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1. OBIIAA UH®OPMALIUA

PaGouas mporpamma nuctUIUIMHbl «HOCTpaHHBIM S3BIK» COCTaBIEHAa B COOTBETCTBUU C
TpeOOBaHUSAMHU  (eiepalIbHOTO TOCYJapCTBEHHOTO 00pa30BaTENIbHOTO CTaHAApTa BBICIIETO
oOpazoBanusi — OakamaBpuarT 10 HampasieHutro noaroroBku  09.03.03  «lIpuknagnas
nH(OpMaTHKa», YTBEPKICHHOTO MpHKa3oM MUHHCTEPCTBA 00pa3oBaHUs M Hayku Poccuiickoi
Oeneparun 19.09.2017 Ne922 wu  yuebHoro rutana HampasieHuss nonaroroBku 09.03.03
«IIpuknagnas unpopmatuka», npoduis (mporpamma OGakanaBpuara) «lIpuknannas uaGoOpMaTHKa
B SKOHOMUKE.

Tpynoemkocts nuctmmuinabl: 18 3ET / 648 akagemuveckux 4acoB, B TOM uucie 136 gacos
KOHTAKTHOU paboThl U 476 4acOB CaMOCTOSTENbHOM pabOThl 00YyJarOIIUXCS.

PacnpenesieHue 4acoB JUCHUIIMHBI IO ceMeCTPaM U BUJIaM 3aHATHII (110 y4eOHOMY IUIaHY):

KoJsmn4yecTBo 4acoB
Buj y4eoHoii pa6oThI l?;%rl;)ol:ao Cemectprr
y Y11 2 3 4 50678
IUIAHY
KonrakTHas padora (Bcero): 136 26 22 32 56
B ToMm umce:
Jlexumu
[IpakTHyeckue 3aHsATUs 116 24 20 24 48
KonTponb camoctodrenbHoi
pabotsl (KCP) 20 2 2 8 8
CamocrosiTesibHasi padoTa 476 118 158 112 33
(Bcero):
Buabl npoMexyTo4HOM 3auer ¢ SK3aMeH
arTecTanuu (IK3aMeH, 3a4eT, 36 3ayer . | 3auer
o OILIEHKOM 36

3a4eT C OleHKOil)
OBIIASA Yachr: 648 144 180 144 180
TPYA0EMKOCTh
MCIUTLTHHBL: 3.e.: 18 4 5 4 5

2. IEJA U 3AJAYHN JTUCIUTTJIMHBI

JlanHasi AUCIUIUIMHA 110 CBOEMY XapaKTepy SIBJSAETCS KOMMYHUKATUBHOM M HarpaBlieHa Ha
dbopMHpOBaHHE W pa3BUTHE PEYECBBIX YMEHUH, (HOPMUPOBAHHE CHOCOOHOCTH M TOTOBHOCTH
MCIIOJb30BaTh MHOCTPAHHBIH SI3bIK KaK HHCTPYMEHT B CUTYallMH PEaIbHOM KOMMYHUKAIIUH.

JlucuumiuHa UMeeT CBOCH IeNblo cHOpMHpPOBATh W/WUIIM Pa3BUTh SI3LIKOBBIE U pPEUYCBBIC
HaBBIKM M YMEHUsSI B ay/IUPOBAHUHU, YCTHOM peyM (AMATIOTMYECKOW U MOHOJIOTHYECKOM), YTEHUU U
MUCHME.

Leab IMCUUNIMHBI - TOBBIIICHHE UCXOJHOTO YPOBHS BIIQJICHHUSI MHOCTPAHHBIM SI3BIKOM,
JOCTUTHYTOM Ha TMpeAbIAylIel CcTymeHu oOpa3oBaHus, U (opMmupoBaHHE y O0OYyYarOIIUXCS
HEOOXOJAMMOTO U JOCTaTOYHOTO YpPOBHS KOMMYHUKATHUBHOM KOMIIETEHIIUU [Jisi pEUICHUs

COLIMAJIbHO-KOMMYHHMKATUBHBIX 3aJlad B Pa3IMYHBIX O0JacTsAX OBITOBOM, KYyJbTYpHOH U




npoQeCcCHOHATBHON AEATENIbHOCTH MpPU OOLICHWH C 3apyOeKHBIMH HapTHEpaMH, a TaKxkKe Ul

JaJTbHEHIIero caMooOpa3oBaHHsI.

3agaum AMCHMIIMHBL:

. dbopmupoBaTth y OOydYarolIuXxcsi 3HAHWUA, YMEHHS M HaBBIKH B 00JaCTH YCTHOM W
NUCbMEHHOU MPAaKTHKH Pa3rOBOPHOM M MpOoQeCcCHOHATBHO-/IEII0OBOM peur U HCIIOIb30BaHHE
UX B NPo(ecCHOHAbHOM 1eATENbHOCTH 10 HAIPaBJIEHUIO OJITOTOBKU;

. O3HAKOMHUTHh OOYYaroIUXCsi C OCOOCHHOCTAMHU JIEKCUUECKOM CHCTEMBI H3y4aeMOro
MHOCTPAHHOTO $3bIKa, (DYHKIIMOHAIBLHOW U CTHIIMCTUYECKOU MuddepeHnnanneil S3pIK0BbIX
CpeICTB, HauOolee NPOAYKTUBHBIMH CIOBOOOPA30BATENLHBIMU MOJEISAMU H3y4aeMOTo
WHOCTPAHHOT'O SI3bIKA;

. COBEpUICHCTBOBATh HABBIKM PACIO3HABAHWSA U MOHUMAaHMUS TIpaMMaTHUYecKux ¢GopM u
KOHCTPYKIUI B ONOpPE Ha pa3InyHble PU3HAKU TPaMMaTUYECKUX SIBJICHUH, a TAK)KE HABbIKU
ynoTpeOiaeHHs rpaMMaTUYECKUX KOHCTPYKIIUN B Pa3IMYHBIX PEYEBBIX CUTYaAIUsX;

o pa3BUBaTh KOMMYHUKAaTUBHbIE KOMIIETEHIIMU, HEOOXOAUMOM Il TBOPUECKOM AEATEIbHOCTU
B MOBCEJHEBHOM OOIIECHHH, B OOIIECTBEHHO-TIOIUTUYECKON U HAay4YHO-TIPOQEeCcCCHOHAIBHOMN
chepax;

. npuoOIaTh 00ydYaroIUXcsd K CaMOCTOSATEIbHON HCCIIEOBATEIbCKOM paboTe Haa SA3BIKOM,
pa3BuBaTh y OOYyYarOMUXCS AHAIUTHYECKUN TOIXOM K M3YYaeMBIM SI3BIKOBBIM SIBJICHUSM

IMYTEM COIIOCTABJICHUSA UX C COOTBETCTBYIOIIMMHU ABJICHUAMU POJHOTO SA3bIKA.

3. MECTO JUCHUIIJIMHBI B YHEBHOM IIJIAHE

VYyeOnast nucruruimHa «MHOCTpaHHBIA SI3bIK» OTHOCHUTCS K JHUCHUIUITMHAM 00s3aTeIbHOU
yacTtu Onoka Jucturmuael (Moaynu). M3yueHue maHHOW AMCHMIUIMHBI 0a3UpyeTcsi Ha MaTepHuae,
M3yYeHHOM B paMKax MIKOJbHOTO Kypca. JIMCUMIUIMHBL, MPU U3YYEHHUU KOTOPBIX OyayT
MCIIONIb30BAThCS 3HAHUSA, YMEHHS U HaBBIKU, TPUOOPETEHHBIE B PE3YNIbTATE N3YUCHUS TUCIUTUIUHBI

«HOCTpaHHBIN A3bIK» - «I10ATOTOBKA MO AHTVIMICKOMY SI3BIKY).

4. IINTAHUPYEMBIE PE3YJIbTATBI OBYYEHUA 11O JUCHUIIJIMHE J1JI5
®OPMUPOBAHUA KOMIIETEHIIUI OBYYAIOIIIUXCA

PesynbraThl OCBOEHHSI 00pa3oBaTEIbHOM NPOrpaMMbl (KOMIIETEHLMH OO0YYaroIIuXcs)
OTIpeNIeNIAIOTCS TPeOOBaHUAMHU (ellepalbHOTO TOCYNApCTBEHHOTO (PeepaibHOTO CTaHgapTa IIo
HalpaBJICHUIO TOATOTOBKM U (OPMHUPYIOTCSI B COOTBETCTBUM C MAaTpHULEH KOMIETEHIU
oOpa3oBaTenbHOU MporpaMMmsl. [lmaHupyemble pe3ynbTaTbl OOy4eHHUsS IO JUCLUIUIMHE (3HAHUS,
YMEHHUS, HAaBBIKM) OOECIEYMBAIOT JIOCTH)KEHHE PpEe3yJIbTaTOB OCBOEHHS 00pazoBaTeIbHOMN
nporpaMMbl M (OPMHPYIOTCS B COOTBETCTBHHM C KapTaMH KOMIIETEHIMH 00pa30BaTeIbHOM

MIPOrPaMMBI.



HIndgp T Ilnanupyemble pe3yabTaTbl 00y4eHUsI
KOMIIeTEeHIIUN MO JUCHUILIHHE
3HaTh:
- CHCTEMY U CTPYKTYpPY MHOCTPAHHOTO S3bIKQ;
- pa3IMYHbIE ACTIEKTHI SI3bIKa: (POHETUYECKUA,
JICKCUYECKUH, TPAMMATUYECKUH, B T.4.
CTPYKTYpY MOCTpOEeHHUsI Ppa3, MpeaIoxKeHH,
BBICKa3bIBaHHUSI, [IEJIOCTHOTO TEKCTA.
- aJIEKBaTHBIE SI3bIKOBBIE CPEICTBA JJIS
peann3anuyi OCHOBHBIX PEUYEBBIX (DYHKIIHIA;
- COBPEMEHHBIE TEXHUKHU U CIOCOOBI J1eJI0BOM
IIACbMEHHOW M YCTHOM KOMMYHMKAIINH;
- KpUTEpHH, TIPEIbABIsIEMBbIE K O(OPMIICHUIO
JIETIOBOM KOPPECIIOHICHIINY;
- OCHOBHBIE TPEOOBAHUS K CO3JJaHUIO
JIEJIOBOM MIPE3CHTAlUN;
- KYJIbTYPY, CTUJIb )KM3HU, HAITMOHAJIbHBIN
MEHTAJIUTET HOCUTEIEH SI3bIKA IS
VK4 MpEeAOTBPALIEHUSI HETIOHUMAaHUS Ha
CriocoGen MEXJTMIHOCTHOM M TTPO(HEeCCHOHATTEHOM
OCYILECTBIATh %p;;::l::-
JIEIIOBYIO o
- - IOHMMATb etk HOCIETGJISI/J‘IGI/I.HSBIKa B
10 B yCTHOI 1 VK-4.2. OcymecTBaser YCTHOM ¥ MUChbMEHHOU dopmax; §
HCEMEHHOR JIENIOBYI0 KOMMyHHKAIio B | ~ AAEKBATHO BOCIPOH3BOJHTL HEOOXOUMBIN
(bopmax Ha YCTHOI M THCHMEHHON Habop KOHCTPYKLIMH 1 TEPMUHOB B .
e (hopMax Ha HHOCTPaHHOM MOHOJIOTMYECKOU M TNaJOTUYECKON peyn;
HOM SI3BIKG (BIX) SI3BIKE (aX) - IOHUMATh ayTEHTUYHBIC MUCHbMEHHBIC
Poceniickoii TEKCTbI, UCIOJIb3Ysl pa3Hble TEXHUKH UTEHUS;
Desteparn i - U3BJICKATh HEOOXOIMMYIO HH(POPMAITHIO U3
HHOCTpAHHOM OPUTMHAIBHOTO TEKCTAa HA UHOCTPAHHOM
(b1X) S3bIKE, AaHATM3UPOBATH, 00001IATh, AETIaTh
s3bIKE(ax) BRIBOJIEL

- BECTH JICJIOBYIO KOPPECTIOH ICHIINIO;
- IOHUMATh Ha CIIyX pe4b HOCHUTENEH sI3bIKa.
Baagern:

- HAOOPOM SI3BIKOBBIX CPEJICTB, HEOOXOUMBIX
JUISL peau3aly yCIemHON KOMMYHUKAIUHY B
KOMaH/E;

- HaBBIKaMU PabOTHI CO CIIPABOYHON
JTUTEPATypPOH U CIOBAPSIMU;

- TCXHUKaMHN apFYMeHTaIII/II/I BCACHUA
JUCKYCCUU B YCTHOM U MMCbMEHHOM BUJIE,
HOJ'II)SYSICB 3HAKOMBIM JICKCUYCCKUMHU U
rpaMMaTHYE€CKHUMH CPEACTBAMH S3BIKA;

- TEXHOJIOTHEN CO3MaHUs IEJIOBOU
Mpe3eHTAIlM1 Ha UHOCTPAHHOM SI3bIKE;

- HaBBIKaMH (PUKCUPOBAHHS OCHOBHOH HJIEH H
BTOPOCTETICHHBIX JieTalieil B YCTHOMW U
HI/ICI)MGHHOI\/'I KOMMYHI/IKaHI/II/I.




