM
g3aumooeticmsue
[ToBTOpEHME TPOIAECHHOTO . VK-4.2.
Marepuana, moAroToBKa Y CTHEII ompoc, VK-4.3
Tema 4.3. p ’ ANLHOLO MHCbMEHHBIC A
e WHIUBY BHOT
Competition in ) 10 ﬁixa6ﬂiﬂ A T0 JOMaIIHUE
Marketing 1 OﬁﬂeHHOf}; Terlzfle abora S
(mpakTHKyM) p P BBITIOJTHEHHE
CO CHPaBOYHOMN KOHTPOJIBHBIX
JIUTEPATYpPOU U CIIOBAPEM 3a/1aHui
[ToaroroBka k
IIPOMEKYTOYHOU
aTrecrauuu B popme
. VMHIUBUYaIIbHON
3ayer ¢ OLEHKOM - 8 JUMBUILY - -
MIPE3EHTAlINH,
BBINIOJIHEHHE
KOHTPOJIbHBIX 33/IaHUH
28 108 -

Hroro

144




Cemectp uzyuenus: 3

Buabl yueOHoii paboThI

KonrakTHas paéora Ipomex ®opmupyem
Pazien, P CamocrosiTebHasi pabora P y ®opmbl bIe
MOTYIE IMoapasnen, Tema (B yacax) TO1 TeKyIIero R —
y Jlekun IIpakTH B (opmbI Opranusanuu Hasl KOHTPOJISA
YyecKue KCP CcaMOCTOSITEeJIbHOM aTrrecTranu "
H yacax
3aHATHA padoThbl a1 (B
Pazpnen 5. IToBTOpEHKE POWIEHHOTO - . VK-4.2
Business MaTepuaa, moJroToBKa YcTubiii onpoc,
isi P ’ IMHCHMCHHBIC VK-4.3.
vision . . WHAUBUIYAIBHOTO
Tema 5.1. Innovations in JOMaIlHue
. - 4 - 10 BOKaOyJsipa mo
Design sphere (mpakTukyMm) . z 3a/1aHUs
NpoieHHON Teme, paboTa
CO CITPaBOYHOM
JUTEPATYPOH U CIOBAPEM
Tema 5.2. Business and . - YVK-4.2
: IloBTOpEHME PONAECHHOTO
environment (IpakKTUKyM) .
MaTepuaa, MoJAroToBKa YcTHBIN ompoc, VK-4.3.
Kviemyprno-meopueckoe
WHAWBUIYAIBEHOTO MIMCHMCHHBIC
gocnumanue: 0Co3HaHue
- 4 - 10 BOKaOyJIsipa mo JIOMAIITHHE
c80€20 Mecma u poiu 8 . Z
Gvovier MpOHIeHHON Teme, paboTa 3a1aHus
yeyiy . CO CIIPaBOYHOM
npogheccuoHanvbHoll N
JTUTEPATYPOH U CIIOBAPEM
desimelbHOCmu
Tema 5.3. Franchising - 4 - 10 |IloBTOpEHUE MPOIIEHHOTO - YcTHbIl onpoc, YK-4.2
(TpaKkTHKyM) Marepuasa, moJAroToBKa MMHCbMEHHBIC VK-43
WHIUBH Y AJIbHOTO JIOMAIIIHHE o
BOKaOyJIsipa mo 3aaHus

NpoiiieHHO# Teme, paboTa
CO CITPaBOYHOM
JIATEPATypPOU U CIIOBapeEM




Tema 5.4. Business

IToBTOpEHME MPONAECHHOTO

communication
MaTepuaia, MoAroToBKa
(TpaKkTHKyM)
WHIMBUTYTBHOTO
Kynemyprno-meopueckoe
10 BOKaOyJIspa 1o
gocnumatue: . z
poieHHOHN Teme, paboTa
MeACKYTbmypHOe o
CO CIPaBOYHOMU
npogeccuonanvroe .
y JTUTEPATypOH U CIIOBApEM
83aumooeticmeue
Paznen 6. [ToBTOpEHME POIIEHHOTO
Insights Into MaTepuaia, oAroToBKa
Marketing |Tema 6.1. The nature of WHIUBHTyIBHOTO
marketing (design) 10 BOKaOyJIsIpa 1o
(TpaKkTUKyM) PO ICHHOH Teme, paboTa
CO CITPaBOYHOM
JUTEPATypOH U CIOBapeM
Tema 6.2. Customer service [ToBTOpPEHME MPOIIEHHOTO
(IpaKkTUKyM) Marepualia, moAroToBKa
Kynomypno-meopueckoe MHAUBUIYaIbHOTO
gocnumanue: 10 BOKaOyJIspa 1o
MedACKYIbMYPHOEe PO JICHHOH Teme, paboTa
npogheccuonanvroe CO CIPaBOYHOMU
83aumooeticmaue JUTEpPaTypoOH U CIoBapeM
Tema 6.3. Team Building 10  |IloBTOpEHME MPOIIEHHOTO

(MpakTUKyM)
Kynvmypro-meopueckoe
socnumanue.
COYUANbHAS 3HAYUMOCTb
UHOSAZLIYHOLL K)JIbIMYPbl

Marepuana, MoAroToBKa
WHAWBUYaJIBHOTO
BOKaOyJIsipa 1o
npoiiieHHo# Teme, paboTa
CO CITPaBOYHOM
JUTEPATYpPOU U CIIOBApEM

YcTHBIN ompoc,
INMCbMEHHBIC
JIOMAIIIHKE
3aJaHus

YcTHBIN onpoc,
UCbMECHHBIE
JIOMAIIIHKE
3aJlaHus

YcTHBIH onpoc,
IIUCbMCHHBIE
JIOMAIIIHKE
3aJlaHus

YcTHBIN ompoc,
INMCbMECHHBIC
JIOMaIIIHKE
3aJaHus

YK-4.2
YK-4.3.

YK-4.2
VK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.




. - YK-4.2
IToBTOpEHME MPONAECHHOTO
MaTepuaia, oAroToBKa YcTHbll onpoc, YK-4.3.
S . WHIUBUTy TBHOTO MUCbMEHHbIE
Tema 6.4. Risk in a Design
sphere (mpaxTaKyn) & 2 - 2 BOKaOyJIsipa 1mo JIOMAaIllHHAE
p p Y PO ICHHOM Teme, paboTa 3a/IaHus
CO CIIPaBOYHOMN
JIUTEPATypOU U CIOBapeM
IloBTOpEHME MPONAECHHOTO B YK-4.2
Marepuana, moAroToBKa VYeTHblit onpoc, YK-4.3.
. . WHIUBUTyJIbHOTO MUCbMEHHbIE
Tema 6.5. Crisis in a Design
sphere (mpaxTaKyM) & 2 - 2 BOKaOyJsipa 1mo JIOMaIIHKie
p P Y NpoiiIeHHO# Teme, paboTa 3aJJaHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeM
IToaroroska k -
IIPOMEKYTOUHON
yer - - TTECTAlllU B M - -
3aue 2 aTTecTa opMme
VMHIUBULYJIbHON
MIPE3EHTALNN
24 8 76 -
Hroro
108
Cemectp uzyuenus: 4
Pazpgeu, Hoapasnes, Tema Bujbl yueGHOii paGoThI IMpomeiky DopMuUpyeMbl
MOAYJIb TOYHASA e
y KonTakTHas padora CamocrosiTesbHas padoTa dopma
arrecra KOMIIeTeHIIUH
(B yacax) TEeKylero
usl B
1 KOHTPOJIA

qacax




IMpaxkTn

Jlexuu B DopMbl OPraHu3anNU
™1 yeckme | KCP P praiusai
" yacax |CcaMoCTOSITeJIbHOI padoThI
3aHATHA
Tema 7.1. Globalization and IloBTopenne npoiaeHHOr0 5 YK-4.2
Global Marketing (mpakTuxym) MaTepuaa, MoAroToBKa YcTHBII ompoc, VK-4.3.
T — A 4 HHIMBUAYANBHOTO MUCbMEHHBIE
goCnumanie: BOKaOyJIsIpa 1Mo MpoiAeHHON JIOMAIIHNE
COYUANLHASL SHAYUMOCTIL Teme, pabotaco SafaHui
UHOA3bLIYHOU KYIbIYPbl CTIPaBOYHOH JINTEPATYPOH H
CTTORANANM
IToBTOpEHME MPONIECHHOTO YceTHBIM ompoc, YK-4.2
. MaTepuala, MoAroTOBKa MTUCHMEHHBIC
Tema 7.2. Marketing for Coca p ’ VK-4.3.
- 4 - 14 VHIUBUYaIbHOTO OMaIlHHE
Cola Company (IpakTukym) . .
BOKaOyJIsIpa 1Mo MpoiAeHHON 3aJaHuS
Teme, pabora co
Paznen 7. [ToBTOpPEHKE POIIEHHOTO . YK-4.2
Marketing Marepuana, moJAroToBKa Yernbiii ompoc, VK-4.3.
for ~ : WHUBU/yaJTbHOTO [TUCLMCHHBIC
Global Tema 7.3. Success in a Design 14 AMBHAY IS . JOMAIIIHYE
Companies sphere (IpaKTHKyM) - 4 - BOKaOyIIsipa 1Mo mponIeHHOM
Teme, paboTa co 3aanus
CIIPABOYHOM JIUTEPATYPOU U
CJIOBapeM
YK-4.2
[ToBTOpPEHME IPOIIECHHOTO YcrHblit onpoc, VK-4.3
MaTepuala, moJAroToBKa MMUCHEMEHHBIE o
. UHAUBUIYAIBHOTO OMalllHue
Tewma 7.4. Marketing for General AMBHIAY N . A
- 4 - 14 |BokaOysisipa 1o mpoMIeHHON 3a/laHus

Motors Company (IIpakTHKyM)

Teme, paboTa co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeM




Tema 7.5. Failures in a Design
sphere (IpakTUKyM)