5. CTPYKTYPA U OFBEM JIUCHUIIJINHBI

CemecTp n3yyenus: 1

Buabi yueOHol padoThl

IIpome:xy
KonrakTHas padora CamocrositenbHas padoTa TOYHast ®op
MBI
B Yacax aTTecTanu
Paznen, moayas| Iloapasaes, rema (B wacax) TeKYILEero ®opmupyem
1 B Jacax ble KOMIIe
KOHTPOJIA
IIpakTHyec (popmMbI opranuzanuu TEeHINH
B Yacax .
Jleknun KHe KCP CaMOCTOSITeJIbHOW PadoThI
3aHATHA
IToBTOpEHME MPONIEHHOTO ) o
MaTepHana HI())z[r);TOBKa ¥ CTHbI
Tewa I.1. I/IHI[I/IBI/IZIp aJIBH’0F0 BOKaOyIsipa onpoc,
Globalization - 4 - 16 o . YIUAp MUCbMEHHbIE VK-4
0 MPOMIEeHHOH Teme, paboTa
(MpakTUKyM) . . JIOMAIIIHHE
CO CIPaBOYHOM JIUTEPATYPOU U
3aJlaHus
cJIOBapeM
4 - YcrHbli ompoc, VK-4
[ToBTOpEHUE MPOIICHHOTO TIMCEMCHHDIC
MaTepHaa, MoAroToBKa AOMalIHne
3aJaHuA
Tema 1.2. Brands WHINBUIYATBHOTO BOKaOYIIsipa A
Paznen 1. Global - - 16 9 9
Market (MpakTUKyM) 0 TIPOMICHHOM Teme, paboTa
CO CIIPaBOYHOM JINTEPATYpOH U
cJIOBapeM
4 [ToBTOpEHUE MPOIICHHOTO - YceTHelii onpoc, VK-4
Marepualia, oAroToBKa ITACbMCHHBIC
WH/IMBU/TyaIbHOTO BOKa0yIsipa AOMAIIHHUC
Tewa 1.3, 0 MIpoiiieHHOM TeMe, paboTa 3a/laHH
Advertising - - 16 M ’ .
CO CIPAaBOYHOU JIUTEPATYPOU U
(mpakTUKyM)
clIoBapeM




4 [ToBTOpPEHME MPOIIEHHOTO VYcrTHBIH ompoc, VK-4
marepuaia, IoAr0OTOBKaA NMHCbMCHHBIC
Tema 2.1. OMAIITHIE
WHIWBHIyaTHHOTO BOKaOYJIsIpa A
Employment 16 . 9 3aTaHHs
10 TIpoiiieHHO# TeMe, paboTa
(mpakTUKyM) . .
CO CIIPaBOYHOM JIUTEPATypOl 1
CJIOBapeM
4 [ToBTOpEHKE MPOIIEHHOTO Yerneiii onpoc, YK-4
Marepuasa, moJAroToBKa IINCEMCHHBIC
Tema 2.2. Trade 16 MHIUBUTyaTbHOTO BOKaOyIsipa AOMAIIHHUE
o o 3aJaHuA
(TIpaKkTUKyM) 0 TIPOMJICHHOM Teme, paboTa A
CO CIIPaBOYHOM JINTEPATYpO U
Pazpnen 2. CJI0BapeM
Busm@ss . 2 TToBTOpeHue MPOHIEHHOT0 VYcrHBIH ompoc, VK-4
organization MaTepuana, moAroToBKa [MCHMEHIBIC
Tema 2.3. WHUBH/T aJ'II)I-;Ol"O BOKaOyIsipa AOMATIHHE
Organization 18 Uy 9 yIip 3aaHus
0 MPOHIEHHOM TeMe, paboTa
(MpakTUKyM) . .
CO CITPABOYHOM JIUTEPATyPOU U
cJIOBapeM
2 IloBTOpEHME MPONIEHHOTO Yerubiii onpoc, YK-4
TN CHbMCHHBIC
MaTepuaia, MoAroToBKa
T 2.4. Mone WHAVNBUIYATHHOTO BOKaOYIsipa HOMATIEHE
ema 2.4. Money 18 I {[y 0 yIsIp sazaHmst
(TpaKkTUKyM) 0 TIPOMJICHHOM Teme, paboTa
CO CIIPaBOYHOM JINTEPATYpO U
CJIOBapeM
[Toaroroska k
IIPOMEKYTOUYHOM aTTECTAIlUU B
3auer - 2 p Y 1 - -
(dhopMe UHAUBHUTYATbHOMN
Mpe3eHTalNuU
24 118 -
Hroro

144




Cemectp nsyuenus: 2

Buabl yueOHol padoThI

KonrakTHas pa6ora (B Hpomescy
CamocTrosiTeIbHAs1 padoTa TOYHAasI Dopmbl P®opmupyem
Pasnen, moayan| Ilompasmein, Tema Uacax) arrecTamusi B| TEKYUIEro pie
IIpakTu (opMBbI Opranuzanuu yacax KOHTPOJIA | KOMICTCHIMH
Jlexuu B .
YecKue KCP CaMOCTOSITEIbHOM
u yacax
3aHATHSI paboThI
- . - . YK-4
[ToBTOpEHKE MPOWIEHHOTO YcrHbIit
MaTtepuaia, MoAroToBKa orpoc,
. WHAWBUIYAIBHOTO MUChMEHHBIC
Tewma 3.1. Ethics in IT AMBIAY
- 2 16 BOKaOyIsipa 1mo JIOMAIITHHAE
sphere (mpakTHKyM) . >
MpOWICHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATYPOU U CII0BAPEM
- - YK-4
IToBTOpEHME MPONAECHHOTO
MaTepuaa, MoAroToBKa v .
Paznen 3. Tema 3.2. Change in WHIUBHIYaJIbHOTO CTHBIH OHIPOC,
1 _ IIHMCbMCHHBIC
Strategy in IT 1T gphere 2 16 BOKaOyJIsIpa 1o
sphere ( ) . J 6 JIOMAIIHUE
MPAKTHKYM NpoiiieHHOM Teme, paboTa S —
CO CIIPaBOYHOM
JUTEPATypPOH U CIOBapEM
) [ToBTOpEHME MPONUIEHHOTO ) VK4
Marcepuajia, moAroToBKa VY CcTHBIN ompoc,
Tema 3.3. Strategy in MHAMBUYaJIBHOTO [HCHMEHHBIC
IT sphere - 2 16 BOKaOyIspa 1mo JIOMAIITHHEC
(mpakTuKyM) npoiiieHHo# Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM




Paznen 4.
Leadership

Tewma 4.1. Cultures
(TIpaKTUKyM)

16

IToBTOpEHME MPONAECHHOTO
Marepuaia, IoAroToBKa
WHAUBUYyaIbHOTO
BOKaOyJIsipa 1o
MpoWIeHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBAPEM

Tema 4.2. Leadership
(TIpaKTUKyM)

16

IToBTOpEHME MPONAECHHOTO
Marepuaia, IoAroToBKa
WHAUBUYyaIbHOTO
BOKaOyJIsipa 1o
MpoWIeHHON TeMe, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeEM

Tema 4.3.
Competition
(npakTUKyM)

16

IToBTOpEHME MPONAECHHOTO
MaTepuaa, MoAroToBKa
MHAUBUYaJIBHOTO
BOKaOyIsIpa 1mo
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM

Pazpnen 5.

Business vision

Tema 5.1. Innovations
in IT sphere
(mpakTUKyM)

16

IToBTOpEHME MPONAECHHOTO
MaTepuana, MoAroToBKa
MHAUBUYaIbHOTO
BOKaOyJsipa 1o
MIPOUICHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATYPOU U CIOBAPEM

Tema 5.2. Business
and environment
(npakTUKyM)

16

IToBTOpEHME PONAECHHOTO
MaTepuaa, MoAroToBKa
MHAMBUYaJIBHOTO
BOKaOyIspa 1mo
npoiiieHHo# Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBApPEM

VYerHBIi onpoc,
IIUCBMEHHBIE
JIOMalIHHie
3aJaHus

VYerHBIi onpoc,
IIUCBMEHHBIE
JIOMalIHHie
3aJaHus

YcTHBIN ompoc,
IIMCbMCHHBIC
JIOMaIllHHe
3a/1aHUS

VYerHblit onpoc,
[IICbMEHHbIE
JIOMaITHH1e
3aJaHus

YcTHBIH ompoc,
MICbMEHHBIE
JIOMaITHAe
3a7jaHus

YK-4

YK-4

YK-4

YK-4

YK-4




[ToBTOpEHME MPOIIEHHOTO YcTHBIR ompoc, VK-4
Tema 5.3. Franchising Marepuaia, IoAroToBKa NIUCbMEHHbIC
2 14 OMarHue
(TIpaKTUKyM) WHIUBUTyIBHOTO A
BOKaOYyJIspa 1o 3a/aHm
IToBTOpEHME NPONUIEHHOTO Yernbiit onpoc, YK-4
Marepuaa, MoAroToBKa TMCbMCHHBIC
Tema 5.4. Business HUHJUBUIyaJIbHOTO JIOMATITHHIE
.. 3a1aHU,
communication 2 14 BOKaOyJsipa 1o
o 2 6 BBIITOJTHCHUC
(mpaKTHKYM) NpofifeHHoi Teme, pabora KOHTPOHHEIX
CO CTIPaBOYHOU samaHmi
JUTEPATypPON U CIOBAPEM
IToaroroBka x
IIPOMEKYTOUHON
aTTecTalnuu B popme
. VHJBUly AJIbHOU
3a4er ¢ oneHkoi - 2 FHBIALY - -
Ipe3eHTallNy,
BBITIOJIHEHHE
KOHTPOJIbHBIX 331aHUI
20 158 -

Hroro

180




Cemectp uzyuenus: 3

Buabl yueOHo# padoThI

®opmupye
KonTakTHas padora IIpome:xy DopMbI PMHPY
CamocrosiTesibHasi padora Mble
Pa3nes, mogyab IMoapasnen, Tema (B yacax) TOYHAasi TEKYWero | @ @ en
Jlexknn | [IpakTuyeckn| KCP B ¢opmbI Opranu3zanuu | aATTECTalld |  KOHTPOJIS -
" e 3aHSTHS yacax CaMOCTOSITeIbHOI sl B yacax
Paznen 6. [ToBTOpEHME TPOITECHHOTO - VK-4
Insights Into Marepuaia, oAroToBKa VYcerHbit
Management Tewma 6.1. The nature of WHIUBUTy TBHOTO ompoc,
management - 2 - 8 BOKaOyJIsipa 1o NIACbMEHHBIE
(TIpaKTUKyM) MpOWIeHHON TeMe, paboTa JIOMAIITHHE
CO CIIPaBOYHOM 3a0aHUSA
JUTEPATYPOU U CIIOBAPEM
IToBTOpEHME PONHIEHHOTO - YK-4
Matepuaia, moAroToBKa Y CTHBIH 0Ipoc,
HMHAUBUAYAIbHOTO [HCbMEHHBIE
Tema 6.2. Management ABIALY
- 2 - 8 BOKaOyIsIpa 1mo JOMAIITHHE
Styles (mpakTukym) . z
MpoiiIeHHOM Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM
[MoBTOpEHHE MPONICHHOTO - VK-4
Marcpualia, moAroToBKa YerHbIi ompoc,
oo WHINBUAYATHHOTO [HCbMEHHBIC
Tema 6.3. Team Building AHBIAY
- 2 - 8 BOKaOyIsipa 1mo JIOMAITHHE
(mpakTUKyM) . z
npoiiieHHo# Teme, paboTa 3aaHus
CO CIIPaBOYHOM
JIUTEPATYPOU U CII0BAPEM
Tema 6.4. Risk in IT - 2 - 8 [ToBTOpEHME POHIECHHOTO - VeTHBIH onpoc, VK-4

sphere (TpaKTHKyM)

Marepuaia, oAroToBKa
HMHIAUBUAYAIBHOTO
BOKaOyJIsipa 1o
MPOWICHHON TeMe, paboTa
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM

MMHUCHbMEHHBIE
JIOMAIIHUE
3aJaHHAs




Tema 6.5. Crisis
management
(mpakTUKyM)

[ToBTOpEHME PONHIEHHOTO
Marepuaia, oAroToBKa
HMHAUBUAYAIbHOTO
BOKaOyJIsipa 1o
MpOHJICHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM

Paznen 7.

Communication

in Business

Tema 7.1.
Communication
(mpakTUKyM)

[ToBTOpEHME IPOIIEHHOTO
Marepuana, oAroToBKa
MHAUBUAYAIBHOIO
BOKaOyJsipa 1o
MpoWIeHHON Teme, paboTa
CO CIIPaBOYHOM
JUTEPATYPOH U CIIOBAPEM

Tema 7.2. E-commerce
(mpakTUKyM)

IToBTOpEHME POHIEHHOTO
Matepuaia, moAroToBKa
HMHAUBUAYAIBHOIO
BOKaOyIsipa 1mo
npoiiieHHol Teme, paboTa
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM

Tema 7.3. Customer
service (MPaKTHKYM)

[ToBTOpEHME PONHIEHHOTO
Marepuaia, oAroToBKa
HMHAUBUAYAIbHOTO
BOKaOyJIsipa 1o
MpOHICHHON Teme, paboTa
CO CIIPaBOYHOM
JIUTEPATypPOU U CIOBapeEM

Tewma 7.4. Writing report
(mpakTUKyM)

[ToBTOpEHME MPOIIEHHOTO
MaTepuaia, MoAroToBKa
WHANBUAYATHHOTO
BOKaOyJsipa 1o
MpOWICHHON TeMe, paboTa

VYerHbIi onpoc,
MMUChbMEHHBIE
JIOMaITHH1e
3a7aHus

VYeTHBIM ompoc,
[MMCbMEHHBIE
JIOMalTHue
3aaHus

VYceTHbIH ompoc,
IIMCHbMCHHBIC
JIOMaIITHHe
3aJaHus

YeTHBIM omnpoc,
[MMCbMEHHBIE
JIOMalTHHue
3aaHus

VYeTHBIM onpoc,
[IMCbMEHHBIE
JIOMalTHHe
3aaHus

YK-4

YK-4

YK-4

YK-4

YK-4




Pasnen 8. Global
Companies

[ToBTOpEHME POHIEHHOTO YK-4
MaTtepuana, moAroToBKa YeTHblit onpoc,
Tewma 8.1. Globalization WHIUBUTy AIBHOTO MUCEMEHHBIE
and Global Marketing BOKaOyJIsipa 1o JOMaIIHHe
(TIpaKTUKyM) MPOMICHHOH TeMe, paboTa 3ajaHus
CO CIIPaBOYHOM
JUTEPATYPOU U CIOBAPEM
[ToBTOpEHHE MPOIAEHHOTO YK-4
MaTepuana, moAroToBKa YerHbiit ompoc,
Tema 8.2. Coca Cola MHIMBULYAJTLHOTO THCHMEHHBIC
BOKaOyJIsipa 1o JOMaIIHKe
Company (IpakTUKyM) . >
MPOMICHHOH Teme, paboTa 3a/laHus
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBAPEM
[ToBTOpPEHME IPOIIEHHOTO VK-4
Matepuaia, moAroToBKa YeTHBIit ompoc,
Tema 8.3. Success in IT UHIMBUTYaTbHOTO ICHMEHHbIE
BOKaOyIsipa 1mo JIOMAILTHHE
sphere (mpakTHKyM) . z
npoiiieHHo# Teme, paboTa 3a/aHus
CO CIPaBOYHOM
JIUTEPATyPOU U CIOBApPEM
[ToBTOpEHME TPOIICHHOTO YK-4
MaTepuaia, MmoAroToBKa YerHblit onpoc,
Tema 8.4. General WHIUBUYATBHOTO [IUCHbMEHHEIE
Motors Company BOKaOyJsipa 1o JOMaIIHHe
(TIpaKTUKyM) MpOWICHHON TeMe, paboTa 3a1aHus
CO CIIPaBOYHOM
JUTEPaTYpO U CIIOBapeM
Tema 8.5. Failures [ToBTOpEHME MPOIIEHHOTO YcTHbIN YK-4
(mpakTUKyM) MaTtepuana, moAroToBKa orpoc,
WHIUBUIYTBHOTO MUChMEHHBIC
BOKaOymsipa 1o JIOMaITHIE
MPOMICHHOH Teme, paboTa 3aJIaHus

CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM




[ToBTOpEHME IPOIIEHHOTO YK-4
Marcpuaia, moAroToBKa VY CTHBIN omnpoc,
. WHANBUAYATHHOTO MHCbMEHHBIE
Tema 8.6. Microsoft AMBIILY
1 6 BOKaOyJsipa 1o JOMaIIHHe
Company (IpakTuKyM) . z
MpoKeHHON Teme, paboTa 3a/1aHusl
CO CIIPaBOYHOM
JUTEPATYPOU U CIIOBApPEM
IToBTOpEHME PONHIEHHOTO YK-4
Marepuana, NoAroToBKa VcTHBIi ompoc,
. HMHAUBUAYAIBHOIO [HCbMEHHBIC
Tema 8.7. Virgin Group AMBRAY
1 6 BOKaOyIspa 1mo JIOMAIITHHE
Company (IpakTuKyM) . :
MPOWICHHON Teme, paboTa 3aaHus
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBApPEM
[ToBTOpEHME POHIEHHOTO YK-4
Marepuajia, moAroToBka VY CTHBIN omnpoc,
Tewma 8.8. Future of WHIUBUTy AIBHOTO MTUCEMEHHEIE
Business in IT sphere 1 6 BOKaOyJIsipa o JOMaIIHHe
(mpakTUKyM) MpOHICHHON Teme, paboTa 3a/1aHus
CO CIIPaBOYHOM
JUTEPATypPOU U CIOBapeEM
ITonroroska K
IIPOMEKYTOUHON
3auver - 2 aTTecTanuu B hopme - -
VHJMBUILY ATBHON
IPE3CHTALNN
24 112 -
Hroro

144




Cemectp n3yuenus: 4

Buabl yueOHol padoTsl Ipomeiy
TOYHAasi @
opMu
KonraktHas pa6ora arrecran | @opmsl pMHPY
CamocrositeibHas padora us B eMble
Paspnen, moayanb IHoapa3snen, rema (B yacax) TeKyLlero
gacax KOMIIETEH
KOHTPOJIA —_—
Jlek |[IpakTHyecku KCP ¢opMbI opranusanuu
wnu | e 3amsTHS B Hacax CaMOCTOSTeILHOI
Paznen 9. English [ToBTOpEHME MPONUIEHHOTO - YK-4
in Communications Marepuana, moaroToBKa YcTHBII
Systems WHIUBUTy JIBHOTO oTpoc
y Tema 9.1. Computers — o poc,
. - 12 - 2 BOKaOyJsipa 1o IIACbMEHHBIE
friend or foe? (mpakTuxkym) . z
POMICHHON Teme, paboTa JIOMaIITHHE
CO CIIPaBOYHOM 3a/laHus
JINTEPATYPOU U CIIOBapeEM
IToBTOpEHME MPONIEHHOTO - VerHbli VK-4
. Marepuaia, IoAroToBKa OTpoc
Tema 9.2. Computer (video) P > TIOX i
games (IPaKTUKYM) ) 12 ) . HHATBEAYSTBHOTO e
BOKaOyJIspa 1o AOMAIITHHC
OPOUICHHON Teme, paboTa 3a/aHuA
[ToBTOpEHNE MPOMAEHHOTO - V CTHBI VK-4
MaTepuaia, moAroToBKa ompoc,
Tema 9.3. Computer 12 ) WHJIUBUYaJIIbHOTO NHChMEHHbIE
architecture (pakTUKyM) BOKaOyJsipa 1o JIOMaIlHIEe
PO ICHHOH Teme, paboTa 3a1aHus
CO CIIPaBOYHOMN
- VYcrHbI VK-4
OIIpocC
Tema 9.4. System computer poc,
i ( ) - 12 - - - MUCEMEHHBIC
software (mpakTuKyMm J—
3aTaHus
Tema 9.5. Operating - 12 - - - - VcTHbIi YK-4
systems (IIPaKTUKYM) ompoc,
IINMCBbMCHHBIC
JIOMaIIHue

3aaHUs




[ToBTOpEHNE MPOMAEHHOTO V CTHBI VK-4
MaTepHaia, moAroToBKa ompoc,
Tema 9.6. Multimedia 12 WHJIUBUAYaJIbHOTO [ACbMEHHBIE
(IpaKTHKyM) BOKaOyJIsipa 1o JIOMaIlHIEe
poieHHON Teme, paboTa 3a/1aHust
CO CIIPaBOYHOM
IToBTOpEHME MPONAECHHOTO V eTHBIH YK-4
MaTepuaia, MoAroToBKa ompoc,
Tema 9.7. Computers and 12 WHJIUBUAYaJIbHOTO MIUCHEMEHHBIE
work (IIpakTuKym) BOKaOyJsipa 1o JOMaIlIHHE
PO JICHHOM Teme, paboTa 3a/1aHusI
CO CIIPaBOYHOM
. YK-4
[ToBTOpEHME MPOIIEHHOTO .
Marepuaa, MoAroToBKa YCTHbIH
. WHAUBUIYAIBHOTO onpoc,
Tema 9.8. Teleworking [ICHMECHHBIE
10 BOKaOyJIsipa 1o
(mpakTUKyM) . : 6 JOMAITHUE
NpofifeHHOH Teme, paboTa S —
CO CIPaBOYHOMU
JTUTEPATYpPOH U CIOBapEM
. YK-4
[ToBTOpEHME MPOIIEHHOTO .
MarepHaa, MoJAroToBKa YeTHBIH
orpoc,
MHAUBHUIYaIbHOTO
Tema 9.9. Networks AHBHIY [MCHMEHHEIE
10 BOKaOyJIsIpa 1o
(mpakTUKyM) . z 5 JOMaIlIHHEe
NpofifeHHoi Teme, pabora S—
CO CIPaBOYHOMU
JIUTEPATypPOU U CIOBapeM
YcTHbIi VK-4
Tema 9.10. The Internet 12 ompoc,
- IIMCBbMCHHBIC

(mpakTUKyM)

JOMAIlIHue




IloBTOpEHKE IPONAECHHOTO

VYcTHbII

YK-4

orpoc,
WHJIUBUIYJILHOTO
Pasnen 10. The  |Tema 10.1. The Future of IT B AlOMaMIHIe
- 12 - 2 BOKaOyJIsipa 1o 3a/1aHus,
Future of IT (IpakTUKyM) . z
NpoieHHON Teme, paboTa BBINOJIHEHHE
CO CITPaBOYHOM KOHTPOJIbHBIX
JUTEPATYpPOU U CIIOBApEM sanaHnn
[ToaroToBKa K 36
MIPOMEKYTOUHOU
aTTecranuu B opme
JK3aMeH - - - - " $op - -
IPYIIIOBOW TIPE3EHTAIINH,
BBITIOJTHEHHE
KOHTPOJIbHBIX 3aJ[aHUI
- 48 8 88 -
Hroro
- | 116 | 20 | 476 -
Bcero




6. COAEP)KAHUE JUCHUIIJINHBI

Pa3nea 1. Global Market

Tema 1.1. Globalization

OOyuatomecss u3yyatoT Temy [noGamumzamus. CrnocoObl M METOJbI, NPHUBOJSAIUE K
I'moGanuzanuu. M3yuaror sekcuky no Tteme. llonoXuTenbHbIE M OTPULIATENIBHBIE IOCIEICTBUS
npouecca riaodanuzanuu. M3y4yaroT TepMUHOIOTHIO IPOBEACHUSI T€IEPOHHBIX IEPETOBOPOB.

Tema 1.2. Brands

OOyuarolyecs 3HAKOMSATCS ¢ TeMOM Ha mpumepe MupoBbix Mapok: IBM, Coca-Cola, Disney.
OO6cyxaarT mpobIeMbl, CBSI3aHHbIE ¢ TUPATCTBOM M ITyTH UX peulieHus. M3yueHne TepMUHOIOTHH,
HEOOXO0JUMOM JUIs TPOBEJICHUS JEJIOBBIX IIEPETOBOPOB U COOpaHU MEXTyHAPOIHOTO YPOBHSIL.

Tema 1.3. Advertising

OOyuarolyecss 3HAKOMATCS ¢ pa3IMYHBIMU BHUJAMU PEKJIAMbl, METOJIAMHU PEKJIAMUPOBAHMUS.
VYyarcs,, Kak NMPaBUJIBHO MPOBOJUTH PEKIAMHYIO0 Kammnanuio. M3yuaror ¢pasel, HeOOXOaUMBIE IS
MIOCTPOEHHUS yCHEIHON npe3eHTanuu. HauBuayanbHast pe3eHTalus 1o TeMe.

Pa3znen 2. Business Organization

Tema 2.1. Employment

OOyuatomecss HM3y4aloT Hambosnee BaXKHbIE (DAaKTOpPBl, HEOOXOAMMBIC JUISL TIOTYYEHUS
paboTel. M3ydaroT cmocoObl yCHENIHOTO MPOXOXKACHHS W MPOBEACHUs cobOecemoBaHus. M3ywaror
TEPMUHOJIOTHIO, HEOOXOIUMYIO JJIsl MPOBEACHUS COBEIAHWA BHYTPU KOMIIAaHMM. Buabl pestome.
OOyuaromiyecs: yyaTcs COCTaBIJIATh PE3IOME.

Tema 2.2. Trade

OOyuatonyiecss 3HAKOMSTCS C pPAa3IMYHBIMU BUJaMH TOprosid. l3ydaior ocobGeHHOCTH
BHEIIHEHl W BHYTpPEHHEH TOProBiu. 3HAKOMSTCA C MpaBUiIaMM O(GOPMIIEHUS aKKpEeIUTHBA.
CoBepILIEHCTBYIOT HaBBIKUA BEACHMsI IIEPETOBOPOB, M3YYAalOT Pa3jIM4YHbIE NMPUEMBI IS JTOCTHIKEHUS
HanOosnee 3(h(HeKTUBHOTO pe3yibTarTa.