14

[ToBTOpEHME MPOHIEHHOTO
Marepuaa, oAroToBKa
VMHJVBH1yaJIbHOTO
BOKaOyJIsipa 1o MpoiaeHHON
Teme, pabora co
CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeEM

Tewma 7.6. Marketing for
Microsoft Company (mpakTHKyM)

14

IToBTOpEHME PONIEHHOTO
Marepuana, oAroToBKa
WHUBU]IyaJIbHOTO
BOKaOyIIsIpa 1Mo mponIeHHOM
Teme, pabora co
CIIPABOYHOM JIUTEPATYPOU U

OTINADANON

Tewma 7.7. Marketing for Virgin
Group Company (IpakTHKYM)

12

[ToBTOpEHME IPOIIEHHOTO
MaTepuana, IoArOTOBKa
UHAVBUIYaJIBHOTO
BOKaOyJIsipa 1o NpoiieHHOM
Teme, pabora co
CIIPaBOYHOM JIUTEPATYPOU U
CJIOBapeEM

Tema 7.8. Future of Design sphere
(TIpaKTUKYM)
Kviemypno-meopueckoe
gocnumaHue:

CoYUanbHAs 3HAYUMOCTb
UHOSA3BIYHOU KYTbMYpbl

12

[ToBTOpEHME MPOHIEHHOTO
Marepuaa, loAroToBKa
VMHJVBH1yaJIbHOTO
BOKaOyJIsipa 1o MpoiaeHHON
Teme, pabora co
CIIPaBOYHOU JIUTEPATYPOU U
CJIOBapeM

YcTHbli onpoc,
IINCBbMCHHBIC
JIOMalIHue
3aJaHUsA

YcTHbli onpoc,
MMCbMEHHbIE
JIOMalIH1e
3a/1aHus

YcTHBINM ompoc,
IIMCBbMCHHBIC
JIOMaIlHKe
3aJaHus

YceTHBIM ompoc,
IICbMEHHBIE
JIOMaIllHHE
3a/1aHus,
BBITTOJIHEHHE
KOHTPOJIBHBIX
3aJaHui

YK-4.2
VYK-4.3.

YK-4.2
YK-4.3.

YK-4.2
YK-4.3.

VK-4.2
VK-43.




IToaroroBka k
MIPOMEKYTOUHOMN
aTTecranuu B hopme

IK3aMeH - - - N 36
IpyNIoOBOM Mpe3eHTalnH,
BBITIOJTHCHHE KOHTPOIBHBIX
3aJaHul

28 8 108 - 36

HTroro
180

108 28 404 - 36

Bcero

576




6. COIAEPXAHME JUCHUIIJINHBI

Pa3nea 1. Global Marketing

Tema 1.1. Globalization

OO6yuatomuecs u3y4yaroT Temy [noGanuzanus. CrocoObl M METOIbI, MPHUBOIANINE K
I'mobanm3amuu. M3yuyaroT JdekcuKy mo Teme. [lomoKuTenbHble W OTpUIIATENbHBIE MOCIEACTBUS
nporecca rinodanuzanuu, ocodeHHo B cdepe nuzaiiHa. M3yyaroT TEpMHUHOJIOTHIO TPOBEICHHS
TeneOHHBIX TTEPETOBOPOB.

Kynemypuo-meopueckoe socnumanue: noHumanue coyuaibHOU 3HAYUMOCU UHOAZLIYHOU
KYIbMypbl APOUCX0O0UM Y 00YUAIOUUXCA HOCPEOCMBOM AHANU3A U OdNbHeuue20 00CyHcoeHus Ha
UHOCMPAHHOM 53bIKe MeMbl 2100anu3ayuy, ee 3aKOHO8, d MAaKice O0CODEHHOCMU Be0eHUs.
MeNCOYHAPOOHBIX NEPe2o8OpPO8.

Tema 1.2. Global Marketing

O6yqafoumec;1 HU3YYarOT 3aKOHbI MCKIYHAPOAHOTO MAapKCTUHT'A; 3dKOHOMCPHOCTHU pa3BUTUA

MapKeTHHFOBOﬁ CUCTEMBI, B TOM YHCJIC C UCIIOJIb30BaAaHHUEM III/I(l)pOBI)IX CCPBUCOB.

Kyiemypno-meopueckoe _gocnumanue: NnOHUMAaHue 0COOEHHOCMEN MENHCKYIbIMYPHO2O
npogheccuonanbHo20 83auMo0eucmeus NPOUCXo00Um y 00y4aouwuxcs NOCpeoCmeomM KOMMYHUKAYUU
Ha UHOCMPAHHOM SA3bIKE C Yeabl0 00CYIHCOeHUs NPOOTIeM, CEA3AHHBIX C UMEHAMU pada 2100a1bHbIX
KOMNAHU, U nymeu ux peuleHus.

Tema 1.3. Product Promotion

OOyuarolyecs 3HaAKOMATCS C METOJAaMHM M CpPEJCTBAMHU IPOJIBIKEHHUS PA3HOTO poja
JU3aiiHa U1 pa3IMuHBIX LIEJIEBbIX ayJUTOPUH, a TAK)Ke PHIHKOB PAa3JIMYHBIX CTPaH.

Tema 1.4. Global Advertising

OOyuatoniyiecss 3HaKOMATCS C Pa3IMYHBIMUA BUIAMH PEKJIaMbl, METOJIaMU PEKJIaMHUPOBAHUSI.
VYuyatcs, Kak NpaBUIBHO NMPOBOAUTH PEKIaMHYI0 KamnaHuio. V3ydaror ¢pasbl, HEOOXOIUMBbIE JUIs
MOCTPOCHHUS YCTICIIHOM npe3eHTanuu. HauBuyanbHas npe3eHTalus o TeMe.

Tema 1.5. Branding

OOyuatomuecss 3HaKOMsTCA € TeMOdM Ha mnpumepe MupoBbix Mapok: IBM, Coca-Cola,
Disney. OOGcyxnatoT mnpoOieMsbl, CBsi3aHHbIE C HUPATCTBOM M NYTH MX pemeHus. V3ydenue
TEPMUHOJIOTMH, HEOOXOIMMOW Ui TPOBEACHHUS JIEJOBBIX IMEPEeroBOpoB U  coOpaHuit
MEX1yHapOJAHOIO YPOBHSI.

Tema 1.6. Global Advertising Campaigns

OOyuarolyecs 3HaKOMATCS € Pa3IMYHBIMU BUAAMU PEKJIAMHBIX KaMnaHui. PaccMaTtpuBator
IPUMEPBI YCIEUIHBIX U HEYAaYHbIX PEKJIAMHBIX KaMIIaHUH IO BCEMY MUpY.

Tema 1.7. Business Media

OOyuatoniyiecss 3HAKOMATCS C Pa3IMYHBIMU BHJIaMU CPEACTB MaccoBOM HH(OpMaIMU.

AHaJ'II/ISI/Ip}IIOT H ONpCACIIAOT CaMbIC YCIICITHBIC U HCYIAYHbBIC.



Pa3nea 2. Business Organization in terms of Marketing

Tema 2.1. Employment

OOyuatomuecss M3y4aroT Haubosiee BaXKHbIE (AKTOpPbl, HEOOXOAMMBIE ISl IMOJyYEHUs
paboThl. M3yuaroT crnocoObl yCHENUHOro MPOXOXKACHUS M MpOoBeAeHus cobecenoBanus. Mzydaror
TEPMUHOJIOTHIO, HEOOXOIUMYIO JUIsS MPOBEJICHHs COBELIAaHWHA BHYTPH KOMIIaHUH. BuIbl pestome.

OOyuaromiyecs: yyaTcsi COCTaBIIATh PE3OMe.

Kynemypno-meopueckoe socnumanue: ocosnanue ceoe2o mecma u poau 6 Oyoyuet
npogeccuoHanvbHol OesmenlbHOCMU OCYWeCmensemcs nymem aHaiu3a ocoOeHHocmel Noucka
pabomul, 8edenusi nepe2o8opos8 Ha UHOCMPAHHOM 5A3bIKe, NPOBEOEHUs COBEUJAHUI.

Tema 2.2. Trade

OOyuaromyiecss 3HAKOMATCS C Pa3IMYHBIMH BUIAMU TOProBiH. M3ydaioT 0COOEHHOCTH
BHEUIHE W BHYTPEHHEHW TOProBIM. 3HAKOMATCS C NpaBwiIaMu OGOPMIICHHS aKKpEeIUTHBA.
CoBepIIEHCTBYIOT HaBBbIKM BEACHUS MEPErOBOPOB, U3YUalOT pa3iIW4HbIC NMPUEMBI I JOCTHKEHUS
HanOonee >(PQPEeKTUBHOTO pe3yibTaTa, B TOM 4Hcle ¢ momoleio Zoom, Google-10KyMeHTOB,
Yandex- TOKyMEHTOB, 3JICKTPOHHBIX OMOJINOTEK.

Tema 2.3. Organization

OOyuarolyecs 3HAKOMATCA C BUJAMH KoMIaHWH. M3ywaroT nmpuémsl, crocoOCTBYIOLIHE
CO3JIaHMIO OJlaronpusTHOM pabouelt cpenbl. 3HAKOMSTCS C MPAaBUIAMU M CTPYKTYpaMu OOILEHHS B
cdepe OuzHeca.

Kyiemypro-meopueckoe __socnumanue:  opmuposanue  nNOHUMAanusi — 0cobeHHocmetl
MENCKYIbIMYPHO2O NPOPECCUOHATLHO2O 83AUMOOCUCBUS. NPOUCXOOUM NOCPEOCMBOM  AHANU3A
PA3IUYHBIX MUNO08 KOMNAHUL, O0COOEHHOCMeEU 6bICMPAUBAHUsL NPAGUTL U CMPYKMYPbL 0€l08020
obuenus 8 npogeccuoHaIbHol cepe.

Tema 2.4. Money

3HaKOMCTBO C (PMHAHCOBBIMH OTHOIIICHHUSIMHA B SKOHOMHKE H UX TPaUIeCKUM OTPAKECHHEM.
OOydeHne COCTaBIEHUIO U HAMMCAHUIO OTYETOB.

Pasnen 3. Marketing Strategies

Tema 3.1. Ethics

3HaKOMCTBO C ITHKOH B cepe OM3Heca M pa3IMYHbBIMH HOpMaMu 3ThKeTa. OOCyXKIeHHE
npobsieM Koppyniuu U 0oprObI ¢ Heil. O0yuaromrecss U3y4aroT TEPMUHOJIOTHIO 110 JTaHHOUM TeMe,
I HAXOXKIACHUA BbIXOAa U3 CIIOKHBIX DKOHOMHUYCCKUX CI/ITyaIlI/If/'I.

Kynemypno-meopueckoe gocnumanue: MENCKYIbIMYPHOE npogheccuonaibHoe
83aumooeticmaue Npoucxooum 6 CO3HAHUU 00yuarwuxcsa 61azo0aps anaiu3y u OdjlvHeluemy
00CYHCOCHUIO MAKUX NOHAMULL, KAK 9MUKA, KOPPYAYUS, IKOHOMUYECKAS CUMYayus U Cnocoowl ee

VAYYULEHUSL.
Tema 3.2. Change

O6y‘laI-OH_II/IeCH y4daTcCs BbIpaKaTb CBOW MBICIIM 11O TCMC N3MCHCHUA. Kak B HOBCCI[HCBHOﬁ
JKHM3HH, TaK U B C(I)epe OusHeca. Yuarcs paBujiaM HAIIMCAHUA OTUETOB. COBepI_HCHCTBYIOT HaBBbIKHU

IIPOBEICHUS COBEIIAHMI.



Tema 3.3. Marketing Strategies

OO0yuaromyecs: 3HAaKOMATCS ¢ TEPMHUHOM «CTpaTerusi» B 1esnoM. M3ydaroT BUIBI cTpaTerui
N TaKTHK, H€O6XO}II/IMI)IX T JOCTHXKCHUA, MOCTaBICHHOM IEJIn. I/ISy‘-IaIOT pasinuusa MCXKIY
TEPMHHOM CTpaTeTus U TakThKa. Pa3BuTHe yMEHHI W HaBBIKOB MPHHITHUS pPEIICHUH.
PaccmarpuBaroT pa3inuyuHble BUIbI MAPKETUHTOBBIX CTPATErHil.

Kynemypno-meopueckoe 6ocnumanue: ocosnanue cgoeco mecma u poiau 6 06yoywel
npogheccuoHanbHol OessmenbHOCIuU QOPpMUPYemcs y 00VHanwuxcs yepe3 NOHUMAHue U pasiudeHue
NOHAMULL, NPOEYUPOBAHUIO C80€20 NOHUMAHUSL 6 OMHOWEHUU NPOGeccUoHanbHol cpepul
de}zmeﬂbHocmu, OCO3HAHUIO CIIOHCHOCMU npoyecca npurHAaAmus pemeHuﬁ.

Pa3nea 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KYJIbTypaMH pa3HBIX CTpaH, TMOBEJCHHEM JIOACH, MX TPaAUIUsIMUA H
oOprgasiMu. OIleHKa M aHaIW3 MX BIMSHUA Ha BeIeHHE OM3Heca. 3HAKOMCTBO C OCOOEHHOCTSIMH
BEJICHUs] OM3HECa C BOCTOYHBIMU JIEJIOBBIMM HapTHepaMu. Pa3paboTka cOOCTBEHHBIX CTpaTeruii B

JlaHHOM cdepe.

Kynosmypuo-meopueckoe socnumanue: coyuanvHas 3HAYUMOCMb UHOA3LIYHOU K)JIbMYpbl
Gdopmupyemces 8 cosHanuu odyuarouje2ocs 01a200aps aHaAlu3y U OdibHeuuemy 00CyIcOeHUur
0cobeHHOCmell KYIbmyp PA3HbIX CMPAH, UX pasiudull U NOnblmKe CAMOCMOsMeNbHO paspabomams
€8010 cmpamezuio 8edeHus: bu3Heca 8 UHOSA3IYHOM NPOCPAHCEE.

Tema 4.2. Leadership

3HaKOMCTBO C MHPOBBIMH JIMJIEPaMU B TOJHUTUKE U IKOHOMHKE. OOCYXIEHHE KayecTB
aujepa, pacuIMpeHue JEeKCHMKH 1o TeMe. CTyneHThl MNOIy4aroT HpPEeJCTaBIEHHE O HaBbIKAX
yIIpaBJI€HUS KPYIHBIMH, MUPOBBIMU KOMITAHHUSIMH.

KVﬂbn’IVUHO-n’Z6OU’{€CKO€ eocnumarnue. gbopmupoecmue NOHUMAHUA O MEMNCKYTI6bMYPHOM
nPogeccUOHANbHOM 83aUMOOCUCMEUU OCYUecmesemcs 01a2o0aps aHalu3y HaA UHOCMPAHHOM
A3bIKE YCneurHocmu Mupoeslx Jludepoe U 27100aNbHBIX KOMNAHULL.

Tema 4.3. Competition in Marketing

OO0yuatoniyiecss 3HaKOMSITCSI ¢ HKOHOMHUYECKUM TEPMHUHOM «KOHKYPEHIMS» U €€ BHJIaMHU.
N3yuaroT BIMsHHE KOHKYPEHIIMM HAa COCTOSTHUE PA3JIMYHBIX PBIHKOB. PaccMaTpuBarOT OCHOBHBIE
CTpaTerMM JOCTIDKEHHsI KOHKypeHTocmocoOHocTH. OOyuwaromuecs pa3pabaThlBalOT  CBOM
COOCTBEHHBIE  CTpaTernyeckue JeHCTBHA JJIsl TPEOJOJICHHS TPEMSATCTBUH B pEIICHHH
MOCTaBJICHHBIX 33/1a4.

Pasnea S. Business vision for Marketing sphere

Tema 5.1. Innovations in Marketing

OOyuaromyecss 3HAKOMSITCS C Pa3IMYHBIMH M300pETECHUSIMH, MPEUMYIIECTBEHHO B cdepe
nu3aiiHa.  OOcyXJaloT HEoObIUHbIE M300pETEeHUs, HCMOAb3ysl JIEKCUKY [0 JIaHHOW TeMe.
PaccmaTpuBaoT mpenMylecTBa WHHOBAIMi B cdepe pblHKA. M3yyaloT MeTOAbl YCHEIIHOTO
npencTaBieHus HHGopMmaluu B popMe mpe3eHTanuii, B ToM uncie ¢ nomoiipio T1I1: PowerPoint,

Google Slides, slidesgo.co.



Tema 5.2. Business and environment

OOyuaromyiecss M3y4yarOT TOHSATHE OKpYy’Karolas cpefda BO B3aUMOCBSI3M C BEICHHEM
OuzHeca. BnusiHMe pa3nuYHBIX KOMIAHMM Ha COCTOSIHME OKpY’KamoIlled cpeabl. 3HaKOMATCS C
pa3IMYHBIMHA KOMITAHUSIMHU, KOTOPBIE BHOCAT BKJIaJ] B COXPAaHEHUE OKPY’KAIOIIEH CPEBI.

Kynomypno-meopueckoe 6ocnumanue: ocosHanue ceoezo mecma u poiu 6 0Oyoywel
npogheccuoHanbHol 0essmenbHOCMU NPOUCXOOUM HOCPEOCMBOM AHANU3A UBMEHeHUll 8 OusHec-
cghepe noo gozoelicmsauem usMeHeHull, NPOUCX00AWUX 8 OKpYIHcatouell cpeoe.

Tema 5.3. Franchising

OO0yJaromnuecs: 3HaKOMATCSI ¢ TEPMUHOM «(PaHIIN3MHT: BblJjada KOMIIAHUEH JIMIICH3WH Ha
MPOW3BOJCTBO WM TPOAaXYy ToBapa mox e€ Mapkoil (¢dhpaHmmusbl)». M3ydaroT HE0OXOIUMYIO
TEPMUHOJIOTHIO HAa TPHUMEPAX Pa3IMYHBIX MEXKIYHApOJIHBIX KommnaHui. Haxomst mpumepsl Ha
PoccuiickoM peIHKeE.

Tema 5.4. Business communication

OO0yuaroriuiecss 3HaKOMSITCS ¢ TEPMUHOJIOTHEH M TIOHATHEM OW3HEC ITHUKETa, JUIS BEICHUS

JIEJIOBBIX IEPETOBOPOB. YIIydIlIal0T CBOM HABBIKM OOILEHUS B JIEJIOBOM CpeJe.

Kynomypno-meopueckoe eocnumanue: qbopMupoeaHue NOHUMARUA O MEINCKYIbNYPHOM
l’lqub@CCMOHaJZbHOM 83aUMOO0elCmEul npoucxodum HA npumepe COo6epuleHcme06aHUsl HABbIKO6
KOMMYHUKAYUu Ha UHOCMPAHHOM A3bIKeE C YEJIbI0 YCNEeUHOo20 6e0eHUs 0eN0BbIX nepecoeopos.

Pa3nea 6. Insights Into Marketing

Tema 6.1. The nature of marketing

OOyuaroriuiecs 3HaAKOMSTCS C TOHATHEM MEHEIKMEHTa, ero 3HaueHueMm. OOyuaroruecs
3HAKOMATCS C TEPMHHOJIOTHEH, HEOOXOAMMON Ui ONMCaHUs dYepT MOJOKHUTEIbHOTO |
OTPULIATENILHOTO YIIpaBJICHILIA.

Tema 6.2. Customer Service

OOyuaromiuiecs paccMaTpUBalOT CHCTEMY OOCIYXHBaHHs TOKyIaTesled. AHaIU3UPYIOT
PasHUIYy MEXTy TEPMUHAMH «IIOKYIATelby, KIIOTPEOUTENbY, «KIUEHT». N3ydyaroT pa3HHUIly CUCTEM
o0cy>kuBaHus Mokymnaresieil B Poccuu u 3arpanuiiei.