Tema 2.3. Organization

OOyuaromyecs 3HAKOMSTCA C BMJAMM KoMmmaHui. M3ydaroT mnpuemsl, CIOCOOCTBYHOIIUE
CO3JIaHMIO OJIAaronpusATHON pabodyeill cpenbl. 3HAKOMATCS € MpPaBUIAMU U CTPYKTypamMH OOILEHHs B
cdepe OuzHeca.

Tema 2.4. Money

3HaKOMCTBO ¢ ()MHAHCOBBIMU OTHOIIEHUSIMHM B SKOHOMMKE U UX Ipa)uyeCKUM OTPaKEHUEM.

O6y‘ICHI/Ie COCTaBJICHUIO U HAITMCAHHUIO OTUCTOB.



Paznea 3. Strategy in IT sphere

Tema 3.1. Ethics in IT sphere

3HaKOMCTBO C 3THKOH B cdepe OuzHeca MU MHPOPMALMOHHBIX TEXHOJOTUH M pa3IUYHBIMU
HopMaMHu 3THKeTa. OOCyxaeHue npobdiieM Koppynuuu U 0oprObl ¢ Heil. OOyuarommecss U3y4aroT
TEPMUHOJIOTHIO 110 TAHHOH TeMe, [T HaXOKJICHHUS BBIXO/1a U3 CJIOKHBIX IKOHOMHYECKUX CUTYyalUu.

Tema 3.2. Change in IT sphere

OOyuatolyecs y4arcsi BbIpaXkaTb CBOM MBICIIHU 110 TeMe U3MeHeHHus. O0CyKaar0T, HaCKOJIbKO
4acTO M3MEHEHHUs Kacarorcsi chepbl HHPOPMALMOHHBIX TexHOyoruil. Kak B MOBCETHEBHOMN XKHU3HH,
Tak 1 B cepe OM3Heca U B cucTeMe MH(POPMAIIMOHHBIX TEXHOJIOTHH. YYarcs MpaBWiiaM HaIllUCAHUS
or4eToB. COBEpIICHCTBYIOT HABBIKM TIPOBEJCHHUS COBEIIAHUH TI0 TeMaM, KaCaIOIIMMCS
UH(POPMALIMOHHBIX TEXHOJIOTUH.

Tema 3.3. Strategy in IT sphere

OObyuaromyecs 3HAKOMSATCS ¢ TepMUHOM «CTpaTerusi» B 1eiaoM. M3ydaioT BUABI CTpaTeruii U
TaKTHK, HEOOXOIMMBIX ISl TOCTHIKCHUS, TIOCTABIICHHOH 1en. M3ydaroT pa3inuyusi Mex1y TePMHUHOM
CTpaTerusi W TaKTUKA; MPOCLUPYIOT CBOM 3HaHMs Ha cdepy HH(POPMAIMOHHBIX TEXHOJIOIHMH.
Pa3BuTre yMeHUN U HABBIKOB IIPUHATHS PELICHUN.

Pasnen 4. Leadership

Tema 4.1. Cultures

3HaKOMCTBO C KyJIbTypaMH pa3HbIX CTpaH, IOBEJAECHUEM JIOAEH, UX TPaIuLUsIMH U O0bIYasIMU.
O1eHKa U aHAJIU3 UX BIMSHUS Ha BeJeHHe OM3Heca. 3HAKOMCTBO C OCOOCHHOCTSIMU Be/ieHUs Ou3Heca
C BOCTOYHBIMH JICIOBBIMH MapTHEpaMu. Pa3paboTka cOOCTBEHHBIX CTpaTeruii B TaHHOH cdepe.

Tema 4.2. Leadership

3HaKOMCTBO C MHUPOBBIMH JIMIEPAMU B MOJUTHKE U 3KOHOMHKe. OOCyKIeHUE KauecTB
Jauzepa, pacliupeHue Jiekcuku mno Teme. OOyuaromuecss IMOJy4yaroT HpPEJCTaBICHHE O HaBBbIKAax
yIpaBJICHUS! KPYIHBIMH, MUPOBBIMU KOMITAaHHUSIMU.

Tema 4.3. Competition

OOyuarolyecs 3HAKOMATCA € HKOHOMMYECKMM TEPMUHOM «KOHKYPEHLUs» U €€ BUIAMH.
M3yyaroT BIUSHHE KOHKYPEHLMH Ha COCTOSIHME pa3IM4YHBIX PHIHKOB. PaccMaTpuBalOT OCHOBHBIE
CTpaTerMu  JIOCTM)KEHUS  KOHKypeHTocmocoOHocTH. OOywarommuecss — pa3pabaThIBalOT  CBOH
COOCTBEHHBIE CTPATETWYECCKHUE NEHCTBHSA JJIsl IPEOIOJICHHS IPENSATCTBUN B PEIICHUH MTOCTABICHHBIX
3ajau.

Pazgen S. Business vision

Tema 5.1. Innovations in IT sphere

OOyuatonyecss 3HAKOMATCS C pPa3IMYHBIMU H300peTeHusiMH. OOCYyXIar0T HEOObIYHbIE

M300peTeHms], UCTOJIb3Ys JEKCUKY MO JaHHOW Teme. PaccMaTpuBaroT mpeuMyllnecTBa MHHOBAIUI B



chepe phIHKAa HHPOPMAIIMOHHBIX TEXHONOTHHA. M3y4arOT METOIBI YCHEIIHOTO MPEICTABICHUS
uHpopMaluu B GopMe Ipe3eHTaLui.

Tema 5.2. Business and environment

OO6yuarornuecs U3y4yaroT MOHSATHE OKPYKaroIllas cpefia BO B3aUMOCBSI3U C BeICHHEM Ou3Heca.
BrusiHue pa3nuyHbIX KOMIAHUN HA COCTOSIHHE OKpYXarolled cpeibl. 3HAKOMATCA C Pa3IMYHBIMU
KOMITAaHUSIMH, KOTOPBbIE BHOCST BKJIA]] B COXpAaHEHUE OKPY KAIOIICH CPEIbI.

Tema 5.3. Franchising

OO6yuaromuecs 3HAKOMSTCS ¢ TEPMUHOM «(PpPaHIIM3UHT: BblJadya KOMIAHHEH ITUICH3UU Ha
MPOM3BOJCTBO WJIM MPOJaXy ToBapa Moja ee Mapkod (¢dpaHmmsel)y. M3ydaroT HEOOXOIMMYIO
TEPMUHOJIOTHIO Ha TPUMEpax pPa3INYHbIX MEXIAYHAPOJHBIX KoMmaHui. Haxomst mpumepsl Ha
Poccuiickom pbIHKE.

Tema 5.4. Business communication

OOyuaromuiecss 3HAKOMSTCS C TEPMHHOJIOTHEH W TOHSTHEM OW3HEC ITHKETa, ISl BEACHHUS
JIEJIOBBIX IEPETOBOPOB. YIIydIlIal0T CBOM HABBIKU OOILEHUS B JI€JIOBOM Cpefe.

Pa3znea 6. Insights Into Management

Tema 6.1. The nature of management

OOyuaromuiecss 3HAKOMSATCS C TOHATHEM MEHEIKMEHTa, ero 3HadeHwem. OOydaromruecs
3HAKOMSTCS C TEPMHUHOJIOTHEH, HEOOXOOUMOM [JIi OMUCAaHWsA dYepT TOJIOKHUTEIBHOTO U
OTPULATENILHOTO YIIPaBJICHIIA.

Tema 6.2. Management Styles

UTO MOKHO U YEero Henb34 JIejaTh MEeHepKepaM. Tpu CTUIIs yIIpaBIeHHUS.

WNHTepBbiO € 3KcmepToM MO CcTWisiMu yripaBieHus. KaudectBo ympasnenus. Kak omeHHTH
00paTHYIO CBSI3b OT COTPYIHUKOB, YTOOBI YIYUIIUTh CTHIIN yIIPABICHHUS.

Tema 6.3. Team Building

OOyuaromuecs HM3y4arOT CHOCOOBI pa0OThI B KOMaHJE, OOCYXKIAIOT HIEH, KaK CO37aTh
yCHElHYy0 KoMaHy. M3y4aroT JIEKCUKY 0 TeME.

Tema 6.4. Risk in IT sphere

OO6yuatomuecs 00CyXIal0T BUABI IOBCETHEBHOTO PUCKA U pHUCKa B Ou3Hece. Puck, KoTopbIit
MOJKET OBITh TIOJYYEH B XOJI€ TIPOIecca rIo0aln3aluy.

Tema 6.5. Crisis management

OOyuatomnuecs 00CYyXJalOT BOMPOCHI [0 TEeME KPU3UC B YIPaBICHUH. 3HAKOMSTCA C
pa3IMYHBIMH CUTYallMsSIMHU, BBI3BIBAIOIIMMHU Kpu3HC. M3ydaroT myTH pelieHusl BhIXOAa W3 KpHU3HUca.
N3y4aroT mpreMsl 3anpamuBaHus HHOOPMAILIUU B CIIOKHBIX YKOHOMUYECKUX CHTYAIIHSIX U TPAMOTHO

OTBCYATH HA MMOCTABJICHHBIC BOIIPOCHI.
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Paszjnen 7. Communication in Business

Tema 7.1. Communication

OOyuatoniuecs U3y4aroT KauecTBa XOPOLIEro codeceHuKa, (hakTopbl BaXKHbIC B OOILIEHUU U
¢dbopMbI 001IeHUs (BUABI TUCHbMEHHOTO U YCTHOTO OOIIeHus). V3yueHne u TPEHUHT HOBOU JIEKCUKHU
II0 TEME. COBCpIJ_ICHCTBYIOT CBOM KOMMYHHKATHBHBIC HABBIKH. I/I3yqa}0T BHU/IbI HpO6JICM, C
KOTOPBIMU OHH MOTYT CTOJIKHYTBHCS B ITPOLIECCE OOIIECHUS.

Tema 7.2. E-commerce

OOyuaromuecs W3y4alOT BUJIbl PUCKA, KOTOPbIE MOTYT OBITh MOJYYEHBI B pe3yJbTaTe
TOPrOBIM B HMHTEpHETE. BHIBI NPOAYKTOB M YyCIyr, NPEAOCTaBIsAEMBIX B HHTEpHeTe. M3ywaror
TEPMUHBI TI0 Teme TOproBis. M3ydaror mMeromsl mocTtpoeHus 3G()EKTUBHON MPE3CHTAMH IS
YCHEIIHOM MPOJIaXKh CBOETO MPOAYKTa CBOMM MOTEHIIUAIBHBIM MOKYATEIISM.

Tema 7.3. Customer service

OOyuaromuiecss HW3y4alOT HOBBIE HIeH B cdepe OOCHyKHBaHHS KIHUCHTOB. M3ydaroT
JOCTOMHCTBA MU HECAOCTATKU Pa3HbIX BUI0B O6HI€HI/15[ C KJIMCHTaMH. O6y‘IaIOHII/I€C$[ y4daTtcsda nucaTb
nucbMo-xkano0y. CoBepIICHCTBYIOT HaBBIKU ayIMPOBAHUS 10 TaHHOM TeMe.

Tema 7.4. Writing report

OOyuaromuiecss W3y4alOT CTPYKTYpPY HANHMCAaHUS OTYETa, HEOOXOIUMYIO TEPMHHOJOTHIO.
3a1u1/1Ta HHIAWBHUAYAJIbHBIX OTUCTOB.

Pa3znea 8. Global Companies

Tema 8.1. Globalization and Global Marketing

OO6yuaronmecss u3yqaror Temy «lmobamusanus». CrmocoObl W METOABI, MPHUBOJISAIINE K
I'mobammzanuu. M3ywaror nexkcuky mo Teme. [lonoXuTenbHbIE W OTPHUIATEIIbHBIC IOCIIEICTBHS
nporecca riaodanuzanuud. MeTo bl BXOKICHHS] B MUPOBOU PHIHOK.

Tema 8.2. Coca Cola Company

OOyuaromiecss 3HAKOMSTCS C HUCTOpHUEH CO3/laHUsl KOMIIAHWH, C €€ OCHOBATEIISIMHU.
OO0cCyxIar0T MPEenMyIIecTBa U HEOCTATKHA dTON KOMITAaHUH.

Tema 8.3. Success in IT sphere

W3yvaroT nekcuky mo Teme «Ycmex», ocobenHo kacarenbHo IT. 3HakomsaTcs c
TEPMUHOJIOTHEN Ha MpPUMEpE YCHEHIHbIX KOMMaHuW U Jitojei. COBEpIICHCTBYIOT HaBbIKU BEICHUS
neperoBopoB. M3ydaroT kauecTBa, KOTOPHIMU 00JIaJJaeT YCIEIIHBIN YeJI0BEK, paboTaromnmii B chepe
MH(GOPMALIMOHHBIX TEXHOJIOTHIl.

Tema 8.4. General Motors Company

W3y4yaroT UCTOpPUIO KOMIIAHMHM, 3aHMMAaeMO€ MECTO Ha MHPOBOHW  apeHe, ee

KOHKYPEHTOCIIOCOOHOCTh Ha PbIHKE U (POpMYITy ycIexa, MecTo, 3aHuMaemMoe Ha PoccuiickoM phIHKE.



Tema 8.5. Failures

OOyuatonyecss U3y4aloT NpUYUHBI Kpaxa KommaHuil. Ilytu BeIXoma H3  CIOXKHBIX
HKOHOMMUYECKHUX cUTyaluid. O030p PHIHKOB, KOTOPbIE 00aHKPOTUIIUCH.