Kynomypno-meopueckoe _eocnumanue: _0co3Hanue _ yCneuwHoCmu ___MeXCK)IbmypHOo20
npogheccuoHanbHo20 83auUMO0eUCmaUs NPOUCXOOUM yepe3 YCMHbl 00MeH HA UHOCMPAHHOM A3blKe
uoesMU U MBICTAMU NO NOBOOY CMuiel NPohecCUoHAIbHO20 U ObIM0B8020 00UeHUs OISl peuleHUsl
npoobiem KOMMYHUKAYUU.

Tema 6.3. Team Building

OO0yJarommecs: U3y4aroT CIocoObl pabOThl B KOMaHJE, OOCYXIAlOT HJIeH, KaK CO3/1aTh
yCHENIHY10 KoMaHay. M3y4daroT JIEKCUKY 1O TEME.

Kynemypno-meopueckoe socnumanue: gopmuposanue  cOYuanbHol — 3HAUUMOCMU
UHOS3LIYHOU KYIbMYPbl NPOUCXOOUM HA npumepe uoetl HopmMuposanusi KOMAHO, ONpeoeseHust
poell 8 Komanoe, YCnewHOCmu U pe3yabmamueHOCMu KOMAHObl U Kadc0020 ee YleHd.

Tema 6.4. Risk in Marketing



http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610914_2_1
http://www.multitran.ru/c/M.exe?t=610913_2_1

OO6yuaromyecs 00CYXJIal0T BUIbI MOBCETHEBHOIO pUCKa U pHCKa B OM3HEcCe, a UMEHHO B
MapKeTHUHIOBOM cdepe. PUCK, KOTOpBI MOXKET OBbITh MOJIy4EH B XOJ€ Ipoliecca IN1o0ann3anuu, a
TaKKe Mpoliecca JOKaJIN3allUH.

Tema 6.5. Crisis Marketing

Obyuatoryecst 00Cy»k/1al0T BOIIPOCHI IO TEME KPU3UC B CUCTEME MapKETHHTa. 3HAKOMSTCS €
Pa3IMYHBIMM CUTYallUsSIMM, BBI3bIBAIOIIMMM Kpu3Hc. M3ydaloT MyTH pelieHus: BbIXOAA U3 KpU3HCa.
W3yvaroT mpueMbl 3ampamiuBaHus HWH(OPMALMKM B CIOXKHBIX SKOHOMHUYECKHUX CHUTYalUUsiX U
IPaMOTHO OTBEYaTh HA ITOCTABJIEHHBIE BOIIPOCHI.

Pasnen 7. Marketing for Global Companies

Tema 7.1. Globalization and Global Marketing

OOyuaromuecs: u3yqaroT Temy «l[mobammzarms». CrnocoObl M METOJbI, TMPUBOASIINE K
I'mo6anuzanuu. M3ydaror nekcuky mno Teme. llojoxurenbHble M OTpHULIATENIbHBIE MOCIEICTBHS
npoiiecca riaodanu3anuyi. MeTo bl BXOXKAESHUS B MUPOBOM PBIHOK.

Kynomypno-meopueckoe _socnumanue: __¢opmuposanue  nOHUMAHUS — COYUATBHOU
BHAYUMOCMU  UHOSA3LIYHOU  KYIbMYPbl  NPOUCXOOUM 8 Npoyecce auaiusa u 00CylcoeHus
nOCAe0Cmeull npoyecca 2106aiu3ayuu, 0CoOeHHOCmell MeiCOYHapoOH020 PbIHKA.

Tema 7.2. Marketing for Coca Cola Company

OOyuaromyiecss 3HAKOMATCS C MCTOPUEH CO3/aHMsI KOMIIAHMH, C €€ OCHOBAaTeNsIMHU.
OOcyXIaroT MPenMyIIecTBa U HEJJOCTATKH ATON KOMITAHUH; €€ MAPKETHHIOBYIO TIOJIUTHKY.

Tema 7.3. Success in Marketing

N3yyaloT JeKcHKy Mo TeMe «Ycmex». 3HaKoMATCS C TEpMHUHOJOIMEH Ha mpumepe
YCHEIHbIX KoMNaHui u mroned. CoBEpLICHCTBYIOT HABBIKM BEICHMs IEeperoBopoB. M3yuwaror

Ka4ueCTBa, KOTOPBIMU 06J1a11aeT yCHGHIHI:Iﬁ YCIOBCK.

Kynemypno-meopueckoe _gocnumanue: NOHUMAHUE OCOOEHHOCMEN MEMNCKYIbIMYPHO20
npogheccuonanbHo20 83auMoO0eucmeus NPOUCXoOUum HAa Npumepe anaiu3a YCnewHoCmu 6e0eHusl
nepe2o8opo8 HA UHOCMPAHHOM A3blKe, YCNeWHOCMU Yel06eKd, KaK IUYHOCMU U Kak OusHec
eOUHUYDL.

Tema 7.4. Marketing for General Motors Company

M3yyaloT UCTOpUIO KOMIIAHMM, 3aHMMAaeMoOe MeECTO Ha MHMpOBOM apeHe, e€
KOHKYPEHTOCIIOCOOHOCTh Ha pBhIHKE M (QOpMylly ycmexa, MecTo, 3aHuMaemMoe Ha Poccuiickom
PBIHKE; €€ MapPKETUHTOBYIO MOJIUTHKY.

Tema 7.5. Failures

OOyuaromyecss M3y4aroT MNPUUMHBI Kpaxa KommaHui. IlyTu BbIXOJa M3 CIOXKHBIX
HKOHOMHMYECKHUX cUTyaruid. O030p PHIHKOB, KOTOPble 00aHKPOTHIIUCH.

Tema 7.6. Marketing for Microsoft Company



W3y4aroT HCTOpHUI0O KOMIIAHHMH, 3aHMUMAeMOE€ MECTO Ha MHUPOBOM DBIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pbIHKE M (OpMylly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE; €€ MAPKCTUHI'OBYIO ITOJIMTUKY.

Tema 7.7. Marketing for Virgin Group Company

W3y4aroT HUCTOpUI0 KOMIIAHWHM, 3aHMMAEMOE MECTO Ha MHpOBOH apeHe, €€
KOHKYPEHTOCIIOCOOHOCTh Ha pBIHKE M (OpMylly ycrexa, MecTo, 3aHMMaeMoe Ha Poccuiickom
PBIHKE; €€ MAapKETUHTOBYIO ITOJIUTHKY.

Tema 7.8. Future of Marketing

OOyuaronuecs M3y4aloT MPUYHUHBI, TIO KOTOPHIM KOMIIAHUU CTaHOBSTCS TI00ATbHBIMHU.
[Tytn ux pacmmpenus. [IsITaroTcst CIPOrHO3UPOBATH YKOHOMHUYECKOE U MaPKETHHTOBOE COCTOSTHUE
CTpaHbl B OyIyIeMm.

Kynomypno-meopueckoe eocnumanue: nymem o00Cyx#coeHUus HA UHOCMPAHHOM S3bIKe
B03MOJICHLIX ~HANPAGIEHUU  PA3GUMUS  IKOHOMUKU CMpamvl U OusHeca, y 00y4aoujuxcs
dopmupyemcs ocosnanue ceoeco mecma u poau 6 6yoyuetl npopheccuoHarbHoOU 0esimeabHOCHU.

7. CAMOCTOSATEJBHAS PABOTA OBYYAIOIIIUXCA

B pamkax naHHOW yueOHON NHCUUIUIMHBI OOYyYaroIIHMecs BBIMNOJHAIOT CaMOCTOSITENIbHYIO
paboTy B BUJE MOBTOPEHUS MPOWIEHHOTO0 MaTepuasa 1Mo BCeM U3y4aeMbIM TeMaM CEMU pa3JIesioB,
YCTHO U MMCbMEHHO (IMChMEHHBIE JIOMAIIHUE Pa0OThI) OTBEYAIOT HA BOIPOCHI JUIS MMOATOTOBKH K
TEKYyIIEMY KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTpPE, a TAK)KE TOTOBSITCS K WHAWBUIAYAIbHBIM U
TPYIIIOBBIM TIPE3ECHTALUSAM JIJISl TIPOXOXKICHUS TPOMEXYTOYHON aTTeCTallid 1O JUCHHUILINHE C
UCIIONIb30BaHUEM IM(PPOBBIX TeXHOJOTWH, B ToM uucie ¢ mnomompto III1: PowerPoint, Google
Slides, slidesgo.co. ITomrmMo 3T0ro0, 0Oy4YarOUIMICA OCYIIECTBIAET MOATOTOBKY MHIUBUAYaILHOTO
BOKaOyJIsipa 1Mo MpOUJIEHHON Teme; padoTy CO CHpPaBOYHOM JIUTEpaTypoil U clioBapeM; paboTy Hajl
OIIMOKaMU C HCIOJIb30BaHHWEM LU(POBBIX MHCTPYMEHTOB. (Multitran.ru, DeKTpOHHBIN ClIOBaph
#ABBYY Lingvo 11 cnoBaps 6 s3pikoB Volume, Longman Contemporary Dictionary, Longman
Business Dictionary u np.; ZNANIUM.COM: snektpoHHo-Oubnuoteunas cucrema. HOWKOH:

apXUB HAY4YHBIX )KYpPHAJOB.

8. OBPA3OBATEJIBHBIE TEXHOJIOT MU

Ha xa10M 3aHATHN KaKJ0W TEMbI BCEX Pa3zelioB HAPSITY C TPAIUIIMOHHBIMUA TPUMEHSICTCS
TEXHOJIOTHSI TMPOOJEMHOTO OOydYeHMs, a HWMEHHO KaXXJ0€ 3aHATHE MPOBOIUTCA B Qopme
MPAKTHUKyMa C MCIOJIb30BaHUEM ITU(GPOBBIX HHCTPYMEHTOB M CKBO3HBIX TEXHOJOTHH Ui pPeIIeHUs
MOCTaBIICHHOW 3a/layy: WHTEJUIeKTyanbHBIX KapT FreeMind.com, mporpaMMHBIX TPOAYKTOB U
obmaunbix ceprucoB PowerPoint, Google Slides, slidesgo.co.

[Ipy wu3yueHWHM MaHHOW NHUCIMIUIMHBI HWCIONB3YIOTCA CIEAyIoImue o0pa3oBaTeIbHBIC

TCXHOJIOI'UHN:



Tema 3auarTusn

Bupn oGpa3oBarenbHOM

®opMa npoBeIeHUs 3aHATHSA

TEXHOJIOTHH
Paznen 1. Global Marketing Humepaxmusnas Henosas / ponesas uepa
Tema 1.1. Globalization MexXHoN02Us.
Kvaemyprno-meopueckoe
socnumatue:
coyuanvhas 3HAYUMOCD
UHOS3bIYHOLL KYIbIMYPbl
Tema 1.2. Global Marketing Humepaxmusnas Case Study (pazbop
Kynomypno-meopueckoe MEeXHOI02Us. KOHKDEMHbIX CUMYayutl)

socnumanue:
MENCKYIbMYPHOE
npogeccuonanvHoe
gzaumooelicmeaue

Tema 1.3. Product Promotion

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuwecxoe 3anamue

Tema 1.4. Global Advertising Hnmepaxmuenas enosas / ponesas uepa
MexHOoN02Us Case Study (pazdoop

KOHKDEMHbIX CUMYyayutl)

Tema 1.5. Branding Hnmepaxmusnasn Henosas / ponesas uepa
MexHoI02Us. Case Study (pazbop

KOHKPEeMHbIX CUmyayutl)

Tema 1.6. Global Advertising
Campaigns

Tpaaub;uOHHaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 1.7. Business Media

Tpaouyuonnas mexHonocus

Hpakmuqecme 3aHaAmMue

Pa3nea 2. Business Organization
in terms of Marketing

Tema 2.1. Employment
Kyabmypro-meopueckoe
gocnumanue.

0CO3HaHUe C80e20 MeCma U pou
6 byoywetl npogheccuoHanbHou
oessmeibHOCmu

Humepaxmuenas
MexHo02Us

enosas / ponesas uepa

Tema 2.2. Trade

Tpaduuuormaﬂ MexXHoJIocUA

HpakmuquKoe 3anAamue

Tema 2.3. Organization Hnmepaxmuenas Case Study (pazoop

Kynomypno-meopueckoe MexXHONI02Us. KOHKPEMMbIX CUMYayutl)

socnumatue:

MENHCKYTIbIMYPHOE

npogeccuonarbHoe

g3aumooeticmsue

Tema 2.4. Money Humepaxmuenas Case Study (pazdoop
MEeXHOI02UsL KOHKDEMMbIX CUMYayutl)

Pa3nen 3. Marketing Strategies Humepaxkmusnasn Case Study (pazoop

Tema 3.1. Ethics MexHo02Us KOHKPEMHbIX CUMyayutl)

Kyiemyprno-meopueckoe
gocnumanue:
MENHCKYTIbMYPHOE
npogeccuonanvroe
63aumooerlicmeue




Tema 3.2. Change

Tpa()MI/!MOHHaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3ansamue

Tema 3.3. Marketing Strategies
Kynomypno-meopueckoe
goCnUmManue. OCO3HAHUE CB0e20
mMecma u  poau 8  Oyoywei
npogheccuonanbHoll
desimenbHOCMU

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Pa3nen 4. Leadership

Tema 4.1. Cultures
Kynomypno-meopueckoe
socnumatue:

coyuanvhas 3HAYUMOCD
UHOSA3bIYHOL KYIbMYPbl

Hnmepaxmusnas
MexXHON02Us.

Henosas / ponesas uepa
Case Study (pazbop
KOHKPEmHbIX CUMYayuil)

Tema 4.2. Leadership
Kyiemyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmeaue

Hnmepaxmusnas
MexHoN02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuiL)

Tema 4.3. Competition in
Marketing

Hnmepaxmusnas
MexHoN02Us.

Henosas / ponesas uepa
Case Study (pazoop
KOHKDEMHbIX CUMYayutl)

Pa3znea 5. Business vision for
Marketing sphere

Tema 5.1. Innovations in
Marketing

Tpaduuuormaﬂ MexXHOoJI0cUA

HpakmuquKoe 3anAamue

Tema 5.2.
environment
Kyiemyprno-meopueckoe
gocnumanue: O0CO3HAHUe C60e20
Mecma u poau 8 Oyoywel
npogeccuonanbHol
oesameslbHOCmU

Business and

Tpaduuuouﬂaﬂ MexXHOoJI02UA

HpakmuquKoe 3aHAmue

Tema 5.3. Franchising

Tpaaub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 5.4. Business
communication
Kyavmyprno-meopueckoe
socnumanue:
MENCKYIbMYPHOE
npogeccuonanvrHoe
gzaumooelicmsue

HUnmepaxmusnas
MexHOoN02Us

Case Study (pazbop
KOHKDEMMbIX CUMYayuti)

Pa3gen 6. Insights Into Marketing
Tema 6.1. The nature of
marketing

Tpa()MI/!MOHHaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3aHsamue

Tema 6.2. Customer service
Kyviemypno-meopueckoe
80CNUMAHUE:

Hnmepaxmusnas
MexXHoN02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuiL)




MENCKYTIbMYPHOE
npogeccuonanvroe
g3aumooericmeue

Tema 6.3. Team Building
Kynomyprno-meopueckoe
gocnumanue.

coyuanbHas 3HAYUMOCb
UHOSA3bIYHOU K)IbMYpbl

Tpa()uquHHa}z MEXHOJI02UA

Hpakmuqecme 3arAmue

Tema 6.4. Risk in Marketing

Hnmepaxmusnas
MexXHoN02Us.

Case Study (pazbop
KOHKDEMHbIX CUMYayutl)

Tema 6.5. Crisis Marketing

TpaduquHHaﬂ MeXHOJI02UA

Hpakmuqecme 3anamue

Pa3znean 7. Marketing for Global

Companies

Tema 7.1. Globalization and
Global Marketing
Kyivmyprno-meopueckoe
gocnumanue.

coyuanvHas 3HAYUMOCIb

UHOA3LIYHOU KYIbIY bl

TpaduquHHaﬂ MEXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.2. Marketing for Coca
Cola Company

Tpaaub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.3. Success in Marketing

Hnmepaxmusnas
MexXHoN02Usl

Case Study (pazbop
KOHKDEMHbIX CUmyayuii)

Tema 7.4. Marketing for General
Motors Company

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecxoe 3aHamue

Tema 7.5. Failures

Tpaduuuorma}z MexXHOoJIocUA

Hpaxmuqea(oe 3anAamue

Tema  7.6. Marketing for
Microsoft Company

Tpaduuuormaﬂ MexXHOoJI02UA

HpakmuquKoe 3anAamue

Tema 7.7. Marketing for Virgin
Group Company

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.8. Future of Marketing
Kynomypno-meopueckoe
gocnumanue. OCO3HAHUE CB0e20
mMecma u  poau 8  Oyoyweu
npogheccuoHanbHol

Hnmepaxmusnas
MexHoN02Us.

Case Study (pazbop
KOHKPEMHbIX CUMYayuiL)

9. TEKYIIIU KOHTPOJIb YCIIEBAEMOCTHA U IPOMEKYTOUYHASI ATTECTAIIUS

MO TUCHUATIJIVHE

9.1. ®opmMbI KOHTPOJISI 110 AUCHHUILIMHE

Texkymmii KOHTPOJIb.

B npouecce n3zyuenus yueOHON JUCHMILTUHBI 00yYaroIIKecs: y4acTBYIOT B YCTHBIX OMPOCAX,
BBHITIOJTHSIOT MUCHbMEHHBIE JIOMAIIHUE U KOHTPOJIbHbIE 3a/1aHus. Pe3ynbTaThl BBIOJHEHUS JAaHHBIX

BHUO0B pa60T ABJIIFOTCA OCHOBAHUCM IJId BBICTABJICHUS OLICHOK TCKYHICTO KOHTPOJIA IO y‘-IG6HOI>i



TUCLUIUIMHE. BblnonHeHne Bcex 3afaHuil sBISETCS 00s3aTEIbHBIM JUISI BCEX OOYYaroLIUXCS.
OOyuaromiyecsi, He BBINOJHUBIINE B TMOJHOM OOBEME BCE 3a/laHUs], HE JOIMYCKAIOTCS K caade
9K3aMEHOB, 3aY€TOB M 3aYETOB C OIIEHKOM M0 JaHHOW YYCOHOU TUCITUTIIINHE.

ITIpomexyTOoUuHasi aTTeCTAUA.

JUiss KOHTpOJsL YCBOGHHUS OOYyYarolMMUCS JAaHHOM JUCHUIUIMHBI y4eOHBIM IUIaHOM
perycMOTpeH 3aueT B 1 m 3 ceMecTpax oOyueHHS M 3a4€T C OLIEHKOHW BO 2 ceMecTpe,
MIPOBOAMMBIE B (pOpMe MHAMBHUAYAIbHBIX MPE3EHTALUN IO U3yUYEHHBIM T€MaM, U K3aMeH B 4
ceMecTpe, MPOBOJUMBINA B (JOpME HEMOJrOTOBIEHHOTO MOHOJIOTHYECKOT0 BBICKA3bIBAHUS IO
OJTHOM M3 NPEUIOKEHHBIX TEM, OTBETOB Ha BOIIPOCHI MApTHEPA WM MPENOoJAaBaTeis IOocie
MPEACTABICHHOTO MOHOJIOTa, TPYIIIOBOM JE€JI0BOM Mpe3eHTauuu. [Ipu BEICTaBIIEHMH UTOTOBBIX
OTMETOK YYMTBHIBACTCSI AKTUBHOCTH OOYy4Yalolmlerocss B paMKax KyJbTypHO-TBOPYECKOIO
HaIpaBJIEHUs] BOCIIUTATEIBHON paboThI.