Tema 8.6. Microsoft Company

OOyuaromyecss U3y4aloT UCTOPUIO KOMITAHWH, 3aHMMAaeMO€ MECTO Ha MHUPOBOM DBHIHKE, €€
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (hOpMYIly ycIiexa, MecTo, 3aHuMaeMoe Ha PoccuiickoM pbliHe.

Tema 8.7. Virgin Group Company

OOyuarolyecs M3y4aroT HUCTOPUIO KOMIIAHMM, 3aHMMAaeMO€ MECTO Ha MHUPOBOW apeHe, ee
KOHKYPEHTOCIIOCOOHOCTh Ha PhIHKE U (POPMYITy ycIexa, MecTo, 3aHuMaeMoe Ha Poccuiickom phIHKe.

Tema 8.8. Future of the Business in IT sphere

OOyuarolyecs U3y4aroT MPUUUHBI, 10 KOTOPHIM KOMIIAHUU CTaHOBATCS IN100aibHbIMU. [1yTH
ux pacupeHus. IIbITatoTcst CpOrHO3UpOBaTh SKOHOMHUYECKOE COCTOSIHME CTpaHbl B Oyayllem, a
TaKXke u3MeHeHHe cepbl HH(POPMAIIMOHHBIX TEXHOJIOTHA.

Pa3nea 9. English in Communications Systems

Tema 9.1. Computers - friend or foe?

OOyuaromyecss pasMbIIUIAIOT HaJl BOIPOCOM OE30MACHOCTH WM BPaKJCOHOCTH BIIMSHUS
KOMITBIOTEPHBIX TEXHOJIOTHI Ha YeJIoBeKa, Ou3HEC.

Tema 9.2. Computer (video) games

OOyuaromyecs 00CYXKIarOT BHJbI U TUIBI KOMIBIOTEPHBIX WIp, MX BJIMSHUE Ha pPa3BUTHUE
YeJIOBEKa, a TAKXKE BO3MOKHBIE BAPUAHTHI UX HCIIOJIBb30BaHMUA.

Tema 9.3. Computer architecture

OOyJarommecs: U3y4aroT aHTJIMMCKUE SKBUBAJICHTHI MO 0003HaueHHOW Teme. OO0CyKaaroT
IUTIOCHI U MUHYCBI PAa3JIMYHBIX BHJIOB KOMIIBIOTEPHON apXUTEKTYpBHI.

Tema 9.4. System computer software

OO0yuaromyecs U3y4aroT BUJIBI IPOrPAMMHOTO 00€CIIeUeHHs], COOTBETCTBYIOIIYIO JIEKCUKY.

Tema 9.5. Operating systems

OO0yuarolyecs paccMaTpUBaIOT pa3IMYHbIC BUJIbI ONIEPALIMOHHBIX CUCTEM, CPABHUBAIOT HX.

Tema 9.6. Multimedia

OOyuaromecss U3y4aroT JIGKCUKY MO TeMe «MYJIbTUMEAUNHHBIE YCTPOUCTBa», 0OCYKIAIOT,
HACKOJIBKO CHUIBHBIMH OBLIA U3MEHEHHUS B 3TOM CCKTOpC.

Tema 9.7. Computers and work

OO6cyXJaroT JOCTOMHCTBA M HEJOCTATKM HCIOJIb30BAaHUS KOMIIBIOTEPHBIX TEXHOJIOTHI Ha
paborte.

Tema 9.8. Teleworking

Beenenne B TeMy ypaieHHOW paborel. OOyuaromuecs OOCYKAAalOT CMBICI U 3HAYCHHE

MOSABJICHUA NAHHOT'O HAIIPABJICHUA B C(bepe HH(bOpMaI_[I/IOHHBIX TEXHOJIOTHiA.



Tema 9.9. Networks

OOyuatomuiecss 00CYKIAlOT 3HAYMMOCTH IOSIBICHHUS Pa3IMUHOTO POJa «CEeTel»; pazHUILY
MEXJy HUMH; OTHOILICHHE Pa3HbIX IOKOJIEHUH K 3TOMY.

Tema 9.10. The Internet

OOyuaromecss yriayOJsilOTCS B W3yY€HHE TEPMUHOJOTHH cdepsl HHPOPMALMOHHBIX
TEXHOJIOTHI; 00CYKIAIOT MOJIOKUTEIHHBIE H OTPHUIIATENIbHBIC aCTIeKThl VIHTepHeTa.

Pa3pen 10. The Future of IT

Tema 10.1. The Future of IT

OOyuatomyecss 00CYXIal0T T€ M3MEHEHHs, KOTOpble mperepriena cdepa WHPOPMAIMOHHBIX
texHosoruit. OOydwaromuecsi TPOTHO3UPYIOT BO3MOXKHBIE W3MEHEHHSI U Pa3BUTHE CQepsl

I/IH(bOpMaHI/IOHHI)IX TEXHOJIOTHI B CICOYIOIIEM BCKE.

7. CAMOCTOSATEJBHASA PABOTA OBYYAIOIIIUXCSA

B pamkax gaHHO#N y4eOHOM MUCHMILIMHBI 00y4YarolUecs BBINOJIHAIOT CAMOCTOSTENbHYIO padoTy
B BHJI€ TIOBTOPEHUS IPOMACHHOTO MaTeprasa 0 BCEM U3y4aeMbIM TEMaM JIECATH PA3/€IOB, YCTHO U
IUCbMEHHO (MMChbMEHHBIE JOMAIlIHUE PadOThl) OTBEUAIOT HA BOIPOCH! JUIsl HOJATOTOBKU K TEKYILEMY
KOHTPOJIIO B COOTBETCTBYIOLIEM CEMECTPE, a TAKKE TOTOBATCA K MHIAUBULYAIBHBIM WIH IPYIIIOBBIM
MIPE3EHTALNAM JUIsl IIPOXOKICHHAS IPOMEKYTOUYHOM arrecTtauuy no aucuuiuivee. [lommmo s3toro,
00yyaromuiicss OCYIIECTBIIAET MOArOTOBKY HMHIAMBMIYaJbHOIO BOKaOysspa IO NPOWIEHHOM TeMme;

paboTy co cripaBOYHOI JTUTEPaTypOil U clioBapeM; paboTy HaJl OLIMOKAMHU.

8. OBPA3OBATEJIBHBIE TEXHOJIOI'MA

Ha kaxxmoMm 3aHSATUM KaKIOW TeMBI BCEX PA3leNioB HapsAy C TPAJAULMOHHBIMU MPUMEHSETCS
TEXHOJIOTHS POOIEMHOT0 00YUYCHHS, 2 UMCHHO Ka)X/10€ 3aHSATUE TIPOBOIUTCS B (hOpME PAKTHKYMA.

[Ipy w3ydyeHHW [aHHOW JAWCIMIUIMHBI HUCIOJIB3YIOTCSA — CIEAyIoIue 00pa3oBaTelIbHbBIC

TEXHOJIOTHH:
Tema 3ansaTHs Bup oGpa3oBarenbHOM ®opma npoBeaeHU 3aHATHS

TEXHOJIOTHH

Pa3nea 1. Global Marketing Hnmepaxmusnas Henosas / ponesas uepa

Tema 1.1. Globalization MexXHoN02Us

Tema 1.2. Brands Hnmepaxmusnas Case Study (pazoop
MEeXHONI02Us. KOHKDEMMHbIX CUMYayutl)

Tema 1.3. Advertising Hnmepaxmuenas lenosas / ponesas uepa
MmexHoI02Us Case Study (pazoop

KOHKDEMHbIX CUMYayutl)
Pa3nen 2. Business Organization | Tpaoduyuonnas mexuonocus Ilpakmuueckoe 3anamue
Tema 2.1. Employment




Tema 2.2. Trade

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 2.3. Organization

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecxoe 3aHamue

Tema 2.4. Money

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3anamue

Pa3nen 3. Strategy in IT sphere
Tema 3.1. Ethics in IT sphere

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazoop
KOHKDEMHbIX CUMYayull)

Tema 3.2. Change in IT sphere

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3aHamue

Tema 3.3. Strategy in IT sphere

Tpaduuuouuaﬂ MexXHOoJIocUA

HpakmuquKoe 3aHAaAmue

Pa3nen 4. Leadership Hnmepaxmusnas Henosas / ponesas uepa
Tema 4.1. Cultures MexHOoN02Us Case Study (pazoop
KOHKDEMHbIX CUMYayutl)
Tema 4.2. Leadership Humepaxmuenas Case Study (pazoop
MEeXHOI02Us. KOHKDEMHbIX CUMYayutl)
Tema 4.3. Competition Humepaxkmusnas Henosas / ponesas uepa
mexHo102Us. Case Study (pazbop

KOHKPEMHbIX CUmyayutl)

Pa3znea 5. Business vision
Tema 5.1. Innovations in IT
sphere

Tpa()ub;uomtaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 5.2. Business and
environment

Tpaaubﬂ/IOHHG}l MEeXHOJI02UA

Hpakmuqecme 3aHAmue

Tema 5.3. Franchising

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 5.4. Business
communication

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazbop
KOHKDEMHbIX CUMYayull)

Pa3nex 6. Insights Into
Management

Tema 6.1. The nature of
management

Tpd()UI/;UOHHa}l MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 6.2. Management Styles

Tpaduuuormaﬂ MexXHoJIocUA

HpaxmuquKoe 3anAamue

Tema 6.3. Team Building

Tpaduuuoyyaﬂ MeXHOJI02UA

Hpaxmuuecxoe 3anamue

Tema 6.4. Risk in IT sphere

Hnmepaxmusnas
MexHOoN02Us

Case Study (pazoop
KOHKPEMHbIX CUMYayutl)

Tema 6.5. Crisis management

Tpaduuuoyyaﬂ MeXHOJI02UA

Hpaxmuuecxoe 3anamue

Pasgen 7. Communication in
Business
Tema 7.1. Communication

Tpaduuuormaﬂ MexXHOoJI02UA

HpaxmuquKoe 3anAamue




Tema 7.2. E-commerce

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3anamue

Tema 7.3. Customer service

Tpaduuuorma}z MexHoJIocUA

Hpakmuqea(oe 3anAamue

Tema 7.4. Writing report

Tpd()UI/;UOHHa}l MeXHOJI02UA

Hpakmuqecme 3aHamue

Pasnea 8. Global Companies
Tema 8.1. Globalization and
Global Marketing

Tpaduuuorma}z MexXHoJIocUA

Hpakmuqea(oe 3anAamue

Tema 8.2. Coca Cola Company

Tpaduuuormaﬂ MexXHoJIocUA

HpaxmuquKoe 3anAamue

Tema 8.3. Success in IT sphere

Hnmepaxmusnas
MexHOoN02Us.

Case Study (pazoop
KOHKDEMHbIX CUMYayutl)

Tema 8.4. General Motors
Company

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 8.5. Failures

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmultecme 3aHsamue

Tema 8.6. Microsoft Company

Tpaduuuonnaﬂ MEeXHOJI02UA

Hpaxmuttecxoe 3anHsamue

Tema 8.7. Virgin Group
Company

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecxoe 3aHamue

Tema 8.8. Future of Business in
IT sphere

Humepaxmuenas
MexHo102Us

Case Study (pazbop
KOHKPEMHbIX CUMYayutl)

Pa3gen 9. English in
Communications Systems
Tema 9.1. Computers - friend or
foe?

Tpaduuuoyyaﬂ MEeXHOJI02UA

Hpaxmuuecxoe 3anamue

Tema 9.2. Computer (video)
games

Tpaduuuouuaﬂ MmMexXHoJIocUA

HpakmuquKoe 3aHAaAmue

Tema 9.3. Computer architecture

Tpadub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqeacoe 3anamue

Tema 9.4. System computer
software

Tpa()ub;uomtaﬂ MEXHOJI02UA

Hpakmuqecme 3araAmue

Tema 9.5. Operating systems

TpaduquHHaﬂ MEeXHOJI02UA

Hpakmuqecxoe 3aHamue

Tema 9.6. Multimedia

Tpd()UI/;UOHHa}l MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.7. Computers and work

Tpaduuuoyyaﬂ MeXHOJI02UA

Hpaxmuuecxoe 3aramue

Tema 9.8. Teleworking

Tpadub;uoyyaﬂ MEeXHOJI02UA

Hpakmuqecme 3anamue

Tema 9.9. Networks

Tpadub;uOHHaﬂ MEeXHOJI02UA

Hpakmuqeacoe 3aramue




Tema 9.10. The Internet Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue

Pa3nen 10. The Future of IT Tpaouyuonnas mexuonocus Ilpakmuueckoe 3anamue
Tema 10.1. The Future of IT

9. TEKYIIIUM KOHTPOJIb YCIIEBAEMOCTHU U IPOMEXYTOYHAS ATTECTAIIUS
o AMCIUIIJIMHE

9.1. ®opMBbI KOHTPOJISI IO TUCIHUTIINHE

Texkymuii KOHTPOJIb.

B mporiecce n3ydeHust y4eOHOM JUCIUILTNHBI 00yYaONIUecs Y9acTBYIOT B YCTHBIX OIPOCax,
BBIIIOJHAOT IMHCBbMCHHBIC AOMAIIHWEC W KOHTPOJIBHBIC 3aJlaHUA. PGSYJ'II)TaTI)I BBIIIOJTHEHUA JaHHBIX
BUJIOB PAa0OT SIBJISIOTCS OCHOBAaHMEM JUI BBICTABJICHUS OLIEHOK TEKYILIEro KOHTPOJS MO y4yeOHOH
JUCLUIUIMHE. BbINOJIHEHHEe BcexX 3alaHuil sBIseTCs O0s3aTeNbHBIM JUIsI BCEX OOYYaIOIIMXCS.
OOyuaromyecsi, HE BBIIOJIHMUBIINE B IOJHOM OOBbEME BCE 3aJaHUs, HE JOIYCKAIOTCA K chade
HK3aMEHOB, 324E€TOB U 3a4E€TOB C OLIEHKOH MO JaHHON Y4eOHOM IUCUUIUIMHE.

IIpomeskyTOoUHasA aTTECTAIUA.

JUiss KOHTpOJsL YCBOEHHUS OOYyYaroIUMHCS JaHHOM IUCHMIUIMHBI Y4eOHBIM IUIAHOM
npeaycMOTpeH 3aueT B 1 u 3 cemecTpax OOy4YeHHs M 3a4eT C OLIEHKOM BO 2 cemecTpe,
IMPOBOAHUMBIC B (1)opMe WHIAWBUIYAJIbHBIX HpGSGHTaHI/Iﬁ 10 U3Y4YCHHBIM TEMaM, U 3K3aMCH B )
ceMecTpe, MPOBOJUMBIA B (OpME HENOArOTOBICHHOTO MOHOJOTHMYECKOTO BBICKA3bIBAHMS II0
OJIHOM M3 MNpEIJIOKEHHBIX TEM, OTBETOB Ha BOIPOCH MApTHEpa WIM IpenojaBaTels Iocie

IIPEJICTaBIEHHOI'O0 MOHOJIOTa, IPYIIIOBOM JEI0BON IIPE3CHTALINH.

9.2. OueHoYHbIEe MaTepHAJIBbI (OLIEHOYHBbIE CPEACTBA) A/ TEKYILIEero KOHTPOJIsA

YCIIeBaeMOCTH A HpOME)KyTO'—IHOﬁ aTTeCTalluM 10 JMCHMIIJINHE

Texkymuii KOHTPOJIb.

OrneHOYHBIC MaTEpUabl I TEKYIIETO0 KOHTPOJIS O JUCIUILINHE: B TEYCHUE CEMECTpa
OCYIIECTBIIICTCS IMOYPOYHBIA KOHTPOJb YCTHBIX OTBETOB (IHAJIOTOB W MOHOJIOTOB),
ay/IMpOBaHUs, YTCHUS ¥ MUChMEHHBIX (ayJAUTOPHBIX W JOMAIIHUX) paboT (3amanuii). OueHka
BBICTABIIACTCS 32 pabOTy Ha Ka)XXJIOM 3aHATUH, YYUTHIBAIOTCS BCE BUJIbI PEUEBOM ACSITEILHOCTU
(ayaupoBaHue, TOBOPEHUE, YTECHHUE, TUCHMO), a TAK)KE YMCHHE aJICKBATHO, 10 TEME, OTBETUTh
Ha BONPOCHI B paMKax yCTHOTO OIPOCA, BOIPOCHI KOTOPOTO MpejcTaBicHbl HUke. OIeHKa
BBICTABJISICTCS] COOTBETCTBEHHO KPUTEPHUSIM OIICHUBAHUSI.

Cnucok BONPOCOB /1Jisl OATOTOBKH K TeKYIlleMy KOHTPoJI10 B 1 cemecTpe:

@®opMyIMpoBKa BOMPOCOB K TEKyIIEMY KOHTpPOJIO B | ceMecTpe NOJIHOCTHIO

COOTBCTCTBYCT HAMMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TEM.
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What is Marketing?

What are characteristics of Marketing?

What is branding?

Why do we need brands?

What steps should a company take to create a new brand?

What is counterfeiting?

How can companies protect their brands from piracy?

What are the advantages of being the global Co?

What are the disadvantages of being the global Co?

What are the advantages of being the local Co?

What are the disadvantages of being the local Co?

What are the ways to globalization?

What is urgent: globalization or localization?

Which is the longest way to globalization?

Which is the fastest way to globalization?

Which is the longest way to glocalization?

Which is the fastest way to glocalization?

What are the advantages of being small Co?

What are the disadvantages of being small Co, if any?

Make an overview of advertising media and methods?

How to choose the best way to advertise a product?

They say, «Advertising is not a waste of money»? Do you agree?

Advantages of outdoor advertising over the commercials.

What is the difference between corporate and product advertising?

What methods of advertising are more effective in each case?

What are the most efficient methods of advertising?

What are the least efficient methods of advertising?

What makes a good advertising?

What are vivid examples of successful advertising? Why?

What are vivid examples of unsuccessful advertising? Why?
Cnucok BONPOCOB /Il MOATOTOBKH K TeKYIIeMy KOHTPOJIIO BO 2 ceMecTpe:

@®opMyJIMpOBKa BOIPOCOB K TEKYLIEMY KOHTPOJIO BO 2 CeMeCTpe IOJIHOCTbHIO

COOTBCTCTBYCT HAUMCHOBAHUIO U COACPIKAHUIO 3asABJICHHBIX TCM.

I.
2.
3.

Give 10 examples of unethical business activities and dwell on them.
Speak on 10 ethical business activities.

What is the difference between a leader and a manager?
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10.
11.
12.
13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.

Explain negative consequences of unethical business activities the company can face.

What is corruption? What types of corruption can be in business?

What are the results of corruption for a country? Name and characterize 3 of them._

What strategies can be used inside a company to make it smaller? Name and characterize 6 of
them.

What strategies can be used inside a company to make it bigger or more efficient? Name and
characterize 6 of them.

Give 3 arguments for and 3 against a merger.

How can mergers affect the future development of the company?

Which is worse in your opinion: to offer or to accept a bribe?

Make a portrait of honest business person.

Make a portrait of dishonest business person.

What is the difference between a business person and an entrepreneur?

What are examples of well-known business strategies?

Differentiate the following business strategies: a takeover, a joint venture, a merger, an alliance

Which of the strategies have more advantages over the others (a takeover, a joint venture, a
merger, an alliance)?

What are 3 advantages of stating one’s strategy in mission statement?

What are 3 disadvantages of stating one’s strategy in mission statement?

What is the difference between mission and strategy? What is more significant for a company?

Give 5 reasons why people resist change and explain why.

What are 5 opinions of Jack Welch to change?

What are opinions of 5 business leaders to change?

What are main tips of successful business communication?

Give key elements that a leader of a company must consider introducing the change.

What should a leader of a company avoid introducing the change to the organization?

Innovations: good or evil?

How does business affect environment?

What are positive facets and difficulties of a small business?

What are pros and cons of a global business?

Cnucok BONPOCOB /JIsl MOATOTOBKH K TeKyIlleMy KOHTPOJIIO B 3 cemecTpe:

@opMyJIUpOBKAa BONPOCOB K TEKYIIEMY KOHTPOJIO B 3 CEMECTPE IOJHOCTBHIO

COOTBCTCTBYCT HAMMCHOBAHUIO U COACPKAHUIO 3asABJICHHBIX TCM.

l.
2.
3.

When, in your opinion, does a business problem become a crisis?
How can a company understand that it has faced a crisis?

Highlight the key steps the company should take to predict or handle a crisis?
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10.
11.
12.
13.
14.

15.
16.
17.
18.

19.
20.
21.
22.
23.

24.

25.

26.

27.

28.

29.
30.

Is it possible for a company to defend its reputation after a crisis and regain confidence in
its product?

How can communication in business be described?

What are the key qualities for a successful manager today?

How can unsuccessful manager be characterized?

If you’re a manager, how would you describe your management style?

To your mind, what is the best management style for Russian companies and foreign
ones?

Dwell on existing management styles.

Do you agree that managers and employees should decide together what goals to achieve?

Who is responsible for mistakes in companies?

What are the key steps for companies in crises?

E-commerce is becoming essential. Do you agree or disagree with that? Prove your point
of view.

What are advantages of working in a team?

What are disadvantages of working in a team?

A team always needs a leader. Do you agree? Why/ why not?

Tension between team members makes a team more effective. Do you agree? Why/ why
not?

Which qualities of a person would be useful for a team work?

Which qualities of a person would be useless for a team work?

What risks do businesses face?

What are the key steps to effective risk management?

Comment on the following management style: directing. Summarise the main features of
this style.

Comment on the following management style: discussing. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

Comment on the following management style: delegating. Summarise the main features of
this style.

How does customer service in our country different from customer service abroad?

What types of business correspondence do you know? What are their main features?

How does report writing differ from other types of business correspondence?

What is the future of business in Russia?



CnHcoK BONPOCOB /1 MOATOTOBKH K TeKyILleMy KOHTPOJIIO B 4 ceMecTpe:
@®opMyJIIpOBKa BOINPOCOB K TEKYLIEMY KOHTPOI® B 4 ceMecTpe IIOJIHOCTBIO

COOTBETCTBYCT HAUMCHOBAHNIO U COACPKAHUIO 3aABJICHHBIX TEM.

1. Computer addiction: myth or truth?

2. Are computers friends or foes for people, companies?

3. Computer games: professional fraud. Do you agree?

4. Dwell on any computer genius.

5. How is computer architecture characterized?

6. What is a purpose of main parts of computer architecture?

7. What is computer software?

8. What computer software is the best? Why? What are criteria?
9. What is operating system? How many of them do you know?
10.  What operating system should a person choose: for work, for games, for movie watching?
11.  What is Multimedia in the sphere of Information Technologies?
12.  How strong were changes in this direction?

13.  Computers and work: how are they connected?

14.  What is the difference between teleworking and networks?

15.  What are major characteristics of teleworking?

16.  How changeable are networks?

17.  What applications do you know? What for are they used?

18.  The Internet: good or evil?

19.  How has the Internet affected our lives?

20.  What are threats and opportunities of the Internet?

21.  How do you see the Future of IT?

22.  What is the Future of IT in Russia?

23.  What is the reaction of IT sphere to changes?

24.  How significant or harmful are changes to the sphere?

25.  What are jobs in computing? Which one would you prefer?

26.  What spheres of our life are information technologies connected with?
27.  Computer technology is the fastest-growing industry in the world. Prove it.
28.  Computer technologies in different kinds of life.

29.  Computer technologies in education.

30.  Computer technologies: advantages and disadvantages.

31.  Computer technologies in foreign languages learning.

32.  Whatis news in IT sphere?

33.  Dwell on any successful computer geek.



34.  What failures did the IT sphere suffer from?

35.  What s the history of IT?

36.  Name current trends in IT sphere and characterize them.
37.  Entertainment technologies: past, present, future.

38.  Dwell on security and privacy.

39.  What are «hot topics» in the sphere of IT?

40.  Cloud computing: perspective or step back?

IIpomexxyTouHast aTTeCTALMSA MO TUCHUILIHHE.

Jnst OueHKW pe3yJbTaTOB OOYyYEHHS MO JUCHUIUIMHE Y4YeOHBIM IUIAHOM B TIEPBOM
ceMecTpe MpelyCMOTPEH 3adeT, MPOBOAMMBIA B (opMe HHAMBUIYATbHOM MpPE3CHTALUHU I10
teme: “Company History”.

Jis oueHKH pe3yibTaTOB OOYYEHHUS MO IUCHUIUIMHE Y4eOHBIM IUTAHOM BO BTOPOM
CeMecTpe IMpEeAyCMOTPEH 3aueT C OLEHKOH, MNpOBOAUMBIA B (opMe HMHAUBUIYaTbHOM
npe3eHTanuu 1o teme: “Product Presentation”.

Jist olleHKH pe3yibTaToB OOY4YEHHs] MO AMCUUIUIMHE Y4YeOHBIM IJIAHOM B TPEThEM
CeMecTpe MPeayCMOTPEH 3aueT, MPOBOAUMBIA B (hopMe HHIAMBUAYAIBHOW IPE3CHTALUH TI0
teme: “Bank Presentation (Finance)”.

Jnst oueHKH pe3yNbTaToB OOyuYeHUS MO JUCUUIUIMHE Y4YeOHBIM IUIAHOM B YETBEPTOM
CeMecTpe MpeayCMOTPEH K3aMEH, IPOBOIUMBIH B (popme

1) HEMOArOTOBJICHHOTO MOHOJIOTUYECKOTO BBICKA3BIBAHUS MO OJHON M3 MPEIIOKEHHBIX
TEM MPOJOJIKUTEIBHOCTBIO 1-2 MUHYTHI;

2) orBera Ha BOIpOCH (3-5) mapTHepa WU MpenojaBaTelis MOCJe MPEeCTaBICHHOTO
MOHOJIOTa;

3) rpynnoBoii nenoBoi npe3eHTanuu no reme “Multinational Company” (3-5 uenoBex).