9.2. OneHo4yHble MaTepHAaJIbl (OLEHOYHBIE CPEACTBA) A/ TEKYILIero KOHTPOJIA
yCIeBaeMOCTH M IIPOMEKYTOYHOM aTTecTalliy 10 AUCHMIIIMHE

Texkyuuii KOHTPOJIb.

OneHouHble MaTepuaibl JUIsl TEKYLIEro KOHTPOJIS IO JMCLUUIUIMHE: B TEUeHHE
CEMECTpa OCYIIECTBISAETCS IOYPOUHBII KOHTPOJIb YCTHBIX OTBETOB (AMAJIOTOB U MOHOJIOTOB),
ayJIMpOBaHUs, YTEHUS U MMHCbMEHHBIX (ayJUTOPHBIX U JOMAIIHUX) paboT (3agaHuil). OueHka
BBICTAaBJIIETCS 3a pabOTy Ha KaXIOM 3aHATHUH, YYHUTHIBAIOTCS BCE BHJIBI pPEUEBOl
JeSTEeNbHOCTH (ayAMpOBaHHUE, TOBOPEHUE, YTEHUE, IIMCbMO), a TAKXKE YMEHHUE aJIeKBaTHO, MO
TE€ME, OTBETUTh HA BOMNPOCHI B paMKax YCTHOI'O OIPOCa, BOIPOCHI KOTOPOTO IPEICTaBIECHbI
Huke. OLeHKa BBICTABIIETCS COOTBETCTBEHHO KPUTEPUSAM OLICHUBAHMS.

Cnucok BONpPOCOB Jisl OATOTOBKH K TeKyllleMy KOHTpoJI10 B 1 cemecTpe:

@®opMyJIMpOBKAa BONPOCOB K TEKYIIEMy KOHTpPOIIO B | ceMecTpe IOJHOCThIO
COOTBETCTBYET HAMMEHOBAHUIO U COJIEPIKAHUIO 3asIBJICHHBIX TEM.

Pazgen 1. Global Marketing
What is Marketing?

[E—

What are characteristics of Marketing?

What is branding?

Why do we need brands?

What steps should a company take to create a new brand?
What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

A A AN B e S

What are the disadvantages of being the global Co?



10.  What are the advantages of being the local Co?
11.  What are the disadvantages of being the local Co?
12. What are the ways to globalization?
13.  What is urgent: globalization or localization?
14.  Which is the longest way to globalization?
15.  Which is the fastest way to globalization?
16. Which is the longest way to glocalization?
17.  Which is the fastest way to glocalization?
Cnucok BONPOCOB /151 MOATOTOBKH K TeKYILEMY KOHTPOJIIO BO 2 ceMecTpe:
®opMynupoBKa BOIMPOCOB K TEKYIIEMY KOHTPOIIO BO 2 CEMECTpPE IOJIHOCTHIO
COOTBETCTBYET HAUMEHOBAHHIO U COJICPIKAHUIO 3aSIBIICHHBIX TEM.

Pa3nen 2. Business organization in terms of Marketing

[

. What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?
Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?
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What are the most efficient methods of advertising?

p—
e

What are the least efficient methods of advertising?

[S—
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What makes a good advertising?

_
0

What are vivid examples of successful advertising? Why?

[y
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What are vivid examples of unsuccessful advertising? Why?
Pa3znea 3. Marketing Strategies
Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.
What is the difference between a leader and a manager?
Explain negative consequences of unethical business activities the company can face.
What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them.

N kR

What strategies can be used inside a company to make it smaller? Name and characterize 6 of

them.



8.

9.

10.

1.

2
3
4.
5
6
7

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.
Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Pasnea 4. Leadership

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance.

Which of the strategies have more advantages over the others (a takeover, a joint venture, a

merger, an alliance)?

Cnucox BONPOCOB /Jisl NOATOTOBKH K TeKyIlleMy KOHTPOJII0 B 3 cemecTpe:

@opMyIHpPOBKAa BOMPOCOB K TEKYIIEMYy KOHTPOJIO B 3 ceMecTpe MOIHOCTHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TCM.

[E—
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Pa3nea 5. Business vision for Marketing sphere

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?
Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

. Innovations: good or evil?
. How does business affect environment?

. What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Pa3nean 6. Insights Into Marketing

When, in your opinion, does a business problem become a crisis?
How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?



4. Is it possible for a company to defend its reputation after a crisis and regain confidence
in its product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

A S AR

To your mind, what is the best management style for Russian companies and foreign
ones?
10. Dwell on existing management styles.
11. Do you agree that managers and employees should decide together what goals to
achieve?
Cnucok BONPOCOB IJIsl MOATOTOBKH K TeKyIleMy KOHTPOJIIO B 4 cemecTpe:
@dopMyIHpPOBKAa BOMPOCOB K TEKYIIEMYy KOHTPOIIO B 4 ceMecTpe MOIHOCTHIO
COOTBETCTBYET HAUMEHOBAHHIO M COJIEPIKAHHIO 3asiBIICHHBIX TEM.
Pa3nen 7. Marketing for Global Companies
1. Who is responsible for mistakes in companies?

2. What are the key steps for companies in crises?
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. E-commerce is becoming essential. Do you agree or disagree with that? Prove your point of
view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why not?

Which qualities of a person would be useful for a team work?
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Which qualities of a person would be useless for a team work?

IIpome:xxyTouHasi aTTecTanus Mo JUCHUNIUHE.

st OlEHKW pe3ynbTaTOB OOYYECHHS] MO MUCHUIUIMHE YYSOHBIM IIJIAHOM B TEPBOM
ceMecTpe MpeayCMOTPEH 3ayeT, MPOBOJMMBIMN B (opmMe MHAMBHUIYaTbHOM MpE3eHTalUU IO
teme: “Company History”.

Jnst oneHKH pe3ynbTaToB OOYYEHUS MO JUCIMIUIMHE y4E€OHBIM IJIAHOM BO BTOPOM
ceMecTpe MpeAyCMOTpEH 3adeT C OIEHKOW, MpOBOAMMBIA B (opMe HHAMBUAYAIbHON
npe3eHTanuu 1o teme: “Product Presentation”.

Jlist OIIEHKHM pe3yNbTaTOB OOY4YeHHS MO JUCIHIUIMHE Y4eOHBIM IUIAHOM B TPEThEM
CeMecTpe MPeIyCMOTPEH 3adeT, MPOBOJMMEIN B (hopMe MHIWBUAYAIbHOW MPE3CHTALUHN MO

teme: “Bank Presentation (Finance)”.



Jlist olleHKH pe3ybTaToOB OOYYEHHs MO JAUCUUIUIMHE YYEOHBIM IJIAHOM B YETBEPTOM
CeMEeCTpe PeyCMOTPEH YK3aMEH, TPOBOJIUMEIN B hopme

1) HENmoJATrOTOBJIICHHOTO  MOHOJIOTHYECKOTO  BBICKa3bIlBaHUS TI0  OJHOH W3
MPEIOKEHHBIX TEM MPOJIOKUTEILHOCTHIO 1-2 MUHYTHI;

2) oTBeTa Ha BOMPOCHI (3-5) mapTHEpa WM MPENoAaBaTess MOCie MPEICTaBICHHOTO
MOHOJIOTa;

3) rTpynmoBo#l nenoBoil mpeseHTammu 1Mo Teme ‘‘Multinational Company” (3-5
YEIIOBEK).

10. PECYPCHAS COCTABJIAIOIIASA
Jns mpoBeneHUs 3aHATHM CEMUHApCKOro TUMa (MPAaKTHYECKUX 3aHATHI) Mo JaHHOM

JTUCIUIUIMHE UCTIONB3YIOTCA ayTUTOPUH ¢ yueOHOM Mebenbio 1 Meana-o00pyaoBaHrueM (IIPOEKTop,
9KpaH, HOYTOYK).

Jis  caMocTOSITeNbHOM  pabOThl  OOYYArOIIMXCS — HCIONB3YeTCs — TOMEIIEHHE IS
CaMOCTOSITEIbHOW  paboOThl  OOYYAIONIMXCS, OCHAIICHHOE KOMITBIOTEPAMH C HEOOXOTUMBIM
MpPOrpaMMHBIM OOecrieyeHueM H JocTynoM B HWHTepHET W 3IEeKTPOHHYI HWHGOPMAIMOHHO-
00pa3oBaTeNbHYIO Cpely By3a.

Jlist  mpoBelieHHsI KOHTPOJISI  CaMOCTOSITENILHOW  pabOTBl MO  JAHHOW JIHUCIUIUIMHE
UCIIONIB3YIOTCS ayAUTOPUU C MeAna-o00pyJA0BaHHEM (IMPOEKTOpP, IKpaH, HOYTOYK) W y4eOHOMH
MeOebIo.

Jlnst mpoBeeHUsT TEKYIIEro KOHTPOJS YCIEBAeMOCTH U MPOMEKYTOYHOW aTTECTAllMH TIO
JIAHHOM TUCIUIUIMHE MCIOJIB3YIOTCS ayAUTOPUU C YuyeOHOM MeOenblo M Meaua-o00pyIoBaHUEM

(mpoexTop, 3KpaH, HOYTOYK).