10. PECYPCHASA COCTABJISIIOLIASL

Jns mpoBeneHHs] 3aHATUA CEMHHAPCKOTO TuMa (MPAKTUYECKUX 3aHATHI) 1O JaHHON
JUCLUIUIMHE UCIONb3YIOTCS ayIUTOPUU € yuyeOHOM MeOenbio U Meana-o00pyJoBaHUEM (IIPOEKTOp,
9KpaH, HOYTOYK).

Jns  camocrosiTenibHOM ~ paboThl  OOyYArOIIMXCSl  HMCIOJNB3YEeTCS  MOMELIEHUEe  JUIs
CaMOCTOSITENTLHOM ~ paboThl  OOYYAIOIIMXCS, OCHAIIEHHOE KOMIIBIOTEpaMH C  HEO0OXOJIUMBIM
IpPOrpaMMHBIM OO€CliedYeHHEeM U JOCTYNoOM B VHTEpHET W DSIEKTPOHHYI0 HH(POPMAIIMOHHO-
00pazoBaTeIbHYIO Cpe3y By3a.

Jns  mpoBeieHWST KOHTPOJS  CaMOCTOSITENbHOH pabOThl 1O  JAHHOW  TUCIHIUIHHE
HCIIOJIB3YIOTCS ayJAUTOPHUH C Meaua-o0opyaoBaHuEeM (TPOEKTOp, SKpaH, HOYTOYK) WU ydeOHOM

MeOEIBIO.



Jns mpoBeAeHUsT TEKYLIEro KOHTPOJS YCHEBAEMOCTH M NPOMEXKYTOYHOM AaTTECTALUH 10
JIAHHOW JTUCHUIUIMHE HCIOJNB3YIOTCA ayJIUTOPUHM C y4eOHON MeOenpl0 M Meaua-o00pyJoBaHUEM

(poekTop, 3KpaH, HOYTOYK).

[lepeueHp NHMLIEH3MOHHOTO MPOTrPAMMHOI0 00eCIeYEHUS

Ne
w/n HaumenoBanue Tun pecypca
1 Microsoft Office HHueH3HOHng coryaienne Migrosoft - Qpen
Value Subscription qist pemenuii Education
Solutions NeV 8265046

Cy6munensnonnsiii foropop AO «CodrJlaitn
Tpeitn» Ne /131 ot 10.07.2020. Cpok neiicTBus
norosopa 110 31.07.2023

2 Microsoft Windows

OnexTpoHHbIN cioBaps #ABBY'Y
Lingvo 11 crnoBaps 6 s361k0B Volume
License Concurent (21-50) #ABBYY
Lingvo 11 ciioBapsb 6 sI36IKOB

OO0 "ABU Cograep" TIT OOO" IIporpam-e
texHonorun" Ne§8 ot 31.10.2005 (nocrostHHO-
JENCTBYIOLIAs JINLIEH3HS)

IlepeyeHb cBOOOHO PACIPOCTPAHSIEMOI0 POrPAMMHOI0 O0ecTeyeHus :
1. LibreOffice - maker oQuCHBIX HporpaMm, paclpoCTpaHseMbIX Ha O€CIUIaTHONH OCHOBE U
MMEIOLUX OTKPBITBIN UCXOJHBIN KO
2. Foxit Reader — Russian — GecruraTHoe MPHUKIIAIHOE TPOrpaMMHOE 00ecriedeHne I IPOCMOTpa
3JIEKTPOHHBIX JTOKYMEHTOB B cTannapte PDF
3. Windows Media Player - cranmapTHbIi OpoUrpbIBaTeNb 3BYKOBBIX M BUAEO(ailioB s

OTIEpaLIMOHHBIX cucTeM ceMeiictBa Windows

B cooterctBuM ¢ IlonokeHnem o co3iaHUM CIENUATIbHBIX YCIOBHUHM JUIs MHBAJIMIOB U JIUIL C
OB3 uH}pOpMaIMOHHO-TEXHOJOTHYecKass 0aza 00pa3oBaTeILHOIO Mpolecca IMPeayCcMaTpUBaeT
UCIOJIb30BAHUE MAaTEPUAIbHO-TEXHUYECKHUX CPEICTB C YUETOM DPAa3JIMYHBIX HO30JIOTHIl MHBAINUIOB U

jmr ¢ OB3.

11. JUTEPATYPA

11.1. OcHoBHas uTEpaTypa

Kosanuyectn
Ne bubauorpadguyeckoe onncanue Tun o8
n/n OndJmoTeK
e
Cotton, D. Market Leader: Intermediate Business English
1 [Tekcr]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd N — 76
ed. - [China]: Pearson, [2013]. - 176 p.




Cotton, D. Market Leader: Pre-Intermediate Business English

7 | [Teker]: Course Book / D. Cotton, D. Falvey, S. Kent. - 3rd VyeGHUK 114
ed. - Slovakia: Pearson, 2012. - 176 p. - B xomm1. ¢ DVD-
ROM.
Cotton, D. Market Leader: Pre-Intermediate Business English

3| [Teker]: Practice File / D. Cotton, D. Falvey, S. Kent. - 3rd YueOHuK 111
ed. - Slovakia: Pearson, 2012. - 110 p.

11.2 JlonosiHUTENBHAS TUTEPATYpa

Ne

u/n bu6auorpaduyeckoe onucanue

1 | Cotton, D. Market Leader: Intermediate Business English [Tekcr]: Practice File / D.
Cotton, D. Falvey, S. Kent. - New ed. - Malaysia: Pearson : Longman, 2012. - 110 p.

) Business Advantage. Intermediate [Tekcr]: Student's Book / A. Koester [u ap.]. - UK:
Cambridge University Press, 2012. - 192 p.

3 | Birkin, J. Business Advantage. Intermediate [Texcr]: Teacher's Book / J. Birkin. - UK:
Cambridge University Press, 2012. - 152 p.

4 | Rosenberg, M. Business Advantage. Intermediate [Tekcr]: Personal Study Book /
Marjorie Rosenberg. - UK : Cambridge University Press, 2012. - 96 p.

Vkpaunen, 1. A. IHOCTpaHHBIH A3bIK (aHITIMHCKUI) B PO ECCUOHATBHON
5 JesATeIbHOCTH: yueOHoe mocooue / M. A. Ykpaunen. - Mocksa : PI'VII, 2019. - 40 c. -
ISBN 978-5-93916-769-7. - URL: https://znanium.com/catalog/product/1191403

MexoBa, M.B. THOoCTpaHHBI# S3bIK (aHMIMUCKUN S3BIK): IPAKTUKYM TSI CTYA. 1-T0, 2-
6 | IO KypcoB Juls BCEX HANpPaBJIEHUH MOJrOTOBKM OaKanaBpuaTa M CleluaanTeTa
KemI'IK / M.B. MexoBa. - KemepoBo: Kemepos. roc. uH-T KyneTypsl, 2017. - 212 c. -
ISBN 978-5-8154-0369-7. - URL: https://znanium.com/catalog/product/1041667

ITonog, E. b. IIpodeccronanbHbIii HHOCTPAHHBINA SI3bIK: aHIMHUCKUH s13bIK / [lomoB E.B.
7 | - Mocksa :HULL UH®PA-M, 2016. - 150 c.ISBN 978-5-16-105579-3 (online). - Tekcr :
anekTpoHHbIil. - URL: https://znanium.com/catalog/product/760140

IMepuoanveckue u3TaHus:
1. AKTyanbHble TPOOIeMbl (UIONOTHH W METOAMKH TPENoJaBaHUs WHOCTPAHHBIX S3BIKOB !

Hay4HbIH )xypHan. — URL: https://www.elibrary.ru/contents.asp?titleid=48918

2. HnoctpaHHbIe SI3BIKA B BBICIIIECH IIKOJIE: Hay4YHBIN JKypHaI. -

URL: https://www.elibrary.ru/contents.asp?titleid=32488 ; https://fljournal.rsu.edu.ru/

3. COBpCMCHHBIG HccCiIca0BaHuA B obnactu npenoaaBaHrsl WHOCTPAHHBIX S3BIKOB B HECA3BIKOBOM

By3e: HayuHbli xKypHai. — URL: https://www.elibrary.ru/contents.asp?titleid=53404

4. Teopus u mnpakTUKa HHOCTPAHHOTO S3blKa B BBICIIEH IIKOJIE: HAy4HbIH JKypHal. —

URL: https://www.elibrary.ru/contents.asp?titleid=32864

5. Teopwus s3pIKa U MEXKKYJIbTYpHAsE KOMMYHHUKALUS: HAYYHBIH W TPO(ECCHOHANBHBIN JKypHAIL. —

URL: https://www.elibrary.ru/contents.asp?titleid=31955; https://tl-ic.kursksu.ru

11.3. CoBpeMeHHBbIe IPO(eccHOHAIBbHBIC 0a3bl JAHHBIX, HH(POPMALIHOHHBIE

CIIpaBOYHbIC CHCTEMbI, 3JICKTPOHHbIC 0H0IMOTEYHbIE CHCTEMbI


https://tl-ic.kursksu.ru/
https://www.elibrary.ru/contents.asp?titleid=31955
https://www.elibrary.ru/contents.asp?titleid=32864
https://www.elibrary.ru/contents.asp?titleid=53404
https://fljournal.rsu.edu.ru/
https://www.elibrary.ru/contents.asp?titleid=32488
https://www.elibrary.ru/contents.asp?titleid=48918
https://znanium.com/catalog/product/760140
https://znanium.com/catalog/product/1041667
https://znanium.com/catalog/product/1191403

1. ZNANIUM.COM: sanekTpoHHO-OnbIuorednas cucrema. — URL: http://znanium.com.
2. HOMKOH: apxuB HayuHbIx xypHaioB. — URL: http://neicon.ru.

3. ObC TAY: anektponHas 6ubimoTeka [ DIeKTpoHHBIN pecypc]. — Pexxum moctyna :

http://83.234.207.58/MarcWeb2/Default.asp

12. METOAUYECKHUE YKA3AHUSA AJISA OBYYAIOIIUXCSA 1O OCBOEHUIO
JANCHUITIVINHBI

OcBoenue 00yyaromMUMCs JUCLMILIMHBI MIPEINoJaraeT MOCeIeHHue MPAKTUYECKUX 3aHATUH,
BBINOJIHEHUE MPAKTHYECKUX 3aJaHHid, BBIMOJHEHHE 3aJaHU ISl caMOCTOSTENbHON paboTsl. [lpu
MOJMOTOBKE K MPAKTHUYECKOMY 3aHATHIO O0ydYarolleMycsi HEoOXOJAMMO IOBTOPUTH MPOMIEHHBIH
MaTepuai 1Mo U3y4yaeMoi TeMe, C LeNbl0 ObITh TOTOBBIM K YCTHOMY OIPOCY, a TaKKe MPEOCTaBUTh
BHITIOJTHEHHBIE TMHCHMEHHBIE JOMallHHe 3aJaHus. B pamkax ngaHHOW Y4eOHON MUCIUILIMHBI
BBIJIENIAETCSL 0c0o0asi poJib M 3HAYCHHE CAaMOCTOSATENILHON JIESITEIbHOCTH 00ydaloerocsi B mporecce
oBiajeHus si3pIkoM. Ha Bcex atanmax oOydeHus: oOpaiiaeTcsi BHUMaHUE Ha 00ydeHHe o0ydaroluxcs
METOJIMKE caMOOOpa30BaHMsl, KOTOpas IMO3BOJISET UM OBIAJAETh MPUEMaMH U3BJIeUeHUs UH(OopMauu
U3 TEKCTOB, 3HAKOMUT CO CIIOCO0aMH €€ Mepelaul Kak B YCTHOM, TaK U B IMCbMEHHOM BHJIE, a TAKXKe
B (hopMe JIJIOBOTO HCbMA, YCTHBIX JOKJIAI0B, COOOIICHUN U MPE3CHTAIUIA.

OcBoeHMEe NUCUUIUIMHBI MIPEIoJiaraeT BhINOJIHEHNE NMPAKTUYECKUX 33JaHUN (IIPaKTHUKU) BO
BpeMsl KOHTaKTHOW paboThl ¢ mpenogaBaresieM JHOO B 4Yachl CaMOCTOSITeNbHOW paboTel. Bce
MPaKTUYECKHE 3aJaHusl JUCUUIUIMHBI MPEIOCTaBISAIOTCS MNpErnofaBaTeIsiIMU BO BpeMs 3aHATHUH U
pasMemaTcsl B JIOKAIBHOW ceTH AKaJeMUU U DJICKTPOHHOW HH(POPMALMOHHO-00pa30BaTEIbHOM
cpene. BrimosiHeHHBIE MpakTHUecKHe pabOThl CHAAIOTCS HA IMPOBEPKY MPENOoJaBaTeNl0 OJHUM U3
CIIEIYIOIIUX CIIOCOOOB: TMPEJOCTABICHUE BBIOJHEHHOTO JOMAIHEro 3aJaHusl JUYHO B PYKHU
MIPENo/IaBaTello, OTHPaBKa MPENoJaBaTeNl0 Ha MOYTOBbIM siuk. [Ipu oTmpaBke mnpenoaaBaTento
BBITIOJIHEHHON paboTHl MO MouTe O0ydYaromeMycsi clieayeT 00ecreyuTh JUYHYI0 HUACHTHU(PHUKAIHIO.
Kak mpaBuiio, B TeMe WM TEKCTEe MUCHhMa yKasbiBaeTcs Kypc, PO olydaromierocs, TUCIUIIINHA,
TeMa, 10 KOTOPOM BbIMOIHEHA paboThl. OTEIbHbIE MPAaKTUYECKUE PA0OTHI MOTYT OBITH MPOBEPEHBI
IIPENnoAaBaTeleM HEMOCPEICTBEHHO B ayAUTOPHUH.

Jnist 3aKkperyieHus MpHOOPETEHHBIX 3HAHUN, YMEHHI U HAaBBIKOB, JUISI Pa3BUTHS CIIOCOOHOCTEH
K CcaMOOOydYeHHUIO B [UCUHUIUIMHE MPEAyCMOTpeHa camMocToATeNbHas pabdoTta. CamocTosTenbHAs
paboTa MOXKET BBIMOJHATHCA OOYyYalOHMIMMCS JOMa WM B ayJUTOPHIX AKaJIeMHH, CIELHUaIbHO
OTBEJICHHBIX [UI CaMOCTOATENbHOM pabOThl M OCHAIIEHHBIX HEOOXOIUMBIM TEXHHYECKUM U
nporpaMmHbeIM  obecrieueHueM, goctynomMm k OUMOC u DBC. [lns ycnemHoro BbIIOJTHEHUS
CaMOCTOSITENIbHOM paboThl O0yyarounieMycsi pPeKOMEHIYETCS 3apaHee O3HAKOMUTHCA C IEepeUYHEM
3aJaHuil U rpa@uKoM ee BbIMONHEHUS. [loAroToBKa K MPaKkTUYECKUM 3aHATHSIM C MOCIETyIOIINM

y4aCTUEM B YCTHOM OIIpOCE IpeAnOoIaracT: CUCTCMATUYCCKOC M3YUCHUC aYTCHTHUYHOI'O MaTcpuajia


http://83.234.207.58/MarcWeb2/Default.asp
http://neicon.ru/
http://znanium.com/

U3 y4eOHMKOB M HCTOYHHMKOB JIOTIOJIHUTENBHOW JIUTEPATyphl; MOATOTOBKY WHAWBUIYAIBHOTO
BOKaOyJIsipa 1O MPOMIEHHON TeMe; paboTy CO CIPaBOYHOU JIMTEPATypOl M cioBapeM; paboTy Haj
omubOKkamu. B paMkax nqaHHON y4eOHOM AMCHUIUIMHBI 00YyYarOIIKecs BBITOIHSAIOT CAMOCTOATEIbHYIO
paloTy B BHJI€ MOBTOPEHUS MPOMAEHHOIO MaTepuaia Mo BCEM M3y4aeMbIM TeMaM JIECATH pa3zesioB,
YCTHO ¥ MUCBMEHHO (MHMCHMEHHBIE JAOMAIIHUE Pa0OThI) OTBEYAIOT HA BOMPOCHI IJIsi MOATOTOBKH K
TEKyIIEMYy KOHTPOJIIO B COOTBETCTBYIOIIEM CEMECTpPE, a TAaKK€ TOTOBSTCS K MHIAMBUAYAIbHBIM WIH
IPYNIOBBIM MPE3EHTALUSAM I IPOXOKACHUS IPOMEKYTOUHOM aTTeCTalluy MO0 AUCLIUILINHE.

JUJ1s1 BBITTOJIHEHUSI TPAKTHYECKUX 3aJIlaHUH CaMOCTOSITENbHOM paboThl O JaHHOM JUCIUILIIMHE
B JIOMAIIHUX YCIOBHSX (3a mpeaenaMu AKajgeMuu) OOydaromemycsi HeOOXOIUM MepCOHAIbHBIN
KOMIbIOTEp (MIaHmer) W mnporpammublii maker Microsoft Office ne nHmxe 10 Bepcum.
CamocrosiTennbHass paboTa COMPOBOXKAAETCS METOJUYECKHUMH YKa3aHHUSIMH, pa3MEUICHHBIMU B
JOKaJbHOM ceTh AKaJeMuu U DJIEKTPOHHOH  HMH(OPMaIMOHHO-00pa30BaTEeNbHON  Cpere.
Mertoandeckue ykasaHus —coiepkar (OPMYJIHMPOBKY 3aJaHUsl, MPUMEPHYIO TEXHOJIOTHIO
BBINIOJIHEHMSI, (hopMaT caauu BhIMOIHEHHOHN padoThl. [IpenonaBarens Bo BpeMs ay JUTOPHBIX 3aHITHIMA
3apaHee OOCYXJIaeT ¢ OOydYarolIMMHUCA 3aJaHHE CAMOCTOSITEIbHOM PalOOTHI U TMOPSIOK €€ ClIayH.
KoHcynbTanu 1o BBINOJIHEHUIO CAMOCTOSITEIbHBIX PadoT, 00CYXJIEHHE OTMETOK U JOMYLICHHBIX
omuOOK, 3alIUTa OTAEIBHBIX BHIOB CAMOCTOSITEIBHBIX padoT ocymiectBisiercss Bo Bpems KCP na
kadenpe mnpukiIagHOW HMHGOPMATUKM WJIM B ayJIuTOpud Mo pacnucaHuto. KoHcynpranuu
MIpernoAaBaTessi MO BHIIOJHEHUIO CAMOCTOSITEIbHOM paboThl MOTYT OCYIIECTBIATHCSA MOCPEACTBOM
acuHXpoHHOTO (routa, SMOC) 1 CHHXPOHHOTO (ZOOMm, CeTH) KOMMYHHKAIIMOHHOTO B3aUMOICHCTBUS
[0 IIPEIBAPUTENIBHON JOTOBOPEHHOCTH C IIPENojaBaTeieM. DBbINONHAEMbIE CaMOCTOSITENIbHbIE
paboThI SBJIAIOTCS 3JIEMEHTAMU TEKYLIEr0 KOHTPOJIS U OLEHUBAIOTCS npenojaBaTenieM. [lonydyeHHble
OTMETKH YUYHUTBHIBAIOTCS IIPU BBHICTABJICHUH 3a4eTa, 3aUeTa C OLCHKOM, SK3aMeHa.

@DopMON IPOMEKYTOUHOIO KOHTPOJIS BBICTYINAET 3a4€T, 3a4€T C OLIEHKOH, dK3aMEH. 3auer,
NPOBOIUMBIN B (hOpME MHIUBHUYaTbHON MPE3EHTAIMU IO U3yYCHHOH TeMe, BBICTABIISICTCS B IEPBOM
U TpeTheM ceMmecTpax oO0yueHus. [ OlEHKH pe3ysbTaToB OOYyYEeHHs MO AUCIUIUIMHE y4eOHBIM
IUIAHOM BO BTOPOM CEeMeCTpe MpeAyCMOTpPEH 3a4eT C OLEHKOH, MNpoBOAUMBIA B ¢dopme
WMHIMBUAYAIbHOM Npe3eHTallMd 1O U3y4yeHHOH Teme. B uerBeprom cemectpe oOyueHHS
NPEIYyCMOTPEH 3K3aMEH, TNPOBOJAMMBIA B (OpME HEMOATOTOBIEHHOTO  MOHOJOTHYECKOTO
BBICKA3bIBAHUS 110 OJHOM M3 MPEAJIOKEHHBIX TEM MPOJOKUTEIbHOCTBIO 1-2 MUHYTBHI; OTBETa Ha
Bonpockl (3-5) mapTHepa WM TpernojaBareis IMOcie MNPEICTaBICHHOTO MOHOJOra; TIPYHIOBOMN
JICIIOBOM IIPE3CHTALMK 10 M3ydyeHHOW Teme. Kpurepuu BbICTaBJIIEHHs 3a4eTa, 3a4e€Ta C OLIEHKOH,

9K3aMfCHa O3BYYUBAKOTCA mpernogaBaTciicM Ha MEPBLIX 3aHATUAX o JUCLHUITIIINHEC.



13. IMCT COI'JTACOBAHUA

CocraBuwit:

3aBeayronmii kadeapoil HHOCTPAHHBIX S3BIKOB
H.A. Kopneesa, K.11.H., JOLICHT

3aBeyIONINi BBITyCKAIOMIeH Kadeapoit

H.b. CrpekanoBa, A.1.H., TOLUEHT

Hupextop BUK
O.B. baitakuna

Havansauk OOVII
A.D. Ounk
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	Для оценки результатов обучения по дисциплине учебным планом в четвертом семестре предусмотрен экзамен, проводимый в форме
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	В соответствии с Положением о создании специальных условий для инвалидов и лиц с ОВЗ информационно-технологическая база образовательного процесса предусматривает использование материально-технических средств с учетом различных нозологий инвалидов и лиц с ОВЗ.
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	Освоение обучающимся дисциплины предполагает посещение практических занятий, выполнение практических заданий, выполнение заданий для самостоятельной работы. При подготовке к практическому занятию обучающемуся необходимо повторить пройденный материал по изучаемой теме, с целью быть готовым к устному опросу, а также предоставить выполненные письменные домашние задания. В рамках данной учебной дисциплины выделяется особая роль и значение самостоятельной деятельности обучающегося в процессе овладения языком. На всех этапах обучения обращается внимание на обучение обучающихся методике самообразования, которая позволяет им овладеть приемами извлечения информации из текстов, знакомит со способами ее передачи как в устном, так и в письменном виде, а также в форме делового письма, устных докладов, сообщений и презентаций.
	Освоение дисциплины предполагает выполнение практических заданий (практики) во время контактной работы с преподавателем либо в часы самостоятельной работы. Все практические задания дисциплины предоставляются преподавателями во время занятий и размещаются в локальной сети Академии и электронной информационно-образовательной среде. Выполненные практические работы сдаются на проверку преподавателю одним из следующих способов: предоставление выполненного домашнего задания лично в руки преподавателю, отправка преподавателю на почтовый ящик. При отправке преподавателю выполненной работы по почте обучающемуся следует обеспечить личную идентификацию. Как правило, в теме или тексте письма указывается курс, ФИО обучающегося, дисциплина, тема, по которой выполнена работы. Отдельные практические работы могут быть проверены преподавателем непосредственно в аудитории.
	Для закрепления приобретенных знаний, умений и навыков, для развития способностей к самообучению в дисциплине предусмотрена самостоятельная работа. Самостоятельная работа может выполняться обучающимся дома или в аудиториях Академии, специально отведенных для самостоятельной работы и оснащенных необходимым техническим и программным обеспечением, доступом к ЭИОС и ЭБС. Для успешного выполнения самостоятельной работы обучающемуся рекомендуется заранее ознакомиться с перечнем заданий и графиком ее выполнения. Подготовка к практическим занятиям с последующим участием в устном опросе предполагает: систематическое изучение аутентичного материала из учебников и источников дополнительной литературы; подготовку индивидуального вокабуляра по пройденной теме; работу со справочной литературой и словарем; работу над ошибками. В рамках данной учебной дисциплины обучающиеся выполняют самостоятельную работу в виде повторения пройденного материала по всем изучаемым темам десяти разделов, устно и письменно (письменные домашние работы) отвечают на вопросы для подготовки к текущему контролю в соответствующем семестре, а также готовятся к индивидуальным или групповым презентациям для прохождения промежуточной аттестации по дисциплине.
	Для выполнения практических заданий самостоятельной работы по данной дисциплине в домашних условиях (за пределами Академии) обучающемуся необходим персональный компьютер (планшет) и программный пакет Microsoft Office не ниже 10 версии. Самостоятельная работа сопровождается методическими указаниями, размещенными в локальной сети Академии и электронной информационно-образовательной среде. Методические указания содержат формулировку задания, примерную технологию выполнения, формат сдачи выполненной работы. Преподаватель во время аудиторных занятий заранее обсуждает с обучающимися задание самостоятельной работы и порядок ее сдачи. Консультации по выполнению самостоятельных работ, обсуждение отметок и допущенных ошибок, защита отдельных видов самостоятельных работ осуществляется во время КСР на кафедре прикладной информатики или в аудитории по расписанию. Консультации преподавателя по выполнению самостоятельной работы могут осуществляться посредством асинхронного (почта, ЭИОС) и синхронного (zoom, сети) коммуникационного взаимодействия по предварительной договоренности с преподавателем. Выполняемые самостоятельные работы являются элементами текущего контроля и оцениваются преподавателем. Полученные отметки учитываются при выставлении зачета, зачета с оценкой, экзамена.
	Формой промежуточного контроля выступает зачет, зачет с оценкой, экзамен. Зачет, проводимый в форме индивидуальной презентации по изученной теме, выставляется в первом и третьем семестрах обучения. Для оценки результатов обучения по дисциплине учебным планом во втором семестре предусмотрен зачет с оценкой, проводимый в форме индивидуальной презентации по изученной теме. В четвертом семестре обучения предусмотрен экзамен, проводимый в форме неподготовленного монологического высказывания по одной из предложенных тем продолжительностью 1-2 минуты; ответа на вопросы (3-5) партнера или преподавателя после представленного монолога; групповой деловой презентации по изученной теме. Критерии выставления зачета, зачета с оценкой, экзамена озвучиваются преподавателем на первых занятиях по дисциплине.
	13. ЛИСТ СОГЛАСОВАНИЯ