HepequL JIMOCH3WOHHOTO IIPOrpaMMHOI'O obecneyeHus

Ne
w/n HaumenoBanue Tun pecypca
1 Microsoft Office HHueH3HOHng coryaienne Migrosoft - Qpen
Value Subscription qst pemenuii Education
2 Microsoft Windows Solutions NeV 8265046
Cy6nunen3nonnsiii foropop AO «CodrJlaitn
3 Microsoft Visio Tpetin» Ne /131 ot 10'07'2020' Cpok neucTBus
JIOTOBOpa - OeCCPOUHBIi
OnexTpoHHBIN cioBaps #ABBY'Y OO0 "ABU Cograep" TIT OOO" IIporpam-e
4 Lingvo 11 crnoBaps 6 s361k0B Volume texHosorun" Ne88 ot 31.10.2005 (mocTossHHO
License Concurent (21-50) #ABBYY necTBytomas auieH3us). Cpok nencTBus
Lingvo 11 ciioBapsb 6 sI36IKOB JUTIEH3UH - OECCPOYHBIN
O — JII OO0 "Koncynwsrautllntoc TonbstTi"
Y P noroop Ne251/02 ot 01.01.2022 (exxerogHo
5 MIPaBOBasi CUCTEMA OTEYECTBEHHOTO 9 .
npoaneBaeMbliit). Cpok ASHCTBUS JTUIICH3UU -
MIPOU3BOJICTBA .
OECCPOYHBIN
6 AntuBupyc Kacnepckoro CJIA AO «CodtJlaitn Tpeitn» norosop
OTE€YECTBEHHOT'O ITPOU3BOJICTBA Ne291/Tr ot 28.12.2021, nmuuensust Ne 17EQ-




220119-110841-733-2920. Cpok aeiicTBust
norosopa 1o 11.02.2024

Ilepeuenb ¢cB0OOAHO pacpPOCTPAHIEMOr0 MPOrPAMMHOI0 OOecneyeHus

HaumenoBanue
n/n

# Windows Media Player
# IrfanView
#Java(TM) 6 Update 16
# K-Lite Mega Codec Pack 5.6.1
# Adobe Flash Player 10Plugin
# FreeMind
1 Mynemumeoua 110 # Mind Meister
# Miro.com.
# Quizlet
# SentenceCheckup
# Language Tool
# Beewriter
# Grammarly

2 IIpocmompwux (viewer) # Foxit Reader - Russian

# SeaMonkey
3 bpaysep # Google Chrome

B cootBercTBun ¢ IlonoxkenueM o CO3JaHMH CIICHIHaJIbHbBIX yCHOBI/IfI JJIs1I HHBAJIMJAOB U JIMIL C
OB3 uHdopManoHHO-TEXHOJIOTHYeCcKass 0a3a 00pa30BaTENILHOrO Ipolecca IMpeayCcMaTpUBaeT
UCIIOb30BaHNE MATEPHAIBHO-TEXHHYECKUX CPEACTB C YUETOM Pa3INYHbIX HO30JIOTHH WHBAJIHIOB U

qur ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas nuTEpaTypa

Konnuyects
Ne 0B
bubuanorpadguyeckoe onucanme Tun
n/n ondmoTex
e

Cotton, D. Market Leader: Intermediate Business English
1| [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd y4eOHHK 76
ed. - [China]: Pearson, [2013]. - 176 p.

Cotton, D. Market Leader: Pre-Intermediate Business English

7 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd yueOHHK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B koM. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3 [Tekcr]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd Y4eOHHK 111

ed. - Slovakia: Pearson, 2012. - 110 p.




MansbkoBckas, 3. B. JlenoBoit aHTIMHCKUM S3BIK:

YCKOPEHHBIN Kypc : yued. mocobue / 3. B. ManbKkoBcKas. - y4ueOHOe

4 | Mockaa : Mudpa-M, 2022. - 159 c. - OBC Znanium. - ISBN 9bC
978-5-16-100395-4 (online). - URL: nocobue
https://znanium.com/catalog/document?id=399977
ManbkoBcKasi, 3. B. AHIIMIICKHIT SI3bIK B CUTYaLMAX
MOBCETHEBHOTO JIETIOBOTO 00MIeH s : yueOHoe mocodue / 3.B. | yuebHOE

5 | ManbKoBckasi. - MoCKBa ; Nudpa-M, 2023. - 223. - OBC 9BC

i . nocobue
Znanium. - Tekcr : anekrponnsiid. - URL:
https://znanium.com/catalog/document?id=422429
11.2 JononHuTenbHas auTeparypa
13?1 bubanorpadguueckoe onucanue

Munbsp-benopyuesa, A. I1. Aurnuiickuii s3pik. Guides for advertising. Pexnama B

1 | Typusme: yuebnoe nocobue / A.Il. Munbsap-benopyuesa, M.E. ITokposckas. - 2-¢ u3. -
Mocksa : Undpa-M, 2022. - 176 c. - Tekct : anektpoHHbIi. - ObC Znanium. - URL:
https://znanium.com/catalog/document?id=399447

D) Business Advantage. Intermediate [Tekct]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 Birkin, J. Business Advantage. Intermediate [Tekcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 Rosenberg, M. Business Advantage. Intermediate [ Texct]: Personal Study Book /
Marjorie Rosenberg. - UK: Cambridge University Press, 2012. - 96 p.
Vkpaunen, U. A. IHOCTpaHHBIH S3bIK (aHITIMHCKUN) B PO eCCHOHATbHON

5 | mesarenbHOCTH : yueOHoe nocobue / U. A. Vkpannen. - Mocksa : PI'VII, 2019. - 40 c. -
3BC Znanium. - ISBN 978-5-93916-769-7. - URL:
https://znanium.com/catalog/document?id=364544
Hynnuk, JI. B. Pemenne nenoBsIx mpo0sieM Ha aHTIIMHCKOM sI3bIKE (KOMMYHHKATHBHBIN

6 | acmekr): yuednoe nocobue / JI. B. Hynuuk, T.C. Ilytunosckas. - Mocksa : Undpa-M,
2022. - 127 c. - Teker : anexktponHbid. - 9BC Znanium. - URL:
https://znanium.com/catalog/document?pid=1856726

8

Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson: Longman, 2012. - 110 p.

11.3. CoBpemeHnHble npodeccuoHAIbHBbIE 0a3bl JaAHHBIX, MH(POPMAIIMOHHbIE

CIIpaBO4YHbIC CUCTEMBI, 3JICKTPOHHLIC 0n0JMOTEeYHbIE CHCTEMbI

1. ZNANIUM.COM: snekTpoHHO-0ubaroTeuHas cuctema. — URL: http:/znanium.com.
2. HOUKOH: apxuB Hay4HbIxX xypHaioB. — URL: http:/neicon.ru.

3. ObC TAY: anektponHas 6ubimoTeka [ DIeKTpoHHBIN pecypc]. — Pexxum moctyna :

http://83.234.207.58/MarcWeb2/Default.asp
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https://znanium.com/catalog/document?pid=1856726
https://znanium.com/catalog/document?id=364544
https://znanium.com/catalog/document?id=399447
https://znanium.com/catalog/document?id=422429
https://znanium.com/catalog/document?id=399977

12. METOAUYECKHUE YKA3AHUA 1JIA OBYYAIOIIUXCSA ITO OCBOEHHIO
JUCIHUITIJIMHbI

OcBoenne 00y4arOmUMCs TUCUUIUIMHBI MPEANoaraeT MnocemeHne NpakTHIecKuX 3aHATUH,
BBINOJIHEHHE MPAKTHUECKUX 3a/1aHUi, BBIIOJHEHHE 3aJaHUN JUIsI CaMOCTOSTEIbHOM paboThl. [Ipn
MOJrOTOBKE K MPAKTHUYECKOMY 3aHATHIO O0ydYaromemycsi HeOOXOIMMO IMOBTOPUTH MPOWICHHBIN
MaTepuai o U3y4yaeMoi TeME, C LIEbI0 ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaKKe€ NPETOCTaBUTh
BBITIOJTHEHHbIE TMHCbMEHHBIE JOMAalllHUuE 3aJaHusd. B pamkax JgaHHOW y4yeOHOM JHMCUMIUIMHBI
BbIJIENIETCSl 0c00asi pojib M 3HAUEHHE CAMOCTOSITEIbHOM AEATeNbHOCTH 00y4aroLerocs B Mpolecce
oBJa/ieHus s13bIkoM. Ha Bcex aTamax oOyueHus oOpalaeTcs BHUIMaHHE HAa 00ydeHHe 00yJaromuxcs
METOAMKE CaMooOpa3oBaHWs, KOTOpas TO3BOJSIET WM OBJAJeTh MPHUEMaMH H3BJICUCHHS
nHbOpMallMu U3 TEKCTOB, 3HAKOMHUT CO croco0aMu ee Mepefayd Kak B YCTHOM, TaKk U B
NUCbMEHHOM BHJE, a Takke B (opMe AEIOBOr0 MUChbMa, YCTHBIX JOKIAJO0B, COOOIIEHUH U
MPE3EeHTAIUN C UCIIOb30BaHUEM IIU(PPOBBIX HHCTPYMEHTOB JJISl PEIICHUs IIOCTABICHHOM 3a/1auH.

OcBoeHME TUCHUIUIMHBI MTPENIOoJIaraeT BhIMOJIHEHNE MPAKTUYECKUX 3aaHUN (ITPaKTHUKH) BO
BpeMsl KOHTaKkTHOW paboThl ¢ MpernojaBaTesieM JIMOO B Yachl CaMOCTOSITENbHON paboThl. Bce
IIPAKTUYECKHUE 3alaHusl JUCLMIUIMHBI IPEJOCTABISAIOTCS MPENoAaBaTe/IIMU BO BpPEMs 3aHATHH U
pasMelarTcs B JIOKAIbHOW ceTH AKaJeMUU U DJIEKTPOHHOH HH(pOpPMAIMOHHO-00pa30BaTeIbHOM
cpene. BeimonHeHHble NpakTHyecKue pabOThl CHAIOTCS Ha MPOBEPKY INPENOJABATENI0 OJHUM U3
CIIEYIOIUX CHOCOOOB: MPEIOCTAaBIEHNE BBHIMOJHEHHOIO JOMAIIHEro 3aJaHusl JIMYHO B PYKH
IIPENOAABATENI0, OTIPABKa IPENOJAaBATEI0 Ha MOYTOBBIA AmMK. [Ipy oTnpaBke npenogaBaTelnto
BBITOJIHEHHON paboThl MO MoYTe 0OydarouieMycs cieyeT 00ecneyuTh JUUHYI0 UICHTU(UKAIHIO.
Kak mpaBuio, B TeMe WK TEKCTe MUchMa ykasbiBaetcs Kypc, PO oOyuarorierocsi, JUCIHUILINHA,
TeMa, 10 KOTOPOil BhIMOIHEHA paboThl. OTAeNbHbIe MpaKTUYecKue padboThl MOTYT ObITh IPOBEPEHBI
IIPENOAABaTEIeM HEMIOCPEICTBEHHO B ay IUTOPHH.

Jis  3aKkperuieHust TMPHOOPETeHHBIX 3HAHUM, YMEHMH M HaBBIKOB, I pa3BUTHS
CIOCOOHOCTEH K C€amMOOOydYeHHIO B JUCIMIUIMHE TMPEIyCMOTPEHAa CaMOCTOSITEeIbHAs padoTa.
CamocrosiTenbHass paboTa MOXET BBIMNOJIHATHCS OOydYalomMMCS JIoMa WIM B ayJUTOPUAX
AKanemMMy, CIHEIMaJbHO OTBEIEHHBIX JJIS CaMOCTOSATENbHOW paboThl M OCHAIEHHBIX
HEOOXOIMMBIM TEXHUYECKUM U MPOTrpaMMHBIM oOecniedeHueM, noctynom k DMOC u OBC. [lns
YCHEIIHOTO BBINOJHEHUSI CaMOCTOSITENIbHON paboThl 00yyarouiemMycss pEeKOMEHAYEeTCsl 3apaHee
03HAKOMHTHCS C MEepevyHeM 3afaHuil U rpadukoM ee BbIMOIHEHUs. [loAroToBKa K MpakTHUYECKUM
3aHATHSAM C TOCIEAYIOUIMM YYaCTHEM B YCTHOM OIIPOCE MPEIOJIAraeT: CHCTEMAaTHUECKOE N3yUEHNE
AyTeHTUYHOTO MaTepuana M3 Y4YeOHHMKOB W HMCTOYHUKOB JIOMOJHHUTEIBHON JUTEpaTyphl;
MOJTOTOBKY HMHIUBUAYaJFHOTO BOKaOyispa IO TPOWICHHON TeMme; paboTy €O CIIPaBOYHOM

JUTEPATYpOl M cioBapeM; paboTy Haa omuOkamMu. B pamkax naHHOW ydeOHON JUCITUTUTHHBI



oOyyaromuecst BBIIOJHAIOT CaMOCTOSATENbHYI0O pa0oTy B BHJE IOBTOPEHHUS TMPOWUIEHHOTO
MaTepuaia MO BCEM H3y4daeMbIM TeMaM JECSITH pa3JesioB, YCTHO M NUCbMEHHO (IIMCbMEHHBIE
JIOMAalllHUEe paboThl) OTBEYAIOT HA BOIPOCHI JJs TOJATOTOBKM K TEKyIIEeMy KOHTpPOJIIO B
COOTBETCTBYIOIIIEM CEMECTpPE, a TaKKe TOTOBATCS K WHAMBUAYAJIbHBIM WM TPYNIIOBBIM
MPE3EHTALUSIM JJIs1 TPOXOXKICHUS POMEKYTOUYHOM aTTECTALUU 110 AUCIUILIUHE.

Jns  BBIMOMHEHUST TPAKTUYECKUX 3aJlaHUA  CaMOCTOSITENIbHOW paboThl MO JaHHOU
JUCIUIUIMHE B JIOMAIllHUX YCJIOBUSAX (3a mpenenaMu AkageMuu) oOydaromeMycsi HeoOXoIuM
MEPCOHANILHBIN KoMMblOoTep (TUTaHIIET) W MporpaMMHBIA makeT Microsoft Office He Hmwke 10
Bepcun. CamocTosTe bHas padoTa COMPOBOXKAACTCS METOUIECCKIMH YKa3aHUSIMH, Pa3MEIICHHBIMU
B JIOKATBHOW CETH AKaJIeMUH U DJICKTPOHHOW WH(HOPMAIMOHHO-00pa30BaTENLHOM Cpelie.
Metoauueckie yKkazaHus —cojaepkar  (GOpPMYJIHMPOBKY 3a/aHus, NPUMEPHYIO TEXHOJIOTHIO
BBITIOJTHEHMsI, (opmar caauu BbIONHEHHOW paboThl. [IpenomaBatens BO Bpemsi ayJIUTOPHBIX
3aHATHI 3apaHee 00CYXAaeT ¢ 0Oy4aroUMMHUCS 33aJJaHUe CaMOCTOSTENIbHONW PabOThl U MOPSIOK ee
cnaun. KoHCynbTamMyu 1O BBHIMOJIHEHUIO CAMOCTOSTEIBHBIX paboT, OOCYX JEHHE OTMETOK H
JIOTIYIICHHBIX OIIMOOK, 3aIllUTa OTIENbHBIX BHJIOB CAMOCTOSITEIbHBIX PAabOT OCYLIECTBISETCS BO
Bpemss KCP Ha kadenpe ympaBieHus U CBA3el ¢ OOIIECTBEHHOCTHIO WM B ayJUTOPHH IO
pacnucanuto. KoHcynbTanuu mpernogaBaress MO BBIOTHEHUIO CaMOCTOSTENFHOW paOOThl MOTYT
OCYILECTBISATECS TOCPEACTBOM acUHXpoHHOTO (mouta, DMOC) u CHUHXpOHHOTO (ZOOMm, CETH)
KOMMYHHKAIIMOHHOTO B3aUMOJIEHCTBHS MO0 MPEIBAPUTEIHLHON JOrOBOPEHHOCTH C MPENoaaBaTeieM.
BrimonHsieMble  cCaMOCTOSITENIbHBIE Pa0OTHI  SIBISIFOTCSL  3JIEMEHTaMHM TEKYIIEr0 KOHTPOJS U
OLICHUBAIOTCS MpernoaaBareieM. [lonydeHHble OTMETKH YUYUTBHIBAIOTCS NMPU BBICTABICHUU 3a4€Ta,
3ayeTa ¢ OLICHKOM, SK3aMeHa.

®dopmoii TPOMEKYTOUHOTO KOHTPOJISI BBICTYIAeT 3a4eT, 3a4eT C OLECHKOM, SK3aMeH. 3auer,
MPOBOAMMBIN B (hopMe HHIMBUIYaTbHOW NpPE3eHTAlMU MO0 HW3YYEHHOH TeMme, BBICTAaBISETCS B
IIEPBOM M TpETheM ceMecTpax oOydeHus. sl OLIEHKHM pe3yJbTaToB OOy4YeHMS IO IMCLUILIMHE
y4eOHBIM TUIAHOM BO BTOPOM CEMECTpE MPeIyCMOTPEH 3a4eT C OLEHKOW, MPOBOJUMBINA B (opme
WHAMBUIYAIbHON Tpe3eHTaluMu 10 H3yuyeHHoM TeMe. B uyerBeprom cemectpe oOydeHus
MPEeIyCMOTPEH JK3aMeH, MPOBOAMMBIA B (QopMe HEMOATOTOBIEHHOTO MOHOJIOTMYECKOTO
BBICKA3bIBAHUS 1O OJTHOM W3 MPEAJIOKEHHBIX T€M MPOJOJDKUTEIBHOCThIO 1-2 MUHYTBI; OTBETa Ha
Bompochl (3-5) mapTHepa WM TpenojaBaTelis MOocCie MPECTABIEHHOTO MOHOJOra; TPYHIOBOM
JIETTOBOM TMpE3eHTAalluM MO M3y4eHHOU Teme. KpuTepuu BBICTaBIEHHUs 3ayeTra, 3a4eTa C OIEHKOM,

9K3aMCHa O03BYYHBAIOTCA IPEIIOAABATCIICM HaA IICPBLIX 3aHATUAX 110 JUCIHUILIUHEC.
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	7. САМОСТОЯТЕЛЬНАЯ РАБОТА ОБУЧАЮЩИХСЯ
	В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам семи разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине с использованием цифровых технологий, в том числе с помощью ПП: PowerPoint, Google Slides, slidesgo.co. Помимо этого, обучающийся осуществляет подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками с использованием цифровых инструментов. (Multitran.ru, Электронный словарь #ABBYY Lingvo 11 словарь 6 языков Volume, Longman Contemporary Dictionary, Longman Business Dictionary и др.; ZNANIUM.COM: электронно-библиотечная система. НЭИКОН: архив научных журналов.
	8. ОБРАЗОВАТЕЛЬНЫЕ ТЕХНОЛОГИИ
	9.1. Формы контроля по дисциплине
	Текущий контроль.
	Для контроля усвоения обучающимися данной дисциплины учебным планом предусмотрен зачет в 1 и 3 семестрах обучения и зачет с оценкой во 2 семестре, проводимые в форме индивидуальных презентаций по изученным темам, и экзамен в 4 семестре, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем, ответов на вопросы партнера или преподавателя после представленного монолога, групповой деловой презентации. При выставлении итоговых отметок учитывается активность обучающегося в рамках культурно-творческого направления воспитательной работы.
	9.2. Оценочные материалы (оценочные средства) для текущего контроля успеваемости и промежуточной аттестации по дисциплине
	Текущий контроль.

	Для оценки результатов обучения по дисциплине учебным планом в первом семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Company History”.
	Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по теме: “Product Presentation”.
	Для оценки результатов обучения по дисциплине учебным планом в третьем семестре предусмотрен зачет, проводимый в форме индивидуальной презентации по теме: “Bank Presentation (Finance)”.
	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
	1) неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты;
	2) ответа на вопросы (3-5) партнера или преподавателя после представленного монолога;
	3) групповой деловой презентации по теме “Multinational Company” (3-5 человек).
	11. ЛИТЕРАТУРА
	11.1. Основная литература
	11.2 Дополнительная литература
	11.3. Современные профессиональные базы данных, информационные справочные системы, электронные библиотечные системы
	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций с использованием цифровых инструментов для решения поставленной задачи.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре управления и связей с общественностью или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
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